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Call Laemnle
presents

HOOT

//
and his golden mare,"Pal"

—

ihe greatestof all rou^h-ridin^ photoplay

stars and an untamed foui-Pooted
beauty that the audiences are tolove

miDjiMmi

From the thrilling
novel by ®

WILL LAMBERT
Direciedby

RSAL-aiBSON PRODUCTMIMJ



ACK in 1923 in talking

to more than 10,000,000

readers of the Saturday

Evening Post, I predicted that

‘‘The Hunchback of Notre

Dame” would prove to be a

triumph in entertainment and

box office power for exhibitors!

The picture has more than

proved that I was right. With

the same assurance that made
me certain of its success, again 1

predict that UniversaPs coming

production, “The Phantom of

the Opera” will be as great an

achievement in both production

and box office values as any

picture in the history of the

ION CHANEY •
• mary philbin

NORMAN KERRY • GIBSON GOWLAND
fvom the international story by GASTON LEROUX. * • Directed by RUPERTJUL!/\N
UNIVERSAL PRODUCTION tobepresented by Carl Caemmle^

Nationally Advertised in

The Saturday Evening Post
Morion ncture Producers & Distributors

of America, Inc. Will H. Hays, Pres.
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nnoMcm
NEWS

is always first in showing!
senseMmAl or current events'

Remember These

INTERNATIONAL

SCOOPS
during the past year!

Captain Ariel Varges, international
globe-trotter and his 250,000 mile adven-
ture tour.

Series of Safety First Pictures made in
cooperation virith the New York Police
Department and the Motion Picture Thea-
tre Owners of America, backed by the
National Safety First Council.
A ride with dentli into the crater of Vesuvius

in Italy. One of the most outstanding, thrilling
news pictures ever made.
Only authentic pictures shomng tlie tribute

to the dead leader, Lenine. Moscow, Kussia.
Flight tlu-u the death trap in the Grand

Canyon, Arizona. A tiny slip means destruction.
Airplane squadron hides New York City be-

hind smoke screen. C. S. Army planes try out
protective scheme.
Daring flight into the mist of the Niagara

Falls lor tlie first time.
First pictures of the Olympic Carnes at Paris,

luternational News released these pictures four
days before anyone else one of the outstanding
scoops of the year.

IntemxLtional’s Tenth Anniversary Special on
the begrinningr of the Great Wai-—a concise,
K^raphic liistoi'y of the great conflict.

Pictures of the Prince of Wales playingr polo
at Syosset, L. I.

Greatest news picture in years—released ex-
clusively by International. Scenes taken onb^rd the Z R-3 (now the I.zOs Angeles) on the
flight across tlie Atlantic from Germany to
the United States.

Many other big notes events too
numerous to mention were recorded
by International,

T| CALIFORNIA THEATRE STOCKTON, CAL

“International News is by far the best!”

THE CAPITOL, Scranton, Pa.

“Best news in field always first with events. Patrons
ask for it!”

RIALTO THEATRE, Erie, Pa.

“Always first in showing any sensational or current
events!”

CALIFORNIA THEATRE, Stockton, Cal.

“A pleasure for me to comment on it . . . the best

in the field!”

OSAGE THEATRE, Kansas City, Kan.

“Wish to compliment you on big scoops . . . we
were first in our territory to show these . . .

many favorable comments from patrons!”

BALABAN & KATZ, Chicago, III.

“Absolute superiority of the weekly subject matter and
continued scoops!”

CAPITOL THEATRE, Vancouver, B. C.

In no other news reel do exhibitors get such sei'vice
as in International News! Scoop after scoop, combined
with exclusive features, during the past year made Inter-
national a sensational box office power. Combined with
this is Internationai*s lightning service—the fastest news
reel service in the world insuring you pictures of great
events days iihead, in many Instances, of all competition.

Every exhibitor booking International News gets such
service at no extra cost. T'he one rental includes every
International news event. In no other news reel do
exhibitors get such service as in International News!

Released thru 'LXNIV’ER.SA.L'^
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Cifding tiw Qlobc andleafing

in itsu>akesmashed records

ENGLAND
"It has been a terriffic success.”—Stoll’s Picture
Theatre, London.

“Traffic held up by crowds!”—Marlborough Theatre,
London.

“Crammed outside! So the crowds have kept coming
all day.”—Cinema House, London.

“Enormous success! Played to capacity every house.”
—The Palladium, London.

“Broke every record of my house!”—The Palace,
London.

“It has certainly broken all records!”—Kensington
Theatre, London.

INDIA
“His Excellency, the Governor of Bombay, was in

Poona when the masterpiece, ‘Himohback of Notre
Dame,’ was screened in Bombay at the Excelsior
Theatre. His Excellency, Lady Wilson and other
Government officials were aU extremely pleased at

this beautiful picture.”—Munim, Bombay, India
Office.

AUSTRALASIA
“Premiere Australasian showing ‘Hunchback of Notre
Dame’ at Crystal Palace, Everybody’s Theatre,
Christchurch, immense success. Hundreds had to be
turned away. Acknowledged by exhibitors and
public greatest moving picture shown here.”—C.

Eskell, Wellington, New Zealand.

SCOTLAND
“Scotland premiere Hunchback swept Glasgow off
its feet, shattering all records past year. Press and
public unanimous in praise your master effort.”

—

Lewis Coliseum, Glasgow, Scotland.

FRANCE
“This picture is full of merit.”—Le Temps, Paris.

“One is overwhelmed by the grandeur and precision
of this remarkable picture.”—Le Journal, Paris.

“Wonderful!”—Le Gaulois, Paris.
“ ‘Notre Dame de Paris’ has been filmed admirably!”
—Le Cinema, Paris.

“It is a great success! Remarkable from all view-
points!”—Le Figaro, Paris.

“Exceedingly well done!”—Le Matin, Paris.

CANADA
“Smashed all records for attendance. Police neces-
sary.”—Regent Theatre, Ottawa, Can.

“Hundreds Praised the offering. Expectations fully

realized.”—Empire Theatre, Saskatoon, Sask.

“It’s a great, wonderful masterpiece. Pleased every-

one immensely.”—Capitol Theatre, Regina, Sask.

“Saw ‘Hunchback of Notre Dame’ and booked it im-

mediately. It is great!”—Capitol Theatre, Sioux
l ookout, Ont.

SOUTH AMERICA
“The ‘Hunchback of Notre Dame’ is one of the most
notable cinematographic productions ever screened.”
—Dr. Marcelo T. Alvear, President of the Argentine
Republic.

“Opening tremendous success, both first-run houses
being packed. Many turned away. Public and press
enthusiastic proclaiming ‘Hunchback’ greatest pro-
duction ever in South America.”—Isen, General Man-
ager, South America.

UNITED STATES
“All records for any picture have been broken.”—

-

Syracuse Strand Theatre, Syracuse, N. Y.

“Packed house night and day!”—Rialto Theatre, San
Antonio, Texas.

“Have just concluded a week in which new records
were established!”—Isis Theatre, Kansas City, Mo.

“Very successful three weeks—wonderful satisfaction

to our patrons.”—Imperial Theatre, San Francisco,

Cal.

JAPAN
“This week ‘Notre Dame’ made new screen history

at Tokyo. First picture ever released in three the-

atres simultaneously and we all cleaned up. Greet-

ings and thanks.”—Mr. Ohta of the Nippon Kan.
Mr. Masuda of the Meguro Kinema. Mr. Nishimoto
of the Nikkatsu’s Kanda Kan.

Motion Picture IVoduceis £.Distributors

ofAmcrica Inc 'U'nWimPra



Information Concerning Territorial Rights outside of the

United States and Canada can be obtained from FOREIGN
DEPT., 1540 Bway, N. Y. C.

in

Janice



EVERYWHERE /

A Cosmopolitan

Production
Directed by

E. Mason Hopper

By Paul Leicester Ford

Distributed by

ARION
AVIES
Mered ith

New York
15 weeks at the Cosmo-
politan Theatre (a new
record run for this

house)* Just played
Capitol Theatre*

Los Angeles
7 Weeks

Philadelphia
4 Big Weeks
at the Aldine

Boston
Now playing ($2 top)

at the Majestic*

Read this one:

Last night for the first time in

the history of the Majestic

Theatre, which has played

leading attractions for many
years, Janice Meredith sold

every seat including boxes

with eighty people standing.

HARRY TAYLOR, Manager

Member Motion Picture Producers
and Distributors of America, Inc.
—Will H. Hays, President.



r
LILLIAN GISH

ROMOLA
in,

By CEOROB ELIOT

with.

k-

DOROTHY GISH
A HENRY KING PRODUCTION

PresentscLhu /nspiration. Pictures, Inc. /^CHAS. H.DUELL, Pres.)
Distributed Ay •

(̂ cXr^̂i^olduii/nj A
Now Playing on Broad

JOHN OILBEKT
TULLV MARSHAU
FORD STERLING
CLYDE COOK

Romota” at the Qeo. M. Cohan Theatre,

of New York and the Nation—Are You
Pictures Coming from

Victor
Seastrom's

Production of
7he FAMOUS STAGE PLAT

by Leonid cAndreyev '''

cAdooied btj

CAREYWILSON
Produced by

LOUIS B.MiftfER
Not just one BIG PICTURE to make

the coins jingle in your box-office! Metro-

Goldwyn’s got a line-up of Giant Attractions,

each one of which is an outstanding audience

sensation with an advance reputation that

means ready money when you announce it

at your theatre.

Wk
LON CHANEY
NORMA SHEARJ

REGINALD
BARKER'S

CLAIRE WINDSOR
niWK KEENAN
LLOYD HUGHES

LOUIS B. MAYER

COM I

Information Concerning Territorial Rights Outside of United States and Canada
Can be Obtained from FOREIGN DEPT., 1540 Broadway, New York City.



ERICH

Picture •

way at Two Dollars Top
‘*Greed** at the Cosmopolitan, The Talk
Getting Ready for them? More Big

Than Anyone Else,

loklwun

NOTjust thesetwo superlative entertainments

‘‘Romola” and^^Greed^^ that are paving the
way for your profits—but the world^s record
holdermEWHO GETS SLAPPED’^ which did

$70,468.05 business in one week at the Capitol

(N. Y.). And the comedy mop-up BUSTER
KEATON in ‘‘THE NAVIGATOR.’^ And
other tremendous attractions!

NG

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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"A Smashing Come-Back!
n

Charles

presents

WITH

"Dynamite Smith"
WALLACE Beery, Jac9ueline Logan and Bessie Love

Story dy
C Carcf/ierSu/f/mn

O/rectect /6y

/fa/p/j /nee

KCOIEOn

SBJOO 55 NL

LOSAKGELES CALIF K.

HARRY SCOTT

FEATUR'' SALE'S IIGR FA'"Hr ErCHANGF INC 5S 'YFST 45 ST NEVIYORK NY

ALL LOSANGFL'S CRITICS HIGHLY ENTHUSIASTIC ABOUT CHARLIE RAYS

NI» PICTURE' DYNAMITF SMITH WHICH OPENEP CALIFORNIA HERE SATURDAY

AND SUNDAY NOVEMBER EIGHT STOP BIG BUSINESS SATURDAY AND SUNDAY

DESPITE BIGGEST RAIN STORM IN THREE YEARS SUBSEQUENT BOOKINGS

BEING TAKEN FAST ACCOUNT OF WONDERFUL CRITICISMS AND SHOWING

CALIFORNIA STOP NBY.SPAFER NOTICES IN KAIL TODAY REGARDS

JENKER PATHE

POSTAL TELEGRAPH - COMMERCIAL CABLES

telegram
liljOSLA 64hF

IN CULVER cm CAL i;0. 10 1S24

ELMER PEARSON

PATHE EXCHANGE INC ^5 *EST 45 ST NYC

DYNAMITE SMITH OPENED CALIFORNIA THEATRE HERE TO RECORD BUSINESS

,>LTHOUCH THFRE WAS NOT A CENT SPENT ON SPECIAL EXPLOITATION STOP

THARLES RAY AND FELLOW PUYERS GIVEN REAL WELCOME AT OPENIMO

STOP. CALIFORNIA LID AILOST CAPACITY BUSINESS SUNDAY IN CONTINUOUS

SAIN STOP ALL REVIEWS HIGHLY COMPLIMENTAHY STOP BEST REOARCS

THOMAS H INCE

Pafhepicture



1,^^ UST a few months have elapsed

(_^M since the Producers Distributing

Corporation, imbued with a spirit

of square dealing and service, made a

promise. That promise was to give to

the exhibitors of this country a pro-

gram of releases second to none in

artistic quality and box-office power.

How well that promise has been

fulfilled is evidenced by thousands

of exhibitors throughout the country

who are relying on the Producers Dis-

tributing Corporation group of releases

to supply their entire need for money-
making box-office attractions.

Producers Distributinq
t rnp pnp ATifiM
F.C.MUNROE \CORPORATION^
RAYMOND Pawley Flnt V.Presfr’Trcas.

PAUL C. MOONEY Vi« Prc*.

JOHN C.FLINN Vice Pres.

FOREIGN DISTRIBUTOR
WM VOCEL DISTRIBUTING CORR



1 STKrn S ALl.KN
T-oii.Im Tl..-4-ro.

Ulrmiriiitiam. Ala
2 Gl.OUOi; L. XiliNTON

Siin^'t Tti*-atro
I'l Laml^-riluk-, Fla.

3 W,VI.KX;it A nilLl.Il'S
{).*!« Th-uir-;
iKalB. FIs.

4 L C. DAVlvNl-ORT
Itialio TIi-nUu
Gretr. S. C

5 J s. \vi:lls,
WrlU Th'-atrc
Anni>ion. Ala.

J .M. JOUNso.V.
Colonial Tlivatrc
Jujprr. Ala.

7 T C. CER.MAI.N'.
Talladeta Colkiii*
TallarlcuJ. Ala.

S CAIU, KETTLIJt
KoitU-r Thcalri.'.

II W O. Ivt’LOE.
Ilijoii Tlii-alie,
Giv.-iiutU-. S. C.

12- C I- IJItAGUON

It'SWK-ll. MjnS.
13 rO-ST A.M. OFI-fCi:U.

.Marine llarracks.
l'arl.s Island. S. C-

U ROCDUS A; KHEK.MAN,
GaIntNilk- TlK-iiln-.

in r.I O GKURKU.

18 II»KAL TIlEATRi; CO.
.•Strand Tluatn-.
.Maldm. M.im.

n A GOOD.'ilDI-;.
Capitol Tliiairc.
sj.rjnutt.l.l, .Maw

2ri. ItOVAL TlUvATIIK. INC-
Jto)al TlP-ilre.
llii.niw KjIK. .Mass-

21 I.AWI.i:|{ isitos.
IjwIoi’.h ’rin-aire.

Cri'rnlii'M. .Mass.

22 E. IC. .M.KVOY
.Mii!.ic Mall.
la-or,insf.r. Maw

23 XVII.MA.M r GIIAV

ll.ir

25 Wtl.I.IAM i:DbV

Hrisiol. V,
'if. FItbD J. GKEKNE.

lliioii TIu-Jirr.
Warnn. U. I.

2T CAIM.ISM; IJIDAl

2S. S MA.XSKN.
Conupie Tlicatre.
C.>ti»kn. -Me.

20 II S.MILKY.

.31 STONKIIA.M TIIEA. INC.

38 OLYMIMA tllEA. (N'C.
Gordon's Olympia Tln-a
New lU'iIIord. .Masa

30 \V .MAIIONIvY.
Riallo Thvatre.
I’rovKlinc-o. It. I

4i) C II. STOIvE.S.
Rialto Theatre.
Crier. S. C.

41 KI-AKC & UNIT
Nlr.ind Thealri',
Sharpsburc. .Me.

42 COI.ONIAL TJIKA CO
Colonial- Theatre.
Andover. .Ma.ss.

43 W BOYLSTO.V MFC- C(
Recri Hal

.^^8ss.

44 RIALTO THEATRE CO
lliallo Theatre.
We.strteld. .Ma.ss.

45 FRANKLIN I'K. TIIEA. CO..
Franklin Park Tlieatre,
Dorchester. Mass.

4(! LOCIS COHN.
Jefferson The.atre.
.SprlnaBeld. .Mass..

47 If. WORACK.
rirhlai* Theatre,
tst. Louis. Mo.

48. \\ B. M'GOD.
‘ Belle Theatre.

G.idsden. AIs.
49. K. P. BASZNLR.

Star Tlie.ilre.

U'liitinsville. .Mass.
5h. S.MITII A: STEARNS.

'fremont The.itre.
Claremont. N. H.

51. ALHAMBRA TIIEA. CO

•lulney. .Mass.
52. TlUHt.VrON A IIARRINOroN.

Walden Theatre.
WlIll.)m^lown. Mass.

53. CRITERION TlIEATRi:. INC.
t’lllenon Tlieatie.
Ro):biii \ . .Mjv>.

04. E. L. WHITE.
I'listlnm Tlieatre.
Mansttelil. .Mavi.

55. SsllAWMET THE.VTUE CO-
iilhawmnl Tlieatre.
Roxhury. Maw

53. DUDLEY AMUSLML'NT CO-.
Dudley Theatre.
Itoxhiiry. .Mass.

57 HUDSON THEATRE CO..
Ideal Theatre,
.Milford. .Mass.

53. CA.MPELLO THEATRE CO..
Keith's Theatre.
Campello. .Mass.

59, A. .1. JCAE.Ml'F.
Dream Theatre.
ClitloiHlale. .Mass.

•:n. riH.I.SWAY OPERA CO-.

DAVID NOVOGOD
Strand Tlieatre.
Hope Valiev. R. I.

r.APIERRE & KENNEDY*
Oiiera House,
Luke port. N. Hanip.

TOUNEY iC DE.MARA.
limplie Theatre
L.iwranee. M.ass.

. i:i,M THKATUE COUP
Elm Thcafrc,
1-oitI.ind. M.'.

LOULS IHANtMIl.
Empress Tlieatre.
WlrtiLsor. Vt.

n .1 PARADIS.
Oasis Theatre.
Kincsion. N. P.

. ARRINGTON BROS,
I’alat-e Theatre.
RoeUy Mountain. N'C.

. FRANK NOWAK.
Lini-oln Theatre,
Itiiffalo. N. Y.

CHAS, RIEHL.
LUiertv Theatre.
Buffalo. N.

. WlI.I.fA.M KUZON.
I.lnden Theatre.
Buffalo. N. V.

. J. RAl’PAPORT.
I/>ieJoy Theatre,
Buff,do. N. Y.

. HARRY GILBERT. v
Rexer Thi

Fel Tliea
lurd. Mu!

<;i. TUItNUULr. A: ROGERS.
Reading Thealie,
Readiiut. .Mass.

r.’. .lOHN J. BOWJ.ER.
Oin-ra llousf.
RiK'ktand. .Mass.

03. W. A. SHEA.
Acme Thealie.
Easl|>Orl. Me.

<14. C- W. BENJA.MIN.
Drea

. TIk-j
-Mlllinocket. -Me.

i:5. .TOIIN B. EA.MKS,
Star Theatre.
Grovelon. N. II.

Ci;. E, .M. P'AY,
Fav's. Theatre.
PhRail-lphla. Pa.

f.7 IRA NOBLE.
Star Theatre.

Newport, Vt.
. HOMER GRAVES.

Globe Theatre.

IMsi The:
Tilton.

34 CHAS, S. CRAY
Clay's Theatre,
Bellows Falls. \f,

35 FRANK L. COLLIER.
GIoIh- Theains
Uosinn. .Mass.

30 PHILIP .MARKELL,
Roxhuo' Theatre
Roxbun-. .Ma.ss.

37 E. j. GORMAN'S AM. CO.
Gorman's Theatre.
Ilovlmdale. Mass.

71. J. E. HAltnoNNEAU.
• Then

Manehister. N. H
72. EUGENE A. MOORE.

.Musie Hall.
P.nscray. R. 1.

73. WOONSOCKET THliA. CO..
ICnrk Theatre.

74. -lOi: GOOD.M.'VN.'

Ed- Gii ieh, R. .7.

“THE LEGEND OF HOLLYWOOD”
“THE WISE VIRGIN”

“THE SIREN OF SEVILLE”
“WELCOME STRANGER”
“RAMSHACKLE HOUSE”
“ANOTHER MAN’S WIFE”

“CHALK MARKS”
“TROUPING WITH ELLEN”
“THE HOUSE OF YOUTH”
“BARBARA FRIETCHIE”
“RECKLESS ROMANCE”

“THE GIRL ON THE STAIRS”
“THE CHORUS LADY”

112. RALPH AVLRSA.
IliPliodrome,
Niagara Falls, N. Y.

113. «A.M TRAPASSO.
i;ui;enla Theatre.
Nlaitara Falls, N. Y.

114. CLORQE ROSING.
Flllrnnre Theatre.
Buffalo. N. Y.

115. CHATHAM AM. CORP.
New York City.

lin. 145TH .STREET TIIEA. CO..
Onden Theatre,
-New Y'ork City. N. Y.

117 MAIN THEATRE COUP..

13. S. C. ALLEN,
Allen Theatre.
.Medina. N. V.

il. .M. .1. VALLELY.
Savoy Theatre.
Lackawanna. N. Y.

15. .TAS, CARDINER,
V.nrsltv Theatre.
Buffalo. N, Y.

;n. J D. PARMELEE.
Unity Theatre.
Buffalo, N. Y.

17. MRS. .1. A- BRIGGS,

• Fre
, Thet

N. Y.

L B H. M'ALLliNSTElN.
Broadway Theatre.
B 11 IT.M0 . N. Y

S'. .1. VOLAN.
ALrn Theatre,
Svranise, N. Y.

) METZGER BROS.
Lincoln Theatre.
Syracuse. N. Y.

I, -IAS. KF.IUUAN.
Capitol Theatre.
Siracu.se. N. _Y

I. B, DIETRICH.
Elvln Theatre,
Endicott. N. Y.

J. ROBERT B. ALBERTS.
Albert's Theatre.
Lancaster. N. Y.

3. BELLEVUE THEATRE CoRP.
Bellevue Theatre.
NlBRara Falls, N. Y.

I. \V,M. G. GROUCHER.
Crescent Theatre.
Newark, N. J.

J. DANIEL BROS.
Star Theatre,
Tonawanda. N. Y.

1. II. S. SLAKTER.
lllberlan Hall.
Utica. N. Y.

JOR MACKRI.
Dai>y Theatre.
.Memphis. Tenn.

t. RELIABLE CO. INC.,
City Hall Theatre,
New York City, N. Y.

I, YOOST CIRCUIT.
IlcRenl Theatre.
New York City. N. Y.

I. THKO. BRICKER.
• Plaaa Theatre.
New York City. N'. Y.

.: CHAS. O'REILLY.
Bohemian Annex.
New York City. N. Y.

!. NEW 3rd AV. THEA. CO
New York Citv.

1. CARNATION PHOTOPLAY
Empire Theatre,
Port Richmond. S. I.

. S. SEIGER & SO.N.
Boston Hotel Tlieatre.
South Brooklyn. N. Y.

^ G. KNEER.
Broadway Theatre,
A-iorla. L. I.

. MANHATTAN TlIEA, CORP.
Freeman Tliealre,
New York City. N. Y.

. BENJAMIN DERBY.
Association Hall Theatre.
Concord Junction, Jlass.

. GKO. WILKINSON.
National Theatre,
Wincht-ndon. 3Io.s.s.

. FRANK H. ALLE.V.
Allen Theatre.
Solwav. N. Y.

. PROCTER. 6c MARSH,
Broailway 'Theatre,
.Muskocee, Ala.

. STAR THEATRE INC.,
Star Theatre.
Wv>t_>'iw BriKhton, .S. I.

York City. N. Y.
118. T- O BRIEN.

Orpheum Theatre,
• Buffalo. N. Y.

119. E. A. PFEIL.
Circle Theatre,
BiKTaln. N. Y.

120. W.M, PENN AM. CO..
Stanley Thealie.

. New York City.
121. CORNER .Ut. CORP.

Standard Theatre.
New York City. N, Y.

122. WALTER READE.
Satoy Theatre,
New York City. N. Y.

123. DAMIOLO AM. CO.
Orpheum Theatre.
Now York Oltv. N. Y.

124. MAS CIRCUIT.
Royal Theatre.
New York City. N. Y.
Brooklvn. N. Y.

125. SMALL STRAUSBERG CIR. I
Nostrand Theatre.
Brooklyn. N. Y.

120. S.MALL QUEENS CIR. Inc..
Hyperion Tlieatre.
Corona, Lom: Island

127. PRINCESS CIRCUIT INC..
Premlet Theatre.
Brooklvn. N. Y.

128. GOODSTRAUSS AM. CO..
Boro Hall Theatre
Brooklvn. N. Y.

129. BORDEN AMU.SE.MENT CO.,
Ellen Terry Theatre.
Buffalo. N. V.

• 130. JOSEPH WARDA.
Carenovla Theatre.
Buffalo. N. V.

131. G. W. KING.
Lyric Theatre.
Buffalo. N. Y.

132. PAUL A. FENNYVESSY,
Strand Theatre.
Rochester. N. Y.

133. LEO. BLADEN.
Lanitun Theatre.
Syracuse. N. Y.

134. C. TASBOX.
0|>era HoiLsc,
Fredonlu. N. Y.

135. VICTORIA TIIEA. CORP..
Victoria Theatre.
Buffalo. S. Y.

130 . HENRY F. KURTZ.
Lvrlc Theatre.
Roeht-ster. N. Y.

1.37. WILLIAM IL M.YCK.
Goodwell 'Theatre.
.lohn.son City. N. Y.

138. PREMIER CIRCUIT INC..
Stadium Theatre,
Brooklyn. N. Y.

139 . S. GLADSTONE,
.Melro[>ollian Theatre,
BriH.klyn, N. Y.

HO. SCOTTO BROS.
Gloria Tlieatre.
Brooklyn. X. Y.

141. EI.BEE CORP..
Adelphia Theatre,
Brooklyn. N. Y.

142. HAROLD AM. CORP..
Acme Theatre.
New York City. N. Y.

143. S. R. S. THEATRE CO.
S. R. S. Theatre.
New York City. X. Y.

144. L. TRAUB.
American Movies Thea.
N*'w York City. N. Y.

143. I. KATZ.
Sheridan The.itre.
Brooklyn. N. Y.

lie. TILI. A-MUSEMENT CORP.

.leffet

Glol

The:

nies
N.

. LYNDIIURST AM. CO,.
I.viidhurst Theatre,
Rochester. N. Y.

. .M. B. HOWELL,
Lincoln Theatre,
llocliester. N. Y.

. F, I'ERRY.
Strand Tlieatre,
W.-iiertowm. N. Y.

, RinGEW06D AM. CO..
Irvine Theatre.
Brooklvn. N. Y.

. 18UT11 ST. AM. CO..
Ritz Theatre.
New York Cllv, N. Y.
Chleaw. III.

SPRINGER THEA. CO. Inc.
771 I 1 Street Theatre.
New York City. N. Y,

BRUNHELD BROS.

Rec

Thea

Thea

194. A. C. GUTins'BERG.
Grand Theatre.
Milwaukee. WIs.

195. GREGORY THEATRE CO.
Parthenon Tlieatre,
Berwyn. 111.

19C. W, TAYLOR.
Rialto Theatre;
BloomiiiKlon. 111.

197. HOME THEATRE CO.
Terrace Theatre.
Danville. III.

198. W. CODDINGTON,
Home Theatre.
lUiitovl. 111.

199. VERNE R. LANGDON,
New York Theatre.
Elnihmsi. III.

201). EMPRESS THEATRE CO.
Empress Theatre.
Chicago, HI.

201. GOODMAN & HAURISON.
.Marshall Sriuure Theatre,
Clilcaeo. 111.

202. V. T. LYNCH.
Tiffin Theatre.
Chicaco. 111.

203. FLETCHER ANNEX,
Star Theatre.
Wat.slka, 111.

204. J. PALY.
Imperial Thealie,
Chicago. IIL

205. B. BEUVY',
.Majestic Theatre,
Rochelle, IIL

200. MRS. J. W. ROGERS.
Barth Theatre.
Cuibondale. III.

207. L. W. GOODELL.
Princess Theatre.

."M. IIELL.MAN,
Erie Theatre,
Ctilcago. 111.

. S. HALPER.
Irvine Theatre.
Chicago. III.

. JAS. G. BEST.
Lanedale Theatre.
Chlcaco. III.

. G. MANLY.
Stadium Theatre,
Chicago. III.

. C. LOPATKA.
Hawthorne Theatre
Clcei III.

Chicago. III.

. THEO. COLEM.^N.
Amerienii Theatre.
Mt. Ciirmel. III.

5. ARE FREDER.
Capitol Theatre,
Chicago. III.

' .1 RORING.
.Vrmitaue Theatre,
Cliteaco, III

. M. REINGOLD.
Newbern' Tlieatre.
Chicago. HI.

- R. .M. ATKINSON,
O.ik Theatre.
Chicago in.

. A- GU.MRINER.
Paulina Theatre.
Chicago. 111.

. CEO. PETRES. ’

Weneeila Theatre.
Chicago. III.

. I.URl.lXER 6: TRINZ.
Forest Park Theatre.
Chicago. HI.

. GEO, D. HOPKINSO.N,
Hamlin Theatre,
Chicago. II).

. C. .1. SCHAEFER.
Garfield Theatre.
Chicago, 111.

, J. 1. & S

Bed I.III.

208. J. C. WILSON.
Star Theatre.
Clinton. HI.

209. C. ELLIOTT',
New Evanston Tlu-olre,
Eran.ston, HI.

210. F. B. SWANSON.
Highland Park Theatre,
Highland Park. HI.

211. W. J'lERCE & vSON,
Peerless Theatre,
Kewanee. 111.

212. 13. J, LYNCH.
Le Claire Theatre,
.Moline. HI.

213. I- GOOTZCT.
Arlo

Rial

Then

L«r Thei
:o, HI.

;. C. FEDELS.
Fashion Theatre.
Chicago. HI.

I. P- RUTISIlAUSliR.
I'nginia Theatie.

-Chleago. III.

'. E. CHRISTY',
Elmo Theatre.
Chicago. IIL

. M. D. HONTON.’
Americas Theatre,
Chicago. III.

. V. NORNOKIS,
Wabash Theatre,
Chicago. HI.

. HARRY SCHOENSTADT,
Halfiild Theatre.
Chicago. 111.

. L. BREKA,
Calllomia Theatre,
Chicago. HI.

. I. TEACHER.
2oth Century Theatre.
Chicago. HI.

, OTTO ANDERS,
Allas Theatre,
Cliicjgo. 111.

MAX URITTAN.
Crystal Theatre,
Chicago. 111.

. W. F. O'CONNELL.

Whitestone. L. I.

215. GATEWAY THEA. CORP..
Gntewav Theatre,
Little Fall-s. N. Y’.

210. VARZO & KOPUS'J’ER,
Eagle Tliealre.
J.lving.ston, 111.

217. L. M. HALE.
Windsor Park Theatre,
Chicago, IIL

218. SAVAGE AM, CO.
Grand Tlieatre.
Alton. III.

219. W. N. MeCONNELL.
Empress TTiealre.
Decatur. HI.

£20. HAL, OPJ'ER.MAN.
Crescent Thealie,
Pontea. III.

221. LOUIS MORONI.
Roland Theatre.
Marion. HI.

222. J. SUNDALE.
Regent Theatre,
Chicaiif). 111.

223. C, L, LESSMAX,
.M.ulison Circle Theatre,,
Chicago, III.

224. II. II. 1,ASKEJL
1‘ark.sldu Thealie
Chicago, III.

225. GORDON BROS.
Harding Theatre.
Chicago. HI.

220. E. A. BACII.MANN.
Ill idgeiiort Theatre,
Chicago. Hi.

227. A. SCHAAK.
Keystone Theatie,
Chicago. 111.

228. .M, SMALL,
Fi-jiiklla Theatre.

.230. J. MITCHELL.

I). YIRS. E, KOBILAK.
The Gaelic Theatre
Chicago, HI.

1. A. SAPERSTERN,
T.lncoln Theatre.
Chicago. HI.

2. S. A. WERTHEIMI^n.
Grayland Theatre.
Chicago. IIL

3. 0. E. JOHSTON.
I.incoln 'fliealre,

Sterling. 111. '

I. GEO. GOOMAS.
New ilable Theatre.
Chicago. III.

5. N- WOLF.
Billmore Theatre.
Chicago. Hi.

3. CITY THEATRE CORP.
Monogram Theatre.
Chicago. HI.

r. Al ERBACH & FRIEDMAN.
Ka-slerlv Theatre.
Chicago. III.

i. T- R, CHULESTKU.
Dreamland Theatre,
Roadhouse. HI.

>. W.M, IL SOHN.
B'la.sco Theatre,

> <luine\. III.

I. GAYETY HIPPODROME.
Grtyely Theatre.
So, Chicago, IIL

1. G. STATHIS.
Maplewood Theatre,
Chicago. III.

!. W- J. MILLER,
Millord Theatre.
('hlcaco. 111.

I. J. It. LEWIS,
New Albany Theatre,
Chicago. IIL

I. B A. LEVINE.
Parkway Theatre,
Chicago, HI.

I. ORPHEUM CIRCUIT,
Palace Tliealrp,
South Bend. Ind.

1. BROADWAY THEATRE UO.,
Broadway Theatre.
Gary. Ind.

. CHAS BAILEY.
Lincoln Theatre.
Valparaiso. Ind.

t. F. E. ANDREWS,
Star Theaire.
Muncie. Ind.

'

I. CAREY & ALEXANDER.
Messner Theatre,
Attica. Ind.

t. U. M. PALMER.
Lltwrty Theatre.
Washington. Ind.

. SAM CARLTON.
Strand Theatre,
Frankfort. Ind.

. n. E. ROSEBOROUOH.
Huntington Theatre,
Huntington, Ind.

. T. J. BRISCOE.
Princess Theatre,
Elwood. Ind.

. N. M. McCOLLOUGII.
.Starland Theaire.
Anderson. Ind.

. J. FRIEDMAN.
Roosevelt Theatre.
Indianapolis. Ind.

. DYE & NOLE.
Storm Tlieatre,
Oakland City. Ind.

. 0. MEISSBER,
Gibson Theaire.
B.atcsville. Ind.

. ROBERT SIIEIIER,
Grand Theatre.

278. W. T. MITCHELL.
Lyric Theatre.
Petersburg, Ind.

277. A. COOK,
Opera Hou.se.
Greencastle. Ind.

278. J. W. SANDERS.
Strand Theatre.
MadLson. Ind.

279. C. M. WALTERS.
Gem Theatre.
North Manchester, led.

280. J. B. STINE.
Wabash Theatre.
Clinton. Ind.

281. HERBERT TAPP.
Adams Theatre,
Decatur. Ind.

282. JOHN ilAN'NIX,
Rordentown Theatre.
Bordeniown. New Jersey.

283. L. R- -MARRUM,
Dream Theatre,
Indianapolis. lad.

284. H. J. ARNOLD.
Lyric Theaire,
Vincennes. Ind.

285. W.M. JACOBS,
Lexington Theatre)
Milwaukee, Wts.

28iJ, HARRY PERLOWITZ.
Savoy Theatre,
^Dlwaukee. WIs,

287. HENRY MEHR.
Liberty Theatre,-
Milwaukee. \Vl3,^ - •

288. M. PIC2EZELS.
Rlvoll Theatre.
Milwaukee, Wl.s.

289. .Ma'XEI.MER tc TROTIliLAN,
Gem Theaire,
Milwaukee. WIs.

290. ASCHKU BROS.
.Merrill Theaire,
Milwaukee. W’l.x.

291. THEATRE OPERATING CO,
Capitol Theaire.
West Allis. WIs.

292. FOND DU LAC THEA. CO..
Bijou Theatre.
Fond du Lac. WIs..

293. F. R. TROTTMAN, '

Gem Theatre.
Milwaukee. WIs.

294. EZRA RHODES.
Orpheum Theatre,
Elkart. Ind.

295. J. H. STILLIMAN.
Murray Theatre.
.Milwaukee. WIs.

290. A. J. COOPER.
l..a Crosse Theaire,
La Crosse. Wis.

297. F. E. WOLCOTT,
.Majestic Theatre,
Racine. WIs.

298. FRED SEEGERT.
Regent Theatre.
Milwaukee. WIs.

299. SAYf R. PVLET.
Hollywood Theatr^,
Milwaukee. WIs.

300. EARL RICE.
Rlveria Theaire.
Milwaukee. WIs.

301. FRANK STEFFE.V,
Rex Theaire. •

Racine, WIs.
302 . W. W. HOLLIDAY’. Mgr..

Grand Theatre.
Muscatine. la.

303. W. A. MATLACK.'
Ai>oUo Theatre,
Ottumwa, la.

304. A. JACOBS.
Palace Theatre,
Burlington. la.

305. CALLAHAN & SA31ULLSON/
Iwona Theatre,
Red Oak. la.

300, llIPP. Ail. CO,
Hippodrome.
Alton. HI.

307. iIRS. A. HALL,
Dupo Theatre..
Dupo. HI.

308. A- 3IESLEY.
Colonial ‘Theaire,
Gilles Hi.

Lin Ind.

Vi-i Thea
HI.

Ro.. Tliva

150 . SUl'EUMAX A.M.
ijdwa]

•0 .,

1 'J'liej

Brouklyr
151. AI.IUE WII.SO.V.

Kozy Theatre.
Wiekliffe, N. Y.

152. JUBILEE REALTY CO.. InC.
.lubilee llieiilre.

Buffalo. N._V.-

. L. SIEGEL.
Prairie Theatre.
Chicago. III.

. L. FICHENBERG.
Langley Tlieatre.
Chicago. HI.

!. ACEO THEATRE CO.
Windsor Park Theat
Chleago. HI.

. FRANK SIENI.
. Theatre,

Chicago, IIL

. hicago. HI.
. IIAFERKAMP & HILL,

KivoR Theaire.
Chicago. 111.

. WEST SIDE THEA. CO-.
Wi->tera Tlieatre.
Chicago. HI.

, A. l.INDSKOY’.
.Metropolitan 'Tliealre,

Chicago. III.

, F. A. GILFORD.
Century Theatre,
Chicago. HU.

KRlEOMBAU-M BROS.
Paramount Theatre.
Rochester, Ind.

.T. PIWAUONAS,
Garden Theatre,
Indiana Harlior, Ind.

H, T. ILARBELL. ,
Strand Theatre.
Indianapolis. Ind.

J. VISING TAYLOR,
Lyric Theatre,
WIncheeiler. Ind.

II. H, DIFFENDERFER,
Strand Theatre.
Knightslown, Ind.

JAS. HELLIOTES,
Rialto Theaire.
Fort Wayne. Ind.

F. J- REMBUSJI,
Olympic Theatre.
Noblesvjlle,^ Ind..

309. J. C. W'EBBER,
Rialto Theatre.
Jacksonville, HI.

310. ROBERT BRANDAN,
Royal Theotre,
Royalton, III. •

311 . ELVIN H. W'lECIC. -

Labor Temple Theatre/
Staunton, III.

312. KARSn-TTTERWOODS;
CoIumhU Theatre,
Columbia. Mo.

313. OLIN GUISE.
Wilder Theatre.

'

Edwardsvllle. IIL'

314. J. A. LIERCKE,
Empire Theatre.
Storm Lake. la.

315. C. H. COOKINOJUM.
Elite Theaire.
Lawrence. la.

Sill. FRED WEISS,
I'lara Theaire,
Korj Dodge, Ja,

H L McIntyre

A L CHRISTY ..V. ,

iatest line up of independent product on the market



S CHARNINSKY

7\ieased -Produccrs Distributin
(CORPORATION !F.C.MUNROE PtTfktent VJtl:

RAYMOND PAWLEY FintV.Pi»VT>w»
PAUL CJslOONEY-aw Pi*
JOHN C.PLINN VJcUit*,-

FOREIGN DISTRIBUTOR ,

W” VOGEL DISTRIBUTING CORR

itontestif

320. OlAS. II. I'ALMLU.
.Grand Tlicatri',

L«)ianon. Olilo.

330. OEO. ZEGIOL,
Dreamland Tliealre,
Lorraine. O.

331. lUUUY DOI.GLN*.
Orient Theatre,
Toledo, O.

332. C. A B. A.MU.SL:.MENT CO..
1‘astlme Theatie,
Coshocton, O.

333. JOHN PEKltOS,
RIvoll Theatre,
Elyria. O.

331. OEO. SCHADE.
Schade Theatre,
Sandusk)'. O.

335. Till STATES AM. CO..
Strand Theatre,
Steubenville. 0.

330. 3. DEUTSCII.
Sun Theatre,
Cleveland: t).

337. MARTIN I'RINTZ
CIrele Theatre,
Cleveland. O.

333, W. A. PARTELI.O.
^lajestlc Theutie.
Manstleld. O.

339. J. SCHWARTZ.
•Detroit 'fheairc.
Cleveland O.

3-10. J. URBANSKV,
Jennings Theatre,
Cleveland. 0.

311. M. POLCAR.
Lokcvlew Theatre,
Cleveland. 0.

.342, LINCOLN THEATRE CO..
' Uelleville Theatre,

IJelletllle. 111.

343. M. J. NASH.
King Bee Theatre,
St. Louis, Mo.

344. MRS. JI. J. FRANK.
Grand I’holoiday Theatre,
Massllllon. O.

345. PEOPLES AM. CO..
Hencks Theiilre,
Cincinnati. O.

34fi. HARRY CARL.
Opera House,
Ashland. O.

347. N, D. & M. F, SCHWOIl.M.
Strand Theatre.
Massllllon. O.

348. ARTHUR BUCK.
Colonial Theatre,
Fo.siorla, O.

340. H. FICKF-NSHER,
Sunbeam Tlieatrc,
Cleveland. O.

350. M. E. HORWITZ.
Virginia Theatre,
Cleveland. O.

351. PAUL GUSDANOVJC,
I'alace Tlieatrc,
Canton. O.

.352. Jj. KOROBOV,
Crown Theatre.
Cle« eland. O.

353. M. MARCUS.
U. S. Theatre.
Cleveland. 0.

354. SMITH AMUSEMENT CO.
Roydl Theatre.
Slour CUy, la.

355. R. L. WOOD.S.
Marlow Theatre,
Ironton. 0.

301. SCHWARTZ A MASIL,
•Metropolitan Tlieatie.
Cincinnati, 0.

357. C. E. OBERI.K,
Opera Hou.se,
lA>gan. 0.

358. JOS, NEISER.
Majestic Theatre,
Londqn. O,

1>eii

. FT. COLLINS AM. CO..
Eiiipii's.s TIuBiie.
Ft. Collins. Colo.

. .1. .1, GOOU.STEIN.
I.onumoiii Theatre.
LoufnioiH, Colo.

. Fll.\NK FAIIICHII.D,

Boulder. Colo.
. KM.ISON MO, ST. TK. CO.

lUnllo Theatre,
Colorado SpilnKS, Colo.

. C. .MULLER.
Rialto Theatre,
Lnieland. Colo.

. FEDICllAl, THEATRE CO.,

JOSEPH A. ST. PETER

H E box-office

quality of Pro-

ducers Distribu-

ting Corporation produc-

tions is measured in

contracts. Thousands

of premiere showmen
—a veritable bluebook

of the motion picture

industry—have signi-

fied their approval and

confidence in the pic-

tures represented on

the schedule of Produ-

cers Distributing Cor-

poration by signing for

the entire program of

releases.

MICHAEL D. HONTON

FRANK C PARKER

AARON J JONES

ELVIN H. WIECK

W A HOSVE

^ L LUKACHIE

SAM HORWITZ

H C J. SCHAEFFER

H LORENCE



^^n. JiACtCNO Bnos.
Kalrmont Theatre.
Detroit. .Mirh.

441. W>I. HA^'NES.
HarmoiU' Theatre.
Detroit. Mich.

44li. B, <• E. SILVER & CO..
Silver FamlLv Co. Theatre.
Greenville. Mich.

443. \V. E. UXRATH.
Broadwav Theatre.
Flint, Mich.

444. STEVE Sl'INGETT.
Family Theatre.
Jachson. Klirh.

445. ARTHUR BAEIIR.
Crjstal Theatre.
Detroit. Mich.

44iv \V.\DLOW BROS..
Vlrttinla Theatre.
Detroit. Mich.

447. JOHN CUTLER.
Lakewood Theatre.
Detroit. Mich.

448. Wm. C. GUENSCHE.
Fine Arts Theatre.
Detroit. Mirh-

44a BIJOU THEATRICAL CO..
Majestic Vaud. Theatre.
Ann Arhor. Mich.

430. MR. & MRS. BILLINGS.
Faramouni Theatre.
Jliimboldi. Neb.

45L J. W BAIRD.
Costal Theatre.
I'attOQSburs. Mo.

452. CHAS J. STANSELL.
Gem Theatre.
^lnc\'. .Mich.

453. F L. SMITH.
Bijou Theatre,
Huron, illch.

434. W. A M. AMST. CO.,
.Miles Theatre.
Detroit. Mich.

455. LOUIS COHEN.
Globe Theatre.
Detroit. Mirb.

45C. J- C. SELLERS,
tmuerlal Theatre.
Detroit. Mich.

457. CHAS. CARLISIJ;.
Mecca I'aUce Theatre,
SaEiiuw. Mich.

45a R IL GLADISII.
Itex Theatre.
Hlgclnsville. 51o.

45a TUXEDO THEATRE CO..
Tuxedo Theatre.
Detroit. Mich.

4C0. GLENN A. WATKINS.
East End Theatre.
Detroit. .Mich.

401. A. J. FETERSMARCK.
Bluebird Theatre.
Detroit. Mich.

40a W. A. London.
Gladwin Park Theatre.
Stroll. 3Iicb.

403. W. D. ONSLEY.
State Theatre.
Austin. Mini).

4C4. \V.U PAUL SCHOSSMAN.
.Majestic Theatre.
.Muskeson. 5llctL

405. WM. WATSON. i

Columbus Theatre.
Ba.v City. Mich.

4CC. JOS. H. POISSON,
Royal Theatre,
Grand Rapids. Mich.

407. GEO. F. KOPPLN tO.. !

Femdale Theatre.
Detroit. Mich.

4r.8. L. GREY. 1

Warren Theatre.
Detroit. Mich.

4<;0. GEO. D. MCGONEOAL. !

Band Box Theatre.
Detroit. Mich.

470. J. CAIRXE-S. ;

Brooklyn Theatre.
Detroit. Mich.

471. MRS. E. STEVENS. !

Fun Theatre.
Detroit. Mich.

472. M. J. HANDEER. 1

Veodome Theatre.
Detroit. Mich.

473. WOODWARD THEA. CO.. !

Republic Theatre.
Detroit. Micb.

474. A. TZEANIS. !

Greenwood Theatre.
Detroit. Mich.

475. L. E. 1,ARKIN. J

Century Theatre.
Duwazlac. Mich.

47C. 11. ANGEIX. i

Crosswell Theatre.
Adrian. Mich.

477 n. HAAG. !

Rialto Theatre,
Wyandotte.

478. it W. THEA. CO.. !

5Urtha Washluctuo Tlreatre.

Detroit^ Jilch.

473. M. E. DONUN. !

Doric Theatre.
Detroit. 3lich.

480. H. s. Robbins. I

Roiibinliood Tlieatre.

Grand llaien. Mich.

. J. E. STOCKE.
ilyrtle Theatre.
Detroit. Mich.

. L. A. MOON.
Palace Theatre.
Charlevoix. Mich.

. J. .MARKOVITCH.
DIx Theatre.
Detroit. Mich.

. WILUAM GOLDMAN.
Ki 1 Thea
SL Lotib.

. E. F. KREOER.
Mack Theatre.
Detroit. Mich,

. ANDREW UZOin.
Jkorse TIica
D.I MIc

WALTER WILCZYASKI,
Fredro Theatre,
Detroit. Mich.

L 11. A. BIRD.
Rivoli Theatre.
Grand Raiilihi. Mich.

>. W. A. SINCLAIR.
Strand Theatre.
North Branch. Mich.

I. C. N. nONTEEOU.
Grand Tlieatre.
Howard. S. D.

.. GULLICK A GULIJCK,
Fad Tlieatre.
Brookinc. & D.

!. JOE RYAN.
Ruby Theatre.
Madison. 8. D.

I. S. W. RECORDS,
New Lyric Tlieatre.
MUcheR. 8. Dakota,

i. L II. HARRIS.
Strand Theatre.
Evanston. Wyo.

1. CHAS. KLEIN.
Ih-locess Theatre.
Douglas. Wyoinine.

. LAW. I. LESTER. JR.,
Ideal Theatre.
Columbia. S. C.

. A. R. ANDERSON.
InU Theatre.
Dell Rapids. 8. D.

: THOJIAS BERTON.
lUalto Theatre.
Rock SprlDRS. Wyomhis.

B. G. TllATCHEJt.
Capitol Theatre.
J,ORao. Utah.

I. JAS LYNCH.
Empress Theatre.
Laramie. Wyoming.

. M. K HEALY.
Lolbrop Tlieatre.
Omaha. Neb.

. E. A. GROSS.
Empress Theatre.
Gleorock. Wyoming.

. It. J. CONKLIN,
Empress Theatre.
Chamberlain. 8. D.

.
!•. E. CASEY.

Rex Theatre.
Kennebec. 8. D

. jnis. A. u- w'YN>:s.
silver Hill Theatre,
^hko.'di. Nebr.

. A. L. SOSNOSKY.
Colonial Theatre.
Aberdeen. 8. D.

. W. E. WARD.
Strand Tlieatre.
Sharon Sprloes. Kao^a.s.

. JOHN CORCORAN.
Jlidway Theatre.
Kansas City. Kan-sas.

. R. R. DIECHELE,
Anaco Theatre.
Kansas City. Kansas.

. C. 8. SUTTER,
rrincuss Tlieatre.
Kansas City. Kansa-s.

. T. 8. WILSON.
Seelye Theatre.
Abilene. Kaa'^as.

. R. FINKLFSTEIN,
Glllbam Theatre.
Kansas City. Mo.

. n. O. UOGETT.
Gauntler Theatre.
Kansas Cttv. Kanna-s.

. D. B. RANKIN.
Idana Theatre.
Idana. Kansas.

. W. A. DOERSCIIlJVY.
Strand Theatre.
Ransom. Kansas.

. JAS. SEVAN.
Electric Theatre,

Kansas.
C. F. WALKER.

Opera House.
KIlihwood. Kansas.

. CONS. AM. CO..
Palace Theatre.
Wichita. Kansas.

. G. K KAGAN.
Majestic Theatre.
Fredonla. Kansas.

, C. J. MENSlNO.
Menslng Theatre.
Leavenworth. Kan.ua.

. K. K DARNELL,
Alamo TTiratre.
Kans^. Citj, JIo.

!. K J. IXNFtART,
Rosnoke Theatre.
Kansas City. Mo.

. CAPITOL ENTERPRISES.
Admiral Theatre.
Kansas City. Mo.

1. TOM THURMAN.
Queens Theatre.
Kansa-s City. Mo.

. J. T. WILSON.
St. Johns Theatre.
Kansas City. Mo.

i. GUT SHRINKR.
Gem Theatre.
Kansas City. Mo.

. E. J. SUTTER.
Columbia Tlie.-itre,

Katuupi City. Mo.

Kansas City. Mo,
. BARNEY SCHULTZ.

MarllioronaU Theatre.
Kansas City. Mo.

. IL \V. RICE.
Electric Theatre.
Chlliicothe. Mo.

- G- K. EI-IJOT.

i'a Mo.

t Tliei
•Mo.

Criterion Tlieatre.
Timkawa. Okla.

I. ALEX MESIICD.M.
New Palace Theatre.
Kansas City. Mo.

,. J. W. WATSON.
Benton Thulre.
Kansas City. Mo.

CHAS. GOIJjMAN,
Rainbow Theatre.
St. I»uJs. Mo.

. K E. EPHEM.
Star Theatre.
St. Louis. Mo.

Tiios. jAjres.
Criterion Theatre.
St. Inuts. Mo.

. SAM KOM5I.
•Majestic Theatre.
St. 1/mls. Mo.

. N. B. DECKIXY.
Montk'omery Theatre.
St. I<ouL<». &(o.

. C. H. KARMAN.
O'Fallon Theatre,
SI. l<ouis. Mo.

. JOE UTSAO.
Ashland Theatre.
8t. Louis. Mo.

!. A. K KETCHUM,
Auberg Theatre.
8t. Louis. Mo.

HENRY 8KERRER.
Mikado Theatre.
St. Louis. Mo.

. CHAS. A. KALBFELL.
Pauline Theatre,
8t. Louis. Mo.

. OSCAR LEHR.
Peerless Theatre.

. CHRIST zeros.'
Melvin Theatre.
St. Louis. Mo.

. 8. NORWICK.
Ited Wing Theatre.
SL Louis. Mo.

. RITZ AMUSEMENT CO..
Ritz Theatre.
St. Louis, Mo.

. CHAS. VOLLMER.
Midway Theatre.
8(. Louis. Mo.

. HARRY KOPLAR.
Montgomery Theatre.
8t. Louis. Mo.

. C. B. STOREY.
Peoples Theatre.
I'leasant UlU. Mo.

. G. A. COSTA.
Bonadveoture Theatre,
Kansas City. Mo.

. JOHN BILEB.
Dixie Theatre.
New Madrid. Mo.

. I. N. MAPEE.
Uigney Theatre.
Albany, Mo.

. J. MEANS.
Murray Theatre.
Kansas City. Mo.

. J. A. SANONSKY.
Venus Theatre.
8t. Louis, Mo.

. M. B. SHANKMAN.
New Centre Theatre.
Kansas City. Mo.

. M. T. OROGOER.
Belroont Theatre.
Kansas City, Mo.

. GENE UUSSELJ,.
Rialto Theatre.
Hankakev. la

. 8. BRAJISUN.
Mayileld ^eatre.
Kansa.'v City. Mo.

. JOS. MOZLEU.
Mozler Theatre
St. LouK Mo.

. F. CALHOUN.
Robin Theatre,
8t. Louis. Mo.

HAKELDEN.
i>rlncess Theatre,
Georgetown, 8. C.

IL C. PIKES,
Alma Theatre,
Portage. Pa.

N. Jl. OSTENBERG.
Rialto Theatre,
Bayard. Nebr.

HAIUtY HOFFMAN,
Blde-A-Wee Theatre.

BARNEY DUBINSKY.
Tootle Theatre.
8t. Joseph. Mo.

A. B. CANTWELL.
Cautwell Theatre.
Brunswick. Mo.

>1 A. GLEESUN.
So. Troost Theatre.
Kansas City. Mo.

L. WEAVER.
New Diamond Theatre.
Kansas City. Mo.

S. E. WlLDUOir.
Princess Theatre.
Springlleld Theatre.
Sprlngfleld. Mo.

LEWIS ERB A CO..
Mars Theatre.
Denver. Colo.

GRATIOT THEATRE CO..
Gratiot Theatre.
Detroit. MJcb.

JAS. M. DRAKE.
Gem Theatre.
SL Louia. Mo.

WiLUAAl LYltlS,
Jll-Polnto Theatre.
8t. Louis. Mo.

D. 8. NKI,80N.
Irma Theatre.
SL Louis. Mo.

WOODLAND AM CO..
Woodland Theatre,
8t. Louis. Mo.

MILTON IIALSELL.
American Theatre.
Los Angeles. Cal.

C. J. AlJJEIf.
Martin Theatre.
Globe. Arix.

O. U- 8CHEUSNER.
Temple Theatre.
Alhambra, CaL

a C. PAWLEY.
I’aramount Theatre.
Coachcllo. CaL

KARL SINKS.
Covina Theatre,
Covina. CaL

W. U. SCOTT.
Elysium Theatre.
Oceanside. CoL

THOS. HENZE.
Empire Theatre.
Son Pedro, Cal

E. D. YOST.
Yo>t Tlieatre.
Santa Ana. Cal.

BAUMGARTNER TIL CO..
Glen City Theatre,
Sonia Paula, CM.

CHRISTINA K. ARAIOUR.
.Majotlc Theatre.
Santa Monica. CaL

C. W. BlJVKE.
Gaiety Theatre,
lots Angeles. CaL

MET. THEA. CO..
Tivoli Theatre.
Sawleile. Cal.

IlAltNOIS-BRONSON.
fyimlta Theatre,
loimlta. CaL

BERNE JX)PER. JR..
Victory Theatre.
Burbank. CaL

F. F. JXTTA.
New Dale Theatre.
East lAing Beach. CaL

C. C. KAUF.MAN.
Gem Theatre.
Colu.Ha. CaL

CHAS. WESCOTT,
Fortuna Theatre.
Fortima. Cal.

FRANK PARKER.
Modesto Theatre.
Modesto. CaL

H SLISSMAN,
Rex Theatre.
Orovllle.

CHA8. CHICAZOLA.
(.incoln Theatre.
Pleasanton. CaL

GREENFIELD TH. CO..
New .Santa Crux Theatre.
Santa Cruz. CaL

T. C. REAVI.S.
G. A 8. Theatre.
Santa Rose. CaL

SCOTIA THEATRE. ASSN.
Wlnoma Theatre.
Scotia. Col.

L. H HARRIS.
Ulalio Theatre.
Stockton. Cal.

!„ M. 3IANFORT.
Novelty Theatre.
Slnsum City. CaL

L. B. BROWN.
‘’ctere Theatre.

CHAS. a. BURNHA5f.
MacDonald Theatre.
Richmond. Cal.

1*. J. HANIXjW.
Virginia Theatre.
Vallejo. Cal.

BEN BERNSTEIN.
Hub Theatre.
Los Angeles. Cal.

BAKER A RAY5IOM>.
New Alrdome Theatre.
£1 Centro. Cal.

8. W AN'DKRSON.
Belvedere Theatre.
Brawley. CaL

M. M. COSTIOAN.
Orpbeum Theatre.
FlagstalT. Ariz.

I. C. HOTCHKISS.
Colonial Theatre.
Orange. CaL

R. LKGKAND.
Garden Theatre.
Ix>s Angeles. Cal.

JOHN TUCK.
Lyceum Theatre.
Fresno. Cal.

E. F ROBINSON.
Jamestown Theatre,
Jamestown. CaL

C. J. JlrDONELL.
IMncvlon Theatre.
I^lnceton. Cal.

GOLDWATER A AARON.
Spot Theatre.
Stockton. Cal.

GRACE SANSTROM.
Blue Moose Theatre.
Tacoma. Waab.

BUSH THEATRE CO.
VLsla Theatre.
East San Diego. CaL

DAVE BERSHON.
Cameo Theatre.
El Serreno. CaL

r. O. STEVENS.
Sur Theatre.
FeUows. CaL

OSEE DES COMBS.
Unliiue Theatre.
Gunnison. Colo.

SOL LESSER.
Orpbeum Theatre.
San Francisco. Cal.

ROSENTHAL A LYON.
Idocoln Theatre.
San Francisco. Cal.

AIXXANDRIA THEA. CO.
Alexandria Theatre.
San Francisco. Cal.

MAX BI.UMENFELD.
Capllol Theatre.
Oakland. Cal.

MAY L. YATES.
Empress Theatre.
Alluras. Cal.

A. SiruENTES.
Atwater Theatre.
Atwater. Cal.TAD ENTERPRISF-S.
Strand Theatre.
Monterey. Cal.

E. J. ARKUSH.
Sequoia Theatre.
Redwood City, Cal.

W. M. BAKER.
MacDonald Theatre.
Richmond. Cal.

JAMES BEATTY.
Beatty's Amer. Theatre,
ban Jose. Cal.

J. W. BARLOW.
ItlaJto Theatre.
Stockton. Cal.

JAS. CLYNE.
Clyne Theatre.
I'ueblo. Colo.

A. ELLERT.
Paramount Theatre,
Trucker. CaL

CHAltUE MICHAEXS.
Lincoln Theatre.
Son Francisco. CaL

W- W. ADAMS.
Grand Theatre,
lUwdley. CaL

Mlt.s, O, C. PAWLEY.
Indio Theatre.
Indio. CaL

E. L FRANCK.
MUslon Theatre.
Santa Paula. Cal

S. GORDON.
Hippodrome.
Napa. CaL

MORRIS QALLA8.
MajisUc Theatre.
San Francisco. CaL

S. E. DARUNO.
Majestic Theatre.
WUJlis. CaL

R. E. BYARD.
Hart Theatre.
FemdMe. CaL

PAUL DAVINI.
Rialto Theatre,
East Bakenheld. CaL

MARK HANSEN.
Mark's Home Theatre.
Los Angeles. CaL

PAC. 8. W. AM. CO..
Temple Theatre,
]>Os Angelta*. CaL

A, M. LEVEY.
Muse Theatre.
San Francisco. CaL

P. E. MARTIN.
Empire Theatre.
Monmcl. Ariz.

L. U BARD.
Osrfleld Theatre,
klonierey Park. CaL

HUGHES A OOSLINKR.
Edison Theatre,
San FrancUcu. Cal-

1152. MRS. E. -’C: TRASER.
Bryant Theatre.
San Francisco. CaL

b53. S. O. LEBEDOFF.
Homewood Theatre,
MlnneapolLs. Minn.

G54. FRENCH A HIMMELMAN.I
Stale Theatre.
.Mankato. Minn.

1:55. G. HARDING.
Rex Theatre.
Bemldge. Minn.

C5G. J. A. 8EGERBERG.
Segerberg's Theatre,
lelluride. Colo.

1157 BOCHNACK A RAPACY.
Arcade Theatre.
SI. Paul. 51lun.

G58. ARCADE THEATRE CO.
Arcade Theatre.
Minot. N. D.

C59. HU51BLE OIL A REP CO
Community UuiLse.
Bay Town. Texas.

GCO. AMER. AM. CO.,
American Theatre,
Jliuneapolb. Minn.

L. J. HERMAN.
Strand Theatre.
Biloxi. MUa.

CC2. 8. FINE.
Fairyland Theatre.
Cleveland. Ohio.

CCX WM. B. WATSON,
Sherman Theatre.
St. Cloud. kllruL

CC4.' GEO. W. ENNIS.
Orpheum Theatre.
Wlllblon, N. D.

CCS. £. M. MASTERSON,
Orpheum Theatre.
Lovelock. Nevada.

6CG, ST. CLAIR Ail. CO..
SL CUlr Theatre.
SL Paul. Minn.

CC7. L. ABVED.
Selby Theatre.
SL Paul, Minn.

CC8. ELY AMUSEMENT CO.
Opera House.
Ely. Mlrin.

0C9. N. N. ADAMS,
Verdun Theatre.
Beaumont. Texas.

G70. SMITH A TRIMBLE.
State Theatre.
DevUs Lake. N. D.

C7L TERRY A ROTllBERG.
Bijou Theatre.
Minneapolis. Mina

C72. JAY GOULD.
Eagle Theatre.
Montevideo. Minn.

673. CLINTON-MEYERS,
Rex Theatre.
Virginia, Minn.

674. S. RUBEN.
Grand Theatre.
Chisholm. Minn.

675. lONE AMUSEMENT CO.
lone Theatre.
Minneapolis. Minn.

670. E. U. CARTER.
'1 Garden •Theatre.

St. Paul, Minn.
677. UNION THEATRE CO.

Orpbeum Theatre.
Jersey City. N. J.

078. U. 8. THEATRE CO.
U. S. Theatre.
Hoboken. N. J.

679. L. WEITZMAN.
Summit Theatre.
W’est Hoboken. N. J.

680. ROYAL THEATRE, INC..
Royal Theatre.
Atlantic City, N. J.

6SI. HIGHLAND AM. CO..
Highland Theatre.
Audobon. N. J.

682. MILTON HIRSCIIFIELO
SUte Street Theatre,
Trenton. N. J.

683. HUNTS TTIEATRE CO.
Hunta Theatre.
Cape May. N. J.

CS4. O. R WILKINSON.
WUklnson Theatre.
Wallingford. Conn.

685. H R. AMUSEMENT CO.
Paramount Theatre,
80. Orange. N. J.

680. NORBiAN AM. CO..
'Bergen Theatre.
Newark. N. J.

087. HARRIET AM. CO..
Lyceum Tbealre,
Orange. N. J.

C88. JOS. STERN.
Regent Theatre.
Newark. N. J.

089. R. 8. T. AM. CO.,
Strand Theatre.
Jeraey City, N. J.

600. J. BURKHOFF.

J
'. 8. Temple Theatre,
hlon HIU. N. J.

STWOOD AM. CO..
Westwood Theatre,
West-wood. N. J.

692. MRS. 8UTTA.
.Moorlyn Theatre,
Ocean City. N. J.

693. J. UNOEB.
Court Theatre.
Newark. N. J.

694. VAILSBURO AM. CO.
Rtvoil Theatre.
Newark. N. J.

095. n.' DOWNHAM.
Westmont Th<
Westmom. N J.

690. FULTON THEATRE CO.
Fulton Theatre.
Jersey City. N. J.

60T CEO. BRENNXN.
Orpheum Tbealre.
Jersey CItv. N. J.

698. CAPITAL THEATRE. INC.
Capital Theatre.
I’assalc. N. J.

699. ZIBLICH BROS.
Piety Theatre.
New Orlcan«. La.

TOO. EDWIN CORNO.
Casino Theatre.
New Orleans. 1a.

ni. PAUL BIXNCHKT,
Royal Theatre.
lAfayelle. La.

702. HARRY GOUNER.
Savoy Theatre.
Jeanerette. La.

703. WALTER READE.
81. James Theatre.
Asbury Park. N, J.

704- A. E, GROSS.
Cortez Theatre.
New Orleans. Ia.

705. MRS. H. LAZARUS.
Crown Theatre,

701;.

’ Orlea
.
Ia.

LOEB.
Dixie Theatre.
New Orlearw, Ia.

707. Wil. JUNQUA.
Bell Theatre,
New Orleans. Ia.

708. J. M. HEARD.
Dreamland ‘Hiealre.
LeesrtUe. La.

709. AI.SINI BROS.
Famous Theatre.
New Orleans. Ia.

710. P A. FABACHEU.
Wonderland Theatre.
New Orleans. La.

711. r. MORTI5IER LEWIS. Jrj
Bijou Theatre.
Allanile City. N. J.

712. W. J. WILKE.
Liberty Theatre.
Burkburnett. Texas.

713. MISS CLARA SCHMITT.
Ideal Tbealre.
Yazoo City. Ml.tn.

714. GRAND AilUSEMENT CO.
Orand Theatre.
Hartford. Conn.

715. UNIVERSAL PIC. CORl*
Cameo Theatre.
Bridgeport. Coon.

710. P. J. MARTIN.
Capitol Theatre.
Danbury. Conn.

717. A. SCHWARTZ.
Park City Theatre.
Bridgeport. Conn.

718. A. HAMILTON.
Rialto Tbealre.
So. Norwalk. Conn.

719. W A- MOORE.
Seymour Theatre.
Seymour. Conn.

720. J, A. AYRES.
Town Hall Theatre.
Saybrook. Conn.

721. R. J. VERGER. Jr.

Strand Theatre.
Howard. Mias.

722. PETER DAWE.
Palace Theatre.
Bridgeport. Conn.

723. JOHN H. FOY.
Parla Theatre.
So. Manchester. Conn.

724. GEO. GRAVT34STONE.
Carmen Theatre.
Philadelphia. Pa.

725. GREEN A ALTMAN.
Jefferson Theatre,
Philadelphia. Pa.

726. SCHNEBilANN CO.
Plaza Theatre.
East Stroudsburg. Pa.

727. M. H. GOODMAN.
Feely Tbealre.
lltzellon. Pa.

728. M. E- COMERFORD.
Ferguson Theatre,
Olyphant. Pa.

720. 8. J. POLI.
Poll Theatre.
Scranton. Pa.

730. J. OLAVIN.
Poll Tbealre.
WUkea Barre. Po.

731. Wit. DABB.
Lyric Theatre.
Shenandoah. Pa.

732. HAYES AMUSEMENT CO..
York Palace Theatre.
I’blladeipbla. Pa.

733. J. P. COX.
Auditorium Theatre,
Philadelphia. Pa.

7JI. M. WAX.
Bellevue Theatre.
Philadelphia. Pa.

735. N. EPSTEIN.
Bell Theatre,
I’blladeiphla. Pa.

736. 1. PEBLIN.
Ritz Theatre.
IhlUdelphla. Fa.

737. M. MAJUCOWSKI,
Avenue Theatre.
Wilmington. Del.

738. CHAS. V. HOLMES.
Arcadlum Theatre.
Pittsburgh. Pa.

730. M. R0.S>:NBE1(0.
Rialto Theatre.
Pittsburgh. Pa.

740. A. BENNETT.
Vletorta Theatre.
I’llt-shurgli. Pa.

741. ROWlJkND A CIXRK.
I'taza Theatre.
Plttsbiirjjj)^ J'u.

!. F «. ITTTTPS.
iloaogram Tlieotre.
Clilldrtss. Texas

I. THE OHIO THEATRE CO.
Capitol Theatre.
Bellalre. Ohio

I. W. P. ileCAUTNEY.
Ritz Theatre.
Intilana. Pa.

i. D. SERIUO.
Savoy Tlieatre,
Ford City. Pa.

ANDY CONDOLEON,
Lyceum Tbealre.
Klltaning. I’a.

PAI..M THEATIIE. CO.
Palm Theatre.
Philadelphia. Pu.

i. A. MANONT.
Grand Theatre.
Carnegie. I’a.

>. SAM GOULD,
Arcadia Theatre.

». I-. MITt'HAKL,
Mirhael Theatre.
Pittsburgh. Po.

1. WAI.TPjR J. LEE.
Victoria Tlieatre,
Altoona. Pa.

!. W E. KINSCII.
Arsenal ’Dieatrc.
PiiLshurgh. Pa.

1. R. S, JONES.
Ciipllol Theatre.
Pjifsburgb. Pa.

I. DENNIS AMUSEMENT CO.
Wm. Pimn Theatre.

i. J. imOWAItSKY’
Hippodrome.
Pittsburgh. Pa.

I. WEST PA. AM. CO..
Regent Theatre.
Beaver Falls. Pa

A. P. WAY.
Avenue Theatre.
DiiBots. Pa.

I. RIVOLI AMUSF.ilENt CO.
Rlvoll Theatre.
East Pittsburgh. Pa.

I. n. MAPI.E.
Barney Theatre.
Point Marlon. Pa.

I. M. CONLIN.
Washington Theatre.
Swtssvale. Pa.

. WINSWORTH A KATE,
Main Theatre.
Unlontown. Pa.

!. WM. WHEAT.
Sewickley Theatre.
Sewickley. Pa.

1. C. R. PASCOE.
Pascoe's Park Theatre,
Somerset, Pa.

I, SAM SHAI*IHO.
Felton Theatre.
Philadelphia. Pa.

NEW .SCHEN7XT CORP..
Schenley Theatre.
Plltahurgh. Pa.

I. A. BALTIMORE.
Baltimore Theatre.
South New Castle. Pa.

. b>:n freed.
Lyric Theatre.
Nesquehominc. Pa.

1. E. J. 8CHWT-ITZER,
Grand Theatre.
TttuiiTlIle. Pa.

I. E. DEERE.
Regent Theatre,
Washington. Pa.

. JUl.IUS FREEDMAN.
Family Theatre.
Forest City, Pa.

. HARRIS AMUSEMENT CO.
Grand Theatre.
Wilmington. DeL

. C. C. HUBERT,
Opera House
Newark. DeL

. NATHAN STIEFEL.
Fairmont Theatre.
Philadelphia. Pa.

. MOOSE THEATRE CO
Moose Theatre.
Hastings. Pa.

. JOE GEORGE.
American Theatre.
Idaho Falla. Ida.

. 0 A A AilUSEMENT CO...
Orpbeum Theatre.
Pocatello. Ida.

W- H. BURT.
Rialto Theatre.
Twin Falls. Ida.

. IRON CO. SCHOOL BOARD
School Theatre,
Kanama. Utah.

. EDITH D. CAVITT.
Electric Theatre.
Cut Bank. Mont.

. D. S. SCOTT.
Margaret Theatre.
Anaconda. Mont.

. TEMPLE THEATRE, INC.
Temple ’Theatre,
Butte. MonL

. A. M- RUSSELL.
Rialto Theatre,
Bozeman. Mont.

. J. B. RITCH.
Myrtle Theatre.
Lewlstown. Mont.

. JOHN J. OILLETT.
Strand Theatre.
Tooele, Utah.

. JOHN KNOP. JR.
Orpheum Theatre.
Cottonwood. Idaho.

, GEO. L. CALDWELL,
Blue Moose Theatre.
Rainier, Orei{.

787 OEO.' WHEBTXR.
Lyric Theatre.
Havre. Mont.

788, EUGENE THEA. CO..
Rex Theatre.
Eugene. Oreg.

789. ilRS. Wif. LLOYD. JR.
Dream Theatre.
WakerrUle. Mont.

790 GORDON THORNBERO.
Bluebird Theatre,
Oarfleld. Utah.

791. PAIT, DeMORDAUNT.
Rialto Theatre.
Blackfoot, Ida.

792. JOHN RUGAR.
American Theatre.
Park ntv. Utah.

793. n. L. KIRK.
Rex Theatre.
T.akeyiew. Oreg.

791. GEO. OAILET.
Community Theatre.
Lavtlve. TTtaK

795. W. F CODE.
Paramount Theatre.
Seattle. Wash.

796. JESSIE MATE WEBB.
Majestic Theatre,
(.hllllcothe. Texas.

797. CHAS. SCHRAM,
Grand Theatre.
Oregon City. Oreg.

798. JOSE ST. PETER.
Rose Theatre.
Everett. Wa.<th.

799. W. 8. STRANGE.
Vogue Theatre.
Kelso. Wash.

800. J. W ALIXNDER. INC.
Lyric Theatre.
Spokane. Wash.

801. WM. 8CHZER.
Raphael Theatre.
Washington. D. C.

802. D. BIRAN.
American Theatre.
Washington. D. C.

803. GARTNES BROS.
Red Wing Theatre.
Baltimore. M(L

804. J. li. ROME.
Apollo Theatre.
Baltimore. Md.

805. WALTER D. FACET’S.
Pacey'8 Theatre.
Baltimore. MX

800. A. J. BRAWLAWSKT.
Liberty Theatrv*.
Cumberland. MX

807. J. CRAWEL.
Imperial Theatre.
Newport News. Va.

808. PEARCE A SCHECK.
Lord Baltimore Theatre.
Baltimore. Md.

809. H. L. HOI-SINOEB.
Communitv House,
Rtdgeley. MX

810. F. H. DURKIN,
Palace Theatre.

_ Baltimore, MX
811. JULIUS GOODMAN.

Ideal Theatre.
Baltimore. MX

812. STATE THEATRE CO.
Apollo Theatre.
Baltimore. Md.

813. PATTERSON THEA CO..
PatlerKon Theatre,
Baltimore. Md.

81L P. MILLER.
Republic Theatre,
AnnapollB. MX

815. R. C. CONNELL.
Connell Theatre.
Aberdeen. Wash.

816. MARCEltON A FRANC.
Dun Carton Theatre,
Washington. 1). c.

817. SPANSLER AM. CO..
Gertrude McCoy Theatre.
Baltimore. ilX

818. D. B. BARKERVILLE.
Academy of Music,
Roanoke. Va.

819. J. D. AMMONS.
Princess Theatre.
Norton. Va.

820. BROADWAY TIHUkTRE CO.
Broadway Theatre.
Baltimore. MX

821. C. A. WORTHINGTON.
Opera House,
Jaeksboro. Texas.

822. J. C. ilASTERSON,
Homestead Theatre.
Hot .Spriugs, Va.

823. COIXjNlAL AM. CO.
Colonial Theatre.
Hugt itd.

824. J. KRlEDlJkNDER,
Roo%rvelt Tlieatre.
Baltimore. Md.

825. N. BURKE.
New Tlieatre.
Staunton. Va.

826. I. CARSTENS.
Greenlake Theatre.
Seattle. Wash.

827 IIEWETT A DEVANET.
American Theatre.
Seattle. Wash.

628. F. MARTINO.
Fremont Theatre,
Seattle. Wash.

829. R. R. I’RATSCH.
Rualarl Theatre.
Tacoma. Wash.

830. MARGARET DAY.
Duiiie Theatre,
J.auton. Okla.

831. J. W, Sl’EAR.
Kverybudy’s Theatre.
'Ckcooia. Wasli.



IXniiiiuuliy Tliiatri

Tui'oiiiu. \N'a«li.

'J. I-KVIN.
Vucdlllc- Tbciitre,

Tuoiinu, Wasli.

1. C. (^ONNKJ.L.
Couni-il TlK-alrv.
AlH.Tdii‘U. WusIj.

i. B. VIVIAN.
i Tiieutre,

Ml. Vi't .
WllHlt

M'l. MACK J. 1>AV1S.
Muvk Tlivatrc.
Tort AiiKi'liM. Wash,

a.",?. D. CONSTANTI.
Sti-wurt Tltuativ.

I'liyaliiiit. Wa-di.

KiS. MItS. M. K. UYIIU.M.
I’rlDctaiS Tlivutri-,

Ualtloiurc. M(L
iCJI). KItKD WKUKU.

McCny Tlicatro.

Jlaltlnion*. Md.
810. IHW HS'lllNOS TinCA. CO.

I.llHiriy T>K-atri-.

Hot SprliiKB. Vu.
841. IA)U1S 8C1I1PPMAN.

Itntwriai Tltoutro.

llrooklyn. N. Y.
842. O. LI8S.

U. 8. Outwi Theatre.
Urooklyu. N. Y.

843. B. it S. AM. CO..
HtroDd Tliuulre.

itvd Back. N. J.

844. SCHUYhKll AM. CORl’..
Schuylvr Theatre.
N* w York Cily.

84!i. C. MANZKIJ.A & SON CO..
I.iuia Theatre,
BitKiklyii. N. Y.

840. KJtANK A. KHKNKY.

873. BATIIOATE AM. COUP.. f

l.yrle Theatre.
New York City. N. Y.

874. MUS. I. W. MC DONOUGH. 1

KeyMtniie Tlieatre.

New York City, N. V.

875 W.M. POX'S KNTKIll'UlSHH. '

Pol's Wushlniflon Tlieotre,

New York City. N. Y.
87ii. II. & 8. TIlKATllli COUP.. •

Claremont Theatre.
New York City. N. Y.

877 AUCADIA PISOTOPi-AY CO.. I

Bronx Strand Tlieatre.

New York City. N. Y.

878. PLAZA AM. COUP.. 5

Bronx Plu/Ji Theatre.
Ni-w York City. N. Y.

870. NOllA AMUSH.MKNT COUP., i

Ik'liitore Theatre.
New York City. N. V.

880. LKI.AND TIIKATIIK. ING. !

. W. L. COLON.
CoMal Theatre.
Burlinutoii. VVIw.

. K. V. MCKAY.
Elite Tlieatre,
Mount Pleasant. IJti

. W. J. LE KKVUE,
l.mrohi Theatre.
Troy Mont.

. h. M. JONES.
Arcadia Theatre.
Vandercrift lleiuhls,

. C. II. POWERS.

Uunsiiian, Cal.
. J. KII.LDSCIIEU.

. W- II. PAIILL.
Perrlcn Tlieatre.
Detroit. Mieh.

. II. A. GILES.
Itoyul Theatre.
Garrett, ind.

, M, E. UE.MLEY.
.Mnrrelie Theatre,
Itlehmoiiil. IniL

. FOUUTII AV. A.M. CO..
Cy

1.0

1 The:
Isville.

Itane'

Chh-ij

r«Kl

, CITIZENS FINANCE
Grand Theatre,
l.niilKyllle. Ky.

. INTKItN. AUL CO..
Uinh-n Tlieatre. (/

111.

Is'L 1 Tlien

Keen<

Paho

Then

Ther
_.lv. N. Y.

. BENKOY AMUSEMENT CO.,
IfiSd Street Theotre.
New York City.

. nOBEllT HUTCHINSON.
I.Ilivrty Theatre.
Oklahoma City. Okla.

. CAMEO AMUSEMENT CO..

Newark. N. 3.

. N, A: II, THKATUE. INC.
New Comedy Theatre.
Brooklyn. N. Y.

. BEN FITZnt,
Auditorium Theatre,
Auhiiru. N. Y.

. CLYDE At.KEJN.
(Casino Theatre.
Antwern. N. Y.

. M. LKVINNK.
Masiiiie Theatre,
BiuYalo. N. Y.

. A. J. IIOCH.
Ulalto Tlieotre.

Buffalo. N. Y.

. GEM THKA. CO. INC..
State Theatre.
OswcKo. N. Y.

. LEO. J, DtIWI.ING.
Lvrit; Theatre,

. IHVOl.I A.MUSEMENT CO..
Itlvoli Theatre.
Newark. N. J.

. LVNDHUnST THEA. COUP.,
i'aluee Theatre.
Juikewood. N. J.

. 31. GETLIN.
Park Theatre,
Ku.st Uutherford. N. J.

. UKGKNT ENT. INC..
lU-ueot Tlieatre.
Brooklyn, N. Y.

. B. K M. OP. COUP..
Park Theatre.
Brooktvn. N. Y.

. A. FUIEDIANDKH.
Garden Theatre.
Brookivn. N. Y.

.'EAGLE CINEMA COUP,.
Kosle Theatre.
Brooklyn. N. Y.

. SA.MUEL ZAurd-:u.
Blake Tlteulre.
Brooklyn. N. Y.

. ABE PKSKIN.
Fulton Audliormtu Theatre,
Brtioklyn, N. Y.

ll.LIUAl AM. CO., INC..
Ainerleon Tlienfre.

. S. nOGOWSKY.
Stroud Theatre.
I'ort Chester. N. Y.

. M. NAUOUTON.
Yorktllle CosSpo
New York City. N.^ V.

. F. B. & M. ENT. INO.
Pusllmo Tlieatre.
New York City. N. Y.

. OGDEN OP. CO..
Ouden Theulre.
Ni-w York City. N. Y.

. B. TKNDl.Ell.
.Modlsoii Tlirnlre.

New York City. N. Y.

Allianv. N. Y
881. K. E. MC KKE.

Klei'trlo Theotre.
Clear I.nkc. la.

88i E. J. I.ANDIS.
Prlneess Tlieatro,
Mniitleello. la.

883. F. It. liKHlTENWALNEU.
Strand Tlieatre,
KuDlowD. Pa.

884. GEO. M. BKNNCTHU.M.
Broad Theatre.
Souderton. Po.

885. A. A. PETEUS,
New Tlieatre.
UeerlsvTIle. Pa.

880. 1. SCIIWAUTZ.
Great Southem Theatre.
Phlludeiiilila. Pa.

887. LKOIONAIUE COMPANY,
Irf'olonalre Theatre,
Milton. Pa.

; 888. M. W. HCHAKFFEU.
Strand Theatre.
Hanover. !'».

88!). A. BI.ACK,
New Port Tlienfre,

Glen I^nn. Pa.
snii. n. o, WILKINS.

Rialto Tlieatre,
Woodhurv, N. 3.

8!)1. MORIlia BAUM,
Nlttany Theatre.
State ColleBe. Pa.

892. H. E. HAMMOND.
Star Theatre.
Union City. Pa.

893. 3AMRa RETTER.
Capitol Theatre.
California. Pa.

894. 11. F. WILSON,
Grand Theatre.
Port Aileiibany. Pa.

895. GUY V. IDA.
Star The

'

Tarentuni. .

890. M. niCH>lAN.
Fain Theatre.
St. I/iul». Mo,

897- WEBSTER THEATRE CO..
OrJirk Theatre.
Welwter Grove. Mo.

898. CONWAY AMTISE.MKNT t'O.

Conway Theatre.
Conwnv. Ark.

899. F B. HAUItlS.
Piiwhatton Theatre.
Maplewood. Mo.

nnn. western photo, co.
Broadway Theatre.
St. Mo.

ALCOTT.
Crystal Theatre.
Crj»lal. Mo.

992. LIBERTY THEATRE CO..
Liberty Theatre,
Mexieo. Mo.

903. 30HN KAltZIN.
Cosmo Theatre.
St. I/iuis. Mo.

904. M. A. RABElt.
KoIcki-rbueUer Theatre.
SI. I/iuIm, Mo.

905. FISCHEU 'j'llEATUES.

. 3. 3. WARD.
Oriiheiim Theatre.
Red Bluff. Cal.

. 3. 3. WOOD.
RiMdlnu Hieatre.
Iteddlnn, Cal.

. A. G. LAFKA.
Cryatal Tlieatre,
Salinas, Col.

. OTTO nOEDEIt.
BayvU'W Tlieatre.
Sun Franrlseii. Cut.

. R. KYI'ROIH.
Rankin Tlieatre.
Sun Fraud,seu. Col.

. M. BI.UMKNFELD'r.
Orpheum TliealrO,
Sau lluroel. Cal.

. MRS. I. II. DIXON.
Woodland Theatre,
WootUund. Cal.

. MUS. BARNES.
Burner Tlieatre,
Fllllniore. Cal.

. IIAItllY DUPFIELI).
Orahuni Theatre,
Grahuni. Cal.

K. ,S. STORK.
Oiiul Theatre.
Hollister. Cal.

I. MOItUiS KLEIN.
Verdi Theatre.
San Frunelaeo. Cal.

. SOL LEVIS.
CtTKiul Tlieatre,
Sun FrandM-o. tkil.

W. O. SMELTZEIl,
Duty Tlieiilre.

San FrandM^i, Cul.
W. B. HILL.

Ilaj.'s Theatre.

A. N .lACKSON,
Iteimblle Theatre.
Nan Frunelsc-o, Cul.

30HN DANZ.
Slur Theatre.
Seullle, Wadi.

.MARIE CONNELI.Y,
Grand Theatre.
Renton. Waf<h.

G. K. TERIIUNE.
Arcade nu-iilre.

Walla Wollu. Wu.sli.

W. M. MONI.O<'K.
Arcade Theatre,
CotInKe Grove, On'(i-

FJU8T NAT. A.M. COUP
Nullnnal Thenlre.
lllehmond. Vn.

1.. O. DARLING.
LyceuiD Theutri'.
Ketimore. N. DiiKola.

TURN CITY AM. TU. KS.
Prluresw Tlieutrc.

St. Paul. &HIIII.

3. M. SHEET,Y.
'Exprenu Theatre.
JeiinlniPi. Okla.

Dill Colo.

,
ISIS A.MUSKMKNT

IhIh Thuatr\-.
Diirahito. Colo.

, P. GROSS,
Ordiid Tlieatre.
Clt'Vdimd. Ohio.

. M. U. IKIUWirZ.
KuHk Tlieatre.
Curanona Full:<. Ohio.

. N. A O. IIOUATIIIS.
IViiiiile Tlieatre,
ToUdo. Ohio.

. W. O. TEIIAUKR. 3R.
The

It. RUtlNirr.
huperial Theatre.
New Orleans, loi.

. H. R. WAI.LACK.
Uliailale Theatre.
Laimdule. Ala.

. T. It. Hiialiin.

Dixie Theatre.
Dunedin. Fla.

. DUNHAM A.M. CO..

N.
97J. CRITERION .

Broadway Tlieatre.
Fiiy.llevllle. N. C.

!I72. N.VTIONAL THKA. INC..
Nallonal TJivalre.
Greeiislioro. N. (!.

^ALK IS cheap—the

proof of the pud-

ding is in the eating

—the proof of the

picture is in the playing.

Here is proof that you can-

not escape or ignore, the

testimony of one thousand of

America’s premiere motion

picture exhibitors who are

banking on these seventeen

great productions as the

backbone of their program.

90li. CJ



September 13, 1924

Thomas H. Ince,

Culver City, Calit

FRANK F LATTA

M. A, PEARCEI

O, CIESE I

mce,
(Julver City, Calit

“Just booked your magnificent
production, ‘BARBARA
FRIETCHIE,’ as the opening

^ JO
*' attraction at my new theatre

‘The Piccadilly,’ New York’s

N most up-to-date house. After
" looking over the field I was

convinced, that your' picture

o^s 0^3'^ "Ssto ideally combined necessary ar-

tistic and box-office qualities.

Added attractions will be
Vincent Lopez and his new

aviso'*® 'tut »'‘Ses"SO v'
.wsbo^oos Piccadilly orchestra and John^ —

; Hammond, the country’s lead-
goo^ ^ 1410)^ iug organist. I cordially invite

yoii to attend the opening Fri-

day, September 26th. Best
regards.”

C PIKES

C F BAYS

E. M, NESBM

J. H. ALLEN

CLEVELXND
OHIO 10 U55X ^

. WE NEVniOEK.
N'ii

:s|s5iiaisrs

26th. Best

LEE A. OCHS.

W D ONSLEYJ ^CAi EX ELEV

/
WILLIAM DABBi

^mXEy

*^0MlX

'^EaX[)
OHIO

23 l5lp

'VlTfj“iSSs-sS::^ECo

L. B WILSON

STOP
^^i^EA,pj,^yixo of r

Id Wettopd^kaiy

Sooth Brand Btvd.

Glendale.CdL

September 1st i024

C. S PEARCE

A. martinT’ ii

Mr. Joseph S. Stout, Manager,

Producers Distributing Corporation,

Los Angeles, Cal.

Dear Mr. Stout:—

Herewith 1 am returning signed contracts covering "The

Seventeen” and in this connection wish to express the pleasure I have in

securing this block of independently made pictures of such evident merit.

With the best of wishes for your unqualified success,

Cordially yours,

W. A. HOWE,
Lessee & Manager

Glendale Tlieatre

AH/LP
iclofigres

-«'^"‘'vV.Vl">'<'-„,KCVVyScO<V'>

-.SSSSS&"-
J -vneego

loeE

season 1924^925



POftlAL TELEGRAPH - COMMERCIAL CABLES

TELEGRAM
«T«NBUt^rM KWCAmt'

RBISSFA 132 120AM 5 EX .

WN SANFRAN CAL AUG 25 24

PAUL C MOONEY VICE PRESIDENT

PRODUCERS DISTRIBUTING CORPN 469 FIFTH AVE NEWYORK

PRISCILLA DEANS FIRST HUNT STROMBERG PRODUCTION THE

SIREN OF SEVILLE OPENED HERE SATURDAY TO SMASHING

RECORD BREAKING BUSINESS SUNDAY EVEN GREATER IN

PROPORTION AND A HOLD OUT MATINEE AT THIS MOMENT ON

MONDAY STOP EVERYTHING POINTS TO A RECORD BREAKING

WEEK STOP CONSIDER THIS'THE BEST THING MISS DEAN EVER

DID AND A PRODUCTION WORTHY OF PLAYING ANY THEATRE

IN THIS COUNTRY STOP NEWSPAPER CRITICS GAVE THIS

PICTURE ONE OF THE BEST SEND OFFS THAT ANY PICTURE

HAS HAD IN MANY MONTHS IN SANFRANCISCO STOP THE

SUPPORTING CAST IS EXCELLENT AND THE PRODUCTION

PRAISEWORTHY IN EVERY RESPECT STOP WE ARE LOOKING

FORWARD TO HER NEXT PICTURE A CAFE IN CAIRO STOP

HUNT STROMBERG IS ENTITLED TO ALL CLEDIT POSSIBLE FOR

A REAL MONEY GETTING PRODUCTION

HERBERT L ROTHCHILD ENTERTAINMENTS
NAT HOLT MANAGER

CALIFORNIA THEATRE

WELCOME STRANGER OPENED FORUM THEATRE BIGGEST
BUSINESS IN HISTORY OF THEATRE STOP FULLY THREE
THOUSAND PEOPLE UNABLE TO GAIN ADMISSION STOP
NECESSARY TO RUN SECOND PERFORMANCE WHICH RAN PASf
MIDNIGHT AND HELD AUDIENCE TO FINISH STOP PERSONAL
OPINION WELCOME STRANGER FINEST' AUDIENCE PICTURE
EVER MADE WITH ONE HUNDRED PERCENT EXPLOITATION
POSSIBILITIES STOP PICTURE GETS TREMENDOUS AUDIENCE
APPLAUSE STOP CONGRATULATIONS YOUR RESIDENT MANAGER
SURE DID ME A FAVOR WHEN HE SOLD ME THIS PICTURE

JULIUS K JOHNSON
MANAGING DIRECTOR FORUM THEATRE

R. WILLIAMS

“The contract for the product of the

Producers Distributing Corporation

which we have just signed with
your organization is’ to us one of the

most satisfactory we have ever en-

tered into, during the years we have
been in the show business. We be-

Ueve that we have obtained for the

patrons of the Capitol Theatre the

very best pictures available. That the

pictures of the Producers Distributing

Corporation will form the backbone
of our programs goes without saying.

There are no more splendid stars ap-

pearing on the screen today, than
thosewho appear 'in your productions,

no more competent directors and
surely no better authors who have
supplied the wonderful story ma-
terial.”

THE CAPITOL. THEATRE
R. J. Stinnett

S. Charninsky
DALLAS, TEXAS Managers

3 24PG Mooney and ,

season' '^Ot^ESTAND/NG



ere they are-the

great line-up of

productions that

have been making box-

office history-seventeen

smashing big reasons why
thousands of leading ex-

hibitors have placed their

faith in Producers Distrib-

uting Corporation to sup-

ply them with profit pro-

ducing pictures. The
glorious records made by
these productions at the

box-office is proof that

that faith was justified.

Remove your box-
office worries bybook-
ing this great group of
releases now.

JacQueline
Logan

OFF THE
;ylHIGHWAY

* /» \ 1 *»£DW*PO J.MewtAtCNt

. RALPH tNCE

CMABIIS R ROCtU ...KW1I

nPERCVMARMONT

-RENAUP HOFFMAN

PENINSULA STUDIOS NC •*' sfCAt PiCTunes <«<•

HARRIS Lurt-Y

1
PATSY RUTH MILLER

and MATT MOORE

r^GIRLSr
.^AeSTAIRS*

Aa CMER HAAft.S

/
patsy ruth MILIER

ease

Member of

MOTION PICTURE PRODUCERS AND
DISTRIBUTORS OF AMERICA INC.-

W/Ll H.HAYS Pres.

^^7-Producers Dlstrlbutina
ICORPORATION ^t-^^

' 'O
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J.M.BARRIES

PETER PAN
A HERBERT BRENON
' —

- PRODUCTION ' "

Assisted bj Roy Pomeroy - Semn plaij by Mills Goldbeck

(2 paramount picture ^47
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‘‘NORTH OF 36’’ broke every record

Sunday at the Rivoli, New York, despite

bad weather, going to $7,244. And
most of the critics say it’s better than

“The Covered Wagon.”

"NORTH OF 36” broke every record in the history of the Palace, Dallas,

Tex. The manager wires: "Proving a sensation and from audience re-

action can predict one of the biggest runs we have ever had.”

"NORTH OF 36” broke the house record at the Criterion, Oklahoma

City, Okla.

"NORTH OF 36” broke all records at the Empire, San Antonio, Tex.

The manager wires: "Consensus of opinions is that it is greater than

‘The Covered Wagon’.”

"NORTH OF 36” did the biggest business last Saturday and Sunday in

the history of the Metropolitan, Los Angeles.

P. S.—And ^^NORTH OF 36^^ is a FAMOUS 40

i

Q^aramountQ>icture
Member Motion Picture Producers & Distributors of America. Will H. Hays, President.
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No Question About This One

!

ADOLPH ZUKOR & JESSE L.LASKY PRESENT

Everybody likes

Meighan, and espe-

cially in the kind of

fighting role he plays

in “Tongues of Flame.”

Millions read the story

in Cosmopolitan Mag-

azine and in book form

and want to see Meig-

han as the hero. One
of the Famous Forty

Pictures, of course!

JOSEPH
HENABERY

PRODUCTION

a
\Q*araimml\

Q^iciure

r
— —— ^

and
From Peter Clark

Macfarlane’s last

and by far his

greatest novel.

the Qnd
Tamous^O
is coming/

\ —

^

Cast includes Bessie

Love and Eileen

Percy. Adapted by

Townsend Martin.

Member Motion Picture Producers &. Distributors of America. Will H. Hays, President
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when it comes to speed—and thrills

—

and LAUGHS—you just can’t beat

MERMAID COMEDIES
“Motor Mad” and

“What a Night”
Jack White Productions

with

LIGE CONLEY
Directed by Norman Taurog

Give him an airplane or a flivver—a broken-

down motorcycle or a hansom cab—LIGE
CONLEY will break the speed record. He’s

the HIGH SPEED BOY of COMEDY.

Member,
Motion Picture Producers and

Distributors of America, Inc,

Will H. Hays, President

For foreign rights address:

FAR EAST FILM CORPORATION
729 Seventh Avenue
New York City

“THE SPICE OFTHE PROGRAM"

EDUCATIONAL
FILM EXCHANGES. Inc.
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we said that 1924 would be a period of pro-

nounced evil, or marked improvement, for the

industry. There could be no standstill. Either

there: would be a decided return to Real Diversi-

fied Entertainment, or Producers’ Ego, in the

formiof overlong, padded features, was going to

work incalculable harm to our business.

We are thankful that it has been a year of great

good. Showmen have returned to the first prin-

ciple of motion picture success—-variety of en-

tertainment. And this is almost as marked in

their advertising as in their presentation.

The influence of Educational Pictures on the

Whole Diversified Program has been greater

than ever before. We have made our biggest

contribution to Motion Pictures, and we are

happy over the result.

The year ahead is going to be the biggest in the

screen’s history.

THE SPICE OF THE PROGRAM

EDUCATIONAL FILM EXCHANGES. INC., 370 SEVENTH AVE..
Member, Motion Picture Producers and Distributors of America, Inc.

Will H. Hays, President

NEW YORK CITY
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i

Crown
Productions, Inc.

Four Super Features, starring

WESLEY
BARRY
First Production

“BATTLING
BUNYAN”

“40 40
”

pictures now ready

or in active prep-

aration for 1925

f% f\O vmits V

Bernard

Productions, Inc.
A Series of Eight Melodramas

featuring

JOHNNY FOX
The Famous Banjo Kid of

“The Covered Wagon” renown
First Production

“The Night Letter”
Ready January 15, 1925

THE USLA COMPANY, Sole
1400 BROADWAY,

Fitzroy 4832

Mr. Exhibitor

If your exchange does not

handle Russell Productions,

write to us and we will tell you

where you can get the only

sure-fire successes that will

keep your ticket sellers “jump-

ing hurdles” to take care of the

line at the box office window.

Seal

Productions, Inc.

A Series of 12 Westerns That

Will Be in a Class by

Themselves.

First Release

February 15, 1925

^'Battlinz Buf^yan" is Barry's Best.

JIM MILLIGAN
N. Y. Morning Telegraph

For the Exhibitor who wants snappy action *'The
Passing of Wolf Maclean," of the Ermine Pf oductions
reieases, are prime buys—he shouldn’t miss them.

The Billboard, Nov. IS, 192A

THE WILLIAM D. RUSSELL
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MOTION PICTURE ENTERPRISES

JOHNNY FOX

Sable
Productions, Inc.
A Series of 6 High-Class Society

and Melodramas

“The
Valley of Hate”

and

“The

Courageous Coward”
Now Ready

Third Release in December

Ermine
Productions, Inc.

A Series of 6 Westerns

“That Are Different From the Rest”

“HIS OWN LAW’^
“THE PASSING OF
WOLF MACLEAN”
“THE RATTLER”

Are Now Ready and Will Be Followed by

“The Broken Law”
“The Son of Sontag”

“Hurricane Hal”
Gertrude Astor in “The Robes of Sin”

Every Production

Made in Our Own
Studios

1439 Beechwood Drive

Hollywood, CaL
Under the Personal

Supervision of

Bernard D. Russell

Foreign and Domestic Distributors
NEW YORK, U. S. A.

Cable “Jamesdebe”

“THE ROBES
OF SIN”

The Courageous Coward" is at least fifty per cent

Htcr than the usual features of this class.

The Billboard, Nov. 15, 1924

"The Galley of Hate" ts a most excellent picture c

its kind.

Film Daily

William D. Russell, Inc.

With Sylvia Breamer, Jack Mower,
Gertrude Astor, Bruce Gordon,

Lassie Lou Ahern and a splendid

supporting cast.

A Series of Six High Class Dramas

First Production Now Ready

Second Picture Ready in January
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SOMB QB Till

13 —Tunnelling under die Hudson.

14.

—Chilean ’Quake and Hurri-

cane.

15.

—Laying Oceal! Qables to Italy.

16.

--Spain’s Great Bull Fighters

in Action.

17.

—Olde^f Movies—Bismarck in

Life.

18.

—Great Slides in Panama L^anal.
*

19.

—Latest Fiishioiis—Paris and
. New York.

.
,

20.

—Sinking o£ Submarine 0-5.

21.

—Battle with School of Sharks.

22.

—Eruption of Yblcano Strom-

boli.

2i|f~Te:ps’ Greatest C^I Fire.

24 —Life of General Pershing.

,L;:^#^istice Day atllie Front,

^U'lrhe Life of Mai 6’ Wji®

3 —Air Films of British
,

4.—King of Spam .Hayin^Polo/

,5.—TigerliuntjWg in India.

/6.—Evacuation of the Ruhr.

.7.—The Grand Prix in Paris.

8.

—At the Frcfnt in Chinese War.

9.

—“^Red” Grange—Football

Superman.

10.

—Forest Fires that Swept the

Easl
’

11.

—Reindeer Industry in Alaska.

12.

—Holy Week in Old Seville.

V FT TCf
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ON EVERY CONTINENT, AFRICA,SOUTH AMERICA.EUROPE.ASIA,AUSTRALIA AND

NORTH AMERICA, FOX CAMERAMEN ARE MAKING NEWAND INTERESTING

FOX educational
ENTERIMNMENTS
Subjects mufrom 100 to 1000feet -- oAgem on any program

See the Fox Film agentsfor release

FOX FILM COR.POR.ATION
|

Prosiirct FrcSa. Inc., N. Y., U. S. A.
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"THE mRTH OF
AMATIOM"

3oundsd on Jhomox Dixonyyfory 'JheClanj-man

THE INEXHAUSTIBLE
GOLD MINE!

FOR EXAMPLE-THE EXHIBITOR SAYS

“D. W, Griffith’s ‘The Birth of a Nation’ is the best, the biggest

and the greatest of them all. Rented this outright for the biggest

price I have ever paid for a picture and it packed them in like

sardines and made five times more money than I ever have
made on any picture before.

“Buy this picture by all means for it is one that you can see again

and again and enjoy. A good many of my patrons have seen it

several times and yet^they came again. They said it was the best

picture they had ever seen.

“I think I will play it again as a return date soon.

“I thought we would go broke when I bought this, but I sure raked
in the kale, and only charged 25c and 35c and could have gotten

50c just as easy as 35c.

‘1 cannot say praise enough about this picture.’’

A. C. BETTS, Powers Theatre,

Red Creek, N. V.

AN ATTRACTION THAT IS TO
MOTION PICTURES WHAT
RINGLING BROTHERS IS TO

THE CIRCUS

NOW BOOKING
At all United Artists Exchanges



Look at This Cast

-9^1 B- P Schulberg
Presents

A GASNIER Production

By Frederick. Orin Bartlett Udapted by 8i/e linsell and John (yoodrich

withj

Frank Mayo
Walter Hiers
Lee Moran

Mae Busch
Elliott Dexter

Eva Novak

Beautiful settings

and a story that

can^t be equalled.

Ids amusingf ids

dramatic, it*s

marvelous enter-

tainment

Preferred Pictures. Distributed 6. P. Schulberg Productiensjnc

\ 1630 Broaduiay . Nem J. C. fiachitiann , Vice-Pres, /

I

FOREIGN DISTRIBUTORS EXPORT AND IMPORT FILM CO.
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CHADWICK PICTUPES CORPORATION
Presents

[; c^ith

s-

KIRKLAND

‘ PROBiiCeSBY
fAI$|JON Fl|pj^PORATWN

FOREIGN RIGHTS CONTROLLED BY
5IMM0ND5-KANN ENTERPRISES
¥5. '(IHC)

220 WEST 42"-^ ST, N.YCITY

,729 SEVENTH AVE.'**^^P^ NEW YORK CITY.
'

‘each production AN ACHIEVEMENT"

Now Available At These Exchanges !
ALBANY— First Graphic Exchanges, Inc.
ATLANTA—Southern States Film Co.
BOSTON—Independent Films, Inc.
BUFFALO— First Graphic Exchanges, Inc.

CHICAGO—Celebrated Players Film Corp.
CINCINNATI—Standard Film Service Co.
CLEVELAND—Standard Film Service Co.
DALLAS—Southern States Film Co.

DENVER—Mountain States Film Attractions
DETROIT—Standard Film Service Ce.
INDIANAPOLIS—Celebrated Players Film Corp.
KANSAS CITY—Independent Film Co.
LOS ANGELES—All*Star Features Distributors, Inc.

MILWAUKEE—Celebrated Players Film Corp.
NEW ORLEANS—Southern States Film Co.
NEW YORK CITY—Commonwealth Film Corporation

OMAHA— Liberty Films, Inc.
PHILADELPHIA—Masterpiece Film Attractions
PITTSBURGH—Federated Film Exchange Co.
SAN FRANCISCO—All-Star Features Distributors, Inc.

ST. LOUIS—Columbia Pictures Corp.
SEATTLE—Western Film Corporation
WASHINGTON, D. C.—Trio Productions
TORONTO, CANADA—Premier Films. Ino.
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R F.JANS offers
A Series of Six Superior Attractions Sold on

the “Jans Plan” of Outright Buy, No Percentage

TLAYTHINGS OF DESIRE”
By J. Wesley Putnam

Directed by Burton King

with

Estelle Taylor

Mahlon Hamilton, Dagmar Godowsky, Mary Thurman, Edmund Breese,

Bradley Barker, Lawford Davidson, Walter Miller, and

Frank Montgomery

Released Dec. 15th

“THE MAD DANCER”
By Louise Winter

Directed by Burton King

with

ANN PENNINGTON and Johnnie Walker
and a distinguished cast

44 99ERMINE AND RHINESTONES
and 3 others to he announced

JANS PRODUCTIONS, Inc.
H. F. Jans, Pres.,

1540 BROADWAY, NEW YORK, N. Y.

Foreign rights: Export & Import Corp., 729-7th Ave., N. Y. Cable address Eximfilm



Stuart

Holmes

^Jach
Jtulhall

PinECTED BV

ED LE SAINT
A
BEN
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PRODUCTION

With
EDITH ROBERTS"
JACK MULHAU"
VIIMUNMIKCWBIH

STUART HOIMES

fiASTON fiUSf*

MISS DUPONT*
CHAS.CLARY
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PRODUCTION HEADQUARTERS, BEAVERTON, OREGON

Be Sure of a

MERRY CHRISTMAS
With

I Happy and Prosperous New Year

Get That Franchise

From

J. J. Fleming Productions
INCORPORATED

FOR THE BEST PROPOSITION EVER
OFFERED TO THE

INDEPENDENT MARKET
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NOW READY
A SERIES OF SIX

SURE FIRE, SMASHING, BOX OFFICE
MELODRAMAS

STARRING

AL FERGUSON
NOW READY

‘‘Shackles of Fear”

“The Trail of Vengeance”

“Phantom Shadows”

“Scarlet and Gold”
Remaining Titles To Be Announced

COMING!

m
%

P

ts)g

tfiX]

Is)!]

m

m

A Series of Eight Specials

Starring

F. SCHUMANN-HEINK
First Release Ready February 15, 1925

For Territorial Rights

Communicate At Once With

fa)g

!is)g

J. J. Fleming Productions, Inc.
J. CHARLES DAVIS, 2nd General Manager

723 Seventh Ave., N. Y. C.
Tel. Bryant 5450
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For the Protection ofExhibitors—
Exhibitors are entitled to insist that in all

cases where they are alleged to have given

reports on the box office record of motion
pictures that such reports be quoted only

over the exhibitors’ signatures as a

guarantee of genuineness.

Failure to do this is an encouragement
of a loose practice which may operate to

the disadvantage of theatremen.

Signed reports—and only signed reports

—carry with them the proper exhibitor

authority and only in this form do ex-

hibitor reports afford complete assurance

to exhibitor, distributor and producer that

they are accurate, impartial and authorita-

tive records of box office performance.

Martin J. Quigley

Publisher,

EXHIBITORS HERALD



ARTHUR F. BECK presents

'Barriers Burned Away
JTrom the _famouj: no-Vel by E. T*. 'Roe

koith

FranK. Mcijra Mabel 'Balltn Harrjr T. Morejr Wanda Habejtejr
Thomas Sa;ntschi Arline Fretfjr Lakefson 'Butt William V. Mon^

A 'Vi'Vid, 'Big Bramaitzaiion oj^ the

You’ll need superlatives.

It’s really big.

The novel has been a best seller not for ONE year

but for FIFTY.
A marvelous picturization of

[Little Old Chicago
Marshall Field, Potter Palmer and other famous

Chicagoites are in the story. A young man, tracing

the theft of a masterpiece of art from his mother,

Great Chicago Fire

finds it in the store of the father of the girl he loves.

Obstacles to his love are burned away in the mam-
moth fire which sweeps Chicago.

Big Scenes of the Fire! Extraordinarily real-

istic Panic! Great Cast! Story That Holds

you all the Time ! Thousands in the Cast! Old

Chicago Brought to Life

!

A^^ociated Ej>chibitor^
Arthur S. Kane, President

Physical Distributor

Pathe Exchange, Inc,

Foreign Representative

Sidney Garrett



Hoti^ard E^tabrooK. pre*sent*s

“THE T'RICE
OF A. TATlTy

tA>ith Hope Hampton, Marjr Astor, Harrison Ford,

Arthur Edmund Carets} and Dagmar Godotiif^^H^y

As^odated
Exhibitor^

Arthur S. Kane, President

Pathe Exchange, Inc Foreign Representative

Physical Distributor Sidney Garrett

MARY ASTOR

Encore

She ti^a^ too young to Hjxotii};

She thought jazz meant Joy,

—

the bright lights o_f "Broadway

,

happiness!

What a difference it makes when it’s

YOUR sister who is the price of a party!

A strongly dramatic picture, sumptuously

produced, with a real star cast. Highly

praised by every reviewer.

HOPE HAMPTON

Directed by Charles Giblyn
Story by Wm, MacHarg

DAGMAR GODOWSKY



December 27, 1924 EXHIBITORS HERALD 27

n N

89Z Perfect!
-M. P. News, Dec. 6th,

Box~OfH.ce Rating on

Douglas MacLean
in

Never Say Die
99

Official box-office figures from exhibitors compiled by M. P. News experts

show Douglas MacLean comedies still going up—

a

a

a

Never Say Die” (first report) 80%
Yankee Consul” (six months average) , 80%
Going Up” (first year average) ..... 89%

A BOX-OFFICE TIP!
These figures average 10% to 20% higher than the average figures from the

box-office reports on the entire product of the five leading

distributor-producers

Give Your Box-Office a Christmas Present!

Play MacLean Comedies!

ASSOCIATED EXHIBITORS, Inc.

Physical Distributor

Pathe Exchange

Arthur S. Kane, President

Foreign Representative

Sidney Garrett
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THREE REASONS FOR BOOKING
LOWELL FILM PRODUCTIONS

PAST PERFORMANCES

SPEAK FOR THEMSELVES

II! i

EVANGELINE RUSSELL, who plays the
lead opposite John Lowell in his film,

“Floodgates.”
JOHN LOWELL L. CASE RUSSELL, author of “Floodgates”

and author and adapter of 500 other screen
plays.

Now Ready

“FLOODGATES”
with

JOHN LOWELL
Evangeline Russell, Jane Thomas, Ivy Ward, Directed by George Irving

THE CAST THAT SPELLS “MONEY” FOR YOU

LOWELL FILM PRODUCTIONS, Inc.
World*s Rights controlled by

DAVID P. HOWELLS, Inc. 729 SEVENTH AVE., N. Y. C.

COMING-.-'THE RED WOLF” with JOHN LOWELL
By L. CASE RUSSELL-Directed by EDGAR LEWIS
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Lowell TOooucTioNS.iNCi-^p>C£5£/vT
THE ROWERfUL

, SPECTACULAP DRAMA

(EijireRujssELt^y Ward AseJijMEtHoj
LL" OiRr'Tca »y 6E0RQE IRVIMG

what a picture this one is—
“Produced lavishly . . . Sustains interest . . .

Good attraction for theatres that cater to strong melo-
drama loving patrons.”

LOWELL FILM PRODUCTIONS, Inc.
Some Territory Left

controlled by

DAVID P. HOWELLS, Inc., 729 SEVENTH AVE., N. Y. C.

COMING—“THE RED WOLF” with JOHN LOWELL
By L. CASE RUSSELL—Directed by EDGAR LEWIS

FLOODGATES”
With the All Star Cast

EVANGELINE RUSSELL, JANE THOMAS, IVY WARD
Directed by George Irving. Story by L. Case Russell

Featuring JOHN LOWELL

AN All Star Cast
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SMALLWOOD OFFERS NEW SERVICE

Proposes to Fill Empty Seats for Exhibitors

on “Off Days” Regardless of Film Service Used!

Arthur N. Smallwood, president of P. D. G., Inc., organized for the purpose of distributing

and exploiting motion pictures nationally along new lines, announces the P. D. G. PICTURE
THEATER CLUB PLAN of increasing theater attendance and extends to exhibitors an
opportunity to share in the profits of his enterprise without the investment of one red cent.

The P. D. G. PICTURE THEATER CLUB plan has been put into operation for the purpose

of encouraging more frequent attendance at motion picture theaters and to promote new
patronage.

The plan itself is simply an application of the “one cent sale” idea to the exhibition of motion
pictures and is thoroughly proven as a successful method of merchandising.

The P. D. G. PICTURE THEATER CLUB gives the exhibitor an opportunity to fill his

empty seats on “off nights” and at matinee performances by bringing into his theater

patronage that he would not otherwise secure.

The P. D. G. PICTURE THEATER CLUB PLAN was originated by Arthur N. Smallwood,

and is fully protected by copyrights. The benefits of this plan are open to all exhibitors, with

equal benefits to all and favoritism to none.

The exhibitor may contract to use the P. D. C. PICTURE THEATER CLUB PLAN on any

day or days of the week that he may desire, taking into consideration his own best interests.

P. D. G. will send solicitors and canvassers into the territory from which exhibitor hopes to

draw patronage for his house and conduct a door-to-door campaign, selling the public the idea

of more frequent theater attendance by the whole family.

Every effort will be made to comb every territory in which the P. D. G. PICTURE
THEATER CLUB has exhibitor membership in order that every possible theater patron may
GET THE HABIT of regular attendance.

P. D. G. believes that by conducting this “GO TO THE THEATER” movement from house

to house, it will serve exhibitors and make a large number of exhibitor friends that could not

be made in any other way.

P. D. G., Inc., is founded on the fundamental idea of exhibitor co-operation. We believe that

the producer and distributor should go further than making film and selling it to the exhibitor.

P. D. G. will co-operate with the exhibitor to sell pictures TO THE PUBLIC.
P. D. G. was organized as a distributing enterprise but we are not ready yet to sell you

pictures. We are selling .service but you can bet your bottom dollar that when we DO offer

you pictures, we will HELP you SELL THEM TO THE PUBLIC.

WRITE FOR FURTHER DETAILS

A NUMBER OF IMMEDIATE OPENINGS ARE AVAILABLE TO
BRANCH MANAGERS AND FILM SALESMEN

WITH CLEAN RECORDS

P-D-G INC
A PRODUCERS* DISTRIBUTING GUILD

Executive Offices

1650 Broadway, New York City
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^ARROWS ^

Of Coarse!

A series of fast action, high test western dramas

Starring

BIG BOY WILLIAMS

and

WOLF HEART
the dog wonder

I

Exhibitors everywhere have been

begging for something new, some-

thing different in plot and action in

western dramas.

Our response to this demand is this series produced under the personal super-

vision of

CHARLES R. SEELING

My Xmas offering to Independent buyers has been described above. They have

my unqualified endorsement. W. E. SCHALLENBERGER, President.

ARROW PICTURES CORP.
220 West 42nd Street

NEW YORK CITY



National). (2,400; 25-65.) A hit
from the start, with business being
big at an performances, showing a
final Intake of $23,700.

m.fL “Classmates. Ideal booking for Army
West Point scene:^adily catching public eye. Splendiimatinee draw and night capacity

for a Barthlemess araw here. Gros<

t
“Classmates’

;eats 3.200, prices

the draw tb

clicked to tne t

Ai^arisasCit

^itst Runs tells the si^__s - — 0|
\ln l_oew’s St-atf* t aq** /’Trir*«* >4ir

^Scui JrancLSO

INSPIRATION PICTURES inc.

jjresenis

Richard farthelmess
in

CLASSMATES
^rom the plai^ by WILLIAM C. DeMfLLE and MAfAGAfkET TURNBULL

Scenario by . . . .JOSEPHINE LOVETT

-"John S. Robertson
PP^O DU CTl ON

Photographed, by Koy Overbaugh and John Seitz.^

A 3\r/>t mationol IHcture
Members ^ Motion Picture Producers and Distributors of America Inc. Will Hays J^restdent



Mswt'tk

SSSnilJli
uann&'^a.-

'ii»»«ii|
^KIs. '•» iWfli

mm0.'sim%'i

Sr v;^'^

!S«S'

Foreign Rights Controlled

Firsi KationaJ Pictures Inc

383 Mddison Avenue, New 'fork



(^highii
,

'whcrcyer it is sho'wh>

Joseph M • Schenck presents

CONSTANCE
TALMADGE

ofvtomance
by 3ians Xraly

Directed by SIDNEY A-FRANK.LIN*

won't find anyone to ar^e
with you - a FIRST NATIONAL CONTRACT

means a succession of Aits
Members if Motion Rcture Producers «ur Distributors of America Inc~-\W11 Hav8 Pntidtnt
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Riesenfeld Award
on Short Subjects

The award which has been offered

by Mr. Hugo Riesenfeld for the best

short subject of the year is a happy
thought. It will serve to focus atten-

tion upon many of the really fine

short subjects that are being pro-

duced and it will be an encourage-
ment and an incentive for short sub-

ject producers.

The short subject is not a step-

child of the industry and it has not
failed to keep in line with the fastest

pace of progress that is being made
in the business of producing motion
pictures. It is true that the feature

length picture is the fortunate bene-
ficiary of the lion’s share of attention

but it cannot be contended that it

renders the lion’s share of satisfac-

tion to the general public.

Mr. Riesenfeld’s committee on
award will have a difficult task be-

cause of the recent great number of
really meritorious short subjects.

Some one subject must win, of
course; but there will be a large num-
ber that will be entitled to honorable
mention.

* *

Europe’s Problem Is

Not Only Producing
Mr. Louis B. Mayer, returning after

a several months’ tour of observation
abroad, declares that Europe will
soon be a definite factor in motion
picture production. Mr. Mayer states
the case somewhat differently than
several of our recently returned ob-
servers and we are inclined to believe
that his statement of the case is

correct.

The conditions which placed
Europe and England at a serious dis-

advantage during the past few years

are rapidly being dispelled. The
Old World genius certainly will soon
assert itself in many great motion pic-

tures that will claim the attention of

the whole world.

But even with the production of

such pictures the Old World coun-

tries will still have the serious diffi-

culty—for them—of competing in the
American market in distribution and
exploitation. As matters now stand,

when a foreign producer has a pic-

ture suitable for the American mar-
ket he seems to be utterly at a loss

to know what to do about it.

It has frequently happened that

good foreign pictures have been
brought into New York, shown to a

limited number of people—most of
whom have pictures of their own that
they want distributed first •— then
allowed to sink or swim on the ver-*^

diet of these people.

The treatment that is accorded
many foreign pictures that are sent

to the American market would either
ruin or greatly handicap most of the
domestic pictures that go out and
actually prove great successes.

Foreign producers either do not
believe in their pictures as far as the
American market is concerned or else

they simply do not know what
methods to pursue in order to create
a favorable state of mind in the
Lmited States toward their product.
The only foreign pictures that have

for many years had a fair chance in
the American market are those which
were taken over by American dis-

tributors and then exploited with
American methods. We do not re-

call of a single foreign picture behind
which there had been put a proper
campaign of exploitation before it

was offered for domestic distribution.

Voice of Public

Is the Vital Test

Mr. Josef von Sternberg, a young
and struggling director, has pro-

duced, under trying circumstances, a

little picture—not yet publicly ex-

hibited—which has been hailed by a

group of California enthusiasts as an
unmistakable work of art. Immedi-
ately, Mr. von Sternberg became the
beneficiary of an acclaim that prob-
ably surpasses anything that Michael
Angelo received during his lifetime.

The California artists who have
hailed Mr. von Sternberg’s little pic-

ture with such ecstacies are naturally

enthusiasts. On the point of what
the public wants, their judgment may
be very good, or it may be very bad.
It is, of course, to be hoped earnestly

that in this case they are entirely
right because every genius in the art

of making motion pictures is a most
welcome asset to the motion picture
industry.

But Mr. von Sternberg in his pro-

fession of making motion pictures for

the entertainment of the general pub-
lic will encounter decidedly different

tastes than those of the California

artists. And his success or failure

will depend, not upon what a hand-
ful of his contemporary artists think
of him, but rather upon how his

work appeals to the well-known gen-

eral public.

We are glad to see the excellent

encouragement which has been ac-

corded this young aertist but we hope
that it will not confuse him on the
point that in the making of motion
pictures the one great factor that he
must contend with is the voice of the
public.
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Re-Takes

H ail, Christmas

!

Hail the New Year!

It brings Good Cheer

!

Bigger and Better Films,

A Bigger and Better Herald.

^ ^ ^

It also brings Crossword puzzles,

“Best sellers” that will be forgotten.

Cotton whiskers that will catch fire,

Frozen radiators.

Yule logs (never saw one).

^ ^

And Janitors with itchy palms.

Smiling mail carriers.

Smiling elevator boys.

Smiling newsboys.

Smiling merchants.

New ties.

New bath robes

New (and dry) cigars.

New fountain pens.

Good cheer.

*

Christmas used to mean

Hot Tom and Jerry,

Free turkey lunch,

A flask for the hip

Full of real likker.

*

Now we have

Near beer,

Near whiskey.

Near prohibition

And near enforcement.

* * *

But it’s a jolly old world

After all.

So here’s

A right hearty

Merry Christmas.

J. R. M.



December 27, 1924 EXHIBITORS HERALD 37

Oklahoma Plans Stem Action
to Stop Non-Theatrical Sales

Resolution Also Adopted Affecting Home Talent Shows at Con-

vention of Theatre Owners of State—Momand is

Elected President of Organization
{Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA., Dec. 16.—A determination to blot out

evils within the industry affecting theatre owners—among them the prac-

tice of selling films to non-theatrical enterprises—characterized the conven-

tion of the Oklahoma Motion Picture Theatre Owners’ and Managers’
Association held in this city December 10 and 11. Theatres throughout
the state were well represented at the meetings, while visitors included Col.

H. A. Cole, president of the Texas Theatre Owners’ Association, J. J.

Strickland, secretary of that organization, and Col. S. C. Howell, also of

Texas.
That non-theatrical competition is a feature in decided disfavor with

Oklahoma theatre men, it was indicated in the resolution adopted which
intimated that stern measures may be adopted to prevent the sale of pic-

tures for that purpose.

Momand of Shawnee Is Named President
Officers elected for the ensuing years were as follows: President, A. B.

Momand of Shawnee; vice-president, F. B. Pickrel, Ponca City; secretary,

L. W. Brophy, Muskogee; and treasurer, Robert B. Hitchinson, Oklahoma
City.

Alberta Vaughn
Stays With F. B. O.

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—It was
reported that Alberta Vaughn,
F. B. O.’s petite little star, who
won her laurels in “The Tele-
phone Girl” and “The Go-Getters”
had, at the expiration of her
F. B. O. contract, signed a four-
year starring contract with B. P.
Schulberg. This was a mistake.
Alberta did sign a contract with
Schulberg, but inasmuch as F.B.O.
had another year’s option on her
services they exercised their op-
tion and Miss Vaughn continues
on the F. B. O. lot for another
year.

She will co-star with George
O’Hara in the new “Alex the
Great” series, based on the stories
by H. C. Witwer.

National Peril Seen If

District of Columbia
Falls Under Blue Laws
(Washington Bureau, Exhibitors Herald)

WASHINGTON, D. C, Dec. 16.—The
question of blue laws for the District of

Columbia is arousing considerable interest

in many cities throughout the country,
who see in the enactment of such legisla-

tion by congress an example which will be
eagerly seized upon by reformers in other
sections as an argument for widespread
blue law legislation.

Nine towns in the Middle West have
sent petitions to Washington, bearing hun-
dreds of signatures, protesting against the
passage by congress of any legislation af-
fecting the observance of Sunday in the
District of Columbia. The petitions are
aimed particularly at the bill introduced by
Senator Jones of Washington, closing all

places of amusement and forbidding under
heavy penalties the performance of all

forms of manual labor on Sunday.

The petitions were presented in the sen-
ate by Senators Curtis of Kansas, Phipps
of Colorado, Frazier of North Dakota and
Capper of TCansas. The towns submitting
the petitions were Tonawanda and Bazine,
Kan.

; Denver, Erie and Golden, Colo., and
Christian, Juhl, Bowesmont and Oakes,
N. D.

Kansas-Missouri Faces
Legislative Problems
(Special to Exhibitors Herald)

KANSAS CITY, MO., Dec. 16.—The
cloud of legislative problems again con-
fronts the M. P. T. O. Kansas and Mis-
souri. With respective legislatures meet-
ing in both states next month, there are
persistent rumors afloat that attempts will
be made to “railroad” through 10 per cent
excise tax measures, which, if passed,
would straddle exhibitors with an unbear-
able load. Such legislation, it is believed,
may be attempted in both Missouri and
Kansas. Within five days the appointments
on the promotion and research committee,
which looks after legislative matters, will
be completed in Kansas, while James W.
Watson, vice-president of the organization,
is expected to name the committee to

function in Western Missouri soon.

Several exhibitors in West Missouri also
are members of the state legislature, mak-
ing the outlook bright enough in Missouri.

Col. Cole, moving spirit of the Texas
organization, made a plea for a strong
and united organization among the Okla-
homa theatremen, pointing out the or-
ganization must be supported financially
as well as morally in order to carry an
effective work. Mr. Strickland, in his
talk, touched on salacious films and re-

viewed the progress the motion picture
industry has made. He intimated that
censorship, when fully understood by the
people, is easily defeated.

Publication of a weekly bulletin to
keep theatre owners informed of current
activity of interest to them was decided
upon. An increase in salary to the man-
ager of the association was also author-
ized by the executive committee. The
committee elected consists of Foster Mc-
Swain of Ada; F. A. Jackson, Jr., Paw-
huska; Morris Lowenstein, Oklahoma
City and J. H. Moulder of Sapulpa.
A resolution adopted covering dues

provides for the payment of one and
one-half cents per capita. Plans for run-
ning slides and trailers as a means of
increasing the revenue of the organiza-
tion are also part of the resolution. An-
other resolution adopted provides for the
payment of a minimum of 30 per cent
of the receipts to theatres when per-
mitting home talent exhibition in

theatres.

An excellent dinner was served Tues-
day evening followed by a performance
staged by actors at the Liberty theatre.

Enloe Made Field
Man for North Carolina

(By Joseph J. Enloe)

CHARLOTTE, N. C, Dec. 16.—The
Motion Picture Theatre Owners of North
Carolina held their mid-winter convention
in the Selwyn Hotel in Charlotte. About
forty-five exhibitors, representing sixty-odd
theatres were in attendance. It was ac-

claimed to be the best get-together meet-
ing yet held. The minutes were written
up and are being prepared for publication

by M. S. Hill, box 511, Charlotte. The
summer convention will be held in Ashe-
ville, in June, and the next December con-
vention at Pinehurst.

Many matters and exhibitor problems
were taken up and threshed out at the

meeting. One of the important items was

the matter of employing an all time field

man. Joseph J. Enloe, formerly of
Hitchins, Kentucky, Y. M. C. A Theatre
and now of Asheville, was unanimously
chosen for the place. He entered upon his

work Monday, December 15th. Later an
office will be opened in Charlotte.

Several new members were taken into

the association.

N. J. Organizes
to Fight Blue Law

(Special to Exhibitors Herald)

TRENTON, N. J., Dec. 16.—The board
of directors of the Motion Picture Theatre
Owners of New Jersey met Thursday,
December 11, at the Stacy Trent hotel, here,

as guests of the Mercer County theatre

owners, and mapped out preliminary plans

for definite legislative action in behalf of

Sunday opening of theatres in the State

when the Legislature opens.

The situation in the State of New Jersey
with regard to Sunday opening is con-

sidered by the leaders in the theatre own-
ers group to be more promising now than
ever before. Two county grand juries in

the Commonwealth heve within the last

two months gone on record as wholly
neutral in the matter of Sunday opening
and both grand juries have urged that the

matter be taken up by the legislature for

final decision on a State-wide plan rather

than to consider the matter from the view
of local option.

Charles Hildinger, vice-president of the

M. P. T. O., N. J., and chairman of the

legislative committee, made an extensive re-

port on the work of his committee up to

the present time, and called for a full

meeting of this committee to be held De-
cember 18th, for the purpose of drawing
up final plans for the legislative campaign.
Those present representing the State or-

ganization at the meeting were

:

Joseph M. Seider, president, Charles Hildinger
and Peter Adams, vice-preuidents; William
Keegan, treasurer; chairman of the board,
Sidney Samuelson; directors Arthur B. Smith,
Louis Rosenthal, I. M. Hirshblond, Leo Juskowitz,
Leo Rosenblatt and W. C. Hunt.
The County theatre owners in attendance were:
Isaac Levey, Center Street theatre; Pierson H.

Hume-, City Square theatre; Russell H. Lament,
representing the Hildinger Enterprises; Milton
Hirshfeld, State Street theatre and Walter Reade,
Capital theatre, all of Trenton.

A Special committee composed of R. F.

Woodhull, chairman
;

Messrs. Rosenblatt,
(Continued on page 50)
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Biggest Program in History Is

Scheduled by F. B. O.
Company Obtains Support of English Bankers to Extent of $5,000.-

000 for Its 1925 Production Schedule

(Special to Exhibitors Herald)

N ew YORK, December 16—At a luncheon tendered him by F. B. O.
at the Hotel Roosevelt on Friday last week, at which the New York
P^^ss were present, including trade paper editors and representatives

of the New York newspapers and fan journals. Major H. C. S. Thomson,
president and managing director of the company, announced that backed
by English capital in the amount of five and one-half million dollars, F. B.
O. are preparing to launch their biggest program since the inception of
the company three years ago.

TV/TAJOR THOMSON, who spent six
months abroad studying film condi-

tions on the continent, and who supervised
the opening of F. B. O. exchanges in Lon-
don, Paris and Berlin, interested Lord In-
verforth (the Managing Director of Gra-
hams, Ltd., owners of F. B. O.), who was
minister of supplies during the war, in
Film Booking Offices. Lord Inverforth,
whose position in England is analagous to
that of Herbert Hoover in America, now
has a large financial interest in the com-
pany.

* *

The F. B. O. program for 1925 will con-
sist of 54 features, in addition to the new
“Alex the Great,” short subjects, which are
now being prepared by the scenario forces
in Hollywood, and the comedy product re-
cently acquired from the Standard Cinema
Corporation.

Included in the 54 features will be

:

Two special productions, which F. B. O.
will either produce on their own lot in
Hollywood, or which will be bought for
F. B. O. distribution

; twelve special pro-
ductions, including two Emory Johnson
specials, one to be made in Sweden, and an-
other in Finland. Mr. Johnson’s mother,
Mrs. Ernilie Johnson, is now preparing the
manuscripts for the two pictures, and Mr.
Johnson has completed negotiations with
the authorities in both countries to film
his production on native soil.

_

Included in the twelve special produc-
tions will be four from Associated Arts
Corporation (Goebel & Erb unit). “Dru-
silla With a Million,” with Mary Carr,
Kenneth Harlan and Priscilla Bonner is

now being shot, and will be included in
the series.

* *

There will be four specials from Gothic.
“Parisian Nights” tops the list, with an all

star cast including Elaine Hammerstein,
Lou Tellegen and Renee Adoree. A1 San-
tell is directing, from an original story by
Emil Eorst.

Negotiations are pending between F. B.
0. and the estate of the late Gene Stratton-
Porter for the purchase of two or more
of Mrs. Porter’s novels, to be made by
Film Booking Offices.

There will be 40 special program fea-
tures, which will be divided into five series
of eight each. These will include the
Evelyn Brent-Gothic pictures, the Harry
Garson-“Lefty” Elynn westerns, the Fred
Thomson westerns, the “Texas Ranger”
series starring Bob Custer, and the Van
Pelt-Wilson aeroplane pictures, starring Al
Wilson, aeroplane stunt man.

* * *

A special department will be opened by
F. B. O. for the distribution of short sub-
jects, which will include the “Alex the
Great” series by H. C. Witwer, with Al-
berta Vaughn, George O’Hara, Kit Guard
and Al Cooke, and the short subjects taken
over by F. B. O. from Standard Cinema
Corporation, including twelve two reel

Jimmy Aubrey Star Comedies, Starring
Jimmy Aubrey; twelve two reel Stan Laurel
comedies

;
fourteen Screen Almanacs, and

fourteen Dinky Doodle cartoons, from the
Bray Studios.

It is safe to predict that F. B. O. will

have the most pretentious schedule of any
company who has been in business only
three years.

Herald Loses Friedman
Suit; Will Take Appeal
Judge George of the municipal court of

Chicago ruled in favor of the defendant in

the suit of the Exhibitors Herald Com-
pany against the Celebrated Players Film
Corporation for money the Herald alleges

to be due for advertising.

The Herald filed notice that it would
perfect an appeal to a higher court.

J. Farrell MacDonald
Is Signed by Wm. Fox

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—J. Farrell Mac-
Donald, as a result of his widely praised
characterization of Corporal Casey in “The
Iron Horse,” has
been signed to a
long term contract
by William Fox.
The veteran actor
will play character
roles in several
new productions.
MacDonald i s

finishing work
now in “Kings of
the Turf,” which
is being made in

Hollywood by
John Ford, who
directed “The Iron
Horse.” Follow-
ing this part, Mac-
Donald will have an important char-
acter role in support of Shirley Mason in

“The Scarlet Honeymoon,” which will be
directed by Alan Hale. MacDonald’s role

of Corporal Casey, the champion track lay-

ing boss of the railroad builders, in “The
Iron Horse,” has been called one of the

finest characterizations ever seen on the
screen.

Rhode Made Chief of
Kenosha Banking Firm

(Special to Exhibitors Herald)

KENOSHA, WIS., Dec. 16.—Joseph G.
Rhode, well known in Wisconsin exhibitors
circles and a former president of the state

organization, has
been elected presi-

dent and general
manager of the

Citizens’ Loan and
Iniestment com-
pany, a banking
house carrying on
a character loan

and general dis-

count business
here.

Rhode was sec-

retary of the in-

stitution prior to

his election to the

presidency. H e J®*- f”- Rhode

was for many
years owner and manager of the Rhode
Opera House and is known as a successful

business man of this city.

Seven New Companies
Enter Picture Business

(special to Exhibitors Herald)

ALBANY, N. Y., Dec. 16.—Motion pic-

ture companies incorporated in New York
state during the past week at the rate of

one a day. The newly formed companies
will all maintain headquarters in or near
New York City. They include the follow-

ing:
Ruad Producing Co., Inc., capitalized at $10,000;

Newhouse Theatre Corporation, located at Hemp-
stead, Long Island, $400,000; Baird-Beck Pictures
Corporation, $20,000; Davadel Plays, Inc., capital-
ization not specified; R. C. S. Amusement Cor-
poration, $20,000; Ross Pictures Corporation,
$20 , 000 .

Heads Theatre Company
(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 16—W. W. Far-
ley, of Albany, N. Y., who already is

president of Farash "Theatres, Inc., of
Schenectady, operating three houses in

that city, has been elected president of
Strand Theatre Corporation of Yonkers,
N. Y., which has four theatres in that city.

^hat Exhibitors

are sailing about

“The HERALD is the only trade paper I pay for and it is sure worth
the price.”—O. R. HAUS, Scenic theatre, Hastings, Minn.

*

“We couldn’t get along without the HERALD and its ‘What the
Picture Did for Me' department.”—O. K. STABLEIN, Star theatre.
Alexandria, S. D.

*

“I think your new section reproducing newspaper ads from other
theatres wiU prove of interest to many. Personally, I like the idea.”—

•

M. ROSENTHAL, Majestic theatre, Bridgeport, Conn.

J. Farell MacDonald
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George H. Davis, who with Samuel J.
Briskin is at the head of Banner
Productions, Inc., whose next feature
offering will be “Lady of the Night”
previously announced as “Daughters
Who Pay.” John Bowers and Mar-
guerite De La Motte will head the
cast in this production.

Advertising Club Body
Probing Activities of

Better Film Society
(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Certain peculiar-

ities, found by the National Vigilance

Committee of the Associated Advertising

Clubs of the World in an investigation into

the activities and standing of a body known
as the Better Films Association, has

prompted the committee to issue a caution

to any one contemplating business with an
organization of this name.
A Mrs. Marie L. Fulton is said to be

at the head of the association. The league

has been operating in New York City and
Jacksonville, Fla., with a scheme for de-

veloping motion pictures designed pri-

marily for children. The name Children’s

Matinee Association has also been used in

connection with its operations.

According to the committee of the Ad-
vertising Clubs, its investigations revealed

various discrepancies in the claims of the

association and the use, in a number of in-

stances, of names of certain associations

which had not been authorized.

British Parliament
to Study American

Picture Competition
( special to Exhibitors Herald)

NEW YORK, Dec. 16.—A committee
has been formed in the British Parlia-
ment to study competition formed by
American films in the British market,
cable dispatches from London state.

The committee, which is known as the
entertainment committee, is the first of
its kind ever named. Its mission is to
find out why American producers are
swamping the British market. On the
body are Sir Walter De Freece, Sir Park
Goff and Sir H. Day.

In a recent issue a British film trade
paper points out that picture production
in Great Britain is virtually at a stand-
still at present.

Producers Voice Optimism in

Launching New Season Films
Pictures Better Than Ever They Say in Announcing Lineup

of Productions Which Will Reach Theatres in January

as First of 1925 Film Offerings

If 1925 IS to be anything but a prosperous year for the motion picture indus-

try a number of producers have no knowledge of this fact, it is indicated by
their remarks at this time which accompany announcements of the new pictures

which the first month of the new year will see reaching theatres and the public.

And, say the producers, in backing up the reasons for their cheerful outlook,

the 1925 pictures are going to go a long way toward answering the cry for

“bigger and better’’ films.

Banner Year Is Predicted by Companies

Following is a digest of some viewpoints at this time and the names of

January publications from several companies as announced.

Associated Exhibitors will start the year
with five pictures out of the season's pro-
gram of thirty-two. “There is every as-

surance that this year will be a banner one
in the history of the organization,” says
General Manager J. S. Woody. Associated
new pictures are:

Wesley Barry in New Film
“Battling Bunyan,” the Saturday Evening Post

story starring Wesley Barry; “Barriers Burned
Away,’’ a picture featuring the great Chicago fire;

“The White Sheep,” a Hal Roach feature produc-
tion; “The Greatest Love of All,” starring George
Behan and “Is Love Everything,” with Alma
Rubens, Frank Mayo and H. B. Warner.

F. B. O. also foresees a banner year and
has scheduled five pictures for January as
follows

:

“Youth and Adventure,” the fourth Richard
Talmadge starring vehicle; “Parisian Nights,” the
Gothic special with Elaine Hammerstein, Lou Tel-
legen and Renee Adoree; “Midnight Molly,”
Evelyn Brent’s third starring picture; the third
Fred Thomson photoplay which is as yet un
titled, and the third of the “Texas Ranger” series
starring Bob Custer. F. B. O. will also issue a
new Stan Laurel comedy; No. 9 of the “Go-
Getters” and a new Jimmy Aubrey comedy.

M-G-M Will Issue Five

Metro-Goldwyn also schedules five of its

new season pictures for January. They are:
“Chii-Chin-Chow,” the Oriental film spectacle

filmed abroad with Betty Blythe in the leading

STORIES EXHIBITORS
^ WANT FILMED^

TIMBER Suggested by C. A. Aliller,

Strand theatre, Alma, Mich. Mr. Miller
does not recall the author’s name.
Commenting on the screen version of
picturized novels Mr. Miller says they
are usually good “but think it a serious
mistake to be closely followed. No
matter how good a picture may be on
its own merit, people who have read
the story are disappointed if it di-

verges too much from original. For
instance ‘Feet of Clay’ was no more
like the book than anything I can
imagine. Good picture for those who
had not read the book but vastly dis-

appointing to those who had. These
things should be avoided.”

THE GREAT IMPERSONATION, by
E. Phillips Oppenheim. This story is

suggested by George White, Starland
theatre, Stockbridge, Mich.

THE ENCHANTED BARN, by Grace
Hill Lutz is another story suggested
by Mr. White.

THE HARVESTER, by Gene Stratton
Porter. A third suggestion from Mr.
White.

LADDY, by the same author, is another
story Mr. White believes would make
a great picture.

role for January 5; Reginald Barker’s “The Dixie
Handicap” on January 12; Rupert Hughes’ “Ex-
cuse Me” on January 19; Robert Z. Leonard’s
“Cheaper to Marry” on January 26 and Jackie
Coogan’s “The Rag Man” on the same date.

B. P. Schulberg has placed four of the

thirteen Preferred pictures he will issue

during 1925 for publication by January 15.

Schulberg’s program reads

:

“The Triflers,” screen version of Frederick
Orin B.artlett’s novel with Mae Busch, Fradk
Mayo, Elliott Dexter and others_ which is issued
the week of December 15. “Capital Punishment,”
featuring Clara Bow, George Hackathorne, Elliott

Dexter, hlargaret Livingston and eight more prom-
inent names is issued January 1. “Free to Love”
with Clara Bow, Raymond McKee and others is

scheduled for January 10, to be followed by “The
Parasite,” a Gasnier production with Owen Moore,
Madge Bellamy, Bryant Washburn and others for
January 15.

Fox Issues Last for 1924

Fox Film Corporation winds up its pro-

gram for 1924 with the publication this

month of three specials. They are “Folly

of Vanity,” with Billie Dove and Jack Mul-
hall in the principal roles

;
“In Love With

Love,” an adaptation of the New York
stage success, in which Marguerite de la

Motte and Allan Forrest appear and “Gold
Heels,” an adaptation of the play “Check-
ers,” in which Peggy Shaw and Robert
.\gnc\v head the cast.

Landau Leaves Post as

Head of Badger Houses
( special to Exhibitors Herald)

MILWAUKEE, WIS., Dec. 16.—Leo A.

Landau, for years a power in downtown
exhibitor circles, has thrown a homl shell

into Milwaukee’s film colony with the an-

nouncement of his resignation as director

of the Garden and Alhambra theatres, to

take effect Jan. 1.

His successor, it has been announced,
will he O. J. Wooden, who already has

resigned as manager of the Milwaukee
branch of the Famous Players-Lasky Cor-

poration to take the new post. Mr.
Wooden, in turn, has been succeeded by

G. S. Smith, formerly of the Winnipeg
office.

Just what Mr. Landau intends to do has

not been revealed, but certain it is that he

will remain in the theatrical business.

Wiring Cause of Fire

at St, Joseph House
(Special to Exhibitors Herald)

ST. JOSEPH, Mich., Dec. 16.—A fire,

believed to have been caused by a cross-

ing of electrical wires, broke out Sunday
night in the Caldwell theatre here, owned
by Fitzpatrick & McElroy of Chicago.

The fire was quickly placed under con-

trol, only a slight damage being done to

the stage.
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Picture Outlook in America Is

Always Good: Mastbaum
Interviewer Finds Stanley Chief an Optimist—-Sends Greetings to

Trade Via Exhibitors Herald
By JOHN S. SPARGO

Philadelphia, pa., December 16.—it is characteristic of Jules
E. Mastbaum to be able to entertain an interviewer and at the same
time to continue with the conduct of business. Not that he is

neglectful of his caller, but rather through prompt decisions, smilingly
and pleasantly made, the president of the Stanley Company of America,
comfortably seated in his aesthetically beautiful office at 1916 Race
Street, preserves an equanimity in the midst of a thousand and one
distractions.

As is pretty well known, the Stanley
Company of America is one of the fore-

most organizations of the country devoted
to the exhibition and distribution of motion
pictures. Indeed, it is probably not over
praise to say that the Stanley Company
is one of the greatest organizations of its

kind thus far conceived. Efficiency is the
watchword, yet it is not an efficiency ob-
livious of human relations. On the con-
trary, there is the human touch in every
activity of the Stanley Company, and that

Tact is recognized not only by each em-
ploye, but also by the great public directly
in contact with the organization in its

many activities. In Philadelphia, where
the Stanley Company had its origin and
wffiere most of its theatres are operated,
Stanley is a name that is accepted as a
guarantee of quality. Theatres bearing the
name of the Stanley Company are unques-
tioned leaders and films that are distributed
by the company are given high rating from
the mere fact of having the Stanley en-
dorsement.

* * *

This Stanley quality is to a large extent
the outcome of the vision and the idealism
of Mr. Mastbaum. In his presence one
feels a sense of well being, and it is at

once recognized that this alert and smiling
man is successful because of intuitiveness,

foresight, intelligence and initiative. Withal
he is a modest chap who does not attempt
to thrust his opinion forward. Rather he
is more likely to defer to “the other
fellow ” Mr. Mastbaum has no vain-
glorious manner and he is a willing listener

who is quick to see the logic of another’s
argument and to adopt a valuable sugges-
tion.

But this is in the nature of preliminary
description. The man is better understood
when he is heard to speak. When asked
as to the outlook of the picture world in

the new year, he said :

“The outlook is good. In fact, the out-
look is always good in America. That is

because producers are quick to discover
public likes and dislikes and because there

is a prompt response to the unmistakable
demand for ‘what the public wants.’ We
are far in advance of Europe in every
way in motion pictures—not only in their

conception, their finish and their acting,

but also in the matter of their exhibition.

And we are keeping advance. We are do-
ing such good work and are continually

doing better that there can be no stagna-
tion. We succeed because w’e deserve to

succeed and then our exhibitors present the

output of the enlightened producers in such
pleasant and luxurious surroundmgs and in

such perfection that there is nothing in

our lives of greater and more consistent

delight.’’
*

“And that brings to mind,” it was sug-
gested to him, “that you were in Europe
last summer and that you must have had

opportunity there to note the progress of
the foreign film makers and exhibitors.”

“My l)Oy,” he said, “don’t let anybody
tell you that Europe has anything to show
us in pictures, or, for that matter, in any
theatricals. There isn’t a theatre anywhere
in France or England that can compare
with a majority of those in New York or

Philadelphia. The foreigner would be
amazed if he could hear any one of hun-
dreds of organs that are played in leading
picture houses all over America and as

for such entertainment as we give our pat-

rons in the leading cinema theatres—it is

not e\en slightly approached in London or

Paris.”

Mr. Alastbaum, when asked about his

rumored intention to build a theatre in

Paris, said :

“I’ll admit that I had in mind the build-

ing of a picture palace somewhere near
the Grand Opera. Paris seemed so woe-
fully in need of such an establishment, con-

ducted in the same liberal manner as are

our cinema houses in America. For a time

I had almost pledged myself to embark
upon the undertaking with two of Europe’s
leading exhibitors. But later it occurred
to me that in order to make a success of

the theatre it would probably he necessary
for me to be on the ground— for in e\ery

way that theatre would be an innovation

demanding the attention of someone
familiar with American methods. That
thought was a deterrent. I decided that I

did not want to spend any lengthy period

Jules E. Mastbaum, president of The
Stanley Company of America.

abroad. My experiences there were de-
lightful, but they convinced me that 1 was
too thoroughly steeped in American ways
to attempt to accomplish anything in an
entirely different civilization. There is

nothing anywhere to compare with America
and here, with my friends and with my
relati\es I can do the most good for my
fellow man. Don’t think that I am posing
in this utterance or that I am trying to

persuade anyone that I am a benefactor.
.\ly whole feeling is one of loyalty and it

is the greatest satisfaction in the world
for me to be able to do things that shall

help, even in a small way, to make life

the more beautiful and the more enjoy-
able.”

4= *

During this period of questioning and
of responses there were frequent interrup-
tions and occasional telephone calls were
answered with alacrity and with cheery
assents. The nature of the telephone con-
versation was known only to Mr. Mastbaum
and the man at the other end, but it could
easily be judged that the “party” at the

other end of the wire was never chagrined
at the Mastbaum response.

Mr. Mastbaum has recently taken on in-

creased activities through assumption of
duties as general director of three foremost
Philadelphia theatres, the Forrest, Broad
and Garrick, at which the A. L. Erlanger
attractions are played. Said he of this new
affiliations

:

“It is a gratification for me to be at

the head of these theatres. You know I

have also to look after the Nixon in Pitts-

burgh; the Apollo at Atlantic City and the

.Academy at Baltimore. They are having
the best of attractions and I am happy to

say have been experiencing a splendid
season. The Broad, the Garrick and the
Forrest are attractive theatres and they
too have been doing well with a list of
attractions superior to any of the past.

Naturally, those houses are apart from the

Stanley picture and vaudeville houses,
whose business is distinctive, although I

recognize the fact that the entire amuse-
ment business with respect to theatre is

properly an entity. What the public wants
primarily is to be entertained, diverted or
interested. Theatres should be attractive

and comfortable and they should have the
utmost of service, which means, of course,

courtesy. That is one of the Stanley’s

most insistent manifestations—courtesy.

We want the patron to he pleased and
we know that if we have his good-will he
will always be patron whether or not he
finds any particular bill wholly to his lik-

ing.

* * *

“I would like to say that the Stanley
Company’s business has never been better.

Sometimes there are reports of poor busi-

ness in various lines, hut Stanley does not
dwindle. I can attribute that in part to the

friendliness that exists in so far as the

public is concerned. We endeavor to give

the best possible shows and it must be
that our efforts are recognized and appreci-

ated.

“I ha\e spoken about the Forrest and
other theatres. They are important new
links in the Stanley chain. But there are

other new additions to our responsibilities.

Not long ago we took over the five houses
that were under the direction of J. Fred
Zimmerman. He is the dean of American
managers, as you are doubtless aware. He
has come to that time of life when he
wants to be free to enjoy himself in his

own way without thought of business and
he was happy to give over the destinies

of his Orpheum, Keystone, Liberty and
Fairmount theatres in Philadelphia and
Edgmont in Chester to our direction. They
are splendid theatres—handsome and sub-

(Continued on page SO)
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The MEMOIRS of

Thomas
H.

Ince

Chapters 5 and 6 of this auto-

biography cover that period

during which prominent ac-

tors of the stage awakened to

the opportunities of the mo-
tion picture.

Thomas H. Ince directing Bessie Barriscale in a scene in an early feature at old
Inceville

5. Real Actors

Find Opportunity

W ITH Indians, cow-punchers, cattle

ponies and old prairie schooners se-

cured from Miller Brothers’ 101

Ranch Wild West show, my first really am-
bitious two-reel picture was produced at

Inceville, “War on the Plains.” The Indians
appeared in many two-reel pictures and
later in more elaborate productions, such

as “Custer’s Last Fight,” and did some
truly remarkable work.

The success of this first two-reel picture,

“War on the Plains” was so gratifying to

Kessel and Baumann that they authorized
me to lease the entire territory of 18,000

acres on which it had been filmed.

The Edendale studio then was practically

abandoned and Inceville came into being
on an extensive scale, a plant which, at

that time, seemed to me the acme of per-

fection in picture making. Yet, that old

settlement soon gave way to the onrush-
ing march of progress in the astounding
development of the last few years.

From this time on production as well as

expansion, went ahead in leaps and bounds.
New structures were built with extraordi-
nary rapidity, better sets were put up, and
finer stories were obtained, for the moving
picture industry was beginning to be felt

as a real power.
* * *

Our weekly output increased from one
to two, and later three two-reel pictures a

week, released under the name of “Kay-
Bee,” “Domino” and “Broncho” produc-
tions. These, mind you, had to be written,

produced, cut and assembled and the

finished product delivered within the week.

As the industry, with all its ramifications
moved steadily forward, there came a de-
mand and an opportunity for real actors.

Pictures no longer were scorned by the
theatrical profession, and to Inceville came
many who are now world-famous stars.

Bill Hart, who had been a co-actor with
me before the days of pictures, made his

first appearance on the screen at Inceville.

From the parts he played in the two-reel
westerns he soon became known all over
the world as the “World’s Best Bad Man,”
and leaped into the firmament of stardom.
It was at Inceville that he made some of
his most famous pictures, “Hell’s Hinges,”
“The Two-Gun Man,” and “Between Men.”

At that time Charles Ray was climbing
into prominence. He and Frank Keenan
were doing their famous series of father-
and-son features, when, as the co-star in

“The Coward,” he gave a portrayal which
carried him to the heights of dramatic suc-
cess.

* *

Everyone worked seriously and put forth
his and her best efforts, for in the picture
industry had come keen competition, and
it was no longer looked upon merely as a
pot-boiler or an easy way to make money.
It offered careers worth striving for and
was an art to be reckoned with.

After the last scene of “The Coward”

Notice: Exhibitors Herald has been
granted the exclusive publication rights to

this series for the motion picture trade
press field. Reproducion in the motion pic-

ture trade press without the consent of
Quigley Publishing Company is prohibited.

was taken, I happened to see Ray leaning
against the side of a set, surrounded by
several other actors and actresses. A
second glance showed me that there was
something wrong. He was crying like a

child and the others were endeavoring to

comfort him.

I found that the cause of his distress

was the firm conviction that he had failed

in the part and that his career had come
to a close. And yet, it was that picture

and his remarkable performance in it which
hurled him to stardom and won for him
his lasting success. This is merely one
instance to show the sincerity of those
who were contributing their talents to this

new art.

It was here, too, that Sessue Hayakawa
started on his career, which has led him
to the foremost ranks of fame, when he
played with Gladys Brockwell in “The Ty-
phoon.”

The 18,000 acres of diversified country
afforded locations for a great variety of
settings, and it was there that Dorothy
Dalton braved the wilds of Alaska in “The
Flame of the Yukon,” a picture that not

only carried a thrill of adventure to thous-

ands, but struck a new note in production,

for it was more ambitious in its concep-

tion than the majority of former produc-
tions.

Others who came seeking opportunity

and who climbed rapidly, but none the

less deservedly, to fame were Frank
Keenan, Bill Desmond, Lew Stone, George
Fisher, Bessie Barriscale, Catherine Cal-

vert, H. B. Warner, Louise Glaum, Enid
Markey, Bessie Love and Tsuru Aoki, who
later became the wife of Sessue Hayakawa.
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A view of the remains of Inceville after it was visited by the fire which razed the buildings and properties

erty men and general utility men began to

show signs of initative. They had studied
the industry from all angles and qualified

for directorial positions. Many of those
who started in this way are now well
known directors and some of them inde-

pendent producers, contributing their tal-

ents and new ideas to an industry which
is constantly reaching out for larger and
greater achievemeents.
Among the men who started in this way

are Fred Niblo, Reginald Barker, Victor
Schertzinger, Irving Willat, Lambert Hill-

yer, Del Andrews and John Griffith Wray.

6. Titling an
Important Factor
TIFE was fraught with many discourage-^ ments and anxieties for those who were
engaged in the motion picture industry in

the days when Ince\ ille was in use. There
were many disheartening problems and set-

backs. Each step of the way had to be
tried. Mistakes in judgment and execution,
the results of experimentation, had to be
corrected and new ideas tried out.

As high a mark as Inceville set, in point

of location and equipment, it had countless

disadvantages. There were days when no
shooting could be done, on account of the

hea\y fogs that rolled in from the sea. The
sandy soil blown up by the wind seriously

interfered with laboratory work. One tiny

grain of sand on a section of film an inch

Ince shown training a
choir for one of his
first California pro-
ductions.

square would look like a huge blotch on
the dress of an actress, when it was shown
on the screen, magnified hundreds of times.

With heavy increases to the staff, actors,

employes and extra people, transportation
became another serious problem, for Ince-
ville was inaccessible. These are only a
few of the things that caused delays and,
to use a street expression, “threw a
monkey-wrench into the machinery,” which
meant a deplorable loss of time and money.

When pictures were in the “trick” or
“stunt” stage, of which I have spoken, no
explanatory titles were necessary. The pan-
tomine sufficed. It was only when the

screen plot developed sufficiently to carry
a story of emotions that the sub-title was
introduced as an aid to scenes whieh other-

wise would not have been fully understood.
These first titles, crudely lettered and
sprawling across the screen at intervals,

were decorated with grotesque markings
which, instead of helping, only confused the

effect. In many cases the lettering was so

poorly done that it was impossible for those
sitting in the back rows of the theatre to

get the full meaning of the title.

This method soon gave way, however, to

more clearly defined lettering. Good print-

ing was used and spaced in a well-balanced
panel, which at least ga\ e a sense of solid-

ity and pleasin.g form. But even this was
not entirely satisfying, as it served to break

the sense of continuous ac-

tion in the minds of the

audience. Hence, the birth

of the art title, which was
adopted several years ago.

This form is a panel en-

closing the wording of the

title against a suggestion of
the picture, and serves to

keep fresh in the minds of

the audience the spirit of

the picture while they are

reading the title. It elim-

inates the awkward sense of

a break in the middle of the

story.
${c ^ ^

The drawings on these
art panels are always sub-
dued and are used merely
as a background upon which
the title is shown. When
wash drawings are used the

title appears to merge into

the scene, giving a very
pleasing effect without

{Continued on page 156)

To the new art came also recruits from
the stage, actors already famous, who
sought new fields to conquer. There was
Dustin Farnum, who gave that dramatic
and powerful portrayal in “The Iron
Strain,” one of the greatest pieces of act-

ing he ever did, either on stage or screen.

Then there was Orrin Johnson and George
Beban, Billie Burke and Julia Dean.

Following the prolific run of two-reel
subjects, the whole industry took a long
stride forward. It was then that I pro-
duced my more elaborate pictures, such
as “Custer’s Last Fight,” “The Wrath of

the Gods,” “The Typhoon,” “The Bargain,”
and “The Battle of Gettysburg,” the latter

being one of the first five-reel pictures ever
produced.

With the advent into pictures of stage
stars and the making of screen stars, the

story developed rapidly. Writers began to

turn their attention to the screen. Segre-
gation took place. A director could no
longer be the jack-of-all-trades, for the

industry w'as out of its swaddling clothes,

and it behooved the director to concentrate
solely upon directing, and to employ men
and women who were especially qualified

along certain lines to take charge of its

various departments.
^ ^

The inereasing demand for production
created a field for new stars. Writers
were employed to develop stories especially

adapted to the screen and
art departments were in-

stalled to design sets for

each individual picture. The
time had passed when the

same scenes and the same
furnishings could be used
over and over again, or

even a second time, as had
been the case in the very
early days.

Then came the necessity
of training new' directors.

Production was being
pushed to the limit and
many of the boys who
“broke into the game” as
camera men, cutters, prop-
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Coming Year a Bright
One for Independent
Says William Steiner
(Special to Exhibitoj's Herald)

NEW YORK, Dec. 16.
—“The coming

year for independents never looked bet-
ter,” says William Steiner. “This is not
guess work,” he
continues, “f o r

my books and
sales tell the

story. I’ve in-

structed all my
producing units
to cut loose and
spare nothing
that will help to

build for better
independent pic-

tures in the way
of story, casts

and settings, and
I intend that
nothing will stop
me from giving
independent exchange men and exhibit-

ors a class of pictures that will enable

them to clean up on.”
Mr. Steiner is one of the real honest-

to-goodness pioneers of the film in-

dustry, and is still going strong as the

five Sterling feature stars producing for

him attest, namely, Edith Thornton,
Charles Hutchison, Leo Maloney, Pete
Morrison and Neal Hart.
“Show me the Independent Theatre

owner who wears no man’s harness and
does his own thinking, instead of being
the janitor of his own theatre and I’ll

show you a successful manager, a man
who knows his public and can select

pictures to please the masses,” says
Steiner.

**Ben Hur** Print Soon
to Reach U, S., Mayer
Says on Arrival Home

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Louis B. Alayer,
first vice-president of Metro-Goldwyn-
Distributing Corporation and in charge of
the production of Metro-Goldwyn-Mayer,
returned last Tuesday to New York on
the Aquitania from Rome, where he has
been for the past three months inspecting
production progress of “Ben Hur.” Re-
turning with Mr. Mayer were Mrs. Mayer
and their daughters. Miss Edith and Miss
Irene Mayer.
“Ben Hur” is being rushed ahead toward

completion, Mr. Mayer said, and a print of
the big special may be expected in New
York shortly after the new year. It will

have a Broadway run in a legitimate

theatre, it is reported.

“We started out to make ‘Ben Hur’ a

masterpiece that would stand as a monu-
ment, not alone to our organization, but
to the whole industry, to the art of motion
pictures, and that, I am convinced, is what
we have succeeded in doing,” Mr. Mayer
declared, who has been almost continuously
on the scene of production.

Cranheld & Clarke Get
“Shadow of the Mosque**

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Cranfield &
Clarke announce that they are handling
the production, “Shadow of the Mosque,”
which they consider to be one of the best
Egyptian “Sheik” pictures ever made.
Don Bartlett, who edited and titled “Ro-

mola,” is busy cuting and re-titling this

film.

Standard Contract Drafted
for British Picture Trade

Document Designed to Function Like Uniform Contract Here
Is Waiting Approval Before Being Put Into Operation

—

Board of Arbitration Is Part of Plan

A STANDARD contract, similar in many respects to our uniform contract,

has been drafted for the motion picture trade in Great Britain, between
the Kinematograph Renters Society and the Cinematograph Exhibitors Associ-

ation, and is now awaiting official approval that will put it into operation. A
number of specifications covering action under certain conditions are similar

in their purpose to those found in the uniform contract, a study of the docu-

ment as published in Kinematograph JVeekly indicates.

Provisions Mbde for Arbitration Board
The standard contract as proposed for Britain also has provision for a

board of arbitration comprised of renters and exhibitors with an independent

arbiter to help out any affairs that may be deadlocked.

Highspots of the British contract and an idea of how the various provisions

compare with those in effect in this country may be obtained from the proposi-

tion as drafted:

THE SCHEDULE.
Column 1.—Territorial first-run date.
Column 2.—Titles of films.

Column 3.—Name of theatres.
Column 4.—-Town or district.

Column 5.—Hire period.
Column 6.—Commencing date and time.
Column 7.—Amount of hire.

Column 8.—Theatre, town, or district barred.
Column 9.—Last preceding rights. Period. Ex-

pire.

Column 10.—Concurrent run.
Column 11.—Approximate length of first-run

print.

TERMS AND CONDITIONS.
1. Payment.—The exhibitor shall pay the hire

fee (and for posters supplied) not later than
seven days after the last day of the hire period
unless otherwise agreed in writing.

2. Delivery.—The renter shall deliver, or cause
to be delivered, the said film fit for exhibition,
to the exhibitor or his agent at the renter’s dis-
tributing branch in the territory on the date men-
tioned in column 6 of the Schedule, or, at the
option of the exhibitor, to a railway company,
addressed c/o Parcels (jffice, at a station in the
town mentioned in column 4 of the Schedule in
time to reach such station not later than 2 p.m.,
unless otherwise specified in column 6 of the
Schedule, provided always that the renter may,
without affecting the exhibitor’s liability under
Clause 1 hereof, stop or withhold delivery of the
said film if any moneys due for film hire to the
renter by the exhibitor be not previously paid,
subject always to the renter posting to the exhib-
itor, not later than three days before the said
date, notice of his intention so to do in default
of payment as aforesaid.

3. Return.—The exhibitor shall promptly after
the exhibition on the last day of the hire period
return the said film with the transit cases to the
distributing branch, or deliver same to a railway
company or other reliable carrier for despatch to

the renter or upon the written instructions of the
renter in accordance therewith deliver sarne to a
railway company or other reliable carrier for
despatch to another exhibitor, or to his duly au-
thorized agent.

4. Carriage.—The exhibitor shall pay carriage
both ways at “owner’s risk” rates of the said film,

being credited, however, with any carriage in ex-
cess of that from and to the renter’s film dis-

tributing branch in the territory.

5. Care of Films.—The exhibitor shall exhibit
the said film in its entirety, and shall not sub let

or part with possession thereof, or cut (except for
necessary repairs), alter, copy, or duplicate the
same, and shall keep the same in the same con-
dition as received by him, fair wear only ex-

cepted. No claim shall be sustainable by the
e.xhibitor in respect of bad condition or late or
non-arrival of the said film, or by the renter for
damage thereto by the exhibitor, unless notice in

writing is sent by the exhibitor to the renter
within six hours of the time specified in clause 2,

or if the film has been delayed in transit within
six hours of its arrival as specified in clause 2, or
by the renter within thirty-six hours (Sundays
excepted) by the receipt of the said film by the

renter, or of notice to him by another exhibitor

that the said film has been received by such other
exhibitor in a damaged condition.

6. Barring.—The renter shall not authorise the
exhibition of the said film at the theatre (if any)
barred by column 8 of the Schedule until after

the date specified in column 9 of the Schedule,
but if a district or town is barred by column 8

may authorise a concurrent run at the theatre

specified in column 10 of the Schedule, and will

take all reasonable steps to prevent any unauthor-
ised exhibition. Any traveling cinema, new build-

ings, or building not erected or regularly used

as a kinema prior to the date hereof and nearer
to the theatre mentioned in column 3 than the
theatre (or if more than one then the most dis-
tant of the theatres) mentioned in column 8 of
the Schedule shall be deemed barred, as if in the
said column mentioned.

7. Advertising.—The exhibitor, in the event of
his being entitled only to a second or subsequent
run of the said film, shall not advertise the same
except by means of advertisements inside his
theatre not intended for removal by any members
of the public until after the date mentioned in
column 9 of the Schedule only and excepting pro-
grams distributed within the theatre. If such
exhibitor make any breach of this clause, he shall
pay to the renter such sum as may be awarded
by the arbitrators hereinafter mentioned, and the
renter on receipt thereof shall pay that amount
to the complaining exhibitor in full settlement of
his claim as liquidated damages.

8. Non-Fulfillment.—If the exhibitor shall be
prevented from exhibiting the said film by war,
riot, fire, act of God, or by reason of the theatre
mentioned in column 3 being closed as a kinema
by reason of the order of or refusal of licence
by the licensing or other public authority unless
such order or refusal shall result from or for any
other reason the theatre shall not be reopened by
reason of the act, neglect, or default of the ex-
hibitor, or if the renter shall, owing to circum-
stances which he cannot directly control, be un-
able to deliver the film, or if the said film shall
not pass the British Board of Film Censors, or if
the exhibition thereof at the theatre mentioned in
colume 3 of the Schedule shall be prohibited by
any public authority duly empowered so to do,
this agreement shall determine without liability on
the part of either party, provided reasonable notice
has been given according to the circumstances. If
the renter shall except owing to the circumstances
mentioned in this clause make default in delivery,
he shall allow to the exhibitor a proportionate
part of the hiring fee for each complete day
the exhibitor is deprived of the use thereof, or
at the option of the exhibitor shall pay him the
amount by which the reasonable hire of a sub-
stantial film shall exceed the hire fee mentioned
in column 7 of the Schedule, together with the
actual out-of-pocket expenses of the exhibitor in-

curred in advertising the said film, such allow-
ance or payment to be accepted by the exhibitor
as liquidated damages for such default.

9. Assignment.—The benefit of and the liabil-

ities under this agreement may be assigned by
either party, and by any assignee, but by the
renter, as to his liabilities thereunder only to a
film renter of repute capable of fulfilling the
terms thereof, and by the exhibitor or any ap-
proved assignee under him only to a person or
company duly approved of in writing by the
renter, which approval shall not be unreasonably
withheld. The expression “the Renter” shall

accordingly be deemed to include his executors,
administrators, and assigns, and the expression
“the Exhibitor” shall include his executors, ad-
ministrators, and duly approved assigns, and each
party hereto shall be deemed to agree with the
other for himself, his executors, administrators,
and assigns, and duly approved assigns respec-
tively as aforesaid. Each party shall, not later

than fourteen days after any assignment of this

agreement, give notice in writing to the other
party of such assignment, and such notice is of
the essence of this clause of this agreement.

Son Born to Coogans
'(special to Exhibitors Herald)

LOS ANGELES, Dec. 16 .—

K

six-pound
baby brother came to Jackie Coogan’s house
last Saturday.
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Wampas BallWill Be Held Next
February in Los Angeles

Officers Completing Final Arrangements—Fox Picking Player for
Title Role in ‘AAghtnin ”—Louis Mayer Back

By HARRY HAMMOND BEALL

Hollywood, December 16.—The annual Wampas ball, often
termed filmland’s most brilliant social event, will be held in

February probably in Los Angeles, although several other cities

are bidding for the affair, and offering the press scribes all inducements
possible.

Last year it was held in San Francisco because of a midnight closing
law in effect in L. A. at that time. The ordinance has since been
repealed, so there is no object for the Western Motion Picture Adver-
tisers to leave their native heath. President Harry Wilson has appointed
Ray Leek, general chairman, Norman Manning, director general, and
Garrett Graham, director of publicity. Selection of this year’s baby
stars by the Wampas will be considered at a meeting this Monday night.

The baker’s dozen featured at the annual event will be chosen from a

field of more than 200.

M etro - Goldwyn - Mayer executives
are congratulating Reginald Barker

on “The Dixie Handicap,” his most re-

cent production, which is to be a holi-

day release all over the country. Frank
Keenan, Claire Windsor and Lloyd
Hughes have the leading roles. “'Reggie”

has made a sure fire box office winner
in the estimation of all who have seen

it, for as the old saying goes it “has
everything in it but the kitchen stove.”

It is redolent with comedy, pathos and
drama, and Frank Keenan never gave a

finer characterization, this writer be-

lieves, than as the old southern judge,
as delineated by Gerald Beaumont in the

original magazine story “Di.xie” from
which “Wallie” Young produced the

script.
* * *

J. F.\rkell MacDonald is sporting a new
watch fob, a tiny gold locomotive sent

to him by old Connecticut friends as a

tribute to his work in “The Iron Horse.”
MacDonald’s portrayal of “Corporal
Casey” has been considered as outstand-

ing in the Fox railroad special as was
the work of Ernest Torrence in “The
Covered Wagon.” Along with the tiny

locomotive came 100 letters of congratu-
lation wishing that the “iron pony” as

they termed the baby mogul would
bring him added success in the picture

world.
* * *

Louis B. Mayer is back at the Culver
City studios of Metro-Goldwyn, after

several months abroad, much of which
was spent with Fred Niblo in Italy,

where “Ben Hur” is in the making. He
is much impressed by the progress Euro-
pean film producers are making, and
urges American film makers to “step on
the gas” if they still wish to keep at the

head of the procession in supplying fea-

tures for the international market.
* *

Pin a hero medal on Harold Lloyd. The
popular comedian took things seriously
enough recently when he rushed into a

burning building and dragged forth from
the cellar his unconscious chauffeur.

* * *

Who will William Fox pick for the

title role in “Lightnin’?” is one of the

questions Hollywood is asking. Frank
Keenan, Josef Swickard, and J. Farrell

Macdonald are among those who have

already been suggested. Keenan and
Swickard have more of the build of the
late Frank Bacon, and Percy Pollock,
who succeeded him in the stage role, but
Macdonald stands high in the Fox inner
ciicles for his “Iron Horse” work, and
many believe he would create a screen
“Lightnin’ Bill” Jones, as distinctive as

was the footlight portrayal by the late

l^'rank Bacon.
He He He

It is unofficially reported that Josef
Von Sternberg is to join Metro-
Goldwyn-Mayer after he completes Mary
Pickford’s next picture.

H: H: *

Dorothy Farnum has completed the
script for “Recompense” and now Harry
Beaumont is casting about for new faces
to appear in this latest to be made
Warner brothers feature. Miss Farnum,
by the way, has done all the scripts she
was contracted for by Warner’s and now
comes the question of accepting one of
the several offers made by big produc-
ing firms for her exclusive services or
to free lance again for another year. The
latter course paid her well this year, for
it is understood her checks per script

would represent the average man’s sav-
ings of a lifetime.

* * H

The screen has a new ingenue. Car-
men De Rue is her name, and ten years
ago she began her career as a kiddie
actress, playing youngster leads with
Universal, Fox and the old Majestic.
Then came the awkward age and her
daddy Eugene De Rue the comedy di-

rector called a halt on all film activities

for her. To acquire grace she studied
dancing under the best teachers, her
father gave her nightly coaching in pic-

ture technique and now she is ready to
step forth at seventeen a full fledged in-

genue.
H= * *

Many stars are planning to participate
in the big Hollywood celebration of the
opening of Mulholland Drive, a scenic
highway of the film capital. It will be
held December 27.

* * *

The Motion Picture Directors’ Associ-
ation will honor Henry King for his

direction of “Romola” with a reception
at the clubhouse this Monday night. Sid
Graurnan, who is giving the King crea-
tion its western premier in his Holly-
wood Egyptian is to be a guest of honor
along with King.

* * *

Jesse Lasky will entertain with a
luncheon that same date in honor of

Betty Bronson and her work in “Peter
Pan.” Trade, fan and local newspaper
press has been invited.

* *

Robert Edeson will spend New Year’s
in New York if all goes well. The much
beloved character actor has not been in

the big city for two years and he antici-

pates a vacation on the Great White
Way if local engagements permit.

4^ ^

The creator of the screen version of
Hell is having that kind of a time these
days dodging interviewers. The success
of Henry Otto’s Fox production,
“Dante’s Inferno,” now showing at the
Criterion theatre, has made him a

marked man locally.

* * *

Clifford S. Elfelt has returned from a
swing around the country. He brought
back with him a bundle of fat con-
tracts for his various series of inde-
pendent productions. Coincident with
his return, the Elfelt corporation in-

augurated a lavish production program.

Louis B. Mayer, vice-president of Metro-Goldwyn-Mayer. his wife and two
daughters, the Misses Edith and Irene Mayer who have returned from a sojourn
in Europe and Rome where Mr. Mayer supervised the filming of "Ben Hur,"
the big picture of Gen. Lew Wallace's story which Fred Niblo is directing.
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Clara Bow, who is starred in ‘‘Capital Punishment,” a Preferred
Picture presented by B. P. Schulberg, sends Christmas greetings
to her friends and thousands of picture followers. Miss Bow is

a little Brooklyn school girl who in one short year won success
as a screen artist.

A little Christmas music by that celebrated artist Viola
Dana, assisted by her dog. You saw Miss Dana wake
up a town in ‘‘Along Came Ruth” a Metro-Goldwyn
production. Well, she wakes up Hollywood whenever
she toots the base horn.

Q A ^8

p c

The Motion Picture Theatre Owners of Southern California gave a luncheon in honor of Louis Sagal, National Treasurer of
the Motion Picture Theatres Owners of America, upon his recent visit to the West Coast. The dinner was attended by repre-
sentative theatremen of southern California, the trade press and Los Angeles newspaper folk. (Photo by M. F. Weaver).
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The Famous Gish girls, Lillian and Dorothy, send “Herald”
readers Season’s Greetings. You’ll see them together in

“Romola” the Henry King Production adapted from F. Marion
Crawford’s popular novel, which Metro-Goldwyn will release.

It recently opened in New York and Los Angeles.

King Vidor, the Metro-Goldwyn-Mayer director, and Gloria

Heller, a pretty extra girl, whom he launched well on the road
to success in “The Wife of the Centaur.” She also appeared in

“Wine of Youth,” another Metro-Goldwyn success.

This is Pretty Peggy Shaw, the William Fox star who will

have an important role in “Gold Heeis” a new Fox pro-

duction adapted from the stage success “Checkers,” one
of the first and most popular race-track stories.
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Ben Turpin, all dressed up for a canter, greets

Arthur Ripley, new head of the scenario depart-

ment at the Mack Sennett studios. The Turpin
comedies go through Pathe.

No Christmas Number of the “Herald” would be complete without a

picture of clever little Colleen Moore, the First National star. Her next

picture will be “So Big” which John F. Dillon is directing. Ben Lyon
appears in her support.

Sidney Olcott, who has uncovered many “finds”
in screen material, is seen here with his latest.

Miss Doris Hollister, who plays an important
part in the Norma Talmadge-First National pro-
duction “The Fight” which he is now directing.

Thousands of these statuettes

are being distributed by Fam-
ous Players, to advertise Betty
Bronson in “Peter Pan” as

prizes for newspaper contests.

Alice Lake, popular star, in a
scene from the Arrow feature,

“The Lost Chord” a Whitman
Bennett Production, directed by
Wilfred Noy.
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Harry Rapf Tips the A. M. P. A.
Boys Off on Advertising

Metro-Goldivyn Director Says Day of Original Story Here—Theatre

Owners to Hold Annual Supper January 17

By JOHN S. SPARGO

N ew YORK, December 18.—Harry Rapf, of Metro-Goldwyn, who
is an earnest thinker as well as a doer of big things, addressed
the A. M. P. A. at its last meeting. Before being introduced Rapf

was asked what he intended saying.

“I don’t know,” he replied. “I never know. Usually I get up and
make a ‘flop.’ I just trust to luck when I speak.” Then he arose and
made a talk that held the advertising, publicity and exploitation men
spellbound. He enunciated the doctrine that proper advertising is

supreme in putting over a picture. He didn’t refer to poor pictures,

he said, because nothing in the world could put them over.

“T>UT with the best picture in the
world,” he added. “The producer,

distributor, exhibitor only cheats himself
if he doesn’t advertise liberally and prop-
erly. If you have something good you’ve
got to tell people about it. If you have
something bad keep it to yourself and
forget it.

“Another point I would like to empha-
size is that I believe the much heralded
day of the original story for the screen
is near at hand. The best seller and the

big play were not written for the screen.

Yet your producers come along and
make screen plays of them. The fact

that many of them have succeeded
doesn’t mean that the public will want
them always. I believe the public now
wants stories WRITTEN FOR THE
SCREEN—simple stories with great

dramatic punch.”

After his talk Mr. Rapf announced that

he would answer any questions. One of

the advertising men wanted to know if

Mr. Rapf had bought any original plays
and whether he was in the market for

them. He replied:

“Yes, emphatically yes. During my
present trip to New York I bought sev-

eral original plays, written for the screen.

This is what I am after, provided I can
get the right material. And I want to

tell you gentlemen that with the excep-
tion of Rupert Hughes and a very few
others, we have no famous authors who
are capable of writing for the screen.

The reason is that they look down on
the screen and not up to it. Recently an
author of note was retained to write an
original screen story. He turned in a

monstrosity. It had everything in it

—

tornadoes, cyclones, fires, earthquakes,
bank robberies, elopements, what-not.
When told it was too hectic he seemed
greatly surprised and said, ‘Why, I

thought that was what was wanted for

the movies.’ You see, he didn’t know.

“I always make it a point to give an
audience to anyone who has an idea for

an original screen play. There are two
reasons for this. One is that I’ve been
through a pretty hard grind in life, from
selling newspapers, to trying to dispose
of other commodities that the consumer
wasn’t sitting up waiting for. That’s the
sentimental part of it. The other is that

we want GOOD original screen mate-
rial.”

* *

In line with Harry Rapf’s talk we sub-
mit the following letter, written to a big
producing organization by a would-be
playwright of foreign birth, now living

in Philadelphia:

“Gentlemen, sir, will you give me a

measure of forgiveness to interrupt you
with your peaceful hours.

“But sir as it was an age of prosperity
when the famous moving pictures as Rise
in its most gigantic triumph threw out
the world and millions of eyes as turn
toward those famous screens of this

present age I think within myself that

there should be something new every
day with a twist or a unique situation,

to draw the public attention to every tick

of the movies door. And sir if you will

only give me a chance to enter one of

my story that I have written with my
own hand writing within your boundaries
sir I shall draw millions within the doors
of the world moovies and not the people
alone. But the managers of the world
moovies shall gain triumphantly withing
their pockets. I will not tell you the
title of my story until I secure your reply
toward my letter of introduction. Await-
ing your reply at the earliest date I re-

maining yours.”

Maybe this man has the goods. He
has a Latin name and gives his address
as being in care of a Scotchman. We are
not sending a tip on this to the Internal
Revenue Department.

*

In line with the rage for Symposiums
and cross word puzzles. Jack Fuld of
Producers Distributing suggests the fol-

lowing subjects for questionnaires:

(1) Why does a critic pan a play?

(2) Why does he praise a play?

(3) Who is the most popular star out
of a job? Why?

(4) Who is the greatest director?
Why?

(5) Who is the greatest producer?
Why not?

* * *

Vic Shapiro, Samuel Goldwyn’s Fidus
Achates, has become a monomaniac on
chess. Only a few months ago Vic took
up this game at the City Club, where
all the deep thinkers are to be found. He
studied it from an efficiency angle. First
he got acquainted with the pawns, repre-
senting the working classes; then he
chummed about with the bishops and
knights and at last he talked to the queen
and the king. Now he is able to whisper
“Checkmate” to the best of opponents.
Vic always was built that way. Even
from the old Pathe days we remember
what he did with “Why Elephants Leave
Home.” And then look what he did to
the Ku Klux in Indianapolis. We hereby
nominate Vic for the “Pep, Punch and
Personality” championship. He talks
while you sleep and he works while you
nod. We predict herewith, wearing the
mantle of Merlin, that within ten years
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Vic will be one of our leading producers
of big specials.

President Charles L. O’Reilly of the
Theatre Owners Chamber of Commerce
announced this week that the Fifth An-
nual Supper and Ball of his organization
will be given in the Gold Room of the
Astor Hotel on January 17th, 1925.

This function has become the most
important social affair of the year and
is participated in by practically every-
body who is anybody in the motion pic-
ture industry.

Mr. O’Reilly announced that he had
appointed William Brandt, former presi-
dent of the Motion Picture Theatre
owners of New York State as chair-
man of the committee and if the
previous balls which this exhibitors’
organization has given under the chair-
manship of Mr. Brandt are an indication
of what might be accepted, the affair

is already an assured success.

Announcement will shortly be made
on the entire personnel of the Ball Com-
mittee, and many surprises are predicted.

* * *

Robert W. Hage, of First National, is

an electrician. To be perfectly frank he
is a “radio bug.” He sits up in his

suburban home o’ nights and tunes in on
everything from Montreal to Madrid.
During the transatlantic radio tests a
few nights ago Bob picked up a “squeal”
and developed it into a voice saying,
“H-e-l-l-o U. S. A.” It kept repeating
the sentence, and then wound up with,
“This is amateur station at Bom’s Cross-
ing, testing. Now signing off. Hello.
Good night.” Bob remarked that he’d
like to take the “o” off “Hello” and hurl
it at the amateur—not the “o” but the
other part.

*

Here are the troubles of an exhibitor
in a college town. We won’t mention
his name because it would be getting too
personal. He booked “Daughters of
Pleasure,” a picture of love, jazz music,
etc., and, when asked to take on some-
thing filled with dignity and high emo-
tion, said:

“What a chance! Do you know what
my patrons, the college boys would do
to that? They would give it the razz.

Say, you don’t know what a time I have
with those rah-rah boys. They don’t like

a picture. They proceed to tear down
the screen. They do like it. They sing
and scare everybody else out. I’m be-
tween Nicodemus and the briny deep all

the time. Often I have considered sell-

ing out and locating in a town where
there are steel worlTers or oil diggers or
quiet folks like that. But my wife won’t
let me. You see, our boy is one of the
rah-rah bunch and he has another year
to go in college.” And then he walked
out, loaded up with lurid advertising.

:fc 4:

Arthur Kelley, second vice-president of
United Artists Corporation, and repre-
sentative of Charles Chaplin’s interests
in this organization, sails for London
on Wednesday, December seventeenth,
from New York, on the Majestic. Mr.
Kelley is on business for the famous
producer-comedian and in England ex-
pects to survey general trade conditions
as well as to handle several personal
transactions for Chaplin. Mr. Kell.ey
will be abroad several weeks.

* *

George Winkler, who is in charge of
productions for the M. J. Winkler or-
ganization, left for Hollywood on De-
cember 10. Mr. Winkler's particular ob-
ject on this trip, is to work with Walt
Disney, the producer of the “Alice”
comedies which are being distributed by
M. J. Winkler.
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One of the many interesting scenes from “The Last Man on Earth,” described as
“the surprise picture of Fox Film Corporation’s 1924-25 program,” which was
presented on Broadway at the Central theatre. The story is said to be radically
different from anything ever before used as a photoplay.

“Iron Horse” Draws Praise

From Many Sources
{Special to Exhibitors Herald)

NEW YORK, Dec. 16.—An interesting sidelight in connection with “The
Iron Horse,” Fox Film Corporation epic photoplay around the transcontinental

pioneers, now in the fifth month of a successful New York run at the Fyric

theatre, is the number of unsolicited testimonials, from men in all ranks of

life, to be received by William Fox commenting on the general excellence of

the picture. From governors of states, railroad presidents, labor leaders, down
to the average man of the street, these testimonials flow in as the picture con-

tinues its already sensational run.

Gov. Alfred E. Smith of New York is one of the high public officials who
could not resist the temptation to congratulate Mr. Fox. In a letter to the pro-

ducer he says

:

J, Charles Davis Made
General Sales Manager

of Elfelt Productions
(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Clifford S.

Elfelt Productions Inc. announces that J.

Chas. Davis, 2nd, has been appointed gen-
eral sales manager
of that organiza-
tion and will have
full charge of the

sales of Elfelt pro-

ductions which
consist of four
series totaling
thirty pictures to

be issued on the

independent mar-
ket. It is stated

that this would in

no way interfere

with Mr. Davis’

present affiliations

or his handling of

the sales and dis-

tribution of the J. J. Fleming Productions,
Inc. Mr. Davis is general manager of
Fleming Productions who are producing
and distributing on the independent market.
They are at present releasing a series of

six productions starring A1 Ferguson of

which four have already been completed.
This series is to be followed by a second
series of eight pictures which will feature

F. Schumann-Heink, son of Madame
Ernestine Schumann-Heink, celebrated

operatic star.

The first of this series is scheduled for

publication on February 15, 1925 and it is

understood that a number of contracts

have already been signed by exchangemen
for this product.

Broskie Off on Visit

to Exchange Centers
(Special to Exhibitors Herald)

70 Per Cent Territory
Closed by C. & C. Firm

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Cranfield &
Clarke announce that they have closed the

following additional territories:

H. L. Muir, Advance Film Exchange of Min-
neapolis

:
Mr. Donohue, Imperial F'ictures of

Philadelphia
;

Security Pictures of Chicago, and
Standard Film Exchange of Pittstourgh.

This makes about 70 per cent of the U. S.

now closed.

“A number of state officials sazv ‘The
Iron Horse’ zoith me. It zcas the unani-
mous opinion of everybody present that

it zvas not only amusing and interesting,

but it zvas highly instructive. We zvere

all of one mind that it should be a great
success.”

Howard Chandler Christy, one of
America’s foremost artists, after seeing
the instructive and inspiring film, wrote
Mr. Fox in this wise:

“Last night we saw ‘The Iron Horse,’
and this is to congratulate you and to
thank you for a most entertaining and
exciting evening. Not only is it a

splendid artistic production, full of in-

terest and action and humor—it is the
kind of thing every youngster and
grown up in this country should see—to

stimulate their minds in the making of
this great nation of ours.

“A picture of this kind stimulates
healthy imaginations and forms real

character. One comes away from the

theatre feeling that the evening has
been gloriously spent and that the his-

tory of our country is unlimited in the

picturesque—the heroic and romantic.
“We are all indebted to the producer

of such a real picture.”

Carl R. Gray, president of the Union
Pacific system, which comprises part of

the original transcontinental lines, the
building of which are shown in the Fox
production, was immensely pleased by
the story and the remarkable accuracy
of the direction in technical details. He
saw the production in New York, but
wrote to Mr. Fox from the system’s
headquarters in Omaha, Nebr. His let-

ter said:

“I was immensely pleased with your
picture, ‘The Iron Horse,’ and you have
certainly made it a story of enthralling

interest. The railroad construction has
been worked out with marvelous care

and attention to details, and the charac-

ters have thoroughly grasped and lived

up to their parts. The picture through-
out is a constructive and thoughtful

contribution to those wonderful days
when men performed prodigies and the

prediction was realized that ‘Every
mountain shall be made low.’

“I congratulate you upon the concep-

tion and execution of this historic and

patriotic picture, and predict for it a

great success.”

NEW YORK, Dec. 16. — Maurice
Broskie, newly appointed sales manager
of Jans Productions, Inc., has left for a

tour of the key
cities in the inter-

est of the first of
the new Jans
features, “Play-
things of desire”.

He will also ac-
quaint exhibitors
with the exploi-
tation possibili-

ties of “The Mad
Dancer” and “Er-
mine and Rhine-
stone” which
productions f o 1

-

low. Some terri-

tory remains
open on the first

production.
Herman F. Jans and Mr. Broskie are

both pioneers in the motion picture in-

dustry and have been associated for al-

most a score of years.

Maurice Broekie
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New Jersey Launches
Campaign in Its Fight
Against Sour Sunday

(Continued from page 37)

Rosenthal and Juskowitz, was designated
and empowered to confer with Will H.
Hays, President of the Motion Picture
Producers and Distributors of America,
Inc., with a view to providing the State

of New Jersey with a board of arbitration

to handle cases within the state requiring

adjudication. President Seider was author-
ized to engage counsel and a stenographer,
to represent members of their organization
before the arbitration board.

Kansas-Missouri
Board Holds Meet

( special to Exhibitors Herald)

KANSAS CITY, Mo., Dec. 16.—The last

figurative block in a stone foundation of

the M. P. T. O. Kansas and Missouri was
laid at a two-day meeting of the board of

directors at the Kansas City Athletic Club
and the association’s headquarters at

Kansas City, Monday and Tuesday. Not
in a long time have so many important
policies been outlined by an exhibitor body,

and never were money contributions more
in readiness. Of the remaining $2,500 of

the $7,000 organization fund subscribed to

at the Topeka convention recently, all ex-

cept $600 was paid up during the meeting.
First among the more important business

matters to be disposed of was that of

trailer service and the uniform contract,

which concluded with a decision on the

part of the directors that the producers
should furnish the trailers—not outside

companies—and that a fair rental should
be charged. Also, that it should be stipu-

lated in the contract that the exhibitor

guarantee safe return of the trailer.

The Kansas City Joint Arbitration Board
was next on the schedule. Miss M.
McCullough, secretary of the board, also

is acting secretary of the Kansas City Film
Board of Trade. The directors contended
that if Miss McCullough continue to be
allowed to serve in both capacities, that

a representative of the exhibitors—aside

from the regular exhibitor member of the

board—be allowed to sit through the en-

tire sessions of the joint board. This
representative would be C. E. Cook, busi-

ness manager of the exhibitor body.
The next question before the meeting

was: What shall constitute grounds for
a re-hearing of a case before the joint

board? As the status now is, it is neces-
sary that the consent of both parties and
the joint board be obtained before a case

can be re-heard. The directors will recom-
mend that this be revised so that only the

joint board itself shall determine whether
or not a case shall be re-heard.

Directors and officials who attended the meet-
ing were: R. R. Biechele, president, Kansas City,
Kas.

; James W. Watson, vice-president, Kansas
City, Mo. ; Charles Bull, vice-president, Wichita,
Kas.

; Stanley Chambers, Wichita, Kas. ;
Edward

Frazier, Pittsburg, Kas.; Walter Wallace, Leaven-
worth, Kas.

: R. G. Liggett, Kansas City, Kas.

;

A. F. Baker, Kansas City, Kas. ; Charles Sears,
Nevada, Mo.; William P. Cuff, Chillicothe, Mo.;
Jay Means. Kansas City Mo.; R. R. Finklestein,
Kansas City, Mo., all directors; C. E. Cook,
business manager, and Fred Meyn, treasurer.

Rowland and Katz Are
Back With **Quo Vadis^^

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Richard A.
Rowland, general manager of First Na-
tional, and Samuel Katz, a member of the
executive committee, returned yesterday
from Europe, where they have been for six
weeks. While in Rome they closed nego-
tiations for the American distribution of
the new “Quo Vadis,” in which Emil Jan-
nings appears in the leading role.

LARRY SEMON as he appears in
“The Wizard of Oz.” the special pro-
duced by Chadwick Pictures Corpora-
tion.

(Special to Exhibitors Herald)

N ew YORK, Dec. 16.—After two
months of intensive production, “The

Wizard of Oz,’’ Larry Semon’s latest fea-

ture comedy, taken from the nationally

famous book and play by L. Frank Baum,
has been completed and a print is now in

the way East for an early preview. I. E.

Chadwick, president of Chadwick Pictures
Company, producers of the picture, wit-

nessed the closing shots of “The Wizard of
Oz’’ just before his return East.

“The Wizard of Oz” is said to be one
of the most unique pictures of modern
times, taken as it is, from a story that

ranks as one of the most fantastic tales in

American fiction. Written and published
twenty years ago, it has remained in the

lists of best sellers since and every year
witnesses a new edition. It was later turned
into a play for which Fred Stone and the

late Dave Montgomery were brought here
from England.
“The Wizard of Oz” is Mr. Chadwick’s

most ambitious production this season.

Chadwick has just announced that it has
signed Miss Bara to a contract whereby
the celebrated stage and screen vampire
will come out of her retirement to star

in a group of big productions.
Miss Bara’s first vehicle will be “The

Unchastened Woman,” from the play by
Louis K. Anspacher, which was presented
in New York and all through the country
with great success several years ago, with
Emily Stevens in the title role, and which
is considered among the best American
plavs written. Featured with Miss Bara
in this production will be George Walsh,
whose signing by Chadwick Pictures Cor-
poration about ten days ago created a stir

in the film industry.

No information as to the director, who
will make “The Unchastened Woman,” nor
the cast that will surround the star has
been made, but it was indicated that nego-
tiations are now in progress with a world
famous director.

Kent Back from Abroad
(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Sidney R. Kent,
general manager of Famous Players-Lasky
Corporation, returned this week on the Ma-
jestic from Europe after having spent the
last month in London, Paris and Berlin,

Picture Outlook in

America Is Always
Good, Says Mastbaum

(Continued from page 40)

stantial—and they provide vaudeville and
pictures in three instances and pictures at

the Liberty and Fairmount. Mr. Zimmer-
man, as is generally known, for years was
one of the foremost managers in the

United States, not only with his play-

houses at which appeared the greatest stars

and the most important attractions, but
also as a producer and as a manager of
stars on tours of the country.

* *

“In this connection I might say that the

Stanley Company has taken over twenty
theatres since the season began. They in-

clude those I have already mentioned and
nine others—all well established and im-
portant motion picture houses.

“I am looking forward to a great New
Year. It is surely to be great for there is

now out of the way the presidential elec-

tion and we have the opportunity to devote
ourselves to our respective businesses with-

out disturbing factors. The Stanley Com-
pany is continuing to expand. We are

erecting a splendid Stanley theatre at Ken-
tucky Avenue and the Boardwalk, Atlantic

City, to cost $4,000,000, and to be ready in

July of next year, and later we are going

to build an equally fine house in Camden,
N. J. The Camden theatre will supply

what we sometimes call a long felt want.

Meanwhile our other theatres are having
real success and we discover that we are

prospering most at these houses wherein
happens to be the best pictures of the day.

The public is becoming more and more dis-

criminative. They know the actors, the

directors, the authors, the stories, when
they are from plays or novels, and they

have faith in the producers. I am happy
to say that in Philadelphia and in all the

territory reached by our organization and
the public also knows and appreciates the

Stanley Company.”
“Do you think there will be loss of popu-

larity because of radio and of other time-

taking amusements?” Mr. Mastbaum was
asked.
“Not at all. The motion picture is here

to stay. It is truly an institution that

nothing yet has approached in point of

popularity. The picture, especially when
shown properly with good music, appeals

to every emotion and to every taste and
age. Books, periodicals, newspapers and
the radio are not potent enough to over-

come the appeal of the picture. And an-

other thing—pictures all along are getting

better and more artistic and entertaining.

So too with respect to the stage. Vaude-
ville is having a new growth and the legiti-

mate stage is constantly winning new con-

verts. Truly this catering to the amuse-
ment loving public requires enlightened and

earnest attention.
* * *

Mr. Mastbaum paused to sign a few let-

ters that were placed before him. “And
this reminds me,” said he, “I am writing

to some friends to extend them greetings

appropriate to the Christmas season. I

know I won’t be able to send as many
messages to as many people as I would
like to address. If you could, would you
wish them all the good things that they

may desire and then some more for the

New Year and for Christmas, too? It is

really a heartfelt wish and I want to

extend especially to all members of the

theatrical and motion picture world, the

season’s greetings.”

Lewis Stone Made Major
NEW YORK.—Lewis Stone, Metro-Goldwyn

featured player, has been commissioned a major
in the United States Reserve Corps. Stone held
the rank of captain during the world war.





the Holiday Season approaches

to mark the close of another year

in the strenuous forum of the motion

picture industry, the staff of the Herald

extends the hand of greeting to all the

men and women of this vast and vital

The Herald acknowledges gratefully

the splendid encouragement and sup-

port which has been extended to it

throughout the past year and, in sincere

appreciation of this, it pledges renewed

fealty to the industry—and to all of

those ideals which will make the in-

dustry a still greater and finer art and

business.

To everyone enlisted in the service of

the motion picture the staff of the

Herald sends its heartiest best wishes

for health, happiness and prosperity.
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The Street of Good Cheer
There is a Street of Good Cheer.

It IS not marked out in any city plan ; it is not merely a thorough-

fare from one place to another.

It IS not a busy artery of commerce where man and beast, by
sweat of brow, toil their heavy burdens to the market-place.

It IS not a boulevard where the pleasure-mad recklessly rush
along in pursuit of vanishing rainbows.

It IS not an exclusive avenue, only to be coursed by the rich

and powerful.

It IS not a winding road of deceit and disillusionment which
leads only to misery and despair.

It IS, instead, a broad and open highway which bids cheery
welcome to all mankind.

It leads far away from the humdrum cares of daily life.

It gladly receives the traveller, regardless of youth or age,

power or poverty, position or obscurity and leads him on to fairy

heights where the bitter world of reality is dispelled; where he
may become an Alexander of conquest and win the heart of

the story-book princess.

The bright lights of welcome are never dimmed upon this

Street; it is never barricaded against the hungry heart of

humanity, yearning for inspiration and contentment.

The portals of this Street are always ajar to bid a cordial greet-

ing of good cheer to all who would travel its way.

It IS, indeed, the Street of Good Cheer, this highway whose
waysides are banked with those havens of happiness—the

Motion Picture Theatres.

—Martin J. Quigley.



54 EXHIBITORS HERALD December 27, 1924

Along the Street of Good Cheer
at Christmas Time

< 4 TT is, indeed, the Street of Good Cheer, this highway whose waysides are hanked with those havens of happi-

I ness—the Motion Picture Theatres.”
A And Christinas along this Street of Good Cheer which reaches into the farthest eorners of the world, is,

indeed, merry for it provides Yuletide happiness for many unfortunates who perhaps would he forgotten.

Along this Street of Good Cheer in America there is at Christmas time gifts for the children, free entertainment

and many other evidences of the charitable spirit that pervades the thoroughfare.

In the following paragraphs are descriptions of the festive programs planned for the holidays along this Street of

Good Cheer:

PALACE THEATRE,
Hamilton, O.

Fred S. Meyer, managing director of the

Palace, announces the following Christmas

plans

:

“Our Christmas feature picture will con-

sist of Buster Keaton in ‘The Navigator,’

so selected from among fifty-odd available

attractions because, in my opinion, Christ-

mas is the one day to rejoice, to be happy
and cheerful. And I can think of no better

way to make theatregoers feel that way
than by giving them a comedy or comedy-
drama as the feature.

“Past experience has taught us that our
first run Pathe News will have some 250

or 300 feet dealing with
Toyland, the Yuletide
Spirit, etc. Another one

of our added featurettes

is ‘Earth’s Oddities,’ a

hodge-podge. ‘Boneyard
Blues,’ an Earl Hurd
cartoon, will complete

this bill, except that there

is of course a special

Christmas trailer, ani-

mated, beautifully ar-

ranged, wishing our
patrons a Merry Christ-

mas.
“
‘Peter Pan’ wdll be

shown here during holi-

day week, as I call the

period between Christ-

mas and the New Year.

Paramount’s nation-wide

showing should meet
with hearty and instan-

taneous response every-

where, if only because of

its appropriateness at this

time of year. There’ll

be quite a number of

short subjects, all carefully arranged to suit

the taste of juveniles, as we feel that this

is one time of the year when we ought
to give a thought and cater to the children.

“Aside from these two holiday attrac-

tions there wilt be at least three free shows
for the children. One is our Christmas
gift to them. The other will be sponsored

by one of our newspapers, and the third by
one of the banks. So Hamilton’s juvenile

population will be well taken care of in

the way of amusements.
“We have just started the most appropri-

ate of all holiday decorations, and lobby,

foyer and interior will resemble the home
of Santa from now until New Year’s Day.”

CRANDALL THEATRES,
Washington, D. C.

The Yuletide season is a happy period in

the Crandall theatres in Washington, D. C.

Harry M. Crandall, owner of the chain of

15 picture palaces of the first rank in the

Washington territory, through the Public
Service and Educational Department of the

Crandall Theatres, Mrs. Harriet Hawley

Locher, director, makes unusual provision

for the dissemination of the Christmas
spirit over the holidays.

Since the holiday season is literally that

for the school children, the bills in all of
the Crandall theatres during this period

are booked with the single idea of afford-

ing entertainment appropriate to the fit-

ting celebration of the midwinter festival.

In many of the residential houses daily

matinees are given, with a new bill for each
day of the week. Special attractions are

added to the purely pictorial features of

the programs and seasonable decorations

add to the joyous spirit of the Christmas-
tide.

The most distinctive feature of the

Crandall Christmas observances is found in

the special morning Community Christmas
Celebrations for children. These celebrations

are planned for months in advance and are
among the most popular of the national

capital’s holiday merrymakings. These
community events are held annually in

Crandall’s Ambassador, Tivoli, Savoy, York,
Apollo and Avenue Grand theatres. Weeks
in advance decorative invitations and
tickets of admission are distributed to the

juvenile patrons of the neighborhood
houses who manifest a desire to attend the

Christmas morning special jollification. In

this way the management of each house is

able to estimate with approximate accuracy
the total number of guests he will be called

upon to provide for. Christmas trees are

erected at the sides of the screens, special

musical programs are prepared, community
singing of carols is participated in under
competent leadership and gifts are dis-

tributed in generous quantity. Brief pro-
grams of motion pictures also are pre-
sented.

Between four and five tons of candy are
given away every year at these community
celebrations and thousands of toys likewise
are distributed among the guests. This is

an entirely gratuitous observance of the
Christmas spirit and not at all planned to

attract box office support, for no admis-
sions are charged.
The Crandall Christmas observance,

however, does not stop with the successful
conclusion of the special party for juve-
niles. During the Holiday season, embrac-
ing both Christmas and New Year’s, Mr.
Crandall entertains as his guests the full

enrollment of every eleemosynary institu-

tion in the District of Columbia—every
home, every orphanage, regardless of ra-

cial, denominational or other affiliation.

The officers in charge of the institutions

are permitted to select the Crandall theatre
it will be most convenient for their charges
to attend, as well as the performances of

which they wish to avail

themselves. In order
that no group of worthy
unfortunates may be
slighted the invitations

are extended to the com-
plete list of institutions

furnished the Crandall
executives by the Board
of Charities of the Dis-
trict of Columbia. The
guests are transported to

and from the theatre at-

tended, and as in the
case of the Christmas
morning celebrations, are
presented with candy and
gifts.

As an indication of the
thoughtful foresight ex-
ercised by Mr. Crandall
in preparing for the holi-

day season, Joseph P.
Morgan, general man-
ager of the Crandall
Enterprises, made a spe-
cial trip to New York
last August to place con-

tracts for the candy and toys to be given
away in the Crandall theatres almost five

months later.

BALABAN & KATZ,
Chicago, III.

Balaban & Katz this year will continue
their custom of entertaining the youngsters
at their various theatres, a custom estab-
lished some years ago and repeated annu-
ally with the co-operation of the news-
papers.

The Chicago, Tivoli, Riviera and Central
Park theatres, located in the central,

south, north and west sections of the city,

respectively, enable the organization to

reach practically the whole of the juvenile

population with their hospitality. The
schools are taken by grades, sections of
the auditorium being reserved for their use,

and the inmates of other institutions are
entertained in like manner.

Special screen material is added to the

program during the performances at which
the Christmas guests are present.

{Continued on page 77 )

Children on the way to a bii4 Christmas party at the Roosevelt theatre^ a Balaban &
Katz house^ in Chicago. The big Chicago circuit cooperated with the **Chicago
Evening American** in bringing Yuletide cheer to hundreds of youngsters.
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The Christmas Program

1, A good Xmas interior. Huge

stockings of black cloth should

be hung at fireplace. Children

sit before hearth^ fall asleep

singing song, Santa comes
through fireplace, leaves toys in

stockings. Toys come to life,

dance and children applaud.

By

Josiah

Zuro

Director of Presentation at

the Rivoli, Rialto and Crite-

rion theatres. New York
City.

C
HRISTMAS — and

one sees visions of

tall trees agleam with

colored lights and tinsel

garlands, windows hung

with holly, good things to

eat and better things to drink, rich minutes

spent in church or listening to holy songs,

and an all-embracing cheer.

Though in name it suggests a solemn

honoring of Christ’s birth—Christmas has

become something more lighthearted and

gay than a church festival. It is this

festive celebration that is said by authori-

ties to be a heritage from the Pagan

days. According to history the Pagan

tribes held lavish festivals celebrating the

upward progress of the sun which reaches

its lowest point on the shortest day of the

year, December 21st. Therefore, on the

25th or thereabouts the sun would be on

the rise again promising warmer and more
fruitful days. It is thought that the

earliest Christian missionaries in order to

wean Pagans away from their old religion

tried to make the process of separation as

painless as possible and kept December
25th as a celebration of Christ’s birthday.

The exchange of gifts, the singing of songs,

masking, feasting and other customs are

said to have been borrowed from the

ancient Roman Saturnalia and Bacchanalia.

The giving of dolls to children is con-

sidered by some experts the modern in-

terpretation of the human sacrifices com-
mon in the pre-Christian era, while the

Christmas Tree and the Yule-log which
find so many ardent followers today, are

said to be nothing more nor less than the

remnants of an ancient tree worship.
* * *

Christmas can be celebrated in a two-
fold way, for the holiday is both a religious

and a joyous one. It is my personal belief

that the religious observance should be
left to the churches where it finds its

highest form. That would therefore leave
the joyous side of the feast to the theatres.

Of course I do not mean that things of
a religious nature are to be altogether
avoided. In our programs we have always
managed to include a little of the spiritual

rather than the religious; in music, the

overtures and the musical accompaniment
to stage presentations.

I cannot think of any special Christmas
overtures, although it is quite a common
practice for musical directors to make a

medley of songs of a Christmas nature.

But there are a number of other overtures

that suggest themselves as appropriate be-

cause of their lively colorful spirit. Among
them are “The Merry Wives of Windsor’’

overture, by Nicolai, the Lustspiel Overture
by Kela-Bela, selections from the opera

Josiah Zuro, director of presentation, Rivoli,

Rialto and Criterion theatres, N, Y,, in the

accompanying article suggests several inter-

esting stage presentations suitable for the

Holiday period, including suggestions for

appropriate musical numbers to further the

Yuletide spirit, (Photo of Mr, Zuro by

Elzin Studios, N, Y, C.)

“Hacnsel and Gretel’’ by
Humperdinck.
As I said before, it is

not always wise to lay too
much stress upon the re-

ligious side of Christmas,
not so much because the subject is in-

appropriate for theatre presentation (al-
though I have seen some beautiful religious
numbers in motion picture theatres), but
because there may be some objections to
it by non-Christians as well as by Christians
in the audience. However, this may be
left altogether to the judgment of the
exhibitor. In our theatres, which are
favored by a large Jewish, as well as
Christian clientele, we often celebrate the
religious holidays of both.

For Christmas, which has become not so
much a church holiday as a period for the
common celebration of good cheer and
friendliness, selections of a strictly or-
thodox nature would be most inappropriate.
But there is some religious music especially

written for the voice that is melodious and
with a dramatic quality that fits it for
theatrical use. Schubert’s “Ave Maria” and
Gounod’s “Ave Maria” are two such. The
“Inflammatus” from Rossini’s “Stabat
Mater” is admirable for the soprano voice
and is also frequently successful as a

cornet solo. A suggestive church interior

would be fitting as a background, with
the singers dressed in surplices.

Some times, you will find that Christmas
Greeting cards suggest good stage presen-

tation. A few can be followed in detail,

though for the most part they merely sug-

gest numbers.

A fireplace scene (Picture No. 1), would
make a good children’s feature. The
children could sing a simple Christmas
song like “Tannenbaum.” As the young-
sters wait, hoping to see their huge stock-

ings filled with toys, the lights grow dim
and they fall asleep to the music of “Silent

Night” that steals out on them. Santa
Claus comes out of the fireplace, sees the

children asleep and fills their stockings.

When the children awake they see that the

place has been transformed and in place
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of their stocking

there are toys, a

doll for the girl,

a toy soldier or a

rag doll for the

boy (living danc-
ers of course).

These toys come
to life, do a

grotesque dance
while the children

look on delighted-

ly and join in the

merriment.
I must explain

again that these

are merely broad
suggestions, and
while they may be

copied literally,
their true value is

to be had in the

ideas which they

may inspire in the

reader.

If one wishes to

employ the serv-

ices of adults
rather than chil-

dren, there is an
interior that will

be rather effective. A quar-

tette or double quartette

with solo baritone compose
a family group around a

table. A Christmas tree is

decorated with lights, a fire-

place forms the background.
As the curtain rises to dim
lights the characters sing

very softly a song like

“Silent Night” which is al-

ways a favorite, or one of

the old Christmas carols, or

“O Sanctissima.” The lights

brighten gradually and the

music switches to something
more spirited, like “Brown
October Ale” from “Robin
Hood” or other jolly tune,

with everyone singing in

full whole-hearted tones.

The curtain should come
down at the end of this

song. Other numbers could

be introduced into a pre-

sentation like this. Perhaps
a dance or an instrumental solo. The J.

A. Parks Company, York, Nebraska, pub-

lishes a number of songs for women’s, male
and mixed voices and other songs as well

from which suitable material may be drawn.
A strolling singers’ number can make use

of male quartettes, singing Christmas
carols. Against a brackground depicting an

old English village, are the singers in

costume, a small page boy holding a

lighted lantern for the singers to see their

notes by. After they sing a song, like

“God Rest You, Merry Gentlemen,” a group
of girls comes out from the doorway and
sings a lighter song, or does a variation of

the Morris Dance to appropriate music.

Some old English music may be obtained
in the collection of “Songs of i^Ierrie Eng-
land.” Authentic suggestions for costumes,
and settings may be obtained at the Public

Library.
Fantastic numbers like a toy shop in

which the dolls and toys come to life, are

always well received by the children, as

well as by their parents. It is well to

remember that Christmas is chiefly cele-

brated as a children’s holiday and it is

also a day on which grown-ups like to

pretend to be children. One effective pre-

sentation is this—a mother sings her child

to sleep with the “Slumber Boat” of Jessie

Gaynor, “Rock-a-bye-Baby,” “Sweet and
Low,” or any other lullaby. Or a woman
could be reading fairy tales to the child.

As the song or story ends, the lights in

2. Above: Toy shop interior. Proprietor shotrs dolls to a child and her

mother. As each doll appears^ representing different nationalityy appropriate

bars of music are played. Stuffed animals dance to grotesque music,

3. Belotc: The empty space in center is painted on gauze. Behind this^ lights

go up, rex'ealing living dolls in fairy tale characters.

the room fade, revealing that the interior

had been painted on a gauze drop. Through
this may be seen a fantastic back drop
showing the scenes from fairy land, giant

toad stools and candy houses. As the

child sleeps the figures in the fairy story

which he has been hearing appear—Little

Red Riding Hood, Puss in Boots and the

like, or dolls and toys could be substituted,

each doing a separate dance in keeping with
the setting. At the end of this number the

child joins the dancers to the tune of a

popular fox-trot.

A Christmas tree number would be this

one: The stage is set with the lower half
of a huge Christmas tree partly painted
and partly fixed with property branches.
The tree is hung with lights and dancers
representing dolls and stuffed animals are
suspended from the branches. A Jack-in-
the-box rests at the foot of the tree. As
the number opens, child singers sing
nursery rhymes like Humpty-Dumpty, Jack
and Jill, London Bridge, etc. One of the

children begins to play a painted music
box which also hangs on the tree. The
musical effect of this, is of course, to be

reproduced by the orchestra. Friml,

Liadow and Herbert have written appro-
priate music box numbers. To this tune
the dolls and the animals come to life and
Jack jumps out of his box, and they all

dance with the children, or the number
could end in this way. As the dance is

going on, church bells, or the organ playing

well-known hymns
could be heard,
and as the children

join in the singing
the toys return to

their places on the

tree. Colored
lights appear on
the branches while
all other lights go
out and the curtain
falls.

A skating num-
b e r showing a
snow scene on a
transparent drop
behind which
either a sun or
moon effect forms
background can be
very attractive, es-

pecially if a snow
or skating dance is

performed. It is

advisable to have
the ground cloth

painted white. The
movements of the

dancer should sim-
ulate skating. The
music for such a

number could be the Wald-
teufel “Skating Waltz” al-

most any bright Mazurka, or
“Autumn” and “Winter”
from “The Seasons,” by
Glazounoff. A wooden shoe
dance with a snow-covered
Dutch village and mill

could also be substituted in

place of the one which I

have just suggested.

In Picture No. 2, the in-

terior showing a doll shop
with black cats painted on
the drop could be the setting

for a fantastic number. An
old shop keeper displays his

wares in addition to the

dolls painted on the drops
and brings forward stuffed

animals as well as dolls of

various nationalities, while

the orchestra plays 8 to 16

bars of appropriate music as

each doll does its dance. In
this case it is up to the

bars of appropriate music as each doll does
its dance. In this case it is up to the

exhibitor and the director of production to

make the best use of available material.

A fine effect can be obtained by having
the words Merry Christmas or Happy New
Year drawn across the drop invisible only

when lighted from the back, and when this

is done at the conclusion of a number it

makes for a stirring finale. This idea can

be elaborated by having scenes appear to-

gether with the words. Costumes prefer-

able for most of these numbers are of the

eighteenth and nineteenth century as these

are more picturesque than those of the

present day. As much color could be in-

troduced in the costumes as in the scenery.

I shall list below musical selections that

could appropriately be used in the numbers
described or in others that the exhibitor

may conceive of. “In a Clock Store,” by
Charles J. Orth, “Dancing Doll” and “The
Music Box,” by Poldini, March of the

Wooden Soldiers,” “The Nut Cracker
Suite,” by Tschaikowsky, especially “Danse
Chinois” and “Danse des Mirlitons” of this

suite. “The Funeral March of a Marion-
ette,” Victor Herbert’s “Babies in Toyland”
as well as children’s songs, could be used
for the toy shop and doll numbers. Re-
ligious songs could include “O Sanctis-

sima,” “Silent Night,” “Ave Maria,” the

French “Noel” as well as English chants.

A long number that can be cut if necessary,

is Christmas by Harry Rowe Shelley which
can be sung by a number of voices.
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Our Press Sheet for Press Agents
Clip This Sheet and Hand It to Your Boss

I. M. Great Has

Epochal Trip
President of Blaha Film Corporation, Inc., Ltd.,

Finds Conditions Flourishing—Communes
with Leading Exhibitors—Fires Only Twenty-

seven of His Thirty-six Branch Managers in

Swing Around Circuit.

I. M. Great, president of the Blaha Film Corporation, Inc., Ltd.,

returned this week from a swing around the circuit, during which
he visited the various important exchange centers of the United
States and Canada. Throughout his journey Mr. Great made it a
point to visit and commune with leading exhibitors in the key
cities, not overlooking Yale and Towne of New Haven.
Mr. Great reports that conditions are flourishing; exhibitors

throughout the \arious territories are willing to make an offer

after hearing the asking price in most instances. Exchanges of

the Blaha Film corporation, Inc., Ltd., are now securely entrenched
and are only making adjustments on Tuesday of each week, al-

though emergencj' cases are taken up at any time.

According to Mr. Great’s announcement immediately upon his

return to New York, after a conference with a Red Cap at the

Grand Central station, the Blaha organization throughout America
is practically intact after his swing around the circuit. Only
twenty-seven out of a possible thirty-six branch managers were
replaced by Mr. Great on his trip and this may be considered a

remarkable showing when it is remembered that thirty is par for

the course.

After arriving at the home office Mr.
Great immediately called a conference of

the department heads and following a pro-

t r a c t e d conference
reaching into the late

hours it was decided
that eighty-five per

case is more than the

condition of the busi-

ness at this time will

stand.

Following the gen-
eral executive session

a short meeting of

several hours was
held at which there

were present the

ranking members of the home office sales

staff, together with a quorum of the review-
ing board. Several thousand contracts were
rejected and after considerable discussion

it was decided to honor the requisition of

the Dallas manager for a No. 2, Eagle
Medium Soft lead pencil.

“I want the exhibitors of America to

realize,” said Mr. Great to a reporter for

, “that we have many
great attractions in store for them. I feel

that the twenty-one days which I spent in

the field, only eighteen of which were ac-

tually on board Pullmans, enables me to

issue a set of instructions to our production
staff which makes a trifle more certain the
fact that during 1925-26 we will produce
only genuine box office successes.

“It is true, perhaps, that we did have a
few klucks in our first ninety-nine but that

is due solely to the fact that we were at-

tempting to educate the American public to

right standards of artistic appreciation.

Hereafter we will make only box office suc-
cesses and in this connection I point with
pride to the first of our second ninety-nine.

“The Romance of the Salted Pickerel.” The
character of the old salt is played by Hora-
tio Marshmellow and he gives a vivid,

realistic characterization of an outdoor he-
man that will live in history.”

Mr. Great also announced that Miss
Cynthia Kant, a charming personality

which he discovered while out plowing in

According to the story learned from
one of Mr. Great’s intimates, at an early
age he sailed on a whaling schooner
from New Bedford,
Mass. After only
three days out from
the New England
seaport Mr. Great’s
vessel encountered a

violent storm and
after battling the
fury of the sea for
several days the
good ship was
broken up and sank.

Mr. Great, a pow-
erful swimmer, fixed

a compass to his left wrist, after dis-

a Kansas field, will be the 1925 baby star

of the Blaha Film corporation, Inc., Ltd.
Immediately after the sales conference

Mr. Great rushed away to board the

Olympic for an extended trip through
Europe. The trip is a business one al-

though while in Paris Mr. Blaha will make
a search for old faces for new pictures.

carding his watch, and with two com-
panions in tow he struck out for his
home shores. Before swimming many
miles, however, a giant whale overtook
Mr. Great and his companions and while
Mr. Great was examining his compass
the whale swallowed the three survivors
of the wreck.
For three weeks Mr. Great and his

companions were prisoners in the
whale’s belly, and throughout that time
their pnly diversion was playing Mah
Jongg and during that time Mr. Great
not only mastered the ancient game but
also improved on it in many respects.

Did you know that Mr. I. M. Great, president
of the Blaha Film Corporation, Inc. Ltd., spoke
nine languages? Neither did we.

1. M. Great Heralded as

World Mah Jongg Expert
In thousands of American homes where the name of I. M. Great, presi-

dent of the Blaha Film Corporation, Inc., Ltd., is a household word, it will

be a great surprise to know that Mr. Great, besides being a leading motion
picture executive, is also an acknowledged authority on Mah Jongg, the

Swedish national game.
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Exhibs. Are to Profit

by Great’s New
Sales Plan

L M. Great Calm

in 1,000 Foot

Plunge
A new sales plan for the benefit of

exhibitors has just been announced by I.

M. Great, president of the Blaha Film
Corporation, I n c.,

Ltd.

Acceding to the
demand of exhibit-
ors for early playing
dates on 'Blaha pro-
ductions, Mr. Great
has perfected an ar-

rangement whereby
thousands of Blaha
productions will
soon be in the ex-
changes.

Mr. Blaha does
not intend to ask exhibitors to buy un-
seen, nor does he intend to have them
waste their time in looking at Blaha
pictures. Therefore, he has issued in-

structions that hereafter there is. to be
affixed to all contracts for Blaha pic-

tures a genuine sample of each picture
consisting of at least twenty feet of film

which the exhibitor may take home with
him and inspect at his leisure so that

he will know just what he is buying.

Under the new Blaha sales plan, in-

stead of charging an exhibitor on the
old clumsy basis of flat rental or a

percentage of box office receipts, the
exhibitor need not agree to pay any-
thing for the rental of a picture. Also
he need not agree to any percentage
division of box office receipts. Lffider

the unique arrangement which has been
developed by Mr. Great, a collector will

be placed in the box office and will sim-
ply take for the picture company the
money that comes in.

Under this plan it will be seen that
unless each picture is a real box office

attraction the exhibitor will be charged
considerably less.

1. M. Great’s
Famous Sayings

I stand for fewer and better
pictures.

The motion picture business is

only in its insanity.

The play's the thing—I hate to
think about.

The screen needs new faces—or
fewer close-ups.

You can fool some of the public
some of the time, but that’s not
enough.

When exhibitors have cried, I
have wept;

Producers should be made of
sterner stuff.

I’ll make assurance doubly sure.

And get a big deposit.

I. M. Great Owner

Great Hope Jewel
The world famous Hope diamond is

now owned by I. M. Great, president of

the Blaha Film Corporation, Inc., Ltd.
Mr. Great appeared several days ago at

a conference of the sales staff and re-

viewing board wearing the celebrated
jewel. It was observed by George W.
Alibi, the new sales manager, that the
trinket well becomes Mr. Great’s per-

sonality.

Mr. Great intends having the jewel
done into a finger ring so that he may
use it to scratch telephone numbers on
his plate glass top of his desk which,
it will be remembered, was formerly the
favorite writing table of the late czar of
all the Russias.

A story as thrilling as Blaha pictures
themselves, telling of the miraculous
escape from death of 1. M. Great, presi-
dent of the Blaha
Film Corporation,
Inc., Ltd., has just

been received at the
home offices.

While on a trip

through the rugged
mountains of north-
west Canada, search-
ing for locations,

Mr. Great went
ahead of his party
when the ascent of a
particular slope be-
came too dangerous for his companions
to follow. He was mounted on his fav-

orite Arabian horse, Hindustan. At a

most perilous point Hindustan lost his

footing and plunged rider and all one
thousand feet into the valley below.

Mr. Great, of course, retained his usual
calm and remembering that Hindustan
was once a star high-diving horse in an
Arabian circus, he gave the fiery charger
his head and after landing safely into
the valley river, he re-arranged his neck-
tie and promptly cantered up the preci-

pice to join his party.

He merely referred later in passing
to the escape as a routine incident in

the life of a producer.

Great Tie-Up Offered
A big money-making tie-up for exhibitors play-

ing productions especially presented by Mr. I. M.
Great can be made with United Cigars Stores.
As is well known, Mr. Great is an inveterate
smoker of United Cigars. Get the special cut-

out showing Mr. Great digging his teeth into his

favorite bunch of tobacco leaves and plant it in

your United Cigar store window. The manager
wil thank you for the favor.

'Ttesenis
// •/^'/ Of/ f'Y/* •

Accessories
Lithograhps

1-Sheet
J-Sheets
6-Sheets

24-Sheets
11x14 Photos
14x36 Insert Cards
22x28 Photos
Window Cards

Cuts and Mats in all sizes, includ-
ing full-page cuts of Mr. Great
for Metropolitan newspapers.

Colored heralds showing many
new poses of Mr. Great supplied
free although there is a small
charge of $3.00 per thousand for
handling.

// V/7 f/f/'^'/* '
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Theatre Ads for the Year’s Hohdays
Copy by WILLIAM R. WEAVER Drawings by J, W. BETTERSWORTH

HAPPV
N^EWYEAR

N ew YEAR’S DAY—the day' of new begin-

nings. A fresh start. A clean page. A day
of standing still to look backward over the

bumpy road——forward into the banked mists

—

a day to gather courage for the plunge onward.

Men need mile posts. Men, nations, com-
munities, institutions require periodical analyses

of status. Time sets a gruelling pace. Direc-

tion IS obscured in heavy going. Determination
falters when shadows settle over th e course.

Ours will be a better city in the degree of

our ability to retain the clearness of vision and
strength of purpose gained in this brief space
of looking about, taking inventory, planning
action. Ours will be a better theatre in the

degree of our ability to satisfy the needs of our
community, revealed this day as no other day in

the year.

Our ‘Happy New Year” to you is more than
a wish. It IS a prophecy made with confidence

bred of 1,924 New Years’ Days that have gone
before.

ST. VALENTINE’S DAY for Sentiment. And
has the world time for sentiment? Ash ye

that of other than theatre folk. Sentiment is

bread-and-butter to the showman.

With the advent of the motion picture the

theatre became the world’s meeting place. Be-
fore the screen mankind today convenes in num-
bers undreamed of in darker eras. From this

world wide convention in unified holiday arises

a singularity of thought, ideal, purpose, immeas-
urable in value by finite standards. And the

cement of this unity is sentiment.

Once the love lorn swam dispatched lacy,

filigreed verses to his heart’s desire. Today he
takes her to a “movie.” Once the sweet young
thing blushed as she gushed her acknowledg-
ment of his chocolates. Today she munches
them as she complains, “O, I thought Valentino

was in this picture.

No, St. Valentine’s Day hasn’t “gone to the

dogs.” It s “gone to the movies” and grown
up.

M ILADY’S Easter bonnet is ready. Milord’s
Easter suit tugs at its hanger. Soon, the

weather man permitting, the Easter parade will

wend its brilliant way up and down the streets

of the town.

The theatre awaits the Easter parade with
warm expectancy. It brings the public back
to the playhouse with renewed enthusiasm for

good, wholesome entertainment and sharpened
appreciation of the values which m constant re-

alignment constitute sound drama.

This year, as every year, we will begin at

Easter time a schedule of film attractions

selected in consideration of this renewed in-

terest and patronage. Expenditures involved in

obtaining these attractions are calculated on a

basis of capacity attendance, for never has the

season immediately following Easter failed to

find our auditorium taxed to its limits.

There is no better place to wear the Easter
suit—nor the Easter bonnet, for when is it

better displayed than in the removing? And
there is no amusement place even half so good
to go to. ^

M OTHER’S DAY doesn’t seem like enough,
|

does it? What’s one day to Mother? She
||

hasn’t counted time by days since she was a girl-
]

That IS, unless you were away and coming home il

at a certain time, or had promised to write, or

something like that.

Mothers grow out of that day-to-day habit of
jj

thinking. They have to. Just tk ink of the
'I

miserable batting average most of us would rate jl

if Moth er figured up our standing every night
|j

on the basis of that day.

One old mother who comes to our theatre with E

her boy each Mother’s Day always looks us up
|

to tell us it’s the best show we ever had. The
^

boy (he’s about 50) always agrees with her, too.

But they never come together between times, f

and they never look us up when they come sepa-

rately. Just the same, she always leaves us

determined and thereafter we’re going to have
better shows th an we’ve ever had before.

No, you can’t do much for Mother in one day.

But there s no end to the good that Mother
can do in less time than you spend thinking
about it.
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O SAY CAN YOU SEE” m that small boy's

face, as he applies hre to cracker, the

Washington who suffered at Valley Forge, the

Lincoln who sacrificed self and fellow man for

the unity of America, the Pershing who stamped
the righteous glory of American Principle across

the face of the world?

They are there, in that small boy’s face, these

and all that they represent—the glorious past

and the more glorious present of the greatest

nation. There is, too, in that face, guarantee of

a future more glorious than either past or

present. There is American manhood in the bud.

America pauses today to think about America
—to inspect Americanism. Americans give indi-

cation of their satisfaction in ceremony and
celebration.

This theatre, in common with all truly

American theatres, devotes its screen and its

resources to patriotic entertainment envisioning

with the unparalleled fidelity of the motion
picture the spirit of Our Country.

J
ACK-0 -LANTERNS gnnnmg—tic-tacs rat-

tling—door bells ringing—it’s no night for de-

fenseless grown-ups to stay at home. And ’’the

Goblins’ll get ’cher” if you venture out.

What to do? What to do?

The best answer is to seek the security of

numbers, and the best place to find it is in the
theatre. Bring the kiddies along— all togged out
as they are—for the theatre has something for

them, too—lots of things.

There’s no better theatre night than Hal-
lowe’en. It’s crisp out of doors but it’s cozy
inside. The auditorium is decorated with sym-
bols of the season. The program is selected

especially for the occasion. Special exercises

are added for the night. The festive spirit is

rampant.

With the development of the theatre as a

community institution, the family has come to

include a visit to the playhouse as an important

factor m the plans for observance of this and

every holiday.

Ask the kiddies about it.

LABOR DAY

L
abor day

—

bram m brawn—mind in muscle
^—inspiration in application—America has

accorded Americanism no finer tribute than this.

Th e pioneer, the builder, the blazer of trails,

the hewer of ways—merged as we moderns know
them m the working-man of today—what a

figure ! What an incentive !

The th eatre, particularly the motion picture

theatre, knows the working-man. He IS the

theatre’s most consistent supporter, for he finds

the theatre his most consistent source of re-

laxation, entertainment, inspiration. Funda-
mentally a man of reason, judgment, common
sense, he finds the motion picture form of

amusement better suited to his demands than

any other.

To this allegiance the motion picture owes
much of its spectacular progress. To meet the

demands of the working-man and his family,

to warrant and thus retain his invaluable sym-

pathy, it was necessary to develop an entertain-

ment form as genuinely democratic as he is

democratic.

The the atre salutes the Worker!

S^RMISTICE

W ERE YOU THERE that day, that unfor-

gettable 11th day of November, 1918?

Were you one who hurled gun in air, pounded

buddy on th e back, then sank back, quiet, to

drink in all that it meant? Or were you back

there with the bandaged broken ones, or the

whole ones in cantonment or on shipboard?

If you were there—or if you were one of

those in mufti, one of the cheerers, the givers,

perhaps the bereft—you did not believe that in

a scant half-dozen years the anniversary of that

day would be an all but neglected occasion. You
did not foresee the reaction against even the

memory of it all. You did not foresee that the

horror of war must be forgotten ere the victory

may seem precious.

It IS not good to forget too quickly. That is

why the good theatres offer specially selected

programs on Armistice Day, programs which

will carry on the duty of commemoration until

such time as stunned patriotism shall right itself

and assume direction.
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iWEMORIAL
DAY

.mKKmtlKLJMKKtiti.

T O THOSE who died that we might live—at

Concord, at Gettysburg, at San Juan Hill,

in Belleau Wood —- America pays tribute.

Reveille this morning sunders the mists and
those torn legions march again among us. Taps
tonight sings out across the land and drowns the

silent thump-thump-thump of their retreat. To
the dead!

A grateful nation lives today with its fallen

heroes. There is indeed cause for gratitude to

heroes who, in safeguarding development of the

greatest nation, developed the greatest safe-

guard against war—a world power opposed to

conquest.

Of our Revolutionary and Civil Wars we have
dim record. Of our clash with Spam we have
the record of the still camera. Of the World
War we have the graphic, indelible action chron-

icle of the motion picture, reconstructing its

pageantry, its carnage, its glory and its horror

with eye-witness fidelity. This film record is

the most effective peace document ever com-
piled.

CHRISTMAS
GREETINGS

C HRISTMAS IS Mankind’s great day. That
day witnesses Man’s virtues in ascendency.

“Peace on earth; good will to men.’’ “The gift

without the giver is bare.’’ “Merry Christmas
!’’

Ransack memory for phrases born of Christmas
and you find none reflecting else than glory

upon the species.

Christmas is, too, the great day of the theatre.

To the theatre Man comes on Christmas Day
from his hearthstone, with his family, ideals

tuned to highest pitch. To complete his day
of days by supplying entertainment in key with
his uplifted personality is the charge of the
modern playhouse.

This charge is perhaps the most cherished
obligation of the showman. This day his con-

tribution to his community is especially vital.

Th IS day he experiences a degree of the en-

nobling thrill that Tradition has personified in

Santa Claus.

This day the showman’s single regret is that

he cannot voice to each indivdual personally

these Christmas Greetings.

Anniversaries mean much to theatres.

, They are like birthdays to individuals.

They dictate minute analysis. They are to be
celebrated or passed over lightly as the year’s

record warrants.

It IS the proud history of this theatre that

no Anniversary has brought up before us a

record lacking in justification for celebration.

Each year we have found our institution occupy-
ing a more prominent position among the in-

stitutions of the community, yielding beneficial

service to a greater segment of our public,

affording our clientele increased advantages and
returning more substantial profits upon our in-

vestments.

Partner of our public, and never unmindful
that the utter reality of that partnership alone
can be accountable for the records of these
years, we again have set aside a week for the

special observance of our Anniversary. Again
we have stowed in the attic the gauges of profit-

and-loss, to the end that you and we may revel

to the utmost in the richest gifts that the wide
world of entertainment offers.

We invite you to our—-your—Anniversary.

THANKSGIVING
• -d©A.Y
'W

T hanksgiving day as we know it is the

result of long development. The Pilgrims

observed Thanksgiving m 1821, and it was fre-

quently but not annually observed from that

time until 1863, when President Lincoln issued

the first Thanksgiving Day proclamation. Each
year since that time the last Thursday in Novem-
ber has been designated Thanksgiving Day by

proclamation of the Chief Executive.

The giving of thanks as a group ceremony has

been traced through all ages and all civiliza-

tions. Savages express gratitude in th eir sacri-

fices. Early Egyptians and Babylonians ex-

pressed kindred emotion in elaborate exercises

of religious character. In practically all cases,

the close of the year’s food growing season has

been the occasion of such observances.

In America the day has become one of gen-

eral merry-making. Church in the morning,

football in the afternoon, the theatre in tKe

evening, with the big turkey dinner somewhere
between—that is the representative Thanks-
giving Day today.

The year brings no better day than this.
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W IISFIELD R. SHEEHAN Broadcasting:

YY/ ITH greater pleasure and sincerity than ever I want to once again
’ • extend Christmas greetings and best wishes for the new year to
EXHIBITORS HERALD and through them to exhibitors and film friends
all over the world on behalf of Mr. William Fox and Fox Film Cor-
poration. The year just, passing has been an ambitious and busy one
for Fox Film Corporation and with the coming of 1925 and the mark-
ing of twenty-two years of production and distribution by this organiza-
tion we hope to achieve the~ greatest success of our long career and
sincerely desire that our prosperity will be shared by all our friends
in the industry.

JOHN B. ROCK Broadcasting:

A/TY prediction last spring that the seaon of 1924-25 would be pros-

perous in the industry in spite of the usual forcasts that presi-

dential election years are bad amusement seasons, has been completely
borne out. Vitagraph bookings indicate that the coming season will be
even more prosperous. Busy people need relaxation and when pro-

ducers make pictures that entertain and exhibitors play them the people
respond generously. Vitagraph has had one of the biggest years in its

twenty-seven years of production and it celebrates its twenty-eighth
anniversary in February with confidence of a long life of service to

exhibitors.

E. A. ESCHMANN Broadcasting:

'T'O the exhibitors of America in behalf of the department of distribu-
J- tion of First National Pictures, Inc, I extend a hearty Yuletide
greeting. You have made us very happy by your support of First

National pictures during the past season and we hope to return the favor

in offering our Leader Group of pictures and specials, playing time
starting February 1, and which we feel confident will measure up to the

highest standards and will prove consistent box office attractions.

SYDNEY S. COHEN Broadcasting:

N ineteen twenty-four may truly be caUed a motion picture

year. Not only has the industry as a whole won new laurels by
its giant strides forward in the matter of marked improvement in enter-

tainment and the bringing into our theatres of newer audiences, but the

theatre owner in particular by reason of his public service activities has
achieved official recognition by our government as evidenced by the

removal of the seating and admission taxes up to 50 cents. These
accomplishments give us cause to be very grateful as the resultant relief

has acted as a stimulus and has enabled many theatre owners to retain

their position in the industry when otherwise they might have been
forced out. We must continue our sincere efforts to serve both our
public and our country and do all in our power to advance the industry

as a whole and the position of the theatre owner in particular.

JOHN C. FLINN Broadcasting:

T S the motion picture industry on the threshold of its greatest era of

prosperity? Certainly, as the year of 1924 passes away, there is every

indication from all parts of the country to justify a most optimistic out-

look for the year 1925. The public’s attendance at motion picture enter-

tainment has increased amazingly in the past few months. Those who
remember the unequalled prosperity of 1920-21 can see in the present

conditions many indications parallel to that period. So far the motion



picture as a recreative medium has withstood successfully every assault

that has been made upon it by competitive industries. Despite the fact

that the radio has had its greatest year, has enlisted the investment of

millions in capital and virtually hundreds of millions in public expendi-

ture, the motion picture has withstood the shock and retained its position

and place as a unique, distinct and almost necessary form of amusement.
Within the trade the past year has seen some significant developments
and evolutions. The question to be answered in 1925 of most vital inter-

est to everyone concerned is whether the independent theatre operator

and, therefore, the independent producer and distributor shall survive the

rapidly growing theatre circuits and chain booking combines. Further
entrance of the three largest motion picture producing and distributing

companies into the exhibition field should not be a cause for concern
providing motion picture production is stimulated and not throttled by
a closed-door policy.

IRVING M. LESSER Broadcasting:

HE motion picture industry should rejoice at this season that Harold
Bell Wright, the world’s greatest living author, has been won over

to the screen. Wright will do more for motion pictures than any sort

of propaganda. The reason is that he has 56,000,000 readers, all of them
of that class of Americans who are patrons of motion pictures. Wright’s

stories are true ones of American life and every story carries a message
that tends to bring about better things in life.

HARRY M. BERMAN Broadcasting:

B. 0. has never been so prosperous, nor has the outlook for this
’ company been so bright since its inception three years ago, as they

are at this Christmas. The F. B. 0. executives feel that it is through
the faithful work and cooperation of their employes that F. B. O. has
made such unusual forward trides in the short time they have been in

business, and we want to take this means of thanking all of them in

the home office and the exchanges for their splendid work.

WILLIAM E. ATKINSON Broadcasting:

T)RINGING one year to a close and starting another is an occasion of

-^more than ordinary significance at any time and to any business, but
it is particularly significant this year to the motion picture industry.

The film industry this year has seen developments, both in the fields of

production and distribution, that have made picture history and will

go on making picture history. The merger of Metro-Goldwyn-Mayer
is one, of course. But there are others. It has been a successful year,

a prosperous year. That is why the picture business has a lot to be
thankful for this Christmas. Conditions are such that we have every
reason to look forward to 1925 as the biggest year yet in this business.

J. J. FLEMING Broadcasting:

A T the approach of the holidays and the advent of a new year, it is

^ but natural to look back in retrospect over the year just passed and
to look forward in anticipation of what the new year may hold and in

this instance it is gratifying indeed to reflect on the year of remarkable
prosperity for the entire motion picture industry. Exhibitors, exchange
men and producers alike have found 1924 a good year and in view of

the recent elections and the assurance of an unchanged political situation,

it is but reasonable to anticipate that business conditions can change
only for the better. We look forward to 1925 being the greatest year in

{Continued on page 131 )
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Here*s Walter Hiers coaching a squad of comedy girls on the Christy

lot in football practice when he ought to be showing *em how to peg
snowballs. But this is Christmas in Hollywood.

The Wampas in 1924
By HARRY D. WILSON

What*s Xmas without snow? Bobby Vernon and his leading lady,
Marion Harlan, playing in Christie comedies seem to be enjoying the
Yuletide despite the absence of typical Xmas setting we know so well.

Christmas in Hollywood
By SAM SILVERMAN

W HEN a little band of publicity men met some four

years since to discuss the possibility of forming an

organization to promote and place on a higher

standard, the business of press-agentry, few if any of

them knew just how it was going to be done and where

to begin.

That was four years ago. The organization was formed

and a constitution drafted. The name of the organiza-

tion was to be known as the Western Motion Picture Ad-
verstisers and a brief word, “Wampas,” was selected

which took the place of the full name of

the organization.

In the brief four years that the Wampas
have been in existence, much has been

accomplished and paths were discovered

for the uplifting and development of the

publicity and exploitation of pictures that

had never before been traveled.

The year 1924, which is now in its clos-

ing chapters, has seen much accomplished

by the Wampas. The organization, with

close to 100 members, representing every

star, theatre, studio, producer, and film

activity, may well congratulate itself, for

it has been able by many means, to per-

form genuine services—services that meant
much to the great motion picture industry

of which the advertising end plays so im-

portant a role.

The famous Wampas Frolic of 1924, held

in San Francisco, is still a topic of keenest

conversation. The members of the organi-

zation sponsored the presence in a city

some 600 miles from their own, of every
available star. A frolic that will live long

in the memories of San Franciscans was
the result. The stars promised were de-

livered and the Wampas profited by many
thousands of dollars—money that is being

used to promote the ideals and aims of the

organization.

During 1924, practically every film execu-
tive and producer on the West Coast has
been a guest at the meetings of the or-

ganization, held twice monthly. Frank dis-

cussions on the problems that confront the

producer and writer, the director and star

have been the feature of these meetings
and many were the problems solved be-

tween producer and advertising staff

through the medium of Wampas contact.

That the Wampas has become a perma-
nent cog in the giant wheel of the motion
picture industry is evinced in the fact that

producers have, during 1924, called upon
the Wampas on many matters of impor-

(Continued on page 196)

T he night before Christmas—when all humanity is

actuated by deeds of gracious genre, when all thes-

pians erase their grease paint and eradicate from
their physiognomies all traces of characterizations and
return to their natural roles, devoid of directorial dicta-

tion, divorced from thoughts of “location” hazards, ah,

this is indeed the night that glorifies the actor.

And Hollywood, the mecca and metropolis of histrionic

endeavor, partakes in this memorable celebration with all

the serious and sublime sentiments that traditionally belong
to the time and place.

Imagine—the actor or actress who has
just returned from the “set” where the
enactment of the part calls for villainous

delineation. On the street corner stands a
mythical Santa Claus, with flowing beard
and accustomed “props in his hand the
cup that acts as a receptacle for generous
givers

;
in his kindly eye the appeal that

enlists the sympathy of all who pass.

Then—the sudden transition of the vil-

lian
; what a glorious metamorphosis takes

place right then and there
; out of his sin-

ister role he steps—down in his pocket he
delves and digs up the offering that will

lend versimilitude to the Christmas mission
of the street corner Santa Claus.

Who knows the part that thespian has
played—who cares?
But in his heart of hearts, the cinema

celebrity, many times belabored for lack of
civic interest, ofttimes ridiculed for absence
of sympathy with holiday festivities—he,

and she, enter into the spirit of Yuletide
and they give and give and give—unosten-
tatiously, quietly, sans ballyhoo and brag-

gadocio.
The weather may be warm, the sun may

be shining, there is no snow, no sleet, no
ice—but fond memory of back east enlivens

the spirit of the actor—he knows that good
cheer and heartfelt uplift depends not on
the absence of these atmospheric attributes

to determine his mood—he instintively feels

and knows that many a weary heart is

bowed down—he senses humanity’s call at

the joyous Yuletide season, and he is “let-

ter perfect” in his part—he needs no di-

rectorial genius to motivate his generous
impulses.

The immortal bard has truly said, that

“none can cure their harms by wailing

them”—and Hollywood is the very apoth-

eosis of that thought—Hollywood actors

and actresses know what this means—they

feel that countless thousands are needy, al-

together their need is not voiced ;
Holly-

(Contimied on page 92)

HARRY D. ^'ILSON, prominent Coast pub-
licist and president of the Western Motion
Picture Advertisers, which is more familiarly

known as the ff'ampas.



^To the readers of Exhibitors Herald—A Merry Christmas! Such is the message which the stars of Famous
^ Players-Lasky Corporation convey to you on this page. The players expressing this word of good cheer are:

M—Lois Wilson; E—Noah Beery; R—Vera Reynolds; R—Lillian Rich; Y—Rod La Rocque; C—Betty Compson;
H—Ernest Torrence; R—Jane Winton; I—Raymond Hatton; S—Mary Brian; T—Agnes Ayres; M—Betty Bronson;

A—Constanee Bennett, and S—Esther Ralston.

Christmas Day at the Sennett Studio looks

like this, with Alice Day introducing her new
winter bathing suit, Alice is a beautiful and

talented ingenue, who recently signed with

Mack Sennett to appear in cotnetlies opposite

Ralph Craves and Harry Langdon,

Mary Philbin in ambush for Santa Claus, The
Universal star expects a lot of nice presents

after her successful year*s work in such pictures

as **The Merry Go Round,** **The Rose of
Paris,** **Gaiety Girl** and **The Phantom of
the Opera,**



RIGHT: Just name one child
if you can tcho wouldn't
trade places with Colleen
Moore so that he might have
Christmas dinner with Santa.
Miss Moore's newest First

National picture is **So Big."

BELOfF: Guess again I We
believe that Antonio Moreno
fooled you that time. Moreno
is a featured member of the
cast of "One Year to Live"
which M. C, Levee is making
for First National.

BELOW : Pathe has provided Christmas atmosphere for your program in "The Royal Razz^" a one^reel
comedy produced by Hal Roach. Charles Chase is the star of this short subject which has Christmas trees,

Santa Clauses and everything else to make the youngsters (and old folks as well) happy at this Yuletide
season. The baby, who hasn't yet heard all about Santa Claus, seems to resent the introduction. But Just
wait until he's older.

BELOW : Harry Langdon isn't selfish or anything like that but he is taking no chances
on Santa Claus being partial to the bathing beauties on the Mack Sennett lot. So here
is the Pathe comedian right on the job to see to it that Elsie Tarron and Thelma Hill
don't vamp St. Nicholas.



And what is Christmas if you can*t bring cheer into the hearts
of others? That*s why Reginald Barker and his wife are going
to see to it that the children in the neighborhood of their Los
Angeles home have a mammoth tree. Barker's next Metro-
Goldwyn-Mayer pictures is **The Dixie Handicap,**

ABOVE, LEFT: Oh, Boy, was Santa Claus good to Evelyn Brent, who
is now working in ** Midnight Molly,** another of her stellar Gothi
attractions for Film Booking Offices. Wonder what the big packag
contains?

ABOVE, RIGHT: Apparently Charles Chase is the only one imbued wit

the Christmas spirit. But who can blame the poor straphangers. Thi
is a scene from the Pathe-Roach one reeler, "The Royal Razz.**

And can you guess who Santa Claus is at the right? No? Well, it*

none other than Conway Tearle, who is a featured player in

Ultimate Good,** an Associated Exhibitors picture.



5an(a Claus didn*t overlook the little rascals in Pathe*s
**Our Carig/* It'hen he got to the Hal Roach studio^ hotc-

ever, he apparently ivfis all tuckered out carrying the shiny
automobile for Farina uhich caused the eyes of the others
to pop out tcith envy. And maybe Farina got that big
doll she has her eye on.

ABOVE: It seems, in this day
of progressive feminism, even
Santa's job is in danger.
Here's Margaret Livingston,
star in ''The Chorus Lady" for
Producers Distributing Cor-
poration practicing for St.

Nicholas* job on the roof of
one of the Hollytcood
bungaloics.

BELOU : Lefty Flynn, F. B. O.
star believes in doing his

Christmas shopping early and
has been putting his beliefs
into practice. Flynn's next
picture will be "Breed of the
Border" a B’Vstern story by
U' illiam Hoffman. This urill be
Flynn's third starring pro-
duction.

ABOVE : Al St. John, star in

Mermaid-Educational c o m e -

dies, is a neu? kind of Santa
Claus. Instead of the pro-
verbial sleigh, Al makes the
rounds on his bike. Here he
is putting Judy King, his
leading woman, down Pro-
ducer Jack fFhite's chimney.

BELOW : If this turkey is a

wise bird he'll know it's near
Xmas and beat a hasty retreat

to a place of safety. Miss
Du Pont, appearing in the
Universal production "Raffles"
has u'inning ways so Mr.
Turkey had better watch his

step. He looks tempted.



The spirit of Christmas has «/-

ready spread through the home
office of Vnit'ersal Pictures Cor-

poration. Carl Laemmle^ presi-

dent of the company ( right is

placing a few bundles of Yule-

tide cheer at the foot of the

tree.

Ihe Sennett bathing girls appearing in
Pathe comedies^ will celebrate Christmas
on the beach so they can catch Santa
Claus as he arrives in an aquaplane.
Thelma Hill is there with bells on.

If hat*s a home without a wreath? **Noth-
ing^** says Milton Sills^ star of the First
National attraction, **The Sen Hawk.** Mr.
Sills has been at First NationaVs Eastern
plant working in a new picture.

And at C nivcrsal City the stars

tire busy preparing for a glad

Christmas. Virginia Valli, Uni-

versal star (below, center), is

wracking her brain on her shop-

/fing list. “Ft'i’s see, there's

Lillian, If'illard, Patricia, and,

oh, so many others."



yfaurice Tourneur gave a faretcell party to members of the cast of the
Cosmopolitan picture **!^ever the Tu'ain Shall Meet.** in place of the
usual fir tree^ Tourneur made it a strictly California party by decorating
an orange tree. Bert Lytell and Anita Stewart are with Tourneur.

if a large **character** dolly dressed in clothes with the finest needle-
work and handsome designs will bring joy to the heart of a childy
there will be set'cral happy children near the home of Frances Howardy
Paramount featured playery this year. She decorated them herself in
her spare moments.

The spirit of Christmas invades the West Coast Paramount studios.

Here is Constance Bennett gazing rapturously at a beautiful Christmas

tree laden with gifts and toys in the James Cruze production **The

Goose Hangs High** which is now being completed on the coast.

Christmas and the mistletoe come but once a year, but it catches Lige
Conleyy the Educational-Mermaid comedy staCy and his new leading lady
Estelle Bradleyy in costumes where they can*t take advantage of the
situation without considerable trouble. **This is rough on the necky**

sez Lige.



Hoiv*d you like to find this Babe London doll in your stocking? Al
St, Johny star of the Educational-^Mermaid comedies was just peeping
into his Jack-in-the-Box containing Judy King when Babe lost her
balance and nearly crushed him. Babe and Judy support Aly that is

in his pictures.

When Al St. Johny the Educational comedy s/ar, came down to see
what Santa Claus had brought hiniy he found he had been unusually good
to himy for among the many other fine gifts there were two big dollsy

Judy King and Babe LondoUy for his Mermaid comedies.

Betty Compson, the star of **New Lives for Old** which is to be one of
Paramount*s next forty featurcSy admiring the work of her husband
James Cruzcy who required the Christmas tree for a scene in **The
Goose Hangs Highy** another of the **Famous Forty,** Betty adds a
touch of color to the tree.

If hat*s Wrong Here? Lloyd Hamiltony the Educational-Harnilton
comedy star, treats his leading lady Ruth Hiatty to a helping of turkey
on Christmas Day. “P/ease, sir,” says the female Oliver Twisty **May
I have some more?** P. S.—/l was a prop turkey and he gave her
the whole thing.



if 4AS

fl tindii U iley-f the new Century
comedy stur^ is a I'ersatile youn^
wonuin. She is both the ('iver and
the receiver of Christmas presents in
this instance. Not being satisfied
with hanging up her stockings^ she
climbs to the roof top and down she
goes as Santa Claus. And look at
the hobby horse she got.

Kinda stnalC says Lefty Flynn (loner
left), the Film Bookiirg Offices star,
but it'll serve the purpose. You
know they say that it isn't the cost
of the gift, but the spirit in which it

is given. And we might add that it

isn't the size of the tree but the
spirit it expresses.

Frances Howard, featured in Para-
mount's "The Swftn," posed for the
Christmas seal of the National
1 uberculosis Association, and there
are to be 4,250,0(10,000 of these
reproductions issued and distributed.
On this seal. Miss Howard stands as
the Torch of Enlightenment

.
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Jack Huff as Zander in Marion Davies* latest Cosmopolitan attraction, **Zander the Great**, a
Metro^Goldwyn release.

Along the Street of

Good Cheer
(Coiitimied from fage 54 )

KINGS THEATRE,
St. Louis, Mo.

William Goldman has dedicated the week

of Dec. 20 to the 3
^00* of St. Louis and

during that period the Kings will be con-

ducted by boys and girls selected by popu-

lar vote of the patrons of the theatre.

Mr. Goldman will permit the children to

select the motion pictures to be used, other

features of the program, manage the house,

sell tickets, collect them, handle the

crowds, operate the motion picture ma-
chines, conduct the orchestra, etc. The
boys and girls who fill in the various jobs

will be paid the same salaries as the men
who usually fill the positions.

Mr. Goldman believes that Youth Week
will firmly implant the Kings in the hearts

of the boys and girls of the city and do

much to win the favor of the parents of

the children as well.

All St. Louis filmdom is watching his

experiment with interest. So far as is

known this is the first time that any thea-

tre in the country has attempted this.

LEROY THEATRE,
Pawtucket, R. 1.

Harry F. Storin has scheduled the fol-

lowing programs for Christmas week,

which will be a split week

:

“Christmas Chimes,” overture, trailer

carrying Christmas message, “Lend Me
Your Husband,” short subject, Annual
Christmas Frolic of the Leryo Kiddies, a

cameo musical comedy arranged by Martin

R. Toohey and Mr. Storin, “The Other

Kind of Love,” feature, comedy and news
reel.

Dec. 25, 26, 27 the Leryo will run;

Overture, holiday trailer, “The Naviga-

tor,” “My Husband’s Wives,” “All’s Well

on the Ocean,” and a news.

LIBERTY THEATRE,
Spokane, Wash.

Ray A. Grombacher announces “The
Only Woman” as the attraction for the

week starting Dec. 13. “Husbands and
Lovers” follows for Dec. 20 to Dec. 23,

when “Janice Meredith” begins an indefi-

nite run.

“The Thief of Bagdad” starts Dec. 31.

CAPITOL THEATRE,
New Bedford, Mass.

John W. Hawkins has selected “The Man
Who Came Back” as the feature picture

for his Christmas program.
The show will open with “Nobody’s

Sweetheart” as organ overture, followed by

a news and “The Pinhead,” a comedy.

Emily Blacow, violiniste, will then play

“Tender Avowal” and “Humoresque.”
Santa Claus himself will then interrupt

proceedings by giving a box of candy to

every child in the audience.

The feature picture will close the show.

BLANK ENTERPRISES,
Des Moines, la.

“Love’s Wilderness” will be the Christ-

mas feature at the Des Moines theatre,

“Her Night of Romance” at the Capitol,

“The Garden of Weeds” at the Strand and
“The Silent Accuser” at the Rialto.

Each of these theatres will give special

midnight shows New Year’s Eve, with suit-

able special film added. Souvenirs will be
given away.
New Year’s Eve the Des Moines will run

“Peter Pan,” the Capitol will have
“Tongues of Flame,” and “Sinners in Silk”

will be the Rialto feature.

CAPITOL THEATRE,
Jackson, Mich.
W. S. MacLaren has arranged a vaude-

ville program of three acts especially suit-

able to the season for his Christmas bill.

The film element of the program will in-

clude “Daddies,” feature, “The Cat’s

Meow,” comedy, and the Capitol Topical
Review.

CUFF ENTERPRISES,
Chillicothe, Mo.

Girls from the State Industrial Home
will be the guests of the Strand theatre on
Christmas Day. There will be no stage
numbers, for the stage is being torn down,
but an exceptionally long picture program
will be given and Eddie Mansfield, organ-
ist, will give “A Christmas Fantasy.”

“Feet of Clay” is the Christmas feature.

“He Who Gets Slapped” will be the New
Year attraction.

EASTMAN THEATRE,
Rochester, N. Y.

“Hansel and Gretel” will be the overture
for the Christmas week bill, which will be
followed by Christmas tableau depicting
“The Shepherds,” “The Three Wise Men”
and “The Madonna.” Newspicture will be
next on the program, then “The Truthful
Liar,” a comedy. The next will be a
Christmas tree ballet, leading up to “The
Wanderer of the Wasteland.”
“Poor Fish,” a comedy, will close the

show.

JVEST COAST THEATRES,
California
Christmas attractions at the principal

theatres of the organization are as fol-

lows :

Loew’s State, Los Angeles, “The Dixie

Handicap.” The Criterion, “Dante’s In-

ferno.” The California, “The Bandolero.”
The Warfield at San Francisco will run

“The Snob.” The Balboa, San Diego, will

show “North of 36,” while the Cabrillo will

be running “The Garden of Weeds.”
The Liberty at Long Beach will run

“Husbands and Lovers.” The Hollywood
at Hollywood, “Janice Meredith.” The Al-
hambra, Los Angeles, “Dynamite Smith,”
and Miller’s theatre, “Christine of the

Hungry Heart.”

Presentations, given regularly at Loew’s
State, the Criterion and California at Los
Angeles, the Warfield, San Francisco, and
the Balboa, San Diego, will be elaborated

and especially designed in keeping with the

occasion.

JENSEN & VON HERBERG,
Seattle, Wash.

“Hot Water” will be the feature at the

Liberty on Christmas Day. “Cornered” is

the probable choice for the Coliseum. The
Strand will run “Forbidden Paradise.”
“Her Night of Romance” is expected to

be the New Year feature at the Liberty,

with “Madonna of the Streets” at the

Strand.

LYCEUM THEATRE,
Minneapolis, Minn.

Saturday, Dec. 20, Len S. Brown, man-
aging director, will devote the hours from
10 A. M. to 1 P. M. to poor children. The
Parent-Teachers’ Association will co-oper-

ate in this undertaking. Between 4,000 and
5,000 guests are expected. Merchants will

aid by supplying candy, toys, fruit, etc., and
the entire theatre, including ball rooms,
cafe, “little theatre” and main auditorium
will be specially decorated for the occa-

sion.

“Revelation” will be the Christmas week
feature.. A special prologue and epilogue

built along the lines of the picture will be
given. This will be the First Annual
Christmas Junior Follies and will employ a
cast of 20 children. The revue will be

{Continued on page 196)
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^ ^HIS beautiful, seaworthy boat has com-
fortable berths for six; a modern lavatory;

a roomy galley; a spacious cockpit where
you can bask after your swim. Equipment
is complete. The 50 H. P. engine gives 12
miles per hour.

The Cruisette, and three

other Elco Standardized

Models, will be on exhibit

at the New York Motor
Boat Show, Grand Central

Palace, January 2-10.

Now you can have
your boat!

Anyone who can afford a summer cottage can
Ai. afford the Elco Cruisette!

Here is a new idea in the boat-building industry

—

Standardized Construction! Instead of building
two or three Cruisettes at a time, we produce them
by hundreds, at lower costs and higher quality than
the ordinary boat-building yard can give you; we
pass this saving on to you in the Cruisette— the first

standardized cruising motor boat ever offered to the
public—a boat more easily operated than your car.

And you can enjoy the Cruisette for a whole year

—

including club dues, mooring, winter storage, spring
overhaul, insurance and a thousand-mile cruise

—

for less than 1500!

There is still time to order your Cruisette for de-
livery in Florida. Write today for Catalog SB — or
come to Port Elco and see the actual boat, just as it

will be delivered to you.

Correspondence should be addressed to:

PORT ELCO
Division of Sales and Exhibit

24-7 Park Avenue and 107 East 46lh Street
Telephone Vanderbilt 2320 NEW YORK CITY

THE ELCO WORKS. BAYONNE, NEW JERSEY

Price, $/t Q afloat at
Bayonne, N. J,

Instead of purchasing the

Cruisette out of capital,

many people prefertoavail

themselves of the Elco de-

ferred payment plan.

When in Los Angeles Inspect the

ELCO CRUISETTE
at our

Southern California Agency
7024-7026 Hollpvood Boulevard



December 27, 1924 EXHIBITORS HERALD 79

1

Rothacker -Aller Laboratories, Inc.

Hollywood, California

V We do not make cheap prints
.V but we do make very good prints which
. y we sell very cheaply.

Artists: director, players,
cinematographer and technical staff deserve
proper theatre presentation — the utmost in screen

brilliancy.

Exchange managers and
salesmen on the firing line must have
dependable ammunition—print quality and service,

Mr. Exhibitor and his public
—our ultimate consumers— are entitled to
the best screen value that money can buy,

Mr. Exhibitor may know
nothing about the reduced cost of cheap
prints, but he does appreciate the extravagance and
danger of consequent reduced screen values. He
does know that cheap prints cut his film rentals not
one cent.
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C. C. Griffin W. D. Patrick George Rea

Some

CHRISTMAS
Salutes

Listening for Santa. Grown-ups are pretty much like children

in this respect the above picture of Bebe Daniels^ Paramount
5tar, would lead one to beliei'e.

Kusisell Armentrout

A. Doerschlag

Adolph Kohn

From Mr, Exhibitor to the Stars

Long live the stars, I like ’em and have nothing

but praise for every star.

As to director, Cecil B. DeMille is my favorite by

long odds. D. W. Griffith second, Olcott third.

Many pictures are killed of all kick by padding.

You bear Mr. Audience say dandy picture but too long

drawn out—GEORGE REA, The Colonial theatre.

Washington C. H., Ohio.

The Exhibitors of Colorado and this zone send to

you our greetings of the season.

Grateful to you, as a courageous publisher, cham-

pioning the causes of the silent drama.

Grateful to the many worthy directors and actors, to

whom we send our Christmas greetings through you,

who are doing their best for good pictures and worth
while portrayals.

Grateful for a year past as good as it was and know-
ing a better year is ahead of us.

Grateful that the majority in our great art-business

are striving unselfishly for the most good for all.

This is the message of good will and cheer from
the Motion Picture Theatre Owners of Colorado.

—

H. E. HUFFMAN, president, Motion Picture Theatre
Owners of Colorado, Denver.

Milton Sills, 1 have had a burning desire to say some-

thing in commendation to that magnanimous person,

“The Sea Hawk.” I do not at any time in the past

six years recall any portrayal on the screen that equals

this most wonderful artistry. In this Milton SiUs has

been able to make you forget that he is just a movie
actor and gives you a living portrayal of the most force-

ful character that has ever been shown. He carries

you through with such ease that you simply forget you
are looking at a picture. Page, Milton Sills.—W. H.
BRENNER, Cozy and Arcade theatres, Winchester, Ind.

This Yuletide season should find us more in the

humor to praise than to criticize, although there is

still much to criticize in both directors and stars.

Casting a backward glance over the performances
of the various stars for the past year, I can name three
(all male) whose work stands out as clean, wholesome,
and, at the same time, bright and snappy entertain-

ment for the whole family—of the masses and classes

—

Theirs is the kind of entertainment we are proud to

provide, and must provide if we are to survive, and it is

the kind that registers at the box office. So more
power to Harold Lloyd, Thomas Meighan and Douglas
MacLean.—C. C. GRIFFIN, New Piedmont theatre,

Oakland, Cal.

Stars? Yes, I am absolutely a believer in their value,

but they need handling.
Few stars are capable of managing themselves.
Ambition leads them to attempt roles for which they

are unsnited. The desire to play a certain part leads
them to produce stories that have little hox office ap-
peal. Stars are responsible for the deluge of “period”
or costume pictures, yet there is hardly an instance
where the exhibitor has made money with them.

Stars, when managing themselves, do not make
enough pictures to maintain their popularity. Look at

Chaplin. How many exhibitors would pay a high price
for a Chaplin picture now? He has been idle so long
that the public has almost forgotten him.
Did not the absence of Valentino contribute greatly

to the failure of his first picture, “Monsieur Beau-
caire,” to draw?
which is the more important, the star or the direc-

tor? That is almost like answering the old problem
as to which came first, the hen or the egg. A good
director is a positive requisite of any good picture,
while many good ones have been made without stars,

which would seem to answer the query in favor of the
director.

Honestly and intelligently operated, the now obsolete

“Star System” was the best under which the exhibi-

tor has ever existed. By selecting the stars whom he
knew to be strong in his vicinity, he could look ahead

(Continued on page 106)
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Marguerite tie lu Motte Sam Wood Dorothy Maokaill

in which Mr. Exhibitor and Mr.

and Miss Star and Mr. Director avail them-

selves of the opportunity to say some nice

things (and some things not so nice) about

each other

We*rc asking you to guess before you read any further as to

who is behind these Santa Claus whiskers. Give up? .411 right.

It's ^^ilton Sills, popular Firat National star.

From the Stars to Mr. Exhibitor
I have traveled some 40,000 miles during the past

two years and in the majority of cases, have found

the exhibitor to be a live wire, anxious to cooperate

and anxious to do all he can to best exploit his film

product.
Naturally the smaller towns have not the opportu-

nities that the large cities have. The small town ex-

hibitor is sometimes forced to abbreviate names of

stars in his lights and to cut down on his lobby dis-

play. I think the exhibitor should try and present

a go6d clean lobby, with good pictures of his offering.

His lights should be washed each week. This is some-
thing that many exhibitors neglect and you would be
surprised at the brightness and newness a good clean-

ing of electric lights in front of a theatre make.—

•

BERT LYTELL.

John Bowers has little kick to make. His name is

short and easily handled in the lights. He has ap-

peared in many excellent pictures recently. He firmly

feels, however, that the exhibitor should try and ob-

tain for stock purposes good star stills of players and
use them for lobby displays whenever possible. The
studios would be willing, according to Bowers, to

supply these higher quality pictures for this purpose,
and the exhibitor would reap a reward ten times the

amount of trouble he might he placed to in corralling

the pictures.

I have a complaint to make and think perchance I

am partially to blame. I realize I have a long name
and at one time wanted to change it, but the exhibitors

would not let me do this. In nine cases out of ten,

my name is juggled around until I myself would not
recognize it. I remember one town in Illinois carried

my name in lights and it read “M. D. MOTTE.” This
was indeed quite a difference from the natural spelling

of my name.
I would rather not have my name in lights if it

were spelled that way, for the audience do not always
know who it is and I think also, the exhibitor should
think of his own business in this respect. If he ad-

vertises stars, he will draw a certain percentage of

people if these stars are known. If he juggles the

stars’ names so that the fans will not recognize them,
he is simply hurting his own game.—MARGUERITE
DE LA MOTTE.

I don’t think the average exhibitor fully realizes

just bow much attention fans pay to individuals in

the cinema presentations. 1 am sure that if he did,

he would give the fans more personality material in

his advertising of pictures. The fan likes to know
about individual players. The fan is more interested

in the male or female star and the type of role they
portray than in the type of picture they appear in.

The fans have learned to know and love the stars

themselves. This is evinced in the tremendous amount
of star fan mail sent daily throughout the country.

I believe, of course, in publicizing the picture from
the best advantage, and if the players are less important
than the play, then the exhibitor has a right to push
the story. However, I think in every production there

is one or more players well worth individual exploiting

by the exhibitor.—SAM WOOD, Director.

Now here is where 1 get back at Sam Wood. Wood
says tbe stars are the thing. That may be so, but in

my picture “The Lost World,” which First National
will release next season, I firmly feel the story and
nature of the production is worth an abundance of

exploitation. Here is a chance for the exhibitor to

get out and exploit a picture from the title. So many
exhibitors, I have found, neglect to give general in-

formation on productions. In some cases I know of,

the exhibitor merely ascertains the name of his offer-

ing, the names of the stars and then shoots wild. In
every community, no matter how large or how small,

(Continued on page 108)

Jc»lin Bowers

Harry Hoyt

Bert Lytell
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WILLIAM STEINER
Wishes Members of the Trade and Friends

S jfWcrrp Christmas
anh

^ ©appp J?etu |9ear

IN WHICH HIS STARS

EDITH THORNTON
CHARLES HUTCHISON
LEO MALONEY
PETE MORRISON

AND
NEAL HART

&

Join Him in Conveying
This Message to You

WILLIAM STEINER
220 West 42ud Street New York City
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CHRISTMAS
HOLIDA Y

.... finds West Coast studios unusually

active on eighty-one productions ... of

this numher twenty-nine are laugh-makers

and fifty-two are of a more serious nature

By HARRY HAMMOND BEALL

West Coast

H ollywood, December 16.—If the list of motion pic-

ture productions now under way in the film capital and
its environs may be taken as a criterion of the correct

proportion between laughs and serious drama necessary to film

entertainment, the ratio stands twenty-nine to fifty-two. A care-

ful survey of the field discloses the fact that of the eighty-one

productions active at this writing, twenty-nine fall into the strict

category of laugh-makers, and fifty-two are of the more serious

type, although this does not mean that the fifty-one have a

serious side only— there will be laugh-provoking moments in

those as well.

There promises to be no special lull in the film making shops

for the holidays, practically every studio having plans to con-
tinue shooting so that

schedules do not fall be-
hind. In the twenty
studios here, an average
for each would be ap-
proximately four com-
panies working, yet Fox,
for example, has thirteen
companies actually shoot-
ing, of which six are
comedy productions and
seven serious drama.

Tom Mix has nearly
finished “Riders of the

Purple Sage,” under the
direction of Lynn Rey-
nolds, and Buck Jones is

well along with “The
Trail Rider,” for which
Edward Van Dyke is

handling the megaphone.
Jack Conway is directing
“The Hunted Woman,”
with an all-star cast, and
George Marshall has an-
other all-star aggregation
making “The Bull Fight-
er.” Chester Bennett is

directing Edmund Lowe
in “Champion of Lost
Trousers,” with Alan
Hale, who just doffed
grease paint for the mega-
phone wielders’ clan, mak-
ing his initial effort at

directing with “The Scar-
let Honeymoon,” in which
Shirley Mason heads the
cast. Jack Ford is mak-
ing a racing picture,

“Kings of the Turf,” with
an all-star cast; Roy Del
Ruth is piloting Kala
a two-reel comedy, and A1 Herman, Slim
Summerville, Benny StolofF, A1 Camp-
bell and Clyde Carruth are each making
comedies under the supervision of Henry
Lehrmann.

* *

Fewer units are active on the Lasky
lot than usually are found—the number

Louis M. SagaR national treasurer of the M. P. T, O. /4,,

Dorothea SagaL his daughter and Glenn Harper, Secretary-
treasurer, M. P. T. O, So. California. Sagal was signally

honored and entertained by studios folks and exhibitors dur-
ing his IT est Coast l isit. (Photo by //. E. N.)

BEN WILSON STUDIO, 5821 Santa Monica
boulevard.

Del Henderson directing Farnum and Holmes
in episodes of a serial.

Ben Wilson directing Yakima Canutt in an
untitled Western.

CALIFORNIA STUDIO, 1438 Gower street.

Bertram Braken directing Naldo Morelli in
"The Son of Cain.”

CENTURY COMEDIES, 6100 Sunset.
Charles Lament directing Darlington and Late
in comedy.

Jack Robbins directing Eddie Gordon in a
two-reeler.

Edward 1. Luddy directing Wanda Wiley in
comedy.

A1 Herman directing Carr and Engle in com-
edy.

CHAPLIN STUDIO, 1416 LaBrea avenue.
Charles Chaplin directing himself in his United
Artists’ comedy based on the Klondike gold
rush.

CHRISTIE COMEDIES, 6101 Sunset.
BOBBY VERNON PRODUCTIONS: Harold
Beaudine is just finishing a two-reel comedy
featuring Bobby Vernon.
CHRISTIE COMEDY PRODUCTIONS:
Archie Mayo is directing Neal Burns in a
two-reel comedy.
Gil Pratt is directing Jimmy Adams in a two-
reel comedy.

CHRISTIE SPECIAL PRODUCTIONS:
Scott Sidney is putting the finishing touches
on ‘‘Charley’s Aunt,” with Sidney Chaplin in
the feature role.

F. B. O. STUDIOS, Melrose and Gower.
Earl Kenton is directing George O’Hara and
Alberta Vaughan in the “Go-Getter” series.

Harry Garson is directing Lefty Flynn in
“Breed of the Border.”

Lloyd Ingraham is directing Evelyn Brent in
“Midnight Molly.”

Emory Johnson is directing an all-star cast
in an untitled feature.

Louis Gasnier is directing an all star cast with
Mae Busch in “The Triflers.”

James Hogan is putting the finishing touches
{Continued on page 114)

4 group of California exhibitors, caught by H. E. hl.'s camera
as they turned out to greet Sagal. Left to right are Joe
Seymour, Paul Swiekard, Ben Berinstein, Mr. Sagal, Glenn
Harper, J. S. Lustig, R. F. Krieg and W . W. Whitson.

ft. E. Pi. says he nipped a plot to make a lot of people laugh
when he broke in on this Fox comedy company. You see,

left to right, George Meehan, cameraman t Kalla Pasha, Harry
Lorraine, Phyllis Allen and Director W, S. Campbell.

at present being five and no others
scheduled to start until about the first

of the year. Several big productions
have just irised out of the shooting stage
and gone to the cutting and editing de-

partments, Herbert Brenon’s “Peter
Pan,” being one that is in that stage
and which promises to be issued dur-

ing the holiday season, in conformation
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PRODUCTION
IN EAST

. . . shows no let-up as the Christmas

holiday approaches . . . Paramount has

ten pictures in various stages, while First

National has two attractions in the making.

By JOHN S. SPARGO

Resting a bit between scenes. Here we see the winsome Clara
Bow as she appears in the B. P, Schulberg production **Free

to Love^** ‘ direction of which Frank 0*Connor, seated beside
heCf has started. H. E, N, snapped the pair.

Here we see Director Sam If'ood rehearsing a scene for Harold
Boll WrighPs **The Re-Creation of Briant Kent** which he is

making for Principal Pictures Corporation. Rosemary Theby
and T. Roy Barnes are two of the principals in the cast.

Planning a place where the Roach comedians will do their stuff

for Pathe, Left^ C, E, Christensen^ technical director and
Warren Doane^ general manager of Hal Roach studios super-
vising rebuilding of stage recently burned down.

with the policy announced when Lasky
first told the waiting world that the
Barrie stage success would be filmed.

Cecil B. De Mille is virtually ready
to place the spread on “The Golden
Bed,” and call it finished. The publicity
department of the Lasky studio has
termed the present De Mille production

(Continued on page 108)

N E\V YORK, December 16.—The Christmas holiday

approaches with no indication of any letup in production

activities at Eastern studios.

Ten pictures are in various stages of production at the Para-

mount Long Island studio. In the cutting room, “The Swan,”
Dimitri Buchowet/'ki’s production, is being rapidly put into form
by the director and “A Man Must Live,” Richard Dix’ latest

starring picture, and “Miss Bluebeard,” with Bebe Daniels in the

star role, are being given final titles under the supervision of E.

Lloyd Sheldon, William Le Baron and Julian Johnson.

Three pictures are in work on the studio stage—Thomas
Meighan’s latest “Coming Through,” “Salome of the Tenements,”
which Sidney Olcott is making, and “Too Many Kisses,” Richard
Dix’ most recent starring

vehicle, which Paul Sloane
is directing.

“The Crowded Hour,”
Bebe Daniels’ next, to be
directed by E. Mason Hop-
per, “A Kiss in the Dark”
which Frank Tuttle will

make with Lillian Rich and
Adolphe Menjou in the

principal roles, and “Men
and Women,” William de
Mille’s forthcoming produc-
tion, are in the preliminary
stages of production. The
de Mille unit has come on
from the coast apd is get-

ting things ready for the

beginning of the filming of
the picture on January 2.

Mr. Hopper also has ar-

rived at the studio and is

in conference with Lloyd
Sheldon, supervisor, and
John Russell, scenarist,

about the treatment of his

story.
* * if:

When Herbert Brenon
arrives in New York De-
cember 23 with Betty Bron-
son, the petit star of “Peter
Pan,” he will immediately
liegin preparations for his

next production which will

be made in the east. It will

be “The Little French Girl”

and Miss Bronson will have
the leading role. This pic-

ture will be put in produc-
tion shortly after the first

of the year.

All productions scheduled to he made at

the eastern studio of Famous Players for

the First Famous Forty have been com-
pleted and the studio organization is now
working on the product for the Second
Famous Forty. None of these pictures are

to he issued before next February.
With two productions in active work at

(Continued on page 118)

East Coast

BIOGRAPH STUDIO, 807 East 175th street

FIRST NATIONAL: Lambert Hillyer direct-

ing Milton Sills and Doris Kenyon in “The
Interpreter’s House.”
John Francis Dillon directing Anna Q. Nilsson
and Ben Lyon in “The One Way Street.”

GLENDALE STUDIO, Glendale, L. I.

ARCADIA PRODUCTIONS: T. Hayes
Hunter directing Captain Nungesser, Jacqueline

Logan and a well known cast in “Tlie Great

Air Mail Robbery” for Associated Exhibitors

release.

JACKSON STUDIO, Bronx, N. Y.

HOWARD ESTABROOK: Wilford Noy has

completed Alice Lake and Niles Welch in “The
Fast Pace” to be released through Arrow.
EAST COAST FILMS: Charles Hines

_

will

direct Johnny Hines in “The Crackerjack.”

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY CORPORA-
TION: Dimitri Buchowetzki directing and

titling “The Swan,” featuring Adolphe Menjou
and Frances Howard.
Frank Tuttle editing and titling “Miss Blue-

beard,” starring Bebe Daniels.

Edward Sutherland directing Thomas Meighan

and Lila Lee in “Coming Through.”
Sidney Olcott directing Jetta Goudal in “Salome

of the Tenements.”
Paul Sloane directing Richard Dix in “Too
Many Kisses.”

E. Mason Hopper will direct Bebe Daniels in

"The Crowded Hour.”
Frank Tuttle will direct Lillian Rich and

Adolphe Menjou in “A Kiss in the Dark.”

William de Mille will direct “Men and Women.

TEC-ART STUDIO, 318 East 48th street

VICTORY PRODUCTIONS: Victor Hugo
Halperin directing Conway Tearle and Sigrid

Holmquist in “School for Wives,” a Vitagraph

release.

UNIVERSAL STUDIO, Fort Lee, N. J.

ASSOCIATED PICTURES CORPORATION

:

Arthur H. Sawyer, supervising director, is now
preparing to make “Hail and Farewell” with

Barbara La Marr, for First National.

WHITMAN BENNETT STUDIO, Yonkers,

N. Y.
WHITMAN BENNETT: Whitman Bennett
directing Earle Williams, Johnny Walker and
Gladys Hnlette in “Lena Rivers” for Arrow-

release.
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uletttif (©reetingsi from

JOHN FRANCIS DILLON
Director of

FLAMING YOUTH SINGLE WIVES
LILIES OF THE FIELD IF I MARRY AGAIN
FLIRTING WITH LOVE THE PERFECT FLAPPER

In Preparation

ONE WAY STREET
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Pi^DUCTIO

Produced with one specific purpose

in mind—to meet, one hundred per

cent, the box-office requirements in

motion picture enter-

tainment.

As an example

—

TED
STU

“ONE YEAR

TO LIVE”

Maximum production values at

minimum cost— the foundation
upon which the success of this plant

is built.

Like Tiffany’s, our

institution may be

judged by our cli-

entele.

read as a newspaper serial story by

millions throughout the country.

Exploited nationally by the largest

dailies in the United States.

A remarkable drama of life, love

and faith by John Hunter, pictur-

ized with an all star cast under the

direction of

IRVING CUMMINGS

Released tViru

>> riiitST NUTIONI^L

First National Pictures, Inc.

Joseph M. Schenck Productions
Cosmopolitan Productions
Ritz Carlton Productions
Samuel Goldwyn Productions

' George Fitzmaurice Productions
Frank Lloyd Productions
Corinne Griffith Productions
Colleen Moore Productions
Sam Rork Productions
Edwin Carewe Productions
M. C. Levee Productions

are among the foremost factors in film-

dom establislied at this plant.

NO STUDIO
LIKE IT

ANYWHERE!
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Hello a!!

Merry Christmas and
A Happy New Year

Richard Dix

MANHATTAN-TOO MANY KISSES-A MAN MUST LIVE
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Thomas Meighan
wishes you a

jWmj) CI)r}Stinas

and a

prosperous ^eto gear

New Thomas Meighan Paramount Pictures

“THE ALASKAN”

“TONGUES OF FLAME”
: ^ * ,

’’
{

“COMING THROUGH”

“OLD HOME WEEK”
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Happy? Yes!

WATTERSON R. ROTHACKER

A DD to the roster of workers who can
restrospect on their efforts of the old

season with a feeling of a task well accom-
plished—the . satisfaction of having again
contributed to the cinema’s advancement

—

the name of Watterson R. Rothacker, head
of Rothacker Film Manufacturing Com-

pany. For to Rothacker the present Christ-
mas will probably stand out in recollection
along with other seasons conspicuous in

his memory as marking a milestone in the
industry which he has seen grow from its

swaddling clothes to its present lusty size.

The reason for Rothacker’s exuberant
holiday spirit lies in the fact that he is

on the eve of seeing the fulfillment of a
dream cherished over seven years in the

completion of the production of Sir Arthur
Conan Doyle’s “The Lost World.” This
photoplay, according to picture authorities,

reveals anew the hidden power of the

screen and promises to be the surprise

photoplay of 1925, introducing a new nov-
elty in pictures which has been accom-
plished by bringing to life before the cam-
era prehistoric dinosaurs in lifelike size.

The picture, made by Earl Hudson for

First National and Rothacker, has been in

the making seven years, and it is only re-

cently that the human actors in it, Bessie

Love, Wallace Beery, Lewis Stone and
Lloyd Hughes finished their work. And
before the new year breaks it is expected
the “finish” will have been written to the

arduous and scientific task of presenting

the weird monsters as they were thousands
of years ago.
Important developments affecting the fu-

ture of the screen are expected to result

from the facts developed by the scientists

and photographic experts in accomplishing
this new achievement.
Among the Jurassic period monsters

brought to life in “The Lost World” are

the Brontosaurus, Pterodactyl, Allosaurus,

Triceratops, Tyrannosaurus, Agathaumas,
Stegosaurus, Diplodoucus, Morosaurus,
Igtianodon, Camarasaurus and Trachodon.
Some of these reptilian giants are as big

as fifteen elephants on the screen.

In view of these facts is it any wonder
that Rothacker is sporting a happy, know-
ing smile.

Christmas in

Hollywood
{Contimted from page 68 )

wood, the goal and objective of thousands
of aspiring and ambitious candidates for
screen preferment, is in a constant of fer-

ment due to disillusionment and shattered
hopes—and to those whom the fates have
decreed a fair semblance of success in

their chosen fields of endeavor, comes the

thought of assuaging the hardships of these

hordes whom an unkind fate has singled

out for temporary setbacks.

But Hollywood has heart, has memory

—

has feeling, sympathy, words of cheer.

Gratuitously and ungrudgingly, screen at-

taches dig and dig deep at this season of

the year
;
not only in terms of dollars and

cents—but in terms of co-operation and
helpfulness, do they minister to everv wor-
thy cause via the channels of contributing

their services for this and that entertain-

ment, this and that benefit performance

—

this and that personal appearance.

Jolly Old Kris Kringle is a hail fellow

well met, and your Hollywood Thespian
runs him a close second—for he it is who
epitomizes the spirit of Christmas in its

ultimate degree of generosity. This sad old
world is embroiled in bitter conflict in every
distant land—there is mutiny most every-
where—but the sun is shining in Holly-
wood—and the screen world here and here-

abouts takes its deserved place in this soul-

enveloping therapeutic by generous recog-

nition of the fact that Christmas is a time
for stepping out of grease paint and
“props”—and their generous impulses hold
full sway.
There were Three Wise Men from the

East—but there are thirty thousand men
and women in the West—in Hollywood,
who reflect the spirit of Christmas—may
their numbers increase.

Wishing You All You Would Wish Yourself

Marjorie

DAW
Current and Coming Releases

“PARIS LIFE^^

“A PASSIONATE
ADVENTURE^’

“GREATER THAN
MARRIAGE”

“FEAR BOUND”
and

‘'"‘ONE WAY STREET
A First National Picture

(Nov.' in production at Eastern Studios, New York)
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MARION DAVIES
Starring in “ZANDER THE GREAT” for

Cosmopolitan Productions
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iWerrp Cfjristmag anb Happp i^ctu ^car

HARRISON FORD
Cosmopolitan Productions
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GEORGE HILL

RESULTS OF 1924

Director of:

^^XHROUGH THE DARK” Colleen Moore—Cosmopolitan

“THE HILL BILLY” Jack Pickford

—

United Artists

“THE FOOLISH VIRGIN”—Elaine Hammerstein—Columbia

“THE MIDNIGHT EXPRESS”—Elaine Hammerstein

(director and story)—Columbia

“ZANDER THE GREAT” Marion Davies Cosmopolitan
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5£^S0A’S GREETINGS
FROM

GEORGE A. SIEGMANN
COSMOPOLITAN PRODUCTIONS

“JANICE MEREDITH”
“NEVER THE TWAIN SHALL MEET”

“ZANDER THE GREAT”

“RECOMPENSE”—(Warner Bros. Classic)
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I MERRY CHRISTMAS
FROM

GOOD NEWS

imlm

HAPPY NEW YEAR m
Copyright Strauss-Peyton Studio
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^easion’£J

(Greetings!

FRANK O’NEIL
Assistant Director

FOOLISH VIRGIN
( Elaine Hammerstein)

FROM

JACK HUFF
THE PRICE SHE PAID

(Alma Rubens)as “ZANDER” in

ZANDER THE GREAT
THE MIDNIGHT EXPRESS

(All-Star)"an Productions

ZANDER
THE GREAT

LEIGH R. SMITH

W. S. JOHNSON MARION DAVIES

GEORGE HILL
Director
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We
Give

Service

ZANDER
THE

GREAT

it

Wind River Bill

LOCATION
CATERERS

m

BILL and WARREN I

Eddie Butler Warren

Phone Met. 2147

10115^ Second St.,

Los Angeles

^easion's;

(ireetinss;

Dick

Sutherland

m

M HARRY MYERS I

as

“TEXAS”

ZANDER
I THE GREAT |
^ (Cosmopolitan Prod.) ^

I EXCUSE ME I^ (Rupert Hughes) ^

I WOMEN I

I AND GOLD I
m 0immie Hogan Prod.) ’0

M ZANDER THE GREAT
Cosmopolitan Productions

I

i

i

THE i

TORNADO t
(Universal)
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COSMOPOLITAN CREATIVE DEPARTMENT

JOSEPH URBAN and His Children

Fred Gaus Miss Gretl Urban Charles T. Carlotte

RICHARD MURPHY

EDWARD FENNELL

ALBERT JECKEL

SUE GOLDKLANG

Paul G. Sprunck
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fason’is (greetings

from

i GEORGE BARNES A. S. C

i
I
3i
m
%

0.

%0
0
I
I
I

AND

HAROLD WENSTROM

i
i
i

i

i
I
i
i
m

Photographing

MARION DAVIES

in

ZANDER THE GREAT

i
i
i
i
!S^

i
i
i
i

0 Cosmopolitan Productions
i
i
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From

Mtvvp Cijrisitmas!

J|appj> i^etD gear

EDNA MARIAN Season’s Greetings

EDWARD L LUDDY
Directing

Century Comedies

featured in

Century Comedies
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Reason s

(greetings

HILLIARD
KARR

CUDDLES SHIRLEY

Century

,

Comedies
Two Faces You

Are Bound to Like!

Extend You the

^easion’s! (Greetings;

Address

5230^ Sunset Blvd,

Hollywood

JHerrp CfjrijStmasi

gear

EDDIE
GORDON

Featured in

Century
Comedies

LARRY RICHARDSON
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MACK vSENNETT COMEDIES

WILLIAM FOX COMEDIEvS

VIRGINIA
VALLI

m

m

#reEttngs for

1925

Edward GribLon

1925

^ ^rosperoug Pear

to pou mp frieniis!
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HARRY LANGDON
WISHES YOU

for 1925
ear
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Director of more than 200 stage plays and

the Hippodrome for 12 years, now directing

Motion Pictures.

Manhattan
Mr. Burnside’s first photoplay, starring

Richard Dix, has just been released by Para-

mount.

From Mr. Exhibitor to the

Stars

{Continued from page 80)

with assurance. Under the present system

of “scrambled casts” he has little idea

what any picture will do.

Stars producing their own pictures have
been instrumental in boosting film prices

to their present almost prohibitive level.

Even the greatest of stars will eventually

kill themselves with the public. Norma
Talmadge, once the dominant figure in the

acting end of the industry, no longer draws
strongly at the box office. She makes too

few pictures and too many of those she

does make are costume pictures. Mary
Pickford has suffered a like fate. Fair-

banks also. Harold Lloyd is headed for

the same rocks, as the prices demanded for

his product have compelled the exhibitor

to raise admission prices and alienated

thousands of his faithful followers. Stars

are like tempers. They’re fine when under
perfect control .—Eli Whitney Collins, pres-

ident Motion Picture Theatre Owners of
Arkansas, Jonesboro, Ark.

Our last picture of Mae Murray was
“Fascination.” Mae, if you don’t cut out

some of the jazz and silly stuff, our crowd
won’t like you any more.

Priscilla Dean, we hope your last two
pictures, “The Siren of Seville” and “A
Cafe in Cairo,” will get us more money
than the last few from Universal. If not,

goodby, Priscilla.

Hoot Gibson, we have been working
hard for you, to hold you up, but you
have been mighty hard on us with some
of this New York society stuff, so lay off

it, or we are going to quit.

Harold Lloyd, since we put our house
on a paying basis and quit giving all we
made to the exchanges, we have been un-
able to use your pictures on account of
high rentals. The exchange got all we
made on the last two we ran. Your pic-

tures don’t get me any more money than
Johnnie Hines, Hoot Gibson, Fred Thom-
son, Tom Mix, and some others, so why not
insist that the exchanges put down the film

rent in the same class so us small town
guys can get a peep at you occasionally.

The following stars are very popular

with my patrons, but titles and production
qualities and good directing count most
these days : Harold Lloyd, Douglas Mac-
Lean, Betty Compson, Johnnie Hines, Rin
Tin Tin, Mae McAvoy, Elaine Hammer-
stein and Fred Thomson.

—

W. D. Patrick,

Strand theatre, Florala, Ala.

From an exhibitor’s viewpoint it seems
to me that we might use some pretty

strong language in describing our feelings

toward the director of certain productions

that are bought by us for big specials.

Some directors have a good story to work
on, but spoil it by using too much film

footage in getting it on the screen. It

does not please an audience to sit through

half a show of poor entertainment to see

the balance good. Many directors make
the mistake of using too much film to tell

their story bn. The late Thomas H. Ince

is one remarkable exception. Whenever an
exhibitor has an Ince directed picture he
can count on having a pleased audience.

The tragedy of it for us exhibitors is that

we never know just what a picture is until

we run it. Press sheets always tell us what
wonders the pictures are regardless of

whether they are good or bad. Truth
about productions is the remedy, but how
to get, is the question.

—

W. A. Doerschlag,

Strand theatre. Ransom, Kan.
{Continued on page 108 )
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REGINALD BARKER
Productions for

Metro-Goldwyn-Mayer

Current release

“THE DIXIE HANDICAP”

COMING

“THE GREAT DIVIDE”

Photography by Percy Hilburn.
Assistant director—Harry Schenck.
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From the Stars to Mr.

Exhibitor
{Continued from page 81)

there are people interested in various angles
in pictures. Some like scenery, others
drama, others history—there are sufficient

angles for the exhibitor to work upon that

will keep him going throughout the entire

campaign and this keeps them coming to

the box office.—Harry O. Hoyt,

Dorothy Mackaill is fighting to have her
name spelled correctly. She has seen her-

self advertised and her name spelled wrong.
Like George M. Cohan, Dorothy doesn’t

care so much what is said about her so long
as her name is- spelled correctly.

There are many names that are difficult

to pronounce and to spell in filmland, and
Dorothy feels the exhibitor should cooper-
ate with the stars in spelling their names
correctly in advertisements and in theatre

representation.

From Mr. Exhibitor to the

Stars

{Continued from page 106)

At different times I have noted in letters

from exhibitors in towns under 5,000 popu-
lation, that in order to secure pictures con-
taining certain stars they were compelled
to book other pictures that they did not

want. I have, through several years of

experience, found that while certain stars

are an asset to my box office receipts, I

have also learned that I can make more
money and please my patrons better by
booking pictures that I know will please

them, regardless of who the star is. It is

the exploitation and manner in which the

individual exhibitor goes after the business
that counts mostly.

I have for a long time eliminated such
stars as Norma Talmadge, Richard
Barthelmess, William Farnum, Constance
Talmadge, “Buck” Jones, Tom Mix, Mary
Bickford, Charlie Chaplin, Douglas Fair-
banks, Shirley Mason and a score of others,
all of whom are excellent and proved very
popular here, for obvious reasons, but by
giving more attention to the selection of
my programs and booking what I know
my patrons want, I have, as yet, not had
cause for regretting my change in policy.

I maintain that “The play’s the thing” and
the sooner the exhibitors come to realize

this fact, the sooner will they come to

realization that the moving picture industry
is not dependent upon a score or more
of individuals.

—

Adolph Kohn, Pastime
theatre, Granville, N. Y.

It is not my desire to criticise the stars

who work in the many wonderful pictures

of present day production. I believe most
of them are sincere in their efforts to

make good pictures and box office attrac-

tions. Being a small town exhibitor I

believe I prefer to take a shot at the

directors. Many good pictures are spoiled

because the director allows something sug-
gestive to get into it. Exhibitors with
mixed audiences, in towns of ten thousand
and under, usually prefer clean, entertain-

ing, fast moving pictures with enough
comedy to send them away in a good
humor. The good will of any theatre is

measured by the number of satisfied

patrons it can obtain in a given territory.

I believe the movie fan must be amused
and entertained if you get his patronage.

Heavy, dramatic pictures will not do it.

Suggestive, salacious pictures will not do
it. A clean picture full of comedy and

action in the hands of a manager with a
pleasing personality who stays on the job
long enough to say “hello” and “how do
you do” to most of the customers will
make money and give him the reputation
of being a good showman.—E. P. Smith,
secretary, Iowa Theatre Owners’ Associa-
tion, Chariton, la.

Most people come to the theatre to be
amused, to laugh, to forget their sorrow
and their fights with each other in the
survival of the fittest. The one who can
do this successfully is Lloyd Hamilton, the
greatest comedian on the screen. He is

the only comedian and one of the few
stars that receive applause when a slide

advertising his picture is shown on the
screen. Thank goodness for the comedies
and especially the work and walk of Mr.
Hamilton. May each Christmas bring him
closer to his place in the sun.

—

Russell
Armentrout, K. P. theatre, Pittsfield, 111.

Christmas Holiday at

Coast Studios
{Continued from page 8S)

“a lavish display of gowns and gorgeous-
ness,” and it promises to set the pace
for seasonable style in the realm of
women’s wear.

Pola Negri’s half-caste Oriental danc-
ing girl role in “East of Suez,” with
Raoul Walsh directing, will be ready for
the cutting room before Christmas. Ed-
mund Lowe plays opposite. Clarence
Badger is directing Betty Compson in

“New Lives for Old,” and Irvin Willat
has an all-star cast just under way in

a picture having to do with postal avia-
tion service, called “The Air Mail.”

Metro-Goldwyn-Mayer is making eight
(Continued on page 110)
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May a Jolly Christmas Be Yours—
HAROLD LLOYD
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WILFRED NOY
Director of More

Than 50 Features

Just Completed

“THE LOST CHORD ”

Artistic—Yet Commercial

DOUGLAS McDonald

CAMERA MAN

f

Whitman Bennett Studios

Yonkers, New York

i

Christmas Holiday at

Coast Studios
{Continued from page 108)

productions at this writing, which means
that about half of its staff of directors

—

totaling seventeen—is actually working.
The others have numerous screen en-
tertainments in the preparatory stage
and probably will begin actual produc-
tion on as many more as are now under
way by the New Year. Marshall Neilan
is engaged in making studio shots for
“The Sporting Venus,” with Blanche
Sweet and Lew Cody in the leading
roles. Neilan made part of this produc-
tion in England and France last summer
and now is putting on the finishing
touches. John Stahl has begun making
“Fashions for Men,” with an all-star cast,

while Erich Von Stroheim is again ac-
tive after his long period of association
with “Greed,” this time piloting Mae
Murray in “The Merry Widow.”

*

Robert G. Vignola has about finished
“The Summons,” with an all-star cast,

and will soon transfer his activities to
the United lot, where he is to direct
Corinne Griffith. Victor Seastrom is be-
ginning “Kings in Exile,” with an all-

star cast; Robert Z. Leonard is making
“Cheaper to Marry,” Frank Borzage is

directing “Man’s World," and Monta
Bell has begun an untitled production
with an all-star cast.

Eight units are functioning on the
United lot. Of First National produc-
tions there are two—A1 Green directing
Colleen Moore and Leon Errol in the
Flo Ziegfeld stage success, “Sally,” and
Edwin Carewe just starting “My Son,”
with Madame Nazimova and Buster Col-
lier in the all-star cast. George Fitz-
maurice is making “World Without
End,” for Samuel Goldwyn at United,
and Henry King, whose “Romola,” feat-
uring Lillian and Dorothy Gish and Ron-
ald Colman, is now entering a long run
at the Hollywood Egyptian theatre, is

producing “Sackcloth and Scarlet,” the
widely read magazine story, with Alice
Terry in the leading role. This will be
a Paramount release.

Irving Cummings has begun the M. C.
Levee production, “One Year to Live,”
having in the cast Aileen Pringle, An-
tonio Moreno, Dorothy Mackaill, Rose-
mary Theby and others. Corinne Grif-
fith is to have Robert G. Vignola at the
megaphone for “Declasse,” just ready to
get under way on the United lot. Two
Cosmopolitan productions are active at
United—Maurice Tourneur directing an
all-star cast headed by Anita Stewart
and Bert Lytell in “Never the Twain
Shall Meet,” and George Hill directing
Marion Davies in “Zander, the Great.”

Universal comes to bat with five pro-
ductions at present, chief among which is

Rupert Julian’s “Phantom of the Opera,”
with Lon Chaney, Mary Philbin and
Norman Kerry in the leading roles. This
is heralded as a worthy successor to

Universal’s “The Hunchback of Notre
Dame,” and probably will not reach the

screen until toward the middle of next
year. Other Universal pictures in the

making are Jay Marchant directing Joe
Bonomo and Lillian Lorraine in “The
Great Circus Mystery,” Harry Pollard

making “California Straight Ahead,"
with Reginald Denny heading the cast;

William Seiter directing Laura La Plante

in “Dangerous Innocence,” and Arthur
Rosson piloting Hoot Gibson in "The
Taming of the West.”

Seven companies make up the activity

{Continued on page 112)
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A WONDER—A WINNER—A HIT

She whipped two of the biggest star attractions of the season

by beating $20,000 at the Rialto, New York, and you know

what that means in the week before Christmas.

D. W. Griffith’s Sensational Box Office Surprise

“Isn’t Life Wonderful?”

They are all talking about it now, the critics, the public and

the exhibitors. After thinking it over, the New York papers

are still giving it more space than to the new films. Here are

some of the things they say:

“Let’s say it gladly. ‘Isn’t Life Wonderful’ is the best pic-

ture ever made.”—Daily News.

“We rise and state that Lupino Lane’s comedy touches a

high mark which no screen actor save Charles Chaplin has

ever reached.”—Evening Post.

“I agree it is the sweetest love story I’ve ever seen.”

—Tribune-Herald.

The great picture of the year and a great money picture.
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DAN MASON
Pops Shendorf in Sally

First National Production

' Wti

HAROLD SINTZENICH

Photographing for D. W. GRIFFITH

“America”
“The White Rose”
“ISN’T UFE WONDERFUL?”

Christmas Holiday at

Coast Studios
(Continued from page 110 )

at F. B. O. Earl Kenton is making an-
other of the “Go-Getter” series which
feature George O’Hara and Alberta
Vaughan as well as several of the play-
ers that were prominent in the “Tele-
phone Girl” series. Harry Garson is

directing Maurice “Lefty” Flynn in

“Breed of the Border;” Lloyd Ingraham
is handling the megaphone for “Mid-
night Molly,” Evelyn Brent’s second star-

ring vehicle for Gothic Pictures Cor-
poration; Emory Johnson is making an
untitled production with an all-star cast;
Louis Gasnier is directing “The Triflers,”
for B. P. Schulberg, working with an all-

star cast headed by Mae Busch; James
P. Hogan is about ready to send “Cap-
ital Punishment,” another B. P. Schul-
berg production, to the cutting room,
and A1 Santell is directing Elaine Ham-
merstein and Lou Tellegen in “Parisian
Nights.”
Two units are working in the Berwilla

studios—Del Henderson directing Frank-
lyn Farnum and Helen Holmes in serial

episodes, and Ben Wilson, who has just
returned from New York, has begun
directing Yakima Canutt in a Western
special as yet untitled.
Bertram Braken is directing Naldo

Morelli in “The Son of Cain,” using the.

old Grand-Astor Studio, which has been
rechristened the California Studio.

Century’s quartet of comedy films in-

clude Charles Lament directing Darling-
ton and Late, Jack Robbins handling
Eddie Gordon, Edward 1. Luddy piloting
Wanda Wiley and A1 Herman holding
the megaphone for the Carr and Engle
team.

Charles Chaplin’s United Artist com-
edy on which he has been working since
last spring was scheduled to be finished
by November, but indications point now
toward a finishing date some time next
year, nothing definite being obtainable.
November came and found the picture
about one-third completed, according to

a studio authority.
*

Christie has three companies active
with a fourth just about to call curtain
on its effort. Harold Beaudine is direct-
ing Bobby Vernon; Archie Mayo is pilot-

ing Neal Burns, and Gil Pratt has charge
of the Jimmy Adams comedy. Scott
Sidney has about irised out “Charley’s
Aunt,” the A1 Christie feature in which
Sidney Chaplin plays a leading role.

Just when the next special will go into
production is not known at present, but
when it does it will be “Stop Flirting,”
an English play that has run two years
in London. This is a musical comedy
in its stage clothes, and the Christies
have just acquired it for film use.

Buster Keaton is out of the city just

now, but will return shortly to put the
finishing touches on his first of six com-
edies he is to make for Joseph M.
Schenck, “Seven Chances.”
Three comedy companies contribute to

the activity at the Fine Arts Studio

—

George Fay directing Lloyd Hamilton,
Norman Taurog directing Lige Conley,
and A1 Ray piloting the Bowler-Vance
comedy team in a Cameo production.
Harold Lloyd is the only company

now working in the Hollywood Studios,
although several independent produc-
tions are scheduled to begin there within
the month. L.loyd’s present vehicle is a
college play and this will be his last

picture to be issued through Pathe, the
bespectacled comedian having arranged
for Paramount release for future films

he makes.
Considerable uncertainty exists con-

(Continued on page 114 )



December 27, 1924 EXHIBITORS HERALD 113

^easion’si Greetings;

rvennetn iiar

(Nee Marie Prevost)



114 EXHIBITORS HERALD December 27, 1924

Christmas Holiday at

Coast Studios

{Continued from page 112)

cerning the effect Thomas Ince’s death
is to have on the future activity of his

Culver City Studios. However, all of the

productions which were active when the

film magnate met his untimely death are

still functioning. These are Ralph Ince
directing an all-star cast in “Playing
With Souls,”—two Hunt Stromberg pro-

ductions; Tom Forman directing Pris-

cilla Dean in “Vienese Madness,” and
Scott Dunlap directing Harry Carey in

“Beyond the Border.” Regal also is

making a picture at the Ince lot
—“Girl

of Gold,” with Florence Vidor heading
the cast and John Ince directing.

Sam Wood is well along with his

second Harold Bell Wright story which
he has made for Principal Pictures.

With an all star cast headed by Ken-
neth Harlan, Wood is making “The Re-
Creation of Brian Kent.”

« * «

Five comedy units and another horse
picture are on the present schedule of

the Hal Roach Studios. Bob McGowan
is in charge of “Our Gang,” Fred Guiol
is directing Glenn Tryon and Blanche
Mehaffey in a two-reeler; Jay A. Howe
is piloting the “Spat Family,” Leo Mc-
Carey is directing Charles Chase and
Ralph Ceder is holding the megaphone
for Arthur Stone. Fred Jackman has
his six-reel feature built around Rex, the
horse, well along. Marie Mosquini has
the chief human role.

Mack Sennett’s fun factory out on
Glendale boulevard is chiefly concerned
with two-reelers at present—four com-
panies working. Eddie Cline is direct-

ing Ralph Graves; Harry Edwards is

making a Harry Langdon comedy; Del
Lord is directing Billy Bevan, and Lloyd
Bacon is making a two-reeler with Ben
Turpin.

Vitagraph has one company active

—

David Smith directing Cullen Landis and
Alice Calhoun in “Pampered Youth,” a
Booth Tarkington tale.

Waldorf is producing "Who Cares?”
with David Kirkland directing an all-

star cast.

Warner Brothers have finished up sev-
eral productions and at present has only
three units active, but others are to be-
gin within a short time. James Flood
is directing an all-star cast headed by
Willard Louis in “The Man Without a
Conscience.” Mai St. Clair is directing
an all-star cast in a crook drama of the
San Francisco underworld, called “Thin
Ice,” while Harry Beaumont has begun
making Edward Keable’s “Recompense,”
with Monte Blue and Marie Prevost in
the leading roles. The latter picture is

a sequel to “Simon Called Peter,” and
was adapted to the screen by Dorothy
Farnum. It is heralded as one of the
big features of Warner releases for the
coming year.

West Coast
{Continued from page 84)

on "Capital Punishment,” with an all-star
cast.

A1 Santell is directing Elaine Hammerstein and
Lou Tellegen in “Parisian Nights.”

FINE ARTS STUDIO. 4500 Sunset.
George Fay is directing Lloyd Hamilton in
two reelers.

Norman Taurog is directing Lige Conley in
Mermaid comedy.
A1 Ray is directing the Bowler-Vance team in

a Cameo comedy.

FOX STUDIO, Western and Sunset.
Roy Del Ruth is directing Kala Pasha in a
two-reel comedy.
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HOBART BOSWORTH
SUNDOWN (First National)
BREAD (Metro-Goldwyn)
Starring in HEARTS OF OAK (Fox)
SILENT WATCHER (First National)
IF I MARRY AGAIN (First National)
ZANDER THE GREAT (Cosmopolitan)
MY SON (First National Prod. Gorp.)

Under the Personal Management of

FREDDIE FRALICK
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BETTY COMPSON
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Lynn Reynolds is directing Tom Mix in “Rid-
ers of the Purple Sage.”
Edward VanDyke is directing Buck Jones in
“The Trail Rider.”
Jack Conway is directing an all-star cast in
“The Hunted Woman.”
George Marshall is directing an all-star cast
in “The Bull Fighter.”
Chester Bennett is directing Edmund Lowe in
“Champion of Lost Trousers.”
Alan Hale is preparing “The Scarlet Honey-
moon,” with Shirley Mason heading the cast.

Jack Ford is directing “Kings of the Turf,”
with an all-star cast.

A1 Herman, Slim Sommerville, Benny Stoloflf,

A1 Campbell and Clyde Carruth are making
comedies.

HOLLYW OOD STUDIOS, 6642 Santa Moru
ica boulevard.

HAROLD LLOYD PRODUCTIONS: Fred
Newmeyer is directing Harold Lloyd and
Jobyna Ralston in a feature comedy of college
life.

INCE STUDIO, Culver City.
Ralph Ince is directing an all-star cast in

“Flaying With Souls.”
HUNT STROMBERG PRODUCTIONS : Tom
Forman is directing Priscilla Dean in “Viennese
Madness.”
Scott Dunlap is directing Harry Carey in “Be-
yond the Border.”
REGAL PRODUCTIONS: John Ince is

directing Florence Vidor in “The Girl of

Gold.”

LASKY STUDIO, 1520 Vine Street.
Cecil B. Ue Mille is directing an all-star cast

in “The Golden Bed.”
Raoul Walsh is directing Pola Negri in “East
of Suez.”
William Howard is directing an all-star cast

in “The Thundering Herd.”
Clarence Badger is directing Betty Compson
in “New Lives for Old.”
Irvin Willat is directing an all-star cast in

“The Air Mail.”

METRO GOLDWYN MAYER STUDIO, Cul-

ver City, Cal.
Marshall Neilan is directing Blanche Sweet and
Lew Cody in “The Sporting Venus.”
John Stahl is directing an all-star cast in

“Fashions for Men.”
Eric Von Stroheim is directing Mae Murray
in “The Merry Widow.”
Robert Vignola is directing an all-star cast

in “The Summons.”
Victor Seastrom is directing an all-star cast

in “Kings in Exile.”
Robert Z. Leonard is directing an all-star cast

in “Cheaper to Marry.”
Frank Borzage is directing an all-star cast in

“Man’s World.”
Monta Bell is directing an all-star cast m an

untitled production.

PICKFORD-FAIRBANKS STUDIO, 7100

Santa Monica boulevard.
Inactive.

PRINCIPAL PICTURES, 7250 Santa Monica
boulevard.

Sam Wood is directing an all-star cast headed
by Kenneth Harlan in “The Re-Creation of

Brian Kent.”

ROACH STUDIO, Culver City.
Bob McGowan is directing “Our Gang” com-
edies.

J. A. Howe is directing “The Spat Family”
comedies.
Fred* Guiol is directing Glenn Tryon and
Blanche Mehaffey in a two-reel comedy.
Leo McCarey is directing Charles Chase in

one-reel comedy.
Fred Jackman is directing a six-reel feature

built around Rex, the horse. Marie Mosquini
has the chief human role.

Ralph Ceder is directing Arthur Stone in two-
reel comedy.

SENNETT STUDIO, 1712 Glendale boule-

vard.
Eddie Cline is directing Ralph Graves in

comedy.
Harry Edwards is directing Harry Langdon
in comedy.
Del Lord is directing Billy Bevan in comedy.
Lloyd Bacon is directing Ben Turpin in a

two-reel comedy.

UNITED STUDIOS, 5341 Melrose.
FIRST NATIONAL PRODUCTIONS: A1
Green is directing Colleen Moore and Leon
Errol in “Sally.”
Edwin Carewe is directing Nazimova and
Buster Collier in “Mv Son.”
SAMUEL GOLDWYN PRODUCTIONS:
George Fitzmaurice is directing an all-star cast
in “World Without End.”
HENRY KING PRODUCTIONS: Henry
King is directing Alice Terry and an all-star

cast in “Sackcloth and Scarlet.”
M. C. LEVEE PRODUCTIONS: Irving Cum-
mings is' directing Aileen Pringle, Tony Mo-
reno, Dorothy Mackaill, Rosemary Theby and
others in “One Year to Live.”
CORINNE GRIFFITH PRODUCTIONS:
Robert Vignola is directing Corinne Griffith

in “Declasse.”
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FINIS FOX
Adapter and Scenarist of

“MY SON”
Edwin Carewe’s First National Production

featuring Nazimova

AUTHOR—DIRECTOR—PRODUCER

of

•‘A WOMAN WHO SINNED”
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HELENE CHADWICK
•THE DARK SWAN”

(Warner Bros.)

“THE RE-CREATION of BRIAN KENT”
( Principal Pictures

)

“THE BORDER LEGION”

(Paramount)

“TROUPING WITH ELLEN”

(Producers Distributing)

Mr. Exhibitor:

SEASON’S GREETINGS ! and thanks for your many compli-
ments to

THE BUDDIE MESSINGER COMEDIES
during the past year. My latest picture is

“SAILING ALONG”
(Universal release)

COSMOPOLITAN PRODUCTIONS; Maurice
Tourneur is directing an all-star cast headed
by Anita Stewart and Bert Lytell, in "Never
the Twain Shall Meet.”
George Hill is directing Marion Davies in
"Zander, the Great.”

UNIVERSAL STUDIO, Universal diy, Cal.
Rupert Julian is directing Lon Chanev', Mary
Philbin and Norman Kerry in "The Phantorii
of the Opera.”
Jay Marchant is directing Joe Bonomo and
Lillian Lorraine in "The Great Circus Mys-
tery.”
Harry Pollard is directing Reginald Denny in
"California, Straight Ahead.”
William Seiter is directing Laura La Plante
in “Dangerous Innocence.”
Arthur Rosson is directing Hoot Gibson in
“The Taming of the West.”

VITAGRAPH STUDIOS, 1708 Talmadge.
DAVID SMITH PRODUCTIONS; David
Smith is directing Alice Calhoun and Cullen
Landis in "Pampered Youth.”

WALDORF STUDIOS, 6070 Sunset boule-
vard.

David Kirkland is directing an all-star cast
in “Who Cares?”

WARNER STUDIIO, 6842 Sunset boulevard.
James Flood is directing Willard Louis and
an all-star cast in “The Man Without a

Conscience.”
Mai St. Clair is directing an all-star cast in a
crook drama of the San Francisco underworld,
“Thin Ice.”
Harof Beaumont is directing Monte Blue and
Marie Prevost in “Recompense,” a sequel to

“Simon Called Peter.”

Production in East Shows
No Let-Up

{Continued from page 85)

its Eastern studios, First National is hav-
ing two more prepared for photography
to follow them, while other units are at

work in Hollywood. As soon as Lambert
Hillyer completes directing Milton Sills and
Doris Kenyon in “The Interpreter’s House’’
and John Francis Dillon completes direct-

ing Anna Q. Nilsson and Ben Lyon in “One
Way Street,” both under the supervision of
Earl Hudson, photography will begin in

New York on “The Eternal Lamps,” by
Ferdinand Reyher and “Uriah’s Son” from
Stephen Vincent Benet’s story.

* * *

The first important producing organiza-
tion to again re-establish Fort Lee as a
production center for the East, is Associ-
ated Pictures Corporation, which has just

taken a lease on Universal studios. This

company will produce “Hail and Farewell”
the next starring vehicle in which Barbara
La Marr will appear and which will be
distributed by First National Pictures.

Arthur H. Sawyer, supervising director of
Associated Pictures Corporation, is in

charge of the organization and Barney
Lubin is production manager.
The photographic department is in

{Continued on page 122)
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(Greetings;

To The Exhibitors Herald
and

The Herald Only Club

LOUISE FAZENDA
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SEASON^S GREETINGS
PARK FRENCH WILLIAM CAMERON MENZIES

W ith

RITZ CARLTON
PICTURES, Inc.

Rudolph Valentino

PRODUCTIONS

RECENT PRODUCTIONS art director

THIEF OF BAGDAD
ROSITA

DOROTHY VERNON OF HADDON HALL
THE LADY

MITCHELL LEWIS BERT WOODRUFF
TRACKED IN THE NORTH

(WARNER BROS.)

DEVlL^S DAUGHTERS
(PRISCILLA DEAN)

FRIVOLOUS SAL
(j. K. McDonald)

WORLDY GOODS
(FAMOUS PLAYERS)

THE MINE WITH THE IRON DOOR
(PRINCIPAL PICTURES)

FLOWING GOLD
(FIRST NATIONAL)

UNDER THE EXCLUSIVE MAN-
AGEMENT OF ,

ERNEST S. COWELL
324 MARKHAM BLDG.

HOLLYWOOD
595-559 HE. 8986

PIERRE GENDRON GEORGE DAVIES
THREE WOMEN HE WHO GETS SLAPPED
(WARNER BROS.) (METRO-GOLDWYN)

THE CITY THAT NEVER SLEEPS
(FAMOUS PLAYERS) PHANTOM OF THE OPERA

THE LOVER OF CAMILLE (universal)
(WARNER BROS.)
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BEN TURPIN
MADELINE HURLOCK

Mack Sennett Comedies
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Hello Folks:

—

Merry Christmas to y
under contract.

Have already worked
Without a Conscience.”

While I am about it.

I am now at Warner Bros

HAPPY NEW YEAR!

JOHN PATRICK

Reason’s! (greetinssf

RAY RINGER
1 CINEMATOGRAPHER
JhYEARS with JOS. M. SCHENCK
GOI,D FISH”—CONSTANCE TALMADGE

NIGHT OF ROMANCE”

A ^ * 1

Production in East Shows
No Let-Up

{Continued from page 118 )

charge of Rudolph Berquist who has been
responsible for the camera work on
“Quincy Adams Sawyer,” “Sandra,” the
latest Barbara La Marr picture, “Potash &
Perlmutter,” “The Shooting of Dan Mc-
Grew” and other big productions. The tech-
nical department will be in charge of M. P.
Staulcup.

Announcement concerning director and
cast which will support Miss La Marr will

be forthcoming within the next few weeks.
Mr. Sawyer, in his work of supervision,

will be assisted by A1 Hall, and a staff of
studio workers, and sets are now being
built at Universal studios under the direc-
tion of Mr. Staulcup for “Hail and Fare-
well,” production of which will begin the
latter part of December.

* * *

Work is progressing rapidly on “The
Fast Pace,” which Wilfrid Noy is directing
for Howard Estabrook. This production
is being made at the Jackson Motion Pic-
ture Studios in New York City and the

cast includes Alice Lake, Niles Welch,
Barney Sherry and Maurice Costello. This
will be released through Arrow.
“The Fast Pace” is Mr. Noy’s second

directorial effort in America, his first being
“The Lost Chord,” which was shown re-

cently at Wurlitzer Hall, New York City.

Mr. Noy, however, made over fifty pictures

in England and on the continent including
the original “Under the Red Robe,” and
“Lorna Doone.” He came over here a few
months back to study American methods
of production and then planned to return

to Europe. From present signs, however,
Mr. Noy has made a place for himself
here and will stay on indefinitely.

Preparations are now being made at the

Jackson studio in the Bronx where Johnny
Hines is soon to begin production on the

third of his present series, “The Cracker
Jack,” which C. C. Burr is producing for

the independent market. V^ile the sets

are being erected and built at the studio,

Hines and his supporting cast will be at

Miami where a host of exteriors will be
made. The script of “The Cracker Jack”
calls for locales in Ecquasada, a m3rthical

South American country, where Hines,

fresh from college, is “live wiring” the sale

of his father’s pickles. He is inadvertently

thrust in with a band of revolutionists and
the fur further begins to fly when he be-

comes involved with a dark-eyed senorita.

The story of “The Cracker Jack” was writ-

ten by Richard Friel, who was also re-

sponsible for the script on Hines’ latest

“The Early Bird.” Charles Hines is di-

recting with photography in the hands of

Charles E. Gilson and John Geisel.

* * *

H. F. Jans, president of Jans Productions,

Inc., has laid out an elaborate schedule of

production for his organization. All of

the pictures will be issued on the independ-
ent market and sold on the “Jans Plan,”

which does away with all percentage ar-

rangements, the buyer taking over all rights

to the picture in his territop^. The first

of the new Jans Productions is “Playthings

of Desire,” issued December 15. It was
adapted from the novel by J. Wesley Put-

nam and the Macaulay Company, the pub-

lishers, are issuing an elaborate photoplay

edition. The picture was directed by Bur-

ton King and Estelle Taylor, Mahlon Ham-
ilton, Mary Thurman, Edmund Breese,

Dagmar Godowsky, Bradley Barker, Law-
ford Davidson and Walter Miller are the

featured players.

"The Mad Dancer” will be the second

of the Jans Productions. This is from a
story in the current issue of Young's Mag-

(Continued on page 124)
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^ Best Wishes ^
for the Most Prosperous

New Year

FRANK
LLOYD

Independent Producer

and Director

<<BLACK OXEN»»
‘^THE SEA HAWK»'

“THE SILENT WATCHERS'
“HER HUSBAND’S

SECRET”

First National Pictures
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Production in East Shows

No Let-Up
(^Continued from page 122)

azine by Louise Winter. Mr. Jans has

engaged little Ann Pennington for the title

role and the leading male role will be

played by Johnnie Walker. Burton King
will direct. “Ermine and Rhinestones’’ will

be the third of the Jans Productions. This

is also by Louise Winter and was published

in Breezy Stories. There will be three other

features in the first series of new Jans

Productions. Titles of these have not as

yet been announced.

* * *

Upon his return from the coast, I. E.

Chadwick, president of Chadwick Pictures

Corporation, announced that he had com-
pleted his plans which will start produc-

tion of two big features in the east

—

“The Street Singer,’’ for which John Gor-

man, the director, now in New York is

seeking locations, and the new Lionel Bar-

rymore special—his third for the Chadwick
organization this season. No title has been

announced for Mr. Barrymore’s picture.

Mr. Chadwick also announced that while

on the coast he had made plans for the

production of two more big pictures. These
are “The Romance of an Actress,” to be

directed by Hunt Stromberg from the

scenario by Harvey Gates and “Sunshine

of Paradise Alley” to be directed by Colin

Campbell working from the script prepared

by J. Grubb Alexander. These two pic-

tures will complete the series called the

Chadwick 9 of which five pictures have

already been issued to independents this

season, namely, “The Fire Patrol,” the first

Hunt Stromberg production; “The Painted

Flapper,” a John Gorman production; “The
Tomboy,” a Mission Film Corporation

picture now being released, and the two
first Lionel Barrxmore specials, “Meddling
Women” and “I Am the Man.”

In addition to the nine productions
planned at the beginning of the season
Chadwick has added another, “Flattery,” a

Tom Forman production for the Mission
Film Corporation to his program.

*

While it was made on the coast “The
Wizard of Oz” is in all other senses an
eastern production as every step in the

making of the picture aside from the ac-

tual filming was accomplished in the east
A few days ago a print of “The Wizard of
Oz” arrived in New York and those who
have pre-viewed it acclaim it as one of the

finest comedies and feature entertainments
this season has produced. Semon has, it is

said, realized every potentiality with re-

markable success, even genius in many
spots, and “The Wizard of Oz” bids fair

to take rank as one of the important pro-
ductions made at any time by the industry.

Not content with having announced the

signing of George Walsh to a long term
contract Mr. Chadwick has also announced
the signing of Theda Bara, luring this

famous “vamp” of the stage and screen
out of retirement for a series of pictures

to be made by his organization and dis-

tributed on the independent market. “The
Unchastened Woman,” Louis K. Anspach-
er’s famous play, has been acquired as the

first vehicle for Miss Bara.
* =K *

Work will soon be started by Pathe on
their newest serial, “Black Caesar’s Clan,”
which will be made at Miami, Fla., under
the direction of George B. Seitz. The
story is taken from the widely circulated

book of the same title written by Albert
Payson Terhune.

Allen Ray, the Pathe serial star, will be

the featured player. The entire cast will

be announced at a later date.

Pathe has just completed “Galloping
Hoofs,” a serial made by Malcom Strauss,

Inc. George B. Seitz directed and Allene
Ray was the featured player. “Galloping
Hoofs” was made at the Universal Fort
Lee Studio.

“The Great Air Mail Robbery” with
Captain Charles Nungesser, the French
Ace, in the stellar role, is the only pic-

ture being produced in the East by Asso-
ciated Exhibitors. The picture is being
made at the Glendale Studios by the Ar-
cadia Productions, Inc., under the direction

of T. Hayes Hunter with a supporting cast

consisting of Jacqueline Logan, Gladys
Walton, Walter Miller, Lawford Davidson,
Theodore Babcock, Ida Darling and
Charles De Forrest. The story is from the

pen of Jack Lait and carries many se-

quences concerning aviation. Many of the

scenes are being made at the Roosevelt
Flying Field on Long Island.

* * *

At the Tee Art Studios, at 48th Street,

Victor Hugo Halperin is at work on
“School for Wives,” a Vitagraph picture.

The cast includes such names as Conway
Tearle, Sigrid Holmquist, Peggy Kelly,

Arthur Donaldson, Orlando Daly, Gerald
Oliver Smith and Jill Lynn. It is expected
that “School for Wives” will be completed
in about two or three weeks. “Greater
Than Marriage,” a Vitagraph picture, was
also made in the East by Victor Hugo
Halperin. Joe Ruttenberg and Jack Van-
derbroek are the cameramen.
Howard Estabrook has completed work

on “The Adventurous Sex” for Associated
Exhibitors. Charles Giblyn directed and
Clara Bow and Herbert Rawlinson headed
the cast. This was made at the Tec-Art
Studio.

A

TO THE

“WHAT THE PICTURE DID FOR ME DEPT.”
Contributors

TOMMY HICKS
THE LITTLE BOY FROM TEXAS EDUCATIONAL COMEDIES

M Season's Greetings

I Norman Sprowl
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ROBERT G. VIGNOLA
NOW DIRECTING

CORINNE GRIFFITH

IN

“DECLASSE”

-j; L Ti '.JU
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NEVER THE TWAIN
SHALL MEET”

THE WHITE MOTH'

MAURICE TOURNEUR

LORNA DOONE'THE ISLE OF LOST SHIPS

iWerrp Ctjrigtmas

ADOLPHE MENJOU
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Christmas

from

PRINCIPAL
PICTURES
CORPORATION

Now Playing

Harold Bell Wright’s

“THE MINE WITH
THE IRON DOOR”

For Release Soon:

“THE RE-CREATION
OF BRIAN KENT”
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and

“Parisian Nights
”

A1 Santell Productions

for F. B. O.

“Empty Hearts
’’

For Banner

I
1-

m

“The Man Who
Played Square’’

For Fox

Supervising Director

Douglas MacLean’s

Current Production

for

Associated Exhibitors

s

I

s jHerrp

CftriiStmaS

SEASON’S GREETINGS

RENEE ADOREE
METRO-GOLDWYN-MAYER

SEASON’S GREETINGS

GASTON GLASS
Latest Releases:

Trouping with Ellen

Three Keys
I Am the Man

In Production:

Parisian Nights
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HOLLYWOOD’S LEADING PUBLICITY DIRECTORS

PETE SMITH
United Studios

HOLLYWOOD,
CALIFORNIA

HARRY D. WILSON
United Studios

HOLLYWOOD,
CALIFORNIA

SAM W. B. COHN
Advertising and Publicity

719 Taft Building

HOLLYWOOD,
CALIFORNIA

HARRY HAMMOND
BEALL

Los Angeles Manager
Exhibitors Herald

5528 Santa Monica Blvd

HOLLYWOOD,
CALIFORNIA

GEORGE LANDY
6683 Sunset Boulevard

HOLLYWOOD,
CALIFORNIA

WILSON B. HELLER
Hollywood Studios

HOLLYWOOD,
CALIFORNIA
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WILLIAM S. CAMPBELL
Director

HARRY
LORAINE

Late Productions

ROSITA-
Mary Pickford

BREAD—
Mae Busch

REVELATION
Viola Dana

ALONG CAME
RUTH—

Viola Dana

HAPPINESS—
Laurette Taylor

Prominent Character

Actor in Hollywood

Motion Picture Colony

FRANK ALEXANDER

That Funny Big Boy
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Tuning In on Station

Xmas
{Continued from page 67)

the history of the motion picture in-

dustry and to that end are making our
plans for the greatest activities in pro-
duction and distribution which we
have ever undertaken.

(Mr. Fleming is president of J. J.

Fleming Productions, Inc., an indepen-
dent producer.)

PAUL C, MOONEY Broadcasting;

p ROSPERITY in the motion picture

industry is great or small according

to the theatre patronage by the public.

The year just ending has been in every

sense a good one for exhibitors
;
they

should carefully see to it that the new
year is equally profitable.

Good entertainment is the only sound
policy for successful theatre operation.

Good motion pictures are the only thing

which attracts the public. The secret of

creating screen entertainment is not

confined to a few, a dozen or even a

score of creative brains in the industry.

The business will grow and expand to

that degree by which it is nurtured
and encouraged by those who are inter-

ested in its welfare.

The independent distributor of motion
pictures faces a new and unanswerable
problem with the start of another year.

Vast consolidations of theatres and the-

atre chains and the affiliations which
have been established between the cir-

cuits and various distributing companies
mark a distinct development in the mer-
chandising of pictures to the public.

Success or failure of vast enterprises

{Continued on page 138)

Cftrisitmas; (ireetmgg

MADGE BELLAMY

Stellar Lead in

“THE IRON HORSE”
“THE DANCERS”

(William Fox Productions)

AND

“THE PARASITE”
(B. P. Schtilberg Production)
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Cfjrisitmas

JACK DUFFY

l^mv
i^etD

fear

Cljrigtmasi

(Greetings

From

Reckless RomanceLEFTY FLYNN

In a Brilliant Series of

F. B. O.-Harry Garson

Western Productions. . . .

Already Acclaimed a

Downright Sensation . . .!

Lefty Flynn stands today on

the threshold of his greatest

triumphs. . . . Backed by a

mighty organisation. . . . Big

stories. . . . Big casts. ... Big

direction. . . . Watch for

greater achievements during

the new year. . . .
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GEORGE CRONE

DOUGLAS MacLEAN

NEVER SAY DIE

INTRODUCE ME
Current Releases

Dorothy Famum

Uo 1 completed a series or

^ major production scripts

for Warner Bros.

“BEAU BRUMMEL”

BABBITT” “EVE'S LOVE
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Season’s Greetings

MARTHA MATTOX
Druscilla with a Million (Harmon)
Dangerous Innocence (W'm. Seiter)

Daddy Goes a Hunting (Frank Borzage)

Devil’s Cargo (Wm. Fleming)

Last Man on Earth (Blythstone)

Season’s Greetings

Holiday Greetings

FROM

HARRY EDWARDS

WILLIAM
DAVIDSON

Col. Donovan in

RECOMPENSEDirecting

Directed by

Harry Beaumont
HARRY LANGDON

Mack Sennett Comedies
Los Angeles

Warner Brothers

Classic
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HEY FELLERS! ’MEMBER?

JED WINGATE

THE COVERED WAGON?”

Well Jed sez Merry Christmsis!

An gosh! be sure an watch

for SIMMY in

“CONTRABAND”Johnny Fox

8—H. H. Van Loan Productions—

8

ARTHUR LAKE
Featured in

Universal Release
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From

PAT O’MALLEY
AND

HIS CLAN

Season’s Greetings

From

LLOYD BACON

Director

Mack Sennett

Comedies
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GEORGE SLIM SOMERVILLE
COMEDY DIRECTOR

Producer of “Unreal News Reels”

CAMEO
That almost human

DOG
AND
HER
NINE

NEW PUPPIES

Wish You

^ Cfjrisitmag

anif

^ ilarii

MERRY
CHRISTMAS

AND

HAPPY

NEW YEAR

JOE
B
O
N
O
M
O

FEATURED IN

THE

GREAT

CIRCUS

MYSTERY

UNIVERSAL
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Tuning In on Station

Xmas
(Continued from page 131)

rests in many cases with one or two in-

dividuals who select the films for circu-

lation to the public. A new figure has
arisen within the industry, the theatre
hooker and his responsibility cannot be
over estimated.

He will serve his public and business
interests best if he will keep open time
on his screen for the best in pictures
from whatever source received.

{Mr. Mooney is vice-president of Pro-
ducers Distributing Corporation.)

J. S. WOODY Broadcasting;

May every exhibitor’s Christmas tree

bend heavily under the weight of the
golden fruit of prosperity.

(Mr. Woody is general manager of
Associated Exhibitors.)

M. J. O'TOOLE Broadcasting:

the Holiday Season has so much
of the spiritual about it and af-

fords so many excellent opportunities
for honest retrospection and the making
of resolutions to improve upon the past,

let us apply this sentiment in a practical

way to the motion picture industry.

Let it be presented as a case stated,

just as it is, before the court of our in-

dividual conscience. We know its won-
derful strides, its magnificent attain-

ments and the place of ever-increasing
importance it will occupy in the affairs

of the future as a medium of expres-

sion and one of mankind’s most useful

handmaids. We also know its short-

comings, the lack of mutuality among
its divisions and the need for greater

confidence in our business relations.

We see combinations here, and more
coming which seem to menace the thea-

tre owners and to some extent threaten

the existence of some producing ele-

ments. These result from a lack of mu-
tual regard for the rights of others. At
this time, let us enter into the spirit of
the occasion and see if a return to

fundamentals will not aid us. Apply the
ethics contained in the Ten Command-
ments to the motion picture business and
let all active elements in it do unto
others as they would have others do
unto them and all evils will disappear
from our industry, mutuality will sup-
plant distrust and suspicion, and honest,

square business principles will be the

basis of every transaction.

Motion picture theatre owners should

aid in every way to attain this ideal

condition through close organization

and complete understandings. Let us
be entirely mutual in our own dealings

and contribute our individual share to

these squarely premised business ethics

in the hope that complete confidence will

some day feature the entire business.

Now is a good time to take mental in-

ventories and make resolutions which
will be mutually helpful to all. In the

Motion Picture Theatre Owners of
America, our organized efforts tend al-

ways along these lines and we will con-
tinue to work in this way in advancing
and developing the welfare of the ex-
hibitor especially and with the spirit of
confidence prevailing, aid in every way
the entire industry.

(Mr. O’Toole is president of the

M. P T. 0. A.)

CARL LAEMMLE Broadcasting:

A/i AY I take this opportunity which
you extend through the columns

of the Herald to speak of the thing

that is uppermost in my mind at this

Christmas time. It has for years ani-

mated Universal’s dealings with its cus-

tomers. It finds its best expression to

date in the White List.

I have always tried to keep the Uni-
versal clean-handed. I have never
wanted this company to make the kind
of money that comes from schemes or
tricks. That isn’t the kind of money that

I want to leave to my children. The
spirit of clean-handed business methods
is the spirit that I have endeavored to
inject into the entire world-wide Uni-
versal organization. I have always felt

that, no matter what kind of a man I

had to deal with, he would return kind
for kind. If I tried to give him the
worst of it, I would pay for it. If I

tried to treat him as I wanted him to
treat me, the result could never be any-
thing but good in the long run.

“The same thing exactly applies to
the relations of a company to its cus-
tomers. This company has proven it

time and again. Every contractual rela-

tion we make is based on that knowl-
edge. It has resulted in Universal’s
White List. Universal’s thorough be-
lief in this Golden Rule of Business is

the best guarantee in the world to you
the users of the White List will get

white treatment, white contracts, white
everything. You may not see the Golden
Rule printed on Universal contracts, but
it’s there all the same. It’s your armor
and it’s mine. So long as we wear it

honorably nothing can pierce it.

(Continued on page 196)

^eafiion'g Greetings!

LOOSE LEAF
SYSTEMS

BLANK BOOKS.

—OFFICE SUPPLIES OF ALL KINDS—

Official Publishers of I. M. P. P. D. A. Contract

Phone Bryant 1-8-7-1

Totem Stationery and Printing Co.
Room 823-4 1476 Broadway at 42nd St., New York City

The
THEATRE EQUIPMENT CO.

Extends to You
Best Wishes for

The Holiday Season

and Continued Success

for 1925

Inc.

“EVERYTHING FOR THE THEATRE
EXCEPT THE AUDIENCE”

including

POWER^S PROJECTORS, STAFFORD CHAIRS
WESTINGHOUSE GENERATORS

BRENKERT BOOTH AND STAGE EQUIPMENT
SUPER-LIGHT AND RAVEN SCREENS

CURTAIN CONTROLS
CARPETS DRAPERIES DECORATING

1927 Third Ave. Seattle, Wash.
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fTHE theatre!
(LASDepartment ofPractical Showmanship ^

YOUR HOLIDAY PRESENTATION
Coppock Supplies Complete

‘Prisoner of Gingerbread
Town ” Script for Staging

“The Prisoner of Gingerbread Town,” second in the series of original

Coppock Presentations, is presented complete for the use of “Herald”
readers upon the two pages following. It is offered as a Holiday Week
presentation, although it may be used with equal fitness at any time with
slight changes in spoken text.

The first Coppodt Presentation, “The Spirit of the Lantern,” was pub-
lished complete in the December 13 issue, page 62. Reference to Mr.
Coppock’s introductory article, published with “The Spirit of the Lantern,”
and to the Coppock Scale of Emotions, on page 64 of that issue, will be
helpful in staging “The Prisoner of Gingerbread Town.”

Holiday Ads
for Showmen

OLIDAY ads for your use are
presented on three pages in

the Holiday Section of this issue.

Decorative drawings are by J. W.
Bettersworth, Istrione theatre,

Jackson, Miss., and the copy is by
lowly us.

JVe tried to write the stuff in

such style that it could be used for
ad display, for screen trailers,

house organ editorials, or other-
wise.
Twelve holidays are covered

and if you like the way these are
done we’ll take up the rest of them
in like manner. —W. R. W.

Dietz Drive
Gets “Greed**
Great Start

“Greed” opened at the Cosmopol-
itan theatre. New Ymrk, December 8,

as the climax of the biggest and best

newspaper campsiign Manhattan has
seen in a long, long time. Howard
Dietz, of Metro Goldwyn, executed
the drive and parts of it are repro-

duced this week on the page regu-
larly devoted to the best ads re-

ceived.
Although the “Greed” campaign

crowded all the other ads received this

week out of the page, the reproductions
cover but a small part of the drive. Only
the two-column stuflF and one six-column
piece could be included. In addition
there were other sixes and two full

pages, one supplementing the other.
“They Told Me I Was Crazy ” is

the big line of the first full page, which
carries a big cut of Von Stroheim, who
is quoted. The copy tells of those who
scoffed at the director for taking the
big company into the desert and doing
all the other time-consuming and ex-
pensive things he did in making the pic-
ture.

“ And Now the Big Argument Is
On- the second full page continues,
adding that all theatre-goers will be
drawn into it, whether they wish or not,
for it’s that kind of a picture, etc. Again
the cut of Von Stroheim is used.
These, with the ads which are repro-

duced, are the major items in the cam-
paign. There were others, but these are
a campaign in themselves.

Mr. Coppock began in the December 13

issue an analysis of presentation needs and
his system for increasing attendance fre-

quency by eliminating monotony in staged
features. In illustration, he offered a chart

of his “The Spirit of the Lantern,” show-
ing the method of applying the Coppock
Scale of Emotions.

In next week’s issue the producer will

continue this analysis, presenting his chart

of “The Prisoner of Gingerbread Town,”
and showing how the Coppock Scale of

Emotions operates to prevent sameness in

successive productions.

It has been pointed out that in many

ALBERT BERNARD COPPOCK, pro-
ducer of Coppock Presentations,
whose "The Prisoner of Gingerbread
Town" is published this week in form
permitting of immediate staging by
readers of the HERALD.

cases efforts to preserve the element of
novelty in presentation have met with fail-

ure because only surface novelty has been
sought. It has been shown that an Orien-
tal and a jazz presentation, wholly different

m surface appearance, may yet exert an
effect of monotony through similarity in

fundamentals, whereas two Oriental, jazz
or other presentations, practically identical

in surface appearance, may be made to

produce the effect of novelty through dif-

ferentiation of the basic makeup.
It is upon this rock that presentation has

gone aground in a good many cases. Thea-
tres devoting ample budgets to presentation
often get less return from it than theatres
operating at less cost and with less elabo-
rate equipment. Where production goes
forward from week to week unsystemati-
cally and without definite plan, this ex-
perience is to be expected.

In illustration of his article next week,
Mr. Coppock will present the chart of “The
Spirit of the Lantern” alongside a chart
of “The Prisoner of Gingerbread Town”
to show that the important difference be-
tween these two presentations is not one
of period, place or costume, but of funda-
mentals.

As previously announced, the presenta-
tions published in this series may be pro-
duced by exhibitors direct from the pages
of this paper.

THE GOOD OLD DAYS

E verybody talks about “the good old
days,” but just how good were they?

For example, remember the theatre of
the good old days?

Seats nailed to a plank—flickering pic-

tures—on a sheet
—

“Just a Moment Please”
—a tinny piano—a nasal singer of “ulcer-

ated” songs—peanut shells on the floor

—

“Ladies, Please Remove Your Hats”

—

advertising slides by every store in town.
Of course, the theatre may have changed

more than other things, but we doubt it.

Seems to us it’s a better idea to make the
most of the glorious present than to try to

live back in the “good old days” that prob-
ably weren’t so good after all.
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The
PRISONER
of
GINGER-
BREAD
TOWN

A Chrismas Greeting from the
(Blank) Theatre

By ALBERT BERNARD
COPPOCK

DIRECTIONS: Right and Left are from
the audience.

MUSIC: Musical numbers are optional
with musical director and ballet master.

DEGREES: Degrees refer to Coppock
Scale of Emotions, page 64, December
13 issue, “Exhibitors Herald.”

SCENE PLOT
Scene 1—Full stage.

Degree: Mysterioso.
Ginger bread village.

All costume colors and candy trim-
mings are bright colors against brown
cake and white icing. Houses are profile

set pieces and have practical doors and
transparent light windows. In front of

house in center up stage is platform in-

cline from left to right. It is night and
characters are lighted from blues and
greens above and the ambers that appear
to shine from windows.

Scene 2—In one.
Degree: Maestoso.

At the gates to the Palace of Sweets.
It is dawn. The door hoists as large

Russian figures stand. All colors of cos-
tumes and candy trimmings on castle are
against brown peanut brittle effect for

stone and blue sky. Lights come up
slowly as business progresses on apron.

Scene 3—Full stage.

Degree: Maestoso—with details

Grotesque.
Entire scene a mass of brilliant colors

with only shadows neutral. Characters
pass in back on incline rising from left

to right. Throne at right on rise with
steps.

SCENARIO
Introduction, to be spoken from or-

chestra pit or by character on stage or
by trailer on screen:
“At Christmas time may the act of

reflection take place in the minds of men
that they may see, as in a mirror, their
past, their childhood days, and discover
the beauty and romance that is in mem-
ory.
“To make your Christmas merry, we present

a page from your own life. Can you remember
the girl you loved best and how you would have
gone through fire and water to save her from
that unworthy boy in the gang across the rail-

road? Remember your own gang and the fights
you had, and the crabby old woman that lived
in the alley, and the paper wads and mud balls
you socked on her windows? Remember how
you wished the whole world was made of candy?
“Here is your world of long ago, your best

girl as the princess held captive by the old
witch and her gang of gnomes in Ginger Bread
Town. Here are you and your gang as knights
on horseback, come to rescue the princess and
take her to your palace all made of candy where
you live happily ever after.
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“Remember the little children of today—to
make them happy, for the world you will live in
when you are old will be governed by them.

Scene 1.

Music and action Vivace in contrast to Mys-
terioso setting.

1.

—The street is filled with gnomes in celebration
of Christmas Eve. Grotesque dances and
a quartet may be used here. Gnomes are
seen coming in and out of tavern door in a
manner that suggests drinks are being served.
(Songs and dances of folklore selections are
choice of musical director and ballet master.)
Chimes, three o’clock. Exit.

Agitato

2.

—Old witch enters with little girl princess.
Witch: “See, this is my wonderful little town

all made of good things to eat. Now we shall

have a feast. First you shall feast on all the
goodies of the village and then, when you are
nice and fat, I will feast on you.” (Weird
laugh.)

3.

—Enter wicked old watchman with club and
lantern.

“Ho! Ho! What prize now? Ah! The princess
from Mulberry castle. Fool Woman, don’t you
know you are bringing destruction to our little

village? The soldiers will be here before day-
break.” (Registers fear.)

4.

—Witch takes girl into house at left—girl

is seen at upper window. (Watchman may
do song, choice of musical director.)

Mysterioso

5.

^—Masked and shrouded figure enters. Business
of scrutinizing one another. Watchman is

grotesque. Masked figure takes drink from
flask and offers watchman drink. Watch-
man drinks all. Mask figure offers little

bag of coin, and engages in whispered con-
versation. Watchman consents.

6.

—Watchman points to upper window. Goes
over to house and taps on window to attract

attention of princess. She comes to window,
sees masked figure. He throws off disguise
revealing himself to be a knight in chain
mail, helmet, shield and sword.

Smanioso

7.

—Watchman, dumfounded and frightened, runs
to door and is met by witch, who sounds an
alarm for attack with a horn.

8.

—Gnomes rush out from all directions. At-
tack knight. Knight is seen fighting gnomes,
who use clubs. Knight whistles and eight
knights on horseback (see diagram) enter.

9.

—Battle of knights and gnomes. Old witch
surrenders princess when the gnome army is

strewn about the street.

Mesto

10.

—Witch and her army are made prisioners
and led to Palace of Sweets for trial.

Curtain.

Scene 2.

Degree: Mesto in contrast to Maestoso of setting
and knights.

11.

—At the palace gates—dawn.
(Scene 1 is being struck and Scene 3 is being

set.)
Knight on horse (see diagram) is carrying
princess. Enter from right, parade to left,

followed by soldiers and prisoners.
(Music Note.

—

Tachaikowsky’s March of the
Tin Soldiers, or Victor Herbert’s Parade of
the Wooden Soldiers.)

12.

—Trumpet call for gate to open. Large profile
Russian figures raise gate and knight with
princess enter castle followed by soldiers
and pri.soners.

Scene 3.

Degree : Mesto, in contrast to Victory and
Maestoso of palace interior.

13.

—King and Queen on throne at right. Dancers
of the court of the Palace of Sweets.
(Music and dance optional with musical
director and ballet master.)

14.

—At end of dance the knight, soldiers and
prisoners are seen approaching on incline
upstage.

15.

—All men on horses have dismounted off

stage. Whole procession enters palace from
right on foot. Knight and princess stand
at throne. Guards in armor stand at
columns upstage. Dancers seated at ex-
treme right on cushions. Prisoners walk
across stage to left with soldiers. Trial
begins.

Mesto

16.

—Charges are read from a scroll by knight:
“The Witch and her Gnomes of Ginger Bread

Village in the domain of the Mullberrys are
charged with kidnapping with intent to kill and
eat the Princess Mullberry. The law requires
their heads.”
Witch: “I plead guilty.”
King (solemnly) : “It is Christmas, the day

of all days that we shall bear good will toward
men. Make them dance and set them free.”

Vivace

17.

—The attitude of dejection and fear in the
gnomes changes to joy.

Smanioso

18.

—A dance of the witch and gnomes—grotesque.
Dance wildly ending in attitude of obeisance
to King and Queen and Princess.

19.

—Shouting by soldiers and guards. Each
gnome is given a loaf of bread and curtain
closes as gnomes are being kicked over the
wall and are seen to exist in flight.

20.

—Witch and watchman are last to leave.
Witch kisses hand of Queen. Watchman
kisses hand of King. Exit in haste.
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Starts

Today

of Virtue
ALLAN
DWAN
WOOOCTIOH

riERY LOVE or the sunny shwcj
; ^

:

E of Italy. Glamorous ihtilU;

dramatic dynamite; sparkling comedy
; >];

and throbbing romance. A piefurjs J'S;

you musl no( miss/
j S i

ealh— Bai ihc

irjd Happiness-

ThcM'agcs oj Sin Ai
H'ages of Vititie arc L

J. Qumlano

'
'•Conductor

STRAND
CONCERT

Begiiuiiag

TODAY

A Surprise For You!

In 0 love ttwy of the

French Foreign Lecioii

waoes
of Virtue

ALLAN
DWAN
BitooCicTiort

ORCHESTRA

-STOP AT-

G. A. Peirce Co.
VIKCE.MTS

FOUR -MILE- HOUSE

Ladic*' Apparel & Boolery
Phone 254 F 32

SEE THE NEW 20th ANNIVERSARY

REO SEDAN
Cold Standard Chassis-

Full Balloon Tires

—

Four Doors—
Full 5 Pessertger

1655.“

Delivered in Howell

Ray Holt Howell

The First State and Savings Bank

is the

DUKO '1"° Ciy WATER SYSTEM

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left—Two pages from Fred S. Meyer’s house

organ for the Palace, Hamilton, O., Holiday Number. Just two of many, many good ones. Center left—Two
pages from Frank H. Bums’ house organ for Orlando Enterprises, Orlando, Fla., showing ad display of copy from

this department. Lower left—Two pages from Vernon Locey’s house organ for the Temple, Howell, Mich., which

tell their own story. Right, top and bottom—Two more good ads from Eldrid Fisher, Phoenix Amusement Co.,

Lexington, Ky., who made his bow last week. Right center—Card used by Frank H. Burns which tells its own story

very well.
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NEW YORK KNEW “Greed” opened at the Cosmopolitan theatre December 8 because Howard Dietz of Metro-

Goldwyn had told New York about it by means of a newspaper campaign which can only be suggested in the space

of this page. To get the continuity of it, begin reading the two-column spaces running across the top and down
the right side. They’re a real campaign in themselves. Then look at the other two-column spaces at left (ever see

anything better than that “Here’s Where the Crowd Went Leist N^ht”?), and the big ad in the middle. There

was much more than this, as told in the story on the first page, the whole campaign standing head and shoulders

above the run o’ the mine.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the

“Herald” herewith.

(NOTE: Special attention is di-

rected to the “Theatre Ads for the

Year’s Holidays” which are pre-

sented upon three pages in the
Holiday Section of this issue.)

RESOLUTIONS

New YEAR’S resolutions are in order.

Let’s not make the silly ones this year.

They are short lived, and for good reason.

But they give the resolutions idea a bad
name, and so the good ones usually prove

short lived also.

First, let’s all resolve to live our part of

the community life a little better than we
lived it last year. We owe that to the com-
munity.

Second, let’s all try to conduct our part

of the community’s business just a little

better than we conducted it last year. Isn’t

that the shortest cut to better business?

Third, let’s all try to treat each other

with just a little more consideration, a little

more kindness, a little more humaneness.
Let’s not make any more resolutions. If

we stick to these three, which are all so

easy to stick to, we needn’t bother with the

usual other ones supposed to make us bet-

ter individuals. We just can’t keep our-

selves from becoming better.

TO THOSE WHO WAIT

T O those who stand in line awaiting seats

in the theatre a word of explanation is

due. We want you to know that we appre-

ciate fully the tedium which you experience

and that we do everything in our power to

minimize the necessity for waiting.

We have adjusted our performance
schedule so that the separate shows begin

and end at the same hours each afternoon
and evening. We have advertised this

schedule consistently so that all may know
it and time their arrival at the theatre in

accordance. We have perfected a service

system which enables competent ushers to

keep every seat occupied continuously. Our
arrangement of aisles and exits eliminates

needless loss of time in confusion among
those passing in and those going out.

We have reduced the period of waiting

for seats by every means within our power.

We can only reduce it further by shorten-

ing the crowded performances and in fair-

ness to all we must refuse to take this or

any step which would deprive any patron
of his full money’s worth.

We tell you all this merely in the hope
that it may serve to make the waiting a

little less irksome. We will be glad to have
any suggestion as to how we can proceed

further toward that end.

THOSE SMILES

SO many songs have been written about

smiles, and so many of those clever

cards you see hanging in offices over peo-

ple’s desks, that there must be a pretty defi-

nite demand for the spirit that the smile

represents. The more credit to those gifted

mortals whose happy duty on earth it is to

make other mortals smile.

The comedians whose screen antics bring

smile after smile to the faces of the audi-

ence really do more good than all the hand-
some heroes and beautiful heroines put to-

gether.

Theatre Bits

'T^HE week is highlighted by the re-
J- turn of Frank L. Browne to the
circle of contributors. Veteran follow-
ers of this section, recalling his Thanks-
giving Parties in previous years, will

not be surprised to hear that the event
this year was an even bigger success
than formerly.

* * *

G J. NEWKIRK of Allentown’s letter

• about the loveliness of that city’s

fair population brings up a suggestion,
presented at the end of his letter, which
all should find interesting.

A NOTHER of Albert Coppock’s pre-

sentations this week, and what a

presentation it is! How many of you
used or plan to use the first one?

WHO’LL suggest a better name for

this column?

T?DGAR ALLEN MOSS and E. E.
Tj Meredith, both of whose names
you’ll find in the House Organ Ex-
change, were in to see us last week.

There’s a week for you. If you met
them you’d know at once that they’re

the kind of men who just couldn’t pass

up a fair exchange proposition like that.

* * *

Get ready to look at some new and
different house organs next week.

M.ERRY CHRISTMAS.

House Organ
Elxchange

E. E. BA1R> Stata theatre, UhrichBvllle, O.
HARRY BROWNING, Olympia theatre, Nevr

Haven, Conn.
FRANK H. BURNS, Orlando Enterprise*,

Ine., Orlando, Fla.

M. T. CRAIG, Majestic theatre, Dresden,
Ont., Canada.

E. L. FAWKS, Photo Phone theatre, Gra-
ford, Tex.

T. L. LI'FTLE, Majestic theatre, Camden,
S. C.

M. MacLEOD, Wolverine theatre, Saginaw,
Mich.

EARL D. MASSES, Texas theatre, Killeen,

Texas.

E. E. MEREDITH, Virginia theatre. Box
1190, Fairmont, W. Va.

CARL F. MOCK, 56 Street theatre, Pine to

Delancej Sts., Philadelphia, Pa.

EDGAR A. MOSS, Moss Advertising Agency,
Marion, Ind.

W. H. OSTENBERG, Jr., Orpheum theatre,
Seottsblnff, Neb.

EARLE HALL PAYNE, Kentucky theatre,
Lexington, Ky.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

P. F. SCHWIE, Duluth theatre, Dnhiih,
Minn.

E. A. SNIDEIR, Rialto, Virginia theatres.
Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

F. C. WESKIL, Rosa theatre, Colfax, Wash.

Entry of name In above list signifies
willingness to exchange theatre house or-
gans with other pnblishers.

(Name)

(Theatre)

(Oty)

(State)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Good Ideas Are
Never Too Late
John W. Creamer, Strand-Empire the-

atres, Chillicothe, Mo., writes

:

“I expect this will be too late to be of
any use to the readers of ‘The Theatre,’

but here is one of my Christmas ideas.

“Having used Xmas trees on our stage
the past two seasons, I wanted something
different this year, so I will have a large
tree in one end of our lobby. This will be
beautifully decorated, and strung with
colored lights.

“At the base of the tree will be a card
lettered, ‘Loaded with good things for our
patrons. (Pictures that we will show in

January and February)’.
“Now for the idea. I will take a number

of title cards (llxl4’s). On the face of
these, around the edges, I will glue strings

of tinsel, and make a hanger of tinsel for

each photo and place these photos around
on the Xmas tree. Thus I will combine
theatre exploitation with Christmas decora-
tions, killing two birds with one stone.

“What do you say? Is this a new idea,

or is it related to Noah?’’
*

Noah may have known about it, but it’s

new to us.

Browne Comes Back
With Bells On

(Illustrated on page 145)

Frank L. Browne, Liberty theatre. Long
Beach, Cal., writes

:

“Just got through playing ‘Abraham Lin-
coln’ and must say that the week was a
very successful one from every standpoint.

“Put over a nice little campaign and I

am sending you under separate cover a

complete resume of both the publicity as

well as exploitation. It is in book form
and you may use it in any way you see

fit, but I would ask that you return same to

me when you are through with it as it is

the only complete record I have.
“I would particularly call your attention

to the Thanksgiving party, the pre-view for

Teachers, Ministers, Club leaders, etc. Also
the questionnaire contest and the opinions

received from those who came to the pre-

view.
“The Thanksgiving party was the Fourth

Annual Children’s party run in co-opera-
tion with the leading newspaper here, re-

ceiving 421 inches of free publicity, two of

the stories appearing on the front page of

the first section and all the other stories

appearing on the front page of the second
section.’’

* *

If you could see the book, you’d under-
stand why we don’t reproduce the oceans

of stuff he used for “Abraham Lincoln.”

We’d have to ruin the book to do it and
that would be an outrage. We did manage
to lift out a couple of photographs, though,

and these are shown. You get an idea of

the magnitude of the campaign when told

that it got 643 inches of publicity, to say

nothing whatever of the advertisements and
other material. His book runs 56 pages.
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solid, and it’s a big book. Perhaps he’d

send it to you if you’d ask him to.

Seems like good old times to hear from
Browne again, doesn’t it?

Xmas Tree Claims
Browning Exhibit

H. Browning, Olympia theatre, New
Haven, Conn., writes:
“Knowing you to be interested, I am

enclosing a sample of the Red Devil toy

balloons which I had given away in con-
junction with the exploitation carried on
for ‘Dante’s Inferno.’ I tied up with the

Times-Leader and had them give away
1,000 of these toy balloons. This was not
only a good means of advertising but it

also gave us a front page story for the

entire week.”
* *

Mr. Browning enclosed one of the toy
balloons, which are in the form of a devil

and are red, but the Christmas tree of one
of the gentlemen at adjacent desks claimed
it before reproduction could be made. We
couldn’t find the heart for objection.

Fisher Sends Us
More Good Ads

(Illustrated on page 142)

Eldrid Fisher, Phoenix Amusement Co.,
Lexington, Ky. writes, “Please find en-
closed ads used on ‘Wages of Virtue’ dur-
ing its engagement here,” enclosing several
good ads, of which two are reproduced.

In addition to the bigger displays shown,
Mr. Fisher spotted the papers with single
column one-inch drawn ads giving the es-
sential information about the engagement.

Creamer Ties Radio
To Film Sans Title

(Illustrated on page 145)

John W. Creamer, Strand-Empire the-
atre, Chillicothe, Mo., writes:

“I tried to get a good photo of Para-
mount’s ‘The Story Without a Name,’ but
was not successful, owing to so many dark
colors in the make up of the display, but
will try and describe it the best I can.
“As you know this is a radio picture,

and in it the De Forest radio sets are fea-
tured, and owing to the fact that I own a
set of this make, it was easy to get a tie

up^ with the De Forest dealer in Chillicothe.
“I did not_ make any display in his win-

dows, as he is off the main street, so I got
the loan of a swell set to make a lobby dis-
play around.

ABOVE: Frank L. Browne’s lobby ior
“Abraham Lincoln,’’ First National, at

the Liberty, Long Beach, Cal., and
street scene showing theatre on oc-
casion of the annual Thanksgiving Day
party.

BELOW: John W. Creamer’s display

for “The Story Without A Name,’’
Paramount, at the Strand, Chillicothe,

Mo.

“For this I called into use again the old

kitchen table (this article appears in more
of my lobby displays perhaps than any
other single thing). This was placed in

front of one of the upright mirrors, and
the bottom of the table was covered with
dark red cloth and the top was covered
with purple plush. The dealer gave me two
compo board cutouts of radio tubes. These
I braced in the back with a lath, and above
each tube, nailed to the lath was a large

compo board star. On one star was pasted

a cutout of Moreno’s head, with one of

Agnes Ayres on the other star.

“The tubes were nailed one to each of the

rear corners of the table, facing the front,

and from the star photos to the front cor-

ners of the table were streamers of crepe

paper, the same kind of paper streamers

covering the mirror at the rear of the
table. On the top were the stills with easel

backs and the set occupied the rear center.

Credit and date strips were fastened to the

front of the table, with a one sheet above
the whole display.”

^ ilc

The photograph came out better than Mr.
Creamer thought it would and is repro-

duced in illustration of his letter.

Allentown Beauty
Exploits Picture

J. G. Newkirk, Rialto theatre, Allen-
town, Pa., writes:

“Will you kindly use the enclosed news-
paper cut of ‘Miss Allentown’ in one of
your issues of Exhibitors Herald so as to

gi\ e the readers of this magazine some idea
of the beautiful girls Allentown can boast
of.

“
‘Miss Allentown,’ who is no one else

but Miss Arvonia Price, was selected as
Allentown’s representative beauty by ‘Miss
America’ a short time ago in one of our
beautiful dance halls. At the time the
beauty contest was held there were about
one hundred and fifty girls taking part.

Out of the one hundred and fifty eleven
were chosen. Out of the eleven Miss Price
was selected as the charming ‘Miss Allen-
town.’

“The week following this beauty contest
I played a picture called ‘Daughters of To-
day,’ and I thought it would be a good
opportunity to have ‘Miss Allentown’ make
a personal appearance at each evening per-

formance. This was arranged very nicely

and Miss Price appeared each evening and
gave a short talk to the audience on the
subject of ‘How it feels to be a winner of
a beauty contest.’ The week during the

run of this picture I had ‘Miss Allentown’
visit the various civic clubs and give a short

talk to the men. Also secured a Jordan
Straight-Eight Sedan for her use during
the week. The result of it all was that we
finished the week with big business and
every one of my patrons were well pleased

with the attractions.

“Trust that you will find room in your
next issue to use this cut.”

* *

We found the room for the cut, all right,

but it’s a newspaper cut and it looks ter-

rible on this grade of paper. It wouldn’t
be fair to Allentown or Miss Price to print

it. Can you send a photograph of her? If

you’ll send the photograph, we’ll reproduce
it as a challenge to the civic pride of other
contributors and, if they accept the chal-

lenge, we’ll run a little beauty contest all

our own right here in these columns.
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SHORT SUBJECTS
Larry Semon
At Home

Larry Semon is quite at home in

“The Speed Kid,” his new Educa-
tional comedy. It’s an automobile
affair running strongly to the type

of slapstick which Mr. Semon wield-

ed in winning his position among
the comedians.
James J. Jeffries appears as a

blacksmith in the subject and looks

good, but they make him the butt of

a stunt that isn’t funny enough and
it seems too bad. There’s a senti-

ment attached to the once great

which makes them poor comedy ma-
terial.

Who 11 Humor
Our Hobby?

It’s one of our hobbies, as you
know if you read this page regularly,

that the short subject market is well

supplied with material suitable for

theatre use on the various holidays.

But simply stating the fact isn’t

quite enough. We herewith invite

the short subject companies, who
obviously should be interested, to

contribute lists of their subjects

grouped under the names of the

holidays for which they are suitable.

Who’ll humor our hobby to the

extent of supplying such lists?

Let It Be
Resolved

Let it be resolved, if we must have
New Year’s Resolutions, that this

year we will exploit short subjects

according to their merit. There’s
money in that kind of a resolution,

which is more than can be said of

the common or garden variety.

New Uses for

Short Subjects
New uses for short subjects, as

for any product, are worth develop-

ing. One such use arises in presen-

tation.

Often in producing a presentation

effect a stretch of film showing birds

in flight, a countryside at night, the

A trio of mirth-provokers in the new
Hal Roach Our Gang comedy, “The
Mysterious Mystery” which Pathe
published the week of December 14.

‘‘The Mysterious Mystery,” by the

way, is the third picture of the sixth

series of this popular short subject
entertainment.

ocean under the moon, a wide vari-

ety of such material is needed.

There is no well organized source

of such material, although it could

be sold for good prices.

Why isn’t it good business for one

of the short subject companies to

arrange a library of such material,

which runs simply as stock film and
without title, and offer it to the the-

atres?

Get Set for

This One
Notre Dame and Stanford are to

play football New Year’s at Pasa-

dena. A goodly portion of the civil-

ized world is interested in that

game. As no film company has an-

nounced “exclusive” right to the

films, it is reasonable to expect that

the news reels will carry it.

The news reel containing scenes
from that game, if it turns out to be
anything like the battle that is antic-

ipated, is worth advertising by spe-

cial copy and space.

This gives everybody ample time
to get set for it.

Vernon Wore
No Dresses
Somebody voluntarily “corrected”

the story on this page last week un-
der the heading, “Bobby Vernon
Sans Dresses,” making it misleading.

The purpose of the story was to say

that Bobby Vernon is funnier in

“High Gear” without dresses than
he ever was in the many comedies
wherein he wore them, although he
was funny indeed under those cir-

cumstances. Now, to make that

quite clear—Bobby Vernon does not

wear dresses in “High Gear.”

A Discussion

About Serials
Exhibitor contributors to the re-

ports department of this paper are

discussing the subject of serial con-

tinuances. The majority seem to

hold that repetition of scenes from
Episode 1 at the beginning of Epi-

sode 2, and so on throughout the

serial, is bad business. One argu-

ment is that the exhibitor buying a

two-reel episode really gets but a

reel-and-a-half. Another argument
is that the repetition is unnecessary
and results in tearing down the

patron’s interest in the story.

The majority seems to be right as

usual. Fiction publications print a

very brief synopsis of preceding in-

stallments and print it in the small-

est available type in order that it

shall not deter the reader from
jumping directly into the story at

the point where he left off. In some
instances serial producers have par-

alleled this procedure by use of a

printed synopsis run at the begin-

ning to establish the vital elements

of the story. No good reason for

doing otherwise has been advanced.
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HOPE HAMPTON

In presenting this page to the exhibitors the “Exhib-

itors Herald” takes great pleasure in joining this

talented and beautiful star in extending Yuletide

greetings.
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I-:RRV CHRISTMAS!
And it should be a very merry one for most

of the trade. It has been a fairly successful year
for both producers and exhibitors.

.A. glance back over the year’s pictures is very encour-
aging. It was a year of big things and from advance
reports next year’s output should be even greater.

I'here’s “Ben Hur” and “Peter Pan,’’ “The Phantom
of the Opera” and a score of others which ought to ring

the bell.

We still have a lot of cheap little pictures struggling
for existence and occasional bookings, but exhibitors

are growing more discriminating and they are giving
the public what it is demanding— the best to be had.

We cannot c|uarrel with a year that gives us “Beau
Brummel,” “The Iron Horse,” “The Sea Hawk,” “Cap-
tain Blood,” “The Ten Commandments,” “The White
Sister” and the “Thief of Bagdad,” all sterling attrac-

tions and deserving of the patronage accorded them.
Yes, it was a splendid year, and 1925 looms big in

the (.)ffing with a hundred other big ones.

* * *

Teaches a Mighty Lesson

“Broken Laws” will drive home a lot of ugly truths

in the families of pampered children. It’s a homely lit-

tle tale of an over-indulgent mother who spoils her
young son. He grows up, gets caught in the mad whirl

of jazz parties and roadhouse doings, runs into a huck-
ster’s wagon with his automobile and lands in jail.

The judge determines to teach him a lesson and gives

him the limit, when the mother tries to take the blame,
d'he dream ending is its weakest point. Mrs. Wallace
Reid is excellent as the mother, while Percy Marmont
and others render her good support.

* * *

Beautiful Scenic Backgrounds

.Sol Lesser transfers Harold Bell Wright’s stories to

tile screen. He doesn’t adapt them. He says so him-
self. His latest Harold Bell Wright picture “The Mine
With the Iron Door,” breathes the spirit of the out-of-

doors. It has a dramatic story concerning a legend of

a Spanish gold mine. Two old prospectors and a mys-
tery girl, rescued from a band of Mexicans, form the

basis of the plot. Pat O’Malley, Dorothy Mackaill,

Robert W. Frazer, Mary Carr, Creighton Hale, Mitchell

Lewis, Raymond Hatton and other excellent players

put it over. The picture has a wonderful scenic back-
ground and I am here to state Sam Woods has made
a mighty interesting production.

* =|: *

Another Hollywood Tale

“Inez From Hollywood” isn’t long on plot, but
through the sincere acting of Anna Q. Nilsson, Lewis
Stone and Mary Astor, it gets over very well. It con-

cerns an actress who gets a lot of publicity and a bad
reputation, through a misdirected press agent. Lewis
Stone lends stability to the picture, although in choosing
him for a life partner for Mary .Astor, I thought they
picked one a little too old. It’s a mighty interesting

tale, however, and I liked the way they handled the

scenes between Stone and Miss Nilsson.

“The Brass Bowl” with Edmund Lowe

This is Lowe’s second starring vehicle. It is a mys-
tery drama with the Fox star playing a dual role—that

of a crook and a society man in search of adventure.
Louis Joseph Vance wrote it several years ago, and he
piled up one melodramatic ^tuation upon another until

it keeps you guessing just how it is going to end. The
confusing thing about dual roles, however, is trying to

keep track of the hero and the crook, as you’re not
always sure which is which. The big scene in “The
Brass Bowl” is a gun fight between villain and hero
while they are going up and down in elevators of a tall

office building. Finally the hero proves his identity and
the villain is rounded up. And the amateur crook, a girl,

tells the hero she was only trying to get incriminating
papers to save her father.

Lowe is good, Claire Adams is good, but the comedy
detective, J. Farrell MacDonald, who was so fine in

“The Iron Horse,” was terrible. Edmund Lowe still

needs good stories.

* * *

Comedy and Drama Don’t Mix

Hal Roach has turned serious in “The White Sheep.”
He wrote it and produced it, and because he doesn’t

stick to either comic or the serious side all the way
through, it is very confusing. There isn’t anybody in

it of any importance. Glenn Tryon, the comedian, is

the star. Pretty Blanche Mehaffey plays opposite him.

Roach advertises it as a “novelty feature” and it has
action galore. Most of the scenes are a burlesque on
popular melodrama. The story revolves around a timid

boy, his sturdy father and two stalwart brothers. Tobias
Tyler is known as the “white sheep” of the family but
eventually he proves a real hero, saves his father from
the hangman’s noose and turns the villain over to the
authorities. 1 here’s good character drawing, with Jack
Gavin playing the part of the rugged father, and Bob
Kortman and Leo Willis as the tough brothers. Milt
and Mose.

* * 4=

Stars Abound in “Married Flirts”

Pauline Frederick, Huntly Gordon, Mae Busch and
Conrad Nagel are the stars starred in “Married Flirts.”
Mae Murray, May McAvoy, Robert Leonard, Hobart
Henley and other notables oblige with their presence
at a dinner which figures in the story. It’s about the
kind of picture the title indicates, but has a story fitted
together more skillfully than most of the kind. It was
made, as you know, from Louis Joseph Vance’s novel,
“Mrs. Paramour.” It should be said to the credit of
those responsible
that the “visiting”

stars are present-
ed without at-

tempt to drum up
exploitation ap-

peal.



Hal ^oach
Comedies
One 'Reel

k£jitJy

Charley Chase

**The ^oyal A ^oyal Treat

It’s easy to say “best,” “greatest,” and the like. . So easy

the words lose their force.

But!

We’ve just got to say that “The Royal Razz” is the

best one reel comedy we ever saw. It’s got as many

laughs to the square inch as the Atlantic Ocean has

water.

It’s a sample of the new one reel Hal Roach Comedies.

And it’s great stuff for the holiday season.

Pafh^comedy
TRADE MARK



HAL 'ROACH
present

j

A’RTHX/'R STOJ^E
in

‘’‘’Are *Blond Men 'Bashfyl?**

Tb^fo 'Reels

When Stone /sT

Spelled ^tone

Stone means a lot in vaudeville.

He’s a prize laugh-getter in the

variety; his name on the bills

makes ’em storm the doors.

A few more comedies like “Are Blonde Men Bash-
ful,’’ with its fine production, many gags and zippy
action, and Stone’s name on your house front will

be spelled $tcne,—just as it is in vaudeville.

PafhdQomedy
T ft AO 6 ^ A « K



MACK
SENNETT

presents

HARRY
LANGDON

in

“The Sea Squawk” and “Feet of Mud”
Two 'Reel Comedies

The Acid Tesf,—ClocKing the Laughs

You buy comedies for iust one thing—laughs.

You’ve heard your crowd let loose roar after roar when you

showed a Mack Sennett-Langdon Comedy.

Did you ever count the laughs? Did you ever compare the

number, and the size, with those you’ve heard on other comedies?

That’s the acid test. Just show these two rib-rockers in your

house. Count the laughs. Then compare!

Pafh^comedy
TRADE mARK



A MacK. Sennett Star
Comedy

^ith

^alph Gra'Oe^
Of His Trolley**

Tbuo Heels

Even a street car conductor has his

romantic moments—when he is

pressing his suit.

But a street ceir is no place to press

a suit.

For a hilarious joy-ride, get aboard

this Sennett Common Carrier of

Comedy, and watch the fares rung

up at the box office, and the laughs

hit the roof.

It will solve your traffic problem.

Pafh^comecl/
trade"Tgr MARK

1

Prospect Press, Inc., New York
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NEW PICTURES
Those Who Judge

Distributor: Banner Productions
Producer: Banner Productions,

Inc.

Length: 5,820 feet
DIRECTOR BURTON KING
Author Margery Land May

PLAYERS
Angelique Dean Patsy Ruth Miller
John Dawson Lou Tellegen
Kitty Drexel Mary Thurman
Shirley Norton Flora Le Breton
Henry Dawson Edmund Breese
Bob Dawson Walter Miller
Chapman Griswold Coit Albertson
Tom Eustace Cornelius Keefe
Major Twilling Jack Henry

TYPE : Society melodrama. A story

of a man who judged too swiftly and
too severely and the danger of so do-

ing without knowing all the facts.

HIGHLIGHTS: Patsy Ruth Mil-

ler’s work. . . . The mock marriage.

. . . Albertson’s attempt to blackmail

the sisters. . . . The fight between
the brothers, John and Bob Dawson,
over Angelique.

Story; Angelique Dean’s romance with
John Bowers is shattered when she con-
fesses that she has been made the victim
of a mock marriage. Griswold, who
knows the facts tries to force her to
marry him, but is prevented, when John
learns at the death bed of Angelique’s
deceiver, the truth about her noble self

sacrifice on behalf of her sister and also
that the mock marriage was one in name
only.

The Mad Whirl
Distributor: Universal Pictures

Corp.
Producer: Carl Laemmle

Length: 6,184 feet
DIRECTOR WILLIAM A. SEITER
Author Richard Washburn Childs
Adaptors Frederic and Fanny Hatton
Cameraman Merritt Gerstad
Subtitles Harvey Thew

PLAYERS
Cathleen Gillis May McAvoy
Jack Herrington Jack Mulhall
Gladys Herrington Myrtle Stedman
Margie Taylor Barbara Bedford
John Herrington Alec B. Francis
Ward Crane Benny Kingsley

TYPE: Jazz family reformed by
their son’s marriage to a wholesome
and charming girl, daughter of a man
far below this family social status.

HIGHLIGHTS: Cathleen meeting
Jack. . . . Seashore sequence. . . .

The big party. . . . Cathleen horse-
whipping Jack. . . . Gillis’ upbraid-
ing of the Herringtons after his
daughter elopes with their son.

Story; The middle-aged Herringtons
try to keep pace with their son, Jack.

“The Goat Getters’’ is the title of the
Educational-Mermaid comedy with
Jack McHugh, scenes from which are
shown above.

One day Jack meets Cathleen Gillis, a
schoolboy chum who had just returned
from boarding school. He is attracted,
and neglects a flapper friend. Old man
Gillis, a reformed saloonkeeper, operates
a soft drink store but has time to keep
his eyes on Jack, whom he dislikes be-
cause of his roisterous life. Despite
everything, a romance ripens. When
Cathleen hears on an occasion that Jack
had broken his pledge to her by drinking,
she horsewhips him. He begs forgive-
ness. They elope. Gillis condemns the
boy’s parents, the latter then deciding
to turn over a new leaf.

Greed
Distributor: Metro-Goldwyn
Producer: Louis B. Mayer

Length: 10,500 feet

DIRECTOR ERIC VON STROHEIM
Author Frank Norris
Adaptors

June Mathis and Eric Von Stroheim
Cameramen

Ben F. Reynolds and William Daniels

PLAYERS
Mother McTeague Tempe Pigott
Father McTeague Jack Curtis
McTeague, the son Gibson Gowland
The Hag Florence Gibson
Dr. Painless Potter, a traveling dentist....

Eric von Bitzau
“Doctor” McTeague Gibson Gowland
Marcus Schouler, his “pal”

Jean Hersholt
Hans Sieppe Chester Conklin
His Wife Sylvia Ashton
Trina, their daughter Zasu Pitts
“Owgooste,” her kid brother

Austin Jewell
Max and Moritz “Der Tervins”

Oscar and Otto Gottel
Selina, Trina’s cousin Joan Standing
“Onkel” Olbermann Max Tyron
Old Grannis Frank Hayes
Miss Baker Fanny Midgley
Maria-Miranda-Macapa Dale Fuller
Zerkow, “The Junk Man”..Cesare Gravina
Heise, harness maker Hughie Mack
TYPE : Story of life in the slums of

modern San Francisco.

HIGHLIGHTS: Scenes in Death
Valley. . . . Wonderful types. . . .

Vivid settings. . . . Artistic direction

of von Stroheim.

Story; McTeague, an ignorant, power-
ful young giant dentist, falls in love with
one of his patients and is married to her.
When she inherits some money, the den-
tist’s friend, obsessed by the loss of such
a prize, accuses the dentist of having
stolen his girl. In revenge, the friend
prevents him from practicing dentistry
by advising the officials that he has no

For Release in December—Now Booking
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certificate. McTeague kills his wife
some time later because she hoards all

their gold. He runs away to evade the
law, and in the posse that pursues him
is his friend. The posse turns back when
it reaches Death Valley, but McTeague’s
friend goes on ahead and engages in

death struggle with McTeague, and both
die.

The Brass Bowl
Distributor: Fox

Producer: William Fox
Length: 5,830 feet

DIRECTOR JEROME STORM
Author Louis Joseph Vance
Adaptor Thomas Dixon, Jr.

PLAYERS
Dan Maitland and Anisty

Edmund Lowe
Sylvia Claire Adams
O’Hagen Jack Duffy
Hickey J. Farrell MacDonald
Taxi-driver Leo White
Bannerman Fred Butler

TYPE: Mystery drama concerning
a wealthy bachelor and his dual
personality.

HIGHLIGHTS: Excellent work of
Edmund Lowe. . . . Discovery of
girl in house. . . . Rescue of girl

from auto. . . . Fight in elevator.

Story: Dan Maitland, wealthy bachelor,
discovers finger prints on desk in subur-
ban home. Places brass bowl over evi-

dence and traces swindler. He is mis-
taken for famous crook and finds girl

robbing vault. She thinks he is a thief
and he imagines she is a crook’s con-
federate. They fall in love with each
other and after his vindication they cap-
ture the real crooks.

So This Is Marriage
Distributor: Metro-Goldwyn

Producer: Metro-Goldwyn-Mayer
Length: 6,300 feet

DIRECTOR HOBART HENLEY
Author Carey Wilson
Adaptors

John Lynch and Alice D. G. Miller
Cameraman John Arnold

Peter Marsh...
Beth Marsh
Daniel Rankin
Mr. Brown
Nathan
Uriah
King David
Bath-Sheba

PLAYERS
Conrad Nagel

Eleanor Boardman
Lew Cody

Clyde Cook
Edward Connelly

John Boles
Warner Oland

Mabel Julienne Scott

Stan Laurel in scenes from "Monsieur
Don’t Care,” a Standard Cinema Cor-
poration production to be distributed
by Film Booking Offices of America.

Vera Kellogg Miss DuPont
Augustus Sharp John Patrick
Mrs. Stuyvesant Lane Claire de Lorez
Mollie O’Brien Shannon Day
Bobbie Jack Edwards
Maid Estelle Clark
Theress Thelma Morgan
Smith Francis McDonald
Dorothy Pringle Eugenie Gilbert

TYPE : Modern society comedy-
drama of a newly married couple, a
bachelor friend of the family and how
he showed the erring wife her mis-
take.

HIGHLIGHTS: Beautiful sets. . .

Clever work of Lew Cody and Eleanor
Boardman. . . . Color photography
showing Biblical scenes.

Story: Beth Warren and Peter Marsh
marry, and after five years she is still

frivolous and extravagant. They become
estranged and Beth turns to Daniel Ran-
kin, bachelor friend of the family.
Rankin proposes she divorce Peter, but
he realizes she is still in love with him.
He tells her the story of King David, and
Beth flies to the arms of Peter.
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Romola
Distributor: Metro-Goldwyn
Producer: Inspiration Films

Length: 12,000 feet
DIRECTOR HENRY KING
Author George Elliot

Adaptor Will M. Ritchey
Cameraman Roy Overbaugh

PLAYERS
Romola Lillian Gish
Tessa Dorothy Gish
Tito Melema William H. Powell
Carlo Bucellini Ronald Colman
Baldassarre Calvo Charles Lane
TYPE : Historical drama laid in

Italy in the fifteenth century with
usurper of throne plotting to get con-
trol of government. His lust for
power brings about his downfall.

HIGHLIGHTS: Beauty of settings.

. . . Splendid atmosphere. . . Excel-

lence of tvork of the Gishes, William
Powell and others. . . . Climax where
monk is burned on scaffold.

Story: Tito Melema, a Greek, escapes
from pirates and pawns his father’s

jewels to become political power. In
Florence he is attracted by a beautiful
maiden. He weds her. He also marries
girl of lowly station. He resorts to

treachery to gain power, but his misrule
of the city brings about his downfall and
death.

Daughters of the Night
Distributor: William Fox
Producer: William Fox

Length: 6 reels

DIRECTOR ELMER CLIFTON
Author '....William Robertson

PLAYERS
Billy Roberts Orville Caldwell

Betty Blair Alyce Mills

Doc Long Phelps Decker
Grandma Backer Alice Chapin

TYPE : Melodrama of crook life

with thieves cutting wires and girl

and sweetheart tracing wire tappers.

HIGHLIGHTS: Robbery of bank.

. . . Mystery suspense. . . . Pursuit

of robbers. . . . Rescue of girl and
capture of crooks.

Story: Wealthy family disowns two
dissolute youths. One turns to crime, the

other is hard-working young man, and
gets position as telephone lineman in

small town. He aids the switchboard
operator capture bank robbers and res-

cues her from fire in which the crooked
brother dies. The family accepts him
back with his sweetheart.

The Air Hawk
Distributor: Pathe

Producer: Van Pelt-Wilson
Length: 5 reels

DIRECTOR BRUCE MITCHELL
Author George W. Pyper
Adaptor Della M. l^ng
Cameraman Bert Longenecker

PLAYERS
A1 Parker A1 Wilson
Major Thomas Webster Cullison

Major Falles Frank Tomik
John Ames Emmet King
Edith, his daughter -

Virginia Brown Faire
Robert McLeod Lee Shumway
Hank Higgins Frank Rice
Kellar Leonard Clapham
TYPE : Drama of the West, with a

mysterious airplane pilot frustrating

mine robbers.
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Hal Roach offers “The White Sheep,”
a new six reel production which
Pathe published December 14. Roach
is both author and director of the
piece. Glenn Tryon and Blanche
Mehaffey are the featured players.

HIGHLIGHTS: Mystery concern-

ing young assayer. . . . Fight on wing
of airplane. . . . Leap from one air-

plane to another. . . . Thrilling cap-

ture of thieves.

Story: McLeod, a border bandit, and
his gang are stealing platinum. The
Phantom Flyer apprehends them on the
day they are making their final haul and
he not only saves the valuable cargo but
also wins the hand of the mine superin-
tendent’s daughter after a thrilling hand-
to-hand encounter with the villain high
above the earth on the wing of an air-

plane.

North of 36
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 7,900 feet

DIRECTOR IRWIN WILLAT
Author Emerson Hough
Adaptor ; James S. Hamilton
Cameraman Alfred Gilks

PLAYERS
Dan McMasters Jack Holt
Jim Nabours Ernest Torrence
Taisie Lockhart Lois Wilson
Sim Rudabaugh Noah Beery
Del Williams David Dunbar
Cinquo Centavor Stephen Carr
Mayor McCoyne Guy Oliver
John Pattison George Irving
Colonel Griswold J Clarence Geldert
Jackson Bert Hadley
Hanson ...Robert Kortman
TYPE : Drama of the early south-

west, picturing a great cattle drive
to the North. Pretty romance inter-
woven in story.

HIGHLIGHTS: Great cattle drive.
. . . Stampede of cattle in town. . . .

Celebration. . . . Excellence of work
of Ernest Torrence, Jack Holt and
Lois Wilson. . , . Excellent atmos-
phere of early days.

Story: To save herself from bank-
ruptcy, Taisie Lockhart and her foreman

drive an immense herd of cattle to

Abilene, Kansas, a railroad terminal, and
sell them. Dan McMasters, who falls in

love with Taisie, is instrumental in sav-

ing her and her cattle from destruction.

She finally consents to marry Dan.

On Probation
Distributor: State Rights
Producer: William Steiner

Length: 5 reels

DIRECTOR CHARLES HUTCHISON
Author J. P. Hatteford
Adaptor J. F. Hatteford

PLAYERS
Mary Forrest Edith Thornton
Bruce Winter Robert Ellis

Judge Winter Joseph Kilgore
Detective Reilly Winfred Lucas
Dolores Coleman Betty Francisco

TYPE : Modern society drama of
headstrong girl who gets into and out
of trouble.

HIGHLIGHTS: Wild party at road-
house. . . . Flight before the
raid. . . . Wreck of automobile.
. . . Shock when her friends desert
her.

Story: Mary Forrest, rich, young and
impulsive, is warned not to appear be-
fore Judge Winter again on speeding
charges. Her friends accompany her to
a road house which the police are watch-
ing. They are tipped off and flee before
the police raid the place, but wreck her
auto. Removing plates and identification
marks, she escapes the law until a jealous
friend plants a purse in the wrecked car.
When asked to secure someone to sign
her probation bond she finds her
“friends” have deserted her and Bruce
Winter comes to her rescue.

[newspictures]
KINOGRAMS No. 5038: Grand Duchess Cyril

visits Philadelphia.—Boys at Eton play old wall
game, Eton, Eng.—Sailing vessels reach final port
in storm, Nantucket, Mass.—New immigration law
ends steerage travel. New York.—Fire leaves
school total ruin, Bridgewater, Mass.—Oxford
crews stir up Father Thames, Henley, Eng.

—

Hollywood boasts only outdoor lift, Hollywood.

—

Pavo Nurmi works off his sea legs. New York.—

-

Cheer maimed vets through air, Washington.

—

Royal greeting for British wounded, Windsor, Eng.

KINOGRAMS No. 5039: Santa Fe Springs,
great oil fields swept by flames.—New Bedford,
Mass. Find way put out oil blaze.—Australia
en fete for 8 hour day, Sydney.—-Sharpshooter
in U. S. Senate, Washington.-—Father Marquette
repeats history in Chicago.—First married woman
elected to congress, Washington.—Poultry cham-
pions at Camden, N. J.—Pres. Coolidge in Chi-
cago.—Who is Santa Claus?

“DON’T FALL” is the title of Buddy
Messinger’s new Century comedy
which Universal distributes. “Bub-
bles” and Spec O’Donnell support the
youthful star.

PATHE NEWS No. 99: Washington, D. C.,

speeds up Christmas shopping.—Los Angeles, Cal.,

road race with thrills.—Kiel, Germany, a sailing
ship without sails.—New York, new head for
army in Philippines.—Paris, where old maids
laugh at spinsterhood.—Er Fif, Morocco, Spanish
forces retreat after reverses.—Oakland, Cal., new
female boxer looks like “comer.”—-Paris, transfer
body of Jaures to Pantheon.

PATHE NEWS No. 100: Spezia, Italy, new
device for controlling ship by radio.—Jacksonville,
Fla., ostrich industry increases rapidly.—Coolidge
pledges government to farmer, at Chicago.—Ba-
tavia, Java, hundreds killed in earthquake.

—

G9V-
ernors Island, N. Y., candidates for West Point
begin training.

PATHE NEWS No. 101: Cologne, Germany,
biggest bell to be placed in cathedral.—Nantucket,
Mass., 11 men narrowly escape as ships run
ashore.—Ostia, Italy, city’s finest ruins brought to

light.—Eclipse Jan. 24, 1925.—Fort Dupont, Del.,

first night battle of U. S. engineers.

INTERNATIONAL NEWS No. 100: Paris,
France, vast throngs in great anti-war demonstra-
tion.—Port Arthur, Texas, 60-ton whale captured
off Texas coast.—N. Y. City “bobs” inspect latest

forms of torture.—Paris, midinettes hold yearly
hunt for husbands.—Naval training station, New-
port, shows boys doing their stuff.—Crissy Friend,
Cal., pigeons carry messages from planes in flight.

—Los Angeles, boy speed king.—Mexico City,

Gen. Calles inaugurated.

INTERNATIONAL NEWS No. 101: Frisco,
Cal., Chinatown in weird rites speed Chan Lin’s
spirit.—St. Moritz, Switzerland, thrills for tourists

on toboggan.—Olympic National Forest, Wash.,
army engineers perform risky job constructing
bridge.—N. Y. City, human flies hunt pigeons on
roof of Manhattan.—Tia Juana, Mexico, thousands
cross border as racing season opens.

Prinia in All Exchcaiges—Now Boobing

Season 1924-25 Thirty First Run Pictures



152 EXHIBITORS HERALD December 27, 1924

[THE FILM MART]
Vitagraph

FOR THE FIRST time since the publi-

cation of the first edition of the book,
seven years ago, James Oliver Cur-
wood’s famous novel, “Baree, Son of
Kazan”, is now being serialized by lead-
ing newspapers throughout the country.
Vitagraph sent out last week copies of

a special broadside containing details of

its offer to supply to newspapers, entire-

ly without charge, complete facilities for

the publication of the novel. More than
150 papers have already declared their

intention to take advantage of the op-
portunity. The story is to appear in

thirty-four instalments of two columns
each, each illustrated with line draw-
ings from the picture, which is to be
produced for Vitagraph by David Smith.XXX
JOHN B. ROCK, general manager of
Vitagraph, received from London last

week a volume he will long cherish. It

was a copy of Rafael Sabatini’s "Captain
Blood”, with an inscription on the fly-

leaf in the author’s own hand. The in-

scription read;
“To John B. Rock, of the Vitagraph Com-

pany, whose producers so sincerely and mag-
nificently translated this romance to the screen.
In appreciation and gratitude.

“Rafael Sabatini.”XXX
DIRECTOR DAVID SMITH has en-

gaged for the Vitagraph special, “Pam-
pered Youth”, the same photographers
who helped to make the same director’s

production, “Captain Blood”, a great
artistic as well as dramatic success, and
hopes to make it as pictorially beautiful

as was the picturization of the Rafael
Sabatini classic. These camera experts
are Steve Smith, Jr., David H. Smith,
Ted Reed and Elmer Fryer.

Warner Brothers

TWO MORE purchases of novels for

screen production next season have
been made by Warner Brothers. “The
Pleasure Buyers” by Arthur Somers
Roche and “The Prince of Sinners” by
E. Phillips Oppenheim have been
acquired. . . . Grosset & Dunlap have

completed a photoplay edition of Warner
Bros, picture “The Tenth Woman.”XXX
RIN-TIN-TIN, the Warner dog star, and

his trainer, Lee Duncan, will go abroad
after the first of the year, Rin-Tin-Tin
being scheduled to appear on the stage
at theatres in many countries. . . . War-
ner Bros, have taken over the Mission
theatre, Los Angeles, until the expiration
of its lease when this theatre will make
room for a new Orpheum house.

Universal
TWO UNIVERSAL sales executives
have left the home office in New York

for extended conferences in various
branch exchanges. They are Ned Marin,
sales director of the Western division,

and F. J. McConnell, sales manager of

short product. The two executives are
holding sales conferences in the follow-
ing Universal exchanges: Chicago, Mil-
waukee, Minneapolis, Des Moines, and
Omaha. Marin will consult with the
field men on Universal’s new product,
“The White List,” while McConnell will

take up Universal’s new serial plans, and
the comedy schedule for the coming
months. XXX
“THE TORNADO,” the latest House

Peters picture, a Universal Jewel pro-
duction, adapted from Lincoln J. Carter’s
celebrated stage melodrama, is another
“Storm” as regards box office value and
public approval, it is reported by Uni-
versal sales executives. Their statement
is based upon reports coming in from
the theatres showing “The Tornado”
pre-release. “The Tornado,” which is

the last of Universal fall releases, will

have its New York premiere in the new
Piccadilly theatre. An elaborate pres-

entation has been arranged for the pic-

ture.

Fox
JOHN FORD, director of “The Iron
Horse” for Fox, has started work on

another big picture which is as yet un-
named. It deals with horse racing.

George Schneiderman, “Iron Horse”

cameraman, is again Ford’s photogra-
pher. Several of the same cast, among
them, J. Farrell MacDonald, Gertrude
Astor and Belle Stoddard will appear
in the new picture.XXX
BRYANT WASHBURN, who played

opposite Shirley Mason in “Her Hus-
band’s Wives” will again be

_
seen op-

posite. the star in her first picture for
next year, “The Stardust Trail”. . . .

Alan Hale is at work on his first pic-

ture as a director, making “The Scarlet
Honeymoon” with Shirley Mason. . . .

Harry Morey, who plays the featured
heavy, was among the players in “The
Roughneck” who came from Los Ange-
les to New York for the premiere of
the Robert W. Service story.

F. B. O.
TWO PICTURES are being made by

Gothic Productions for F. B. O. They
are the Evelyn Brent starring produc-
tion “Midnight Molly”, an original story
by Fred Kennedy Myton, and the special
“Parisian Night”. . . . “The Cloud
Rider”, the second A1 Wilson aviation
stunt melodrama for F. B. O. has been
completed. XXX
“PARISIAN NIGHTS”, for which the

F. B. O. production forces have been
preparing for the last six weeks, was
launched at the F. B. O. studios last

week with Elaine Hammerstein and Lou
Tellegen featured. . . . Dick Tal-
madge is working on “Youth and Ad-
venture” under the supervision of Abe
Carlos. James Horne is directing.XXX
“FLASHING SPURS”, the second Bob

Custer-Jesse Goldberg production has
been completed. Marguerite Clayton
appears opposite the star. . . . F. B.

O. announces that its scenario depart-
ment, under the supervision of John F.

Brownell, is in the market for original

screen stories.

Associated Exhibitors
PUBLICATION of “Barriers Burned
Away”, an Arthur F. Beck production,

is announced by Associated Exhibitors
for December 21. This is an adaptation
of the novel by E. P. Rowe, which is

said to have enjoyed a sale of nearly

a million copies. It was also dramatized
as a stage play under the same name.
A sensational highlight of the produc-
tion is a reproduction of the great Chi-

cago fire of 1871. In the cast are Frank
Mayo, Mabel Ballin, Harry Morey,
Thomas Santschi and others. W. S.

Van Dyke directed it.XXX
GILBERT E. GALE, president of

Arcadia Productions, Inc., has started

work on “The Great Air Mail Robbery”
starring the French Ace, Captain Charles
Nungesser. Jack Lait is author of this

original screen story. Jacqueline Lo-
gan, Gladys Walton, Walter Miller, Wil-
ton Lackaye and others are in the cast

directed by T. Hayes Hunter. Captain

For Release in December—Now Booking
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Nungesser holds a record of 125 enemy
planes brought to earth during the war.

C. B. C. Film Sales Corp.
“THE FEARLESS LOVER”, final of

the eight Perfection pictures for C.

B. C., has been completed. It features
William Fairbanks and Eva Novak.
. . . . “One Glorious Night”, the
fourth of the series of eight Columbia
attractions in which Elaine Hammer-
stein and A1 Roscoe are featured, has
also been completed. Scott Dunlap di-

rected it. XXX
WILLIAM HAINES will play the lead-
ing role in “Who Cares”, a film ver-

sion of Cosmo Hamilton’s popular novel
of the same name. This is the fifth

Columbia picture and the third produc-
tion in which Haines has played for
C. B. C. . . . Grossett & Dunlap
will issue a special photoplay edition
of George Barr McCutcheon’s “A Fool
and His Money”, now in production for
C. B. C. with William Haines, Madge
Bellamy, Alma Bennett and Stuart
Holmes in the cast.

Banner Productions
GEORGE H. DAVIS and Samuel J.
Briskin, directing heads of Banner Pro-

ductions, Inc., announce that Marguerite
De La Motte and John Bowers had been
selected to head the cast in the featured
roles in “Lady of The Night”, Banner’s
next attraction to be made in the East.
Both these popular stars are now en-
gaged in production on the Coast, but
immediately on the conclusion of their
present engagements will leave Los
Angeles for New York. The story of
“Lady of The Night” is from the pen
of William B. Laub. The picture will
be made at the Whitman Bennett studio
at Yonkers, N. Y., and will be ready
for release early in 1925. George Ter-
williger will handle the megaphone.

Rayart Pictures Corp.
RAY JOHNSTON, president of Rayart

Pictures, announces two new deals
which Rayart has just closed. The Ex-
hibitors Film Exchange, Washington, D.
C., of which Harry Crandall is president
and Edward Sherwood general manager,
has purchase from Rayart for Washing-
ton territory, the six Harry J. Brown
Productions starring Reed Howes, which
are to be issued through Rayart. The
second deal is one closed with Eltabran
Film Company, of Atlanta and Char-
lotte, through its manager, Thomas A.
Branon, by which Eltabran secures the
Rayart Series of six Metropolitan Melo-
dramas, featuring George Larkin for the

South Eastern states. This exchange
also closed for the 101 Ranch produc-
tion, “Trail Dust”, for the same terri-

tory.

Independent Pictures Corp.
FRANKLYN FARNUM hits his best

stride in a comedy role, the success of

the production “Bandit Tamer” and
“Rough Going” indicate to Independent
Pictures Corporation and accordingly
the star has been given similar roles in

his next four outdoor comedy-western.
The only one on which Farnum is now
working is called “The. Drug Store Cow-
boy.” ... A print has been received in

New York of “Duped,” the fourth Helen
Holmes-William Desmond picture.XXX
BILL CODY will be signed by Inde-
pendent Pictures Corporation to a new

five year contract on the expiration of

his present one year agreement, Jesse
Goldburg, president, announces. And
Cody is going to have a new horse that

it is predicted will attract a lot of at-

tention, to work with him in forthcom-
ing films.

P2Lr€unount

“PETER PAN,” Herbert Brenon’s pro-
duction for Famous Player-Lasky of

Sir James Barrie’s masterpiece is just
about completed. Jesse L. Lasky has
left for Hollywood to be on hand for
the editing of the production
Charles Clary has been added to the cast
of Cecil B. De Mille’s production “The
Golden Bed.” XXX
FILMING OF “The Swan,” featuring
Adolphe Menjou, Ricardo Cortez,

Frances Howard, and Clare Fames has
been finished by Dimitri Buchowetzki.
. . . . “The Covered Wagon” continues
to be the sensation of the British film

trade, following its general publication
several weeks ago. Cables received by
E. E. Shauer, director of the foreign de-
partment of the. Famous Player-Lasky
Corporation, from John C. Graham, man-
aging director of Paramount’s British
companies, tell of a long string of new
box office records which have done much
to improve business conditions in many
cities. Exploitation methods used so
successfully in this country have been
quite generally adopted, even in the
smaller cities, and bookings originally
made for one week very often have been
extended to cover a second week.

United Artists

WITH THE premiere run of D. W.
Griffith’s new film “Isn’t Life Won-

derful?” at the Rivoli theatre in New
York City, a flood of favorable crit-

icism was loosened that, according to

United Artists, surpasses any reception
given by the press to any recent Griffith

picture. Griffith is hailed by the metro-
politan newspapers as a wizard of a
new technique as powerful as revealed
in any of his melodramic successes al-

though his method is revolutionary as

compared with his former handling of

screen situations. The picture is hailed
as something “revolutionary”, an “in-

novation” and is called “the very best

picture that has come from Griffith’s

hands.” One paper declares that the
production “almost beggars descrip-

tions.”
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First National
"CLASSMATES”, the Grossett & Dun-

lap book novelized from the William
de Mille play which has been Aimed
by Inspiration pictures for First Nation-
al will come off the press next week.
It is illustrated with stills from the
photoplay. . . . Frank Lloyd’s pro-
duction of May Edington’s story has
been changed from “Judgment” to “Her
Husband’s Secret”.XXX
COLLEEN MOORE, in her next First

National picture “Sally”, will be sup-
ported by Leon Errol, Lloyd Hughes,
Eva Novak, Louise Dresser, Charles
Murray, Dan Mason, Myrtle Stedman
and others. . . . First National says
that the Sam Rork production, “Inez
of Hollywood”, issued November 30, is

taking its place among its biggest Pace
Makers. XXX
M. G. LEVEE has started production

of “One Year to Live” with Aileen
Pringle, Antonio Moreno, Dorothy
Mackaill, Rosemary Theby, Rose Diona,
Chester Conklin, Sam de Grasse and
Joseph Kilgour in the cast. . . . The
cast of “One Way Street”, which John
Francis Billon is directing now, includes

Anna Q. Nilsson, Ben Lyon, Marjorie
Daw, Thomas Holding, Dorothy Cum-
mings and Lumsden Hare.

Educational
THE CAPITOL THEATRE, New

York’s largest picture playhouse, made
an excellent feature item of “From the

Windows of My House”, one of the
“Wilderness Tales” by Robert C. Bruce,
released through Educational Film Ex-
changes, Inc. The reel, which is com-
posed of many well chosen scenes of

mountain, lake, and ocean views, was
surrounded with an especially arranged
musical score in which various sound
effects were interpolated. . . . Two
comedies from the program of Educa-
tional have been booked over the Loew
Circuit, New York, for extended runs.

“Jonah Jones”, staring Lloyd Hamilton,
is listed for seventy-two days and
“Court Plaster”, a Christie Comedy with
Neal Burns, will get a total of ninety-
nine days on this circuit.XXX
MERMAID COMEDIES have signed

A1 St. John to play leading comedy
roles. The popular comedian has been
appearing in Tuxedo Comedies also re-

leased by Educational Film Exchanges,
Inc., and his new affiliation will keep
him under the Educational banner. Judy
King has been chosen as his leading
lady and the pair have been added to

the Mermaid forces, which now em-

brace. Lige" Conley, Ruth Hiatt, Peg
O’Neill, Lee Moran, Ned Sparks, Otto
Fries and Frank Lloyd.

Century
FIVE CENTURY comedy units are at
work in Hollywood headed by Charles

Lamont, A1 Herman, Edward I. Luddy,
Jess Robbins and William Watson. Her-
man is directing a picture featuring Hil-
liard Karr and Billy Engle; Watson is

directing Wanda Wiley in “You Litte
Devil”; Luddy is directing Edna Marion
and Arthur Lake in “Rich Ideas”, and
Lamont is making “Camping Out” with
Bessie Welsh, Les Bates, Hilliard Karr
and Tony Hayes in the cast.XXX
H. M. HERBEL, sales manager for the
Century Film Corporation, of which

Julius and Abe Stern are the heads, re-

port that the Stanley Circuit of theatres,
Philadelphia, Pa., has booked the Baby
Peggy special feature production “The
Family Secret”, to run over the entire
circuit. “The Family Secret”, “The Law
Forbids”, and “The Darling of New
York”, are all Baby Peggy special pro-
ductions made jointly by Century and
Universal. “The Family Secret” is the
last of the three to be issued.

Producers Distributing Corp.
A NEW contract has been signed by
John C. Flinn, vice president of Pro-

ducers Distributing Corporation, with
Hunt Stromberg for the distribution of
eight western subjects during 1925 star-

ring Harry Carey. A print of Frank
Woods’ production “Let Women Alone"
has been received by P. D. C. in the
East. Pat O’Malley, Wanda Hawley,
Wallace Beery, Ethel Wales and J.

Frank MacDonald are in it. It is the
first picture on the company’s 1925 pro-
gram. XXX
“THE CHORUS LADY”, produced by

Ralph Ince for Regal Pictures from
James Forbes’ play, has just been issued
by Producers Distributing Corporation.
It was presented at the Mission theatre,

San Diego, at which time Margaret Liv-

ingston appeared in person at the show-
ing. . . . Editing and titling of “The
Mirage”, an adaption of Edgar Selwyn’s
play, has been completed. Florence Vi-
dor stars in it. XXX
GEORGE MELFORD has been signed
by A. H. Sebastian to direct the film

adaption of the play “Friendly Enemies”
in which Weber and Fields will feature
. . . “Her Market Value” is the title

of the first of the Agnes Ayres pictures

to go through Producers Distributing.

. . . R. William Neill will direct “Off

the Highway,” the second Jacqueline
Logan starring picture on Producers
Distributing Corporation’s program.

Pathe

HARRY LANGDON has completed
another comedy for Pathe, “The Mar-

riage Vow,” and prints of it have been
shipped to Pathe exchanges. Natalie
Kingston plays opposite Langdon. . . .

Two new comedies have been started
on the Mack Sennett lot with Ben Tur-
pin heading one and the Sennett All-Star
group enacting the second.XXX
ARTHUR STONE is another comedian
who has begun a new mirth-provoker

for Pathe, but as yet no name has been
selected for it. Ralph Cedar and Clyde
Hopkins are directing it. . . . Two
“Chronicles of America” productions
came in for considerable praise at the
hand of the Parent-Teachers Association
of Massachusetts when that organization
passed a resolution lauding “The Fron-
tier Woman” and “The Declaration of
Independence.” XXX
WITH THE completion and publica-

tion of Pathe’s latest serial, “Gallop-
ing Hoofs”, starring Allene Ray, plans
are already under way for the starting
of a new chapter photoplay. Director
George B. Seitz will leave shortly with
his company for Miami, Florida, where
work will be started on the Albert Pay-
son Terhune story, “Black Caesar’s
Clan.” To date, the cast has not been
selected except for the starring role
which will be in the hands of Miss Ray.

Metro-Goldwyn
MONTA BELL has started work on a

story by Adela Rogers St. John which
as yet has been given no title. Norma
Shearer and Malcolm McGregor have
the leading roles in it. . . . “Strange
Bedfellows”, Barry Connor’s Broadway
success, has been purchased for picture
production by Metro-Goldwyn.XXX
LEWIS STONE is pretty busy at pres-

ent, appearing simultaneously in Rob-
ert Z. Leonard’s production “Cheaper to
Marry” and in Victor Seastrom’s “Kings
in Exile”. . . . Victor L. Schertz-
inger is to direct Elinor Glyn’s next
production for M-G-M, which will be
Miss Glyn’s novel “Man and Maid”.XXX
FILMING ON Rupert Hughes’ produc-

tion “Excuse Me”, directed by Alf
Goulding under Hughes’ supervision has
been completed. Norma Shearer, Con-
rad Nagel, Walter Hiers and others are
in the cast. . . . The new Willard
theatre, Richmond Hill, N. Y., latest ad-
dition to the Marcus Loew circuit of
theatres, was opened with Buster Keaton
in “The Navigator” as the initial attrac-
tion.

ClifFord S. Elfelt

REPORTS FROM the Eastern sales of-

fice of Clifford S. Elfelt Productions,
Inc., producer and distributor for the
independent market, indicate, that the
1924-25 film output of this concern will

shortly be placed in all territories and in

foreign countries as well. Already more
than 75 per cent of the available state
rights districts have contracted for the
Elfelt current program and doubtless
the remaining territory will be disposed
of before another thirty days elapses.

Elfelt is highly elated over the recep-
tion given his screen “find”, Ken May-
nard, society stunt star, whose initial

production is “$50,000 Reward”.

For Release in December—Now Booking
PRODUCERS DISTRIBUTING CORPORATION

Priscilla Dean

i

Dirt-cttd bv CHET WITHEY
Adapted )iy HAKVEY GATES '/rom,

the novtl bf IZOLA FORRESTER^

^HUNT STROMBERG
PRODUCTION . 'i
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Another Objection to C. O. D.

GENESEO, ILL.—To the Editor: Am
heartily in favor of your attitude toward
C. O. D. shipment of films. In small
towns it gets around to the rest of the

business men that the film exchanges won’t
trust the exhibitors to the extent of a
shipment of films. It more or less gives
the theatre men a black eye. I think if

their efficiency experts would get together
they could find some way to overcome this

evil.

In “Letters From Readers” in the same
issue there is an article by Mr. Ed. J.

Taguer commenting on trailers.

There is only one way to get trailers

for your pictures, and that is to deal with
the exchanges that give you that service.

As far as I know First National is the
only one that seems to want to help the

exhibitor in that respect. You are right

about it being too expensive for the small
towners to have to pay a big price for

them.—Jack Greene, New Geneseo theatre,

Geneseo, 111.

Better Material Needed
PRINCETON, 111.—To the Editor: Mr.

Dunsmoor’s letter this week made a hit

with me. Now I hate to open up an old

wound, but the critter hasn’t healed right.

I will admit that it is not always possible

to estimate a picture’s possibility in dollars

and cents from someone else’s criticism.

Here is an angle that isn’t often figured.

The box office returns to any given pic-

ture are not always due to the picture it-

self. Let’s suppose a theatre has been run-
ning good pictures for a considerable time,

then he gets a punk picture, possibly on a

Saturday or holiday. Surely the business

in this event reflects no credit on the pic-

ture. Now suppose the house, on the other

hand, generally runs poor stuff, can’t you
see that it might be a humdinger and yet

do nothing big in the way of business. Of
course, a picture like “The Wagon” or “Na-
tion” would do business in a livery barn
with a Jew’s harp instead of a “seem-
funny” orchestra.

Now my idea of running a show may be

a little old-fashioned, but it will work in

most any small town, and that is to try

to please the people all the time. (I know
it can’t be done, but I said, try) and get

the public’s confidence. If you can do
that they’ll overlook a weak one occa-

sionally.

If I could pick my pictures, I could
please the majority of my patrons nearly

all the time; but buying outputs, you get

your share of lemons from any concern
simply because the business has not got
the right men at the head of it. They
either don’t know what the average patron
wants—don’t care—or haven’t the sense to

bum up a picture that is not good enter-

tainment. 'The producers work on the prin-

ciple of I love me, etc., and will tell you
it’s good, etc., but why don’t they let us
pick our pictures and then they’ll soon find

out the difference between their opinions
and the exhibitor’s. Take pictures like

“Song of Love,” a positive disgrace to

Norma Talmadge (and the same can be
said about other companies), and the com-
pany will tell you that this picture broke

all records at the “Chicago,” which doesn’t
mean anything, as it was Norma’s previous
hits and what the patron ‘‘Expected’' to see

plus beautiful house, music, extras, etc.,

that did the business, and not “Song of
Love.” And, as stated before, I am not
trying to pick on First National, as Para-
mount and others are just as bad. The
business needs some better business man-
agement having control over the materials

submitted before wasting a lot of money
trying to make a picture without suitable

subject matter to make same out of.

I suppose you say it can’t be done, but it

can. It’s only a matter of competent men
at the helm.—W. O. Stevens, Apollo thea-

tre, Princeton, 111.

Willing to Pay $10 for “Herald”

BREESE, ILL.—To the Editor : In this

week’s Herald, I read of the ambitions of
my brother exhibitor, Dunsmoor, of Mar-
shalltown, la. I disagreed with him on
what he called an average picture which
you printed some time ago, but now this

letter of his of December 6th issue is like

day and night to his first letter on an aver-

age picture. I agree with him in this let-

ter when he says an average picture is

neither good nor bad, and that I think is

all quite a few exhibitors want to know.
Whether it is very good, good, fair or
average, or poor. But if the majority of

reports are favorable, I know about what
they mean.

I have been buying pictures for the last

ten years and I rely on Harrison’s reports

and the Exhibitors Herald, and, brother
exhibitors, if you read P. S. Harrison’s
reports, you will get your eyes open, but

it will cost $10.00 and the Herald costs

only $3.00. But I would pay $10.00 for

the Herald also before I would do without
it, and just because it has the exhibitor’s

reports and “Letters from Readers.”
Brother Hancock of Columbia City, Ind.,

feels like I do on United Artists. When I

wanted them, they were tooffiigh, and now,
just because they are down to others in

price, I don’t feel like giving them much,
but will stick to the boys that stuck to me
in the days gone by.

In closing will say to brother exhibitors,

don’t kick in your reports about the price

of films and remember what this man Carl

always says, “Use the brains God gave
you.” Another which sounds good to me
is “A still tongue makes a wise head.”

—

J. W. Schmidt, Grand theatre, Breese, 111.

Strong for “Big Four”

UNION CITY, IND.—To the Editor : I

notice in today’s Herald some criticism of

United Artists Corporation and the book-
ing of their pictures. I hope, for one, that

they don’t tie up with some other organi-

zation. If they go to Paramount or Metro,
then look out, some of you bickers. They

won’t only take your shirt, they will skin
your hide and toe nails.

Taking quality into consideration, I have
been able to buy United Artists cheaper
than any other company’s product. Con-
sidered Metro had the nerve, and I was
fool enough to pay Metro $50.00 more for
“Scaramouche,” one year old, than I paid
for “Dorothy Vernon of Haddon Hall,”
showing the latter this week. Have “Amer-
ica” bought. “Dorothy Vernon” is playing
to average business with bad weather.
“Scaramouche,” after one of the biggest
advertising campaigns, was the worst flop

I ever ran, and had good weather.

If Metro had had “Robinhood” or “Way
Down East” they would have wanted your
theatre and wanted you to work for them
for nothing. I, for one, hope United Art-
ists stay where they are. I can use some
of their pictures. If they go to Paramount,
goodbye for me, unless I adopt the crook
method in my business. I have never run
a Paramount picture and, with their pres-
ent method, I hope I never do.—R. S.

Wenger, Victory theatre. Union City, Ind.

Ready to Organize Section

HUMBOLDT. TENN.—To The Editor :

In regard to the motion picture theatre
owner’s organization, it is in my mind a
great organization and one that every ex-
hibitor should belong to. 1 think these
theatre owners should be in zones, each
zone working in the same order in har-
mony with each other. It would be easier

and more convenient when a meeting was
called for members to attend not having
such distance to go.

As for me, I would be very proud to

have some information as to how the by-
laws and rules of such an organization is

based and would do my best to get the

theatre owners of these small towns
through my territory to get together so we
can get our business on a firmer basis,

more fair to exhibitors and exchanges.
Now is the opportune time to organize, I

think.—J. F. Lawrance, Princess theatre,

Humboldt, Tenn.

Further Sales Made on
Benny Leonard Series

(Special to Exhibitors Herald)

NEW YORK, Dec. 16.—Additional ter-

ritorial sales have been made by Henry
Ginsberg of the Benny Leonard series of
two-reel features, “Flying Fists.” The lat-

est sales are

:

Connecticut, Fairfield Film Exchange,
Greenwich, Conn.

; Iowa, A. W. Kahn, 1005
High St., Des Moines, la.; Nebraska, James
Winn, 1511 Chicago St., Omaha, Neb.

Prints in All Exchcmges—Now Booking

PRODUCERS DISTRIBUTING CORPORATION

SCOTT SIDNEY

''"AL CHRISTIE
FEATURE

C_^daptedfrom the great
'Broadway success

H

Many Myery
Wanda Hawley

Tully Marshall

Sylvia Breamer

Lincoln Plumer

Jack Duffy
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T.Rpy Barnes ^ p
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Early Days of Film
Industry Related in

Ince Autobiography
{Continued from page 42)

destroying the clarity of the lettering.

The drawings are always in low key, thus
leaving the eye free to read the subject

matter.

This department has developed to a very
important phase of the industry. Every
studio has a staff of highly paid artists to

do this work and nothing else. The art

work on the panels is of a very high order
and must be up to the standard of the pro-
duction as a whole. A fine production, in-

cluding excellent portrayal by the actors,

the best direction and the finest photog-
raphy, would be ruined by badly executed
art titles and carelessly drawn figures.

Another very important phase of titling

is the form of letters used. After experi-
menting with many types of letters I de-

cided upon a special design of large, light,

round and decorative letters for my own
productions, which are easily read and give
an artistic effect at the same time.

Then there is the question of how long
to run a title. In the early days audiences
were caused much annoyance by the

titles being flashed off before their con-
tents were thoroughly noted, or, on the
other hand the titles were left on so long
that after reading them several times the

audience became impatient for something
else to happen. This, too, has been worked
out scientifically. Many tests have been
made to determine the length of time it

takes an average person to read a title. It

is only in this way that we have been able

to put a definite schedule into practice.

Two feet of film is allowed for one word,
three feet for two or three words, four
feet for four words, five feet for five or
six words, six feet for seven words and
so on, in approximately this ratio.

if * ^

There is a very important and little

known phase of titling known as word
grouping. From the artistic standpoint it

is a great temptation to group the words
in a sub-title to form a perfectly balanced
panel, but while this is important, the fact
must not be overlooked that the effect

caused by the grouping together of certain
words in thought is just as important. For
instance, in the following title great care
was taken to maintain the proper separating
of the words in order to accentuate the
thought expressed in the title, at the ex-
pense of the artistic balancing of the word-
ing. This is the way the title appears

:

“I think I am going
to die.”

Dying was the thought that should get
over to the audience, with the emphasis on
the words “to die.” Had the words been

grouped artistically rather than to convey
the thought, the title would have read

;

“I think I am
going to die.”

Another example from the same picture
is the following:

“I came to take you
to choir practice.”

In this we have both the balance of de-
sign and the proper emphasis on the
thought expressed. To say:

“I came to take
you to choir practice,”

would be entirely unsatisfying.

* * *

The use of art titles has become universal
in the film industry and up to this time has
been considered the acme of perfection in
titles, but if the motion picture is to keep
pace with the times and to continue its

strides toward bigger and greater achieve-
ments, it cannot remain stationary. The
old, accepted standards must give way to
new ideas and the art panel even now is in
its renaissance.

Some producers are advocating and put-
ting into use the method of combining the
title with the action of the picture. Instead
of breaking the sequence, they are making
the action and the title simultaneous on the
screen, by throwing the title over the scene
that is being enacted.
As I have said, the art of the motion

picture is a combination of all the arts.

Literature has been called the life of a
nation. If that is the case, the motion pic-

ture presents an opportunity to create in

concentrated form titles and subtitles of
rare literary merit. Expressions of thought
that will rank with the classics of all time
and which will be an inspiration to all who
read them.
From the famous works of the literati

of all ages and all countries we have culled
the gems of expression and thought. Such
men as Shakespeare, Homer, Emerson and
other masters have expressed to us our own
thoughts, in language more beautiful than
we ourselves are accustomed to use. I think
there is justification for the prediction that
screen titles will develop to such a point of
perfection that they will rank with the
masterpieces of history.

(To be continued)

Cody Plans Personal Appearances
LOS^ ANGELES.—Bill Cody, Western star

producing under the banner of Jesse J. Goldberg,
is to make a personal appearance tour covering
a period of three months. Following this assign-
ment he will return to the Coast to make another
series for Goldberg.

$250,000 Cost of New Theatre
OAKLAND, CAL.—Golden State Theatre Cor-

poration, Charles Moser, district manager, will
build a new theatre at Park boulevard and Nine-
teenth street. The house will cost $250,000.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

G. N. Rogers has sold his Elite theatre
at South Whitley, Ind., to Ralph R. Oben-
chain of Chicago. Mr. Rogers has also

purchased from Frank Anderson the Lin-
coln theatre at Fort Wayne, Ind. He is

redecorating it and making it entirely

modern. And, while in a buying mood,
Mr. Rogers also bought himself a new
home.

*

The Plainview theatre, Plainview, Ne-
braska, will be operated by Mr. Hoffman,
who has acquired the building from Wil-
liam Schauppner.

*

The Palace theatre, Covington, Ky., is

now under the management of L. L. Lewis
of Walnut Ridge, Ark.

*

Mrs. L. Brown has opened her theatre

in Brownsville, Tenn. It seats 250 but
will be enlarged.

*

The Fourth theatre, Moberly, Mo., is be-

ing operated by J. W. Cotter.
*

T. ViviTANO of the Lincoln theatre.

Granite City, 111., plans to erect a new
1,500 seat theatre and airdome in that city.

*

Joe Desberger has obtained a lease on
the Washington Square theatre, Quincy,

111., and took charge on Saturday, Decem-
ber 6. Until recently he was manager of

the Delmonte theatre in St. Louis. Prior
to that he managed local exchanges. He
was also an actor at one time.

*

Billy Sohm has purchased the interest

of H. Nelson and John Swingler in the

Belasco theatre, Quincy, 111., and is now
the sole owner of the amusement house.

*

If there is an exhibitor in the country

giving more for ten cents than Jake Rosen-
thal, owner of the Rose theatre in Troy,

N. Y., he would like to hear from him.

Mr. Rosenthal, who made his way up the

ladder of success from a newsboy, charges

a small admission and never increases his

prices no matter what picture he shows or

how long the program may be. Last Sat-

urday Mr. Rosenthal gave two features,

“Messalina” and “Wolves of the North”
along with a Larry Semon comedy, an
Aesops Fable, and a news weekly.

*

In the future the Cinema Film Company
of Kansas City should obtain the heaviest

bookings at the Diamond theatre, a subur-

ban house. Why? Did not Frank Amos
of the above mentioned company take the

owner-manager, Mrs. Lucy Weaver, as his

lawfully wedded wife last week? And
what a desert of rice and other debris he
brought down to his office the next day.

*

The Wonderland theatre at Wheeling,

Mo., has been sold to L. W. Wigfield. Mr.
Wigfield also operates a show at Moores-
ville. Mo.

Temple Theatre Remodeled
RIALTO, CAL.—The Temple, a Pacific South-

west Theatres enterprise, has been remodeled
and redecorated. ‘‘The Sea Hawk” was the re-

opening attraction. George Caldares is managing
director of the house.

Prints in All Exchanges—Now Booking
PRODUCERS DISTRIBUTING CORPORATION

AFRANK E.WOODS
The most striking and original Production

a story in motion picture history
I' directed by JOHN C.ADOLFI

{
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“What the Picture Did For Me’’
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“JVhat the Picture Did for Me” is the one genuine source of exhibitor-icritten box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE OHEECHACOES, with Eva Gordon.—Here

is a picture that (if it is, as they say, acted by
persons not movie stars) sure shows up that bunch
of ladies that strut across the silver screen half

dressed and think they can act. "Chechacoes” is

the biggest thing in a Northern yet produced and
it sure shows up some of the other big Northerns.
It will please and be the talk of the town. Show
it. Give the man that breaks away to new fields

all the encouragement you can. It is what we
need to satisfy the public. Rate it 95 per cent.

—

C. C. Dunsmoor, Legion theatre, Marshalltown,
la.—Neighborhood patronage.

NEVER SAY DIE, with Douglas MacLean.

—

Nothing to rave about and seems to have very
poor drawing power. Did not show to as many
people as I did on "Going Up,” or "Yankee Con-
sul.” Very much disappointed. Seven reels.

—

A. A. Suszycki, Majestic theatre, Mauston, Wis.

—

General patronage.

NEVER SAY DIE, with Douglas MacLean.

—

Another MacLean picture that is a cracker-jack of

a comedy. If your patrons don’t get a kick out of

this one, nothing can be done for them. Price
right, print new and a good business is sure to

cheer one up. Try it. I can recommend this for

a Sunday run where you must use care in the

selection of your Sunday programs. Six reels.

—

Howard Varing, Royal theatre. Spirit Lake, la.

—General patronage.

THE COURTSHIP OP MYLES STANDISH,
with Charles Ray.—Splendid picture. As good in

its way as "The Covered Wagon,” but did not get

exploited as well. We could not see that "The
Covered Wagon” beat any other good Western
except in magnitude. We will never try to run
it, unless price on it comes down to less than half

of what they ask now. We cannot get a crowd
out for any educational picture. Went in the

hole on the Standish program. Ten reels.—Dins-
more & Son. Majestic theatre, Weiner, Ark.

—

Small town patronage.

RACING LUCK, with Monte Banks.—A very

good comedy.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

GOING UP, with Douglas MacLean.—Clever, a
lot of impossible stuff, but it is O. K.—R. K.
Lang, The Arcadia theatre, Cobb, Wis.—Neigh-
borhood patronage.

STORMY SEAS, with a special cast.—Plenty of

action. Good as any Western on your program.
Six reels.—Dinsmore & Son, Majestic theatre,

Weiner, Ark.—Small town patronage.

STORMY SEAS, with a special cast.—Nothing
extra. Pleased about 50 per cent. It has a bad
ending. Five reels.—Totten & Novy, Yuba Opera
House, Yuba, Wis.—Small town patronage.

WHEN HUSBANDS DECEIVE, with Leah
Baird.—A very good picture, but a punk title.

A story that even the little fellows enjoyed be-

cause a dog and a monkey had a vital part in it.

Six Reels.—Dinsmore & Son, Majestic theatre,

Weiner, Ark.—Small town patronage.

THE EXTRA GIRL, with Mabel Normand.—It

was one of the best comedies we have run. It

will please any small town. Five reels.—Totten

& Novy, Yuba Opera House, Yuba, Wis.—Small

town patronage.

F. B, 0.
THUNDERING HOOFS, with Fred Thomson.—

This is a very fair Western. It imposes no
strain on the imagination but the star is clean-

cut and full of pep and his horse is worth

Ticket Sale

forWeek Is

73.4% Good
Business is 73.4% good, ac-

cording to exhibitors’ box office

reports received this week.

watching anyway. Business above average and
picture doesn’t cost a million dollars.—John W.
Hawkins, Capitol theatre. New Bedford, Mass.

—

General patronage.
^

TRIGGER FINGERS, with Bob Custer.—Not as
good as the Thomsons, but chock full of action,

which the Western fans want. It is new, and I

was unable to get any paper at all for this one
so this hurt the business. Mexican story and I

never saw anyone that liked them. Why don’t
they make pictures that will hit us in the right
spot? Five reels.—H. D. McChesney, Princess
theatre, Crandon, Wis.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—Not much of a story, not much of a star,

and sluggish direction. Title and advertising
good. The six sheet attracts attention. After
seeing Fynn in "The Uninvited Guest,” which was
good, we probably expected too much.—S. D.
Beresford, Empress theatre, Ryan & Kundert, So.

Dak.—General patronage.

THE DESERT SHEIK, with Wanda Hawley.—
A picture of Egypt with beautiful scenes of the
sand country with camels and the Arabian people.

It made a very good entertainment, but needs an
extra good comedy to put it over as it is without
a touch of comedy. Six reels.—W. J. Shoup,

DeLuxe theatre, Spearville, Kans.—Small town
patronage.

THE DESERT SHEIK, with Wanda Hawley.—
This pleased better than I anticipated. Good pro-
gram picture. Pleasing scenes of pyramids and
the Nile country ; also fighters of the desert on
camels. Hawley as good looking as in the old

Realart days ; balance of the cast pretty good.
Six reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—Good picture but title not so good. If

you get them in you will please them. Eight reels.

—G. E. Mathews, Granada theatre, Portland,
Ore.—General patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—We opened our theatre with this. Will
say as usual it’s an F. B. O. and that means
good, also money at the box office.—R. K. Lang.
The Arcadia theatre. Cobb, Wis.—Neighborhood
patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—The best picture I ever ran. Book it.

It will please your i)atrons. The story and play
wonderful. Eight reels.—A. Catalano, Victory
theatre. Rossiter, Pa.—General patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—-Boys, we ran this picture on Thanks-
giving Day and if we had seen it before show-
ing would have advertised on a larger scale. It

can be classed as a special and will stand a slight

raise in admission. Will please 90 per cent. Is a

little sad, but such actors as Johnnie Walker.
Mary Carr, and cast will build up your business.

F. B. O. prices are right. Eight reels.—A. C.

Betts. Powers theatre. Red Creek, N. Y.—Small
town patronage.

THE WOMAN WHO SINNED, with a special

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES
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BIERWIRTH. H. C 62
BILLS. C. H 88
BINOINS. H. H 133
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BODWELL. M. F. 141
BOLLMAN. V. G 9
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BROADUS. J. N 177
BROWN, a L. 42
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FARRAR. S. 206
FAWKS, E. L. 219
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“Herald Only” Club
"Because the ‘Herald' was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the ‘Herald!
keeps up its high standard of service / shall unite solely for this
magazine."—Philip Rand, Rex theatre, Salmon, Idaho.
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cast.—Ran this a day after “The Covered Wagon.”
Patronage remarked they liked it better than “The
Covered Wagon.” Cost one-tenth as much as

“The Covered Wagon” which proves that my
patronage thought “The Covered Wagon” a good
western.—D. Morris, Franklin theatre, Philadel-
phia, Pa.—Mixed patronage.

A DANGEROUS FLIRT, with Evelyn Brent.—
Fair picture. Would have been much better had
they cut the first part of the story. It is far too
suggestive to be shown on the screen, and didn’t

leave much to be imagined. Shows young mar-
ried couple about to spend their first night to-

gether. While we all know these things the screen
is not the place to show them, and what is more,
the balance of the picture did not call for such
an introduction. Buy with discretion. Six reels.

—H. D. McChesney, Princess theatre, Crandon,
Wis.—Small town patronage.

YANKEE MADNESS, with George Larkin.

—

Fair program picture. Five reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—Gen-
eral patronage.

YANKEE MADNESS, with George Larkin.

—

This one failed to please for me. Six reels.—W.
T. Biggs, Unique theatre, Anita, la.—General
patronage.

THERE’S MILLIONS IN IT, with a special

cast.—Another foreign picture but has fair audi-

ence appeal. Six reels.—W. A. Clark, Jr., Castle

theatre. Havana. HI.—-General patronage.

STEPPING LIVELY, with Richard Talmadge.
Lots of action and not much story, but they liked

it anyway. Five reels.—Howard Varing, Royal

theatre. Spirit Lake, la.—General patronage.

STEPPING LIVELY, with Richard Talmadge.—
Very good, full of action. A classy little picture

that will please everyone. Five reels.—H. D.
McChesney, Princess theatre, Crandon, Wis.

—

Small town patronage.

BY DIVINE RIGHT, with Elliott Dexter.—

A

good picture with a good moral. Title good, and
advertising has some drawing power. We con-
sider it a little above the ordinary program pic-

ture. Elliott Dexter does some good work here.

Seven reels.—Gem theatre, Dumas, Ark.—Small
town patronage.

AMERICAN MANNERS, with Richard Tal-
madge.—If you want a fast action picture this

is it, although it is very much overdrawn. You
can see the men in the big fight waiting tor
Richard to knock them down. Richard whacks a
dozen men single handed. There is no doubt that
he is a wonderful athlete and does some mighty
fine stunts and if they would keep out the un-
reasonable stuff in his pictures they would be bet-

ter. Six reels.—W. J. Shoup, DeLuxe theatre,

Spearville, Kans.—Small town patronage.

FOOLS IN THE DARK, with a special cast.

—

An excellent comedy. On account of very poor
six and three sheets the people would not come in.

The advertising on this is absolutely worthless.

All the chance in the world to show some of the
highlights with Tom Wilson, but the poster art-

ists seem to know just what an exhibitor don't

want.—S. D. Beresford, Empress theatre, Ryan &
Kundert, So. Dak.—General patronage.

THE LULLABY, with Jane Novak.—Ran this

on Thanksgiving to good business. A good pic-

ture but very sad. Seven reels.—W. A. Clark,

Jr., Castle theatre, Havana, III.—General patron-

age.

THE DANGEROUS COWARD, with Fred Thom-
son.—About on a par with his previous offerings.

First part of picture too slow on the take off.

Five reels.—Howard Varing, Royal theatre. Spirit

Lake, la.—General patronage.

FASHIONABLE FAKERS, with Johnnie Walk-
er.—Good. Five reels.—R. K. Lang, The Arcadia

theatre, Cobb. Wis.—Neighborhood patronage.

FASHIONABLE FAKERS, with Johnnie Walk-
er.—Not so much of a story, but was very well

Prints in All Exclmnges—Now Booking

Season 1924-25 Thirty First Run Pictures



December 27, 1924 EXHIBITORS HERALD 159

The Contributor’s Column
Always it has been the custom to write something about Christmsis

in this section of the Holiday Number of the “Herald,” but this year

it’s very hard to do. The reason is that the first thought which came to

mind crowded out all the rest and the thought is so simple that it’s

hard to put it in words.

The thought is that giving and Christmas are practically one and the

same. That is, the spirit of giving and the spirit of Christmas are iden-

tical. And what keeps this depeirtment going so smoothly but just ex-

actly that same spirit?

You see how it is. There’s the whole thing in a nutshell. But how to

write it to make it look right and sound right—that’s the problem. It’s

a great big thought. No question about that. But it’s so plain euid

simple that there’s no way to dress it up in flowing phrases to make it

look extraordinary.

At least I don’t know any way to do it, so I’m just going to add a

personal “Merry Christmas” to all contributors and leave it like this.

WILLIAM R. WEAVER

received. The star is well liked here, and they

like anything he is in. Quite a little comedy and
a very pretty girl. Five reels—Dinsmore & Son,

Majestic theatre, Weiner, Ark.—Small town pat-

ronage.

IN FAST COMPANY, with Richard Talmadge.
—If your patrons like fast action pictures this

should please them as it is action from start to

finish. Also has more story to it than some of

his. This one pleased our patrons. We showed
round 10 of “Fighting Blood” with it and cer-

tainly had an action program. Six reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kans.—-Small

town patronage.

LIGHTS OUT, with a special cast.—A fair

program, some did and some didn’t—rate about

70 per cent. Seven reels.—Don Wilcox, Colome
theatre, Colome, So. Dak.—-General patronage.

LIGHTS OUT, with a special cast.—^Had a free

I. H. C. short course for competition and didn’t

take in enough to cover film rental by several

dollars. Print was in such bad shape that a few
of those who did come walked out. It might be
a fair picture, if you can get a good print. Six
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

LIGHTS OUT, with a special cast.—A good pic-

ture and pleased the majority of my patrons.
Seven reels.—Adolph Kohn, Pastime theatre,

Granville, N. Y.—Small town patronage.

THE SILENT STRANGER, with Fred Thomson.
—This is sure a thriller and the horse is making
more friends than any star we ever had. They
sure please. Five reels.—C. V. Anderson, Oak
theatre, Oakdale, Nebr.

THE SILENT STRANGER, with Fred Thomson.
—Good picture. Everybody pleased and can be
bought right. Five reels.—Halfway theatre. Half-
way, Mich.—General patronage.

THE SILENT STRANGER, with Fred Thomson.
—All that could be desired from every angle. Tell

him not to stick too close to those gloves or he
will soon be in the Tom Mix class. Five reels.

—

A. J. Milton Bean, Maple Leaf theatre. Mount
Dennis, Ont., Canada.—Small town patronage.

NORTH OF NEVADA, with Fred Thomson.—
This is the first Thomson of the six we have
booked and this is a fine starter. Five reels.

—

R. K. Lang, The Arcadia theatre, Cobb, Wis.

—

Neighborhood patronage.

NAPOLEON AND JOSEPHINE, with a special

cast.—Lay off of these foreign pictures, as they
sure are the bunk. F. B. O. should cut out this

stuff, as they sure hurt the business. We are
through with foreign made subjects. Seven reels.

—W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

DIVORCE, with Jane Novak.—Didn’t see it but
patrons said good. Six reels.—Don Wilcox. Co-
lome theatre. Colome, So. Dak.—General patron-
age.

THE CANYON OF THE FOOLS, with Harry
Carey.—A good Carey and seemed to please. Didn’t
draw any extra business, only the regulars came
out to see this. Didn’t cost a fortune so why
worry ? Five reels.—G. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

HUMAN WRECKAGE, with Mrs. Wallace Reid.

A dandy picture and one every exhibitor ought
to run. I got a tie-up with the W. C. T. U. and
had a dandy crowd. Got people who never came
to the picture show. Made some money. You
can buy it right, get a tie-up and advertise it

and you’ll get the crowd. Even if you don’t make
much money, you get the good will of people who
are somewhat antagonistic to your show. Film in

good shape. Eight reels.—W. A. Doerschlag,
Strand theatre. Ransom, Kans.—Small town pat-
ronage.

A MAN’S MAN, with a special cast.—^Deep pic-

ture. Half did not understand anything about it.

In fact I myself cannot tell what it was all about.
Film in good shape. Five reels.—F. Boeselager,
Opera House, Hilbert, Wis.—General patronage.

DAMAGED HEARTS, with a special cast.—

A

foreign picture but fair offering. A story of the
gypsy girl and her love for a young man of the
monastery. Five reels.—W. A. Clark, Jr., Castle
theatre. Havana, III.—General patronage.
BLOW YOUR OWN HORN, with a special

cast.—A good program with a good moral. Get
the heralds. Six reels.—Don Wilcox, Colome the-
atre, Colome, So. Dak.—General patronage.

MARY OF THE MOVIES, with a special cast.

—Just fair, lots of better pictures. No more
Hollywood stuff for me. Seven reels.—Don Wil-
cox, Colome theatre, Colome, So. Dak.—General
patronage.

MARY OP THE MOVIES, with a special cast.

—Just a fair picture with most of the stars of
Hollywood flitting through the scenes. Pleased

about 50 per cent of the patrons. Seven reels.

—

W. T. Davis & Son. Rialto theatre, Sharon. Wis.
—Small town patronage.

AFTER THE BALL, with a special cast.—An
interesting picture for any town. Good for Sun-
day. Seven reels.—Don Wilcox, Colome theatre,

Colome. So. Dak.—General patronage.

First National
HER NIGHT OF ROMANCE, with Constance

Talmadge.—To me this is mighty fine entertain-

ment. Constance Talmadge never was such a
delight to the eye as in this performance and
Ronald Coleman does the thing just right.

did Solomon say

to his thousand wives-'^-

'9sJpve

An Associated Exhibitors

Release
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Rest of cast perfect and picture is perfectly made,
but O’ boy the box office story — the poorest
drawing card this year and that is the truth

’b gosh. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

SANDRA, with Barbara LaMarr.—-Very beauti-

ful and gorgeous, but did not please my patrons.

Not as good as “The White Moth.” Eight reels.

—

A. A. Suszycki, Majestic theatre, Mauston, Wis.

—

General patronage.

THE SILENT WATCHER, with Glenn Hunter.
—The biggest flop in the history of the house,

and that is covering some pretty bad ones. Very
slow and draggy. Glenn Hunter will never make
a movie star for a small town. His acting is

wonderful, but he will never take. For this house,

Mr. Lloyd made a fizzle.—Russell Armentrout,
K. P. theatre, Pittsfield, 111.—General patronage.

CLASSMATES, with Richard Barthlemess.

—

Here is a picture that will pull a few extra
quarters. Lots of comments. Acting good, photog-
raphy and scenery good. Had some complaints
on the leading woman. I think he could have
found a leading lady more suitable, but I note
his wife is going to play opposite him in his

next picture, that might account why he selected

such a—a—. I guess I better stop here. Better
than average business 4 days. Films good.

—

R. S. Wenger, Victory theatre. Union City, Ind.

—General patronage.

THE SEA HAWK, with Milton Sills.—A spec-

tacular costume picture. Not the big special,

the money getter of First National leads you
to believe. It’s worth one quarter of what they

ask you. Twelve reels.—O. V. Kelly, Badger
theatre. Reedsburg, Wis.—Neighborhood patron-
age.

ABRAHAM LINCOLN, with George Billings.

—

In my opinion, it is the greatest picture of

the year. People who never came to my
house before, who never saw any kind of a

picture, everyone was loud in their praise and
many wrote letters praising the picture, the

star, and the producers. The full campaign I

put over is complete in the book I am sending
you. Did a big week’s business. Nine and one
half reels.—Frank L. Browne, Liberty theatre.

Long Beach, Cal.—General patronage.

ABRAHAM LINCOLN, with George Billings.

—

Good picture which pleased and which every ex-

hibitor ought to run. Pleased better than
“Secrets” or “The Sea Hawk.” Ten reels.—O.

V. Kelly, Badger theatre, Reedsburg, Wis.

—

Neighborhood patronage.

SECRETS, with Norma Talmadge. — Good.

Norma’s best picture. First National did some-
thing in this one. Norma will touch all parts

of your audience. Be sure to play it. Eight
reels.—G. E. Mathews, Granada theatre, Portland.

Ore.

SECRETS, with Norma Talmadge.—Good picture

but she isn’t the wonderful box office attraction,

she thinks she is. Goodbye, Norma. Last one
I’ll ever play of yours. Eight reels.—O. V.
Kelly, Badger theatre, Reedsburg, Wis.—Neigh-
borhood patronage.

PAINTED PEOPLE, with Colleen Moore.—Good
comedy and will please the majority. Eight reels.

—W. T. Biggs, Unique theatre, Anita. la.—Gen-
eral patronage.

THE LOVE MASTER, with Strongheart.

—

Beautiful scenery, a good dog sled race with the

usual bad man of the North makes this a very

good picture. The love scenes of Strongheart

and his mate were overdone, which made the
picture lag in spots. Seven reels.—Howard Var-
ing. Royal theatre. Spirit Lake, la.—General pat-
ronage.

THE LOVE MASTER, with Strongheart.

—

A real picture, that pleased all and sure did
business. Give us more like this.—Clifford L.
Niles, Grand theatre, Anamosa, la.—General pat-
ronage.

THOSE WHO DANCE, with Blanche Sweet.

—

A well produced picture with plenty of action.
A good melodrama. Seven reels. — B. C. Brown,
Temple theatre, Viroqua, Wis.—General patronage.

TWENTY ONE, with Richard Barthelmess.

—

All good, very good. First National Product
as near 100 per cent box office value as any
on the market.—Star theatre, Sandusky, Mich.

—

Small town patronage.

THE PERFECT FLAPPER, with Colleen
Moore.—Very good picture, with comedy and
drama in it, and a good moral. Seven reels.

—

O. V. Kelly, Badger theatre, Reedsburg, Wis.

—

Neighborhood patronage.

THE PERFECT FLAPPER, with Colleen
Moore.—You can’t find a picture of modern life

that can even equal this. Without a doubt, it is

one of the best pictures of the year. Get behind
it. Tell ’em you have a wow—whatever that
is—and the picture will back up all the good
things you can say about it. If you can’t get
the young single men in to see this give ’em
a pass or make the police bring them in, as
it is a picture they should see and it will be
a better world after they see it.—Russell Armen-
trout, K. P. theatre, Pittsfield, 111.—General pat-
ronage.

GALLOPING FISH, with Louise Fazenda.

—

A real feature comedy. For some reason or
other, fell below the average business, but pleased.

—Clifford L. Niles, Grand theatre. Anamosa, la.

—General patronage

THE WHITE MOTH, with Barbara LaMarr.
—Here is one that you cannot go wrong on.

Pleased every one and heard many compliments.
Miss LaMarr is getting to be a favorite here.

—

A. Mitchell. Dixie theatre, Russellville, Ky.

THE WHITE MOTH, with Barbara LaMarr.
Good picture of program class. Seven reels.

—

O. V. Kelly. Badger theatre. Reedsburg, Wis.

—

Neighborhood patronage.

THUNDERGATE, with Sylvia Breamer.—

A

picture of entirely Chinese settings and will take
a good comedy to put over. This foreign stuff

may take with theatre goers some places but
it doesn’t out here. Six reels.—W. J. Shoup,
DeLuxe theatre, Spearsville, Kans.—Small town
patronage.

A SELF MADE FAILURE, with Lloyd Ham-
ilton.—Pleased 50-50, just gets by and that’s all.

Six reels.—O. V. Kelly, Badger theatre, Reeds-
burg, Wis.—Neighborhood patronage.

DADDY, with Jackie Coogan.—Very good. The
best Coogan for quite a long while.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small
town patronage.

LILIES OF THE FIELD, with Corinne Grif-
fith.—Wonderful picture, good supporting cast,

took well, drew well. Enough comedy to make
it worth while.—Jack Greene, New Geneseo
theatre. Geneseo, 111.—General patronage.

CYTHEREA, with Lewis Stone.—Poor, very
poor.—O. V. Kelly, Badger theatre, Reedsburg,
Wis.—Neighborhood patronage.

PONJOLA, with a special cast.—This will

please 100 per cent.—Geo. Osborne. New Star
theatre, Westminster, Md.—General patronage.

A VOICE FROM THE MINARET, with Norma
Talmadge.—Didn’t see this one myself, but judg-
ing from the box office receipts and comments
I heard, it must have pleased very well. Seven
reels. — S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

OLIVER TWIST, with Jackie Coogan.—An ed-
ucational picture too long and failed to please.
Of course this is old, but that does not spoil

the picture. The kids came expecting to see some-
thing and were disappointed. Eight reels.—H.
D. McChesney, Princess theatre, Crandon, Wis.

—

Small town patronage.

WHEN A MAN’S A MAN, with John Bowers.
—Turned them away the first night, second night
was a terrible storm and only the bravest came.
Here is a picture that will please everybody,
and if you play up Harold Bell Wright along
with the title, you will do good business.—Jack
Greene. New Geneseo theatre, Geneseo. 111.—Gen-
eral patronage.

SLANDER THE WOMAN, with Dorothy Phil-
lips.—Seemed to please exceptionally well and
drew more than ordinary Saturday house without
any advertising to speak of. Seven reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

CHILDREN OF THE DUST, with a special

cast.—A nice little program picture, although it

didn’t draw at all.—W. L. Douglas. Strand
theatre, Newman Grove, Neb.—Small town pat-
ronage.

ASHES OF VENGEANCE, with Norma Tal-
madge.—As a production good, as a business get-
ter. rotten. Our people simply will not come
out to an ancient history play. Ten reels.

—

A. J. Milton Bean. Maple Leaf theatre. Mount
Dennis, Ont., Canada.—Small town i>atronage.

DANGEROUS AGE, with Lewis Stone.—Picture
good, but has no drawing power. Would please
in the cities, but doubt if many small towns can
get by with it. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town pat-

ronage.

FLAMING YOUTH, with Colleen Moore.—
Broke Sunday record. Fine picture with wonder-
ful drawing power. “Why Men Leave Home”
two weeks later. Same circumstances. Broke
record of “Flaming Youth” by $3.00. Seven
reels.—Star theatre, Sandusky, Mich.—Smalt town
patronage.

BELL BOY 13, with Douglas MacLean.—This
one gave entire satisfaction to a Sunday audience
with a slight raise in business. Print was none
too good. Six reels.—Howard Varing, Royal
theatre. Spirit Lake, la.—General patronage.

ANNA CHRISTIE, with Blanche Sweet.—It’s
good, very good. First National product as near
100 per cent box office value as any on the
market.—Star theatre, Sandusky, Mich.—Small
town patronage.

CIRCUS DAYS, with Jackie Coogan.—A good
enough picture in a way. Failed to draw many
men. Several of my best male patrons said

“That will be a fine picture for the family, but
I don’t care for that kind of a picture myself,”
with the result that we had a large attendance
of children and few adults, which does not pay
high film rentals. Six reels.—Howard Varing,
Royal theatre. Spirit Lake, la.—General patron-

age.

BRAWN OF THE NORTH, with Strongheart.—
A very good picture but the story could have
been told in six reels. Film poor and a thou-

sand bad splices. Eight reels.—W. A. Doerschlag,

Strand theatre. Ransom, Kans.—Small town pat-

ronage.

PENROD AND SAM, with Ben Alexander.

—

Many favorable comments on this one, in spite

of a print that was short on merits. Seven reels.

—Howard Varing, Royal theatre. Spirit Lake, la.

—General patronage.

Fox
THE CYCLONE RIDER, with a special cast.—

•

It seems Fox has made good his promise. He
sure is giving some real pictures this year at the

right price. This will please the whole d— fam-

ily.—George Osborne, New Star theatre, West-

minster, Md.—General patronage.

THE MAN WHO CAME BACK, with a special

cast.—Very good picture. Should have done bet-

ter. Fox has good pixtures this year for neiedi-

borhood houses.—D. Morris, Franklin theatre,

Philadelphia, Pa.—Mixed patronage.
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THE WARRENS OF VIRGINIA, with a special

cast.—A good picture to book. Excellent title and
first rate entertainment. Good and clean and the

kind you will like to take your mother to see.

The screen needs more of this kind.—S. D. Beres-

ford. Empress theatre, Ryan & Kundert, So. Dak.
—General patronage.

THE WARRENS OF VIRGINIA, with a special

cast.—It was just as good as I expected from
this kind of a story. A Civil War story. It

has plenty of action and a good brisk love ro-

mance all the way through. Business was only
fair. Picture did not have any drawing power.
Seven reels.—A1 Powell, Highland theatre, Guth-
rie, Okla.—General patronage.

THE LAST OF THE DUANES, with Tom Mix.
—An interesting story. Pretty good direction and
the sure popularity of the star put this one
over. Exceptional business for three days.—John
W. Hawkins, Capitol theatre. New Bedford, Mass.
—General patronage.

THE LAST OP THE DUANES, with Tom Mix.
—Here is another Tom Mix, Zane Grey knockout.
Talk about business. Oh Boy! Just stacked them
in. Just hope Fox gives Tom another bunch of

these Zane Grey stories. I don’t care how many
times they have been made before. This picture

and “The Lone Star Ranger” hold my top receipts.

Seven reels.—A1 Powell, Highland theatre, Guth-
rie, Okla.—General patronage.

THE LAST OF THE DUANES, with Tom Mix.
—Zane Grey, Tom Mix, two good reasons for good
business. Ran Fox Imperial Comedy "Sweet Papa”
and had a pleasing show. Everyone remarked
about how good the show was.—George Osborne,
New Star theatre, Westminister, Md.—General
patronage.

THE CIRCUS COWBOY, with Buck Jones.—
Better than the other Jones pictures we have re-

cently played. A story more suited for Jones.

The acting of Marion Nixon is good, and she is

very popular with our crowd. This is a good
program picture that should please any audience.

Six reels.—Gem theatre, Dumas, Ark.—Small town
patronage.

THE ARIZONA EXPRESS, with a special cast.

—Absolutely the fastest hokum melodrama that I

have ever played. Not a dull moment in the en-

tire picture. Slam bang action. If you bat an
eye you miss a thrill. Six reels.—A1 Powell,

Highland theatre, Guthrie, Okla.—General patron-
age.

NOT A DRUM WAS HEARD, with Buck Jones.

—The title is correct on this picture as there was
certainly no drum heard or seen as far as I

could tell. Where in heck did they get that

name 7 Picture was a fair program.—George C.

Starkey, Opera House, Montour Falls, N. Y.

NOT A DRUM WAS HEARD, with Buck .Tones.

—Fair Western, average business. Poor print.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

THE LONE CHANCE, with John Gilbert.—Just
an ordinaiw program picture. No comment. Six

reels.—Gem theatre, Dumas, Ark.—Small town
patronage.

CAMEO KIRBY, with John Gilbert.—Beautiful

scenes. Interesting story. What more can you
ask? Buy it.—George C. Starkey, Opera House,
Montour Falls, N. Y.

CAMEO KIRBY, with John Gilbert.—A fine

program picture, but not a special. Gilbert does

some of his best work we have seen in this one,

and the others in the cast do good work. A
comedy melodrama we would call it. You can
afford to boost it, they will be satisfied. Nine
reels.—Gem theatre, Dumas, Ark.—Small town
patronage.

THE SILENT COMMAND, with a special cast.

—Super special, should have been named soup
special and that Lemon Soup. A very ordinary

program picture. They can sell this or call it

special if they want to but they are merely kill-

ing the exhibitor’s confidence in future releases

and if they have a special we will never find it

out until it’s too late and so we’ll all lose. It

doesn’t pay to deceive the public, if you expect

to stay in business profitably. Seven reels.—^Wm.
Hoefs, Queen theatre. Ft. Stockton, Tex.—General
patronage.

LADIES TO BOARD, with Tom Mix.—This is

not a western but at that it is bound to please

Mix fans. Has lots of comedy and also a few
thrills. Tom’s partner in this picture is the whole
show. Do not be afraid of this one. Six reels.

—

J. W. Andresen, Rialto theatre, Cozad, Nebr.

LADIES TO BOARD, with Tom Mix.—A good
Mix picture. Different than the others, but will

please all.—B. C. Brown, Temple theatre, Viroqua,
Wis.—General patronage.

WHEN ODDS WERE EVEN, with a special

cast.—Program picture. Just fair.—Geo. C. Star-
key, Opera House, Montour Falls, N. Y.—General
patronage.

EXILES, with John Gilbert.—This one had me
fooled. I thought nothing of it, and did not
boost it, fearing to deceive the customers, and
was sorry at last, because the conclusion of it

was great.—A. Catalano, Victory theatre, Rossiter,

Pa.—General patronage.

WESTERN LUCK, with Buck Jones.—This is

the kind of a picture my patrons like to see

Jones in. Gave good satisfaction to my regular
show goers. My patrons want Jones, but they
want him in Westerns. Prints in good condition.

Five reels.—Charles E. Barber, Electric theatre,

Tilden, 111.—Small town patronage.

CUPID’S FIREMAN, with Buck Jones.—Not
bad, but have seen lots I liked better. Thought
the fire a joke. Buck is better in a Western pic-

ture.—W. L. Douglas, Strand theatre, Newman
Grove, Nebr.—Small town patronage.

SIX CYLINDER LOVE, with Ernest Truex.

—

When they made this they were competing with
Charles Ray in “The Barnstormer.” Between the
two they tried to see who could make the worst,

but after the first reel of “Six Cylinder Love,”
Fox saw that he was easily slipping away with
the honors, so he went right on doubling the
score with each succeeding reel and called it a
special, and truly it is. It is so specially bad
that we just haven’t the heart to look our pa-

trons in the face for some time to come. Seven
reels.—Wm. Hoefs, Queen theatre. Ft. Stockton,

Tex.—General patronage.

SOFT BOILED, with Tom Mix.—A pretty good
Mix. Most seemed to enjoy it, and a number
were loud in their praise.—W. L. Douglas, Strand
theatre, Newman Grove, Nebr.—Small town pat-

ronage.

NORTH OF HUDSON BAY, with Tom Mix.—
A good picture, but Tom is liked better in West-
erns, where he uses his horse. Supposed to be a
special, but not as good as some of his program
pictures.—W. L. Douglas, Strand theatre, New-
man Grove, Nebr.—Small town patronage.

KENTUKY DAYS, with Dustin Farnum.—Dus-
tin Farnum seems to have better stories this

year.—W. L. Douglas, Strand theatre, Newman
Grove, Nebr.—Small town patronage.

THE GUNFIGHTER, with William Farnum.

—

A very good out-door type show. Has good plot.

Five reels.—W. T. Biggs, Unique theatre, Anita,
la.—General patronage.

Metro Goldwyn
HIS HOUR, with Aileen Pringle.—Wonderful

acting, photography and direction. Male lead,
John Gilbert, a big improvement over “Three
Weeks.” He should always play opposite Miss
Pringle. They are a handsome pair. Didn’t have
a very big crowd, but no fault of the picture.
Good comments.—A. F. Jenkins, Community thea-
tre, David City, Nebr.—General patronage.

BREAD, with a special cast.—A very well done
offering. The cast does most excellent work. Story
sustains interest and is different from the usual
pictures coming along now. Business a littie

better than any picture shown for past few
weeks excepting the so called specials. Seven
reels.—W. H. Brenner, Cozy theatre, Winchester,
Ind.—General patronage.

THE MAN LIFE PASSED BY, with special
cast.—A fine picture hut did not have much draw-
ing power. It will please if you can get them
in. Seven reels.—J. W. Andresen, Rialto theatre,
Cozad, Nebr.

A BOY OF FLANDERS, with Jackie Coogan.

—

Consider this a very good picture. Rather sad
but all of Jackie's pictures are inclined that way.
—George C. Starkey, Opera House, Montour Falls,

N. Y.

A BOY OF FLANDERS, with Jackie Coogan.

—

A good program picture. Very nice scenes. Story
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rather weak. Coogan is a very good actor. Seven
reels.—M. H. McDonnell, Badger Opera House,
Merrill, Wis.—Neighborhood patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

Thursday and Friday. October 30 and 31. very

poor. Friday and Saturday, November 7 and 8

at another house. Very good. Can only make
money with Coogan on Friday and Saturday.—D.
Morris. Franklin theatre, Philadelphia, Pa.—Mixed
patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

A very good picture and Jackie does clever work
in this. Patrons, judging by comments, all seemed
to be pleased. Seven reels.—Adolph Kohn. Pastime
theatre, Granville, N. Y.—Small town patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

A good picture that played to poor business be-

cause I tried to run it as a special on Wednesday
and Thursday when the house is usually dark.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

WOMEN WHO GIVE, with a special cast.

—

A word to mouth picture. Second day nearly

as good as first, on third day did not run it

and people asked for it at box office.—D. Morris,

Franklin theatre, Philadelphia, Pa.—Mixed pat-

ronage.

ROBINSON CRUSOE, JR., with Jackie Coogan.
—Different so will please.—George C. Starkey.

Opera House. Montour Falls, N. Y.

SINNERS IN SILK, with Aileen Pringle.—This
was very good so the few who came said. Sure
flopped at box office.—^A. F. Jenkins. Community
theatre. David City, Nebr.

LITTLE OLD NEW YORK, with Marion Davies.

—A very good picture. Pleased here at advanced
admission and to good business. Eleven reels.

—

Rex P. Barrett. Cozy theatre, Columbia, Mo.

—

Small town patronage.

THE SHOOTING OF DAN MC GREW, with
Barbara LaMarr.—Had circulars distributed, poem
on one side and cut on the other side. Did good
business.—D. Morris, Hippodrome theatre. Phila-

delphia, Pa.—Mixed patronage.

THE SHOOTING OF DAN MC GREW, with
Barbara La Marr.—I will say this is a really

splendid picture. Better than some of the big
specials, and pleased 95 per cent. Ran this some
time ago and last night some people said to run
it again. — George Osborne, New Star theatre,

Westminster. Md.—General patronage.

THE SHOOTING OF DAN MC GREW, with
Barbara LaMarr.—Here is the best bet of the
season. It holds you in a spell from the begin-
ning to end. Wonderful scenes and acting.—R.
K. Lang, The Arcadia theatre, Cobb, Wis.

—

Neighborhood patronage.

TRUE AS STEEL, with Aileen Pringle.—

A

very sexy drama that misses fire. Rupert Hughes
had better stick to writing stories and let some-
one else direct them. This one, like his others,

is too obvious and artificial. Business average for

four days.-—John W. Hawkins. Capitol theatre.

New Bedford, Mass.—General patronage.

SCARAMOUCHE, with a special cast.—A splen-

did picture but not the kind that the majority
of patrons in my town come out to see. Did not
make me any money. Reason—costume play. Ten
reels.—Adolph Kohn, Pastime theatre, Granville,

N. y.—Small town patronage.

THE UNINVITED GUEST, with a special cast.

—Had many compliments on this picture. Good
story, under sea scenes in natural colors and
good acting. Bought this picture right. Eight

reels.—Halfway theatre. Halfway, Mich.—General
patronage.

THE UNINVITED GUEST, with a special cast.

—We have not run a picture in a long time that

drew the favorable comments that this one did.

The color photography was wonderful. Seven
reels.—Earhart & Lutz. Opera House, Bellville and
Lexington, Ohio.—Small town patronage.

THE UNINVITED GUEST, with a special cast.

—This is a very good picture and my patrons as

they passed out, did not hesitate to tell me so.

One reel of beautiful colored photography. Seven
reels.—Adolph Kohn, Pastime theatre, Granville,

N. y.—Small town patronage.

DON’T DOUBT YOUR HUSBAND, with Viola
Dana.—This is a good little program picture, and
pleased my patrons. Six reels. — Adolph Kohn,
Pastime theatre, Granville. N. Y.—Small town
patronage.

THE HEART BANDIT, with Viola Dana.—
Dana pleases as usual. A nice little picture, and
will please anywhere.—Clifford L. Niles, Grand
theatre. Anamosa, la.—General patronage.

THREE WISE FOOLS, with a special cast.—

A

fair picture, but not liked in a small town.

—

Totten & Novy, Yuba Opera House, Yuba, Wis.
—Small town patronage.

UNSEEING EYES, with Lionel Barrymore.

—

A very good picture for entertainment, suitable

for any audience. Don’t think much of the title.

The patrons couldn’t grasp any idea of what the
picture was about by reading it.—Jack Greene,
New Geneseo theatre, Geneseo, 111.—General pat-
ronage.

THY NAME IS WOMAN, with Barbara LaMarr.
—A wonderful well done picture. About as well
acted as we have played. Pleased about 75 per
cent.—Clifford L. Niles, Grand theatre, Anamosa,
la.—General patronage.

THE LOVE PIKER, with Anita Stewart.—Film
in good condition. A good play for any small
town. Seven reels.—Totten & Novy, Yuba Opera
House, Yuba. Wis.—Small town patronage.

UNDER THE RED ROBE, with Alma Rubens.

—

Packed the house the first night ; didn’t have
anyone the second. People didn’t know what it

was all about. Was told if we didn’t get better
pictures than that in the future, they would not
come. Personally thought it was good. It seems
that our town don’t want costume pictures, and
they don’t give a rap about Louis XV, or any
other of those foreign guys.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—General patronage.

THE SPOILERS, with Milton Sills.—The best
picture we have run for the money. There is

one of the best fights in it. that I ever saw in a
film. Buy this one, boy. Eight reels.—Totten &
Novy, Yuba Opera House, Yuba, Wis.—Small town
patronage.

THE RECOIL, with Betty Blythe.—The bunk.
It is not possible. It is crazy. Outside of that
it is all right. Leave it alone. A “cyclone pic-

ture,’’ one of those kind that makes you run
for the cellar just before the show is over.

Seven reels.—Russell Armentrout. K. P. theatre,

Pittsfield, III.—General patronage.

ROUGED LIPS, with Viola Dana.—Very good.

Viola always pleases our patrons. Six reels.

—

Earhart & Lutz. Opera House, Bellville and Lex-
ington, Ohio.—Small town patronage.

OUR HOSPITALITY, with Buster Keaton.—This
is a dandy. Play it by all means.—Geo. C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE GREAT WHITE WAY, with Anita
Stewart.—If you want a picture that has about
everything in it. this is the picture. It has the
punch, action, story, cast and direction that
couldn’t mean anything else but a real picture.

One that should get money anywhere. Nine reels.

—W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

THE EAGLE’S FATHER, with special cast.—

•

A fair Western. Film in poor shape so spoiled

the show.—George C. Starkey, Opera House, Mon-
tour Falls, N. Y.

Paramount
THE BORDER LEGION, with Antonio Moreno.
—Picture that gave satisfaction and that is

enough. Also got them in. Seven reels.—A. A.
Suszycki, Majestic theatre, Mauston, Wis.—Gen-
eral patronage.

WORLDLY GOODS, with Agnes Ayres.—Just a

fair program picture. Not much to it. Six reels.

—H. E. Schlichter, Liggett theatre, Madison, Kan.
—General patronage.

A SAINTED DEVIL, with Rudolph Valentino.—
Our patrons do not care for this type of picture.

Business fair. Valentino is an excellent ad for

“Staycomb” and the live wire exhibitor can get a

window tie-up from the barber supply houses.

—

H. G. Stettmund, Jr., Odeon theatre. Chandler,

Okla.—Small town patronage.

THE FAST SET, with Betty Compson.—Very
good. Six reels.—Clark & Edwards, Palace the-

atre, Ashland, O.—General patronage.

UNGUARDED WOMEN, with Bebe Daniels.—
Holy smoke 1 What rotten business. Paramount
did good on this. I lost money.—D. Morris,

Franklin theatre, Philadelphia, Pa.—Mixed patron-

age.

WANDERER OF THE WASTELAND, with
Jack Holt.—By showing this on our best night in

the year (Thanksgiving), we managed to come out

a little to the good. Several of our patrons ob-

jected to the coloring, telling us they preferred

black and white. Although this picture cost us

four times as much as we are paying for the

latest Tom Mix productions, give us Mix at the

same price. Seven reels.—P. R. Matson. Crystal

theatre. Flandreau, So. Dak.—General patronage.

MERTON OF THE MOVIES, with Glen Hunter.
—I ran twelve of the forty so far. Made money
on three pictures. Paramount cleaned up on the

other nine. More power to them. They are get-

ting smarter, we are getting dumber.—D. Morris.

Franklin theatre, Philadelphia, Pa.—Mixed patron-

age.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.—The best Valentino since his role in “The
Four Horsemen.” Wonderful settings and gowns,

costumes and everything—a masterpiece. Same
would not be a small town picture. Ten reels.—

•

G. E. Mathews, Granada theatre, Portland, Ore.

—

General patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-

tino.—Just paid for itself. No kick coming out-

side of Paramount taking 95 per cent of the

profit.—D. Morris, Franklin theatre, Philadelphia.

Pa.—Mixed patronage.

EMPTY HANDS, with Jack Holt.—Played on

Saturday night. Did fine business. Will hold up

two nights anywhere. Good picture for any house

or town. Book it. Seven reels.—G. E. Mathews,

Granada theatre, Portland, Ore.—General patron-

age.

FEET OF CLAY, with Vera Reynolds.—Went
over very big. Liked it immensely.—D. Morris,

Franklin theatre, Philadelphia, Pa.—Mixed patron-

age.

THE COVERED WAGON, with a special cast.—

The biggest money getter yet. We expected more
of a crowd than we had, but it had played sev-

eral of the neighboring towns. Nevertheless it is

wonderful.—R. K. Lang, The Arcadia theatre,

Cobb, Wis.—Neighborhood patronage.

THE COVERED WAGON, with a special cast.

—

If you have not played it, you have failed in a

duty to yourself, your house, your patrons. Played

50-50 with Famous Players, but should have

bought the picture. There is one real chance to

make real money provided you have the nerve to

pay the price and play the game.—Star theatre,

Sandusky, Mich.—Small town patronage.

THE COVERED WAGON, with a special cast.—

Worst flop in years, attributed to the fact that

first run theatre ran it to death before we got a

crack at it, and when it came to us our clientele

deemed no better than the good Mix’s and other

Westerns of the better type.—D. Morris, Franklin

theatre, Philadelphia, Pa.—Mixed patronage.

THE MAN WHO FIGHTS ALONE, with Frank-

lyn Farnum.—Flopped. Did twice as much the

next day with a Buck Jones. Eight reels.—D.
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Morris, Franklin theatre, Philadelphia, Pa.

—

Mixed patronage.

CHANGING HUSBANDS, with Leatrice Joy.—
One of the cleverest comedies I have ever run.

Give us more like this. Seven reels.—A. A.
Suszycki, Majestic theatre, Mauston, Wis.—Gen-
eral patronage.

CHANGING HUSBANDS, with Leatrice Joy.—
This is a dandy comedy. Never had Joy in any-
thing in which she appeared to better advantage
than she does in this one. Entire cast and story

good. Some very clever double exposure work.
Many good comments. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—A little long but a good picture and sat-

isfactory otherwise. Eight reels.—Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.—General patron-
age.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—Caused no excitement. Just ran it and
glad to get a new show. Lost two good days.

—

D. Morris, Franklin theatre, Philadelphia, Pa.

—

Mixed patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—A good program picture that will please

the majority. Torrence is fine in supporting cast,

but do not like him as a lead. Eight reels.—H.
G. Stettmund, Jr., Odeon theatre. Chandler, Okla.

—Small town patronage.

TIGER LOVE, with a special cast.—A Spanish
melodrama that held interest and gave good satis-

faction to average business. Six reels.—Tom Fos-

ter, Star theatre, Stanley, Wis.—Small town pat-

ronage.

BLUFF, with Agnes Ayres.—A comedy drama
that can be classed as a good program feature.

Gave satisfaction here to small attendance. Six
reels.—Tom Foster, Star theatre, Stanley. Wis.

—

Small town patronage.

THE ALASKAN, with Thomas Meighan.—-Broke

house record. Played on Thanksgiving Day. Ev-
eryone went out pleased. Meighan does some
real work in this one. Eight reels.—G. E.

Mathews, Granada theatre, Portland, Ore.—-Gen-

eral patronage.

FLAMING BARRIERS, with Jacqueline Logan.
•—-Small town melodrama. A good program at-

traction, where this style of production is liked.

Business fair. Six reels.—Tom Foster, Star the-

atre. Stanley. Wis.—Small town patronage.

THE MORAL SINNER, with Dorothy Dalton.

—A very good program picture, if the last three
reels had held up as the first two started. Five
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

THE BREAKING POINT, with a special cast.

—

We note many adverse reports on this feature,

but with us it gave good satisfaction to fair

attendance. Seven reels.—Tom Foster, Star the-

atre, Stanley, Wis.—Small town patronage.

WOMAN PROOF, with Thomas Meighan.

—

Thomas Meighan is a favorite here so everybody
liked this. Eight reels.—Halfway theatre. Half-
way, Mich.—General patronage.

WOMAN PROOF, with Thomas Meighan.

—

Good, but paid too much for it.—R. K. Lang, The
Arcadia theatre, Cobb, Wis.—Neighborhood pat-
ronage.

WOMAN PROOF, with Thomas Meighan.

—

This is the best Meighan picture I have shown
in a long time. Pleased 100 per cent. The aver-
age on these Meighans is pretty punk. About one
good one in three. Eight reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

LAWFUL LARCENY, with a special cast.—

A

good program picture, but they do not want them
here. Lost money on it. Six reels.—A. Catalano,
Victory theatre, Rossiter, Pa.—General patronage.

A SOCIETY SCANDAL, with Gloria Swanson.

—

Not as good as “The Humming Bird,” but well
up to the average of the Swanson features. Seven
reels.—Tom Foster, Star theatre, Stanley, Wis.

—

Small town patronage.

HERITAGE OF THE DESERT, with Bebe Dan-
iels.—A rather good program picture. A very
nice story and acting, direction and photography
good. Film in rotten condition. Seven reels.

—

M. H. McDonnell, Badger Opera House, Merrill,
Wis.—Neighborhood patronage.

HERITAGE OF THE DESERT, with Bebe
Daniels.—Do not miss running this one as it is

extra good. Seven reels.—W. T. Biggs, Unique
theatre, Anita, la.—General patronage.

HERITAGE OF THE DESERT, with Bebe
Daniels.—A pretty good picture. Zane Grey’s
name meant more than any of the cast, or the
fact that it was a Paramount picture. Daniels

miscast. Bebe doesn’t fit into this sort of a pic-

ture any nearer than I would into the Heavenly
Choir with a new set of wings. Six reels.—Wm.
E. Tragsdorf, Trags theati-e, Neillsville, Wis.

—

Smail town patronage.

HIS CHILDREN’S CHILDREN, with a special

cast.—This is a mighty fine picture and the only
possible objection that I could have to it is that
it is too long.—Geo. C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

SALOMY JANE, with Jacqueline Logan.—

A

good Western.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—Below Thomas’ average. Most of our
customers saw it at Mansfield, O., ninety days
ago. Naturally that hurt us. We played it too
late. Seven reels.—Clark & Edwards, Palace the-

atre, Ashland, O.—General patronage.

LILY OF THE DUST, with Pola Negri.—Holds
my house record for poor business. The second
night I actually starved to death. Don’t buy this

one, if you do, get out of town for a week, if

you don’t want to hear remarks from patrons that
will make you shudder. Seven reels.—G. E.
Mathews, Granada theatre, Portland, Ore.—Gen-
eral patronage.

LILY OF THE DUST, with Pola Negri.—This
failed to make a favorable impression in the box
office.—Giacoma Bros., Crystal theatre. Tomb-
stone, Ariz.—General patronage.

SHADOWS OF PARIS, with Pola Negri.—

A

fine picture. Well done, plenty of action. Good
story, pleased.—Clifford L. Niles. Grand theatre,

Anamosa, la.—General patronage.

THE FIGHTING COWARD, with a special cast.

—One of the best comedy dramas we have had
the pleasure of showing to the public. One of

those few pictures that apparently pleased every-

one. Six reels.—Tom Foster, Star theatre, Stan-
ley. Wis.—Small town patronage.

THE SPANISH DANCER, with Pola Negri.—
This is a splendid picture. I can’t say any more.
Buy it.—Geo. C. Starkey. Opera House, Montour
Falls, N. Y.—General patronage.

THE SILENT PARTNER, with Leatrice Joy.—

Silent is right, so were my patrons. Ominous
silence. Enough said.—Star theatre. Sandusky,
Mich.—Small town patronage.

STEPHEN STEPS OUT, with Douglas Fair-
banks, Jr.—Clever, the kid is well liked.—R. K.
Lang, The Arcadia theatre, Cobb, Wis.—Neigh-
borhood patronage.

THE BEDROOM WINDOW, with a special ca.st.

—Have run Paramount off and on for past six or

seven years. Have yet to see a William De Mille

picture that my patrons liked or made the box
office smile.—D. Morris, Hippodrome theatre.

Philadelphia. Pa.—Mixed patronage.

CALL OF THE CANYON, with Richard Dix.—
A fine picture combining jazz and a high grade
Western. You can’t beat that combination, of

Dix and Wilson with a Zane Grey story. Six

reels.—H. E. Partrick, Palace theatre. North Rose.

N. Y.—Small town patronage.

THE HUMMING BIRD, with Gloria Swanson.—
Fine picture if your fans like Swanson pictures,

mine don’t. Eight reels.—Halfway theatre. Half-

way. Mich.—General patronage.

THE HUMMING BIRD, with Gloria Swanson.—
Fine, pleased 100 per cent. Eight reels.—R. K.

Lang, The Arcadia theatre, Cobb, Wis.—Neigh-
borhood patronage.

THE HUMMING BIRD, with Gloria Swanson.

—

I can only repeat what everyone has said about

this picture. It is excellent, fine piece of work
by the star and well done throughout, full of

action. Had we known of the wonderful war
scenes we would have done better, for many
would have come to see these alone. All who
came enjoyed it 100 per cent. Eight reels.—H.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICAOO LOS ANGELES
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D. McChesney, Princess theatre. Crandon, Wis.

—

Small town patronage.

THE HUMMING BIRD, with Gloria Swanson.—
This is one special that is a special. Many said
it was the best picture that we have ever shown.
It is a picture that will hold the audience from
the first reel to the last. Bill it big and promise
them the best show in town and you will not go
wrong. Eight reels.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—Small town patronage.

STEPHEN STEPS OUT. with Douglas Fair-
banks, Jr.—A good program picture that is full

of good clean comedy. It received many favorable
comments and sent them away feeling that they
had spent an enjoyable time.—Paul B. Hoffman,
Legion theatre, Holyrood, Kan.—Small town pat-

ronage.

BIG BROTHER, with Tom Moore.—Played this

on a Saturday and did pretty good. Seven reels.

—Halfway theatre. Halfway, Mich.—General pat-

ronage.

CRANFIELD & CLARKE, INC.
729 Seventh Ave.

Book Immediately

HEPWORTH’S Production

‘‘Strangling Threads^^

featuring

ALMA TAYLOR
A WHIRLWIND OF HUMAN
EMOTIONS WITH A VEIL OF

MYSTERY

Should a tvife continue to live

with her husband who is a self

confessed murderer?

SEE

“Strangling Threads”

A picture that makes you grip

the arms of your chair.

CRANFIELD & CLARKE, Inc.

BIG BROTHER, with Owen Moore.—A Rex
Beach melodrama that gave satisfaction, but did

not show any great drawing power. Seven reels.

—Tom Foster, Star theatre, Stanley, Wis.—Small
town patronage.

TRIUMPH, with Beatrice Joy.—Advertised by
the producers to be as good as the feature “Man-
slaughter,” but it misses being in the same class.

It is a fair attraction, but a poor box office with
us to a three day run. Eight reels.—Tom Foster.

Star theatre, Stanley, Wis.—Small town patron-
age.

BLUEBEARD’S EIGHTH WIFE, with Gloria

Swanson.—My people liked this show. Will draw
the better class. Nothing in it to shock anyone.
—George C. Starkey, Opera House, Montour Falls.

N. Y.

PRODIGAL DAUGHTERS, with Gloria Swan-
son.—Good jazz picture. Will please the young
folks. Six reels.—W. T. Biggs, Unique theatre,

Anita, la.—General patronage.

THE WOMAN WITH FOUR FACES, with
Betty Compson.—If you want a very good pro-

gram picture, buy this one. Six reels.—Don Wil-

cox, Colome theatre, Colome, So. Dak.—General
patronage.

MY AMERICAN WIFE, with Gloria Swanson.
—A very good program offering. Six reels.

—

Don Wilcox, Colome theatre, Colome, So. Dak.

—

General patronage.

MY AMERICAN WIFE, with Gloria Swanson.
—-A very good program picture. Good for Sun-
day showing. Six reels.—Don Wilcox, Colome
theatre, Colome. So. Dak.—General patronage.

THE CRUISE OF THE SPEJACKS, with a
special cast.—If you bought it pay for it and lay

it away or play another short feature with it.

Worst junk I ever played and they sell it as a
feature. Seven reels.—Halfway theatre. Half-

way, Mich.—General patronage.

THE CHEAT, with Pola Negri.—Excellent. Book
it.—R. K. Lang. The Arcadia theatre, Cobb,

Wis.—Neighborhood patronage.

TO THE LAST MAN, with a special cast.

—

Sold this to the Boy Scouts, and of course, they

made good and it is a real picture. Nothing but
praise.—R. K. Lang, The Arcadia theatre, Cobb,

Wis.—Neighborhood patronage.

THE NE’ER DO WELL, with Thomas Meighan.
Very good. Pleased as do all Meighans here.

Eight reels.—Lester Leek, Club House, Jackson,

Wyo.—General patronage.

SINGER JIM MCKEE, with William S. Hart.

—A very indifferent Hart picture comprising the

elements of “good and no good” with the accent

on "no good,” except it looks like “good bye” to

Bill Hart.—Seven reels.—Giacoma Bros., Crystal

theatre. Tombstone, Ariz.—General patronage.

LAW OF THE LAWLESS, with Dorothy Dal-

ton.—Nothing extra, just a picture. Nothing about

such a story that will appeal to the average

audience, unless your patrons like foreign pic-

tures, do not run this one. It did not please.

Seven reels.—H. D. McChesney, Princess theatre,

Crandon, Wis.—Small town patronage.

BURNING SANDS, with Milton Sills.—We had
many good comments from our patrons. Consider

it a fine production for any town. Good print

as usual from Paramount. Seven reels.—A. C.

Betts, Powers theatre. Red Creek, N. Y.—Small

town patronage.

THE TRAIL OF THE LONESOME PINE, with

Mary Miles Minter.—Pretty fair program picture.

Prints in All Exchanges—Now Booking

PRODUCERS DISTRIBUTING CORPORATION
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No business because of big blizzard.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

THE TRAIL OF THE LONESOME PINE, with
Mary Miles Minter.—This is the kind that draws
them in and just the right length. Six reels.

—

Don Wilcox, Colome theatre, Colome, S. Dak.

—

General patronage.

Pathe
THE BATTLING ORIOLES, with Glen Tyron.—

Good. Here is a feature length comedy that is

a knockout and built along different lines than
most comedies of its length. This subject got as
many laughs for me as “Girl Shy.” Six reels.

—

H. E. Schlichter, Liggett theatre, Madison, Kan.
—General patronage.

THE BATTLING ORIOLES, with Glen Tyron.
—Regular. A dandy comedy drama well worth
running. You can buy it right and is the kind
of a picture that should be well received most
anywhere. Brand new print. Six reels.—Howard
Varing, Royal theatre. Spirit Lake, la.

HOT WATER, with Harold Lloyd.—^Very good
and while it doesn’t begin to have the thrills

of some of his earlier features, it will go over
on account of Lloyd. Paid a big price for a
town of less than 500, but was the first in this

territory and drew ’em for miles around. Five
reels.—H. E. Partrick, Palace theatre. North Rose,
N. Y.—Small town patronage.

HOT WATER, with Harold Lloyd.—This is one
of Lloyd’s best pictures, but after paying the
price they ask, with advertising and house ex-
pense, I did not make a dime. Be sure that your
contract has been approved before you start ad-
vertising this one or you may be sorry. This is

just a tip. I know from experience. No more
Lloyd’s for me at the present exhibition value
Lloyd has on his stuff. Print new, weather good.
Played on Sunday, Monday, Tuesday. Five reels.

—Howard Varing, Royal theatre. Spirit Lake, la.

—General patronage.

DYNAMITE SMITH, with Charles Ray. —
Flopped. One of the biggest disappointments I’ve

had since I’ve been in the business. Ray out
of place in this. Seven reels.—A. A. Suszycki,
Majestic theatre, Mauston, Wis. — General pat-
ronage.

THE KING OF WILD HORSES, with Rex.—
A picture that is different and should please every
audience. Book it and boost it.—R. K. Lang, The
Arcadia theatre, Cobb, Wis. — Neighborhood pa-
tronage.

THE KING OF WILD HORSES, with Rex.—
Played this one to a poor crowd the first night,

but more than doubled the attendance the second
night. Took the word of some exhibitors who
reported it in the HERALD and played it two
nights instead of one, as originally intended, and
am very glad I did for it sure pleased nearly
everyone. Five reels. — M. A. Manning, Opera
House, Baldwin, Wis.—Small town patronage.

THE KING OF WILD HORSES, with Rex, the
horse.—If not impossible, at least very improb-
able, but at that it is good entertainment and
pleased the patrons. Several favorable comments.
Five reels.—Robt. L. Anderson, Olympic theatre.

Forks, Wash.—Small town patronage.

THE KING OF WILD HORSES, with Rex.—
Good picture, fair business—bum print.—Roy W.
Adams. Pastime theatre. Mason. Mich.—General
patronage.

WHY WORRY, with Harold Lloyd.—Failed to

draw for a Thanksgiving attraction. A good com-
edy, but not up to some of the other Lloyd
features. Six reels.—Tom Foster. Star theatre,

Stanley, Wis.—Small town patronage.

WHY WORRY, with Harold Lloyd.—If you want
to laugh, get this one, boys. It sure will please

all. The price is right, so book it. Six reels.

—

Totten & Novy, Yuba Opera House, Yuba, Wis.
—Small town patronage.

THE WAY OF A MAN, with a special cast.

—

A second “Covered Wagon.” Book it.—R. K.

Lang, The Arcadia theatre, Oobb, Wis.—Neigh-
borhood patronage.

THE CALL OF THE WILD, with Buck. — A
great picture that will please 100 per cent any-
where. This dog’s acting is nothing short of

wonderful. Every exhibitor should run this. Seven
reels.—W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—Small town patronage.

THE CALL OF THE WILD, with Buck—No
story, but a very fine dog picture. Some wonder-
ful scenes.—R. K. Lang, 'The Arcadia theatre,

Cobb, Wis.—Neighborhood patronage.

THE CALL OF THE WILD, with Buck. — I

think of all the dog pictures I have seen, this

heads the list. The different game in this picture

is worth the price of admission alone. The two
shots of mountain sheep are the prettiest scenes
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Ibu can now secure real
bm-ofiiGe Bovdlies from F.B.O.
Include thesB tma sure-firepatimgetter.

A fascinating reel

with Famous Movie Stars at

work and at play—Movie Fans
just eat it up — BOOK and
BOOST it every week.
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Produced Under the
Personal Supervision of

EARNEST VAN PELT
A Van Pelt-Wilson Production

It is only just and fair to give
credit in this advertisement to
those other capable players
who have made this picture

such a whale of a success. . . Leonard Clapham, Webster
Cullison, Frank Tomik, Emmett King, Lee Shumway and Frank

Rice. George W. Pyper wrote the story, BRUCE MITCHELL directed it and
Bert Longenecker did the marvellous photography.
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Neatest piclnie of iCs

Mud ever filmed

READ M

That Review

Again ! !

!

FRANK ELLIOTT of the Motion Picture News, sees as man, if not

more motion pictures for review than any reviewer in the business,

and when ANY kind of a picture gives Frank Elliott a

the parlance of Broadway—“IT’S GOT TO BE GOOD. THE AIR

HAWK” is that and more. It’s precisely and exactly what the head-

line of this ad states—“THE GREATEST PICTURE OF ITS KIND

EVER FILMED” • • •
different big Something you

can truthfully shout about—Handled right it’s a clean-up anywhere. SEE IT. YOU’LL B^K
IT IF YOU SEE IT. Watch for Van Pelt’s next sky thrillei “THE CLOUD RIDER. They

say it beats “THE AIR HAWK” We can’t see how that’s possible.

You can get “THE AIR HAWK” only through

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere.

Thematic Music Cue Sheets Available on This Picture



168 EXHIBITORSHERALD

Marjorie Daw pulling into port from a sojourn in Europe. The well known Dolly
Sisters were fellow passengers. Miss Daw, on her return, lost no time resuming
work, and is now busy as a featured player in First National’s “One Way Street”

which John Francis Dillon is directing. Miss Daw appeared in pictures in

several European cities while on the continent.

{Continued from page 164.)

I have ever seen on the screen. Seven reels.

—

Lester Leek, Club House, Jackson, Wyo.—General

patronage.

SAFETY LAST, with Harold Lloyd.—Old but

good.—R. K. Lang, The Arcadia theatre, Cobb,

Wis.—Neighborhood patronage.

Principal
ENVIRONMENT, with a special cast.—This is

a very good picture, nothing special, and is sure

to please if run as a program picture. Print

new.—H. D. McChesney, Princess theatre. Cran-
don. Wis.—Small town patronage.

LISTEN LESTER.—Very good. Pleased 100 per

cent.—L. M. Jones. Arcadia theatre. Vandergrift.

Pa.—General patronage.

Prod. Dist. Corp.
BARBARA FRIETCHIE, with Florence Vidor.

—

A very good picture. Run it three days to a

fair house. Drew the better class of people and
pleased them all. Did not make much money but

am pleased anyway.—L. M. Jones. Arcadia thea-

tre. Vandergrift, Pa.—General patronage.

NOT ONE TO SPARE, with a special cast.

—

They say this is the surprise picture of the year.

All the young ladies. I mean the old women, w'ere

much in love with the leading man 70 again. It

sure was a surprise. A very poor picture, lay

off. Five reels.—W. A. Clark, Jr., Castle theatre.

Havana. 111.—General patronage.

HER OWN FREE WILL, with Helene Chad-
wick.—A fair program picture, in which the lead-

ing man marries a girl that doesn’t love him
but in the end turns he-man and my how she
falls for him. Five reels.—W. A. Clark, Jr..

Castle theatre, Havana. 111.—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.
•Average Sunday. Many patrons claimed this to

be equal to Harold Lloyd’s “Safety Last” which
I think correct, but it will not draw like the

Lloyd picture. Six reels.—Howard Varing, Royal
theatre. Spirit Lake, la.—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.

—

I hand it to this one. It drew them and made
them bold their breath. A 100 per cent comedy.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

ROARING RAILS, with Harry Carey.—This is

a good railroad melodrama which went over in

nice shape. I think it is the best one from Pro-

ducers Distributing Company to date. Six reels.

—Howard Varing, Royal theatre. Spirit Lake, la.

—General patronage.

ROARING RAILS, with Harry Carey.—Played
this to a full house and they ate it up. Plenty

of action, but nothing offensive to those who do
not like Westerns. You can’t go wrong on this

last series of Careys as they are the stuff and
pay good dividends. Six reels.—Paul B. Hoffman.
Legion theatre. Holyrood, Kan.—Small town pat-

ronage.

ROARING RAILS, with Harry Carey.—Carey

has been making some good Westerns for P. D. C..

and this semi-Western is another feather in his

cap. The picture is good, plenty of action.

Pleased well here to better than average business.

Five reels.—Rex. P. Barrett. Cozy theatre, Co-

lumbia. Mo.—Small town patronage.

WHAT SHALL I DO, with a special cast.—

A

fine picture. Pleased them all.—L. M. Jones,

Arcadia theatre, Vandergrift. Pa.—General pat-

ronage.

WHAT SHALL I DO, with a special cast.

—

Picture good, pleased about 80 per cent. Six

reels.—Halfway theatre. Halfway, Mich.—General

patronage.

ANOTHER SCANDAL, with Lois Wilson.—
Business good. Bad weather. Pleased those who
came. Seven reels.—Halfway theatre. Halfway,

Mich.—General patronage.

THE OLD FOOL, with Lloyd Hughes.—A fine

program picture, showed two days—one day too

many for place. It seems to please the majority.

I personally enjoyed it. Six reels.—A. Catalno.

Victory theatre, Rossiter, Pa.—General patronage.

HIS DARKER SELF, with Lloyd Hamilton.—
Good comedy, but too much dancing scenery with

mean stepping. Fine if you haven’t too many
church members. Six reels. — Halfway theatre.

Halfway. Mich.—General patronage.

HIS DARKER SELF, with Lloyd Hamilton.—

Couldn’t see that this is such a wow, it disap-

pointed. Couldn’t tell about it’s drawing power

as we ran it on Saturday, and any picture will

draw on that day.—Jack Greene, New Geneseo

theatre, Geneseo. 111.—General patronage.

GRIT, with Glen Hunter.—This is the poorest

picture I ever ran. Photography terrible. Lay

off brothers. Six reels.—Don Wiloox, Colome the-

atre. Colome. So.—Dak.—General patronage.

THE NIGHT HAWK, with Harry Carey.—This

is a good Carey picture. Starts out in New York

City as a crook story and after two reels it

shifts to the West where the cowboys live and

then the action begins. And in the last reel

there is some real action. We received a horrible

print out of Kansas City. It had never been

inspected. Several titles were so short it was

impossible to read, and also scenes were cut short

and would abruptly jump from one to another

entirely different scene. One place where the

leading lady was wearing a house dress, the scene

shifted abruptly without title or explanation to

where she was wearing a beautiful gown. This

is my first from P. D. C. If the rest are not

better I am through with their service. Five

and one-half reels.—W. J. Shoup, DeLuxe theatre.

Spearville, Kans.—Small town patronage.

Selznick

DAUGHTERS OF TODAY, with a special cast.

—This is a jazz picture but it sure has the draw-

ing power and will please any audience. A real

title as well as a dandy picture. You can go

after this one as you have wonderful exploiting

December 27
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angles. Seven reels.—W. A. Cark, Jr., Castle

theatre, Havana, III.—General patronage.

MY OLD KENTUCKY HOME, with Ralph
Lewis.—A good picture that pleased my patrons
and one that I bought at a fair rental, and did

not have to sign up for 100 per cent product
from one concern. Business on this satisfactory.

Seven reels.—Adolph Kohn, Pastime theatre, Gran-
ville, N. Y.—Small town patronage.

QUICKSANDS, with Helene Chadwick.—This
picture did very well. Not much drawing power.
No kicks and a few compliments. Can be bought
right. Seven reels.—Horace Emmick, O. K. the-

atre, Lewisport, Ky.

ONE WEEK OF LOVE, with Elaine Hammer-
stein.—A very good picture bought at a fair

price, and pleased my patrons and didn’t have to

book twenty others to get it. Seven reels.

—

Adolph Kohn, Pastime theatre, Granville, N. Y.
—Small town patronage.

THE COMMON LAW, with Corrine Griffith.—

A good picture from every angle, fine cast as
well as good direction. Corrine a comer. Should
please the average audience. Seven reels.—W. A.
Clark, Jr., Castle theatre, Havana. 111.—General
patronage.

QUICKSANDS, with Richard Dix.—A real good
picture. Plenty of action. Six reels.—Adolph
Kohn, Pastime theatre. Granville, N. Y.—Small
town patronage.

United Artists

AMERICA, with a special cast.—A great his-

torical drama. Doesn’t register at the box office

as well as it should but nevertheless it should
be played by every exhibitor. Eleven reels.—B.

C. Brown, Temple theatre, Viroqua, Wis.—Gen-
eral patronage.

A WOMAN OF PARIS, with a special cast.

—

Picture fair but paid too much. Small towns
watch your step on this.—Halfway theatre. Half-
way, Mich.—General patronage.

DOROTHY VERNON OF HADDON HALL,
with Mary Pickford.—Good in every way, but
costume pictures are not pulling the crowds for
us. Ten reels.—M. H. McDonnell, Badger Opera
House, Merrill, Wis.

DOROTHY VERNON OF HADDON HALL,
with Mary Pickford.—You can’t go too strong on
this picture. Get an extra nickel or dime on it

and still send them out talking. I didn’t raise
but patrons asked me why I didn’t. Ten reels.

—

G. E. Mathews, Granada theatre, Portland, Ore.
—General patronage.

DOROTHY VERNON OF HADDON HALL,
with Mary Pickford.—Here is a wonderfully in-

teresting light drama. Mary at her best. Went
90 per cent with the patrons. Ten reels.—B. C.
Brown, Temple theatre, Viroqua. Wis.—General
patronage.

THE LOVE FLOWER, with Richard Barthel-
mess.—A beautiful picture, grand scenery and
well acted. More than pleased. Many favorable
comments from my patrons. Seven reels.—Meece
& Hale, New Opera House, Dexter, Kan.

ORPHANS OF THE STORM, with Lillian and
Dorothy Gish.—A beautiful, magnificent, thrilling,

appealing production. On the order of “Scara-
mouche” but much bigger and more thrilling and
interesting. I had many tell me they liked it

better than “Scaramouche.” On account of its

age it can be bought right and should satisfy the

majority of any audience anywhere. Twelve
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

THE MAN WHO PLAYED GOD, with George
Arliss.—This to my own personal satisfaction was
a mighty interesting production. Held audience

interest from the start. Pleased them too and
makes a fellow glad that he showed it. Six reels.

—Meece & Hale. New Opera House, Dexter, Kan.

THE MARK OF ZORRO, with Douglas Fair-

banks.—Fine production. Gave good satisfaction.

Fairbanks draws good here and what’s more de-

livers the goods. Eight reels.—Meece & Hale,

New Opera House, Dexter, Kan.

THE MARK OF ZORRO, with Douglas Fair-

banks.—An exceedingly good production from
every point of view. Pleased our people very

much. Eight reels.—Giacoma Bros., Crystal the-

atre, Tombstone, Ariz.—General patronage.

THE MARK OF ZORRO, with Douglas Fair-

banks.—Good. Picture is little old but very good.

Some people came back second night to see it

again. Everybody well pleased. Eight reels.

—

Halfway theatre. Halfway, Mich.—General patron-

age.

THE MARK OF ZORRO, with Douglas Fair-

banks.—Here is a picture that is old, but say,

it’s there. Had people tell us that they had seen

it two and three times, but had to see it again.
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"SiU'e fire for every theatre
sai/s Ihe NewYorkTelegraph about

GGardnerSidlivan5

CHEAP KISSES has been acclaimed one of the greatest box office titles in all the history of pictures, and
the picture is as big as the title. It is C. Gardner Sullivan’s great scenario and his first production.
Reviewers, critics, trade papers and exhibitors hail it as one of the OUTSTANDING PRODUCTIONS

of the present season. Elaborate advertising material, and high pressure exploi'ation, specially prepared by F.

B. O.’s showmen guarantee you capacity when you show “CHEAP KISSES”. A-1 F. B. O. salesmen are

now selling this production. Arrange if possible to have this great picture screened for you at your F. B. O.
exchange. To see it means to book it and to book it means to clean up with it.

FILM BOOKING OFFICES

Starring

CULLEN
LANDIS
Lillian Rich

Philip Smallen
and

distinguished
cast

723 Seventh Ave., New York City, N. Y. Exchanges Everywhere.
Sales Office, United Kingdom, 26-27 D’.^rljlay St., Wardour St,, London W. 1, England.

Thematic Music Cue Sheets Available on this Picture.
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There is plenty of good, clean material in it. Lots
of action. Drew.—Jack Greene. New Geneseo
theatre, Geneseo. 111.—General patronage.

LITTLE LORD FAUNTLEROY, with Mary
Pickford.—An old timer that came through fire.

Good drawing power both days. Ten reels.—A.
J. Milton Bean, Maple Leaf theatre. Mount Den-
nie. Ont.. Canada.—Small town patronage.

LITTLE LORD FAUNTLEROY, with Mary
Pickford.—Our usual Saturday night patrons
seemed pleased with this picture. Consider it

good, but a little too long. Ten reels. A little

old but print fair. None cut out. Good full

reels.—A. C. Betts. Powers theatre. Red Creek,
N. Y.—Small town patronage.

THE BIRTH OF A NATION, with a special

cast.—We all know it is good, but United Artists

got all the receipts. Paid too much. Will try

and let this teach me a lesson.—L. M. Jones, Ar-
cadia theatre. Vandergrift, Pa.—General patron-
age.

THE BIRTH OF A NATION, with a special

cast.—Boys, we reported on this picture in last

week’s issue. If you haven’t run it. do so as
soon as possible. They will come back again to

see it, and will make money for you. We turned
them away on Saturday night. Fair prints. It

will put prestige in your business. Twelve reels.

—A. C. Bettes. Powers theatre. Red Creek, N. Y.

—Small town patronage.

THROUGH THE BACK DOOR, with Mary
Pickford.—Good. Old and nothing of an special

merit in it. but will do more business than any
other picture under same circumstances. Cannot
see how they can fall for Mary in the roles she
plays, but they do—sufficient. Eight reels.—Star
theatre. Sandusky, Mich.—Small town patronage.

ROSITA, with Mary Pickford.—Not up to Pick-
ford’s standard. Fair picture but class the same
as ordinary program picture. Eight reels.—G. E.

Mathews, Granada theatre, Portland, Ore.—Gen-
eral patronage.

WAY DOWN EAST, with Richard Barthelmess.
—This may be an old picture. The print I re-

ceived from St. Louis may have been the worst
print I have received for many a day, but in

spite of the devil himself this picture still goes
over with a great big BANG I If you haven’t used
it and can be assured a fair print, get it. It

still does the business.—Russell Armentrout, K. P.

theatre. Pittsfield, 111.—General patronage.

THE WHITE ROSE, with a special cast.—Ideal

picture. Held even the roughnecks spellbound,

though not the kind they look for. Story, photo-
graph, scenery 100 per cent. As one patron said,

the best picture I have ever seen anywhere. Ten
reels.—Star theatre, Sandusky. Mich.—Small town
patronage.

DREAM STREET, with a special cast.—This
picture is good 50 years from now and a super
special in every sense. Will please any select

audience looking for higher class of entertain-
ment than merely knock down and drag out. We
starved to death with it from box office angle but
no fault of the picture, just too much for our
peop e to grasp. Nine reels.—Wm. Hoefs, Queen
theatre. Ft. Stockton, Tex.—General patronage.

Universal
SUNSET TRAIL, with William Desmond.

—

Something decidedly different that will please

Western fans in particular, but if you can get
others in, they will enjoy it too. Five reels.

—

Emma D. Fair, Star theatre. Portland. Ore.

—

Neighborhood patronage.

SUNSET TRAIL,, with William Desmond.—-A

very fair program picture. Seemed to please
satisfactory. Five reels.—A1 Powell, Highland
theatre, Guthrie, Okla.—General patronage.

DARING CHANCES, with Jack Hoxie. — Very
simple story full of slap-stick hokum, but just

the kind our audience can digest. We broke
records with this for the last 6 months. Five
reels.—Wm. Hoefs, Queen theatre. Ft. Stockton,

Tex.—General patronage.

DARING CHANCES, with Jack Hoxie. — Ran
this on a Saturday night and it gave satisfaction.

I consider it a fair program picture. Five reels.

•—^Adolph Kohn, Pastime theatre, Granville, N. Y.
—Small town patronage.

HIT AND RUN. with Hoot Gibson.—A very good
picture that pleased my Saturday night patrons.

Six reels.—Adolph Kohn, Pastime theatre, Gran-
ville, N. Y.—Small town patronage.

YOUNG IDEAS, with Laura La Plante.—Slap-
stick comedy that pleased a small crowd on serial

night.—Roy W, Adams, Pastime theatre. Mason,
Mich.—General patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—
Did not think this is the kind of picture my
patrons want Hoot in. The box office shows that

it isn’t. However, this is a mighty good picture

Would you recognize her? Yes, its

none other than Marion Davies as
she appears in her new picture,
"Zander the Great,” a Cosmopolitan
production for Metro-Goldwyn being
made on the West Coast.

with lots of laughs and thrills. Six reels.—Al
Powell, Highland theatre, Guthrie, Okla.—General
patronage.

THE TURMOIL, with a special cast.—Seemed
to go over ali right with those who saw it, but
failed to create a tuimoil at the box office. It’s

a good picture at that. Seven reels.—Howard
Varing, Royal theatre. Spirit Lake, la.—General
patronage.

THE FAMILY SECRET, with Baby Peggy.—
Average. Very good crook drama. I do not think
this was the proper picture to play election night.

Drew women and children, but very few men.
Six reels.—Howard Varing, Royal theatre. Spirit

Lake, la.—General patronage.

THE FAMILY SECRET, with Baby Peggy.—
After seeing “The Darling of New York” and
"The Law Forbids.” and now "The Family
Secret” I can only say that Baby Peggy is cer-

tainly wonderful. This one got me good business

and pleased all. Six reels.—Sam Minich theatre.

Cater theatre, Marceline, Mo.—General patronage.

A LADY OF QUALITY, with Virginia Valli.—

This starts out well but flops at the finish. Vir-

ginia Valli is good. Milton Sills walks on to-

ward the end of the play and hugs her once or

twice. Doesn’t have any real chance to strut his

stuff. They used enough false hair in this to

upholster every flivver in Michigan. Eight reels.

—Roy W. Adams. Pastime theatre. Mason. Mich.

—General patronage.

THE DANCING CHEAT, with Herbert Rawlin-
son.—A good program picture that pleased 100

per cent. It’s the better type of program picture,

and one that should please anywhere. Five reels.

—W. T. Davis & Son, Rialto theatre. Sharon, Wis.

—Small town patronage.

THE HUNCHBACK OF NOTRE DAME, with
Lon Chaney.—Played this two days and stood

’em up. Both nights broke all week day records

and made money. Play it and step on it. Twelve
reels.—Halfway theatre. Halfway, Mich.—General

patronage.

THE HUNCHBACK OF NOTRE DAME, with

Lon Chaney.—Business fair. Wonderful picture

from artistic standpoint. Chaney great.—W. O.

Stevens, Apollo theatre. Princeton, 111.—General

patronage.

THE HUNCHBACK OF NOTRE DAME, with

Lon Chaney.—Feel that running this wonderful

picture added to the prestige of my house. Ran
it four days, to record breaking business first

two days and fair business second two days. The
picture of the year in my estimation. Twelve
reels.—Emma D. Frier, Star theatre, Portland,

Ore.—Neighborhood patronage.

THE HUNCHBACK OF NOTRE DAME, with

Lon Chaney.—This is a wonderful big production

and those who came to see it were mostly pleased,
but did not draw the crowds as I expected. The
majority of my patrons do not want costume
plays. Twelve reels.—Adolph Kohn, Pastime the-

atre, Granville, N. Y.—Small town patronage.

THE THRILL CHASER, with Hoot Gibson.—

A

fair program picture but did not draw for me.
Hoot is out of his element in this picture. How-
ever, it is fair entertainment. I sure am getting
I)unk lot of pictures from Universal. Print good.
Six reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kans.—Small town patronage.

HIGH SPEED, with Herbert Rawlinson.—Just
a so-so picture, price the same. Universal always
makes the price fit the pictures. Five reels.—A.
J. Milton Bean, Maple Leaf theatre. Mount Den-
nis, Ont., Canada.—Small town patronage.

JACK OF CLUBS, with Herbert Rawlinson.—
.\ dandy comedy drama and pleased all who saw
it. This star is very liked by our patrons. Five
reels.—M. H. McDonnell, Badger Opera House,
Merrill, Wis..—Neighborhood patronage.

PEG OF THE MOUNTED, with Baby Peggy.—
Pretty short, but got by all right.—Roy W. Ad-
ams, Pastime theatre. Mason. Mich.—General
patronage.

EXCITEMENT, with Laura LaPlante.—Al-
though my patrons like comedy. I hardly ex-

pected to break any records with this since it

was a second run in the neighborhood. My pa-
trons like men stars, and a house ten blocks
away was playing “Monsieur Beaucaire” but I

played it to a record breaking crowd on Sunday
and can’t complain about Monday. Patrons
thought it very clever and like Laura LaPlante
very much indeed. Five reels.—Emma D. Frier,

Star theatre. Portland, Ore,—Neighborhood pat-
ronage.

EXCITEMENT, with Laura La Plante.—

A

mighty fine picture and came near pleasing 100

per cent. Patrons told me that it was the best
show I had in many moons. Starvation business.

Lost money. Five reels.—G. F. Rediske, Star
theatre. Ryegate, Mont.—Small town patronage.

A MILLION TO BURN, with Herbert Rawlin-
son.—Just a picture. Five reels.—H. E. Partrick,

Palace theatre. North Rose, N. Y.—Small town
patronage.

RIDE FOR YOUR LIFE, with Hoot Gibson.—
Just a fair Western. No action until last reel,

but seemed to please most of our patrons. Laura
LaPlante supports Hoot in this, but she does not

screen well in some of the scenes. Just a fair

Western. Six reels.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—Small town patronage.

THE MAN FROM WYOMING, with Jack
Hoxie.—Average Western at least an improvement
over Hoot’s pictures. Pleased majority. Five

reels.—Meece & Hale, New Opera House, Dexter,

Kan.

DRIFTING, with Priscilla Dean.—This is a

good one although a little old and pleased most
everyone. Good story and acting. Seven reels.

—C. V. Anderson, Oak theatre, Oakdale, Nebr.

HUMAN HEARTS, with a special cast.

—

Another old timer that gave good satisfaction.

Better crowds than with many new pictures at

larger prices. Two day run. Seven reels.—A. J.

Milton Bean. Maple Leaf theatre. Mount Dennis,

Ont., Canada.—Small town patronage.

PURE GRIT, with Roy Stewart.—This is a

very good Stewart picture. Not much Western.
Pleased about 75 per cent. Five reels.—Horace
Emmick, O. K. theatre, Lewisport, Ky.

Vitagraph
CAPTAIN BLOOD, with J, Warren Kerrigan.

—

Vitagraph sure stepped out and made a real special

that should appeal to any audience. The sea fight

between the French ships and Blood’s is the great-

est ever filmed and you know it takes director

Smith to put over something like "Captain
Blood.” Ten reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

BORROWED HUSBANDS, with Florence Vidor.

—Although it has received very favorable com-
ments in the trade journals, this picture failed to

draw my usual Sunday and Monday crowds. Per-

sonally I didn’t care for the picture. There is

nothing to it. Six reels.—Emma D. Frier, Star

theatre, Portland, Ore.—Neighborhood patronage.

LET NOT MAN PUT ASUNDER, with Pauline

Frederick.—Go to it, Vitagraph, only a few more
like this and you will be the leader. Boys, don’t

pass this up. Step on it. It will please.—George

Osborne, New Star theatre, Westminster, Md.

—

General patronage.

LET NOT MAN PUT ASUNDER, with Pauline

Frederick.—Very beautiful picture. Pauline Fred-

erick has lost none of her drawing power. Splen-

did comments from patrons. Seven reels.—Emma
(Continued on page 174.)
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Now the fust choice of several
thousandMleatres and-

The Standard Cinema Corporation

Have you seen STAN LAUREL in his latest laffcyclone

MONSIEUR DON’T CARE
It’s a riot—a burlesque on “MONSIEUR BEAUCAIRE”—Also

WEST OF HOT DOG
Another hilarious laffing-gale with STAN LAUREL

Distributed Thru

FILM BOOKING OFFICES
723 Seventh Ave., New York City, New York. Exchanges Everywhere

Produced
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True Talk No. 22

By John B. Rock
General Manager, Vitagraph, Inc.

Galveston, Texas

December 27

—

I stopped off at this great

southern gulf port on my way
north after visiting the branch

offices of Vitagraph in Atlanta,

New Orleans and Dallas.

It was just about a quarter of

a century ago that Galveston was
stricken by the only great tidal

wave that ever thrashed the

American shores.

Albert E. Smith, president of

Vitagraph, armed with a camera

took the first fast train for the

South when news of that disas-

ter reached New York. By
personality and wit he obtained

permission of the government

troops—martial law had been

laid over the devastated district

—and took the first motion pic-

ture of the wreckage of Gal-

veston. Those pictures were

rushed back to New York and

the first great world news beat

in moving pictures was scored

by Albert E. Smith.

Today Albert E. Smith directs

the destiny of Vitagraph—he no

longer turns a crank—but frorn

what I know of Albert E. Smith

if it were necessary for him to

take a camera on location, he’d

take it.

That’s why the entire industry

takes off its hat to such produc-

tions as “Captain Blood”—the

knockout smash of the year. It

is a picture beat ! It is Albert E.

Smith at his best

!

True words, my friends,

D. Frier, Star theatre, Portland, Ore.—Neighbor-
hood patronage.

BETWEEN FRIENDS, with a special cast.

—

Vitagraph here of late are second to none. If

they keep going the way they are they will be
the leaders. I have never seen such a decided
pick up in production. A real show.—George
Osborne. New Star theatre. Westminster, Md.

—

General patronage.

PIONEER TRAILS, with Cullen Landis.—

A

very good Western and pleased very much. I

did not raise admission and was glad. After the
first reel or two as others have said, it is just a
real good Western. You can’t go wrong booking
this subject if you are showing Westerns, but
don’t get the idea that you have a second "Cov-
ered Wagon.” Those exhibitors that have so re-

ported are away off, but I suppose we all make
mistakes and see things differently. Seven reels.

—H. J. Eagan, American theatre, Wautoma, Wis.
—Small town patronage.

CODE OF THE WILDERNESS, with a special

cast.—Still they come. This for me was 100 per
cent. Saturday show.—George Osborne. New Star
theatre, Westminster, Md.—General patronage.

SMASHING BARRIERS, with William Duncan.
—A six reel serial. Six reels.—Don Wilcox, Co-
lome theati'e, Colome, So. Dak.—General patron-
age.

THE MIDNIGHT ALARM, with special cast.

—

This is not the great picture that Vitagraph
would have you think. It is not a beginning to

“Third Alarm’’ put out by F. B. O. Just a fair

program picture with fire scenes very mild.—
George C. Starkey. Opera House, Montour Falls,

N. Y.

THE LEAVENWORTH CASE, with Seena
Owen.—A good pi'Ogram of the mystery type. Six
reels.—Don Wilcox, Colome theatre, Colome, So.

Dak.—General patronage.

THE LOVE BANDIT, with Victor Sutherland.
—My patrons liked this picture. Sutherland espe-

cially good. Six reels.-—Don Wilcox, Colome the-

atre, Colome, So. Dak.—General patronage.

TOO MUCH BUSINESS, with a special cast.—
An average comedy drama-getter in five reels.—

-

Don Wilcox, Colome theatre, Colome. So. Dak.

—

General patronage.

Warner Brothers
THREE WOMEN, with special cast.—This was

a good picture. Good photography, acting and
everything, but flopped. Weather not very good.

Seven reels.—A. F. Jenkins, Community theatre.

David City, Nebr.

THREE WOMEN, with a special cast.—I did

not see this picture personally, but heard that it

was a high class production. Business was way
off due to first snow and cold snap of the season.

Eight reels.—Howard Varing, Royal theatre. Spirit

Lake. la.—General patronage.

THREE WOMEN, with a special cast.—Nothing
to rave about, so don’t go out on the street,

pulling your hair, foaming at the mouth, and
telling the people you have a great big picture.

If you do, you’re wrong. In rating this on the

scale of poor, fair, good and big, you can rate it

halfway between fair and good.—Russell Armen-
trout, K. P. theatre. Pittsfield, III.—General pat-

ronage.

THE LOVER OF CAMILLE, with Monte Blue.

—If you are running a high class house, by all

means run this picture as it is wonderful. The
wops and rough necks may not care for it. but the

better class of people will say it is wonderful.

—

Russell Armentrout, K. P. theatre, Pittsfield, III.

—General patronage.

HOW TO EDUCATE A WIFE, with Monte
Blue.—Excellent picture. Sufficient comedy to

keep them happy with a good story and moral to

balance. Cast is perfect. Marie Prevost is splen-

did and Claude Gillingwater does his best work
in this picture. Six reels.—J. L. Greenwood,
Orpheum theatre, Weleetka, Okla.—Small town
patronage .

HOW TO EDUCATE A WIFE, with Monte
Blue.—Just a simple little sex picture. Pleases

the better class, but not a good small town pic-

ture. Well done and good cast.—Clifford L.

Niles, Grand theatre, Anamosa, la.—General pat-

ronage.

LOVERS LANE, with a special cast.—Can’t

give this a thing, it falls flat. I have fallen so

flat with Warner Bros, that I passed them up
this year.—George Osborne, New Star theatre,

Westminster. Md.—General patronage.

WHERE THE NORTH BEGINS, with Rin Tin
Tin.^—Played this on Thanksgiving night to a full

house. Certainly the best dog acting my house
has seen yet. A fine Northern picture that my
crowd liked. Eight reels.—H. E. Partrick, Palace

theatre. North Rose, N. Y.—Small town patron-
age.

WHERE THE NORTH BEGINS, with Rin Tin
Tin.—A splendid picture that cost me much less

than "Scaramouche,” “The Hunchback of Notre
Dame’’ and others and did better business and
pleased more people. I believe it best to give
my patrons what they want and not trying by
extensive exploitation to force them to see some-
thing that won’t please them. Six reels.—Adolph
Kohn, Pastime theatre, Granville, N. Y.—Small
town patronage.

FIND YOUR MAN, with Rin Tin Tin.—The
best dog picture on the market or that has ever
been made. Perfect print.—Russell Armentrout,
K. P. theatre, Pittsfield, 111.—General patronage.

THE MARRIAGE CIRCLE, with Monte Blue.—
A little on the silly order but will get by if your
people are looking for something light. Beats a
costume picture a mile at that. Eight reels.

—

P. R. Matson, Crystal theater, Flandreau, So.

Dak.—General patronage.

THE MARRIAGE CIRCLE, with Monte Blue.
Good picture, but less than nothing as a box
office atttraction.—O. V. Kelly, Badger theatre,
Reedsburg, Wis.—Neighborhood patronage.

DADDIES, with Harry Meyers.—Did they like

it ? Did they yell ? Did they smile 7 Did they
cry ? Boy 1 I’ll tell the world they did, and that
is not all. You have heard of that picture that
is supposed to please 100 per cent, but you have
never found it. Have you ? Well, here it is. If

this doesn’t please, 100 per cent, I am a cross-eyed
liar.—Russell Armentrout, K. P. theatre, Pittsfield,

111.—General patronage.

DADDIES, with Harry Myers.—Good picture,

but failed to get them in. Unable to determine
why. Suitable for Sunday.—J. L. Greenwood,
Orpheum theatre, Weleetka, Okla.—Small town
patronage.

MAIN STREET, with a special cast.—This is

an extra good picture. Rather old now but will

please just the same. I got a good print.—Geo.

C. Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

BABBIT, with a special cast.-—Personally we
would not rate this very highly, but it seemed
to please our people, so what difference does it

make if it did not suit us 7 Eight reels.—P. R.
Matson, Crystal theatre, Flandreau, So. Dak.

—

General patronage.

BEAU BRUMMELL, with John Barrymore.

—

The best Barrymore picture I ever had the pleas-

ure of showing my audience. Every real picture

fan will swamp you with praise after running
it. Ten reels.—G. E. Mathews, Granada theatre,

Portland, Ore.—General patronage.

THE TIE THAT BINDS, with a special cast.—
Slow and draggy and uninteresting. No one
seemed to care much for it. Seven reels.—-B. C.

Brown, Temple theatre, Viroqua, Wis.—General

patronage.

GEORGE WASHINGTON, JR., with Wesley
Barry.—Good kid picture and entertaining for

grown-ups, but business for me was below par for

Barry’s stuff. Eight Reels.—Geo. E. Mathews,
Granada theatre, Portland, Ore.—General patron-

age.

GEORGE WASHINGTON, JR., with Wesley
Barry.—Everyone liked it. Wesley as a gawky
half grown boy is as funny as when he was a
kid. Our folks like Wesley, and his young lady

cousin and her young man furnished the neces-

sary romance. Seven reels.—Dinsmore & Son,

Majestic theatre, Weiner, Ark.—Small town paf>

ronage.

CONDUCTOR NO. 1492, with Johnny Hines.—
A comical Irish story. Story or a picture to make
them laugh. It will please them. Made me no
money. The rental high for my theatre. Seven
reels.—A. Catalano, Victory theatre, Rossiter, Pa.

—General patronage.

THE COUNTRY KID, with Wesley Barry.—
Nothing to this. Fell flat.—-George Osborne, New
Star theatre, Westminster, Md.—General patron-

age.

State Rights
CALIBRE 45, with Franklyn Farnum.—This is

lacking very materially in entertainment value.

Five reels.—Howard Varing, Royal theatre. Spirit

Lake, la.—General patronage.

BROKEN SILENCE, with Zcna Keefe.—A fine

Northern picture. Star new here so did not pull

much business. Star and cast good though. Six

reels.—J. W. Andresen, Rialto theatre, Cozad,

Nebr.

COME ON COW BOY, with Dick Hatton.—
Here is a good Western brim full of action and
romance. This is his new series and is good.

Beverley, the horse, is line also and does some
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nice stunts. Five reels.—W. A. Clark, Jr., Castle

theatre, Havana, Illl.—General patronage.

DESERT HAWK, with Ben Wilson.—When Ben

Wilson has anything to do with a Western you

can be assured of a real picture. He just seems

to put something in them others can’t do. A
good Western picture with plenty of everything.

Five reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

FIGHTING FOR HONOR, with a special cast.

—^A very pleasing program offering. Contains

some extra good railroad stuff. Six reels.—A1

Powell, Highland theatre, Guthrie, Okla.—Gen-

eral patronage.

FLAMES OF PASSION, with George Larkin.—

A good program picture that pleased here. Five

reels.—Adolph Kohn, Pastime theatre, Granville,

N. y.—Small town patronage.

THE GRINGO DEVIL, with a special cast.—

There is no one in this picture I ever heard of,

but if you have a Saturday crowd that likes good

Westerns, regardless of who the star may be, this

is a rip snorter. Has everything in it that goes

to make up a good lively Western. The story and

photography are good, and the action is a whiz.

Got it from the Elliott Film Corporation out of

Minneapolis, Five reels.—-Wm, E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE HELLION, with J. B. Warner.—Very good

Western for Saturday crowd. All pleased.—A. F.

Jenkins, Community theatre, David City, Nebr.

HORSE SHOE LUCK, with J. B. Warner.—Not
much of a picture. Warner had better get in

better stories. Five reels.—W. A. Clark. Jr.,

Castle theatre, Havana, Illl.—General patronage.

INNOCENCE, with Anna Q. Nilsson.—A good

program picture. Six reels.—Adolph Kohn, Pas-

time theatre, Granville, N. Y.—Small town pat-

ronage.

JACQUELINE, with Lew Cody.—A nice little

picture. Quite satisfactory, but didn’t draw for

me.—W. L. Douglas, Strand theatre, Newman
Grove, Nebr.—Small town patronage.

LET’S GO, with Richard Talmadge.—For thrills

and stunts this is the bird. He is a “go-getter.”

This star’s first picture here, and our fans were
satisfied with him. A good clean picture with ac-

tion, and a very good story. You can boost it

for action. Six reels.—Gem theatre. Dumas. Ark.

—Small town patronage.

ON TIME, with Richard Talmadge.—This one
failed to please here and it will not compare with

"Apierican Manners” which I played some time

ago. Watch your step, Richard. Five reels.

—

Howard Varing, Royal theatre. Spirit Lake, la.

—

General patronage.

Boxing gloves and daggers with Walter
Hiers on the receiving end in both
instances. These are scenes from the
Educational-Waiter Hiers comedy
"A Fat C h a n c e." Scott Sidney
directed it.

ON TIME, with Richard Talmadge.—A clean up.

Talmadge today takes the place where Fairbanks
left off four years ago. He has arrived. Six

reels.—D. Morris, Franklin theatre, Philadelphia,

Pa.—Mixed patronage.

OTHER MEN’S DAUGHTERS, with a special

cast.—Say, boys, get this. The title is good, and
the picture holds the end up.—George Osborne,

New Star theatre, Westminster, Md.—General

patronage.

PATSY, with Zasu Pitts.—Maybe she is good,

maybe the picture was good, but we sure got

bawled out for running it. Print was in terrible

condition.—Jack Greene, New Geneseo theatre.

Geneseo, 111.—General patronage.

RARING TO GO, with Buffalo Bill. Jr.—Good
Western picture. Will satisfy your Western fans.

First picture we have played of this star and
while it is unusually hard for me to put over

a new star on the first picture, this nearly broke

our Saturday record. Buffalo Bill’s name must
still be an asset at the box office. Five reels.

—

J. L. Greenwood, Orpheum theatre, Weleetka,

Okla.—Small town patronage.

THREE DAYS TO LIVE, with Ora Carew.—
Good Saturday night picture, lots of action and
pleased everybody.—Jack Greene, New Geneseo

theatre, Geneseo, 111.— General patronage.

TWO FISTED TENDERFOOT, with Franklyn
Farnum.—A fair Western picture that runs along

the same line as his others. Five reels.—W. A.

Clark, Jr., Castle theatre, Havana, 111.—General

patronage.

Serials
INTO THE NET, with Jack Mulhall.—Just fin-

ished episode 4 and it is holding up fine. Business
on the bum, for some unknown reason. Surely
not on account of the quality of this serial. Per-
haps too near Christmas. Two reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
tov/n patronage.

THE IRON MAN, with Albertini.—Had a hard
time getting them in to see this, but after much
advertising and putting best features on with it,

got them interested and quite a few are follow-

ing it now. Two reels.—Emma D. Frier, Star

theatre, Portland, Ore.—Neighborhood patronage.

THE IRON MAN, with Albertini.—It is a

story and play that go big for the small ^ex-

hibitor. I am not making any money on it, but
they all like it. Two reel serial.—A. Catalano,

Victory theatre, Rossiter, Pa.—General patronage.

THE WAY OF A MAN, with a special cast.

—

Notice by reports this serial went good in some
places but it didn’t draw here.—Don Wilcox, Co-

lome theatre. Colome, So. Dak.—General patron-

age.

Short Subjects
EDUCATIONAL

BACKFIRE, with Lige Conley.—Just a fair

comedy with a road race as the feature. Two
reels.—H. E. Schlichter, Liggett theatre, Madison,
Kan.—General patronage.

BUMPS.—Just a fair comedy, supposed to be
one reel but only about one-half reel. Enough of

this kind, however.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

FAST AND FURIOUS, with Lige Conley —A
comedy above the average. Two reels.—John W.
Hawkins, Capitol theatre. New Bedford, Mass.

—

General patronage.

FOR LAND’S SAKE, a Mermaid comedy.

—

Would have been a fair comedy if the print had
been in condition to run, as it was, it failed to

get over. Two reels.—S. G. Ihde, Photoplay the-

atre, Ashland, Kan.—Small town patronage.

GOOD MORNING.—Not as good as some of
Ham’s, but got by nicely.—Clifford L. Niles,

Grand theatre, Anamosa, la.—General patronage.

HIGH GEAR, with Bobby Vernon.—This com-
edy measures up pretty well to the Educational
standard. Few comedies of this kind can be
called poor. Two reels.—John W. Hawkins, Cap-
itol theatre. New Bedford, Mass.—General pat-

ronage.

MIDNIGHT BLUES, with Lige Conley.—Good
spooky scared-stiff-darkey comedy. Two reels.

—

A. J. Milton Bean, Maple Leaf theatre. Mount
Dennis, Ont.. Canada.—Small town patronage.

OCEAN SWELLS, a Chri.stie comedy.—Got over

in good shape, class it as about the average

Christie comedy. Two reels.—S. G. Ihde, Poto-

play theatre, Ashland, Kan.—Small town patron-

age.

PARDON US, a Cameo comedy.—Average sin-

gle reeler is about all one could say about this

one.—S. G. Ihde, Photoplay theatre, Ashland,

Kan.—Small town patronage.

Scenes from “Dangerous Odds,” the
latest Bill Cody Western in which
Eileen Sedgwick plays the feminine
lead. This is an Independent Pic-
tures Corporation publication.

A PERFECT THIRTY-SIX, a Christie comedy.
—A very good Christie comedy. Many laughs and
well done.—Clifford L. Niles, Grand theatre, Ana-
mosa, la.—General patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD, with special cast.—This

second series hasn’t the kick that the first series

had. They only act as a filler for me and we
will be glad when they are over. Too much the
sameness, one round with another. Two reels.

—W. J. Shoup, DeLuxe theatre, Spearville, Kan.
—Small town patronage.

THE GO-GETTERS, with Alberta Vaughn.—
“And Never the Twain Shall Meet” is the title of

this breezy two-reeler. We can’t say that they
actually draw business, but they help to round
out a good show. Two reels.—John W. Hawkins.
Capitol theatre. New Bedford. Mass.—General pa-

tronage.

THE GO-GETTERS, with Alberta Vaughn.—
This is a real good show and will please. Plenty
of out-door action. Eight reels.—W. T. Biggs,

Unique theatre, Anita, la.—General patronage.

TELEPHONE GIRL, with Alberta Vaughn.—
Good and popular with our audiences. Two reels.

—C. V. Anderson. Oak theatre, Oakdale, Nebr.

THE TELEPHONE GIRL, with Alberta Vaughn.
—Good and better. Anyone who would raise any
kind of a kick on this series should be shot.

Two day run. Two reels.—A. J. Milton Bean,

Maple Leaf theatre. Mount Dennis, Ont., Canada.

—Small town patronage.

FIRST NATIONAL
THE BALLOONATIC, with Buster Keaton.—

A

very good comedy that pleased and a business

getter. Play it.—Clifford L. Niles, Grand theatre,

Anamosa, la.—General patronage.

THE TOONERVILLE TROLLEY.—Two reels of

absolutely nothing. Have ran two of them and
one fellow laughed or coughed. Two reels.—Don
Wilcox, Colome theatre, Colome, S. Dak.—Gen-

eral patronage.

WHEN SUMMER COMES, with a special cast.

—

A

good two reel comedy. Regular crowd. Two
reels.—G. F. Rediske. Star theatre. Ryegate, Mont.

—Small town patronage.

PATHE
OUR GANG COMEDIES,—All good. Jack

Greene, New Geneseo theatre, Geneseo, 111.—Gen-

eral patronage.

OUR GANG COMEDIES.—Have yet to receive

a poor one. All consistently good, and grownups
enjoy them as much as the kids. Two reels.

—

Adolph- Kohn. Pastime theatre. Granville, N. Y.

—

Small town patronage.

AESOP’S FABLES,—All good.—Jack Greene,

(Continued on page 178.)
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By some unexplainable undercurrent in

announced for release, every big theatre

low down” on it.

How they get it is unexplainable—^but

undercurrent of information that has alre

Such big time representative showmen as Aaron
A. H. Blank of Des Moines, Manager Vanni of the

of Dallas, Ted Perkas of Columbus, Fred Quimby
and more than 130 others (all the foremost first

“BROKEN LAWS” and will exploit the picture to

These men aren’t influenced by salesmanship, for

and we’ve got that picture in “BROKEN LAWS.”
sell yourself when you see what the biggest showm
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' the Trade, every time a winning picture is

owner throughout the country “gets the

they get it. As the direct result of that

ady been passed along on

—

Jones of Chicago, Frank Newman of Kansas City,

Poli Circuit, Fred Dolle of Louisville, Ray Stinnett

of Ft. Wayne, Fred Botzun of Akron and Canton

run theatres), have booked and set play dates on

the limit.

to get their business you’ve got to have
“
a picture

”

“BROKEN LAWS” won’t be sold to you—you’ll

en of the country will do with it.

FILM BOOKING OFFICES
723 Seventh Ave., New York

Exchanges Everywhere
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EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,
Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State

New Geneseo theatre, Geneseo, 111.—General
patronage.

ALL WET, with Charley Chase.—These Charley
Chase one reel comedies are all good, and give as
much satisfaction or better than most two reelers.

—Sam Minich, Cater theatre, Marceline, Mo.

—

General patronage.

ARE BLOND MEN BASHFUL, with Arthur
Stone.—Fine. Just as good as a feature and
enjoyed as much. This fellow is going fine. Two
reels.—A. F. Jenkins, Community theatre, David
City, Nebr.—General patronage.

BARNYARD RODEO, an Aesop Fable.—This is

about the best one we ever had of these fables,

and they are all good.—Dinsmore & Son, Majes-
tic theatre, Weiner, Ark.—Small town patronage.

BIG BUSINESS, with Our Gang.—Another
good one. These are all good. Come on, boys,

join the club and shoot in reports on all your
pictures. Let’s weed out the lemons. Two reels.

—W. J. Shoup, DeLuxe theatre, Spearville, Kan.
—Small town patronage.

BOYS TO BOARD, with Our Gang.—Good, any
Gang is good. Two reels.—R. K. Lang, The Ar-
cadia theatre, Cobb, Wis.—Neighborhood patron-

age.

THE CAT’S MEOW, with Harry Langdon.—
For action and laughs this one cannot be beat.

Good as "Picking Peaches,’’ and some liked it

better. Two reels.—Dinsmore & Son, Majestic

theatre, Weiner, Ark.—Small town patronage.

DERBY DAY, with Our Gang.—The first reel is

not very exciting but the second is up to the

Gang standard. Two reels.—Robt. L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat-

ronage.

DERBY DAYS, with Our Gang.—Whoever is

passing these comedies up are missing a good
bit, as they are great. We have never had a

bad one. Some are better than others, but they

are all good. Two reels.—W. J. Shoup, DeLuxe
theatre, Spearville, Kan.—Small town patronage.

THE FIRE FIGHTERS, with Our Gang.—Pretty
tame.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

GEE WHIZZ, GENEVIEVE, with Will Rogers.

—Nothing to this at all, won’t even get by as a
filler. One of the poorest we have seen to be a
comedy. Two reels.—Wm. Hoefs, Queen theatre.

Ft. Stockton, Tex.—General patronage.

THE HALFBACK OF NOTRE DAME.—A com-
edy full of thrills, action and laughs. That’s what
we want when we play comedies. Pleased my
patrons a lot. Two reels.—H. E. Partrick, Pal-
ace theatre. North Rose, N. Y.—Small town pa-
tronage.

LOVE’S SWEET PIFFLE.—Good, but we have
had better.—A. F. Jenkins, Community theatre,

David City, Nebr.

MAUD MULLER.—Ran this for the kids, but
will have to class it as very thin entertainment.
It may go over fine at an old maid’s quilting

party, but for entertainment it is a total loss, with
no insurance. Two reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town
patronage.

NOAH’S OUTING.—This is an extra good
Fable.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

ONE AT A TIME, with Lee Moran.—-This is

one that I must report as poor. Whoever made
this comedy and put a handle of comedy on it

must have been sick. One reel.—W. J. Shoup,
DeLuxe theatre, Spearville, Kans.—Small town
patronage.

OUTDOOR PAJAMAS, with Charley Chase.

—

Quite a few laughs in this one. One reel.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

PICKING PEACHES, with Harry Langdon.

—

Have read so many good reports on this comedy
that I had resolved not to report on it, but after

seeing it can’t resist telling how good it is. Some
of my patrons said the best they had ever seen,

but “best” is a pretty big word. Certainly was
the best I had seen in a long time. Two reels.

—H. E. Partrick, Palace theatre. North Rose,
N. Y.—Small town patronage.

SCORCHING SANDS, with Stan Laurel.—TTiis
is a pretty good comedy and has several laughs.

One reel.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

SHANGHAIED.—The worst comedy I’ve seen in

25 years. Pathe’s comedies are very good, how-
ever, but I’ll call this a blank.—W. O. Stevens,

Apollo theatre, Princeton, 111.—General patronage.

THE SOILERS, with Stan Laurel.—This is

great stuff, especially if you have run "The Spoil-

ers.”—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

STUNTS, a Sportlight.—Good. Something dif-

ferent. One reel.—S. G. Ihde, Photoplay theatre,
Ashland, Kan.—Small town patronage.

UNIVERSAL
FIGHT AND WIN, with Jack Dempsey.—These

are good two reel subjects, but not near as good
as the first series of “The Leather Pushers,” in
which Reginald Denny appeared. Paid much more
for those, to my sorrow, and so far had nine
losing weeks, with one more to follow. Never
again. Two reels.—Adolph Kohn, Pastime theatre,
Granville, N. Y.—Small town patronage.

NEXT BASE.—Not the kind of comedy people
like to see. Very cheap stuff. One reel.—W. A.
Doerschlag, Strand theatre. Ransom, Kans.—Small
town patronage.

NO ONE TO LOVE, with Neeley Edwards.

—

Rotten, that’s all I can say for the Star Brand
of single reel comedies. One reel.—G. F. Rediske,
Star theatre, Ryegate, Mont.—Small town patron-
age.

OH, WHAT A DAY, a Gump comedy.—An
average Gump comedy that pleased. Different,
and makes a change.—Clifford L. Niles, Grand
theatre, Anamosa, la.—General patronage.

QUIT KIDDING, with Buddy Messenger.—

A

fair comedy.—Roy W. Adams, Pastime theatre.
Mason, Mich.—General patronage.

SUCH IS LIFE.—About as good as any of the
Peggy’s. If they would just give her a plot or
connected story, she would be a knockout. Clif-

ford L. Niles, Grand theatre, Anamosa, la.

—

General patronage.

YOU’RE NEXT.—Century comedy.—P r e 1 1 y
fair.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

VITAGRAPH
BOBS AND BOOBS, with Larry Semon. A

fine one reel comedy. Will get the laughs. One
reel.—A. C. Betts, Powers theatre. Red Creek,
N. y.—Small town patronage.

LIGHTNING LOVE, with Larry Semon. An-
other good slapstick comedy for Larry.—Clifford

L. Niles, Grand theatre, Anamosa, la.—General
patronage.

SPIES AND SPILLS, with Larry Semon. The
best one reel comedy we have had to date. Larry’s
comedies seem to please. Consider this extra good.

One reel.—A. C. Betts, Powers theatre. Red Creek,

N. Y.—Small town patronage.

MISCELLANEOUS
SEEING CANADA (Canadian Government).

—

Every Canadian exhibitor should find a place on
his program for this series. One reel.—A. J.

Milton Bean, Maple Leaf theatre. Mount Dennis,

Ont., Canada.—Small town patronage.

“JINKS” AND THE KNOWING GNOME
(Bray).—These were furnished by the supervisor

of exhibits of the New York Slate Board of

Health, and they were both good. “Jinks” is

cartoon work. Bioth prints in fine condition. Two
reels..—L. Deyo, Miers theatre, Schoharie, N. Y.
—General patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT WANTED
WANTED: 800 good second hand theatre

chairs. Give details and description in answer-
ing. “F. F.,” Exhibitors Herald.

THEATRE FOR SALE
FOR SALE: Theatre, located in Good Wis-

consin town in very heart of dairy community.
First reasonable offer takes it as other business
takes all my time. Address, W. D., Exhibitors
Herald.

THEATRE WANTED
WANTED: To lease Modern Theatre, com-

pletely equipped in city of not less than 5,000
population. Would consider house which is

somewhat run down, but can be built up with
proper management. Can guarantee to produce
results. Gilt edged references. Let me know
what you have. Address H. K. Allen, Box 33,
Mountain Grove, Me.
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OH BOY!
By DANNY of Film Daily

There are great pictures. Fine pictures. Artistic pictures.

And then there are great box office successes.

And the fine artistic pictures. Are not necessarily the great box office successes.

Which prefaces this:

That “Broken Laws” (F. B. O.) should be one of the great box office successes.

Of 1925. Because it will be released far too late. To make much of a dent. Of what is

left of 1924. But watch it go. Even with the few days left of the year.

Here’s a woman s picture. Built for women. Mothers particularly. And
if it isn’t a clean up. If it doesn’t set women talking their heads off. Then this

is a bad day for predictions.

Mrs. Wally Reid produced it. You know what “Human Wreckage” did. Well this

one looks to beat that. All hollow. The story is far more interesting. Not so morbid.

And tells of how a pampering mother spoiled her son. Until he kills an old woman with
his car—is sentenced to manslaughter, and the mother then tries to take the blame on her-

self.

If you think the courtroom scene of “Madame X” was a wallop—with the son de-

fending his mother—you’ll get another greater kick. When you see the mother in this one,

pleading to take the punishment meted to her son. Boy, what a kick!

They finish this with a dream ending. Sort of lets you down. Think it would have

been better otherwise. But that’s just a trifling matter of individual opinion. Because no
matter what they do with it. This one registers sure fire.

‘‘Broken Laws” may not get a listing. By the critics. As one of the best pictures for

1925. But unless all signs fail. It will make a real record. At the box office. Fd rather

have box office records. For mine. Than the likes—or dislikes—of critics.

Although released only a few days and although selling has not even started

through our 34 exchanges—more than 84 first-run theatres have booked “BROKEN
LAWS.” In New York City, last week, 33 Exhibitors saw “BROKEN LAWS” in our

Projection Room, and the entire 33 of them booked the picture without stepping outside of

the room. 14 of these 33 exhibitors announced their intentions to shelve another costly

feature in order to play “BROKEN LAWS” after they had seen it. Play dates now being

booked through our 34 exchanges in order of Exhibitors’ applications. Film Booking

Offices of America, Inc., 723 7th Ave., New York City.
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[MILABIEAmmiONS]
ASSOCIATED EXHIBITORS

IS LOVE EVERYTHING?, Alma Rubens,
Frank Mayo, H. B. Warner, 6,000. Melodrama.
Au.; W Christy Cabanne. Dir.; W. Christy
Cabanne. NP: 12-6-24.

PRICE OF A PARTY, THE, Hope Hampton, Har-
rison Ford, Mary Astor, Arthur Edmund
Carewe, 6,060. Metropolitan drama. Au

:

William MacHarg. Dir: Charles Giblyn. NP

:

11/1/24.

CHADWICK PICTURES
I AM THE MAN, Lionel Barrymore, Seena Owen,
Gaston Glass, 7,000. Political drama. Au : Ivan
Abramson. Dir: Ivan Abramson. NP : 11/22/
24.

MEDDLING WOMEN, Lionel Barrymore, Sigrid
Holmquist, 7,000. Society drama. Au : Ivan
Abramson. Dir: Ivan Abramson. NP : 11/8/24.

PAINTED FLAPPER, THE, James Kirkwood,
Pauline Garon, Craufurd Kent, Kathiyn Will-
iams, Claire Adams, Hallam Cooley, John Har-
ron, 6,000. Flapper comedy drama. Au: Alan
Pearl. Dir: John Gorman. NP: 11/1/24.

FILM BOOKING OFFICES
CHEAP KISSES, Lillian Rich, Cullen Landis,
Vera Reynolds, Phillip Smalley, Louise Dresser,
Bessie Eyton, 6,538. Flapper comedy drama.
Au. : C. Gardner Sullivan. Dir.: John Ince.

NP: 12-6-24.

LIFE’S GREATEST GAME, Tom Santschi, Jane
Thomas, Johnnie Walker, 7,000. Baseball
comedy drama. Au : Emile John.son. Dir:
Emory Johnson. NP : 10/11/24.

MILLIONAIRE COWBOY, THE, Maurice Flynn,
Gloria Grey, 4,841. Western comedy drama.
Au : Darryl Francis Zanuck. Dir : Harry Car-
son. NP: 11/22/24.

THUNDERING HOOFS, Fred Thomson, Ann May,

3,000.

Western melodrama. Au: Marion Jack-
son. Dir: A1 Rogell. NP : 10/4/24.

FIRST NATIONAL
CHRISTINE OF THE HUNGRY HEART, Florence

Vidor, Warner Baxter, Clive Brook, Walter
Hiers, 7,493. Domestic drama. Au: Kathleen
Norris. Dir: George Archainbaud. NP : 11/
15/24.

CLASSMATES, Richard Barthelmess, Charlotte
Walker, Reginald Sheffield, Madge Evans, 7000.
Drama with West Point background. Au.

;

Wm. C. DeMille, Margaret Turnbull. Dir. :

John Robertson. NP : 12-6-24.

HER NIGHT OF ROMANCE, Constance Tal-

madge, Ronald Colman, 7,211. Farce comedy.
Au. : Hans Kraly. Dir. ; Sidney Franklin.
NP; 12-6-24.

HUSBANDS AND LOVERS, Lewis Stone,
Florence Vidor, Lew Cody, Dale Fuller 8,000.

Domestic drama, Au. : John M. Stahl. Dir. :

John M. Stahl. NP: 11/29/24.

IN HOLLYWOOD WITH POTASH AND PERL-
MUTTER, Alexander Carr, George Sidney, Vera
Gordon, Betty Blythe, Bell Bennett, Anders
Randolph, David Butler, 6,700. Motion picture

comedy. Au: Montague Glass. Dir: A1 Green.

NP: 10/4/24.

MADONNA OF THE STREETS, A, Nazimova.
Milton Sills, 7,507. London drama. Au: W. B.

Maxwell. Dir: Edwin Carewe. NP : 11/8/24.

ONLY WOMAN, THE, Norma Talmadge, Eugene
O’Brien, 6,770. Society drama. Au: C. Gard-
ner Sullivan. Dir: Sidney Olcott. NP : 11/15/24.

SANDRA, Barbara LaMarr, Bert Lytell, Arthur
Edmund Carewe, 7,749. Modern society drama,
.^u : Pearl Doles Bell. Dir: Arthur H. Sawyer.
NP: 11/29/24.

SILENT WATCHER, THE, Glenn Hunter, Bessie

Love, Hobart Bosworth, Gertrude Astor, Alma
Bennett, 8,000. Metropolitan political drama.
Au: Mary Roberts Rinehart. Dir: Frank Lloyd.

NP: 11/1/24.

SUNDOWN, Bessie Love, Roy Stewart, Hobart
Bosworth, Charles Murray, Arthur Hoyt, 9,000.

Western drama. Au: Earl Hudson. Dir: Lau-
rence 'Trimble. NP : 10/25/24.

TARNISH, May McAvoy, Ronald Colman, Marie
Prevost, Norman Kerry, Harry Myers, 7. Mod-
ern drama. Au : Gilbert Emery. Dir : George
Fitzmaurice. NP : 10/4/24.

FOX FILM
DANTE'S INFERNO, Ralph Lewis, Pauline

Starke, Joseph Swickard, Gloria Grey, 5,480.

Modern drama paralleling "Inferno.** Au: Cy-
rus Wood. Dir: Henry Otto. NP : 11/22/24.

Key to Abbreviations

AU : Author.
DIR: Director.
NP: Date of issue containing

‘‘New Pictures” analysis of picture.

“Available Attractions” appears
regularly in the HERALD during
each six months’ period and is in-

corporated in the BOX OFFICE
RECORD for permanent
reference.
See published issues of the

RECORD for information on
older pictures.

DARWIN WAS RIGHT, Nell Brantley. George
O’Hara, 4,992. Comedy of evolution. Au

;

Edward Moran. Dir: Lewis Seiler. NP:
1 1/29/24.

DESERT OUTLAW, THE, Buck Jones, Evelyn
Brent. 6,000. Western melodrama. Au: Charles
Kenyon. Dir: Edmund Mortimer. NP : 10/18/24.

GREAT DIAMOND MYSTERY. THE, Shirley
Mason, Jackie Saunders, Harry von Meter. 5,096.
Melodrama. Au : Shannon Fife. Dir : Denison
Clift. NP: 11/15/24.

HEARTS OF OAK, Hobart Bosworth, Pauline
Starke, 6,000. Drama of sacrifice. Au: James
A. Herne. Dir: John Ford. NP : 9/27/24.

HONOR AMONG MEN, Edmund Lowe, Claire
Adams, Sheldon Lewis, Diana Miller, 6,000.
Mythical kingdom romance. Au : Richard Hard-
ing Davis. Dir: Denison Clift. NP : 10/25/24.

IRON HORSE, THE, Winston Miller, Peggy Cart-

Pat O’Malley and Wanda Hawley are
featured in the Frank Woods produc-
tion “Let Women Alone,” two scenes
from which are shown above. The
picture is based on the Saturday Eve-
ning Post Story “On the Shelf” by
Viola Brothers Shore. Producers Dis-
tributing Corporation will issue it.

wright, George O’Brien. Madge Bellamy, 11,400.
Historical drama. Au : Charles Kenyon, John
Russell. Dir: John Ford. NP : 11/15/24.

MAN WHO CAME BACK, THE. George O’Brien,
Dorothy Mackaill, Cyril Chadwick, Ralph Lewis,
8.000. Drama of redemption. Au : John Flem-
ing Wilson. Dir: Emmett Flynn. NP: 9/27/24.

OH YOU TONY, Tom Mix, Tony, Claire Adams.
6,302. Western comedy drama. Au: Don W.
Lee. Dir: J. G. Blystone. NP: 10/11/24.

PAINTED LADY, THE, George O’Brien, Dorothy
Mackaill, Harry T. Morey, Lucille Rickson,
7.000. Drama of sacrifice. Au: Larry Evans.
Dir: Chester Bennett. NP : 10/18/24.

TEETH, Tom Mix, Lucy Fox, Lucien Littlefield,
Tony, Duke, 6,190. Western comedy drama.
Au. : Clinton H. Stagg, Virginia H. Brightmann.
Dir.: J. G. Blystone. NP : 12-6-24.

WARRENS OF VIRGINIA, THE, Georp
Backus, Martha Mansfield, Jimmie Ward, Wil-
fred Lytell, 6,000. Civil War drama. Au

:

Wm. C. DeMille. Dir: Elmer Clifton. NP:
11/29/24.

WINNER TAKE ALL, Buck Jones, Peggy Shaw,
Edward Hearn, 5,940. Prize ring comedy
drama. Au: Larry Evans. Dir: W. S. Van
Dyke. NP: 11/8/24.

METRO GOLDWYN
BANDOLERO, Pedro de Cordoba, Renee Adoree,

8.000. Spanish romance. Au: Paul Gwynne.
Dir: Tom Terriss. NP : 10/18/24.

BEAUTY PRIZE, THE, Viola Dana, Pat O’Malley,
3,750. Comedy drama. Au: Nina Wilcox Put-
nam. Dir: Lloyd Ingraham. NP : 11/1/24.

CIRCE, THE ENCHANTRESS, Mae Murray,
James Kirkwood, Charles Gerrard, Tom Ricketts,
6,882. Jazz romance. Au : Vicente Blasco
Ibanez. Dir: Robert Z. Leonard. NP : 9/27/24.

HEART BANDIT, THE, Viola Dana, Milton Sills,

4,909. Regeneration drama. Au : Frank Ken-
nedy Myton. Dir: Oscar Apfel. NP: 11/22/24.

MARRIED FLIRTS, Pauline Frederick, Conrad
Nagel, Mae Busch, Huntly Gordon, 7,000.

ciety drama. Au: Louis Joseph Vance. Dir:
Robert G. Vignola. NP : 11/8/24.

NAVIGATOR, THE, Buster Keaton, Katherine Mc-
Guire, 6,000. Honeymoon comedy. Au: Jean
Havez, Joseph Mitchell, Clyde Bruckman. Dir:
Donald Crisp. NP : 10/4/24.

SNOB, THE, John Gilbert, Norma Shearer, Conrad
Nagel, Phyllis Haver, Hedda Hopper, 6,513.
Modern drama. Au: Helen R. Martin. Dir:
Monta Bell. NP : 11/22/24.

PARAMOUNT
ALASKAN, THE, Thomas Meighan, Estelle Tay-

lor, John Sainpolis, Frank Campeau, Anna May
Wong, 6,736. Northern drama. Au: James Oli-
ver Curwood. Dir: Herbei-t Brenon. NP

:

9/27/24.

BORDER LEGION, THE, Antonio Moreno, Helene
Chadwick, Rockliffe Fellowes, 7,000. Western
melodrama. Au : Zane Grey. Dir : William K.
Howard. NP: 11/22/24.

CITY THAT NEVER SLEEPS. THE. Louise
Dresser, Ricardo Cortez, Kathiyn Williams, Vir-
ginia Lee Corbin, 6,097. Metropolitan drama.
Au: Leroy Scott. Dir: James Cruze. NP: 11/
22/24.

DANGEROUS MONEY, Bebe Daniels, Tom Moore,
6.864. Metropolitan romance. Au : Robert Her-
rick. Dir; Frank Tuttle. NP: 11/8/24.

FAST SET, THE, Betty Compson, Adolphe Men-
jou, Elliott Dexter, ZaSu Pitts, 8,000. Society
drama. Au : Frederick Lonsdale. Dir : William
DeMille. NP: 11/8/24.

FEET OF CLAY, Vera Reynolds, Rod LaRoeque,
Julia Faye, Ricardo Cortez, Robert Edeson, Theo-
dore Kosloff, Theodore Roberts, 9,746. Society
drama. Au: Margarette Tuttle. Dir: Cecil B.
DeMille. NP: 9/27/24.

FORBIDDEN PARADISE, Pola Negri. Rod
LaRoeque, Adolphe Menjou, Pauline Starke,

8,000.

Russian drama. Au : Lajos Biro. Dir:
Ernst Lubitsch. NP : 11/29/24.

GARDEN OF WEEDS, THE, Betty Compson,
Rockliffe Fellowes, Warner Baxer, Charles
Ogle, 6,000. Modern drama. Au. : Leon Gordon.
Dir.: James Cruze. NP : 12-6-24.

HER LOVE STORY, Gloria Swanson, Ian Keith,
George Fawcett, 7,000. Love drama. Au : Mary
Roberts Rinehart. Dir: Allan Dwan. NP:
11/16/24.
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Two scenes from “Under Fire,” £rst of

the General Charles King stories fea-

turing William “Bill” Patton which
Albert Smith is producing for Clifford

S. Elfelt.

MANHATTAN, Richard Dix, Jacqueline Logan,
Gregory Kelly, George Seigman, 6,41S. Metro-
politan comedy drama. Au : Jeffery Farnol.

Dir: R. H. Burnside. NP : 11/29/24.

STORY WITHOUT A NAME, THE, Agnes Ayres,

Antonio Moreno, Tyrone Power, Louis Wolheim,
Maurice Costello, 6,000. Adventure story. Au:
Arthur Stringer. Dir: Irvin Willat. NP : 11/

1/24.

PATHE
BATTLING ORIOLES, THE, Glen Tryon, Blanche

Mehaffey, 5,600. Baseball story. Au: Hal
Roach. Dir: Ted Wilde, Fred Guiol. NP

:

10/15/24.

DYNAMITE SMITH, Charles Ray, Bessie Love,

Wallace Beery, Jacqueline Logan, 6,400. Melo-

drama. Au : C. Gardner Sullivan. Dir : Ralph
Ince. NP: 10/4/24.

HOT WATER, Harold Lloyd, Jobyna Ralston,

4,899. Comedy. Au: Sam Taylor. Dir: Sam
Taylor, Fred Newmeyer. NP : 11/22/24.

PRINCIPAL
HELEN’S BABIES, Baby Peggy, Jean Carpenter,

Clara Bow, Claire Adams, 6,000. Domestic
comedy drama. Au : John Habberton. Dir

:

Wm. A. Seiter. NP: 11/1/24.

MINE WITH THE IRON DOOR, THE, Pat O’Mal-
ley, Dorothy Mackaill, Robert Fraser, Charles
Murray, Mary Carr, Creighton Hale, Raymond
Hatton, 6,280. Adventure romance. Au: Harold
Bell Wright. Dir: Sam Wood. NP: 11/1/24.

PROD. DIST. CORP.
ANOTHER MAN’S WIFE, James Kirkwood, Lila

Lee, Matt Moore, Wallace Beery, 6,000. Domes-
tic drama. Au: Elliott Clawson. Dir: Bruce
Mitchell. NP: 10/25/24.

BARBARA FRIETCHIE, Florence Vidor, Edmund
Lowe, 7,149. Civil War romance. Au: Clyde

Fitch. Dir: Lambert Hillyer. NP : 11/8/24.

GIRL ON THE STAIRS, THE, Patsy Ruth
Miller, W. Frances Raymond, Arline Pretty,

Shannon Day, Niles Welch, Freeman Wood,
Bertram Grassby, 6,214. Melodrama. Au.

;

Winston Bouve. Dir. : William Worthington.

NP: 12-6-24.

HOUSE OF YOUTH, THE, Jacqueline Logan,
Malcolm MacGregor, Vernon Steele, Gloria Grey,

7.000. Youthful romance. Au: Maude Radford
Warren. Dir: Ralph Ince. NP: 11/1/24.

LEGEND OF HOLLYWOOD, A, Percy Marmont,
ZaSu Pitts, Alice Davenport, 6,000. Motion pic-

ture drama. Au : Frank Condon. Dir : Renaud
Hoffman. NP: 9/27/24.

RAMSHACKLE HOUSE, Betty Compson, Robert

Lowing, 6,000. Modern drama. Au: Hulbert

Footner. Dir: Harmon Weight. NP : 10/4/24.

RECKLESS ROMANCE, T. Roy Barnes, Harry
Myers, Wanda Hawley, Slyvia Breamer, Tully

Marshall, 5,533. Farce comedy. Au: Herbert

Winslow, Emil Nyitray. Dir: Scott Sidney.

NP: 11/1/24.

ROARING RAILS, Harry Carey, Edith Roberts,

6.000. Railroad drama. Au: Hunt Stromberg.

Doris Dorn. Dir: ’Tom Forman. NP : 11/8/24.

TROUPING WITH ELLEN, Helene Chadwick,

Mary Thurman, Gaston Glass, Zena Keefe, Ty-
rone Power, 6,000. Stage story. Au: Earl Derr
Biggers. Dir: T. Hayes Hunter. NP : 10/18/24.

WISE VIRGIN. THE, Patsy Ruth Miller, Edythe
Chapman, Lucy Fox, Matt Moore, 6,000. Comedy
drama. Au : Elmer Harris. I)ir : Lloyd In-

graham. NP: 11/22/24.

UNIVERSAL
FAST WORKER, THE, Reginald Denny, Laura

LaPlante, Ethel Grey Terry, Richard Tucker,
7.000. Society comedy drama. Au: George
Barr McCutcheon. Dir: William A. Seiter.

NP: 10/26/24.

MEASURE OF A MAN, THE, William Desmond,
Marin Sais, 5,000. Lumber country melodrama.
Au: Norman Duncan. Dir: Arthur Roason.
NP:, 10/11/24.

RIDIN' KID FROM POWDER RIVER, THE,
Hoot Gibson, Gladys Hulette, Gertrude Astor,
Tully Marshall, Walter Long, 5,727. Western
melodrama. Au : H. H. Knibbs. Dir : Edward
Sedgwick. NP: 11/8/24.

ROSE OF PARIS, Mary Philbin, Robert Cain,
John Sainpolis, Frank Currier, 6,363. Parisian
drama. Au: Delly. Dir: Irving Cummings.
NP: 10/18/24.

VITAGRAPH
CAPTAIN BLOOD. J. Warren Kerrigan, Jean

Paige, James Morrison, Charlotte Merriam,
8.000. Spanish period drama. Au : Rafael Sa-
batini. Dir: David Smith. NP: 9/27/24.

CLEAN HEART, THE, Percy Marmont, Otis Har-
lan, Marguerite de la Motte, 7,950. Drama of
man’s rehabilitation. Au: A. S. M. Hutchinson.
Dir: J. Stuart Blackton. NP: 9/27/24.

GREATER THAN MARRIAGE, Marjorie Daw,
Lou Teilegen, Tyrone Power, Mary Thurman,
7.000. Society drama. Au : Louise Vance. Dir

:

Victor Hugo Halperin. NP: 11/22/24.

WARNER BROTHERS
LOVER OF CAMILLE, THE, Monte Blue, Marie

Prevost, Willard Louis, 7,200. Romantic drama.
Au : Sacha Guitry. Dir : Harry Beaumont. NP :

10/4/24.

LOVER’S LANE, Robert Ellis, Gertrude Olmstead,
Craufurd Kent, 6,000. Rural comedy drama.
Au: Clyde Fitch. Dir: Phil Rosen. NP: 10/
25/24.

NARROW STREET, THE, Dorothy Devore.
Matt Moore, David Butler, Russell Simpson,
Gertrude Short, 7,000. Modern drama. Au:
Edwin Bateman Morris. Dir; William Beau-
dine. NP: 11/29/24.

THIS WOMAN, Irene Rich, Ricardo Cortex,
Louise Fazenda, Frank Elliott, Creighton Hale,
Marc McDermott, Clara Bow. 7,000. Modern
drama. Au: Howard Rockey. Dir; Phil
Rosen. NP: 11/29/24.

STATE RIGHTS
BARRIERS OF THE LAW (Independent)

Helen Holmes, William Desmond, J. P. Mc-
Gowan, 5,829. Society melodrama. Au

:

Two outstanding scenes from the Fox
special production “The Roughneck,”
Robert W. Service’s story of the
Yukon starring George O’Brien which
is playing at the Central theatre on
Broadway.

Scenes from Warner Brothers produc-
tion of the Willa Cather story “A
Lost Lady” in which Irene Rich is

featured.

Travers Vale. Dir; J. P. McGowan. N.P:
11/29/24.

BLACK GOLD (Steiner) Pete Morrison, Belle

Bennett, Peggy Montgomery, 5,000. Western
drama. Au: Forest Sheldon. Dir: Forest Shel-

don. NP: 10/11/24.

BORDER JUSTICE (Independent) Bill Cody.
John Gouch, Nola Luxford, 5,432. Western
drama. Au: William Lester. Dir: Reeves
Eason. NF: 11/29/24.

EMPTY HEARTS (Banner) John Bowers, Charles
Murray, Clara Bow, Lillian Rich, 6,000. Do-
mestic drama. Au : Evelyn Campbell. Dir : A1
Santell. NP: 10/25/24.

FRAME-UP, THE (Independent) Jack Livingston,

Frank Norris, Eugene Voltaire, 4,795.
_

Western
crook drama. Au: L. V, Jefferson. Dir: Harry
G. Moody. NP: 10/11/24.

HEADIN’ THROUGH (Steiner) Leo Maloney,
Josephine Hill, 5,000. Western drama. Au:
Frances and Ford Beebe. Dir : Leo Maloney and
Bob Williamson. NP : 10/4/24.

HUTCH OF THE U. S. A. (Steiner) Charles Hut-
chison, Edith Thornton, 5,000. Revolutionary

melodrama. Au: J. F. Nattleford. Dir: James
Chapin. NP: 10/11/24.

MAN WITHOUT A HEART, THE (Banner) Ken-
neth Harlan, Faire Binney, David Powell, Jane
Novak, 6,000. Society drama. Au: Ruby M.

Ayres. Dir: Bui’ton King. NP: 11/1/24.

OFFENDERS, THE (Independent) Margery Wil-

son, Percy Helton, 4,222. Romantic drama. Au :

Katherine Eggleston. NP : 10/25/24.

PERFECT ALIBI, THE (Steiner) Leo Maloney,
Josephine Hill, 5,000. Western melodrama. Au:
Frances and Ford Beebe. Dir : Leo Maloney.

NP: 10/4/24.

POISON (Steiner) Charles Hutchison, Edith

Thornton, 5,000. Bootlegging melodrama. Au

:

Charles Hutchison. Dir: James Chapin. NP

:

10/18/24.

RAINBOW RANGER. THE (Steiner) Pete Morn-
son, Peggy Montgomery, 5,000. Western comedy
drama. Au: Forest Sheldon. Dir: Forest Shel-

don. NP: 10/4/24.

RIDIN’ DOUBLE (Steiner) Leo Maloney. Jose-

phine Hill, 5,000. Western drama. Au: Franks
and Ford Beebe. Dir; Leo Maloney. NF:
9/27/24.

SPEED SPOOK, THE (Burr) Johnny Hines, Fairc

Binney, Edmund Breesc, Frank Lossee, 6,000.

Racing comedy drama. Au : William Wallace

TENTH WOMAN, THE, Beverly Bayne, John

Roche, June Marlowe, Raymond McKee, 6,000.

Modern romance. Au: Harriet T. Comstock.

Dir: James Flood, NP : 10/11/24.

TRUTH ABOUT WOMEN, THE (Banner) Hope
Hampton. Lowell Sherman, David Powell. Mary
Thurman, 5,700. Domestic drama. Au: Leota

Morgan. Dir: Burton King. NP: 11/16/24.

TUCKER’S TOP HAND (Steinter) Neal Hart,

Aline Goodwin, 5,000. Western drama. Au:

9/27/24.

UNMARRIED WIVES (Gotham) Mildred Harris,

Gladys Brockwcll. Lloyd Whitlock, Bernard Ran-

dall, 6,000. Society drama. Au: Dorothy Howell.

Dir: James P. Hogan. NP : 10/11/24.



182 EXHIBITORS HERALD December 27, 1924

"theatre constructionI
AND EQUIPMENT I

Seattle’s Capitol

to Embrace Latest

in Theatre Design
In the completion of the Capitol Theatre

there has been added to Seattle’s list of

picture houses a building, in which no ex-
pense has been spared and every known
device employed to carry out the slogan
“The last word iri theatre construction.’’

The exterior has been treated in simple
Italian renaissanc-e with terra cotta trim
and Scrafito frieze. The auditorium is cosy
and the solid foyer wall with its full length
silk curtain reflecting a soft subdued light

is new. The main floor is laid out as a

parabola, not only giving a scientific sight-

ing line but also improving the acoustics.

Flanking each side of the proscenium open-
ing is combined garden and organ grill.

The organ to be installed will be complete
in every detail as to solo stops and all the

e.xacting accompaniments which pictures

demand. The gardens are complementary
to the screen and will be employed to typify

the spirit of the picture.

.The ventilation has received careful study

and two: large fans are used. The air is

pulled through tempering coils, is treated

with ozone and retempered before entering

the house. Equipment is also provided to

give ice cooled air in the summer. Entering
the auditorium at four points through large

plenum chambers the volume of air is dif-

fused to every part without the slightest

suggestion of draft. An installation of

thermostats controls the temperature with

a variation of less than two degrees. The
mirror screen is the very latest and has no
superior. The drapes and furnishings are

rich and subdued.
The seating has received special attention,

not only as regards adjustments of incline

to suit all elevations but they are the widest

yet installed. Fifty per cent are twenty-two
inches wide and no seat is less than twenty

inches. The projection room has re-

ceived the highest praise from officials and
is unequalled in equipment and in addition

has a separate fan system of ventilation.

The theme of interior wall and ceiling

decoration is a symphony of color. The
ceiling is graduated from deep blue at the

walls to an orange in the center. The walls

are caen stone with an embellishment of

wall boxes and six paintings of prominent
capitol buildings.

The entire lighting system in the audi-

torium, stage, gardens and foyer is indirect

on three wires controlled by dimmers in

the projection room. This affords a wide
use of colored lights which provide won-
derful lighting effects.

A well designed marquee, tile vestibule,

onyx box office and mahogany entrance

doors produce a pleasing and inviting front.

Start Building of

New Gary Theatre
Construction of the new million dollar

theatre building for Gary, Ind., has been
started at Eighth and Broadway in the

northern city. The outside dimensions of
the structure are 125x225. Brick with terra

cotta trim will furnish the exterior finish.

The theatre portion of the new building
will seat 2,000 people and in addition to

the theatre the structure will have store

rooms, office rooms and a large dance pavil-

ion.

Company Formed to

Build in Michigan
Articles of incorporation have been

granted to the Capitol Theater Company,
of Sturgis, Michigan.
A meeting of the incorporating stock-

holders was also held, which was attended
by Messrs. J. G. Van Horn of Sturgis,

and L. E. Larkin, George W. Howes and

J. F. Potts of Dowagiac. These men, to-

gether with F. E. Lee of Dowagiac, were
elected directors and the following officers

were elected
: J. F. Potts, president

;
George

W. Howes, vice president; Jas. G. Van
Horn, secretary, and L. E. Larkin, treas-

urer.

It is the intention of the men behind the

movement to give Sturgis an up-to-date
theatre.

Skouras Plan Large
St. Louis Airdome

A new epoch in airdome construction will

be marked early next May when the Lyric
Skydome, Taylor avenue and Delmar boule-

vard, St. Louis, Mo., opens for the summer
season.

Skouras Brothers, owners of the airdome,
have retained Preston J. Bradshaw to pre-

pare plans for a $200,000 airdome and
shop building to be erected on the site of

the present airdome. Contracts will be let

this week so the structure will be com-
pleted in time for the grand opening next
May.
There will be six shops for specialty

shores, etc., on Delmar boulevard and five

shops on Taylor avenue. The entrance to

the airdome will be at the intersection.

Balsdon Manages
Film Inspection

Machine Company
George A. Balsdon has been appointed

General Manager of the Film Inspection
Machine Company. Mr. Balsdon, known
long and widely in the business as “Pop”
Balsdon, just recently severed his connec-
tion with the Vitagraph Company, with
whom he'has served for the past ten years
as branch' manager, special representative
and assistant general manager. He opened
exchanges throughout the country for Vita-
graph-Lubin-Selig-Essenay in 1915.

Mr. Balsdon’s connection with the film in-

dustry goes back to its very earliest days.
He was one of the earliest exhibitors and
in 1914 was general manager of the Photo-
play Theatres Company owning and operat-
ing the Regent theatre. New York City.

Later he organized and was made manager
of the poster department of the General
Film Company.

During the war Mr, Balsdon spent a year
over seas in complete charge of the distri-

bution of film and projection equipment
for the A. E. F.

The Vidaver Film Inspection Machine is

one of the important of recent inventions
in the industry. After a thoroughgoing test

in a number of New York exchanges large
orders have been placed by several national
distributors for their exchanges. It is said

to save inspection labor to a considerable
degree and to add materially to the life of
the film. The large theatre chains have
put in test orders and it is already appar-
ent that the machine will find a larger field

of usefulness in the theatre projection
rooms than even in the exchange inspection
departments.

Exhibitor Visits Studios
LOS ANGELES—J. I. Zimmerman, promi-

nent exhibitor of Bridgeport, Neb., has just com-
pleted a tour of Hollywood studios and returned

to his home, brimming with enthusiasm over the

quality of the productions he saw.

Mixem equipment
EXTENDS TO YOU

Greetings Year
AUTOMATIC CURTAIN MACHINES
and NOISELESS WOOD TRACK
E. J. VALLEN ELECTRICAL CO., AKRON, 0.
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From studio to screen

EASTMAN FILM

Just as in the studio where East-

man Negative Film makes the most

of the cameraman’s skill, so in the
-j

theatre Eastman Positive Film carries

quality through to the screen.

•

Look for the iaentification

“Eastman” “Kodak”Th the

film margin.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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Lerner Opens New
House at Elkhart

Harry E. Lerner opened his new Ler-
ner theatre at Elkhart, Indiana, on
Thanksgiving day. The Lerner play-

house is said to be one of the finest in

the middle west.
*

Another busy six days was launched last

week by Kansas City exchanges. Robert
Withers, Enterprise manager, and C. F.

Senning, Educational branch manager, lost

no time in returning to the territory for

more contracts, while Charles Knicker-
bocker, P. D. C. branch manager, spent

much time in the key towns obtaining book-
ings. ’Tis said that Robert Gary, Universal
exploitation man, became hump-shouldered
exploiting “The Hunchback of Notre
Dame” at H. L. Karr’s Gem theatre. Mo-
nett, Mo. No sooner did G. A. Hickey,
Metro-Goldwyn district manager, return

from St Louis than he departed for Des
Moines on business. Milton Simon, repre-

senting Arrow Film Corporation, and Joe
Brandt, president of C. B. C., were Kansas
City business visitors. C. E. Gregory,
Metro-Goldwyn branch manager, returned
from a prosperous trip through the terri-

tory.

Organ Music Records
Made With Radio Aid

Jesse Crawford, organist at the Chi-
cago theatre, Chicago, is the first man
asked to play to make records of organ
music with a new radio device. This
method, invented by Orlando Marsh,
uses three stages of radio amplification
to build up tone volume sufficiently to
make an impression on the wax master

record. Heretofore efforts to make
records for reproducing organ music
have been faulty.

That a motion picture theatre organist

should have been selected to make the

first records is a compliment to the de-

velopment of organ music that has come
with the new type of picture entertain-

ment. Pictures of the making of the

records and of the device by which
they are made are shown in Kinograms
No. 5034.

William Shirley to

Install New Organ
Wm. Shirley, of Schenectady, N. Y., after

visiting New York City and listening to

the Marr & Colton organ at the Piccadilly

theatre, placed an order for a similar in-

strument of a smaller type for his Strand
theatre, Schenectady.
This instrument will be installed about

December 1st and the picture going public

of Schenectady will be assured of musical

treats. Mr. Shirley will employ a skilled

artist who will give daily concerts in con-

nection with the regular motion picture pro-

gram.

Will Erect Theatre

and Office Building
A motion picture theatre and store and

office building will be erected at the south-

west corner of Hodimont and Gambleton
avenues, St. Louis. John F. McDermott
purchased the property with a frontage of

80 feet on Hodimont avenue by a depth on

Gambleton of 190 feet from Mrs. Minnie
Buckley the past week. Contracts for the

building will be let in the early spring.

Canada House Shut
For Shopping Days

(.special to Exhibitors Herald)

TORONTO, ONT., Dec. 16.—
The Regent theatre, important
downtown theatre here which is
operated by Famous Players Cana-
dian Corporation, closed Decem-
ber 1 for the Christmas shopping
season but the interesting an-
nouncement has been made by
Manager Harry Dahn that the
Regent would reopen Christmas
Day with a special unlimited en-
gagement of “The Ten Com-
mandments” at $I top and with
performances twice daily. This
has been the regular policy of the
Regent theatre since it was re-
opened last August 29 and during
the three months of September,
October and November, only three
productions had been presented on
the two-a-day plan, these being
"The Sea Hawk”, which ran
seven weeks, "Monsieur Beau-
caire” and First National’s
"Secrets”.

A special prologue will accom-
pany "The Ten Commandments”.

New Concerns Organized
Show $721,000 Capital

{Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 16.—Although
there were only eight motion picture com-
panies incorporating in New York state

during the past week, these companies re-

vealed a total capitalization of $721,000, an
increase in this respect over the companies
that have been entering the business during
the past few weeks.
The companies chartered by the secretary of

state were: Park View Amusement Corporation,
Brooklyn, capitalized at $8,000; Ozone Amusement
Corporation, Brooklyn, $600,000; Rock and Horan,
Inc., $50,000; Cleveland Photo Play Corporation,
$3,000; Schwab and Mandel, Inc., $50,000;
Golden Rule Pictures Corporation, $10,000. All
will maintain their headquarters in the metropolis.

N, Y. Theatre Suffers

$50,000 Damage in Fire
(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 16.—One motion
picture theatre in New York state was
damaged to the extent of $50,000 by fire

during the past week, while another one
had a close call. In Corning, Schine
Bros.’ Liberty theatre, the newest and
largest in the city, and which cost about
$90,000, was wrecked by a fire, that
started from un unknown cause in the
early morning hours.
At the American theatre, in Troy, N.

Y., two reels of “Secrets” being shown
ignited in the booth. The flames were
confined to the projection room.

Big Theatre Company
Formed in Dominion
(Special to Exhibitors Herald)

MONTREAL, QUE., Dec. 16.—A new
$3,000,000 company has been organized by
United Amusement Corporation. Limited,

with headquarters in Montreal, under the

provicial laws of the Province of Quebec.
Famous Players Canadian Corporation,
Limited, Toronto, is identified with the new
United Corporation, it is stated, recent an-

nouncements showing that Famous Players
had acquired a 30 per cent interest in the

Montreal organization, which operates nine

picture theatres in Alontreal.

A Couch Sys-

tem keeps
every part of

your house in

immediate
touch with

every other
part, and all in

touch with the

manager’s
office.

Do You Control Your Performance?
Do your box office, inside man, balcony and orchestra all work together? Or
are your programs delayed and your service hindered because they are working
separately, trying to cooperate by guess-work? A Couch System of Intercom-
municating Telephones will connect each department of your theater with every
other. Please your patronage with new-style, efficient ushering-service by regu-
lating the inflow of patrons by phone

!

Write for Bulletins today!

S. H. COUCH COMPANY, Inc.
Etstablished 1894

TELEPHONE MANUFACTURERS
Office and Factorsr, Norfolk Downs, Mass.

Branch Offices: Boston, 170 Purchase St.; Chicago, 337 W. Madison St.

SAI4BS REPRESENTATIVES
Seattle. Wash.

222 Hinckley Bldg.,
SIERRA ELECTRIC CO.. INC.

New York. N. Y..
428 Broadway.

S. H. COUCH CO.. INC.

Montreal, P. Q.. Canada,
3 St. Nicholas Street.

G. L. MACGILUVRAY & COMPANY. LTD.

San Francisco.
515 Market St.,

SIERRA ELECTRIC CO.. INC.

Los Angeles.
301 Roberts Bldg..

SIERRA ELECTRIC CO.. INC.

Philadelphia. Pa.
1723 Sansom St.,

JOHN R. HOLLINGSWORTH
Pittsburgh. Pa,.

305 Serenth Are..
J. A. JACQUES
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MlilEWEST EVENTS
BETTER BUSINESS
MEANS MORE WORK

FOR K. C. BOARD
Newman Patrons See Radio

Broadcast from Theatre

After Performance
(special to Exhibitors Herald)

KANSAS CITY, MO., Dec. 16.—So
heavy has the docket of the Kansas City
h'ilm Board of Trade been for the last

three weeks that two days have been re-

quired to dispose of the work at each
session. Apparently, with the improvement
of winter business, an increase in arbitra-

tion cases also has come. The “offenders”
have been about equally distributed between
theatre owners and exchanges. Most of
the cases are repetitions of old stories

—

an exhibitor whose knowledge of contracts
was limited, or a film salesman who prom-
ised more than he had authority to.

“In most cases the offending exhibitors

are smaller theatre owners, while in many
instances the number of offenses on I he
parts of certain exchanges are out of pro-
portion to the number they should have,”
said James W. Watson, exhibitor member
of the arbitration board. “The little fel-

low, figuratively speaking, cannot afford to

leave his business and make a long trip to

Kansas City to attend a hearing on his case.

Prior to his case he has wondered what
good an exhibitors’ organization would be
to him. To represent just such men and
save them traveling expenses and time is

what an organization is for. But some
exhibitors never learn this until after it

is too late.”
=!: ='!

The following news story in the Kansas
City Star best explains the benefits being
received by Frank L. Newman, owner of

the Newman and Royal theatres, Kansas
City, in his weekly tieups with the radio

department of that newspaper, w'hich is

the only publication in the city owning a
large radio station operated in conjunction
with the paper:
“The Nighthawk frolic tonight will be

broadcast from the stage of the Newman
theatre. A varied entertainment will be
given by performers in the prologue at

the Newman and Royal theatres, as w'ell

as other theatres. It will be a regular
feature each week from WDAF and wall

be known as “Theatrical Night.” Patrons
of the Newman will be invited to remain
after the show and watch the broadcasting,
given by performers without any grease-
paint.”

t-

What easily might have been a panic was
diverted into an orderly exit by patrons
of the Wonderland theatre, 121 East
Twelfth street, Kansas City, Monday night.

.\ piece of film became ignited, creating
no small flame and amount of smoke. The
theatre, located in the very heart of Kan-
sas City’s theatre row, was practicall\’

filled. Timely words of assurance by em-
ployees of the theatre, however, dispelled
any fear on the part of the audience,
which quietly filed out. Two projection
machines were scorched, the damage being
slight.

MANY TIEUPS ARE
MADE BY GREIVER
ON WRIGHT STORY

Drug Store Chains and Library

Co-operate in Exploiting

“Mine With Iron Door”

Greiver Productions, with the co-opera-

tion of Ted Malone, special representative,

is putting over one of the most extensive
exploitation and advertising campaigns
ever handled in Chicago on an independ-
ent picture. The feature is Principal Pic-

tures Corporation production, “The Mine
With the Iron Door,” an adapted Harold
Bell Wright storj', now playing at the

Randolph theatre on State street.

Mr. Malone has effected tie-ups with
all the Walgreen and Owl drug stores

in the city, the electrical stores and hard-
ware dealers. The Boston Store and other

department stores also co-operated in book
displays, and six Stetson hat stores have
immense placques representing solid iron

(.loors in their windows.
A string of Reo advertising trucks arc.,

displaying signs advertising the picture, and
the radio station WTAY at Oak Park,
through an arrangement with the film critic

on the Daily Journal, Virginia Dale, w'ill

broadcast a review of the picture

The Chicago Library is distributing 5,000

neat book marks, and a walking book, an-
nouncing the picture at the Randolph, is

to be seen on the streets this week. Mr.
Malone also distributed 50,000 heralds in

all taxi stands, hotels, and auto stations.

Jane Jennings who made personal
appearances at the Randolph Theatre,
Chicago, during the run of “Emblems
of Love,” in which she portrayed a
mother role. The picture met with
hearty approval from critics.

A. L. GUTENBERG
OUT OF RACE FOR
MILWAUKEE POST

Not to Seek Re-election as

M. P. T. O. President at

January Meet
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Dec. 16.—A. L.

Gutenberg, president of the Milwaukee
branch of the M. P. T. O., will refuse
to be a candidate for re-election, he has
announced on the eve of the annual meet-
ing scheduled for the first week in January.

Mr. Gutenberg’s retirement after a year
at the helm is prompted by his desire to

give as many members of the organization
as possilile a chance to act as president.

The Milwaukee unit, which has been
meeting each Friday, hereafter will hold
its sessions on Monday afternoons instead,

according to Mr. Gutenberg. The change
results from the fact that Monday is

also the meeting date of the Film Board
of Trade and with exchange men attending
those sessions it is impossible for exhibitors

to transact business on Monday, so they
have decided to utilize the day for the meet-
ings.

An innovation proving popular at meet-
ings of the exhibitors is a question l>ox

into which members are dropping ques-
tions they wish discussed before the or-

ganization. The plan w’as tried for the first

time in Milwaukee during the last meeting
of the state branch,

*

War on billboards has been opened in

.Milwaukee and as a result they may be
abolished by official action of the common
council.

An ordinance, said to be the most drastic

in the countn,-, is being drafted by the

city attorney at the request of an alderman
who will introduce it in the council.

Under its terms, all “transient” billboards,

which include boards on vacant lots and
on roofs and buildings, would be illegal.

The ordinance has the support of club-

w'omen generally and W. D. Harper, build-

ing inspector. Mr. Harper .says he favors
such an ordinance because in his opinion,

liillboards are “unsightly, dangerous, a .gen-

eral nuisance and the cause of many com-
plaints to my office.”

*

In line with their policy of pul)lic service,

Milwaukee’s seventy theatres threw open
their doors to an array of two minute
speakers furnished by the postoffice in an
effort to speed Christmas mailing.

't + *

A drive to enlist more show houses in

the ranks of those featuring universal

theatre parties has been outlined by the

Milwaukee branch of the M. P. T. O. At
present 35 houses in the city honor benefit

tickets sold under the uni\ersal party plan,

Ford to Open New Theatre
CRYSTAL SPRINGS, MISS.— S. B. Ford will

open his new Pictureland theatre here about De-
cember 1.
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CHICAGO PERSONALITIES
By J. R. Mr =

DID
YOU

SEE
THIS?

“‘THE MINE WITH THE IRON
DOOR,’ with a special cast.—More
cornments on this than them all. A
number of people told me THEY
LIKED IT BETTER THAN ‘THE
COVERED WAGON.’ If you have

a big house, buy this. Turned people

away. Could not get them in. Better

than average business three days.’’

From the Exhibitors Herald, Decem-

ber 20th issue, “What the Picture Did

for Me.’’

NO WONDER
HAROLD BELL WRIGHT is the

Author

"THE MINE WITH THE IRON
DOOR” is his best book

SAM WOOD is the Director

SOL LESSER is the Producer

Pat O’Malley, Dorothy

Mackaill, Robert W.
Frazer, Mary Carr,

Creighton Hale, Mit-

chell Lewis, Raymond

Hatton and Charles

Murray

GREIVER
PRODUCTIONS
831 SOUTH WABASH AVENUE

CHICAGO, ILL.

W ELL, it looks like a Merry, Merry
Xmas along Chicago’s Film Row
this year. Everybody is bubbling

over with good spirits and the smiles on
the managers’ faces as they O. K. piles

of contracts indicate that business is

good.
* !): *

Roy Alexander, the Universal manager,
had a pre-holiday gift slipped to his office

of a lot of solid mahogany desks, former
property of Selznick exchange, and then
the Warner Brothers exchange came along
and took it all away from him. But Roy
didn’t care much.

* * *

Over at United Artists Cress Smith is

extending season’s greetings to his many
friends. Cress is assistant general sales

manager with the mid-west offices under
his jurisdiction.

* * *

William A. Shalit is city sales manager
of United Artists. He was formerly sales

manager at St. Louis, having held that job
for several years. Mr. Shalit studied law
and was admitted to the bar, but thought
there was just as big possibilities in the

film business and has been with the one
company five years.

* if

A. E. Eschmann, general manager in

charge of distribution First National, was
in town last week.

* *

Joe Brandt, the ‘B’’ of C. B. C. Film
Corporation, stopped off to say hello to

Jerry Abrams on his way East for the holi-

days. Joe says things are humming out on
the coast.

* + *

S. E. PiRTLE has started construction
work on a new theatre at Bushnell, III.

It will be a modern 560 seat house, to be
built of brick and concrete. At the recent
election Mr. Pirtle promised the voters if

they returned a majority to permit Sunday
shows he would build a theatre. He won,
hence the new house. It will open about
March 1.

*

Exploitation Representative Al Sobler
of the Mid-West Theatres has a string of
real Indians which he has booked solidly

over the Mid-west circuit for seven weeks,
in connection with “North of 36.’’

“Jack” WilUs
And

“Speed” Olberg

Trailer Men

WISH ALL

Cfjdsitmas!

anb

JIappp gear

FILMCRAFT—ART TITLE
STUDIO

746 So. Wabash Ave., Chicago

Ben Beadell has joined the Fox sales
staff.

^

Jerry Abrams and wife have returned
from New York, where Mr. Abrams was
consulting specialists. Jerry thought he
would have to take a three week’s rest in

H. C. Young (right) manager of the
National Screen Service of California,
Inc., receives a dock of contracts
from George Montgomery, Western
sales representative. They are bask-
ing in the sunlight (California brand)
before the new office of National
Screen Service, Los Angeles.

some hospital, but with careful dieting he
has avoided it.

*

Robert Jersey, United Artists salesman,
had his car side-swiped by a truck in Gary,
Ind., and as a result he is laid up in a
hospital.

* 4: *

Frank Harris, feature representative for
Pathe, was in Chicago last week.

* * *

S. Barrett McCormick is registered at

the Congress Hotel. Mr. McCormick is

here in the interests of the Pathe feature
“Barriers Burned Away,’’ a story based
on the Chicago fire of 1870.

'

if if *

Harry Scott, feature sales representative
Pathe, was in town for a few days and
left for St. Louis and Minneapolis.

^ ^

A handsome baby boy was born Dec. 4
at the home of William Robinson, Asso-
ciated Exhibitors salesman.

* * *

Betty Bronson, star of Paramount’s
“Peter Pan,” is due here Dec. 20. She

{Continued on page 190)
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TEMPLE Htheatre—S24I N. CLARK

STATES
—THEATRE—

__ theatre —

Springfield

i|^
QwadirmStrMl

— THEATRE—

i WGERS
HOME OF OUAlJjreWOTOfl^yS..... „ i

m

Tdieatre.
s=«u. Siai,

Jirt)»ilU€(MlM wAVENUE

^“gnol-Q

There are many ways to advertise—and they

all get some results—but there is one way of

advertising that gets

more results per dollar spent

than any other advertising method used by a

theatre.

Weekly

PROGRAMS
with

Cuts that get attention

and

Copy that compels attendance

Di^ribute them to the homes—they

will reach people that do NOT come

to your theatre— and those who do

not come often— Let your patrons take

them home — and they will attend

MORE often.

The illu^rations get their attention

and the reading matter is written to get

them intere^ed, and make them want

to see the picture. ,

For the results you get—programs are

the cheapen advertising you can buy.

We furnish the cuts and copy

.SEND FOR SAMPLES

THE NATIONAL
Pooler & Printing Co.

506 S. Wabash Ave., Chicago I
i

•

—theatre—
Prall 8oul*v.->rd ^

ie
'Innex\a\'

VNf-. • I

iCREscavrfl
~ theatre — ll’f'lipmMIS MILWAUKEE AVE.

,B 98flo

n«si

-theatre —

HALFIELD'w'

Bms
^arkwa
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s
The Chicago Film Board of Trade

Extends

I
If.

(greetings^ of ^ta^on

N,'*

If

MEMBERS

Associated Exhibitors
Associated First National Pictures

Celebrated Players Corp.

Educationtil Film Exchange
Epic Film Attractions

Famous Players-Lasky Corp.

(Chicago and Peoria Offices)

Film Booking Offices

Fox Film Corp.

Greiver Productions
Metro-Goldwyn Dist. Corp.

Pathe Exchange, Inc.

Producers Dist. Corp.

Progress Pictures Co.

Renown Pictures, Inc.

Security Pictures

United Artists

Universal Film Exchanges, Inc.

Vitagraph, Inc.

Warner Bros.

1924 marks the passing of another year of splen-

did co-operation between the exhibitors and

the exchanges in our territory.

To the best of our ability we have lived up to the

principles of equity and justice in all our dealings.

We take this opportunity to publicly express our

appreciation to those exhibitors and exchange men
whose active support and co-operation enabled us to

effectivelv serve the best interests of the trade.

1925 will mark another milestone in the exten-

sion of our activities. The loyal support and whole-

hearted assistance given us by our contemporaries

during the past year presages an even greater measure

of co-operation for the New Year.
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Film Booking Offices of America

Extends Holiday Greetings

&

*Cleve Adams, Division Mgr.

Walter Brown

J. M. Diiskin

Harold Gollos

I. Gettelson

Sam Gorelick

Al. Hoffman

Ed. Johnson

Charles Miller

Henry Salkin

A. G. Spencer
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Chicago Personalities
(Continued from page 186)

will make personal appearances at Mc-
Vickers on that date and also talk over
the radio.

* *

And speaking of Paramount stars,

Ernest Torrence, the handsome boy, is

due here Dec. 20 also. Mr. Jesse Lasky
will accompany the two players to Chicago.

* *

Bebe Daniels, another Paramount star,

was registered at the Blackstone for two
days, with her mother and her adopted
sister, Diana Kane (who is a sister of Lois
Wilson). They called on Manager Agnew

%

geasions! greetings! to all

Cresision €.

UNITED ARTIST CORPORATION

Cf)risitma£! (ireetmgg

1^0 d^ur iWanp Jfrienbsi

1. MAYNARD SCHWARTZ,
Manager

S. Bragin,

Booker

S. A. Goldman,

Country Booker

Perc. Barr, Salesman

Joe Hartman, Salesman

O. S. Whitaker, Salesman

R. S. CRAMBLET,
Office Manager

DAVE DUBIN,
Sales Manager

EDUCATIONAL EXCHANGE
831 South Wabash Ave. Chicago

at the Paramount exchange and left for the
Coast Tuesday, where Bebe is to spend
the Christmas holidays.

* *

Abe Tague, of the Strand theatre, Lin-
coln, took a special over the Northwestern
a week ago Monday to take in the prize

fight at Milwaukee. Those who attended
the Malone-Walker bout were Frank Zam-
breno, William Pearl, Paul Reutishauser,
Sam Wolff, James Murtaugh, Tom Mitchell,

Harry Kauffman, B. Phelps, Jerry Abrams
and Sam Goldberg. After the fight Abe
entertained at the Wisconsin Hotel. The
boys wish he would run specials often.

*

Harry Hollander is back with us again.

He’s on the Universal sales staff.

* * *

Hiram Lutz, Fox cameraman, is making
a trip to the coast and back getting mate-
rial for Fox News.

* * *

Cecil Maberry, district manager of Pro-
ducers’ Distributing Corp., attended the

convention of managers at New York last

week. Other conventions will be held in

Chicago, Denver and on the coast.

* *

L. W. Weir, western division manager
of Producers Distributing Corp., spent a

few days in Chicago when en route to

New York. Mr. Weir recently won the

big silver loving cup offered in a national

sales contest by his company.

* * *

President Carl Laemmle arrived in Chi-

cago Sunday. Fred McConnell, in charge

of Universal short subjects and Ned Marin,
(Continued on page 195)

a
Jtlerrp Cljristmas

and

^ prosperous!

i^eto Pear

To All Our

Friends

Jerry Abrams

Manager

SALESMEN

J. O. Campbell

A. H. McLaughlin

N. Provencher

RENOWN PICTURES
806 South Wabash Ave.

CHICAGO, - - ILL.
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®f)e ^cagon’g (Greetings

from

PARAMOUNT’S
CENTRAL WEST DISTRICT

OTe extenb to all extlbitors anb fellolo film men our oincere toisibes for a

jWerrp CfjrtStmaS
anb

^ Joj^ous: anb J^rogperousi J^eln J?ear

C. C. WALLACE
District Manager

R. B. MOON
Exploiteer

CHICAGO EXCHANGE
NEIL F. AGNEW, Br. Mgr.

City Representatives

:

PAUL S. ALLISON
E. LOUIS GOLDBERG
H. A. O’BRIEN
E. A. PHELPS

ED. ROSECAN
Sales Manager

Country Representatives

:

H. L. ZINK
ED. ZORN
H. WASHBURN
JOHN McFARLANE
A. M. ROSECAN
BERT REISMAN
WM. H. HAMM
Booking Manager

MILWAUKEE EXCHANGE
GEORGE SMITH, Branch Manager

Representatives

:

ELMER SAITER
C. KOEHLER
E. LOUTHAINE
F. L. GOOD
FERD FELZMAN
JACK MARGOLAS

PEORIA EXCHANGE
M. M. HIRSCH, Branch Manager

Representatives

:

W. G. CARMICHAEL
M. G. SINCLAIR
W. G. WASHBURN
MISS E. E. ROSECAN
P. K. THOMAJON

Exploiteer

{
FawOUS Pwm^UsiW^RP

I
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i

Greetings!

JOHN A. STEINSON
Branch Manager

GEORGE W. TAIF
Assistant Branch Manager

F. O. NIELSEN
North Side

S. R. MOSES
West Side

C. R. LINDAU
South Side

F. F. NINE
Illinois

J. A. SCOTT
Indiana

M. WHITMOYER
Indiana

F. R. MARTIN
Milwaukee

B. WEISENBACH
Wisconsin

H. C. PHILLIPS

Cashier

F. E. WILLIAMS
Booker

S. LAMASKY
Shipper

A. SAXELIN
Poster Dept.

ALBERT E. SMITH pbesidbnt

Chicago Branch

^ jHerrp CJjtisftmasi

anb

^ ^appj» iSelu Hear

EDWIN SILVERMAN
Manager.

Representatives:

LEE WOODYATT
A. J. GALLAS
BILL KAHL
R. T. SMITH
H. GOLDBERG
J. HESS

Film Classics of Illinois, Inc.
Distributors of Warner Brothers Classics of the Screen

V pBt.nt <
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PATHE EXCHANGE, Inc
AND

ASSOCIATED EXHIBITORS
CHICAGO BRANCHES

JOIN IN EXTENDING ALL EXHIBITORS IN

THIS TERRITORY

n
jWerrp CIjrisftmasf

anil

^ Jbappi* anil $ro£iperoug

gear

CHICAGO CITY BRANCH

FRED C. AIKEN, Manager
R. V. NOLAN
W. R. NAY
C. N. KEPPLER
O. E. FLORINE
L. A. ULLRICH
A. BUSTANOBY, Booker
C. E. MARSHALL, Traveling Auditor

ILLINOIS and INDIANA BRANCH

J. S. GILLICK, Manager

C. L. FILKINS
E. P. CASANAVE
W. M. RUTTER
D. O. REESE
R. MORTENSEN, Booker

N. HUMM, Cashier

ASSOCIATED EXHIBITORS

J. A. HARRIS, Manager
R. J. MORFA
W. M. ROBINSON
H. P. RAWLINGS
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SEASON’S GREETINGS
George Jf. liemboto, iWanager

€. jp. (§robe

Joe iH. Upon

C. OT. "^ibor

?S2i. J^arber

Houisi Breber

Jf. J. Jflabertp

iW. Cabanaugb

Hoeb

H. “W. I^uttnauer

OT. JHitcbarb

J. Cobn

i^obert CbwrcbiU

#eo. ^mitb

Pen W. peabell

iHitcbell (§arfinble

iH. "^an #elber

FOX FILM CORPORATION
CHICAGO BRANCH

v*k>r Tkt'jl irit''jt irkiL'jt T::K_*XT:M_^ilTr>k^C r%~| *|| r>i ‘|I rn ‘|| r>f| ‘n ffc] 'n -|-aa ‘a iw, am -fifc- -I-** *-f[ -fM *||
*

Mtvvv Ctrisitmas—^appj> iSeto |9car

G. L. Sears

William C. Cook

Earle Silverman

Carl Leserman

W. W. Brumberg

Jack Howland
Roy Nelson

Jack Scbwartz

W. C. Brimmer
Tom R. Gilliam

Ralph White, A. L. Larson, Oscar A. Doob

*55**&^5**& *55*^ ^ ® ® ^

FIRST NATIONAL PICTURES, Inc.

R. C. Seery
District Manager CHICAGO

C. E. Bond
Manager
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Chicago Personalities
{Continued from page 190)

sales manager of the western division, were
also Chicago exchange visitors Tuesday.

* * *

Ted Malone is here exploiting “The
Mine with the Iron Door,” which opened
its Chicago engagement at the Randolph
theatre, Dec. 13.

Warner Bros, exchange is offering exhib-

itors a substantial cut in advertising to

those who book 4, 6, 8 or 12 pictures. The
reduction amounts to 10, 15, 20 and 40

per cent respectively on advertising mat-

ter, and 24 sheets are furnished free.

* « ^

A. L. Brown, the principal of schools,

Mokena, 111., a town of fifty population.

is giving the town a regular picture show
once a week at Marley, 111.

* * *

Jack Willis and “Speed” Olberg, the

trailer men, have incorporated several new
angles to their trailers, especially in toning.

Get them to tell you about it.

X: *

It looks as though Irving Mack was go-

ing to lose his secretary. It is rumored
Miss Marian Popkins is to be wed Jan. 1.

* X: *

Fred Swanson, general manager for

Spencer and Miller theatre enterprises, was
one of the first to give Saul Bragin, Edu-
cational booker, a boost in his booker’s

week contest, Jan. 4-10. Swanson gave

Bragin 100 per cent co-operation for Ster-

ling, Highland Park and Evanston, 111.,

theatres.

Saxe Cuts Matinee
Prices to Increase

Afternoon Patronage
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Dec. 16.—A drive

to improve matinee business has been

launched by the Saxe organization in Mil-

waukee with the announcement that after-

noon admission prices at both the Wiscon-

sin and Strand have been reduced from 40

cents to 25 cents. Although patrons were

informed of the cut in the form of Christ-

mas messages tending to indicate that the

new figures are for the holiday shopping

period only, it is understood that the 25

cent admission will be a permanent feature

hereafter.

I
FRANK ZAMBRENO i

M

Progress Pictures Co.
Chicago—Milwaukee—Indianapolis

I OTigfieg Cfaerponc a iHcrrp

I
iWerrp Cijrigtmasi ant a 5|appi»

|
j ant ^rosiperous; pear. |

1

VERY BEST WISHES
FOR A MERRY XMAS AND A
PROSPEROUS NEW YEAR FROM

PRODUCERS
DISTRIBUTING CORPORATION

REPRESENTATIVES
T. GREENWOOD
C. S. LUNDGREN
S. DECKER

H. D. JAMES
Assistant Manager

J. HAMILTON
Booker

HARRY S. TORCH
Branch Manager

C. PHILLIPS
W. BAKER
O. G. COBRY

DAN ROCHE
Exploitation



196 EXHIBITORS HERALD December 27, 1924

The Wampas in

1924
(Continued on page 68)

tance. The Wampas aid has been asked

on numerous occasions and each request

was met with a zest and the subject on

hand combated and straightened out to the

satisfaction of everybody concerned.

Will H. Hays, an honorary member of

the Wampas, during his recent visit to the

Coast, called a special meeting of that

organization. Hays had a message of vital

importance and delivered it. He paid trib-

ute to the advertising men of the Wam-
pas, told them the good they had been

doing and then presented his plea for co-

operation on the biggest battle that 1924

had presented for his consideration—the

uplifting of picture exploitation and adver-
tising. At that meeting were representa-

tives of every news outlet in America; wire

service men, syndicate correspondents, spe-

cial writers, drama and city editors of Los
Angeles’ big dailies. It was an important
meeting; perchance the most important
film gathering in Los Angeles during the

jear of 1924.

During 1924, the Wampas have become
even stronger in the bond of partnership

with the great national magazines and syn-

dicates. Editors have learned of the

policies of the Wampas and a spirit of co-

operation and comradeship has ripened into

a necessity with the Wampas on one end
and the press on the other, both pulling

for the same goal—clean and truthful pub-
licity.

So firm a hold on the industry and the

press has the Wampas developed that to-

day the press agent—and they are indeed
few—who does not carry a Wampas mem-
bership card, finds it mighty hard going.

Applications for membership into this or-

ganization are carefully perused and the

applicant must pass certain qualifications

prior to his being considered for member-
ship.

The slogan, “A matter for Wampas at-

tention,” has become a common saying in

Los Angeles and Hollywood. When an
issue is at stake, and it pertains to film

publicity or exploitation, whether it be be-
tween exhibitor and newspaper, between
producer and star, or between exchange
manager and salesman, or between any
two people engaged in the film industry,
the Wampas as a rule are asked for an
opinion and usually are asked to “sit in,”

as it were, in the endeavor to solve the
problem to the advantage of all concerned
and to the good of the industry in which
the participants are engaged.

Yes, the Western Motion Picture Ad-
vertisers (Wampas) have accomplished
much in 1924. The organization did a
good year’s work in 1921 and 1922 and
1923. It will strive for even higher ideals
in the year 1925 which promises to be one
of the biggest years the third greatest in-

dustry in the world will yet have the pleas-
ure to experience.

Along the Street of

Good Cheer

(^Continued from page 77)

based upon “The Old Woman Who Li\ed
in a Shoe.”

“Janice Meredith” will follow, the week
starting Dec. 27, to be presented with a
special prologue consisting of historical
tableaux based on the highlights in the
picture.

Walter Lang, production executive for

Cosmopolitan Productions on the

West Coast. The company is now
making “Zander the Great” starring

Marion Davies and “Never the Twain
Shall Meet." Metro-Goldwyn will

handle the pictures.

KUNSKY THEATRES,
Detroit, Mich.

“Peter Pan” will be the feature at the

Madison theatre Christmas Day, presented

with a prologue especially suited to the

picture and employing 15 people. An or-

chestra of 25 pieces will give special music.

The Capitol will feature Corinne Grif-

fith in “Love’s Wilderness.” “Love’s Old
Sweet Song” is the name given the presen-

tation, typifying the Christmas spirit,

which will employ 10 people.

“Janice Meredith” will be the feature at

the Adams. The prologue will be used,

based on the picture. An orchestra of 25

pieces will provide suitable music.

CAPITOL THEATRE,
Calgary, Canada

No less than 6,000 children of Calgary,

Alberta, attended the three special morning
performances at the Capitol theatre, Cal-

gary-, last Saturday, to greet Santa Claus,

who made personal appearances at each

show. Santa was introduced by Manager
John Hazza of the Capitol theatre, and en-

thusiasm was rampant upon his entry on
the stage.

The program was filled out with juvenile

comedies.

MISSOURI THEATRE,
St. Louis, Mo.

Herschel Stuart has arranged to give a

special show on Friday morning, Dec. 26,

for the poor children of the city. The show
will be a part of the Twenty-fifth Annual

Christmas Festival given under the auspices

of the Post-Dispatch.

Saturday night, Dec. 13, was set aside by
the theatres of St. Louis as “movie night”

in the Christmas Seal Campaign for the

benefit of the St. Louis Tuberculosis So-
ciety. Girls sold seals in the lobbies of the

theatres.

Tuning in on

Station Xmas
(Continued from page 138)

GEORGE H. DAVIS Broadcasting:

CHRISTMAS always being the season
of good cheer and of forward-

looking plans for the New Year, Banner
Productions, Inc., in the persons of my
friend and associate, Samuel J. Briskin,

and myself, takes pleasure in extending

our best and heartiest good wishes to

our many valued friends among the

readers of Exhibitors Herald.

In thanking them for the cordial co-

operation and support they have given

us during 1924 in our endeavor to give

them attractions of genuine box office

quality, we hope that 1925 will be a

Banner year for every one of them, in

business, health and happiness.

For our part we promise to do our
Banner best to give them a series of

attraction-features during 1925, which
will measure up to the high standard of

entertainment excellence, that has made
the name of Banner Productions, Inc.,

a hallmark of quality, during the season
now passing in the independent field.

In “Three Keys,” now going to our
exchanges, and in “Speed,” Grace Sart-
well Mason’s Saturday Evening Post
story, now nearly completed by Ben
Vershleiser on the Coast, Mr. Briskin
and myself believe that we have the
finest feature offerings, in point of story,

cast, technical effects, and outright box
office attraction values ever offered the
exhibitor by an independent producer,
anywhere at any time.

Our best hope is that our 1925 pro-
ductions will equal, even if they do not
surpass these splendid features—and we
are optimistic enough to say that we
believe they will.

Merry Christmas and all that is good
for all the industry in the New Year!

(Mr. Davis is president of Banner
Productions, Inc.)

HENRY GINSBERG Broadcasting:

p ROSPERITY, that is my Christmas
wish. But prosperity does not roll

in of its own accord. Prosperity, to the

independent motion picture market,
means but one thing : the struggle for

renewed confidence, both on the part of

those who do business with the inde-

pendent and on the part of the inde-

pendent himself.

And prosperity is bound to come, it

is on the way, in the air, provided that

the lines are tightened up in all direc-

tions. Nineteen hundred and twenty-
five will be the biggest of all big years,

if we produce and sell pictures of merit,

pictures that have audience value, box
office value, and yet are made so that

the exhibitor can get the largest possible

returns from them.

May each and every one of you find

your Christmas wish realized to the full

during the year to come.

(Mr. Ginsberg is producer of the

Benny Leonard pictures.)
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** Galloping Hoof4:'’*

^yillene ^ay and Johnnie WalKer
^yi George *B. Seitz Vrodtiction

The most thrilling horse races ever shown in a picture.

Splendid cast, with two money-getters in the leads.

Fine production by the same producer and director who made “Into

the Net” one of the greatest clean-ups in motion picture history.

Filled with the dazzling, heart-stirring, throat-gripping scenes that you get

when the greatest thoroughbreds of Kentucky thunder down the track

with fortunes at stake.

A beautiful and stirring romance of a plucky Kentucky g^rl.

Just look at it. That’s all

!

'Produced by
Malcolm J^iraujj

Story by
FranK Leon Smith



Years Number Better Theatres
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^y^^ '^'ClaireWindsor.FrankKeenan ,LloydHughes
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GeraldBe
I

yJdapted
! Waldemar
3 Young .

Member Motion Picture Producers and Distributors of America, Inc.—Will PI. Plays, President
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^ ITY Ma. O OJ Second-class matter A^^ust 20, 1917, at the Post Office at Chicago, III., under the act of March 3, 1879.
” jtJJW** « Published weekly at 407 South Dearbon St., Chicago. Subscriptions $3.00 a year. JANUARY 3, 1925



“Will Succeed Anywhere !

”
“A decided box-office bet.” Film Daily.

“Should prove a money-getter!”
N. Y. Morning Telegraph.

“Should prove a winner!” m. P. World.

Ex. Trade Review.
“Suitable for any type of house . . . sure

to be enjoyed everywhere.” M. P. News.

CARLLAEMMLE
presents

REGINALD

inHanyLeonWQson’s hilarious
|

Saturday Evening Post story and novel i

martI^or
OTIS HARLAN

WILLIAM V MONO
MIKE DONLIN
LUCILLE WARD
TOM RICKETTS

A HARRY POLLARD PRODUCTION

o
The

FAMOUS
BOOK

That Made
Laughing
Famous



January 3, 1925 EXHIBITORS HERALD 3

PAULINE

FREDERICK
and

fsuRALaPlante
‘^SUPERFINE!

. , . a masterly photoplay ... a distinct triumph
. . . . one of the most moving spectacles I have ever
witnessed in a photoplay.”—Los Angeles Times.

“Raises the standing of the motion picture business.”

—

Harrison’s Reports.

“Should go over big
for this one.”—Film Daily.

You can make promises

“Masterly work throughout . . . one of the most
remarkably human pictures ever screened.”—Motion Picture
News.

“Exceptional cast ... an achievement for Universal,
suspense lasting right up to the climax.”—Moving Picture
World.

An unusual all star

supporting cast

including

Tully Marshall, Wanda Haw-
ley, Malcolm McGregor, Bert
Roach.

From the story by Sada
Cowan and Howard Higgin

A CLARENCE BROWN
PRODUCTION

UNIVERSAL JEWEL
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“One of the most e

screen!”

“More thrilling tha

all before it!”

“The most recJistic
[

seen on the scr

“That’s the picture

Nationally Advertised in
The Saturday Evening Post.
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they said/
N. Y. Eve. Journal

Does its own blowing and should go over big!

A most thrilling tornado!”
N. Y. Daily Mirror

The best tornado ever seen on the screen! Had

me sitting on the edge of my chair!”

N. Y. American

‘We recommend it as fine thrilling film enter-

tainment!” _
N. Y. Graphic

‘A melodrama that is really gripping!. ... A
thundering climax!. . . . Simply won-

derful!”
N. Y. Daily News

I

‘The Storm.’ Should, sweep

N. Y. Telegram and Evening
Mail

I

nd terrifying cyclone ever

en!”
N. Y. Evening World

nd a great one it is!”

N. Y. Morning Telegraph

Motion Picture Producers IDistributora

ofAmerica . Inc liJilfHJim •
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* Ohe Greatest independent^
SCOOP IN PICTURE HISTORY

“

C^NTHONY J. XYDIAS
Presents

mik NEGRI
l^tE WORLD'S GREATEST EMOTIONAL ACTRESS

Shj

ARE \W>MEN '!w blame •

'

A SUNSET SPECIAL FEATURE

A STORY THAT'S VITAL TO EVERY WOMAN
Here's a Veritable Clecui Up foir

INDEPENDENT EXCHANGEMEN
AND EXHIBITORS

POLA NEGRI
The incomparable heroine of-"PttSSIO/2'
'Men" Spanish Dancer"and her

latest phenominal success
" Forbidden Paradise "

vOill

Mop up for you in "Are Women To Blame"

INDEPENDENTS : This IS qour on§ and onlu

chance to qet a POLA NEGRI Production

Nou) You Can Compete with the Biq Ones >.

RELBASBD BY
\\\ •'"<///W HOLLYWOOD

HOLLYWOOD^ ^ c/ - ^
BLVD. ^ALIF DEFIANCE
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NINE NATIONAL ORGANIZATIONS USE

VIDAVER FILM INSPECTION MACHINES
IN THEIR NEW YORK EXCHANGES

VIDAVER FILM INSPECTION MACHINE

PATHE

VIDAVER FILM INSPECTION MACHINE
1

’ it FAMOUS PLAYERS
1 1 ;

FIRST NATIONAL
|

I ||
METRO-GOLDWYN UNIVERSAL

j

A UNITED ARTISTS VITAGRAPH
1

r 1 FOX F. B. O.

AN INDORSEMENT OF INTEREST

Report of Mr. MacLeod of Metro-
Goldwyn Corporation

From J. S. McLeod.
Subject. Film Inspection Machine

To M. N. M. Schenck.
Date: October 7, 1924.

Dear Mr. Schenck:
With reference to your recent

_

request

for comments on the Film Inspection ma-
chine, I beg to report the following:

The amalgamation of Metro-Goldwyn with

the added film handled in the New York
Exchange and the recent changes in per-

sonnel there, has disrupted our plans for

judging the economic and efficiency value

of the film inspection machine, so that this

report must necessarily be based on our
observation prior to the amalgarnation.

Before the machines were installed, we
required 10 inspectors in the New York
exchange. After the machines had been
installed, and the inspectors instructed in

their use, we reduced this number to 6. Of
course, during the heavier months it was
necessary to increase temporarily the num-
ber of inspectors. This will most likely

always obtain during the months that our
business is at its peak,, but any figures given

here can be considered conservative averages.

Competent hand inspection cannot turn

out more than an average of 40 prints per

day—beyond this point the work becomes a

re-winding only, not inspection.

One girl can operate 3 inspection ma-

chines, but we have not required any girl

to operate more than two. One girl operat-
ing two machines could properly inspect and
correct one hundred reels per day, but our
operators have not been asked to extend
themselves as yet, so that 80 prints per unit
is at present a fair average.

The present antipathy of film inspectors
towards anything mechanical, prevents the
utmost return from these machines at pres-

ent. The fear that the machines may en-

tirely eliminate the need of inspectors pre-

vents their entire co-operation. However,
when these machines are in general use and
the inspectors find them in any exchange
where they may find employment, the results

from these machines will greatly increase.

Attached you will find a comparison in

costs of hand inspection and machine in-

spection. The total saving by machine
inspection will be more than that shown in

the attached, as many exchanges will permit
of reduction later on, owing to the fact that
we are now at the height of our season’s
business. The ultimate saving, to my mind,
is not confined to the reduced cost of
machine operation, but rather to the results

of machine inspected film, which are:'

(1)

Better inspection

—

Because these machines can locate
breaks in films which cannot be found
by sight or touch in hand inspection.
(This proved by my personal test.)

That “A Stitch in time saves nine”
applies here, as one broken sprocket
can, on the next projection mean
destruction of considerable footage.

(2) Added length of service of prints—
Prints which have continuous machine
inspection should last at least one-
third longer than hand inspected films,

because they reach the exhibitor in

almost perfect physical condition and
are, therefore, less susceptible to

damage in projection.

(3) Fewer complaints from exhibitors

—

Because the prints are in better
physical condition, the percentage of
complaints from exchanges and the
resultant money adjustments are
minimized.

(4)

Safer working condition

—

Because inspectors’ hands do not
come in contact with moving film,

thereby eliminating accidents which
often occur in hand inspection.

I consider these machines a great step
towards the improvement of the physical con-
dition of our prints, the longer life thereof,
better screen presentation, satisfaction of
exhibitors, and also consider them an actual
and potential economy.

Very truly yours.

JSM.EM.
J. S. MacLeod.

*

FOR THEATRES
Every progressive exhibitor will demand the installation of a Vidaver Inspection Machine in

his Projection Department because it insures against white screens and imperfect prints.

FILM INSPECTION MACHINE CO., INC.
33 West 60th Street New York City, N. Y.
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Here are two
that will

great guns’^

with your audience

^^The AL ST* JOHN Tuxedo Comedies
for Educational

are going great

guns, says
MOVING PICTURE WORLD

StupidbulBrave Lovemania
The A1 St. John Tuxedo comedies for

Educational are going great guns and

this latest release, if anything, exceeds

its predecessors in real entertainment

values. There are hearty laughs right

at the start . . •. and these are provoked

regularly throughout the two reels . . .

Play this subject ifyou want to give your

audience a real treat. It ought to make
a hit with any kind of an audience.

—M. P. WORLD.

Just how crazy could a man
become if his rich uncle wired

that the fortune was his only

if he remained single—and the

message didn’t reach him till

his wedding was over? He’d

have to go some to beat this!

Tuyedo Comedies
Produced by REEL COMEDIES, INC.

“THE SPICE OFTHE PROGRAM’

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue

New York City

Member, Motion Picture Producers and
Distributors of America, Inc.

"Will H. Hays, President

EDUCATIONAL
FILM EXCHANGES, Inc.



January 3, 1925 EXHIBITORS HERALD 9

ORGANIZATION
GO WHERE YOU PLEASE THE WIDE
WORLD OVER YOU WILL BUMP INTO

KINOGRAMS CAMERAMEN -THEY
ARE AS MUCH A PART OF PUBLIC
HAPPENINGS AS PRESIDENTS AND
KINGS AND POLICEMEN - GATHERING
THE CREAM OF THE NEWS FOR YOU

IK

KINOGRAMS
Cape Town, South Africa

Sitka, Alaska

Yokohama, Japati

IT IS LIKE A LESSON IN

GEOGRAPHY TO READ

THE DATE LINES IN

'^he (j reatest

NEWS REEL
d t i 0 n a I

V

distributors
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Rebirth OF
JLNATIOM'

bounded on 'Jhomaj' Dixonyyfory 'JheC.lonj'man

THE INEXHAUSTIBLE GOLD MINE!
FOR EXAMPLE—THIS IS WHAT IT DOES

What other pictures hope to do, D. W. Griffith’s production absolutely does.

With one engagement of “The Birth OF A Nation” the profits from this production paid for a

Southern exhibitor’s theatre.

Rex P. Barrett, of the Cozy Theatre, Columbia, Mo., says that the fourth time he played the

picture, “for three days we had to hang out the well-known ‘Standing Room Only’ sign.”

In a mid-west state capital this season, “The Birth of a Nation” played at the first run house to

a bigger gross for the week than any other big special of the year.

Now Booking
UNITED ARTISTS CORPORATION
CMary Pickford Charles Chaplin

JDougla^ 'JairbankU' D.W.Qriffith
^iram Obrama-, PreJ-idenf



9/ic ^ory ofa gifl whojcll in love so many

times she didrtt hnou) what to do next

!

William Fox presents

A COMEDY DRAMA FROM THE STAGE SUCCESS

By VINCENT LAWRENCE

sScenario hy ROBERT N . LEE ^

ROWLAND V LEE prodtictiorx.

cA laugh and a tear,

qA thrill and a cheer,

for the wholejdmily

!

—
jociitrasm



ANOTHER TIP-TOP WESTERN ROMANCE
AS SWIFT AND PLEASING AS A

SPRING BREEZE

WILLIAM FOX presents

BUCKJONES
The

ARIZONA
ROMEO

Ly CHARLES KENYON
Directed by EDMUND MORTIMEPw

AN APPEALING LOVE STORY BY A WORLD
FAMOUS AUTHOR

WILLIAM FOX PRESENTS

SHIRLEY MASON
in

CURLYTOP
THOMAS BURKE million ^LIMEHOUSE NICHTS"

Bnected by MAURICE ELVEY

'Thrilling romance in the heart-

ed tropical romance land

WILLIAM FOX presents

lOHUND 10WE
in

PORTS?!CAR
dramatic heat by Garrett'B.Bort

9Jenison Clift

FOX FILM CORPORATION
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Today Cecil B. De Mille finishes

shooting the scenes forTHE GOLDEN
BED.

Here’s a marvelous show coming.

Watch for it—Wait for it!

If you thought North of 36

or Manhandled

or The Humming Bird

or Changing Husbands

or Sinners in Heaven

or Feet of Clay

or any one of the 30
Famous Forty Pictures

so far released

made money for you

—

Wait tillyou tryTHE GOLDEN
BED!
(Screen play by Jeanie Macpherson. Based on the novel by Wallace Irwin.

Published serially in Pictorial Review. With Rod La Rocque, Vera Reynolds,

Lillian Rich, Warner Baxter, Theodore Kosloff, and Julia Faye.)

Famous PLAYERs-LASKyCoRP
ADOLPH ZUKOR PRESIDENT

tW YORK CITY



12 EXHIBITORS HERALD January 3, 1925

Jin

ALLAN DWAN
PRODUCTION

BEBE DANIELS
RICARDO CORTEZ

PRESENTED BY
ADOLPH ZUKOR
JESSE L. LASKY

^entineLove
You know how “Sinners in Heaven” is packing

them in. Here’s Bebe Daniels back in the same

kind of swift, romantic drama. With Ricardo Cortez

adding to his on-rushing popularity with a fine per-

formance as her Spanish lover.

Put “Argentine Love” with “North of 36”, “Tongues

of Flame”, “Peter Pan”, “The Garden of Weeds” and

“The City that Never Sleeps” — all Paramount
December releases— and you know we’re right

when we say—
There are more money pictures in a month of the

Famous Forty than in a whole season of any other

product you could play!

Member Motion Picture Producers & Distributors oF America. Will H. Hays, President
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Facts about the 2nd Famous
Forty Q>araniountQ>ictures
“THE DEVIL’S CARGO”
There is a particular demand right now for strong

dramatic pictures with plenty of exciting action com-
bined with love interest. That description fits “The
Devil’s Cargo”, adapted by A. P. Younger from
Charles E. Whittaker’s story and produced by Victor

Fleming, who made “The Call of the Canyon” and
“Empty Hands.” Released in Febuary.

The scene of the story is Sacramento, Cal., in the

gold-rush days of ’49. In a burst of righteousness the

vigilantes run the bad element onto a paddle-wheel

steamer and set them adrift down the Sacramento
River to San Francisco. They drift out into the Pacific,

a storm comes up, hell breaks loose. Included in this

“devil’s cargo” is a dance hall belle (Pauline Starke),

one innocent girl (Claire Adams), one good man
(William Collier, Jr.), and a brute of a stoker

(Wallace Beery). The dramatic clash between these

four and the spectacular scenes accompanying it make
a picture they won’t easily forget.

“FORTY WINKS ”

Paul Iribe and Frank Urson, members of the Cecil

B. De Mille unit, made “Changing Husbands,” one of

the most successful of the Famous Forty. Now Urson
and Iribe have picturized “Forty Winks,” adapted
from a famous stage success by David Belasco and
Henry C. De Mille. Bertram Millhauser, one of the

adaptors of “Feet of Clay,” wrote the screen play, and
the featured players are Viola Dana, Theodore Rob-
erts and Raymond Griffith.

“Forty Winks” is done. We’ve seen it. We can prom-
ise that there vyon’t be a more entertaining comedy-
drama on the market this season than this one. It’s fast,

jazzy, and very, very funny. Raymond Griffith, as a

monocled Englishman who isn’t near as dumb as he
looks, trying to lure a secret out of a wonderful Chin-
ese vamp (Anna May Wong) and thus win Viola
Dana and save her family from disgrace at the same
time, is immense. Good old Theodore Roberts is back
there smoking his see-gar. It’s a pippin, boys

!

N. B.—^Watch this boy Raymond Griffith!

Other 2nd Famous 40
Pictures for February

George Melford production

THE TOP OF THE WORLD
Anna Q. Nilsson, James Kirkwood, Raymond

Hatton, Sheldon Lewis.

Scaling the heights for romance and thrills.

Zane Grey’s

THE THUNDERING HERD
with Jack Holt, Lois Wilson, Noah Beery.

Directed by William Howard.
Greatest of all Zane Grey thrillers

Alan Crosland production

CONTRABAND
with Lois Wilson, Noah Beery, Raymond

Hatton, Raymond McKee.
When silk leg and boot-leg clash.

Dimitri Buchowetzki production

THE SWAN
with Adolphe Menjou, Ricardo Cortez,

Frances Floward.

“Her lips may say 'no-no' but there’s 'yes-yes'
in her eyes."

Sidney Olcott production

SALOME OF THE TENEMENTS
with Jetta Goudal, Godfrey Tearle, Jose Ruben.

Seven veils of soul-revealing entertainment.

Member Motion Picture Producers & Distributors of America. Will H. Hays, President.



Foi Bi^

VICTOR
SEASTROM^S
Production with

Lon Chaney
Norma Shearer

John Gilbert

Tully Marshall

Ford Sterling

Clyde Cook
From the great stage success by Leonid Andreyev
Adapted by Carey Wilson and Victor Seastrom

Produced by Louis B. Mayer

Mon
$70,468.05 In

at the Capitol,

Information Concerning Territorial Rights Outside of the United States and Canada Can be Obtained from FOREIGN DEPT., 1540 Broadway, New York City.



y Play
Dne Week
New York

ClASS (M^ SERVIce snaoL
,

Day LMto

NW M«Mae« NSa

Nlghi Leltw NL

WESTER UNION

RECEIVED AT

MJSTRO GOLDra MINfiMFOLIS- MIM

HUGiS OPiiHIHG ATOISHCES WILIIMG TO WAIT IK lIKfi POH
OVEH AN HOUR TO WITNESS HE WHO GETS SLAPPED STOP
ALL CRITICS DNANIMOUS IN OPINION THAT PICTURE IS ONE
OP THE SU BEST OP NINETEEN TWENTY POUR STOP MORRISON
ON TRIBUNE STATES CHANEY'S HUHCHBACE PALES INTO IN3IG-
HIPICANCE BSSIIS HIS CHABACTEBIEATION OP HE STOP
PICTURE IS THE TALK OP ENTIHl CITY STOP METRO GGLDWYN
HAVE SET HEW HIGH MARK IN PICTURES WITH HE WHO GETS
SLAPPED

LEN 3 BROWN
MANAGING DIRECTOR LYCEUM THEATRE
MINNEAPOLIS MINN

Member Motion Picture Ptoducers and Distributors of America, Inc.—Will H. Hays, President.
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Mr. JOSEPH M. SCHENCK of

No. 1540 Broadway, New York City

hereby gives notice that

1st. He is the sole and exclusive owner of the negative and positive prints and story of

and all other rights in and to the motion pictures and motion picture photoplays hereinafter

named except insofar as the distribution rights therein have been leased to the Select Pictures

Corporation and or Selznick Distributing Corporation for the territory of the United States

of America including Alaska for the period ending December 31st, 1924, and for the remain-

ing territories of the world for the period ending December 31st, 1925.

2nd. That he is entitled to receive all negatives of said motion pictures on or before

January 1st, 1925, and that the said Selznick Distributing Corporation under existing agree-

ments is obligated to return and deliver same to the said Mr. Schenck at said time.

3rd. That he is entitled to receive all positive prints of said motion pictures on or before

January 1st, 1926, and that the said Selznick Distributing Corporation under existing agree-

ments is obligated to return and deliver same to the said Mr. Schenck at said time.

The motion pictures and motion picture photoplays above referred to are entitled as

follows

:

“The Moth”

“De Luxe Annie”

“Safety Curtain”

“Her Only Way”
“The New Moon”

“The Forbidden City”

“She Loves and Lies”

“The Secret of the Storm Country’

“Ghosts of Yesterday”

“The Heart of Wetona”

“By Right of Purchase”

“The Isle of Conquest”

“The Way of a Woman”
“The Probation Wife”

Motion picture exhibitors as well as all other persons, firms or corporations are

requested to refrain from exhibiting or otherwise exploiting or using the said motion pictures

or motion picture films in the territory of the United States of America including Alaska

after December 31st, 1924, or in any other part of the world after December 31st, 1925,

without first obtaining the written consent and permission of the said Joseph M. Schenck.

Any use made of the said motion pictures or any of them in violation of Mr. Schenck’s

rights will be made at the peril and risk of the user and immediate steps will be taken on behalf

of Mr. Schenck to protect his rights.
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i-OUls B. MAYEIA
prettnU

production

urns STONE,
Pj.OREVCEV,DOa, LEW

CHI,, CHOTooii^i,'.- M, triHi.

• /ACK HOLOCK

-
* \-Detroit

>ruA^^
to

Sltsi*
filled

-
cajiag^-

Detroit News^

AFIRST NAnONAL CONTRACT
-t-vDiu' shoivinanship°CAPAClTY

Members of Motion Picture Producers and Distributors of Americo, inc."^Will Hays President



SAM E. RORK
presents

-yomance and tugging
heart appeal

-

NewYork. Mirroi

what more does
your box office

Adapted from the storij btj Adela. Rogers St.Johns

with

ANNA Q. NILSSON,
LEWIS STONE

oAd MARY ASTOR
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Year-End Survey and Glance Ahead
Measured by the dictum that the happiest nations are

those without spectacular histories, it may be said that

the history of the film business during the past year

shows it to have heen a happy business.

The film business during the past year has been notable

for its lack of notable events.

Although the business is essentially a spectacular one,

many of its customary and notorious gestures of the past

have been absent during the year just ending.

An outstanding feature of the industry has been the

widespread and continuous construction of better, finer

and bigger theatres. Everywhere throughout the country
the building program has continued on at a swift pace,

until now it may be safely stated that the representative

motion picture theatres in the various communities rank
creditably with the finest public buildings of these com-
munities.

Running parallel to this development has been the
very great success of producers in turning out a large

number of really big productions. In fact, big produc-
tions have been so numerous that the publication of one
of them is no longer an outstanding event. Month by
month during the past year one big attraction after an-

other has entered the market until a condition has been
reached in which a wise man would not attempt to com-
pile a list of the best pictures of the year, because such a

list would either be a too-lengthy document or it would
be one which would be arbitrarily made up on the basis

of personal preference.

* * •»

It may be safely stated that the past year has been a

period of the most substantial progress and prosperity in
the history of the business.

Such an assertion is based chiefly on the fact that the
industry in its most important point—the theatre box
ofiice—has continued in a flourishing condition. Public
patronage has increased materially. The motion picture
has been favored with greater and steadier support than

ever before. Persons who have expressed apprehension
over the ability of picture entertaimnent to hold indef-

initely the public’s interest have been able to find but
very little to justify their fears. There need he no worry
over the futm-e of this business just so long as box office

revenues continue to increase, and the tendency during
the past year has been decidedly upward.

Details of production continue practically without con-

trol. Still, no one has yet been able to come forward
with any practicable ways and means of controlling

studio activities and studio expenditures. The policy

among the most successful companies seems to be to make
good pictures as economically as possible—but to make
good pictures. And until someone can show a bigger suc-

cess with some other policy there appears to be no reason
for any attempt to revolutionize the present system of

procedure.

Distribution has been talked about—^but there is noth-

ing new in that. It has been a favorite topic of conversa-

tion and paper schemes for fifteen years, yet the larger

companies are gradually becoming more confirmed in

their present systems of distributions and added invest-

ments along this line seem to put off into the hazy and
far-away future the day when any substantial change in

distribution methods will come about.
* *

A conunendable effort was made during the year by a

New York trade paper to bring out a plan, by means of

a contest, which might assist in solving what is commonly
referred to as the distribution problem. The contest,

however, produced nothing of importance because it

merely brought out a crystallized draft of a distribution

system which has been well-known and well-understood
for many years. The proposed system has many unques-
tionable advantages bqt it amounts to nothing more than
a conversational topic because the various companies
which would have to join in it to make it practicable are
very well satisfied with present arrangements and have

(Continued on follozving page)
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no intention of entering into any program of wholesale changes and read-
justments.

This year-end survey would he incomplete without reference to a develop-
ment which has been repeatedly impressed upon us. This development is

the marked and remarkable improvements that have taken place in theatre
operation and showmanship. This development has been so far-reaching
that it may be said that the theatre branch of the industry is manned with
a more efficient, more capable and more enterprising business man than
might have been reasonably expected in ten years hence.

A big factor in raising the general standard of showmanship of exhibitors

has been the service of the various trade papers. In no industry is the retailer

given a better or a more valuable service from his business publications than
is given the motion picture exhibitor.

During the latter part of this year the very interesting development of the

theatres entering into combinations became an outstanding fact. As yet this

movement, as a national phenomenon, has not carried sufficiently far to have
had its possibilities and its effects become apparent. During the coming year

this development will be under close scrutiny by exhibitors both inside and
outside the combinations and also by independent distributors with product

to sell.

« « *

A very important commercial fact disclosed during the past year is that

rental prices have decreased. Alongside of this fact may be set down the

interesting information that despite the decrease in rental prices distribu-

tors’ revenues have been on the increase. What seems to be a contradiction

here is explained on the grounds that new theatres and larger theatres have

given the increased revenues to distributors.

With an eye to the future, it is apparent that this situation represents a

serious matter. New theatres and larger theatres cannot be depended upon in-

definitely to keep up distributors’ revenues and, when the curtailment comes,

it will first strike the smaller independent concerns. If no radical change

comes about it certainly will lead to the eventual elemination of these com-

panies. With these companies out of business exhibitors may encounter a

period that will be known as a “seller’s market,” just as the past year has been

known as a “buyer’s market.”

Looking ahead, there are no signs of genuine alarm on the horizon. It is

true now—and it probably will always he so—that there is need and demand
for many readjustments and changes. But by every sign that we feel may
be depended upon, 1925 should not only be a continuance of the prosperity

of the past year, but it should be a better year in many respects.

During various times in 1924 general business conditions were far from
favorable. In fact, in only the very latter days of the year were these con-

ditions really flourishing. Because of its peculiar nature the industry may
have a better chance than various other businesses in times of adverse con-

ditions, yet the condition of the public’s purse is always a factor that must
be reckoned with.

We enter the New Year under most favorable auspices.

Prosperity is abroad throughout the land. The theatres, generally, are

crowded and the calibre of the product being turned out by the studios is

such that there is every reason to believe that the public’s enthusiasm will

not be dampened, especially when the type of theatre showmanship that can

be depended upon is taken into consideration.

If any adverse conditions overtake the industry during the coming year,

the motion picture itself will not be to blame; the inherent possibilities of

successful operation in every branch of the business will not be to blame
and generally conditions cannot be held to account.

The only threat of danger comes from the possibility of the various essen-

tial factors of the industry getting into ill-advised and unnecessary conflict

and dissension. This is a dangerous menace, but it certainly can be avoided

through a common determination to seek earnestly to obtain adjustments of

differences through fairness and square-dealing.

We, therefore, can face a New Year of great promise with full conviction

that the attainment of its greatest rewards is within the easy reach of those

who will follow the right way to win.

Index to This Issue, Page 22.

Re-Takes

is the season of good resolu-

I
tions. Some of us have a lot of per-

A fectly good ones, held over from last

year, that we never used.
sjs * *

There was the one about smoking. And
the “no mor’ gin parties” as well as the

“eat sparingly” one.
* * *

If the directors would only make one

—

no more jazz pictures—I’d be satisfied.

* *

For weeks and weeks we’ve just stag-

gered from one synthetic seven reeler, pic-

turing the 1924 flapper romping around in

a pool with her pickled friends, to another.

Let’s cut ’em out.
* * *

Yes, Yes

Another good resolution for the press

agents to make would be to write a nice

caption on every photo sent out. A picture

of a pretty girl without any name or ad-

dress doesn’t mean much on the editorial

desk, after the wrapper has been thrown

away.
* * *

Can’t Break It

There’s one law that folks don’t often

break—in fact I never heard of anybody
breaking it. The law of gravitation.

* * *

Great Stuff

My what a serial that Muscle Shoals

controversy would make. And the Federal

Trade Commission hearings. Von Stro-

heim ought to do ’em in thirty-nine reels.

* * *

In the News Reel

I see they’re sending a dry agent out

dressed as a woman to catch bootleggers.

Probably on the theory that no gentleman

would refuse a lady a drink.
* * *

A New Step

The latest thing is the cross-word puzzle

dance. The cross word follows the big

boob who steps on some lady’s foot, I sup-

pose. After that he’s puzzled because she

don’t dance with him.
* * *

Speaking of Weather

I notice the temperature was 42 below

zero last week in Medicine Hat. Hope
there were ear-bobs on that Hat.

* *

All Set

President Coolidge is trying skiiing. He’s

going to be prepared if Congress tries to

put the skids under any of his plans.
* * *

How About It, Maynard?
Chicago has a film exchange manager

running for Alderman. Well, if he can

garner the votes as well as the film con-

tracts, he ought to win in a walk.
* * *

Prompt
Jackie Coogan wrote a letter to Santa

Claus and now he has a big baby brother,

which has restored Jackie’s faith in Uncle

Sam’s letter service.
l! * *

Long Time Off

I hope to live to see the day when a

vaudeville team that can’t sing or play

won’t go into a dance.

Or an ingenue on the screen who doesn’t

throw her foot back when she kisses the

big hulk sweetheart.
* * *

Happy New Year to everyone.

—J. R. M.
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Mayer and
HearstMay
Make Deal

LOS ANGELES, Cal., Dec. 23—
Louis B. Mayer, arriving here from
the East today, admitted that nego-
tiations are under way for him to

make six Cosmopolitan productions
for William Randolph Hearst.
Hearst and the late Thomas H. Ince

were negotiating over a similar proposition
at the time of Ince’s death.
Following Mr. Mayer’s statement to a

representative of Exhibitors Herald, Dr.
Daniel Cardon Goodman of Cosmopolitan
Productions admitted that the negotiations
were on for Metro-Goldwyn to film certain

Hearst and Cosmopolitan stories for Cos-
mopolitan.
That the negotiations are practically

completed was indicated by the fact that all

of the Hearst production staff on the West
Coast with the exception of Dr. Good-
man and his assistant have been laid off.

It is understood that the negotiations do
not include the Marion Davies unit. The
pictures starring Miss Davies, it is declared,
will continue as a strictly Cosmopolitan
unit.

McFarland, Enterprise

Manager at Houston, Is

Stricken Playing Golf
(Special to Exhibitors Herald)

HOUSTON, TEXAS, Dec. 23.—C. A.
McFarland, for twelve years associated
with Southern Enterprises and manager of
the Queen, Liberty and Capitol theatres
here, died suddenly Sunday, December 14,

while playing golf with C. A. Casperon at

the River Oaks Country club.

Death is believed to have been due to

heart disease. Mr. McFarland approached
the twelfth hole and prepared for a swing
at the ball when he dropped to the ground.
He was dead a few minutes later.

Mr. McFarland came here from St. Louis
and is nationally known as a ball player,

having pitched for the St. Louis National
team for many years. He has been in

Houston since 1906.

OJ* Club Members*
Theatre Razed by Fire

Thomas W. Radtke, Lucky theatre,
Mansfield, Wash., writes;

"/ cannot send any more reports
on pictures I am showing as my
theatre was destroyed by Gre and
I do not know just when I will
open again."

Mr. Radtke is “Herald Only” Club mem-
ber No. 220.

Magazine Writer Visits Paramount
NEW YORK.—Frances Noyes Hart, prominent

short story writer, contributor to the Saturday
Evening Post and to numerous women’s maga-
zines, is now visiting the Paramount Long Island
studio, where she will spend a month observing
motion picture productions.

Hackathorne Back in New York
NEW YORK.—Following the completion of his

role in B. P. Schuberg’s special production,
"Capital Punishment,” on the Coast, George
Hackathorne arrived here last week for a short
vacation.

Kent’s Testimony Sets Off
Fireworks; Cohen in Retort

“Let Those Who Know Us Be the Judges,” Says General

Manager of Paramount in Replying to Statement by
Former M. P. T. 0. A. President

{Special to Exhibitors Herald)

NEW YORK, December 23.—The Federal Trade Commission investigation

into the affairs of Famous Players-Lasky Corporation, after marking time for

many weeks awaiting the return of Sidney R. Kent, got busy again last Thurs-
day.

The general manager of Paramount arrived from Europe on Monday. On
Thursday he took the stand in Paramount’s presentation of its side of the

long drawn out case, and the result was more fireworks than occurred in any
previous hearing.

Paramount Pictures Not Indispensable, Says Kent
Mr. Kent was asked by Robert Swain, Paramount’s counsel, as to whether

or not in his opinion Paramoimt pictures were indispensable to the success of

an exhibitor. Mr. Kent replied

:

“By no means do I consider Paramount pictures indispensable. There are

thousands of exhibitors who do not use the product and who are generally

considered successful in the conduct of their theatres.’’

In reply to a question as to what pictures
Mr. Kent considered camparable in quality

to those distributed by Paramount, Mr.
Kent said:

“First National, Metro-Goldwyn, llni-

versal-Jewels, Fox Specials, some of War-
ner Brothers, United Artists and occasion-
ally an independent picture.”

Discusses Block Booking
The subject of block booking was taken

up and along with it the question of split-

ting the product of Famous Players among
two or more theatres located near each
other. At a previous session of the inves-

tigation Sydney S. Cohen, former M. P. T.

.O. A. president, testified as to the hardship
to exhibitors caused by selling in blocks.

In referring to this Mr. Kent said

:

“During the past four years Mr.
Cohen has had occasion to phone
about eight or nine times, on each
occasion trying to get a bigger split

to the Famous product than he was
then getting. Judging by his request
had we let him have more pictures

than we did, he would have thanked
God for the opportunity.”
Regarding the question of price of pic-

tures sold in block, the witness said that

the price of each individual picture was
maintained whether the exhibitor took a
single film or the whole group, and that

at no time was a single picture boosted

above its original listed price, if the ex-

hibitor selected it from the group. On the

subject of screening before buying it was
Kent’s opinion that about 95 per cent of

exhibitors didn’t consider a screening indis-

pensable to a purchase, since the basis of

buying is mostly one of confidence in the

firm releasing the product, and that in 60

per cent of the cases, exhibitors had prece-

dents to guide them in the matter of pulling

power, player value, etc. In the other 50

per cent the risk was further minimized by
the fact that many of the pictures were
modeled after certain definitely proved box
office types and appealing stories.

Calls It “Cross Word Puzzle”

In reply to Kent’s testimony, Cohen is-

sued the following statement;
My attention is called to the testimony of Sid-

ney R. Kent, General Manager of the- Famous
Players-Lasky Corporation, on Thursday, Decem-
ber 18, before the Federal Trade Commission.

Mr. Kent in discussing the testimony I had
given at a previous hearing as to the “hardship
to exhibitors engendered by block booking selling,’'

made the following statement:
“During the past four years Mr, Cohen has

had occasion to phone about eight or nine

times, on each occasion trying to get a bigger

split of the Famous Product than he was then
getting. Judging by his requests had we let

him have more pictures than we did he would
have thanked God for the opportunity.”
This statement is a cross word puzzle of two

words of seven letters meaning unqualifiedly false

with the initial letters of “d” and “1.” I haven’t

phoned Mr. Kent eight or nine times in four
years to secure a “greater split of the Famous
Players product” for my theatres than I was get-

ting, because 1 was never getting the Famous
product in my first run house, which has Loew
and U. B. O. opposition. These two circuits get

the Famous pictures.
.

I did phone him once relative to the possibility

of securing film there on a split with Loew so

they might have an opportunity of proving their

sincerity in their claim that they were selling on

an open market basis. Mr. Kent arranged an

appointment between us, at which time he told me
his regret at being unable to give me any of the

films at this theatre, because Loew would with-

hold buying Famous Players for his Cleveland and

Washington theatres and elsewhere, to say noth-

ing of other sections of New York. I fp>Q

was manifestly unfair to permit a whip of this

kind to be used and he replied he was helpless in

the situation under the circumstances.

Prior to the season of September, 1924, sales

representatives of the New York Exchange oi

Famous Players Lasky Corporation called at my
office at their particular request, presumably to

offer me an “equitable” split of the first forty

pictures of the current season with Loew, claim-

ing that Loew wanted to buy the

pictures for his theatres, but they would take half

away from him to give the independent theatre

owners in the New York territory a chance.

Forty-eight hours previous to this visit, Mr.

Marcus Loew had personally told me and others,

he could and would only use half of the Famous

Players first forty, as he had to leave room in his

theatres for the playing of the pictures of his

own producing company (Metro-Goldwyn). With-

out disclosing the source of my information to the

Famous Players sales representatives, I told them

that their statement was untrue and the ridiculous

prices they quoted me proved the absolute insin-

cerity of their visit.

I told them that the purpose of the call and the

propaganda they were disseminating of presum-

ably taking half of the pictures away from the

Loew theatres to give to independent theatre own-

ers, was only for the purpose of securing higher

prices from the U. B. O. theatres in the negotia-

tions then pending between Famous Players and

U B O. for the balance of the product that Loew

did not want. This statement was subsequently

confirmed by the closing of contracts between

U. B. O. and Famous Players for the balance of

the pictures that Loew refused to buy.

My first run theatre is one of the model neigh-

borhood houses in the city. Has been in operation

for eleven years and I don’t think I have played

eleven Famous Players pictures there in all that

time.
At another of my theatres playing second run

pictures, a few years ago (despite my better judg-

ment) I consented to take over a split of several

Famous Players pictures with another second run

house in the territory, and the prices charged me
for the pictures by Famous Players with the se-

vere losses entailed, forced me to change the

house from pictures into stock at the end of the

season.
The only business consideration I could get

from Sidney Kent would be if Famous Players
(Continued on page 26)
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Metro Selects Agent
for Australian Field

(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—The appoint-

ment of N. Bernard Freeman as first per-

sonal representative of the Metro-Goldwyn
interests in Aus-
tralia and New
Zealand since the

consolidation of

the two companies
was announced to-

day by Arthur
Loew, vice presi-

dent of Metro in

charge of the for-

eign department.
Mr. Freeman was
born in Sydney,
Australia, but has
been associated

with New York
and Albany ex-
changes of Para-
mount, and also with the Famous-Lasky
Film Service for a number of years.

The picture industry in his new field,

said Mr. Freeman, an already thriving busi-

ness, has given every indication of in-

creased prosperity insomuch as a large
number of big theatres have just recently
been completed upon a scale as large as
many of the houses of New York and
Chicago.

N. Bernhard Freeman

Bernstein Is Elected
West Coast Director
(Special to Exhibitors Herald)

LOS ANGELES, Dec. 23.—Arthur Bern-
stein, production manager of Jackie Coogan
productions, upon his return from Europe,
where he handled
the financial de-
tails of Jackie’s
trip, was advised
that he had been
elected a member
of the board of di-

rectors of West
Coast Theatres.
Bernstein has

been production
manager for
Jackie ever since

the boy began his

first starring ve-
hicle. His election

to the directorate Arthur Bernstein

of West Coast
came because of his intimate knowledge
of the exhibition end of the business. Be-
fore joining the Coogan forces about four

years ago Bernstein was a prominent ex-

hibitor in Los Angeles. His duties on the

West Coast directorate will not interfere

with his production activities for Jackie.

Science of Love May Be
Exposed in Pictures

(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—With the pur-

pose of bringing back to America Profes-
sor Freud, founder of the modern love

science of psychoanalysis, and give Ameri-
can producers the benefit of his discoveries,

Samuel Goldwyn left for Europe last week.
Mr. Goldwyn’s belief that Professor

Freud will be interested in the negotiations
is based on the fact that the latter has fre-

quently exerted much influence in the ex-
pressions of modern fiction. “Scenario
writers, directors and actors can learn
much hy delving into the psychopathology
of every-day life,” said Mr. Goldwyn. “It

will add to the effectiveness of their work
if they learn the meaning of love symbols
in dreams, settings and action.”

23,579 Exhibitors’ Reports
.Printed in “Herald” in Year

Annual Report of “What the Pieture Did For Me” Tells

Growth of Department Despite Assaults by
Trade Papers Upon Exhibitor Service

“What the Picture Did for Me” contained 23,579 signed box office

reports from exhibitors in the 52 consecutive issues of the “Herald” dated
December 29, 1923, to December 20, 1924, inclusive. This is 13,755 reports

in excess of the number printed by the trade paper offering the most
presentable imitation of the original service.

These facts are disclosed in the annual report of “the secretary” to the

“What the Picture Did for Me” contributors, published in “The Contributor’s

Column” this week. Additional information of interest to contributors and

readers is included in the report.

Department Thrives Upon Attacks From Outside

“In the same period,” the report to contributors reads, “your department

survived and thrived upon malicious attacks by so many trade journals, near

trade journals, etc., that your secretary spares you the list of their names.”

The sources of these attacks are well known to the trade.

P. S. Harrison did wbat he coiid to put
life and animation into the desultory bar-

rage which has continued since the incep-

tion of “What the Picture Did for Me” by
“analyzing” a single issue early in the year.

His attempt was without immediate result

but perhaps served to inspire trade paper
editors to more elaborate efforts which
were made later on.

Statement Draws Fire

There was sporadic sniping from isolated

quarters for a time and then the Motion
Picture News sent out over the signature

of its managing editor a form letter to

exhibitors soliciting subscriptions and con-
taining the assertion that any exhibitor who
would sign his name to a report commend-
ing a motion picture was a “plain fool.”

Sent to exhibitors in letter form (the

charge was not made in the pages of the

News), this statement drew fire.

Letters from outraged exhibitors flooded

the Herald office, several of them being
printed in the “Letters from Readers” col-

umn and in the report department. The
News followed its “plain fools” letter with
others giving different reasons for sub-

scribing to that paper.

The effect of this upon the Herald de-
partment was to swell the number of con-
tributions. Exhibitors declared themselves

proud to be that particular kind of “plain

fools.” Robert L. Anderson, Washington
exhibitor, contributed a questionnaire form
which was printed for its own sake and
unexpectedly drew answers from all parts

of the country, as yet unpublished. One
exhibitor jokingly volunteered to enroll as

the first member of a “Plain Fools Club” if

such an organization should be organized.

Offers Anti-Climax

As an anti-climax, the Exhibitors Trade
Review announced in one issue and printed

in the next a two-page “analysis” similar

to P. S. Harrison’s, entitled “The News
Was Right.” R. S. Wenger’s letter de-
nouncing this article was printed in the

Herald.
The Exhibitors Trade Review utterance

is apparently the final shot in the 1924
campaign of the New York papers against

the Herald’s department. (The December
27 issues of the Eastern publications have
not been received at this time.) The effect

of their campaign has been to increase the

number of contributions to the Herald and
to bring into the ranks of contributors

many showmen who previously had partici-

pated only in the role of reader. Letters

from three of those whose first reports are

printed this week are published in “The
Contributor’s Column.”

h^hat Sxhibitors

aresagitigabout iBiroRSHmu)
“My subscription expires this month so I hasten to renew as I don’t

want to miss a copy of your valuable magazine. From now on, the
Herald is the only one I am taking. It is all any exhibitor needs. Even
my wife anxiously awaits its arrival each week and if she gets it first,

she won’t give it up until she has digested it all. It is an absolute neces-

sity for us exhibitors. —W. R. Heaton, Electric theatre, Harrisburg,

W. Va.

“Let me congratulate you on the splendid way you have rounded out
the ‘Better Theatres’ section. I find much of interest and educational

value therein monthly.”

—

Harry F. Storin, Lee Roy Theatre Company,
Pawtucket, R. I.

“Enclosed please find check for one year’s subscription for

Exhibitors Herald. I am opening a new suburban house December 25,

so I must have your paper to make my house complete.”

—

L. Alphonse Centlivre, State theatre. Fort Wayne, Ind.
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Service Is Vitagraph’s Pledge
for Nineteen Twenty-Five

Past Year Has Been the Best Company Has Known in Twenty-seven
Years of Production Activities

By ALBERT E. SMITH
President uf Vitagraph

^'P'HE year just passing has been the best Vitagraph has known in its

I twenty-seven years of service.

In the beginning we pledged ourselves to produce only clean pic-
tures, which should offer entertainment without the slightest hint of any-
thing suggestive or morally offensive.

I
T has been a tenet of our long-estab-

lished policy, too, to present stars of
the first magnitude, whose very names car-

ried a public appeal—hence bore also an
assurance of success to exhibitors.

Again, we were early to recognize the

value of successful works by established
authors—works which already had "sold”
themselves. In picturizing such books and
stories, the film not only plays a commend-
able part in further popularizing the best

in literature, but gives exhibitors the ad-
vantage of titles that are known and ap-

proved.
Happily, there has been no need for

Vitagraph to repeat its pledge, to reiterate

its platform. By adhering closely to the

course it had set out for itself, and in fol-

lowing which it has had, throughout, the

loyal support of the public, it has been
happy to see results that spoke for them-
selves.

*

It is an encouraging fact that Vita-
graph’s most successful offerings of the

year have received the unanimous approval
of the reviewers, not only because they
provided entertainment of the first order,

with superior casts, and were models of
direction, but because they satisfied the

most exacting demands for clean produc-
tions and were faithful picturizations of

popular novels.

“Captain Blood,” the David Smith pro-
duction of Rafael Sabatini’s classic, with

J. Warren Kerrigan and Jean Paige in the
leading roles, was universally acclaimed
one of the outstanding attractions of recent
years.

The J. Stuart Blackton production, “The
Clean Heart” or “The Cruelties of Life,”

from A. S. M. Hutchinson’s great novel,

with Percy Marmont, Marguerite de la

Motte and Otis Harlan, is of the same
high class. These two pictures from the
1924-25 schedule would be, in themselves,
sufficient evidence that Vitagraph has kept
the faith—and with results that vindicated
its stand, but they are only two of the many
specials which contributed to this happy
result.

Released yet more recently have been
Victor Hugo Halperin’s “Greater Than
Marriage,” an adaptation of Louis Joseph
Vance’s novel, “Joan Thursday,” with
Marjorie Daw, Lou Tellegen and Dagmar
Godowsky; J. Stuart Blackton’s “The Be-
loved Brute,” from Kenneth Perkin’s
story, with Marguerite de la Mott heading
a special cast, and the Whitman Bennett
production, “Two Shall Be Born,” with
Kenneth Harlan, Jane Novak, Sigrid
Holmquist and Frank Sheridan.

* *

Now finished or about to be produced
are the Nigh-Smith production. “Fear-

Bound,” with Will Nigh and
Marjorie Daw; the Blackton
production, “The Redeeming
Sin,” from L. V. Jefferson’s

“The Pearls of the Madonna,”
in which Mme. Alla Nazimova
makes her debut under the
Vitagraph banner, and the
David Smith productions,
“Pampered Youth,” from
Booth Tarkington’s best-seller,

“The Magnificent Ambersons,”
and “Baree, Son of Kazan,” by
James Oliver Curwood.

Future offerings on Vita-
graph’s current schedule in-

clude also “School for Wives,”
to be produced by Victor Hugo
Halperin

; “Wildfire,” a Dis-
tinctive production; “Steele of
the Royal Mounted” (David
Smith), from the Curwood
novel

; “In the Garden of
Charity” (Blackton), by Basil
King; “The Happy Warrior”
(David Smith), another A. S.

M. Hutchinsno success
; “The

Alibi” (Blackton), by George
Allan England; “The Road
That Led Home,” by Will G.
Ingersoll, and an unnamed
prize-winner yet to be an-
nounced.

To mention some of the
early releases on the 1924-25
schedule. “Behold This Wo-
man,” “The Code of the Wild-
erness,” “One Law for the
Woman,” “Virtuous Liars,”

“Between Friends,” “Borrowed

Help Us Find

. This Girl

{Special to Exhibitors Herald)

NEW YORK. Dec. 23. — A
financial institution in New York
is endeavoring to locate a Miss
Helen Sinnett, a middle west girl

who has recently appeared as an
extra in small parts in motion pic-
tures and whose parent died re-

cently. The institution has infor-
mation regarding an in heritance
for the young lady.

If any casting director, player,
executive or other person in the
industry has knowledge of Miss
Sinnett’s whereabouts such infor-
mation may be forwarded to the
HERALD, which will relay it to

the parties who are interested in

locating the girl.

Husbands,” “My Man” and “Let Not Man
Put Asunder,” each one was more than
generously received on its premiere and
continues in heavy demand.

After all, the secret of the success of a
producer-distributor lies in giving the pub-
lic what it wants. The gratifying fact is

that, measured by Vitagraph’s triumphs in

1924, the public is satisfied only with the
best.

These Showmen Gave
Basis for Selection

of Sabatini’s Story
{Continued from page 27)

FRANK L. BROWNE, Liberty, Long
Beach, CM.
JOE CLARK, Newberry, Chicago, 111.

RAYMOND PFEIFFER, Princess,
Chilton, Wis.
W. J. POWELL, Lonet, Welling-

ton, O.
GIACOMA BROS., Crystal, Tomb-

stone A.riz

GEORGE STARKEY, Opera House,
Montour Falls, N. Y.
CLYDE ALLEN, Casino, Antwerp,

N. Y.
A. L. HEPP, Idylhour, Greeley, Neb.
JOHN ESTERL, Rex, Park Falls,

Wis.
H. J. EAGAN, American, Wautoma,

Wis.
M. W. MATTICHECK, Liberty, Ken-

newick, Wash.
BERT SILVER, Family, Greenville,

Mich.
ROY W. ADAMS, Pastime, Mason,

Mich.
F. C. ROGERS, Grand, Creston, B.

C., Can.
D. E. KNORR, Pergola, Allentown,

Pa.
MATTE MICHELIS, Bucknell, la.

E. D. MUCHOW, Hub, Gaylord,
Minn.

P. MOORE, Strand, McKenzie, Tenn.
ROY WILKINS, New Victory, Ox-

nard, Cal.

MRS. D. A. STEWART, Star, Ft.

Lupton, Colo.
B. P. McCORMICK, Liberty, Flor-

ence, Colo.
EDWARD LACZYNSKI, Park, Buf-

falo, N. Y.
ALBERT STALDER, Spicer, Akron,

O.
IVA SHIELDES, Queen, Tyler, Tex.
S. G. HARSH. Princess, Mapleton, la.

ADOLPH KOHN, Pastime, Granville,

N. Y.

BACK FROM EUROPE! Left to right: Richard
A. Rowland, general manager of First National;
Sidney R. Kent, general manager of Paramount,
and Samuel Katz of Balaban & Katz, Chicago.
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Elect James Ohio President;

Cohen and O’Toole at Meet
Resolution on Arbitration and Contracts Emphasizes the

Viewpoint as Expressed by Former Exhibitor Chief in

His Series of Articles in “Herald”
{Special to Exhibitors Herald)

COLUMBUS, O., Dec. 23.—Though he no longer holds the high office of

president of the Motion Picture Theatre Owners of America, Sydney S. Cohen
continues to influence the activities of the organized exhibitors of the country.

In the resolutions adopted at the convention on December 16 and 17 of the

Motion Picture Theatre Owners of Ohio, the exhibitors of this state empha-
sized the viewpoint as expressed by Mr. Cohen, in his exclusive series of ar-

ticles published in the Herald, relative to arbitration and contract matters.

Speakers at Banquet Urge Public Service Activities

Public service was the keynote of the convention, which was held at the

Fort Hayes hotel. Speakers at the banquet on the evening of December 16,

stressed the value of this service, declaring that it was vital if the spirit of good
will was to be maintained between the public and the theatres. Addressing the

exhibitors on this phase of theatre operation were Vernon M. Riegal, head of

the state department of education and censorship, and C. A. Dyer of the Ohio
Grange.

How to Fisjht

Free Shows
Exhibitors in the Northwest

have been hard hit by “free mov-
ies" sponsored by business men’s
organizations.

A. F. Botsford of the Royal
theatre, Ainsworth, Neb., urges
cooperation with the merchants at
all times and believes it might be
possible to talk them out of
sponsoring the free shows.

But if the merchants can’t see
the light—
Turn now to page 63 and read

what Mr. Botsford proposes to

the theatre owners of the North-
west.

Declares Advertising

of Exclusive Runs Is

Misleading to Public
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—That present-

day methods of advertising exclusive

showing of pictures in a particular theatre

or city are a source of confusion to the

public is the contention of the national

vigilance committee of the Associated Ad-
vertising Clubs of the World.

The committee points out that, as in the

following example : “Will not be shown
again at this or any other theatre in

Gopher Prairie in 1924,” ©r “for the en-

tire season of 1924” the public is led to

believe that the picture would not be shown
again during the calendar year, not being

familiar with what constitutes a “season”

in film circles.

For this reason exhibitors should tell the

story to the public in “its own language,”

it is recommended. This suggestion has

the support of the Motion Picture Adver-
tisers and the Hays organization.

Icy Waters Claim Life

of Eastern Exhibitor

ALBANY, N. Y., Dec. 23.--Weighted
down by heavy hunting togs in the icy

waters of Lake Champlain, Bernard Wha-
len, associated with his father in the Strong
theatre, Burlington, Vt., was drowned on

SunLy, December 14. Three companions
on the ill-fated trip were also drowned.

Only one of the bodies has been recovered.

Mr. Whalen was well known among the

exhibitors of Vermont and Northern New
York.

After the party left in a motor boat for

the hunting grounds, just what occurred

will never be known, although it is thought

that the boat was swamped in the furious

storm that swept over the lake. Mr. Wha-
len was married and was about thirty-two

years of age.

News Reel Man Injured
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—Injuries at first

thought extremely serious but later failing

to develop so, resulted from an automobile
accident to H. D. Clofine, editor of the In-

ternational News Reel last Sunday night.

He is confined to the Knickerbocker hos-
pital.

The request that exhibitors, particularly

those in the rural regions, give some time
to the exhibition of educational and public

films, and that ex-
hibitors in general
bring pressure to

bear on producers
to make more of
these pictures was
asked by Mr.
Dyer.

Air. Riegel de-
clared that the
screen as an edu-
cational medium
was the greatest

in the world, and
that not until the

exhibitor realized

this would many william james
of the trials and \

tribulations of exhibitors disappear.

“Motion picture theatre owners are co-

operating in public service,” M. J. O’Toole,
New York, president of the Motion Picture

Theatre Owners of America, declared.

“The efforts of our national organization

are to win official and public good will.

We are selling sentiment. For many years
the postoffice has been operating at a de-

ficit. We are cooperating in the ‘wrap bet-

ter’ and ‘mail early’ campaigns which will

help to wipe out the deficit. Through our
contract with the war department, we are

helping the citizens military training camps.
We are helping the navy to secure enlist-

ments. Just as we are helping national de-

partments, so we can help state depart-

ments.”
Staab Attends Meeting

“The way to get good motion pictures

is to patronize the good ones,” Henry A.
Staab, Milwaukee, secretary of the Motion
Picture Theatre Owners of Wisconsin,
said. “The way to defeat bad ones is with

silence. The peak of production of bad
pictures has been passed and they are on
the down grade.”

Throughout the discussion of disputed

questions was a sentiment catering to the

will of the majority. Officers advocated
change of the national copyright laws to

prevent levying of a tax on motion pic-

ture theatres using copyrighted music. The
legislative committee will be instructed to

attempt to prevent unfavorable legislation

during the coming sessions of the state

legislature, rather than to propose new
measures.

C. K. Weyer of the Inter-Insurance Ex-

change, Philadelphia, spoke on insurance.

He outlined to the members assembled why
his company was best fitted to serve the

theatres and why the cost can be 40 per
cent less, his main reason being that the

company writes policies only on theatres.

How results have been brought about in

New York to open the theatres on Sunday
was told by Sydney S. Cohen. He pointed
out that time after time the theatre owners
went to the appellate court and then the

higher courts to get a ruling in their favor,

providing that theatres may be open to the

public on Sundays. In about half the coun-
ties in Ohio the law requiring theatres to

be closed on the Sabbath is being enforced.

Mr. Cohen recommended that the Ohio as-

sociation work out some form to be sub-

mitted to the legislature that theatres in

Ohio be allowed to do business on Sunday.
In a form of a resolution this was adopted.

Prominent Officials Speak

Other speakers on the program through-
out the two-day session and banquet in-

cluded Robert E. Welsh, New York, Mov-
ing Picture World, who acted as toastmas-

ter at the banquet ; Charles C. Crabbe, at-

torney general ; Miss Bertelle M. Lyttle,

Cleveland Cinema Club; James J. Thomas,
mayor of Columbus, who gave the address

of welcome at the opening session and who
was also present at the banquet, and the

Rev. Samuel J. Swain, Columbus, pastor

Interdenominational Church.

Following the address of welcome by
Alayor Thomas, the business was taken up.

The treasurer’s report showed that the re-

ceipts for the year totaled $7,201 and dis-

bursements $7,187.

William M. James, Columbus, head of

the James Theatre Enterprises, was elected

president at the closing session, succeeding

Alartin G. Smith of Toledo, who has
served for three years, and whose name
was also on the nomination list this year

until he declined the nomination.

J. J. Harwood, Cleveland, was re-elected

vice-president at large. H. T. Palmer,

Fairport Harbor; J. A. Ackerman, Cincin-

nati, and George R. Moore, Bucyrus, were
elected first, second and third vice-presi-

dents, respectively. C. M. Taylor of Co-
lumbus was elected secretary to succeed

George Fenburg of Newark, and Martin

G. Smith, the retiring president, will be the

treasurer for the ensuing year, since John
A. Schwalm, Hamilton, the former treas-

(Continued on page 87)
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Film Inspector, Mother of 3

Children, Is Killed
Street Car Strikes Her as She Leaves Work—Lack of Traffic Control

on Chicago Film Roiv BlaTned for Fatal Accident

M rs. HATTIE CAMPBELL, age 41, a night film inspector at

Universal Pictures Corporation exchange, 831 South Wabash
avenue, Chicago, was struck by a trolley car at Eighth street and

Wabash avenue on Saturday morning, December 20, and died a few hours

later of a fractured skull at St. Luke’s hospital.

WITH two companions employed at the

same exchange Mrs. Campbell was
hurrying home at 6 o’clock in the morning
with her week’s wages in her purse. She
was the entire support of the family, hav-

ing three children and an invalid husband
depending upon her. She had been em-
ployed as inspector at the Universal ex-

change for three years and was highly

regarded by all the employes. Her “trick”

was from 12 midnight to 6 a. m. and on
the morning of the accident the thermo-
meter registered 8 below zero on South
Wabash avenue.

Mrs. Campbell lived at 841 Till avenue
on the North Side and she with her fellow-

workers was hurrying to State street to

catch a car home when the accident hap-

pened. The conductor of the car rushed

her to the hospital but she never regained

consciousness. Daniel Dever, son of the

mayor, is looking after her interests and
investigating the accident.

Several years ago the film exchanges

were compelled by the city to vacate offices

in the loop district, and Film Row was
moved to South Wal>ash avenue. The
street, however, has never been properly

policed and while this is the first serious

accident to occur there, many narrow es-

capes from death occur almost daily on this

thoroughfare, from speeding automobiles.

From
Will H. Hays
With a proper feeling of grati-

fication for what has been accom-
plished during the year now draw-

ing to a close, but with a much
greater feeling of gratitude to the

public which has made our accom-
plishments possible by its encour-

agement and support, the motion
picture industry looks forward
hopefully to the beginning of

another year of opportunity to

serve that public.

During the twelve months now
ending more really fine motion
pictures have been produced and
exhibited than ever before in the

history of this form of entertain-

ment. Of that fact we are proud.

The success of 1924, however, is

but the urge for larger accom-
plishment in 1925.

To all the men and women of

the industry who have given their

sincerest efforts to this great

service of providing the public

with its most popular form of en-

tertainment, I offer my thanks

and my most genuine good wishes

that their Christmas may be

happy and their New Year one of

attainment and the rewards that

attainment brings.

(Mt. Hays is president of the

Motion Picture Producers and
Distributors Association.)

trucks and street cars. At certain hours

a policeman is stationed at Eighth and

Wabash avenue but the other crossings are

unprotected and such was the case last

Saturday at this particular street inter-

section.

The tragic death of Mrs. Campbell threw

a pall of grief over the employes of film

row which was particularly sad coming
as it does at Christmas time. The boys of

the Universal exchange contributed to a

fund for the bereaved family, which was
participated in by many generous

exhibitors.

The funeral services were held at

Western Undertaking rooms. Western ave-

nue, on Tuesday.

Kent Testifies at

Famous Hearing;
Cohen in Retort

(Continued from page 21)

Lasky Corporation would secure some more mas-

terpieces of the same ilk as the “Mistress of the

World” or other such colossal “super flops,” which

might only he put over by the personal appearan^

of handsome Sidney Kent, for he at least would

screen well.

To which Mr. Kent replied

:

“I stand on my statement and am per-

fectly satisfied that those who know Mr.

Cohen and those who know me shall be

che judges.”

Schenck Chief Witness

Nicholas Schenck of Loews, Inc., was

the chief witness at the Saturday session

of the hearing and after qualifying as an

expert on motion picture values he an-

swered many questions regarding the first-

run situation in New York.

Mr. Schenck explained that his system

for buying pictures for Loews, Inc., pro-

vided for his staff seeing practically all of

the pictures released by the various com-

panies, after which he himself would per-

sonally pass on all that were considered as

having sufficient merit for a Broadway
showing.
A list of Hodkinson releases between

1919 and 1923 was read to Mr. Schenck

and he was asked about these being enti-

tled to first-run showing of the thirty pic-

tures on the list which W. W. Hodkinson

had previously testified were worth first-

run showing. Mr. Schenck said that not

one of the thirty was of Broadway first-run

calibre of the list of pictures issued by A1

Lichtman Corporation and Vitagraph to

the number of about sixty. Mr. Schenck

did not believe these had sufficient merit

for a Broadway run.

When asked what companies’ pictures are

comparable to the Paramount product Mr.

Schenck enumerated First National, Metro-

Goldwyn, United Artists, Warner Brothers

and Universal.

General Manager Here
Winfield R. Sheehan, vice president and

general manager of Fox Film Corporation,

arrived in Chicago Saturday, December 20,

and spent several days with Local Manager
George M. Dembow.

Canadian Exhibitors
Will Ask for Tax Cut;
May Get New Censors

(Special to Exhibitors Herald)

OTTAWA, ONT., Dec. 23.—At a gen-
eral meeting, of the Quebec branch of the

Motion Picture Theatre Owners of Amer-
ica, Canadian Division, at Montreal last

week arose a discussion concerning the

reduction of the Provincial Amusement tax
and a request that the Quebec exhibitors

be represented on the Quebec Board of

Motion Picture Censors. Considerable criti-

cism of the decisions of the Quebec cen-
sors was heard during the discussion and it

was the feeling that if an exhibitor repre-

sentative could be appointed to the board
in an advisory capacity the work of the

censors would be far more agreeable and
greatly improved.
Arrangements were completed for an

early meeting of the Quebec officers to ar-

range for the sending of a strong delega-
tion to Quebec City during the 1925 ses-

sion of the Provincial Legislature to take

up the tax and censorship matters with the

provincial authorities. The legislature will

be sitting in January.
Approximately seventy-five representa-

tives of the moving picture business were
present at the Montreal meeting, a number
of exchange officials being present in addi-

tion to the many exhibitors.

State Officials to Talk
at Albany Zone Meeting

(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 23.-—State Sena-
tor James J. Walker, and possibly Gover-
nor Alfred E. Smith, will be speakers at

the meeting of the Albany Zone Commit-
tee and exhibitors generally in that terri-

tory scheduled to be held at the Hotel Ten
Eyck on the afternoon of January 6. It

is expected that there will be an unusually
large attendance at this coming meeting,
invitations being mailed to every exhibitor.
The intents and purposes of the Zone Com-
mittee will be carefully explained at the
meeting.
The Mark Strand building here is being

remodeled on the second floor to accom-
modate offices of the New York State
M. P. T. O., the Film Board of Trade and
the Zone Committee. The Board of Trade
will not move in, however, until some time
in April, but the other two will be installed
by the fore part of January.

Inee Will Names Widow
and Lawyer Executors

(Special to Exhibitors Herald)

LOS ANGELES, Dec. 23.—Thomas H.
Ince, internationally famous motion picture
producer, who died Nov. 19, left a net es-
tate of $2,000,000, according to the petition

for probate filed Dec. 17 for settlement
Jan. 12. The will names his widow, Mrs.
Ella Priscilla Ince, and his attorney, Ingle
Carpenter, as executors and provides for
the carrying on of all his film activities.

The voluminous testament puts the execu-
tors in full control of the estate’s business
for five years, when it is to become a trust

of the Citizens Trust & Savings Bank for
the benefit of the widow and the three
sons, William Thompson Ince, 15; Thomas
H. Ince, Jr., 12, and Richard Kershaw
Ince, 9.

Robbers Get $1,000
(Special to Exhibitors Herald)

MUSKOGEE, OKLA., Dec. 23.—Two
masked men robbed the Broadway theatre
here of about $1,000 in cash and made their

escape. Two negro porters who were in

the theatre were locked in the vault.
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^^Herald” Reports Told You So
‘^Rafael Sabatini, author of '^ScaramoucheJ ‘The Sea Hawk’ and ‘Captain Blood/

is logical winner of the Adolph Zukor $10,000 award for the best motion picture story

of the 1923-24 season. ‘Scaramouche’ is the picture entitling him to this credit.”

—

EXHIBITORS HERALD, November 8 issue, page 39.

Zukor Award Goes to Author
Selected by Herald Readers

Sabatini Wins Coveted
Prize on ‘Scaramouche’

**The Thief of Bagdad** and Woman of Paris** Are
Considered in Final Decision of Judges

(Special to Exhibitors Herald)

NEW YORK, December 23.—Rafael Sabatini, author of “Scaramouche,”
has been named as winner of the Adolph Zukor $10,000 award for the

best motion picture story of the 1923-24 season.

Announcement Confirms Selection of “Herald” Readers

Announcement of Rafael Sabatini as winner of the Zukor award and
naming of “Scaramouche” as the picture entitling him to this honor directly

confirms the HERALD selection based upon exhibitors’ reports to “What
the Pichure Did For Me” and THE BOX OFFICE RECORD, announced
two months ago.

The Herald selection, based upon exhibitor reports, was made at the sug-

gestion of Paramount for the purpose of assisting the distinguished body of

judges which had been chosen to make the award.

Winner

RAFAEL SABATINI , noted author,
whose “Scaramouche" won for him
the coveted Zukor award of $10,000.

These Showmen
Supplied Basis
for Selection

Selection of Rafael Sabatini by the

HERALD as logical zvinner of the Adolph
Zukor $10,000 azvard for the best picture

story of the 1923-24 season zms based
solely upon exhibitors’ box office reports to

“What the Picture Did For Me" upon this

and all pictures issued during the desig-

nated period.

“Scaramouche,” the picture entitling the

author to the azvard, zi’as one of several
hundred pictures covered in the September,
1924, BOX OFFICE RECORD.
Names of exhibitors zvhose reports upon

“Scaramouche” enabled the HERALD and
its readers to knovu in advance the selec-

tion of the Zukor Committee of Azvard
follozv:

JOHN W. HAWKINS, Allen-Char-
ette, Inc., New Bedford, Mass.

WILLIAM H. CREAL, Suburban the-
atre, Omaha, Neb.

G. STRASSER SONS, Emblem, Buf-
falo.

(Continued on page 24)

The judges whose final decision rati-

fied the opinions of Herald readers
were

:

GEORGE BARR BAKER, chairman
of the First International Congress of

Motion Picture Arts, at which the award
was offered last year.

ELLIS PARKER BUTLER, presi-

dent of the Authors’ League of America,
Inc., through which the award was made.
EDWARD CHILDS CARPENTER,

president of the American Dramatists.
ALLAN DWAN, motion picture di-

rector.

CHARLES DANA GIBSON, the ar-

tist.

FREDERICK ROY MARTIN, gen-
eral manager of the Associated Press.

MARY ROBERTS RINEHART, nov-
elist.

ELMER RICE, playwright and sce-

nario writer.

ROBERT E. SHERWOOD, motion
picture critic.

With the announcement of their de-

cision the judges also made public a

report in which they commented on “The
surprisingly large number of worthy pic-

tures that came under their considera-
tion.’’

Admonish Those Who Ignore

The report also states: “Authors who
ignore the motion picture have no real

right to complain of its occasional stu-

pidity and vulgarity; for they, by their

indifference, are. doing nothing to rem-
edy a condition, which, in view of the
motion picture’s universal popularity, is

of vital importance. The possibilities of

the screen as a field for the expression
of intelligent ideas are markedly appar-

ent in ‘Scaramouche.’ This shows what
the motion picture can do with mate-
rial, supplied to it by a creative artist.

That it does not do it more often is

due rather to the artists’ unsympathetic
attitude than to any limitations of its

own.’’

In a letter acknowledging receipt of
the judges’ decision, Mr. Zukor said:

“Allow me to congratulate the judges
on the wisdom of their award. In de-
ciding that ‘Scaramouche’ was the story
which made the best motion picture, it

seems to encourage autors to write for
the screen and to stimulate them to a
study and recognition of the motion pic-

ture’s technique.
“Today there is no medium of expres-

sion more universal in scope than the

motion picture. The picture that enter-

tains on Broadway also is seen by crowds
in Los Angeles, London, Paris, and Tokio.

The good motion picture has for its

audience all mankind. What greater evi-

dence can a story-teller ask? What
greater inspiration?

“But if the motion picture is to attain

to its true heights of artistry, authors

must not look upon it as a by-product.

Today the motion picture stands on its

own feet. It has its own technique just as

the novel and the stage have their own
requirements and limitations. If authors

hope to write successfully for the screen

they must study the screen and adopt it

as their .medium.
“If I may indulge in prophecy, I venture

to say that the day is not at all distant

when among the leading writers of the

world will be numbered those who write

their stories directly for the motion pic-



28 EXHIBITORS HERALD January 3, 1925

ture. You will have your Conrads and
Hardys for the novel, you will have your
Eugene O’Neills and Bernard Shaws for

the stage, and you will also have an
equally notable company of men and
women whose stories will reach you
through the shadows of the screen.”

Judges Issue Their Report

The report of the judges in full follows

;

“Report of George Barr Baker, Ellis

Parker Butler, Edward Childs Carpenter,
Charles Dana Gibson, Allan Dwan, Fred-
erick Roy Martin, Elmer Rice, Mary
Roberts Rinehart, Robert E. Sherwood,
judges on the $10,000 award given by
Adolph Zukor for the best motion picture

story of the year.

“The judges have decided to award the

prize of $10,000 to Rafael Sabatini for his

novel, ‘Scaramouche’, which was adapted
to the screen by Willis Goldbeck, directed

by Rex Ingram and distributed by the

Metro Pictures Corporation.
“According to the terms of this award,

as outlined by Mr. Zukor, the prize should
go to the author of that story or play
which ‘makes the best picture to be pro-

duced on the screen and publicly exhibited

in a theatre during the year beginning
September 1, 1923.’ ‘Scaramouche’ fulfills

these conditions, and it is the sense of
the judges that Mr. Sabatini is well worthy
of the prize, and of the distinction that

must inevitably go with it.
“ ‘Scaramouche’ was, from all view-

points, an exceptional motion picture. It

possessed that fluidity of action which is

essential to effectiveness on the screen ;
it

reflected realistically a particularly dra-
matic period of history—the period of the

French Revolution. It possessed great pic-

torial beauty, in costumes, backgrounds
and the composition of scenes. It was di-

rected with skill and appreciation by Mr.
Ingram, and played by a brilliant cast.

Above all, it was a good story—founded
on the basic principles of drama and em-
bellished with striking detail.

“The credit for this is Mr. Sabatini’s. He
wrote ‘Scaramouche’ with consistent at-

tention to the continuity of his narrative
and regard for the eloquence of dra-
matic incident. The strokes of his pen
were broad—his mood heroic. For that

reason, ‘Scaramouche’ provided ideal ma-
terial for a motion picture. Mr. Gold-
beck, the adapter, could mould it into the

necessary scenario form without sacrific-

ing the vigor, the flavor or the sense of
the original.

Believe Intentions Fulfilled

“The judges are satisfied that, by their

decision, they have carried out the inten-
tion which inspired Mr. Adolph Zukor in

offering the prize : That the authors will

be encouraged to write for the screen, to

adapt themselves to the style which is best
suited for reproduction on the screen

;
that

they will recognize the motion picture as a

legitimate medium of expression.

“It is not necessary to point to the extent
of the motion picture’s audience, or to the

consequent breadth of its appeal. The
statistics on this are well known and need
not be detailed in this report. But there
are many authors who still regard the
motion picture as an undignified form of
entertainment which may buy their prod-
ucts but can never command their respect.

“To these, ‘Scaramouche’ may be held
up as a conclusive proof of the motion
picture’s genuine importance. Mr. Saba-
tini need not be ashamed that his name is

connected with the production of ‘Scara-
mouche’. Indeed he has ample justification

for pride. His characters as he conceived
them were brought vividly to life on the

screen, and they and the historic episodes
through which they moved were repre-

sented and understood in every part of the
world.

Donor

ADOLPH ZUKOR, president of Para-
mount and sponsor of the annual
award to the writer whose story is the
basis of the outstanding motion pic-

ture of the year.

“ ‘Scaramouche’ is no less a good novel
because it became also a good motion
picture. The elements that made it

adaptable to the screen did not detract
from its quality on the printed page.
The same may be held true of Blasco
Ibanez’ ‘The Four Horsemen of the

Apocalypse,’ of Dumas’ ‘The Three Mus-
keteers,’ of Joseph Hergesheimer’s ‘Tol’-

able David,’ and of Emerson Hough’s
‘The Covered Wagon.’
“Authors who ignore the motion pic-

ture have no real right to complain of

its occasional stupidity and vulgarity for

they, by their indifference, are doing
nothing to remedy a condition which, in

view of the motion picture’s universal
popularity, is of vital importance. The
possibilities of the screen as a field for

the expression of intelligent ideas are
markedly apparent in ‘Scaramouche.’
This shows what the motion picture can
do with material supplied to it by a crea-
tive artist. That it does not do it more
often is due rather to the artists’ unsym-
pathetic attitude than to any limitations
of its own.

“These facts were brought home forc-

ibly to the judges by the surprisingly
large number of worthy pictures that
came under their consideration. The
final decision narrowed down the seven-
teen productions as follows:

“ ‘The Dramatic Life of Abraham Lin-
coln.’

“ ‘A Woman of Paris.’

“ ‘Scaramouche.’
“ ‘The Iron Horse.’
“ ‘The Marriage Circle.’

“ ‘The Sea Hawk.’

“‘The Ten Commandments.’

“‘The Thief of Bagdad.’
“ ‘America.’
“ ‘Anna Christie.’

“ ‘Beau Brummel.

“‘Girl Shy.’

“ ‘The Humming Bird.’

“ ‘Merton of the Movies.’
“ ‘Monsieur Beaucaire.
“
‘Secrets.’

“ ‘The Enchanted Cottage.’

“This number was finally reduced to
three

—
‘Scaramouche,’ ‘The Thief of

Bagdad’ and ‘A Woman of Paris.’

Deserves Great Credit

“In the case of ‘The Thief of Bagdad,’
the committee members were unanimous
in praising its spectacular beauty, its

fantastic charm and its remarkable enter-
tainment value. Douglas Fairbanks and
his associates deserve vast credit for
their achievement in recreating the Ara-
bian Nights as a photoplay that was
both imaginative and ingenious. But
this prize was offered primarily to a
story teller, and the authorship of ‘The
Thief of Bagdad’ is indisputably obscure.
Founded on the various legends that

have come down to us from the court
of Haroun A1 Raschid, it was the work
of many minds, whereas ‘Scaramouche’
was primarily the work of one.

“ ‘A Woman of Paris’ was notable not
because, of the story, but because of the
genius with which Charles Chaplin di-

rected its individual scenes. Mr. Chaplin
displayed a directional technique which
was radically new in motion pictures,

and that he has exerted a profound in-

fluence on other directors is evidenced
by the trend of subsequent productions
toward simplicity and economy of ex-

pression.

“It is worthy of note that ‘The Thief
of Bagdad’ and ‘The Woman of Paris’

were stories written directly for the
screen as were ‘The Dramatic Life of

Abraham Lincoln,’ ‘The Ten Command-
ments,’ ‘The Iron Horse,’ ‘America,’ and
‘Girl Shy.’ There is great significance in

this for it is in the original screen story
written by one who actually thinks in

terms of pictures that move, that the

future hone of the cinema Inevitably

rests.

“Already a few distinguished authors,
including Booth Tarkington, George Ade
and Blasco Ibanez, have written directly

for the screen, and it is to be hoped that

others will follow their example. As
yet, however, the technique of the mo-
tion picture is not understand by many
people outside the studios, and the de-
velopment of the screen story has been
neglected. It is as though the writing of
novels were left to compositors and
printers, and the writing of plays to

staple hands and ushers.

“These thoughts were uppermost in

the mind of Adolph Zukor when he made
this offer, and the judges believe that his

confidence has been justified by the re-

sults of their deliberations. Mr. Zukor’s
prize has done much to enlist for the
motion picture the interest and respect
of intelligent people, without whose con-
structive support it can never be estab-
lished as an art. Only by calling at-

tention to that which is worthy on the
screen can the undeniable worth of the
motion picture itself be definitely estab-
lised.

“The judges therefore conclude their

report with an expression of the appre-
ciation for Mr. Zukor’s disinterested mo-
tive in offering this prize. He was actu-

ated solely by a desire to promote the
cause of creative artistry and intelligent

thought in the production of motion pic-

tures, and to gain for the cinema the
serious recognition which it most em-
phatically deserves.”
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PRODUCERS DISTRIBUTING CORPORATION STARS! Left to right: Flor-
ence Vidor, Harry Carey, Syd Chaplin and Priscilla Dean.

New Year Program Outlined
by Flinn at Sales Meetings

Fourteen Productions Are Scheduled for Release Through
Producers Distributing Corporation Between

February 2 and July 15

Fourteen attractions, two of them feature comedies from the Christie lot,

two Renaud Hoffman pictures, one Florence Vidor feature, one Priscilla Dean
special, three Agnes Ayres vehicles, one picture starring Weber and Fields,

and four Harry Carey Westerns, will be released by Producers Distributing

Corporation between February 2 and July 15.

This announcement was made by John C. Flinn, vice-president, at sales con-

ventions held at Cleveland and Chicago. At these gatherings, Paul C. Mooney,
in charge of distribution, occasioned exceptional enthusiasm by his report on
the splendid accomplishments during the first year of the company’s existence.

“Charley’s Aunt’’ Is First Picture for Release

Heading the company’s 1925 schedule will be A1 Christie’s feature “Charley’s

Aunt,’’ adapted from the internationally famous stage farce and starring Syd
Chaplin. This will be released on February 2. The first of the Agnes Ayres’
subjects will be “Her Market Value,’’ to be released on February 9. This is

a Paul Powell production adapted from the New York and London stage

.success, “The Eleventh Commandment,’’ by Frances Nordstrom.

January 3, 1925

Organized Effort Made
to Interest Law Makers

in Picture Industry
(Special to Exhibitors Herald)

OKLAHOMA CITY, Okla., Dec. 23.—
A congressional committee, so-called, has

been appointed by the Oklahoma theatre

owners’ and managers’ association for the

purpose of keeping in touch with the mem-
bers of the state legislature in behalf of

the film industry. Among the duties of
the committee, consisting of one exhibitor
from each senatorial district, will be to

launch a campaign for the opening of Sun-
day motion picture houses in towns where
they are now barred.

Attending the convention here last week were
T. G. Jones, Dallas; S. F. Clayma, Bartlesville;
Sam Benjamine, Oklahoma City; D. Calahan,
Dallas; C. F. Trickey, Chelsea; J. S. Barrsrman,
Bartlesville; J. McGinley, Wilburton; D. Buffo,
Wartsborne; W. O. Perkins, Meldenville; William
Noble, Oklahoma City; C. W. A. McCormick,
Dallas; O. W. Thornton, Dallas; D. A. White,
Cbecotah; L. W. Brophy, Muskogee; A. W. Mo-
mand, Shawnee; J. G. Jansen, Purcell; W. N.
Walker, Newkirk; J. L. Greenwood, Weleetka;
Wm. M. Smith, Tulsa; J. D. Wineland, Picher;
Fred Pickrel, Ponca City; Luck Jack, Bartlesville;
Harry Castle, Tulsa; March Wood, Oklahoma
City; J. W. Williams, Dallas; F. A. Jackson and
Fred Jackson, Pahuska; Ed Casey, Sterling; El-
mer Lewis, Watonga; C. O. Fulgen, Oklahoma
City; Robert Hutchinson, Oklahoma City; L.
Derry, El Reno; H. E. Tator, Oklahoma City;
F. S. Oliver, Shamrock; A. L. Ramsey, Sulphur;
Mildred Stone, Oklahoma City; R. L. Browning,
Qinton; Mac Trich, Oklahoma City; L. C. Grif
fith, Oklahoma City.

Ham Leaves Vitagraph;
Is Succeeded by Louis

(Special to Exhibitors Herald)

NEW YORK, Dec. 23.-^W. Wallace
Ham, for several years publicity and ad-
vertising director for Vitagraph, has re-

signed. Baron Louis, who has been Ham’s
assistant, will take charge of the depart-
ment. Ham severed his connection with
Vitagraph to become associated with Sam
Comly in the production of the stage play,

“The Carpenter.” He will handle the pub-
licity and advertising end.
Baron Louis was for many years con-

nected with Philadelphia newspapers in re-

sponsible positions, and he is generally
recognized as one of the best newspaper
men to enter the film industry.

Opens Ontario Drive
for Sunday Pictures

(Special to Exhibitors Herald)

WINDSOR, Ont., Dec. 23.—Alderman
Albert W. Strong of Windsor has launched
a campaign for a “wide-open Sunday” in

Windsor and his announcement has aroused
wide attention.

“A wide-open city on Sunday is not
harmful to anyone if properly supervised,”
declared Alderman Strong in bringing up
his plan before the Windsor City Council
on December 12. “We are not open-mind-
ed enough. Supervised recreations on Sun-
day, say from 2 to 10 :30 p. m., would keep
our young people from seeking unfavor-
able amusements.”

Lone Star Men to Have
Million Dollar House
(Special to Exhibitors Herald)

DALLAS, TEX.j Dec. 23.—A twenty
story building costing approximately $1,-

000,000 is the plan of Joe Singer and L. G.
Rissinger, owners of the Queens theatre
here. It is thought arrangements will be
made to seat 2,400 in the auditorium of the
structure. The ground dimensions of the
building will be a length of 200 feet and a
frontage of 100 feet. A firm of Chicago
financial men will supply the builders with
the costs of construction.

Florence Vidor in “The Girl of Gold”
will be released on February 16. This is an
adaptation of the well known story by
Cleveland Moffett and Alice Chapin. This
society drama deals with society life, stress-

ing the blighting influences of the craze for
wealth.

The first of the new Renaud Hoffman
productions, “On the Threshold,” will be
released on February 23. This is the adap-
tation from the story by Wilbur Hall which
appeared in the Saturday Evening Post,

and is a remarkable story of an itinerant

preacher. Hoffman has surrounded this

story with an all-star cast that includes

Gladys Hulette, Henry B. Walthall, Sam
de Grasse, Robert Gordon, Chas. Sellop,

Margaret Seddon and Willis Marks.

First Carey March 2

The first of the new Harry Carey series

of Westerns, “Beyond the Border,” will be

released on March 2. It is an adaptation

from the story published under the title of

“When Smith Meets Smith.” It will be

directed by Tom Forman.

The Hunt Stromberg special production,

“The Crimson Runner,” starring Priscilla

Dean will also be released on March 2 and
will present the star in the role of an

Austrian Countess. The story was written

especially for Priscilla Dean by Harvey
Gates. This feature is now in production

under the direction of Tom Forman.

The Frank Woods production, “Beauty
and the Bad Man,” adapted from Peter B.

Kyne’s popular story, “Cornflower Cassie,”

will be released on March 9. It will be

produced at the Peninsula Studios under

the direction of William Worthington. In

(Continued on page 87)

STARS WHO WILL APPEAR IN P. D. C. PRODUCT! Left to right: Agnes
Ayres, Lew Fields, Joe Weber and Gladys Hulette.
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Do You Remember?

A Resume

of the

Events

in

Filmdom

in

1924

No matter whether iVi
two or a million resolu-
tions, you break them all

anyway, so Richard Dix^
Paramount star of **Man-
hattan** figures he might
as well go ahead with the
million. That*s the reasor^

for the mammoth volume.
The trouble is he can*t
even think of one resolu'i

tion.

January
Famous Players reopens West

Coast studio two months after abrupt
shutdown. Decision speeds recovery
from brief slump in business.

•X-

W. W. Hodkinson, veteran dis-

tributor, retires from active charge
of company bearing his name. F. C.

Munroe becomes president; Paul C.

Mooney, vice president in charge of

sales, and John C. Flinn, vice presi-

dent in charge of advertising and
exploitation and production.

«•

Independent Motion Picture Pro-

ducers & Distributors Association is

organized with I. E. Chadwick as

president and Oscar A. Price, Joseph
Brandt and Robert North in execu-

tive positions.

Will H. Hays goes to West Coast
to confer with producers over the
problem of cutting waste in pro-

duction.
*

Dome and Rosemary theatres,

valued at $725,000, are destroyed in

$4,000,000 fire which sweeps Ocean
Park, Los Angeles.

-a-

Exhibitors Herald publishes sur-

vey of exhibitor opinion on the
distribution problem.

*

Carl Laemmle celebrates his
eighteenth anniversary in the film

business.

Joseph R. Denniston, Michigan
exhibitor, appears before congres-

sional committee at Washington to

urge repeal of admission tax.

February
“Wampas Frolic” gives San Fran-

cisco the thrill of its life.

Ways and means committee of

congress agrees to recommend repeal

of tax on admission of 50 cents or

less.

Joseph M. Schenck is named
president of the newly organized

Motion Picture Producers Associa-

tion, Inc.
*

John M. Quinn, general manager
of Vitagraph for the past five years,

dies suddenly. He is succeeded by
John B. Rock.

*

The supreme court of New York
upholds T. O. C. C. and F. I. L. M.
club arbitration system, in decision

against Charles W. Jackson, Long
Island exhibitor.

x-

William Randolph Hearst pays
high tribute to “What the Pic-

ture Did for Me” department of

Exhibitors Herald in address before

T. O. C. C.
*

Exhibitors Herald sets another

precedent by inaugurating its “For-

eign Market” department as a regu-

lar monthly feature.

Radio broadcasters start war on
A. S. C. A. P. over “music tax” and
invite theatre owners to join them in

finish fight.
*

Bill for national censorship is in-

troduced in congress sponsored by
a dozen reform organizations. It

fails to pass.

March
Sydney S. Cohen and directors of

M. P. T. O. A. select Boston as scene

of 1924 convention. Cohen an-

nounces he will retire as president.

Storm breaks in Theatre Owners
Distributing Corporation with Harry
Davis of Pittsburgh filing application

for a receiver in the city

court of New York. Simultaneously

Davis resigns as vice president of

M. P. T. O. A.
•5f

Herald publishes survey of ex-

hibitor opinion on the roadshowing

of big film productions.

William True incorporates the

Theatre Owners Distributing Cor-

poration of New York and historic

row between T. O . D. C. No. 1 and

T. O. D. C. No. 2 begins.
*

Senate investigation of activities of

Attorney General Daugherty brings

several well known film people in



32 EXHIBITORS HERALD January 3, 1925

And Now Altogether:

“We Resolve That—

”

WELCOME^ 19251 That*s Marguerite de la Motte*s greeting to young
1925 in the person of Edirin Hubbell^ Wampas baby star. Miss de la

Motte played **Essi€** in **The Clean Hearty'* a Vitagraph production.

M. C. LEVEE, president of United Studios—I resolve not to make any New
Years resolutions—and not to break them.

* *

TONY MORENO—I promise never to say that the industry is still in its

infancy and in the event that I do say it I promise never to say it again.
* *

LOUISE GLAUM—I resolve never to refer to myself as “The Peacock
Girl” and hope that my friends will never use the phrase again in connection
with my name.

HELENE CHADWICK—I resolve never to get mad at an advertising solicitor

but I do not promise that advertising solicitors will not get mad at me.
* *

PAT O'MALLEY—I resolve never to have a photograph taken of myself
and my three babies—excepting for publicity purposes.

*

MAURICE TOURNEUR— I resolve to buy tickets for the Wampas Ball and
I further resolve that I will make an attempt to get into the hall.

MARGUERITE DE LA MOTTE—that I will make my most artistic

picture this year.

HARRY O. HOYT (director)—that I will not fall below the standard I

have set myself in "The Lost World.”
* * *

ROBERT VIGNOLA (director)—that there will be no deviation from the
keynote of wholesomeness which I have sounded in my past year’s production.

* *

JOHN BOWERS—that I shall continue my policy of rejecting all roles which
I do not consider suited to my talents regardless of the monetary rewards offered.

* *

DOROTHY MACKAILL—that I shall continue to justify the faith of

producers and directors in my abilities and that I shall double my followers
among the fans.

* *

SAM WOOD (director)—that my productions the coming year shall

represent the highest average of my achievements.

BERT LYTELL—that I shall make evident to my friends what a stimulus
their appreciation has been by doing the best work of my career. ’

* * *

CORINNE GRIFFITH—that every new year of my career shall be marked by

the same enthusiasm that I brought to my first year of work on the screen.

Do You Remember?
{Continued from page 31 )

the limelight in connection with the
Dempsey-Carpentier pictures.

April
True’s action in incorporating

second T. O. D. C. brings about re-

conciliation between Cohen and
Harry Davis. Majority of exhibitors
interested in distributing proposition.

•

Martin J. Quigley, publisher of
Herald, warns producers against

jeopardizing public’s good will by
lowering moral character of films.

Carl Laemmle first of score of pro-
ducers to congratulate him on stand.

*

Mary Pickford, Douglas Fairbanks,
Charles Chaplin and D. W. GrifiBth

issue statement that all have renewed
their contracts with United Artists

for period of three years, spiking
rumors of organization disbanding.

*

New York exhibitors oppose biU
offered in New York legislature as

substitute for censorship. Plans to

repeal censorship subsequently fail.

•

March edition of the “Box Office

Record” is enthusiastically received
’ by Herald subscribers.

«

Edward Earl, president of Nicholas
Power Company, dies in New York
at age of 53.

«

R. R. Biechele is elected presi-

dent of the Kansas exhibitor league.
«

Jerome Beatty joins Universal as

head of exploitation staff.

«

L. James San heads $6,000,000
merger of New York film labora-

tories.
*

Metro Pictures Corporation and
Goldwyn are merged into one organ-
ization, taking in production interests

of Louis B. Mayer. Marcus Loew
heads combine, which in addition to

vast production and distribution

properties includes 106 theatres.
•

Exhibitors of Michigan, Minne-
sota, Kansas, Indiana, Illinois and
Texas form Allied States Organiza-
tion with A1 Steffes as chairman.

May
Balaban & Katz combine their in-

terests with Midwest Theatres, form-

ing first powerful state-wide theatre

chain in Illinois.
*

Walsh of Connecticut, Woodhull of
{Continued on page 34)
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The Big Ones of 1924
By T. O. SERVICE

Not that time hangs heavy on her hands^ but Virginia Vance of
EducationaUCameo comedies, fills up the year glass for another
twelve months.

L
ooking back after browsing

along the Street of Good Cheer
for twelve months one realizes

the past year brought out many out-

standing pictures. No two picture

fans would agree on what the best

ten or the best fifty pictures of the

year were. It’s difference of opinion

that makes horse races, but there

were certain pictures which stand

out in one’s memory long after hun-
dreds of others have been forgotten.

It is these few productions I want
to name after seeing something
over 300 of them.

First and foremost, the one that

made perhaps the deepest impres-

sion upon me was “The Iron Horse.’’

This Fox production is big in more
ways than one. It was directed by
John Ford, whose previous work had
not commanded much attention, and,
like “The Covered Wagon,’’ presents
a vivid picture of the early history
of America. It was interesting from
the first foot and by adroit handling
the story builded to a mighty climax
that fairly drew audiences out of
their seats. The story, too, was
broken up by many pleasant bits of
humor and the handling of that one dra-
matic moment, where the door of the West-
ern saloon swung open and every man in-

side had his hand on his gun, will live long
in film history. You might take exception
to “Corporal Casey’’ wearing the same uni-
form for seven years, but perhaps they
made better clothes in those days, who
knows? The picture was historically cor-
rect, even down to portrayals of President
Lincoln, Buffalo Bill, General Dodge and
others of those brave pioneers who played
important parts in opening up the West.
And it brought J. Farrel MacDonald to

the front as a comedian of rare attain-
ments, ably assisted by Madge Bellamy and
George O’Brien.
Douglas Fairbanks, with his “The Thief

of Bagdad,’’ a fanciful and spectacular pic-

ture that outranked anything he has ever
done in grandeur of sets and beauty of
execution, added his bit to the Street of
Good Cheer. This Oriental fairy tale, with
the quite modern Doug, doing seemingly
impossible things, captivated the public and
the crowds flocked to see it. It was built

for entertainment purposes, but it also

teaches a splendid lesson—that happiness is

something to work for. Raoul Walsh di-

rected this opus which cost a barrel of
money to produce and looks it. The effects

with the magic carpet and the white horse
galloping through the clouds were splendid
pieces of work. The whole thing was an
artistic triumph.

* *

In the frenzied dash to produce timely
and what is supposed to represent present
day American life, with its jazz, swimming
pools and midnight parties, what a relief

was “Abraham Lincoln.” There was a dif-
ficult job for any director, picturing the
whole life of Lincoln, his struggle for an
education, political career and his death.
George Billings’ portrayal of the martyred
president was one of the finest bits of act-
ing ever screened.

Goldw3m issued a picture last March
called “Wild Oranges” that struck this
writer as unusual. It was a story by Joseph
Hergesheimer, the same who wrote
“Tol’able David,” you remember. “Wild
Oranges” was so well planned, directed and

acted it left a lasting impression upon al-

most everyone who saw it. The story in-

terest centered around a homicidal ma-
niac who dominated a household living in

the Georgia swamp country, and there was
one of the most realistic and stirring fights

in it ever staged, where a disappointed,
lonely man comes along and beats the

maniac into submission. Frank Mayo and
Charles “Buddy” Post staged the fight, and
it was some fight.

The return of Valentino in “Monsieur
Beaucaire” was a signal for the ladies to

turn out en masse. Famous Players made
the Booth Tarkington story into a most ar-

tistic production and Rudolph added the

necessary romantic touch to the famous
story. Sidney Olcott in directing did not
overlook a bet and he was furnished the
best in lighting effects and photography.
It far outshines Valentino’s earlier efforts

in artistic merit, although he does not ap-
pear as daring nor as dangerous as in “The
Sheik.”
During the year we were privileged to

witness the work of many noted foreign
directors working with American players
and with all the resources of our American
film concerns back of them. Ernest Lu-
bitsch showed what he could do with both
in “The Marriage Circle” and in “Three
Women,” Warner Brothers pictures. The
former will doubtless receive the greatest
amount of favorable criticism, but there is

no question that this director knows his

business.

Rafael Sabatini’s stories of the Spanish
main found favor with picture fans during
1924. “The Sea Hawk” and .“Captain
Blood” both scored, notwithstanding many
skeptical exhibitors’ expressions that the
public was tired of costume plays. First
National handled “The Sea Hawk,” which
presented Milton Sills and Enid Bennett in

the leading roles. It was a colorful, inter-

esting tale, and Frank Lloyd accomplished
wonders with his ponderous ships and hun-
dreds of galley slaves.

Another popular author, A. S. M. Hutch-
inson, whose “If Winter Comes” was one
of the outstanding successes of last year,

contributed a story which was an interest-

ing and appealing character study in “The
Clean Heart.” J. Stuart Blackton made it

for Vitagraph and it scored heavily
with this writer. Percy Marmont,
Otis Harlan and Marguerite de la

Motte had the principal roles.

There’s one scene, where Harlan
saves Marmont from the rising tide

when both are trapped in a cove,
that shows masterful direction.

“Beau Brummell,” with John Bar-
rymore, played a brief but very suc-
cessful engagement at a downtown
theatre in Chicago, and received
more favorable comment than any-
thing this sterling actor has ever
done. There were other excellent

actors assisting Barrymore ; Willard
Louis was great as the Prince of
Wales, but Barrymore dominated the

picture and it deserves a place

among the year’s best. Harry Beau-
mont directed.

If Paramount had not made “The
Covered Wagon,” undoubtedly
“North of 36” would have been ac-

claimed as great a picture. Here is

another epic theme, a tale of the

early days of Texas, but a swiftly

moving story and one that grips you
with its humor and intensity. Lois

Wilson, Ernest Torrence and Jack Holt are
the principal figures around which the

story revolves, but, like First National’s

“Sundown,” cows play an important part.
* * *

And now we come to the comedies. Bus-
ter Keaton’s best was “The Navigator,” a

cleverly conceived story of two people

stranded on an immense liner, adrift at sea.

A corking good comedy with much of this

comedian’s best stuff in it.

Douglas MacLean scored, too, with his

“Never Say Die,” an adapted stage farce

that held your attention through six reels.

Universal is on the right track with Regi-
nald Denny. His “Oh, Doctor” is one
of the best things this actor has had.

We would be remiss in our duty did we
not mention Our Gang. This bunch of

youngsters, under the direction of Bob
McGowan, have become a national insti-

tution. How they think up all the “gags”
used for exploiting them is more than I

can see. Each one “tops” the previous ef-

fort and there seems to be no limit to those

kids’ possibilities.

Of the actors who came to the front

during the year Glenn Hunter perhaps
made the greatest strides. He had a “rep,”

of course, as a legitimate player, and he

didn’t get so far with “West of the Water
Tower,” but he scored mightily in “The
Silent Watcher” and in “Merton of the

Movies.”
* *

First National accomplished wonders
with Corinne Griffith in “Black Oxen.”
H. C. Witwer contributed Cosmopolitan’s
greatest success, “The Great White Way,”
which should prompt them to make more
of these modern comedy-dramas. “Janice
Meredith,” while interesting, was heavy
and somewhat lacking in sincerity.

Gloria Swanson made great advances
during the year in “The Humming Bird”
and “Manhandled,” but was obviously mis-
directed in “Wages of Virtue.”

Fox has a wonderful bet in George
O’Brien, and his work in “The Man Who
Came Back” marks him as one of the big-

gest stars on the Fox roster in dramatic
roles.

Willard Louis was another who scored in
{Continued on page 87)
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Now for Predictions

FRANK LLOYD^ director of First National specials^ among them being
**The Sea Hatch,** looks back ten years. This lithograph advertised the
first of the old Laemmle pictures which Lloyd tcrote, directed and
played in.

FOX FILM CORPORATION

Offering Its Greatest Program

The end of. 1924 and the beginning of 1925 finds Fox Film Corportation
in the midst of releasing its greatest schedule of productions.

This program includes four giant specials, twenty-six special features,
twenty-one star series pictures, seventeen Imperial comedies, twenty Sun-
shine comedies, seven Monkey comedies, twenty-six educational subjects,
eight two-reel Van Bibber films from the Richard Harding Davis stories, and
104 issues of Fox News.

The giant specials are “The Man Who Came Back” and “Dante’s Inferno,”
already released, and “The Dancers” and “Hunting Wild Animals in Holly-
wood,” to be released before spring.

Of the special features nineteen have been released. These included
“The Last of the Duanes,” “It Is the Law,” “The Cyclone Rider,” “Oh! You
Tony,” “The Painted Lady,” “Hearts of Oak,” “The Warrens of Virginia,”
“Gerald Cranston’s Lady,” “Darwin Was Right,” “The Last Man On Earth,”
“Teeth,” “Daughters of the Night,” “The Roughneck,” “Troubles of a
Bride,” “Flames of Desire,” “The Deadwood Coach,” “Folly of Vanity,”
“Gold Heels,” and “In Love With Love.”

The other specials to be released are, “Dick Turpin,” “The Hunted
Woman,” “Tainted Souls,” “Riders of the Purple Sage,” “She Wolves,”
“Everyman’s Wife,” and “The Rainbow Trail.”

The star series productions include seven by Buck Jones, seven by
Shirley Mason, and seven by Edmund Lowe. Of these only four have been
released. These include one by Jones, “The Man Who Played Square”; one
by Lowe, “The Brass Bowl” ; and two by Miss Mason, namely, “My Hus-
band’s Wives,” and “Curlytop.”

The first important release for the new year will be “The Dancers,” one
of the giant specials. This production is an adaptation from the London
and New York stage success of the same name by Viola Tree and Gerald
Du Maurier. George O’Brien, Fox’ latest discovery who achieved stardom
in the screen version of Robert W. Service’s “The Roughneck,” will have
the leading male role in “The Dancers,” with Alma Rubens in the leading
role. This production will be released January 4.

“Dick Turpin,” a drama based on the life of the celebrated English high-
wayman, starring Tom Mix, is the next important release. This is the most
elaborate and expensive production in which Tom Mix has appeared. It

was made under the direction of J. G. Blystone with Kathleen Myers, Philo
McCullough, James Marcus, Lucille Hutton, Alan Hale and Bull Montana
in the supporting cast. It will be released January 11.

Do You Remember?
{Continued from page 32 )

New Jersey and O’Toole of Pennsyl-
vania are boomed to succeed Cohen
as president of the M. P. T. O. A.

*

H. A. Cole of Texas and Eli Whit-
ney Collins of Arkansas offer their

services to reunite exhibitor factions.

Effort fails to bring response from
either organization.

*

George W. Trendle of Detroit, suc-

ceeds Moe Mark of New York on
the exeeutive committee of First

National.

Public Relations Department of
Herald plays important part in 3 to

1 victory for Sunday opening of the-

atres at Dixon, 111.

*

Sydney S. Cohen, representing
M. P. T. O. A., and Judge Handy of
Kansas, representing Allied States,

appear before congressional commit-
tee to urge relief from “music tax.”

Fail to get action.

Norma Talmadge wins popularity
contest conducted by members of the
“Herald Only” club, with Viola Dana
second and Louise Fazenda third.

*

Radio becomes important factor in

exploiting pictures and theatres.

First big tieup is affected in Chicago
to exploit “The Woman on the Jury.”

Exhibitors Herald announces that
it is abandoning its review depart-
ment, offering a better service in its

place. Blow to one-man review sys-

tem is praised by exhibitors and
distributors.

*

Imperial Pictures Company, with
Paul N. Lazarus, president, enters

distribution field with cooperative
plan of selling pictures.

Paramount asks court injunction
against Weiss Brothers, claiming un-
fair competition in advertising of
“Six Days” as “Moses and the Ten
Commandments” ?

June
M. J. O’Toole is elected president

of the M. P. T. O, A. at Boston con-

vention, succeeding Sydney S. Cohen
who declined relection after four

years of service.
*

Doubt as to where Thomas H. Ince

product would go for coming year

is removed by signing of contract

with First National for six pro-

ductions.
*

Congress passes bill repealing tax

on admissions up to 50 cents, effec-
{Continued on page 36 )
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Directorial Advancement Cinematographic Resume
By GEORGE L. SARGENT

ADIFFICULT problem confronts anyone who at-

tempts to analyze the advances made by motion
i picture directors in the pursuit of their Art during

the past year. It is indeed a problem for many reasons,

chief of which, perhaps, is that the advances are so

numerous that the difficulty lies largely in one’s being wise

enough to point out just which one—this or that—does

not supersede the other. Shall we say the step forward
in the matter of technical development is paramount

;
or

shall we say that directorial analyses of all forms of life

have been presented with a more faithful

appreciation of the demand of the public

on the one hand and the projection ma-
chine on the other? These are matters of

opinion, upon which no two minds can
agree. In fact, it stands to reason that

were you to attempt to ascertain from any
one of your acquaintances identified with
motion pictures, an idea of what directors

have done most to accomplishment, his

opinion would be as different from yours
as lampblack from whitewash.

The great advance, it seems to us,

achieved during the past year has been not

what the director has done to make the

so-called bigger and better pictures, but

what pictures have done to the director.

It is true that in the past the director has
been to a great extent a matter of experi-

ment, but rarely has he been permitted to

be experimental. He has been too stereo-

typed. He has clung to set principles of

motion picture making until his technique
has become assured and his aim positive.

This technique, we might add, has been
the product of years of experience where-
in he served in the capacity of the foun-
tain-head in every branch of picture mak-
ing, from the time the raw stock passes
through the apperture of the camera until

the master print has been put to bed in its

bright tin container, to be forwarded to

the exhibitor. This procedure was, of
course, undeniably right, in its way, inas-

much as it permitted any intelligent direc-

tor to add to his versatility a fund of
knowledge out of which has grown the
established technique of his profession.

But the old order of things is changed.
Today he is surrounded by a group of
individuals, each of whom is a master in

his own highly skilled and highly de-
veloped department. It is obvious, there-
fore, more especially during the past year,
that this former burden of detail which
the director was called upon to sustain has
been shifted to a group of shoulders, per-
haps broader than his; and naturally this

has permitted the director to become more
specialized in the transmuting to the screen
the intent of the author, the potential pos-
sibilities of the camera, and the diversified

impulse of his own imagination.

So you see the director in coming into

his own has practically been forced into
making great strides in order that those
experts who surround him might not su-
persede him in their own several depart-
ments.

Time was when the director relied great-
ly upon the inspiration he derived “spon-
taneously” on the set. We recall a few
years back that one of our brother di-
rectors was pointed out to us by a press
agent, who, with a grand gesture, informed
us that he “never used a script.” However,
this same gentleman, along with the rest
of his ilk, is the first one nowadays, when
in search of a definite bit of information
as to business or what not, to scan the
printed page of a carefully prepared scena-
rio.

_
We could carry on this simile ad

infinitum

:

but the point we wish to make
is that the careful preparation which has

By FOSTER GOSS

ARESUME of cinematography of 1924 probably will

not, in general, reveal any startling changes from
that of 1923. Yet there have been such changes

and improvements, as imperceptible as they might be as
over last year. The progress of cinematography has been
gradual, though rapid; and the contrast only asserts itself

when present photography is compared with that of two
or three years ago.

In addition to the evolutionary improvement that was
manifested throughout the field of cinematography, the

closing year saw photographic achievements
that crystalized, in a vivid way, the ad-
vancement of the art of the camera since
the advent of practical motion pictures.

Douglas Fairbanks’ “The Thief of Bag-
dad” demonstrated what a flexible thing
cinematography really is, and drove home
its importance to the layman who, for some
inexplicable reason, has always its rapid
strides as a matter of fact. But just as
the story of “Bagdad” itself intrigued the
imagination, the cinematography therein did
likewise, for the reason that both were so
greatly predicated on each other.

Aside from its other ramifications, this

production of Fairbanks’ was an irrefutable
contribution to the science of cinematog-
raphy. It threw off a restraint born of
timidness in production matters, and con-
jured a confidence for others to avail them-
selves of the fullness of a science which,
like electricity, apparently has more before
it than behind it. Let it be said that in

encouraging cinematography, the producer
is broadening the present and the future
of the industry itself, for, without being
committed to an ambiguity, the picture is

necessarily circumscribed by the moving
pictures.

Too much credit cannot be given to the
men responsible for the cinematography in

“The Thief of Bagdad”—namely, Arthur
Edeson, staff cinematographer for Fair-

banks, and Philip H. Whitman and Ken-
neth MacLean, who worked with him on
the special effects. All three are members
of the American Society of Cinematograph-
ers.

Another of the 1924 creations in cinema-
tography which should graphically appeal to

the popular mind is “The Lost World,”
which First National is producing by ar-

rangement with Watterson R. Rothacker.
Speaking conservatively, this production
should prove epoch-making. It is distinctly

a “photographic picture.” It opens up a

vista, the like of which has always been
shrouded except for the highly imaginative
pen. Arthur Edeson handled the dramatic
filming in this production also, and First

National evidently thought so much of its

possibilities that they induced Fred W.
Jackman to leave the directorial fold long

enough to supervise the photographing of

its special effects. With him were asso-

ciated Homer Scott and J. D. Jennings.

All are members of tire American Society

of Cinematographers.
Space could be consumed indefinitely in

enumerating the meritorious cinemato
graphic efforts of the past year, but let it

suffice to mention those which have ap-

pealed and will appeal most to the exhib-

itors’ enigmatic patrons. In this regard,

however, it might be well to recall “The
Ten Commandments” which,

_

though it

should be properly classified rvith the pre-

vious year, was so revolutionary cinemato-

graphically that its results are still being

felt. It was photographed by Bert_ Glen-

non, a member of the American Society of

Cinematographers.
Color cinematographv, through Para-

mount’s production of “The Wanderer of

the Wasteland,” caused critics and public

alike to enthuse, but the widespread adop-

And how's this for a New Year's costume? Not
in Hollywood^ of course^ but on Long Island.
It is Frances Howard^ who is playing the lead-
ing role opposite Richard Dix in his next Para-
mount picture^ **Too Many Kisses,**

been the result of multitudinous confer-
ences between the director and the various
members of his staff have brought about
a great advance from the methods of a
few years back. The director has been
forced into being careful. He is careful
of the way he spends money and is, there-
fore, economical. He has perforce a more
intimate and necessary knowledge of the
business end of picture-making which in-
deed, rather than having forced his Art to
suffer, has caused him, through certain
processes of elimination of non-essentials,
to concentrate on the utmost degree of ex-
cellence he could eke from the smallest
amount of time, energy and money ex-
pended.

We all had to pass through the early ex-
periences which have lead up to this singu-
lar, yet propitious, development. Those of
us who have had ideals have always re-
sented the slurring assertion that our busi-
ness was a “game.” Even though some' of
us so referred to it, we all knew, however,
that eventually there would come to us and
to the public at large a full and complete
realization that our unique profession was
at the same time an Art and a Business.
This process of development has been slow

(^Continued on page 40)
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Pretty Carmen De Rue^ once a favorite kiddie star and noxc a budding ingenue of 27 plans
to spend her Christmas on the sands of the Pacific. Her father is Eugene De Rue^ comedy
director.

On January 18 "The Hunted Woman,” from James Oliver Curwood’s
story will be released. Seena Owen and Earl Schenk are in the leading
roles.

“Hunting Wild Animals in Hollywood,” the last giant special, will be ^
Fox Anniversary Week special release.

By J. S, WOODY
General Manager of Associated Exhibitors

Associated Exhibitors will start the year with a second group of five pictures of

the season’s program of thirty-two. There is every assurance that the year will be

a banner one in the history of this organization.

The second group will be of the big feature variety. Leading the list is Wesley
Barry’s first production for Associated Exhibitors, an adaptation of the Saturday
Evening Post story, “Battling Bunyan,’’ by Raymond Leslie Goldman. The produc-
tion was made by the Crown Productions, of which W. D. Russell is active head.

Paul Hurst directed while the supporting players are Landers Stevens, Pat Kemp,
Molly Malone, Johnny Ralasco, Harry Mann, Frank Campeau and Frankie Fields.

The great Chicago Fire of 1871 is the dramatic basis on which “Barriers Burned
Away” is laid. It is an adaptation of the novel by the same title written by E. P.

Roe. The story and scenario were written by Leah Baird and made under the

direction of W. ? Van Dyke, Frank Mayo, Mabel Ballin, Harry T. Morey, Wanda
Hawley, Thoma; Santschi, Arline Pretty, Lawson Butt and William V. Mong head
an excellent cast

A Hal Roach feature-length comedy drama, featuring Glenn Tryon under the

title of “The White Sheep,” is the third of the group. This production was person-
ally written and directed by Hal Roach. It covers one of the most laughable situa-

tions ever put on the screen. Blanche Alehaffey supports Tryon.
The fourth picture is “The Greatest Love of All,” starring George Beban. Mr.

Beban declares that this is the greatest picture of his screen career.

Alma Rubens, Frank Mayo and H. B. Warner are the featured players in “Is

Love Everything?” the fifth release. This is a Murray W. Garsson production and
deals with a question that is uppermost in the minds of the public today.

MARCUS LOEW
Looks for Biggest Year

Marcus Loew, president of Metro-Goldwyn Distributing Corporation, looks for
the biggest year, from the standpoint of box office prosperity, in the annals of
motion pictures and the theatre, zvhen igas shortly rolls around. As a result of
his analysis of the situation during his recent trip West, he is confident of a big

year of prosperity ahead.

"There will be no slump,” he stated to interviewers this week, "for the reason
that caution, necessary to the adjustment of business since the war, has been
excercised. Conservatism has been applied where it was needed, and the period of
stress has been weathered by fractional production in mills, factories, the film

business, in all branches of amusement, in fact.

"Especially has this been true in the motion picture field. Conditions have been
(Continued on page 38J

Do You Remember?
(.Continued from page 34)

live July 2, and seat tax. Theatres
respond by preparing to reduce
prices to public or increase quality
of entertainment.

«

Production of “Ben Hur” in Italy

is halted and Fred Niblo sent to suc-

ceed Charles Brabin as director, and
Ramon Novarro to succeed George
Walsh as star.

«

Western Missouri and Kansas City,

Mo., exhibitors lose long court fight

to defeat the “music tax.” Announce
determination to carry case to the
supreme court.

•

William Brandt, retiring as presi-

dent of New York M. P. T. O.,

makes unsuccessful effort to hold na-
tional “harmony” exhibitor meeting
at Buffalo.

July

Producers Distributing Corpora-
tion is chosen as the new name of
the reorganized W. W. Hodkinson
Corporation.

«

State theatre at Lorain, O., is de-

molished by tornado with severe loss

of life to patrons.
•

First National announces it will de-

liver “The Sea Hawk” to exhibitors
who contracted for “a Frank Lloyd
special,” ending threatened dispute.

•

D. W. Griffith reported to have
signed a contract to produce three
pictures for Famous Players-Lasky.

Motion picture industry is among
the first to take advantage of new air

mail. First film package sent by air

mail from Coast to Coast is from John
B. Rock in New York to Albert E.
Smith in Los Angeles.

Agitation to move all production
East brings score of statements from
West Coast producers that Los
Angeles will always be the “film
capital.”

August
Northwest exhibitors open fight on

free exhibitions under auspices of

merchants’ associations.

*

De Forest announces successful

completion of his long experiment in

“talking movies.”

Issue of Herald containing Fox
(Continued on page 38)
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VIRGINIA VALLI
What a difference four short years

can make.
At the beginning of 1921 Virginia

Valli was practically an unknown player,
but during the months that have passed
she has through no other medium than
her own determination, consistent effort,

and study, attained the coveted position
in the cinema world which she started
out to reach.

Today Universal is starring Miss
Valli in every production in which she
appears. She has five of these starring
vehicles to her credit, while work on the
sixth, an adaptation of Samuel Hopkins
Adams’ “The Siege,’’ has just begun.

Virginia Valli’s versatile talents are
recognized by other than her own pro-
ducers. She was loaned to Metro-Gold-
wyn-Mayer and First National recently,
that she might play the title feminine
roles in “Wild Oranges,” for the for-
mer. and “In Every Woman’s Life,” for
the latter.

ROY DEL RUTH
For many years rated as one of the

best comedy directors on the Coast, Roy
Del Duth is about to leave the two
reelers to cast his lot with directors of
the more serious and longer length pro-
ductions.

There are two Del Ruth brothers,
both directors. One is Hampton, the
elder, but this one we are talking abotit

is Roy, who left the Sennett lot the
early part of this year to accept an in-

viting proposition to take over one of
William Fox's comedy troupes, and for
whom he has just completed his sixth
Imperial.

Mr. Del Ruth has been identified with
the direction of short length comedies
for a period of eight years, four years
of which he directed Mack Sennett
comedies, including the first three which
Harry Langdon made on that lot,

namely: “Look Pleasant,” "Shanghaied
Lovers,” and “The Cat’s Meow.”

TURPIN, HURLOCK,
Popular Comedy Team

Ever since “Where Is My Wandering
Boy This Evening?” tickled the risi-

bilities of the picture fans, Ben Turpin
and Madeline Hurlock have been one
of the most popular comedy teams on
the screen.

Mack Sennett defines a sense of
humor as being a subtle instinct for
contrasts, which, he says, a director
must possess in abundance. And the
contrast between the gorgeous Madeline
and the comedian with the undecided
eyes, is instinctly humorous. A love
scene between Madeline Hurlock and
Ben Turpin, without any constructed
gags to help, is always very funny.
Miss Hurlock has played opposite Ben

Turpin in numerous two-reel comedies
during the past year, among which are
the two popular burlesques, “Three Fool-
ish Weeks” and “ Monsieur Don’t
care.”

EDWARD GRIBBON
In the past year Edward Gribbon

has come to the front fast. He is

recognized by producers and casting
directors as a splendid specimen of
the big fisted, outdoor type of he-
man. In the Famous-Players-Lasky
productions, “The Border Legion,”
“Lord Chumley” and “The Code of
the West,” Mr. Gribbon acquitted
himself handsomely in the comedy
character roles allotted to him.

Edward Gribbon is a graduate of

two-reel comedies, in which he
created an enviable place for himself
as a comedy heavy. His services of

late have been very much in demand,
and he has been prominently cast

with most of the leading players, fill-

ing engagements on practically every
motion picture lot in Hollywood. If

plans do not go astray, Edward
Gribbon will be featured soon in a
special series of pictures.

Anna Q. Nilsson and James Kirkwood in a
scene from **The Top of the World,** a
George Mclford production.

Scene from the Dimitri Buchowetzkt pro-
Auction **The Swan** in which Adolphe
Menjou and Frances Howard appear in the
featured roles.

On Paramount’s 1925

Constance Bennett, Noah Beery, Owen
Moore and Charles Ogle appear in **The
Code of the West,** a stirring Zone Grey
story.

Program
Scenes from seven of its new season

product, which are now ready for

screening.

Above, a scene from the Victor Fleming
production **The DeviVs Cargo.** At left,

a scene from **Salome of the Tenements,**

Lois Wilson and Noah Beery are featured
in **Contraband,** a Clarence Budington
Kelland story directed by Alan Crosland.

Viola Dana and Theodore Roberts in

**Forty Winks,** previously called **Lord
Chumley.** This is the David Belasco and
H. C. De Mille Play.
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Sidney Allan^ Jr,, 6-year~old leading man
tcho icon the coveted child role in Henry
King*s forthcoming Paramount attraction^
**Sackcloth and Scarlet,** Sidney tcon against
100 entries.

YeSf this is Dan Mason^ not in his New
year*8 attire^ but all groomed for his role

of Pops Shendorf in Colleen Moore*s

**Sallyf** the First National picture.

(Continued from page 36)

foreseen, and they have been most carefully prepared for and as carefully met.
1 he reward for this vision and its consequent fulfillment has placed the motion
picture industry solidly on its feet ready to reap the harvest of the year now at
hand.

“Metro-Goldwyn anticipates for itself the most successful season any film
organization ever enjoyed, and vae are going ahead with plans that will surpass in
scope anything before attempted in the industry. We have at present two splendid
motion pictures in Broadway theatres for runs, Lillian Gish in Henry King’s
Inspiration production of ‘Romola’ at the George M. Cohan theatre, and Erich
von Stroheim’s ‘Greed’ at the Cosmopolitan. After the new year we zoill have
another big production on Broadxvay in ‘Ben Hur,’ which I am confident will be
recognized and acclaimed as the finest motion picture that has ever been made.”

MAURICE TOURNEUR
Sees Smaller and Better Films

It is inevitable that the close of each year in the picture industry shall
bring to mind expectations and predictions for the coming year. It is

therefore only proper that every producer shall become a prophet and each
great director a seer.

Maurice Tourneur considers the year of 1925 significant enough to picture
makers to express a few opinions.

“If, in 1925, a director tells you he is not successful because he is

artistic,” says Mr. Tourneur, “you will be privileged to laugh at him, a
thing which used to be considered bad taste. At one time the reputation
of being ‘artistic’ used to be injurious to a director, but in 1925—miracle of
miracles—it will actually be an asset. Why? Because the public wants
artistic pictures. The same answer goes for the statement that in 1925
artistic successes will no longer be box office failures.

“The ‘strictly business’ angle is slowly going out and the artistic appraisal
of pictures rapidly creeping in.

“The picture industry’s greatest present need is ‘smaller and better’ or
‘shorter and sweeter’ pictures, and that need will be supplied. Casts of 6,000
or more have ceased to be interesting. Huge mobs may as well be dummies
for all the notice spectators take of them. The interest of a picture is in-

variably centered on one or two persons in the cast. And to think that
fortunes have been wasted on large casts! Anyone will agree that the money
might have been spent more profitably, since big casts have seldom carried
a picture.”

By M. C. LEVEE
President of United Studios

This may be the twentieth century, but motion pictures still have their
hoodoos, witches and hobgoblins. They are as a matter of simple statement.
Bad Pictures!

With the largest winter production schedule in the history of United
Studios practically assured, I do not hesitate to predict the maximum amount

Do You Remember?
{Continued from page 36)

annual announcement sets new
record for trade papers.

W. C. Quimby of Fort Wayne, Ind.,

begins test of radio broadcasting
station for moderate sized theatre, in
cooperation with Exhibitors Herald
and Kenyon W. Mix, vice president
of the Lyradion company.

Universal completes chain of first

run houses in the larger key centers.

John Golden and William Fox join
to produce Golden plays in pictures.

September
Historic Binderup case is settled.

Exhibitor paid $25,000 by seventeen
defendants after long “black list”

litigation.

National Bank of Commerce issues

statement that stablization of motion
picture industry is gaining confidence
of bankers.

Michigan exhibitor organization
cuts its dues 50 per cent and an-

nounces that it has $20,000 surplus.

S. R. Kent is made general man-
ager of Famous Players-Lasky.

October

Federal Trade investigation of

Famous Players shifts to Boston.

Developments in summer and early

fall indicate that film company has
successfully defended itself.

*

September edition of the “Box
Office Record” prepares exhibitors

for fall and winter booking.
*

A. M. P. A. voices protest against

broadcasting of one-man reviews of

motion pictures.

“Barbara Frietchie” selected to

open the Piccadilly, newest first run
house on Broadway, New York.

*

Herald presents survey of exhibi-

tor opinion on how to bring about
Sunday opening in closed towns and
how to fight agitation for Sunday han
in open towns.

*

Famous Players signs Harold Lloyd
and Rudolph Valentino.

*

Balaban & Katz announce addi-

tion of $21,000,000 in theatre pro-

perties, including new theatre in

Detroit.

A1 Lichtman resign post as gen-
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Do You Remember?
(Continued on page 38 )

eral manager of Universal on account

of ill health.
*

Herald begins publication of “The
Exhibitor’s Place in the Sun” by Syd-
ney S. Cohen

November
Katz and Kunsky combine in De-

troit, averting threatened theatre war
between two First National franchise
holders.

Herald survey shows that nearly
half of the motion picture theatres
in the country do not operate Sun-
days.

Mary Pickford and Douglas Fair-
banks sign agreement with Joseph M.
Schenck, whereby Schenck organiza-
tion is merged with United Artists.

Publication of income taxes of vari-

ous prominent people in the film in-

dustry creates mild sensation.

*

“What the Picture Did for Me”
reports name Sabatini as logical win-
ner of Zukor award.

T. 0. C. C. wants federal trade in-

vestigation of Marcus Loew, Inc.

Will H. Hays names Charles L.
O’Reilly, R, R, Biechele and Charles
C. Pettijohn on committee to con-
sider changes in uniform contract.

-X-

John Hamrick elected president of
M. P. T. O. Washington (state) with
membership of 126.

*

Selznick Pictures Corporation
forced into bankruptcy. Feature
pictures acquired by Associated Ex-
hibitors and short subjects by F. B. O.

Thomas H. Ince, one of industry’s
leading producers, dies of heart
trouble at his home in California.

December
San Diego, Cal., stirred by “fake

bomb” used to exploit picture.
Responsible executives of industry
condemn stunt and urge perpetrators
be discharged.

Announcement is made that Mrs.
Ince takes charge of the affairs of
Thomas H. Ince Corporation.

«

Joseph M. Schenck, on way to take
charge of United Artists, announces
roadshowing will be discontinued and

Three bright lights in Century comedies. Left to rights Edna Marian^ fane Shirley^ Arthur
Lake. They evidently figure Christmas is a good time to make a New Year*s pledge.

oi activity for the coming year—and a maximum amount of quality.

Contracts have been signed for practically capacity production at this

plant during the months of December, January and February. I believe the
progress of the United Studios can be taken as a fair example of production
in Los Angeles this winter.

In the past, production had been either curtailed at this time of the year
or discontinued entirely in a number of studios. But, if other studios are
to be judged by United, it is exactly the opposite this year and promises to

continue along these lines into next year.

It argues particularly well for West Coast picture production that in a

number of specific instances producers who were bent on making pictures in

New York have returned without even shooting a scene there.

In pointing out that maximum production will be reached at United
Studios, I have failed to call attention to the greatest factor which makes
such a thing possible. It is the minimum cost.

The noticeable trend of the producers here is toward the best that modern
literature has to offer. This is the only way the producer has of overcoming
the demand for good box office titles. Box office titles have been coined
indiscriminately and without regard to the contents and merit of a photo-
play. The producers on the United lot have done the rational thing of join-

ing hands with the picturization of plays, novels and short stories with which
the public is well acquainted. Moreover, this will enable them to retain
the original titles of their subject matter.

I might mention that the forthcoming year will see many radical steps
taken to develop new acting personalities. Limiting the field to a compara-
tively few stars is stifling the much needed introduction of new faces on the

screen.

Speaking for my own producing company, I shall endeavor to make the
coming year one of the most prolific in the presentation of new stars. Let
the old stars shine where they may—new ones are ever so much more
interesting, and sometimes better!

B. P. SCHULBERG
Expects Readjustments

Present indications forecast that 1925
will be a year of sane readjustments in

studio as in distributing office. Studios
where over-production has been the rule

are cutting down their output while
others, like our organization, who can
with facility increase their program, are
doing so. In other words, 1925 will see

consistent activity throughout its twelve
months rather than the usual alternat-

ing periods of over production and shut-
downs.
This will have a stabilizing and pros-

perous effect upon conditions on the

Coast. It will do much to right the

profiteering of certain stars who de-

mand exorbitant salaries because so few
players are available. On the other

hand, it will give hundreds of actors

steady employment without long weeks
of inactivity.

The question of the star picture

has been settled in favor of the all-star

cast and 1925 will see the successful

picture cast with able players down to

the most minor roles.

The “bigger and better” picture will

be well represented during the coming
year. Practically every company is

planning one or two special productions
to which they are giving more than
ordinary care.
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EDVCATlOy iL BEAUTIES! Rif>ht to left: Vera Stedman^ Christie comedies i Natalie Joyce^
Christie Comedies^ and Kathleen Myersy Christie comedies.

Importance of Short Subject

Established During Year
Says E. W. HAMMONS

President of Educational Film Exchanges
Twelve months ago a serious situation faced the exhibitors of the country. The

over-length features which were being produced threatened the very cornerstone of
the industry by depriving the exhibitor of a diversified program—the one quality
which has made the motion picture screen the most popular form of amusement

ever presented to the people of the world.

Stories which could have been told in five reels
were being stretched to seven, eight and nine reels

through the ego of directors and short-sighted pro-
duction managers who were envious of the success
of some few exceptional super-productions and who
desired to equal their records, in length at least, if

not in quality. Distributors accepted these overlong
productions on the theory that more money could be
charged for eight reels than could be secured for
five, and at approximately the same distribution cost.

The exhibitor’s viewpoint, and his task of furnishing
his patrons with a well chosen, diversified program,
were overlooked in the mad rush of production of
padded pictures.

The reaction set in when the ultimate consumer

—

the patron—began to complain of the absence of
short subjects on the program and the consequent
lack of diversity. Exhibitors, sensing the menace
to their future, also began to make themselves heard,
with the result that during the year feature produc-

tions have returned to a nearly normal footage basis.

The situation and subsequent reaction on the part of the theatre patron established

for all time the importance of the short subject as an amusement item. Previously
regarded as a mere “filler” by some short-sighted exhibitors, the entertainment and
box office value of these one and two-reel subject was vividly impressed on them
when they found that their patrons literally demanded these short pictures on
their entertainment bill-of-fare. From a subject booked merely to fill out the

running time of the show, the short subject became an indispensable part of the

program.
Today, every week finds more and more theatres embracing advertising of their

short subjects as part of their regular exploitation program. Comedians in short

subjects are recognized as box office stars of high value.

The coming year will find advertising of the whole program even more general

than it is now. It is bound to come. It is good business, good showmanship
and good sound sense.

ANNE CORNWALL
Educational-Bobhy Vernon

Comedies

THEY ADD PEP TO THE PROCHAMt Left to right: Molly Malone, Educational-Christie
player; Marion Harlan, Bobby Vernon*s leading woman, and Duane Thompson, who plays
in W alter Hiers subjects.

pictures given to film theatres im-
mediately.

Herald begins publication of the
“Memoirs of Thomas H. Ince,”

•

Texas exhibitors hold most success-

ful convention in history of the state

organization.

Walter Hays elected head of
M. P. T. 0. New York to succeed
Michael Walsh, who resigned on ac-

count of ill health.

Directorial Advancement
{Continued from page 35 )

but positive. At any rate the constant
growth, which for some inexplicable inher-
ent reason, pictures have forced upon the
director of imagination, intelligence and
experience, has transformed him from a
mere Jack-of-all-trades, into a highly spe-
cialized artist, whose appeal as well as
whose identity, has become internation-
alized.

Check up the advances made in the di-
rector himself and you will have the re-
flected advancement made in pictures. We
have cited as a matter of generality but a
few of the changed conditions under which
the director now manufactures his product
We are positive that these changes are for
the better and have come to stay.

Close co-operation between the director
and his staff—the director and the producer
—will bring what in the future?

Space forbids the venturesome pro-
nouncement of a prophecy!

HARRY LANGDON
It was not a circumstance which

brought Harry Langdon to the
screen. Rather was it the result of
years of hard and consistent work
and the surmounting of real hardship.
His early schooling in the art of
which he now is one of the repre-
sentative leaders, was a long and
tedious job, replete with hard knocks,

Langdon is a comedian at heart,
though to meet him off the screen
one would not suspect it. His is a
quality of humor not acquired. It
is inborn. He has laughed his way
around and past privation to afflu-

ence, and his jovial disposition, it

has been claimed, is more contagious
than a malignant fever.

As a kid in school Langdon drew
funny pictures and impersonated
comedy stage types. When he left
school he made his living drawing
cartoons, but quit that to become an
actor. He could not be funny enough
on the stage, so he worked a few
seasons with the Hamburg and
Wallace circus as a clown, before re-
turning to the stage again in an act
of his own creation. But even in
this the scope for his natural humor
was limited, and he came to the
screen.

Harry Langdon’s rapid rise in

public favor is phenomenal and
almost without precedent. He has
proven beyond question that he is

justly entitled to the position he now
enjoys, although in the opinion of
those qualified to judge, be will yet
reach heights which have been at-

tained by but a very few.
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Film Booking Office tendered a luncheon to Major H. C. S. Thomson, President, on December 12, at the Hotel Roosevelt,
New York, in honor of his return to the U. S. A. and to announce the 1925 schedule of pictures. Representatives of the
motion picture papers and New York dailies were invited guests.

4

New Reid Film Off to Flying
Start in Bookings, Premiere

Initial Showing at the Orpheum Theatre, Chieago, Reveals

Exploitation Angles of Production—'Important First

Run Chains Schedule Film for Early Showing
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.-—That Mrs. Wallace Reid has again struck a note

of popular appeal in her latest production, “Broken Laws,” is indicated in re-

ports from Chicago, where the picture is having its world premiere at Jones,

Linick & Schaefer’s Orpheum theatre. Substantiating these reports is an an-

nouncement by Film Booking Offices which shows that “Broken Laws” has

been quickly and widely booked by leading first run theatres throughout the

country.

Premiere Reveals Exploitation Possibilities

A noteworthy feature of the picture’s premiere is the number of tieups and
exploitation angles possible with the production as revealed in the campaign
carried on by Ralph T. Kettering, general press representative for Jones, Linick

& Schaefer, and Louis P. Kramer of the Thomas H. Ince organization. This

campaign, it is declared, will serve as an excellent aid to theatres subsequently

playing the production.

Big Crowds Greet

Betty Bronson at

Chicago Theatre
Betty Bronson, star of Paramount’s

"Peter Pan,” arrived in Chicago on Satur-

day morning, December 20, and departed

on Monday, December 22, for New York.
Those three days were probably the busiest

that the youthful star has had at any time

during her motion picture career.

On Sunday she made six personal ap-

pearances at McVickers theatre, she talked

over the radio and she received the press

at the Blackstone hotel. In addition, she

was the guest of the Junior League. Her
appearance at McVickers brought out a

throng of interested theatregoers anxious
to see and make the acquaintance of the

little star, whose name, since she was as-

signed the coveted “Peter Pan” role, has
become almost a household word.
A special show at the McVickers theatre,

starting at 12:30 o’clock, in which Miss
Bronson was the feature attraction was
given Sunday and Miss Bronson made sub-
sequent personal appearances until depart-

ing for New York Monday, where she ar-

rived in time to be on hand for the “Peter
Pan” Christmas Tree Party at the Plaza,

given by Famous Players-Lasky.
The Chicago Tribune, in connection with

McVickers theatre, will show “Peter Pan”
for the first time to thousands of cripples

and orphans at a gigantic Christmas party
in the big Chicago Coliseum.

Corporations in East

Keep Weekly Average
ALBANY, N. Y., Dec. 23.—Eight mo-

tion picture companies were incorporated
in New York state during the past week,
this number showing a good weekly aver-
age for the closing days of the year, with
the amount of capitalization aggregating
$150,000. All the newly incorporated com-
panies will be located in New York city.

The companies chartered included Ames and
Bostwick, Inc., capitalized at $20,000; Coolidge
Theatre Corporation, $50,000; International Com-
edies Corporation, $20,000; Royal Laboratories,
Inc., capitalization not stated; Court Estates, Ine.,

$10,000; Court Zone Realty Company, $10,000;
Sicania Film, Inc., $25,000; Houses of Sand,
Inc., $15,000.

Wedding Bells in Film Row
ALBANY, N. Y.—Wedding bells rang out along

Film Row in Albany, N. Y., last Saturday, when
Miss Marie Wheeler, former manager of the
Merit exchange here, and prominently identified
with the industry for several years past, became
the bride of Attorney Frederick M. Garfield, of
Jamestown, N. Y.

Among the circuits for which “Broken
Laws” has already been booked are the
A. H. Blank theatres in Iowa, the first run
being scheduled for Des Moines on Janu-
ary 11. It will play Sioux City, Clinton,
Iowa City, Mason City, Boone and Daven-
port simultaneously. Further bookings are
the American theatre. Salt Lake City; Fred
Dolle’s Alamo, Louisville, Ky.

;
Ray Stein-

nett’s Capital, Dallas
;
F. J. Quimby for the

Allen, Fort Wayne, Ind.
; E. V. Jensen for

the Peoples theatre, Portland; Frank New-
man for Newman’s Kansas City; Ben
Appel, for the American, Troy; Nomo
Suckno, for the Albany, Albany, and Ed
Fay, for Fay’s theatre. Providence.

Is Booked by Poll Circuit

The Poli circuit will play the Reid film,

and A. P. Botzum has booked it for the

Orpheum, Akron; Strand, Canton. Ted
Prekas will play “Broken Laws” at the
Dreamland, Columbus.
High spots of the world premiere ex-

ploitation campaign were inaugurated with
a showing of the picture before the law
enforcement committee of the Illinois Fed-
eration of Women’s Clubs, which approved
and endorsed it. Plans were made by the
club for a “Law Observance Week” and a

committee of the women called upon the

mayor, further arrangements including
speeches by the chief of police and other
city officials, followed by a screening of

the Reid picture. Both the film and the

Women’s Clubs received valuable publicity.

Signs were placed about the city calling at-

tention to the Law Observance campaign
and the picture at the Orpheum.
An entire page of “reader copy” was a

feature of the extensive newspaper adver-

tising campaign.

Buys United Kingdom Rights

Film Booking Offices have just an-

nounced that Harry Rowson, representing

the British firm of Ideal Films, Ltd., who
has been in this country for several weeks,

has consummated a deal with Major
Thomson whereby Ideal acquires United

Kingdom rights to the production.

The new Reid vehicle is a story of

mother love that is said to strike a uni-

versally respondent cord among all classes

of theatre patrons. In support of Mrs.

Reid are such players as Percy Marmont,
Jacqueline Saunders, Ramsay Wallace, Pat

Moore and Jane Wray. Adela Rogers St.

John is author of the story and R. William

Neill directed the production.

Metro Signs Browning
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—An agreement

has been reached by which Tod Browning,
film director, will make a series of produc-

tions, for Metro-Goldwyn-Mayer according

to an announcement made by Irving C.

Thalberg, studio executive with the Metro
company. Browning’s first production will

be “The Unholy Three.”
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Marshall Neilan to Direct New
Mary Pickford Production

Rumors Fly Thick and Fast Concerning Future Activities of Promi-
nent Directors on Coast—Mildred Davis

to Return

By HARRY HAMMOND BEALL

H ollywood, December 23.—Rumor Week has just been cele-

brated in Hollywood. First report has it that Cecil B. DeMille
will sever all connection with Lasky and make pictures on his

own, all of which Lou Goodstadt, DeMille’s manager, denies. Then
comes the rumor that Ernst Lubitsch will make pictures for Warner
Brothers to be released through United Artists, which Jack Warner and
“Doctor” Locke, Lubitsch’s manager, have yet to confirm.

On top of that springs divers and sundry predictions concerning the
future of the Ince Studios at Culver City, with Hunt Stromberg’s press
agent advancing the thought that either Joe Schenck or Stromberg will*

assume control and others crediting the Producers Distributing Corpora-
tion with planning to take it over.

noted screen comedian, intends to wed
Doris Deane, film actress, he announced in

San Francisco when leaving for Pebble
Beach for a week-end outing with his

fiancee and Mr. and Mrs. Gouveneur Mor-
ris. The marriage is slated to take place
soon after New Year’s and Arbuckle says
he may go on the speaking stage or return
to pictures.

4'

Film actors and executives “cut up”
Monday night for the entertainment of Los
Angeles County Council of the Veterans
of Fpreign Wars. Norman Sprowl, busi-
ness manager at Universal City and com-
mander of the veterans’ post there, led the
hi-jinks, with William Desmond, Georgie
Grandee, Jack Cook, Morgan Brown and
Oral D. Cloakley assisting.

^ *

A. H. Sebastian, general manager of
Belasco Productions, Inc., has selected
George Melford, director of 67 Paramount
pictures, to handle the megaphone for
Weber and Fields in their forthcoming
production of “Friendly Enemies.”

* * .1=

IX/TARSHALL NEILAN will direct Mary
Pickford’s next picture instead of Joe

von Sternberg. The latter will go ahead
with his Metro-Goldwyn-Mayer contract.

It seems that Mary considers her next pro-

duction will need a lighter touch than the

director of “The Salvation Hunters” might
give it.

Early in 1923 Mildred Davis will return

to the screen and the new Harold Lloyd
Studio in Westwood will be known as the

Lloyd-Davis Studio, where both Mr. and
Mrs. Lloyd will make their pictures.

When it comes to staging parties, Jesse
L. Lasky deserves the royal palm for the

affair he planned for the press as a fare-

well compliment to Betty Bronson of
“Peter Pan” fame. It was an entertain-

ment triumph.

Hollywood journeyed en masse to Oak-
land, Thursday night, to be present as

guests of honor at the jungle movie ball

staged under the auspices of the municipal
authorities on Friday night.

Hedda Nova, Russian tragedienne, has
reversed her decision to retire from the

screen as the result of an auto accident
several months ago. Having been starred
by Goldwyn, Universal and Vitagraph, she
plans to join Nazimova, Pauline Frederick.

Alice Joyce and Louise Glaum in a 1925

“comeback.”

What promises to be an outstanding pro-

duction in the list of Universal super-fea-

tures will be “The Siege,” adapted from the

novel by Samuel Hopkins Adams and
directed by Svend Gade. Virginia Valli

and Eugene O’Brien are to be the co-stars

and Mary Alden is to be in the cast.

^ ^ ^

Percival Thomas Hayes, born Jan. 26,

1879, in Auckland, New Zealand, will be-

come a full-fledged citizen of the United
States next March. Hayes is none other

than Rupert Julian, noted director now
supervising the destinies of some of Uni-
versal’s highest paid stars and staresses,

most of whom now call him “Perce.”
t. t-

Hollywood’s belles no longer need fear

the rivalry of South Sea maidens with

limpid eyes and languorous grace. Huntly
Gordon, featured with Anita Stewart and
Bert Lytell in “Never the Twain Shall

Meet,” is back from Tahiti with the fol-

lowing dictum : “The South Sea belles are

too fat, too lazy, eat too much fish and
have terrible table manners.” Gordon says

there are more pretty girls in Hollywood
than under the Southern Cross, where the

native daughters “won’t stand close-ups.”
.-!= * *

Roscoe C. (Fatty) Arbuckle, former

Motion Picture Directors Association honor Henry King, director of the Metro-
Goldwyn production “Romola” at M. P. D. A. club house, Hollywood. (Left
to right) Standing—Wally Van, J. Stuart Blackton, George Irving, Roy
Clements; (seated) Reginald Barker, Henry King, Sid Grauman, Asa Keyes.

After six years spent in learning pro-
fessional dancing and screen technique.
Carmen DeRue, a kiddie star ten years
ago for Cecil B. DeAfille and D. W. Grif-
fith, has returned to the screen as an in-

genue beauty. She is a daughter of Eugene
DeRue, comedy director.

* :|;

Elinor Glyn, famous sex fictionist, is

looking for a tragic-eyed blonde to play in

“A Man and A Maid” at the Metro-Gold-
wyn-Mayer Studio. She says Hollywood is

filled with brunettes who have tragic orbs,

but nary a one with blue eyes.

* 4?

“Happy” Ward is $9000 richer for Christ-

mas. Cameo, his canine movie star, is

mothering nine puppies, born last week,
that “Hap” values at $1000 each.

* *

“The Sheik,” directed by George Mel-
ford, gave Diana Miller her first chance in

filmdom. Now Hollywood is accepting the

report that Miss Miller is soon to become
Mrs. George Henry Knauff, as Melford is

known in real life. She is under contract
with Fox, while Melford is directing for
Belasco Productions under an agreement
with Lasky.

^

Alma Rubens and Eleanor Boardman,
stellar film lights, have put their “o. k.” on
the new fad for flappers—wearing mono-
cles to adorn bobbed-haired girls. Boule-
vardiers are looking for monocled actresses

to be on parade for Hollywood’s Christ-

mas.
* * *

Mrs. Sarah Elizabeth Fraser, grandmoth-
er of Harold Lloyd, film comedian, and
mother of William R. Fraser, his general

manager, passed away Monday at the home
of her daughter, Mrs. Elizabeth Lloyd, in

Benedict Canyon. She was 91 years old

and was a pioneer of covered wagon days.

Mrs. Fraser, who was born in Steuben-
ville, O., and was a relative of James G.

Blaine, is survived by three daughters and
a son.

* * *

Pat O’Malley and Robert Fraser have
been engaged for the leading masculine
role of the Basil King picture Mae Marsh
is to make for Vitagraph under direction

of Com. J. Stuart Blackton.
* * *

Al Christie has bought the film rights

for Fred Jackson’s musical comedy, “Stop
Flirting,” which had a two-year run in

London. It will be the next feature pro-

duction at the Christie Studio.
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Film News

in

Pictures

PICTORIAL SECTION
of Exhibitors Herald

Issue of January 3

Stories Told

by

the Camera

Nfswly Weds—^This is honeymoon time at “The Hacienda”
in the mountains near Hollywood, for Paramount’s
director James Cruze and star Betty Compson. A
comer of the patio of their new home.

Bound for HoncJulu—Laura LaPlante, Universal star and her
director, William Seiter, on board the S. S. Calalwaii, as she
steamed out of Los Angeles harbor en route to Honolulu, with
the entire company for “Dangerous Innocence.”

The Gishes On the Coast—ABOVE Lillian and Dorothy Gish, the Metro-Goldwyn
stars in “Romola,” present Mary Pickford with a doll from Florence, Italy.

Lillian and Dorothy bid Mary a fond adieu at Los Angeles. BELOW-—^They are

greeted by Reginald Barker, Irving Thalberg, Major Rupert Hughes (with glasses).

Sid Grauman (centre) director

general of Grauman’s Hollywood
Egyptian theatre, welcomes Lillian

and Dorothy Gish to Los Angeles.
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A Miniature of the Warner Brothers studio, Hollywood, California, showing the administration building facing Sunset Boule-

vard, at Bronson Ave., in the heart of Hollywood. At night the front of the building is to be flooded with light from the

lawn which makes it stand out like a blazing gem. This plaster replica of the studio was made at the Warner plant, and
recently shipped to the home office in New York.

Buck Jones, the Fox
star, whose latest picture

is “The Man Who
Played Square” which
the National Board of

Reviews praised highly.

Alec B. Francis, popular
character man, who will

be seen in “Capital
Punishment” a Preferred
picture which B. P.

Schulberg will present.

Sidney R. Kent, general manager of Famous Players-Lasky

Corporation, upon his arrival in Paris, accompanied by William

Frazer and John Ragland of Associated Exhibitors, was met at

the Gare Nord by Adolph Osso (left), Paris representative of

Paramount.

RIGHT Thelma
Parr, who will
adorn Mack Sen-
nett’s comedies for

the next few
months. Pathe
distributes Sennett
comedies.

LEFT Jimmy
Heme, who is di-

re c t i n g “Dick”
Talmadge in the

F. B. O. feature

“The Clean - up,”
the gentleman on
the extreme right

believes that
clowning keeps his

players in good
form. He’s a com-
plete success ac-

cording to the
players in the
company.
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The “Never The Twain Shall Meet” Cosmopolitan company at

the Papeete, Tahiti studio. Left to right—Scott Beal, J.

Shackelford, Rose Tapley, George Seigman, Lionel Belmore,
Anita Stewart, Mrs. Stewart, Frederick Gaus, Maurice Tourneur,
director, Bert Lytell, Huntley Gordon, Ira Morgan, Robert
Lander, A. DeBeuris, E. Butterworth and J. Tourneur.

One of the unique invitations used to invite the press

and friends of Betty Bronson to a “Peter Pan” Luncheon
which was given at the Famous Players-Lasky studios,.

Hollywood, on December 15. Miss Bronson is seen in.

the costume she wears in the adapted Barrie story.

Helene D’Algy, beautiful Span-
ish newcomer to the American
screen, who has joined the
Metro-Goldwyn-Mayer stock
company on the Coast.

Ernest Hilliard, who has
one of the principal roles in

Pathe serial “Galloping
Hoofs,” starring Allene Ray
and Johnny Walker.

Prize fights are not a modem invention. Tom Mix shows what one
looked like years and years ago, in a scene for “Dick Turpin” a
thrilling film romance, written by Charles Kenyon and directed for
William Fox by A. J. G. Blystone.

Madeline Hurlock, Mack Sennett’s comedy vamp,
who arrived in New York Sunday, December 14
for a week’s stay en route to her Maryland
home, where she will spend the holidays.
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LEFT: Mack Sennett
and Robert Lieber
watch Mr. Ince affix

his signature to the
contract which gave
First ISational his pic*

tures after Associated
Producers had ceased
operation.

RIGHT: Thomas H.
Ince and Charles Ray.
This picture was taken
during the earlier as-

sociation of these two
screen celebrities.

The MEMOIRS of
7. Independents

Unite Forces

R\PID development of the motion pic-

ture industry at Inceville was analo-

gous to the growth of other produc-

ing units in Southern California. Producers
were making constant strides toward big-

ger and better pictures. We were all giving

the best that was in us and working to

bring our ideals into realization.

Looking back at the final days of our
activities in the canyon near Santa Monica,
I think of the production of “Civilization”

as the next step in my own career toward
the goal of achievement. This picture

marked another milestone. I say this be-

cause it was the first picture to show the

methods of modern warfare. Up to this

time the war pictures that had been filmed

were mostly of the civil war, but in “Civili-

zation” submarines, airplanes and modern
war equipment were used. It was prophetic

of the great World War. The popularity

of the picture has been justified by its re-

cent reissue and the enthusiasm which was
accorded it.

* *

Soon after this David Wark Griffith,

Mack Sennett and myself consolidated our
producing activities under one banner,

which was known as the Triangle. With
this added impetus, the Inceville plant,

with its outdoor stages, its inadequate
equipment and its limitations, no longer
sufficed. Something more complete was
needed, a studio that would give us scope

to fill the demands of the public and also

provide room for an increased number of

productions, allowing many companies to

work at the same time.

This demand led up to the building of

the half-million-dollar Triangle studio at

Culver City, which was completed and
ready for occupancy on January 1, 1916.

It was the finest and most completely
equipped studio known at that time. In
1917 I severed my connection with Tri-

angle, and a year later the organization was
dissolved. The studio was then taken over
by the Goldwyn Corporation, which occu-
pies it today.

I leased the old Biograph studios and
made pictures for Paramount, following
which I built my present studios at Culver
City, a plant which, I believe, adequately

Thomas
H.

Ince

Chapters

7 and 8

fulfills the requirements of the present-day
production, as well as presenting an atmos-
phere of artistic beauty and the historical

spirit of America which gave birth to this

new and powerful art.

The administration building, which fronts

on Washington boulevard, the main thor-

oughfare between Los Angeles and the fa-

mous beach resorts, is an enlarged replica

of Mount Vernon, the home of George
Washington. The spacious, close-cropped
lawns, the box hedges, and the colonial

mansion with its massive white pillars, is

pure American architecture and represents

the finest of American art and ideals, and
stands for that pioneer spirit and progress
for which our first president was noted.

It therefore seemed fitting that the same
spirit which characterized the birth of our
nation should be carried out in the outward
harmonious appearance, as well as the in-

ner life of this twentieth century art.

The eighteen great buildings represent
the last word in construction and equip-
ment. The glass-enclosed stages, which
are capable of sheltering fifty companies
at a time, the laboratories, the projection
rooms, the power houses, the property
rooms, the art department and other struc-

Notice-. Exhibitors Herald has been
granted the exclusive publication rights to

this series for the motion picture trade
press field. Reproduction in the motion pic-

ture trade press without the consent of
Quigley Publishing Company is prohibited.

tures are supplied with a completeness of
facilities that was undreamed of only a
few years ago.

^ ^

The studio is compact and yet large
enough to house a working staff of more
than 1600 men and women. At night the
entire front is brilliantly illuminated by
high power reflectors, standing out against
the dark background of hills and sky in

all its dignity and artistic beauty.

About three years ago a group of inde-
pendent producers, all of whom were work-
ing steadily toward a higher ideal in pic-

tures, banded together and formed an af-
filiation known as “The Associated Pro-
ducers.” At that time the group included

J. Parker Read, Jr., King Vidor, Allen
Dwan, the late George Loane Tucker, Mack
Sennett, Marshall Neilan, Maurice Tour-
neur and myself. Later H. O. Davis, J. L.
Frothingham and Hobart Bosworth joined
the ranks. The main object of this asso-
ciation was to form a string of exchanges
throughout the country, through which we
could release our pictures independently.

This was another advancement, and
brings me to what I believe is one of the
greatest steps in the progress of the mo-
tion picture industry, the merger between
the Associated Producers and the Asso-
ciated First National Pictures, Inc., which
took place in September, 1921. It brought
together two powerful organizations, one
a distributing unit and the other a produc-
ing organization.

As I review my experience in the indus-
try I can truthfully say that I consider
this amalgamation of the makers and ex-
hibitors of pictures one of the greatest
strides we have made toward establishing
permanency and realizing the full efficiency

of the industry as an institution.

This amalgamation not only saves a vast
amount of money by eliminating the ex-
changes it was necessary for us to main-
tain in the different key cities, but it leaves
the independent producer free to devote his

entire time to production.

8. How Pictures

Are Made
T N reviewing the motion picture industry

I have dealt particularly with produc-
tion, but a resume would not be complete
without a word about the development of
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The administration
building of the Thomas

Ince studio m Cul-
ver City* From this

plant has come many
of the big pictures of
the past few years.

Every day was open
house at the Ince stu-
dio, especially when
the callers were visi-

tors. This picture was
taken during the visit

of Willard C. Patter-
son, Atlanta, Ca,, thea-
tre man, and Mrs. Pat-
terson to the Coast.

the theaters. Without the proper outlet for

showing pictures the industry never would
have progressed with the rapidity that has

characterized it.

When the first motion picture was made
there were, quite naturally, no motion pic-

ture houses. The early films were shown
in music halls, beer gardens, tents and pub-

lic halls—anywhere a screen and a projec-

tion machine could be set up. Gradually
the cheap variety houses gave them space.

In most of these places the seats were hard
and uncomfortable, the lighting was inade-

quate and the ventilation poor.

When the motion picture began to be

recognized as an established medium of en-

tertainment and industry, theatres were
remodeled and made into permanent mov-
ing picture houses. In recent years, noth-

ing has been spared in making these houses
the finest products of the builder’s art. A
million-dollar theatre no longer is unusual.

The architecture, decorations and furnish-

ings are the most luxuriant.

Every motion picture house that is built

today is equipped with the most perfect

system of ventilation and the most exquisite

plans of lighting. The finest of orchestras

are employed to render special musical
programs. Everything that lies within the

power of man’s inventive genius is done for

the comfort and pleasure of patrons.

* * *

From practically no motion picture houses
twenty years ago, there are now about
20,000 theatres in the United States alone,

with a total seating capacity of more than
5,400,000. Most of these theatres are filled

several times a day. It is estimated that

the theatre owners take in each week a
total of $14,500,000, or an average of more
than $2,000,000 a day. And new theatres
are being constructed rapidly.

With the universal popularity of the mo-
tion picture, I believe the public who see
only the finished product and who are un-
initiated into the intricate processes which
go to make up a finished production, are
vitally interested in each step of the build-
ing of a picture. Perhaps a complete story
of the building of a picture, from its in-

ception to its final release, will not go amiss
here.

There are three ways of obtaining stories.

I have developed a questionnaire, which is

sent to various theatres throughout the
country and which is, in turn, presented to
the patrons of the theatres with the request
that they answer the questions so that I

may actually feel the pulse of the picture-
going public as to their tastes and demands

in pictures. The answers to the questions
are averaged, thereby giving me a key to

what the public wants in the way of stories

—comedy dramas, tragedies, dramas, ro-

mances, or educational pictures. That es-

tablished, I set myself to the task of
obtaining the best of these themes.

^ ^

I confer with my staff of writers as to

what the public wants. These stories are
written, then follows another conference
and discussion on each point of the story.

Suggestions are made which, in many
cases, enhance its value. When I am con-
vinced that everything has been done to

insure the public of what it has asked,
the story is accepted.

That is one way of obtaining story ma-
terial. Another is the acceptance of stories

from writers who are not connected with
the studio. The scenario department con-
sists of a scenario editor and a staff of
readers, whose duty it is to read and re-

port upon manuscripts submitted. These
scripts come from all quarters of the globe
and from persons in all walks of life.

There are stories from well known writers,

college professors, striving young authors,
shop girls, groeery clerks, and many others
who believe that “the movies” provide a
sudden jump to fame and wealth, but who
have had absolutely no training or exper-
ience in writing. The products which are

sent in from the three last mentioned
sources usually are the life stories of the

writers, and in some cases carry a good
idea, but they are seldom written with any
knowledge of the requirements of the

screen.

If the readers see no possibility of using
a story it is returned to the writer. If

the story is at all available it is sent to

the scenario editor, and if, in his opinion,

it has enough good points to recommend it,

it is taken up in conference, where it is

either finally accepted or rejected.

The third method of procuring stories is

from the literary or theatrical market.
Sometimes a play or published story car-

ries real screen value. When such a vehicle

is decided upon the screen rights are
bought.

When a story is accepted from any one
of these sources the first step has been
taken. It is then put into continuity, which,
as I have said before, is a working script,

carefully classified, the scenes described in

detail and logical sequence.

* * *

Copies of this continuity then go to the

director, who prepares for the working out
of his scenes, and to the art department,
where specifications and drawings are made
for the sets and furnishings. After the

drawings have been approved they are sent

(Continued on page 90 )
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On board the S. S. Majestic, New York—Dimitri Buchowetzki, Norma Talmadge
and Joseph M. Schenck. Mr. Buchowetzki will direct Miss Talmadge’s next
two pictures upon her return from abroad in March.

William Fox Names Revnes to

Head Research Department
I^ew Office Will Pass on Plays for Production—Radio Plays Important

Part in Jans Play ‘‘Mad Dancer”

By JOHN S. SPARGO

New YORK, December 23.—In an effort to improve the alread}'
high standard of Fox productions, Mr. William Fox announced
last week the formation of a new production department to be

located in the New York office of the Fox Film Corporation. Maurice
S. Revnes, for many years prominent in theatrical circles, will be in
charge of the new department.

The first move of this new department will be the establishment of a
research bureau to do the preparatory work on all plays, novels and
original stories which the Company intends to turn into screen enter-
tainment. Mr. Revnes also intends to enlarge the present staff of play
and book reviewers who will scan every novel, short story and play, pos-
sible. This department also will handle the engaging of scenario and
continuity writers to prepare all stories purchased for screen presenta-
tion.

lY/IR. REVNES hopes to engage cap-
able journalists, authors and news-

papermen who have never been interest-
ed in writing for the screen, to take ad-
vantage of the opportunity this new de-
partment will offer them to learn the
requisites of motion picture preparatory
writing in order that a new and higher
type of photoplay can be obtained.

The engaging of directors, scenario
writers, technical men, principal players,

etc., will also come under the jurisdiction
of this new production organization.

* * *

The advent of radio and its accom-
panying popularity has been the cause of
much speculation as to its effect on or
its utilization by motion pictures.

A new angle of the application of radio
to screen productions was made last

week from the Tec-Art Studio on 44th
Street when, for the first time the mak-
ing of a scene for a motion picture was
broadcast from Station WJZ, New York.
The picture being made is “The Mad
Dancer,” a Jans production, which is

being directed by Burton King.

Director King issued his directions to

the players and this brought to all listen-

ers-in the action of the particular scene
being filmed. It was a cabaret set in

which Vincent Lopez and his band were
making their first appearance before the
camera and the noted orchestra from the
Hotel Pennsylvania rendered several
numbers. Ann Pennington, who plays
the title role in “The Mad Dancer,” was
on the set as well as Johnnie Walker,
who has the leading male role.

The broadcasting of this scene from
“The Mad Dancer” proved a genuine
novelty and furnished radio fans with
unusual entertainment. The idea had
been thoroughly tried out before Mr.
Jans agreed to have his company used
for the first demonstration to the public,

which proved highly successful not only
for those who tuned in on WJZ but to

the many who visited the studio at the

invitation ' of Mr. Jans to witness the

experiment.
* * *

Harry Rathner, special representative

for Principal Pictures Corporation, who
is well known and liked in the industry,

was summoned to New York from an

important Western trip recently to be
confronted by a trying situation for the
Christmas holidays. His wife had been
struck by an automobile at 141st Street
and Amsterdam Avenue and severaly in-

jured. Awaiting her return in the Rath-
ner home was her young daughter,
Norma.
The automobile which struck Mrs.

Rathner was a limousine, filled with peo-
ple. The driver, instead, of halting, in-

creased his speed and escaped. She was
taken to the Knickerbocker hospital,

where it was found that several ribs and
a shoulder blade were broken. The po-
lice made every effort to trace the reck-

less auto driver, but to no avail.

*

Hal Phyfe is a great artist.
_

Every-
body in the industry knows him. He
went to boys’ school with the Prince of

Wales, studied art alongside Price _Trou-

betskoy and other heavy brush swingers
—and now he’s in the movies. Besides
being an artist Hal is a financier—a tem-
peramental one. Recently he evolved a

great plan. He was going to buy a big

camera. He wouldn’t tell why. But he
was going to get that camera even if he

had to organize a stock company. The
other morning he drifted in on Paul
Gulick, of Universal.

“Well, I’ve started,” he said.

“On what?” asked Paul.

“The camera. See this. This is the

flange for the lense and the lense board.

After a while I’ll have the camera.”
“What are you going to do with it

when you get it?” asked Paul. “You’re
not that kind of an artist. You draw
pictures. You don’t bottle faces up in

a box and then Houdini them out with
chemicals.”

“Never mind,” said Hal. “I’ve got the

flange and the lense board. Wait.”

Paul is used to handling serials so he’s

waiting for the next episode.
* * *

Lon Young, who put the “it” into ex-

ploitation, lives in an apartment house
where radio is a fine art. This is Lon’s

story.

“We have a radio operator on the roof.

He gets the station and all my wife and
I have to do is to stick a plug in the wall

and hear the radio. It’s just like a tele-

phone exchange.”

Lon doesn’t explain what happens if

his wife sticks the vacuum cleaner plug
in the radio socket or vice versa.

* * *

D. W. Griffith is seeking a legitimate

theatre in which to continue the Broad-
way run of his picture “Isn’t Life Won-
derful.”

Negotiations are now on for several
different theatres on Broadway, where
the picture can be shown twice daily at

the usual prices for special showings.
Upon the popularity of the attractions
now holding the theatres depends the
issue whether Griffith can make one of
the boldest experiments ever tried in the
theatre.

* + *

Charlf,s Van Arspale, for years assist-

ant to George Fitzmaurice, will assist

Clayton B. Davis, Production manager of

the Wilson-Wetherald Productions, Inc., in

the making of “White Mice” by Richard
Harding Davis. F. Vaux Wilson, Jr., also

will assist Mr. Davis in the production
unit, as efficiency engineer.

Randolph Bartlett is now working on the

continuity of “White Mice” which is the

first full length picture in color to be made
under the William V. D. Kelley process

now controlled by Sering D. Wilson &
Company, Inc.
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1924 Has Been a Newspicture
Year, Says Anderson

International Official Believes Success of News Reel Is Indication of
General Exhibitor Prosperity

(Special to Exhibitors Herald)

New YORK, December 23.—Nineteen twenty-five has been a news-
reel year. Not for one company, but for all who are supplying this

service to the theatres.

That opinion is expressed by R. V. Anderson, sales manager of Interna-
tional News, which distributes its product through Universal.

TN a statement in which he lists Interna-
J- tional’s exclusive news features for 1924,
Mr. Anderson says:

“The year about to close has been most
successful insofar as newsreels are con-
cerned. International’s newsreel business is

far better now than it ever has been and I

believe all newsreels have shown material
increases.

“It seems to me that this is an indication
of general exhibitor prosperity. It is also
recognition on the part of the public as to
the undoubted value of news items. It is

a known fact that the American public are
the greatest newspaper readers on earth.
That is one reason why they are the best
informed. The newsreel presents live items
on the screen and at the same time the same
topics are being discussed in the press.
Quite often the motion picture, giving as it

does plain facts, corrects an erroneous idea
conveyed by the printed word.

“Newsreels are educational, though not
intentionally so, but they cannot fail to be
educational to actually all current history
unfolding before the eye.

“More smaller theatres than ever before
are using newsreels and in neighborhoods
composed mostly of foreign-born popula-
tion the newsreels are finding general
usage.

“I believe that in selling newsreels we are
not so much disposing of a reel of film as
we are contracting to supply service. To
the end, therefore, that good service be
always given our exhibitors, every effort of
the Hearst organization is directed. As
long as an exhibitor is using our service
we deem to give service with a capital S.”

A few of the outstanding exclusive pic-
tures appearing in International News for
the year 1924 are listed below

:

Air conquest of Mt. Whitney, highest peak in
the United States: Spectacular Life-Boat Drill on
giant Aquitania,” Liverpool, Kngland; along the
great Alaska Railroad at 40 below zero: scientists
brave death in swirling rapids to explore hidden
Gorges of the Grand Canyon: Capt. Ariel Varges,
International Globe-trotter, ends 250,000 mile ad-venture tour. “Shots” from exclusive pictures hemade on trip: flight over Mt. Laesen as volcano’s
rumblings threaten new activity: film memorial of
Lx-President Wilson containing several Interna-

mctures of the Great War Presi-dent President Coolidge making his first speech
outside of Washington since taking office, Waldorf-
Astoria, Ivew York City: Siamese Prince makes
last journey in golden urn, glittering spectaclemarks tribute to dead Monarch, BangLk, Siam:f irst Division Artillery gives unique and thrilling
night exhibUion in Winter training stunts, Madson
Barracks, New York: Safety First Exhibit for
careless auto drivers, San Francisco, Cab: Series
of Safety First pictures made in co-operation with
the New York Police Department and the Motion
Picture Theatre Owners of America, backed by
the National Safety First Council; unusual pic-
mres of a Royal Stag Hunt, Chantilly Forest,
h ranee; a ride with Death into the Crater of
Vesuvius, one of the most outstanding, thrilling
News pictures ever made, Italy; spectacular and
unusual tests for the Battleship "Colorado’s” big-
gest guns, off Boston, Mass.; Fairy Sprites dance
in blossoms at New York Flower Show, an un-
usual and captivating example of trick photog-
raphy; a day in the life of John D. Rockefeller,
Ormond, Fla. ; first and only authentic pictures
showing the marvelous tribute to the dead leader
Lenin, Moscow, Russia; underground palace found
by government explorers, marvelous caverns 200
feet below the surface, pictured for the first time,
near Carlsbad, New Mexico; mighty Stromboli
flaming again, molten lava showers all country-

side, Italy; record-breaking flight through Death
trap in the Grand Canyon, awesome views of the

world’s greatest natural wonder, where a tiny slip

means destruction. Arional airplane squadron
hides world’s greatest city behind smoke screen,

U. S. Army planes try out new protective scheme.
New York City; daring flight over Niagara Falls

made by Army Air Service Pilots flying into the

mist for the first time, to determine effect of air

currents (photographed exclusively by Interna-
tional News cameramen in the planes); exclusive
pictures of the arrival of the American around-
the-world flyers in Japan; exclusive pictures show-
ing air mail planes in the spectacular and hazard-
ous flight over the Rocky Mountains as trans-

continental air mail service is inaugurated; ex-

clusive pictures showing the round-the-world flyers

landing in the Kuriles Islands completing the dan-
gerous hop across the Pacific from Alaska; ex-

clusive pictures of America’s star athletes

training at sea on board the S. S. America en
route to the Olympic Games at Paris (Interna-
tional had the only motion picture cameraman
traveling with the Olympic athletes); Laplanders
in migration with vast reindeer herds. Icy streams
forded in far-off Tromso District, Norway, in

quest for better grazing land; first pictures of
the 1924 Olympic games at Paris. This was one
of the outstanding news picture scoops of the
year. (International News released these pictures
four days ahead of anyone else, due solely to In-
ternational’s enterprise. The pictures were sent
by airplane from Paris to Cherbourg, where they
were put on board a steamer which had been held
up for two hours beyond its sailing time in order
to receive the films. The result was a four-day
beat; International’s Tenth Anniversary Special
on the beginning of the World War. In this

special practically all of the film shown had never
been used in any newsreel or exhibited on any
screen. Together, this subject gave a concise
graphic history of the great conflict; remarkable
pictures made from an army airplane on the first

flight over snow-capped Mt. Hood, Oregon, 15,000
feet above sea level; exclusive pictures of the
mighty super-dreadnaught U. S. S. Colorado
abandoned at sea in the first drill of its kind ever
held by an American war vessel; painters brave
dizzy heights of Eiffel Tower to do the regular
seven-year job of applying a new coat. This ex-
clusive subject, made up from many unique views
from the world’s highest structure; spectacular
night pictures of an attack and “capture” of New-
port, R. I., in which thousands of bluejackets
took part. (Photographed by batteries of search-
lights and hundreds of magnesium flares); vast
district devastated as record-breaking floods sub-
merge hundreds of homes throughout Wisconsin;
the Dutch town of Flusing, Holland, wiped out in
a tremendous oil blaze wherein two million gal-
lons of petroleum burn for three days; exclusive
pictures of the Prince of Wales, playing polo at
Syosset, L. I,, during his visit to America: a
remarkable and exclusive film record of the first

trial trip of the giant dirigible ZR-3, pictures made
by Capt. Ariel Varges on board ZR-3 on the
flight across the Atlantic; greatest news picture of
years (released exclusively by International News)
scenes photographed on board the dirigible ZR-3
on the flight across the Atlantic from Germany
to the United States; champion surf rider "cracks
the whip” around U. S. warships, the world’s title-

holder here gives a brand new sport thriller, San
Diego, Cal.; unusual picture taken at the opening
of the shooting season, shows wild ducks by the
countless thousands. Long Island; a seaplane is

shot from a battleship for the first time at night,
plane takes a perilous ride, being catapulted into
the night at 65 miles per hour.

Will Fight Censor Plan
ALBANY, N. Y., Dec. 23.—Word has

reached Albany that advocates of the so-

called Davison censorship bill of a year
ago were at work in an effort to bring
about the re-introduction of the measure
during the coming session of the Legisla-
ture. The bill, which will be bitterly op-
posed by exhibitors, would permit a thea-
tre to be closed on the complaint of a
patron that the picture being shown was
immoral.

R. V. ANDERSON, sales manager of
International News Reel Corporation,
which distributes its product through
Universal.

Don*t Over-Buy
Is Warning of

New York Board
(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 23.—Following an
investigation to determine just how many
exhibitors are over buying in central and
northern New York, the Albany Film
Board of Trade has taken steps toward
preventing over buying by exhibitors and
the resultant trouble that frequently occurs

later on. In a letter to exhibitors during

the past week, the Albany Film Board of

Trade cautions exhibitors not to buy more
pictures than they can use.

The letter sent out by the Board follows:
“It behooves you, Mr. Exhibitor, to think twice

before you sign your name to an application.

Once you have signed your name and it has

been approved, you are legally responsible for the

full payment of rentals on each and every film

listed in the contract.

“Bear in mind that it is not the duty of the

film exchange to ascertain whether you already
have more pictures under contract than you can
play. That is your own responsibility. You have
just so many playing days in the year. Don’t
buy more pictures than you can use unless you
feel charitably inclined and want to pay for the

same whether you play them or not.

“Remember that the days of lax methods in

our business are past. Contracts are no longer
treated lightly as in days gone by. Branch man-
agers are held responsible for the collection on
every picture on the contract. Arbitration boards
throughout the entire United States are now co-

operating in seeing that agreements are being
lived up to. •

“Don’t make a mistake' and buy more pictures

than you can use. You know how many play
dates you have and should know just how many
subjects you should buy. Buy no more.

“Play and pay for what you buy and one of
the biggest evils in the industry will be
eliminated.”

Fox Wins Injunction
The Chicago censor board after viewing

“Deadwood Coach,’’ a new Tom Mix fea-

ture published by the Fox company, re-

fused to pass the picture without making
many drastic eliminations. The company
thereupon hired attorneys and sought an
injunction restraining the board from in-

terfering with its showing, which was
granted last Friday.
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rTHE THEATRE 1
lj^.Aj)epartment ofPractical Showmanship J

1925 OFF TO FLYING START
Coppock Set
in Senate *s

Holiday Bill
Harry Gourfain, director of pro-

duction at Lubliner & Trintz’ Senate
theatre, one of Chicago’s leading
playhouses, is using as one of the
settings for his ‘‘A Miniature Follies

in Teenie Weenie Land,” produced
for Christmas week, the gingerbread
town shown on page 141 of last

week’s issue as a part of Albert B.
Coppock’s “The Prisoner of Ginger-
bread Town.”

In next week’s issue Mr. Gourfain will

present the complete scenario of his Christ-
mas presentation, which is in four scenes
and employs 35 people, together with photo-
graphs covering all phases of the produc-
tion.

Next week, also, Mr. Coppock will con-
tinue his analysis of present day presenta-
tion conditions, outlining his method of
overcoming obstacles commonly encoun-
tered in theatre production. Charts show-
ing the application of the Coppock Scale
of Emotions to the presentations published
in previous issues, “The Spirit of the
Lantern’’ and “The Prisoner of Ginger-
bread Town,’’ will be used to demonstrate
his method of assuring week-to-week fresh-
ness in audience appeal.
Another of Mr. Coppock’s original pro-

ductions, based upon perhaps the most
timely and popular subject of the day, will

be published complete in an early issue.

TELL US ABOUT IT
A^E’VE got to run this theatre the way
^ * you want it run or you will not come.
If you do not come, we cannot make any
money. Then we’ll have to get cheaper
shows. But

—

If we do run this theatre the way you
want it run you will come. Then we can
make money and we can buy better shows.
Now if you’ll tell us the things you like

and dislike there’s no reason why we can’t
run everything the way you want it and so
be in a position to buy better shows. Then
you’ll like the place even better.

Tell us about it—about everything.

TOO COLD?

Well, it is pretty cold for most things.
Pretty tough working these days. And-
pretty tough playing, too, unless you
play at playgoing.

In Winter, as in Summer, the theatre
is ideal as to temperature. It’s equipped
for being that way. That’s a part of its

business.
It’s never too cold to go to the theatre.

HOWARD theatre Fourth Anniversary
cake. See Perry Spencer’s descrip-
tion of campaign in this issue.

Big Theatre
Trifles That
Jar Patrons

“It takes a little bad news to metke
the good news good.”
The theatres are getting so good that

it’s almost impossible to find things in
them to complain about, but there are
still a few trifles that jar patrons un-
necessarily. The purpose in mentioning
them, of course, is to effect their elimi-
nation and so leave nothing whatever to
complain about in the theatre.

There is, for example, the good or-
chestras that play so loudly as to drown
out the singers. This is, of course, the
natural result of playing pictures and
elaborate overtures. It is hard for the
musicians to realize that in such cases
their job is to accompany the soloist, not
to solo. It’s easily remedied.

Then there’s the practice of requesting
the audience to be silent. That’s a pal-

pable hangover from shooting gallery
days which should be eliminated. Peo-
ple dislike to have their manners thus
criticized every time they come to the
theatre. It’s a better policy to omit the
warning and eject bodily such stray
roughnecks as may require it.

There is also the hangover custom of
running part of the dinner show without
music, although thirty or more musicians
are employed. Better to take one away
from the ensemble during another per-*

formance and let him play this show.

Not very serious trifles, true, but so
unnecessary and so easily remedied.
Let’s eliminate them this year.

What Showmen
Are Doing to

Get Business
The New Year gets off to a flying

start so far as this column is con-

cerned, the number of contributions

this week necessitating this projection

of the column onto this page. Let’s

live up to this start and improve on
it.

The money news of the week follows

:

House Organ Circle

Now International
(Illustrated on page 53)

The house organ circle is now an interna-

tional body. Tom H. Scott’s “Tynedale
Tattler,” published in behalf of his Queen’s

Hall, Hexam, England, is partially repro-

duced, showing his use of copy from this

department.
Mr. Scott’s house organ comes to us via

Edgar Allen Moss, “House Organ Ex-
change” member, who was an office visitor

the other day and who provided the copy
from which the reproductions are made.
Mr. Moss had received it from Mr. Scott

together with a letter which reads in part:

“I observe in the Exhibitors Herald, in

the House Organ Exchange, that you are

willing to exchange copies. I have the

pleasure in herewith enclosing you our

little house organ which is called ‘The

Tynedale Tattler.’ Hexham is situated in

the dale of the River Tyne, hence the name,
twenty miles from Newcastle.

“If you can find time I should be pleased

to exchange letters with you at different

intervals on matters appertaining to the

exhibiting side of the business. I am sure

there are several matters that we could

discuss that would be of mutual benefit to

us.”

You get an idea of the page size of Mr.
Scott’s paper in the reproduction, as you
also note his use of the “You’ve Got To
Come Back” copy for his introductory

page.. The booklet runs 32 pages and cover
and is well supplied with advertising and
text matter.

Winnipeg House Organ
Punched for Hanging

(Illustrated on page 53)

“N. R.,” Arlington theatre, Winnipeg,
writes

:

“At this time I might take the oppor-
tunity of expressing gratitude for the

seryice that the Herald renders to exhib-

itors. I personally find a lot of good hints

for exploitation.

“I also take the pleasure of enclosing
(Continued on page 55 )
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ADVERTISING THAT SHOWMEN ARE DOING TO GET BUSINESS: Left—Two ads in Chicago

campaign for world premiere of ‘^Broken Laws’* at Orpheum theater. Reading clockwise—Bookmark ex-

ploiting *‘Peter Pan” for Eldrid Fisher, Strand, Lexington; *‘Feet of Clay” space by George Rea, Colonial,

Washington C. H., O. ; “North of 36” ad used in Howard, Atlanta, Fourth Anniversary drive; another

Fisher ad, for “His Hour”; another George Rea ad for “America.” A publicity success by Cliff Lewis,

Strand, Syracuse, mentioned in his letter; an institution2J ad by Fred S. Meyer, P2Jace, Hamilton, O., whidi

anyone can adapt by substituting the name of his own city and his theatre signature.
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HOUSE ORGANS : Upper left—Two pages from house organ of the Arlington, Winnipeg, punched for hang-

ing and using “Theatre” copy. Upper right—Two pages from H. Browning’s paper, Gordon’s Olsmtipia,

New Haven, subject of his letter. “Theatre” copy used. Left center—Insert used by H. F. Storin in house

organ for Leroy theatre, Pawtucket. Center: Two pe^es from Tom H. Scott’s “Tynedale Tattler,” Queen’s

Hall, Hexham, England, using “Theatre” copy. Card enclosed in paper of Boulevard theatre, Baltimore. A
new issue of E. A. Snider’s paper showing clever use of cuts. Bottom strip—^Three pages from house organ

of the Boulevard theatre, Baltimore, an insert from which is shown in middle panel.



54 EXHIBITORS HERALD January 3, 1925

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper strip—Prologue for “Forbidden Para-

dise,” Howard theatre, Atlanta, and Howard front for “North of 36” and Fourth Anniversary celebration.

(See letter). Center strip—Jewett Bubar, Granada, San Francisco, artist, pciinting posters from life of Laura

LaPlante in “The Fast Worker.” John W. Creamer’s “Monsieur Beaucaire” display, Strand, Chillicothe,

Mo., described in his letter. Law Observance tie-up used with world premiere of “Broken Laws” at Orpheum,
Chicago, as narrated. Lower strips—Cross word puzzles contributed in “Sundown” campaign at Rowland &
Clark theatres, Pittsburgh, and Lloyd impersonators boosting “Hot Water.”
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

H. F. Storin, Leroy theatre, Paw-
tucket, R. I., attaches to the latest issue
of his house organ a note reading: “The
Miss Information idea is new to me.
Maybe it isn’t to you. Merry Christmas.”
The paragraph referred to follows:

MEET MISS INFORMATION
TNTRODUCING “Miss Information,” a
new phase of Leroy service. On Satur-

day or holiday nights she will be standing
in the rear of the orchestra, waiting to
help you. Everyone comes into the theatre
with some sort of a question. She is there
to answer it for you, and gladly.

For instance : There are seats to find for
the older folks, parcels to check, “Where
can we find four together?”; “How long
have you been open?”; “Has the feature
started?” “Where are the rest rooms?”;
“How many seats in the theatre?”; “What’s
coming Monday?”; “Is Buster Keaton
married?”, and a thousand others.

“Miss Information” awaits you.

Louis C. Shimon, Milwaukee theatre,
Milwaukee, writes: “Somehow I can’t
resist sending along some new copy
which I have used at the Milwaukee
and which may prove helpful to some
exhibitor. Season’s greetings.” (One
should never resist that impulse.) The
copy follows:

POPULAR MUSIC

The latest song hits of the day—like the

classics and operas—instantly become
worth while when interpreted by a master
organist such as (name of house organist.)

These gems—played in true syncopation

—win highest awards as popular music!

THANKSGIVING
'C'OR your entertainment, a special

Thanksgiving program has been ar-

ranged. A splendid feature photoplay and
many delightful short subjects are in store

for you.

No wonder the (theatre name) is a big

favorite everywhere, especially these chilly

days when patrons want warmth and com-
fort with their entertainment.

“OUR GANG” COMEDIES

The (theatre name) patron finds in “Our
Gang” comedies an abundance of mis-

chievous, entertaining fun of which he
never tires.

Those “little rascals” are a big part of

our delightful programs.
Watch for them.

(All of Mr. Shimon’s copy was dis-

played on 28x40 posters at the Mil-
waukee.)

EXPLAINING IMPROVEMENT

Have you noticed the improvement in

pictures and wondered what was ac-

countable? There’s no mystery about it at

all. The fact is that business is better and
we can afford to buy the best pictures on
the market for you. So many have asked
about it that this explanation seems advis-

able.

Theatre Bits

Martin j. quigley’s “The
Street of Good Cheer” in the Holi-

day Number strikes us as just about
made-to-order for your house organ,
your souvenir program, your institu-

tional newspaper campaign, your screen,

a panel in your lobby, or for any similar

use. And Mr. Quigley authorizes us to

state that you may use it if you wish.
* * *

'V^ELCOME Tom H. Scott of Eng-
' ^ land to the circle of exhibitor

publishers. He makes it an inter-

national organization.

N OTE H. F. Storin’s house organ
insert for “He Who Gets Slapped,”

reproduced on another page, and con-

sider the possibilities of the idea.
* * *

T T F. Storin’s “Misinformation” idea,
.n. • conveyed in the column at the

left, looks like a good stunt.
* * *

T? A. Snider sends his house organ^ • regularly and every time we look

at it we admire again his type display

and his use of cuts. If you are a House
Organ Exchange member no doubt you
have the same experience. And to

think, he asked suggestions for improv-
ing his type display!

A ND speaking of cuts — the many
/x house organ publishers who have
had trouble getting what they want must
have found the National Poster and
Printing Company’s ad in last week’s

issue, page 187, especially interesting.

And did you notice Charles Ryan’s Mil-

ford theatre paper among those present?

House Organ
Exchange

E. E. BAIR, State theatre, Uhrlchavllle, O.
HARRY DROWNING, Olympia theatre. New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlando, Fla.

M. T. CRAIG, Majestic theatre, Dresden,
Ont., Canada.

E. L. FAWKS, Photo Phone theatre, Cra-
ford, Tex.

T. L. LITTLE, Majestic theatre, Camden,
S. C.

M. MacLEOD, Wolverine theatre, Saginaw,
Mich.

EARL D. MASSEY, Texas theatre, Killeen,

Texas.

E. E. MEREDITH, Virginia theatre, Box
1190, Fairmont, W. Va.

CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.

EDGAR A. MOSS, Moss Advertising Agency,
Marlon, Ind.

W. H. OSTENBERG, Jr., Orpheum theatre,
Seottsbiuff, Neh.

EARLE HALL PAYNE, Kentucky theatre,
Lexington, Ky.

E. II. RANDALL, Liberty theatre, Condon,
Ore.

P. F. SCUWlE, Duluth theatre, Duluth,
Minn.

E. A. SNIDER, Rialto, Virginia theatres.
Champaign, ill.

8. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

F. C. WESKIL, Rose theatre, Colfax, Wash.

Entry of name In above list signifies
willingness to exchange theatre house or-
gans with other publishers.

(Name)

(Theatre)

(City)

(State) —

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

(Continued from page 51)

several heralds and may say that this is

an inspiration I got from the Herald.
Wishing you all success for 1925 and hop-
ing that you’ll continue the good service—.”

* * +

The heralds enclosed are four page pro-
grams punched at top for hanging. (There’s
an idea in that.) Two pages from one of
them, the one carrying the “Your Money
Back” copy provided by this department,
are reproduced. (Anyone else using this

stuff who hasn’t told us about it?) The
service will be continued and the good
wishes are returned in kind.

Browning House Organ
Features the Puzzles

(Illustrated on page 53)

H. Browning, Gordon’s Olympia theatre,

New Haven, writes:
“I am sending you a cross word puzzle

which I had issued this week for the first

time and from now on I will issue one
each week. Cross word puzzles have taken
the country by storm. It is the latest craze
and therefore a fine means of advertising
and getting the public in, and correspond-
ing with, the theatre. There is no expense
to them, as the ads on the reverse side pay
in full for the cost of issuing them and
still leave enough space for advertising the
picture attractions.

“Of this initial number, 5,000 copies have
been distributed and met with great success,
as hundreds of answers were sent in. You
will receive a copy of the next cross word
puzzle sent out.

“I am also enclosing a copy of our house
program, upon the front page of which I

have had placed a cross word puzzle in

keeping with the furore that these puzzles
have caused throughout the entire country.
In the future I will have a cross word
puzzle on the front page of every issue of
the little program.”

* * +

Two pages from Mr. Browning’s “little

program,” which runs eight pages, are re-

produced. A cross word puzzle was fea-
tured on the front, with pages inside
devoted to the same, but these could not
be reproduced. It will be noted that one
of the pages reproduced carried the tribute
to the late Thomas H. Ince, which was
supplied in a recent issue, as well as one of
the humorous paragraphs from J. W. Bet-
tersworth’s burlesque house organ, “The
Istrione Squirtgun.” The other page, giv-
ing cooking recipes and listing other theat-
rical attractions in the city, is reproduced
as of especial interest to those who seek
new features for their publications. (May
we not receive the house organ regularly?)

Kramer Pilots ‘‘Broken
Laws” World Premier

(Illustrated on pages 52-54 )

Louis Kramer, who knows Chicago like

he knows his name, returned last week to

New York after cooperating with Ralph
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Kettering of Jones, Linick and Schaefer in

getting “Broken Laws” off on its world
premier run at the Orpheum theatre. The
campaign was made up of more units than

can be detailed in the space at hand, but

illustrations provided, plus ensuing para-

graphs, convey vital suggestions to show-
men who will exhibit the picture.

Cooperation of the Illinois Federation of

Women’s Clubs resulted in that body ap-

pointing a committee to ask the mayor to

designate the week of December 14 “Law
Observance Week.” The committee ad-

dressed letters to 110 civic and welfare

organizations requesting their attendance at

a mass meeting at Woods theatre. Chief

of Police Morgan Collins delivered an ad-

dress on the picture at the pre-screening

and Mrs. George Thomas Palmer, president

of the Federation, journeyed to Chicago
from her home in Springfield to address

the body.
The story of the mass meeting was

prominently displayed by all the news-
papers. Mrs. Palmer followed it up with a

radio address. Signs connecting the picture

and the theatre with “Law Observance
Week” were posted about the city.

In addition to the type of ads shown in

reproduction, a full page display put up in

news story form was used in the Herald-

Examiner. This was in the style of the

heralds provided by the distributing com-
pany.
Another stunt arranged for but not yet

executed as this is written involves the

sentencing of twenty-five offenders by the

speeders’ court to see the picture at the

Orpheum under police escort. Newspapers
have promised to cover this and present it

as a feature story.

MeVickers and “Trib”
Stage Xmas Parly
McVickers theatre and The Chicago

Tribune are announcing through daily

stories in that newspaper a giant Christmas

party to be given for 11,000 kiddies at the

Coliseum, Chicago’s largest auditorium, on

Tuesday before Christmas. Betty Bronson,

star of “Peter Pan,” is announced to pre-

side at what is heralded as the first public

exhibition of the picture in the world.

Miss Bronson talked from WGN, the

newspaper’s radio station, the preceding

Saturday, telling about the party.

Tickets are being issued to kiddies by the

newspaper. A fleet of busses, trucks and

street cars are to bring the youngsters to

the Coliseum and 11,000 boxes of candy

are to be distributed by “the biggest Santa

Claus in the world.” A monster tree will

be erected and H. Leopold Spitalny, di-

rector of the McVickers orchestra, will

provide a musical program. One thousand

Boy Scouts are to act as ushers.

On the Sunday preceding, McVickers
presented at noon an extraordinary pro-

gram of added attractions, given with the

complete regular program of the week
without additional charge. Allan Dinehart

and Claiborne Foster, stars of “Apple-

sauce,” in engagement at the LaSalle the-

atre, presented a sketch entitled “The
Meanest Man in the World.” Betty Bron-

son made her first public appearance on this

<5ccasion.

The Dennis Sisters, popular radio sing-

ers, Miss Huddie Johnson, pianiste, and
Jack Chapman’s widely known radio dance

orchestra also participated in the special

performance.

Crandall Stunts Get
Hearty Responses

(Illustrated on page 54)

Milton D. Crandall, Rowland and
Clark theatres, Pittsburgh, is author of a

couple of stunts that are adaptable and got
big responses, as shown in the illustrations.

For “Hot Water” Mr. Crandall used a
three-inch ad directed at those who re-

semble or think they resemble Harold
Lloyd. A segment of the crowd that re-

sponded is shown.
Crossword puzzles were run in the news-

paper in connection with “Sundown” and
“Captain Blood,” theatre tickets being
given those who solved them. Members of
the theatre staff are shown checking over
the submitted solutions of the “Sundown”
puzzle.

Pratt Makes House
Organ Pay Its Way

A. Pratt, Dreamland theatre, Fennville,
Mich., adds to box office reports published
this week the following comment:
“Reading of some exhibitors who get out

programs, I will flatter them by saying I

have copied and have also got twenty ads
from the town merchants to cover the cost
of printing.”

* * *

Mr. Pratt did not send a copy of his
paper but we want to see it and so invite
him herewith to provide a copy for repro-
duction.

Fisher Gets ‘‘Peter

Pan” Early Start
(Illustrated on page 52)

Eldrid Fisher, Strand theatre, Louisville,
writes

:

“We have already started our campaign
on ‘Peter Pan’ by placing posters in vacant
store rooms and by obtaining the coopera-
tion of local merchants handling goods
bearing the name of Peter Pan.
“The Lexington Public Library, for the

first time in the memory of the writer, is

tying up with a theatre. They are placing
in each book withdrawn a locally printed
Peter Pan bookmark, and prominently dis-

played on the desk are two volumes of the
Barrie classic placed in a neat cardboard
rack with a photograph and the copy : ‘Read
James M. Barrie’s “Peter Pan,” then see the

Paramount Picture coming to the Strand
soon.’ For an oil painting substitute for
this same picture we are using one-sheets
mounted on Beaver-board, then shellaced,

with a frame around each.”

* *

One of Mr. Fisher’s “Peter Pan” 'book-
marks is reproduced, as is also his ad for
“His Hour,” a recent Strand attraction.

(Let’s have all those “Peter Pan” cam-
paigns right away.)

Meyer Institutional

Ad Is Model One
(Illustrated on page 52)

Fred S. AIeyer, Palace theatre, Hamilton,
O., writes:

“The enclosed ad may prove of interest

to you.

“We also enclose herein ‘Merton of the

Movies’ contest as put on with our lead-

ing newspaper here in town. We certainly

received a lot of nice free space and,
whether the picture goes over or not, it

proves that even hard boiled newspaper
editors can be sold an idea once in a

while.”
* *

The ad, an institutional one which any-
body can revise to suit their own case by
changing the name of theatre and city, is

reproduced as a model. The “Merton” con-
test was based upon the “screen aspira-

tions” angle and garnered droves of pub-
licity. (Why not write us a lot of those ads
some time?)

Lewis Host at
Holiday Party

(Illustrated on page 52)

Clife Lewis, Strand theatre, Syracuse,
N. Y., writes

:

“From previous letters you no doubt have
noticed that the one thing beyond all else
we are after in this theatre is Good Will—
and that in capital letters.

“How much good will do you think we
will receive (if it is within human power
to measure this asset) for the Christmas
showing which you can read all about in
the enclosed papers? Take time and read
it over, and then tell me your answer.
“You will note from the third tear sheet

that this newspaper don’t think much of
us now. The picture of the ushers didn’t
cost us a single yen.”

3*: * *

The picture of the ushers is reproduced
as clipped from the paper. There was so-

much about the Christmas party that it was
impossible to make representative reproduc-
tion in the space available, so we didn’t re-

produce any of it. Our answer to the ques-
tion is that if good will could be measured
this stunt would run into bushels by bulk
or miles by lineal gauge or the maximum
unit by whatever standard might be chosen.

Creamer Has Colorful
“Beaucaire” Lobby

(Illustrated on page 54)

John W. Creamer, Strand-Empire thea-
tres, Chillicothe, Mo., writes

:

“Here is the promised photo on Para-
mount’s ‘Alonsieur Beaucaire.’

“In one end of our lobby we have a
large alcove under a stairway, and it was
here that I built this display. The back-
ground was simply a large dark red drape
fixed in cyke form. An eight foot piece

of wallboard sawed through the center
lengthwise made the top and bottom parts

of the display, while lattice work painted
with white enamel was used for the sides,

and these also were used to carry the eleven
by fourteens.

“The coloring of the top of the display

was a yellow field with blue curtains, while
the bottom had a light blue background
with railing effect painted in brown, with
a one-sheet cutout of Valentino nailed on.

On looking close you may notice that this

cutout is out of proportion to the rest of
the display, but this was the only paper
suited to a cutout to work in his display,

and on the whole this went over very good.

“Back of the wallboard at the bottom
were concealed strip lights of red. I used
this display for two weeks in advance, and
it attracted much attention from our
patrons.

“Trusting this will be of interest to our
department and with best regards to the

Herald

—

* * *

The photograph, which is reproduced,

assumes color when viewed while reading

Mr. Creamer’s explicit description. (The
same to you.)

Spencer Tells Fourth
Anniversary Campaign

(Illustrated on pages 51-52-54)

Perry Spencer, Howard theatre, Atlanta,

.

writes

:

“The week of December 8 Howard Price

Kingsmore celebrated the Howard theatre

fourth anniversary. All advertising carried^

the fourth anniversary celebration decora-

tions. For the gala event ‘North of 36,’

an Emerson Hough Paramount production,

was offered, meeting with great success-

{Continued on page 62)
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SHORT SUBJECTS
Creamer Exploits

Short Subjects
John W. Creamer, W. P. Cuff

Enterprises, Chillicothe, Mo.,

writes

:

“Am enclosing carbon copy of

letter used to exploit Educational’s
two reel comedy, ‘Pigskin.’

“We have two large business col-

leges located here and both had
winning football teams this fall, so

when we played this comedy I

thought that I could exploit it best

in these two colleges.

“The letter is self-explanatory,

and will say that the passes came
back 99% strong, several with paid

admissions, and the showing re-

ceived lots of publicity when it was
announced before the students.

“Yes, business was good.

“We do not let any of them get

by here.”
V

The letter sent out by Mr.
Creamer reads

:

“On our Saturday program this

week, we are showing a Mermaid
comedy, entitled, ‘Pigskin,’ and we
would like to have as our guests,

the members of your football team.

“We know the boys will enjoy
seeing this comedy, for in it they
will see the funniest football game
since Victor Hugo tackled the

Hunchback of Notre Dame

!

“You can fill in the players’

names on the enclosed passes, and
they will be accepted by the ticket-

taker.

“I will appreciate very much if

you will, at Friday morning’s
chapel, call the attention of all

your students to this football com-
''dy showinp- Saturday, and with
best wishes, I am,”

Where Are
the Lists ?
Last week we invited short sub-

ject companies to supply lists of

subjects suitable for the various

holidays. They’ve not had time to

yet them ready, of course, so this

is no more than a reminder.
As stated, this department will

print lists of short subjects suitable

for the various holidays upon re-

ceipt of the same from any and all

concerns interested.

Who’ll be first?

Trailers for

Comedies ?
Listen

—

Everybody is using trailers these
days to advertise coming feature

pictures and

—

Nobody is using trailers (or any-
thing else, for that matter) to ad-

vertise coming short subjects.

Why?
Frankly, this is a request for

information.
Will some exhibitor tell us why

it isn’t good business to announce
the two-reel feature of the next
program if it’s good business (as it

unquestionably is) to advertise the

five-reel feature?

Will anybody tell us (and the

trailer supply companies are not
barred) why there are no short sub-

ject trailers on the market? Or
slides?

We think a good bet is being
overlooked in this matter. ' If

we’re wrong, we’ll thank anybody
who will show us the error of our
deductions. If we’re right, we’ll be
glad to print the announcement of

anybody who is willing: to take

steps to correct the condition.

Address: “Short Subiects,” Ex-
hibitors Herald, 407 South Dear-
born St., Chicago, 111.

Time a Better

Length Unit
Exhibitors need to know in ad-

vance of play date the screen time
of program units. Partially on this

account, short subjects quite gen-
erally are made in one or two reels,

permitting showmen to know their

screen time accurately, judging by
projection speed.

Out of this arrangement has

arisen a practical necessity of cut-

ting or padding to make required

footage, and neither cutting nor
padding is good for comedies.

Comedies should be governed, as to

length, by the number of laughs in

them, and by no other consider-
ation.

We believe that comedies adver-
tised as “in seventeen minutes”
instead of as “in two reels” or “in

one reel” would be in great demand
if it were known that the time was
determined by the amount of
humor in the subject rather than
by other considerations. It would
take some little time to get this

unit of measurement established,

but once it were established the
box office return upon short sub-
ject investment surely would be a

more definite and in all probability
a greater one.

Remember Way
Back When—

?

Remember way back when Mack
Sennett valeted Raymond Hitch-
cock in “My Valet” so well that no-
body noticed the brilliantly billed

Hitchcock?

Remember back before then, when
Mack Sennett used to wander into

one of his Keystone classics unan-
nounced and knock off a bit that
drew the biggest laugh in the
uproar?

Remember the comedies he made
in those days? The original Key-
stones ? If you don’t remember
them now, you will when you see
“Off His Trolley,” which is more
like the original Keystone than any-
thing else that has come from the
Sennett lot since way back when.

The Expected
Happens
One of the little film papers,

tardily “discovering” Harry Lang-
don as a comedian of excellence,
announces the fact of his ability in

lengthy paragraphs conveying the
suggestion that he be put into

feature length comedy.

It is the expected, happening
again. Hope Langdon doesn’t take
it too seriously. The short sub-
jects need him.
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LARENCE BROWN’S contribution to Carl
Laemmle’s twenty-one “White List’’ pictures

—

“Smouldering Fires’’—merits the position of being

first on the Elniversal-Jewel list. It is my idea of superb

entertainment and I want to see more like it. Pauline

Frederick, through deft handling of a difficult role, comes
through with flying colors and she is given excellent sup-

port by Laura LaPlante, Tully Marshall, Wanda Hawley,
Malcolm McGregor and Bert Roach.
The story concerns a woman of forty, who runs her

late father’s factory, falls in love with a young assistant

and marries him, only to discover that her younger sister

is also in love with him and he with her. Here’s a situa-

tion that has served many times in other pictures but

under Mr. Brown’s handling it appears new, and the work
of the entire cast lifts it away above anything this or any
other company has done in a long time. It is all so

naturally done, it is new.
* * *

“The Early Bird” A Riot of Action

Johnny Hines’ latest for Warner Brothers is called “The
Early Bird.” It gives you a cross section of the life of a

milk man with many bright subtitles and swift action as is

the wont in Hines pictures. Personally I enjoyed it thor-

oughly, the fooling and kidding is so spontaneous and you

wonder the while what will happen next.

Johnny is an early morning milk dispenser who gets

mixed up in an all-night party, takes the daughter of

the house out for a ride and treats her to a “banquet” in

an H. & H. automat. The villain poisons the milk supply

and Johnny with a six-shooter destroys all the bottles sit-

ting on the doorsteps as he passes down the street. This

was one of the funniest bits ever filmed. There are num-
erous tie-ups with hat stores, milk stoppers, restaurants,

in this picture. Go to it.

* *

Bebe Daniels in Spanish Role

“Argentine Love” presents Bebe Daniels, James Rennie

and Ricardo Cortez in a colorful tale of South America,

with a hot-blooded Spaniard vieing with an .American for

the hand of a pretty Southern girl. The mob sequence

where Cornejo is killed and Bebe is tied to the card to be

flogged is a tense and dramatic scene, well handled.

Vicente Blasco Ibanez wrote it and it makes an ideal

vehicle for prettv Bebe Daniels.
* * *

A Crook Melodrama With Plenty of Suspense

“Silk Stocking Sal” gives Evelyn Brent every opportun-

ity to display her histrionic ability and she makes the

most of it. It follows the lines of many similar yarns

about a lady Raffles who saves the man she loves. The
climax is exciting and the whole thing ends with a snappy

finish, as all good screen plays should.

Evelyn is “Silk Stocking Sal” who leaves the evil gang

she works for to take a position as secretary to a busy

man. A thief murders her employer’s partner and he is

accused of the crime. In order to get evidence which

will save her employer Sal again joins the old gang and

gets the needed confession just as the hero is about to

die in the electric chair. All that saved him was a broken

wire. Tod Browning made the picture and did a pretty

good job.

New Model Indians in “Tongues of Flame”

There are Indians of a new model in “Tongues of
Flame.” They are the domestic Indians that live today
on the reservations. The story casts Thomas Meighan
as a lawyer who captained a company of them through
the war and enjoys their friendship as a result. The
action arises from his protection of their interests in

very unusual circumstances. Bessie Love is the Indian
Girl in the case and she’s great. Meighan and the
other whites in the case do pretty well, but the picture
is remembered mainly for its novelty.

*

Slight Story But Viola is Interesting

“The Beauty Prize” is the sort of thing Viola Dana does
best. It is a Nina Wilcox Putnam story about an Atlantic

city prize beauty contest and Viola plays the role of a
small town girl who runs off with first money. I liked it

immensely and so did the audience at the State-Lake
theatre, Chicago, where I dropped in to see it. Lloyd
Ingraham directed and by a deft twist of the story he
brings in interesting scenes of a radio broadcasting station

in full blast.
* * *

“Wes” Barry in Grown-up Part

Wesley Barry, now grown up, comes along this month
with a pleasing little comedy-drama called “Battling Ban-
yan” which Associated Exhibitors is handling. It has a

couple of fistic battles in it that closely resemble the real

thing, and the ring battle in which Wesley tries to stick

for five rounds to win $1,000 will pull ’em out of their

seats. It is not an expensive production, most of the stuff

looks as though it was taken in a garage, but the character

drawing is well done and the titling is cleverly executed.

“Wes” is a garage mechanic, in love with the bookkeeper,

who “falls” for a prize fighter. Wesley in a five round
bout loses the fight but wins enough to buy an interest

in the garage, then finds the other fellow trying to make
love to his girl and whips him in his dressing room. I

like a good scrap and this is one of the best staged scenes

you ever saw.
«- « »

Theodore Roberts is Back

!

Theodore Roberts is back on the job, cigar and all, in

“Locked Doors.” If you are as fond of Roberts as the

rest of the world and myself you will welcome the picture

for that reason. It is sentimental stuff, containing matri-

monial sacrifice, etc., and it has one stretch of bed room
stuff which gave me what B. L. T. used to call “a sharp

and distinctly localized pain.” I refer to the episode

where the lover looks across the court into the wife’s bed-

room while the husband says “Goodnight.” I mention

this specifically because it probably will not remain in

all the prints. The cast has Betty Compson, Kathlyn

Williams, Robert

Edeson, Theodore
Von Eltz and
others, but
Roberts, in a wheel

chair part, is the

one you remember.



Yale University Press presents

The Chroniclers of AmericcL
A Dramatic, Thrilling, Truthful, Patriotic and Inspiring Picturization

of the Great Events of Our History

A Surprising Fact That
you Should Knotif

Up to the time that the Chronicles of America were released, it was a fact

without exception that the longer a picture was released, the less its busi-

ness value.

It is a surprising fact that not only is each Chronicle of America released

today doing a bigger business than any of its predecessors, but that THE
FIRST PICTURES IN THE SERIES ARE DOING A BIGGER BUSINESS
TODAY THAN WHEN THEY WERE FIRST RELEASED.

This furnishes definite proof of the qusdity and audience value of every

picture in the series. AND THE PICTURES ARE GETTING BETTER ALL
THE TIME.

Pafhe^
Distributors



Truth /V More
Than Fiction
You’ll find every ingredient of the greatest of

drama in the events which went to make our

country as we know it.

Heroism and thrills? See the un-

trained farmers at Lexington (The Eve of the

Revolution); the pioneers on the frontier (The

Frontier Woman, Vincennes, Daniel Boone);

the fight for Canada (Wolfe and Montcalm)
;
the

guardians of the settlements (The Gateway of

the West)
;
etc., etc.

*Romance? See how young George Wash-

ington first proved his greatness ( The Gateway of

the West); the struggles of Columbus to gain



The (gateway to the West

"

dramatic

'The Tve ofthe Revo/ut!on

"Declaration of
Independence

support for his great idea, and his dare-devil leap

into the dairkness of the unknown seas (Colum-

bus); the perils that surrounded the first white

settlers (Jamestown); the amazing achievement

of George Rogers Clark and his backwoodsmen

(Vincennes); the tremendous task of Wolfe

(Wolfe and Montcalm); the terrific sacrifices of

the South in the Civil War (Dixie) ; etc., etc.

Everything you and your audiences seek in

big features is in these short dramas
; and no

pictures are better produced, more finely

staged or better acted

!



The Chronicler of America
Patriotism inspired these pictures, which were made to entertain and instruct

everyone on the sacrifices, unselfishness, wisdom, heroism and devotion that

have united to make our country the greatest in the world!

A'Vailable

Tytjcie; the sacrifice and he ohm of the South in

the Civil War
The E-de of the 'Kedolution; the embat-

tled farmers of Massachusetts fire the shots

heard around the world.

Alexander Hamihort; Ihe romance of the
greatest ftnancial genius this countty hsis ever
known

yorKlo^n.; George Washington causes the sur-

render of Cornwallis: the finish of the Revolu-
tion

The ^Declaration o_f Independence; a small

band of patriots defy the world’s greatest

power, and the United States is bom
The Gatebtfay of ihe We^st; how young

George Waishirigton set his feet on the oath of

feune

XOolfe and Montcalm; a fiail, young invzdid

accomplishes the impossible and wins an em-
pire from France

The Erontier Woman; how the heroic wives

of the settlers carried on while their men were
away on the battle line

Vincennes; the heroic zuid romantic victory of

George Rogers Clark and his frontiersmen

Daniel Doone; the great pioneer wins Ken-
tucky for the whites

Columbus; how the great discoverer won at

last by persistence and courage

Jamestoton; the battle against heavy odds by
the first English settlers

The "Puritans; the first Purit2ms in Massa-

chusetts not only had enemies here but in

England

The Pilgrims; the romance of the Mayflower

Peter Stuydesant; how Hollemd lost her

American empire

If you think history is not drama, what about those epic

topics “The Covered Wagon,” “The Iron Horse,” “The

Last Frontier,” “America,” “Abraham Lincoln,” etc.

etc.?
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NEW PICTURES
Inez From Hollywood
Distributor: First National

Producer: Sam Rork
Length: 6,919 feet

DIRECTOR ALFRED E. GREEN
Author Adela Rogers St. John
Adaptor J. G. Hawke

PLAYERS
Inez Laranetta Anna Q. Nilsson
Stewart Cuyler Lewis S. Stone
Fay Bartholdi Mary Astor
Pat Summerfield Lauranee Wheat
Marie d’Albrecht Rose Dione
The Old Sport Snitz Edwards
Scoop Smith Harry Depp
Freddie Ray Bailor
Gardner E. H. Calvert

TYPE : Modern story of life of a

film actress trying to shield her
younger sister from outside world.

HIGHLIGHTS: Work of Anna Q.
Nilsson and Lewis Stone. . . . Excel-
lent settings and atmosphere of Holly-
wood. . . . Conflict between Stone
and Miss Nilsson.

Story: Inez is a notorious actress of
Hollywood, famous for her vampire roles.

Her overzealous press agent gets her
name in the papers but ruins her reputa-
tion. Stewart Cuyler, wealthy bachelor,
proposes but is repulsed by Inez. He
goes to New York, meets a sweet young
girl, Fay Bartholdi, and falls in love.

Inez then discloses she is Fay’s sister.

Cuyler marries Fay but Inez remains in

the background. She marries her man-
ager.

. Under Fire
Distributor: Elfelt Productions,

Inc.

Producer: Albert I. Smith
Length: 5 reels

DIRECTOR JOSEPH FRANZ
Author General Charles King
Adaptor Frank Howard Clark
Cameraman Geo. Rector

PLAYERS
Lieut. Tom Brennan

William (Bill) Patton
Col. John Cranston Bert Lindley
Margaret Cranston ..Jean Arthur
Capt. Roger Dawson Irving Renard
Sergeant Dave Haney Irving Renard
Mrs. Boyd Leonard Catherine Calhoun
Capt. Leonard Norbert Miles
Yuba Bill Powell James Gibson
Red Dog Boris Karloff
Yellow Wolf Willie Calles
TYPE : Frontier days story of the

Indian fighting at Fort Scott in the

bad lands of North Dakota.
HIGHLIGHTS: Capture of Yellow

Wolf. . . . Burning of CresswelVs
home, . . . Kidnapping of Mcbrgaret
Cranston. . . . Tom’s fight with In-

dians on the desert. . . . Margaret’s
and Tom’s escape from the Indian
camp.

Story: Tom Brennan is engaged to

Featured players in the Warner Broth-
ers production of the Owen Davis
story “The Lighthouse by the Sea.”
Rin-Tin-Tin is said to give one of his

best performances in this picture.

Margaret Cranston, but Cap. Roger Daw-
son is jealous and plans to hinder the

marriage. He sends Tom out on a danger-
ous expedition against the Indians, hop-
ing he is killed. Tom returns to the fort

in safety but his comrades are killed by
the redskins. He is accused of deserting
his men and of stealing the Colonel’s

money, which has been missing, and is

discharged from the army in disgrace.

He goes out and lives on the desert. In

the end he saves the fort from Indians,

Dawson is killed, and Tom cleared of

suspicion and marries Margaret.

Secrets of the Night
Distributor: Universal

Producer: Universal Pictures
Corp.

Length: 6,138 feet

DIRECTOR HERBERT BLACHE
Author Max Marcin
Adapter Edward Montagne
Cameraman Gilbert Warrenton
Subtitles Marion Ainslee

PLAYERS
Robert Andrews James Kirkwood
Anne Maynard Madge Bellamy
Celia Stebbins Zazu Pitts

Mrs. Lester Knowles Rosemary Theby
Thomas Jefferson White Tom Wilson
Jerry Hammond Thomas Ricketts

Lester Knowles Arthur Stuart Hull

Col. James Constance Tom S. Guise
Alfred Austin Edward Cecil

Freddy Hammond Frederick Cole

TYPE : Mystery melodrama of

bank president facing ruin, offers life

so that his insurance can save his

directors.

HIGHLIGHTS: Andrews offers his

life insurance to ruined bank directors

if they kill him. . . . Andreivs catch-

ing his butler rob his safe. . . . Teddy
Hammond accusing Andrews of ruin-

ing Andrews’ reputation. . . . Mrs.

Knowles on balcony seeing unknown
hand shoot Andrews in her room. . . .

Andrews, pursued by police thru

house, thinking him criminal.

Story: To offset his bank’s failure,

Andrews offers his life so that his insur-

ance will cover his mistake. At a house
party, scandal and murder occur. His
beautiful ward, whom he loves, is also

loved by others. Andrews is shot. Police

enter but cannot find his body. His
debtor turns up suddenly, saving the

financial situation. Andrews also turns

lip, apparently uninjured, and wins his

ward’s love.

(i
'

NOW BOOKING
PRODUCERS distributing CORPORATION
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Cnlire tiroduciion undir iht penono! supervism ef Hunt Slromber^

Season 1924-25 Thirty First Run Pictures
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Featured players in Cecil B. DeMille’s
new picture, "The Golden Bed.”
These two scenes show Rod La
Roque, Vera Reynolds and Flora
Lee.

$50,000 Reward
Distributor: Elfelt Productions,

Inc.

Producer: Clifford S. Elfelt

Length: 4,950 feet

DIRECTOR CLIFFORD S. ELFELT
Author Frank Howard Clark
Adaptor Frank Howard Clark
Cameramen Bert Longnecker,

E. L. McManigal, and R. De Grasse

PLAYERS
Tex Sherwood Ken Maynard
Tarzan (Shei'wood’s pal) By Himself
Anthony Jordan (chief engineer)

Bert Lindley
Carolyn Jordan (his daughter)

Ester Ralston
Asa Holman (heavy) Frank Whitson
Buck Schofield (heavy) Ed Peil

Ma Miller Lillian Leighton
Pa Miller Chas. Newton
Eli Higgins Wm. Moran
TYPE: Fast-action Western story

about a youth who falls heir to a

Montana ranch.

HIGHLIGHTS: Tex’s leap across

gap between two buildings in Western
Street. . . . Carolyn’s fall and slide

down 200-foot chute. . . . Rescue by
Tex. . . . Tex’s narrotv escape from
colliding with a passenger train while
riding at break-neck speed. . . . Tex
being roped off horse while riding full

speed. . . . Buck's breath-taking plunge
from top of dam to his death below.

Story: Tex Sherwood falls heir to

property in Montana, but in order to gain
possession of said land, he must file cer-

tain papers before noon on a specified

day. A certain banker and associates are
engaged in promoting a scheme whereby
they can get control of the property. In

order to further their plans they must
have the papers and offer a reward of

$50,000 for same. Tex meets and falls

in love with Carolyn Jordan who returns
his affection. In the end Tex defeats his

enemies, keeps the property and wins the
girl, after much hair-raising adventure.

Isn’t Life Wonderful
Distributor: United Artists
Producer: D. W. Griffith

Length: 8,600 feet

DIRECTOR D. W. GRIFFITH
Author Maj. Geoffry Moss

PLAYERS
Inga
Hans
Grandmother.
Professor
Brother
Aunt
Rudolph
Worker
Worker

Carol Dempster
Neil Hamilton
Helen Lowell

Erville Alderson
Frank Puglia

Marcia Harris
Lupino Lane
Paul Rhekopf

Count Van Schacht

TYPE : Drama of life in Germany
during the days following the World
War.

HIGHLIGHTS: Food riots in Ger-

many. . . . Dinner showing family en-

joying first real meal in many days.

. . . Acting of Carol Dempster and
Neil Hamilton. . . Robbing of lovers'

potato patch by workers.

Story: Polish family driven into Ger-
many, fights for existence. Two sweet-
hearts cannot marry because of their

poverty. Hans plants potatoes and thfey

bring home the crop in a cart. Workers
attack them and steal their potatoes, but
the lovers still have each other.

NOW BOOKING

FRANK WOODS
SPECIAL PRODUCTION,

•

'-'.WiTH::-'' ' A-.-'

Pat O’Malley^
'Wanda Hawley

.PAUL POWEt^/

fmiuaJi/eiWnWlA. yrUDIOSwc
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Season 1924-25 Thirty First Run Pictures

Scenes from the Metro-Goldwyn pro-
duction "Along Came Ruth” in which
Viola Dana, Raymond McKee, Tally
Marshall, Victor Potel and others ap-
pear.

The White Sheep
Distributor: Pathe

Producer: Hal Roach
Length: 6,090 feet

DIRECTOR HAL ROACH
Author Hal Roach
Adaptor Hal Roach
Titles H. M. Walker
Cameramen

Floyd Jackman, George Stevens

PLAYERS
Tobias Tyler “The White Sheep”

Glenn Tryon
Patience Matthews Blanche Mehaffey
“Fighting” Nels Tyler Jack Gavin
Milt Tyler Bob Kortman
Mose Tyler Leo Willis

“Ab” Morton Richard Daniels

Judge Matthews Chris Lynton
Tom Calvert J. J. Clayton

Newt Randall Dick Gilbert

TYPE : Comedy-drama concerning

a fighting family of Kansas, in which

the youngest son, a weakling, wins

out.

HIGHLIGHTS: The framing of

the elder Tyler on a murder charge.

. . . The trial. . . . Toby moves the

court house across the line. . . . Rescue

of father. . . . Confession of real

murderer.

Story: The Tyler family fights at the

drop of the hat. All except Toby, who
is a book worm. He is in love with a

pretty girl and his two husky brothers

court the same girl. When his father is

convicted of murdering a man, Toby tries

to save him by moving the court house
over the border into another state. He
finally captures the real culprit and saves

his father from the noose. He also wins
Patience.
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Idle Tongues
Distributor: First National
Producer: Thomas H. Ince

Length: 6 reels

DIRECTOR.. LAMBERT HILLYER
Author Joseph C. Lincoln

Adaptor.. ....C. Gardner Sullivan

Cameraman Karl Struss

PLAYERS
Doctor Ephraim Nye Percy Marmont
Katherine Minot Doris Kenyon
Judge Daniel Webster Copeland

Claude Gillingwater

Faith Copeland Lucille Ricksen
Cyrenus Stone David Torrence
Tom Stone Malcolm MacGregor
Althea Bemis Vivian Ogden
Fanny Copeland Marguerite Clayton
Miss Pepper Ruby Lafayette

Henry Ward Beecher Payson..Dan Mason

TYPE : Adapted from the Novel

“Dr. Nye,” telling of the sacrifice of a

young physician for his wife’s guilt.

HIGHLIGHTS: Prison scenes where

Dr. Nye is confined. . . . His humilia-

tion upon his return to town. . . . The
auto wreck. . . . His ultimate vindica-

tion after the trial when he is mobbed.
Story: Dr. Nye serves five years in

prison for the loss of church funds, tak-

ing the guilt of his wife. Upon his re-

turn to the village he meets rebuffs until

he is called into service through a typhoid
epidemic. Katherine Minot believes in

him and he finds happiness with her.

Man Who Played Square
Distributor: Fox

Producer: William Fox
Length: 5 reels

DIRECTOR AL SANTELL
Author William Wallace Cook

PLAYERS
Matt Black Buck Jones
Spofford Ben Hendrick’s, Jr.

Piggy David “Red” Kirby
The Cook Hank Mann
Spangler Howard Foster
Steve William Scott
Bertie Wanda Hawley

TYPE : Western melodrama, with

romance between youth and girl he

tries to protect.

HIGHLIGHTS: Excellent perform-
ance of Buck Jones. . . . Comedy situa-

tions. . . . Heroine’s rescue by hero

from mine.
Story: Matt Black has a quit-claim to

a gold mine. The mine, however, is in

possession of a girl who refuses to give
it up. He works at the mine and wins
the confidence and love of Bertie while
protecting her interests. In the end he
rescues her from an attack of the villian

and wins her hand.

The Great La Tour Edmund Breese
Jean’s Aunt Maud Turner Gordon
Fairchild’s Accomplice Bradley Barker
Miss Quincy Flora Finch
“Flyn” Jack De Lacey

TYPE ; Farce comedy of the life

of a milkman.
HIGHLIGHTS: Hines advent at

the party. . . . His love affair with
Jean. . . . The election of Jimmy as

president of the milk company. . . .

Fairchild’s plot disclosed by the sus-

pended microphone. . . . Jean to the

rescue. . . . Jimmy saves Jean from
ice machine.

Story: Jimmy Burke is an “early
bird” on his milk route. He breaks into
a party with his milk bottles, makes the
acquaintance of the daughter of the
house, posing as a maid, and when the
villain locks Jean in the ice box of the
milk plant and poisons the milk Jimmy
destroys all the milk and rescues Jean.

Two Shall Be Born
Distributor

:

Vitagraph
Producer: Vitagraph

Length: 6 reels

DIRECTOR Whitman Bennett
Author Marie Conway Oemler
Cameraman Edward F. Paul

PLAYERS
Countess Zuleska Jane Novak
Brian Kelly Kenneth Harlan
Janet Van Wyck Sigrid Holmquist
Dominick Kelly Frank Sheridan
Baron Von Rittenheim Herman Lieb
Count Florian Fuller Mellish
Wenceslaus Joseph Burke
Aunt Honora Kelly Blanche Craig
Franciszka Joseffa De Bok
Widow Callaghan Catharine Evans
Hund Walter James
TYPE : Story of a mythical king-

dom and New York, with the hero a

millionaire’s son, posing as a police-

man, saving the heroine.

HIGHLIGHTS: Countess Zuleska
is driven from home by her father.

. . . Capture of girl with the papers
and her rescue. . . . Excellent work
of Kenneth Harlan and Jane Novak.

Story: The Princess Zuleska is en-
trusted with valuable papers from her
kingdom, to be delivered in New York.
She meets Brian Kelly son of a million-
aire, working as a policeman, who has
been driven from his home. Brian saves
the Countess from a gang of thugs that
have followed her over seas and wins a
bride.

PATHE NEWS, No. 102: Pjrshing represents
U. S. at 100th anniversary of Peru’s independence,
—New York, Yule tide rush reaches peak in

metropolitan shopping district.—San Antonio,
Texas, Sami. Gompers dies in 75th year.—Mt.
Rainier, Wash., Nature’s snowy carpet lures

hikers..—Paris, First Soviet Ambassador to

France.—Philadelphia, Lay corner stone to D .da-

ware Bridge.—Los Angeles, Break records in dash
up Mt. Wilson.—Omaha, Citizens pledge to boost
Uncle Sam’s air mail.

PATHE NEWS, No. 103: Wa.shington, D, C..

Nation pay tribute to Samuel Gompers,— Belle-

ville, 111., Airplane hooks onto dirigible in full

flight.—Germany to form new government follow-

ing resignation of Cabinet.—A review of Pathe’s

achievements during past year.

INTERNATIONAL NEWS No. 102: Nan-
tucket, Mass, Mountainous seas hurl fishing

sloops on beach.—Mt. Rainier, Wash., Society

girls dance amid mountain snows.—Bridgewater,

Mass., Spectacular fire destroys normal school.

—Governors Island, N. Y., Major Bullard quits

army after 43 years’ service.—Frisco, Cal., Cam-
eraman finds new thrill on 30 story aerial.—Off

Ilernosand, Sweden, Relief ships cut way to liner

trapped in ice.—New York, Fifth ave. hotel for

babies only.—Phillip Ranch, So. Dakota, Hun-

dreds of buffalo corraled by cowboys in winter

round-up.
INTERNATIONAL NEWS, No. 103: Cairo,

Egypt, British and Egyptians in impressive tribute

to memory of Sir Lee Stack. —Paris, Communist
sympathizers extend enthusiastic welcome to

Leonide Krassine.—New York, Jungle beasts

brought to life in studio.—Los Angeles, Reckless

drivers beware Hoosegow on wheels.—Hollywood.

Cal ,
Movie horse has his own dentist.—Camera-

man conquers Mt. Blanc in daring climb.

INTERNATIONAL NEWS, No. 104: Labor

and capital unite in nation’s tribute to

late Samuel Gompers. — Scott Field, Belle-

ville 111., Airplane in flight hooks onto

big ’dirigible. — Paris, Homes established for

after war babies. — New London, Conn.,

Coast guardsmen prepare for service at sea —
New York, Uncle Robert, philanthropist, holds

Xmas party for crippled children.—Los Angeles,

Census taker reports seven new cops on local

police force.—Longmere, Wash., Team of Alaskan

huskies arrive in Rainier national park In

Rockies, Western railroads fast in grip ot z-

zard.—Poison gas and death ray wipe out cities

in next great war.

KINOGRAMS. No. 5040: Mrs. Coolidge now a

doctor of laws, Bo.ston.—Nation pays tribute to

Samuel Gompers.—Blonde vamp is pal of boot-

leggers, Gloucester, Mass.—Washington, Blake

school has room set apart for pupils needing

special physical care.—Meadow, San Francisco,

Pacific Cat Club hold exhibition.—South Sud-

bury, Mass., King of swat back on the fa™.

San Francisco, All types of racers enter chain-

nionship at Ayacucho.—^Warships Pershing

L-peru.—Katonah, N. Y., sends Christmas tree

to President.—Philadelphia, Many notables gathei

for dedeciation of Delaware river bridge.

KINOGRAMS, No. 5041: Washin^on, Great

leader honored at National’s capital.—Final tnbute

to Sami. Gompers in New York.—New York,

“Illinois” now floating armory.—San hrancisco.

West coast raising crop of “artists. -—New York,

Victoria, wife Grand Duke Cyril, Russian pre-

tender, sails on Paris.—San Francisco, record silk

shipment arrives on time.—Los Angeles, Violators

of traffic law face new prison.—Muscle Shoals.

Big problem now before Congress.

FOX NEWS, No. 21: Chicago, 111. „The farnier

has his day as world’s finest Stock Show.—New
York City, Grand Duchess Cyril pays America a

{Continued on page 90)

The Early Bird
Distributor: Warner Bros.
Producer: East Coast Films

Length: 7 reels

DIRECTOR CHARLES HINES
Author Richard Freil
Adaptors

Victor Grandin, Argyll Campbell
Cameramen Charles

Gilson, Neil Sullivan, John Geisel
Titles Ralph Spence

PLAYERS
Jimmy Burke Johnny Hines
Jean Blair Sigrid Holmquist
George Fairchild Wyndham Standing

NOW BOOKING
[PRODUCERS DISTRIBUTING CORPORATION
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Vignola Sees Melodrama
as Favorite Type Film

(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—Robert G. Vig-
nola, now directing “The Summons” for
Metro-Goldwyn-Mayer, from the story by
Katherine Newlin
Burt, declares that

melodrama is com-
ing rapidly into

its own and pre-
dicts that it will

shortly prove to be
the ruling favorite
of the day.

Vignola defines

melodrama as

“essentially a ro-

mantic story full

of unexpected
happenings and
sensational inci-

dents.” “Analyze Robert C. Vignola
closely any real

and great theatrical success, either on the
stage or screen,” observes Vignola,
“whether it happens to be classified as
melodrama or not, and you will find in

almost every case that underneath the
purely artistic or philosophic element there
exists the melodramatic element which
holds the crowd.”

Pennington and Walker
Signed for Jans Film

(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—When Elerman
F. Jans bought “The Mad Dancer,” a story
by Louise Winter, as the second of his new
independent productions, he had Ann Pen-
nington in mind for the title role, but
hardly thought he would be able to steal

her away from the Ziegfeld “Follies” long
enough to make a picture. He has done
just that, however, and the star will be
seen in the Jans production.

For the leading male role Johnnie
Walker has been signed.

Boy Scouts Aid
Junior Shows

(Public Relations)

ALBANY, N, Y., Dec, 23.—Boy
Scouts are being used in both Al-
bany and Troy this winter to as-
sist in handling the crowds of chil-
dren attending Junior “Movies” on
Saturday mornings at the Mark
Strand in Albany and the Troy in

Troy. About 25 Boy Scouts are
used at each house without any
expense.

The two theatres are a part of
the Strand circuit and the Junior
“Movie” idea, while new to Troy,
proved itself so successful in Al-
bany during the past winter or so,
that it is spreading out. Uly S.
Hill, managing-director of the two
theatres, has been given the united
support of the Mothers’ clubs who
contend that the entertainment not
only keeps their children off the
street but also furnishes excellent
entertainment. Last Saturday,
“Black Beauty” was shown at the
Troy. An admission of ten cents
is charged. Many of the wealthy
women of the two cities are serv-
ing as patronesses.

Gladys Halette Signed
For 4 Hoffman Pictures

(Special to Exhibitors Herald)

Declares Dividend
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—At a meeting
of the board of directors of Famous
Players-Lasky Corporation the regular
quarterly dividend of $2.00 per share on
the preferred stock was declared, pay-
able February 2, 1925, to stockholders of
record at the close of business on Jan-
uary 15, 1925. The books will not close.

NEW YORK, Dec. 23.—Gladys Hulette,
who is now working in the Renaud Hoff-
man production “On The Threshold,” has
ijeen signed by
Hoffman for feat-

ure roles in all

four of the pic-

tures he will pro-
duce for publica-

tion by Producers
Distributing Cor-
poration during
the coming season.

In directing
Miss Hulette in

“On The Thres-
hold,” Hoffman
found her keenly
responsive to his

ideas of delicately Gladys hulette
intensive charac-
terization and in the confidence that she
will render extremely sensitive portrayals,

he engaged her for the entire forthcom-
ing series.

NOW BOOKING

Season 1924-25 Thirty First Run Pictures

Anniversary Campaign
(Concluded front page 36)

during the engagement and winning ap-
proval of the patrons.
“A massive painting depicted a sunset

across the plains with the herds of cattle
in the foreground and two riders were
painted thereon. This painting was 75 feet
in length and 45 feet in depth and was
placed in front of the theatre building one
week prior to the opening of the picture.
“Giant letters announcing and endorsing

the picture were mailed to over ten thou-
sand people, and a large wagon drawn by
long horn steers paraded the streets.

“In the lobby a massive cake bearing four
lighted candles greeted you upon entering.
The theatre had been redecorated, new car-
pets, drapes, paintings, etc., adding to the
enticing invitation. Special newspaper sto-
ries carried the news of the anniversary
and a special program with a salutation
from Harold B. Franklin, director of all

Famous Players theatres, was gotten out.
This salutation was read over WSB, “The
Voice of the South,” Atlanta Journal,
largest broadcasting station in the South,
over a trans-continental program, with two
concert artists of the Howard theatre par-
ticipating in the program.
“For the program offered at the Howard

during the anniversary week, many novel-
ties were offered, the Howard Animated
Close-up,” The Howard Sympho-Jazz Unit
in a beautiful setting, comedy, ‘Felix the
Cat,’ and the prologue the ‘Sunshine Kid-
dies,’ a group of ten children ranging from
the ages of two to twelve, presented a clev-
er minstrel show.
“For the musical program Mr. Keese se-

lected as an overture ‘Capriccio Espanol,’
which the orchestra played with fire and
enthusiasm. As an added feature from the
orchestra, he placed the Jazz Unit on the
stage in a novel setting and played a
melange of popular hits featuring ‘Every-
thing You Do.’

“Although the band was composed en-
tirely of routined theatre musicians, they
were so clever and played such exception-
ally good ‘Jazz’ that this feature literally

‘brought down the house.’

“For the musical score of the feature
picture, ‘North of 36,’ Mr. Keese combed
the libraries of all the publishers and ar-

ranged a very elaborate setting. For themes
he selected ‘Only One for Me,’ used for
scenes of Lois Wilson and Del Williams

;

‘Honest and Truly,’ for Jack Holt and
Miss Wilson; ‘Keltic Uance,’ to depict lum-
bering, serio-comic Ernest Torrence; ex-
cerpts from Beethoven’s ‘Pathetique So-
nata’ gave the proper atmosphere for the

plotting of Noah Beery and his confeder-
ates. For the scenes at Abilene and the

arrival of the cattle ‘All the Fun o’ the

Fair’ from ‘Rustic Revels’ suite was used
and obtained the desired effect.

“Two outstanding bits of cueing were
noticeable. One was the use of a little

strain from ‘Ethiopian Rhapsody’ for the

theme describing the colored cook and
maid of Miss Wilson, and another was the

use of a strain out of ‘The Danse des
Mirlitons’ from the ‘Nutcracker Suite,’

which described the arrival of the first

cattle train in Abilene. The whole score

was arranged with such care that there

were no abrupt stops and each number led,

harmoniously, to the next.”

There isn’t much to say about a campaign
so complete and so competently described,

so we’ll promote a selfish interest by re-

marking that if we’d known the campaign
was in prospect we’d have supplied an
advance proof of the great theatre anni-

versary and copy on page 65 of the Decem-
ber 27th issue of this paper, which we
admit is the greatest copy of its kind ever

written.
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LETTERS
From Readers

A forum at which the exhibitor

is invited to express his opinion

on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

How to Fight Free Shows

Ainsworth, Neb.—To the Editor : I

just read an article in the Dec. 20th issue

of the Herald in regard to Free Show
Competition in the Minneapolis territory.

I have never run up against this sort of

competition myself, but I have seen the

results of it elsewhere. I have a plan

ready to put into operation in case I am
bothered by the merchants putting on free

movies. It may or may not be successful,

but I rather think it will work if properly

handled.

In the first place I always do a little

more than my share of the co-operating

with my merchants. I try at all times to

impress them with the importance of a suc-

cessful theatre in the community.
The above treatment usually makes them

your friend. However, I can see where
it would be possible for some smooth sales-

man to sell the free movie proposition. In

case this happened in my town I would first

try to explain to the business men the harm
they were doing me. I would then rent a

small cheap store building and put in a

stock of staple groceries and drv goods,

which I would sell cheaper than they could

sell for. Give the matter a good advertising

and the thinking people of the community
will be for you. There is nothing that

hurts a small town merchant so much as

an outlaw store. After a good hard run I

would again approach the business man,
agreeing to close the store if the opposi-

tion stops.

I don’t believe any exhibitor should at-

tempt this unless he is a live and more or

less a business man. Perhaps the associa-

tion could arrange to hire a good man for

the purpose.
If anyone tries this I would appreciate

a report on the results. It might be inter-

esting for you to know that we use only

the Herald in conducting our theatre. I

believe that we also have helped to put

several new names on your subscription

list.

Of coTirse, there are other good trade

papers, but the Herald seems to help us

more than any other.—A. F. Botsford,

Royal theatre, Ainsworth, Neb.

“Plain Fools”

Alexandria, S. D.—To the Editor; I

am enclosing reports on pictures I have
shown since I sent my last reports. Some
of them are rather ancient, but I know
there are many small town exhibitors like

myself whose town cannot support many
current attractions, but nevertheless they

want to know something about the pictures

that they can use, and prefer high class

older pictures to unsatisfactory current pic-

tures. For such, I send my reports.

We couldn’t get along without the

Herald and its “What the Picture Did
for Me.” We enjoyed your article in the

Herald calling down the writer of that ar-

ticle about the “Plain Fools” very much.
Good for you.

Is it a matter of sour grapes, or just a

case of senility that is effecting the editor
of the Motion Picture News? Plain Fools!
That’s rich ! So he uses that sort of bait,

does he, to try to catch the “poor fish”

that he wants to obtain for subscribers to

his wonderful (?) publication? Well, he

Shirley Mason, as she appears in her
new Fox pictures “Curlytop,” from
the story by Thomas Burke, directed
by Maurice Elvey.

will find out that the “Plain Fools” are

at least not suckers. They won’t bite. I

never cared for his publication, much less

now, when 1 see how narrowminded he is.

We may be “Plain Fools,” but he is “Plain

Batty” if he thinks he can catch us with
such bait.

I fully believe that the majority of ex-
hibitors care more for the reports in the

“What the Picture Did for Me” (so far

as benefits derived are concerned) than
they do for any other part of the magazines
which publish them. Without them we
would be at the absolute mercy of sales-

men and exchanges, not knowing what we
want.

We soon get used to reports of different

exhibitors so that we can tell how to take
their reports. For instance : I have one
in mind who is very conserative, never says
anything but “poor,” “fair,” or “good,” in

his reports. Another one seldom reports ,

a

picture as good, but knocks practically

everyone
;
and there are several who dislike

to give pictures a “very good” report, etc.

Well, we soon learn how to read their re-

ports. As to the “big theatres” not report-

ing, that’s a joke. Their reports are photo-
graphed, full page, for the world to see (if

their reports are good). They telegraph
their reports.

This department is supposed to be most
helpful and interesting to the exhibitors of

the smaller towns, who do not run their

pictures before the reports are available.

As to signing our names to our reports,

any time that I write anything, I am not
too much of a coward to annex my signa-

ture, and no exchange has ever held us up
because of my reports; but instead, we have
had very courteous treatment from all ex-
changes, even with Paramount (Sioux
Falls) with “The Covered Wagon,” over
which there has been so much discussion.

They gave us a fair, square deal and we
made more money on it than on any pic-

ture we ever used, by far. I don’t under-
stand why so many exhibitors have been
knocking Paramount about the way Para-
mount treated them about “The Covered
Wagon” service and price.

Here’s good luck to the “Plain Fools.”
Long may they prosper.—O. K. Stablein,
Star theatre, Alexandria, S. D.

Why Not Give the Paper Some
Attention?

Ft. Stockton, Tex.—To the Editor:
.Stars draw big salaries, directors do their

best, and then, when the sales are to bring
home the bacon, they flop on the most im-
portant thing that brings business at a
glance. Only a certain number of people
study story, producer and director. Here
is one town we have tried to establish,

brands, directors and producers as a trade
mark, but they are either too careless or
else too ignorant to be impressed. The
reason does not matter.

It’s up to us to overcome the obstacle
as best we can, and that puts it up to the

paper. A film with a good line of paper
always demands attention. We realize that

the same illustration will not have the same
effect in two houses catering to different

audiences, but what house received any
drawing power out of an illustration of
some character holding a woman in his

arms?(A situation we expect to find in

every film, yet there are many better scenes
from which to draw.)

Why not let some one take up the selec-

tion of this work? One that knows how to

cover that particular field, and what is of
most interest to the box office? If it can’t

be done, we find just a plain type sheet in

flashy letters a good addition to regular
assortment of paper. It would only cost

about one-fourth the price and tells the title

at a glance, also the star, which is all that

is necessary for outside work, when a lot

of snipping is to be done as we do.

—

Wil-
liam Hoefs, Queen theatre, Ft. Stockton,
Texas.

Greetings From An Old Friend

Spur, Texas.—To the Editor : Being out
of the show business as I am at present.
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which reaches me every Monday, I will say
but still reading my Bible (The Herald),
that I am still a firm and conscientious
member of the “Herald Only” Club and
only wish that I could be back into the

game again. While yet there is a possibil-

ity of my doing so in the near future,

nevertheless, boys, I am with you 100 per
cent.

I have just been reading A. E. Hancock
and W. W. Brenners’ letters in the Decem-
ber 6th issue relative to the high rental

prices for age old prints that the exchanges
carry around in their grips to keep them
from falling to pieces, and yet have the

nerve to ask the exhibitor the big time or
first run rentals. And then if he does buy
them, he gets them wrapped in foil for

fear they would spoil before he gets to

use them. I will say here that the distrib-

utors will continue to sell you and other
tall grass exhibitors these prints until you
can be able to look the ham salesman in

the eye and say, “I wouldn’t have such
junk for my patrons.” Show them that you
are the boss of your house and booking
sheets, and you will have the so-called high
collared johnnies (salesmen) eating out of

your hand.

Now Mr. C. W. Tipton of Manila, Ark.,

has a writeup in this issue about the guar-
antee question relative to the booking of

stock companies. This is a very sound idea.

Mr. Tipton, but I will first ask you what
sort of a taste does one of these gang of
ham actors leave in the mouths of your
patrons after you have had to carry a bot-

tle of chloroform for a week to tolerate

their line of chatter, then I will ask you
what good it has done you to have them
there? Isn’t it a fact that your audience is

practically dead for a week or two after

one of these weeks? I find it so. I would
ten to one give way to a good tent show
for four days in the week than put up
with one of those stock companies tramping
the country trying to take up your valuable

time. I say don’t book them, then you
have nothing to regret.

Now back to the high rental pictures
again. I will say that if you can get one
that is good after a reasonable length of
time after release, buy it, but don’t wait for
one or two years and then pay first run
prices. For, as I said before, you will find

salesmen that rejoice in selling you old
prints, but on the other hand you will find

some that are white fellows, and will only
sell you what you want, for those white
boys have learned long ago that they are
not the only duck in the pond, and that

their jobs depend upon their prestige with
you as a man able to deliver you what you
want instead of their selling you what they
want you to have.

Now I will also say that I find through
our big state of Texas exhibitors buying
prints from the Dallas exchanges, and let-

B. P. Schulberg will issue "The Para-
site,” from which scenes are shown
above on January 15. In the cast are

Owen Moore, Madge Bellamy, Bryant
Washburn, Mary Carr, Bruce Guerin,
Lillyan Tashman and Dorothy Dwan.

ting these fellows get by with the shipping

of prints bought on the contracts from
other points without their being inspected

properly, and the result is that the fellow

last using it gets mutilated prints. In fact,

prints that are almost torn in shreds. Our
exhibitor here is bothered with this sort of

a deal and he is having a hard time of it,

so let us join hands and do away with this

sort of thing, because it is causing the

motion picture theatre to go to the dogs.

Thanking you boys for being allowed
the privilege of being a member of the

“Herald Only” Club, and enjoying your
hospitality through the columns of the

Herald, I am,—C. R. Miller, Spur, Texas.

Opens Own Exchange
(Special to Exhibitors Herald)

NEW HAVEN, Conn., Dec. 23.—Upon
the closing of the Selznick offices here,

Lester S. Tobias, former manager, has
opened his own exchange, known as the

Yale Film Exchange, with headquarters in

the film building on Meadow street.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

Probably the largest birthday party ever
staged in West Virginia was given by H.
L. Bennett, manager of the Victoria the-

atre, Parsons, W. Va. Mr. Bennett en-

tertained the children of the city on the

occasion of his 46th birthday. Local news-
paper accounts of the affair state “there
were about five million present judging
from the sir and chatter.” Mr. Bennett
put on a free show, giving away candy
’neverything. The combination of a free

show and all the candy they could eat

proved to be the pinnacle of juvenile de-

light and if ever an affair was a success

we have it on good authority that Mr.
Bennett’s birthday party was one. The
moral seems to be if you want to be sure

of a successful birthday party invite the

children in to share it with you.

*

Shirburn C. Youngbeck has been placed
at the head of the new art department
recently created at the Milwaukee theatre.

And this should be interesting news to

theatre ushers for Air. Youngbeck, while
still a high school student, joined the Mil-
waukee theatre as an usher. It wasn’t long
after that he was making 22 by 28 posters,

and he did them so well that the manage-
ment gave him the task of making all post-

ers for the theatre.

*

The New Geneseo theatre, Geneseo, 111.,

gave a free matinee to all children on the

afternoon of December 22, Jack Greene
advises us.

*

A. R. Michels, formerly of the Wigwam
theatre, Geneseo, 111., has retired from the

picture business temporarily.
*

The Tracy Opera House of Geneseo, 111.,

has been taken over by Mr. Kolansky of
Cedar Rapids, la. Mr. Kolansky will run
dances twice a week and vaudeville on
Sundays and Mondays.

*

We have just received a handsome in-

vitation announcing the opening of the new
Baker theatre at Dover, New Jersey, De-
cember 22. The announcement carries the

signatures of R. F. Woodhull and Henry
O. Baker.

*

Charles Lewis, oldest employee in point

of service in the Kansas City Vitagraph
branch, who is in charge of shipping and
inspection, is back on the job after having
undergone a minor operation.

'ii

C.\L S. Edwards, film veteran of the

Kansas City territory, has returned to the

old stamping grounds, following a two-
years’ stay in Colorado. He expects to be-

come affiliated with some exchange in

Kansas Citv.
*

Although declaring that he isn’t in the

least bit superstitious. William Smalley,
of Cooperstown, N. Y., now owning thir-

teen theatres, doesn’t intend to stop until

he acquires the fourteenth. Mr. Smalley
last week took over the Strand theatre in

Mohawk, N. Y., from Sam Slotnick, mak-
ing the thirteenth in the chain which has

rapidly grown from a single house.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“IFhat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: ‘‘What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE CHEECHAHCOS, with a special cast.

—

Patrons enjoyed this picture. Drew well two
nights. Believe it would have held up one more
showing.—W. H. Durham, Grand theatre, Camas,
Wash.—Small town patronage.

GOING UP, with Douglas MacLean.—Good
comedy with many laughs. Seven reels.—Crosby

Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

GOING UP, with Douglas MacLean.—A comedy
drama that did not miss the mark. Pleased

100 per cent. My personal opinion is that

Doug, has Lloyd beat for fun. Six reels.—W. H.
Durham, Grand theatre, Camas, Wash.—Small

town patronage.

TRACKS, with a special cast.—A fair picture

that did average business. Five reels—C. A.
Linsley, Opera House, Soldier Summit, Utah.

—

Railroad patronage.

THE LONE WOLF, with Dorothy Dalton.—
Above the average for real entertainment. I

think any small town exhibitor can make money
on it.—W. H. Durham, Grand theatre, Camas,
Wash.—Small town patronage.

F. B. 0.
THUNDERING HOOFS, with Fred Thomson.—

Fred, we sure wili miss you until you get out of

the hospital and get to turning out those hair

raisers of yours. This one is a pippin, but that

bullfight was most too real. I am an old timer,

but it very near took my breath away. Please

don’t do that no more. Five reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Neighborhood
patronage.

THUNDERING HOOFS, with Fred Thomson.—
Believe me, old Fred and Silver King sure do
their stuff in this one. I came very near break-

ing my records on this one, although I don’t

think this one is a bit better than “The Silent

Stranger’’ and “North of Nevada.” Silver King
is better in this one, however, than he has been
in the past. Pleased 100 per cent. Five reels.—

•

Charles E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

THUNDERING HOOFS, with Fred Thomson.—
Ran this Monday, December 8th, to the best Mon-
day night business in the history of this house.
This is the first of the new Thomsons and the
best he ever made. In my opinion the best ever
produced by anyone. I have run most all Western
pictures since the days of Bronco Billy, and I

never saw a crowd show so much enthusiastic
excitement, by both young and old, as was shown
here on Monday night. On their way out, dozens
stopped and asked me when I would have the
next Thomson picture. I would advise all my
exhibitor friends in small towns to buy this pic-

ture and advertise it to the sky. It will stand
it, and you will get results that will please you.
Six reels.—P. W. Quinlin, Ideal theatre. Chateau-
gay, N. Y. Small town patronage.

THUNDERING HOOFS, with Fred Thomson.

—

I have read many reports from exhibitors on
Thomson pictures and thought they were wild.
This is my first Thomson and am ready to join
all others in saying Thomson has them all beat
for drawing power. Stay with this kind, Fred.
Six reels.—W. H. Durham, Grand theatre. Camas.
Wash.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—A passable Western. Business average.
Good advertising accessories. Eight reels.—A.
Fineman, New McKee theatre, Pittsburgh, Pa.

—

Neighborhood patronage.

Ticket Sale

forWeek Is

75.9% Good
Business is 75.9% good, ac-

cording to exhibitors’ box office

reports received this week.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—Just fair. Lefty needs more experience
to make him good.—W. H. Durham, Grand thea-

tre, Camas, Wash.—Small town patronage.

MESSALINA, with a special cast.—This is a
picture made on a mammoth, gorgeous and spec-

tacular scale, without too many reels. It’s a
wonderful production, historical costume type, but
very interesting. The chariot races very realis-

tic, and the scene where those fine horses, pre-

viously treacherously drugged, fall in a heap dead,

and the driver beneath, surely makes you hold
your breath. Very interesting from start to fin-

ish. Used first “Fighting Blood” comedy, “So
This is Hollywood,” second series. Made a splen-

did program, 60 and 25 cents admission. The
price got us again. It can’t be done in this

man’s town. Eight reels, new.-—O. K. Stablein,

Star theatre, Alexandria, S. D.—Neighborhood
patronage.

A GIRL OF THE LIMBERLOST. with Gloria
Grey.—If you haven’t bought this, better get it.

Ideal for small towns. Draws and pleases. Six
reels.—J. S. Walker, Alamo theatre. Moody, Tex.
—Small town patronage.

A GIRL OF THE LIMBERLOST, with Gloria
Grey.—Very good picture, well directed and com-

plete in detail.—F. E. Schulz, Y. M. C. A. thea-

tre, Morenci, Ariz.—General patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—A splendid picture. Will check up with
most specials. Good satisfaction.—Bert Silver.

Silver Family theatre, Greenville, Mich.—General
patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—One of the most pleasing pictures of the

time. Just the kind that makes you feel good to

meet your patrons as they leave. Held up good
two nights and would have stood another.—W. H.
Durham, Grand theatre, Camas, Wash.—Small
town patronage.

THE FIGHTING SAP, with Fred Thomson.—
Fred is there and over. It will not be long until

his name in front of your theatre will mean
something. Five reels.—F. J. O’Hara, Commu-
nity theatre, Elgin, Neb.—Neighborhood pa-

tronage.

THE FIGHTING SAP, with Fred Thomson.—
This is the second of the series. Didn’t like it

near as well as “The Silent Stranger,” and
didn’t draw any extra business. The Westerners
will probably like it. Plenty of fights and shoot-

ing. Six reels.—C. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—Did not see this, but those who did see it

said it was good. Had a very bad storm the

night that I played it, and only about twenty
saw it. F. B. O. is giving me a return date on
it, which I appreciate very much. Five reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.

—

Neighborhood patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—We must make an extended report on this

picture because the locale is this, our home town.
Tombstone, Ariz., and consequently we know just

what we are talking about. In the South, East

and Middle West they have what are termed
“Western fans.” Now we do not know whether
they want any facts or purely “bunk.” If they

want “bunk” they get it in this, because when
you eliminate Fred Thomson and Silver King, the

horse, you have all there is in “Galloping Gallag-

her.” The cast is rotten, the story is absurd,

and the scenes are silly, and the entire picture is

a reflection on anything that now occurs or ever
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did occur in the West, and besides that, it is a

“lot made” picture which has no more likeness

to the place it attempts to show than has a piece

of head cheese to a bouquet of American beauties.

The time of this picture is about forty years ago.

yet the scene of the runaway is over a fine 1924

type highway. Can anyone imagine such a thing?
And the picture has both palm and eucalyptic

trees in it. Can anyone by the wildest stretch

of imagination see such a thing—in the desert

country around Tombstone, as it was called,

forty years ago? It is such pictures as this that

"are to laugh.” and as sister Mrs. W. J. Carter

of the Maxine theatre. Croswell. Mich., says.

“This is the bunk.” Our patrons are laughing

yet—over this picture. We may outlive it. but
we will not feel the same, as we kept their

money. Five reels.—Giacoma Bros.. Crystal thea-

tre. Tombstone. Ariz.—General patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—Fred Thomson pictures are all very good
comedy-stunt-westerns and his stunts are extraor-

dinai-y. Silver King’s performance is wonder-
ful in them. However, just because we have
boosted them they want us to pay for doing so.

Used “Fighting Blood” No. 2. first series, and
had a very good program for Saturday. Five
reels in good condition from Sioux Falls.-—O. K.
Stablein. Star theatre. Alexandria. S. D.—Neigh-
borhood patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—Good picture with some live story and
patrotic episodes and scenes. Used with W. E.

C. benefit. Eight reels.—P. G. Estee. S. T. thea-

tre. Parker. S. D.—Small town patronage.

THE DANGER LINE, with Sessue Hayakawa.

—

This is an old one from F. B. O., but on account

of the star being popular here it drew me the

best business of the week. It was some pleasant

surprise to me. The picture also pleased 80 per-

cent. Used Baby Peggy comedy with it and had

a real family night. Six reels.—Sam Minich.

Electric theatre, Chillicothe. Mo.—General pa-

tronage.

THE WHITE SIN, with Madge Bellamy.—Good
pleasing picture, but no special. Eight reels.

—

J. Winninger, Davison theatre, Waupun, Wis.

—

General patronage.

THE WHITE SIN, with Madge Bellamy.—

A

show that pleased most of those that were here

to see it, but there were not many to see it. We
lost money on it, as it did not draw against a

cheap Western show in the other house. Six

reels.—C. A. Anglemire, “Y” theatre, Nazareth,

Pa.—Better class patronage.

STEPPING LIVELY, with Richard Talmadge.—
He sure was stepping some. This is good. It is

along the line of all of Talmadge’s stuff. Not
much story, but it seemed to please and that is

what we want. Five reels.—^F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Neighborhood pa-

tronage.

THE SILENT STRANGER, with Fred Thom-
son.—Good Saturday show. Thought direction ter-

rible, but patrons came out smiling and compli-

mented the show, so that’s that. Silver King is

the whole show.—A. Fineman, New McKee thea-

tre, Pittsburgh. Pa.—Neighborhood patronage.

THE SILENT STRANGER, with Fred Thom-
son.—This one is great. His best so far. Lots

of good comedy in this, and just full of stunts

by both Thomson and Silver King. His Westerns

can’t be beat if they use plenty of comedy in

them. At that no one can make us go back on

Tom Mix. He’s still in the race. Used a Billy

West comedy and had a dandy program and a

good attendance. Five reels, good condition.

—

O. K. Stablein, Star theatre, Alexandria, S. D.

—

Neighborhood patronage.

HIS FORGOTTEN WIFE, with Madge Bellamy.

—We played this one on a Saturday night and
pleased everybody. It is an excellent show. To

NOW BOOKING
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me it is much better than “The White Sin.” It

should please young and old. Six reels.—C, A.

Anslemire, "Y” theatre, Nazareth, Pa.—Better

class patronage.

HIS FORGOTTEN WIFE, with Madge Bellamy.
•—All comment was good. Nothing big, but above

the average program picture. Stood up well for

two nights. Six reels.—-W. H. Durham, Grand
theatre. Camas, Wash.—Small town patronage.

FOOLS IN THE DARK, with a special cast.—
This picture is indeed a good comedy, as well as

carrying a few real thrills. Business was only

fair, but seemed to please everyone. A few high-

brows will say it is silly, but just the same they

laughed and had a good time, but are too stiff to

admit it. Where business conditions are on an
even break you will do a good business, but mine
is shot. Seven reels.—S. B. Johnson, Regent
theatre, Marianna, Ark,—General patronage.

THE MASK OF LOPEZ, with Fred Thomson.—
Well Fred, old boy, you sure make ’em go some,
and in this you had ’em going some more. What
is the matter with Thomson? He’s all right.

Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—^Neighborhood patronage.

THE MASK OF LOPEZ, NORTH OF NEVA-
DA, GALLOPING GALLAGHER, with Fred
Thomson.—Fair mid-week. Good action, fair

direction. Thomson camera shy. Horse extra

good. Fair price. Keep them coming. Six reels.

—C. M. Dunn, Lane theatre, Cle Elum, Wash.,
Rose theatre, Roslyn, Wash.—Small town pa-

tronage.

AMERICAN MANNERS, with Richard Tal-

madge.—This is full of pep and a very good pic-

ture. Did not register as good at the box office,

but was due to stormy weather. Six reels.—C. V.

Anderson, Oak theatre, Oakdale, Neb.—General

patronage.

AMERICAN MANNERS, with Richard Tal-

madge.—This one is really good (of that kind)

and very funny with plenty of action.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

ALIMONY, with Warner Baxter.—A pretty

good program picture. One of those triple joint-

ed triangle affairs. Jackie Saunders does some
of the dizziest acting it has ever been my misfor-

tune to see. In the midst of what was supposed
to be something highly dramatic, the audience
gave her the horselaff. Where did they find her ?

Thought she retired from the screen 20 years ago.

Wouldn’t have hurt the picture any if they had
put it in 5 reels. Seven reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

NORTH OF NEVADA, with Fred Thomson.

—

A good clean Western story. One that pleased.

—

A. J. Steggall, Cozy theatre, Fayette, la.—General
patronage.

IN FAST COMPANY, with Richard Tal-

madge.—This is a picture no exhibitor should
fail to run. This is my first Talmadge, and if

all of them are as good as this one I shall be
more than satisfied. Heard lots of good com-
ments on this boy’s acting and I believe he will

draw me extra patronage before long. Will
please all classes. Six reels.—Charles E. Law-
rence, Star theatre, Tuckerman, Ark.—General
patronage.

LIGHTS OUT, with Ruth Stonehouse.—Very
good program picture which is different. A mys-
tery-crook-comedy-drama. They like it ; also the
“Fighting Blood” Number Two, second series,

which we used with it. Seven reels, good con-
dition (Sioux Falls).—O. K. Stablein, Star thea-
tre, Alexandria, S. D.—Neighborhood patronage.

THE LOVE PIRATE, with Carmel Myers.

—

Pirate is right. That’s what you’ll feel like if

you show this mess. Five reels.—J. S. Walker,
Alamo theatre, Moody, Tex.—Small town pa-
tronage.

THE DANGEROUS COWARD, with Fred Thom-
son.—A splendid picture. Story good. Cast fine.

Star great. Horse greater. What more do you
want?—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

THE MAILMAN, with Ralph Lewis.—This is a
very good picture, not a big special, but better
than a program picture. Some intense heart in-
terest, gripping suspense and exciting thrills.

Interesting story, well acted and directed. Well
worth showing at a little more than program
price. Used a Billy West comedy, “He’s In
Again,” and had a very good program. Seven
reels, good condition.—O. K. Stablein, Star thea-
tre, Alexandria, S. D.—Neighborhood patronage,

BLOW YOUR OWN HORN, with a special
cast. A good picture and I think most exhibi-
tors will get by with this.—A, Pratt, Dreamland
theatre, Fannville, Mich.—General patronage,

DIVORCE, with Jane Novak.—A good picture.

The Contributor’s Column

Annual Report of the Secretary

Your secretary herewith submits his annual report,

showing the present condition of your department,
together with information of interest and importance
to contributors and readers:

1. In the 52 consecutive issues dated December 29, 1923, to Decem-
ber 20, 1924, inclusive, your department published 13,755 more reports
than the most presentable of the similar departments printed by other
trade journals in imitation of the original.

2. In the designated period your secretary deposited in his ample
wastebasket approximately 3,750 spurious contributions mailed to him
with the apparent intention of “padding the ballot box.” Duplicates of
many of these fradulent writings were printed in the imitating depart-
ments. (Note: The number given is based upon estimate, as your
secretary did not deem it worth while to count the counterfeits.)

3. In the same period your department survived and thrived upon
malicious attacks by so many trade journals, near trade journals, etc.,

that your secretary spares you the listing of their names.

4. During the year your “Herald Only” Club has increased its mem-
bership to 229. (Note: Your secretary interrupts himself to refer you
to the letter from Mayer Shoyer, M. W. A. theatre. Soldier, Kan., on
page 64 of the December 20 issue of the “Herald.”

)

5. Your secretary reports the presence of 79 unquestionably authentic
reports lacking signatures which he, therefore, is unable to publish. He
suggests that contributors whose reports may not have appeared in

print notify him of the pictures involved to the end that these reports
may be identihed and published.

6. Your secretary herewith outlines the danger and delay involved
in contributors’ use of the postcard blanks distributed by several con-
cerns: (A.) Each such card must be checked in this office against the
circulation records, to ascertain that the signer is a subscriber, and
against the report and letter files to ascertain that the signature and
writing upon the card are in fact those of the person whose name
appears as signer. (B.) Postcards frequently are lost or rendered
illegible in mail handling. (Note: Your secretary and his staff suggest
that postcards, if used, be enclosed in envelopes, and sent by first class

mail.)

7 . Your secretary asks that you advise him with respect to retention
or discontinuance of the “Ticket Sale For The Week” service in-

augurated this year. ..

8. Citing paragraphs 5 and 6 above, your secretary requests that you
advise him promptly in the event that any of your reports do not appear
in print in the issue for which they are received.

9. Your secretary invites suggestions of all kinds for the improve-
ment of the department.

10. Your secretary wishes you a Happy New Year.

(Signed) WILLIAM R. WEAVER,
Sec’y “What the Picture Did For Me.”

I
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The Contributor’s Column
Welcome to the Circle, Gentlemen

I have been an exhibitor for the last twelve years, reading practically all of

the film journals that have been published. 1 have been a silent reader, hereto-
fore, not having the time to spare for writing up my local observations.

1 have been getting quite a kick out of the discussions in the different journals
over the HERALD’S “What the Picture Did For Me” columns. I have noted this

habit personally. Out of fifteen film salesmen who call on me regulary, they all

carry a page or more from the HERALD giving favorable reports on the brand
they sell. I imagine that a certain per cent of the salesmen consider me a “Fool”
or they would not ask the prices for film they do.

However, all my employes, from the manager to the sweepers, have the
habit of going over the “What the Pictures Did For Me” columns of the HERALD.

Moral:—They all do it.

C. M. DUNN,
Lane theatre, Cle Elum, Wash.,
Rose theatre, Roslyn Wash.

(NOTE: Mr. Dunn’s first reports are published in this issue.)
* * *

This is my first contribution to the department, although I have been a constant
reader and booster for years.

ORVILLE ENLOE,
Criterion theatre, El Reno, Okla.

(NOTE: Mr. Enloe’s first reports are published in this issue.)
* * *

This is my first attempt at writing reports on motion pictures. 1 hope my
next one will be better.

C. E. JONES,
City Opera House, Uhrichsville, O.

(NOTE: Mr. Jones’ first report is published in this issue, giving the first box
office returns on “North of 36.”)

An Idea and a Suggestion
How many of you small town exhibs have thought of booking special Western

attractions for Saturday and boosting your admission a raise of 10 cents on
adults and a like amount on children?

1 have tried this and find it very successful.
Most all the show fans are coming Saturday night and will not remain afway

on account of a 10 cent boost in price. Book a good Western—special—you
can buy a special Western for about the same as you can a program—run it

Saturday night at advance admissions then tell the gang how you come out.

S. G. FRY,
Palace theatre, Omaha, Texas.

Good story. Seemed to please those that braved
the snow to see it. Heavy snows here past few
days are hurting business. Six reels.—J. W. An-
dresen, Rialto theatre, Cozad, Neb.—General pa-
tronage.

DAMAGED HEARTS, with a special cast.—

A

good picture. Most advertising that we get has
no drawing power. If producers would spend a
little time on this they would help us a whole lot.

—A. Pratt, Dreamland theatre, Fennville, Mich.
—General patronage.

First National
SUNDOWN, with a special cast.—Had a very

wide variation of comments on this. Some said

better than "The Covered Wagon” and others
didn’t care so much for it. It is different and
sure has a lot of cattle in it. Drew fair busi-
ness : dropped off second day. Nine reels.

—

A. A. Suszycki, Majestic theatre, Mauston, Wis.

—

General patronage.

ABRAHAM LINCOLN, with George Billings..

—

Here is a picture ! I played this picture on Tues-
day, Wednesday and Thursday to capacity busi-
ness at straight fifty cents admission aganist
keen competition in a new and better house than
my own, competitor showing five acts of vaude-
ville, plus a good picture at fifty cents admission.
I consider “Abraham Lincoln” in a class with
“The Foui' Horsemen,” which is sufficient guar-
antee of any picture, and superior to any other

of the big pictures of recent years. My business,

on “Abraham Lincoln” was even greater than,

that of “The Sea Hawk.” You have everything
to work with in "Abraham Lincoln” and I am
going to bring the picture back for a return en-
gagement, which I only do on exceptional pro-
ductions. I would advise any exhibitor to play
“Abraham Lincoln,” as it will not only get you
money but is a credit to any house.—H. W.
Poole, Liberty theatre, Klamath Falls, Ore.

—

General patronage.

A MADONNA OF THE STREETS, with Milton
Sills.—You have heard lots of raving from pro-
ducers about a wonderful picture of theirs, but
listen to this. Buddy. According to my patrons,

this is one of the greatest pictures that has ever
been produced. Had First National realized what
they had they would have made a super out of it.

Hot diggity dog 1 Get behind it. Boost your
price and give it the devil. The picture will back
you up. Here is the only picture that can be
compared with “The Miracle Man” and you can.

tell ’em it is just as good and many or most
people will enjoy it better. Nazimova is going
to make Gloria Swanson and Mae Murray look

like two bits. Eight reels.—Russell Armentrout,
K. P. theatre, Pittsfield, 111.—General patronage.

THE GOLDFISH, with Constance Talmadge.—

1

consider this one of the silliest things it has been
my misfortune to show. “Photoplay” last sum-
mer listed it as one of the six best pictures of
that particular month. What must the poorest

one have been 1 Again a case of the professional

reviewer. P. S.—Patrons of the same opinion as

myself.—G. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

THOSE WHO DANCE, with Blanche Sweet.

—

Excellent melodrama covering present day illicit

liquor traffic. Poor business first day but they

talked about it and business was rather good
second day. Everybody seemed satisfied. Eight
reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

LILIES OF THE FIELD, with Corinne Griffith.

—Here is a picture that went over with a bang.

More compliments on this one than we had on
any in some time. Nine reels.—Jack Greene.

New Geneseo theatre, Geneseo, 111.—Small town
patronage.

THE SEA HAWK, with Milton Sills.—Great
picture but not near the drawing card for me
that “The Covered Wagon” was. About two-

thirds the number of admissions at considerable

smaller price. Still I made a little. To do it

justice, must say that this picture ran five days

in the next town a mile away at popular prices,

whereas the “Wagon” ran three as a roadshow at

50 cents lowest, which kept lots of them for me.
As a human story give me “The Wagon” by far.

—G. J. Ritter. Regent theatre, Bogota, N. J.

—

General patronage.

PAINTED PEOPLE, with Colleen Moore.—
Colleen very good in this. Pleased and drew
good. Seven reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

THE WHITE MOTH, with Barbara La Marr.

—

Finely mounted production and well acted. For
high class patronage. Pleased here 50-50 and
drew average business with vod-vil. Seven reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

THE LOVE MASTER, with Strongheart.—Good
dog picture. Thought photography in the first

part rather poor for outdoor scenes.—G. J. Rit-

ter, Regent theatre. Bogota, N. J.—General pa-

tronage.

THE WOMAN ON THE JURY, with Sylvia

Breamer.—Interesting story, well staged and act-

ed. No comments. Business poor. Seven reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.-
Small town patronage.

THE WOMAN ON THE JURY, with Sylvia

Breamer.—A very good production.—A. J. Steg-

gall. Cozy theatre, Fayette, la.—General pa-

tronage.

THE ETERNAL STRUGGLE, with Barbara La
Marr.—A very good Northern story. One that

pleased. Beautiful scenery.—A. J. Steggall, Cozy
theatre, Fayette, la.—General patronage.

THE ETERNAL CITY, with Barbara La Marr.

—Wonderful production, but not a general pleas-

er. Eight reels.—J. Winninger, Davison theatre,

Waupun, Wis.—General patronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—A program picture only.—-Bert Silver, Silver

Family theatre, Greenville. Mich.—General pa-
tronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—While this picture is in eight reels, and good
ones at that, it was not a bit too long. It sure
is fine entertainment on the domestic comedy
drama angle. It got a good many chuckles from
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Margaret Livingston, Elliott Dexter,
George Hackathorne and Mary Carr
are shown here in scenes from the

B. P. Schulberg production "Capital

Punishment” which will be one of the

outstanding Preferred pictures on
Schulberg’s program.

our audience. Would advise ail young couples

thinking of matrimony to see this picture. It

will do them good, as it wili those already mar-

ried. It’s good. Eight reels.—C. H. Powers,

Strand theatre, Dunsmuir, Calif.—Railroad pa-

tronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—This is a dandy picture, full of the hearty

chuckles that the boss likes to hear. Ran it as

a benefit, so cannot judge as to its drawing
power.—G. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

THE ENCHANTED COTTAGE, with Richard

Barthelmess.—Fine production. One that the ex-

hibitor can sit through and enjoy, but does not

please genera! public. Eight reels—J. Winninger,
Davison theatre, Waupun, Wis.—General pa-

tronage.

THE ENCHANTED COTTAGE, with Richard
Barthelmess.—Fine production. Well staged and
superbly acted, but business light and only pleased

50-50. Seven reels.—A. G. Witwer, Grand thea-

tre, Rainier, Ore.—Small town patronage.

FURY, with Richard Barthelmess.—Too long.

Would be good if about five reels. Eight reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

CYTHEREA, with Lewis Stone.—Very poor.

Title no drawing power. Story overdone. Pa-
trons have been fed too much on this type of
picture. Picture well directed but failed to regis-

ter here. Eight reels.—B. C. Brown, Temple
theatre, Viroqua, Wis.—General patronage.

FLOWING GOLD, with Milton Sills.—A little

long and the last reel melodrama, slightly over-
drawn for some people, but on the whole it is

a splendid picture and fine entertainment. The
entire cast is excellent. Milton Sills has a fine

part and makes the most of it. Staging and
direction very good. Contains a dandy fight and
some very good comedy. Eight reels.—F. E.
Schulz, Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

THE MARRIAGE CHEAT, with Leatrice Joy..

—

Not a family picture. Most embarrassing for
young people. Why do they make such pictures ?

Titles and scenes raw.—A. J. Steggall, Cozy
theatre, Fayette, la.—General patronage.

WHEN A MAN’S A MAN, with John Bowers.—Fine business. Some liked it better than “The
Covered Wagon.” Seven reels.—Geo. White, Star-
land theatre, Stockbridge, Minn.—Small town pa-
tronage.

WHEN A MAN’S A MAN, with John Bowers.—Drew excellent business for two nights and was
well liked by all. Plenty of action and heart

interest. Contains some clever horse riding scenes.

Seven reels.—R. Pfeiffer, Princess theatre, Chil-

ton, Wis.—Small town patronage.

POTASH AND PERLMUTTER, with a special

cast.—One of the best comedy dramas I ever

played. Satisfied them all.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pa-

tronage.

POTASH AND PERLMUTTER, with a special

cast.—An old one but a good one. Liked as well

as any feature I have run this season and pa-

trons went out with that pleased smile that you
so seldom see. Eight reels.—C. M. Dunn, Lane
theatre, Cle Elum, Wash, Rose theatre, Roslyn,

Wash.—Small town patronage.

SCARS OF JEALOUSY, with Frank Keenan.—
An impossible story, but interesting. Will please

a small town audience. Seven reels.—C. A. Jor-
dan, Opera House, Cogswell, N. D.—Small town
patronage.

WITHIN THE LAW, with Norma Talmadge.

—

Excellent story and cast. This picture sure did
please them. Many comments. Drew a fairly

good business at 10 and 35 but left only a small
profit, due to high film rental. Eight reels.—R.
Pfeiffer, Princess theatre, Chilton, Wis.—Small
town patronage.

BLACK OXEN, with Corinne Griffith.—A good
picture. Good acting. Bad weather. Poor busi-

ness.—F. W. Houston, Lyric theatre, Tekamah,
Neb.—General patronage.

BRAWN OF THE NORTH, with Strongheart.

—

A very good picture. Eight reels.—C. A. Jordan,
Opera House, Cogswell, N. D.—Small town pa-
tronage.

THE AGE OF DESIRE, with a special cast.

—

Very good picture that pleased a small patronage.
Five reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

THE BAD MAN, with Holbrook Blinn.—Here
is a dandy, boys, perfectly acted, and kept my
patrons laughing all through the show. Good
second night business. First National has some
good ones and you don’t have to buy them all.

Good prints and service out of Oklahoma City.

Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

FLAMING YOUTH, with Colleen Moore.—The
present day jazz life is faithfully enacted in this

picture and it went well for us. It’s peppy but
it has a dandy good lesson. Milton Sills helps
Colleen a lot. but she will go well for us as long
as the pictures are as good as “Flaming Youth.”
Nine reels.—C. H. Powers, Strand theatre. Duns-
muir. Calif.—Railroad ijatronage.

THE HUNTRESS, with Colleen Moore.—Used
it Thursday to poor business, owing largely to

bad weather conditions. No fault of the picture.

I have read some adverse reports on this one. but
I would call it a sweet little story, beautifully
told. It is too bad if some of our exhibitors re-

port adversely . on pictures if they fail to make
money on them, regardless of conditions. Some
of the best pictures I ever ran I lost the most on.
However, if I considered them good, I gave them
a favorable report. Six reels.—P. W. Quinlin,
Ideal theatre, Chateaugay, N. Y.—Small town pa-
tronage.

THE HUNTRESS, with Colleen Moore.—Not
much story, but Colleen does her best with the
material she has and “gets her man.” Average
program picture. Six reels.—A. D. Brawner.
Jewel theatre. Hooker. Okla.—Small town pa-
tronage.

PENROD AND SAM, with Ben Alexander.

—

Colorful scenes in the Cosmopolitan
production “Never the Twain Shall
Meet” for Metro-Goldwyn. In the
cast are Lionel Belmore, Anita Stew-
art and Bert Lytell.

Drew extra business for Monday and Tuesday
nights and a mighty good family picture. Much
better than “Penrod.” Seven reels.—A. D.

Brawner. Jewel theatre, Hooker, Okla.—Small
town patronage.

CIRCUS DAYS, with Jackie Coogan.—Very en-

tertaining. Jackie is a wonder in this one.

—

Frank Sabin. Majestic theatre. Eureka, Mont.

—

Small town patronage.

HURRICANE’S GAL, with Dorothy Phillips.

—

This is a very good picture. Did not draw any
extra business at box office. Lots of fights and a
little rough in spots. Eight long reels.—Horace
Emmick, O. K. theatre. Lewisport, Ky.—General
patronage.

MIGHTY LAK’ A ROSE, with Dorothy Mac-
kaill.—A prelodge entertainment put business on
the blink, but this one was well liked, especially

by the ladles. Eight reels.—F. L. Johnson. John-
sonain theatre, Ripley, N. Y.—Small town pa-
tronage.

NOW BOOKING

I

PRODUCERS^DtSTRI BUT!NG CORPORATION

I. H. lne«. Produetlov — A i\

Ck^SUPER-SPECIAL
FILM DRAMATIZATION

ivifA

FLORENCE VIDOR.
and EDMUND LOWt
^asedon Ihe CLYDE FETCH

cMnpInlly LAMBERT HILLYER

and CHRISTINE JOHNSTON.

0/Kdfd bi/

RTHiaYOl

riLM UKAnAHCAIlUIN

Season 1924-25 Thirty First Run Pictures



70 EXHIBITORS HERALD January 3, 1925

Fox
THE BRASS BOWL, with Edmund Lowe.—

A

well made picture from a good book and well

acted by Lowe and Claire Adams. Six reels.

—

P. G. Estee, S. T. theatre. Parker, S. D.—Small
town patronage.

IT IS THE LAW, with a special cast.—

A

melodrama of the 10-20-30 type. Not bad enter-

tainment but actors are unknown and drawing
power of pictui'e is nil. Picture seemed to please
those who saw it, but business was only light for

three days.—John W. Hawkins, Capitol theatre.

New Bedford. Mass.—General patronage.

A CIRCUS COWBOY, with Buck Jones.—Real
good program picture. Pleased very well. Noth-
ing to Fred Thomson. Fox is too high on his

stuff for my place. Six reels.—J. F. Lawrance,
Lyric theatre, Humboldt, Texas.—General pa-
tronage.

THE GREAT DIAMOND MYSTERY, with Shir-

ley Mason.—Star charming as usual, but not much
of a story. Would class as weak program. Five
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

GERALD CRANSTON’S LADY, with James
Kirkwood.—Mildly entertaining society drama but
it had too little action for our people. Business
only light for four days. Our experience has
been that pictures with the word “lady” in their

titles don’t draw anyway.—John W. Hawkins,
Capitol theatre. New Bedford, Mass.—General
patronage.

THE WARRENS OF VIRGINIA, with a special

cast.—A very good war picture which seemed to

please. Had good comments on this one.—F. W.
Houston. Lyric theatre, Tekamah, Neb.—General
patronage.

OH YOU TONY, with Tom Mix.—Very good.
Will not pelase as good as “Teeth.” however, on
account of being a semi-Western. Patrons seemed
to like the looks and work of Dolores Rousse, as
a number asked who she was. Seven reels.

—

Ryan & Kundert, Empress theatre. Beresford,
S. D.—General patronage.

THE DESERT OUTLAW, with Buck Jones.—
This is Buck’s best picture. Pleased 100 per cent.

Action from start to finish.—F. W. Houston.
Lyric theatre, Tekamah, Neb.—General patronage.

THE DESERT OUTLAW, with Buck Jones.—
Just a fair Western story. Fox not giving their
stars the stuff. Anyway, that’s how it strikes us.

Six reels.—P. G. Estee. S. T. theatre, Parker,
S. D.—Small town patronage.

THE LAST OF THE DUANES, with Tom Mix.
—Oh boy ! What a picture ! The best Tom has
made. Will pack them in. Had ten inches of
snow and hou.se full. Play this one and see them
come.—F. W. Houston, Lyric theatre. Tekamah,
Neb.—General patronage.

NO MOTHER TO GUIDE HER, with Gene-
vieve Tobin.—Good Saturday night feature.
Pleased all who saw it. Just a medium program
picture. Seven reels.—Peter Bifarella, Family
theatre, Utica. N. Y.—General patronage.

THE HEART BUSTER, with Tom Mix.—Tom
always gets the gang, but it is a shame to load
him up with twenty-six to thirty big lemons
which he has to pass through each year. Six
reels.—F. J. O’Hara, Community theatre. Elgin,
Neb.—Neighborhood patronage.

THE PLUNDERER, with Frank Mayo.—Sun-
day night, good crowd, good picture for program.
Long way from a special. It looks fishy when a
man takes a plank in his hand and batters down

Raps Execution
of Censorship

(Special to Exhibitors Herald)

^

LOS ANGELES, Dec. 23.—
"Censorship is all right in theory,
but all wrong in practice. Its ap-
plication is inevitably stupid, and
it is rather difficult to tell just
how it can be remedied."

This is the opinion of F. Har-
mon Weight, Associated Arts di-

rector who says further:
"In application, many good pic-

tures, I believe, are hurt by the
injudicious and narrow-minded
mangling of censors. Theoretical-
ly the public, and particularly
children, must be protected from
the picture which trades on a per-
verted taste for salaciousness.
But in practice many productions
otherwise exemplary are cut or
banned by somebody with a well-
intentioned but mistaken outlook
on life. The moral tone of the
picture may be £ne, and the effort

an artistic triumph; but because
some woman smokes a cigarette
(entirely in character), or, because
somebody is shown taking a drink
(the story may be set in a coun-
try that never beard of prohibi-
tion) we have a blast of disap-
proval from some self-righteous
board which has appointed itself

to govern public morals."
Mr. Weight thinks that if cen-

sorship can be kept out of politics

and censors chosen who are rea-
sonably tolerant and honestly rep-
resent the intelligent sense of the
community in which they live it

will in time work out to the bene-
fit of the industry as a whole.

a set of timbers in a mine, caving in the por-

tals. Fox must think we are e. z. marks. I

used to be a miner myself. Seven reels.—P. W.
Quinlin. Ideal theatre, Chateaugay, N. Y.—Small
town patronage.

THE PLUNDERER, with Frank Mayo.—Yep, I

was, but I have one consolation, I was not alone.

Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Neighborhood patronage.

THE ARIZONA EXPRESS, with a special cast.

—If you want one that has one thrill after
another, it’s in this one. Used this on a Satur-
day night to a fair crowd. Everybody pleased
who came, but had several compliments as pa-
trons went out.—Charles E. Barber, Electric thea-

tre, Tilden, 111.—Small town patronage.

THE ARIZONA EXPRESS, with a special cast.

—Well, say, they were going all the time in this.

It was a good picture, and had plenty action.

Pleased a good crowd. Six reels.—F. J. O’Hara,

Community theatre, Elgin, Neb.—Neighborhood
patronage.

ROMANCE RANCH, with John Gilbert.—Gil-
bert is away above the average male star and
this is one of his best offerings. This is a real

picture and ought to please in any locality. Step
on it. It is okey. Six reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Neighborhood
patronage.

NOT A DRUM WAS HEARD, with Buck Jones.

—A fair Western picture, but tell us where they

get the title? The drawing power on this pic-

ture was killed by the title. We might have had
fair attendance if the picture had had a good
title. Print in fair condtiion. Five reels.

—

Marion Bodwell. Paramount theatre, Wyoming.
III.—General patronage.

WESTERN LUCK, with Buck Jones.—Did you
notice that it is Buck now again? And then
there arc boobs who will knock the “What the

Picture Did For Me” reports! This is a good
picture and will back up your advertising. Six

reels.—F. J. O’Hara. Community theatre, Elgin.

Neb.—Neighborhood patronage.

A MILE-A-MINUTE ROMEO, with Tom Mix.
—One of Mix’s best. Made me a little money for

the first time in a month. Book it. You can’t

go wrong. Six reels.—Arch Catalano, Victory
theatre. Rossiter, Pa.—General patronage.

BRASS COMMANDMENTS, with William Des-
mond.—Here is a very good Western that seemed
to please all and drew better than ordinary. Five
reels.—S. G. Ihde, Photoplay theatre. Ashland,
Kan.—Small town patronage.

HOODMAN BLIND, with a special cast.—Just

a Fox Special. Seven reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Neighborhood pa-

tronage.

HOODMAN BLIND, with a special cast.—Good
Saturday night. Not a special, as rated, but was
well liked. My experience similar to other ex-

hibitors as to Fox specials, as they should have
been rated fair program features. However. Fox
has been fairly reasonable in prices and I am
close to release date. Eight reels.—C. M. Dunn,
Lane theatre, Cle Elum, Wash.. Rose theatre.

Roslyn, Wash.—Small town patronage.

THE BLIZZARD, with a special cast.—This is

a good picture, and shows thousands of reindeer,

which was very entertaining and pleased a fair

sized crowd. But the people were so sore at the

Fox special stuff that it was hard to get them
out on a good picture. Seven reels.—F. J.

O’Hara, Community theatre, Elgin. Neb.—Neigh-
borhood patronage.

NORTH OF HUDSON BAY, with Tom Mix.—
Excellent scenery and good stuff where he floats

the rapids, and the Mix name got it over and
did fairly well with it. But this is not Mix type

story stuff, so what’s the use? Just cuts values

down to half.—William Hoefs, Queen theatre. Ft.

Stockton, Texas.—General patronage.

NORTH OF HUDSON BAY, with Tom Mix —
While it went over okey. it is not a typical Mix
picture. Six reels.—W. O. Stevens, Apollo thea-

tre, Princeton, 111.—General patronage.

NORTH OF HUDSON BAY, with Tom Mix.—
The Mix fans were disappointed. Not much
action or comedy, as usually is the case with Mix.
Some good snow scenes, and shooting the falls

was good. Business not up to previous Mix pic-

tures and several kicks. Tom is doing “Dick
Turpin” now, a costume picture. Another good
Western bet gone wrong. Six reels.—-A. D.

Brawner, Jewel theatre. Hooker, Okla.—Small
town patronage.

NORTH OF HUDSON BAY, with Tom Mix.—
Not up to Mix standard. Good scenery and good
shots in rapids, but story weak. Four and one-

half reels.—B. C. Brown, Temple theatre, Viro-

qua, Wis.—General patronage.

THE SHEPHERD KING, with a special cast.—
Played this Friday and Saturday. Had 62 in the

first night. About the fifth reel they began to

leave. At the end of the seventh reel there was
one old man in the house and I woke him up and
he said, “Did you run this consarned picher all

night ?” Saturday night broke all our records for

Saturday. We showed to 43 people, but not one
stayed to see all the picture. Ten reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Neigh-
borhood patronage.

STEPPING FAST, with Tom Mix.—Consider
this the poorest Tom Mix picture that we have
run for some time. Attendance was fair on
this one, but business has dropped off for some
reason. Perhaps it will boom up after the holi-

days. We hope so, anyway. Film almost beyond
running condition. Five reels.—Marion Bodwell.

Paramount theatre, Wyoming. 111.—General pa-

tronage.

GENTLE JULIA, with a special cast.

—
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Lee G. Turner, gold prospector of
Tucson, Arizona, leaving White
House after seeing President Cool-
idge. Turner lays claims to a mine
called "the mine with the iron door"
which he declares contains unlimited
wealth. The mine is the central
figure in the Harold Bell Wright
story of that name produced by Prin-
cipal Pictures. Turner claims to be
within 63 feet of the entrance to the
mine.

Another of Fox’s lemons that you pay honest-to-

goodness money for and get nothing. Six reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.

—

Neighborhood patronage.

DOES IT PAY? with Hope Hampton.—Another
program picture bought for a special. As a pro-

gram with comedy at 15 and 10 cents, got the

film rental, lost the overhead.—-Bert Silver, Silver

Family theatxe, Greenville, Mich.—General pa-
tronage.

YOU CAN’T GET AWAY WITH IT, with a
special cast.—Just another of those specials which
seems to carry nothing with it. Six reels.

—

F. J. O'Hara, Community theatre, Elgin, Neb.

—

Neighborhood patronage.

SOFT BOILED, with Tom Mix.—While this a
fair picture, it does not compare with “The Lone
Star Ranger” with the same star. Wish we could

get more of Mix in Zane Grey stories ; then we
would not be afraid of them. Eight reels.

—

C. H. Powers, Strand theatre, Dunsmuir, Cal.

—

Railroad patronage.

THE NET, with a special cast.—Yes, another
special. Enough ’sed. Seven reels.—F. J. O’Hara,
Community theatre, Elgin. Neb.—Neighborhood
patronage.

CUPID’S FIREMAN, with Buck Jones.—This
is sure one first class program picture and will

please 100 per cent if you can get them in the
house. The only star I can make anything off

of, however (Fox star), is Tom Mix. Buck brings
forth lots of praise for his acting from those that
see him. Five reels.—Charles E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

THE TROUBLE SHOOTER, with Tom Mix.

—

Here is another Mix that seemed to please every-
one. Made better hit with my patrons than some
of his other pictures. This is a knockout and is

sure to please his followers. Let us have more
like this one. Six reels.—Chas. E. Barber, Elec-
tric theatre, Tilden, 111.—Small town patronage.

ALIAS THE NIGHT WIND, with William Rus-
sell.—This is a good little program picture, but
my patrons don’t seem to care much for Rus-
sell. Pleased about 85 per cent. Five reels.

—

Charles E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

Metro-Goldwyn
ALONG CAME RUTH, with Viola Dana.

—

Fine ; just real downright good. Only played one
day. Sorry I didn’t play for two. Good com-
ments. Fair crowd.—A. F. Jenkins, Community
theatre, David City, Neb.—General patronage.

MARRIED FLIRTS, with Pauline Frederick.

—

This is sure a dandy picture. Ought to go over
anywhere. I had one of the biggest crowds of

the season. Everyone satisfied. One of my best

critics said it was one of the best of the season.

Suitable for Sunday.—Orville Enloe, Criterion

theatre, El Reno, Okla.

CIRCE THE ENCHANTRESS, with Mae Mur-
ray.—Mae Murray at her best. Some great jazz

scenes. Business the poorest of any of her pic-

tures. Snap out of it, Producers. Give us mod-
ern titles. I believe my patrons anticipated a
white wig picture.—A. Fineman, New McKee
theatre, Pittsburgh, Pa.—Neighborhood patronage.

BROKEN BARRIERS, with a special cast.

—

A good effort wasted here. One of those impos-
sible things that simply will not do. There is

no use kidding ourselves ; we can’t get by with
this sort of entertainment. Business very very
poor for this three day run. Seven reels.—C. A.
Linsley, Opera House, Soldier Summit, Utah.

—

Railroad patronage.

HIS HOUR, with John Gilbei-t.—To my notion,

also patrons’, this was better than "Three Weeks.”
Did an excellent business.—Orville Enloe, Criter-

ion theatre. El Reno, Okla.

SINNERS IN SILK, with a special cast.—
Business less than poor. Picture of the jazz

variety, very excellent. I feel confident that

business would have been 50 per cent better if

the Metro advertising were any aid, but alas,

Metro have artists but no picture men. More on
this subject at a later date.—A. Fineman, New
McKee theatre. Pittsburgh, Pa.—Neighborhood
patronage.

YOLANDA, with Marion Davies.—A mighty
.good production with excellent drawing power due
to the publicity it received in Hearst’s newspa-
pers. Did not draw as good as "Little Old New
York.” Ten reels.—R. Pfeiffer, Princess theatre.

Chilton, Wis.—Small town patronage.

THREE WEEKS, with Aileen Pringle.—This
picture holds our house record outside "The Cov-
ered Wagon,” which played at a much higher
admission. Most of our people liked it. Some
came, of course, that were curious and thought
they would see something, but the picture does
not contain what the book does. We ran it on a
Sunday and Monday to good business. Eight
reels.—C. H. Powers, Strand theatre, Dunsmuir,
Cal.—Railroad patronage.

THE SHOOTING OF DAN McGREW, with Bar-
bara La Marr.—Very good. Players perfectly

cast and acting real and not forced. Seven reels.

—Ryan & Kundert, Empress theatre, Beresford,

S. D.—General patronage.

THE SHOOTING OF DAN McGREW, with Bar-
bara La Marr.—Did much better than we expect-
ed and pleased generally. Seven reels.—F. L.

Johnson, Johnsonian theatre. Ripley. N. Y.

—

Small town patronage.

THE MAN LIFE PASSED BY, with Percy
Marmont.—Our patrons were well satisfied with
this picture. Played this with a Hal Roach
comedy and Lyman Howe’s Hodge Podge. Seven
reels.—Smith & Beard, Lyric theatre, Waterloo,
Ind.—General patronage.

THE MAN LIFE PASSED BY, with Percy Mar-
mont. A good picture with a moral. Would make
a good program for any theatre if bought rea-

sonable. Not a special. Seven reels.—R. Pfeif-
fer, Princess theatre, Chilton, Wis.—Small town
patronage.

MLLE. MIDNIGHT, with Mae Murray.—In my
opinion a poor picture. Monte Blue helps it some
but he could not make a special of it. Poorly
directed. "Peacock Alley” and “Fascination”
were the only two good ones Murray has made.

H. F. JANS in resuming his production
activities will present as his initial

feature, "Playthings of Desire," with
a special cast.

Seven reels.—J. A. Zimmerman, Rex theatre, Au-
rora, Minn.—General patronage.

LITTLE ROBINSON CRUSOE, with Jackie

Coogan.—A great picture for the kids and good
drawing power for them, but the adults did not

care much about it.—Russell Armentrout, K. P.

theatre, Pittsfield, III.—General patronage.

SHERLOCK, JR., with Buster Keaton.—This

is better than “Three Ages” but not up to Kea-
ton’s average two reel comedies. People get tired

looking at the same thing for five or six reels.

Five reels.—F. J. O’Hara, Community theatre.

Elgin, Neb.—Neighborhood patronage.

SHERLOCK, JR., with Buster Keaton.—Metro
asks us special prices but they don’t give us any
special pictures. Keaton does not mean a thing

at my box office. Poor business. About 4000 feet

on five reels. Five reels.—J. A. Zimmerman, Re.x

theatre, Aurora, Minn.—General patronage.

HALF-A-DOLLAR BILL, with a special cast.

—

Good picture but not a drawing card.—R. Pfeif-

fer, Princess theatre, Chilton, Wis.—Small town
patronage.

THREE AGES, with Buster Keaton.—This fea-
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ture did not create the laughs that one would
expect from Keaton. They better keep him in

the two reelers. Six reels.—Earhart & Lutz,
Opera House, Lexington and Bellville, Ohio.

—

General patronage.

FIGHTING MAD, with William Desmond.—We
read so many good reports on this one that we
asked for it, and we were not disappointed. It

is an exceptioonally good Western picture. Used
Stan Laurel comedy, "The Pest.” with it, and
it’s a dandy. Believe the program pleased 100
per cent. Six reels, good condition.—O. K.
Stablein, Star theatre, Alexandria, S. D.—Neigh-
borhood patronage.

A FOOL’S AWAKENING, with a special cast.

—A fair program picture of no box office value.

Seven reels.—R. Pfeiffer, Princess theatre, Chil-

ton. Wis.—Small town patronage.

WOMEN WHO GIVE, with a special cast.—

A

very good picture of fisher folk life. The direc-

tion was fine, acting good, with some wonderfully
realistic storm and fishing scenes that interested
all. A weak title that could have been improved
upon to benefit exhibitors. As a result, this fine

picture drew no extra business, but I paid my
usual special price for it to Metro. Eight reels.

—

J. A. Zimmerman. Rex theatre, Aurora, Minn.

—

General patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

This feature was the best thing that hit our
town in many moons. Coogan’s acting was won-
derful and it pleased all my patrons. Drew a
very good crowd. Weather was stormy, too.

—

Leslie Hables, Reel Joy theatre. King City, Cal..

—

Small town patronage.

A BOY OF FLANDERS, with Jackie Coogan.^

—

They all liked this one. Did a very good busi-

ness. Jackie liked here.—F. W. Houston, Lyric
theatre, Tekamah, Neb.—General patronage.

NAME THE MAN, with a special cast.—Not
at all good for us. Did not draw. We played it

two days to enough business to just pay ex-
penses. Considering the business it did, we paid
way too much for it. Watch out. It is not as

good for a small town audience as a lot of pro-

gram shows. Eight reels.—C. A. Anglemire, "Y"
theatre. Nazareth, Pa.—Better class patronage.

WILD ORANGES, with Virginia Valli.—Good
action mystery drama that pleased majority. Drew
small crowd, due, we thought, to High School
play in opposition. Fine paper on this. Seven
reels.—A. G. Witwer, Grand theatre. Rainier.

Ore.—Small town patronage.

WILD ORANGES, with Virginia Valli.—

A

peculiar picture and no doubt about it. It is

nothing to rave about, according to my way of

looking at it. Not enough drawing power in this

show to pay expenses for us. Seven reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better
class patronage.

ENEMIES OF WOMEN, with Lionel Barry-
more.—I say this is a 100 per cent picture. None
bigger or better. Good satisfaction.—Bert Silver,

Silver Family theatre. Greenville. Mich.—General
patronage.

TOLL OF THE SEA, with Anna May Wong.—
Beautiful. Chinese subjects do not go with our
crowd as a rule, but this production drew average
business and made them talk. Would advise

playing it. Five reels.—A. G. Witwer. Grand
theatre. Rainier, Ore.—Small town patronage.

SCARAMOUCHE, with Alice Terry.—A truly

wonderful picture for a college town. Pleased
here. Ten reels.—A. J. Steggall, Cozy theatre,

Fayette, la.—General patronage.

THROUGH THE DARK, with Colleen Moore.—

Sample of report blank used by exhibi-
tors in England in reporting to dis-
tributors on audience reaction to
pictures they play. The blank is ex-
hibited by Harry Rowson, managing
director of Ideal Films, Ltd., who is

in N. Y. Rowson also brought glow-
ing reports of the success enjoyed by
Douglas MacLean in “Going Up” and
“Never Say Die.”

Boston Blackie story. Excellent production. Busi-

ness below average. Eight reels.—A. G. Witwer.
Grand theatre. Rainier, Ore.—Small town pa-

tronage.

Paramount
NORTH OF 36, with Jack Holt.—I personally

believe it to be the best Western type picture

ever produced, and my patrons could not wait un-

til the end of the performance to tell me how
good it was. It is touched now and then with

the technicolor process. As compared to "The
Covered Wagon,” I would say it will hold your
interest more and is full of action, comedy and,

well, everything. Ernest Torrence, my favorite

star, does not do his stuff as well as he should.

Nevertheless, we will overlook this. Drawing
power good first night. Second and third nights

to come. Suitable for Sunday. Whatever you do,

advertise it.—C. E. Jones. City Opera House,
Uhrichsville, O.

FORBIDDEN PARADISE, with Pola Negri.—
O. K. Pola’s best so far. Seven reels.—H. E.

Schlichter, Liggett theatre. Madison, Kan.—Gen-
eral patronage.

FORBIDDEN PARADISE, with Pola Negri.—
This one did not please at all. 'This star does

not get the money for us and she sure is a poor
drawing card. Another one like this one and she

will be a dead issue here. Eight reels.—Marion
Bodwell, Paramount theatre. Wyoming, 111.

—

General patronage.

WORLDLY GOODS, with Agnes Ayres.—Just
fair.—Clark & Edwards, Palace theatre. Ash-
land, O.—General patronage.

HER LOVE STORY, with Gloria Swanson.

—

Another picture like this one from this star and
it will be goodbye Gloria here. She plays a won-
derful part in this picture, but she is entirely
out of her class. It will not please 50 per cent,

and your patrons will not hesitate to tell you
about it. A good many left before the show was
over. Film in good condition. Eight reels.

—

Marion Bodwell, Paramount theatre, Wyoming,
111.—General patronage.

HER LOVE STORY, with Gloria Swanson.

—

Good enough picture, but far from big. Gloria
miscast in this in my opinion. The crowd doesn’t
expect a picture of this kind with her as the
star. Business a little below par.—G. J. Ritter.

Regent theatre, Bogota, N. J.—General patronage.

EMPTY HANDS, with Jack Holt.—Very good
picture. First appearance here of Norma Shearer.
Opinions differ greatly as regards her ability.

However, we did a fair business and the picture
was bought right. Six reels.—Clark & Edwards,
Palace theatre, Ashland, O.—General patronage.

EMPTY HANDS, with Jack Holt.—Would call

this a good picture. Portrays the life of a girl

and man in the woods making their living empty
handed. They are supposed to be in a country
where they cannot get out without the aid of an
aeroplane. Beautiful scenery and excellent acting
by Norma Shearer. It’s good. Seven reels.-

—

C. H. Powers. Strand theatre. Dunsmuir, Cal.—
Railroad patronage.

FEET OF CLAY, a Cecil B. De Mille produc-
tion.—Only fair. This production did not draw
at the box office. The subject treated was not
convincing. One patron commenting on the pro-
duction declared that it was unhealthy from a
moral viewpoint. Ten reels. —• Beach Krahn
Amusement Co.. Chimes theatre, Oakland. Cal.

—

General patronage.

FEET OF CLAY, a Cecil B. De Mille produc-
tion.—When the best pictures of the year are
figured up this will rank high in the bunch. The
story is 100 per cent entertainment. The after

death scenes are truly wonderful and will get
under the hide of everyone from the lowly rough
neck to the swell society dame. If you have
preachers fighting you, arrange to show them
this the week before your play date. Suggest
they take their Sunday sermon from the pic-

ture. Ten reels.—H. G. Stettmund, Jr., Odeon
theatre. Chandler, Okla.—Small town patronage.

MANHANDLED, with Gloria Swanson.—Poor
box office attraction. Paid too much. Swanson
not liked here. Picture good. Personally liked

picture but box office receipts showed I paid three
times what picture was worth to me. Our local

exchange has been ordinarily fair in adjustments
until Famous 40 came out.—C. M. Dunn. Lane
theatre, Cle Elum, Wash. ; Rose theatre, Roslyn,
Wash.—Small town patronage.

MANHANDLED, with Gloria Swanson.—We
and our patrons consider "Manhandled” better

than “The Humming Bii-d” and it did more
business at the box office. I am a firm sup-
porter of good titles and consider this one a

dandy, although I have seen some criticism from
brother exhibitors. No doubt I will get into hot
water for saying this, but we are in the business
for money and the picture that gets the money,
and its title, is what we want. If the public
wants that kind of a picture, so do we. Seven
reels.—C. H. Powers, Strand theatre, Dunsmuir.
Cal.—Railroad patronage.

THE GUILTY ONE, with Agnes Ayres.—Good
program picture that did a satisfactory business.

Six reels.—Crosby Bros., Lily theatre, Buffalo.

N. Y.—Neighborhood patronage.

THE ALASKAN, with Thomas Meighan.—

A

good big picture. Popular star miscast.—Bert
Silver. Silver Family theatre. Greenville, Mich.

—

General patronage.

THE ALASKAN, with Thomas Meighan.—Went
over fairly good. Not to be compared with past
hits like “Back Home and Broke.” Seven reels.

—

W. O. Stevens, Apollo theatre, Princeton, III.

—

General patronage.

THE ALASKAN, with Thomas Meighan.—This
disappointed most everyone that came to see it.

Did not please the Meighan fans nor the people
who had read the book.—Leslie Hables, Reel Joy
theatre. King City, Cal.—Small town patronage.

THE ALASKAN, with Thomas Meighan.—Weak
story. Great scenic. Would class it as a good
Western with Thomas Meighan—don’t forget—as

the star. Business slightly plus.—G. J. Ritter.

Regent theatre, Bogota, N. J.—General patronage.

THE ALASKAN, with Thomas Meighan.—

A

very good picture but think Tommy has made
better ones. Scenery wonderful. Cannot under-
stand why I did such a light business, as I used
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24-sheets and everything. People seemed to like

it very well, but said that it was over rated. They
might have gotten this idea from the way I

boosted it. Seven reels.—S. B. Johnson. Regent

theatre, Marianna, Ark.—General patronage.

A SOCIETY SCANDAL, with Gloria Swanson.
—Got by. Nothing big, however. Seven reels.

—

W. O. Stevens, Apollo theatre, Princeton, 111.

—

General patronage.

ICEBOUND, with Richard Dix.—A good pic-

ture. Pleased about 75 per cent. Did not end
as it should. Jane should have at least put one
of her nice dresses on. One lady told me she

never saw a picture that made her see how mean
she really was at home. Eight reels.—V. C.

Chapel, Liberty theatre, Marlette, Mich.—General

patronage.

UNGUARDED WOMEN, with Richard Dix.—
40 per cent better than a program picture. They
all work here. Seven reels.—Clark & Edwards,
Palace theatre. Ashland, O.—General patronage.

SINNERS IN HEAVEN, wtih Richard Dix.—
Good picture, well liked. Poor business, account
of patrons sore at Paramount. Goes over their

heads. I can figure on a box office slump when
I have to put out Paramount billing. Seven reels.

—C. M. Dunn, Lane theatre, Cle Elum, Wash. ;

Rose theatre, Roslyn, Wash.—-Small town pa-
tronage.

LILY OF THE DUST, with Pola Negri.—Typi-
cal Pola Negri, of course, and good of that kind.

If your patrons like it, it’s okay.—G. J. Ritter,

Regent theatre, Bogota. N. J.—General patronage.

LILY OF THE DUST, with Pola Negri.—My
patrons did not care for this and sure told me
they did not. But Pola Negri has never been a
go here. On this one I lack $4.10 of doing film

rent in two days. I guess she is too high class

for my town. Seven reels.—S. B. Johnson, Regent
theatre, Marianna, Ark.—General patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—Real good picture. Did fair for a holiday

on it.-—G. J. Ritter, Regent theatre, Bogota, N. J.

—General patronage.
TIGER LOVE, with Antonio Moreno.—Good

program offering. Six reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

THE ENEMY SEX, with Betty Compson.

—

Here is a real picture. Advertise it big and
you’ve got the goods to give them. This will

please them if anything will. Better than some
specials. Film in good condition and attendance
fair. Seven reels.—Marion Bodwell, Paramount
theatre, Wyoming, 111.—General patronage.

THE ENEMY SEX, with Betty Compson.

—

Well acted picture. Not small town .stuff, though.
Did very poorly for me.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

THE CHEAT, with Pola Negri.—’This is the

best of Negri’s that we have had and we think
it very fine, and we also liked Negri for the first

time. It made her some friends here and we no
longer fear that Pola will not fail to please, as
she has here. Six reels.—Bricker & Green, Gem
theatre. Green River, Utah.—General patronage.

MONSIEUR BEAUCAIRE, with Rudolph Val-
entino.—This was the prize lemon for me this

season. Boosted it highly and had the poorest

crowd of the year. Picture is good, but not a
small town picture. My people are off costume
stuff. Reels—plenty.—Leslie Hables, Reel Joy
theatre. King City, Cal.—Small town patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.—Boys, much overrated both as a picture and
a box office attraction. Considerable extra adver-
tising and a nickel raise in evening prices pulled

me out. Otherwise it would not have taken me
long to count the profits. Quite some walk-outs.
Entirely too long, for one thing.—G. J. Ritter.

Regent theatre, Bogota, N. J.—General patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.—People will not come out to see costume
pictures in this town. Rudy is an artist. So are
the rest of the actors in this picture. What we
want is American pictures, or pictures that we
don’t have to be a crossword puzzle expert to

dope out the titles and plot. Ten reels.—Jack
Greene, New Geneseo theatre, Geneseo, III.—Small
town patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.—High class production but made a mistake
playing it to Sunday crowd. Small town can put
this over by going after the elite people of the
town. Ten reels.—J. Winninger, Davison thea-
tre, Waupun, Wis.—General patronage.

THE COVERED WAGON, a James Cruze pro-
duction.—Business not any too big on this splen-
did picture, probably due to two weeks shut down
just previous to showing. Ten reels.—Frank E.
Sabin, Majestic theatre. Eureka, Mont.—Small
town patronage.

JOHN W. CONSIDINE, JR., general
manager of Joseph M. Schenck Pro-
ductions, who is to become a producer
in his own right. His pictures will

feature Peter, the Great, the dog
actor. Chester Franklin will direct.

THE COVERED WAGON, a James Cruze pro-

duction.—We ran it three days and showed to

over 700 people. There are other pictures which
entertain just as well, but it has that intangible

something about it which not only makes it a
tremendous drawing card, but one which gives

perfect satisfaction. We used our home town
orchestra and played the special music. This

added greatly. We played it on a percentage
basis, but would have made fifty dollars more
had we bought it outright.—American Legion
theatre, Broadlands, 111.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—In spite of 8-inch snowstorm, the first

of the season, played this two days to good busi-

ness and made some money on it. As the re-

ports say, so say I, it’s good.—W. R. Rock,
Opera House theatre, Oto, la.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Did a fine business for three days. All

you have to do is to let the people know you are

going to play “The Covered Wagon’’ and you’ll

have a crowd. Ten reels.—Geo. White, Starland

theatre, Stockbridge, Mich.—Small town pa-

tronage.

THE STRANGER, with a special cast.—Real

good entertainment. Seven reels.—Crosby Bros.,

Lily theatre, Buffalo, N. Y.—Neighborhood pa-

tronage.

FLAMING BARRIERS, with a special cast.

—

Poor business and I’m glad of it. I thought it

way below par.—Frank E. Sabin, Majestic thea-

tre, Eureka, Mont.—Small town patronage.

THE DAWN OF A TOMORROW, with Jacque-
line Logan.—Good program picture. Six and one-

half reels.—Crosby Bros., Lily theatre. Buffalo.

N. Y.—Neighborhood patronage.

THE SPANISH DANCER, with Pola Negri.—
Didn’t get the play this fine picture deserved.

Boost it strong. It’s 100 per cent.—Frank E.
Sabin, Majestic theatre, Eureka, Mont.—Small
town patronage.

TO THE LADIES, with Theodore Roberts.

—

Light stuff, but good. Seven reels.—M. J. Babin.
Fairyland theatre. White Castle, La.—General
patronage.

THE HUMMING BIRD, with Gloria Swanson.—
One of the best pictures we’ve ever shown, so

people tell us. Eight reels.—Crosby Bros., Lily

theatre, Buffalo. N. Y.—Neighborhood patronage.

THE HUMMING BIRD, with Gloria Swanson.—
This is undoubtedly the very best Swanson has
ever appeared in. Many, while they did not fancy
her, thought her exceptionally good in this one.

However, I must not forget to say I lost money
on it. Eight reels.—M. J. Babin, Fairyland thea-

ti-e. White Castle, La.—General patronage.

THE HUMMING BIRD, with Gloria Swanson.—
Did a fine business, but Gloria always gets the
crowd for me. Eight reels.—V. C. Chapel. Lib-
erty theatre, Marlette, Mich.—General patronage.

THE HUMMING BIRD, with Gloria Swanson.—
This is something like it. Perhaps the best

Swanson I have had. Swanson, of late, a total

loss for me. but the natives must have heard about
this one, for in the face of a most beautiful bliz-

zard, before and at show time, I had half a house.

Think this one pleased them all. She actually

does some acting in this one. If Gloria has faded
out with your people, try this one on them. Some
of the war scenes are real stuff and good. Eight
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

THE HUMMING BIRD, with Gloria Swanson —
A good story with Gloria overdoing her part a
good deal, but nevertheless worth showing.
Pleased all who saw it. Eight reels.—J. M.
Keckler, Eagle Hall theatre. Carlin, Nev.—General
patronage.

THE HUMMING BIRD, with Gloria Swanson.—
Pleased a good Sunday crowd. This picture slight-

ly different than her previous ones but will please

her followers. Contains several hundred feet of

the World War which several people don’t care
about seeing. Eight reels.—R. Pfeiffer, Princess
theatre, Chilton. Wis.—Small town patronage.

THE NEXT CORNER, with Lon Chaney.—
Paid for special. Patrons went out saying Para-

mount meant nothing. They came to see Lon
Chaney and he scarcely appeared. Paramount
may be all right in large cities but absolute

failure for me in 90 per cent of their product.

Seven reels.—C. M. Dunn, Lane theatre, Cle

Elum, Wash. ; Rose theatre, Roslyn, Wash.—Small

town patronage.

FLAMING BARRIERS, with Antonio Moreno.

—
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A good Saturday night program with enough

action and thrills to please the average movie

fan. Good fire scene. Seven reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pa-

tronage.

THE HERITAGE OF THE DESERT, with Bebe

Daniels.—One of the best pictures of the year.

Get it by all means. A Western that pleases all.

—American Legion theatre, Broadlands, 111.

—

General patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—This is an exceptionally good entertainer.

The old Colonial Days of ’60 appeal to nearly

all classes in this one, and the river scenes were
taken on the Mississippi River, on which White
Castle is situated. Makes things familiar about
the boat and river. All highly pleased with this

one.—M. J. Babin. Fairyland theatre. White Castle,

La.—General patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—This is an extra good picture. The acting
of Torrence and Landis of the best. Plenty of

comedy in it. Be sure and run it two days, as
the title is not exactly of the best, except for

Saturday. Was to show it two days, but the
Milwaukee outfit arranged it so it did not arrive
until the second day. I wonder if everybody gets

as rotten service from Paramount out of Mil-
waukee as I do. I hope not. Seven reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

OPEN ALL NIGHT, with Viola Dana.—This
did not please my regular patrons, and Viola is

well liked here. Drew fair crowd.—Leslie Hables,
Reel Joy theatre. King City, Cal.—Small town
patronage.

PIED PIPER MALONE, with Thomas Meighan.
—Pleased small audience. Hardly enough action.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,
N. Y.—Neighborhood patronage.
PIED PIPER MALONE, with Thomas Meighan.

—Meighan always good, and always pleases.

However, I paid too much for this one. Was the
goat for it. Eight reels.—M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

TO THE LAST MAN, with Richard Dix.—Sat-
urday night to a good business. This one is full

of pep. Will suit the average theatre goer. A
little too much gun play for some. It will satisfy
the greater ntimber. However, you can buy it

right, and it makes you a dollar, and what more
do you want? Seven reels.—P. W. Quinlin, Ideal
theatre, Chateaugay, N. Y.—Small town pa-
tronage.

TO THE LAST MAN, with Richard Dix.—This
is the kind we like. It seems that all Zane Grey's
we have had in past years have had a good fol-
lowing. We ran all that Hodkinson made and all

were good. Now we are having three from Para-
mount and we will push them to our best, as we
believe a Zane Grey story is it. Six reels.

—

Bricker and Green, Gem theatre, Green River,
Utah.—General patronage.

TO THE LAST MAN, with Richard Dix.

—

Showed this to S. R. O. and how they did enjoy it.

While it is sure bloodthirsty, it doesn’t seem so
bad if one has read the book. Film good until
last 30 feet, which was a wreck. Seven reels.

—

Lester N. Leek, Club House, Jackson, Wyo.

—

General patronage.

SINGED WINGS, with Bebe Daniels.—Fairly
good old Paramount with Ernest Torrence, as
the nutty clown, the whole show. This below
average. Seven reels.—S. G. Fry. Palace theatre,
Omaha, Tex.—Small town patronage.

BIG BROTHER, with Tom Moore.—We tell you

this man Allan Dwan never made a failure. One
of the best pictures we have ever run. Keep
your eye on this Bennett boy, for he has the mak-
ings of a star. Seven reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

BIG BROTHER, with Tom Moore.—A good pic-

ture with plenty of heart interest.—R. Pfeiffer,

Princess theatre, Chilton. Wis.—Small town pa-

tronage.

DON’T CALL IT LOVE, with Nita Naldi.—
They don’t like this type of picture. Sex appeal
too dominating. Seven reels.—Crosby Bros., Lily

theatre, Buffalo. N. Y.—Neighborhood patronage.

DON’T CALL IT LOVE, with Nita Naldi.—If
you have this one booked, pay for it and let them
keep it. One person said he liked it ; the others
no. Let’s have more reports on the bad ones.

I believe the average exhibitor doesn’t report all

the poor ones.—American Legion theatre. Broad-
lands, III.—General patronage.

THE SILENT PARTNER, with Leatrice Joy.—
Much better than some reports and think it fine

in all respects. Clean, good photography and,
above all, a good lesson. We recommend it. Cast
as good as we ever have had. Six reels.—Bricker
and Green. Gem theatre. Green River, Utah.

—

General patronage.

THE SILENT PARTNER, with Leatrice Joy.—
A good little program picture which pleased a
Sunday crowd. Six reels.—J. Winninger, Davi-
son theatre, Waupun, Wis.—General patronage.

SOMETHING TO THINK ABOUT, with Gloria
Swanson.—This is a 1921 picture, but I’ve been
wanting to play it for two years and wouldn’t
give up. Just as good as if made yesterday.

This is a splendid production, sold at a program
price. If you haven’t used it, don’t be afraid of

it. Get it. Seven reels, good condition (Sioux

Falls).—O. K. Stablein, Star theatre, Alexandria,

S. D.—Neighborhood patronage.

RUGGLES OF RED GAP, with a special cast.

—Fine and dandy. Went over big with majority

of patrons.—Frank E. Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

WILD BILL HICKOK, with William S. Hart.—
Not a good Hart. Seven reels.—J. Winninger,
Davison theatre, Waupun, Wis.—General pa-

tronage.

MAKING A MAN, with Jack Holt.—A very

good program picture which pleased nearly all on
Saturday. Used Stan Laurel comedy, "Roughest
Africa.’’ Six reels, good condition (Sioux Falls).

—O. K. Stablein, Star theatre, Alexandria, S. D.

—Neighborhood patronage.

EBB TIDE, with James Kirkwood.—A very

good South Sea Island story of the pearl fisher-

ies. Good story and acting. Some comedy, some
thrills. Bought at program price and pleased

a good crowd. Similar to “The Man Who Saw
Tomorrow.” but better, we think. So do patrons.
Used Harold Lloyd one reel re-issue comedy, "Be-

fore Breakfast." Eight reels, good condition

(Sioux Falls).—O. K. Stablein, Star theatre, Alex-

andria, S. D.—Neighborhood patronage.

CAPPY RICKS, with Thomas Meighan.—This

is good, and follows the story pretty well.

Meighan is a very good actor and well liked here.

Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Neighborhood patronage.

NORTH OF THE RIO GRANDE, with Jack
Holt.—A fairly good Western. Nothing special

but will please. If you don’t raise prices on it.

Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Neighborhood patronage.

THE SPEED GIRL, with Bebe Daniels.—Just

a nice little program picture. Nothing to rave
over. Did not ring at the box office. Six reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.

—

Neighborhood patronage.

TRAIL OF THE LONESOME PINE, with Mary
Miles Minter..—Ran this two nights at Thanks-
giving. Had a good crowd the first night, as we
offered some small prizes for posters by the draw-
ing class of the local high school. However, the

print was in such terrible condition that they

didn’t send anyone back the second night. Re-
ported the condition of the print to the Buffalo

office and they are sorry, which of course fixes it

up with the cash customers who could not tell

what it was all about. Six reels.—F. L. John-
son. Johnsonian theatre, Ripley, N. Y.—Small
town patronage.

GRUMPY, with Theodore Roberts.—Dandy pic-

ture if you can get them in. Early storms have
hit us regularly on our two nights a week and
business is awful. Seven reels.—F. L. Johnson.
Johnsonian theatre, Ripley, N. Y.—Small town
patronage.

THE TIGER’S CLAW, with Jack Holt.—Fair
picture which did not draw expenses in face of
our first heavy storm. Six reels.—F. J. Johnson,
Johnsonian theatre, Ripley, N. Y.—Small town
patronage.

WHEN KNIGHTHOOD WAS IN FLOWER,
with Marion Davies.—This is an extra good pic-

ture, but my patrons don’t like such long ones.

It is rather old but it will sure get the business

if the length of it is not advertised. Twelve
reels.—Charles E. Lawrence. Star theatre. Tucker-
man, Ark.—General patronage.

NOBODY’S MONEY, with Jack Holt.—Ordin-
ary picture. Good action. Jack goes pretty good
here. Six reels.—Peter Bifarella, Family theatre,

Utica, N. Y.—General patronage.

THE NE’ER-DO-WELL, with Thomas Meighan.
Just an ordinary one. Can’t beat Thomas
Meighan in "Bachelor Daddy.” First night pretty

good business, second night business kind of
slack. Fine print. Seven reels.—Peter Bifarella,

Family theatre, Utica, N. Y.—General patronage.

THE GREAT MOMENT, with Gloria Swanson.
This is a very good picture, and had a good
crowd, although we played it the next day after

"The Sheperd King.’’ Swanson is well liked

here. Especially the ladies like Gloria.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Neigh-
borhood patronage.

THE MAN WHO SAW TOMORROW, with
Thomas Meighan.—This is a good picture, show-
ing Meighan looking into the future and seeing

himself in two different identities, or rather un-
der two different circumstances, both situations

acted out. A little confusing, but some nice

scenes. Far from his best, but good. Used a
Harold Lloyd one reel reissue, "Fireman Save My
Child.’’ Seven reels ; good condition.—O. K.
Stablein, Star theatre, Alexandria, S. D.—Neigh-
borhood patronage.

A PRINCE THERE WAS, with Thomas
Meighan.—A nice clean entertaining picture, well

up to Meighan average. Six reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—Neighborhood
patronage.

THE BONDED WOMAN, with Betty Compson.
—A good program picture, much of it sea scenes.

Not as good as "On the High Seas,” though
similar. Acting was good. Used Gang comedy,

"Young Sberlocks,’’ and had a good program for

Saturday. Six reels, good condition, from Sioux

Falls —O. K. Stablein, Star theatre, Alexandria,

S. D.—Neighborhood patronage.

UNDER THE LASH, with Gloria Swanson.

—

Gloria is a good drawing card, but could not see

this i/icture. Patrons were not well pleased. The
idea of a man using the lash on a woman doesn’t

seem to appeal to the people as a whole. Six

i-eels.—F. J. O’Hara, Community theatre. Elgin,

Neb.—Neighborhood patronage.

THE LITTLE MINISTER, with Betty Compson.

—A little old but a fine picture. Good, clean en-

tei'tainment with plenty of laughs. Fine print.

Good for Sunday show.—Geo. White, Starland

theatre, Stockbridge, Minn.—Small town patron-

age.

THE HEART SPECIALIST, with Mary Miles

Minter.—An old picture, but in as good condition

as new, and worth playing when you want a short

program picture. Mary Miles Minter is a fa-

vorite and draws well. Comedy-crook drama.

Used Buster Keaton comedy “Day Dreams,” and

had a satisfactory program. Five reels.—O. K.

Stablein, Star theater, Alexandria. S. D.—Neigh-

borhood patronage.

HER WINNING WAY, with Mary Miles Minter.

—Had this for an emergency and used it in place

of "Stephen Steps Out,” which did not arrive.

One of the cleverest pictures I have yet had the
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pleasure of showintr. Pleased all in spite of the

fact my crowds came to see another picture.

Paramount has the pictures, in spite of all their

slack service. Five reels.—J. M. Keckler, Eagle

Hall theatre, Carlin, Nev.—General patronage.

ON THE HIGH SEAS, with Jack Holt.—This is

a good sea story with some very nice scenes and
some big thrills. One shipwreck and a burning

ship are very realistic. Used Sennett comedy from
Pathe, “Skylarking.” A good program. Six reels,

good condition, from Sioux Falls.—O. K. Stablein,

Star theatre. Alexandria. S. D.—Neighborhood pa-

tronage.

Pathe
THE KING OF WILD HORSES, with Rex.—

Everybody said fine picture, best we ever had. but

no crowd. Those who came stopped to talk about

it. Lost money on it 3 days.—A. F. Jenkins.

Community theatre, David City, Nebr.—General

patronage.

KING OF WILD HORSES, with Rex.—This
went over big. No advance in admissions. Five

reels.—Smith & Beard, Lyric theatre, Waterloo.

Ind.—General patronage.

THE KING OF WILD HORSES, with Rex.—
Will join with others in reporting an extra good

picture. Largest crowds for two nights of any
picture we have played since the good old days.

Made more profit on one night run than on
"Girl Shy” in three nights. Six reels.—W. H.
Durham. Grand theatre. Camas. Wash.—Small

town patronage.

THE WAY OF A MAN, with Aileen Ray.—
Good film. If you are looking for Indian fights,

pioneers, and a small amount of covered wagons,
this will probably satisfy. No comments. Seven
reels.—W. T. Davis & Son. Rialto theatre, Sharon,

Wis.—Small town patronage.

WHY WORRY? with Harold Lloyd—Like all

of his comedies, it is very good. The giant in

this does very good work and is a scream.
Didn't do any business on it, due to bad weather.
Basketball game, dance and church supper. Six

reels.—H. J. Eagan. American theatre, Wautoma,
Wis.—Small town patronage.

WHY WORRY? with Harold Lloyd.—These
Lloyd pictures won’t go over for me, and O I the

price they want for them. I usually do the
same amount of business on my program pic-

tures that cost about one-fourth what I paid for

this one. Six reels.—C. A. Linsley, Opera House.
Soldier Summit, Utah.—Railroad patronage.

WHY WORRY? with Harold Lloyd.—Without
Question, the best of Lloyd’s comedies to date,

excluding “Girl Shy” and “Hot Water,” and also

did the best business. Six reels.—F. E. Schulz.

Y. M. C. A. theatre, Morneci, Ariz.—General pat-

ronage.

DR JACK, with Harold Lloyd.—Say man ! If

the rest of the Lloyds are any better than this

one. they will certainly have to be good ones.

”Dr. Jack” is a knockout. Five reels.—S. G.

Ihde. Photoplay theatre. Ashland. Kan.—Small
town patronage.

Principal
CAPTAIN JANUARY, with Baby Peggy.—

A

very good picture. No big story, but one with
good comedy. Plenty of heart appeal. Good
photography, good cast, beautiful scenery. Many
favorable comments, and you won’t be afraid to

meet your patrons. Any exhibitor should be
proud to show this picture. One that any mother
can send her children to see and be glad she sent
them.—Mrs. Cora W. Thompson, Opera House,
Dodge Center. Minn.—General patronage.

CAPTAIN JANUARY, with Baby Peggy.

—

Drew fairly good for us on a Saturday night. It

will please the kids. We paid more than we
should have for this show, as it did not draw
as good as it would warrant by the price we
paid. Six reels.—C. A. Anglemire, ”Y” theatre.

Nazareth. Pa.—Better class patronage.

CAPTAIN JANUARY, with Baby Peggy.—An-
other good one that pleased, but failed to draw.
Six reels.—H. E. Schlichter, Liggett theatre,

Madison, Kan.—General patronage.

LISTEN LESTER, with a special cast.—A good
comedy type show that drew enough business to

pay for the film, but not enough to pay the
operating expenses also. We used red ink on this

one. Six reels.—C. A. Anglemire, “Y” theatre,

Nazareth. Pa.—Better class patronage.

Producers Distributing Corp.
THE WISE VIRGIN, with Patsy Ruth Miller.

—A new theme in this picture. Snappy clothes.

A real good program picture. Price right. Film

in good condition.—-W. J. LaFebvre, Lincoln

theatre. Troy, Mont.—Small town patronage.

THE FLAMING FORTIES, with Harry Carey.

—Very good story, but it is the same as the

rest. This has just been released. Would advise

buying this as a program picture. Very good

print. Six reels.—A. Pratt, Dreamland theatre,

Fennville, Mich.—General patronage.

BARBARA FRIETCHIE, with Florence Vidor.

—A mighty fine production, but failed to draw.

Hardly made expenses. Advertised it, but it

seems these fail to take here. Got a brand new
film, one that had never been run, and it sure

was a pleasure to run the picture. Eight reels.

—W. A. Doerschlag, Strand theatre. Ransom.
Kan.—Small town patronage.

BARBARA FRIETCHIE, with Florence Vidor.

—Several favorable comments, and in some ways
a good special. However, it was plainly evident

that the long drawn-out loving and kissing scenes

did not meet with the approval of the better

class patrons and were a sort of joke to the

rougher class. It certainly must have been a
wonderful romance. Director had probably gone
to lunch. Seven short reels, and about six if

you use the scissors, and I don’t think any clean

minded jury would convict an exhibitor for doing
so in instances of this sort.—Harry Holland.
Bishop theatre. Bishop, Cal.—General patronage.

NOT ONE TO SPARE, with a special cast.—
As good as “The Old Nest,” though not as big,

and away short in drawing power, but a good,

clean lovable picture and one which builds busi-

ness. A poor business on it. but due. no doubt,

to no star in it. Five reels.—W. W. White, Jef-

ferson theatre, Jefferson City. Tenn.—General
patronage.

NOT ONE TO SPARE, with a special cast.—

•

A picture that did not register at the box office.

Had some say they did not like it at all, but
had a good comedy on the program and got by.

Five reels.—W. D. Patrick, Strand theatre, Do-
than, Ala.—General patronage.

NOT ONE TO SPARE, with a special cast.

—

A picture that should be shown in every theatre

in the U. S. A. It is difficult from the usual

love story pictures. Six reels.—^H. E. Patrick,

Strand theatre. Samson, Ala.—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.

—A good novelty program.—Bert Silver, Silver

Family theatre. Greenville, Mich.—General pat-

ronage.

ROARING RAILS, with Harry Carey.—In our
estimation, the best picture Harry Carey ever
made, and it’s different. Harry as a railroad

engineer, instead of astride a horse, a fine forest

fire, through which he takes his train. Little

Frankie Darro is a wonder, as good in this as

Coogan. Used Charles Murray comedy, “The
Four Orphans.” and had a splendid program to

a good attendance. Six reels, new.—O. K. Stab-

lein. Star theatre, Alexandria, S. D.—Neighbor-
hood patronage.

ROARING RAILS, with Harry Carey.—Just
the right kind of of production that suits all

ages and gender. Ran this two nights. Drew
good houses. Women were as lavish with their

praise as the men. Pronounced by all as the
best Carey picture ever shown. Grab it. Brothers,

you will please your patrons. Six reels.—W. H.
Durham, Grand theatre, Camas, Wash.—Small
town patronage.

TIGER THOMPSON, with Harry Carey.—
Harry’s pictures are good, but don’t make the
mistake that I did and book too many at one time.

Six reels.—A. Pratt, Dreamland theatre. Fenn-
ville. Mich.—General patronage.

GRIT, with Glenn Hunter.—This picture has
been razzed more or less in the “What the Pic-

ture Did for Me” column of the HERALD, but it

pleased our audience. What more do you want ?

Six reels.—Earhart & Lutz, Opera House. Lex-
ington and Belleville, Ohio.—General patronage.

HIS DARKER SELF, with Lloyd Hamilton.

—

Just a slap stick comedy, and did not give satis-

faction here at 15 and 10 cents admission.—Bert
Silver, Silver Family theatre, Greenville, Mich.

—

General patronage.

THE NIGHT HAWK, with Harry Carey.—

A

crook picture. Might be all right for a place

where they like this kind. No good here. Six

reels.—F. J. O’Hara, Community theatre, Elgin,

Neb.—Neighborhood patronage.

THE MAN OF THE FOREST, with Robert
McKim.—A splendid Western story that drew
well and pleased all. Did better business second

night, regardless of circus and other amusements.
Six reels.—H. E. Patrick, Strand theatre. Sam-
son. Ala.—General patronage.

THE LIGHTNING RIDER, with Harry Carey.

—This a very good picture, and pleased a very

good sized crowd. It is worth running. Five

reels.—F. J. O’Hara, Community theatre, Elgin,

Neb.—Neighborhood patronage.

WANDERING HUSBANDS, with Lila Lee and
James Kirkwood.—A good program picture.

Bought as a special for two days. Played it one.

Not a special, just a program picture. That’s all.

—Bert Silver, Silver Family theatre. Greenville,

Mich.—General patronage.

THE HOOSIER SCHOOLMASTER, with a spe-

cial cast.—Lay off this. There is nothing to it.

and they took good money for it. Seven reels.

—

F. J. O’Hara, Community theatre. Elgin. Neb.
—Neighborhood patronage.

Selznick

THE COMMON LAW, with a special cast.—

A

very good picture. Book it ; it’s worth while. Did
average business, but picture above average.

Eight reels.—C. A. Linsley, Opera House, Soldier

Summit, Utah.—Railroad patronage.

$20 A WEEK, with George Arliss.—Played one
Saturday night to poor business. It lacks draw-
ing power, and, with the combination of a rainy

night, you know what happened to us. As for

the picture, it is a fair program show. Nothing
to rave about. Six reels.—C. A. Anglemire, “Y”
theatre, Nazareth, Pa.—Better class patronage.

THE BOWERY BISHOP, with a special cast.—
The best thing about this was the print was
new and in good condition. Failed as entertain-

ment. and. while some might care for this type,

we do not recommend it. Six reels.—Bricker &
Green, Gem theatre. Green River, Utah.—General
patronage.

United Artists

AMERICA, A D. W. Griffith production.—The
biggest bet before the public today. Bought it

right and made some money. Be sure and have
music to fit the picture. I cheerfully recommend
this to any theatre. Play it. Eleven reels.

—

A. F. Edwards, Edwards’ theatre, Reedsport, Ore.

—General patronage.

AMERICA, A D. W. Griffith production.—

A

mighty screen epic of that period during the

early part of the laying of the strong foundation
which are today the underlying principles upon
which our country is founded. It has appeal to

all classes and will be enjoyed by everyone. I

am not so sure, but this is a wonderful picture as

“The Birth of a Nation.” D. W. Griffith put
thi.s over, owing to local conditions that are
very bad. Eleven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

AMERICA, A D. W. Griffith production.—

A

wonderful historical production which every
theatre should play. Not the drawing card of

“The Covered Wagon.” Had to push it hard,

and even with a local organization behind it. we
made only a small profit. Ten reels.—R. Pfeif-

fer. Princess theatre. Chilton, Wis.—Small town
patronage.

AMERICA, A D. W. Griffith production.—Good
picture to tie up with schools and Legion. Gave
them percentage on tickets. Outside of the box
office, 75 per cent of the school children came,
bringing the parents along.—C. M. Dunn, Lane
theatre. Cle Elum, Wash., Rose theatre. Roslyn,

Wash.—Small town patronage.

DOUGLAS FAIRBANKS IN ROBINHOOD.—
Did not make a lot of money, but Doug spent

some real coin making this picture, and it is plain

to be seen that he cannot sell it for $7.50. I

charged 15 and 35 cents and made a little money
and am glad I played it, for it is a real picture.

Eleven reels.—A. D. Brawner, Jewel theatre.

Hooker. Okla.—Small town patronage.

DOUGLAS FAIRBANKS IN ROBINHOOD.—
As previous reports have stated, this is a very

fine production in every way. However, we
didn’t much more than make expenses, showing
it at 50 and 25 cents. Cannot show for less at

the price they charge, and folks will not pay so

much. But it is a fine picture. Eleven short

reels, poor condition, from Minneapolis.—O. K.

Stablein, Star theatre, Alexandria, S. D.—Neigh-

borhood patronage.

GARRISON’S FINISH, with Jack Pickford.—
Fair picture to average business. First five or

six reels slow, but finished strong in the last

reel. Eight reels.—A. D. Brawner, Jewel thea-

tre, Hooker, Okla.—Small town patronage.

ROSITA, with Mark Pickford.—Played two
days to fair attendance. It rained the second

day and spoiled ever3rthing. Pickford is not as

good as Negri in the part of “The Spanish
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These are three action scenes from the Banner Production “Three Keys” produced by Ben Verscheeiser, under the direction
of Edward J. LeSaint. Jack Mulhall, Stuart Holmes, Edith Roberts, Gaston Glass, and many other screen stars appear
in picture.

Dancer.” In other respects, though, this pic-

ture has it over “The Spanish Dancer,” from my
observation.—C. A. Anglemire, "Y” theatre, Naz-
areth, Pa.—Better class patronage.

THE LOVE LIGHT, with Mary Pickford.—
Picture the bunk, and patrons said so. How-
ever, United Artists very reasonable in prices to

me, and 90 per cent of their products have been
good box office attractions. Eight reels.—C. M.
Dunn, Lane theatre. Cle Elum, Wash., Rose
theatre, Roslyn, Wash.—Small town patronage.

TESS OF THE STORM COUNTRY, with Mary
Pickford.—We don’t ask for any better. Mary at

ber best. Comedy, patbos, heart interest and
gripping climax. We paid less than a third as

much for this as we did for "Robinhood” and
took in as much at the box office for it as for

“Robinhood,” and had a bad storm the third

night, scarcely anyone out. Wish we would have
more such pictures. Ten reels ; good condition.

—O. K. Stablein, Star theatre, Alexandria, S. D.—

•

Neighborhood patronage.

ONE EXCITING NIGHT, a D. W. Griffith pro-
duction.—A good program show. What would
you do when a D. W. Griffith picture does not
draw enough admission to pay the film rental ?

The other house had a cheap Western on, and it

looked as if he had the crowd. Eleven reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.
—Better class patronage.

THE MARK OF ZORRO, with Douglas Fair-
banks.—Douglas Fairbanks does not draw for us,

but those who came were enthusiastic over this

good action picture, which showed off as usual
Fairbanks’ wonderful ability as an athlete. Used
one reel comedy, “Be My Guest.” Eight reels,

good condition.—O. K. Stablein, Star theatre,
Alexandria, S. D.—Neighborhood patronage.

Universal
THE SUNSET TRAIL, with William Desmond.

—Nothing to rave about, just a fair Western.
Rather short, and will please about 60 or 70 per
cent. Five reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

DARING CHANCES, with Jack Hoxie.—Good
Western subject. Dandy horse race. Should go
over where Hoxie is liked. Drew average busi-

ness on Sunday here and seemed to please gen-
erally. Five reels.—A. G, Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

THE BACK TRAIL, with Jack Hoxie.—Good
film. Just a fair Western with not much action.
Hoxie has a beautiful white horse in this and
the scenery is all wonderful. Not quite up to
the star’s standard. Out of Milwaukee exchange.
Five reels.—W. T. Davis & Son. Rialto theatre,
Sharon, Wis.—Small town patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—
Fits him like a glove. Circus, society. Western.
Good story well done. For an entertainer you
won’t get much better. As a week-end program
it can’t be beat. Drew excellent house and
pleased everybody. Best we have seen from Uni-
versal in a long time.—William Hoefs, Queen
theatre. Ft. Stockton, Texas.—General patronage.

THE RECKLESS AGE, with Reginald Denny.

—

A fast moving comedy drama with a smashing

all round punching match. Subject good. Enough
for any audience.—Beach Krahn Amusement Co..

Chimes theatre, Oakland, Cal.—General patron-

age.

THE GALLOPING ACE, with Jack Hoxie.—
Fair. Average Western subject to average busi-

ness. Five reelsi—A. G. Witwer. Grand theatre.

Rainier. Ore.—Small town patronage.

THE GALLOPING ACE, with Jack Hoxie.—

A

real good picture. Jack did some good work.

Ran this with last chapter of “Ruth of the

Range.” It made a fine Saturday program. Six

reels.—J. F. Lawrance, Lyric theatre, Humboldt,
Texas.—General patronage.

YOUNG IDEAS, with Laura La Plante.—

A

splendid entertainment. Story good, cast good,

star fair. Satisfied our audience.—Bert Silver.

Silver Family theatre. Greenville, Mich.—General

patronage.

YOUNG IDEAS, with Laura La Plante.—This

is the first of this star’s work shown here and
it pleased fine, although the dog just about steals

the honors in this one. Film good. Five reels.

—

Lester N. Leek, Club House, Jackson, Wyo.—Gen-
eral patronage.

THE FIGHTING AMERICAN, with a special

cast.—Didn’t like it myself, and I don’t think

very many of the few that came out did. Don’t

see much to it. Lots better on the market.
Very poor business. Six reels.—C. F. Rediske.

Star theatre, Ryegate, Mont.—Small town pat-

ronage.

BROADWAY OR BUST, with Hoot Gibson.—
Good condition. A semi-western, one hundred
per cent. Quite a bit of Western scenes, well

blended with comedy. Also the scenes of Broad-
way were splendid. Hoot is gaing favor with

our patrons. Six reels.—H. E. Patrick, Strand

theatre, Samson, Ala.—General patronage.

THE STORM DAUGHTER, with Priscilla Dean.

—We cannot say much on this picture, as it

rained all the time, but all who saw it liked it.

Six reels.—W. D. Patrick. Strand theatre, Dothan,

Ala.—General patronage.

THE STORM DAUGHTER, with Priscilla Dean.

—An all sea story ending with the destruction

of a ship in a storm. Pleased about 95 per cent.

Six reels.—H. E. Patrick, Strand theatre, Sam-
son, Ala.—General patronage.

THE DANGEROUS BLONDE, with Laura La
Plante.—I couldn’t see much to this, except

Laura is not bad to look at. I got this one at

a reasonable rental, but lost money on it even
at that. It will not draw. Five reels.—C. A.

Linsley, Opera House, Soldier Summit, Utah.

—

Railroad patronage.

THE DANGEROUS BLONDE, with Laura La
Plante.—A program picture.^—Bert Silver, Silver

Family theatre. Greenville, Mich.—General pat-

ronage.

FORTY HORSE HAWKINS, with Hoot Gib-

son.—My Heavens 1 They took money from me
for this. You poor devils who have this coming,
the half has never been told.—J. S. Walker,
Alamo theatre. Moody, Texas.—Small town pat-

ronage.

FORTY HORSE HAWKINS, with Hoot Gibson.

—Did a fair business. Too many other attractions

in town. Pleased all who saw it. Hoot is al-

ways at his best as a boob. Six reels.—V. C.

Chapel. Liberty theatre. Marietta, Mich.—General
patronage.

THE ACQUITTAL, with Claire Windsor.—A very
good offering of its kind, but did not get me
anything at the box office, due perhaps to bad
weather, but it is not the kind that takes my
audience. Would advise you to lay off. as it is

too slow and has no action. My patrons like

pictures with action to them. It is well acted
and otherwi.se good. Fell flat and lost money.
Seven reels.—C. V. Anderson. Oak theatre. Oak-
dale, Neb.—General patronage.

FORTY HORSE HAWKINS, with Hoot Gib-

son.—Poorest Gibson to date. Fans disappointed.

Business average. Six reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-

ronage.

HOOK AND LADDER, with Hoot Gibson.

—

Why on earth do they always have Hoot in boob
parts? That kind doesn’t appeal to me. At
that, we usually have a good crowd on Hoot
pictures, but this one did not ring, and I played
it on Armistice Day. Five reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—Neighborhood
patronage.

MEN IN THE RAW, with Jack Hoxie.—Not
up to Hoxie’s standard. Pleased about 75 per
cent. He wins the catsup bottle for being the
biggest liar in Montana. Five reels.—W. D.
Patrick, Strand theatre, Dothan, Ala.—General
patronage.

KINDLED COURAGE, with Hoot Gibson.—
This is one of Hoot’s good ones. Plenty of ac-

tion and well liked. Six reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—Neighboi-hood
patronage.

THE RED WARNING, with Jack Hoxie.—One
of the best Western pictures on the market. If

you haven’t used it, do so. It’s good. FMve
reels.—Russell Armentrout, K. P., theatre, Pitts-

field, 111.—General patronage.

DOUBLE DEALING, with Hoot Gibson.—This
is a very good offering and pleased a fair sized

crowd. Five reels.—F. J. O’Hara, Community
theatre, Elgin, Neb.—Neighborhood patronage.

RIDERS UP, with Creighton Hale.—Good pro-
gram offering, but business off. Our people seem
to be tired of racing and prize fight stories. Five
reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

RIDERS UP, with Creighton Hale.—Rotten. If

you haven’t it booked, lay off. If you have, han-
dle it with care. Five reels.—C. A. Linsley.

Opera House, Soldier Summit, Utah.—Railroad
patronage.

PURE GRIT, with Roy Stewart.—A fair pic-

ture, but believe the kid in the picture did bet-

ter acting than the star. Failed to see where
they got the title. Film poor. Five reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

PURE GRIT, with Roy Stewart.—Average
Western to poor business. Five reels.—A. G.
Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.
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True Talk No. 23

By John B, Rock
General Manager, Vitagraph, Inc.

January 3

—

Albert E. S m i t h has

looked at the first assem-

blage of Nazimova’s first

Vitagraph appearance,

“The Redeeming Sin,” pro-

duced by J. Stuart Black-

ton. I got this wire on my
return from the southern

branches

:

“Nazimova wonder-

ful! Production mar-

velous screen knock-

out. It is a com-

panion and marches

along shoulder and

shoulder with ‘Cap-

tain Blood.’
”

“A. E.” knows pictures,

men. You know what your

box-office sells.

Sign up your play date

flow. It’s released Janu-

ary 25.

Vitagraph
THE CODE OF THE WILDERNESS, with

Alice Calhoun.—Here is one picture away above
the average, and Miss Calhoun is wonderful in
this and, as Daddy Jenkins said, she is not
hard to look at. This picture drew like a
porous plaster. Six reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Neighborhood pa-
tronage.

THE CODE OF THE WILDERNESS, with
Alice Calhoun.—A dandy. One of the best action
pictures of the year, and will please all classes.
I’m sorry that I didn’t do more advertising. Step
on it, boost all you can to get them in. and
the picture will do the rest. Seven reels.—C. A.
Linsley, Opera House, Soldier Summit, Utah.

—

Railroad patronage.

THE MAN FROM BRODNEY’S, with J. War-
ren Kerrigan.—A very, very good picture and
one that gave entire satisfaction both from the
audience standpoint and also the box office. Para-
mount is turning out good, conservative winners,
but Vitagraph and some others are doing the
same.—W. W. White, Jefferson theatre, Jefferson
City, Tenn.—General patronage.

THE MIDNIGHT ALARM, with Alice Calhoun.
—Oh, what action ! There is everything to this

a-plenty, and when Miss Calhoun was locked in

that safe, while the building was burning, well,

I wanted to rush in myself. Seven reels—F. J.

O’Hara, Community theatre, Elgin. Neb.—Neigh-
borhood patronage.

A WOMAN’S SACRIFICE, with Corinne Grif-

fith.—A fair picture that did poor business for

me. Six reels.—C. A. Linsley, Opera House,
Soldier Summit, Utah.—Railroad patronage.

THE MAN NEXT DOOR, with Alice Calhoun.
—This is very good. Some said they liked it bet-

ter than “Heritage of the Desert.” I didn’t, but
it is very much worth while playing. Vitagraph
gives good service.—American Legion theatre,

Broadlands, 111.—General patronage.

THE FIGHTING GUIDE, with William Duncan.
—We have never yet had a poor Vitagraph pic-

ture. We pick them from the reports, and have
used a lot of them. This one is a good comedy-
action picture of the Northwest. Used a Larry
Semon comedy and had a very good program.
Five reels, good condition.—O. K. StaWein, Star
theatre, Alexandria, S. D.—Neighborhood patron-

age.

DIVORCE COUPONS, with Corinne Griffith.—

Good picture. Corinne is working herself up in

our town. Six reels.—C. A. Linsley, Opera House,
Soldier Summit, Utah.—Railroad patronage.

SMASHING BARRIERS, with William Duncan.
—If you like serials you will like these Duncan
pictures. Lots of rough stuff and action. They
are regular serials done up on six spools. Print
on this poor. Several breaks during each show-
ing. Six reels.—J. W. Andresen, Rialto theatre,

Cozad, Neb.—General patronage.

THE LOVE BANDIT, with Doris Kenyon.—
This was a lemon, pure and simple. That’s all

I can say for it.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

Warner Brothers
THE AGE OF INNOCENCE, with Elliott Dex-

ter.—Another fine picture from Warner Bros.

It drew a good business for this time of the

year and pleased all. Seven reels.—Sam Minich,
Electric theatre, Chillicothe, Mo.—General patron-

age.

THE TENTH WOMAN, with a special cast.

—

Business weak. I wonder where the title orig-

inated. Trailer worthless, due to poor editing.

Good program picture, but no special.—A. Fine-

man. New McKee theatre, Pittsburgh, Pa.

—

Neighborhood patronage.

HOW TO EDUCATE A WIFE, with Monte
Blue.—It would have been just as good with
some of the “hells” and “damns” left out of

the sub-titles. Six reels.—J. S. Walker, Alamo
theatre. Moody, Tex.—Small town patronage.

THREE WOMEN, with a special cast.—Good
picture, although not the small town kind par-

ticularly.—G. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

THREE WOMEN, with a special cast.—A 100

per cent picture. One that they will stop at

office and tell you how they like it. Warners
have the pictures.—F. W. Houston, Lyric theatre,

Tekamah, Neb.—General patronage.

LOVERS LANE, with a special cast.—A good
program picture and not a special by any means.
Too high rent for it. No more Classics for me.

Six reels.—Arch Catalano, Victory theatre, Ros-

siter, Pa.—General patronage.

FIND YOIJR MAN, with Rin Tin Tin.—A won-
derful picture. One that will please. A great
box office attraction for the small town.—F. W.
Houston, Lyric theatre, Tekamah, Neb.—General
patronage.

CORNERED, with Marie Provost.—^A cracker-
jack of a mystery play that failed to draw for
me. Six reels.—H. E. Schlichter, Liggett theatre,
Madison, Kan.—General patronage,

HER MARRIAGE VOW, with Monte Blue,

—

This is a fine picture, but I never made ex-
penses on it, as Warner Brothers got all the
dough. This is one old boy that will sure be
glad when he has played all of the stuff on
Warners’ contract. This is no small town pic-
ture. and if you cannot buy it extra cheap,
don’t play it. A good Western would have pleased
more. Seven reels.—Charles E. Lawrence, Star
theatre, Tuckerman. Ark.—General patronage.

LUCRETIA LOMBARD, with Irene Rich.—
This one made them talk. It was very interest-
ing and had many favorable comments. The
forest fire and flood scenes are great. A very
good show. Seven reels.—H. J. Egan, American
theatre, Wautoma, Wis.—Small town patronage.

BROADWAY AFTER DARK, with Colleen
Moore.—Small towns like this better get away
from this one. Too much of posing and dress-
ing. Besides, the rent is too high. Six reels.

—

Arch Catalano, Victory theatre, Rossiter, Pa.

—

General patronage.

LITTLE JOHNNY JONES, with Johnny Hines.
—Very interesting and good plot. Race track
story with plenty other stuff thrown in for good
measure. Plenty of comedy. Seven reels.—Rob-
ert L. Anderson, Olympic theatre. Forks, Wash.—Small town patronage.

RAGS TO RICHES, with Wesley Barry.—The
old Warner Bros, pictures are the cat’s ankle.
They are all O. K. good ones. This is a splendid
detective story that will please 100 per cent.
Seven reels.—S. G. Fry, Palace theatre. Omaha,
Tex.—Small town patronage.

GEORGE WASHINGTON, JR., with Wesley
Barry.—Did not draw us much of a crowd, but
it is a dandy good picture. The acting of
“Eaton Ham” is worth the admission price. Six
reels.—C. E. Hopkins, Hopkins theatre. Cotter,
Ark.—Small town patronage.

MAIN STREET, with Monte Blue.—Didn’t
draw as it should. Possibly because they all

came the night before to see “The Girl of the
Limberlost.” Had few comments and they
were favorable. Print good. Nine reels.—J, S.

Walker, Alamo theatre, Moody, Tex.—Small town
patronage.

BRASS, with Monte Blue.—With ideal weather
and no competition, this failed to draw. But it

possibly is the best picture I ever saw. It is

old enough now for all small towns to be able
to buy. Do so and insist that the people come.
You’ll never regret it. Nine reels.—J. S. Walker,
Alamo theatre. Moody, Tex.—Small town patron-
age.

THE COUNTRY KID, with Wesley Barry.

—

Six reels.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

State Rights

THE COVERED TRAIL, with a special cast.

—

This is just as poor a Western picture as ever
came in C. O. D. This bird should be working
in a hash house instead of pictures.—H. G.
Stettmund. Jr., Odeon theatre. Chandler, Okla.

—

DARING YOUTH, with a special cast.—Would
be a fair two-reel comedy. About the worst
choice of a name I ever came across. Nothing
daring about it except the salesman’s statement
that it was a good two-day picture. Luckily I

put it on on Saturday. Lay off. Six reels.

—

G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE DEVIL’S GHOST, with Lester Cuneo.—
An extra good Western picture that pleased 100
per cent. Print in good condition. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

DRUMS OF JEOPARDY, with Elaine Hammer-
stein.—About two reels too long, otherwise okay.

Absolutely no drawing power here. Seven reels.

—F. L. Johnson. Johnsonian theatre, Ripley, N.
Y.—Small town patronage.

EMPIRE BUILDERS, with Snowy Baker.

—

Personally thought this rotten, but at that had
several good comments on it. Don’t promise
too much and it will get by. Film is fair

condition. Attendance fair. Five reels.—Marion
Bodwell, Paramount theatre, Wyoming, III.

—

General patronage.

GALLOPING THROUGH, with Jack Hoxie.—
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WAIT TILL YOU SEE

JIMMY AUBREY
IN HIS LATEST SIDESPLITTIMG SOUTH SEA ISiAUD SPLASH

'jyCEBlC JEEMES*
Produced by Joe Rock Standard Cinema Corporation

WHAT a roar of laughter will greet JIMMY AUBREY in his latest laffing-

fest—“HEEBIE JEEBIES.”

It’s a South Sea island burlesque with pretty cannibal girlies, who behave
themselves like perfect ladies so that there is nothing offensive to ,the women
and children who love these comedies, and to all others as well.

But what a lotta laffs JIMMY does pull in this newest cannibal family scream.

AUBREY COMEDIES never fail to get ’em in and never fail to entertain

audiences to the limit.

AUBREY COMEDIES are clean, fast, and one never ending series of gags.

Build up your weak nights with these cracker-jack comedies. Watch your
business grow on those nights. Distributed by

FILM BOOKING OFFICES
723 Seventh Ave., N. Y.— Exchanges Everywhere
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Hoxie is well liked, and this was a very good
picture. Pleased a good crowd. Five reels.

—

F. J. O’Hara. Community theatre, Elgin, Neb.—

•

Neighborhood patronage.

THE HEART OF A WOMAN, with a special

cast.—A real good drama. Print in good condi-

tion. Five reels.—L. Deyo, Miers theatre, Scho-

haire, N. Y.—General patronage.

I AM THE MAN, with Lionel Banymore.

—

Business very poor. Lionel Barrymore does not

draw the flappers or kids. Picture interesting,

photography and sets good. Lionel and his broth-

er Jack are my favorites, but Oh, how the box

office suffers. A. Fineman, New McKee theatre,

Pittsburgh, Pa.—Neighborhood patronage.

LAWLESS MEN, with Neal Hart.—Not much
to this. Some action, and a fair fight. Five

reels.—F. J. O’Hara, Community theatre, Elgin,

Neb.—Neighborhood patronage.

LET’S GO, with Richard Talmadge.—Talmadge

is always a good card here. There is plenty of

action in all his pictures, and you can buy them

without buying all the would-be specials. Five

reels.—F. J. O’Hara, Community theatre, Elgin.

Neb.—Neighborhood patronage.

LUCKY DAN, with Richard Talmadge.—This

is another of Dick’s stunt pictures. If your

people like Dick, this should please ’em. There

is a little story connected with it, which is not

usually the case. Six reels.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pa-

tronage.

RIDING DOUBLE, with Leo Maloney.—As an

ordinary program feature, I would rate this 100

per cent. It has action enough to make it in-

tensely interesting, and there is a good laugh

every few minutes. Five reels.—C. E. Hopkins,

The Hopkins theatre. Cotter, Arfl.—Small town

patronage.

RIDING DOUBLE, with Leo Maloney.—Crack-

erjack. Five reels.—J. S. Walker. Alamo theatre.

Moody. Tex.—Small town patronage.

BIDING WILD, with a special cast.—A very

good Western on the order of the Pendleton

Roundup. Plenty of action. Will please all

lovers of action pictures. Five reels.—W. H.

Durham, Grand theatre, Camas. Wash.—Small

town patronage.

SURE FIRE FLINT, with Johnny Hines.—

This, in my opinion, is the best one Hines has

made outside of “The Speed Spook.’’ Plenty of

thrills in this one. Hines is a good drawing

card here and the people never have kicked on a

one of his pictures. Sure wish there were about

a dozen drawing cards like Hines, Mix and

Harold Lloyd. Seven reels.—Charles E. Law-
rence, Star theatre, Tuckerman, Ark.—General

patronage.

TUCKER’S TOP HAND, with Neal Hart.—
Can’t see this man Hart as a drawing card.

Don’t seem to draw ’em, and guess he is like

myself, getting too old. Five reels.—F. J. O’Hara.

Community theatre, Elgin. Neb.—Neighborhood
patronage.

THE WAY OF A MAN, with Josephine Earl.

—An extra good picture that pleased all that

saw it. Good print. Five reels.—L. Deyo, Miers

theatre, Schohaire, N. Y.—General patronage.

WESTERN YESTERDAYS, with Edmund Cobb.

—A good Western that pleased all. Five reels.

—

'W. H. Durham. Grand theatre. Camas, Wash.

—

Small town patronage.

WHAT LOVE WILL DO, with Kenneth Mac-
rDonald.—This was very good. Above the aver-

age picture. Patrons were pleased with it. Five

reels.—F. J. O’Hara. Community theatre. Elgin.

iNeb.—Neighborhood patronage.

Serials
THE FORTIETH DOOR (Pathe). with a special

cast.—Fairly pleasing serial of the sheik type.

—

Crosby Bros., Lily theatre. Buffalo, N. Y.—

•

Neighborhood patronage.

INTO THE NET (Pathe), with Edna Murphy.—
Just finished Chapter 5 and for a serial it is in a
class by itself. It’s different than the rest. Not
so much impossible hokum. Two reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville. Wis.—Small
town patronage.

THE TIMBER QUEEN (Pathe). with Ruth
Roland.—Still drawing good crowds and holding
interest well. We are well pleased with this serial.

Two reels.—C. E. Hopkins. Hopkins theatre. Cot-
ter, Ark.—Small town patronage.

Short Subjects
EDUCATIONAL

EDUCATIONAL COMEDIES.—We can always
depend on Educational comedies. One in a while
a weak one. but they please our patrons about 90
per cent.—Smith & Beard, Lyric theatre, Water-
loo, Ind.—General patronage.

BABIES WELCOME, a Christie comedy with
Dorothy Devore.—Can’t see why they call this a
comedy. Not even a smile in it. Two reels.

—

H. E. Schlichter, Liggett theatre, Madison, Kan.

—

General patronage.

THE BONEHEAD, a Mermaid comedy.—A fine

comedy. One that brings plenty of laughs. Two
reels.—J. W. Andresen, Rialto theatre. Cozad, Neb.
.—General patronage.

A CHASED BRIDE.—A 100 per cent comedy.
Give us more like it. Two reels.—H. E. Patrick,
Strand theatre, Samson, Ala.—General patronage.

CHEER UP, with Cliff Bowes.—Another average
Cameo one reel comedy. It had a few laughs
stuck in it.—C. A. Anglemire, “Y’’ theatre, Naza-
reth, Pa.—Better class patronage.

CORNFED, a Christie comedy with Bobby Ver-
non.—Better than the average Christie comedy.
Bobby Vernon’s stunts reaped many good laughs
in our audience. He is getting better and I look
forward to some excellent comedies from him in

the future. Two reels.—C. A. Anglemire. “Y’’
theatre, Nazareth, Pa.—Better class patronage.

CRUSHED, with Lloyd Hamilton.—-A very funny
comedy, although it is not among Hamilton’s best.

Two reels.—John W. Hawkins, Capitol theatre.
New Bedford, Mass.—General patronage.

DESERT BLUES, with Cliff Bowes.—This
comedy had some laughs in it. It is one of the
new ones and if the rest are like it, let ’em come.
One reel.—C. A. Anglemire, “Y" theatre, Naza-
reth, Pa.—Better class patronage.

DIZZY DAISY.—A dandy comedy which brought
plenty of genuine laughs from our crowd. Every-
body tickled with this one. You want to get this

one sure if you are looking for a good comedy.
Business is rotten in this town. ’Two reels.—
C. A. Anglemire. “Y" theatre, Nazareth, Pa.

—

Better class patronage.

DOGGONE TORCHY, with Johnny Hines.

—

Hines is good. Run this one with “Broadway
After Dark’’ and glad of it, for at end of show
the patrons had to laugh. Two reels.—Arch
Catalano, Victory theatre, Rossiter, Pa.—General
patronage.

DOG SENSE.—A dandy comedy, one of the best

I have had from Education. Film good. One
reel.—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

GOING EAST, with Lloyd Hamilton.—This is

no burlesque on the word “comedy,” because it is

an excellent laugh producer. It is great. I don’t
believe Hamilton has ever made a better comedy.
Business is very poor here at present. Two reels.

—C. A. Anglemire, “Y” theatre. Nazareth, Pa.

—

Better class patronage.

GREEN AS GRASS, with Jimmie Adams.—An-
other good comedy from Educational. Good for the
farmers for Saturday night, as it’s rube stuff.

Two reels.

—

A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

HOT AIR, with Lee Moran.—Oh Gee ! Oh Gosh

!

Here is real comedy. It has enough laughs in it

to set your crowd off laughing for an hour. One
of the best comedies we have had in our house for

months. A great slapstick offering. Two reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

MY FRIEND, with Lloyd Hamilton.—Excellent
comedy. Kept our audience in an uproar. Two
reels.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

THE OPTIMIST, with Lloyd Hamilton.—Good
comedy. Best Hamilton for some time. Two reels.

—J. W. Andresen. Rialto theatre, Cozad, Neb.

—

General patronage.

OVER THE FENCE.—Splendid Juvenile comedy.
Two reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

A PAYING PATIENT, a Cameo comedy.—Fair.

One reel.—S. G. Ihde. Photoplay theatre, Ashland.
Kan.—Small town patronage.

A SAILOR’S LIFE.—This was interesting to me
and pleased quite a few of our audience. It is

not a bad single reel subject.—C. A. Anglemire,
“Y” theatre, Nazareth, Pa.—Better class patron-
age.

TAKE YOUR CHOICE, a Christie comedy.—

A

knockout. Two reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kan.—Small town patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD, with George O’Hara.—We

are just beginning this series. Have shown two
and they are fine. 100 per cent better than the
first series. Two reels.—O. K. Stablein, Star
theatre, Alexandria, S. D.—Neighborhood patron-
age.

FIGHTING BLOOD, with George O’Hara.—Sec-

ond series. I am now on the third round and
they are sure going over fine. My patrons tell me
that George O’Hara is the best looking actor they
have ever seen on the screen. His supporting cast

could not be any better. Boys, book these if you
have not played them and you’ll never regret it.

Two reels.—Charles E. Lawrence, Star theatre,
Tuckerman, Ark.—General patronage.

THE GO-GETTER, with Alberta Vaughn.—Start-
ing off okay No. 2 “In The Knickertime” excellent.
Two reels.—Ryan & Kundert, Empress theatre,
Beresford, S. D.—General patronage.

THE TELEPHONE GIRL, with Alberta Vaughn.—Think F. B. O. have realized their mistake in
leaving George O’Hara out of this series. He is

advertised in the cast, but has only shown up
once up to now. This is good entertainment but
not as good as “Fighting Blood.” Two reels.

—

S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

THE TELEPHONE GIRL, with Alberta Vaughn.—I have run both series of “Fighting Blood.” I
judge this one just as good, if not better. Two
reels.—Arch Catalano, Victory theatre, Rossiter,
Pa.—General patronage.

THE TELEPHONE GIRL, with Alberta Vaughn.—Just finished this series and am pleased to say
that they went over with me better than the
“Fighting Blood” series. Have had more com-
ments on this series than any two reel comedy or
serial I have ever used. My patrons tell me this
is a good clean comedy, full of action. Would
advise any small town to use these and follow up
with “The “Go-Getters,” as they are on par with
anything you can buy in the two reel line.

—

Chas. E. Barber, Electric theatre, Tilden, 111.

—

Small town patronage.

THE TELEPHONE GIRL, with Alberta Vaughn.—Good, like all the rest of the series. Have
played them all but one, and they pleased im-
mensely. Bad weather kept crowd down. Two
reels.—C. V. Anderson, Oak theatre, Oakdale, Neb.—General patronage.

HE LOVES HER STILL, with Billy West.—

A

very poor comedy about a moonshine still. Two
reels.—O. K. Stablein, Star theatre, Alexandria,
S. D.—Neighborhood patronage.

HE’S IN AGAIN, with Billy West.—Very good.
Lots of laughs. Two reels, good condition, Sioux
Falls.—O. K. Stablein, Star theatre, Alexandria,
S. D.—Neighborhood patronage.

NATURE FAKERS, a Col. Heeza Liar comic.—These cartoons are a little different than the
Fables and are pretty good, if you can get decent
prints on them. The prints I get out of Minneap-
olis are sure in awful shape. Generally no title,

and when there is a title it’s too short to be of
any good. Film always full of oil and dirt. One
reel.—Wm. E. Tragsdorf, Trags theatre, Neillsville,
Wis.—Small town patronage.

FIRST NATIONAL
THE BALLOONATIC, with Buster Keaton.

—

It’s O. K. as a comedy. Can be bought right.
Two reels.—C. F. Rediske, Star theatre, Ryegate,
Mont.—Small town patronage.

FOX
THE SCENARIO SCHOOL, with A1 St. John.—

Not a thing to this comedy. Not worth transpor-
tation. Two reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—Small town patronage.

THE EXPRESS, a Sunshine comedy.—A good
slapstick comedy that drew a lot of laughs. Two
reels.—S. G. Ihde. Photoplay theatre, Ashland,
Kan.—Small town patronage.

PATHE
PATHE NEWS.—This News is as good, if not

better, than most of them. However, my idea of
nothing is pictures of the Yale-Harvard game
taken in the rain. Pictures of a fresh water
college game with the sun shining would be easier
to look at. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

APRIL FOOL, with Charlie Chase.—Good com-
edy, as are most of Pathe single reelers. One
reel.—A. G. Witwer, Grand theatre. Rainier, Ore.
—Small town patronage.

BEFORE BREAKFAST, with Harold Lloyd.—It
was good. One reel.—O. K. Stablein, Star
theatre, Alexandria, S. D.—Neighborhood patron-
age .

THE BIG SHOW, with Our Gang.—They are all

good, so what’s the use having the paper use
space for these? We are not going to report on
them until they get below par.—William Hoefs,
Queen theatre. Ft. Stockton, Tex.—General patron-
age.

THE CHAMPEEN, with Our Gang.—A splendid
comedy. Two reels.—C. E. Hopkins, Hopkins
theatre. Cotter, Ark.—Small town patronage.

DERBY DAY, with Our Gang.—A fairly good
Gang comedy. As a rule their comedies are
always good. Two reels.—R. Pfeiffer, Princess
theatre, Chilton, Wis.—Small town patronage.

FAST BLACK.—This is a pretty good one reel-
er. Has a few laughs in it.—Wm. E. Tragsdorf,
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Trags theatre, Neillsville, Wis.—Small town pa-

tronage.

FIREMAN SAVE MY CHILD, with Harold

Lloyd.—About as foolish as they make them.

You don’t want this one. One reel, reissue.

—

O. K. Stablein, Star theatre, Alexandria, S. D.

—

Neighborhood patronage.

HIS NEW MAMA, with Harry Langdon.—
There are a lot of laughs in this one. Mack’s
Bathing Girls also do their stuff. Two reels

—

Wm. T. Tragsdorf, Ti-ags theatre, Neillsville, Wis.

—Small town patronage.

THE LIGHTHOUSE BY THE SEA, an Aesop
Fable.-—This one is good, as are most of Terry’s

Fables. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE NOON WHISTLE, with Stan Laurel.—
This is a good one reeler and has quite a little

slapstick in it. One reel.—Wm. E. Tragsdorf.

Trags theatre, Neillsville, Wis.—Small town pa-

tronage.

OUR GANG.—This is a dandy comedy. Two
reels.—C. E. Hopkins, Hopkins theatre. Cotter,

Ark.—Small town patronage.

THE PEST, with Stan Laurel.—Very funny.
Kept the crowd laughing continuously. Two reels,

good condition.-—O. K. Stablein, Star theatre, Alex-
andria, S. D.—Neighborhood patronage.

RUPERT OF HENTSAU Not worth running.
Nothing to it. Poorest Pathe comedy next to

"Two Wagons Both Covered.” Two reel.—R.
Pfeiffer, Princess theatre, Chilton, Wis.—Small
town patronage.

ROUGHEST AFRICA, with Stan Laurel.—One
of the funniest, with numerous animals. 100 per
cent entertainment. Two reels.^—O. K. Stablein,

Star theatre, Alexandria, S. D.—Neighborhood pa-
tronage.

SKYLARKING.—Very good. Two reels.—O. K.
Stablein, Star theatre, Alexandria, S. D.—Neigh-
borhood patronage.

THE SMITHY, with Stan Laurel.—This is the
limit of all comedies. How could you do it,

Pathe? Two reels.—W. O. Stevens, Apollo thea-
tre, Princeton, III.—General patronage.

THE UNCOVERED WAGON.—This is a take-
off on “The Covered Wagon” and is sure good.
Let’s hear more reports on one reel comedies. One
reel.—-American Legion theatre, Broadlands, 111.—

General patronage.

THE UNCOVERED WAGON O. K. if you’ve
played “The Wagon.” Packs a few laughs. No
complaint. One reel.—Frank Sabin, Majestic thea-
tre, Eureka, Mont.—Small town patronage.

YOUNG SHERLOCKS, with the Gang.—A very
good comedy for Saturday. Got lots of laughs.
Two reels.—O. K. Stablein, Star theatre, Alexan-
dria, S. D.—Neighborhood patronage.

PRODUCERS DISTRIBUTING CORP.
THE FOUR ORPHANS, with Charles Murray.

—

Very funny. Got lots of laughs. We have used
several of these Murray’s and they were all very
good. Two reels, good condition.—O. K. Stablein,
Star theatre, Alexandria, S. D.—Neighborhood pa-
tronage.

UNIVERSAL
FIGHT AND WIN, with Jack Dempsey.—Going

over good. Could do much better but has very
sorry paper on Dempsey. Room for great im-
provement on advertising. Two reels.—J. F.

Lawrance, Lyric theatre, Humboldt, Tex.—General
patronage.

FIGHT AND WIN, with Jack Dempsey.—Have
shown four of these. Pleased some, while others
had no interest in them. Hope they get better
later on. Two reels.—Peter Vifarella, Family
theatre, Utica, N. Y.—General patronage.

ANDY’S HAT IN THE RING Extra good
comedy. Two reels.—A. J. Steggall, Cozy theatre,
Fayette, la.—General patronage.

BE MY GUEST, with Neely Edwards.—Nothing
to it. No action at all except -a woman throwing
some dishes. Very poor. One reel.—O. K. Stab-
lein, Star theatre, Alexandria, S. D.—Neighborhood
patronage.

THE HEALTH FARM WALLOP, with Jack
Dempsey.—Round 9 of “Fight and Win” series.

Some of the other episodes of the series were a
whole lot better than this one. Two reels.

—

John W. Hawkins, Capitol theatre. New Bedford,
Mass.—General patronage.

LOST CONTROL.—A good comedy, one that will
get the laughs. Two reels.—W. D. Patrick, Strand
theatre, Dothan, Ala.—General patronage.

A PIGSKIN HERO, with Eddie Lyons.—Good
film. This is not much of a comedy, but probably
as good as most single reelers. Wouldn’t advise
anyone to book this one. A few laughs. Out of
Milwaukee exchange.—W. T. Davis & Son, Rialto
theatre, Sharon, Wis.—Small town patronage.

A ROYAL PAIR, with Jack Earl.—A comedy

that is a real K. O. If it had not been for this

comedy, we would have been run out of town, as

the feature picture failed. Two reels.—-W. D.
Patrick. Strand theatre. Dothan, Ala.—General

patronage.

THAT’S RICH.—First reel pretty fair. Second
reel nothing. Two reels.—C. F. Rediske, Star

theatre, Ryegate, Mont.—Small town patronage.

WILLIAM TELL.—A Historical Hystory com-
edy.—Have shown several of these comedies and
they are all good. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

VITAGRAPH
THE ALPHABETICAL ZOO.—An interesting

novelty reel showing scenes of animals of all

kinds, with subtitles in humorous rhymes. One
reel.—O. K. Stablein, Star theatre, Alexandria,

S. D.—Neighborhood patronage.

THE BELL HOP, with Larry Semon.—Very,
very fast and funny. He does some good airplane

stunts here in this one. Two reels.—O. K. Stab-

lein, Star theatre, Alexandria, S. D.—Neighbor-
hood patronage.

STATE RIGHTS
A DOG GONE MIXUP (C. B. C.), with the

Hallroom Boys.—I think it would have been a
good comedy if we could have gotten all of it.

We only had about 700 feet to the reel. Print
out of New Orleans, La. Two reels.—W. D. Pat-
rick, Strand theatre, Dothan, Ala.—General pa-
tronage.

DRY WATER (Reelcraft).—Good comedy. Good
print. One reel.—L. Deyo, Mlers theatre, Scho-
haire, N. Y.—General patronage.

ONE A. M. (Essanay), with Charles Chaplain.

—This was the most disgusting comedy that we
ever ran in our theatre. If you want to ruin your
reputation for all the time to come, book it. We
are “off” of Chaplin classics for life. Two reels.

—^Earhart & Lutz, Opera House, Lexington and
Bellville, O.—Small town patronage.

THE SNITCH (Reelcraft), with William Franey.
—An extra good comedy. Good print. One reel.

—L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

STUCK UP (Reelcraft) with Bud Duncan.—

A

dandy comedy. Good print. Two reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-
age.

THROUGH LIFE’S WINDOWS (N. Y. State
Dept, of Health).—Good. Print good. One reel.

—L. Deyo, Miers theatre, Schoharie. N. Y.—Gen-
eral patronage.

THE TWO FISTED JUDGE Fair out-door pic-

ture, that makes a good filler for a program. Two
reels.—C. E. Hopkins, The Hopkins theatre. Cotter.

Ark.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance, Minimum Charsre,

$ 1 .00 .

THEATRE WANTED
WANTED: To lease Modern Theatre, com-

pletely equipped in city of not less than 5,000
population. Would consider house which is

somewhat run down, but can be built up with
proper management. Can guarantee to produce
results. Gilt edged references. Let me know
what you have. Address H. K. Allen, Box 33,
Mountain Grove, Mo.

THEATRE FOR SALE
FOR SALE; Only theatre in Illinois town of

1,700 population. Open six nights. Business
good. Family reasons for selling. Address Nox,
care EXHIBITORS HERALD.

AUTOMATIC PIANO FOR SALE
FOR SALE: Rudolph Wurlitzer, 10-A Auto-

matic Orchestra Piano attachment. Cash new
$7,500. Sell for $2,500 including 135 rolls. Am
installing a large pipe organ and will not need it.

Address F. H. Graaf, Estherville, la.

PROJECTIONIST AVAILABLE
WANTED : By expert projectionist—connec-

tion. Best projection and maintenance work as-
sured. Reliable reference. Can come now. R.
Stevick, 410 South Main St., Delphos, Ohio.

EACH PICTTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,
Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report
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THE FILMMART
Fox

PIERRE GENDRON, J. Farrell Mac-
Donald, who has signed a contract

with Fox, Allen Sears, Rose Trappley,
Maine Geary and Eugenia Gilbert com-
prise the cast which is supporting Shir-

ley Mason in “The Scarlet Honeymoon,”
the first picture, to be directed by Alan
Hale .... Chester Bennett is directing
Edmund Lowe in his next Fox attrac-

tion, “Trailing Shadows,” by Max Brand.
Barbara Bedford has the leading fem-
inine role. « XXX
so POPULAR was “Dante’s Inferno”

at Columbus, O., that it was held over
for an additional week at T. J. Pekras’
Dreamland theatre .... The latest Fo.x

educational, “The Last Word in Chick-
ens,” shows a Long Island chicken farm
with a “population” of 15,000 White
Leghorns Important changes have
been made in the forthcoming schedule
of Fox. “Gold Heels” and “Folly of

Vanity,” due for release Christmas week,
has been set back to January 4. Shirley
Mason’s, “The Stardust Trail,” will be
released on February 8 instead of De-
cember 28. “The Dancers,” due on Jan-
uary 4, has been set back one week.

XXX
GEORGE O’BRIEN, according to Fo.x,

has won the confidence of exhibitors.

The company bases this statement on the
many contracts which have been signed
for “The Roughneck” .... Philadelphia
newspapers were unanimous in their ap-
proval of “Teeth,” the new Tom Mi.x

special in which Tony, his wonder horse,

and Duke, his dog, play important roles

.... George Eastman has written Fo.x

congratulating it upon its masterful pro-
duction of “The Iron Horse.”

XXX
F. B. O.

THE FIVE MILLION dollar produc-
tion program of Film Booking Offices

is under way with the launching of pro-
duction on “Parisian Nights,” which
Gothic will make; “Drusilla with a Mil-
lion,” which Associated Arts is filming,

and “Breed of the Border,” starring

Lefty Flynn. Stories for Fred Thomson
and Evelyn Brent are now in prepara-
tion .... Large sets are now being erect-

ed on the F. B. O. lot for “Parisian
Nights.” One of these will represent the

catacombs of Paris while another will

duplicate La Cave, the Parisian center

of night life. XXX
A NEW SERIES of short subjects to

be written by H. C. Witwer is planned
by F. B. O. Decision to remain actively

in the short subject field was prompted
by the success of “The Go-Getters,”
"Fighting Blood” and “The Telephone
Girl.” The new series, yet untitled, will

deal with small town college life • • • •

Featured in this new series will be
George O’Hara, Alberta Vaughn, Kit

Guard, A1 Cooke and Stanley Taylor.

NAT G. ROTHSTEIN is planning an
aggressive and far-reaching advertis-

ing and exploitation campaign on the
new series of Witwer stories .... Hav-
ing previewed and shipped its second
aviation stunt melodrama, “The Cloud
Rider,” the Van Pelt-Wilson Productions
is ready to launch its third attraction
starring A1 Wilson. It is yet untitled

. . . . Tom Buckingham has been signed
to direct “Lawless Blood,” starring
Evelyn Brent .... Bob Custer has com-
pleted his second picture, “Flashing
Spurs.” XXX

Chadwick Pictures

PRELIMINARY plans for the first pro-

duction in which Chadwick will star

George Walsh are now under way. 1. E.

Chadwick, president of the company, has
just returned from the Coast and will

announce the Walsh program shortlv.

While at the studio, Mr. Chadwick wit-

nessed the shooting of the final scenes

of Larry Semon’s “The Wizard of Oz.”

XXX
“FLATTERY,” the Mission Film Cor-

Motion Picture Producers

knew only one dependable
NEGATIVE Raw Stock,

until

—

NEGATIVE RAW STOCK
proved its superior quality.

They naturally prefer

Stock registering more
detail and definition,

even under poor light

conditions, in fact the

only stock doing full

justice to the camera-

man’s GOERZ lens.

GOERZ POSITIVE RAW STOCK

GOERZ NEGATIVE RAW STOCK

GOERZ PANCHROMATIC STOCK

Sole Distributors:

Fish-Schurman Corp.
45 West 45th St. New York City

poration attraction which Chadwick will

distribute, has been sold to Independent
Film Company of Kansas City for that
territory. This picture, which is being
handled outside the Chadwick 9, was
directed by Tom Forman.

XXX
FRANK BAUM, JR., son of the author

of “The Wizard of Oz,” wrote this

comment to Mr. Chadwick: “Last night
held the greatest thrill of my life.

I viewed the preview of your production
of my father’s book, ‘The Wizard of Oz.’
My only regret is that dad couldn’t live

to see such a magnificent interpretation
of his work.”

XXX
First National

WITH THE engaging of Marion Orth
and Elaine Sterns, well-known sce-

nario and magazine writers, Earl Hud-
son’s First National units now have a
formidable staff to carry out the literary
phases of the Eastern production pro-
gram arranged by General Manager
R. A. Rowland. Miss Orth is to prepare
the adaptation of “Chickie,” Elinore
Meherin’s novel. Miss Sterns is adapt-
ing “Uriah’s Son,” in which Ben Lyon is

to be featured. Hudson’s staff now con-
tains four women, including Marion Fair-
fax, who is chief of the editorial staff,

and Alice Scully. On the male side are
Earl Snell, Joseph Poland, Arthur Stat-
ter and two others now in Pittsburgh
doing research work on “United States
Flavor,” an epic of the steel industry.
Miss Fairfax is editing “The Lost
World,” which First National and Wat-
terson R. Rothacker are producing from
Conan Doyle’s adventurous novel. Ar-
thur Statter and Alice Scully have com-
pleted the continuity of “One Way
Street,” which John Francis Dillon has
started filming with Ben Lyon and Anna
Q. Nilsson in the featured roles.

XXX
“HIS SUPREME MOMENT” has been
chosen as the titl^ of the next Samuel

Goldwyn-George Fitzmaurice production
previously announced under the title of
the author’s story, “World Without
End.” Blanche Sweet and Ronald Col-
man have been chosen for leading roles

thus far .... The cast of “One Year
to Live” which Irving Cummings is film-

ing for M. C. Levee has been completed
and now includes Rosemary Theby, Jo-
seph Kilgour, Leo White, Aileen Pringle,

Antonio Moreno, Dorothy Mackaill,

Tully Marshall, Marc MacDermott, Rob-
ert Edeson and Marjorie Daw.

XXX
RICHARD BARTHELMESS has com-

pleted “New Toys,” his latest Inspira-

tion production for First National and
will start work February 14 on “Soul
Fire.” This is an adaptation of Martin
Brown’s new play, “Great Music.”

( Continued on page 84 .)



Consolidated Certified Prints

“Silk

Stocking

Sal”
Starring

Evelyn Brent
Directed by

Tod Browning
Photographed by

Silvano Balboni L

Released by

F. B. O.
WhatSilk Stocking “Sal” deserved her name

she revealed to the camera, Certified Prints re-

fiect correctly on the screen.
|

That is what Certified Prints are guaranteed to

do, and that is why they are chosen by producers'

who want
|
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(Centre) Evangeline Russell, who plays the feminine lead in “The Red Wolf,” a Lowell Film Productions, Inc., feature

soon to be issued for the independent market. Left and right, two scenes from the same picture with John Lowell starred.

(Continued from page 82J

Producers Distributing Corp.

MILDRED HARRIS has been signed

by Hunt Stromberg to play opposite

Harry Carey in the latter’s new attrac-

tion, “Beyond the Border.” This picture

is the first of the new Carey series •
•

;

Foreign distribution of “Charley’s Aunt,”
which the Christies are producing for

ProTtcers Distributing Corporation, will

be handled by Simmonds-Kann Enter-

prises, Inc. The deal was closed by
Harry Rowson of Ideal Films, London.

XXX
THE EAST out-distanced the West in

the P. D. C. sales contest which has just

closed. First prize in the drive was
awarded by Paul C. Mooney to L. J.

Hacking, manager of the Boston branch.

C. D. Hill of St. Louis won second place,

and G. R. Ainsworth of Pittsburgh, third.

G. Soloman and E. M. Schnitzer, both of

New York, won the individual salesmen’s

prizes. Mr. Mooney announces that all

divisions exceeded their sales quotas.

XXX
HERE’S A NEW kind of record and it’s

held by Joe Stout, branch manager at

Los Angeles. Within the last three

weeks. Stout has booked P. _D. C. pic-

tures as opening attractions in five new
theatres. The new Mission, San Diego,

opened with “The Chorus Lady;”
Bakersfield theatre, Bakersfield, opened
with “Barbara Frietchie;” Tulaine Thea-
tre, El Centro, opened with “The Siren

of Seville;” Link theatre, Los Angeles,

and the Colonial at South Pasadena,
both opened with “Reckless Romance.”

XXX
Universal

UNIVERSAL announces that Rupert
Julian has just completed what the

company regards as the most ambitious
sequences of scenes ever put into screen

form. They are the scenes of the Paris

Opera House and are a feature of “The
Phantom of the Opera.” This special,

according to Universal, will outdo “The
Hunchback of Notre Dame” in magni-
tude and artistic accomplishment.

XXX
“THE TORNADO,” starring House

Peters, has just had its Broadway pre-

miere at the Piccadilly theatre. New
York. According to Universal the show-
ing was a triumph for both the star and
the picture .... The air mail was used
by Universal to ship prints of Interna-
tional Newsreel containing pictures of

the Gomper’s funeral, to leading theatres

of the country. Owing to the coordina-

tion between cameramen, the editing de-

partment and the distribution company,
these pictures were en route to all parts

of the United States early Wednesday.
XXX

PRODUCTION has started at Universal
City on “Siege,” the Samuel Hopkins

Adams novel in which Virginia Valli will

star. Svend Gade, the celebrated Danish
director, will handle the megaphone on
this attraction. Co-starring with Miss
Valli will be Eugene O’Brien .... Wil-
liam A. Seiter has completed “Danger-
ous Innocence,” the new Jewel picture

co-starring Laura La Plante and Eugene
O’Brien. XXX

Warner Brothers

SPECULATION is high in the Warner
Brothers studios concerning the choice

that will be made in filling the feminine
role in the play whose cast will be head-
ed by Bert Lytell. Announcement has
been made that the first scenes will be
taken in two weeks, since Lytell has

come to an agreement with Warner
Brothers. XXX
COMPLETION of a selection of novels

to be made into films will soon be
reached by the Warner company.

XXX
CHILDREN are delighted to hear the

announcement that a deal has been con-

sumated by which there will appear the

Rin-Tin-Tin chocolate bar, a five cent

novelty, made by the William Patterson
Company, Ltd. XXX
THE NEXT work to be done by Mai

St. Clair, since he has completed “On
Thin Ice,” will be “How Baxter Butted
In,” taken from the old stage play filled

with many comedy situations.

XXX
Principal Pictures Corporation

A FEATURE of the exploitation cam-
paign conducted on behalf of the re-

cent picture written by Harold Bell

Wright, “The Mine With the Iron

Door,” was the club organized among
his followers which bore his name.

XXX
A SECOND release under the author-

ship of Harold Bell Wright, “The Re-
creation of Brian Kent” is progressing
rapidly under the supervision of Director
Sam Wood. Kenneth Harlan, Helene
Chadwick, Mary Carr and ZaSu Pitts

are featured in the screen version of the

novel.

Metro-Goldwyn-Mayer

SNOW next August is the prediction if

the public does not turn out in

throngs to see “Circe The Enchantress,”
according to the statement made by
Louella Parsons in the New York Ameri-
can. In this picturization of the Blasco
Ibanez story Miss Murray wears “many
jewels, much fuzzy hair and not too
many clothes,” said Miss Parsons.

XXX
ARRANGEMENTS HAVE been made

to take the production of Victor Sea-
strom’s “He Who Gets Slapped,” to the
Tremont Temple where it will begin an
extended engagement on December 29.

Anticipation of the play’s success there
is based on the record it made at the

Capitol theatre in New York.

XXX
SHOWMANSHIP legislation has been
introduced into the Metro-Goldwyn-

Mayer’s Culver City studios, by Irving
G. Thalberg, associate studio executive,

by placing in each department of produc-
tion a “police showman” to enforce a

set of box office laws. Contrary to the
first impression gained from the name
of the new policy the “police” are not
blue-coats ready to subdue riotousness
but are critics whose business it is to

watch for errors in production that tend
to decrease the drawing power of the

picture or deprive it of a degree of its

“satisfying power.” In case a point of

this kind is raised “Judge” Irving Thal-
berg holds an immediate hearing.

XXX
B. P. Schuiberg

THE FIRST OF a series of purchases
of screen material for next year’s pro-

gram has been made by B. P. Schuiberg
Productions in the acquisition of “Lew
Tyler’s Wives,” Wallace Irwin’s novel of

Marriage . . . “Free to Love,” which
Frank O’Connor directed has been com-
pleted. Clara Bow, Raymond McKee,
Alec B. Francis and others are in the

cast. XXX
“THE PARASITE,” Helen Martin’s

novel which is Gasnier’s next produc-
tion has been adapted by Eve Unsell.

The cast chosen for it includes Owen
Moore, Madge Bellamy, Bryant Wash-
burn, Lillyan Tashman, Mary Carr and
Bruce Guerin .... Clara Bow has been
chosen to head the cast in “The Boom-
erang,” the Belasco play by Winchell
Smith and Victor Mapes.

(Continued on page S6)
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EASTMAN
POSITIVE FILM

Nowadays theatre audiences make
a definite demand for good photog-

raphy—for pictorial quality on the

screen—nothing else will do.

Eastman Positive Film is made to

fit this demand—it must carry qual-

ity from studio to screen. And it does.

Look in the transparent film margin

for the identification “EASTMAN”
“KODAK” in black letters.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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A scene from Josef von Sternberg’s independent production, “The Salvation
Hunters,” produced on the Coast without stars under Mr. von Sternberg’s per-
sonal direction. United Artists will distribute it.

(Continued from page 84)

Pathe

THE WILDERNESS of Southern Cali-

fornia, where “The Girl Vigilante” was
being filmed, was the dining room for

the Thanksgiving dinner of the company
of seventy-five people on location who
were working on the new Pathe serial.

C. W. Patton, the producer, could not
permit work on the picture to be stopped
long enough for the company to have
Thanksgiving dinner at home and there-

fore shipped all the necessities of a large

celebration to the company.

XXX
JEAN HAVEZ, formerly story writer
and “gag” man for the Harold Lloyd

corporation, has, after six months’ ab-

sence, returned to his former employer
to assist in the making of the new col-

lege comedy for Pathe. During his ab-

sence he traveled in Europe.

XXX
ANNOUNCEMENT has been made that

the new Pathe serial made under the

working title, “The Girl Vigilante,” has
been permanently named “Idaho.” . . . .

Word has been received from the West
Coast that Mrs. Catherine Sennett,
mother of Mack Sennett, has arrived in

Los Angeles on her annual visit.

XXX
AN ARGUMENT for peace is conveyed

in the two reel novelty picture, “Death
Ray.” In it are found discoveries re-

lated to the science of warfare in its ex-

treme gruesomeness.

XXX
C. B. C.

WITH THE completion of “The Fear-
less Lover,” the Perfection series of

eight pictures for C. B. C. is rounded
out. Variety has been a dominating fea-

ture of the series. “The Battling Fool”
is a prize fight story; “Racing for Life”
is an auto racing picture; “A Fight for

Honor” is a railroad story; “Women
First” deals with Kentucky race tracks;
story; “The Beautiful Sinner” is a de-
tective story while “Tainted Monev” is

a story of the lumber country and “The
Fearless Lover” tells the story of a

young police recruit’s triumph.

ELAINE HAMMERSTEIN and A1
Roscoe are featured in the latest Co-

lumbia picture, “One Glorious Night”
. . . . Production of George Barr Mc-
Cutcheon’s “A Fool and His Money,”
with William Haines and Stuart Holmes
is nearing completion .... Beverly
Bayne, Ralph Lewis, Vera Lewis and
William Austin have been added to the

cast of “Who Cares,” from Cosmo Ham-
ilton’s novel of the same name.

XXX
Associated Pictures

SAWYER-LUBIN have engaged the
Universal studios at Fort Lee, N. J.,

for the production of the new Barbara
La Marr starring vehicle, “Hail and
Farewell.” This stage play has been
adapted and put into continuity form by
Frederick and Fanny Hatton. First

National will issue the production. As
yet no supporting cast or director has
been named. XXX

Henry Ginsberg
HENRY GINSBERG announces the

following additional territorial sales of

the Benny Leonard series of two-reel

features, “Flying Fists”:
Washington, Idaho and Montana, De Luxe

Feature Film Co., 2016 Third Ave., Seattle,

Wash.; District of Columbia, Maryland and Vir-
ginia, Trio Film Exchange, 926 New Jersey

Washington, D. C. ;
Kentucky and Tennes-

see, Big Feature Rights Corp.. 221 South Third
Sr, Louisville, Ky. ; Upstate New York, Golden
Rule Pictures, Inc., 505 Pearl Street, Buffalo,

N. Y. XXX
NEW YORK motion picture critics

greeted Benny Leonard’s Broadway
film debut in “Flying Fists” with much
praise, at the showing of the picture at

the Rialto theatre. The Herald-Tribune
declared that “it looks as good as the

old ‘Leather Pusher Tales’ used by Reg-
inald Denny.” The reviewer for the

Daily Mirror rhapsodized to the effect

that she had never seen more punch
on the screen than in “Flying Fists”.

The Evening World classifies Leonard’s

acting as exceptionally good.

Gerson Pictures Corp.

PRIOR TO leaving New York, General
Manager Berger of Gerson Pictures,

which is producing a series of Richard
Holt productions and distributing them
under franchise on the independent mar-

ket, closed a deal with Manager Jack
Bellman of Renown Exchange, New
York, whereby Renown will handle the
entire series of eight pictures in the ter-

ritory comprising the entire state of
New York, Long Island, and Northern
New Jersey. XXX

Associated Exhibitors

GLADYS WALTON has returned to
the screen to play the leading feminine

role in the forthcoming Associated Ex-
hibitors Production entitled, “The Sky
Raider.” She is being starred along with
Captain Charles Nungesser, French Ace,
who was chosen for the part because
much of the action of the production
occurs in the air. Her appearance in

“The Sky Raider” marks her return after

an absence from the screen of one year
when she studied art in Europe.

XXX
DOUGLAS MACLEAN’S new comedy,
“Introduce Me,” which will be released

by Associated Exhibitors about Febru-
ary 1st is said to be a bit of hilarity.

The scenes for the picture are laid in the

Swiss Alps and in Paris. Opposite the

star the leading feminine role is played
by Anne Cornwall, once a member of

Christie Comedies.

XXX
ECHOES of the efforts of MacLean in

his first year as an independent pro-

ducer have been heard cominc^ from vari-

ous exhibitors in England. British

critics have also given this young pro-

ducer credit as one of the screen’s ex-

cellent comedians.
XXX

Paramount
“MOONFLOWER,” the stage success

in which Elsie Ferguson recently

scored, has been obtained by Paramount
and will be produced under the title,

“Eve’s Secret” with Betty Compson in

the starring role. Alan Crosland will

direct .... Raoul Walsh, who recently

completed Pola Negri’s “East of Suez,”
will produce “The Spaniard” for Para-
mount. Ricardo Cortez and Jetta Gou-
dal will head the cast.

XXX
ANNOUNCEMENT is made by Jesse

L. Lasky that Kenneth Harlan has
been signed to play the leading role op-

posite Bebe Daniels in “The Crowded
Hour” which E. Mason Hopper will

direct. . . Irving Willot is directing

“The Air Mail” by Byron Morgan . -

Frank Tuttle, director, Adolphe Menjou,
Lillian Rich and Kenneth McKenna will

spend New Year’s in Cuba filming “A
Kiss in the Dark.”XXX
DOROTHY SEBASTIAN, whose name

is new to screen followers, has been
named for the role of Dorothy Freeman
by Robert T. Kane who is producing
“Sackcloth and Scarlet” with Kenry
King directing .... Production of “Old
Home Week” by George Ade will be
started in the east this month. Tom
Geraghty is writing the. screen play for

the new picture which will star Thomas
Meighan.

4: ^ 4:

Independent Pictures Corp

A PRINT OF “Duped,” fourth of the
series of eight pictures starring Wil-

liam Desmond and Helen Holmes, has
been received in the New York office of

Independent Pictures Corporation. . . ,

Billy Cody has started work on “Riding
Grit,” the sixth of the series of eight pro-
ductions he is making for Independent.
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New Year Program
Outlined by Flinn

at Sales Meetings
(Continued from page 29)

all probability Agnes Ayres will be the star.

On March 16 A. H. Sebastian will pre-
sent the famous stage stars Weber and
Fields in the adaptation of the successful
stage play “Friendly Enemies.” As a play,
this established an enviable reputation. The
film adaptation was made by Anthony Paul
Kelly and it will be produced by Belasco
productions under the direction of George
Melford.

Schedules Second Christie

“Stop Flirting,” the second of the A1
Christie features, will be released on March
30. This will be an adaptation from the
successful London musical farce which ran
continuously for two years at the Shafts-
bury theatre. It will be an all-star pro-
duction and will be produced under the
direction of Scott Sidney.
“The Awful Truth,” starring Agnes

Ayres, will be released on April 6. This
will be an adaptation of the play bv Arthur
Richman in which Ina Claire scored in New
York.

^

It will be an Elmer Harris produc-
tion directed by Paul Powell.

Three productions in the Harry Carey
series will be released during April, June
and July These will be “The Bad Lands”
on April 13 ; “The Dark Horse,” a racing
story, on June 1 ; “The Texas rail,” on
July 1.^. They will all be personally super-
vised by Hunt Stromberg and directed by
Tom Forman.
Those attending the Cleveland convention on

Jtecember 15 and 16 were Vice-President Paul C
Mooney: Vice-President John C. Flinn; Central
Division Manager Pohert Cotton: Western- Di
vision Manager L. W. Weir; J. J. Mooney, Cleve-
land manager; R. E. Peckham, Detroit manager:
Dudley Williston, Indianapolis manager: N. G.
Shafer, Cincinnati manager; Charles W. Tyler,
Indianapolis salesman; R. Mochrie and F. G.
Schram, Cleveland salesmen: W. L. Schmidt, J.
C. DeWalt and Joseph P. Hamilton, Cincinnati
salesmen; Arthur Richardson, C. A. Gordon and
E. H. Shalitt, Detroit salesmen.

The convention at the Congress hotel, Chicago,
was attended by Midwest Division Manager Cecil
Maberry; Western Division Manager L. W. Weir;
Branch managers: H. S. Lorch, Chicago; C. H.
Feldman, Minneapolis; C. D. Hill, St. Louis:
Charles Knickerbocker, Kansas City; Truly Wild-
man, Omaha; G. C. Brown, New Orleans; R. A.
Morrow, Dallas. Salesmen: Clarence Phillips,
Thomas Greenwood, Sig Decker, J. M. Hickey,
W. Van Gelder, Charles Lundgren, Chicago;
Frank Owens, Minneapolis: L. W. Brown, W. S.

Haynes, G. I. Bradford, J. H. Bradford, of St.

Louis; L. W. Nathanson and George Naylor,
Kansas City; Milton Frank, of Omaha.

**Junior Movies” Prove
Successful in New York

(Public Relations Department)

ALBANY, N. Y., Dec. 23.—Having
proved successful in both Albany and
Troy, N. Y., Junior Movies are now being
extended to embrace the neighboring
places of Cohoes, Green Island and Water-
vliet, each of which is connected by trolley

with Troy.

Walter Roberts, manager of the Troy
theatre, visited the schools in these four
places last week with the result that chil-

dren from these places will come to Troy
on Tuesday morning, December 30, to wit-
ness “Peter Pan” at the Troy theatre with
an admission charge of ten cents. The
same picture will be shown the children of
Troy on December 27, and the children of
Albany on January 3.

“U” Engages Engineer
NEW YORK.-;—L. Huveldop, engineer of inter-

national reputation, and for many years in the
diplomatic field, has been engaged by Universal
to do special research work in the Orient. He
has left New York for the Straits Settlements.

JOHN E. KENNEBECK, who is Para-
mount’s exploitation representative in
Australia, New Zealand and the
Antipodes. In the “Foreign Market”
recently, Mr. Kennebeck told some-
thing of the exploitation methods used
by theatre men in Australia.

The Big Ones of

1924
By T. O. SERVICE
{Continued from page 33)

several pictures during 1924, notably “Bab-
bitt” and “Beau Brummel.”
Harold Lloyd comes through with an-

other one of his clean-cut comedies. “Hot
Water” is quite up to this comedian’s for-

mer work and has some mighty funny stuff

in it.

Mack Sennett, long the comedy king,

made some of the funniest of his career
last year with Harry Langdon. This boy
is a real comedian and it won’t be long be-

fore he is at the top of the heap. His
work is unique and he is growing more
popular with the fans every day.

Steiner Sees Success
in Independent Films
(special to Exhibitors Herald

)

NEW YORK, Dec. 23.—William Steiner
announces that his Edith Thornton Pro-
ductions have met with instant approval by
the trade and reviewers. Leo Maloney Pro-
ductions are now considered to be standard
attractions, while Charles Hutchison (Hur-
ricane Hutch) started off his five-reel

series with a vigorous pace both in stunts
and settings. The units are all working
in Hollywood and are looking forward to
one of the best years for independent pro-
ductions.

Forms Export Company
(Special to Exhibitors Herald)

LOS ANGELES, Dec. 23. — Jack
Schaefer, former film exchange man-
ager, has organized International Agen-
cies, an export and import organization,
with offices at 1906 Stanford Avenue, Los
Angeles.

Acquires Leonard Series
NEW YORK,—H. C. Dressendorfer, of Indian-

apolis, has purchased the rights to the Benny
Leonard series of two-reel features, “Flying
Fists,’’ from Henry Ginsberg

Elect James Head of
Ohio Exhibitor Body;
O*Toole Attends Meet

(Continued from page 25)

urer, cannot fill the position any longer,

due to illness.

Smoots on Board

The executive board consists of H. V.
Smoots, Mt. Vernon; Henry Bieberson,
Delaware; B. Z. Levine, Cleveland; A. G.

Hettesheimer ,
Cincinnati

;
Cladwell H.

Brown, Zanesville, and A. C. Himmelstein,
Sandusky.

Considerable interest was shown by the

members toward the motion picture ma-
chines that were exhibited by dealers. Com-
ments came from all angles on the perfec-

tion of the various machines.

The next annual convention, which will

be the fifth, will again be held in Columbus
sometime next year. This will be the

fourth time the annual meeting has been

held in the Buckeye capital.

Attending the convention were:

George Fenberg, Auditorium, Newark; E. A.

Keen, Oxford, Oxford; A. C. Himmelstein, Plaza,

Sandusky: George Revelis, Cinderella; Coshocton;

O. E. Belles, Main, Cleveland; J. J. Harwood,
Lexington, Cleveland; H. H. Lustig, Waldorf,

Cleveland: M. Berkovitz, Milo, Cleveland; S.

Klinger, Cleveland: Maurice Kaplan, Cleveland;

Sara F. Deutsch, Regent, Cleveland; E. E. Bair,

State Uhrichsville; Louis Cowan, Pictorium and
Vale, Dennison; John A. Perruzzi, Butler, Niles;

Harry Carl, Opera House, Ashland; Henry S.

Horwitz, Olympia, Cleveland; Henry Bieberson,

Jr., Delaware; Dave L. Schumann, Cleveland;

H. T. Palmer, Lyric, Columbus; C. M. Taylor,

Garden, Columbus; W. P. Mellott, American, Lee-

tonia; C. V. Rakestraw, State, Salem; E. J.

Myers, Chillicothe; J. E. Kaiser, Chillicothe;

M. S. Fine, Savoy, Cleveland; Frank Gross, Su-

perior, Cleveland; Sdw. Hiehle, Marietta; J. M.
Urbansky, Jennings, Cleveland; C. L. Dasher,

Strand and Lyric, Van Wert; L. F. Eick, Fenray
and Pastime, Martins Ferry; J. H. Rubens,
Strand, Newton Falls; H. Rosenthal, Lee, Ra-
venna: Ed. Paul, Regent, Springfield; Paul Rus-
sell, Russell; Somerset; George L. Law, East-

land, Portsmouth; G. R. Moore, Lion, Bellevue;

J. A. Ackerman, Cincinnati; W. J. Powell, Lonet,

Wellington; H. I.. Tracy, Opera House, Willard;

A. G. Hettesheimer, Orpheum, Cincinnati: Geo. J.

Kolb, Cincinnati; B. Z. Levine, Cleveland;
Charles Weigel, Madison, Cincinnati: W. K. Rich-

ards, Royal, Findlay; S. B. Toth, Columbus; Fred
P. Heichert, Port Clinton; Chas. A. Kuehle, Cin-

cinnati; Sam E. Lind, Zanesville; C. H. Brown,
Zanesville; C. E. Ashbrook, Exhibit, Ashley; Mr.
Mooney, Bellefontaine; C. H. Graves, Palace, Co-
lumbus; W. M. James, Broadway, Columbus: J.

Real Neth, James, Columbus; John_ H. James,
manager, Gri^nd, Columbus; J. E. Wilson, State,

Columbus; H. F. Eger, James, Columbus: Earl
Pepper, Eastern, Columbus; J. D. Kennedy, Co-
lumbus; Mr. Monahan, Opera House, Corning;
Alfred Rex, Princess, Wauseon; G. Guillia, Na-
tional; Akron; J. Davidson, Glen, Cleveland;
John L. Damm, Strand and Opera House, Wads-
worth; B. F. McCoy, Strand, Bellefontaine; F. H.
Staup, Capitol, Delphos; Frank Buben, Akron;
Ike Friedman, Akron; Ben L. Morris, Temple,
Bellaire; J. C. Platt, Lyric; Mt. Vernon; H. V.
Smoots, Vine, Mt. Vernon; Lawrence Burns,
Champion, Columbus; Louis Israel, Heights, Cleve-
land; Adam Flohr, Hart, Cincinnati.

Booking Company Gets

Deal for Wright Film
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—Irving M. Les-
ser, vice president of Principal Pictures
Corporation, announces that Harry Rath-
ner, special representative of Principal, has
just closed a deal by which American
Booking Company will handle Harold Bell

Wright’s “The Mine With the Iron Door,”
the Baby Peggy Principal productions and
the Big 6, distributed through Principal,
for the Michigan territory.

Representatives of the American Booking
Company took over the Michigan territory
after studying the run at the Madison thea-
tre, Detroit, of “The Mine With the Iron
Door,” which is said to have broken rec-
ords and caused much favorable comment.
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MIDDLEmSI EVENK
OPENS DRIVE FOR
BIG ATTENDANCE .

AT NATIONAL MEET
Staab Invites Ohio Theatre

Owners to Mihvaukee for

M. P. T. O. Conclave

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Dec. 23.—The
opening drive to insure a record attend-

ance at the national convention of the

Motion Picture Theater Ow'ners of Amer-
ica, which will be held in Milwaukee in

May, was launched last week when Henry
Staab, executive secretary of the Wiscon-
sin unit, extended a personal invitation to

members attending the Ohio state conven-
tion.

Mr. Staab appeared as a speaker at the

Ohio gathering, his subject being “Organi-
zation.” Besides addressing the meeting,

however, he spent considerable time but-

tonholing individual members and selling

them on the idea of boosting the national

sessions.

Work in anticipation of the national

convention is expected to begin in earnest

in Milwaukee on Dec. 30 when the board
of directors of the Wisconsin unit meets
to name special committees and discuss

preliminary steps towards welcoming the

nation’s exhibitors.

* *

With the state legislature scheduled to

reconvene shortly, Wisconsin exhibitors are

pricking up their ears in an effort to dis-

cover if advocates of the blue laws and
similar reform movements will start a new
assault at Madison.

The last two sessions have been marked
by considerable activity on the part of the

reform element and it is regarded as cer-

tain that the new meeting will be no ex-

ception. However, according to Ered
Seegert, president of the Motion Picture

Theater Owners of Wisconsin, members
of his organization are not particularly

worried.

Exhibitors this year occupy a somewhat
improved position inasmuch as they are

now officially represented in the legislature

by Henry Staab, executive secretary of the

Wisconsin unit, who was returned victor

at the last election.

* *

Milwaukee, after experiencing two of the

greatest weeks of business of the present

season, appears finally to have been hit by
the annual pre-holiday slump. With few
exceptions, exhibitors throughout the city

are registering their yearly complaint that

Christmas shopping and the expense at-

tached thereto has put a crimp into the

show business.

“He Who Gets Slapped,” playing the Al-

hambra, appeared to hold the edge among
downtown houses a't the beginning of the

week while “The Ten Commandments,”
starting a two weeks’ run at the Davidson,

Thieves Again
Patronize Newman

( special to Exhibitors Herald)

KANSAS CITY, MO., Dec. 23.

—For the second time within ten
days and the third time within a
year, Frank L. Newman, promi-
nent exhibitor of Kansas City,

was the victim of bandits Friday.
This time the loss was only $1,000,
the previous loss a few days ago
having been $15,000. The receipts
taken this time were from the
Royal theatre, the Newman the-

atre having suffered the two pre-
vious losses.

A lone bandit had hidden him-
self away in the basement of the
theatre. About 10 o’clock at night
William Jacobs, house manager,
and Lee Buchta, doorman, took
the receipts of the night in a metal
box and started for the manager’s
office in the basement. /Is they
entered the children’s playroom
they were commanded by the
bandit, who had a revolver con-
cealed beneath an overcoat slung
over his arm, to hand over the
box. Both Mr. Jacobs and Buchta,
being unarmed, offered no resist-

ance.

regularly the home of the spoken drama,
did fairly well with prices ranging from
so cents to $1.50.

Saxe’s Wisconsin, playing Thomas
Meighan in “Tongues of Elame,” also did

fair business, but all other theaters re-

ported considerable falling off in patron-

age, including the Palace Orpheum.
“Business is rotten—worse than it was

last year before the holidays,” declared

Fred Seegert, who besides being president

of the Motion Picture Theater Owners of

Wisconsin, operates the Regent, an outskirt

house.

“Saturday and Sunday business is hold-

ing up, but conditions during the rest of

the week are bad,” was the report of A. L.

Gutenberg, president of the Milwaukee unit

of the M. P. T. O. and operator of the

Grand theatre, also an outskirt house.

Managers Out in Territory

Even though the temperature hovers near

zero and the ground is covered with snow,

Kansas City exchanges refuse to be checked
in a prosperous rush for Christmas busi-

ness. M. A. Levy, Fox branch manager,
left in a hurry for Topeka, Kan., and other

key centers, while close upon his heels fol-

lowed Bob Withers, Enterprise branch
manager, who made his 999th trip into the

territory. After spending six weeks in the

territory, C. E. Reynolds, Educational rep-

resentative, returned to find himself almost

a stranger along the “ol’ row.” J. D. Jer-

nigan, traveling auditor for Vitagraph,

stopped long enough in Kansas City to give

the books of the local branch the “once

over.”

KANSAS-MISSOURI
LAUNCH CAMPAIGN
FOR NEW MEMBERS

C. E. Cook, Business Head,
Will Make Four Months’

Tour in Territory
(Special to Exhibitors Herald)

KANSAS CITY, MO., Dec. 23.—At a
meeting in the Hotel Muehlebach, Kansas
City, of the organization committee of the
M. P. T. O. Kansas and Missouri Tuesday,
C. E. Cook, business manager, officially

was appointed to conduct a membership
campaign in Missouri and Kansas, which
will last about four months, going out into

the territory and meeting all exhibitors per-

sonally. Although Mr. Cook literally has
been “loaded down” with routine work at

headquarters in Kansas City, he will aban-
don the office and a temporary substitute

will be obtained. J. W. Watson, Kansas
City ;

A. F. Baker, Kansas City, Kan., and
L. M. Aliller, chairman, constituted the or-

ganization committee.
In conjunction with the membership cam-

paign in the territory, another campaign
now is under way to make Kansas City,

Mo., a 100 per cent organization. Following
the completion of both campaigns, no ex-
hibitor in either state will be solicited for
membership. He must come in on his own
initiative. The running of slides, or sim-

ilar co-operation, will not constitute a mem-
bership in the future. All dues must be
paid promptly.
The organization committee also ap-

proved the newly arranged schedule of
dues V/a cents per capita for towns up to-

50,000 and 1 cent per capita for cities more
than that. The assessments against each
town will be divided equally among the

number of member theatres. A $200 maxi-
mum has been fixed for a single exhibitor.

About 850 theatres will be visited by Mr.
Cook on his trip.

* *

Several important matters, including leg-

islative problems, are expected to be dis-

cussed at the next regular meeting of the

board of directors of the M. P. T. O. Kan-
sas and Missouri at Kansas City, January
19. Statements on dues now are being
mailed out by the “wholesale” at the organ-
ization’s headquarters and, according to-

C. E. Cook, business manager, results are
coming fast.

* * *

No expense has been spared by the Kan-
sas City Star in renting Convention hall,

Kansas City, which seats more than 15,000,

for the premier showing of “Peter Pan,”
Paramount production, as a Christmas
party for school children of Kansas City

and suburbs. The showing will be Decem-
ber 27, but Miss Betty Bronson, who plays

the title role, will be in Kansas City Friday
and will be escorted by an honorary body-
guard to all schools of the city. The fact

that the Rialto and Rivoli theatres of New
York and the Newman theatre of Kansas
City would show the picture simultaneously

the week after Christmas received a liberal

portion of the column story which was de-

voted to the picture.
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CHICAGO PERSONALITIES
By J. R. M.

Among the distinguished visitors to

Chicago last week we had Irving

•Lesser and bride, who were registered

at the Blackstone Hotel for two days, be-

fore proceeding to Los Angeles.
*

Joe Wolf, who is connected with the

Famous Players-Lasky office, Jersey City,

arrived in Chicago Friday to spend a few
days with his brother, Nat Wolf, of the

Orpheum circuit picture department.
if; ^ *

The Park theatre, Evanston, has an-

nounced a 25 per cent reduction in price of

admission, the new Miller & Spencer house,

which is one of the prettiest and best ap-

pointed for its size in the mid-west, having

enjoyed unusual patronage from the start.

The new scale of admissions goes into

effect December 29.

Composer Dies

As Husband Plays
While her husband, Gabriele

Rasanoff, violinist at the Riveria
theatre, Chicago, with trembling
fingers and tear-filled eyes played
“Broken Butterfly,” her favorite

composition, and one she had
written herself, Claire Le Maire
died December 15.

Miss Le Maire, as she was
known professionally, lived with
her husband at 4700 Racine ave-
nue, and was stricken about two
months ago with heart disease.

Her mother is Mrs. Claire Gil-

bert, writer and composer, and
her brother is Earl Jay Gilbert,

Jr., an actor living in Los An-
geles. Miss Le Maire was lead-

ing woman at the Imperial the-

atre in stock and had appeared
in “Smilin’ Through,” “Common
Clay,” “Pollyanna” and “Peg o’

My Heart” during the present sea-

son. She was 25 years old.

“Chick” Keppler, Pathe salesman, put
on a get-together party at his home last

Friday evening, at which Fred Aiken, man-
ager and all the salesmen enjoyed a de-
lightful dinner.

^ Jjt

Frank Schaefer, well known in theatre

circles hereabouts, postcards L. A. Ullrich,

Pathe salesman, from Florida, where he is

spending a seven weeks’ vacation. Frank
says the golfing is fine.

^

Mrs. M. Bennett, who manages the

Hoosier theatre, Whiting, Ind., has taken
over the New theatre at Indiana and 43rd
streets, where she has inaugurated a policy

of high-class vaudeville and pictures. At
her Whiting house she held a turkey raf-

fle Tuesday night which brought out the

crowds, and Friday afternoon of this week
she is staging a Kiddies’ matinee, with
special features.

* *

If you run into a lot of strange looking
creatures around McVickers theatre these

days don’t be alarmed. It’s only a mous-
tache contest being participated in by Ralph
Kettering, John J. Jones, Aaron Jones, Jr.,

Brude Fowler and Ed Olmsted. The one
who grows the finest hirsute adornment on

the upper lip by January 1 gets the prize,

a concrete bath sponge.
^ ^ ^

Jack Stein, F. B. O. shipper, received a
check for ten bucks from the home office on
account of the little stranger who recently

arrived at his home, from the F. B. O.
Baby Club fund.

^ ^ ^

Nate Wolf, of the picture department,
Orpheum circuit, has returned from St.

Louis, where he was booking pictures into

the circuit’s houses.
* *

Cleve Adams, division manager F. B. O.,

is the proud possessor of a handsome Glad-
stone pigskin bag, with gold mounted trim-

mings, and a pretty Malacca cane with an
ivory handle, the gift of the manager and
salesmen of the F. B. O. Chicago office.

In return Cleve presented each one with
a pretty gift.

^

And, speaking of Xmas, Clayton Bond
received a beautiful lounging robe from
the First National boys, and Roy Alex-
ander a silver service from the Universal
salesmen.

* *

Guy M. Wampler has again taken over
the Royal theatre, Palestine, 111.,

4: * *

Highland Park is to have a new theatre.

The contract has been let to Architect
William D. Mann for a modern 900 seat

house to be known as the Pearl, in First

street. Highland Park, 111.

* * *

John Voumvacias announces that a new
1500 seat house will be erected soon at Blue
Island Avenue and 18th Street. E. P. Ru-
pert and R. Levine are architects.

* * *

Matt Cavanaugh, former assistant man-
ager of Chicago office of Fox, but recently

connected with the Milwaukee office, has
been transferred to Boston. Matt left Sun-
day for New York. The change is a pleas-

ant one for Mrs. Cavanaugh as Boston is

her home town.
4:

Gradwell Sears, Go-getter of the First

National exchange, is spending his Christ-

mas holidays down St. Louis way.
^

Running for Alderman
1. Maynard Schwartz, manager of Edu-

cation Exchange, is out for office these

days. Mr. Schwartz is the motion picture

candidate for Alderman of the Fifth ward,
and from all indications has a good chance
of landing the job. Everyone in the pic-

ture business is plugging for the popular
manager.

^ ^ ^

George Smith, Fox salesman, is out

again after being banged up when his

Chevrolet was wrecked by a Yellow cab

last week.
^ ^ ^

Manager in Town
Sam Sherman, manager of the Metro-

Goldwyn office, Milwaukee, was in town
on Friday.

Rogers Visits Chicago
Saul Rogers, general counsel for Fox

Film Corporation, was a Chicago visitor

last Friday.

MAE TINEE

ASSURES—

‘‘You will be

enraptured ivith

‘THE MINE WITH THE
IRON BOOK ”

From Mae Tinee’s review in the Chi-

cago Sunday Tribune of Harold Bell

Wright's

“The Mine With

The Iron Door”

“I can honestly say that, with-

out a doubt, those who like the

books of Harold Bell Wright

will be enraptured with the film

version of ‘THE MINE WITH
THE IRON DOOR’.

‘‘The players, bent on putting

over their personalities, labor

vigorously and successfully at

the task, emerging triumphantly.

“There’s beautiful scenery in

‘THE MINE WITH THE
IRON DOOR’, which the pho-

tographer caught effectively. A
storm is shown, coming up gain-

ing blackness and velocity, and

finally sweeping tremendously

down the canons. That is mag-

nificent !”

Applications for Bookings

Note Being Accepted

GREIVER
PRODUCTIONS
831 SOUTH WABASH AVENUE

CHICAGO, ILL.
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No matter where Jackie Coogan may go he finds his legion of admirers. In this

instance they happen to be youngsters in Paris. They gathered to do honor to

the star of Metro-Goldwyn’s “The Rag Man” during his welfare mission to the

Near East.

The Autobiography
of Thomas H. Ince;

Chapters 7 and 8
(Continued from page 47)

to the property room, where the sets and
furniture are made and put on the stages.

A wardrobe list is made up and sent to the

wardrobe department with complete speci-

fications for all costumes needed.

Simultaneously with these developments
a careful selection is made of the cast, so

that each character in the story may have
a faithful portrayal.

Before a single turn of the camera, the

cast is rehearsed many times through each

scene. When they are ready the actual

photographing takes place. On the set

there are the director, the assistant direc-

tor, art director, members of the cast, elec-

tricians, property men, camera men and the

script assistant. The latter is a very im-

portant factor in production. This position

usually is held by a woman and requires

the most minute attention to detail. Her
duty is to see that each scene is faithfully

carried out in accordance with the working
script. In the production of every picture

many scenes are retaken. In scene 152, for

instance, a man may walk through the door

into the next room. He may have on a

plain necktie. Scene 153 would show him
entering the next room. In the sequence

of scenes no time would elapse, yet in the

actual filming of those two scenes several

weeks might elapse and in all probability

the actor would forget that he had worn a

plain tie and would appear in scene 153 in

one with figures or polka dots.

* *

In the sequence of the story he would
have had no time or opportunity to make
the change, and the audience would be

aware instantly of a glaring inconsistency.

When production is nearing completion
the titles are made in the art department,
to be inserted later in the finished film.

Each day the film that has been exposed
goes to the laboratory for immediate de-
velopment. After the day’s “shooting” is

over these “rushes” are run off in the pro-
jection room, for minute inspection. The
best shot of each scene is selected. If none

of the “rushes” come up to standard I

order a re-take, which means re-filming the

entire scene. When the final “rushes” have
been gone over and selected, the whole film

is assembled and is run off again for the

final cutting and titling.

When the film is complete it is shipped

to the distributing agents, who have head-
quarters throughout the country and who,
in turn, ship them to the individual ex-

hibitors, according to dates which have been
prearranged, and thus the finished product
reaches the public.

(To be continued)

Ball Fund to Provide
Film Row Club House

(Special to Exhibitors Herald)

ST. LOUIS, Mo., Dec. 23.—Miss Mary
Stewart, 18 years old, who represented the

Kingsland theatre, was crowned Queen of

the ball given under the joint auspices of

the Motion Picture Theatre Owners’ Asso-
ciation and the St. Louis Film Board of

Trade here, Friday evening, December 12.

The ball was attended by many out of

town exhibitors and proved a big financial

success. The proceeds will be used to

equip a clubroom for exhibitors and film

men to be installed along film row.

Atlanta*s Film Board
Pays Tribute to Burke

(Special to Exhibitors Herald)

ATLANTA, Ga., Dec. 23.—Members of

the Atlanta Film Board of Trade paid

tribute to James J. Burke, Jr., former
president of the body, in a resolution

adopted at a meeting last week.

The body extended to the bereaved
family of the film man its sympathy,
and forwarded it copies of the testi-

monial.

Wildman Heads Omaha Exchange
OMAHA, NEB.—Truly B. Wildman. former

manager for Enterprise in Kansas City, has been
appointed Omaha branch manager for Producers
Distributing Corporation. He succeeds Herman
Stern, resigned.

Universal Will Award
$5,000 in Prizes for

Serial Exploitation
(Special to Exhibitors Herald)

NEW YORK, Dec. 23.—L niversal will

gi\e $5,000 in prizes at the rate of $250
a week to exhibitors who do the best work
in selling Universal serials to their respec-
tive publics. The weekly prizes will be
a first prize of $100, second $50, and third
$25, a fourth of $15 and six honorable men-
tion prizes of $10 each. The contest will
begin the week of January 12 and end on
May 30. In case of a tie, the prizes will be
duplicated.

The prizes will go to exhibitors ex-
ploiting any of the five recent Universal
serials, “The Ghost City,” “The Steel
Trail,” “Beasts of Paradise,” “The Iron
Man,” and “The Fast Express.”

“The present contest,” says Fred J. Mc-
Connell, manager of short subjects, “will
consider any form of exploitation. The
first prize winner may be a novel lobby
display or it may be a first rate newspaper
campaign. Again, it may be a novel bally-
hoo. Exhibitors are to send evidence of
their campaigns to me at the Universal
home office. This evidence should consist
of photographs, clippings and other de-
tails. Each campaign must be accompanied
liy a letter describing in detail what was
done, and including evidence as to the suc-
cess of the campaign.

“The judges will be William A. John-
ston, Motion Picture News; Joseph Dan-
nenberg. Film Daily; Robert E. Welch,
Moving Picture World

;
Martin J. Quigley,

Exhibitors Herald; and Willard C. Howe,
Exhibitors Trade Review, and myself.”

Newspictures
(Continued from page 61 )

visit.—Poughkeepsie, N. Y., With total eclipse
near, Vassar girls take great interest in the sky.—Tampa, Fla., A wedding on horseback.—Huel-
goat, France, One of nature’s freaks is Brittany’s
rocking rock.—Charleston, W. Va., Only surviv-
ing General of Confederate Army is John Mc-
Causland.—Waltham, Mass., William Callahan at
15 is the world’s champion typist.—Race for 1925
Title, Head Coach Miller puts Columbia crew
through winter drill.—Buena Vista, Colo., Some-
thing new in pets is a giant eagle.—New York
City, Willie Plant, America’s walking champion,
holds his title by defeating big field in a 7-mile
jaunt.—Niagara Falls, N. Y., First cold snap of
winter transforms mist of falls into a lovely lace
garb.—Tia Juana, Thousands of fans from the
States go to Mexico.

FOX NEWS, No. 22: Mexico City, Samuel
Gompers with U. S. Labor Leaders visits new presi-
dent.—Mt. Rainier, Wash., So devoted to their
art are some followers of Terpsichore that they’ll
dance barefooted in snow.-—James B. Duke
creates $40,000,000 trust fund for a Carolina
university.—Chicago, 111., Here’s a chap who
says he’s the strongest man in the world.—Man-
tucket Island, First storms of winter in the
North Atlantic drive two schooners of the fish-

ing fleet ashore. Lancaster, Pa.—Talk about a
dog’s life !—This is the way a pup in the milk
belt works.—Hollywood, Cal., A Merry Christmas
in movieland—Santa Claus visits stars, directors
and “extras” on the “lot.”—Isle Grande, Here
in the South Pacific dwell millions of white
breasted cormorants.

FOX NEWS, No. 23: The Soviet Government
sends Krassin to France as its first ambassador.
—Atlanta, Ga., Arthur Gottesman sets new
record in mentality.—Montclair, N. J., At the

old Yale Bam Eli grads gather for famed annual
dinner to honor gridiron heroes.—Miami, Fla.,

Diamond back terrapins now being hunted in the

Southern marshlands.—Hemp, N. C., Enough
powder to take the shine off a million noses is

dug from this talcum powder mine.—New York
City, Society and turf leaders attend sale of Col.

Ed Simms’ stables. In N. Y. City, 6 Eskimo
puppies arrive safe and sound from Arctic.

—

Buck Hill Falls, Pa., Ice tennis is something
new in sports.—Orkney Islands, Against big odds.

British push ahead the work of raising the

German fleet.
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cMr.Jiarrod.cfiiefelectrician of the

FAMOUS PLAYERS-LASKYCO

Recommends the use of ROCK-
BESTOS MOTION PICTURE
CABLE to all Motion Picture pro-

ducers, because of the very satis-

factory service that it has given

him. He is using it on the large

Sun Arcs, projectors and wherever

asbestos cable is required.

Rockbestos wire is so made that

the insulation will never deteriorate

— it is the everlasting wire.

Send for Samples and Prices

ROCKBESTOS PRODUCTSCORPORAT I ON
N EW HAVEN, CONN.

Mr. Harrod pointing out the good features

of Rockbestos as used on a big Sun Arc

Western Office, 711 First National Bank Building, Chicago, III.
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POWER'S PROJECTORS
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Seating from the Box-Office Angle

KEITH’S Fordham Theatre

T TEYWOOD-WAKEHELD theatre-seating

^ experts planned and carried out the

above installation. Through this service,

seating capacity was brought up to 2202

—

a profitable performance from a box-office

standpoint.

And these chairs involved no extra manufacturing expense.

They were built up from regular H-W standards, seats and

backs. This, too, is a money-saving service permitting al-

most unlimited selectivity.

Heywood-Wakefield theatre-seating experts are responsible

for the profitable, practical, comfortable seating of number-

less theatres throughout the United States. This same serv-

ice is available to you, without cost or obligation in plan-

ning new or reseating installations. Get in touch with the

most convenient H-W Warehouse before completing your

seating plans. They will also assist in solving your other

seating problems— in lobbies, rest rooms, smoking rooms,

etc. Use our 99 years of seat-building experience.

HEYWOOD-WAKEFIELD CO. WAREHOUSES
BALTIMORE, MD. CHICAGO, ILL. NEW YOK
113 West Conway St. 2653 Arthington St. 516 W. 3'

BOSTON 45, MASS. KANSAS CITY, MO. PHILADELF
Winter Hill 1 310 W. Eighth St. 244 So. 5

BUFFALO, N.Y. LOS ANGELES, CALIF. PORTLANl
Wells and Carroll Sts. 215 East 6th St. 148No. T<

SAN FRANCISCO, CALIF. ST. LOUIS, MO.
737 Howard St. Sixth and O’Fallon S

LSmii-.
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A monthly supplement of Exhibitors Herald, published for the information and
guidance of exhibitors in matters of theatre construction, operation and equip-

ment and to promote the ideal of greater and finer theatres.

Edited by H. E. Holquist

Decorative and Theatrical Lighting
By CLAUDE BRAGDON, F. A. I. A.

(A paper presented belore the annual convention of the Illuminating Engineering Society, Itriareliff Manor, N. Y. The conclu<ling installment of this

paper ^ill be presented in “Belter Theatres” for January 31.)

A lthough this is a gathering of en-

gineers, I shall approach the subject,

as you would doubtless prefer, from the
standpoint of the artist; that it to say, as
one who thinks of light not as a conveni-
ence to see things by—as the average man
thinks of it—or as a vibration of the ether
—as the scientist thinks of it—but as a
language of emotional expression which
may be made to speak to the soul more
eloquently than music. And you will par-
don me if I speak in the first person, for
this is an account of my own adventure
and has no value or importance other than
that.

We are all dealing with light, doing
things to it and with it, but we do not
think about light any more than a fish

thinks about water and, for a similar rea-
son, that it is the very medium in which
we have our being. Let us, therefore, think
about it for a moment now.

Light is a positive and potent force,
ceaseless in its operation. Relative to light,

sound is a sluggish and a feeble thing. Its

medium the air, its limits the earth-sphere;
but light

—
“swift as meditation or the

thoughts of love” companions our earth
and sister planets not only to the sun, but
to the stars. Light is the creator, sustainer
and revealer of all things, even that
whereby it reveals itself—the eye; but light

itself remains a mystery. To the question.
“What is light?” the wisest can answer
only that he knows not. Light IS, and that

is all that can be said.

The physical effects of light on the ani-
mal organism are well known. The blis-

ters which come from sunburn represent
only an intensification of what is going on
all the time in some degree or other. That
is, we are being bombarded by fiery par-
ticles which both stimulate and destroy cell

life. Not less constant and potent, though
more obscure, is the effect of light upon
consciousness. It acts upon the emotional
nature in unmistakable ways, even upon
the emotional nature of animals, as evinced
by the saying, “like a red rag to a bull.”

Of these emotional reactions we are for
the most part unconscious, or we attribute
them to some other cause

;
but anyone who

has worked with light in the theatre knows
how inevitably an audience reacts to light
changes. Light is an agent in moving men
to laughter, to terror and to tears.

In Mr. Walter Hampden’s production of
Macbeth, at the first few performances
some part of the audience always laughed
when the murder of Banquo took place
in the forest. This may have been merely
a relief from tension, but it ruined the
scene and was most disconcerting to the
actors. A change in the lighting of the
stage so altered the psychology of the audi-

ence as to eliminate the laughter from that

time on. As this scene was given at first

everything could be seen clearly, though
dimly. People knew what to expect, and
could follow every move. For this gen-
eral lighting was substituted the nearly
horizontal ray of a single blue projector,

like a shaft of moonlight penetrating the

forest. Then one saw only the lurking of
shadowy forms of the assassins, the

quenching of the torch of their victims,

and for a vivid moment the contending
bodies locked in a death grapple within
the lighted area. It was over almost as
soon as begun, and from a mood of ex-
pectancy, curiosity and apprehension, the
audience was led to a revealing moment of
shocked surprise entirely alien to the spirit

of laughter.

In another instance it was desired to en-
courage laughter and not to quench it. As
first given, the graveyard scene in Hamp-
den’s Hamlet was played in a pallid wan-
ing daylight with the result that the com-
edy of the two grave-diggers, with which
the scene opens, failed to register with the

audience. We tried the experiment of be-
ginning the scene in a bright, warm, cheer-
ful light, and it was surprising how much
better a comedian Mr. Allen Thomas and
his companion suddenly became. The light

was not acting against the risibilities of
the audience, but with and for them.

* * *

Because the color quality of light acts

powerfully and inevitably on the emotional
nature, it is an aid in the induction of the
particular mood which it is desired to

create in the theatre. In the last act of
Cyrano de Bergerac the time is autumn
and the mood autumnal. Accordingly, this

scene was drenched with amber light; in

the battle scene—and in that alone—the
light turned to red with telling effect.

There is an intensely moving scene in the

last act of “Benevente’s Field of Ermine”
—a passage between a jaded and heart-
hungry noblewoman and the young boy
who has evoked the maternal instinct in

her. A great deal of . the effect of this

scene was due to the light, which came
solefully from the fireplace, waxing and
waning, as a wood fire does, throwing the

faces and figures into intense relief, and
casting strange, gigantic shadows on the

opposite wall.

I have seen many other beautiful illus-

trations of the enhancement of a scene by
means of light, but always they were the
creations of artists, sensitive to light. Mr.
Simonson’s park scene in Liliom is a case
in point, the background being a leaf-

tracery against a night sky with the two
lovers lighted by the nearer and warmer
glow of a street lamp just out of sight.

Mr. Robert Edmund Jones devised a most
dramtic lighting for the outdoor scene in

Launzi. It was a ferry house by a dark
river, out of which the heroine had just

been rescued after an attempt at suicide.

The only light at the beginning of the

scene was from a single-shaded lamp pro-
jecting from the wall of a house. After
the rescue an automobile awaited to
take the unfortunate young woman away.
One hears the chug of its engine coming
nearer and nearer. Then its headlights

send an increasing shaft of light across the

stage. It never actually appears upon the

scene, but the action takes place in this

horizontal beam of light, admirable for the

purpose of the drama. It would be easy
to multiply the examples of the power of

light to create and maintain the appro-
priate psychological mood in the theatre.

But though all people react emotionally
to light, whether they know it or not, very
few are able to see light—to see it analyt-

ically, that it, as a musician bears music

—

distinguishing the sound of separate in-

struments, and hearing in the harmonies
their component sounds. It is music which
has educated the sense of hearing to this

pitch of perfection. The sense of light

today, not as a serviceable faculty, but as

a source of aesthetic enjoyment, is only

just emerged from that rudimentary state

in which hearing was before the rise of

the musical art—rudimentary, I mean, as

a source of pleasure.

=K *

The real trouble with nine-tenths of all

decorative and theatrical lighting is that

the very people who devise and employ it

have no clear idea of the effect which it is

desirable to produce. With equipment ca-

pable of producing almost any effect, they
often get only the poorest results, or else

arrangements and devices which are excel-

lent in certain places and under certain

conditions are used in other places and
under other conditions where the results

are the opposite of good. Let me cite a

single example. Kilbourn Hall is a little

theatre in connection with the Eastman
Music School, in Rochester. It was built

by Mr. Eastman as a memorial to his

mother, and the effect was made to have it

as complete and perfect as possible in every
way. But from the start there was trouble

with the stage lighting.

A friend of mine who was scheduled to

give a dance program there knew about
this, and asked me if I would not do what
I could to get the lighting right. I at-

tended the rehearsal and found these con-
ditions : A shallow stage with no apron
was found equipped with footlights in al-

ternating colors, the borders being similar.

The richest quality of white light comes.
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as we all know, from a mixture of differ-

ent colors in the transit of light from its

source to the object of illumination. Here,
however, the performer was so “on top”

of the footlights that the colors had no
chance to mix, and the face became red,

green, or yellow as it came opposite to

different colored lamps. The border by it-

self, shining directly downward back of

proscenium arch, left the face deeply

shadowed, or darkened if one came too

far forward. I was at a loss what to

suggest, but noticing some panels missing
in the coffered ceiling of the auditorium, I

was informed that they contained con-

cealed projectors for throwing light upon
the stage, but that they were not ordinarily

used, and were out of commission. I had
them repaired and lighted the stage en-

tirely from the front of the house, which
is in general the most successful kind of

lighting. The miracle was lighted entirely

in this way. A long throw gives a softer,

more natural light.
* *

If one can “see” light, and can imagine
the effect desired before producing it, the

C. K. HOWELL HORACE L. SMITH, Jr.

Architect Engineer

C. K. HOWELL
Incorporated

Theatre Architects
National Theatre Building

RICHMOND, VA.

“We Specialize in Acoustics”

Boiler Brothers
Architects

1 14 W. Tenth St. 531 Douglas Bldg.
Kansas City, Mo. Los Angeles, Calif.

Geo. E. Eichenlaub
Theatre Specialist

Design—Finance—Construction

Commerce Bldg. Erie, Pa.

simplest equipment can sometimes be made
to produce the desired result. At Madison,
Connecticut, one summer, a group of peo-
ple had a barn theatre and I was called in

to light a show. All they had was the
current and a few lamps—no dimmers, pro-
jectors, or even colored gelatines. But we
got some bright tin crackerboxes, put a
lamp in each, dipping the ones we wanted
blue with shellac and Diamond dyes. Then
I made covers for the boxes, filled with
architect’s tracing linen and hinged at the

bottom. A string attached to this lid passes
through a screw-eye above each box, and
thence to the wings, enabled us to get a

fine dimming effect in one scene simply
by slowly closing the lids by pulling the

strings. The scene was supposed to be
laid in the Egyptian department of the Met-
ropolitan Museum, late afternoon, chang-
ing to night. The moving shadow of the

lid of the box, translucent because the

linen let through some of the light, looked
like the slowly rising shadow of some
building across the way, a perfectly nat-

ural and familiar effect of light, but one
which I have never seen reproduced in

Henry L. Newhouse
Architect

4623 Drexel Blvd. Chicago, lU.

R. L. SIMMONS
Architect

Elkhart Indiana

Leonard F. W. Stuebe
Architect

Theatres and Auditoriums
Twenty Year’s Experience

415 Adams Bldg., Danville, 111.

Louis L.Wetmore
ARCHITECT

Theatre Specialist

'Tuudufg Glens Falls, N. Y.

the theatre before or since, it being one of
those infrequent happy accidents.
What is the ideal toward which one

should strive in theatrical lighting? One
should know first what effects it is desired
to produce before concerning oneself with
how effects can be produced.
My own opinion is that for true human

drama—for great plays acted—the lighting
should be made strictly subordinate to the
work of the dramatist and of the actor,
enhancing both, never competing for the
interest of the spectator. The lighting
should be so good that it can be forgotten,
just as in living in the light of the sun we
are able to forget the sun. The finest

compliment I ever received for the lighting
of Mr. Hampden’s Hamlet production was
given by an artist who I sent to see the
play that he might pass upon the lighting.

In some embarrassment he said to me
afterwards, “You know, I forgot to look
at the lighting I got so interested in the
play.” That was as it should be. Usually
it is the novice and ignoramus who strives

for startling effects in the lighting of plays.

I do not mean to be understood as say-
ing that the lighting of plays should be
naturalistic— no, not even in the most
realistic productions. A cyclorama as
bright, or anywhere nearly as bright, as the
daylight sky would make a background
fatal to the actor who must appear before
it. As in the art of acting itself, one
must often depart far from nature in order
to give the impression of naturalness. What
the lighting should express and be true to,

is the mood of the play, and it psychologi-

cal values, whatever these may be. It is,

therefore, of the first importance to dis-

cover these things at the start.

>i< * *

Hamlet, for example, is a spiritual play
—a winter’s tale, a northern tragedy. Its

keynote is sounded in the first scene

—

“
’Tis bitter cold, and I am sick at

heart.” In color it clearly belongs to
the electric rather than to the thermal
division of the spectrum. We made
the scenery, accordingly, in grays, blues,

violets and tans and maintained a quality
of light throughout which would keep
these tones pure. This was done by
mixing in a few bare daylight lamps
to reinforce the blues of the border,
which by reason of their feebleness are
usually too much overpowered by the
yellows and reds.

In Macbeth the color scale used in

the scenery and costumes to express the
mood of the play was as follows: Black,
for the powers of evil; red, the color
of blood, for murder; gold, for ambition,
kingly power; orange for the flame-like
love which existed between Macbeth and
his wife; blue-green—“glint of steel”

—

for cruelty, and indifference to human
suffering; and brown for that quality
of murkiness which permeates the play.
There is perhaps no play which con-
tains so many references to the weather
as Macbeth and the weather is always
bad. The keynote is struck in the open-
ing lines when the witch says, “When
shall we three meet again, in thunder,
lightning or in rain.”

In the lighting of Macbeth I attempted
to give this sense of fog and murk; an
effect achieved by means of gauze cur-
tains, keeping the top and sides of the
stage dim, and using local lighting for
the most part. The apparitions of the
kings appear from nothingness, pass be-
hind a gauze curtain, their figures de-
fined against the wan light of a dying
sun, and vanish into nothingness again.
As so often happens, an accident helped
us to one of the most telling effects.

Instead of having the curtain go down
on a lighted stage at the end of every
scene we blanked all the lights sud-

(Continued on page XXVIII)
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Theatre Building Takes Spurt in Latter

Months of Year
Chicago Leads Country With Number of Theatres to Be Completed During 1925

nPHE past year, everything considered,

has been a favorable one to those en-

gaged in providing theatres with modern

equipment and luxurious embellishments.

While it is true that business in the equip-

ment field was rather shaky during the

midsummer months, this condition was gen-

erally true of a great many lines. When
things started to pick up after the presi-

dential election they began moving fast in

the motion picture field. And now the

answer to the time-worn question “How’s

Business?” is a decidedly optimistic one.

Predictions were made, based on surveys

national in scope that 1924 would see a

building program amounting to nearly

$180,000,000 in the theatre field. It is ap-

parent that construction activity fell short

of this figure, due to the fact that many
theatre projects scheduled to be started

during the year were postponed. However,

a study of building reports shows that these

projects are far from dead. In a great

many cases the work on them has been

set for early 1925, while many others just

had time to get in the 1924 class through

being started as the old year faded. The
renewed confidence that generally prevailed

following the election proved a sufficient

stimulus to see the announced 1924 build-

ing program assume new proportions of

the size predicted for it early in the season.

* *

At that a great many important theatres

swung open their doors during the year, as

indicated in a list of theatres opened pub-

lished elsewhere in this department.

On the 1925 building program is a pre-

tentious array of new theatres, particularly

in Chicago, which, from a casual survey,

seems to be leading the country in the

number of new cinema palaces it will

launch this year. In Chicago no less than
thirteen new theatres will be opened in

1925. On some of these work is fairly well

under way while on others the first spade
of earth is yet to be turned. Here is Chi-
cago’s outlook in the way of 1925 play-

houses.

Balaban & Katz, now operating five of
Chicago’s leading theatres, recently an-
nounced an addition of $21,000,000 to their

building program. The company now has
under construction a large theatre at

Broadway and Lawrence avenues which
will cost $3,000,000. Excavation is under
way on Randolph street for the thirty story

building costing $9,000,000, which will house
a 3,500 seat playhouse. Another Balaban
& Katz project is a theatre for Howard
avenue and Clark street with a seating ca-
pacity of 3,500. In Evanston, a suburb of
Chicago, another huge B. & K. theatre is

to be erected, while plans have also been
announced for a theatre in Detroit.

Two theatres are to be erected in the
neighborhood of Lawrence and Western
avenues, one by Lubliner & Trinz, and an-
other for which S. N. Crowen is preparing
plans. A new cinema palace for Lubliner

Theatres Opened
During Year

Many important picture thea-
tres threw open their doors in the
past year, as indicated in the fol-

lowing list.

AMERICAN, Comerford Amuse.
Co., Pittston, Pa.

BALBOA, R. E. Hicks, San Diego,
Cal.

BANDBOX Sun Ent., Springfield,

0 .

BOB WHITE, Portland, Ore.

CAPITOL, Zabel & Wilson, Olym-
pia, Wash.

D. & R., Aberdeen, Wash.

EARLE, Stanley Company, Phila-
delphia, Pa.

EGYPTIAN, W. A. Graeper, Port-
land, Ore.

FORUM, William A. Hussey, Los
Angeles, Cal.

FOX, William Fox, Philadelphia, Pa.

GRANADA, California Theatre Co.,

Santa Barbara, Cal.

GRAND, Zicofe Corp., Westfield,
N. y.

GREY GOOSE, Seattle, Wash.

HARVEY, Fitzpatrick-McElroy,
Harvey, III.

HOOSIER, Margaret V. Bennett,
Whiting, Ind.

LERNER, Harry Lerner, Elkhart
Ind.

LEXINGTON, H. B. Varner, Lex-
ington, N. C.

LYCEUM, Clinton & Meyers, Min-
neapolis, Minn.

LYRIC, Fitzpatrick-McElroy, Tra-
verse City, Mich.

MARQUETTE, Fitzpatrick-Mc-
Elroy, Chicago, III.

MODJESKA, Saxe Amusement Ent.,

Milwaukee, Wis.

PALACE, Frank A. Burns, Braden-
town, Fla.

PARK, Washington, D. C.

PARTHENON, Bernasek &
Gregory, Berwyn, III.

PICCADILLY, Lee Ochs, New
York, N. Y.

RITZ, Johnson & Moses, Staten
Island.

SAENGER, Saenger Amusement
Co., Texarkana, Ark.

SCHENLEY, Pittsburgh, Pa.

STATE, Marcus Loew, St. Louis,
Mo.

ST. HELENS, St. Elelens Theatre
Co., Chehalia, Wash.

TIVOLI, Harry Crandall, Washing-
ton, D. C.

VARSITY, Buffalo, N. Y.

VICTORIA, Custer Carland, Frank-
fort, Mich.

WISCONSIN, Saxe Amusement
Ent., Milwaukee, Wis.

8z Trinz is now nearing completion on

Clark street, just north of Diversey.

The Grove theatre, to be erected at 79th

street and Cottage Grove avenue, will give

Chicago another south side cinema. Beacon

Theatres Corporation will erect the building

from plans by Walter W. Alschlager. It

will cost $1,250,000.

A theatre to be known as the Tower,

living up to its name in that a huge tower

will be one of its features, will occupy a

site on 63rd street near Blackstone and

Harper avenues. This is another Lubliner

& Trinz project, designed by Fridstein &
Company. Gallup & Joy have prepared

plans for the Crawford Building Corpora-

tion for a playhouse to be erected at Hard-

ing and Lawrence avenues.

National Theatres Corporation, whose

Capitol theatre at 79th and Halsted street

is just about ready for a grand opening is

having plans prepared by the same archi-

tect, John Eberson, for another new picture

palace to be known as the Avalon for Stony

Island and 79th street.

*

Plans for a $1,000,000 theatre for the

corner of Montrose and Drake are being

drawn by E. P. Rupert and R. Levine

company.

Undoubtedly the biggest theatre project

in the country was among those shifted

from the 1924 to the 1925 docket. This is

the new theatre and office building for the

Famous Players-Lasky Corporation to be

erected in Times Square, New York Q^.
Ground for this giant structure will be

broken June 1. A view of the building,

as designed by Rapp & Rapp, Chicago ar-

chitects, is shown on another page. Ac-

cording to present plans the building will

be sixteen stories high, containing a theatre

seating 4,000.

Already indications point to an active

building year generally in 1925 and theatre

construction, it is only reasonable to as-

sume, will keep pace with increased building

activity generally.

In the equipment field the latter months

of the year saw a healthy revival of busi-

ness growing from a period during t e

summer months when things were

The particularly gratifying feature of the

year is the improvement made in the

of dealers and manufacturers through the

efforts of their association. Especially is

this true since the July convention of the

organization at Cleveland, at which distrib-

utors and manufacturers responded whole-

heartedly in staging one of the finest ex-

hibits of modern motion picture equipment

held in recent years. On this occasion the

equipment demonstrated forcefully the ac-

complishments possible through a properly

functioning organization. The exhibit to

be held in Milwaukee in May next year

promises to be an even better one and we

foresee through these exhibitions, impor-

tant results in promoting theatre operating

efficiency and finer entertainment.
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A 1925 PROJECT—Twenty-six Story New York Theatre and Famous Players-Lasky Office Building for

which ground will he broken June 1. It will occupy a site in Times Square. The theatre will seat about

4,000. The estimated cost of the structure is $10,000,000. C. W. & Geo. L. Rapp, Chicago, are the

architects. Further details of the project are soon to he announced by Adolph Zukor, president of

Famous Players-Lasky.
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New CHICAGO
Theatres

Abovet Neto theatre for Lubliner & Trim, to

be erected at Blackstone and Harper avenues

from plans by Fridstein & Co,

Right: Ritz theatre to he built by Crawford

Building Corporation at Harding and Lawrence.

Gallup & Joy, architects.

Below: Theatre, store, office and apartment

building designed by R"'. W. Alschlager for

Beacon Theatres Corp.
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John BoirerSf .\farguerite de la Motte and ff arner Baxter^ screen stars,

insp^‘rfing the Potcers equipment installed in the Rampart theatre.

New RAMPART
in Los Angeles

Tile Rampart is the latest addition to Los

Angeles’ elaborate residential theatres. It

was built by W. A. Sobelman in conjunction

with John Balk and Lewellyn J. Smith.

The Rampart is one of the most picturesque

cinemas on the coast, being erected at a cost

of 1125,000.

Tuo rieics of the auditorium of the neir Rampart theatre, Los Angeles. The au</iforium is completely square, measuring 91 by 91
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“Better Theatres” Index

S
INCE the launching of the “Better Theatres” section of Exhibitors Herald in May, 1923, the efficient operation

of the physical playhouse, its construction and its equipment have been the subject of many articles covering

virtually every phase of thegfre operation. These discussions, prepared by experts, give to the theatre owner
for the first time a source of definite knowledge on such a variety of theatre problems that they have come to

constitute a reference library in many picture houses.

To assist in this reference work, a list of outstanding articles which have appeared in “Better Theatres” are given

below, arranged according to subjects treated and indicating the issue which the article appeared.

The issues of the Herald containing the monthly “Better Theatres” section are distinguished from the regular

weekly issues of the Herald by two stars on the “backbone” of the book.

Acoustics
ACOUSTIC CONSIDERATIONS OF THE MOTION PICTURE THEATRE,

by Professor F. R, Watson, University of Illinois, Oct. 13. 1923.

ACOUSTICS AND ITS RELATION TO A SUCCESSFUL THEATRE, by
Horace L. Smith, Jr. .Ian 5, 1924.

“History of the Theatre”
THE HISTORY OF THE THEATRE—ITS ORIGIN AND DEVELOPMENT,
by Frank Cambria. Sept. 15, 1923, This unusual narrative appeared in

“Better Theatres" in ten consecutive installments.

Construction
FIRE RESISTIVE CLASSIFICATION TO GUIDE THEATRE BUILDERS,
by Norman M. Stineman. July 21. 1923.

MAMMOTH FAIRYLAND IS CHILDREN’S PLAYROOM IN TEXAS
THEATRE, Sept. 15. 1923.

MAKING THE THEATRE FIREPROOF—FLOOR, ROOF CONSTRUCTION,
by Norman M. Stineman. Sept. 15, 1923.

IMPORTANCE OF FIRE RESISTIVE COLUMNS IN BUILDINGS, by Nor-
man M. Stineman. Oct. 13. 1923.

ADAPTABILITY OF VARIOUS PERIODS FOR THEATRE DESIGN, by
Henry L. Newhouse. Nov. 10. 1923.

THEATRE THAT IS SAFE INVESTMENT—CAN BE MADE INTO GA-
RAGE, Nov. 10. 1923

DETAILS OF MODERN THEATRE ADJOINING HOTEL, Jan. 5. 1924.
PRESENT-DAY THEATRE HAS REACHED MAXIMUM SIZE, SURVEY
SHOWS. Feb. 2. 1924.

HOW CONSTRUCTION AND EQUIPMENT GOVERNS YOUR INSURANCE
RATE, by A. J. Moeller. Feb. 2. 1924.

HOW FIREPROOF CONSTRUCTION CAN BE HAD AT NO GREATER
COST, by Norman M. Stineman. Feb. 2, 1924.

ARCHITECT DENOUNCES PROPOSED NEW YORK BUILDING CODE,
by G. E. Eichenlaub. March 1, 1924.

N. Y. CODE WOULD MAKE FIREPROOF THEATRES UNNECESSARILY
COSTLY, by Norman M. Stineman. March 29, 1924.

FUNDAMENTALS OF GOOD ARCHITECTURE IN THEATRE DESIGN,
by Louis L. Wetmore, Aug. 16, 1924.

FREE DANCING PROVIDED LYCEUM PATRONS IN BALL ROOMS
UNDER BALCONIES, Dec. 6. 1924.

Decoration
DECORATING AND FURNISHING THE MODERN THEATRE, by Frank
Cambria, May 26, 1923.

Equipment Dealers
THE AIMS AND PURPOSES OF THE NEW EQUIPMENT DEALERS
ASSOCIATION, by F. F. Barth, Nov. 10, 1923.

OPTIMISM REIGNS AT MEETING OF EQUIPMENT DEALERS, Feb. 2.

1924.
STEPS TAKEN TO STRENGTHEN DEALER ORGANIZATION AT CLEVE-
LAND, by H. E. Holquist. Aug. 16, 1924.

Financing
FINANCING THEATRE BUILDINGS IN SMALLER COMMUNITIES, by
H. A. Moore, vice-president, American Bond Mortgage Company. May
26, 1923.

Fire Prevention
FIRE RESISTIVE CLASSIFICATIONS TO GUIDE THEATRE BUILDERS,
by Norman M. Stineman. July 21, 1923.

MAKING THE THEATRE FIREPROOF—FLOOR, ROOF CONSTRUCTION,
by Norman M. Stineman. Sept. 15, 1923.

HOW FIREPROOF CONSTRUCTION CAN BE HAD AT NO GREATER
COST, by Norman M. Stineman. Feb. 2, 1924.

PLACING FILM CABINETS AT AN ANGLE SEEN AS AID TO SAFETY.
June 21, 1924.

ELEMENTARY MEASURES IN PROTECTING THEATRE PROPERTY
AND LIFE, by L. M. Fulton. July 19, 1924.

SAFEGUARDING THE PUBLIC IN YOUR THEATRE, by J. F. Christophel,
Safety Director, City of St. Louis. Dec. 6. 1924.

Lighting
EXHIBITOR TELLS HOW HE CUT LIGHT BILL $20. May 26, 1923.
LIGHTING REQUIREMENTS OF AUDITORIUM, LOBBIES, by Frank E.
Plowman. May 26, 1923.

LIGHTING THE STAGE FOR SPECIALTIES AND PRESENTATIONS, by
A. L. Powell. June 23, 1923.

STAGE LIGHTING EQUIPMENT AND HOW TO USE IT EFFECTIVELY,
by A. L. Powell. July 21, 1923.

CORRECT LIGHTING AND WIRING OF THE PICTURE THEATRE. Aug.
18 1923

COLORED LIGHT AND ITS EFFECT ON SCENERY, by A. L. Powell.
Aug. 18, 1923.

RHODE ISLAND THEATRE CHALLENGES COUNTRY WITH ITS LIGHT-
ING EFFECTS, by John F. O’Malley. Sept. 15, 1923.

BETTER LIGHTING TREATMENTS AND STAGE SETTINGS, the first of
a number of articles by Colby Harriman. Jan. 5. 1924.

BE YOUR OWN TECHNICIAN—PRACTICAL LIGHTING EFFECTS POS-
SIBLE TO ALL, by Colby Harriman. May 24, 1924.

BRINGING YOUR THEATRE OUT OF THE GLOOM WITH FLOOD-
LIGHTING. May 24, 1924.

PRINCIPLES AND METHODS GOVERNING BETTER THEATRE LIGHT-
ING, by Colby Harriman. June 21, 1924.

IMPORTANCE OF CORRECT FIXTURES IN THEATRE LIGHTING, by
Colby Harriman. July 19. 1924.

A PLAN TO STANDARDIZE THEATRE LIGHTING, by Colby Harriman.
Aug. 16, 1924.

Music
EVOLUTION OF THEATRE MUSIC, by "The Observer.” May 26. 1923.
MUSIC INDUSTRIES CONVENTION AT CHICAGO A NOTABLE AFFAIR.
June 23, 1923.

MECHANICAL INSTRUMENTS AND THEIR VALUE IN SMALLER
THEATRES. July 21, 1923.

PROPER ROLLS ARE KEY TO SUCCESS WITH MECHANICAL INSTRU-
MENTS. Aug. 18, 1923.

IMPORTANCE TO THE EXHIBITOR OF PROPER CARE OF MUSICAL
INSTRUMENTS. Sept. 15, 1923.

RELATION OF MUSIC COST TO SIZE OF THEATRE. Nov. 10, 1923.
DEVELOPING LOCAL TALENT SUGGEST SOLUTION OF SMALL TOWN
MUSIC PROBLEM. Jan. 5, 1924.

SUGGESTIONS FOR PROCEDURE IN USING LOCAL TALENT. Feb
2 1924.

GOOD MUSIC IS THE LINE BETWEEN PROFIT AND LOSS IN MANY
THEATRES. March 1, 1924.

THE PROBLEM OF ROLL MUSIC FOR MECHANICAL INSTRUMENTS.
March 29, 1924.

SAYS THEATRE’S ORGAN INVESTMENT MUST BE PROTECTED, by
T. O. Service, Aug. 16. 1924

ORGAN ACCOMPANIMENT OF MOTION PICTURES, by Iris Ethel Vining.
Dec. 6, 1924.

LIBRARY OF ROLL MUSIC DEVELOPED FOR PICTURE INTERPRETA-
TION, by Harry Hammond Beall. Dec. 6, 1924.

New Equipment, Novelties
PERFUME DEVICE ATTACHED TO ORGAN ADDS REALISM TO
SCENES. May 26. 1923.

MUSIC STAND ELIMINATES GLARE FROM ORCHESTRA PIT. Aug.
18, 1923.

HUMMING INSTRUMENT PLACED ON MARKET AS AID TO SMALL
ORCHESTRA. Oct. 13, 1923.

WOODEN USHER IN LOBBY PASSES OUT THEATRE PROGRAMS. Jan.
5, 1924.

MUSIC STAND AND SAXOPHONE HANGER COMBINED IN ONE. Jan.
5. 1924.

MOVING BULLETIN BOARD DESIGNED TO ATTRACT PASSING PA-
TRONS. Feb. 2, 1924.

TWO PLAYERS OPERATE THEATRE ORGAN WITH DOUBLE CON-
SOLE. March 1. 1924.

LIGHTING FIXTURES MADE PORTABLE WITH AID OF NEW DEVICE.
April 26, 1924.

DECLARES THEATRE ADVERTISING CLOCK IS PROFITABLE. April
26, 1924.

NEW ROLL PLAYER DEVELOPED TO FIT ANY ORGAN. April 26. 1924.
CHANGE OVER DEVICE IS PLACED ON MARKET BY NEW FIRM.
May 24, 1924.

MECHANICAL CANARIES WILL SING IN THEATRE REST ROOMS.
May 24, 1924.

ELECTRIC SIGN REVOLVES AROUND WATER TOWER ON THEATRE
ROOF. July 19, 1924.

DETACHABLE COLOR GLOBES DEVELOPED FOR USE IN STAGE
LIGHTING. Aug. 16, 1924.

SOUND PRODUCING ORCHESTRA FLOOR INCREASES VOLUME OF
MUSIC. Nov. 8. 1924.

Projection
ARCHITECTS AND THEIR ATTITUDE TOWARD PROJECTION, by H.

A. R. Dutton. Oct. 13, 1923.
OPERATING WITH POWER FROM YOUR OWN PLANT. June 23. 1923.
PRINCIPLES AND APPLICATION OF MAZDA LAMP PROJECTION.
Nov. 10. 1923.

PRINCIPLES AND APPLICATION OF MAZDA LAMP PROJECTION,
.“iecond article. Dec. 8, 1923.

PRINCIPLES AND APPLICATION OF MAZDA LAMP PROJECTION,
third article. Jan. 5. 1924.

PRINCIPLES AND APPLICATION OF MAZDA LAMP PROJECTION,
fourth article. March 1. 1924.

LANDERS AND SITTON GIVE OPERATING COSTS OF POWER PLANTS.
March 29, 1924.

PRINCIPLES AND APPLICATION OF MAZDA LAMP PROJECTION,
concluding article. March 29, 1924.

OLLER ADDS TO INFORMATION ON POWER PLANT DATA. April
26, 1924.

THEATRE SUCCESS TODAY DEMANDS THE BEST IN PROJECTION, by
T. O. Service. Sept. 13, 1924.

PROVIDING PICTURE FACILITIES IN OFFICE BUILDINGS. Oct. 11,

1924.
IF I WERE AN EXHIBITOR—THE KIND OF PROJECTION ROOM I’D
HAVE, by Clell Jay. Dec. 6, 1924.

Purchasing
HOW WE SAVE $10,000 A YEAR BY OPERATING A STOCK ROOM, by

E. F. Fisher. Purchasing Agent. Ascher Bros. Aug. 18, 1923.
EFFICIENT METHODS OF CHECKING ELECTRICAL SUPPLIES, by

Colby Harriman. Sept. 13, 1924.

YOU CAN EFFECT A 25 PER CENT CUT IN OPERATING EXPENSES,
by Colby Harriman. Oct. 11, 1924.

CONDUCTING A SUPPLY DEPARTMENT AND KEEPING RECORDS.
Nov. 8, 1924.

(Continued on page XVII)
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CONTROL YOUR LIGHTING WITH “DIAMOND H”

Feeder Panel and Switchboard

Write now for
your copy of "A
Manual of Re-
mote Control
Equipment,” a

book of informa-
tion you will find

of great interest.

“DIAMOND Remote Control Switches

The field for “Diamond H” Remote Control Switches is not limited

to the larger or more elaborate moving picture palaces, but is equally

adaptable to every lighting installation where ease and simplicity in the

control of lighting is desired.

The Auditorium lighting in the new Newton Theatre containing all

that is new and up to date in the construction of a moving picture

theatre is controlled by the simple operation of a Push Button Switch.

Our engineers will gladly explain to you how the entire lighting of the

theatre can be controlled from the manager’s office and projection booth

or both, by the simple operation of a bank of Push Button Switches.

The services of our engineering
department are at your disposal

THE HART MANUFACTURING CO.
HARTFORD, CONN.

REMOTE CONTROL SWITCHES
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The NEWTON, a Modern Theatre

"DEAUTY, safety and substantial

comfort—these were the govern-
ing principles in the building of the

Newton theatre by the Newton Amuse-
ment Company. How well these im-
portant factors have been incorpo-

rated into this playhouse is attested

by the fact that the Newton stands as

one of the finest theatres in any town
under 5,000 population, in the state of

New Jersey. The equipment and con-
struction of the Newton, therefore,

provides an excellent example of what
can be accomplished in small town
theatre construction where a building
of the higher type is desired—one in

which the showmanship angle has been
admirably worked into the scheme of
providing a structure of outstanding merit
from safety, appearance and operating
standpoints.

The building is of steel and brick con-
struction of the type known as a column
bearing job. Many will remember that the

roof trusses were in place and part of the

roof was already on before the side walls
had been entirely raised to the roof level.

The building is of the safest type known to

modern engineering science. Joseph Di
Stasio, eminent engineer, was responsible
for the structural layout. The roof itself is

a Barrett specification roof, guaranteed for
a period of years. There are over fifty

tons of steel in the Newton theatre.
* * *

The theatre is erected at the corner of
Spring and Madison streets, Newton, New
Jersey, with a frontage of fifty-six feet on
Spring Street and one hundred twenty-two
feet on Madison Street. The corporation
controls twenty-two feet of additional prop-
erty in the rear of its building, which will

enable them, at any time, to enlarge its

present stage to a full size modern stage
capable of handling any New York attrac-

tion.

The front of the building is in Colonial
style, constructed of tapestry brick with
pilasters, niches and detailed ornamental
stone work, presenting an impressive pic-

ture to the passerby. Over the entrance
doors and ticket booths, there is a large
interchangeable letter electric sign.

The marquise is framed out of structural

steel and cantilevers into the building under
the stadium. Underneath the marquise
there are provisions for one hundred eighty

electric lights. The front of the building

will be lighted with five 500 watt flood

Newton Officials

President: Sidney E. Samuelson.

Vice-President: Claude E. Mazuy.
Vice-President: Newman E. Drake.

Treasurer: E. Merriam Dutcher.

Assistant Treasurer: Bert A. Stewart.

Secretary: William A. Dolan.

The Newton theatre was opened May
15, 1924.

Cost of project: $110,000.

Seating Capacity: 911; orchestra floor,

580; balcony, 311; loge, 20.

lights of the type that became popular dur-
ing the war for the purpose of illuminating
public highways and bridges in order to

make them as light as day. The front of
the building is also ornamented with the-

atrical frames.
The ticket selling machines and change

making machine will enable the cashier to

sell tickets and make change nearly three
times as fast as under the more usual
method of handling tickets and money. The
ticket window is of plate glass and the

shelf is of Tennessee marble.
Entering the theatre, there is a vestibule

decorated in gold, brown and ochre. Atten-
tion is immediately drawn to the orna-
mental frieze of pure Grecian design, dec^
orated in old ivory. The spectator is Tm-
mediately impressed with the fact that the

ticket office, lighting fixtures, ornamental
pilasters, theatrical frames and the most
minute details all comprise an harmonious
whole. The radiators will be covered with
metal grilles for the protection of the
public.

^ ^ ^

Leaving the vestibule, one enters the

lobby, ornamented in the same style as the

vestibule and from which, by ascending a
short flight of steps on either side, the main
auditorium is reached. On the right of the

lobby is a small foyer opening to the ladies’

retiring room and to the checking room. In
the foyer is a drinking fountain with indi-

vidual cups.

The ladies’ retiring room is decorated in

green and gold and is handsomely fur-

nished in bronze wicker. The lavatory
connected with this room is of the latest

type of modern construction, tiled and
is equipped in a thoroughly sanitary

fashion. On the left is another foyer
from which one enters the men’s
smoking room and lavatory. The
men’s room has fumed oak furniture.

On this side are also located an addi-
tional ticket booth and the manager’s
office. The manager’s office is so situ-

ated as to enable the person in charge
of the theatre to have immediate ac-

cess to the lobby, the main auditorium,
and the street and so give him an op-
portunity to get in immediate touch
with any situation that might arise.

The manager’s office is equipped with
a Couch inter-communicating telephone

which enables him to speak to any part

of the house without disturbing the

audience.
* * *

The main auditorium is properly ranged
so that every one of the six hundred seats

on the ground floor has a perfect view of

the entire stage. The seats are upholstered
in full leather and are most comfortable.

The aisles are lighted with safety lights so

as to protect the patrons.

The ceiling is decorated in gold, gray
and ochre and one’s attention is immedi-
ately attracted to the many grilles which
seem to assure efficient ventilation. The
center lighting fixtures are of a Colonial

design and harmonize with the side brack-

ets and the decorations.

More exits are provided than is required

by the building codes of either Newark
or New York. The side walls are relieved

by ornamental pilasters, cornices and
arches.

The stage is larger than the ordinary mo-
tion picture theatre stage and is capable of

accommodating ordinary vaudeville acts. In

the orchestra pit are two organs; one that

can be played either by hand or roll ; and
the other a built-in organ, located on either

side of the proscenium arch, and played
from the console in the orchestra pin. This
latter instrument is the largest pipe organ
in Sussex County.
The stage is fully equipped with foot-

lights, border lights and stage plugs capable

of giving all the lighting effects.

From the orchestra pit, through a fire-

proof door, one enters the electric motor
room, wherein is located provision for more
illumination and power than is at present

used on the entire length of Spring Street.

In the boiler room there is the latest

type of oil-burner, fed by three tanks
capable of storing enough fuel oil to keep
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Left: A view of the auditorium of the Newton theatre showing balcony and loge arrangement. At right: Sidney E. Sam-
uelson, president and managing director of the Newton theatre, in his office in the Newton theatre. Mr. Samuelson has
evidently just received his copy of the HERALD.

the boiler running six months. Steam can
be raised from an absolutely cold boiler

with this equipment in twenty minutes.

There is an automatic electric sump pump
in the boiler room which drains off all

water by means of its automatic controls.

There is also storage provision for fifty

tons of coal.
* * *

Directly from the orchestra floor a few
steps bring one to the stadium which, in

this theatre, takes the place of a balcony.

The stadium will seat more than three

hundred persons and everj- seat is on a

direct line with the stage, there being no
intervening posts.

From the stadium, by going up a short,

straight ladder, the operator reaches the

projection booth, containing the last word
in this type of machinery, including Bren-
kert stereopticons. The operating booth is

also equipped with fire-proof doors and
automatic fire-proof shutters which isolate

it from the remainder of the building.

From the projection room, by going up
another short ladder, the operator enters

the attic. Over the ceiling is a plank walk.
From this plank walk the two main audi-
torium lighting features are controlled and
one reaches the ventilating chamber.
The ventilating chamber is a revelation

to everyone who has seen it. On a con-

crete platform directly connected with the

steel framework of the building, there are
four gigantic disc fans. There is a pent-

house in the roof. When the windows of

this cupola are opened and the fans are

working at full capacity, the air in the

theatre will be changed every fifty seconds.
There is also provision for this system to

be operated at a reduced speed so that in

the winter the stuffy atmosphere that

usually exists in an ordinary theatre, will

never be present because the ventilators

will be drawing in pure fresh air from the

outside and continually substituting it for
the impure air of the theatre.

* *

Over every exit door and on every main
fixture there are provided separate emerg-
ency lights independent of the main house
system.

The draperies and stage settings, by Nov-
elty Scenic Studios, are of gray velour,
matching the color of the house.
By pressing one button in the operating

room, the curtains open, the lights go out,

and the picture machine starts. The oper-
ator in his booth also controls the lights

on the stage and can light them, dim them
and project a spotlight at pleasure.

All these and many more details go to

make up the Newton theatre, the theatre of
Sussex County.
The Newton theatre, erected by the

Newton Amusement Corporation, is com-
posed of the following stockholders : Wil-
liam A. Dolan, Newman E. Drake, E. Mer-
riam Dutcher, Claude E. Mazuy, Doroth A.
Samuelson, Sidney E. Samuelson, Bert A.
Stewart, and J. S. Wods. The first seven
comprise the board of directors and Sidney
E. Samuelson is the managing director.

The architects of the Newton are Reilly
and Hall, of New York. Ben H. Krey, of
New York City, was consulting engineer.

Electrical

Highlights

HILE the necessity for the services of
* * a competent electrical engineer in

large building projects is recognized in the
building industry, the importance of this

service is given but scant consideration in

the smaller buildings.

Whether a building be large or small, it

cannot be properly or economically elec-

trically equipped without the services of a
competent engineer. This statement is not

(Continued on page XXVI)

The Newton
Theatre, New-
ton, New Jer-
sey, keeps every
part of the
house in imme-
d i a t e touch
with every
other part thru

a Couch Sys-
tem of 7 Inter-

communicating
Telephones.

DO YOU KNOW or DO YOU GUESS ?

T he new Newton Theatre guarded against guess-work. Every phase in the operation of

this beautiful new picture palace—from the faultless ushering of the inflow of patrons

to the perfectly co-ordinated presentation—is in absolute control through the Couch System
of Intcrcommumcating Telephones.

This installation funushes an interesting story and there

are many others. Let us tell you about them.

S. H. COUCH COMPANY, Inc.
Established 1894

TELEPHONE MANUFACTURERS
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston, 170 Purchase St.; Chicago, 337 W. Madison St.

SALES REPRESENTATIVES
Seattle. Wash.

222 Hinckley Bldg.
SIERRA ELECTRIC CO.

New York, N. Y.,
428 Broadway.

S. H. COUCH CO., INC.

Montreal, P. Q., Canada,
3 St. Nicholas Street.

MACGILLIVRAY & COMPANY. LTD.

San Francisco.
515 Market St.,

SIERRA ELECTRIC CO.. INC.

Los Angelea.
301 Roberts Bldg.,

SIERRA EI^ECTRIC CO.. INC.

INC.

Philadelphia. Pa.
1723 Sansom St..

JOHN R. HOLLINGSWORTH
Pittsburgh, Pa.,

305 Seventh Ave.,
J. A. JACQUES

G. L.
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Newton Theatre, Newton, New Jersey. Reilly & Hall,
Architects. Ben Krey, Consulting Engineer

A Better Theatre—Electrically

Some G-E material

built in this theatre:

Safety Control Panelboards
Wire and Cable
Conduit—Greenfielduct andSprague-

duct
Tumbler Switches
Convenience Outlets
Outlet Boxes
Terminals
Fuses

Some G-E equipment
used in this theatre:

Floodlights
Edison MAZDA Incandescent

Lamj. s

Mo-orj driving ventilating fans

General Electric Company specializes

in electrical material for building equip-
ment. G-E representatives will be glad
to advise theatre owners.

A theatre is good in proportion to the builder’s

applied knowledge of materials and methods, and
to intelligent expenditure for construction.

In putting up the Newton Theatre, a leading

motion picture house in Newton, New Jersey,

the owner had the foresight to select competent
professional aids, both for architecture and
engineering.

The result has been that this theatre is the
unified expression of the owner’s idea of what a
motion picture theatre should be —quite prop-
erly equipped, and well adapted to the conven-
ience of management and employees and to the
comfort of its patrons.

In the structure itself, much General Electric

material was used. And in equipping the com-
pleted building a number of G-E appliances
have been installed.

Mr. Owner, what is your idea of a modern
motion picture theatre? A letter or call to the

nearest General Electric representative, asking
for a conference, will lead to results that will

please you.

55-10

GENERAL ELECTRIC
CENERAL ELECTRIC COMPANY, SCHENECTADY. N. Y., SALES OFFICES IN ALL LARGE CITIES
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A Kansas bird, operating the leading

movie show and blacksmith shop asks

:

“(1) How do you set the shutter on the

fly? (2) How often should I oil my
rewind?”
Answer: (/) Turn the fly’s wing until

you can’t see any ghosts. ( 2 ) I cannot ad-

vise you as you failed to state if you used

a non-rewind or not.

A real-estater in Memphis wants to

know: “(1) My machine No. 1 has streaks

running down from the letters, what shall

I do to remedy this? (2) How can I keep

my relief man from cracking the Mazda
bulbs?”
Answer: (i) Cut out the sub-titles. (^)

Crack them yourself.

A cake-eater from Iowa asks the follow-

ing on gilt edged writing paper: “( 1 )

Should I pull my port hole release right

away in case of fire? (2) Why does Jay
object to ten-cent store tools? (3) What
should I use on my lenses when they get

misty?”
Answer: (i) Yes, if your head is inside.

(2 ) Because he smashed his thumb with

one of Mr. Woolworth’s hammers. ( 5 )

Boric acid solution is good for your optics,

if this don’t help, consult an eye doctor.

A goop right in your own Chicago town
wants information as follows: “(1) My
picture is out of focus, what should I do?

(2) My gate flys open, how can I stop it?”

Answer: (/) Have the photographer take

another one. { 2 ) Tie it shut and jump over
the fence.

F. J. R., of New York, asks me: “(1)

How can I get oil in the cups on the

motor? (2) Should I keep my magazines
open all the time?”
Answer: (/) This is a delicate operation,

better put it off a few years until you have
had more experience, {ej It is not neces-

sary if you have a book mark. I use a file

or pair of pliers- for a book mark, they
answer the purpose ivell.

W. T., another hailing from Little Old
New York, seeks knowledge as follows:
“(1) For some reason or other my picture

won’t stay in frame, what to do? (2) What
shall I do when the film breaks?”
Answer: (i) If the photo of yourself

you sent me looks anything like you I don’t

blame the frame any. (2 ) After the ap-
plause is over, bow to the audience.

A postal card from a tight-wad in Okla-
homa City (he did not even have the cour-
tesy to write a letter and say stamps

enclosed and then forget it as most of
them do) asks: ‘‘(1) What will stop vibra-

tion in the cam? (2) How can I keep my
ticket girl off the date tree?”

Answer: (/) Asphalt will stop it entirely.

( 2 ) Hire a good looking “Op.” I’m avail-

able.

A real operator in Indiana (he enclosed
a dollah bill with his question) want's to

know : “Should I keep a crank near my
machines?”
Answer: No! Keep both the house man-

ager and property man out of the booth.

An exhibitor’s daughter in Missouri asks
me: “How can I vamp the operator?”

An.<;wer: Send me your photo at once; it

may be that a new operator will be able to

“show you.”

From a machine tender in California
comes the following: “(1) I read in an
electrical book where it referred to ‘off’

position on the circuit. What did this

mean? (2) What did it mean by saying
‘clockwise’?”

Answer: (/) It refers to an “Op” that

has lost his position with a road show. {2 )

You must be a beginner. All Projecktion-
ists get 'clockwise” early in the game.

Aloysius McCorkle writes me from De-
troit: “(1) What is a terminal? (2) What
is meant by ‘observance’?”
Ansiver: All right Aloysius, here goes:

(/) If you don’t ride the street cars you
needn’t worry about it. (2 ) You must think

my name is Webster, but for example, it’s

zvhat the boss starts using zvhen the oper-
ator forgets to use it.

Admirer, of Omaha, wants to know

:

“What is meant by ‘zero line’?”

Answer: It means the manager’s line of
vision when the film breaks.

“Old Operator,” of Saint Looey wants to

know how: “( 1 ) to make a pin hole in his

lamp house? (2) When my picture gets off

ihe screen during the show, what should
I do?”

^Inszi'cr: (i) A ten penny nail and a claw
hammer zvill do the dirty zvork. ( 2 ) Move
the screen.

J. C. J., of Nebraska, asks: “(1) Where
should film scraps be kept? (2) What is

it about projection room work that strains

an operator’s eyes?”
Answer: (/) Leave them in the print.

( 2 ) Ushers seating pretty girls too far
dozvn in front.

An exhibitor in Idaho asks: “(1) My
operator gets drunk on the job, what shall

I do in such a case? (2) How can I keep
gasoline in the booth so the inspectors

won’t find it?”

Answer: (i) First find the case. (2 )

Keep it in the fire extinguisher.

H. A., of Arkansas, says: “My screen is

getting yellow streaks.”

Answer: It’s all right, H. A., we all do
occasionally.

A letter smelling of garlic comes from
Milwaukee and the writer seeks informa-
tion as follows: “(1) How can I set loop
on machine with no loopsetter? (2) How
can I arrange a good changeover?”
Answer: (/) Raise guide roller, hold

film until you count twenty, result plenty

of loop. { 2 ) Tie a string to your dowser
and attach the other end to the opposite
machine base. When the newspaper you
have pasted on the film starts editing across
the screen, kick the string, which will re-

lease dozvser and at same time stuff your
handkerchief in the other lamphouse hood.

(Contimicd on page XVIII)

The Saxe workshop in Milwaukee is outdoing itself in providing poster displays,

stage settings and lobby displays for the chain of 23 theatres in the state. The
staff employed in the workshop was so proud of its efforts for Vitagraph’s
“Captain Blood,” which played at the Strand, that it posed for a picture along
with its handiwork. Reading left to right are: Michael Naezek, handyman;
Lawrence Mueller, card writer; Joseph Perszyk, card writer; Louis Orlove,
manager of the shop; Loyal La Plaunte, in charge of the sign writers; George
Leidolf, electrician; and Dave Ostlund, sign writer.

He Has an Answer to All Projeetion Problems
—And Then Some
By NECKER FILMSCRATCHER

(Transcribed by Clell Jay, Projectionist, New Theatre, Little Rock, Ark.)

J~\EAR EDITOR.—Ever since I been zvriting for yoitr paper I have been

/ J receiving a lot of letters from folks zvanting my advice on hozv to run

their theatres and operators wanting advice on questions pertaining to hanging

the shadows on the silver screen that I ain’t able with my present salary to buy

red stamps to mail them all a reply. So I am writing you a Profeck. Dept, for

this issue to answer a lot of questions from folks who wants to use the benefits

of my knowledge and learn something, zvhich they can’t learn themselves else-

zvhere except by reading these notes.—N. F.
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{Continued from page XI)

Radio
SAYS EXHIBITORS MUST FORCE RADIO TO PAY FOR TALENT.
March 29. 1924.

STORIES OF RADIO—THEATRE TEST AT W. C. QUIMBY THEATRES,
FORT WAYNE, IND. Articles covering this experiment appear in the

following issues: August 9, August 23, September 13 and December 6.

Remodeling
REMODELING SUGGESTIONS AND SOME ECONOMICAL CONSIDERA-
TIONS, by A. C. Liska. July 21, 1923.

NEW THEATRE ARISES WITHIN WALLS OF OLD STRUCTURE, by
Leon H. Lempert & Son. Nov. 10, 1923.

REMODELING IS ACCOMPLISHED WHILE PERFORMANCE GOES ON.
Jan. 5, 1924.

GIVING NEW LIFE TO THE INTERIOR AND EXTERIOR OF THE
THEATRE. March 1. 1924.

EARLY PREPARATIONS FOR SUMMER WEATHER ARE PROFITABLE.
March 29, 1924.

Special Interest
ARCHITECTURAL TRADITION DEFIED IN HOUSTON THEATRE DE-
SIGN, by John Eberson. Describing theatre auditorium representing
Italian night. May 26 and June 23. 1923.

MASTBAUM TELLS HOW HIS FIRM SELECTS THEATRE SITES, by
Jules E. Mastbaum. July 21, 1923.

AIRDROMES, ROOF GARDENS, FACTS ABOUT THEIR CONSTRUCTION,
by R. L. Simmons, Aug. 18. 1923.

PREDICTS EGG-SHAPED PLAYHOUSE, S. L. Rothafel’s view of the
theatre of the future. Aug. 18. 1923.

CHILDREN’S CRY ROOM IS ASSET TO ANY PLAYHOUSE, by Robert O.
Boiler. Aug. 18. 1923.

PARAMOUNT TO ERECT GOTHAM’S FINEST THEATRE AND OFFICE
BUILDING, by H. E. Holquist. Nov. 10. 1923.

NATIONAL THEATRE A REAL MONUMENT OF THE MONUMENTAL
CITY, by C. K. Howell. Dec. 8. 1923.

DANCING, BILLIARDS, BOWLING MAKE RECREATIONAL CENTER OF
THEATRE. March 29. 1924.

TAKING EXCESS LABOR AND COST OUT OF THE THEATRE CLEAN-
ING JOB, by Enoch Lundquist. May 24, 1924.

ARMY ORGANIZATION OPERATES CHAIN OF 105 PICTURE THE-
ATRES. May 24, 1924.

MANY INNOVATIONS MARK NEW FORUM THEATRE AT LOS AN-
GELES, by Harry Hammond Beall. June 21, 1924.

UNUSUAL LIGHTING EFFECTS MAKING WISCONSIN DISTINCTIVE
PLAYHOUSE. Aug. 16, 1924.

THE DOUBLE THEATRE—AN INNOVATION AND A GLIMPSE INTO
THE FUTURE, by C. Howard Crane. Dee. 6, 1924.

A DESCRIPTION OF THE FUNCTIONS OF THE NELA SCHOOL OF
LIGHTING, by Roy A. Palmer.

Stage Settings
PLANNING AND BUILDING YOUR OWN STAGE SETTING, by Colby
Harriman. March 1, 1924.

BE YOUR OWN STAGE TECHNICIAN—PRACTICAL LIGHTING EF-
FECTS POSSIBLE TO ALL, by Colby Harriman. May 24, 1924.

SAXE WORKSHOP MAKES OWN STAGE SETTINGS FOR CIRCUIT. Nov.
8. 1924.

Seating
DESIGNING THE THEATRE TO MAKE EVERY SEAT “PAY," an inter-

view with Geo. L. Rapp. May 26. 1923.
CORRECT SEATING ARRANGEMENT AND ITS RELATION TO THE
BOX OFFICE. July 21. 1923.

CHAIR DEVICE PROVIDES FOR CHILDREN’S COMFORT, describing
extra seat for children which fits in regular chair. July 21, 1923.

Small Theatres
VITAL CONSIDERATIONS OF THEATRE BUILDING IN SMALLER
CITIES, by Robert O. Boiler. June 23, 1923.

YOUR SECOND THEATRE—SHOULD IT BE A LARGE OR SMALL
HOUSE, by Robert O. Boiler. Sept. 15, 1923.

A BETTER THEATRE WITH MAXIMUM REVENUE FOR THE SMALL
TOWN, by Leonard F. W. Stuebe. Sept. 15, 1923.

STANDARD THEATRES BUILT UNDER COOPERATIVE SYSTEM, by
G. E. Eichenlaub. Oct. 13, r923.

CONSTRUCTIONAL FEATURES OF THE STANDARD 500-SEAT THE-
ATRE, by G. E. Eichenlaub. Dec. 8, 1923.

CONSTRUCTIONAL FEATURES OF THE STANDARD 800-SEAT THE-
ATRE, by G. E. Eichenlaub. March 29, 1924.

PLANNING AND BUILDING A MODERN SMALL TOWN THEATRE,
by R. L. Simmons. April 26, 1924.

SMOKING ROOM AND CRY ROOM ARE FEATURES OF 750-SEAT
HOUSE, by R. L. Simmons. July 19, 1924.

A THEATRE OF 500 SEATS OR LESS—HOW NOT TO BUILD IT, by
H. E. Holquist. Nov. 8. 1924.

COST OF SMALL THEATRE PLANS AND SCOPE OF ARCHITECT’S
SERVICE, by H. E. Holquist. Dec. 6, 1924.

Ushers
MAKING USHERS A BUILDER OF PATRONAGE, the experiences of

Jones, Linick & Schaefer. May 26. 1923.

FITTiNG YOUR USHERS WITH PROPER UNIFORMS FOR SUMMER.
Idsrch 29 1.924*

HOW THE WISCONSIN THEATRE OPERATES ITS USHERING SYSTEM.
July 19, 1924.

BONUS SYSTEM AND “NO TIPPING” PLAN RAISE USHER EFFI-
CIENCY, by Harry Davey, House Manager. Wisconsin Theatre. Nov.
8, 1924.

Ventilation, Heating
IS YOUR THEATRE COMFORTABLE WHEN ONLY PARTLY FILLED,
by S. R. Lewis. Aug. 18, 1923.

FINDS OIL BURNER SUCCESSFUL AND ECONOMICAL FOR THEATRE
USE, by H. E. Holquist. Dec. 8, 1923.

COMFORT FOR YOUR PATRONS—A LAUNDERED ATMOSPHERE, by
Horace L. Smith, Jr. March 1. 1924.

HEATING, VENTILATION, DECORATION OF 700-SEAT PLAYHOUSE,
by R. L. Simmons. May 24, 1924.

VENTILATION FEATURES OF THE STANDARD THEATRES, by G. E.
Eichenlaub. July 19, 1924.

THEATRE VENTILATION AND ITS RELATION TO PUBLIC HEALTH,
by Herman N. Bundesen, M. D. Nov. 8, 1924.

*^You want

Phelco

Smooth and quiet burning

Bright light

Steady arc

Slow burning rate

Long condenser life

Phelco Users Say:

“We are pleased to advise you

that Phelco carbons are giving

us the best Service of any car-

bons that we have ever been

able to purchase.”

(NAME OF THEATRE ON REQUEST)

CHARLES W. PHELLIS & CO., Inc.

130 West 42nd St., New York

For Canada: Keystone Trading Co., Ltd., 10 Ste. Sophie Lane, Montreal.
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That s what good projection means sharp, clear, contrast between
light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,
and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
AI>SO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

HILLGREEN,
LANE & CO.

ORGANS
will be found in theatres, churches,

residences and concert halls through"

out the United States and Canada.

Correspondence Solicited

Factories: Alliance, Ohio

COMPLETE THEATRE EQUIPMENT
SIMPLEX

Distributor for Western Pennsylvania, 14 Coun-
ties in Southeastern Ohio, West Virginia, East
of Kanawha River,

THE HERTNER TRANSVERTER
*7/ you want it quick, call us”

Phone GRANT ®586

Hollis^ Smith, Morton Co.
Inc.

1024 FORBES ST. PITTSBURGH, PA.

Projection Knots
Easily Solved by

N. Filmscratcher
(Continued on page XVI)

The patrons zvill never guess what hap-
pened. This method is effectively used in

one Ark. house I know of.

“Old Timer,” writing from Philly, asks
the Oracle the following: “(1) How can
I make a cheap reel end alarm? (2) I am
still using carbon arc, should the lamp-
house pipe go out of booth? (3) What is

‘eccentric bushing’?”

Anszcer: (/) Drop a nut off a half inch

boll in reel at shifting point while rewind-
ing, when this falls out proceed as in ans.

to Milwaukee. {2 ) Yes, cigars and ciga-

rettes should go, too. (5 ) Write a green-

house, this dept, knows nothing about
shrubbery and bushes.

“Op,” of Tennessee, asks: “(1) What’s
the best way to remedy pitted carbon jaw?
(2) What is reel tension? (3) Is gasoline

or kerosene bath best for the head?”

Anszver: (/) Never had it, consult an
Osteopath. ( 2 ) A reel tension is one that

pulls the last two hundred feet of sprocket

holes out. (3 ) Consult a beauty parlor.

Manager, writing from Minnesota, asks

:

“(1) What kind of cloth is best for clean-

ing lenses? (2) Should I use tooth paste

on sprocket teeth? (3) Do you think the

projecting machines were designed from
the operator’s standpoint?”

Anszver: (/) Emery cloth will do more
than other cloths. (2 ) You failed to state

if the teeth zvere false. (3 ) Yes, but it’s a

sure cinch the operator zvas standing some
place else at the time.

Emory Sodden Wasser, of Kay See,

seeks enlightenment as follows: “(1) How
can I kill a Keystone effect? (2) I’m a

smooth, well balanced projectionist and get

a good picture, but in spite of this my girl

give me the gate, how can I adjust this

trouble?”

Answer: (/) Open your Bible and read

the killing Commandment. { 2 ) This is no
“heart interest dept.” Was your tension

adjusted right the last time you hugged
her? Remember overtension causes lots of
breaks and your trouble was probably due
to this or overspeeding. Did you dress neat

with her or did you have bad patches? They
often cause a break in reel love. To quench
this fire in your heart I suggest that you
carry some scraps cut from one of Elinor

Glynn’s pictures in your breast pocket and
the flame will soon die.

Here comes another Real Op. He en-

closed a thin dime for his answer. He
wants to know: “(1) I noticed in another
proj. dept, where the editor said that in

making a certain mixture, two half pints

would fill a pint bottle, is this so? (2) How
can I clean the oil off the booth floor?

Answer: (/) If the editor in question

has the same bootlegger as mine, he is off.

it takes three of his half pints to fill a pint

bottle. ( 2 ) Next time you have a break,

let the film run out on the floor, this is a

tried and approved method.

A pawn broker and projectionist out in

South Dakota wants to know: “(1) What
is meant by a circuit breaker? (2) What is

a double pole switch?”

Answer: (/) A circuit breaker is a guy
that burns a print when the exchange has
it out on a short circuit. ( 2 ) One that has
a north and south pole.

Answer to Mr. Ineeda Shave and others

:

This dept, positively will not answer ques-
tions relating to Mah Jong, Cross word
puzzles, saxophone playing or home-made
hooch.
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of
this advisory staff this depart-

ment feels that it has allied itself

with scnirces of expert knowl-

edge' on virtually every phase of
theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ROBERT O. BOLLER, Boiler
Brothers, Architects.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

COLBY HARRIMAN, Stage and
Theatre Lighting Specialist.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

FRANK E. PLOWMAN, Theatre
Lighting.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

We Invite Comparison Before You Buy

MODEL C
(PATENTS APPIJCED FOK)

Try One in Your Own Theatre
Upon the request of any responsible exhibitor in the United States

we will arrange to have our equipment installed in his

theatre on trial for thirty days free of charge.

Stereopticon with Automatic Slide Changer

is the Last Word in Projection Equipment

American Reflecting Arc Corporation
24 MILK STREET

BOSTON Made in u. s. A. MASSACHUSETTS

Marquise That Increase Business
—in this new catalog.
A Marquise over the entrance of your
theatre affords you one of the most
dignified and effective means of ad-
vertising.

In our new catalog are illustrated

many marquise that have substantially
increased attendance. A well designed
marquise will prove a good invest-
ment for you.

Write for Our New Catalog Today

ProBert Sheet Metal Co. Inc.
COVINGTON, KY.

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York

Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.
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USE NATIONAL MAZDA LAMPS
and MOTSCO MAZDA EQUIPMENT

SatLstled Users
of IMotsco

IVIazda Outfits

I. H. BUTZ
Angola. Ind.

JAS. .C- CHENOWETH
Shepherdstown. W. Va.

VICTORY THEATRE
Olustee. Okia.

FOX THEATRE
Fox Lake* 111.

DELCO THEATRE
Potosl, Mo.

HOWE SCHOOL
Howe. Ind.

EOWIN” REEVES
Paw Paw. MIoh.

PRINCESS THEATRE
Beulah, No. Dak.

F. J~SAILOR
Fremont Ind.

STRAND THEATRE
Madison. WIs.

PARAMOUNT
THEATRE

Yates City. III.

OPERA HOUSE
BlaIrstown. Iowa

alam6~Theatre
Ridgeway. III.

GEM Th^TRE
Overton. Neb.

L. W. BROWN
Cement. Okla.

SCENIC THEATRE
Holstein. Iowa

ALEXANDER PARK
Princctown. IN.

NOTICE
MOTSCO Mazda
Itegrulators and
Aclapters are
Guaranteed

We can furnish an
unlimited amount of
names of satisfied

MOTSCO Mazda
users in addition to
those already listed.

Demand Motsco

Motsco
Motsco Adapter for
Simplex, Powers and
Motiograph Lamp
Houses. Replaces
your arc lamp, easy
to install. Insures
perfect projection.
Price, complete with
Reflector and two
quick change sock-
ets, less lamp $30.
Extra Reflector $4.

Post Prepaid

NATIONAL MAZDA
LAMP PRICES

1.000 Watt. 110 Volt (Mogul Base) _...$7.00

900 Watt. 28-32 Volt (Mofml Base) 6.75
600 Watt, 28-32 Volt (MoeuI Base) 6.00
600 Watt. 110 Volt (Mosul Base)..._ 5.00
400 Watt, 110 Volt (Medium Base) 3.00
500 Watt, HO Volt (Medium Base) 3.75
400 Watt. 28-32 Volt (Medium Base) 3.75
300 Watt, 28-32 Volt (Medium Base) 2.75
250 Watt. 110 Volt (Medium Basel 1.75

250 Watt. 28-32 Volt (Medium Base) 3.25

Motsco Kegailator

Reduces 110 and 220
volt A.C. to 30 volts.
Reduces electric bill

to one-fourth. Can-
not overcharge, will
not blow globes. It

never fails. Price
No. 1, 110 A.C. to
30, $37.50.

No. 2, 220 A.C. to
30, $42.50.

Demand Motsco.

Accept no substitute

Monarch fits in any
lower carbon jaw
or standard post.
For semi-portable
machines Monarch.
Edison, Royal,
Powers 5, etc. Also
spot lights. Price
complete with re-
flector (less lamp),
.$12.00. Extra reflec-
tor $3.00.

Post Prepaid

COMPLETE OUTFIT-REGULATOR 2 ’ooo-w!^ 30 v!' la^ps $81.00

MONARCH THEATRE SUPPLY CO.
Dept. ME

724 So. Wabash Avp. Chicago. III.

WE HAVE NO BRANCH OFFICES

Make SmootK
Change-Overs Easily!
From any point in the booth, operator

can make a smooth, lightning change-
over from one machine or stereopticon
to any other, simply by pressing a but-
ton. Automatic action, absolutely sure.
Will not wear out, gives years of service.

The STRONG

Change-Over
ELECTRIC AUTOMATIC

has been adopted by leading representa-
tive theatres: McVickers, Balabaai &
Katz, Orpheum Circuit, and othera As-
sures a perfectly cued program. In-
creases operator’s efficiency.

Set for 2 Macliines, $25.00

Money-back Guarantee

ESSANNAY ELECTRIC MEG. CO.
1012 10th Ave. Maywood, 111.

Just Push a Button

STYLE
Where the

Audience
Sees It

!

These gold glazed, magnificently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The whole audience
sees them!

Box-like construction and hooded
lamps remove reflection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these improvements to your
presentation.

Write for information today

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicago, III.

Gallagher
Orchestra Music Stands

New Projects
Carthage, Mo .—A new motion picture

theatre to be known as the Delphus will

be erected here by I. P. Williams, well
known showman, who for fifteen years
manS^ed various theatres in Kansas City.

The new theatre will seat 500. Construc-
tion will start at once.

Belding, Mich .—Frank Joslin, of the Em-
press theatre, will erect a new 600 seat

playhouse here this Spring.

*

Springfield, III .—A new modern theatre
is to be erected in Springfield by Balaban
& Katz Midwest Theatres, Inc. This com-
pany is also building a theatre in Joliet, 111.

*

Paterson, N. J .—Construction is under
way here of the new theatre for Jacob
Fabian which will cost $600,000 and seat

3,300. This project will he completed in

September, 1925. Fred Wesley Wentworth
of Paterson has designed the structure.

*

New York .—Architect W. Albert Swasey,
1819 Broadway, is supervising construction
of a theatre for Brighton Beach which
will be completed in February. The the-

atre will cost $50,000 and will seat 500.

*

New Haven, Conn .—Plans are being pre-

pared by Architect Albert W. Swasey for

a theatre for Sperry Engineering Co. which
will seat 1,500 and cost $500,000.

*

Springfield, III .—Architect Harry Reiger
of this city is preparing plans for a theatre

to seat 2,300, which will cost $450,000.

*

Cleveland, 0 .—Architect A. F. Janowitz,
811 Prospect avenue, has under construc-
tion a theatre for Polster & Lefkowitch,
168th and Lorraine avenue and a theatre for
I. Miller, 123rd and Tuscora avenue. These
projects will be completed in March, the

former involving an outlay of $85,000 and
the latter $75,000. Mr. Janowitz has just

finished sketches for a theatre to cost $150,-

000 for T. Wolfe, 126th and Woodlawn
avenue.

New York .—Two theatres under con-
struction by C. Howard Crane and Ken-
neth Franzheim, 345 Madison avenue, will

be completed in January and February.
They are The Guild theatre for the Guild
Theatre Co., 243 West 52nd street, N. Y.
City, which will cost $1,000,000 and seat

1,000 and a theatre for 13th and E street,

Washington, D. C., which will seat 2,260

and cost $1,500,000.
*

New York .—Architect Charles Schaefer,

Jr., 148th street and Third avenue, Bronx,
New York City, is preparing plans for a

theatre for Daniel Houlihan & Sons, 2889
Bainbridge avenue, the Bronx, N. Y. City,

which will cost $75,000 and have a seating

capacity of 1,200. It will be completed by
November, 1925. The location is S. E. cor-

ner White Plains avenue and 234th street,

Bronx.
*

Bastrop, La .—Plans are being prepared
by Architect R. L. Simmons, Elkhart, Ind.,

for a theatre for C. J. Goodwin in this

city which will have a seating capacity of

700.
*

Portsmouth, 0 .—Construction of a the-

atre to cost $200,000 and having a seating

capacity of 1,400 has been started here.

Carmichael & Millspaugh, 7 East Long
street, Columhus, are architects for the

project.
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THE

SUPERIOR
PROJECTOR

PROJECTION
IS

Your One Big Feature

Improve your projection and
you improve your box-office

receipts.

Our staff is ready to handle your
problem and help you eliminate

your worries.

SOME EXCLUSIVE
SUPERIOR
FEATURES

Special Fire Protective Devices
Automatic “Take-up” Device
Unique Oiling System
Direct Motor Drive
No Belts and Chains
Unit Construction
Less Parts

Adapted to

—

G. E. Mazda Incandescent Lamp
Projection
Cinephor Condenser System.

SEE OUR DISTRIBUTORS

—

Carolina Theatre Supply Co.
13 South Church St.

Charlotte, N. C.

Pil^im Photoplay Exchange,
736 South Wabash Ave.,
Chicago, 111.

OR
WRITE DIRECT TO

SUPERIOR PROJECTOR, INC.

COXSACKIE, NEW YORK
U. S. A.

Bluefield, IV. J'a .—Plans are being pre-
pared for Architects Carmichael & Mills-
paugh of Columbus for a new theatre for
Bluefield which will have seating capacity
of 1,600. The same architects are prepar-
ing sketches for a theatre for Welch, W.
Va., which will seat 1,400.

*

Eria, Pa.—Architect George E. Eichen-
laub. Commerce building, has under way or
is preparing plans for twelve theatres to be
erected in various states and ranging in

cost from $20,000 to $200,000. Eichenlaub’s
office handling all details for the owners.

*

Atlantic City, N. J .—The $4,000,000 the-

atre under construction here for the Stan-
ley Company of America, is to be completed
in July, according to present plans.

*

Longview, Wash .—The Columbia theatre

here, being erected by Columbia Amuse-
ments, Inc., at a cost of $250,000, will be
completed and ready for opening shortly

after the first of the year.

*

Ennis, Texas.—Joe Baldridge, Jr., busi-

ness man of this city, and J. E. Houdek,
owner and manager of the Lyric theatre,

have formed a partnership and have award-
ed contract for a theatre on West Konox
street. Plans have been prepared by H. O.
Blanding, Corsicana architect.

*

Omaha, Neb.—A modern picture theatre,

having a seating capacity of 500 and in-

volving an outlay of approximately $30,000,

is to be erected at Ames Avenue and
Thirtieth Street by Walter and William
Creal, owners of the Suburban theatre.

*

Sturgis, Mich.—A modern theatre is to

be erected in Sturgis by The Larkin The-
atre Company of Dowagiac, Mich., com-
bined with Sturgis interests.

*

Detroit, Mich.—Two neighborhood the-

atres are under construction here by W. S.

Koppin. They are the Piccadilly on Fen-
kel Avenue between Quincy and Petoskey
which will seat 1,200 and the Amsterdam,
on Grand River Road near Birchwood
which will seat about 400.

South Pasadena, Cal.—The new $160,000
theatre to be erected here at Fair Oaks
Avenue and Oxley Street will be started

early in the year according to advices from
West Coast Theatres, Inc.

*

Akron, 0.—The $1,200,000 Keith theatre

project here, started and halted several

years ago, with numerous rumors of its

revival since, is again reported as an as-

sured fact by H. E. Andress, president of

the Main and High Realty Company.
=
1
=

Detroit, Mich .—Ground is soon to be
broken for the $2,000,000 State theatre

building to be erected by John H. Kunsky,
C. Howard Crane and associates. Elmer
G. Kiehler and Ben A. Dore are the archi-

tects for the project.

1,262 Concerns Enter
Business During Year

{Special to Exhibitors Herald)

NEW YORK, Dec. 23.—-One thousand
two hundred sixty two companies were
chartered during the twelve months be-

ginning Dec. 1, 1923, and ending November
30, 1924, according to a survey made by
Film Daily. The capitalization of 926 com-
panies which scheduled their active capital

totaled $184,591,606.

Incorporations in New York state were
most, being 572.

An Electric Sign

Plus—
How can you be satisfied with

an ordinary, clear, running, still

sign?

—When for a small extra in-

vestment, paid back in current

saving, you can give your sign

the PLUS value of motion and
color.

Talk it over with
your sign man.^ Flashers

make possible
almost any
kind of action
in an electric
sign. Used on
85% of the
flashing signs.

Color

Hoods
snap over lamps of any
size and produce brilliant

color. Six rich, fadeless colors, including
our new canary yellow.

Write for circular of sign ideas and

information

2651 W. Congress St. Chicago, III.
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MONEY
MAKING
IDEAS

Business Building Suggestions Which Have Been Used Successfully

By Exhibitors to Increase Operating Efficiency and In Stimulating

Greater Patronage.

Says Good Films
Aid **Weak** Night

BY C. A. RIGGS.
(^Gem Theatre, Hartford, Kan.)

If you want to build up small town
business on week nights, play good
pictures, even if they do cost a little

extra. Run good programs with a

good one or two reel comedy like

“Fighting Blood,’’ good news reel and
some educational reels.

Suggests Showing
Report Slides

By ROBERT L. ANDERSON
(Olympic theatre, Forks, Wash.)

To increase attendance, make an
exact copy of the reports in “What
the Picture Did For Me’’ on slides

and show on your screen. This will

let your patrons know how that par-

ticular picture went over in other

places. Do not pull this stunt except
on the very best and you will soon
see an increase in business when you
advertise this way.

Sees Cross Word
Puzzle Big Help

BY M. A. MANNING,
{Opera House, Baldwin, Wis.)

With the present craze for cross

word puzzles I think they would help

that “weak night” if they were avail-

able in cuts, so cards could be printed,

containing the whole puzzle and hand-
ed to patrons each weak night and
give prizes for the best solutions on
the following week. If someone could
tell me where to obtain the puzzles in

cut form I would try out this stunt

and I am sure it would work out fine

during the long winter month. Who
can tell me how to get them?

Merchant Tieup

Boosts Business
(By the Julian theatre, Chicago.)

An effective tieup with neighbor-
hood merchants was arranged by the

Julian theatre, Chicago, during the
holiday period. The tieup consisted

of issuing roll tickets to business
houses which these houses gave away
to customer with each twenty-five-

cent purchase. The ticket, when pre-

sented by an adult and accompanied
by a paid admission, admitted the

holder free. On the back of each
ticket is stamped the name of the mer-
chant who gave it away. In this man-
ner the ticket serves as a compliment
from the merchant to his patrons.

Theatres Planned
for Twenty Cities

Building of 20 Egyptian type theatres
in the nation’s 20 leading cities is the proj-
ect soon to be launched by Sid Grauman,
Hollyw'ood theatrical impresario, and
Joseph M. Schenck, motion picture pro-
ducer. Details of the plan are being worked
out now and Mr. Schenck stated that he
believed the building of the theatres would
start shortly after the first of the year.
Theatres in each instance are to be mod-

elled after the Hollywood Egyptian edifice
as closely as possible, depending on condi-
tions in the various cities. The Grauman
plan of presentation will also be followed
with massive prologues, musical features
and the same plan of general management
Mr. Grauman has plans for a $1,000,000

motion picture and legitimate playhouse
west of the Holljwood Hotel and an-
nounced that building will be started in
the near future. The theatre is to be
built along novel architectural lines and
plans are now being prepared.

Durango Gets Fourth House
DURANGO, CO.L.—Durango's fourth motion

picture theatre, the Isis, has been opened. The
degree of the slope in the floor gives every patron
an unobstructd view of the screen. "ITie Siren
of Seville” opened the house.

Plattner Buys New Grand
MEXICO, MO.—The New Grand has been

sold by Hanson Smith to J. H. Plattner. Mel-
ville Paul will continue as manager of the house,
which has become one of the most popular amuse-
ment places in the city.

It can’t be done!

The best show can’t be put on un-

less the equipment of the projec-

tion room is of the best. And the best

is none too good for the exhibitor who
is desirous of pleasing the public. Here,
then, is a suggestion. It comes from the

foremost manufacturer of lenses in the

world. It is, “Equip your projectors

with CINEPHORS and stop worrying
about insufficient and hazy illumina-

tion.” Phone your dealer today for a

convincing trial.

BAUSGH & LOME OPTICAL GO.
252 Freeman Street Rochester, N. Y.
New York Chicago Boston London Washington San Francisco Frankfurt

‘Arcus TiCKEi C
348 N. ASHLAND AVE, CHICAGO, ILL.

rRESERVEi

^COUPON•FOinDTlCKEt
WORID'S LARGEST EXCLUSIVE TICKET PLANT Z8YEAR5 EXPERIENCE AT YOUR SERVICE



January 3, 1925 EXHIBITORS HERALD XXHI

Wisconsin Has Its

Biggest Building

Year During 1924
MILWAUKEE, WIS., Dec. 23.—Wis-

consin, closing the greatest theatre building

year in its history, has two more show-
houses to add to its list as a result of

plans just announced in Milwaukee.

Thus far this year theatres completed or

announced for the near future total ap-

proximately a score and represents invest-

ments estimated at $10,000,000. A total

of 25,000 or 30,000 seats will have been
added with completion of the present build-

ing program.

The latest projects announced are a $350,-

000 house in Bay View, suburb of Mil-
waukee, and a $75,000 theatre on the city’s

south side.

The first of these is a two-story struc-

ture which will be erected at Kinnickinnic
avenue and Homer street for a company
whose identity has not been reevaled. Frank
Rigas, Milwaukee real estate man, is han-
dling the deal. The theatre will occupy
a site 180x160. Plans are in the hands of
R. B. Williamson & Co. Besides housing
the theatre, the building will also have
bowling alleys and several stores. The ex-
terior will be of Spanish design. It is ex-
pected that the seating capacity will be
2

,000 .

* *

The $75,000 showhouse is to be built for
E. Maxeimer and F. Trottman, who at

present operate the Gem theatre. An inno-
vation in theatre competition is revealed
by their plans, since the new house will be
next door to the Gem, but will be oper-
ated entirely a separate project.

The Gem, built fifteen years ago with a
seating capacity of 600, long ago became
too small for the patronage it received.
Since Trottman and Maxeimer own the
adjacent lot mseauring 50x150, they de-
cided, instead of building an addition to
their present house, to erect a new theatre
on the site, thus booming that corner.

The new theatre, which will be known as
the Grove, being named after the street
on which it will stand, will have a seating
capacity of 1,100. It will be one or two
stories high and will have one store.
A feature of the house will be an organ,

costing approximately $20,000. The Gem
recently installed a $10,000 organ.
Of the houses completed during the year,

Saxe’s Wisconsin, at Sixth street and Grand
avenue, Milwaukee, is the largest and most
expensive. It represents an expenditure
of $2,000,000 and can accommodate 3,500
patrons, giving it the greatest seating ca-
pacity of any showhouse in the state.

Saxe during the year also completed the
$1,000,000 Modjeska, on Milwaukee’s south
side, and the $1,000,000 Jeffris in Janesville.
Plans for a $500,000 theatre on the north-
west side of Milwaukee also have been
announced by the company, but when work
will start has not been decided.

* *

Other projects completed during the year
include George Fischer’s Capitol in West
Allis and the Keystone Company’s Holly-
wood, a $150,000 house on Milwaukee’s ex-
treme north side.

‘-New Milwaukee projects on which build-
ing operations are expected to start shortly
and details of which were revealed during
the last year include a $300,000 theatre in
Shorewood, exclusive residential suburb of
Milwaukee, to be erected by Henry and Joe
Goldman with a seating capacity of 1,500
arid a $500,000 house at Twenty-seventh and
Wells streets for the Mai investment com-
pany, seating 3,500.

{Continued on page XXV)

AS TRUE AS 2 + 2 = 4

+

The exceptional results obtained on

this unparalleled screen has earned

its world wide reputation of being

“The peer of all projection surfaces

for incandescent lamp projection”

MINUSA CINE SCREEN CO.
Bomont at Morgan

Saint Louis

Mtxxv Cfinsitmasi anb ^ Sappp gear

Automatic Devices Company
ALLENTOWN, PA.

(Fishes the Entire Motion Picture Industry

A MOST PROSPEROUS NEW YEAR
AND ACKNOWLEDGES WITH THANKS

THE LARGEST YEAR OF BUSINESS JUST PAST
IN THE HISTORY OF

A. D. C. Automatic Curtain Control

THE VICTOR
Repeating Film Projector

in the form of a

MINIATURE THEATRE
for

USE IN DAYLIGHT
PROJECTION

shows a brilliantly illuminated picture 11x14^
inches. The machine is rented, is entirely
automatic and operated by electricity for a
few cents an hour. Positive prints furnished
and service guaranteed.

Lavenham Corporation
2032 Grand Central Terminal

NEW YORK CITY

INCANDESCENT
EQUIPMENT

MINUSA
MAZDALITE

SCREENS

PERFECT
PROJECTION
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Sanitary Phases of the Theatre—Their
Importanee

By HERMAN N. BUNDESEN, M. D.

Heatlh Commissioner, City of Chicago

I
THINK I may safely assume that the

readers of this publication are pretty

familiar with the fact that the departmpt
of health has been responsible for putting

good air into the “movies.” Also it has

been responsible for doing some other

things regarding the equipment and man-
agement of motion picture theatres which

have contributed to the comfort, health and

safety of the patrons of these very popular

places of amusement.
One of the gratifying things that I have

to note in connection with the development

of the motion picture industry—and it cer-

tainly is an industry—is the fact that the

average “movie” playhouse now in point of

sanitary equipment exceeds perhaps any

other place of public assembly; and this

would include not only the regular theatres

but lodge halls, and even our churches.

* *

In the early days of the motion picture

theatre they were, as a rule, ' installed in

ordinary business rooms with no ventila-

tion possible on account of the fact that

the object screen in the rear and the pro-

jecting machine in the front made it im-

possible to get good air in or bad air out.

It was not long, however, until these condi-

tions, constituting in themselves so serious

a menace to the health of the public, forced

the department of health to attempt some
means of regulation and with the result

that theatres of this class were soon aban-

doned and were replaced by others of far

superior type in every way.

It is only fair to the managers of these

theatres to say that in most instances they

were quick to realize that their places, from

a standpoint of sanitation, were almost

criminally bad and they met in a spirit of

splendid cooperation the efforts of the de-

partment of health to put them on a better

Public health officials realize that in times

when there is an outbreak of the epidemic

diseases, like influenza or poliomyelitis, all

places of public assembly are regarded as

being places where diseases of this kind

are spread. In fact, the department of

health has gone so far as to ask and enlist

the cooperation of the theatre managers of

Chicago in the proper conduct of their

places during outbreaks of this kind. It is

only fitting to them I should make my due

acknowledgement to the managers of the

theatres of the city of Chicago for the

splendid and wholehearted way in which

they have cooperated with the department

of health along these lines.

*

There is, however, a sanitary side to

theatre construction and management that

I am constrained as a health officer to be-

lieve has not been given the attention which

it in importance deserves. I refer now to

what would be called regular sanitary

equipment, in the way of toilets, lavatories,

towel supply and other conveniences that

contribute not only to the comfort of the

patrons of places of this kind, but more
especially to the professional people who
are employed therein. In this connection,

I would refer, too, to the lighting and

ventilation of the dressing rooms for the

performers. Some of these are tucked

away in cubby holes under the stage and

are simply, from a standpoint of sanitation,

vile. This criticism, however, would apply

perhaps with more force to the older thea-

tres then to those that have been built re-

in a survey among theatres in
Chicago it was found that only
about a dozen houses were failing
to observe the requirements of the
law in keeping their places in the
most healthful condition. Dr.
Herman N. Bundesen, health com-
missioner, who in recent meetings
with exhibitors and in articles in

this department has pointed out
the importance of theatre ventila-

tion, calls attention to another
feature of public protection—
sanitation in the theatre. Dr.
Bundesen’s suggestions in this re-

spect are reprinted herewith from
an article which appeared in

"Better Theatres” section some
months ago.

cently where both the building department
and the department of health have de-

manded that ample facilities as to light,

ventilation and toilet facilities be provided.

It is unfortunate, however, that building

and plumbing regulations do not specifically

cover these requirements and that whatever
standards of excellence along these lines

have been reached have been due to the

vigilance of the inspection service of the

department of health.

I have noticed that in some of the re-

cently constructed outlying theatres the

managers have gone to unusual lengths in

providing sanitary equipment for their the-

atres, not only for the people who work in

those theatres, including the performers,

but also the attendants, and in addition

they have not forgotten those things which
contribute so much to the comfort and
safety of the patrons. These features, I

have noticed, include restrooms, with a
maid in charge to take care of children

while their mothers are attending the per-

formance. All these seem to me to be
steps along right lines. Also they appeal

to me as being, from a strictly monetary
standpoint, excellent investments; I mean
by this, that they will pay big dividends
on the money invested. Patrons of places

of public amusement are quick to observe
and appreciate the things that have been
done for their comfort and safety, and the

theatre that can offer the most along these

lines is the theatre that, in my judgment
will get the business.

Perhaps it would be safe to say that in

Chicago, as well as in other large cities, the

sanitary requirements in theatre construc-
tion and management are of the highest
standard. This does not mean that there

is no room for improvement. It only
means that we are working along right

lines and still striving for higher standards
in the things that may be done to make
playhouses of every kind and character, not
only attractive, but safe for those who
patronize them.

* * *

However, it is perhaps in the towns of

smaller size that such standards are not

even being striven for, that conditions are

in many cases inexcusably bad, and that

people of towns of this kind who patronize
these theatres have not yet been educated
up to the point where they are ready to

demand better conditions at a price of with-
holding their patronage if they are not

provided.

I hope that this brief article may be of

Ushering staff at Jones, Linick & Schaefer’s Rialto theatre which has replaced

girls formerly employed. Boy ushers have also been found more competent and

have taken the place of girls at other of the company’s houses.
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CLEAN— COOL—AIR
FOR THE MOTION PICTURE THEATRE

By passing all air through a fine spray

of water, such as is shown here, it is

cleansed of all foreign matter to the

extent of 98 per cent—and insures a

perfect system of ventilation.

The elimination of all free moisture is

accomplished by passing the air through

a scientifically constructed set of baffles

or eliminators.

THE WEBSTER AIR WASHER

Spray water can be cooled appreciably

by the introduction of refrigeration

though coils in the tank.

The air coming in contact with the cold

spray water will reduce the temperature

of the theatre far below that of the street

temperature.

J his Has Been Done For Others and Can Be Done For You

ny\ig.s^,HERie,.^^

CHESTNUT STREET AT FIFTH PHILADELPHIA

some value in a suggestive way along these

lines. The theatre owner in a town of

20,000 people who provides for his patrons

a theatre that is immeasurably ahead of

any other theatre in that town as to its

sanitary equipment, can count with perfect

safety on getting the patronage of that

town and he will not need to spend much
money advertising the sanitary features of

his playhouse. The people who come once,

will note and observe, go away and talk

about it, come again and bring their

friends.

Wisconsin Has Its

Biggest Building

Year During 1924
(Continued from page XXIII)

In addition, rumors have had it that

a $2,000,000 theatre will go up on Sixth

street, between Wells and Grand, and that

a theatre costing $125,000 will be erected

near the Mai investment company’s house

on Twenty-seventh and Wells streets.

However, there is some doubt whether these

projects will materialize.

Outside of Milwaukee, large houses are

contemplated or in the process of construc-

tion in Eau Claire and Fond du Lac, while

smaller houses are designed for Oxford-

ville, Burlington, Tomahawk and a number
of other towns.

In Eau Claire, according to reports reach-

ing Milwaukee, two showhouses are to be

biult, one by the Finkelstein-Ruben inter-

ests of Minneapolis and the other by the

Eau Claire Theatre Co., which already

operates a number of houses there.

* ’ *

Fond du Lac is to be the home of an

elaborate motion picture palace controlled

by the Schroeder real estate firm of Mil-

waukee.
A. J. Fuller will conduct the new Ox-

fordville house, seating 350. Kuehfng and
Foster, who operate the Princess, are plan-

ning the new Tomahawk theatre, while W.
L. Uglow, F. L. Oberg and John McCar-
thy are behind the Burlington project.

Seneca, Mo,, Opens
Fine New Theatre

Seneca, Mo., a hamlet of only 900 pro-
gressive souls, now can boast of a motion
picture theatre equal to that of any town
of five times the population. The Colonial
theatre, which was opened last week, con-
structed at a cost of $10,000, stands as a
tribute to the aggressiveness of its owner,
C. L. Higginbotham.
Occupying a frontage of 40 feet, the

house is a model in architectural standards.
With a seating capacity of only 350, the
theatre played to 429 paid admissions the
opening night, “Wanderer of the Waste-
land,” a Paramount picture, being the ini-

tial feature. It was necessary to borrow
chairs from a nearby church to seat the
overflow. The house is beautifully decor-
ated and has a brilliantly lighted marquee
and gallery. A large stage was built in to
accommodate any amateur theatricals.

3 Theatres Taken Over
by Capitol Enterprises

(Special to Exhibitors Herald)

KANSAS CITY, MO., Dec. 23.—Capitol
Enterprises of this city, operating in Kan-
sas, Missouri, Iowa and Nebraska, have
taken over the A-muse-U, Grand and
Palace theatres at Muscatine, Iowa. The
change of management becomes effective

Jan. 1.

Look for

The Stars

When your copies of the

Herald are nicely stacked on the

shelf and you want to pick out

any Issue containing the '‘Better

Theatres” section look for the

book with the two stars on the

“backbone.” These stars are

your guide to the issue which
contains a fund of information

on virtually every phase of suc-

cessful theatre operation.

If you are in need of some
particidar item of equipment
turn to the “Exhibitors Infor-

mation and Catalog Bureau”
page in the “Better Theatres”
department, hll out the coupon
and send it in. This bureau
will obtain for you quickly in-

formation on any accessories or

equipment in which you are

Interested.

REAL JAZZ MUSIC
Anybody can play it. Saxophone
Rhythm—Thrills—TMck Laughs. All

done by Humming into horn

“THE JAZZ SAX”
A solid brass instrument. PRICE
POSTPAID $5.90

Monarch Theatre Supply Oo.
724 So. Wabash Ave.. CHICAGO

=EVENHEETERS=
Banish Cold
Weather Troubles!

Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an
even temperature in the expres-

sion chambers, the vital point of

your instrument.

EVENHEETERS are

entirely Electric and

Automatic

9 Big Reasons Why
You Should Install an

EVENHEETER
1. No relays or complicated wiring.
2. Absolutely noiseless.
3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by your

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls.

EVENHEETER MFRS.
630 Bluff St. Beloit, Wis.
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request. •

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

Newton Playhouse
Ranks With Finest

Small Town Houses
(Continued front page XIV)

based on theory but on concrete facts and
experience.

As an illustration, the Newton theatre,

which is considered one of the finest

equipped theatres of its size in the country,
employed an electrical engineer who was
able to intelligently interpret the owner’s
ideas and embody them in specifications.

Suppose the owner had not employed an
engineer and had endeavored to convey his

ideas to someone who had no more tech-
nical knowledge than he? The result

would probably have been far from what
he had pictured in his mind. Changes
would have been necessary, which are al-

ways costly. The competent engineer from
experience realizes the economy of using
quality products which he specifies and in-

sists on having installed by the contractor,

A popular St. I.oui$ Playhouse—“THE AUBERT” lias Supreme Heating

HEATING AND VENTILATION
AT PRICES YOU CAN AFFORD

The Supreme System (Patented) of Forced Warm Air Circu-

lation (Blower System) assures constant even temperatures

throughout the building.

Uses no water—no danger of freezeup, perfect ventilation at no

extra cost, no aisle space occupied.

Burns less fuel, requires less attention, and the cost is surprising

—30% to 40% less than steam systems having none of the above

advantages. Investigate Supreme.

Write Us Today

SUPREME HEATER & VENTILATOR CORP.
1522 Olive Street ST. LOUIS, MO.

Modern projection equipment is a fea-

ture of the Newton theatre, details of
which are told in the accompanying
article.

which means low overhead operating costs

and increases the value in case of resale.

In this case, specifications were so thor-
oughly prepared that there was no possibil-

ity of the contractor misinterpreting the

requirements and he bid accordingly, with
the result that there were no extras. A
loosely prepared set of specifications is

open to many interpretations and the

architect and contractor usually interpret

them differently thus causing a great deal

of controversy and extras, which are

costhc
*

The owner, in this case, spent a dollar

and received a dollar's worth. If he had
followed the usual procedure, he would
have spent a dollar and received sixty

cents’ worth and the cost of employing
an engineer is small in comparison to the

cost of the building and is compensated
for many times by the saving effected.

One of the unique features of the elec-

trical installation is the use of floodlights.

In a small town the main street is usually

too narrow to permit the use of an elec-

tric sign. In this case, five floodlights were
mounted on the marquee which, when in

operation, can be seen from any part of
the town, advertising the fact that some-
thing is going on.

In general the following enumerates the

matter-of-fact components of the Newton
electrical features

:

Secondary service is brought from Pub-
lic Service Lines into the basement under
the stage ;

distribution switches for both
light and power are of the safety type

mounted in a group along the wall, ac-

cessible for disconnecting any section of
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the house power or light load. This dis-

tribution group is arranged to be re-located

when the stage is enlarged.
* * *

All local power and lighting panels are

of the safety type.

Conduit indoors is generally of enameled
black conduit, and outdoors and under-
ground of hot dip galvanized. The same
applies in general to outlet boxes. All
wires are of the New Code insulation type.

All receptacles and wall switches have
composition bases and 06 brass cover
plates

;
all switches are of the tumbler type.

Fan outlets of a finished wall type are
provided where portable fans may be in-

stalled directly to the outlet by simply at-

taching a plate by means of integral
catches in the receptacle.

Stage foot and border lights are con-
trolled by safety switch and magazine
panels and also continuous duty dimmers
located in the projection booth, giving the
operator a flexible control over the stage.
The main house lights installed for colors
are controlled from a safety panel on stage
operated through its main feeds only by
remote control from stage, the ticket of-
fice and the projection booth. This com-
pletes the booth operator’s control over the
entire house. A separate section of this

stage panel with independent buss cares for
all work lights at the stage end of building.

The main entrance with its complement
of rooms and the outside of building light-
ing is controlled from a locked panel in a
passage between the ticket office and man-
ager’s office.

The supply for emergency lighting is a
well guarded feeder circuit tapped from
service entrance and brought in separate
conduit under the floor to a separate locked
switch cabinet at manager’s office entrance,
provision being made for future connection
to a local emergency source.

* * *

Ample stage, orchestra pit, vacuum
cleaner and similar outlets are installed as
well as aisle, directional, exit and other
standard device lights. The aisle lights are
of a new design with special anti-glare
louvres.

The under marquise has 200 porcelain
lamp receptacles in G. I. condulets on ap-
proximately 354-inch centers interconnected
with G. I. pipe nipples. In addition to this
there are two feature fixtures for all period
sidewalk illumination and heavy duty cir-
cuits for marquise side sign lighting.

The top of the marquise carries five 500
watt floodlights, three of intensive type and
two extensive type

; these fixtures in con-
junction with the other marquise lighting
flood the entire building front uniformly.
Communication within the house is estab-

lished for production team work by means
of an intercommunicating push button
telephone system between the manager's
office, his pet seat in the balcony, the oper-
ator, the orchestra leader, stage and janitor,
in all, seven stations are interconnected for
passing word.

Buys Ottawa Playhouse
OTTAWA, ONT.—The Princess Theatre, 160

Rideau Street, Ottawa, Ontario, has been pur-
chased by the present proprietor, A. H. Coplan,
irom the Capital Paper Stock Company, Ottawa,
for $45,000.

Mclnnis-Vinson Open House
TILLAMOOK, ORE.—A. H. Mclnnis and

I. J. Vinson have opened their new Circuit
theatre.

Ben H. Krey

Consulting Engineer

101 PARK AVENUE NEW YORK

Check Up!
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How many tick-

ets have you in

stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe^ckel Companiji
Specialists in Tickeis and Checks Since 1873

122N. I2lh St Phllcidelphia. Pa.

THE

ON

BROADWAY
(42ND TO S9TH STREET)

RIALTO THEATRE uses “HAFTONE^^
CRITERION uses ‘‘HAFTONE”
LOEWIS NEW YORK uses “HAFTONE”
LOEWIS N. Y. ROOF uses “HAFTONE”
^STRAND uses
CAPITOL uses “HAFTONE”
^RIVOLI uses
PICCADILLY uses “HAFTONE”
COLONY uses “HAFTONE”
COSMOPOLITAN uses “HAFTONE”

This List Includes All the Exclusive
Picture Houses in New York’s Great

Theatrical Centre

*Not Equipped with "Haftone”

RAVEN SCREEN CORPORATION
345 West 39th Street New York City, N. Y.
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THE

Geometric Safety Reel

USED AS STANDARD
by the Largest Producers

The Double Edge Prevents
Cutting of Film—^Cutting Operator's Fingers

The Rolled Edge
Doubles the Strength

The Geometric Stamping Co.
221 E. 131st St., Cleveland, Ohio

Decorative and
Theatre Lighting

Told by Bragdon
(Continued from page VI)

denly and the curtain descended in dark-
iiess. Now, Mr. Operti, who played the
hrst witch, is of the greyhound type,
an expert jumper and dancer, and at
the end of one scene one night the
lights happened to flash out just at the
moment when from the top of a rock he
had taken a leap upward in the air. This
gave the illusion that he never again
descended, since he was not seen to
descend, giving point to Banquo’s lines,
The^^ air hath bubbles as the water

hath.” Thereafter the leap was the cue
for putting out the lights and we were
able to repeat this admirable effect night
after night.

Rostand’s play, Cyrano de Bergerac,
though it is founded upon the life of an
actual man, and introduces historic char-
acters, is nevertheless sheer romance and
fantasy. Poetry, gallantry, wit, courage,
love, moonlight, beauty—they are all
in this play. It is the kind of a story
anyone might tell himself while day-
dreaming, the sort of thing one would
like to have happen to himself. The
lighting therefore should be as “glamor-
ous as possible, not hard and bright
and literal, clipping the wings of the
imagination, but soft and glowing. To
achieve this end we painted the scenery
all very dark, a purple violet, and kept
the light off of it as much as possible,
also the light was kept off of the sides
and top of the stage, to eliminate in
some degree the illusion of a picture
frame. Wherever a stairway or a stage
or a balcony was required it appeared,
but when it was no longer wanted, it

retreated into the background as it were.
The lighting for this production was
done

^

almost entirely with soft-edged
spot-lights, equipped with hinged shields
by means of which the light was directed
upon the actors and off of the scenery
producing the effect described.

I believe, with Mr. Bassett Jones, that
the lighting should favor the actor in
every possible way, for he is necessarily
the center of attention and immediate
and direct interpreter of the play. Mr.
Jones recommends keeping the same
quality of light on the face of the actor,
while varying the quantity. I have
found, as he has found, that a combina-
tion of blue and amber which exactly
neutralize one another is a most satis-
factory acting light. The lighting for
the scenery and cyclorama may be what-
evei one pleases, and here color may be
introduced ad libitum.

Footlights, which are a survival of the
days of candles and lamps, should be
used not at all, or sparingly—they are
the worst possible light, on account of
their nearness and their location. They
should be employed only so far as is

necessary to “kill” the dark shadow in
the socket of the eye caused by over-
head lighting. Side lighting is excellent,
but the source of light is usually too
near. Lighting from the auditorium
overcomes many difficulties. As before
stated The Miracle was lighted entirely
in this way. In Cyrano top, side, and
front lighting were all used, separately
or together, bathing the acting area in

soft, warm light, “tapering off,” so to
speak, toward the top and sides of the
stage, to eliminate the hard rectangle of
the proscenium as much as possible.
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Combine to Build

Large Theatre at

* Springfield, 111.

Following closely upon the heels of the

announcement made recently that a group
of Illinois exhibitors interested in the Bal-
aban & Katz Midwest Theatres, Inc., had
started construction of a new de luxe the-

atre in Joliet, 111., comes the news that this

group has closed a deal for the erection of
a million dollar palace in Springfield. Ac-
cording to F. M. Brockell, ground for the
new house will be broken within a few
weeks.

Plans for the Springfield theatre call for
an auditorium to seat more than 3,000 and
a stage equipped to accommodate the most
lavish of presentation features. The site

selected is in the heart of the shopping
district and is regarded as one of the most
valuable parcels of property in the city.

“The need for a high-class, up-to-date
theatre in Springfield has been apparent
for some time,” said Mr. Brockell, “and
with the opportune time arrived, an insti-

tution will be erected that will be a credit
to both the industry and the community.”
The Balaban & Katz Midwest Theatres

are now represented by more than fifty

houses, including those in operation and
in the course of construction.

Report Koplar Will

Build in St. Louis
Harry Koplar of the St. Louis Amuse-

ment Company has held several conferences
recently with Charley Celia and Frank Tate,
owners of the Columbia and Strand thea-
tres that occupy the plot of ground at the
southwest corner of Sixth and St. Charles
streets. It is rumored that Harry and
other local financiers are considering the
erection of a large theatre and office build-
ing structure on the site.

Another important realty deal affecting
theatre property was announced by the
George Endler Realty Company with
offices in the National Bank of Commerce
Building. This company has closed negoti-
ations for the sale of the Hamilton Sky-
dome site, fronting 200 feet on Easton
avenue by a depth on Hamilton avenue of
147 feet.

The interests that have acquired the site
have not been made public but it is under-
stood they will improve the property with
a 1600-seat vaudeville and motion picture
theatre, an apartment and store structure,
etc., the entire project costing upwards of
$800,000.

Samuel Suckno Estate
Is Placed at $121,000

(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 23.—Samuel
Suckno, of Albany, N. Y., one of the old-
est exhibitors in New York state, and
whose death recently occurred at the Mt.
Sinai hospital in New York city, left an
estate of approximately $121,000. This was
revealed this week when letters of adminis-
tration were issued by the surrogate to
Mrs. Suckno.

The estate consists of about $118,000 in
real property with mortgages of nearly
$47,000, and $50,000 in personal property.
The estate is to be divided among the
widow and the five children.

If You Show Pictures

You Need the

The standard genera-
tor for motion picture

projection

Irani^rteK
MAW

The Hertner Electric Co.
1900 West 114th St, Cleveland, O.

In Canada: Perkins Electric Ltd.

• •

1

Helios Reflector Lamo
25% Better Screen Illumination

Approved by Underwriters Laboratories

OUK DISTRIBUTORS
Cleveland: The Theatre Supply Co., Inc.

Cincinnati: The Theatre Supply Co., Inc.

Omaha: U. S. Theatre Supply Co.
Philadelphia: Williams, Brown & Earle
Chicago

:

Movie Supply Co.
San Francisco : Theatre Equipment Supply Co.
Dallas: Simplex Theatre Supply Co.
Baltimore: N. C. Haefele & Co.
Pittsburgh: S. & S. Film and Supply Co.

WARREN PRODUCTS CO.
261 CAUAU ST. NEW YORK
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FiLM CO.STAISER and stand desiyitied to accommodate multiple reels. The rack at the
base is so arranged that empty reels are stood in position tchen not in use.

rubber matting such as pictured
above urould no doubt find good
use in many theatres during this
time of the year.

A new idea in theatre signs is advanced
m the sign pic(ure<f above. It not only
serves as a constant remincier of the

fact that here is a picture house^ but
tells the story every time it flashes that

this particular theatre is the scene of
**Movie Hits.** A theatre*s sign is a very
important part of its advertising equip-
menC, and the sign very logically points
out that a theatre whose patrons are in-

terested in seeing motion pictures can
best be led to enjoy that theatre's per-
formance by a **motion*' sign.

THIS IS not the interior of a store. It is a corner in the large stock room operated by Ascher Bros,
for their chain of theatres. I^it^ a plentiful supply of equipment on hand the stock room is prepared
to meet every emergency demand.

of )0
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Boys Better Than
Girls as Ushers,

Experiment Shows
EJ'OR many years Jones, Linick & Schaefer

of Chicago have exclusively used the

eternal feminine in the reception and seat-

ing of patrons. It was not until they built

the McVickers Theatre that they experi-

mented with boy ushers. Thus, the firm is

in a perfect position to decide between the

efficiency of the male and female in directly

dealing with the public. The answer seems
to be found in the fact that there are boy
ushers at their Rialto Theatre replacing

the girls that have held forth there since

the erection of that house seven years ago.

Boys have also taken the place of girls at

their Orpheum Theatre where girls were
held indispensable since 1908. Here is the

explanation by Norman E. Field, who is

in executive charge of the theatres.

“From infancy girls are taught that the

ultimate in life is marriage and a happy
home. Boys are taught that the ultimate

in life is business success and the protec-

tion of that home. Thus, it is not to be

wondered at, that girls should do more

romancing through their early life than
boys. When they come in contact with
the public they are unconsciously follow-
ing the dictates of nature and home in-

struction while boys, in a like position, are

thinking of advancement and the future
business prospects of their job. Not that

we would deride the ability of the feminine
as an usher but rather that we praise the

efficiency of the male. He is looking for-

ward to the time when he may become
Chief Usher, Chief of Service, Superinten-
dent, Assistant Manager or Manager. She
is looking forward to the time when she
shall meet her Prince Charming, wear a
wedding veil, cook his favorite dishes and
make home life a haven. Therefore, we
are placing boys in all such positions.”

Company Plans Two
Portland Theatres

Acquisition of the quarter block at the

northeast corner of East 38th street and
Hawthorne avenue as the site of a motion
picture theatre has been announced by Jen-
sen & Von Herberg. The theatre with its

equipment will represent an investment of
$175,000, according to the purchasers. It

will be similar to the Hollywood theatre at
East 42nd street and Sandy boulevard, be-
ing promoted by Jensen & Von Herberg.
Designs for the two theatres prepared by

J. V. Bennes and Harry Herzog, call for
seating capacity for 1,300 persons each and
for the most modern equipment.

=DOUBLE-DISC^
SHUTTER

Better Light
Better Projection

Better Pictures

WRITE FOR
FREE TRIAL

OFFER

Mention make of

machines used

The Double-Disc Shutter

Company
2100 Payne Ave. Cleveland, Ohio

Astonishing achievements in motion picture exhibition
were only ideas a short while ago. IDEAS spurred manu-
facturing genius to undreamed of accomplishments in the
perfection of theatres. Successful management IDEAS
abound in the manufacturers’ advertisements. Read them.

Advertised in The
BETTER THEATRES SECTION

(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the following page will get it for you.)

ADVERTISING PROJECTOR
Lavenham Corporation.
2030 Grand Central Terminal,
New York City.

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,
Akron, Ohio.
Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,
130 W. 42nd St., N. Y. C.

CHANGE-OVERS
Essannay Elec. Mnfg. Co.,
1012 10th Ave., Maywood, 111.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,
2651 W. Congress St., Chicago

EQUIPMENT DEALERS
Hollis, Smith, Morton Co.
1024 Forbes St., Pittsburgh.

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LIGHTING, THEATRE
General Electric Co.
Schenectady, N. Y.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MARQUEES CANOPIES
Edwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Co.
3235 Southport Ave., Chicago.

ORGANS
Marr and Colton,
Warsaw, N. Y.
Hillgreen, Lane & Co.
Alliance, O.

ORGAN CHAMBER HEATERS
Evenheeter Mnfrs.
630 Bluff St., Beloit, Wis.

PIANOS
Baldwin Piano Co.
323 S. Wabash, Chicago.

PROJECTORS
Nicholas Power Co.,
90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

REELS
Geometric Stamping Co.,

221 E. 131st St., Cleveland, O.

REFLECTING ARC LAMPS
American Reflecting Arc Corp.,

24 Milk St., Boston, Mass.
Warren Products Co.,

265 Canal St., New York City.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

Raven Screen Corp.,
345 W. 39th St., New York.
Minusa Cline Screen Co.,

Bomont at Morgan, St. Louis.

SEATS
Heywood-Wakefield
209 Washington St., Boston.

SHUTTERS
Double-Disc Shutter Co.,

2100 Payne Ave., Cleveland.

SWITCHBOARDS, CONTROLS
Hart Manufacturing Co.
Hartford, Conn.

TICKETS
Globe Ticket Co.,

122 N. 12th St., Philadelphia.
Arcus Ticket Co.,

348 N. Ashland, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,

Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,

Cleveland, O.
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

A
1 Accounting systems
2 Accoustical installations

3 Adding, calculating machines
4 Addressing machines
5 Advertising novelties, materials
6 Air conditioning equipment
7 Air dome tents
8 Aisle Lights
9 Alarm signals, systems
10 Architectural service
1 1 Arc regulators
12 Artificial plants, flowers
13 Art titles

14 Automatic curtain control
15 Automatic projection cut-outs
16 Automatic sprinklers

B
17 Bell-buzzer signal systems
18 Blocks—pulleys—stage rigpng
19 Booking agencies for musicians
20 Booking agencies (state kind)
21 Books on the M. P. Industry
26 Booths, projection
23 Booths, ticket
24 Box—loge chairs
25 Brass grills

26 Brass rails

27 Brokers—^Theatre promotion

C
28 Calcium lights

29 Cabinets, reel

30 Cameras
31 Canop ies for fronts
32 Carbons
33 Carbon sharpeners
34 Carbon wrenches
35 Carpets
36 Carpet lining
37 Carpet covering
38 Cement, film
39 Chairs, theatre
40 Change makers
41 Change overs
42 Coloring, lamp
43 Cooling equipment
44 Condensers
45 Converters
46 Coverings—carpet—rail—fur-

niture
47 Cups, sanitary drinking
48 Curtains, stage
49 Curtains—boxes—lobbies, etc.

50 Curtain operating machines
D

51 Decorations, (state kind)
52 Dimmers
53 Disinfectants—perfumed
54 Doors, fireproof
55 Draperies
56 Drinking fountains
57 Duplicating machines

E
58 Electric circuit testing instru-

ments
59 Electric fans
60 Electric power generating

plants
61 Electric signs
62 Electric signal and control sys-

tems
63 Emergency lighting plants
64 Exit light signs

F
65 Film cleaning service
66 Film splicing machine
67 Film tools, (state kind)
68 Film waxing machine
69 Fire alarms
70 Fire escapes
71 F'ire extinguishers
72 Fire hose
73 F'ire hose reels, carts
74 Fire proof curtains
75 Fire proof doors
76 Fire proofing materials
77 Fixtures, lighting
78 Flashlights
79 Flashers
80 Flowers, artificial

81 Floorlights
82 Floor covering
83 Footlights
84 Fountains, decorative
85 Frames—poster, lobby display
86 Furnaces—oil burning
87 Fronts, metal theatre
88 Furnaces—coal burning
89 Fuses
90 Furniture

G
91 Generators
92 Gummed labels

93 Gypsum products
H

94 Heating system—coal

95 Heating system—oil

I

96 Ink, pencils for slides

97 Insurance—Rain
98 Insurance—Fire
99—Interior illuminated signs

100 Interior decorating service

J
101 Janitors’ supplies

Jj

102 Lamps—decorative
103 Lamp dip coloring
104 I.amps—general lighting

105 Lampshades
106 Lavatory equipment—furnish-

ings
107 Lavatory fixtures

108 Lenses
109 Lights—exit

110 Lighting fixtures
111

—

Lighting installations

112

—

Lighting systems—complete
113 Linoleum
114 Liquid soap
115 Liquid soap containers
116 Lobby display frames
117 Lobby gazing balls

118 Lobby furniture
119 Lobby decorations
120 Luminous numbers
121 Luminous signs—interior—ex

terior

M
122 Mailing list

123 Machines, pop corn
124 Marble
125 Marquise
126 Mats and runners
127 Mazda projection adapters

128 Metal lath
129 Metal numbers, letters

130 Metal polish
131 Mirrors—shades
132 Motor generators
133 Music publishers
134 Music stands
135 Musical instruments (state

kind)

N
136 Napkins
137 Novelties—advertising
138 Nursery furnishings and

equipment

O
140 Orchestral pieces

141 Orchestra pit fittings, furnish-
ings

142 Organs
143 Organ lights

144 Ornamental fountains
145 Ornamental metal work
146 Ornamental metal theatre

fronts

P
147 Paint, screen
148 Paper drinking cups
149 Paper towels
150 Perfumers
151 Pianos
152 Picture sets

153 Player pianos
154 Plastic fixtures and decorations
155 Plumbing fixtures

156 Positive film

157 Posters
158 Poster frames
159 I’oster lights

160 Pester paste
161 Portable projectors
162 Pottery—decorative
163 Power generating plants

164 Printing, theatre

165 Programs
166 Program covers
167 Program signs—illuminated

168 Projection lamps
169 Projection machines
170 Projection machine parts

171 Projection room equipment

R
172 Radiators
173 Radiator covers
174 Rails, brass
175 Rain insurance
176 Rectifiers
177 Re-construction service

178 Re-decorating service

179 Reflectors (state kind)

180 Re furnishing service
181 Reels
182 Reel end signals

183 Reel packing-carrying cases

184 Reseating service

185 Rewinding film

186 Rest-room, equipment and fur

nishings
187 Rjofing materials

S
188 Safes, film

189 Scenery, stage

190 Scenic artists service

191 Screens
192 Screen paint
193 Seat covers
194 Seat indicators
195 Seats—theatres
196 Signs (state kind)
197 Signals, reel end
198 Sign flashers
199 Sign-cloth
200 Sign lettering service
201 Side walk machines—corn pop.

pers
202 Slides
203 Slide ink, pencils
204 Slide lanterns
205 Slide making outfits
206 Slide mats
207 Shutters, metal fire

208 Soap containers—liquid
209 Speed indicators
210 Spotlights
211 Stage doors—valances, etc.

212 Stage lighting equipment
213 Stage lighting systems
214 Stage rigging—blocks, pulleys
215 Stage scenery
216 Stair treads
217 Statuary
218 Steel lockers
219 Stereopticons
220 Switchboaids

T
221 Tally counters
222 Tapestries
223 Telephones, inter-communicat-

ing
224 Temperature regulation system
225 Terra Cotta
226 Theatre accounting systems
227 Theatre dimmers
228 Theatre seats
229 Tickets
230 Ticket booths
231 Ticket choppers
232 Ticket holders
233 Ticket racks
234 Ticket selling machines
235 Tile
236 Title stands
237 Towels—paper
238—Towels—cloth
239 Trailers
240 Transformers
241 Tripods
242 Turnstiles—-registering
243 Typewriters

U
244 Uniforms

V
245 Valances
246 Vases, stone
247 Vacuum cleaners
248 Ventilating fans
249 Ventilating, cooling system
250 Ventilating systems—complete
251—Vending machines—soap—tow-

els—napkins, etc.

252 Vitrolite
253 Wall burlap
254 Wall leather
255 Water coolers
256 Wheels, color

EXHIBITORS HERALD
407 S. Dearborn St., Chicago, III.

Gentlemen : I should like to receive reliable information on the items

listed herewith

;

(Refer to Items by Number)

Remarks

Name Theatre City.

State..- Seating Capacity

USE THIS COUPON

^
^

Detailed Information con-

cerning any product listed

above will be sent to any ex-

hibitor. Fill in the coupon to

the left and mail to Exhibitors

Herald, 407 S. Dearborn St,

Chicago. This service is free to

Herald readers
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ONE
oS the Reasons

why
Robert-Morton Supremacy

is now recognized

in the motion picture

theatre field

may be found in the fact that one and only

one definite and specific objective has been
considered — to build

The Finest Theatre Organ In The World

Distinctive character and quality of tone, super-excel-

lence of voicing, greater orchestral resources, and
structural improvements found in no other instru-

ment make it the ultimate choice of the progressive

exhibitor.

/liePhotoPhwr Co.
New^rk-'^*-. 148-150^^46

i c a g o
S o.Wabash Av.

CENUINE DEACAN PEROJSaflWS USED



A J*^o-velty F'e

^yitl he hadS^as a bleat!

His father had Jf|kd every man in the

place, was cock walk^md ran things

with an iron hanoT (He jl^s \blacksmith,

so it came natural.)

His brothers

slumber, fo:

were called

to their faces.

the time spent in

ley couldn’t hght. They
fighting Tylers,” but not

Oh, no! It wasn’t safe.

But he was likSl^Hl^on in a hawk’s nest,

a lamb in a Hem’s cage, a gold fish in an

acquarium witi a bass. He couldn’t fight

but he could tak,—some and then more.

What happenedto make those tough eggs,

his father ^j^brothers, proud of him?

Well, it wilPWill you just as it did them!

ent^

Pafh^picture
w
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NEWYEAR
7Ye Who Gets Slapped

ouster Keaton inyhe Na^vi^ator
ChuChinChou) ^

The ^/xie Handicap
_ ,
CxcuseThe !

Cheaper lb
ancfman^ more Money Gettejrs yrorrc

Member motion Picture Producers and Distributors of America, Inc.—Will Hays, President.
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to smash all

chaqpterpla:

recordls/
A whale of a cast enacting

a story that is told not in words
—but in ACTION ! A re-

freshingly novel adventure
story of the West.

AL
xaWILSON

Directed by JAY MAfiCHANT

wuh a great
all star castall star cast
fcafaHiig

JACK AL
DAUGHERTY WILSON

'Worlds champion stunt aviator

and EILEEN SEDGWICK
double Action Serial

Nationally Advertised in the
Saturday Evening Post

rem Plains.
Motion Picture Producers IDistributoa

ofAmeiici fac 'teWT/ow- fia
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from the famous

novel by
GASTON LEROUX

with

LON CHANEY
MARY PHILBIN
NORMAN KERRY

directed by
RUPERT JULIAN

The famous Grand Staircase of the Paris Opera House is here reproduced
in every detail in its full height of one hundred feet, perfect copies of its

famous paintings, its rare tapestries, its celebrated statues. Here is staged
the Masked Ball requiring three thoussmd extras gorgeously clothed. This
magnificent scene is unfolded on the screen in the full splendor of its brilliant

colors!

A XJNIVKR.SAU T^RODUCTION





^oney Getter

KING
VIDOR’S
production, with

JOHN GILBERT,
ELEANOR BOARDMAN,
AILEEN PRINGLE

CYRIL HUME
Traduced B.MAYER
Jldapted 7)ou^las Z. Dot^

Member Motion Picture Produc-

ers and Distributors of America,

Inc.—Will H. Hays, FVesident.



HEM'S WHAT ARTHUR
MOSTWmEIYBEAD EDITORIAL

NOW IN ITS SIXTH MONTH-LYRIC THEATRE-

lOVE&ADVENTURE

Today
Betting, Not Investing.

Who Made the Devil?

A Mind Test.

Education in Pictures.— By Arthur Brisbane—
Copyright 1924. by StartCompany.

A moving picture such as "The
Iron Horse.” just produced by
William Fox, showing the build-
ing of the first railroad across this
continent, will do more to "Ameri-'
canize” foreigners than any num-
ber of dreary sermons on the Con-
stitution, and ‘TOO per cent Ameri-,
canism ”

l To see Lincoln walking in the.j

White House corridors, to see live

bison actually pursued by live In-

dians and men laying the Union
Pacific tracks under the fire of
bows and arrows, is real education.

i

THE IRON HORSE tells a dramatic story of

LOVE, ADVENTURE, danger and thrills that

accompanied the building of the great iron road
upon which “iron horses’ ’ now travel puffing and
steaming across this land from ocean to ocean.

It is a story of danger, devotion, tragedy

—

crime punished, virtue and loyalty rewarded.

It is a story that stirs the blood, makes mo-
ments pass like seconds, carries the looker-on,

breathless, through the great scenes and the mov-
ing adventures that accompanied one of the great-

est, most important enterprises and victories of

the American nation.

PROGRESS AND CIVILIZATION
Intelligent Americans will see THE IRON

HORSE more than once. Mothers and fathers

will take their children to see it.

Progress, civilization, courage are the basis of

this magnificent moving picture play of real

education.

From the scene in Washington, with the tall,

noble, sad, pathetic figure of the great Lincoln

moving among the smaller statesmen, to the last

triumphant ending, THE IRON HOI^E teaches

this lesson: AMERICA OWES HER GREAT-
NESS to the individual courage and devotion of

the American man and woman, to the daring of

great business kings, and above all to the fact

that the people work and live TOGETHER
CLOSELY UNITED.

M
Ilf

o
cJ

WILLIAM FOX PR.ESENTATION

FOX



BRISBANS
WRTlMINAMERICA says about

Sitting Bull, the mighty War Chief of the Sioux In-

dians, coined the phrase, THE IRON HORSE. The
inspiration came to him after he had gotten his first

glimpse of a steam locomotive as it chugged and tooted

its way across the far-western prairies as an unwelcome
invader of the realm of redskins. Col. W. F. Cody
(Buffalo Bill) is authority for this statement.

All the inherent instincts of the great tribal leader

were opposed to this harbinger of Progress and hence

he united his hordes of warriors to impede its advance-

ment and to obliterate it.

To the Indian Chief his horse meant speed enough

in transportation and it was inevitable he would rebel

against having his trusty steed supplanted by such an

astounding contraption as a man-made IRON HORSE.

So epochal as a part of American history has become
this term and all the bitter hostility of the primitive

inhabitant of this then virgin soil that it belongs to the

ages, being perpetuated as such as the title or

the incomparable William Fox production,

THE IRON HORSE

JOHN FORD
Production

BROADWAYANo42NqST.,Ny.-TO CONTINUE INDEFINITELY

2 ShowsDaily
A(imissionH.^Oand ^1.00

Flaying toCapacityHousa

COR.POB.ATION
i

1

I



wmm

'i'*

Wm.

wmmm.

SPECIAL HOLIDAY WEEK ATTRACTION,
PICCADILLY THEATRE,N.Y.WEEK OP DEC.E7ai
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Facts about the 2ndFamous

Forty Q>araniountQ>ictures

THE TOP OF THE WORLD
by Ethel M. Dell

This picture is finished and ready for pre-

release showings. It is a big, gripping drama

produced by George Melford from a book that

has sold hundreds of thousands of copies. Noth-

ing Melford has ever done before approaches

the height of entertainment-perfection he has

reached in this picture, except “Behold My
Wife.” This is the absolute truth.

Anna Q. Nilsson has the role of an English

society girl who flees from home to escape mar-

rying a bounder and goes alone to South Africa

to seek the man she was engaged to a year pre-

vious (James Kirkwood), finds him, but he has

become a bum. His cousin (also Kirkwood)
and physical double takes her into his house to

protect her. They fight scandal and floods suc-

cessfully, but they cannot fight love.

THE SWAN
New York’s most sensational comedy success

of 1923-4, “The Swan,” makes excellent screen

entertainment. Buchowetzki has produced this

picture from the hit by Ferenc Molnar, and
Adolphe Menjou, Ricardo Cortez and Frances
Howard (stage star of “The Best People”) play

the leading roles. This picture also is finished.

We can honestly say that here is not only a

dazzlingly beautiful production, but also one
that has dynamic audience appeal from the first

foot to the last.

“The Swan” is a marriage-comedy of society

life, in which an heiress pretends to fall in love

with a poor man to make her rich suitor jealous
and then finds her pretended love is real. The
performances of the three principals are sheer
joy.

Other 2nd Famous 40
Pictures for February

Zane Grey’s

THE THUNDERING HERD
with Jack Holt, Lois Wilson, Noah
Beery. Directed by William Howard

,\lan Crosland production

CONTRABAND
with Lois Wilson, Noah Beery, Ray-

mond Hatton, Raymond McKee

Sidney Olcott production

SALOME OF THE TENEMENTS
with Jetta Goudal, Godfrey Tearle, Jose

Ruben

Victor Fleming production

THE DEVIL’S CARGO
with Pauline Starke, Wallace Beery,

Claire .Adams, William Collier, Jr,

Iribe-Urson production

FORTY WINKS
with Viola Dana

RAYMOND GRIFFITH
Theodore Roberts

itembcr Motion Picture Producers & Distributors of .America. Will H. Hays, President.
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Associated Exhibitors is delivering pictures that are more than

living up to the promise. The exhibitor comment and reviews

on the first five, “Never Say Die,” “The Price of a Party,” “East of

Broadway,” “Battling Orioles” and “Dynamite Smith” are such as

to justify enthusiasm.

Now Associated announces the second group of five, and confidently

claims that reel for reel, dollar for dollar, they are the best buy in the

business today.

WESLEY BARRY in “BATTLING BUNYAN.”

MABEL BALLIN, FRANK MAYO and WANDA HAWLEY in

‘BARRIERS BURNED AWAY.”

GLENN TRYON in “WHITE SHEEIP” (Pathe Picture; Associated

Exhibitors, Selling Agents.)

GEORGE BEBAN in “THE GREATEST LOVE OF ALL.”

ALMA RUBENS, FRANK MAYO and H. B. WARNER in “IS

LOVE EVERYTHING”?

SSOCIATED Exhibitors has promised 32 first class productions

for 1924-25.



CROWN PROOUCnONS. be,
William D. Russell, President

presents

WesleyBatnr
y in

Battling

^ncore
pjetur^

Listen!

We want to tell you ennphatically, that for intensity

of emotion, suspense, thrill, action and acting ‘^Battl-

ing Bunyan” is in a class by itself.

Barry plays the part of a youth who works in a
garage, loves the pretty little cashier, and wants
to get together $1,000.00 to buy a partnership in

the garage. To make the money he lets himself

be matched against the lightweight champion at

$200.00 per round. Then he finds out that the

champion is the chap who is trying to steal his girl

from him!

If this splendid picture doesn’t stir your crowd to

enthusiasm, they’re hopeless.

A.^4!Ocia,ied E/jehibitor^
Arthur S. Kane, President

Physical Distributor
Representative

Pathe Exchange, Inc.
Sidney Garrett

'Just let them laugh at

me for one more round*
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“ loU

Boliairs Silent-Spoken jMelo-
drama, ’’The Greatest Love

of All,'* Worth While

There is norhiii" ..bscuie, iiolhing
syoibolic and nothing dull about
George Boban'.s silent-spokon luclo-
riiania which he is presenting ihis
week at the Kivoli under the title

‘Tile Greatest Love pf All,"

“The Greatest Love All" is novel
and eiit»rtnining. Be «ine to see it,

Gedfge Beban
% Gieatest love /AH

A Story oj^ the Hi^oine^t Instinct
©/* the Human ^ace—Mother Lo'Ve

Physical Distributors

Pathe Exchange, Inc,

It will bring tears to your eyes. It will stir you, thrill you.

It’s clean and fine, a picture for the whole family. Do
you remember “The Sign of the Rose?” Here’s a picture

that’s like that, with Beban playing another lovable homely

character.

The newspaper critics of New York went wild over the picture

when it was at the Rivoll recently.

^yissociated E^xhibiiors
Arthur S. Kane, President Foreign Representative

Sidney Garrett



Aithur E Beck
fitesents

Banders
BurnedAway

A STORY OF THE •

GREAT CHICAGO FIRE
Fiom the Famous Novel by E.P Roe

Spectacutar and E,j)cciiingi

The great Chicago Fire of 1871 will never be forgotten.

Started by Mrs. Leary’s cow, it nearly wiped out the city. It was
a catastrophe. ’’Barriers Burned Away” is based upon that fire.

E. P. Roe’s book has been read for fifty years. It is still a big

seller, for it is the most dramatic of romances and the most romantic
of dramas.

’’Barriers Burned Away” is a really big picture. It has story, stars,

cast, direction, production, and above all the most sensational-
ly spectacular and realistic scenes of a big city in flames
that have ever been staged.

The title and cast will get the people in; the picture will do the rest.

A^ssoctcited EjKrhibitar^

Encore



HalRoacK

with Glennliyon
Story Wriiten 6Directed hy HalRoach

Have you noticed the extraordinary success of
the Hal Roach novelty features

—“The Call of
the Wild” and “King of Wild Horses?” “White
Sheep” is another novelty, and just as good
as the others.

Laughter, thrills, speed, drama, romance and
pathos are combined in this story of Kansas
in pioneer days.

9%e^)hite
Sheen

Pafhepicture

That hard-boiled family, the Fighting Tylers, is

going to become a household word. “White
Sheep” beats a rodeo for thrills. It beats the
stick-up of a train for surprises.

Associated E^xhibitors|^L
Selling A.^entj



MURRAY W. GARSSON ^
«. presents

Is love ivetydiin^'
with Alma Rubens, Ftank Mayo
H.5.Wamet, Walter McGtail and

Dlyan Tasbman
It’s the question in every woman’s heart.

It affects every human enterprise.

It dominates mankind.

It started with Adam and Eve, influenced the caveman

and woman, made and wrecked empires in ancient times,

and still rules today.

Is Love everything? Can a woman love more than

once? Can a woman be faithful to her husband and

yet love another man? Is a man’s love greater than that

of a woman?

A.>s^ocicited Ejchtbifora:
Ak'Hlk S Kane, President

Physical Distributors p
Foreign Representative

Pathe Exchange, Inc. Sidney Garrett
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—M. P, News, Dec. 6th,

Box-OfRce Rating on

Douglas MacLean
in

“Never Say Die”
Official box-office figures from exhibitors compiled by M. P. News experts show

Douglas MacLean comedies still going up—

‘‘Never Say Die” (first report) 89%
“Yankee Consul” (six months average) , . 80%
“Going Up” (first year average) ..... 80%

A BOX-OFFICE TIP
These figures average 10% to 20% higher than the average figures from the

box-offtee reports on the entire product of the five leading

distributor-producers

Give Your Box-Office a New Year’s Present!

Play MacLean Comedies!

ASSOCIATED EXHIBITORS, Inc.

Physical Distributor

Pathe Exchange

Arthur S. Kane, President

Foreign Representative

Sidney Garrett



The Biggest Sensatim
B. P. Schulberg PreseKts His

adapted hy
^ohK Goodrich

One Hundred
Million People
are Talking
about it



iof ANY Year
t
Dramatic Conception of

I

Directed, by Jamcs P. Ho^an
WITH

Clara Bow
Elliott Dexter

Mary Carr

Alec B* Francis

Edith Yorke

Eddie Phillips

George Hackathome

Margaret Livingston

Robert Ellis

Joseph Kilgour

Wade Boteler

George Nichols

Preferred Pictures - Distributed b^ 6. P.SchuIbcrg Productions, Inc
^ I65O Broadway, New yorl^ J, 0» Bachitiann ,

FOREIGN DISTRIBUTORS ; EXPORT AND IMPORT FILM 00.



International

Productions
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novel

‘’Joseph CUnmi

-GUI-

Mifc ^-ciUe F

nnder HiJ]ye,.

V,-/ vr;-^

accoidintf to lepoits

compiled by tlie

Publishei’sWeekly

and every reader
is waiting for the
screen version of
Jos.QncotnJs ''Dr.tlye"

A FH^T national C^atiact
takes the womes olFyoui* mtna ^
ano ^es them toyom opposition^

Members of Motion Picture Producers anrf Distributors of America Inc.-^Will Hays President ^
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•
^irstO^aiional pictures 9nc- presmis

J

COLLEEN MOORE

So Big
EDKA FERBEP^
Adapted and supervised by
EAR.I- HUDSON

Directed b-U'

CHARLES BRABIN

Scenario bif- ADELAIDE HEILBRON
editorial cfir/rfwa .MARION FAIRFAX
Jrt Director MILTON MENASCO
ePkctoijraphif . .T D. McCORD
Jilm outer . ARTHUR TAVARES

<
f<)icitfn Rrfhvi OintfOlled b»jA_

Fim Mswul Pkrturei Inc I

363 Madiion Avenue New 'iotU ^

You Step Out of die Rante and lEW
wifli a FlUST NATIONAL ContiacW

, Members of Motion Picture Producers and Distributors of America Hays president
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Box Office Reports

Fix Zukor Award
Several months before the appear-

ance of the published report of the

committee of judges on the Adolph
Zukor award for the author responsi-

ble for the story making the best

picture of the year, the Herald in-

formed the industry what author and
what picture was entitled to the
prize.

With the announcement last week
of the judges’ choice it was found
that the author and the story nom-
inated by this publication repre-

sented the decision of the committee.
The Herald, of course, based its

nomination upon the records dis-

closed in reports received from ex-

hibitors.

This outcome should be extremely
interesting and convincing to persons
who desire to advise themselves on
the importance and the significance

of the exhibitors’ reports published
in the Herald’s department, “What
the Picture Did for Me.”
The list of judges who passed upon

the merits of the various candidates
for the honor was comprised of per-
sons of ability, experience and fair-

ness. After many months of ex-

haustive study the committee found
that its proper action would be to
confirm the information disclosed by
the Herald that Rafael Sabatini with
his story, “Scaramouche,” was en-
titled to receive the Adolph Zukor
award.
From the course that this matter

has taken it may be seen that the
exhibitors, as representatives of pub-
lic opinion, were the actual judges
who conferred the honor.
From this it may also be seen that

the exhibitor reports published by
the Herald amount to an absolute

verdict that may he depended upon
with reference to picture values,

story values and star values.
* * Hi

Warning Deserves

Strict Attention

The vigilance committee of the As-

sociated Advertising Clubs of the

World has cautioned the industry

about the possible misunderstanding
in the minds of the public that may
be created through advertisements

to the effect that a certain picture

“will not be shown in any other the-

atre this season.”

The committee points out that

what the producer may mean by
“this season” may not be entirely

clear to the casual reader and that

such a reader might feel that this

kind of an announcement meant that

the picture in question would not be
shown elsewhere than in the adver-

tised theatre for the remainder of

the year.

The fact is that the committee of

the advertisers’ clubs dealt very
graciously with the industry. They
might have, with good reason, made
their request a more unpleasant one
in which they might have called at-

tention to cases of apparent misrep-
resentation; or at least cases which
amounted in the long run to misrep-
resentation because, after advertising
that there would be no other exhibi-

tions of a particular subject, except
in a certain theatre, the producer has
changed his mind and put the pic-

ture out for general distribution.

We trust that the full effect of the
committee’s request will be driven
home in places where there is a

necessity for realizing that when
there is a definite assurance made in

a printed advertisement it behooves
the advertiser to live up to it.

whether it later shall appear ex-

pedient or not to do so.

Fortunately, there is less cause for

concern on this matter than a few
years ago. Producers and their rep-

resentatives are giving more serious

consideration to statements incorpo-

rated in their advertisements to the

public.

But it must be realized that any
other course is exceedingly bad busi-

ness and that the industry must, at

all times, keep faith with the public
if it is to maintain the public’s con-

fidence.
Hi * Hi

Producer-Theatre

Move Approaching
It may not be pleasant news for

exhibitors to hear that there are in-

dications that there is likely to be a

widespread effort on the part of pro-

ducers looking to the acquisition of

theatres. However unpleasant such
news may be, it, nevertheless, is im-
portant that exhibitors should give

heed to it.

Theatre alignments and booking
combinations appear to be giving
rise to the probably forthcoming
effort that is referred to. And the
prospective participants in the move-
ment are not numbered among the
very large companies but, instead,

are among the smaller companies
which have been hard hit during re-

cent months by their inability to get

reasonable consideration from com-
binations and circuits.

The thought is being expressed in

many quarters in distribution circles

that a selling company, to make a

substantial success, must operate a

'string of theatres.

This is a subject upon which there
is likely to he much activity before

the end of this New Year.
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A
Pleasant

New Yearns

Message

Editor,

Exhibitors Herald,

Chicago, 111.

Dear Sir:

Permit me to extend to you

the compliments of the season

and thank you for the excellent

service you rendered to the the-

atre owners and the motion pie-

ture industry generally through

the columns of the Exhibitors

Herald, and I especially ap-

preciate the efforts you put

forth in giving prominence to

the excellent articles which re-

cently appeared in your paper

from the pen of Mr. Sydney S.

Cohen.

I hope that the coming year

will bring about the desired de-

gree of mutuality within the

different divisions of our indus-

try and that you will be in a po-

sition to aid in achieving that

desired end.

Sincerely yours,

Michael J. O’Toole.

Re-Takes

N OW that we’ve eaten all the turkey
and sent all our good wishes, there’s
nothing to do but smoke up the ten

boxes of Xmas cigars.
* *

But first we want to thank Carl Laemmle,
Jack Edwards, Joe Weil, Jim Beecroft,
Morris Heilman and the others for the
lovely smokes.

* *

Here’s a Slogan

I see the “drys” want to spend $50,000
of Uncle Sam’s money in a billboard cam-
paign to call the people’s attention to the
Eighteenth amendment. They’re after a
good slogan to go with the posters. How
would “Ain’t Goin’ to Drink No Mo’” do?

* *

Good Idea Anyway
And now they’re broadcasting scenes

from a motion picture while said motion
picture is being made. Yep, Burton King
of Jans productions told a radio audience
(or whoever was listening) everything that

was going on while making a scene for
“The Mad Dancer.” I suspect it was a
publicity stunt, but oh—well, who cares?

-•(=*
A Mustache Did It

The truth comes out about Ernest Truex.
He won success by a hair. He grew a
mustache, and immediately graduated from
juvenile roles to he-man parts.

>|! * >|:

It’s All Off

On the other hand, we know of several

romances that were busted up by upper-lip
adornments, and completely blasted what
might have been huge successes. So don’t
believe we’ll raise one, this year.

*

Easy Now
There’s no excuse for one getting tan-

gled up in a swell restaurant when the

waiter shoves the bill of fare under your
nose any more. Pathe is getting out a reel

of film that tells you just what to order
and explains the difference between filet of
sole and filet mignon, and there’s quite a
difference.

* * *

Yes Indeed
The country will learn a lot about fairies

this week with “Peter Pan” playing in 250
houses.

* *

Who’ll Win It?

Somebody’s going to get a nice gold
medal from Rudy Valentino for the best

screen performance in 1924. Too bad
Rudy didn’t tell about it earlier in the

year. Maybe some of the actors would
have improved their performances.

It: ^ si:

Grateful Boys
I understand the bootleggers are taking

up a collection to present Volstead with a
necktie or something in appreciation for
his thoughtfulness in suggesting a dry law.

* *

Ha! Ha!
Once again we hear that wail from Cali-

fornia, “Most unusual,” when the ol’ ther-

mometer dropped to 41. Of course, we
had a little weather here ourselves—about
13 below—but then we don’t try to sell

our weather to anybody.
4: « *

We’ve got a nice memorandum book—the

gift beautiful from Pathe—and we’re wait-

ing for January 1st so we can write in it.

J. R. M.
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Quigley Tribute to

Theatre to Hang in

Pro-Dis-Co Branches

Upon seeing the article, “The
Street of Good Cheer,” by Martin
J. Quigley in the Holiday Number
of the HERALD , Paul C. Mooney,
vice president of Producers Dis-
tributing Corporation, telegraphed
for extra copies for distribution
to all branch offices of the com-
pany.

The extra copies were sent out
to the company’s branch managers
with the following note from Mr.
Mooney:
“Under separate cover I am

sending you a card bearing Mar-
tin Quigley’s inspirational tribute
to the motion picture theatres,
entitled, ‘The Street of Good
Cheer.’

“Please hang this card in a con-
spicuous place in your office.”

Several thousand additional
copies of “The Street of Good
Cheer” are also being distributed
elsewhere throughout the industry.

Two Theatres Will Be
Directed by Wooden
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Dec. 30.—Several
changes were effected here last week with
the announcement of the resignation of
Leo A. Landau, director of the Alhambra
and Garden theatres. His position, it is

announced, will be filled by O. J. Wooden,
formerly manager of the Famous Players-
Lasky film exchange here.

In the place formerly occupied by Mr.
Wooden, will be George A. Smith, for-
merly in charge of the Winnipeg offices

of Paramount pictures. Mr. Landau has
not discussed his plans for the future ex-
cept to say that he expects to remain in the
theatrical business.

Christie Pays $250,000
for Hollywood Studios

(Special to Exhibitors Herald)

LOS ANGELES, Dec. 30.—Hollywood
Studios have been sold to A1 and Charlie
Christie and associates for a consideration
of $250,000, with C. E. Toberman, the for-
mer owner, reserving the Santa Monica
boulevard frontage for the erection of a
business block.

The Christies will continue to make com-
edies at their Sunset and Gower plant,
using the Hollywood studios for specials
for Producers Distributing Corporation and
for leasing purposes. William Sistrom,
general manager when Nicholaus and
Tompkins owned it, is again to be general
manager.

Normand to Return
(Special to Exhibitors Herald)

LOS ANGELES, Dec. 30.—After rest-
ing two weeks in New York Mabel Nor-
mand will return to the screen in “The
Romance of an Actress,” for Chadwick.

Theatre Changes Hands
(Special to Exhibitors Herald)

LOS ANGELES, Dec. 30.—The Palace
theatre. Long Beach, has been purchased
by Pacific Southwest theatres, Inc.

Booking Combines Source of

Concern to All Distributors
Old Line Companies and Independents View Activities With

Alarm—New Angle of Situation Is Presented by

Martin J. Quigley, Editor of “Herald”

Booking combines, always a question for wide and varied discussion, are

becoming at this time a leading issue among distributors, both old line and
independents.

That the issue is giving executives considerable concern is indicated in

statements by leading distributors, which are published this week.

Quigley Sees “Much Activit)' Before End of Year”

An interesting angle regarding the situation is presented by Martin J.

Quigley, editor of the Herald, who says that “the thought is being

expressed in many cjuarters in distribution circles that a selling company.
to make a substantial success, must
this is a subject upon which there is

end of the year.”

Adolph Zukor, president of Famous
Players-Lasky Corporation, in a statement
to Fdm Daily, declares that “unnatural
Iiooking combinations are distinctly un-
healthy.”

“They are bad for the whole industry,”

he declares. “Bad naturally for the pro-
ducer who will be prevented from obtain-

ing a legitimate reward for his effort and
investment, and bad for the exhibitor be-

cause his prosperity depends wholly and
solely on the continuing high quality of

the productions which he shows his local

public. This high quality cannot be main-
tained by the producer unless his rewards
on his pictures encourage him to forge
forward in his future productions.
“But most of all, the economic burden

of booking combinations falls upon the

small exhibitor. It is he who will be
obliged to make up whatever losses the

booking combinations force upon the pro-
ducer and distributor.”

Fears Control by Trust

Even more concerned over the situation

is Abe Warner of Warner Brothers, who
sees the industry “gobbled up. ... by
one or more big trusts” unless exhibitors
refuse to be “bulldozed” by combines.
“For some time past,” says Mr. Warner,

Going to Cuba

For the purpose of more thoroughly
acquainting themselves with the motion
picture industry in Cuba, and to decide
on new policies for the distribution of
First National Pictures there, E. Bruce
Johnson (left), manager of the foreign
department, in company with Louis
Brock, foreign sales manager, will leave
for Havana late this month, arriving at
their destination about January 5th.

operate a string of theatres. . . .

likely to be much activity before the

“numerous complaints have been received

in our office from exhibitors finding fault

with interests in almost every key city who
have been trying to frighten them, and
others, into selling their houses or turning
over their booking under penalty of open-
ing opposition theatres.

“For the most part these combines claim

to have big producer affiliations in addition

to the product they are interested in and
use this as a club to bulldoze timid exhib-

itors with a further threat that if they do
not agree to the demands their source of

picture supply will be cut off.”

Mr. Warner then quotes a prominent ex-

hibitor as saying in a letter to the Warner
offices

:

“‘If every big producing or distributing

company would issue a statement saying

that exhibitors who have stood by them
would be protected it would put a little

backbone into timid exhibitors and prevent
them from being bulldozed.’”

In explaining the stand of his company,
Mr. Warner says:

“Warner Brothers are not or do we in-

tend to become a part of any such manipu-
lations. I want to go on record that War-
ner Brothers do not intend to build or
lease theatres in anjf territory or locality

where the exhibitor is showing our prod-
uct and that same applies to our franchise

holders.”

Must Heed Situation

In further discussing the situation, Mr.
Quigley, whose editorial is published in

full on page 17, says

:

“It may not be pleasant news for ex-
hibitors to hear that there are indications

that there is likely to be a widespread ef-

fort on the part of producers looking to

the acquisition of theatres. However un-
pleasant such news may be, it, nevertheless,

is important that exhibitors should give
heed to it.

‘‘Theatre alignments and booking com-
binations appear to be giving rise to the

probably forthcoming effort that is re-

ferred to. And the prospective partici-

pants in the movement are not numbered
among the very large companies, but, in-

stead, are among the smaller companies
which have been hard hit during recent
months by their inability to get reasonable
consideration from combinations and cir-

cuits.”

Neilan Completes “Sporting Venus”
LOS ANGELES.—The- final scenes of “The

Sporting Venus” were shot hy Marshall Neilan
at Metro-Goldwyn-Mayer's Culver City studios
last week.
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New YORK .-—Harry Rapf has changed
his mind and did not go to Rome, but

to the west coast instead . . . Ahc Carlos

will sail January 17 for a six weeks’ trip

abroad . . . Dr. IV. E. Shallenberger is back

on the job after spending the holidays at

his home in Illinois . . . Joe Danncnberg,
after several years’ effort, finally succeeded

in getting his picture printed in Film Daily

. . . Irving Lesser and his bride are ex-

pected home on January 15 from a honey-

moon trip to the Coast . . . Hobart Henley
left for the Coast after seeing his picture,

“So This Is Marriage,’’ opened at the Cap-
itol . . . Bill Steiner’s press agent says Bill

is offering Edith Thornton’s picture, “On
Probation,’’ to exhibitors . . . Elmer Pear-
son has been elected president of the Sound
\’iew Golf Club . . . Harry Millarde, direc-

tor of “Over the Hill,’’ “If Winter Comes,’’

“The Fool’’ and other Fox classics, is again

a regular luncher at the Hunting Room . . .

Harry Brand, press agent de luxe et cet.,

blew in from the Coast with the cold wave
but says it isn’t his . . . Pete Harrison was
so impressed with “Greed” that he went
to see it a second time and then wrote
about it . . . Alan Crosland spent the hol-

idays on Broadway and may stay to make
a picture in the East . . . Sidney Olcott

left for the Coast Friday to direct Pola
Negri in her next picture . . . J. A. Koerpel
sails January 3 to look after First Na-
tional's contracts in England . . . Sajii

Berman, back from abroad, fell away to a

shadow on the trip, now weighing only

about 268 pounds . . . Senator James J.

1 Walker, who has been vacationing in Eng-
land, will arrive home this week . . .

William M. Vogel is another sojourner

who has returned from the other side for

a visit to his home . . . Mark Kellogg, pub-
licity and advertising director of First

National, has gone to the Coast for a con-

sultation with that end of his staff . . .

Lester F. Scott, producer of Westerns,
came to New York for the holidays and to

find some new story material . . . Harry
M. Warner will arrive this week from the

Coast for a conference after which he will

return to Los Angeles . . . Jack Warner
will arrive next week and after the con-

ference will sail for the other side . . .

Harry Warner and Abe Warner are here

and not planning to go anyhere . . . Nat
Levine, sales manager for M. J. Winkler,
has returned from a trip to the Middle
West . . . Sam Sax has been looking them
over in the South and selling them, too . . .

J. D. Barton, who represents Russell Films
in New York, goes to the Coast this week
to take a peep at production . . . Arthur
James has passed up the film industry and
returned to newspaper work, having ac-

cepted an important position on the Morn-
ing Telegraph . . . George JIackathorne,
natty and debonair, showed up for lunch

at the Astor after returning from the

Coast for a holiday . . . Phil Rosen, direc-

tor of “Abraham Lincoln,” arrived in New
York last week and will direct a picture

in the East for Sawyer & Lubin . . . Dr.
Gianinni, who went to his home in Los
Angeles for the holidays, is expected back
in New York early this week . . . Vic
Shapiro has worked out his typewriter ex-

tolling the merits of “A Thief in Paradise”
. . . Lou Jacobson discovered a moth in his

fur overcoat which had waxed fat on a diet

of moth balls a la cedar chest . . . D. W.
Griffith is still hunting a legitimate theatre

in which to put “Isn’t Life Wonderful” for
a run—

S

pargo.

Dog Pictures

A scene from "Hearts and Fists,” an H. C. Weaver Production, Inc., pro-
duced for Associated Exhibitors. William Cristy Cabanne directed.

An incident from "The Light-
house by the Sea,” Warner Bros,
feature with Rin-Tin-Tin.

Peter the Great in a scene from
the Metro-Goldwyn him “The
Silent Accuser.”

Another scene with Rin-Tin-Tin in "The Lighthouse by the Sea,” the War-
ner Brothers production.



January 10, 1925 EXHIBITORS HERALD 21

Your Radio
Presentation

Radio presentations staged by
leading theatres have drawn big
box office returns in all parts of
the country.

Your radio presentation, “The
Radio of Tomorrow,” an original
production by Albert B. Coppock,
is published ready-to-stage in this

issue, pages 38 and 39.

Friend Announces
Formation of Big

Theatre Circuit
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Announcement
was made today of the first definite step

in the formation of a chain of motion pic-

ture theatres to be
erected in at least

nine of the large

cities, including

New Haven, Chi-

cago, Cleveland,

Columbus, Cincin-

nati, Detroit, Buf-
falo and New
York. New Haven
will get the first

house.

The announce-
ment of the ven-
ture was made by
Arthur S. Friend,

who, acting for Arthur S. Friend

clients, purchased
from the Kinney Realty Company the

Rialto theatre property and an adjoining

piece in New Haven. The purchase price

was $375,000.

The property, directly opposite the Hotel

Taft and the Shubert theatre, has a front-

age of 186 feet and a depth of 216 feet.

Construction will commence immediately

on a 2,600 seat theatre and office building

which will be opened in August, 1925.

The purchase of this property is one of

the many negotiations in which Mr. Friend

has acted for the same group of clients in

the other cities mentioned. Mr. Friend said

the company is free of control by pro-

ducers and distributors and that no one

connected with the big companies is finan-

cially interested in the venture which is

sponsored by New York capital.

Hearst to Quit Films
at Behest of Brisbane,
Says New York Report

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—-Confirmation of
reports that William Randolph Hearst con-
templates becoming inactive as a motion
picture producer has aroused no end of
conjecture as to the causes behind the noted
publisher’s decision to wtihdraw from
actual production.
A report current here, and coming from

what is considered a reliable source, de-
clares that Hearst’s action was taken at the
behest of Arthur Brisbane, associate of the
publisher.

Just what prompted this intervention, as
reported, is not certain, but it is under-
stood that Mr. Brisbane felt that the

Hearst newspapers needed the undivided
attention of their publisher.

Peter Pan Returns in Glory
to City She Left Unheralded

Hundreds Greet Diminutive Star on Her Arrival in ]New York
to Appear in Person at Presentation of Her

First Stellar Production

NEW YORK, December 30.—Betty Bronson is having the time of her

young life in New York. It is unnecessary to explain that Betty Bronson is

the diminutive person selected by Sir James M. Barrie to play the title role in

his classic, “Peter Pan.”
Leaving New York a few months ago practically unknown, little Miss

Bronson returned last week probably the most talked-of star in the film world.

On the station platform when her train arrived were more than fifty girls in

“Peter Pan” costumes, a score or more fairies, a large group of newspaper
writers, a row of cameramen, 200 boy scouts from Brooklyn and Manhattan
and a large squad of Junior League girls, in addition to hundreds of spectators.

Thousands Gather at Station as Star Arrives

Accompanying Miss Bronson were her mother, Jesse L. Lasky, Dorothy
Richardson, the novelist, and Miss Bronson’s aunt, Mrs. Smith of Bi'ooklyn.

Thousands of curious persons packed the waiting rooms and gathered around
the crowd of automobiles before the party started for the Hotel Plaza where
Miss Bronson is quartered.

Betty Bronson, star in Paramount’s “Peter Pan,”
greeted on arrival in New York by Jesse L.
Lasky, first vice president of Famous Players,
and scores of admirers.

In strange contrast was this

arrival to Betty’s departure
some months ago, when with
her aunt as her companion and
with small parts in half a

dozen or so pictures as her
screen career, the now famous
little star left the same station

for Los Angeles with only the

promise of one small picture

job in sight.

Even in the most rapidly

moving industry, little Miss
Bronson’s transition from a

seeker after minor parts to a

star of the first luminosity was
startlingly rapid.

Arranged as a sort of a

debut for Miss Bronson to the

motion picture critics of the

New York and daily press, a

dinner and dance were given at

the Hotel Plaza the evening of

her arrival. All the critics of

prominence were there and the

impression made by Miss
Bronson was all that had been
said of her—and more. She
is only 17 and looks it. On
meeting her the critics could
easily understand how Barrie
selected her for the most im-
portant part in his precious
piece which he has guarded for the last

twenty years against anyone filling the part

who in his opinion did not have the dainty,

distinguished Maude Adams’ conception of

the role. In many ways they saw Betty
Bronson as a Peter Pan of the screen. Her
air of natural innocence suggests it as she

walks, talks and dances.
Beginning Sunday, Miss Bronson com-

menced making appearances at the Rivoli

and Rialto theatres where “Peter Pan” is

being shown simultaneously and the critics

who made her acquaintance off the screen

at the Paramount dinner and dance had
their first opportunity of seeing her on
the screen.

Among the guests at the Paramount
party were

:

Mr. and Mrs. Adolph Zukor, Mr. and Mis.
Jesse L. Lasky, Mr. and Mrs. Eugene Zukor, Mr.
and Mrs. Walter Wanger, Mr. S. R. Kent, Mr.
and Mrs. McCarthy, Mr. A. M. Botsford, Mr,
and Mrs. Frank Pope, Mr. Jerauld, Miss Barakat,
Mr. Blumenstock, Miss Hudson, Mr. Wingart,
Miss Freer, Mr. and Mrs. Crozier, Mr. and Mrs.
Reichenback, Mr. Alvine, Miss Brilator, Miss
Cohen, Mr. McKeon, Mr. and Mrs. H. B. Frank-
lin, Mr. and Mrs. Bamberger, Mr. and Mrs.
Geyer, Mr. J. J. O’Neill, Miss Phillips, Mr. and

Mrs. Jenkins, Mr. and Mrs. Craven, Betty Bron-
son, Mrs. Bronson, Dorothy Richards, Mr. and
Mrs. Herbert Brenon, Miss Goldstein, Mr. Jules
Goldstein, Mr. and Mrs. Holmes, Miss Sophie
Smith, Mr. Smith, Mr. and Mrs. Ed. King, Mr.
and Mrs. E. E. Shaucr, Mr. and Mrs. John
Clark, Jr., Mr. and Mrs. George Weeks, Mr. and
Mrs. Harry Ballance, Mr. Jules Glaenzer, Miss
Lee, Miss Eliabeth Perkins, Mr. Boyden, Mr.
and Mrs. Arthur M. Loew, Mr. and Mrs. Fred
Hall, Mr. C. Belmont Davis, Mr. and Mrs. Kelcey
Allen, Miss Harriette Underhill, Mr. Anthony
Jouitt, Mrs. Louella Parsons, Mr. Peter Brady,
Miss Dorothy Herzog, Mr. Laurence Herzog, Mr.
Edward Silton, Miss Regina Cannon, Miss Mil-
dren Spain, Mrs. Frisby, Miss Irene Thirer, Mr.
Geo. Morris, Mr. and Mrs. Fred Isaac, Mr.
George Gerhart, Miss Smith, Miss Rose Pelswick,
Mr. Jas. Thompson, Mr. E. S. Colling, Miss
Nicholson, Mr. Frank Vreeland, Mrs. Vreeland,
Jack Cohen, Mr. Karl Kitchen, Miss Riordan, Mr.
Chester Keel, Miss Mary Boyle, Mr. and Mrs.
Chas. Gatchell, Miss Helen Klumph, Mr. Bert
Landon, Miss Florence Osborne, Mr. Alvin
Meland, Miss Susan Brady, Mr. W. A. Doyle,
Miss Gladys Hall, Mr. Russell Ball, Mr. and
Mrs. Geo. Mitchell, Miss May Ninoniya, Miss
Wynn Holcomb, Mr. W. A. Roberts, Miss Currie,
Mr. and Mrs. Talley, Mr. and Mrs. R. E. Welsh,
Chas. Sewell, Mr. and Mrs. Harry Moen, Mr.
Jos. Dannenberg, Mr. Maurice Kann, Mr. and
Mrs. Willard Howe, Mr. and Mrs. J. S. Sparges,
Mr. and Mrs. Sam Comly, Mr. and Mrs. Fred
Shader, Miss Maiie Fergue, Mr. Robert Todd,
Miss Ethel Rosemon, Mr. Paul Swinehart, Mr.
J. W. Dean, Mr. C. 11. and Juliette Brenon.
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Holiday Number Greatest Ever
Issued Say Herald Readers

Letters of Praise Declare That No Trade Paper Has Ever Published

a Magazine That Could Equal It

Mingled with hundreds of Christmas and New Year’s greetings

from people in all branches of the industry, the staff of

EXHIBITORS HERALD has received scores of congratulations
on its Holiday Number, a number of readers declaring it to be “the greatest

issue any film trade paper has ever published.’’

pRACTICALLY every feature received

complimentary notice. “Theatre Ads
for the Year’s Holidays’’ was the subject

of praise from many theatre owners who
publish house organs and programs. “Cast-

ing the Producers’’ and “The Street of

Good Cheer” were among the other sec-

tions eliciting special praise.

Although the Herald made provision for

a large number of extra copies in printing

the edition, the supply proved inadequate

to meet the demand. The call for “ex-

tras” started before the ink had dried on
the last forms off the press, and requests

continue to pour in.

The praise was not limited to theatre

owners alone. Typical of the congratula-
tory tone of letters received from distrib-

utors is the following from E. F. Supple,

publicity manager of Pathe : “It is inter-

esting throughout and embodies some real

original ideas in the way of trade paper
makeup. T particularly enjoyed your car-

toon section on ‘Casting the Producers’ and
‘Theatre Ads for the Year’s Holidays’ and
‘Tuning in on Station XMAS’.”
“The Christmas issue of the Exhibitor’s

Pal was wonderful,” writes George Rea of
the Colonial theatre, Washington Court
House, O. ‘‘The best yet. But then, every
week I think it is the best yet. There is

no other paper in the world like it. Noth-
ing near it. It’s sitting on top of the world.

“There are hundreds of exhibitors who,
just like myself, just wait and can hardly
wait from Saturday to Saturday for their

Exhibitors’ Herald to come and then just

devour it and don’t want to be bothered
either until it’s read from cover to cover.”

“We want to congratulate you and the

staff of Exhibitors Herald on your
Christmas number.” writes E. A. Snyder
of the Virginia and Rialto theatres. Cham-
paign, 111. “It certainly did show plenty of
hard work and we cannot see how you
could have improved it much more.

“Every exhibitor in the country should
voice his thanks to you for such a wonder-
ful number. We found so many real

honest-to-God ideas and have filed it away
for future reference. You will notice in

our Amusogram that we grabbed at the
chance of using one of the Holiday Christ-
mas Ads as an editorial and in our Anni-
versary Program next week, we are using
the Anniversary Ad, also as an editorial. It

certainly was a great idea to put such a

feature in the number.

“We also want you to know that Mr.
Coppock’s articles and illustrations are
about the best thing that you have added
for quite a spell. Here’s hoping that Mr.
Coppock continues to send them in as they
are very useful and are greatly appreci-

ated.”

Among the other letters is one from
Samuel Stiefel of Stiefel Amusement En-
terprises of Philadelphia, Pa., who after
congratulating the staff on the “splendid
number,” continues

:

“I want to make mention of the ‘Theatre
Ads for the Year’s Holidays’. Just to

show you what I thought of it, I certainly

got my scissors working overtime, cutting
out clippings from this section and am
going to use them in my house organ when
I get it out.”

Among the other messages from exhib-
itors is a congratulatory note from Charles
H. Ryan, manager of the Milford theatre,

Chicago, who voices an appeal for an extra
copy.

An advertising agency’s appraisal of the
number is contained in a letter from Edgar
Allen Moss of Moss Advertising Agency,
which recently interested itself in the
theatre field by publishing the Marion
(Ind.) Theatre News. He says in part:
“To say that it was intensely interesting,

splendidly gotten up, well printed, artisti-

cally arranged and pleasing to the eye puts
it mildly. You have certainly scored and I

want you to know that regardless of the

holiday- rush, I have read it from cover to

cover.”

Re-Issued

“Now or Never”

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Associated
Exhibitors is to reissue several Harold
Lloyd pictures under the banner of

“popular demand editions.” The first to

go out will be “Now or Never,” a three

reeler on which a new line of paper has
been prepared.
At the time this comedy was made,

Mildred Davis (now Mrs. Harold Lloyd)
was the star’s leading woman. Hal
Roach and Fred Newmeyer directed, and
Sam Taylor and Harly M. Walker wrote
the story and titles.

Was Santa Good? Just
Inquire Among Albany
Theatre and Film Men

(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 30.—Santa Claus
was liberal along Albany’s Film Row, as
well as at the theatres in Albany, Schenec-
tady and Troy. Buckley and Tarsches,
owners of the Leland and Clinton Square
in Albany, presented Oscar Perrin, man-
ager, with $100 in gold, while employes
added another twenty-five. Other em-
ployes received $5 in gold pieces from the
owners.

In Troy, employes of the Griswold pre-
sented Joseph Saperstein, manager, with
cuff links. Walter Roberts, manager of
the Troy, received an umbrella and a gold
pen from his employes. Jacob Rosenthal,
Rose theatre, was given a smoking jacket,

while Benjamin Apple, owner of the Amer-
ican and King, received a Masonic ring, a
card case, and a set of poker chips and
cards.

In Schenectady, employes of the State,

Strand and Albany, gave William Shirley,

general manager, a traveling bag and a silk

lounging robe, Meyer Friedman, assistant

manager, receiving a bag almost identical

with tha’t given Mr. Shirley. On Film Row,
Charles Stombaugh, manager of Pathe, re-

ceived a wardrobe trunk from his em-
ployes. J. H. MacIntyre, Famous Players
exchange, received a traveling bag. Julius

Singer, manager of Universal, received a
gold pen and pencil.

$750 Bonus Awarded
by Metro to Eckman

for Biggest Results
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—The winner of

the recent Metro-Goldwyn district sales

contest, S. Eckman, Jr., received a bonus
of $750 for the largest results shown dur-
ing the drive. His was the highest of the

contestants. Second in place, a $500 prize,

was awarded to G. A. Hickey, supervising

sales in the Kansas City territory. A total

of $7,500 was given in all.

In all of Metro-Goldwyn’s exchanges the

leading salesman received a bonus of $100,

and in offices of more than six salesmen a

second bonus of $75 was awarded. In ad-
dition the bookers in each of the five

winning exchanges received a $100 bonus.

Premiere Showing of
**The Lost World** Soon

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—The animal
sequences of the picture, “The Lost
World,” have just been completed by First

National Pictures, giving the final touch
to the picture for its premiere showing
here early next month. Harry Hoyt di-

rected the making of the picture under the

direct supervision of Earl Hudson.
The plot of the story written by Sir Ar-

thur Conan Doyle brings the reader to a

fantastic spot in the Amazonian wilderness
where a portion of the land is elevated

upon an inaccessible plateau, which pro-

vides a home for prehistoric monsters that'

roamed the earth millions of 3'ears ago.

Warner Bros, to Issue

200,000 Stock Shares
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—An issue of

200,000 shares of Class A stock bearing

preferred cumulative dividends at the rate

of $1.50 a share a year has been authorized

by Warner Brothers. These shares are

convertible into common stock at the option

of the holder.
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Brabin Is Signed;

Universal Assigns

Stars to Pictures
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Following

closely the announcement that Charles Bra-
bin had been signed, Universal Pictures

Corporation states that the director has

been assigned to direct Norman Kerry in

“The Prince.” William A. Seiter, whose
work in “The Fast Worker,” “Dangerous
Innocence” and “The Mad Whirl” has been
one of the outstanding features of direc-

torial activities at Universal City, has been
assigned to direct “The Teaser,” starring

Laura La Plante.

Clarence L. Brown of “Signal Tower,”
“Butterfly” and “Smouldering Fires”

fame, is to do a newspaper story, “The
Goose Woman,” by Rex Beach. It will

have an all-star cast. Erie Kenton, who
directed Jack Dempsey, is to be Reginald
Denny’s next director. He is now engaged
on preparatory work on “I’ll Show You the

Town,” from the story by Elmer J. Davis.

Harry Pollard, who directed “K, the Un-
known” and many Denny features, is to

direct Universal’s filmization of Chevalier’s

“My Old Dutch.”

Barthelmess Is After
New West Point Yarn;

LePs Find It for Him
Richard Barthelmess, who has just com-

pleted his Inspiration picture, “New Toys,”
for First National, is concerned about one
thing in particular

—stories. Where
to find them;
where to find

them! The star is

confident that

another West
Point story would
make a good box
office bet, but it

seems that few
writers have de-

voted their ener-

gies to that type

of yarn.

Here is an op-

portunity for the Richard Barthelniess

atreowners,
through the Herald’s department, “Stories

Exhibitors Want Filmed,” to suggest a

suitable vehicle for the star.

Barthelmess, in company with Walter

Camp, Jr., president of Inspiration Pic-

tures, and Frederick James Smith, adver-

tising and publicity director, were in Chi-

cago on Saturday, December 27, en route

to the West Coast on business.

Cohen Discussion on
Arbitration, Printed

in Herald, Endorsed
The articles of Sydney S. Cohen, for-

mer president of the Motion Pictures The-
atre Owners of America, dealing with ar-

bitration and published exclusively in the

Herald, were endorsed in full by the

M. P. T. O. of Ohio, in convention Decem-
ber 16 and 17. The resolution approving

the articles reads

;

RESOLVED: That this convention endorses in

full the articles written by Past President Sydney
S, Cohen covering this subject of arbitration which
were published in the Chicago **Exhibitors Herald**

We recommend that a more simplified and equit-

able contract be devised and that the matter be

taken up by our National Board of Directors with
the Producers and Distributors Association at the

earliest possible moment with that end in view.

The resolution was signed by John L.

Damm and Sam F. Deutch.

Public Relations Is Basis of

Exhibitor Progress: O’Toole
Naitonal President of Theatre Owners’ Association Declares

These Activities Have Won Good Will of Federal

State and City Governments
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Public relations, in the belief of M. J. O’Toole,

president of the Motion Picture Theatre Owners of America, and R. F. Wood-
hull, chairman of the board, has contributed more perhaps during 1924 than

any other factor in cementing the friendly relationship between the theatre and
federal, state and city governments and the public.

Address New Year Message to All Exhibitors

This view is expressed in a New Year’s statement just issued from national

headquarters and addressed “To all motion picture theatre owners.” Their
message to exhibitors reads in part

:

“The year just about to close has been featured with many happenings and
circumstances which greatly influenced the business affairs of the motion
picture theatre owners of the country.

“Through the Motion Picture Theatre
Owners of America we have endeavored
to develop and direct the energies of the

theatre owners of the nation in such a

way as to secure for them along all lines

the greatest amount of material advantage.
“Theatre owners received their greatest

concessions in tax reductions from con-
gress and the year also witnessed the sub-
stantial advancement of other remedial
moves which we hope to have consum-
mated in the present session. We are in-

deed very proud of the record of achieve-
ment of the Motion Picture Theatre Own-
ers of America in this relation, but our
most pronounced gratification in this con-
nection is that we were able to give the

service through out national organization

and that it has operated to the signal ad-
vantage of every theatre owner in the na-
tion, our industry as a whole and the

great theatre-going public.

Builds Up Good Will

“Through the public service work of the

theatre, directed by our national organiza-
tion, in co-operation with United States
government departments, state governments
and in other ways, we have succeeded in

building up such a pronounced degree of
official and public good will for the theatre

owners that our position is doubly forti-

fied to resist the passage of unfair dis-

criminatory legislation in state and nation.

In no other way could this very gratifying
state of affairs been brought about and
this screen service of our theatres to gov-
ernmental agencies continues to win for
our industry daily an ever-increasing meas-
ure of this very essential public favor.

“Having advanced and consolidated our
position in this relation, making the theatre

a center and the theatre owner a commu-
nity leader, we have immeasurably strength-
ened ourselves to successfully combat all

other evils within the industry.
“Theatre owners must, however, take full

advantage of this situation and be ever on
the alert to fully protect their interests as
forces are now in operation, the efforts of
which must be curbed through organization
processes, or much of what has been gained
will be lost and the theatre owners’ position
rendered more precarious.

“Our national organization has made
gratifying advances in the year just clos-

ing. We have worked constructively for

the direct and specific advantage of the

exhibitor as the results obtained and in

prospect amply prove.

Advances Are Gratifying

“Our national officers could not do this

without the substantial measure of co-oper-

ation which was given them by state and
regional officers and theatre owners gen-
erally. We know we can speak for them
as well as ourselves in thanking all within
our ranks and others who have aided us in

any way and pledging to them renewed
loyalty and service for the future. Without
assuming to invade the realm of prophesy,
we firmly believe that 1925 will be a very
prosperous period in the United States and
we again earnestly urge theatre owners to
unite firmly with us in the laudable effort
to obtain for themselves the fullest meas-
ure of this new prosperity.

“Eternal vigilance is the price of their
business liberty and security.”

Says Roadshows
Hurt Subsequent
Showings in Loop

The value of roadshowing motion pic-
tures is negative insofar as subsequent
downtown runs are concerned.
That statement was made emphatically,

and without reservations, to a representa-
tive of the Herald by a man who is “in
the know” on matters pertaining to box
office receipts at Chicago’s loop theatres.
Though admitting the possibility that

roadshow presentations are beneficial to
outlying houses and to theatres in other
cities and towns, the Herald informant,
who asked that his name be withheld at
this time, declared that he knew of few
instances in which downtown first runs

houses had profited on roadshow attrac-
tions.

One of the exceptions, according to this-

informant, was “The Birth of a Nation,”'
and the receipts on this picture, he saiL
were below normal.

Citing “Douglas Fairbanks in Robinr
Hood” and “The Covered Wagon” as
further examples, this man claimed that
both pictures failed to do a profitable busi-
ness at first run downtown houses in Chi-
cago following their presentations in
dramatic theatres.

The story of these pictures in cities and
towns outside the roadshow centers, how-
ever, is different. Reports to the Herald’s
“Box Office Record” show that their box
office performances have been exceptional.
This is not true, however, of all roadshow
attractions.

The Roosevelt and Orpheum generally
play subsequent downtown runs on road-
show attractions.
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Refinancing Plan for Universal

Announced by Executives
$3,000,000. FAght Per Cent Preferred, Will Be Plaeed on Market by

Universal Pictures Company

New YORK, December 30.—Universal Pictures Company, Inc., is

being formed to acquire the entire outstanding capital stock of Uni-
versal Pictures Corporation. A syndicate composed of Dillon, Read

& Company and Shields & Company,
Universal Pictures Company, Inc., 8

common stock purchase warrants).

'X'HE stock is redeemable as a whole or

in part by lot on any dividend date on
sixty days notice at $110 a share and ac-

crued dividend. Dividends are payable

January 1, April 1, July 1 and October 1.

A statement issued by Dillon, Read &
Company, says

;

“The corporation has adopted the policy

of charging off the entire cost of new pic-

tures when released for exhibition, carry-

ing released film at a fixed amount far

below the value of released film, if com-
puted by the exhaustion basis used by

many other motion picture companies.
* * *

“Computing earnings on the above basis

the consolidated income account of Uni-

versal Pictures Corporation for the three

years ended November 10, 1923, as applied

to the stock of the company to be presently

outstanding, shows average annual earnings

on this first preferred stock of 3.9 times

maximum annual dividend requirement.

Earnings for the fiscal year ended Novem-
ber 8, 1924, are estimated to have been at

least as large as those for the fiscal year

ended November 10, 1923, which were more
than five times such dividend requirements.

* * *

“Purchasers of the first preferred stock

will receive warrants entitling the holders

to purchase a specified number of shares

of common stock of RTniversal Pictures

Company, Inc., at $35 a share and including

January 1, 1928, and thereafter to and in-

cluding January 1, 1930, at $40 a share.

The warrants will be issued in form pro-

\idii'g for the purchase of five shares or

multiples thereof.”

The management will continue in the

is offering a new issue of $3,000,000

per cent first preferred stock (with

hands of Carl Laemmle and his associates,

who have developed the business to its

present position.

The stock is being offered at $100 a

share and accrued dividend. The purchaser
of each 5 shares of first preferred stock

is to receive a warrant for the purchase

of 5 shares of common stock.

February Fifth Date
for Wampas Festival

(Special to Exhibitors Herald)

LOS ANGELES, Dec. 30.—The date

fixed for the Wampas Ball given by the

Western Motion Picture Advertisers, at

the Ambassador hotel, the Arena, here, is

February 5. At this writing, names of the

thirteen baby stars of 1925 are being kept

secret by President Harry Wilson, general

chairman.
Incidentally, before the ball, either Harry

Brand, Schenck publicist, or Mark Larkin,

Pickford-Fairbanks press representative,

will be chosen president. Both have been
nominated.

Die in Theatre Fire
(Special to Exhibitors Herald)

WILSON, OKLA., Dec. 30.—J. T. Hor-
ton and H. A. Edmonston, both 18 years

of age and operators at the local theatre,

were burned to death by fire which de-

stroyed the house. Death came while the

young men were sleeping in their apart-

ment in the theatre building.

^*Peter Pan'' Viewed as One of Year's

Big Films by **Wise Men of Industry"

By JOHN S. SPARGO

NEW YORK, December 30.—If “Peter Pan” does not prove to be one
of the really big pictures of the year, or the decade, the calculations of

many of the “wise men of the industry” and the reviewers of the daily

newspapers, are all wrong. The Paramount version of the Barrie classic

opened Sunday at the Rivoli and Rialto without special exploitation and
without invited audiences. The consensus of opinion of those who have
seen the much heralded Brenon production, is that it more than lives up to

all the good things that have been said of it.

Probably never in the history of pictures on Broadway have the news-
paper reviewers been so unanimous in fulsome praise of a screen effort, and
this is backed by opinions expressed by many in the industry who usually

view every so-called big production with pessimistic bias.

“Peter Pan” opened Sunday to the ordinary Sunday crowd. Monday
morning, however, hours before the time for the opening of the two theatres,

it was evident that something unusual was on tap. Long lines formed from
the box offices and it was seen even then that many would be unable to

secure admission. This was proven true at every performance after the

opening day.

Little Betty Bronson, who has the name part, and Director Herbert
Brenon came in for unstinted praise in all the comment heard about the
production.

Pro-Dis-Co Officers

Back From Trip With
Pledge of Big Program

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Highly enthusi-
astic about conditions in the industry, four
of the executives of Producers Distributing
Corporation, F. C. Munroe, Raymond
Pawley, Paul C. Mooney and John C. Flinn
returned from Los Angeles last week. In
several deals consummated on the trip de-
tails were included which will add several

important pictures to the Pro-Dis-Co pro-
gram, and it is understood that the plans
call for names in each story, director and
cast that will make each production a com-
bination of box office assets.

In the last of a series of sales conven-
tions held at Chicago Mooney predicted a

greater success in 1925 than during the

past year. “In talks with our sales force,”

he said, “they told me exhibitors are ex-
pressing general satisfaction with the prod-
uct we supplied during the current year.”

First National Man to

Open Office in England
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—J. A. Koerpel,
until recently with the Goldwyn company,
leaves January 3 for England for First

National as “contact man” on the twentieth
anniversary of his entrance into the film

world. While with the Goldwyn people his

business was that of an efficiency expert.

Now he will represent the home office in

establishing closer contact with the various
agencies of First National Pictures, Ltd., in

Great Britain. Later it is expected that he
will carry his duties to the continent.

Eastman Color Used
In Educational Film

(Special to Exhibitors Herald)

NEW YORK, .Dec. 30.—The Eastman
color process, claimed to be the most per-
fect yet to reach„the screen, is the basis
of two subjects pf unusual merit which
have been obtained by Educational for

distribution. The pictures will display in

color Paris fashion^ as worn by Hope
Hampton.

Kershner Gets Medal
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—For his success
in filming spectacular sequences in natural
colors, Glen R. Kershner, a member of the
technicolor staff of the “Ben Hur” com-
pany, has been awarded the annual gold
medal of 1923 by the International Exposi-
tion of Photographic and Cinematographic
Art of Italy. The story on which the de-
cision was based, “Lost and Found,” was
produced two years ago by Metro.

Jewish Guild to Dine
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—The first annual
dinner of the Jewish Theatrical Guild of
America will be held at the Hotel Commo-
dore, February 1, when two thousand peo-
ple will convene to hear reports and enjoy
a short program. The entertainment will

be arranged by Eddie Cantor, chairman
of the entertainment committee, and master
of ceremonies.

Deny Luhitsch Rumor
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Sam E. Morris
of Warner Brothers has denied recent re-

ports that the Warner attractions directed
by Ernest Lubitsch would be released
through United Artists.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of January 10

Here’s J. Farrell MacDonald, both on and off, who played “Corporal

Casey’’ one of the “Three Musketeers’’ of “The Iron Horse,’’ the Wil-

liam Fox production which John Ford made. J. Farrell is a regular

member of the Fox staff now.

Watching the New Year In—This isn’t hard to

do with a beauty like Estelle Bradley, says Lige
Conley, Educational-Mermaid Comedies star.

Miss Bradley is his new feminine lead in his next
production.

Crowning St. Louis’ Screen Queen. (Left to right) C. D. Hill,
President Film Board of Trade; “Texas Jack’’ Sullivan; George Behan,
screen star; Miss Mary Stewart, Universal exchange employee, repre-
senting Kingsland theatre, chosen Queen; Mayor Henry W. Kiel, and
Joseph Mogler, president M. P. T. O.

On Their Honeymoon—Mr. and Mrs. Irving Lesser,
on board the Twentieth Century bound for San
Francisco. Mr. Lesser is vice president of Prin-
cipal Pictures Corp. and Mrs. Lesser was formerly
Miss Helen Shaw.
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Hobby Horses
Of course our stiulio people must

keep in trim and a favorite hobby for

assuring physical fitness is horseback

riding.

4DOl’E: Antonio Moreno^ First National

star, and his famous mount, Salano,

On this page are a number of our

prominent horsemen at the studios.

And, of course, they are mounted on

their hobby horses.

ABOVE: John Botcers,

featured in Principal

Pictures Corporations

attractions, astride one

of his favorite steeds in

Arizona.

RIGHT: Louis B. Mayer,

vice president in charge

of production for Melro^

Goldwyn-Mayer, and his

tico daughters, Edith

and Irene,

ABOVE: Sam Wood on

Cloudy, snapped in the

hills of Arizona schere

he directed **The Mine

With the Iron Door**

for Principal,
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Director Steps Out with Star—Emmett
Flynn, Fox director, dancing with Alma
Rubens, to illustrate a scene in “The
Dancers” in which George O’Brien is

starred. Mr. Flynn is directing the
production.

One of the pleasant bits of action from “Miss
Bluebeard” enacted by Robert Frazer and Bebe
Daniels, for the Paramount production. This is

Miss Daniel’s second big picture since elevated to

stardom.

RIGHT—A quadrangle of Oxford University, repro-

duced on the stage of the Christie studio, Holly-

wood, with Syd Chaplin comedian, in the title role

of “Charley’s Aunt” rehearsing under the direction

of Scott Sidney. Producers Distributing Corpora-
tion will handle “Charley’s Aunt.”

Wesley Barry as he appears in the Associated Ex-
hibitors Production “Battling Bunyan.” “Wes” is

“growed up” now and puts up a mighty scrap for
five rounds in this picture.

Jackie Coogan in Paris—When the little star of “The Rag Man,” his

next production for Metro-Goldwyn, visited France he was literally

mobbed on every hand. Here Jackie is shown with his mother and
father about to shake hands with an official of the French government.
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F. C. Munroe, president Producers Distributing Corp. and Will H. Hays, visit

the Institute for Crippled and Disabled Men in New York city, of which Mr.
Munroe is a director. Here, among other things, the disabled war heroes are
taught motion picture projection, under the tutelage of an expert projectionist.

Reginald Denny, Universal star, whose
two pictures “The Reckless Age” and
“The Fast Worker” have established him
as a clever farce-comedy actor. His
latest is “Oh, Doctor!” a Universal-Jewel.

This is real snow, not studio salt.—Cecil B. DeMille, director of the Famous
Players-Lasky production “The Golden Bed,” took his company twelve
thousand feet above sea level for scenes in the ice caps of Mt. Ranier,
where they encountered a nice, lively blizzard.Alma Rubens, star of the Fox production,

“Gerald Cranston’s Lady”

First National’s “Sally” Company has visitors Left to right
(top row) Leon Errol, Col. J. D. Leitch, U. S. A. retired,

Colleen Moore star. Col. C. F. C. Graham Charlton of
British Artillery, Lloyd Hughes, featured players. (Bottom
row) Mrs. C. F. C. Graham Charlton, Mrs. J. D. Leitch, and
daughter, Mrs. Dorothy Yeabon.

Royalty Visits the Fox Studios—Countess M. Scheel of

Denmark, recently visited the William Fox coast studios.

Marguerite de la Motte (left of the Countess) and Rowland
V. Lee (right) director of “In Love With Love” showed her

around.
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Bill Cody, college athlete, and stunt man,
appearing in a series of eight special

Westerns for Independent Pictures Corp.
“Bill” has youth, good looks and plenty

The aviation force used by Captain Charles Nungesser, the French Ace, in

making the Associated Exhibitors production “The Great Air Mail Robbery.”
The story was written by Jack Lait, and T. Hayes Hunter, standing in centre,

is directing.

of pep.

Fred Harris, location hunter for Paramount
studios in Hollywood, looking over some of the

mansions open for the taking of pictures. Rent
paid by the picture companies to the owners of

these homes is usually given to charities. The
walls of Harris’ office are plastered with photos.

H. Beaudine, comedy director, getting ready to set a perfectly good
looking house on fire, for a scene for the new Christie comedy “Smoked
Out.” Jimmy Adams has the principal role and may be seen on the
ledge between the two irate men.

Part of the delegation of Spanish Consuls who with their

families and friends attended the presentation of Priscilla Dean
in “The Siren of Seville” at the Ndw Piccadilly theatre. New
York city, on Spanish Night, a stunt arranged by Producers
Distributing Corp. and managing director Lee A. Ochs.

Clive Brook and Mary Astor, featured players in “Entice-
ment” a First National production, posing with Mr. Bobbs,
of the publishing firm Bobbs-Merrill, J. J. Curtis, vice

president of the publishing company and George Archain-
baud, director.
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Everything All Set for Annual
Dinner and Ball at Astor

Brandt Predicts It Will Be Biggest Event in History of Chamber of
Commerce—Only 2,500 Tickets Available

By JOHN S. SPARGO

\0RK, December 30.—If the Annual Dinner and Ball of the
Theatre Owners Chamber of Commerce, which takes place in the Gold
Room of the Hotel Astor on Saturday, January 17, is not the biggest

event yet given by that organization, it will not be the fault of the committee
having it in charge.

This committee is headed by William Brandt, the foimder of the organiza-
tion and to whose efforts is due the fact that the T. O. C, C. annual event
has become probably the greatest social fixture of the film world.

WILLIAM BRANDT

TWT R. BRANDT, speaking for the com-
mittee, has announced that 2,500 tick-

ets only will be printed and when that
stock is exhausted all those who have not
availed themselves
of the opportunity
to purchase will

find themselves on
the outside look-

ing in. This num-
ber is strictly
within the limits

of the entertain-

ment capacity.

Mr. Brandt says
that judging from
reservations al-

ready made nearly
ten thousand tick-

ets could be dis-

posed of.

Vincent Lopez
and his famous Pennsylvania Hotel orches-
tra have been engaged for the occasion
and in addition twenty noted soloists will

render appropriate dance music.
The popularity contest to elect a king

and queen of the movies was started on
New Year’s Day by the T. O. C. C. in

conjunction with the New York Evening
Journal. One of the big events of the ball

will be the crowning of the king and queen.
Rudolph Valentino and Marion Davies
were chosen respectively king and queen
at the ball a year ago and already a great
deal of expectancy is indicated as to who
will capture the coveted honors this year.

The ball committee, which is composed
of Sam Rothafel, Dr. Hugo Riesenfeld,

Joseph Plunkett, Eddie Cantor, Harry
Reichenbach, Clark Robinson and Lee
Ochs, have planned a number of most
unusual surprises in art effects, etc.

All told, Saturday, January 17, looks like

one great night in the industry.

Dover, N. J., was the mecca for many
in the film industry last week when R. F.

(Pete) Woodhull formally opened his new
theatre, which he has named the Baker
theatre, in honor of his energetic partner.

Every available bit of space was filled

and congratulations literally deluged Mr.
Woodhull and his energetic partner, Mr.
Baker, on the spacious character of the

house, its wonderful appointments, orna-
mentation and homey effect generally. It

is a fine theatre, seats about 1,800, has a
big stage and is combination in character,

showing vaudeville and pictures.

Mr. Woodhull and Mr. Baker are proud
of their achievement and the people of

Dover and all their friends are proud of

them.
The Motion Picture Theatre Owners of

America was represented at the opening by
National President M. J. O’Toole and
Chairman of the Administrative Commit-
tee Sydney S. Cohen. Mr. Woodhull is

chairman of the board of directors.

Mayor William Hoskins of Dover pre-
sided at a short series of congratulatory
addresses and Mayor Frederick Breiden-
back of Newark, Superintendent of Schools
Bowlby and others spoke.

* * *

Many motion picture people who former-
ly were newspaper men attended the Old
'Timers’ party at the Newspaper Club. Win-
field R. Sheehan of Fox Film Corporation

;

John C. Flinn of Producers Distributing;
Paul Mooney of the same organization

;

Jerome Beatty and Paul Gulick of Univer-
sal

; Jack Meador and Howard Dietz of
Metro Goldwyn

; J. E. McCarthy of
Famous Players

;
John S. Spargo of

Exhibitors Herald; Jim Loughborough of
Principal Pictures, were a few of those
on hand.
The well known welkin began ringing

in the club’s quarters at 133 West 41st

Street early in the evening. Governor A1
Smith attended, as did Will Rogers, Wil-
liam C. Fields and others of prominence.
The Old Timers got together and swapped
stories. Hamilton Peltz of the Times, re-

called the days when he was a war corre-

spondent; George Boothby of the World,
harked back to how he and Father Duffy
helped win the war; Joe Jordan of the

Evening Post, was on hand with his usual

crop of good stories; Martin Green was
there and refused to make a speech until

he was lifted to the top of a table.

The evening’s proceedings were broad-
casted with Christie Bohnsack, New York
City’s official radio program manager, act-

ing as announcer. This was through sta-

tion WNYC, hooked up with Pittsburgh,

Chicago and Hastings, Nebraska.
* * *

Miss Mildred S. Rosenfeld, who is well

known in the industry for her activities

in the state-right and foreign distribu-

tion field, was married on Sunday, Decem-
ber 21, to Manasseh Kaplan.
Miss Rosenfield has been for several

years actively associated with the Sol Les-
ser exchanges and has established a repu-

tation for invaluable services to state right

exchanges, through her New York repre-

sentation. Mr. Kaplan is not identified

with the film industry.

The couple has departed for an extended
honeymoon to Florida and Cuba.

* *

Richard Rowland, general manager of

First National, and Colleen Moore will act

as Godfather and Godmother, respectively,

at the christening of John Francis Dillon,

Jr., whom the stork recently presented to

Mr. and Mrs. John Francis Dillon. Mr.
Dillon is now producing “One Way
Street” at the Biograph Studios, New York
City.

* * *

Billy Brandt is the busy young man
these days. He says that being chairman
of the committee having charge of the

Alotion Picture Theatre Owners Annual
Supper and Ball carries with it as about
much work as running a whole chain of
motion picture theatres.

The Annual Supper and Ball, which is

the fifth in the history of the organization,
will be held in the Gold Room of the Astor
Hotel on January 17.

* * *

S. L. Rothafel, the first of the picture
people to take up in a big way the broad-
casting of programs, has become so thor-
oughly identified with radio that some-
times people lose sight of the fact that he
is still managing director of the Capitol
theatre. Evidence of this is in several of
the New York papers last week which
referred in headlines to “Roxy of Radio
Fame.”

^ *

Dave Ch.atkin, sales manager of Edu-
cational Pictures, is willing to back with
real money his statement that Roberta, his
girl baby, born on Thanksgiving Day, is

the most precocious child in or out of the
industry.

Chatkin asserts and doesn’t smile when
he says it, that every night before being
put in her little bed Roberta asks to hear
the bedtime stories over the radio.

* * *

Larry Weingarten, who frequently gets
his picture taken with Jackie Coogan (Lar-
ry being the taller one), writes me as
follows anent the advent of Jackie’s lit-

tle brother:
“Since the advent of Robert Anthony

Coogan, on December 13, everybody has
been running in circles. He’s a great kid
for one only ten days old and the minute
he opened his eyes you could see he was
looking for a million dollar contract.”

* * *

Michael L. Simmons walks the gang-
plank of the S. S. America on January 3,

bound for Rome, where he will learn how
to dodge the ubiquitous odor of garlic and
tip-takers from the initiated members of
the Ben Hur company.

Guide Placed on Fifth

Avenue Occasioned by
Move of Hays Offices
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—In spite of the

fact that notices were sent out to almost
everyone who might have occasion to know
that the Motion Picture Producers and
Distributors Association had moved from
522 Fifth avenue to 469 Fifth avenue, it

has been found necessary to station a man
at the old office to direct visitors to the

new ones.

The Hays organization now occupies the
old Goldwyn offices, the rapid growth of
the organization making necessary the use
of almost double the space that the old
office afforded.

In addition to this, the new offices have
an excellent projection room which en-
ables Will H. Hays and his staff to see

what pictures they desire screened without
leaving their new quarters. Heretofore,
an outside projection room had been rented
for this purpose.

Patrons in Panic as

Nearby Building Burns
(Special to Exhibitors Herald)

HOBART, OKLA., Dec. 30.— Fire on
Christmas evening in a local jewelry store,

located between two motion picture the-

atres, threw patrons of the houses into a
mild panic. The blaze undoubtedly would
have caused no commotion had the people

not been unnerved by the Christmas Day
fire at Babb Switch Rural school near here,

which killed more than a score of children

and older persons.
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Germans Seeking Stringent

Regulations on Film Imports
Louis B. Mayer Warns American Producers to Watch Their

Step or Foreign Companies Will Out-Distance Them
—Sees Remarkable Strides Abroad

{Special to Exhibitors Herald)

NEW YORK, December 30.—German producers are taking a new inven-

tory of the film situation in their country and just what will result, as it effects

the American industry, is problematical.

Louis B. Mayer, vice-president in charge of production for Metro-
Goldwyn-Mayer, just back from abroad, warns that Americans must beware
for “German producers in particular have been improving their own product”
and “are learning to do their pictures so remai'kably well that we Americans
can learn something from them.”

Commercial Attache Reports Agitation Among Producers

That the Germans are concerned and seeking some protection for their

own product is the word sent to the department of commerce at Washington
by Commercial Attache C. E. Herring at Berlin, who declares that agitation

has been created for more stringent regulations governing film imports.

Fe€5d 'Elm and Fool 'Elm

Says This Exhibitor

(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. SO.—
E. F. Gaylord, proprietor of

Amusement Hall at Cranberry
Lake, N. Y., has a rather novel
way of handling both his theatre

and his lunch room on the Boor
below. Mr. Gaylord caters mainly
to woodsmen during the winter
months. His house seats about
200. He runs his own machine and
at the end of each reel, uses a

slide which announces that there

will be a minute's interval while
reels are being changed. Nearly
everyone files out going down the

stairs info the restaurant for a

cigarette ot a sandwich. Mr. Gay-
lord takci his time in changing
the reels, then stamps on the Boor,
calling out that the show will go
on, and the crowd troops back.

The idea seems to be working out
well, for both the theatre and the
restaurant are paying.

Kleine Sues Ritz for

$20,000 Alleged Pay
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—George Kleine,

through his attorney, William M. Seabury,
has filed suit against Ritz-Carlton Pictures

and J. D. Williams for $20,300 alleged to

be due Kleine in unpaid salary.

According to papers filed, Kleine claims

$9,500 due for service at $500 a week from
September 24, 1923, to February 3, 1924,

and $10,800 for service at $600 a week
from February 3, 1924, to June 7, 1924.

Mr. Williams’ only comment on the suit

was : “Let both sides tell their stories to

the judge and let him decide.’’

Stanley Company Plans

$2,000,000 Playhouse
(Special to Exhibitors Herald)

PHILADELPHIA, PA., Dec. 30.—

A

new theatre to be built at an approximate
cost of $2,000,000, including the price of

the ground, has been negotiated here, ac-

cording to the announcement of Jules E.

Mastbaum, president of the Stanley Com-
pany of America. It will be devoted to

Keith vaudeville and Stanley photoplays.

Paramount Theatre Is

Burned in Salt Lake
(Special to Exhibitors Herald)

SALT LAKE CITY, UTAH, Dec. 30.—
The Paramount theatre and several other
business buildings were destroyed by fire

early Christmas morning. The total dam-
age was estimated at $250,000.

To Be Sold at Auction
(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 30.—According to

W. W. Parley, president of Farash The-
atres, Inc., of Schenectady, application will

be made to Judge Nichols in supreme court,

on January 10, for a court order directing

the sale of the State theatre in Schenec-
tady, under the hammer.

The commerce report says:

“The German film industry is now en-
gaged in a controversy concerning the
number of foreign films which should be
shown annually. At present about 100
pictures are produced inside the country
and from two to three times as many
foreign films are imported. The German
market can take care of about 400 pro-
ductions a year.

“Last year it is claimed that about 480
films of all sorts were shown. Some of
these for only very brief periods. It is

claimed by film importers that at least

600 high class American films which can
be suitably shown to German audiences
are available each year. At the present
rate of importation a little less than half
this number are actually exhibited.

Would Abolish Contingent

“The German producing companies are
agitating for more stringent regulations
of film imports and for the abolition of
the present contingent system, under
which the distributors are placed in a
very strong position since they are able
to demand a heavy sum from importers
before placing a foreign film upon their

list. In some cases it is claimed that
as much as $5,000 to $6,000 must be paid
to the distributor in order that he allow
an American film to be syndicated under
his direction. This sum sometimes ex-
ceeds the total royalty which the im-
porter receives and wipes out all his
profits.

“Exhibitors are also dissatisfied with
the contingent system because it is sim-
ilar to the block-booking practices else-

where and forces them to accept pro-
grams as a unit without the opportunity
of making special arrangements for par-
ticular films which they may desire to
introduce on their own account. The
producing companies are also dissatisfied

because they hope to secure a larger
share of the business for German prod-
ucts. They will, however, have to great-
ly raise the standard of their products
before they can hope to get a greater
share of the business than they are now
obtaining.

“The producing companies have ar-

ranged a tentative program which is to
be brought up before a general meeting
of the film industry in a short time. Un-
der this program it is hoped to arrange

a fixed ratio between foreign and do-
mestic films which will be good for at

least two years.”

“Can’t Be Too Confident”

In discussing the foreign situation fur-

ther, Mr. Mayer said that he wanted “to
tell the American industry that if we
don’t watch our step the Germans will

outdistance us.”

“We have persuaded ourselves for so
long that our domination of the picture

industry is unassailable, that many
American film men are not going to

heed this warning,” said Mr. Mayer.
“Too many won’t believe it because they
do not want to believe it. That is like

the ostrich hiding his head in the sand.
“While American producers, always

confident of their supremacy, have been
going ahead under the mistaken impres-
sion that anything, as long as it is of
American make, can be sold abroad,
German producers in particular have
been improving their own product. As
a matter of fact, continental producers
are learning to do their pictures so re-

markably well that we Americans can
learn something from them.
“Foreign producers are ‘on their toes’

at present, anxious to break into the
American market.- In the past it has
been only the fact that their product
generally was inferior to our own, which
prevented this. But they have improved
immeasurably.

“It is not, however, the American mar-
ket that American producers have so
much reason to be apprehensive about,
but the world market, for as years go
on that obviously is going to become
more and more important. There is no
certainty that American pictures are go-
ing to continue to dominate that mar-
ket.”

Obenchain Weds Co-ed
The wedding last week of Ralph Riley

Obenchain, Evanston attorney and former
husband of Madalyne Conner Obenchain,
came as a surprise to many readers of his

past experiences when he took part a few
years ago in the defense of his wife in

the J. Belton Kennedy murder trial in

California. Since then Obenchain has be-

come the owner of two Evanston theatres.

His bride is a co-ed of Northwestern Uni-
versity.
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Dinner tendered Louis B. Mayer and Harry Rapf, in New York—Just before the vice-president of Metro-GoIdwyn Distrib-
uting Corp. and his associate studio executive, left for the Coast Dec. 16, executives of Loew, Inc., and Metro-Goldwyn
arranged a banquet at Sherry’s. Many stage celebrities attended, including David Warfield, Raymond Hitchcock, Ina Claire,

the Four Marx Brothers and others prominent in the film trade.

Stevens Takes Fight Against
Reformer to Public

People Agree With Theatre Owner That Evangelist’s References
to Motion Pictures Were Exaggerated

(Public Relations Department)

The evangelist, perhaps the most radical of all reformers and notorious
because of his persistent misrepresentation of facts, has fallen before
the attack of one whom he sought to persecute at Princeton, 111. The

plans of the evangelist is to go into a town where for four or five weeks he
lets loose a steady barrage at many local institutions, among them the the-
atre. During that period he collects a neat little sum of money and scam-
pers away to ply his trade in other localities.

TJUT one e\angelist in particular, the one^ who recently held services at Prince-
ton, 111., went a bit too far in his statements
about motion pictures and as a result W.
O. Stevens, Apollo theatre, there still num-
bers among his friends those people whom
the evangelist endeavored to alienate.

As soon as the evangelist had made his

scathing denouncement of shows, Mr. Ste-
vens sent an open letter to the local paper
pointing out to the “preacher” and to the
public wherein the evangelist had misrep-
resented the theatre. The people believed
Mr. Stevens, for they were citizens of the
same community and knew of the whole-
some entertainment which the exhibitor af-

forded Princeton. As a result of Mr. Ste-
vens’ immediate retort the “citizens agreed
with me that he (evangelist) had gone too
far in his assertions.”

* * *

Here are some of the misrepresentativc
and untrue statements which the evange-
list made

:

“No show will pay for sixty days that
doesn’t cater to the passions and the de-
praved tastes of the viciated.”
“You like to be lied to when you go

to a show. If that show told you the
truth about the pictures you look upon
the outcome of sin you see pictured there
would be so horrible you would lie

awake at night in horror of it.”

To which Mr. Stevens replied:
“As a citizen I fully appreciate any-

thing you have done to improve condi-
tions and approve of your stand against
gambling, drinking and other immoral
conduct. As a manager of a theatre here
for the past sixteen years I can not pass
unnoticed your attack on theatres and
moving picture shows.
“Take ‘East Lynne’ for instance. This

play teaches the moral that ‘the wages of
sin are death’ and then there are other
good plays' like ‘The Old Homestead,’
‘Shore Acres’ that are uplifting in effect

instead of degrading.
“Now you mention several pictures

mostly of the white slave variety and it

is an insult to any community to insin-

uate that they go to see something smut-
ty or off color. Why, in our theatre
local ministers and well respected citi-

zens attend and compliment me on clean
shows.

“If you live in a community showing
the class of pictures you mention or
you know of such a community, I should
think that would be an ideal spot for

a tabernacle.”
That is but a part of Mr. Stevens’

letter, but it serves as an example of the

Republic Relations activities which every
exhibitor must practice in order to prop-
erly combat those who too freely mis-

represent the motion picture industry.

In addition to the letter Mr. Stevens
sought to debate the evangelist, a Mr.
Harper, but the offer was never accept-

ed. Mr. Stevens did not have to mis-

represent. Maybe that was the reason.

F. B. O. Gives Bonuses
(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—A week's salary

was given to the employes of Eilm Book-
ing Offices last week as a Christmas gift

in view of the fact that the company has

made unusual strides in its progress for

the year. At the meeting in which the

bonus was distributed talks were made by
Major H. C. S. Thomson, president; Harry
M. Berman, sales manager; Nat. G. Roth-

stein, director of publicity and advertising.

Graf Extortion Plea
Dismissed by Court

(Special to Exhibitors Herald)

SAN FRANCISCO, Cal, Dec. 30.—
Complete exoneration of the charges of
extortion was the decision of Judge Lile

T. Jacks, recently, in the hearing of several

directors and executives of Graf Produc-
tions, Inc., in which Max Graf had become
the complaining witness. The defendants
named were Leon M. Rey, George New-
man, Albert Casper, Harry Lapidaire and

J. Hesser Walraven.
The defendants pleaded that the common

stock which they received from Max Graf,

and upon which he placed a valuation of

$200,000, did not belong to Graf, but that

it really belonged to the stockholders.

Poor Business Noted
in Christmas Season
(Special to Exhibitors Herald)

ALBANY, N. Y., Dec. 30,—Extremely
poor conditions were reported generally

by exhibitors in this section during the pe-

riod following Christmas up to the pres-

ent time. While some declare that busi-

ness has had a greater slump than in

recent years, others feel that because busi-

ness during the fall months has been so

good they do not feel a complaint should

be made.
On New Year’s eve many of the larger

theatres plan midnight shows, expecting

good attendance.

Elect Two Companies
to Hays Organization

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—At the regular

quarterly meeting of the Motion Picture

Producers and Distributors Association last

week Inspiration Picture Producers and
Kinograms Publishing Company w'ere

elected to membership. The membership
of the Hays organization now numbers
twenty-three producing and distributing

companies.

Brown in Hall of Fame
(Special to Exhibitors Herald)

LOS ANGELES, Dec. 30.— Clarence

Brown, producer of the Universal Jewel,

“Smouldering Fires,” has been voted a

place in the Hall of Fame at the University

of Tennessee. This is a new honor which
the school is bestowing upon its graduates

who have made unusual achievements.
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f

This doesn’t look like a studio set but it is. It is an old moss-covered church and cottage at Inceville, in Santa Monica
canyon, used for the Goldwyn feature, “Bunty Pulls the Strings,” in which Billie Burke was starred.

Concluding:

The MEMOIRS of
THOMAS H. INCE

9. Better

Pictures Assured
AS AN economic industry, the motion

picture occupies a position in the life

of the nation which is, at once, distinc-

tive and powerful. There is scarcely a
commercial pursuit that is not directly

or indirectly affected by it.

Almost every manufactured product,
from hairpins and dressing table accesso-
ries, to the most priceless tapestries, is

used in some phase of picture making.
Many auxiliary industries have been es-

tablished to fill the needs of the studios.
For instance, one plant manufactures
crockery of a light, porous nature that
breaks easily on the head of the slap-
stick comedian without causing serious
results. Another designs and makes foot-
wear of every period and nationality.
Others manufacture artificial food, and
miniature cities which are sometimes
used in long shots.

In one studio the carpenters, paper-
hangers and electricians far outnumber
the men employed in these trades in the
average small towns of America.
Property rooms outrival the average

department store in the large cities, both
from the standpoint of quantity and va-
riety. There is nothing that cannot be
found in this department, from an oil

lamp to the complete drawing room fur-
nishings of a millionaire.

* * *

The wardrobe departments vie with
museums. In a properly appointed ward-
robe there are sets of costumes which
represent all ages of civilization. Gorge-
ous robes of the ancient Caesars and
the jeweled magnificence of the days of
Cleopatra, royal ermine robes of the
Louises of France, the sombre garbs of

the Crusaders and the Pilgrim fathers,
authentic crinolines and brocades of our
colonial days, the winged helmets and
costumes of the Vikings, and complete
sets of armor worn by knights in the
days of chivalry are among the requisites
of the wardrobe.

All of these and more, are the property
of the well equipped studio, representing
assets of hundreds of thousands of dol-
lars.

A large staff of workers is maintained
in the wardrobe, constantly creating new
gowns and remodeling old ones. They
are always ready to fill a rush order and
constantly are called upon to use their
inventive faculties to produce some ac-
cessory that may not be in stock.

It is estimated, from carefully com-
piled statistics, that the motion picture
industry in Los Angeles alone, where 75
per cent of production is located, gives
steady employment to more than 20,000
persons.

* * H:

The weekly payroll is considerably
more than $500,000. There are between
50 and 60 motion picture studios in Los
Angeles and vicinity and more than 200
separate producing units.

The annual production of motion pic-

tures in Los Angeles is more than $150,-

000,000. More than 300,000.000 feet of
film are used in these studios annually,
about 50 per cent being positive and the
other half negative.
The average five-reel picture costs

from $35,000 to $500,000 to produce and
may have an earning capacity of from
$75,000 to $20,000,000. One picture pro-
duced recently which cost approximately
$400,000 to turn out, has produced
already more than $20,000,000.

This, then, sketching it briefly, is the

history of the development of the motion
picture as I have been intimately asso-
ciated with it for the past fourteen years.

An industry that has carried with it all

the romance and glamour of the Califor-

nia gold rush but one that has gone
even farther and has taken its place

among industries of the world. It has
achieved for itself a station of perma-
nency, ever unfolding to greater and still

greater achievements, which brings us
to the question—What of the future of

the motion picture industry? And what
of its aim?

Starting out merely to amuse and en-
tertain, the silent drama has evolved to

that point where it has a distinct mis-
sion to fulfill, as has painting, sculpture,
music, dancing, drama or literature.

We are living in an age when the
white light of criticism is turned upon
accepted and established standards in all

phases of life. The old order of things
has passed and all over the world worn
out traditions and methods are toppling.

We are in the grip of another renais-
sance, a revolution of ideals. Like the
Phoenix of mythology, the new world
order is rising out of the ashes of the
old.

Hr-

The picture of yesterday fulfilled its

mission, giving way to newer and higher
standards demanded of the picture of

today. And because some of the modern
productions are now reaching such a
high standard, the public has learned to

expect even greater triumphs. Picture
goers have shown their faith in us and
by that very faith they have thrown us
a challenge to produce bigger and better
photoplays. Are we going to accept
that challenge and make the picture of

(Confi'n lied on page 62 )
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Conceived and executed by liiilc Moi
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tDSTOR^AYS

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Above—Three pages from the house organ pub-

lished by J. H. Stiles for The Dalles Amusement Co., The Dalles, Ore., and subject of his letter in this issue.

Mr. Stiles becomes a House Organ Elxchange member this week. Center—Page from “The Marion Theatre

News,” Marion, Ind., showing use of the Merry Christmas copy furnished by this department in a recent

issue. Below—Six pages from Frank H. Burns’ souvenir program celebrating the third anniversary of the

Beaeham theatre, Orlando, Fla. As Mr. Burns explains, the program was designed zifter the one used by

Earl Hall Payne, Kentucky theatre, Lexington, which you remember.
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THE THEATRE
Q.AjDepartment of Practical Showmanship

OVERSEATING AS COMPETITION
This Week

—

Coppock Discusses Over^
Seating JS

Plots Attendance Fre-
quency Plan 37

Ready-to-Stage Radio Fea-
ture 38

Moss First to Use Holiday
Copy 34

Stiles Joins House Organ
Circle 40

Adapts Payne’s Souvenir
Program 4 t

Mock to Leave Exhibition
Field 41

Olson Will Make Puzzles
Pay 41

How Coppock
MethodDraws
Patron Back
Graphs of “The Spirit of the Lan-

tern” and “The Prisoner of Ginger-
bread Town,” Coppock Presentations
published in previous issues, are
given upon the second page follow-
ing, demonstrating in practical appli-
cation the Coppock method of
increasing attendance frequency.

Differentiation of appeal fundamentals in

successive presentations is Mr. Coppock’s
answer to the box office problem involved
in naaintenance of a successful stage pro-
duction policy for the motion picture the-
atre. It has been pointed out that presen-
tations widely different in subject matter,
locale, etc., may still be practically identi-
cal in fundamentals and may therefore give
the patron the impression that stage pro-
ductions at such-and-such a theatre are
"all alike.”

On the other hand, presentations similar
in subject matter, locale and outward as-
pect may be used successively without mo-
notony if arrangement of appeal funda-
mentals is varied as it is possible to vary
them by use of the Coppock graph method.
Demonstration of this is made with

graphs of two original Coppock Presenta-
tions published in past issues for produc-
tion by theatremen direct from these pages.
These presentations, one an Oriental num-
ber and the other a Winter episode espe-
dally suitable for use during the holiday
season, serve the purpose admirably.

Coppock Says Presentation
Can Overcome It; Furnishes
**Radio of Tomorrow** Script

Over-seating b competition and a condition which can be overcome by
the established tools for combating competitive attractions, according to the

second in the series of articles by Albert Bernard Coppock, producer of
Coppock Presentations, published this week. The first article in the series

was published in the December 13 issue.

As in that issue, Mr. Coppock climaxes his article with an original pre-

sentation, ready-to-stage direct from the pages of this department, this time
making radio the basis of his production. “The Radio of Tomorrow” is

published upon pages 38 and 39.

Demonstration of Mr. Coppock’s system for increasing attendance fre-

qu^cy by elimination of monotony in presentation is made upon page 37.

A Practical Picture Presentation Policy

By ALBERT BERNARD COPPOCK
In the first article on presentation the thought of attendance frequency

gained much attention. This idea is born of the anticipation of what is com-
monly known as over-seating. The Scale of Emotions assists in general con-

struction of a presentation, and in this article a system for presenting the ideas

and visible things to insure versatility

Over-seating might well be anticipated in

view of the great number of houses being
built, but it should be seen as competition
and provision made to meet it as such.

When the time arrives that it becomes
necessary to figure that a percentage of
patronage must return each week it is time
to have an exact scientific method of pre-
senting entertainment.
When the theatres that have been lead-

ers in the art of presentation have opposi-
tion springing up about them, it is time to

do presentations right. And right in this

sense is absolute correctness, perfect as a
machine and built according to a principle

as true as two times two is four.
* *

The outstanding argument against this is

that you are dealing with a human element
and a certain amount of freedom exists in

artistic expression, etc., and your question
is would it not result in a sterotyped form
to interfere with these things? The an-
swer is no. Within the human element
lies all the power to entertain it, and free-

dom in expression simply comes from the

natural understanding of principle and the

ability to work rapidly in accord with it.

The power to create a perfect show lies

within neither man nor money. The real

power is in the mind of the audience.

The successful showmen have been those

who tuned in with the human element.

Now with the stupendous task confronting
us of creating a super presentation each

week it might be advisable to sift down
this tuning in process and find what is in

is given.

it. There can be nothing new. Electricity

was ever at the disposal of mankind, but
it had to be discovered. Chemistry and
invention are only discoveries and utilizing

of natural laws that, as far as we now
understand, are of eternal existence. Scien-
tists, for years, have been discovering
things about the human mind that are

being used in business and in the court-

room. Why not bring those discoveries

into the show business? Physics have been
used very extensively on the stage in light-

ing, color and mechanical effects. It is

now time for metaphysics.

The problem of the theatre is in the
mind of the audience. The main object

to center about in solving this problem is

to know the receptivity of the audience
mind for the infinite number of ideas that

may be drawn from nature as nucleuses
for entertainment. The audience response

to these ideas is the success of the show.
* * *

An examination of temperament will

lead a long way toward this understand-
ing of man and nature sufficiently to select

ideas and express them correctly.

Each person in an audience will be found
to possess a combination of three princi-

pal temperaments, one of which usually

predominates. These are

:

Temperaments
1 . Mental—

(

memory and reason),
2. Motive—

(

action and energy).
3. Vital—

(

planning and directing).
Ref. : Characterology—by L. Hamilton McCormick.
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How Entertainment Affects the Three Principal Temperaments

Theatregoers may be divided into three groups according to temperament, says Albert B. Coppock,
these temperaments being the Mental, Motive and Vital. Illustrating his article, the producer shows here
how the storm and the dance affect or appeal to theatregoers in each group.

MENTAL
A thunderstorm produces philosophical re-

flection . . . the idea of the wonder of na-
ture . . . cause and effect . . . the beauty
of lightning and the music that’s in thunder
. . . the bigness and splendor of the sky.

*

A Diana dance appeals to this tempera-
ment . . . beauty and grace . . . the classic

style . . . the expression of situations and
styles.

MOTIVE
A thunderstorm prompts appreciation of

force and powerful action, suggesting combat
. . . great force of Nature . . . wind and
rain present a situation for this temperament
to overcome . . . characters in the storm.

*

The Spanish style of dancing, with cas-
tanets, is most appreciated . , . sensational
and acrobatic balancing rather than beauty
and expression of ideas.

VITAL
A thunderstorm produces anxiety and

thoughts of danger and anticipation of de-
struction . . . this temperament sees a storm
as a disturbance because it is opposite to this
nature, which loves ease and luxury.

*

The Bachanal-Dionysian dances appeal most
strongly . . . noisy music . . . wine and
joyous folly . . . exaggerated steps and
tempo expressing things of vital pleasure.

1. Mental

—

The Alental temperament
indicates a superior intellectuality. There
are two kinds of mental temperaments.
One pertains to a memorizing brain and is

good at detail work, with a love of art and
music and the accumulation of knowledge.
The other brain reasons, and discriminates

in the storing of knowledge, retaining only

the useful, works with principles rather

than details, and reasons, composes and in-

vents. This temperament predominating in

a person will be indicated by delicacy and
refinement and a lack of sufficient vitality

and stamina to conquer the material things

of the world and face opposition.

2. Motive—The Motive is decidedly an
active working temperament. People with

a predominance of this temperament are

energetic and productive. They will choose

out-door work and sports where great

physical exertion is required. They are the

machinery for carrying out the plans and
directions originated by the Vital tempera-

ment.
3. Vital—The Vital is the temperament

of the executive. Persons of the Vital

temperament love wealth, luxury and an

easy life, and while there is a certain

amount of energy and good nature to be

found in them, their work consists chiefly

of planning and directing forces that will

bring them the desired riches and comfort.

Their engineering is done from the desk

or easy chair.

General Physical Proportions

Indicating Temperament
1. Mental temperament is evidenced by

large brain, small chest and abdomen.
2. Motive by large chest, small brain

and abdomen.
3. Vital by large abdomen, small brain

and chest.

Temperament is merely the disposition

of that great Infinite Mind, God, into

channels that make man’s physical life ef-

ficient, joyous and successful.

Mental, Motive and Vital are terms used

to designate three types of native equip-

ment to enable man to express his divine

nature in the world he lives in. He loves

the thoughts and ideas he is natively

equipped to appreciate, and he will go to

the theatre to witness the exposition of

those thoughts and ideas and experience

the change of mood they produce.

“That mood into which a friend
can bring us is his dominion over
us.”—Emerson.
That mood into which the producer can

bring his audience is his dominion over

them. At this point lies the right of way
into the heart of the audience, for they

will take such thoughts and ideas into their

consciousness as a part of themselves.

“The correspondence of reflec-

tive thought with material things.”

This mood, to be correct we will call it

emotion, is, as we learned in school, an
elemental mental process. Many of the

things we come in contact with in daily

life have the possibility of being so repre-

sented that they become syrnbols that will

call forth that elemental mental process
and a thought analogous to each tempera-
ment.

The table herewith shows three ways an
audience will respond to an idea. By know-
ing the three ways an audience appreciates

an idea, we are more capable of so select-

ing and interpreting that idea as to win
universal applause.

OWE of these days the man who
started the first theatre paper is

going to write some special articles for
us on the subject and then we’ll tell you
his name. If you like to guess, it may
be said that George M. Cohan started
the second one.

* * *

WHY not start the year right by join-

ing the House Organ Exchange?

Helps Producers

A LBERT B. COPPOCK, producer of
Coppock Presentations, whose coun-

sel is available gratis to theatre men
staging the productions offered in his

series. Address: Albert B. Coppock,
Coppock Presentations, 5712 Winthrop
Ave., Chicago, 111.

HAIL 1925

(The following is from Fred S.

Meyer’s house organ for the Palace
theatre, Hamilton, O., the Holiday
Number of which runs 80 pages and
cover.)

STANDING on the threshold of the

new year, we view in retrospect the

year passed and look ahead to the year
just unfolding before us. In spite of the

criticism leveled at the motion picture in-

dustry, some of which has been well

founded but much of which has been di-

rected by well intentioned persons with
mistaken ideas—this great industry has
established a record of progress and
achievement during the past year of which
all of us may well be proud.
We believe that the New Year will bring

forth even greater and finer accomplish-
ments. Radios and cross word puzzles
may attract your attention for a while,

dances and automobiles may hold a certain

appeal for you, but in the ultimate we’re
confident that you will come back to that

semi-public institution which caters to

your welfare, your comfort and your en-

tertainment 365 days in the year.

That institution is the Palace theatre.

It is our earnest and sincere wish that

the New Year may be a prosperous one
for you ;

that health and good cheer and
happiness may be yours throughout all of

1925 and the years to come. And if this

theatre can help you, be it in ever so small

a measure, to bring this about, then we can
feel proud of the fact that our efforts have
not been in vain.

1925 RESOLUTIONS
(The following is from E. A. Snyder’s

house organ for the Virginia and Rialto
theatres. Champaign, 111.)

Wl E are going to try to present to the
* * public only the best in photoplays.

Naturally we would say that, but during
the past season, as we look back, we find

several pictures that were truly great

—

then we find some that were very good

—

some that were good—and then there were
a few that were not so good but were the

best available.

It’s that variety we try to give and look-

ing into our contracts for the coming sea-

son we find all good ones and several great

pictures—and a very few bad ones—so

when you make your New Year’s resolu-

tions, resolve to attend them all, for we
cannot tell the good from the bad. You
are the judge.

NEW YEAR’S RESOLUTION
(The following is from Charles H.

Ryan’s house organ for the Milford
theatre, Chicago.)

T RESOLVE that during the year 1925 I

A will take my family and enjoy at least

one show each week (more if possible) at
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Two scenes from “He Who Gets
Slapped,” the Metro-Goldwyn produc-
tion starring Lon Chaney.

How the Coppock Presentation Plan

Increases Frequency of Attendance

H ow the Coppock plan increases frequency of attendance through elimination of

monotony in presentation is graphically shown in these chartings of “The Spirit

of the Lantern” and “The Prisoner of Gingerbread Town,” complete scripts for the

production of which were published in previous issues, on the basis of the Coppock Scale

of Emotions, reprinted herewith from the December 13 “Herald.” (See first page of

“The Theatre” for additional details of application.)

Another original Coppock Presentation is published on the pages following.

the Milford theatre. I am going to try to

get some joy out of life this year and my
family are going to help me select the pro-
grams and we are all going to sit in with
the happy crowd and enjoy ourselves.

We have our nights at the lodge, and our
nights and days at business. This year
we are going to have our night at the

Milford theatre.

ADDED DIVERTISEMENTS
(The following is from H. Brown-

ings house organ for the Olympia
theatre. New Haven, Conn.)

I
N conjunction with the presentation of
these two super-features the manage-

ment has also provided some very good
short subjects. Each feature has with it a
most hilarious comedy that will keep you
in a perpetual uproar of laughter; the
latest edition of the Kinograms, the news
reel that flashes before your eyes the prin-
cipal events of the entire world within 24
hours of their actual occurrence

; an inter-

esting novelty reel
;
and last but not least,

a beautiful overture played by the Olympia
Theatre Orchestra, Edward Wittstein, di-

rector; Francis Tiernan, organist and
Herman Jaeger, librarian.

O NCE in a while, as last week, you'll
find bits of service copy in other

than the column set aside for it. Some-
times it just naturally overflows that
space. You're welcome to it, wherever
you 6nd it.

* * *

T\ ON’T forget to send in that special
issue of your house organ for the

big pictorial spread we're planning.

W
you?

^
HAT did you do for “Peter Pan”?
And what did “Peter Pan" do for

1.

—SMANIOSO—The impassioned development of the Vivace degree. Wildly, hysterically, swift
and unrestrained action. Lines straight with sharp angles. Color, Vermillion.

2.

—VIVACEl—Release of formality of the Maetoso degree. Lively, vivacious, gay and joyful, express-
ing cheer and happiness. Lines straight and radiating, and graceful curves. Color, Orange.

3.

—MAESTOSO—The development to ecstasy from the calm repose of the Tranquillo degree. Majestic,
stately, glorious splendor, exaltation, magnificence of the imperishable, immortal, divine. Lines
vertical, expressing elevation and stability. Colors, Golden, Yellow.

4.

—TRANQUILLO—The degree of repose lying between the ascending and descending impressions.
Tranquil, calm, repose, peaceful. Lines horizontal. Color, Green.

5.

—MYSTERIOSO—Darkening of the degree of Tranquillo. Mystery, invisible, shrouded; fasci-

nating obscurity, effecting anticipation. Lines vertical, and unsymmetrical curves. Color, Blue.

6.

—AGITATO—Excitement, evolving from the darkened degree of Mysterioso. Foreboding of evil.

Turmoil, rushing water, consuming flames, violent action, release of confined energy. Lines long
and oblique. Color, Dark Red.

7.

—MESTO—Aftermath of destruction in Agitato degree. Sad, drooping dejection, solemnity, despair,
melancholy, prostration, fallen glory and rising shadows. Lines broken and drooping.
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The

RADIO
of

TOMORROW
By

ALBERT BERNARD COPPOCK
TIE-UP with broadcasting station in your

eommanity can be made using an announcer
to speak the part of the Genii.

DIRECTIONS right and left are from the
audience.

DEGREES refer to Coppock Scale of Emo-
tions. (Page 37)

ALL SCENES are framed in by leg drop
which represents instrument for receiving
pictures by radio. This drop and mechan-
ism painted dark colors.

SCENE PLOT
Scene 1,

Degree, Mysterioso.

Scrim drop with wire mesh design hangs
in opening of leg drop. Six feet behind
this hangs drop with large Genii painted
in decorative treatment with light radiance
illuminated in flashes from back. Rigging
to lower six or eight girl dancers. It’s

dark with large weird shadows.

Scene 2,

Quartet from Rigoletto

Two practical thickness set pieces and
cut tree drop against black velvet. The
edges of set pieces are irregular and
painted into black to match velvet drop
and give effect of remaining wall and
building being hidden in darkness.

Amber light on characters at table left.

Light appears to come through door of inn.

Greens and blues from right.

Scene 3,

Sign against black: “To Trains.”

Blue light from above on character with
traveling bag, or sign pointing with
“South” on it and small profile comedy
flivver.

Scene 4,

Degree, Vivace.

Set for group of old songs. Large flow-

ers on fence have centers of transparency.

(Scrim.) Flowers and fence are on cut

drop with practical gate wide enough to

allow hoop skirts to pass through. House
and distance are on back drop.

Scene 5,

Full stage depth.

Design of large tree with shriveled burnt

effect is on frame pieces to mask paral-

lels and piano. Jazz band is seated on plat-

forms. Fire effect down stage at right and
left. Back drop has complete design of

tree with entire sky red illuminated from
back. Fire and smoke effect from behind

to rise from center and left. Red con-

fetti from snow bag.

SCENARIO
Scene 1,

Degree, Mesto.

After introduction by orchestra there is

silence. An operator at left is working
with dials. There is confusion. ’Phone
rings

—

1. . . . Operator . . . “Theatre Stage . . .

not a thing . . . you are sending? Don’t get
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a thing . . . don’t know what’s the mat-
ter .. . don’t . . . Who? Me! I” Hangs up
’phone. Walks to center stage—embar-
rassed.

Operator—“I am very sorry the instru-

ment has failed to work—I—the show—

I

am very sorry for the show too. I thought
I had it perfected. They have always
called me a dreamer. I guess they’re right.

I’m just a ‘Dreamer of Dreams’.”

2.

—Operator sings ‘‘Dreamer of Dreams”
(Remick).

3.

—Operator finishes song at left

—

touches switch. Thunder and crash with
flash light effect. Genii appears. Operator
rushes past center and down stage to see

what is in the frame.

4.

—Genii
—

‘‘I am the Genii of the Radio.

You have called me from endless space to

make possible the transmitting of visible

forms by Radio. Mere man, earthly crea-

ture, nearing the discovery of inexhaustible

power—^little you know of what is in store

for you. You discover the forces of nature

only to live by them for a time and then

to die by them. You have thrown in the

master switch and I am at your service.

Over your instrument you shall get—not
only entertainment of the present—but also

scenes from the past.” (Block out.)

5.

—Six or eight girls are lowered from
above in luminous costumes. Dance with
solo specialties to be jazz number.

6.

—^Voice of Genii over loud speaker

—

‘‘Now, to show you that nothing is impos-
sible over Radio, your instrument shall re-

produce from the ethereal realm an oper-

atic selection of long ago.”

Scene 2

—

7.

—Quartet, Rigoletto is suggested and a
design for set given, but musical director

may choose own number.

Scene 3

—

8.

—Young male character appears with
traveling bag to center stage where flivver

awaits with sign “To South.” Sings gaily,

“Follow the Swallow” (Remick),

9.

—At finish of song back of scene opens
(or scrim may be used).

Scene 4,

Degree, Vivace.

10.

—Group of old songs, choice of mu-
sical director, or Harmony Trio. Faces of
girl singers appear through transparency
suggesting old sweethearts. During finish

of last song leading lady appears interpret-

ing manner of girl in song, “My Best Girl."

11.

—The male character appears and rec-

ognizes her as his best girl of long ago.
Picks up chorus of “My Best Girl”

(Remick). The boy has changed to old
fashioned costume. Boy and girl lead

chorus stepping to chorus of “My Best
Girl.” Costumes may be gingham and sun-
bonnets.

Scene 5,

Degree, Smanioso.

12.

—Voice of Genii
—“You want excite-

ment, eh! Well, I’ll show you where
lovers of excitement go—the underworld!”

Distant rumbling effect carries through-
out this scene between numbers played by
jazz band seated in tree up stage. Red
sky increasing in brilliance as action
progresses, with fire effect at finish. Jazz
band costumed as devils.

13.

—Dancers enter with long torches,
flaming. Red embers are falling. Ensemble
enters, some with rubber coats and fire-

men’s helmets, others with umbrellas that
burst into flames. Music, action and scene
in Degree Smanioso, “At the Devil’s Ball”
suggested.

End.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

LADIES HAVE THEIR WAY
T ADIES have their way. The modern

motion picture is made in accord-
ance with the ladies’ expressed prefer-
ences for certain kinds of entertainment.
The successful motion picture theatre
exhibits a program selected according to

like considerations.

This is as it should be. The mother
demands that which she wants her child

to see. The wife demands that which
she believes her husband should see. The
"flapper” instinctively demands a better
grade of entertainment than the "shiek."

Men may quarrel as they will with this

scheme of things, but it remains the ex-

isting scheme and it is unquestionably
right. The world is better for it, and
the theatre is a nobler institution under
this arrangement than at any time in

history.

COMPARE THE SHOWS

ONCE in a while we hear about the

deadly competition supposed to exist

between theatres. It seems to be a sort

of tradition that friendship is unknown
between theatrical institutions. Of course
this is absurd.

As a matter of fact we want our pa-

trons to go to the other theatres occa-

sionally. We want them to compare our
entertainment with the entertainment
offered elsewhere. If they like the other

show best, we want them to attend that

theatre, coming back here occasionally

to see if we haven’t changed to conform
to their needs.

That’s the only way we can be thor-

oughly certain that we have the best

show in town. We insist upon having
the best.

LAUGHS
(The following is from Harry F. Stor-

in’s house organ for the Leroy theatre,

Pawtucket, R. /.)

“Poppa, vot is a cynic?”

‘A cynic, my son, is vot your momma
vashes dishes in.”

“Phot’s good t’ get rid av th’ rats, Mrs.

Rooney ?”

“Well, bromide is good, but lettin’ th’

ould licker alone is betther, Mrs. Casey.”

Irate Parent—While you stood at the

gate bidding my daughter good-night, did

it ever dawn upon you—
The Suitor—Certainly not, sir ! I never

stayed out as late as that.

“Did you ’ear that Mrs. Jones won a

vacuum cleaner in a competition?”
"No; did she?”
"Yes, but she says it ain’t no good to

’er. She ain’t got no vacuums.”

"My husband certainly is fond of chil-

dren.”
“Why do you say that?”
“Last night he was talking in his sleep

and he said, ‘Come on, baby, and kiss your
sweet papa.’

”

Theatre Bits

rHANKS, everybody, for the kind
words about the "Theatre Ads for

the Year’s Holidays’’ in the Holiday
Number. Tell you how it happened.
You see, holidays sort of sneak up

on us and sometimes we’ve not gotten
suitable copy into the column at the left

in time for use. The only way to make
sure that wouldn’t happen again was to

put the whole bunch of them in one
issue and of course no issue could be
more suitable for that than the "Holiday
Number.’’ (And now we don’t have to

worry about holiday copy any more
for a whole year.)

* * *

OMENS of 1925 continue bright with
addition of J. H. Stiles’ name to

the House Organ Exchange this week.
Welcome, and thanks for the pleasant
remarks.

* * *

"DEAD Frank Burns’ letter in this
Tl issue for a perfect story of ex-

hibitor cooperation.

(f'AMUEL STIEFEL advises that his
•D house organ is well on the way to

press and thanks everybody who helped
him get it under way.

TTAVE you sent in that copy of your
Tl paper for the big pictorial spread
of house organ covers.^ Mark it special.

LET’S have all those "Peter Pan’’

campaigns at once. Ought to make
a press book deluxe, etc., and there

were a few who didn’t get in on the big

hrst run.

House Organ
Elxchange

E. E. BAIR, Stat# theatre, Uhrlehsvllle, O.

HARRY DROWNING, Olympia theatre, New
Haven, Conn.

FRANK H. BURNS, Orlando Enterprleee,

Ine., Orlando, Fla.

M. T. CRAIG, Majettie theatre, Dresden,

Ont., Canada.
E. L. FAWK5, Photo Phone theatre, Gra*

ford, Tex.

T. L. LITTLE, Majestie theatre, Camden,
S. C.

M. MaeLEOD, Wolverine theatre, Saginavr,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Texas.

E. E. MEREDITH, Virginia theatre. Box
1190, Fairmont, W, Va.

CARL F. MOCK, 56 Street theatre, Pine to

Delancey Sts., Philadelphia, Pa.

EDGAR A. MOSS, Moss Advertising Agency,
Marion, Ind.

W. H. OSTENBERC, Jr., Orpheum theatre,

Seottabluff, Neb.
EARLE HALL PATNC, Kentneky theatre,

Lexington, Ky.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

P. F. SCHWIE, Dnluth theatre, Dnlath,
Minn.

E. A. SNIDER, Rialto, Virginia theatres.

Champaign, 111. ;*

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,

The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.

Entry of name in above list signifies

willingness to exchange theatre house or*

gans with other publishers.

(Name) —

What Showing
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Moss Liked the
Holiday Issue
Edgar Allen Moss, publisher of the

Marion (Ind.) Theatre News and a
member of the House Organ Exchange,
writes:
"At this time, at the close of 1924,

while everyone is busy extending the
season’s greetings, I would like to take
this opportunity to tell you frankly
what I think of the EXHIBITORS
HERALD.
"Your Holiday Number arrived this

morning amid the usual load of mail
which comes at this time of the year.
The size of it £rst attracted my atten-
tion and then, after opening it, its con-
tents kept me busy for more than an
hour. To say that it was intensely in-

teresting, splendidly gotten up, well
printed, artistically arranged and pleas-

ing to the eye puts it mildly. You have
certainly scored and I want you to

know that regardless of the holiday rush
I have read it from cover to cover.

"You hit the bull’s-eye. Your ‘The-
atre Ads for the Year’s Holidays’ was
a knockout.
"Of course the writer is new in the

field and has just been reading motion
picture journals about three months.
From my observation in the short time
I have been familiar with these trade

papers I want to say that the EXHIB-
ITORS HERALD is so far ahead of

all the other trade papers that I fear
they will never catch up.

"To say that you are ‘up and at ’em’

is putting it mildly. Keep up the good
work.’’

Stiles Joins Circle;

Likes **Herald**
(Illustrated on Page 34)

J. H. Stiles, The Dalles Amusement
Co., The Dalles, Ore., writes:

“I am so completely sold on Exhib-
itors Herald that I would like to voice

my whole-hearted appreciation of your
splendid publication. It contains the meat
of matter that is necessary for the success

of any showman, no matter what town he
is in.

“I would like to have you place our
name on the House Organ Exchange list.

“Our ‘Stilograms,’ the house organ, has
been a tremendous success in this city. Am
sending you two or three copies to inspect.

Would appreciate any criticism you might
see fit to make.
“With best wishes for your continued

success
—

”

* *

Three pages from one of the "Stilo-

grams” issues submitted are reproduced
this week. Mr. Stiles’ name has been en-

tered in the House Organ Exchange. We
refrain from criticism of his house organ
as a matter of established rule, although
we’d like to tell you the good things about
it. (Many thanks for the kind word, about
the Herald.)
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CARL F. MOCK’S miniature stage, used in the lobby of the 56th Street theatre,

Philadelphia, for "America.” (See letter on this page.)

CARL F. MOCK’S lobby piece for
“America,” United Artists, discussed
in his letter.

Mock Mixes Good
News With Bad

(Illustrated on Page 41

)

Carl F. Mock, 56th Street Theatre,
Philadelphia, writes:

“I am enclosing herewith two photos
showing two particular ‘high lights’ in our
campaign to put over ‘America.’

‘“The first is an enlarged copy of a let-

ter written by the Mayor of Philadelphia
to D. W. Griffith (furnished to us by
United Artists) and reproduced the size of
a three-sheet. This proved to be a most
exceptional piece of exploitation and cre-

ated considerable interest.

“The second is a reproduction of the
miniature stage used in our lobby, show-
ing Paul Revere’s ride. This display the
writer used and exhibited in co-operation
with the Bell Telephone of Pennsylvania,
and realizing what this organization means
in the way of ‘big business,’ I am particu-
larly proud about getting this tie-up. The
stage was nine feet wide and five feet high,
and as perfect an example of stage craft
and scene painters’ art as I have ever had
the pleasure of seeing. It was extremely
well lighted and the signal light from the
church steeple flashed on and off.

“Keep up the good work of ‘The Theatre’
department, for although I am going back
to the distribution end shortly, I have a
keen appreciation of what this department
should mean to the average exhibitor.’’

* * *

The “America” photos are reproduced,
but the last paragraph of Mr. Mock’s let-

ter is bad news. We need the help of
showmen like him to “keep up the good
work” he mentions. Think we’ll have to
anange a system for fining contributors
who break away from the theatre branch
for other branches of the industry. Mean-
time—exhibition’s loss is distribution’s gain.

Burns Models Souvenir
Program After Payne*

s

(Illustrated on Page 34)

Frank H. Burns, Orlando Enter-
prises, Inc., Orlando, Fla., writes

:

“I am enclosing a small Anniversary
Week booklet which I got out here for our
third birthday recently.

“I desire to say that the idea for this

magazine and some of the copy was taken
from a similar anniversary booklet issued
by Earle Hall Payne of the Kentucky
Theatre, Lexington, and therefor do not
claim that all the credit for this little af-

fair should be mine. I must say that Mr.
Payne had such a nice issue that I decided
to follow his example, with the enclosed
results.

“Started advertising Anniversary Week
well in advance with slides and advance
copy in my weekly house organ. Gradually
built up to a climax with small newspaper
ads and quite a few special stories in the

newspapers about the theatre and the fact

that we were three years old.

“Happened to have ‘North of 36’ booked
for our feature, so advertised it heavily
and then added quite a variety of added
attractions, as listed in the booklet. A
prologue, ‘The Dance of the Birthday
Cake,’ included a stage setting of huge
cakes with a little dancer who emerged
from one of them and executed several
numbers. A seven-piece orchestra, plus our
organ, combined to render the overture and
then later I used the orchestra in a special

offering from the stage. The organ novelty
was a composite of song slides by the
organist, sung by a well known quartet,

who later came on the stage and did sev-

eral additional numbers.
“In spite of the fact that it was but

two weeks before Christmas, business was
materially increased and proved a wonder-
ful way to attract extra business at a
time when most people are too busy shop-
ping to bother about entertainment.
“Happened to be passing one of the

large department stores here one day and
noticed that one of their best windows had
a small display for Baby Peggy articles.

A few minutes’ interview with the adver-
tising man and the work was done. He
said he had intended to take the display

out after two days—but—if I had a Baby
Peggy picture coming that was different.

“I gave him some photos on 'Captain

January’ and fixed him up a card about
the picture coming to the theatre. He en-

larged the display to fill the whole window,
gave my advertising prominence, and then
saw that the newspaper ads for the store

carried notices about the show two days

in succession. He also got a reader in the
papers about the window display and many
people came to see it, as he really ar-
ranged a neat and attractive display after
I saw him and left the display in for a
week.
“MORALE—Even though the store beats

you to it—see them anyway—and prob-
ably they’ll make it over for you—even
better than it was before.”

* *

Six pages of Mr. Payne’s Anniversary
Souvenir Program are reproduced. The
cover, like Mr. Payne’s, after which it is

closely modeled, could not be reproduced
because of the color scheme.

This is co-operation with a zest. Readers
will recall Mr. Payne’s letter inviting re-
quests for the 200 extra copies of his pro-
gram which he had run off for purposes
of exchange. Mr. Burns’ experience shows
the practical value of such co-operation.
Coming from a man who repeatedly has
shown like willingness to co-operate with
other showmen, it makes a just about per-
fect story.

Olson to Make
Puzzles Pay
H. G. Olson, Orpheum Theatre, Proc-

tor, Minn., writes:
“I recently tried out the cross-word puz-

zle stunt in connection with my regular
program and in the few days that it has
been out the results are startling. It seems
that everybody from baby to grandma are
cross-word fans.

“The next time I use this I am going
to work in the names of two or three mer-
chants and have them pay the printing
bill.

“I will be glad to have you pass this

along if you see fit to do so.”
* * *

Woe is us. We are convinced that Mr.
Olson sent a copy of his program but
diligent search fails to unearth it. (May
we blame the holiday mail crush?) At any
rate, his plan of meeting the expenses in-

volved is obviously an effective one and
we hasten to pass it along. (May we have
another copy of the program for reproduc-
tion?)

EAD "What Showmen Are Doing"
this week and try not to get an

idea out of it. You can’t help but proGt
by it. And that’s reason enough why
you should write to the column next
week.

* * *

TVfINETEEN TWENTY-FIVE is a
1 y Theatre year.”
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Hammons Sees

Good Outlook
E. W. Hammons, president of

Educational Film Exchanges, con-

cluded a statement published in

last week’s issue with this para-

graph :

“The coming year will find ad-

vertising of the whole program
even more general than it is now.
It is bound to come. It is good
business, good showmanship, and
good sound sense.”

No brighter outlook than that

could be desired, and Mr. Ham-
mons’ last sentence just about sums
up the whole of the short subject

proposition.

Newspicture

Service
R. V. Anderson, sales manager

of International News, states it

thusly in a statement designating

1924 a newspicture year:

“I believe that in selling news-
reels we are not so much disposing

of a reel of film as we are con-

tracting to supply service. To the

end, therefore, that good service

be always given to our exhibitors,

every effort of the Hearst organiza-

tion is directed.**

It is interesting to note, in con-

nection with this statement, that

International News now is being
run simultaneously by the Chicago
and McVickers theatres, the De-
Luxe downtown picture houses to

which discriminating Chicago
theatregoers go first.

*^Our Gang**

in Plot
“Our Gang” doesn’t really need a

plot. They’re funny enough with-

out one. But in “High Society,”

seen last week at McVickers, Chi-

cago, they have a plot 'nevery-

thing.

Mickey is “star” of this one, if

any one of the kids ever can be

said to star, and you know when
you have seen the comedy that Hal
Roach could take him out of the

Gang and feature him in a series of

his own without a bit of trouble,

or even in one of those long pic-

tures that Roach makes occasion-

ally. The more credit to the pro-

ducer for keeping him in the

bunch. After all, the Gang is the

thing, and the creator of the Gang
knows it.

A Pair of

Reminders
Last week “Short Subjects”

asked why short subjects are not
advertised in advance as features

are. Week before last, short sub-

ject companies were invited to pro-

vide lists of subjects suitable for

the various holidays. Of course,

no one has time to answer letters,

not to mention blanket invitations,

during the holiday period. This
is just a reminder to keep these

things from being forgotten in the
press of holiday activities.

You*ve Got to

Please Them
“A comedy that is a real K. O. Tf

it had not been for this comedy,
we would have been run out of
town, as the feature picture failed,”

writes W. D. Patrick, Strand

theatre, Dothan, Ala., of Uni-
versal’s “A Royal Pair.” That’s

happening somewhere every day
and it’s something to think about.

It’s a fact that you’ve got to

please them or they are not coming
back, at least for a while. And it’s

a fact that you can’t always please

everybody with one picture. The
obvious thing to do, and the thing

which everybody has done long

since, is to give them more than

one picture, figuring that if one

offering flops the other may stand

up.
Pursuing this line of reasoning,

if two pictures are better than one,

from the attendance frequency
angle, then three pictures are bet-

ter than two, four are better than

three, and so on to the saturation

point of the audience, which has

not been determined as yet to our

knowledge.

Too long features of less than
spectacular entertainment value are

well known for their effect on at-

tendance frequency. The popular-

ity of Aesop’s Fables and other

split-reel subjects might be con-

strued as indication that too long
short subjects also are detrimental.

Some day, in all probability, both
features and short subjects will be
shorter. That day they will also

be more valuable in the box office

sense.

House Organs
Cover Bill
Not the least interesting aspect

of the theatre house organs repro-

duced by “The Theatre” during re-

cent months is the fact that prac-

tically without exception they
cover the whole of the programs
advertised in them. In almost
every case the exhibitor publishers

name the feature, comedy, news-
picture, all the short subjects, as

well as non-film items.

Good precedent is being estab-

lished in this way. The habit of

advertising the whole show is

growing, slowly but steadily, and
it should take impetus from this

example.

Blanket
Reports

Smith & Beard, Lyric theatre,

Waterloo, Ind., report to “What
the Picture Did For Me” in the

January 3 issue:

“Educational Comedies. — We
can always depend on Educational

Comedies. Once in a while a weak
one, but they please our patrons

about 90 per cent.”

Blanket reports on product from
a given source are not always ad-

visable. In them it is natural to

give too little information, declar-

ing all the product good or all the

product bad. Of course, not all the

product of any concern is or can

be wholly and uniformly good or

bad. This type of report, however,

plainly the result of careful check

on product used over a consider-

able period, gives information of

real value to all.
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EASTMAN
POSITIVE FILM

Nowadays theatre audiences make
a definite demand for good photog-

raphy—for pictorial quality on the

screen—nothing else will do.

Eastman Positive Film is made to

fit this demand—it must carry qual-

ity from studio to screen. And it does.

Look in the transparent film margin

for the identification “EASTMAN”
“KODAK” in black letters.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



January 10, 1925

w ji"'^'<.m

wp '“f

|L^. "'a
R^‘3

r t ‘"/"I

;^--i Wm|y- :' 1 P*/},** iW ^^9 i

.f.



hL.

January 10, 1925 EXHIBITORS HERALD

T/}e Sport of KJng4:!

A slashing, dashing story of Kentucky, where the

horse is still king
; of the race track where hearts almost

stand still when the thoroughbreds thunder down the

homestretch; of love, hate and villainy, always with the

background “the sport of kings.”

Splendid cast; powerful drama; fine story; tre-

mendously gripping horse races.

Wherever your house, here’s a serial that will attract

and hold all classes.

“Produced hy Matcotm Siraw^ Story by rranK Leon Smith

Pafheserial
TAAOe MARK.
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I
HOPE all Herald readers have a Happy and pros-

perous New Year! Anyway, things look bright,

don’t they?
Now that that’s off our chest, we’ll get down to cases

and begin to talk about the new pictures. We don’t

always agree on their values as box-office attractions,

and no one can tell in advance what a picture will gross,

but there is fascination in discussing the new product.

For instance, there is “Love’s Wilderness,” Corinne
Griffith’s latest First National picture. It was adapted
from a novel written by Evelyn Campbell, which tells

about a very much harrassed young lady carefully

guarded by two maiden aunts somewheres in the South.
She longs for * romance and adventures and finally

breaks away and marries a ne’er-do-well of the village,

although in love with a fine young man who refuses to

propose or take her seriously as a grown up young lady.

Finally, however, the scape-grace is reported dead and
she marries the other. They go to Africa and there
run upon the first husband, now a convict. The convict

saves Corinne from a terrific storm and he is in turn
saved from the firing squad by her husband.
The picture moves along smoothly up to the tropical

storm, where it increases in interest and finally slumps
into the conventional ending by having husband No. 1

die conveniently. Miss Griffith’s work shows improve-
ment. She handled the dramatic scenes well, and
Holmes Herbert was rather good. Ian Keith, however,
missed by a mile as the hero. Robert Z. Leonard
directed, and the fact that the story depends upon the
long arm of coincidence wasn’t his fault.

We Place a Check Mark After This

One of the most interesting of the recently produced
society dramas I have seen is “So This Is Marriage?”
It’s got several things to recommend it, but what I

liked most about it was the clever twist to the plot near
the end, where Lew Cody, most always a villian to the

bitter end, turns reformer, gives the erring wife some
good advice and sends her home to her nice, plodding
husband.
The story isn’t much different from a host of others.

It’s about a wife who “steps out” with another, thinking

she is being cheated of good times due her. She meets
a philanderer and is about to make a fatal step when he
tells her a story based upon the incident of David and
Beth-Sheba and she scurries home. There’s the new
angle. Lew Cody is the philanderer as usual, and
Eleanor Boardman is the little wife, while Conrad Nagle
is the husband in the case. There is some of the most
exquisite colored photoplay in “So This Is Marriage?”
you ever saw. Almost a reel and a half of it, telling the

biblical tale.

There are always certain pictures you unconsciously
put down in your mental book that you recall long after

others have faded from memory. This one impressed
me, and I’ll long remember it.

* *

Fair Western Feature with Hoot Gibson

“The Hurricane Kid,” with Hoot Gibson, is pretty

conventional stuff. Hoot does a lot of hard riding, and
there’s a boss race at the finish that’s quite exciting,

but the plot is so obvious from the start I couldn’t get
excited over anything in it. The “wise cracking” titles

flow by like a Spring freshet and Hoot tries his darned-
est to put some pep into the tale. He is ably assisted

by pretty Marian Nixon, who knows her way about a
ranch, having appeared in a lot of Fox Westerns in her
day.

* * *

Drama Written Around Chicago Fire

Many years ago, E. P. Roe wrote a romance based
upon the Chicago fire in 1871, and in adapting the story

to the screen for Associated Exhibitors, the director,

W. S. Van Dyke, hasn’t overlooked a dramatic incident

to carry the story along. It is correct in atmosphere
and I spent a pleasant hour and twenty minutes meet-
ing Chicago’s old timers, such as Marshall Field, Potter
Palmer and the folks who used to make Randolph street

a busy thoroughfare.
The underlying romance is nicely handled and the

climax of the great fire furnishes the necessary “punch.”
They refer to Mrs. O’Leary as the “Widow Leary” and
spell the Bismarch Hotel as “Bismark” in the subtitles,

but these are minor details. I found it quite well
handled.

* *

Another “White List” Picture

“The Price of Pleasure” serves admirably to bring
out the talents of Virginia Valli and Norman Kerry.
I found the adapted Marion Orth and Elizabeth Hold-
ing story quite up to the standard set by other com-
panies in society dramas. Beautiful sets, a well chosen
cast and splendid photography marked the production
throughout. You’ll enjoy the work of Louise Fazenda,
and also old George Fawcett and T. Roy Barnes, as a
comical janitor. In fact, they’re all good, and I'm glad
Virginia has a story worthy of her talents. Edward
Sloman directed the production and didn’t miss a point
to play up the high spots of the story.

Richard Dix a Star by Test

Let there be no question about this man Dix. He’s
a star by that best of tests, a picture that depends upon
him. “A Man Must Live” is such a picture. It’s a
big load for even the broad Dix' shoulders, for he must
put the effect of reality into episodes themselves unreal
and illogical. He does it. In no other way can I ex-
plain my liking for this picture in spite of the fact that
it contains one of those fiction managing editors of a

fiction newspaper. I’d say the picture was unneces-
sarily unfair to newspapers if it weren’t true that news-
papers have been unnecessarily unfair to motion pic-

tures in so many instances and for the same purpose. Lest
I, too, be unfair, however, I should say that others who
are less familiar

with newspaper
methods liked the
picture as is, and,

of course, news-
paper people don’t

pay theatre profits

anyway.
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So Big
Distributor: First National Pic-

tures, Inc.

Producer: First National Produc-
tions, Inc.

Length: 9 reels
DIRECTOR CHARLES BRABIN
Author Edna Ferber
Adaptor Adelaide Heilbron
Cameraman T. D. McCord

PLAYERS
Selina Peake Colleen Moore
Klaas Pool Wallace Beery
“So Big”—the son Ben Lyon
Pervis de Jong John Bowers
Widow Paarlenberg Dot Farley
August Hempel Jean Hersholt
Maartje Pool Gladys Brockwell
Hogendunk Ford Sterling
Julie Hempel Charlotte Merriam
Simeon Peake Sam de Grasse
Dallas Phyllis Haver
TYPE : A comedy drama of life on

a truck garden in a Dutch farming
section near Chicago.
HIGHLIGHTS: The death of Se-

lina’s father. Her arrival in the Dutch
settlement as the school teacher. Her
meeting with Pervis de Jong and his

courtship. Her companionship with
her son, “So Big.” Her visit to the
Chicago vegetable market, and finding
Julie Hempel again. The love affair
between “So Big,” now grown, and
Dallas.

Story: Her father, the gambler, hav-
ing been shot by mistake in a brawl,
Selina Peake goes to the Dutch truck-
farming section near Chicago as the
school teacher. She falls in love with
Pervis de Jong, a farmer in hard luck,
and, after his death, runs the truck gar-
den herself. She is devoted to their boy,
“So Big,” and works hard to give him
an education. When he is grown, he is

content to sell bonds and make money,
letting his artistic impulses—he had
started out to be an architect—run to
waste. He falls in love with Dallas, a
young artist, to whom his mother takes
whole-heartedly, and ambition is awak-
ened in him again.

Fighting Sheriff
Distributor: Independent Pictures

Corp.
Producer: Independent Pictures

Length: 4,985 feet
DIRECTOR J. P. McGOWAN
Author George W. Pyper
Cameraman A1 Zeigler

PLAYERS
Madge Blair Hazel Holt
Jeff Bains Frank Ellis
G. Smiley Walter Shumway
Larry O’Donnell Bill Cody
TYPE: Stunt Western with rob-

beries, fights and usual exciting
finish.

HIGHLIGHTS: The mine hold-up.
. . . Robbery in the sheriff’s of-
fice. . . . fist fight under water. . . .

Harry Langdon in two scenes from
“The Sea Squawk,” a Sennett comedy
made for Pathe.

Recovery of the stolen mailbag. . . .

The reinstatement of the Fighting
Sheriff by the governor’s representor
tive.

Story: While trying to defend the re-

covered shipment which had been stolen
from the platinum mines, the Fighting
Sheriff is knocked insensible, causing him
to lose his memory. During this lapse
he is accused of the theft and the guilty
parties are appointed to replace him and
his staff. He finally escapes from jail,

having recovered his memory, and
through the aid of the postmistress,
whom he loves, he establishes his inno-
cence and gets the others with the goods.

The Lost Chord
Distributor: Arrow Film Corp.
Producer: Whitman Bennett

Length

:

6,300 feet
DIRECTOR WILFRED NOY
Author Not given
Adaptor Not credited

PLAYERS
Arnold Grahme David Powell
Countess Zara Alice Lake
Pauline Zara Dagmar Godowsky
Count Zara Henry Sedley
Joan Faire Binney
Phyllis Louis Carter
Jack Brown Charles Mack
Helene Brown Dorothy Kingdon
Arthur Ames Sam Hines
Levina Signor Salerno
Baby Joan Rita Maurice
TYPE : Sentimental story based on

Sir Arthur Sullivan’s famous song
and poem by Adelaide Proctor.

HIGHLIGHTS: Beautiful settings
and artistic handling of story. Beau-
tiful love story. Work of David
Powell and Alice Lake.

Story: Arnold Grahme, noted musician,
returning from abroad finds his sweet-
heart Madeline married to another. Count
Zara, who ill-treats her. In a duel with
Zara the Italian is killed by Arnold.
Madeline enters a convent, but he per-
suades her through his music to marry
him. She dies, however, before they are
married. He then falls in love with
another, and finds it is Madeline’s child.
His nephew Jack is also in love with her
and Arnold sacrifices his own love for
the happiness of the young couple.

The No-Gun Man
Distributor: F. B. 0.

Producer: Harry Garson Produc-
tions

Length: 4,522 feet
DIRECTOR HARRY GARSON
Author

Dorothy Arzner and Paul Gangelin
Adaptor

Dorothy Arzner and Paul Gangelin
Cameraman Louis Physioc

PLAYERS
Robert Jerome Vincent....“Lefty” Flynn
Bill Klilgore William J. Quinn
Carmen Harroway Gloria Grey
Obediah Abraham Lincoln Brown....

-.Raymond Turner
Tom West James Gordon Russell
Oklahoma George Bob Reeves
Snooper Harry McCabe
TYPE: A Western with hero tied

to railroad track and saved by sweet-
heart.

HIGHLIGHTS: Fights. ... A
Western in which fists, instead of
guns, are used. . . . Thrilling climax
when train is about to run over hero
tied to tracks.

Story: Robert Jerome Vincent plans
to round up a gang of robbers in small
town. With the aid of local girl he wins
their confidence. When they discover
that he is not on the level, they tie him to

tracks. He is saved by girl in the nick
of time.

Rough Going
Distributor: Independent Pictures

Corp.
Producer: Independent Pictures

Length: 4,885 feet
DIRECTOR WALLY VAN
Author Ruth Stonehouse
Adaptor William Lester
Cameraman A1 Zeigler

PLAYERS
Patricia Burke Marion Harlan
Franklyn Famum By Himself
Jim Benton Vesta Peg
“La Rosita” Alys Murrell
Mother Burke Dora Baker
Mickey Buck Black
TYPE : Comedy drama in Western

IOC3jl0

HIGHLIGHTS: “Pat” loses her
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job, . . . Family goes West. . . .

Attack by Benton. . . . Benton tries

to force a fake marriage on Pat. . . .

Fire in the inn. . . . Pat’s return to

Hollyiuood as Farnum’s bride.
Story; Her mother and an adopted

cripple go to Grady’s ranch, owned by
Mrs. Burke’s brother. He hates women
and makes Pat work and live with the
men. Franklyn Farnum has come to the
ranch for a vacation. The foreman tries

to force a fake marriage on Pat when
she is rescued by Farnum. In the ensu-
ing battle a lamp is overturned and the
inn catches fire. Farnum rescues them
all, even the villian, and then he and
Pat decide to marry and go back.

The Air Hawk
Distributor: F. B. 0.

Producer: Van Pelt Wilson Pro-
ductions

Length: 4,860 feet.

DIRECTOR BRUCE MITCHELL
Author George W. Pyper
Adaptor George W. Pyper
Cameraman Bert Longenecker
Subtitles Della M. ICing

PLAYERS
A1 Parker A1 Wilson
Major Thomas Webster Cullison
Major Falles Frank Tomik
John Ames Emmet King
Edith, his daughter

Virginia Browne Faire
Robert McLeod Lee Shumway
Hank Higgins Frank Rice
Kellar Leonard Clapham
TYPE : Stunt aeroplane melodrama.
HIGHLIGHTS: Thrilling stunts cm

aeroplane by Al Wilson. The battle

between the hero and the villain on
the wing of an aeroplane.

Story: The Air Hawk is on the trail

of McLeod and his gang who are rob-

bing a platinum mine. The superintend-
ent of the mine is killed by the gang but
his daughter continues his work. The
Air Hawk falls in love with her and
rescues her from the gang after a thrill-

ing battle in the clouds and clears up
the robbery of the mine.

Barriers Burned Away
Distributor

:

Associated Exhibitors
Producer: Beck

Length: 6,474 feet

DIRECTOR
Author E. P. Roe
Adaptor Leah Baird
Cameraman Andre Barlatier

PLAYERS
Christine Randolph Mabel Ballin

Mark Randolph Eric Mayne
Wayne Morgan Frank Mayo
Molly Winthrop Wanda Hawley
Gale Winthrop Wally Van
Mildred McCormick Arline Pretty
Bill Cronk Tom Santschi
Earl of Tarsney Lawson Butt
Howard Mellon Harry T. Morey
Mrs. Leary Mrs. Chas. G. Graig
Halsted Street Terror Pat Harmon
TYPE : Romance of the great fire

in Chicago, 1871.
HIGHLIGHTS: Romance between

humble servant and society belle. . . .

Scene in Bismarck hotel. . . . The
great fire scenes. . . . Work of Mabel
Ballin, Wanda Hawley, Tom Santschi
and Frank Mayo.

Story: Wayne Morgan, to trace a
stolen portrait, works as a porter in an
art store. While thus employed he meets
Christine Randolph, daughter of the

KINOGRAMS No. 5042: Chicago, Needy, old
and young get Christmas welcome from Salva-
tion Army.—Boston, Tree set up and banquet
served S. P. C. A. with horses as guests.—New
York, Ruth Gillette insures toothy smile.—San
Pedro, Cal., Speediest dogs brought to California
for races with rabbits.—New York, Labor’s new
head, William Green.—New York, Fifth ave.
folk play in vacant lot.—Kinogram cameraman
visits Natural Bridge, Va.—Kinogram cameraman
talks with author, Octavus Roy Cohen.—Phila-
delphia, Pets hit by autos get hospital care.

—

London, King and Queen open Parliament in
state.

FOX NEWS No. 24: Washington, Last rites
for Samuel Gompers.—Caserta, Italy, Famous
fountains made ready for Holy Year Visitors.—Chelsea, Mass., Turning junk into cash.—New
York, Odd dreadnaught Illinois is turned into
floating armory.—Delhi' N. Y., Expert dairymen
treat blue-blooded cows with real solicitude.

—

Ghardais, Algeria, Here is heart of desert.—San
Francisco, Ambulance service for dogs.—Ha-
waiian Islands, Plonolulu’s famous pali.—Palo-
minos Island, On rocky Pacific isle off Peru.
INTERNATIONAL NEWS No. 1: Cairo,

Egypt, Peace restored in Egypt as more troops
land.—Paris, France, French doggies compete in

kennel show.—Washington, D. C., President and
Mrs. Coolidge entertain with week-end cruise on
Mayflower.—Berlin, Excitement at Reichstag elec-

tion.—On Atlantic, Heavy seas swamp great
trans-Atlantic liner, S. S. Leviathan.—Glimpses
of great events of year.
INTERNATIONAL NEWS No. 2: Fort

Snelling, Minn., Winter storms bring joy to

doughboys on skiis.—Los Angeles, Risks life to

keep his nerve in training.—South Sudbury,
Mass., “Babe” Ruth works hard on his New
England farm.—New York, Heavy armed guard
for East River National bank.—Niagara Falls, A
vast fairy land under winter’s touch.—Mt. Ham-
ilton, Cal., Plane skims mountain top in thrilling

flight.—Berlin, Spills and daring riding in Ger-
man steeplechase.
PATHE NEWS No. 1: Manchester, N. H.,

They go swimming in coldest weather.—Ossining,
N. Y., Wm. Anderson, ex-leader of drys, is

paroled.—Cairo, Egypt, Egyptian parliament faces

dissolution for new elections.—New York, City

remembers its poor.—Berlin, New German Am-
bassador to U. S. A.—New York, Beethoven's
piano still charms with old tunes.—London, Bri-

tain’s future sea-fighters make fine showing.

—

Los Angeles, Uncle Sam’s birdmen seek new
paths over California mountains.

Theft of Idea Arouses
Samuel Goldwyn*s Ire

(Special to Exhibitors Herald)

NEW YORK, Dec. 30.—Samuel Gold-
wyn, producer of the George Fitzmaurice
production “A Thief in Paradise” believes

the Federal Government needs more
stringent laws to safeguard producers’ in-

terests against unscrupulous activities of

other producers who seek to plagiarize

original ideas contained in pictures. “Steal-

ing an idea i^ usually only one-half the

damage that is done a producer,” says Mr.
Goldwyn. “The other half consists in mak-
ing a cheap imitation production, usually

thrown on the market before the expensive
production and killing the novelty element
of the feature.

“As a case in point : ‘A Thief in Para-
dise,’ a sequence is devoted to a polo match
between two teams of beautiful girls—one
side, blondes

;
the other side, brunettes, who

are garbed in one piece bathing suits. This
idea was originated in conference by
George Fitzmaurice, director, Frances
Marion who adapted ‘A Thief in Paradise’

and myself. It is now common gossip in

Holb'wood that a producer has ‘lifted’ the

idea lock, stock and barrel, and is incor-

porating it in a picture, which due to its

shortness and the small financial outlay of
his imitation, will undoubtedly reach the

public before the First National picture

‘A Thief in Paradise’.”

Pathe Effects Teiritory Transfer
ALBANY, N. Y.—There was an important

transfer of territory served for several years past
by the Pathe exchange in Albany, on December
27. Hereafter, exhibitors in Broome, Cortland,
Onondaga and Oswego counties, will be served
from Buffalo.

Kenneth Harlan, Helene Chadwick, T.
Roy Barnes and Rosemary Theby in

two scenes from “The Re-creation of
Brian Kent,” a Principal Pictures
master attraction.

W. S. VAN DYKE

proprietor. He discovers Christine is

copying the painting he seeks. The great
fire of 1871 sweeps the city and he
rescues Christine from a fight in a cafe

and also from the onrushing fire.

Let *Er Buck
Distributor: Universal
Producer

:

Carl Laemmle
Length: 5,547 feet

DIRECTOR Edward Sedgwick
Authors Edward

Sedgwick and Raymond L. Schrock
Adaptors Edward

Sedgwick and Raymond L. Schrock
Cameraman Virgil Miller

Subtitles Raymond Curtiss

PLAYERS
Bob Carson Hoot Gibson
Jacqueline McCall Marian Nixon
Colonel McCall Charles K. French
James Ralston G. Raymond Nye
Kent Crosby William Steele

Miss Mabel Thompson Josie Sedgwick
Sheriff Fred Hume
TYPE : Hard riding western ro-

mance built about the Pendleton, Ore-
gon, world’s rodeo championship.
HIGHLIGHTS: Revolver duel on

horseback. . . . Bob’s battle with
Mabel’s foreman. . . . Bob riding the

muverick. . . . Arrival of the colonel’s

party. . . . Mabel’s proposal of mar-
riage .... Bob’s kidnapping
The rodeo contest.

Story: Bob Carson flees Texas, think-

ing he has killed Ralston, his sweet-
heart’s cousin, in a gun fight. Hoboing
northward, he arrives in Pendleton in

time for the World’s Rodeo champion-
ship contests. He rides an “outlaw” and
wins the respect of Mabel Thompson, a
ranch owner. Ralston appears with a
Texas party. Bob defies his sweetheart
and insists he’ll ride for Mabel. He is

kidnaped the night before the contest,

but escapes. Arriving in time, he rides

a chariot and wins. . . . And wins
the hand of his Texas sweetheart.
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

The Other Side of It.

ANTWERP, N. Y.—To the Editor:
Just received a circular letter from a Film
Board of Trade containing “Things You
Should Remember About the Uniform Ex-
hibitor Contract.”

First—verbal agreements have no bear-
ing, and, in order to protect yourself
against misunderstandings, everything must
be written in the contract. To which we
say Amen, etc. We agree to all of that
and we agree to a whole lot more that
has to be read with a miscroscope, then
sign on the dotted line.

Second—rentals are due and payable in

advance of date of shipment. Verily I say
unto thee, this is also true. If you don’t,
they will C. O. D. you, but they do not say
anything about the other side of the ques-
tion. What about the man who sends in
his check and the Exchanges cash it, also
send his show C. O. D., and when he makes
a holler about it they say that the check
came in too late to be applied against the
show and that they will credit it against
the next show or something like it

;
instead

of returning the check to you. That has
happened to_ me twice in two months and
before. I just ran a show a week ago
that was paid for in a similar manner, last

September. They did not pay me interest
on my money.

Third—the exchange can collect dam-
ages for film not returned promptly. What
about the exchange not furnishing the
show, through an error in mis-shipment,
etc.? I have had three dark houses in
two months because the exchange did not
ship the show. What redress have I for
damages in such a case? Very little. All
that can be obtained from them in the
way of damages is the amount of the film
rental. Sometimes that is enough, on some
pictures, but it does not reimburse the
exhibitor, because the patrons who come
out to a show will think it is a habit and
will get into the habit notion themselves
and not come out for fear they will get
stung. It hurts your business.

Fourth—if you receive a damaged print,

protect yourself by wiring the exchange
before your regular show—not after you
have finished running the picture. This
may work out in a city where film ex-
changes are as plenty as hair on a dog,
but what about the little fellow in the
country two hundred miles from an ex-
change who works all day and runs his
show at night for a side-line and never
sees his film until his operator or himself
opens up the can about a half hour before
show time? Has he got a chance for his
life? You bet he has not! Yet he’s the
goat with the long whiskers just the same.
One good remedy for this is, don’t ship out
damaged prints. It isn’t necessary with
proper inspection.

THE KING IS DEAD—LONG LIVE
THE KING!

—

Clyde Allen, The Casino,
Antwerp, N. Y.

Should the Exhibitor Be Treated as a
Business Man?

FT. STOCKTON, TEX. — To the
Editor: The question is based on the re-

cent discussion in trade magazines, if proper
extension of credit should be permitted to

Two “punch” scenes from “Barriers
Burned Away,” written around the
great Chicago fire. An Enchore Pic-
ture distributed through Associated
Exhibitors.

eliminate C. O. D. By all means, yes. The
reasons are so manifold that it would
cover perhaps too much space, yet any
exhibitor knows of the C. O. D. evil. Let’s

say for argument’s sake, if for no other
reason, is the exhibitor at all entitled to

any line of credit, in comparison to the pro-
ducer, let this be the answer. Compare
the number of film companies that have
gone to the wall with a line of credit that

was never paid, as to the number of exhib-
itors that are failing to pay for service,

comparison made on percentage basis. But
that is not the vital issue at all.

Here goes a paper order to four or five

film exchanges. Their stock is low, the

date of the order is several weeks off.

Hence a portion of the order will be sent,

the balance to follow when new surplus
arrives. Result : two and often three ship-

ments will be made each one sent C. O. D.
express, and the return charges and express
is often equal to the value of the paper.

This is very usual, and what does this

waste amount to throughout the year to the
industry. It will more than pay insurance
on the exhibitor’s account if you wanted to

bond it.

Many of the small town theatres are
figuring their margins of profit by the few
dollars. Where will these few dollars
dwindle to with this constant careless and
unnecessary waste, resulting in perhaps a
closing here and there, killing automati-
cally the very life upon which the industrj'

depends.

We have been in the business for over
fifteen years, and barring accident, we
have always had our check in the exchange
before play date, and as every exhibitor
sells for cash, there is no reason why he
should not. But there are instances when
his interest should also be safeguarded by
the shipper, and there is no reason why he
cannot make a satisfactory statement show-
ing the shipper that he is just as honest,
just as reliable, and just as prompt as any
other good business man, and applies this

warrantee by consistent business principles
in the way of prompt payment when bills

are presented. If he cannot do this, or is

careless in his methods of dealing we have
no brief to carry for him.—William
Hoefs, Queen Theatre, Ft. Stockton, Tex.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

W. R. Rock, Oto, la., advises us that

while running “The Covered Wagon” at

the Jewel theatre, Anton, la., on Decem-
ber 8, through the carelessness of a boy
helper the film caught fire and was entirely

destroyed. Two picture machines were also

destroyed and damages estimated at
.
$200

done to the building. W. T. Cook, the

operator, in a frantic effort to save the

film, was badly burned about the face and
hands and has since been confined to his

home nursing his wounds.
*

William Thatcher has sold the Royal
theatre at Salina, Kansas, to W. D. Fite.

Mr, and Mrs. Thatcher are going to make
a trip to Florida. Mr. Thatcher says he
will get back into the game later on and
sure would not miss a copy of the Herald.

*

E. J. Hardin and son, E. J., Jr., are pre-

paring to open a modern theatre at Taze-
well, Tenn., to be known as the Cumber-
land. We are indebted to W. W. White
for this report. Mr. White says further
Tazewell has been without a theatre many
years, since the old one burned down, and
there is no doubt but that the new house
will start off with a rush and that it will

fill a long needed place in the community
under the capable management of Mr. Har-
din and his son. The Hardins have re-

cently returned to Tazewell from Jefferson
City, where they resided for some years.

*

Dr. j. Victor Wilson, of Watertown,
N. Y., one of the best known exhibitors in

northern New York, returned last week
from a two weeks’ trip to Key West. And
talk about fishing stories, he can now reel

them off by the yard.
*

The Star theatre in Corinth, N. Y.,

played to an extremely small crowd for
“The Covered Wagon” last week, owing to

an epidemic of what resembled scarlet

fever. The picture will be brought back
later.

*

George Dwore, of the Capitol and Cameo
theatres in Schenectady, N. Y., has just

been admitted to the bar in New York
state and will practice law from now on.

*

The Wonderland theatre. Wheeling Mo.,
has been sold by Harley E. House to L.

W. WiGFiELD, who also operates the Opera
House at Moorsville, Mo.

*

The Cameo theatre in Schenectady, N. Y.,

observed its first anniversary during the
week of December 29.

Theatre Owner Plays
Santa to Poor Children

(Public Relations Department)

ALBANY, N. Y., Dec. 30.—Ben Apple,
owner of the American and King theatres
in Troy, has the right sort of spirit. This
was demonstrated on Christmas week,
when the Kiwanis Club entertained sev-
enty-five of the poor children of Troy, at

a chicken dinner and a Christmas tree.

Mr. Apple came forward and treated the
children to a show at the American theatre,
making their day complete.
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Have You
Played
the First

Two
BRENT
Pictures?

“Dangerous

Flirt”

and

“Silk Stocking

Sal”

Two Box-Ofiice winners
already playing in hun-
dreds of theatres.

Directed by

Lloyd Ingraham

Distributed by

F. B. O.
723 7th Ave.,

New York.

Sales Office

United
Kingdom,

26-27 D’Arblay
Street,

Wardour St.,

London, W.l,
England.

Produced at

the F. B. O.

Studios,

Hollywood,

Calif.

in her greatest crook melodi'ama

is coming soon
Presented by

Gothic Pictures
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“What the Picture Did For
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

Me
51

J 9

F.B. 0.
NO GUN MAN, with Lefty Flynn.—This is a

better picture than “The Millionaire Cowboy,” and
Flynn looks a great deal better in this. Crowd
was well satisfied. Pleased the majority. Did not

care for it myself. Five reels.—F. P. O’Hara,
Community theatre, Elgin, Neb.—Neighborhood
patronage.

SILK STOCKING SAL, with Evelyn Brent.—

A

very good program picture with Miss Brent doing
some clever work. A crook picture which is

very clean and suitable for Sunday. Print new,
from Sioux Falls.—Six reels.—Ryan & Kundert,
Empress theatre. Beresford, S. D.—General

patronage.

THE DESERT SHEIK, with Wanda Hawley.—
Some more perfectly good film stock wasted. Let’s

forget this sheik stuff. Being baldheaded my-
self, they couldn’t hurt me, but if you fellows

want to save your hair, don’t run this one. Six
reels.—W. H. Durham, Grand theatie, Camas,
Wash.—Small town patronage.

TRIGGER FINGERS, with Bob Custer.-Bob is

a new star, but he does some good work. He
did not have a very good story in this, but the

action put it over. Five reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—Neighborhood
patronage.

TRIGGER FINGERS, wih Bob Custer.—For
places where they like action, this will please
(they like it here). Pictures like these allow
me to carry the keys for more than being janitor.

Six reels.—W. H. Durham, Grand theatre, Camas,
Wash.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—Too much shoot-’em-up. They kill them
by scores. Flynn is not as good in this as in

some of the Fox pictures in which he played. But
where they like rough stuff, it ought to go. Five
reels.—F. J. O’Hara, Community theatre, Elgin,

Neb.—Neighborhood patronage.

JUDGMENT OP THE STORM, with a special

cast.—A picture any house should be proud to run.
We played up with the Writer’s Club and had a
miss-out first day, but all who saw it said it was
fine. Seven reels.—W. D. Patrick. Strand the-

atre. Dothan, Ala.—General patronage.

THE DANGEROUS COWARD, with Fred Trom-
son.—All I can say, Fred is good in all his West-
erns. All exhibitors run Fred Thomson. They
are all good. Five reels.—G. A. Peterson, Cozy
theatre, Hollis, Okla.—General patronage.

THE WHITE SIN, with Madge Bellamy.—Did
not please here.—W. H. Durham, Grand theatre,

Camas, Wash.—Small town patronage.

IN FAST COMPANY, with Richard Talmadge.
Here is one fast one and he had fast company.
Also he beats up a whole house full of toughs
and gets away with it. Some acrobat, but they
like him. Enough ’sed. Five reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Neighborhood
patronage.

THE SILENT STRANGER, with Fred Thom-
son.—All Fred Thomson’s are great. Can’t go
wrong, running them. They make you money.

—

G. A. Peterson, Cozy theatre, Hollis, Okla.—Gen-
eral patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—Full house on this one, S. R. O. sign out,

and picture is one of Thomson’s best. A good
clean Western, that is a Western. Five reels.

—

H. M. Retz, Strand theatre. Lament, Iowa.—Small
town patronage.

GALLOPING GALLAGHER, with Fred Thom-

Ticket Sale

forWeek Is

62.7% Good
Business is 62.7% good, ac-

cording to exhibitors’ box office

reports received this week.

son.—This is a good one. Did not do so well
owing to extreme cold weather, but it is okay for
the price. Five reels.—C. V. Anderson, Oak the-

atre, Oakdale, Neb.—General patronage.

CRASHING THROUGH, with Harry Carey.—
One of the best Westerns we have played in a
long time. Pleased every one who saw it. Six
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

FOOLS IN THE DARK, with Patsy Ruth
Miller.—This is an excellent picture and Miss
Miller is very easy to look at. This is one of the
best pictures I have run this year. Ran it in a
big blizzard and only had 29 out to see it, but
F. B. O. had kindly given me another date on
it, as I wanted my people to see this. Six reels.

—

F. J. O’Hara Community theatre, Elgin, Neb.

—

Neighborhood patronage.

THE MIRACLE BABY, with Harry Carey.

—

Very good.—A. C. Betts, Powers theatre. Red
Creek, N. Y.—Small town patronage.

AMERICAN MANNERS, with Richard Tal.-
madge.—This is action from the first reel to the
last. Dick is getting better all the time. Not
much story, but it seemed to please. Five reels.

—F. J. O’Hara Community theatre. Elgin, Neb.

—

Neighborhood patronage.

THE LURE OF THE YUKON, with Jane

Novak.—Nothing to this one. Very poorly
produced. Bad photography. Lots of reindeer in

this, but the actors gave them poor support. Bet-
ter slip it in on a bad night.—Steve Farrar, Or-
pheum theatre. Harrisburg, III.—General patron-

age.

NINE POINTS OF THE LAW, with a special

cast.—Don’t take it gratis. Was substituted for a
Thomson. Print awful. Six reels.—W. T. Waugh,
Empress theatre, Grundy Center, Iowa.—Small
town patronage.

First National
ABRAHAM LINCOLN, with George Billings.

—

Here is one of the outstanding pictures of all

time. One that takes its place immediately with
the few photoplays that will remain forever as

gems of the cinema art. While it’s a film inter-

pretation of a historical biography, pure and sim-

ple, its subject is such that it will appeal to all

who see it, particularly to all Americans, and its

treatment has brought out enough of the elements
of the drama to make it interesting from start

to finish. From his boyhood, through young man-
hood, through his love affairs, his political life,

the Civil War days, the achievements of Abraham
Lincoln are shown. Gerge A. Billings, who por-

trays the leading role of Lincoln is the best imper-
sonator of the great Emancipator that has ever

been seen on the screen or stage. “Abraham
Lincoln” will please any audience, any time, any
where.—R. W. Hickman, Lyric theatre, Green-
ville, 111.—General patronage.

CLASSMATES, with Richard Barthelmess.—

A

very well done picture. There is no question as to

.,ie fine work done by Barthelmess. as he does

better than anything in the last two years. The
West Point maneuvers are something worth
while and the work of Madge Evans is commend-
able. Story sustains interest. Business during

NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICA&O LOS ANOELES
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run of three days was good first day, poor second
and very bad third. Seven reels.—W. H. Brenner,
Cozy theater, Winchester, Ind.—General patron-
age.

TORMENT, with Owen Moore.—Failed to draw
enough to pay film rental. Picture a good one
and carries a wonderful moral. Six reels.—S. G.

Ihde. Photoplay theatre, Ashland, Kan.—Small
town patronage.

HUSBANDS AND LOVERS, with Lewis Stone.

—One of the finest pictures I have shown for a

long time. It’s good because John M. Stahl al-

ways makes them good. He never fails. Florence
Vidor's acting is absolutely perfect. From some
cause the title don't seem to appeal to them and
you may have some trouble in getting them in.

but you are perfectly safe in promising them one
of the best pictures of the season. The simi-

larity to all previous Stahl productions is the

only fault you can find with this one, but they
will overlook that fact after the picture starts.

Seven reels.—R. W. Hickman, Lyric theatre,

Greenville, 111.—General patronage.

THE SEA HAWK, with Milton Sills.—Boys
here’s a real show. One that will please 95 per

cent. It’s big and real entertainment, but they

made me charge 50 cents admission. That’s too

much in a small town. Played it at 50 cents and
had to give them $100 guarantee. Had a lot of

praise on it and that’s all I got. They got the

money, I did the work. Don’t pay all you will

take in on it.—O. R. Haus, Scenic theatre, Hast-

ings, Minn.—General patronage.

THE ENCHANTED COTTAGE, with Richard
Barthelmess.—If you have this one bought, don’t

run it. This is the kind of picture that ruins

your business. The acting is good, but the story

is awful for 98 per cent of the people and the

other two per cent don’t count, as they only go

to a show now and then. Good business left be-

fore it was half through. I went home myself,

second night. We showed to empty seats, which

was all okay with me, as I do not care to show a

picture of this kind. Let it lay. Seven reels.

—

Steve Farrar, Orpheum theatre, Harrisburg, 111.

—

General patronage.

FLOWING GOLD, with Milton Sills.—Good pic-

ture.—Charles Holtz. Princess theatre. Danforth,

Me.—General patronage.

MINNIE, with Leatrice Joy.—The poorest pro-

duction I ever used. Sure junk 1 Seven reels of

film wasted. Film good. Lay off this one. Seven

reels.—W. A. Doerschlag, Strand theatre. Ran-

som, Kan.—Small town patronage.

THE GIRL OF THE GOLDEN WEST, with J.

Warren Kerrigan.—A good Saturday picture. Ker-

rigan good, as is also the leading lady. Print

fair. Seven reels.—W. T. Waugh, Empress the-

atre. Grundy Center, Iowa.—Small town patron-

age.

FLAMING YOUTH, with Colleen Moore.—The
best drawing picture of the year, and it’s a good

one. Pleased them all. You need not be afraid

of the story. It’s clean and will offend no one.

Go after them when you get this. Seven reels.

—

Steve Farrar. Orpheum theatre, Harrisburg, 111.

—

General patronage.

PONJOLA, with Anna Q. Nilsson.—Drew very

well and seemed to please every one. Seven reels.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—When you get this one go out and tell the world

about it. It draws like a plaster and pleases

them all. The man that made this has never

made a box office failure that I know of. They

have all been good here. The title in this one is

what draws, but the picture pleases them after

they get in.—Steve Farrar, Orpheum theatre, Har-

risburg. 111.—General patronage.

THE HUNTRESS, with Colleen Moore.—My sec-

ond report on this picture. The picture is all
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there. The acting by both stars is good and the

story is what didn't please, not the picture. Six

reels.—George Khattar, Khattar's theatre, Sydney,

N. S., Canada.—General patronage.

THE ISLE OF LOST SHIPS, with Milton Sills.

—A good picture with lots of action. Eight reels.

—Charles Holtz, Princess theatre, Danforth, Me.

—

General patronage.

CHILDREN OF THE DUST, with a special

cast.—We had a mighty poor print on this, so

can't say just how good it might have been.

Seems to move pretty slow, but satisfied most of

those who saw it. Six reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-
age.

MIGHTY LAK' A ROSE, with Dorothy Mac-
kaill.—One of the best pictures I ever played.

Eight reels.—Charles Holtz, Princess theatre, Dan-
forth, Me.—General patronage.

SMILIN' THROUGH, with Norma Talmadge.—
A fine production and one that will please even
the old. If you haven’t used it, get it.—W. A.
Doreschlag, Strand theatre. Ransom, Kan.

SMILIN' THROUGH, with Norma Talmadge.—

•

A fine production and one that will please even
the old. If you haven't used it, get it. Reels
good. Had a small crowd owing to storm. Lost
money. No fault of picture, however. Eight
reels.—W. A. Doerschlag, Strand theatre. Ran-
som, Kan.—Small town patronage.

Fox
THE CYCLONE RIDER, with a special cast.

—

Here is a real knock- 'em-cold melodrama. It has
all the action one could possibly get into a pic-

ture and still have a plot. My patrons praised
it very highly and it drew extra business. Seven
reels.—A1 Powell, Highland theatre. Guthrie,

Okla.—General patronage.

TEETH, with Tom Mix.—A good Western with
Tom and Tony supported by a very good acting
Great Dane dog. Tom Mix has taken an awful
flop for us this year ; gets about half the money
at the box office he got last year. Wonder if

those bum pictures he made last year have any-
thing to do with it? Seven reels.—Steve Farrar,

Orpheum theatre, Harrisburg, III.—General

patronage.

THE VAGABOND TRAIL, with Buck Jones.—
A good Jones picture. Buck drawing better

than he did the first of the year. Five reels.—H.
M. Retz, Strand theatre, Lamont, Iowa.—Small

town patronage.

THE VAGABOND TRAIL, with Buck Jones.—

A

fair program picture, what we saw of it. You
know there is nothing to my mind quite as bad

as to get a print in which the readers are cut

so short that no matter how slow you run it it

is impossible to read them. A company or an

exchange that puts out prints like that deserves

no business.—O. R. Haus, Scenic theatre, Hast-

ings, Minn.—General patronage.

DAUGHTERS OF THE NIGHT, with a special

cast.—William Fox has “cold decked” us again

with this special. This is the sixth one of his

new ones that I have .shown, and only one (‘‘It

Is the Law) comes anyways near being a special.

This one is absolutely the limit. All star cast

of foreigners. No story, no nothing. Supposed
to be a telephone story. Don’t ask any telephone

employes to come see it. They will be ashamed
of it. By all means, don’t attempt to show it

but one night. Better still, don’t buy it. Seven
reels.—R. W. Hickman, Lyric theatre, Greenville,

111.—General patronage.

DOES IT PAY? with Hope Hampton.—If you
have it booked, play it, it’s not so bad, but if you
don’t have it booked, don’t buy it, as I would
consider it just wasting a good play date. Seven
reels.—H. M. Retz, Strand theatre, Lamont, la.

—

Small town patronage.

THIS FREEDOM, with a special cast.—Not a
motion picture ; so slow it can’t be classed as

such. Moral is good, but is way overdone. So
slow most of our patrons walked out, and I

would have, too, only I wanted to see just how
bad this one was, and I can say it’s terrible, if

not worse. This is the first report I ever sent
in of this kind and I hope it won’t be necessary
again. This sort of picture will soon put exhibi-

tors out of business. Sold as a special, but not
even a poor program picture. Seven reels.

—

Louis Markum, Dream theatre, Indianapolis, Ind.
•—Neighborhood patronage.

NO MOTHER TO GUIDE HER, with a special

east.—An extra good program picture. Has a
fine moral to it. Paid just little more than pro-
gram price, and it drew just a little more busi-

ness. Eight reels.—H. M. Retz, Strand theatre,

Lamont, la.—Small town patronage.

EXILES, with John Gilbert.—^A good program

The Contributor’s Column
F. J. O’Hara Sends Greetings to All.

TO the Editor of the HERALD , to W. R. W. and all the members of the
“Herald Only” Club:

I wish to take this opportunity to thank each and every one of you for
your contributions to “What the Picture Did For Me” in the HERALD for
I solely depend upon the reports in buying my pictures.

I cannot see how an exhibitor can get along without these reports with-
out getting a lot of bum pictures loaded onto him during a season. Of course
the best of them will get stung once in a while, but these reports will help
you to steer clear of a lot of them if you will keep in touch with them all

the time. I read the reports £rst and the ads last, maybe.
I cannot see why there are not more exhibitors joining the “Herald

Only” Club.

Let’s try and double the membership this next year. Who said “Second
the motion”?

Again thanking you all and wishing you all a Merry Christmas and a

Happy New Year,
F. J. O’HARA,

Community Theatre, Elgin, Neb.

(NOTE: Mr. O’Hara’s is the third letter in as many weeks urging expansion of the
‘‘Herald Only” Club. Accordingly, the enrollment blank again will be published regularly

in this column for the convenience of exhibitors wishing to join.)

1
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407 S. Dearborn St.,
|

I Chicago, 111.
I

I
Gentlemen :

'

I

I wish to join the “Herald Only” Club formed by contributors to I

your “What the Picture Did For Me” department.
|
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|

(Theatre)
|

• (City)
I

I,

(State)

picture, clean and entertaining.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General pat-

ronage.

THE LONE CHANCE, with John Gilbert.—

A

good Gilbert picture. He most always pleases for

me, but has no great drawing power. Five reels.

—H. M. Retz, Strand theatre, Lamont, la.—Small
town patronage.

LOVE LETTERS, with Shirley Mason.—Noth-
ing much to this. Poor Shirley. She simply
can’t seem to make a decent picture any more.
If she’d get back into the types of pictures she

made two or three years ago we would all be
better off. Six reels.—H. M. Retz, Strang thea-

tre, Lamont, la.—Small town patronage.

WHEN ODDS ARE EVEN, with William Rus-
sell.—Last of this star’s pictures for me, thank
goodness. He never would draw for me. This
one is as good as any of his. Five reels.—H. M.
Retz, Strand theatre, Lamont, la.—Small town
patronage.

WESTERN LUCK, with Buck Jones.—A real

good Jones picture. Drew good Saturday busi-

ness. Buck getting better fast, thanks to Fred

better off. Six reels.—H. M. Retz. Strand thea-

tre, Lamont, la.—Small town patronage.

Metro Goldwyn
THE SNOB, with John Gilbert.—What we call

an average picture. It has some excellent act-

ing, and Norma Shearer possesses everything but

the reputation that better known actresses enjoy.

Do not believe the title has any pull. Seven reels.

—Majestic theatre, Dallas, Ore.—General patron-

age.

THE BANDOLERO, with a special cast.—

A

story which is based on revenge and will not do
for shoot-’em-up, but. Oh, Boy, if you get stung

COMING
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like I did on rental, you will lose plenty of

money, as this thing will not get by. Lay off

of it if you have not bought it. To date Metro-
Goldwyn productions are running way behind.

The pictures so far do not have any drawing
power.—W. H. Brenner, Cozy theatre. Winchester,
Ind.—General patronage.

THE NAVIGATOR, with Buster Keaton.—Be-
lieve this should go good any place, as there are

many new gags and the people sure worked their

lungs when he tangled himself up with a young
cannon. Business average. Seven reels.—Majes-
tic theatre, Dallas, Ore.—General patronage.

SHERLOCK, JR., with Buster Keaton.—A good
comedy program. I can’t see this special angle
they get, either in drawing power or entertain-

ment.—Bert Silver. Silver Family theatre. Green-
ville, Mich.—General patronage.

LITTLE OLD NEW YORK, with Marion Davis.

—Very good, with a real story and a real cast.

Print good, out of Omaha. Ten reels.—Ryan &
Kundert, Empress theatre, Beresford, S. D.—Gen-
eral patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

A simple tale well told, and it pleased the peo-

ple, but had no drawing power for the adults.

Seven reels.—Majestic theatre, Dallas, Ore.—Gen-
eral patronage.

A BOY OF FLANDERS, with Jackie Coogan.
—Star hardly suitable for this type of picture.

Print poor, out of Omaha. Eight reels.—Ryan &
Kundert. Empress theatre, Beresford, S. D. —
General patronage.

THE SHOOTING OF DAN M’GREW, with
Barbara LaMarr.—Very good to pleased patrons.

Print out of Omaha very good. Seven reels.

—

Ryan & Kundert, Empress theatre, Beresford,

S. D.—General patronage.

THREE WISE FOOLS, with a special cast.—

A

splendid clean comedy progi-am. Entertaining
every minute.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE ETERNAL STRUGGLE, with Earle Wil-
liams.—A dandy program picture which pleased

100 per cent. It has action, thrills, romance and
everything that goes to make a dandy show.
Should be advertised a little stronger than your
usual strong ones, but it's no special. Eight
reels.—George Khattar, Khattar's theatre, Sydney,
N. S.. Canada.—General patronage.

STRANGERS OF THE NIGHT, with Enid Ben-
nett.—Print so rotten, out of Omaha, that patrons
got disgusted at breaks, so don’t know what the

people thought. Eight reels.—Ryan and Kundert.
Empress theatre, Beresford, S. D.—General pat-

lonage.

A NOISE NEWBORO, with Viola Dana.—Viola
has played her tune here. This is the fifth of her
pictures I have played and lost money on. She
won’t pull them in. Showed to 62 admissions,
three kids, not enough to pay film rental. Pic-

tures fair. Six reels.—S. G. Ihde, Photoplay
theatre. Ashland, Kan.—Small town patronage.

THE UNINVITED GUEST, with a special cast.

—This is one picture every theatre owner can be
proud to run and face his patrons when the show
is over. Excellent story. Natural color scenes
are very beautiful and more than pleased every-
one. Not sold as a super special, but a lot bet-

ter than most of them. Very good picture.

—

Louis Markum, Dream theatre, Indianapolis, Ind.

—Neighborhood patronage.

IN SEARCH OF A THRILL, with Viola Dana.
—A fine picture with a fine little star. Good
story and good cast. Five reels.—J. W. Andresen.
Rialto theatre, Cozad, Neb.—General patronage.

Paramount
ARGENTINE LOVE, with Bebe Daniels.—Good.

A delightful love romance with the master hand
of the author, Ibanez, all through. Suitable for

all classes. Six reels.—James F. Powers, Bijou
theatre. New Haven, Conn.—General patronage.

NORTH OF 36, with Jack Holt.—We got an
early showing of this photoplay, before the ad-

vertising matter was ready. Played it Thursday,
Friday and Saturday of week it was shown for

world’s premiere at McVickers, Chicago. Excel-

lent picture. Lots of our patrons liked it better

than “The Covered Wagon.”—R. Linn, Virginia
theatre. Fairmont. W. Va.

NORTH OF 36, with Jack Holt.—Better story

than “The Covered Wagon.” It is the best bet

played at this theatre in some time. A good bet

for Sunday or any other day. Eight reels.

—

James F. Powers. Bijou theatre. New Haven,
Conn.—General patronage.

THE ALASKAN, with Thomas Meighan.—Very
good Everybody likes Thomas Meighan here.

Seven reels.—George J. Kosatka, Grove theatre.

Fox River Grove, 111.—Small town patronage.

A SAINTED DEVIL, with Rudolph Valentino.

—A fine picture with many points of appeal. Bet-

ter than “Monsieur Beaucaire” as a drawing card.

For some reason, Valentino does not do record

breaking business here, though all the women
seem to like him.—R. Linn, Virginia theatre,

Fairmont, W. Va.

THE STORY WITHOUT A NAME, with Agnes
Ayres.—A good Saturday picture. Contains enough
action for half a dozen serials. Pleased those

that saw it. Print new. Six reels.—W. T.

Waugh. Empress theatre, Grundy Center, la.

—

Small town patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.—Although this is a wonderful costume pic-

ture, it has no action to speak of. I don’t know
how costume pictures go in the larger cities. I

believe they must go good, as they keep on mak-
ing them all the time. I lost money on this pic-

ture, and, although a good picture of its kind, I

would advise all small town exhibitors to lay off

of this one.—O. R. Haus, Scenic theatre, Hast-
ings, Minn.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Second run. Flopped the second time.

None came to see it. Don’t know why. Print
fair. Ten reels.—W. T. Waugh, Empress thea-

tre, Grundy Center. la.—Small town patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Played two days. It pleased everyone.

It’s no use for me to say anything. All ex-

hibitors should book this. Great masterpiece. It

is what the i)eople want to see. Ten reels.

—

Mrs. Linda M. Huyett, New theatre, Berryville,

Va.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—A mighty fine picture and true to life,

for the Mrs. is a Western girl and her parents

were pioneers. Had a small showing for this

on Friday night. Saturday performance was well

attended. Advertised big on this and the first

night had people I never had seen, but my regu-

lar patrons did not come. Some said 50 cents

was too much. Second night, had a full house,

but all strangers. Only had thirty-seven of my
town people. Ten reels.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Did big business, yet I can’t say it is

such a great picture. Only thing I see gieat

about it is the publicity it has received. There

is no doubt about the drawing ability. Your
patrons will stay away from the theatre because

they feel they were robbed at the 75 cents ad-

mission which you force them to pay. Ten reels.

—G. A. Peterson, Cozy theatre, Hollis, Okla.

—

General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Did record business on this. Same as

everybody else reports. Would have done lots

more if I had got the protection on my run
promised me by their salesman. You cannot
absolutely depend a thing on what their salesmen
out of Des Moines branch tell you. I hope to

see the day when this unclean selling will be a
thing of the past. Ten reels.—H. M. Retz, Strand
theatre. Lament, la.—Small town patronage.

SHADOWS OF PARIS, with Pola Negri.—For
some reason, Pola flopped in this one. It’s a very
good picture of the Paris underworld, but not
one that you can rave about as a super. Did
not draw. Seven reels.—Steve Farrar, Orpheum
theatre, Harrisburg, 111.—General patronage.

THE WANDERER OF THE WASTERLAND,
with Jack Holt.—Raised my admission ten cents

and will say I wish I hadn’t. A few years back
you could sell them color, but you can’t do it

now. I consider it the poorest Zane Grey that
I have run and I have run them all except the
last ones. And to think I paid four times more
for this than any of the other Zane Greys. Oh,
it’s a great game. Live and learn. I, personally,

believe that small towns of 500 population or
less have no business running Paramount pic-

tures at all. There are too many other good pic-

tures on the market that you can buy without
taking a lot of poor stuff and which will draw
you more patronage. Seven reels.—H. M. Retz,

Strand theatre. Lament, la.—Small town patron-
age.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—This was a beautiful picture.

The color was something new, but Jack was at

home in Virginia, He played his part well. Hope
to meet him in person some day soon. This pic-

ture sure draws the crowd. It pleased a full

house. Any exhibitor can book it and make
money. Eight reels.—Mrs. Linda M. Huyett,
New theatre, Berryville, Va.—General patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—A good picture that pleased.

Ran four days to fair business. Coloring good.
Print good. Six reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

MANHANDLED, with Gloria Swanson.—Our
first Swanson for about a year and she satisfied.

Tom Moore does good work. Print good. Eight
reels.—W. T. Waugh, Empress theatre, Grundy
Center. la.—Small town patronage.

THE HERITAGE OF THE DESERT, with
Bebe Daniels—Zane Grey stories are always good
box office bets. This one is of his best and you
can go out and promise them something good in

a Western picture when you run this one. If it

only had about 100 covered wagons it would be
a better picture than the big one. Seven reels.

—Steve Farrar, Orpheum theatre, Harrisburg,
111.—General patronage.

UNGUARDED WOMEN, with Bebe Daniels.—
This is indeed a real good picture and certainly

pleased my patrons. A few said they were not
strong for Bebe being so serious, but gave her
full credit for the way she performed, and at

that she showed them she still had a little jazz

left in her soul. I think this will please any
type of audience and it is not too long, eiWier.

Business was not what it should have been, but
very few are doing their quota these days for me.
Tried to forget the box office and give an opinion
on the picture solely. Six reels.—S. B. Johnson,
Regent theatre, Marianna, Ark.—General patron-
age.

THE HUMMING BIRD, with Gloria Swanson.
—Here is a real picture that is a special. Did
not do a big business, as star is absolutely new
here, but it gave 100 per cent satisfaction. A
Parisian crook story taken in Paris. Contains
some good Signal Corps photos of the World
War. Print good. Eight reels.—H. M. Retz,

Strand theatre. Lament, la.—Small town pat-

ronage.

THE HUMMING BIRD, with Gloria Swanson.
—I think this one of the best Gloria ever made,
but a lot of the women did not see it that way,
as Gloria does not wear anything but rags in this

one. But. Oh, Boy. how she acts. Boost it big

when you play it. Seven reels.—Steve Farrar,
Orpheum theatre, Harrisburg, 111.—General pat-

ronage.

THE CITY THAT NEVER SLEEPS, with
Louise Dresser.—A good picture of mother love.

Contains a couple of spicy scenes. Print new.

COMING
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Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-

rence.—Good. Business fair. Eight reels.

—

George Kosatka, Grove theatre. Fox River Grove,

111.—Small town patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—
A good picture, although title and photos are

poor for small town. Print good. Seven reels.

—W. T. Waugh, Empress theatre, Grundy Cen-
ter, la.—Small town patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—

A

very good picture that pleased everyone. Jungle
scenes very good. Business good. Seven reels.

—

George J. Kosatka, Grove theatre. Fox River,

111.—Small town patronaoge.

A SOCIEY SCANDAL, with Gloria Swan.son.

—

Another good one for Gloria. I did not think it

as good as “The Humming Bird,” but it drew
better, as Gloria wears some swell duds in this

one. and that’s what the girls like to see her do.

This one will stand extra boosting.—Steve Farrar,

Orpheum theatre, Harrisburg, 111.—General pat-

ronage.

LILY OF THE DUST, with Pola Negri.—Lay
off of this one. It didn’t please anyone. Pola
had better improve or she is done. Print fair.

Eight reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

LILY OF THE DUST, with Pola Negri.—Very
good. Film in excellent condition. Business good.
Seven reels.—George Kosatka, Grove theatre. Fox
River Grove, 111.—Small town patronage.

TRIUMPH, with Beatrice Joy.—A Cecil B.

DeMille production which Is not up to the usual

D&Mille standard. Nevertheless, it’s a good pic-

ture, which is overpriced on account of the pro-

ducer. Print in fair shape. Eight reels.—Ryan
& Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

THE FEMALE, with Betty Compson.—A very
good picture that seemed to please everyone. Betty
Compson and Noah Beery do good acting. Film
in very good condition. Business good. Seven
reels.—George .1. Kosatka, Grove theatre. Fox
River Grove, 111—Small town patronage.

THE CONFIDENCE MAN. with Thomas
Meighan.—The poorest this star has ever appeared
in. Nothing to it, and won’t draw after first

showing. Better go slow on this one if this star

is liked in your town. Seven reels.—Steve Farrar,
Orpheum theatre, Harrisburg, 111.—General pat-

ronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—This is only a fair Meighan offering.

The first six reels are good entertainment, but
the last two reels are too slow and draggy and
tend to ruin an otherwise good picture. When
patrons fidget during a picture it is a sure sign
that the entertainment is not what is should be.

Six reels.—Wm. E. Tragsdorf, Trags’ theatre,

Nelllsville, Wis.—Small town patronage.

RACING HEARTS, with Agnes Ayres.—A fair

racing picture. Very well handled.—Roy W.
Adams, Pastime theatre. Mason, Mich.—Small
town patronage.

THE STRANGER, with Betty Compson.—This
is not a bad picture and will please those who
see it. but would not draw for me. It’s a pro-
gram offering and that’s all. Seven reels.

—

Steve Farrar, Orpheum theatre, Harrisburg, 111.

—General patronage.

THE HERITAGE OF THE DESERT, with Bebe
Daniels.—A fine picture shown to poor attend-
ance. Why? First Zane Grey that did not draw,
but ran on Wednesday, and I guess that is why.
You make no mistake in buying this. A fine

clean moral picture. Good to run for any Sun-
day school class. Seven reels.—A. C. Betts, Pow-
ers theatre. Red Creek, N. Y.—Small town pat-
ronage.

THE MORAL SINNER, with Dorothy Dalton..

—

This is a vei-y thin sister, very slow and draggy,
and not worth the time it takes to run it. Dal-
ton a total loss at the box office. Six reels.—Wm.
E. Tragsdorf, Trags’ theatre. Nelllsville. Wis.

—

Small town patronage.

THE NEXT CORNER, with Lon Chaney.—Just
a program picture with enough what they call

“spice” in it to disgust the small audience we
drew with it.—Bert Silver, Silver Family theatre,
Greenville, Mich.—General patronage.

SINGER JIM M’KEE, with William S. Hart.—
This and “Wild Bill Hickock” two of the worst
pictures I ever ran.—Chas. Holtz, Princess thea-
tre, Danforth, Me.—General patronage.

CODE OF THE SEA, with a special cast.—The
story contained in the first three reels is the
veriest poppycock. The last three reels are ex-
cellent. The sea scenes are so good that they

look real. Very good program picture as a
whole. Six reels.—Wm. E. Tragsdorf, Trags’
theatre. Nelllsville, Wis.—Small town patronage.

TO THE LAST MAN, with Richard Dix.—
Here’s a genuine massacre, all killed but the

leads, and they are dying, I think, in the fade-

out. It’s well made, and interesting.—Frank
Sabin, Majestic theatre. Eureka. Mont.—Small
town patronage.

TO THE LAST MAN, with Richard Dix.—
I stood them out on this Zane Grey. I was sur-

prised the way they came to see this one.—G. A.

Peterson. Cozy theatre. Hollis. Okla.—General
patronage.

THE SPANISH DANCER, with Pola Negi.—
This is a big picture. Pola’s acting good and,
not having on as much paint as usual, she looks

very good. However, it is a costume picture, and.

as such, is a total loss. Nine reels.—Wm. E.

Tragsdorf, Trags’ theatre, Neillsville, Wis.—Small
town patronage.

HOMEWARD BOUND, with Thomas Meighan.
—A pretty good Meighan picture, but he won’t
draw for us. Salesmen claim he would draw as
good as Mix. This is my third picture of his,

and will say that if I did not do more than
three times the business on any Mix than I have
of any of his pictures I’ll buy the treats. Print
not so good. Seven reels.—H. M. Retz, Strand
theatre. Lament, la.—Small town patronage.

THE PRIDE OF PALOMAR, with a special

cast.—Very fine picture. Depicts the activities

of the Japs on the Pacific coast and should be
shown in every theatre. Has a good story and is

full of action. Eight reels.—O. W. Moore, Rock
Lake theatre. Rock Lake, N. D.—General patron-
age.

MANSLAUGHTER, with Thomas Meighan.—
This one a little old, but very good and pleases.

Film in fair condition. Ten reels.—W. R. Rock,
Opera House, Oto, la.—General patronage.

EBB TIDE, with James Kirkwood.—This pic-

ture is a good old entertainer. If you have it

booked, don’t worry. If you haven’t it booked,

don’t book it. Folks will not come to see old

pictures unless they are as popular as “Birth of

a Nation.” Seven reels.—S. G. Fry, Palace thea-

tre, Omaha, Texas.—Small town patronage.

THE WHITE FLOWER, with Betty Compson.

—

A good picture of the South Sea Islands type.

Actually photographed in Hawaii. No drawing
power. Six reels.—H. M. Retz. Strand theatre.

Lament, la.—Small town patronage.

THE SILENT PARTNER, with a special cast.

—A very good little program picture. It’s far

better than the average of so-called program pic-

tures. It will please the women. Seven reels.

—

Steve Farrar, Orpheum theatre, Harrisburg, 111.

—General patronage.

WILD BILL HICKOCK, with William S. Hart.
—I don’t think this was as bad as reports had
led me to believe. I am sure that it will please

Hart fans. However, Bill is a dead one with us.

Six reels.—Paul B. Hoffman, Legion theatre,

Holyrood, Kan.—General patronage.

GRUMPY, with Theodore Roberts.—A good pic-

ture which failed to draw even average program
business. Paramount “nationally advertised pic-

tures” don’t mean anything to a small town like

mine. Seven reels.—H. M. Retz, Strand theatre.

Lament, la.—Small town patronage.

WEST OF THE WATER TOWER, with Glenn
Hunter.—Would rate this as rather poor enter-

tainment. It is too long for the subject matter
handled. Don’t think that this pleased more than

about half. Eight reels.—Paul B. Hoffman, Le-

gion theatre, Holyrood, Kan.—General patronage.

THE CHEAT, with Pola Negri.—Very good.

Star does excellent work. Worth showing any
place. One of my patrons saw it twice and said

he would like to see it again. Eight reels.—Les-

ter N. Leek, Club House theatre, Jackson, Wyo.
—General patronage.

PIED PIPER MALONE, with Thomas Meighan.
—A good program, and Tom always pleases. Not
as good as his others. Print fair. Seven reels.

—W. T. Waugh, Empress theatre, Grundy Cen-
ter, la.—Small town patronage.

TO THE LADIES, with Theodore Roberts.—

A

poor house, due to the first real snow storm, but
it pleased those who turned out to see it. Con-
trary to reports I had read on it, it received
many favorable comments. Six reels.—Paul B.

Hoffman, Legion theatre, Holyrood, Kan.—Gen-
eral patronage.

THE MARRIAGE MAKER, with Jack Holt.—
Bunk. Yes, bunk. Thank goodness I didn’t have
much of a crowd to witness it. Seven reels.

—

C. A. Linsley, Opera House, Soldier Summit,
Utah.—Railroad patronage.

Pathe
HOT WATER, with Harold Lloyd.—My opinion

of this one is that it is a good comedy feature,

but patrons seemed to be divided. Some said

better than “Girl Shy” and some said not as

good. It will get business, though, under fair

conditions. I lost money on it on account of snow
storms, extremely cold weather and bad roads.

Five reels.—J. W. Andresen, Rialton theatre.

Cozad, Neb.—General patronage.

THE BATTLING ORIOLES, with a special cast.

Buy this and give your crowd a treat. They will

tell you how well they like it. There is plenty
of action. Plenty of whiskers, but the old boys
get busy before the end. Go to it ; it’s good.

Six reels.—F. J. O'Hara, Community theatre,
Elgin, Neb.—Neighborhood patronage.

DYNAMITE SMITH, with Charles Ray.~C.
Gardner Sullivan should know that we want
stories like “Scrap Iron” and “G r ea s e d

Lightnin’ ” instead of such things as this, of
which we have not heard one single good com-
ment. Business poor. Seven reels.—Majestic
theatre, Dallas, Ore.—General patronage.

GIRL SHY, with Harold Lloyd.—A good pic-

ture, although it didn’t draw as good as it should
have. Lloyd always pleases. Print good. Eight
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

NANOOK OF THE NORTH, with a special

cast..—Would not run it if I had another chance
to run it. For small towns this is a lemon, so
lay off of it. If you’re in a city, see it before
you buy it. When I first saw the advance re-

ports on this I expected a box office builder, but
got all knocks and kicks, and I’ll regret it as
long as the show business exists. Six reels.

—

George Khattar, Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.
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THE KING OF WILD HORSES, with Rex.—
Give us more like it. They ate it alive. Acting
of the Forse wonderful. Print good. Five reels.

—W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

THE KING OF WILD HORSES, with Rex.—
Just a fair Western picture with quite a bit of

wonderful acting by the horse. Edna Murphy is

in the supporting cast. Several fakes in the

picture, the worst of these being where the

dummy is used when the horse jumps off the

cliff and into the water. Five reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Small

town patronage.

Prod. Dist. Corp.
THE NIGHT HAWK, with Harry Carey.—Here

you are. Boys. If you can use extra good snappy
outdoor pictures, book Carey’s latest five or six.

I have run four of them and each one got plenty

of praise from my gang. If you do buy this

series right, get busy, as they really are good.

—

O. R. Haus, Scenic theatre. Hastings, Minn.

—General patronage.

THE LION’S MOUSE, with Marguerite Marsh.

—A picture that is absolutely bunk. It was in

bad shape. The, players appear all of a sud-

den, like a comedy. It might have been better

if we had all the print. The print was out of

New Orleans, La. Five reels.—W. D. Patrick,

Strand theatre. Dothan. Ala.—General patronage.

MIAMI, with Betty Compson.—A good big pic-

ture. Star fair, but too many suggestive scenes.

Cannot make them like this kind of picture in

small towns. The older people walk out on
them. Clean stories and clean pictures are all

that keep the small town show open.—Bert Sil-

ver, Silver Family theatre, Greenville, Mich.

—

General patronage.

GRIT, with Glenn Hunter.—A real good pic-

ture. Good comments from all. Six reels.

—

W. D. Patrick, Strand theatre, Dothan, Ala.

—

General patronage.

TIGER THOMPSON, with Harry Carey.—Carey
is one of those actors who makes you imagine
that you are looking at the real thing. He goes

at his work in a business-like way, but he gets

by without beatin.g up fifty or one hundred men
in each picture. Six reels.—F. J. O'Hara. Com-
munty theatre, Elgin, Neb.—Neighborhood pat-

ronage.

ROARING RAILS, with Harry Carey.—Con-
sider this the best Harry Carey I ever had. Busi-

ness fair on account of bad weather. Six reels.

—George J. Kosatka, Grove theatre. Fox River
Grove, 111.—Small town patronage.

SHIFTING SANDS, with a special cast.—Just
an average program picture that will plea.se the

majority of your patrons.—Paul B. Hoffman, Le-
gion theatre, Holyrood, Kan.—General patronage.

United Artists

AMERICA, a D. W. Griffith production.^—^A

great picture. Worked surrounding towns sixty

miles square, as I am first to run “America” in

this part of the state. Used 12 24-sheets, 497

1-sheets, 16 sets llxl4i/^, 8,000 heralds, tied up
with American Legion. Had school turn out for

special matinee, charged 50c, 75c and $1.00, and
will say I never worked so hard with a picture
in my life. I felt it well spent. Every man,
woman and child should see “America.” It’s

great. I feel I can run it back second run and
make real money. “Covered Wagon” not in

“America” class. I find United Artists fair and
square and right on their prices, and have re-

ceived A-1 prints. All exhibitors should book
“America.” You owe it to your people. Eleven
reels.—G. A. Peterson, Cozy theatre, Hollis, Okla-

—General patronage.

AMERICA, a D. W. Griffith production.—

A

good picture, but it failed to draw. Historical

background wonderful. Print fair. Eleven reels.

—W. T. Waugh, Empress theatre, Grundy Cen-
ter, la.—Small town patronage.

ROSITA, with Mary Pickford.—The picture is

good, and Mary is fine, but at the box office it

was an awful flop. I have come to the conclu-

sion that you can’t leave big stars out of a
town for a year or more and then put them over.

The people forget them and take up with new
ones. The price on United forced us to lay off

of them for a long time, and now I wish I had
done so forever. Nine reels.—Steve Farrar, Or-
pheum theatre. Harrisburg, 111.—General patron-
age.

ORPHANS OF THE STORM, a D. W. Griffith

production.—Played this one in a snow storm
and went over big. Great picture. I make money
on all United Artists’ pictures. If you have not
run this, do so. It’s great.—G. A. Peterson,
Cozy theatre, Hollis, Okla.—General patronage.

NO MORE WOMEN, with a special cast.—Ex-
cellent comedy romance, well put together and
highly entertaining. Hard to beat for a good
programmer.—Wm Hoefs, Queen theatre, Ft.

Stockton, Texas.—General patronage.

THE WHITE ROSE, a D. W. Griffith produc-
tion.—One of the best love stories I ever ran.
Did not draw here, as Griffith pictures were
never popular here. They go over their heads, but
this is a whale of a picture if you can get them
in to see it. Nine reels.—Steve Farrar, Orpheum
theatre, Harrisburg, 111.—General patronage.

DOUGLAS FAIRBANKS IN ROBINHOOD.—

A

very wonderful production. Did not do as well

with this as I expected. Had bad weather and
am glad I did not lose, as I gave a mammoth
price for this. Put special music on with this

and had folks say the music was worth the price
of admission. Eleven reels.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patronage.

LOVING LIES, with Monty Blue.—If half the
sfiecials we get that are palmed off on us under
false colors would be anything near half as good
we viTOuld never complain. Here is a big story,

a big novelty, that moves with lightning rapidity.

Don’t miss it. Title don’t mean much at box
office, but picture is there. Suitable for any au-
dience, and they sold it to us at let-live prices.

Seven reels.—Wm. Hoefs, Queen theatre. Ft.

Stockton, Texas.—General patronage.

Universal
HIT AND RUN, with Hoot Gibson.—Never

heard them yell like they did on this picture.

It's a scream from the beginning to the very end.
That’s not press talk, but sure enough facts.

Strictly a baseball story, and it’s a pippin. It

pleased the regular Hoot fans and all the others,
too. Six reels.— Al. Powell, Highland theatre,
Guthrie, Okal.—General patronage.

THE RIDING KID FROM POWDER RIVER,
with Hoot Gibson.—A very fair Western drama
with Gibson in a characteristic role. This star
draws when they give him the stuff to work with.
“Ridin’ Kid” gave satisfaction and drew satis-

factory business for four days.—John W. Haw-
kins, Capitol theatre. New Bedford, Mass.—Gen-
eral patronage.

RIDE FOR YOUR LIFE, with Hoot Gibson.

—

Business good. Star draws well here. Film in

very rotten condition. Six reels.—George J. Ko-
satka, Grove theatre. Fox River Grove, LI.

—

Small town patronage.

BROADWAY OR BUST, with Hoot Gibson.™
Best “boob” stuff I've seen Hoot work in. Funny
farce. Almo.st a Western. Book it. Six reels.

—

Frank Sabin, Majestic theatre. Eureka, Mont.
—Small town patronage.

FIGHTING FURY, with Jack Hoxie.—Plenty
of action and the kind of Western our people
like. This will go big in certain houses. Paper
is of drawing power. Five reels.—Wm. Hoefs,
Queen theatre. Ft. Stockton, Texas.—General pat-

ronage.

THE CLEAN UP, with Herbert Rawlinson.—

A

good comedy feature. Business fair. Star does
not draw much here. Five reels.—George Ko-
.satka. Grove theatre. Fox Rive Grove, 111.—Smau
town patronage.

THE CLEAN UP, with Herbert Rawlinson.

—

Not bad and pulled good. Five reels.—Robt. L.

Anderson, Olympic theatre. Forks, Wash.—Gen-
eral patronage.

THE LAW FORBIDS, with Baby Peggy.™

A

nice little picture that failed to pay expenses.

Charge it to the Happy Christmas Time.—Roy W.
Adams, Pastime theatre, Mason, Mich.—Small
town patronage.

THE LAW FORBIDS, with Baby Peggy.™A
picture that satisfied all and sent them away
with a smile. Seven reels.—C. A. Linsley, Opera
House, Soldier Summit, Utah.—Railroad patronage.

HIS MYSTERY GIRL, with Herbert Rawlinson.
—This was a very good picture. Did not draw,

but was zero weather and that helped to keep the

crowd away. Five reels.—Horace Emmick, O. K.

theatre, Lewisport, Ky.—General patronage.

THE MAN FROM WYOMING, with Jack Hoxie.

—This is a good Western picture with beautiful

mountain scenes. Five reels.—S, G. Fry, Palace

theatre, Omaha, Texas.—Small town patronage.

WHERE THE WEST BEGINS, with Jack
Hoxie.—A good Western with plenty of action.

Hoxie is well liked here and this is a good offer-

ing, and Carl will treat you right all the time.

He is for the small showman first, last and all

the lime. Six reels.—F. J. O’Hara, Community
theatre. Elgin, Neb.—Neighborhood patronage.

THE NIGHT MESSAGE, with Gladys Hulette.

—Far below the standard I have set for my house

and my people weren’t slow in telling me about

it. Five reels.—Lester N. Leek, Club House thea-

tre, Jackson, Wyo.—General patronage.

SPORTING YOUTH, with Reginald Denny.—

A

good picture and the audience got all hopped up
over the race. Seven reels.—Majestic theatre.

Dalles, Ore.—General patronage.

PURE GRIT, with Roy Stewart.—A nice West-

ern. Pleased 80 per cent. The only trouble with

it is that it’s kind of short. Universal will

treat you right if anybody will. Five reels.

—

George Khattar, TThattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

MERRY GO ROUND, with Mary Philbin.—

This is a good picture, but we fell down at the

box office terribly on this one. We do not know
why, unless it was the cold weather. The pic-

ture is good, however, and if you can get them in

it will please. Ten reels.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

THE ABYSMAL BRUTE, with Reginald Denny.
—A good picture, even though it is drawn out

in some spots. Not much action, except two
or three prize fights, which are good. We think

that this is way too long and could easily have
been put into six reels.—W. T. Davis & Son,

Rialto theatre, Sharon, Wis.—Small town pat-

ronage.

THE HUNCHBACK OF NOTRE DAME, with
Lon Chaney.—A wonderful cast, superb acting,

splendiferous settings, expensive and extensive

advertising on my part, good weather, no opposi-

tion and Notre Dame cent of profit on a thiee

day run.—Roy W. Adams, Pastime tKeatre, Mason,
Mich.—Small town patronage.

BLINKY, with Hoot Gibson.—This is another
of Hoot’s boob pictures. Will they ever get him
out of this class of stuff and put him in he-man
pictures, where the people want to see him ? Hoot
is losing out here. Six reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Neighborhood pat-

ronage.

RIDGEWAY OF MONTANA, with Jack Hoxie.

—One of the best Westerns I have seen this star

play in and all of our patrons said they liked it.

Five reels.—W. D. Patrick, Strand theatre, Do-
than, Ala.—General patronage.

COMING
A.H. Sebastian presents

^ George Melford

Weber &Fielqs
(
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True Talk No. 24

By John B. Rock
General Manager, Vitagraph, Inc.

January 10

—

More news from our

West Coast scouts.

Fire scenes in David

Smith’s production,

“Pampered Youth,”

astounding in immen-

sity — biggest punch

David Smith has ever

made. Booth Tarking-

ton will be proud of our

picturization of his

“The Magnificent Am-
bersons!”

That’s from President

Albert E. Smith.

Great entertainment pic-

tures made for Exhibitors.

Schedule Vitagraph play

dates now.

Vitagraph
THE CODE OF THE WILDERNESS, with John

Bowers.—This picture pleased as near 100 per

cent as anything I have ever used. Ran it two
nights and had to use S. R. O. both nights. I

can heartily recommend this one to all exhibitors.

Yes, I made money. Seven reels.—W. H. Dur-
ham, Grand theatre, Camas, Wash.—Small town
patronage.

ONE LAW FOR THE WOMAN, with Cullen
Landis.—A very pleasing picture. Better crowd
the second night than the first. Seven reels.

—

C. A. Linsley, Opera House, Soldier Summit,
Utah.—Railroad patronage.

THE CLEAN HEART, with Percy Marmont.

—

I do not like to send in this report, as I have
always been successful with Vitagraph pictures,

but this one is no picture for a small town like

I am in. The only comments we had were bad.

No one liked it. Eight reels.—W. H. Durham,
Grand theatre, Camas, Wash.—Small town pat-
ronage.

BETWEEN FRIENDS, with Alice Calhoun

—

Vitagraph is giving us something worth while,

and there is some real acting done by Lou Tel-
legen and Miss Calhoun, and, believe me. Miss
Calhoun is going to make the best of them step
to beat her yet. Fine. Book it and step on it.

Six reels.—F. J. O’Hara, Community theatre,
Elgin, Neb.—Neighborhood patronage.

BETWEEN FRIENDS, with Alice Calhoun.—

A

little too deep for this jazz age. Pleased about
50-50. Receipts not up to average. Educational
comedy, “Three Cheers,” helped to send them
home happy.—W. H. Durham, Grand theatre,

Camas, Wash.—Small town patronage.

THE LOVE BANDIT, with Doris Kenyon.

—

Just a good program picture. Nothing big, but
will get by with a good comedy. Six reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.
—Neighborhood patronage.

THE MAN FROM BRODNEYS, with J. War-
ren Kerrigan.—A fine picture, enjoyed by all.

Lots of action. Eight reels.—Chas. Holtz, Prin-
cess theatre, Danforth, Me.—General patronage.

MASTERS OF MEN, with Cullen Landis.—This
is the most interesting and entertaining subject
I have seen in some time. Not a moment of

draggy stuff. Full of action and clean as pure
air. Seven reels.—A. C. Betts, Powers theatre.

Red Creek, N. Y.—Small town patronage.

THE LEAVENWORTH CASE, with a special

cast.—Small towns steer away from this one. It’s

rotten. If your patrons rave for action, you know
what to do here. Heard more kicks on this one
than I can recall. Six reels.—George Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

THE MAN NEXT DOOR, with Alice Calhoun.
—An extra good picture.—Chas. Holtz, Princess
theatre, Danforth, Me.—Good patronage.

THE ANGEL OF CROOKED STREET, with
Alice Calhoun.—As a drawing card, it's poor, very
poor, and it’s not fit to run at all on it’s own ac-

count unless you run it on a double bill, which
will put it over. Five reels.—George Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

A FRONT PAGE STORY, with Edward Horton.
—Darn good show. Grossed $13.65 in two nights,

account 32 below. Going to give it a second run
and cancel the loss. 32 below at 8 p. m. every
night this week. Week’s gross, $97.00. Ouch I

Six reels.—Frank Sabin, Majestic theati’e. Eureka,
Mont.—Small town patronage.

LOYAL LIVES, with Mary Carr.—A good pro-
gram picture that pleased mostly all. Better
than what I expected. A real service picture
that gave us several comments. Six reels.—
George Khattar, Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

Warner Bros.
THE TENTH WOMAN, with Beverly Bayne.—

Will please them. A wonderful love drama with
the kissing left out. Please give us more like

this. Pleased them all 100 per cent. Six reels.

—

G. A. Peterson, Cozy theatre, Nollis, Okla.—Gen-
eral patronage.

THREE WOMEN, with Lew Cody.—Great pro-
duction and great cast. Gave the poorest satis-

faction of any special I have played for a year.
First night patrons made a business of knocking
it, and second night very small. I call it a
splendid picture for a big city, the bigger the
better. Suggestive scenes kill it for towns of
this size.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THREE WOMEN, with Lew Cody.—Boys,
you’ve got to hand it to Warner Bros. You
can’t beat them. Stood them up with “Three
Women” and they went out talking about it.—
G. A. Peterson, Cozy theatre, Hollis, Okla.—

-

General patronage.

BABBITT, with Willard Louis.—Fair program,
but I paid as much for this as most exchanges
will ask for specials. Warner Bros, must have
known that I was born in Illinois and looked on
me as another sucker. Eight reels.—A. B. Visk,

Court theatre, Auburn, Ind.—General patronage.

THIS WOMAN, with Irene Rich.—One of

Warner Bros.' new ones and it is a knockout.
More power to Warner Bros. They get better

all the time.—G. A. Peterson, Cozy theatre, Hol-
lis, Okla.—General patronage.

LUCRETIA LOMBARD, with Irene Rich.—
Nothing special about it, but the price. Paid
too much for it and lost real money. Seven
reels.—A. B. Visk, Court theatre. Auburn, Ind.

—

General patronage.

HOW TO EDUCATE A WIFE, with Marie
Prevost.—Went over big. Pleased a large house
and they went out talking about it. Boys, again
I say you can’t beat Warner Bros.—G. A. Peter-

son, Cozy theatre, Hollis, Okla.—General patron-

age.

CORNERED, with a special cast.—Pleased them
100 per cent. They all go after Warner Bros.,

and they please them all. I will say again,

Warner Bros, will make you money if you ad-

vertise what you’ve got.—G. A. Peterson. Cozy
theatre, Hollis, Okla.^—General patronage.

THE DANGEROUS ADVENTURE, with a

special cast.—From reports of patrons, this pic-

turue was okay. Had some adverse reports, but

very few. This is fine for the children, as scenes

are supposed to have been in Africa, and lots of

wild animals are in evidence. Seven reels.— S. G.

Fry, Palace theatre, Omaha, Texas.—Small town
patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—^Boys,

Rin-Tin-Tin makes me money in a snow storm.

He is a knockout and a sure box office. Buy
him and you will see for yourself.—G. A. A.

Peterson, Cozy theatre, Hollis, Okla,—General

patronage.

TIGER ROSE, with Lenore Ulric.—Went over

big. A real high class Western and pleased

COMING
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them all.—G. A. Peterson, Cozy theatre, Hollis,

Okla.—General patronage.

TIGER ROSE, with Lenore Llric.—Here is one
real picture. If you want to give them some-
thing worth while, give them this. Showed this

tonight in a storm and. believe me or not. had
a house full. Warner furnish trailers free with
all their pictures and that gets them out. Don’t
pass this up. Eight reels.—F. J. O’Hara. Com-
munity theatre, Elgin, Neb.—Neighborhood pat-

ronage.

BRASS, with a special cast.
—"Brass” is a

good one. Pleased about 85 per cent. They liked

it. Nine reels.—G. A. Peterson, Cozy theatre.

Hollis. Okla.—General patronage.

State Rights
THE ADVENTURES OF TOM MIX, with Tom

Mix.—This is about an average Mix picture. It is

very old, but they all liked it until the fifth

reel, which was not there. Had a comedy and
the crowd went wild when I told them we did

not have the fifth reel. But distributor has agreed
to send fifth reel soon. Five reels.—F. J. O’Hara,
Community theatre. Elgin, Neb.—Neighborhood
patronage.

AFTER A MILLION, with Kenneth MacDonald.
—Here is one good looking star and he has

action. One of those big good looking fellows

who make them like him, right off the bat. A
first class entertainment, and they liked it. and
the crowd went wild when I told them we did

that is proof enough. Five reels.—F. J. O’Hara.

Community theatre, Elgin, Neb.—Neighborhood
patronage.

BACK TO YELLOW JACKET, with Roy Stew-

art.—A good picture of the mining country with

a good cast, but star not very popular here so

business not as good. It will please your West-
ern fans. Six reels.—J. W. Andresen, Rialto

theatre, Cozad, Neb.—General patronage.

THE BAREFOOT BOY, with a special cast.

—

A very good little program picture, but not a

special by any means or one that will get any
big business or stand any big boosting. Just play

it as a picture and you will get by okay. Six

reels.—Steve Farrar, Orpheum theatre. Harris-

burg, 111.—General patronage.

BLAZING BARRIERS, with a special cast.—

A

James Oliver Curwood story, which means a
Northern. It is a good picture and contains a

good cast, lots of action and some comedy. Print

fair. Seven reels.—H. M. Retz, Strand theatre.

Lament, Iowa.—Small town patronage.

BEHIND TWO GUNS, with J. B. Warner.—
This is a fair picture, but the heavy character

runs away with it. Pleased the majority. War-
ner did not show up as good in this as he

usually does. Five reels.—F. J. O’Hara. Com-
munity theatre, Elgin. Neb.—Neighborhood pat-

ronage.

DRUMS OF JEOPARDY, with Elaine Hammer-
stein.—Miss Hammerstein is a cute little actress

and is well liked here. This is a good offering

and will satisfy most any crowd. Five reels.

—

F. J. O’Hara, Community theatre, Elgin, 111.

—

Neighborhood patronage.

LET’S GO, with Richard Talmadge.—Here’s a

coming star that should have a boost. He’s a

hard worker, and "Let’s Go” is just about as

good a program picture as you can buy. I

bought it right and it pleased my whole gang.—
O. R. Haus, Scenic theatre, Hastings, Minn.

—

General patronage.

LET’S GO, with Richard Talmadge.—This is

the first of this star in our town and if the
rest are equal to this one we will eat ’em up.
Action aplenty, also humorous in spots, and held

interest to the last fadeout. Six reels.—C. A.
Linsley, Opera House, Soldier Summit, Utah.

—

Railroad patronage.

THE PATRIOT, with William S. Hart.—This is

one of the old Triangle reissues and can’t give

it much. The story is fair, but Bill does too

much weeping and emoting. Over half of it is

night scenes and they sure made ’em good and
dark in those days. Almost impossible to see

the action on the screen. Five reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville, Wis.—Small
town patronage.

RIDING DOUBLE, with Leon Maloney.—

A

good Western feature shown to a small attend-

ance.—A. C. Betts, Powers theatre. Red Creek,

N. Y.—Small town patronage.

THE SPEED SPOOK, with Johnny Hines.—
This one went over big. Great picture. Buy it

and you will please them all. They all went out

asking when I would have another Johnny Hines.

Six reels.—G. A. Peterson, Cozy theatre, Hollis,

Okla.—General patronage.

WANTED BY THE LAW, with J. B. Warner.—
This is Warner’s best by far. Everybody was
well pleased with this. I must congratulate the

Independent Film Exchange of Omaha. They
have some good pictures and treat the exhibitor

right. Try them. Five reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Neighborhood
patronage.

WESTERN FATE, with Dick Hatton.—A very

good Western. All Hatton pictures take well

here.—W. H. Durham, Grand theatre, Camas.
Wash.—Small town patronage.

WHY WOMEN REMARRY, with a special cast.

—This title gets them in, but there is nothing to

the picture only some bum acting and crude

directing of a poor story. Go easy on this one.

Six reels.—Steve Farrar, Orpheum theatre, Har-
risburg. III.—General patronage.

Serials

THE FAST EXPRESS (Universal), with Wil-
liam Duncan.—The best serial I have played.

Much better than "The Steel Trail.” I can al-

ways depend on a large crowd Saturday. Am on
the eleventh episode and it gets better all the

time and holds the crowd, both young and old.

Book it. You will never regret it. Two reels.

—

C. A. Linsley, Opera House, Soldier Summit,
Utah.—Railroad patronage.

INTO THE NET (Pathe). with Jack Mulhall.—
On the seventh chapter. This stacks up as the

best serial I’ve seen in years. However, I

couldn’t give it the start I wanted, so it isn’t

doing what it should.—Roy W. Adams. Pastime
theatre. Mason. Mich.—Small town patronage.

LEATHERSTOCKING, with Edna Murphy.—

-

Here is a serial which I was afraid of, but it

held up good and drew veiT well. It is very far-

fetched. but they seemed to like it. so that is

what you want. Two reels.—F. J. O'Hara, Com-
munity theatre. Elgin. Neb.—Neighborhood pat-

ronage.

THE RIDDLE RIDER (Universal), with Wil-

liam Desmond.—Boys, here is one of Desmond’s
best serials. On the third episode and people

have gone wild over it. I run it Monday and
Tuesday and believe it best business getter. If

you want a serial, book “The Riddle Rider” over.

—G. A. Peterson, Cozy theatre. Hollis, Okla.

—

General patronage.

Short Subjects
EDUCATIONAL

BUDDIES, a Christie comedy, with Bobby
Burns.—A dandy comedy. Pleased 100 per cent,

featuring real action. Bobby Burns is well liked

here. You’ll make no mistake in playing this

one. Two reels.—George Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—General patrcmage.

CHOP SUEY, a Christie comedy.—Fair. Not
very many laughs in it. Two reels.—S. G.
Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

DONE IN OIL,—A good comedy, but it could
be better. Print fair. Two reels.

—

W. T.

Waugh, Empress theatre, Grundy Center, Iowa.

—

Small town patronage.

EXIT CAESAR, a Mermaid comedy.—The best
Mermaid we have had in a long time. Print good.
Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, Iowa.—Small town patronage.
F. O. B., with Lloyd Hamilton.—Good.—George

J. Kosatka, Grove theatre. Fox River Grove, 111.

—Small town patronage.

KILLING TIME, with Lloyd Hamilton.—^Ham
always pleases, and this one did also. Could be
improved on. Print good. Two reels.—W. T.

Waugh, Empress theatre, Grundy Center, Iowa.

—

Small town patronage.

LOOK OUT BELOW.—A very good comedy.
Two reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

OVER THE FENCE, a Juvenile comedy.—No
good. On the order of the Our Gang, but the

Gangs are 100 times better. Print fair. Two
reels.—W. T. Waugh. Empress theatre, Grundy
Center, Iowa.—Small town patronage.

THE PEST OF THE STORM COUNTRY, with
Louise Fazenda.—Absolutely the silliest thing I

ever ran. No laughs because it was too silly.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

RENO OR BUST, a Christie comedy, with
Bobby Vernon.—An unusually funny one. Two
reels.—Majestic theatre, Dallas, Ore.—General
patronage.

THREE STRIKES, a Mermaid comedy.—Excel-

lent. Had the whole show in an uproar. Two
reels.—George J. Kostaka, Grove theatre. Fox
River Grove, III.—Small town patronage.

TURN ABOUT, a Cameo comedy.—Just an av-

erage single reeler. One reel.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-

age.

UNEASY FEET, with Lloyd Hamilton.—Fair.
Two reels.—George J. Kosatak, Grove theatre.

Fox River Grove, III.—Small town patronage.

FILM BOOKING OFFICES

THE GO GETTERS, with Alberta Vaughn.—
Have run the first and second chapters of this

series and believe me this is the best thing of

the kind I have ever had. It is better than
"The Telephone Girl” or "Fighting Blood.” They
have the two stars in this. Don’t pass up this

bet. It is a winner. Two reels.—F. J. O’Hara,
Community theatre, Elgin. Neb.—Neighborhood
patronage.

THE GO-GETTERS, with Alberta Vaughn.

—

This is as good as any comedy special we’ve
played this year. Comments over enthusiastic.

In our judgment this series is better than the
several series of prize fight stories. The public
is fed up on the fight stuff. Two reels.—John
W. Hawkins, Capitol theatre. New Bedford,
Mass.—General patronage.

THE TELEPHONE GIRL, with Alberta
Vaughn.—Good. The whole series is okay and
will get you business. Film in good shape. Two
reels.—C. V. Anderson. Oak theatre. Oakdale,
Neb.—General patronage.

ANCESTORS, with Col. Heeza Liar.—These
cartoons are pretty good but the prints are always
in such rotten shape that it takes all the joy

out of running them. One reel.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

DINKY DOODLES.—Excellent one reeler, sim-

ilar to Terry cartoons. The first of a series of

thirteen. Film new, from Sioux Falls. One
reel.—Ryan & Kundert, Empress theatre, Beres-

ford, S. D.—General patronage.

PRIVATE, KEEP OFF, with Mr. and Mrs,

Carter DeHaven.—Just fair. Two reels.—A. C.

Betts, Powers theatre. Red Creek, N. Y.—Small

town patronage.

FOX

A MONKEY ROMEO, with the Fox monkeys.

—

A monkey comedy of the 1924-1925 series which
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is good enough to round out any program. New
print from Minneapolis. Two reels.—Ryan &
Kunder, Empress theatre, Beresford, S. D.—Gen-
eral patronage.

WHY PAY RENT?, a Sunshine comedy.—

A

mighty fine slap stick comedy. In fact they do

not make comedies any better than this, with
"scared niggers" ’n everything in it. Two reels.

—S. G. Fry, Palace theatre, Omaha, Texas.

—

Small town patronage.

PATHE
BIG MOMENTS FROM LITTLE PICTURES,

with Will Rogers.—Our best Rogers. The sec-

ond reel is better than the first. Print good.

Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, Iowa.—Small town patronage.

THE BIG SHOW, with Our Gang.—Extra good,

and even better than that, if you would play
“Grandma’s Boy” and follow it with this comedy.
It would go good with any feature and is a
take-off on several of them, but would go better

following “Grandma’s Boy” than any other. Two
reels.—Robt. L. Anderson, Olympic theatre.

Forks, Wash.—General patronage.

THE CAKE EATER, with Will Rogers.—

A

fair comedy. Will doesn’t please as he should.

Print good. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, Iowa.—Small Town pat-

ronage.

THE CAT’S MEOW, with Harry Langdon.—

•

Not near as good as “Smile, Please.” A very

weak comedy. Two reels.—H. J. Egan, American
theatre, Wautoma, Wis.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

PROJECTIONIST AVAILABLE
PROJECTIONIST AVAILABLE: Best pro-

jection and maintenance work assured. Will go
any place. Reliable. Reference. Can come now.
Can do all repairing. Leonard Saulsbury, Royal
theatre, Palestine, 111.

THEATRE~FOR SALE
FOR SALE: Picture Theatre. Live Indiana

town of 30,000. Ideal location on Main Street.
Well equipped and excellent condition. Pipe
Organ worth $7500. Seats 350. Real proposition
for live man. Owner going East. Price $6,500,
for quick disposal. Write Manager, 218 E. Wal-
ton St., Kokomo, Indiana.

FOR SALE: $5000 down payment. Balance
like rent. Reason for selling—other business re-

quires my time. Address Post Office Box 1,

Belleville, 111.

FOR SALE: Only theatre in Illinois town of

1700 population. Open six nights. Business good.
Family reasons for selling. Write Oli, Exhibi-
tors Herald.

ORCHESTRA PIANO FOR SALE
FOR SALE; Rudolph Wurlitzer 10-A, Auto-

matic OtTchestra Piano attachment. Cash new
$7500. Sell for $2500 including 135 rolls. Am
installing large pipe organ and will not need
piano. Address F. H. Graaf, Estherville, la.

HOW IS THIS FOR BARGAIN?
BIG SIX-REEL dramatic subject “Pulse of

Life.” New print guaranteed. Excellent in case
of miss-out or for road-show use. Price $45.00
—half cash. Balance C. O. D. Rewind examina-
tion. Act quickly. This is one chance in a

thousand. A. D. Hotaling, 9 East Robinson
Avenue, Orlando, Fla.

MANAGER AVAILABLE
WANTED: To rent or manage picture show

in town of 3000 to 10,000 population. Advise
at once. O. E. Parks, Box 243, Perry, Ga.

GENERAL MANAGER WANTED
WANTED: Thoroughly experienced combina-

tion vaudeville and motion picture general man-
ager for chain of theatres. Unusual connection
if you can qualify. State particulars. Address
GG, Exhibitors Herald.

EQUIPMENT BARGAINS
FOR SALE: Veneer and Upholstered Theatre

Chairs. Condition guaranteed. Also Projection
Machines, etc. Chicago Theatre Equipment Co.,

538 So. Dearborn St., Chicago, 111.

COMMENCEMENT DAY, with Our Gang.—

A

good comedy. They please the kids ana grown-
ups. Print good. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, Iowa.—Small
town patronage.

GOOD RIDDANCE, with Paul Parrot.—

A

dandy comedy all the way through. Certainly

made ’em laugh. If your business is off. then
run comedies and watch it improve. No ped-

dling in this one and as good as two reels.

—

George Khattar, Khattar’s theatre, Sydney, N.
S., Canada.—General patronage.

THE GREAT OUTDOORS, with the Spat
Family.—Fair.—Roy W. Adams, Pastime theatre.

Mason, Mich.—Small town patronage.

HIS NEW MAMMA, with Harry Langdon.—

A

real comedy. All of his are good and they get
the laughs. Print good. Two reels.—W. T.

Waugh, Empress theatre, Grundy Center, Iowa.—
Small town patronage.

JUBILO, JR., with Our Gang.—A good com-
edy. Rogers is also in it. Different from the
other Gangs. Print good. Two reels.—W. T.

Waugh, Empress theatre. Grundy Center, Iowa.

—

Small town patronage.

THE LION AND THE SOUSE, a Mack Sen-
nett comedy.—This is an extra good Mack Sennett
comedy and the lion in this is enough to make
most anybody laugh. Two reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

THE LION AND THE SOUSE, a Mack Sen-
nett comedy.—A good comedy, but not as good as

some of the other Sennetts. Print good. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, Iowa.—Small town patronage.

PICK AND SHOVEL, with Paul Parrott.—

A

nice laugh getter. Pleased all who enjoy com-
edies. Buy some of these one reelers and run
them every chance, and you’ll be surprised at the
results. One reel.—George Khattar, Khattor’s
theatre, Sydney, N. S., Canada.—General pat-

ronage.

POLITICAL PULL, with the Spat Family.

—

One of the best Spats that we have used. They
go over fair. Print fair. Two reels.—W. T.

Waugh. Empress theatre, Grundy Center, Iowa.

—

Small town patronage.

PUBLICITY PAYS, with Charley Chase.—

A

fair comedy. Not as good as some of his others.

Print fair. One reel.—W. T. Waugh, Empress
theatre. Grundy Center, Iowa.—Small town pat-

ronage.

ROUGHING IT, with the Spat Family.—An
improvement over the others. They will laugh
at this. Print fair. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, Iowa.—Small
town patronage.

SMITHY, with Stan Laurel.—A good comedy.
—Roy W. Adams, Pastime theatre. Mason, Mich.
—Small town patronage.

SPIKES AND BLOOMERS, a Sportlight.—One
of the best Sports we have ever used. These
subjects are good for a while, but my people get
tired of them, so I’ve concelled about eight or
ten of them. Will go all right, but one every
two weeks for a year gets tiresome. One reel.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

TAKE THE AIR, with Paul Parrott.—The kids

got a lot of laughs out of this so it must have

been good. Any time you can make the kids
laugh, you can bet the comedy was there. One
reel.—Wm. E. Tragsdorf, Trags theatre. Neills-
ville, Wis.—Small town patronage.

WALL STREET BLUES, a Mack Sennett com-
edy.—These Sennetts are hal'd to beat. This is

one of the best. Print good. Two reels.—W. T.
Waugh, Empress theatre, Grundy Center, Iowa.

—

Small town patronage.

WHY ELEPHANTS LEAVE HOME.—A good
novelty for a change. Ran with “Girl Shy.”
Print good. Two reels.—W. T. Waugh. Empress
theatre, Grundy Center, Iowa.—Small town pat-
ronage.

YOUNG MR. JAZZ, with Harold Lloyd.—Don’t
show these old timers unless you want to kill

Lloyd and hurt yourself. One reel.—Ryan &
Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

PARAMOUNT
THE SCREEN IDOL, a Mack Sennett comedy.

—Just fair. Two reels.—A. C. Betts, Powers
theatre. Red Creek. N. Y.—Small town patronage.

UNIVERSAL
INTERNATIONAL NEWS No. 86.—One har-

rowing scene in this. Auto racers sideswipe

and driver is hurled through the air toward the
camera in path of rolling machine and killed. It

gave me the creeps. (I used to follow the game
in the old stock car days.) One reel.—Frank
Sabin, Majestic theatre. Eureka, Mont.—Small
town patronage.

LOFTY MARRIAGE, with Jack Earl.—Another
good comedy. Two reels.—W. D. Patrick, Strand
theatre, Dothan, Ala.—General patronage.

ON ACCOUNT, with Baby Peggy.—Excellent.

Baby Peggy in a two reeler that’s a knockout.
Had ’em laughing from start to the very end.

Buy ’em and reap. Two reels.—George Khattar,
Khattar’s theatre, Sydney. N. S., Canada.

—

General patronage.

ONE WET NIGHT.—Not much to this. A very
few laughs. Film good. One reel.—W. A.
Dorsechlag, Strand theatre. Ransom. Kan.—Small
town patronage.

PAGING MONEY.—A comedy that will help

out any feature picture. Two reels.—W. D. Pat-
rick, Strand theatre, Dothan, Ala.—General pat-

ronage.

TAXI TAXI.—If you are running comedies,

don’t overlook this one. The kids eat it up. and
the grownups too. Two reels.—W. D. Patrick,

Strand theatre, Dothan, Ala.—General patronage.

VITAGRAPH
GALL AND GOLF, with Larry Semon.—-A fine

comedy. Went over good here. Run this with
“Robin Hood.” One reel.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patronage.

STATE RIGHTS
THE DENTIST (C. B. C.), with the Hallroom

Boys.—Would have been a good comedy but the

reels were short. Print out of New Orleans.

Two reels.—W. D. Patrick, Strand theatre,

Dothan, Ala.—General patronage.

THIS IS THE LIFE (C. B. C.), with the Hall-

room Boys.—This is one of the best comedies we
have had the chance to show. The house was in

an uproar. You could not want more. Two reels.

—W. D. Patrick. Strand theatre. Dothan. Ala.

—

General patronage.

COMING
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[THE FILM MART]
ik. „

Vitagraph
MAE MARSH will be featured in the
forthcoming Vitagraph production by J.

Stuart Blackton “In the Garden of
Charity,’’ an adaptation of Basil King’s
popular novel. . . .Jay Pilcher, who
has written scripts for many of Vita-
graph’s productions, has finished the
script for “Baree, Son of Kazan.” David
Smith will direct the picture.

XXX
“COVERING THE country like a

blanket” is the way Vitagraph de-
scribes bookings on “Captain Blood,”
Rafael Sabatini’s story featuring J. War-
ren Kerrigan and Jean Paige which has
been so widely acclaimed. An extraor-
dinary number of e.xhibitors retained the
special for longer runs than were sched-

uled originally, the company reports.

Universal

“WINNIE O’WYNN,” popular heroine
of Bertram Atkey’s stories in the Sat-

urday Evening Post, is to come to the
screen in the person of Laura la Plante.
Rights to these stories have been pur-
chased by Universal and it is planned to

make them into a series of pictures.

Nineteen of the stories have been pub-
lished thus far. XXX
HOOT GIBSON has completed “The
Taming of the West,” his latest Uni-

versal picture which .\rthur Rossan
directed. He is now preparing to start

work in “Dark Rosaleen” with Clifford

Smith directing. The latter is a novel
by Max Brand. . . . Margaret Quim-
by, former Follies beauty and dancer,
who played leading lady for Jack Demp-
sey in his “Fight and Win” pictures, has
been signed to a long term contract by
Universal. XXX
“THE GOOSE WOMAN,” Rex Beach’s

novel is being scenarized at Universal
City. It will be a Clarence Brown pro-
duction featuring an elaborate cast. . . .

Universal reports that 3,000 persons are

working in the big opera scenes in Lon

Chaney’s forthcoming production “The
Phantom of the Opera.”

Warner Brothers
WORK IS ready to be started on Rin-

Tin-Tin’s new picture “Tracked in the
Snow Country.” An interesting feature

of this film is the fact that Rin-Tin-
Tin’s young offspring does a double for

his proud parent as a puppy in the op-
ening scenes. Herman Raymaker will

direct the production.

XXX
ALICE COLDER’S novel “The Dear

Pretender” has been completed by Mai
St. Clair and will be published by War-
ner Brothers under the title “On Thin
Ice.” Tom Moore is featured supportea
by Edith Roberts. . . . Purchase of

two novels for screening is announcea
by Warners. They are “Compromise”
by Jay Gelzer and “Rose of the World”
by Kathleen Norris.

Paramount
HAVING SPENT Christmas in New
York, Rod La Roque sailed Decem-

ber 27 on the Olympic to join the Para-
mount unit in Paris. He has recently

completed the leading male role in “The
Golden Bed,” directed by Cecil B. De
Alille in California. The unit, which in-

cludes Gloria Swanson, will soon be en-

gaged in filming “The Coast of Folly,”

exteriors of which will be shot in France
by Allen Dwan. Filming of the interiors

will be made later at the Long Island

studio. XXX
A GREAT TRIBUTE was paid the

motion picture industry in Great Brit-

ain December 1 when a royal command
film performance of “Monsieur Beau-
caire” was held at Sandringham Castle

as the feature of a surprise program
arranged in honor of the eightieth birth-

day of Queen Alexandra. The royal

command was issued to Reginald C.

Bromhead, managing director of the

Gaumont Company, Ltd., who selected

the Paramount picture from among
scores of available subjects. Inasmuch

as the Queen is fond of the story in the
original she is reported as having en-
joyed immensely its presentation in mo-
tion picture form. . . . With “Wan-
derer of the Wasteland” on its opening
bill the Imperial theatre recently was
put into operation in Seneca, Mo.

Metro-Goldwyn-Mayer
RAPID PROGRESS is being made by

Victor Seastrom, Metro director, in

the production, recently titled “Confes-
sions of a Queen,” which he began short-
ly after completing “He Who Gets
Slapped.” John Bowers has already
completed his role in the film and has
arrived in New York. . . . “'^he
Summons,” written by Katherine New-
lin Burt, has been given another name,
“The Way of a Girl.” Eleanor Board-
man is the “girl” of the story while Matt
Moore and William Russel have leading
male roles. . . . Among other arrivals
in New York is that of Marguerite de
la Motte, leading woman in “Cheaper to
Marry.” XXX
STUDIO EXECUTIVES were pleased
with the way King Vidor handled the

film version of “Wife of the Centaur,”
the novel by Cyril Hume. Due to his

manifest skill in that picture he was
immediately assigned to direct “Proud
Flesh,’ which is similar to the first. . . .

“The Hairpin Duchess” will be a Metro
production when this novel of Alice
Woods’ reaches the screen. The book,
a best seller, was bought by the film

company this week. . . . Another pur-
chase of Metro is “Coney Island,” writ-
ten by Austin Parker, writer for the
Saturday Evening Post.

XXX
“THE SQUARE PEG,” a well remem-

bered Broadway success, has been re-

named “The Denial”; and it is said it

will be the next production of Aletro.

Victor Schertzinger is ready to

start shooting the screen version of the
Elinor Glyn novel, “Man and Maid.”

Producers Distributing Corp.
THE STAGE STARS, Weber and

Fields, Joe and Lew, to be informal,
have arrived in I.os Angeles to begin
work on the screen adaptation of

“Friendly Enemies,” which will be pro-
duced by the Producers Distributing
Corporation. Actual production will

begin immediately as several weeks have
already been spent in the preparation for

the filming. Lucille Lee Stewart has
also arrived in Los Angeles, having been
assigned to the leading feminine role in

the picture.

Principal Pictures Corp.
THE ENGAGEMENT of “The Mine
With the Iron Door,” at the Randolph

theatre, Chicago, was preceded by a vast

campaign for publicity. It is reported
that the effort of Irving M. Lesser, vice-

president of the Principal Pictures Cor-
poration, brought results. The manage-
ment of the theatre put out seventy-five

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION
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Three scenes from "Madame Sans-Gene” the Famous Players-Lasky production in which Gloria Swanson is starred, and
which was produced abroad under the direction of Leonce Perret.

“24” sheets, one hundred “6” sheets, 200
“3” sheets and 500 “1” sheets. A special

book mark was printed and distributed

in the public libraries. Cooperative
window displays were eflfected with
more than 200 stores in and outside of

the loop district. Mae Tinee, of the

Chicago Tribune, referring to the pro-

duction itself, said: “It has been amaz-
ingly well done.”

Rayart Pictures Corp.

RIGHTS TO SEVERAL Rayart pic-

tures were sold by W. Ray Johnston,
president of the Rayart Pictures, to Irv-

ing Mandel, of Security Pictures, and
J. W. Williams, of the Independent Film
Company, of Dallas, while he was en

route to Los Angeles recently. Mandel
purchased the rights for Northern Illi-

nois and Indianapolis on the series of

six H. I. Brown comedy dramas starring

Reed Howes ;
the 101 Ranch Production,

“Trail Dust”; Street of Tears”; and
“Safeguarded,” with Eva Novak. Wil-
liams bought rights for Texas, Okla-
homa and Arkansas on the fifteen epi-

sode fast action serial produced by Dell

Henderson, “Battling Brewster.’

First National

COSTUMES DEPICTING every na-

tionality and every walk of life are

said to be found in the production now
under way entitled “One Way Streets,”

a First National attraction in which
Marjorie Daw is cast in the leading role.

Miss Daw will reveal to the public her
ability as an emotional artist in a greater
measure than hitherto afforded in her
past ingenue parts. Along with her will

be featured Anna Q. Nilsson and Ben
Lyons. XXX
THE ARRIVAL in New York of Frank
Lloyd will bring a discussion of his

plans and a visit to many of the Broad-
way productions from which it is ex-

pected that he will draw ideas for forth-

coming subjects. . . . Announcement
is made by First National of the pur-

chase of the screen rights to “The Des-
ert Flower,” the new play by Don Mul-
lally, the author of “Conscience,”

current on Broadway. “The Desert
Flower” is a play of primitive love and
passion and has aroused much discus-

sion. . . . Director Robert G. Vignola
has begun to shoot Zoe Atkins’ “De-
classe,” the next Corinne Griffith produc-

tion for First National release.

XXX
BRADLEY KING has recently com-

pleted adaptation of “Declasse.” Her
service has been obtained for other fu-

ture productions. . . . John Stahl is

about ready to begin photography on his

next Louis B. Mayer production for
First National release, “Fashions for

Men,” from Ferenc Alolnar’s famous
comedy. Lewis Stone will have the lead-

ing role. . . . Colleen Moore will be
assisted in her cast in “Sally” by Captain
E. H. Calvert in the role of Richard
Farquar.

F. B. O.
MARY CARR heads a cast, including
Kenneth Harlan, Priscilla Bonner, and

others, in a film adapted from the novel
of Elizabeth Cooper, “Drusilla with a
Million.” F. Harmon Weight, who
filmed “On the Stroke of Three,” is

handling the megaphone on the new at-

traction. . . . “Breed of the Border”
is the title of the third Harry Carson-
Lefty Flynn Western production. The
story was published from the pen of
William D. Hoffman.

XXX
A JEALOUS APACHE girl is the role
which Renee Adoree will undertake in

“Parisian Nights,” which is being started
by Gothic Pictures Corporation at the
F. B. O. lot. She has recently returned
from a trip to Lake Rahoe where she
recuperated from illness. A1 Santell will

direct. A feature is the staging of a
conflict among the dwellers of the sub-
terranean passages of Paris which is

said to have occurred following the
world war. XXX
IN OPPOSITE ROLES in “Parisian
Nights” will be found Lou Tellegen

and Elaine Hammerstein in this curious
story of the French Apaches.
Sight unseen the new H. C. Witwer
series, “Alex the Great,” has been made
the subject of a contract with Smith
Amusement Company, Warren, O. The
Witwer picture is now being shot on the

F. B. O. lot. . . . Fred Kennedy Myton,

screen writer, has been added to the
scenario staff of F. B. O.

Associated Exhibitors
CHANGES OF TITLE are announced
from the office of J. S. Woody, gen-

eral manager of Associated Exhibitors,
for three releases on the Associated
schedule. “The Ultimate Good,” will be
released under the title of “Bad Com-
pany”; the Douglas MacLean produc-
tion, “Sky High,” will be released as
“Introduce Me”; and “The Great Air
Mail Robbbery” will come out under the
name of “The Sky Raider.”

XXX
SUITABLE CUTS are being made on

the eighty thousand feet of film shot
on “The Sky Raider” in order to pre-
sent the picture in March with a desir-
able length. Later additions to the cast
of this Jack Lait story include Charles
Dc Forrest, Eduarde Durand, and Wil-
ton Lackeye. Others already named in

the cast are Gladys Walton, Jacqueline
Logan, Captain Nungesser, Walter Mil-
ler, Lawrence Davidson, Ida Darling,
and Theodore Babcock.

Wilson-Wetherald Productions
“THE WHITE MICE” is to be the title

of the first picture to be made by
Wilson-Wetherald Productions of which
Clayton B. Davis is production manager.
This picture will be made in New York
in Kelley colors. Edward H. Griffith

will direct.

C. B. C.
A SPECIAL CAMPAIGN for the ad-

vertisement of “The Midnight Ex-
press” has been planned for the first run
of the picture at the Strand theatre in

Providence, R. I. Floats and heralds

NOW BOOKING
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will be features of the program planned.
. . . Harry Cohn has signed Charlie
Murray to play in the coming C. B. C.

attraction, “Who Cares?” . . . Com-
monwealth Film Exchange of New
York has booked the Columbia picture,

“The Foolish Virgin,” over the entire

Keith Circuit, starting January 5.

XXX
ELAINE HAMMERSTEIN has com-

pleted work on her third production
for Columbia, “One Glorious Night.”
The lesson of the story seeks to prove
that a girl cannot successfully depend
on the pleasures of wealth for the es-

sence of happiness. ... A cablegram
from Pathe Freres Cinema, Ltd., Lon-
don, recently, told of the special showing
given on December 17 at the Rialto the-

atre, where the exhibitors expressed
much enthusiasm concerning the work
of Miss Hammerstein in “The Midnight
Express.”

B. P. Schulberg

“FREE TO LOVE”, the first of six new
stories on the Schulberg program, has

been placed in production. Frank
O’Connor has been signed to direct it.

Clara Bow heads the cast, others being
Raymond McKee, Francis Feeney, Hal-
1am Cooley, Winter Hall and Charles
Mailes. XXX
SCHULBERG will soon put into pro-

duction David Belasco’s play, “The
Boomerang”, which Gasnier will direct

with Clara Bow in the leading role.

. . . . The first print of Frederick
Orin Bartlett’s novel, “The Triflers”,

which Gasnier directed has been shipped
to the East. Mae Busch, Frank Mayo,
Elliott Dexter, Walter Hiers, Eva
Novak and others are in it.

Cosmopolitan

MARION DAVIES, star of “Janice
Meredith,” the new Cosmopolitan pic-

ture based on the late Paul Leicester
Ford’s romance of the American Revolu-
tion by the same name, has presented
to the Lexington Historical Society, of

Massachusetts, five photographs repro-
duced from the new film depicting
scenes of the Battle of Lexington. Mem-
bers of the Lexington Historical Society
witnessed a performance of “Janice
Meredith” in Boston a week ago and
were so highly pleased with the authen-
ticity and accuracy with which the Lex-
ington scenes were reproduced upon the
screen, that they, through Edwin D.
Worthen, custodian of the society, made
a special request that they have repro-
ductions of the same for their permanent
collection.

Fox
THE REFUSAL of Tony, the wonder
horse of Tom Mix, to impersonate a

feminine role, is the reason for a new
entrant in the new Mix picture, “Dick
Turpin.” The horse that the riding ac-
tor uses in this picture is Black Bess.
To make up for the absence of Tony in

the cast Buck Jones was drafted to do
some daring stunts but the name of

Jones is entirely left out of the cast.

Another feature of “Dick Tur-
pin” is the appearance of Kathleen My-
ers, a beautiful new Fox discovery, in

the leading female role.XXX
THE WILLIAM FOX version of “The
Man Who Came Bock,” the Jules Eck-

ert Goodman stage success, has been
given an unusual first run booking in all

sections of the country, according to the
reports received by Fox. . . . Fernando
E. Delgado, Fox News cameraman, who
recently left for Cuba to record photo-
graphically the native beauty of island

scenes, has been received with open
arms by government officials who have
promised him their hearty cooperation.

X X X

AFTER A SEARCH for a more useful

and appropriate title for the new pic-

ture, “The Man Without a Country,” it

has been decided to release the picture

under the title given it by the author.

Educational
A REPRESENTATIVE PROGRAM of

short subjects, consisting of “French
Pastry,” a two reel Bobby Vernon pro-
duction; “Have Mercy,” a Cameo com-
edy with Cliff Bowes, Virginia Vance
and Phil Dunham; “Low Tide,” a Mer-
maid comedy with Ned Sparks and Peg
O’Neill, and a Christie comedy, as yet

untitled, in which Jimmie Adams will

appear, has been arranged for the Jan-
uary releases of Educational. . . . The
twice-a-week issue of Educational’s news
reel, Kinograms, will be continued as

heretofore. . . The winner of a

beauty contest in Georgia, Miss Estelle

Bradley, of Atlanta, has been chosen by
Lige Conley for his new leading woman.XXX
TWO NEW PICTURES are being
made by the Christie companies.

“Smoked Out” is the title of one in

which Jimmie Adams will appear. With
Vera Steadman as his leading woman
Neal Burns will appear in the comedy
“Sea Legs.” On board the steamer, Ruth
Alexander, which plies along the Coast
ports, is the setting for the major por-

tion of the new Burns comedy. . . .

The Rivoli theatre. New York, has
booked the Lloyd Hamilton comedy,
“Crushed,” for a week’s run.
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The Autobiography
of Thomas H. Inee;

Chapters 9 and 10
{Continued from page 33 )

tomorrow take its rightful place in the
onward march of progress? I, for one,

pledge myself to this task.

The demand for better pictures is uni-
versal. On that point we all agree. But
the demand brings up the question

—

What constitutes better pictures? This
question must be answered first by the
producer and finally by the public itself,

for in the final analysis the public is the
court of appeal on the merits of a pic-

ture. It is in their hands to make it

or break it.

But the producer with insight and a

real desire to perfect his act can, and
must, feel the pulse of the vast American
audience, and anticipate its desires and
demands. XXX

I hold it not only a duty, but a priv-

ilege to study carefully the reactions of

various types of pictures on the average
audience, for only in that way can I

reach my conclusions and give my inter-

pretation of what constitutes better pic-

tures.

The really successful photodrama of
today, and I believe tomorrow, is one
that catches the interest and holds the
eager attention through sheer force of

humanness and fidelity to the detail of

life. The day has long since passed
when our characters move like marion-
ettes across the screen.

The public demands, and justly so, the

faithful portrayal of life as it is lived by
real flesh and blood people in all its

various walks. They demand true char-
acterizations, that they may see them-
selves reflected on the screen. The
problems of human existence vary only
in degrees. Basically they are identical

and fundamental. Therefore, a picture
with forced dramatic situations and emo-
tions does not ring true. It is based
upon a false premise and the audience
leaves the theatre dissatisfied and uncon-
vinced.

10. Deeply Human
Stories Essential

TO BE truly successful, the motion pic-

ture of today must be written and
produced by students of human nature,
who can portray faithfully the problems
and desires of the human family and
hold up the mirror of life, so that we
may see ourselves in circumstances and
surroundings that are familiar to us.

But that is not all. Seeing those
everyday things of life worked out on
the screen to successful or unsuccessful
issues, as the case may be, we will get a

new angle, perhaps, on how to handle
out particular problems. Seeing real

characters with real problems to solve,

which parallel our own, we will get re-

actions that, in many instances, will give

us the courage to meet our own issues

and to handle them to our own satisfac-

tion. Nor do I mean by that that the
screen must preach. That is not its mis-
sion. It must entertain and give us the
form of amusement that relaxes and at

the same time stimulates, but it must do
this through the portrayal of life as we
know it. It must give us something to

enhance the value of our own lives,

which are too often drab and depressing.
^ ^

It makes no difference whether the

story is a comedy, a tragedy or a straight

dramatic exposition of life, so long as it

rings true and gives us life as we know
it, and something to take away with us

NOW BOOKING



EXHIBITORS HERALD 63

The members of Southern California Editorial Association once visited the Ince
Studios, Culver City, and learned from Thomas H. Ince the problems con-
fronting a producer, afterwards pledging allegiance to the industry. John
King, president of the Association, and Mr. Ince are in the centre-foreground.
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that is finer and bigger than we have
ever known before.

A striking instance of this comes to

mind which had just that result. A play

was put on the stage several years ago
which was a brilliant comedy. I use

that term in its finest sense. It was not

a frothy farce. It was a story which
dealt with one of the accepted tragedies

of life, and would have been treated as

such by nine out of ten playwrights.

But this particular playwright chose to

treat his theme as a comedy.

The principal character was played by
a woman of perhaps forty, who had been
jilted by her lover on the eve of her
wedding, twenty years before. Instead
of accepting this condition as a tragedy
and allowing it to cloud her life, she
overcame it and developed into a woman
of poise, charm and power, handling her
life with that light touch that laughs at

grim tragedy, and handling all she came
in contact with as she would handle
pawns on a chessboard, bring them to

her feet as willing victims of her charm
and beauty of nature.

*

It is not the story that I wish to dwell
upon, but the effect it had upon the audi-
ence. At the end of the first act the
middle aged persons in the audience
were sitting up with a new sense of their

own power and importance. At the end
of the second act there was a sparkle in

the eyes of those who had felt that life

was slipping into the background. When
the curtain fell on the last act, which
was the final triumph of the jilted lady,

there was a tumultous applause and in

the faces of the audience there was a

look that bespoke a new lease on life

and a courage to handle the problems
that were uppermost in their own lives.

That play was a slice of life, faithfully

portrayed. There was not one action
that did not ring true, not one character-
ization that was false, and its effect

crashed across the footlights and found
a response in the hearts of all who
saw it.

When pictures were “in their infancy,”
but a few short years ago, the one idea
seemed to be to make something hap-
pen on the screen. Action, and more
action, with little thought of making that
action portray emotions and true ex-
periences of life.

Action is absolutely essential to the
successful photoplay. Without it there
would be no screen drama, but it must
be action which conveys the co-ordina-
tion of mind, heart and body, rather
than meaningless action alone. Because
of this, a distinct technique of creating
screen material has developed and is in

the process of larger and fuller develop-
ment.

In the last few years there has been

an enormous demand for rights to the
published story and the successful play,

but the field for that type of material is

becoming exhausted. Furthermore the
producers are realizing that the pub-
lished story and play are not always
adapted to the screen, although “double
hits” are frequently achieved.

For a sustained and consistent source
of photoplay material, however, the

screen must develop its own writers, men
and women who possess insight into the

lives and emotions of their fellow human
beings, and who are able to depict the
characterizations about them with sin-

cerity and simplicity.

* * *

The theme or keynote of the story
must be REAL. It must be based upon
a fundamental principle of life, some-
thing which every man and woman
knows in common with his neighbor;
some underlying basis of human exis-

tence which touches the lives of the
laborer or the capitalist, the shop girl

or the queen. The theme must be a

universal language—love, greed, sacrifice,

fear or any emotion which is generally
known.

Building on the theme, the plot would

be no less o'fi^ of sincerity and simplicity.

It should have one clearly defined, logi-

cal thread running unbrokenly through
the story, with the counter plots con-
verging to the main thread of the story
and never distracting the attention
from it.

I ’lots should be constructed UP, not
DOWN. Situations and episodes should
be gauged to lead to a climax that will

accentuate all preceding scenes. The
climax should be strong, virile, pictur-

esque, colorful—redolent of life’s pas-
sions.

Many writers have fallen short of their

mark because they opened their plot
with a “crash,” so to speak, and depend-
ing on this intensity at the start allowed
interest to lag, through failure to pro-
vide subsequent situations and climaxes
of real dramatic merit.

Works of 30 Popular
Authors on Warners*
New Season Program

{Special to Exhibitors Herald)

NEW YORK, Dec. 30.—With the idea
of completing their present program by
February 1, Warner Bros, are busy per-

fecting plans for the 1925-26 season.

“Every Warner Day a Day of Profit” will

he the slogan for next year.

The works of more than thirty popular
authors w'ill be represented in the output
next season, it is announced. Announce-
ment of the books purchased will soon be

made just as soon as several minor details

are adjusted. Included in the stories to

be filmed are works by Arthur Somers
Roche, E. Phillips Oppenheim, Ruth Cross,

Charles Hanson Towne, Kathleen Norris,

Carolyn Wells, Sophia Kerr, H. C. Witwer,
Wallace Irwin, Frank Craven, George Barr
McCutcheon, Rube Goldberg, George
Agnew Chamberlain, Meade Minnigerode,
Ruby M. Ayers, Stephen McKenna, Gertie

Wentworth James, Flavia Chaudoin Dafoe,
Mrs. Jay Gelzer, and others.

BOOKING
ROOUCERS DISTRIBUTING CORPORATION
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COLD SNAP PUTS
DENT IN HOLIDAY
BUSINESS IN JUPIST

St. Louis and Other Cities in

Grip of Storms and Sub-
Zero IJ’eather

(Special to Exhibitors Herald)

ST. LOUIS, ^10., Dec. 30.—Motion pic-
ture exhibitors of St. Louis and \icinity

were hit hard by the severe blizzard that
swept down on the district on the night of
December 18, the cold snap continuing over
Sunday.
Prior to the freeze twenty-four hours of

a cold driving rain dampened the ardor of
motion picture fans, and as a result box
office receipts suffered.

In the pre-Christmas lull the exhibitors
in large numbers had set in attractive
shows in order to hold business up to a
standard, making the slump in business all

the harder to take.

The storm was the worst in thirty-six
years, according to St. Louis Weather De-
partment officials. So under the circum-
stances the theatre men were entitled to
sing the blues.

Illinois and other mid-west states were
also caught in the grip of the storm and
cold snap, in many instances causing the
theatres to close.

5{C * ^

Crossed electric light wires under the
stage of the Palace theatre, 1310-12 Frank-
lin avenue, St. Louis, Mo., started a fire

at 4:50 a. m. Tuesday, December 16. The
building, a two-story brick affair, was dam-
aged approximately $4,000. Jesse Horwitz,
5044 V^ernon avenue, owner of the the-

atre, estimated the damage to the theatre
equipment, etc., at $500. D. Raighman, 1115
Franklin axenue, owns the building.

^

John H. Havlin, 77 years old, of Cin-
cinnati, O., who died in Aliami, Fla., on
December 17, was well known to the

amusement seekers of St. Louis. His famed
Havlin theatre. Sixth and Walnut streets,

for many years was the home of blood

and thunder melodramas of the most ap-
proved type. State melodrama declined

with the advent of the movies and Hav-
lin’s theatre here was forced to close about
twelve years ago. It was recently torn

down to make way for a modern commer-
cial parking garage.

* * *

John Walsh, city salesman for F. B. O.,

won a $50 prize in the recent sales contest

staged by that organization.

ILLINOIS LEAGUE
ENJOYING STEADY
GROIFTH SAYS HOPE

Announces Names of Si.v

Theatres Who Are Now in

Organization
(Special to Exhibitors Herald)

The Illinois M. P. T. O. is adding new
members to its roster every week, accord-

ing to a report from Joseph Hopp, manag-
in.g director and in charge of the mem-
bersh p committee of the organization. Mr.
Hopp reports the enrollment of the fol-

lowing new members recently

:

C. A. Grand, Woodbine theatre, Car-

thage, 111.; Don W. Wright, Lawford the-

atre, Havana, 111. ;
William A. Clark, Castle

theatre, also of Havana; Rodman Grigsby,

Grand theatre, Blandisville
;

A. C. King,

El Paso, and Bert Norton, Kozy theatre.

Eureka, 111.

^ ^

Rodman Grigslw, an enterprising new-
comer to the picture business, has under
construction at Blandisville, 111., a modern
brick theatre which will have a seating

capacity of 400. The structure will be

completed March 1 and the theatre will

be known as the Grand.

Edgar Hopp, well known film camera-

man, has been in Tennessee and Georgia

filming local pictures for several weeks
past. The crew with him includes S. A.

Patterson, who has had experience as a

director in England and L. Segal and Alax

Hermann, both well known in Chicago film

circles.

1924 GREATEST
YEAR IN KANSAS

IS COOK’S BOAST
Says Exhibitors Are Sold on

Organization and Body
Is Strong

(Special to Exhibitors Herald)

KANSAS CITY, KAN., Dec. 30.—In a
letter, which will be mailed to members of
the AI. P. T. O., Kansas and Missouri next
week, is a summarization which leaves no
doubt but that 1924 was the greatest year,
from a Standpoint of finance, progress and
morale, ever experienced by exhibitors of
the two states.

“I realize, of course, that Christmas an-
nouncements are made more or less on a
‘wholesale’ scale,” said C. E. Cook, business
manager, “but there are some advance-
ments in Kansas and Missouri which
should not be overlooked. First, we have,
through organization, so educated the ex-
hibitor that no longer will he sign con-
tracts at random with an irresponsible type
of salesman, who promises an abundance
of exploitation and advertising. Second,
we have taught the exhibitor that fighting
his battles individually is a tough assign-
ment. He now is ‘sold’ on organization.
Third, and most important of all, the

M. P. T. O. A., Kansas and Missouri is

now upon such a strong footing that we
can cease being selfish in looking after our
own affairs only. A large part of our
work for 1925 will consist in reaching out
to aid other weaker state organizations in

gaining a more firm foothold. We intend
to put our shoulders to the wheel with
Allied State Organizations and combat all

adverse national and state legislation. We
will not overlook any tasks within our own
association, but we feel now that we are

able to walk alone and aid others. What
greater work could we do?”

}{c ^

Can an exhibitor exploit himself to

another exhibitor? That’s exactly what
will be attempted in Kansas in a few davs,

unless the plans of C. E. Cook, business

manager of the AI. P. T. O., Kansas and
Alissouri, and A'l. B. Shanberg, a director

of the organization and an official of the

Midland Circuit of Theatres, Hutchinson,
Kan., go amiss. As a formal opening of

the huge membership drive to be con-

ducted, Mr. Cook and Air. Shanberg have
arranged an airplane trip through many of

the principal cities of Kansas, the plane

being owned by Mr. Shanberg. Topeka,
Hutchinson, Junction City, Salina and
Wichita will be visited. Prior to the flight

a unique card of announcement will be

mailed all exhibitors in the towns to be

visited. At the top of the card in large

lettering is ; “Rollin’ The Rounds !” In the

middle is a sketch of a popular brand of

motor car, pushing a huge medicine ball

up a hill. At the bottom is the wording;
“Will see you— . ‘Doc’ Cook.”
The flight will be made for nothing more

than to “exploit” organization to exhib-

itors. Incidentally, a tie-up with all local

newspaper will be effected.

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION

Priscilla Dean

GUro<
DinctBd fav CHET WITHCY
Adapted byHARVEY GATES -frem
cbe novel t^IZOLA FORRECTEPw

^HUNT STROMBERGPRODUCTION

PrsMnlad
br
HUNT
STROM.
BERG MM

k CHARLES
R.
ROGERS
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CHICAGO PERSONALITIES
By J. R. M.

~- ~

Carl Sandburg Recommends

In the Chicago Daily News

Bex BERVE, the midwest champion
heavyweight theatre owner, of the

Majestic at Rochelle, and the Black-
hawk, Oregon, 111., was a Chicago visitor

last week.
* * *

Jack Hoeffler of the Orpheum theatre,

Quincy, 111., was registered at the Sherman
Hotel, last week, doing his holiday shop-
ping along Film Row.

* * *

W. T. and T. C. Pearce of the Peerless
theatre, Kewaunee, 111., paid the First

National exchange a visit.

* * *

Jack Howland, country salesman who
stands 2nd on the First National honor
roll of the ten leading salesmen in the
U. S. A. week ending Dec. 6, has aban-
doned his Maxwell and is now speeding
around the territory in a Blue Streak Mas-
ter Six Buick.

The Brookfield theatre has been sold by
H. A. Campbell of Brookfield, 111., to Earl
Johnson, of Berwyn.

* >
1:

D. O. Reese, Pathe salesman, had the
misfortune to be struck by an interurban
train at Austin boulevard, a week ago, and
as a result his flivver is out of commis-
sion and he is wearing patches on his head.

* sK *

The boys of the Pathe office got together
and gave Manager Fred C. Aiken a beauti-

ful golf bag filled with the finest outfit of
clubs. Now Fred has to make good on
his scores the poor quality of which he
says was due to crooked sticks or some-
thing.

^ >{c ^

Rob Theatre Man
Paul Sittner of the old Criterion theatre,

while enjoying a quiet game of pinochle
at the Sheridan club with friends, was held
up on Sunday, Dec. 21 and robbed of $125
cash and a diamond ring. The bandits
made Paul and his companions hold their

arms aloft for over an hour while they
ransacked the place.

* * *

The country salesmen of First National
presented W. W. Brumberg with a beau-
tiful solid silver wrist watch.

* * *

The Shadows theatre (there’s an unique
name for you for a picture theatre), of
Amboy, 111., has changed hands, Messrs.
Ellis & McDonald having sold out to G. A.
Campbell.

Eddie Grossman has a new special 9-reel

feature “Sacrifice” which he is going to

road show. He has employed J. L. New-
man as exploiteer.

* ^ *

Mrs. David Heilman, wife of manager
of the Reelcraft exchange, was held up
and robbed of a fur coat, money and rings

in the lobby of her flat last Monday after-

noon.
^

The Marquette and Highway theatres.

Stern and Myers, have reduced admissions
to 25 and 10 cents, according to an an-
nouncement on their screens.

* * *

Harrison and Goodman have taken over
the New Western theatre, from the Silver-

man and Coston circuit.

* * *

Morton Von Pragg, Universal salesman,
visited his relatives over the holidays at

Kansas City.
5^ ^

Thomas Gibbs has been added to the

Vitagraph sales staff by Manager J. A.
Steinson. He will cover Block E, South-
ern Illinois.

>{? j|< :Jc

Koletis & Comdat of the Rivoli theatre,

Monmouth, 111., have leased the Howard
theatre, Monmouth.

t- ^

Mrs. G. L. Sears, wife of city sales

manager First National, is seriosiily ill of
typhoid fever in St. Louis, Mo.

* *

Many film folk attended the funeral of

Sam Gans last Friday. Mr. Gans was for-

merly the owner of the Lyda theatre, 315
N. Cicero Avenue, and succumbed after a

brief illness of cancer.

J}c JK

Lou Reinheimer, proprietor of the Rose-
land-State theatre, 110th Place and Michi-
gan Avenue, fought and had arrested John
Augartis, of West 103rd Street, whom he
claimed passed a counterfeit $5 bill at the

box office two weeks ago. Police held Au-
gartis for the alleged offense.

^ Hi *

Truman Talley, of the Fox news serv-

ice, visited the local exchange last week.

* * *

Herman Lutz, Fox cameraman, left last

week for a trip to the Coast, which will

include a tour of Montana in the interests

of Fox News reel.

NOW BOOKING

HAROLD BELL
WRIGHT’S

“The MineWith the

Iron Door”
as among the better of

the current pictures.

‘‘Sam Wood has directed

this picture, assisted by able

photographers, and it is a speci-

men of an excellent way of

putting a novel on the screen.

“Furious and involved ac-

tion is seen in the closing reels,

plot, counterplot, surprise and
ambush.

“Dorothy Mackaill is the

feminine star who comes
through capably, while Pat

O’Malley does well in the lead-

ing male role. Robert Frazer

plays an Indian in a way we
have long wanted to see an In-

dian depicted in the films. Ray-
mond Hatton executes a

characterization of a mountain
poor white that might have
stepped out of a Sherwood An-
derson book.

“We recommend this film-

ing of a Harold Bell Wright
novel as among the better of

the current pictures, which
makes the first time we have so

declared any of Harold Bell

Wright’s books.

“Also we congratulate the

director, Sam Wood.”

GREIVER
PRODUCTIONS

831 SOUTH WABASH AVE.
CHICAGO, ILL.
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THEATRE CONSTRUCTION
AND EQUIPMENT

New Capitol theatre, Steubenville, O., being erected for the Tri-State Amusement
Company. The theatre will be completed in April and will have a seating
capacity of 1,200. It will cost approximately $300,000. C. C. & E. A. Weber
of Canton, Ohio, designed the Capitol.

Plans Milwaukee
Suburban Theatre

Costing $300,000

O HOREWOOD, Milwaukee’s exclusive

residential suburb, is finally to be in-

vaded by a commercial motion picture the-

atre.

Henry Goldman, Green Bay theatre man,
and his brother Joe, Milwaukee jeweler,

have announced plans for a 1,500 seat show
house and it appears that opposition that

has prevented previous attempts to build a

theatre there have been overcome success-

fully.

The theatre, according to the announce-
ment, will be part of a two story building

costing $300,000, which will house also a

number of apartments and stores. De-
tailed plans are being worked out and are

expected to be announced within a few
weeks.

Although the theatre is assured, indica-

tions are that when it opens to the public

it will be under the watchful eye of a vil-

lage censorship board.

Shorewood, with its population of ap-

proximately 8,000, has been a location that

numerous film men have at various times

sought to enter without success. More than

a year ago plans were announced by the

Kel Nau Amusement Co. for a theatre,

but no sooner had the plans become public

than indignation meetings were held and
a fight outlined on the ground that it was
too close to a parochial school. The mat-
ter finally landed in court, but for some
reason not announced the Amusement Co.

rescinded its plans and the project was
dropped.

Since then the only movies provided in

the village have been those shown in the

schoolhouse.

When the Goldman venture was an-

nounced a meeting of the village board was
called to consider the matter and after

the city attorney had reported there is no
law by which the theatre could be barred,

W. J. Hubbard, village president, declared

there would be no opposition.

“We have come to the conclusion that

sooner or later there must be a theatre in

Shorewood,” he said. “Instead of fighting

it we will seek to co-operate with the exhib-

itors in order to provide the proper sort

of wholesome entertainment. If any ob-

jectionable pictures are shown, the theatre

men undoubtedly will meet with plenty of

trouble from parents.”

The site chosen for the Goldman theatre

is removed from the schoolhouse and for

that reason many of those who fought the

Kel Nau house are not objecting to the

present plans.

Will Rebuild Yazoo Theatre
YAZOO CITY, MISS.—Mrs. DeVoto an-

nounces that work will commence immediately

on the rebuilding of the Yazoo theatre.

Theatre Building

on Gain in K. C.
Theatre construction in the Kansas

City territory is showing a marked in-

crease of late. A new house, which has

not yet been named, is under construc-

tion at Forty-first street and Indiana
avenue, Kansas City. The cost of the

structure, which will be a suburban
house, will be $25,000. The theatre is

being constructed by a syndicate of per-

sons, who purchased the land for $4,750.

The theatre will have a 100-ft. frontage
on Indiana avenue.

The architectural firm of Earl Haw-
kins & Company of Springfield, Mo.,
has been retained by Frank E. Headley,
who is planning the construction of one
of the largest and most expensive mo-
tion picture and vaudeville theatres in

Southwest Missouri. The house, which
will cost more than $250,000, will be one
of the most modern theatres in the

state, Mr. Headley asserts. The seating

capacity will be 2,000. Contracts will be
let early in the spring.

Other new theatre construction in the

Kansas City territory: Weaubleau thea-

tre, Weaubleau, Mo.; Schools theatre,

Benton, Kan.; Opera House, Amity,
Mo.; Winston theatre, Winston, Mo.;

I. O. O. F. Hall, Wheatland, Mo.

S. S. Liggett Promoted
NEW YORK.— S. S. Liggett, formerly New

Jersey salesman for the Big “U” Exchange, Uni-

versal’s New York distribution center, has been

promoted by W. W. Herrman, general manager
of that exchange, to be manager of the short

product department.

NOW BOOKING

(A

[PRODUCERS DISTRIBUTING CORPORATION

HARRY CAREY

Shoes I

'c4.HuntStrombey0
production O
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U\[ew year’s

Qreeting

‘l^ fE WISH to thank the

theatre owners and

managers of America for

their past patronage and to

wish them for the New
Year a very generous allot'

ment of the coming year s

happiness and prosperity.

AMERICAN SEATING CO.

4
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i

i
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10 Scars
MakeaMai\

^ith Attene "Kay

Life on the range.

Cattle, cowboys, plot and counter-plot, hard riding, deep loving,

arch villainy, heroism, danger, escape, thrills.

.

The beautiful sisters of the Vale Dios Ranch have a fight to hold

their ranch, but there are brave hearts and true to help them win.

Action from the first scene to the Isist.

Ask to have it screened at the nearest Pathe Exchange.

From the Jtory by Vhiltp ^arry, the playwright

Produced by C. W. f*aiion directed by William VarKfi

Pafoeserial
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Member Motion Picture Producers and Distributors of America, Inc.—Will Hays, President
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Direct TbYbu From Its Broadwaj^Run

ERICH VON STROHEIM’S
broductiorL from tke famous merican^ nouet

“McTeaeue’7v Frank Norris

?)^o/c/wt/n
Pidrure C-/

A

TOL. XX, No. 4
Entered as Second-class matter August 20, 1917, at the Post Ofltce at Chicago, III,, under the act of March 3, 1879. • . . . n'V’ 1 "7 1 OfXt

Published weekly at 407 South Deirborn St., Chicago. Subscriptions $3.00 a year. 1 #,



One
oftherictures on I

PAULINE

FREKRICK
and

^URALa Plante
“SUPERFINE!

. . a masterly photoplay ... a distinct triumph

one of the most moving spectacles 1 have ever wit-

nessed in a photoplay.” Los Angeles Times.

‘‘Raises the standing of the motion picture business.”

Harrison’s Reports.

‘‘Should go over big . . . You can make promises for

this one.” Film Daily.

‘‘Masterly work throughout . . . one of the most re-

markably human pictures ever screened.” Motion Picture

News.

cA
UNIVERSAL JEWEL

‘‘Exceptional cast . . an achievement for Universal,

suspense lasting right up to the climax.” Moving Picture

World.

An unusual all star

supporting cast

including

Tully Marshall, Wanda Haw-
ley, Malcolm McGregor, Bert

Roach.

/' r o Tti I h (•

Conan and

story by Sada

llotvard Higgin

A CLARENCE BROWN
PRODUCTION
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Oh, Doctor!
Read what the

N. Y. Mqrning Telegraph said:

“One of the best of the season!

Should prove a money -getter.”

Oh, Doctor!
See ivhat The Film Daily exclaims:

“One of the best in some time! Original

and highly amusing . . . fine entertainment
... a decided box-office bet!”

Oh, Doctor!
And the Ex.. T.r. Review says this:

“Will succeed anywhere it is shown! No doubt as

to its money-making qualities .... teeming with
laughs and thrills from start to finish!”

Oh, Doctor!
Have you heard that the M. P. News said:

“One of the humorous treats of the season! Never a dull moment!
Suitable for any type of house . . . sure to be enjoyed everywhere!”

Oh, Doctor!
Don’t miss this from the M. P. World :

“Absolutely clean and wholesome with not a single moment that the whole
family cannot enjoy! Should prove a winner!”

Look who^s the star

Reginald Denny
Oh, Doctor!
Harry Leon Wilson

wrote it!

Oh, Doctor!
It’s a Harry Pollard Production!

Oh, Doctor!
Mary Astor is the

beautiful nurse!

To be presented by

CARL LAEMMLE
Nationally Advertised in

The Saturday Evening Post
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€ALnOt\)

c4 big hit with the first release

^'BRIGHT LIGHTS'*
‘a knockout picture; almost fell

out of their seats”

—

John W. Hawkins,
CAPITOL THEATRE, NEW BEDFORD, MASS.

A sure

winner

with the

second

screamingly

funny ab-

surdity, done
with all the

care of a
feature pic-

ture'*—
WASHINGTON (D. C.)

TIMES

^HIGH GEAR'*

EDUCATIONAL
FILM EXCHANGES. Inc.

THE SPICE OFTHE PROGRAM'

Now
what a
laugh

triumph

this one

will be!

The
funny
side of

the dough
boy^s life

in France

FRENCH PASTRY
Member, Motion Picture Producers
and Distributors of America, Inc.

W/77 H. Hays, President
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SPECIALISTS
WHO FORM THE ONLY

INDEPENDENT ORGANIZATION

ENGAGED EXCLUSIVELY

IN MAKING NEWS REELS

produce

KINOGRAMS
THEY DEVOTE ALL

THEIR TIME, EFFORT,

One Business AND SPECIALIZED
One Purpose

Thousands of TRAINING TO CREATE
IDEAS

^he (j reatest

NEWS REEL
^ d t i 0 n d distributors
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J. J. Fleming Productions, Inc.

OFFERS

AL FERGUSON
in

A SERIES OF SIX SMASHING BOX-OFFICE THRILLERS

NOW AVAILABLE TO INDEPENDENT EXCHANGES

I 2

“Shackles of Fear” “The TraU of Vengeance”

3 4

“Phantom Shadows” “Scarlet and Gold”

in production

“A FIGHTING CHANCE”

Here Is a Series of Six Sure-Fire Moneymakers for the Independent

Exchange Man and Exhibitor

Some Territory Still Open

Write, Wire or Telephone

J. J. Fleming Productions, Inc,
J. CHARLES DAVIS, 2nd, General Manager

Bryant 5450 723 Seventh Ave., N. Y.



Picture



GRAHAM WILCOX
Productions, LTD.

i
Presents

—

By Oscar Asche ar

''T^WO Continents have

cheered this magnificent

spectacle of love, thrills,

exotic beauty. The stage

sensation from which this

tremendous screen attraction

was made held London spell-

bound for five years— en-

thralled New York for three

years

with



l^rOW it comes to the
^ screen, a far greater en-

tertainment than even the re-

cord-breaking stage success.

The screen has taken this en-

trancing story of a desert

dancer enthroned in the

purple glory of a Queen and

made of it a brilliant audience

triumph

!



u/ith

It’s Really A Long Run Picture 1

Here’s an attraction that is really of long run calibre. Not

only because it is backed by years of international fame as a

stage spectacle—not only because it is known to audiences

everywhere—but because in its picturization it represents what

showmen know is positive audience appeal, because it is pic-

torially great, because it is peopled with thousands of exotic

beauties of the East, because Betty Blythe in its leading role

outshines her ''Queen of Sheba” triumph, because its romantic

story is absorbingly thrilling from start to finish. Put this

great attraction to work for your box-office right now!

BETTY BLYTHE
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Nearly 6,000,000 people saw “PETER
PAN” opening week!

The whole 6,000,000 of them call it the

marvel of this generation! They paid

$2,100,000 into 258 box offices.

258newspaper critics united in one long

ravingwow of praise about the picture

!

No theatre can afford not to play it!

THE WORLD’S GREATEST BOX
OFFICE DRAW is J. M. Barrie’s

“PETER PAN.” A HERBERT
BRENON Production. Assisted by
Roy Pomeroy. Screen play by Willis

Goldbeck. One of the Famous 40.

Q>aramount Q>ictures
Member Motion Picture Producers & Distributors of America. Will H. Hays, President
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Facts about the 2nd Famous
Forty Q^aramounlQ>ictures

SALOME OF THE
TENEMENTS

Sidney Olcott, who made “The Humming
Bird”, is the producer of “Salome of the

Tenements”. Adapted from the best selling

novel by An2;ia Ye2,ierska, the story portrays

the rise of a New York girl of warm beauty

and soaring ambition from East Side poverty

to Fifth Avenue luxury. She borrows $1,5'00

from a pawnbroker to catch a millionaire

husband—and catches him. She’s a brand
new type of heroine. They’ll love her!

Jetta Goudal, the flashy French beauty, plays

“Salome”, and Godfrey Tearle, stage star of

“The Fake”, and Jose Ruben, the popular

stage and screen leading man, head the ex'

ceptional cast. Olcott has produced the pic'

ture on lavish super-special scale and has

pointed every scene right at the box office.

CONTRABAND
Alan Crosland, producer of “Sinners in

Heaven”, offers you another fine bet in

“Contraband”, in which again a man and a

girl face a hostile world and win out. This

big audience-drama of stirring adventure and

romantic love is based on the novel of the

same name by Clarence Budington Kelland,

whose works are well known wherever peo-

ple read. Lois Wilson and Noah Beery,

fresh from their triumphs in “North of 36”;

Raymond Hatton and Raymond McKee are

in the cast.

“Contraband” and “Salome of the Tene-

ments” are just two of the seven entertain-

ment treats composing February’s share of

the Second Famous Forty.

Other 2nd Famous 40
Pictures for February

Zane Grey’s

THE THUNDERING HERD
with Jack Holt, Lois Wilson, Noah
Beery. Directed by William Howard.

George Melford production

THE TOP OF THE WORLD
Anna Q. Nilsson, James Kirkwood,
Raymond Hatton, Sheldon Lewis.

Dimitri Buchowetzki production

THE SWAN
with Adolphe Menjou, Ricardo

Cortez, Frances Howard.

Victor Fleming production

THE DEVIL’S CARGO
with Pauline Starke, Wallace Beery,

Claire Adams, William Collier, Jr.

Iribe-Urson production

FORTY WINKS
with Viola Dana

RAYMOND GRIFFITH
Theodore Roberts

Member Motion Picture Producers & Distributors of America. Will H. Hays, President.
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LEE-BRADFORD CORPORATION _
presents

WANDA HAWLEY
NIGEL BARRIE

IN
GEORGE R.SIM5 FAMOUS MELODRAMA

THE
//

Of
w

AN A.C. AND R.C.BROMHEAD PRODUCTION

RELEASED BY LEE-BRADFORD CORP. i _
701 SEVENTH AVE. NEW YORK CITY

‘
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PUT A CIRCLE AROUND

THE BIGGEST DAY
IN THE YEAR

Saturday

Night

THEATRE OWNERS
CHAMBER OF COMMERCE

5th ANNUAL GRAND BALL
SUPPER AND ENTERTAINMENT

WHERE THE FILM WORLD GATHERS ONCE A YEAR

TICKETS CAN BE SECURED AT T. O. C. C.

OFFICE TIMES BUILDING

HOTEL ASTOR AS USUAL

Sale stops January 15th VINCEINT LOPEIZ and his

Limited to TWO BANDS
Comfortable Capacity Pick of Broadway’s Elntertainers

Saturday

Night



i

I

^imi



9lie stage success that stir/ed

two continents made into a pict-

ure that will surprise the world

FOX FILM



CORPORATION



William Fox presents

6MMETT FLYNN p-odudioK.

THE PICTURE VERSION OF
THE GREAT STAGE SUCCESS

THE AGE OF JA32 sFOLLY>

AECKCESS UViriGt^fc^

fASSIGN UNSHACKLED^
BUT BENEATH THE TINSEL

STALKS LIFE'S TRAGEOYs
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't)ne ofdie Mostlntetest^
Kctutes ^fiss1^il]lladg!e

H%8 EveifDone*’
Indianapolis Star

pLotoA^Jxxes U\e

AVS'Xi, done » -rjictntes mncn ,

adgei P
‘Secf .ories,

it Ad&, ^^ceiient- -

r^iodtdpi^

•^and ihal means an
almigh^ inteiestin^

at any boxt

office/

' Foreign Rrghu Coniiolled

First Tlauonal lectures Inc.

\ 383 Madison Avenue. New Ibrk
- I

fork/^ >

a Ha«ttvNe«v'%a>?
Get yont
Cbnnact andBe gate of<me J

Members cf Motion Rcture Producers and Distributors of America Inc."~Wlll Hays J>nsideid
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Fbr«tga Ri^u ConuoUed
Fim Kauxol Mcturet Inc
MmImob Av«euc New \b(k

FS

ProFit by 1Q24'$ lesson to the mdusti*y"*
a FIRST NATIONAL CONTRACT is the
surest, safest way to big profits

”
. . .nor has she ever

beeri quite so
alluring and

tiful-
says the
flevr Ijorli Cfeninl Pod

’—and that's

sure 'nu\

proof of a
knockout/

Members ^ Motion Retnre Producers and Distributors of America lnc.”~\Wll Hays JMtuUnt
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Hearst’s Exploits

in Film Business
There ia much conversation and

interest concerning what Mr. Wil-

liam Randolph Hearst is going to

do about the picture business.

No one—and this probably in-

cludes Mr. Hearst himself—can

make any fair guess on what may
happen. Mr. Hearst’s operations in

the film industry never followed any
definite course. They just seemed
to meander here and there, over any
inviting field or byway that came into

view.

Mr. Hearst is supposed to have
lost “millions” in the picture busi-

ness. If he should continue in the

industry, with the same lack of

plans and the same exquisite disor-

ganization in his film affairs, the one
thing that would be practically

certain to happen is that he would
lose more millions.

There is probably no one in

America who is in a more advan-
tageous position to become a domi-
nant figure in production than Mr.
Hearst. He is one of the most bril-

liant men of the day. His publica-

tion interests give him a decided
advantage in the acquisition of

literary material. His newspapers
and magazines amount to a tremen-
dous force in selling a picture to the
public. Yet, as a producer, he is

only a great failure.

It is true that several very fin"

productions have been turned out
by his studios. But the average in

merit has been exceedingly low and
especially disappointing when the
cost involved is taken into consid-
eration.

Mr. Hearst has only played with
the picture business. He has given
it much time but very little serious
thought. Since coming into the

industry he has seen everywhere
about him evidences of the neces-

sity of organization in production,

yet he never built for himself an
organization which was either per-

mitted or able to function efficiently

from one day to the next.

His choice of executives has been
a most curious thing. Repeatedly,
he has seemed to depend upon
executives whose records entitled

them to little or no confidence and
in the case of the several really good
men who have been in his organi-
zation, their efforts have been so

curbed and handicapped that they
appear to have done little else than
contribute to the general confusion
of the organization.

Mr. Hearst could make a place
for himself in the motion picture
industry which would be equally as
great as that which he enjoys in the
publishing world.

But to make a substantial success
in it he will find that he must take
it at least as seriously as he does the
newspaper business.

« * *

“What’ll I Do”
—Brady Problem

Mr. William A. Brady declares that
despite the objections of the pro-
ducers’ association he will make a
picture of the play, “Simon Called
Peter”.

It may develop that Mr. Brady is

only reveling in the satisfaction of

defying the organized authority ol

the industry; still, he may proceed
with his plan of making that story.

It would be difficult to say which
course he is likely to follow because
it is traditional with him to do the
unexpected thing.

Mr. Brady feels that he was not
dealt fairly with in the ban that was
placed upon his story. He knows.

as well as anyone else, that it is not

a suitable story for motion picture

production but he probably thinks

that he must give vent to his feel-

ings in some kind of action because
the making of a sequel to his story

by a member of the producers’
association was not placed under a

similar ban.

He argues that if the original story

is declared to be unsuitable, for the
sake of consistency, the sequel should
be accorded the same treatment.

However, we hope he does not

produce the story in question because
it is not the type of entertainment
with which his name has long been
associated in the amusement world
and because, if he would speak
frankly, he probably would have to

admit that the main reason spur-

ring him to action is the fact that

he has encountered opposition.
* •» *

Exhibitors Form
Defense Line
The state legislative sessions, now

getting under way in many states

throughout the country, may mean
much to the motion picture industry.

A great many bills aimed to tax and
control the industry will be intro-

duced. The public mind, as known
to the legislators, doubtlessly will

defeat many of the measures but in

other cases nothing wiU give the
industry its proper protection but
a thoroughly determined and a

thoroughly intelligent opposition
backed by every factor of the
business.

And in this connection theatre

owners must bear in mind that they
are the industry’s representatives in

their contact with the public and
with the local law-makers. In all

legislative matters they are the first

and main line of defense.
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And We

Wish You

Prosperity

Exhibitors Herald,

407 South Dearborn Street,

Chicago, 111.

Gentlemen

:

I have always appreciated and

enjoyed Exhibitors Herald.

The most conclusive evidence

of the above being the check

enclosed for the renewal of

subscription for the coming two

years.

You have my sincerest wish

for a most prosperous 1925.

Respectfully,

Petey Wales,

Petey Wales Amusement
Circuit,

Lanark, 111.

H aving survived the holidays sup-
pose all you exhibitors are plan-
ning on where to spend the next

vacation.
* * *

It’s nice to think about such things
anyway, even though the old bank ac-
count looks as though it had been
through a mangier.

* * *

Father’s new blotter, which he got for
Xmas, comes in handy these days.

* * *

Another Holiday
And speaking of money, I see the

hrench want a hundred years to pay off
that little loan we let ’em have to keep
the home fires burning during the recent
unpleasantness in Europe. Well, it won’t
make much diff. to most of us, but I
think they ought to properly celebrate
the occasion when they do.

* * *

Fill Up
New York is enjoying the thrill of its

annual auto show this week and the
hotelmen are wishing all their beds were
doubledecked.

* * *

Strange
By the way, didja ever notice how

frayed out the ol’ bus looks after you’ve
looked over the new models? How is
it?

* * *

Wanted—An Actor?
According to latest advices Monte

Katterjohn, who writes exclusively for
pictures, has written one about P TBarnum Wasn’t it “P. T.” who said you
can fool some of the people all of the
time? Wonder who will play the People
in the picture?

* * *

Pass the Sugar Bush
They’ve cultivated a new plant I see,

a sugar bush, which grows in the back
yard. Thus anybody can raise his own
loaf sugar for the table. Now when
j his coffee he or-
ders Wilhe to run out and shake off a
couple of lumps.

* * *

Need a New Hat?
^

I understand another gardner is work-
ing on a hat tree. He has it almist per-
fected but can’t get the darn thing to
sprout.

^

* * *

A Uuss ^Vord oi Four Letters
I knew it would come. At last we

have the cross-word puzzle film. Now
the birds who read titles out loud will
have a legitimate excuse. Everyone will
have to carry a set of encyclopedias and
a Webster s dictionary to the movies if
he s a regular cross-wordbug

* * *

Maybe ‘Twill
Wouldn’t it be nice if that new cable

that they are laying between New York
city and Cuba could be used to trans-
port other things besides messages.

*

Yellow and Red
Got to thank William Fox for the nice

calendar just received. Fox calendars
change colors every year just like auto
licenses.

* * *
I want to thank the maker of “Peter

Pan” for not ending the picture in a
dream.

’I' *

And that’s that for this week
J. R. M.
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Griffith Goes to Paramount
Following Long Controversy

Under Terms of Agreement Just Reached Producer Will Make
One More Attraction for United Artists—Will Join

Famous Without Hindrance from Big Four
{Special to Exhibitors Herald)

NEW YORK, January 6.—The three-cornered controversy between
Famous Players-Lasky Corporation, United Artists Corporation and D. W.
Griffith as to which of the two companies was entitled to the service of the

famous director has been settled by agreement.

Within the next two weeks, Mr. Griffith will begin work on his next pro-

duction which will be turned over to United Artists for distribution.

Under the terms of the agreement recently reached, this will be his final

picture for United Artists and will free him from all obligations to that organi-

zation.

Following the completion of the picture about to be started, Mr. Griffith

will join forces with Famous Players-Lasky Corporation without any hin-

drance on the part of United Artists.

Believes High Prices

Would Rid Country of

Free Show Annoyance
During the last two summers free

shows have been a source of annoyance
to exhibitors in the smaller communities.
In many territories, according to theatre
men, the situation has become serious.

A solution of this problems is offered

by H. M. Retz, Strand theatre. Lament,
la., who says that every indication is

that his territory will see an increased
number of free motion picture shows
this summer.
The remedy offered by Retz is to

“boost the price plenty high” to the
merchants, who are the offenders, and in

this way “discourage some of them so
they would not try it or if they did it

would give us fellows something to work
on.” Retz discussion of the situation is

published in full in the “Letters from
Readers” department.

Herald Holiday Number
Furnishes Showman His
Holiday Lobby Display

E. E. Meredith, Virginia theatre, Fair-
mont, W. Va., writes

:

“The Holiday Number of Exhibitors
Herald is what might be expected of

such a fine publication. The suggested ads
for the year’s holidays will be boons to

managers and press agents. The comedy
press sheet is well pointed ridicule. The
Santa Claus nature of the illustrations is

timely.

“We sprung a new one, cutting out the

personal ads of Thomas Meighan, Betty
Compson and Harold Lloyd (our holiday
attractions) and framing them for our
lobby.”

Mother of Aschers
Dies; Buried Friday

Chicago filmdom and members of the
industry in other parts of the country
have extended heartfelt sympathy to
Ascher Brothers, Chicago theatre own-
ers, whose mother died last week at the
age of 67. The funeral was held Fri-
day, January 2, and interment was at

Rosehill cemetery.
Mrs. Ascher is survived by her hus-

band, Emile, her four sons, Nathan,
Morris, Harry and Max, and four
daughters.

Patrons Are Willing
So Up Goes the Price

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 6.—The excellent
run of “The Ten Commandments” during
the past week at the Capitol theatre here
has firmly established the policy of booking
all the big pictures of similar type as may
appear. It has been found that residents
of Albany will pay the prices charged,
whether 50 cents or $1.65, for these pic-

tures. Several such pictures have been
shown at the theatre generally with marked
success.

F. H. Priestland Dies
(Special to Exhibitors Herald)

TORONTO, ONT., Jan. 6.—Frank H.
Priestland of Toronto, well known in

theatre circles, died in Kingston, Ont.,
General Hospital from injuries received
in an automobile accident near Kingston
on December 18. He was formerly
manager of His Majesty’s theatre, Mon-
treal, and was assistant manager of . the
Royal Alexandra theatre, Toronto.

When the announcement was made some
months ago, just prior to Mr. Griffith’s de-

parture for Germany to make “Isn’t Life

Wonderful,” that

he had signed a

contract to make
pictures for Para-
mount, United
Artists entered a

strenuous objec-

tion and asserted

that Mr. Griffith

had signed an
agreement with
United Artists for

three years more.

Mr. Griffith
through his at-

torneys, countered

D. w. Griffith by saying that he

was under no obli-

gation to make further pictures for United
Artists and that the agreement, which had
been signed, was only for publicity pur-

poses and to allay rumors that all was not

well within the ranks of the United Artists

organization.

No Definite Details Given
Since then there has been much specula-

tion as to where Mr. Griffith’s picture, fol-

lowing “Isn’t Life Wonderful” would go

for distribution and it has been generally

lielieved that he would begin at once on his

first picture for Paramount.
While no definite details of the agree-

ment has been made, it is known that an

amicable agreement has been reached un-

der which Mr. Griffith will make one more
for United Artists and then devote his tal-

ents to Paramount productions. No an-

nouncement has been made as to the name

This Wolfe Is

in Hot Water
LOWVILLE. N. Y., Jan. 6.—In

“hot water” depicts the situation
of a well known exhibitor here.
He is E. J. Wolfe. He wonders
each morning as he reads the
“people’s voice” in the contribu-
tion columns of the newspaper
which is which and how it will

turn out. Some want the village

to sell the old Opera House to

Wolfe; others think Wolfe owns
all the theatres he has any busi-

ness with. Wolfe wants to buy it.

He would make it a motion pic-

ture house. He already owns the
Bijou theatre here.

or nature of the picture Mr. Griffith will

make for United Artists but he has sev-

eral stories under consideration and will

decide upon one of them in the next very

few days.

Post-Holiday Brings
Out S, R, O. Signs at

Chicago Loop Houses
Chicago’s downtown theatres have brushed

the dust, which collected during the holi-

day period, from their S. R. O. signs. A
checkup last Friday along State street

found long lines in front of every box
office with the lobbies already packed. The
checkup was made in the afternoon and
started at the Chicago theatre.

1 p. m.: Chicago theatre^ playing **Husbands
and Lovers^** with a gala New Year's program*
Lobby packed and crowd so dense at box office

that passage along the street was difficult,

1:30 p, m.: Randolph theatre^ playing **The
Tornado ** Lobby full with no letup at box office,

2 p, rn,: Roosevelt theatre^ playing **Abraham
Lincoln,** Holdout crowd lined along State street

two abreast,

2:30 p, m.: McVickers theatre^ playing **P€ter

Pan.** Lobby crowded with a double line extending
to State street,

2:43 p. m.; Castle theatre, playing **A Sainted
Devil.** Standout crowd,

3 p, m,: Orpheum theatre, playing **The Thief

of Bagdad.** House packed, small lobby packed
and people still buying.

3:10 p. m.: Lyric theatre, playing **North of
36.** Small house but playing to capacity,

3:20 p. m.: Rialto theatre, playing **lnez from
Hollywood** and vaudeville. The same sfory—
S. R. O.

New Year’s Eve proved a money maker,

especially for those theatres which gave

midnight performances, such as the Chi-

cago, Roosevelt, Riviera and others.

Girls to Attach Bear
to Enforce Promise

(Special to Exhibitors Herald)

OAKLAND, CAL., Jan. 6.—Filing a

writ of attachment on a polar bear is a

novel way of enforcing one’s civil rights.

Yet that is precisely what has happened

here to “King Wrangel,” an animal in

captivity at the local municipal zoo.

The cause of action accrued when, it is

alleged, the city management of the zoo

failed to carry out its promise to award
$2,700 in prize money to nine girls taking

part in a beauty contest at a motion picture

jungle ball three weeks ago. Why the

girls have selected “King Wrangel” as the

object for their damages is not revealed.
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New YORK .—Harvey Day, reading of
the important events of 1924, was real

peeved because there was no mention of his
having joined Bonnie Brier Golf Club. . . .

Cecil De Mille arrived Friday from the
Coast looking happy over the prospect of a
two month’s vacation in Europe and will

sail January 10. . . . Barron Lewis doesn’t
mind Exhibitors Her.'\ld spelling his name
“Baron Louis’’ as long as the Vitagraph
weekly check has it correct. . . . Dr. Wil-
liam Engel has perfected the chemical
formula of a concoction which Lou Jacob-
son has named the “Yes Cocktail.” . . .

Peter J. Brady has quit his job compiling
the city record because presidenting a popu-
lar bank is enough job for one man. . . .

Julian Brylazvski, Washington picture im-
pressario, lunched with Jides Mastbaum et

al at the Astor last week. . . . Hal Hodes
says presidenting the F. I. L. M. Club is no
job for idle moments. . . . Dr. Shallen-
berger says sleep is a fine thing if one
could only stay awake to enjoy it . . .

Bill Steiner wants to hire an interpreter

who can speak New Jersey and Long Is-

land in addition to Broadway. . . . Ned
Marin, Universal’s Beau Brummel, lunched
at the Algonquin and almost caused a riot

of jealousy among the matinee idol regu-
lars. . . . Harry Brand, after spending a few
days at Atlantic City, departed for Chicago
Friday well stocked with Yuletide cheer in-

side and out. . . . Everett Shinn has joined
John Robinson to design the stage settings

for “Great Music.” . . . Jeanie Macpherson
and Julia Fay arrived from the Coast in

the Cecil De Mille party. . . . Albert E.
Smith arrived from the Coast in time to

celebrate Vitagraph’s 28th birthday with
John Rock. . . . Christy Cabanne has been
heard from in Tacoma where he is to direct

a series of pictures for H. C. Weaver. . . .

Frank G. Conklin leaves this week for a
trip to the Coast. . . . Donald Campbell has
returned from a two month’s trip to the

West Coast. . . . Charley Moyer spent the

holidays in Allentown, Pa., and says he
didn’t lose any sleep or anything. . . .

Harry Buxbaum burst into verse to relieve

the Yuletide spirit but is said to be recov-
ering and nothing will be done about it. . . .

Lloyd Willis has joined the ranks of the

commuters, having purchased a home at

Merrick, L. 1. . . . Charlie Burr saw the

blizzard in the offing and took a boat to

Florida before it struck. . . . E. H. Griffith,

director, and Clayton Davis, his production
manager, came back from Cuba in time to

wade through the snow . . . Richard A.
Rowland’s newest slogan is to the effect

that a good man needs no publicity but femi-

nine star$ may. . . . Vivian Moses postcards

from London where he is exploiting a few
Fox pictures for a vacation. . . . Millard
Johnson, of Australasian Films, after a

considerable stay here, left Sunday for
Australia, via Vancouver. . . . Willy Wyler,
of Universal’s production staff, is back
from a three months stay abroad and will

go on to the Coast this week. . . . Dell Hen-
derson is back from the Coast after direct-

ing a picture for Ray Johnston. . . . Nor-
bert Lusk, late of the Ince publicity force
on the Coast, has returned to New York.
. . . Malcolm Strauss, Pathe serial producer,
has become a radio broadcast speaker for
once, at least. . . . Harry Scott, smart fel-

low, left Friday for a trip through the
South which will last as long as the snow
here.—SPARGO.

In Fox Pictures

Left to right: George O'BrierXy star of **The Roughneck ** and
Alan Hale^ new Fox director^ who makes his Utst appearance
on the screen in **Dick Turpin.**

Left to right: Walter HcGrail plays a featured role in **The
Dancers^** while Earl Schenk has the leading male role in

**The Hunted Woman^** by Curwood.

Right to Left: Ann Cornwall^ who plays with George 0*Brien in **The Roughneck**; Betty
Blythe^ featured in **Folly of yanity**^ and Jack MulhalL who appears with Miss Blythe
in the attraction.

Madge Bellamy, who appears
in the Fox production, **The
Dancers.**
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Independents After Cash to
Hire “Big Man” for Leader

Reports That Nationally Known Persons Had Been Offered

$100,000 a Year Labeled “A Lot of Bunk”—Chadwick
Re-elected President of Association

(Special to Exhibitors Herald)

NEW YORK, January 6.—At the annual meeting of the Independent
Motion Picture Producers & Distributors Association which was held last

week, the first real forward step was taken toward securing a “big man” from
outside the industry to head the organization of independents.

For many months past weekly stories have been given out that offers had
been made to General John J. Pershing, Herbert Hoover and various other

nationally known “big men” to become the leader of the independents. Various
amounts were talked of as salary to be paid this “big man”, the smallest figure

of which was $100,000 a year.

Organization Has Not Been in Position to Make Offer

All of this was a lot of bunk as no offer has been made to anyone for the

reason that the organization has never before been in a position to make such

offers or to back them financially.

Wisconsin Faces
Bad Slump; Cold
and Radio Cause

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 6.^An un-
precedented cold wave, setting in earlier
than usual and at a time when business
already was suffering its customary holi-

day slump, has combined with the ever-

growing radio menace to give the theatre
business in Wisconsin a staggering blow, a
survey indicates.

In the words of Fred Seegert, president
of the Motion Picture Theatre Owners of
Wisconsin and hirhself the owner of the
Regent in Milwaukee. “The last month of
1924 was the worst December in the history
of the business.”

“Terrible,” is the one descriptive word
being received at headquarters of the M. P.

T. O. of Wisconsin from members
throughout the state reporting on business
conditions, according to Mr. Seegert.
“Radio is becoming a greater menace each
day and even those who scoffed at it at

first and characterized it as a passing fad
are beginning to realize its dangers.
“The main hope for improvement in the

situation lies in the realization that ex-
hibitors and producers must join hands in

making possible a greater variety of pro-
gram,” Mr. Seegert asserts.

Spectators Look for

Gov, Smith to Attempt
to Wreck Censor Law

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 6.—With the
opening of the New York state legislature

scheduled Wednesday, January 7, there is

much speculation around the State Capital
as to the attitude Governor Alfred E.
Smith will take, in his annual message, on
the question of motion picture censorship.
There is a report to the effect that he will

again demand the repeal of the present
censorship law.

Mrs. Helen M. Hosmer’s term on the
Motion Picture Commission expired on
January 1, but it is understood that she
will hold over until such time as the Gov-
ernor appoints a Democrat to fill the va-
cancy.

The coming session of the New York
state legislature is expected to provide
plenty of fireworks on the subject of cen-
sorship. At least two bills will be intro-

duced early in the session, and possibly on
the first day, calling for the repeal of the

law.

Many Injured in Fire
Caused by Burning Film

(Special to Exhibitors Herald)

BOSTON, MASS., Jan. 6.—Fire last

week in a subway tunnel, believed to be
caused by the ignition of moving pic-

ture film, resulted in the injury of more
than twenty persons. The film, it is

said, brought about an explosion which
frightened many of the passengers,
throwing them into a panic, in which
several were crushed in an effort to

reach the doors of the car.

The injured were removed from the
tunnel at the Oak street station, where
the accident occurred, and placed in

ambulances.

Metro Man Returns After Leave
ALBANY, N. Y.—Charlie Walder, former man-

ager for Metro-Goldwyn here, has returned to the
picture business. He is now manager of Asso-
ciated Exhibitors, succeeding Harry Levy, who
has been transferred to the Syracuse territory.
Walder is one of the best known exchange man-
agers in this part of the state.

It has long been felt that a leader from
outside the industry was needed but it was
not until last week’s meeting that any defi-

nite step was taken towards the financing

of such a step. At this meeting the subject

was discussed at length and the decision

was reached that a fund of $100,000 would
be sufficient to secure the needed man and
to cover the expenses of his office and
operations for the term of a year.

Fund Is Underwritten

Nearly half of this amount was under-
written by the members present at the

meeting and an executive committee, com-
posed of Oscar Price, Joe Brandt and Dr.
W. E. Shallenberger, with the latter as

chairman, was appointed to devise ways
and means to raise the necessary amount of

money among the independents and to

consider a man to whom the offer will be

made. It is expected that two more mem-
bers will be added to this committee within

the next few days.

At this meeting the annual election of

officers was held and with the exception of

Dr. Shallenberger, who was chosen treas-

urer, the personnel will be unchanged dur-

ing the coming year.

The officers are I. E. Chadwick, presi-

dent
;
Oscar A. Price, first vice-president

;

Joe Brandt, second vice-president; C. B.

Hoy, business executive.

Dr. Shallenberger was elected treasurer

to replace Bobby North who resigned

owing to the fact that he is no longer in-

terested in production or distribution.

After the meeting one of the members
said

:

Expect Plan to Go Through

“It looks very much now as though our
plan of securing a head of our organization

from outside the industry will go through.

While no selection of a man for this posi-

tion has been made yet, it will be someone

STORIES EXHIBITORS
mNT FILMED^

TREASURE ISLAND, by Robert Lofiis

Stevenson (Molly A. Robinson, Ma-
jestic theatre, Oran, Mo.)

A CHRISTMAS CAROL, by Charles
Dickens (Molly A. Robinson, Majestic
theatre, Oran, Mo.)

KING SOLOMON’S MINE, by H.
Rider Haggard (H. L. Fox, Tokio
theatre, Morehouse, Mo. Fox says
that this should make an excellent
serial.)

with good common sense and of sufficiently

high standing to be able to give the inde-

pendent organization the recognition it de-

serves.

“The idea of our organization hiring a

one hundred thousand-dollar-a-year man
and spending that much or double that

much in addition in carrying on an organ-
ization for him is ridiculous. While the

independent market is flourishing and we
are in better shape than we have been for

sometime past, the independent market is

not able to afford any such expense. There
has been entirely too much bunk printed

about offers made to Pershing, Hoover and
others and the publicity attending these

supposed offers have done the independent
organization more harm than good.”

Charges Distributors

Disregard Pledges to

Independent Theatres
A direct charge that independent dis-

tributors are not supporting the inde-
pendent theatre- in return for the exhi-

bitor’s willingness to do business with
them, is made by Joseph Dondis, Strand
theatre, Rockland, Me.
Mr. Dondis asks why these distribu-

tors do not practice what they preach
through articles published in the Herald.
He says that he has approached branch
managers with a view of buying but
“they simply shook me off in a gentle-
manly way.”

In next week’s issue of the Herald
Mr. Dondis’ discussion will be published
in full.

Theatres Join In With
Churches in Song Fest

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 6.—Demon-
strating their readiness to cooperate with
the churches, seven neighborhood theatres

on the Northwest side of Milwaukee dur-
ing the recent holiday season joined in

community singing of religious songs un-
der the direction of representatives of the

Federation of Churches. As a result of the

success of the move, theatre and church
leaders have already laid plans to extend
the singing next year to include every
showhouse in the city.

The theatres taking part in the religious

song festival were the Regent, Parkway,
Tivoli, Savoy, Comet, Rainbow and Lyric



18 EXHIBITORS HERALD January 17, 1925

Full Meaning of Public Service

Exemplified by Estridge
Enloe Pens Sketch About North Carolina Exhibitor Whose Welfare

JVork Has Won for Him Esteem of City and State

[Public Relations Department]

/\SK Mike O’Toole as president of the Motion Picture Theatre Owners
A-\ of America, Harry Crandall, Sam Katz and Frank Newman as repre-

sentative metropolitan theatre owners, what they think of public
relations. Unless our surmise is wrong they will tell you that it is the
foundation of good showmanship and of success.

T he full meaning of public relations,

or public service, which ever you
choose to call it, is exemplified in the
activities of James A. Estridge, owner of
the Gastonian theatre, Gastonia, N. C.,

who is secretary-treasurer of the state
exhibitors association.
A tribute to Mr. Estridge has been

written for the Herald by Joseph J. En-
loe, executive secretary of the Motion
Picture Theatre Owners of North Caro-
lina. Mr. Enloe writes:

,

* * *

“I want to give you some pertinent
facts regarding one of our most pro-
gressive exhibitors in the Old No’th
State—Mr. James A. Estridge, owner
and manager of the Gastonian theatre,

Gastonia, N. C. He is our efficient sec-

retary-treasurer of the M. P. T. O. of

N. C.

“Mr. Estridge was recently elected a

director of the wide awake Kiwanis
club, and was sent as a delegate to the
national convention. Not long ago the
high school officials requested ‘Lorna
Doone’ for a special showing to the stu-

dents and Mr. Estridge complied forth-

with, though he had run the picture long
before.
“Mr. Estridge took his portable and

films out to Orthopedic hospital to run a

picture for the cripples and it made such
a hit with them that he induced the

Kiwanis club to visit there with him. As
a result the club instructed their big
hearted member to buy and install a real

machine and run a picture each week and
sometimes he runs two a week. The
Charlotte exchanges furnish the films

gratis, but Estridge pays the operator

I. E. CHADWICK is re-elected presi-

dent of the Independent Motion Pic-
ture Producers & Distributors Asso-
ciation.

and expenses of film shipments.
“There is no way to tell how the chil-

dren who are bedridden, strapped and in-

cased in plaster paris, etc., appreciate the
pictures except that they have some sort
of reverence for their benefactor. And
the doctors and nurses go to a lot of
trouble to carry the girls from their
ward into the boys ward where the pic-

tures are shown.
“The enclosed clipping is from the

Gastonia Gazette, the local daily paper
of Mr. Estridge’s town. He is a towns-
man, a citizen fully appreciated. May he
and his work of cheering the little cripple
shutins inspire other fellow exhibitors to
become better identified in local affairs

and endear themselves to the community
so that they cannot be easily dispensed
with.”

sK * Jjs

In the clipping referred to the local

editor writes of Mr. Estridge:
“This is the story of a man who partly

worked his way through college running
a moving picture show . . . but now he is

qne of the biggest moving picture men in

North Carolina. His rise to prominence
in Gastonia . . . has been rapid. Jim is a
loyal member of the Kiwanis club and of

the Chamber of Commerce. He holds an
enviable record in the Kiwanis club. He
has never missed a meeting. Jim is one
of the most loyal members of the Cham-
ber of Commerce. He never shirks any
committee assignments and is always
ready to do his part.

“He is one of those quiet unassuming
fellows who never makes much noise or
display but whose results speak for them-
selves.

“He is very liberal in the donation of

machines, films, movie paraphernalia,
etc., around town. He frequently helps
out at public gatherings. He is especially

interested in the N. C. Orthopedic hos-
pital and puts on shows out there every
week or so.”

Depinet Says Fans, Not
Hays, Cleaned Up Films

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 6.—Ned Depi-

net, a member of the Universal sales

triumvirate, declared in an interview

published in the St. Louis Globe-Demo-
crat that the paying public, not Will H.
Hays, cleaned up pictures, and that

Hays’ assurance that motion pictures

are clean has been of tremendous force

in convincing the public.

O*Toole Gets New Place
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 6.—
With the transfer of Charles H. Friedman
to the management of the Producers Dis-

tributing office at Seattle, comes the an-

nouncement of the appointment of J. E.

O’Toole to the management of the local

branch. O’Toole was manager of the Selz-

nick office for six years.

Paramount Confab
Precedes Sailing of
De Mille for Europe
(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—After an im-
portant conference with executives of

the Paramount organization Cecil B.
DeMille planned today to sail, the
tenth, for an extended European trip.

Taking part in the conference aside from
the director general were Adolph
Zukor, president, Jesse L. Lasky, first

vice president, and Sidney R. Kent,
general manager, of Famous Players-
Lasky Corporation.

It is the intention of DeMille to com-
bine business with pleasure on his trip;

for this reason he is taking with him
Peverell Marley, his photographer, and
Mitchell Leisen, assistant art director.

Others in the party are Jeanie Mac-
pherson, author of “The Ten Com-
mandments,” Mrs. Cecil B. DeMille,
Mrs. E. Claire O’Neill, Julia Fay and
Mrs. Louise Covell.

It is expected that some time will be
spent in Europe seeking material for a
successor to “The Ten Command-
ments” for a 1925 subject.

Warner Brothers Aid
Blind to Films
(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—A motion pic-

ture program for the blind was held here
last week. It proved a success.
Aided by several scientific laws con-

cerning the characteristics of blind
people Warner Brothers invited several
hundred patrons of the Ziegler Magazine
for the Blind to a trial showing
of a selected picture. These laws in-

cluded the ability possessed by these
disabled people to “sense” or “feel” the
presence of a thing without seeing it;

and their reaction to anything stimula-
ting the imagination. It was found that
with the help of these facts, and with
a certain “atmosphere” created by fitting

music, sounds and frequent vocal as-

sistance, the audience responded heartily

to the offering.

Vigilance Body Probes
Reel Town Corporation

(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—Following an
investigation of Kentucky Reel Town
Corporation of which Lester Park of
New York is president, the National
Vigilance Committee reports that “the
proposition is not firmly enough estab-
lished nor has it sufficient tangible
assets to warrant calling this offering
of debenture bonds an ‘investment.’

”

The committee further states that
“Park was connected with a number of

propositions that were financed by in-

dividuals who have not only received
no return but have lost their original

investment.”

Leak Becomes Manager
^Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 6.—
Paramount brought about a number of

changes the first of the year in the execu-

tive staff under A. W. Nicolls. Among
those whose positions were shifted were
A. B. Leak, former branch manager for

Famous at Sioux Falls, who becornes Min-

neapolis branch manager, replacing Jack

Raper; Ted Mendenhall, who comes to the

Sioux Falls office, and A1 Anderson, who
will become office manager at Minneapolis.
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Bair, Through House Organ,
Wins Sunday Show Support

Extensive Drive at Uhriehsville, O., May Give Theatre Sabbath

Performanees—^Plan of Campaign Outlined in

“Herald” as Aid to Other Exhibitors
[Public Relations Department]

A comprehensive campaign for Sunday opening vrhich has all the ear-marks
of success, has been launched by the State theatre, Uhriehsville, O., through
its house organ, the State Theatre News.
The basic principle of the campaign, as conducted by E. E. Bair, resident

manager of the theatre, and E. H. Wesson, associate editor of the News, is

crystallization of public support. The results are encouraging and forecast

another open town in a blue law state.

Plan of Campaign May Be Applied in Other Localities

Because the same plan of campaign may be applied to any locality the

Herald believes it wise at this time to devote considerable space in reprinting

much of the subject matter in the current State Theatre News.

All Branches of
Industry to Gain
From Relief Body

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 6.—The Motion
Picture Relief Fund of America has been
incorporated at Sacramento. This new
welfare organization, formed as a result of
the split between the motion picture people
and the Actors Fund of America, will

function for the benefit of every branch of
the industry.

Incorporators of the new body are: Mary Pick-
ford, Douglas Fairbanks, Mae Murray, William S.

Hart, Harold Lloyd, Charles Chaplin, Wedgwood
Nowell, Hal E. Roach, Rupert Hughes, I. Thal-
berg, Mitchell Lewis, Rob Wagner, Ewell D.
Moore, Charles H. Christie, W. T. Wyatt, Frank
E. Woods, Neal Dodd, Mark Larkin, Donald
Crisp, R. P. Fairbanks, Alfred A. Cohen, Victor
H. Clarke, Cecil B. DeMille, Mary H. O’Connor,
John W. Considine, Jr., Jesse L. Lasky, Winifred
Kingston Farnum, Joseph M. Schenck, Joseph De
Grasse, Glenn Harper and Fred W. Beetson.

Heretofore, relief among the studio peo-
ple has been directed by the motion pic-

ture branch of the Actors Fund but owing
to the “increasing difficulties in the sub-
committee administration due to the great
growth of motion picture relief activities

and the wide distance that separates the
two bodies,” it was thought advisable to

organize a separate relief b^ody.

Representing the producers and distrib-

utors organizations among the incorpora-
tors are Joseph M. Schenck and Fred Beet-
son. Glenn Harper is the exhibitor repre-
sentative.

The new organization will function un-
der the community chest plan with branches
in New York and other centers of activity.

Any one engaged in any branch of the pic-

ture business may become a member on
payment of $1.

In a statement issued in conjunction with
announcement of the new body, it is

pointed out that the motion picture branch
of the Actors Fund has always cared for
its own people through funds raised at ben-
efits and through donations and therefore
this branch has been no burden on the Ac-
tors Fund.

Northwest Exhibitors
Swell Door Receipts
by Radio Exploitation

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 6.—

A

tieup of exhibitors with a radio broad-
casting station here is reported as an
extreme success. Finklestein and Ruben,
owners and operators of a chain of
theatres in cities of the Northwest, are
the originators and beneficiaries.
Under the billing, “Pa’s F & R Fam-

ily,” the first of a series of weekly
theatrical programs was provided last
week. Acts appearing at the Capitol
theatre, St. Paul, and the State theatre,

here, did their turns before the instru-
ments. “Pa” Cambell, veteran North-
west theatre man, was the announcer.
At the close of the program the an-
nouncer drops a “word to the wise”
that the program, good as it is on radio,
would be more entertaining if the lis-

teners would visit the theatre.

Ideas Inc, Formed
Dave Bader, well known for his

publicity work in exploiting Baby Peggy,
Century comedies, etc., is president of
a newly formed company. Ideas, Inc.,
which has absorbed three exhibitor-
merchant concerns, the Merchants &
Exhibitors service, Bankers’ Manufac-
turers service and National Program
service of New York.

The State Theatre News, pages of which
have been reproduced frequently in the
Herald, is newspaper size. In the current
issue about half of page 1, is devoted to

statements on Sunday shows, printed under
the streamer, “Let’s Reason Together on
Sunday Movies.” Here is the subject mat-
ter appearing under that heading;
To give the public at large a better opportunity

to judge the sentiment regarding Sunday enter-
tainments, the editors solicited at random opinions
from merchants, railroad officials and citizens in
all walks of life. While the average man is

averse to a like publicity it is certainly gratifying
to observe these results. About one out of twenty
persons interviewed reserved their opinion and
perhaps 5 per cent opposed the idea. We will
also reprint two statements from ordained
ministers which will carry weight with many
people because they cannot fail to impress any
fair minded person with their plain logic and
clearness of purpose.

Gets Public Sentiment
Rev. Clarence Craig, pastor of the Clifton M. E.

Church, says:
“Methodists have been more energetic than any

other Christian denomination in the war against
the commercialization of the Sabbath, but I am
not certain that the enforcement of the Sunday
closing law is a feasible means of accomplishing
this. The proper observance of Sunday cannot be
legislated. Religion is not a law. When reli-

gion is turned into a law it loses its inspiration.
Goodness must be creative. Obedience of the law
is not religion.”

Rev. Frank Nelson of Christ church of Cin-
cinnati, says:

“Both the religious and moral grounds for
arguments are lacking. Only if the shows are
debasing does the moral issue alone enter. So we
don’t have to hit this thing so very hard after
all.”

Mr. Cahaney, popular tailor, says:
“Putting two and two together, it strikes me

that the controversy takes on more of a commer-
cial than a moral aspect. It seems so out of keep-
ing with my line of reasoning that a few people
can tell me that I can’t see a decent show on
Sunday though t would really like to that I can’t
help thinking they must have another reason up
their sleeve than my own personal welfare. What-
ever they think they will lose if they win and as
far as I am concerned I surely wish you success
in getting a little life in this town on Sunday.”

Mr. E. P. Uhrich, former president Board of
Trade, says:

“If drug, cigar and candy stores can keep open
on Sunday also newsstands and baseball can op-
erate, I don’t understand this strenuous objection
against moving pictures. Anyway, I’ll go if they
are opened.”
Mr. Edward Devine, from Uhrichsville’s busi-

est filling station, says:
“People who oppose a decent Sunday entertain-

ment do so either for special reasons or for the
sheer love of opposition. I’m for it.”

Mr. Charles Wheaton, chief inspector, says:
“When I saw ‘The Ten Commandments’ and

read the good son’s quotation on the screen,
‘There is nothing to be found in the Bible that
says we can’t have some wholesome fun on Sun-
day,’ I thought of your articles and can only say
that you are right in your endeavor to get a
little more freedom for us on Sunday.”

Sunday Day of Recreation
Mr. E. H. Gray, mechanic, says:
“This is the first town I ever lived in where

Sunday movies are not allowed. I have frequently
visited them on Sunday and attended services
too, and I surely consider myself as good a

Christian as those shouting, ‘This thing must be
hit hard.’ ”

Mr. N. B. Campbell, who owns and operates a
farm near here, says:
“As far as I can see it, Sunday is not only a

day of worship but also for rest and recreation
and where I do the first part in church I can’t
see a better place for wholesome recreation for
myself and my boys than a good picture show.
Wonder why they fight so much against it?”

Mr. H. R. Henry, another farm owners, says:
“I sure do like to see a good picture only I

can spare so little time on weekdays, like all

those reformers, and when I could go on Sunday
once in a while they force a man to go to some
out of town place where people employ a little

more common sense and give a real workman a
chance to get a little enjoyment.”

Mr. William Huff, stock clerk, says:

“It isn’t the harm a picture show does on Sun-
day to the public, otherwise the government would
surely take a decisive step against it like it djd
the liquor traffic. The antagonism is purely per-

sonal.”
Mr. C. A. Adrian, claim agent, says:

“I cannot see any objection; if people don't
care to see a picture they can stay away. Why
all the fuss?”

Mr. F. Fenney, Supervisor of Roads, P. R. R.,

says:
“Personally, I care little about pictures, but

I believe it should be everybody’s own affair

whether he wants to go on Sunday or any other
day. I can’t see any harm.”

Mr. Roy Carnahan, one of the directors of the
P. H. A. C., says:
“We enjoyed many a good ball game on Sun-

day. Objection to them was overcome. There
were also football games. I believe in a square
deal for everybody.”
Mr. Harry L. Wires, caretaker of Pennsy Sys-

tem offices, says:
“As long as the Sunday entertainments don’t

interfere with the service hours of the church
there is little sense in creating such a hateful
sentiment against them, just see that they are
conducted clean. It can be done.”

Should Reach Agreeable Understanding
Mr. Eugene Deems, private secretary, says:
“The opposition handles the situation entirely

wrong. Possession is considered 90 per cent of
the law, but when possession of rights or privi-

leges are ostensibly questionable, the wise thing
to do is to come to an agreeable understanding
and avoid friction, making matters only worse.”

Mr. E. B. Parks sign painter, says:
“I have lived nearly three score of years and

a major portion right here, and I will say that if

there is not anything more hurting the morals of
this or any other community than a decent Sun-
day picture show, we don’t have to be very much
alarmed about the future. I’ll go next Sunday if

they are open.”
Mr. Fred Uelchy, mechanic, says:
“I have lived in this town only a few years.

I have the interest of my family at heart and I
can see that there are a lot more things that need
stopping more than a picture show on Sunday.
-Nobody says a thing about them. I’d like to go
to a show on Sunday afternoon and I believe
there are thousands like me.”

We have the assurance of a number of
prominent employers including clay pipe

operators, to the effect that they would
rather favor the opportunity to see their

men enjoy themselves decently at a good
Sunday entertainment than having to re-

sort to questionable divertisements to' while

away the Sunday—this is particularly the
(Continued on Page 27)
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Next Month Marks Vitagraph’s
Twenty-eighth Birthday

Landau Will Manage
Minneapolis Lyceum;
Brown Has Resigned
(Special to Exhibitors Herald)

President of Company Says His Single Goal Has Been Permanency—
Declares Concern Has ^‘Weathered Seas of Competition’

By ALBERT E. SMITH
r 'y "AWENTY-EIGHT years ago, in February, William T. Rock, J. Stuart

I
Blackton and I organized Vitagraph. It was the first independent firm

to produce motion pictures for the amusement world. Long before the

business of producing and distributing became the involved industry it is today
Vitagraph led in supplying films to the independent exhibitors.

The little fellows who set up projection
machines in vacant store-rooms in the

crowded districts, where people thirsted for
entertainment within their means, remem-

ber the Eagle—the

brand of Vita-
graph. Today
those men stand at

the top of the list

of theatre owners
in America. Their
patrons and the
sons and daugh-
ters of their pa-
trons. talk of Vita-
graph with an
open tongue. Vita-

graph has stood
for all that was
good in entertain-

.4ibert E. Smith in busi-

ness policy in pic-

tures.

In an industry which has suffered the
criticism to which motion pictures have
been subjected, there are bound to be sky-
rocket advancements and plummet-like
falls. It has been my pleasure to guide
Vitagraph steadily forward, up the road to

now, with but a single goal before me

—

permanency.
I take a pardonable pride in Vitagraph’s

steady sailing. Vitagraph has escaped the
rocks of vanity and has weathered the seas
of competition.

* * *

More than two years ago I discarded the
so-called “star” system, a system burdened
by little plots usually selected to fit the

players.

I saw that the trashy, anaemic sex story

was doomed. I instituted in Vitagraph
production the making of big, vital, man’s
size stories. Human interest, cleanliness,

action, punch—these were the standards by
which Vitagraph was to select future
stories.

I proved that I was right in the release

of the very first picture, “The Ninety and
Nine,” filmed from the great old play of
that name.
“Masters of Men” was produced from

the greatest sea story ever told, written by
Morgan Robertson. It was hailed as the
greatest American film since “The Battle

Cry of Peace,” which J. Stuart Blackton
produced for Vitagraph. David Smith
made “Masters of Men.” He followed it

with another story of equal breadth in en-

tertainment, “Pioneer Trails.”

Today Vitagraph stands at the head of

producing companies on self-won merit.

* * *

“Captain Blood,” produced by David
Smith, is the outstanding picture smash of

a decade. It has been hailed by the in-

dustry, by the public, and by the exhibitors

as the top-notch picture of the season of
1924-1925.

“The Clean Heart” or “The Cruelties of

Life,” produced by J. Stuart Blackton, fol-

lowe(^ “Captain Blood” and won the instant

commendation of every lover of moving
pictures for its sheer artistry. Blackton
followed this with “The Beloved Brute,”

again proving that great stories can be
made “differently” and be box office attrac-

tions.

I announced less than a year ago a

schedule of twenty-six releases by Vita-
graph this season. Half of these have been
finished and placed on the market, and they
have been released to exhibitors. When I

was tempted by my advisors to hold “Cap-
tain Blood” for roadshows and skim this

picture of the gravy of exhibition values, I

said

:

“Vitagraph always has made pictures for
exhibitors. It is not in the theatre busi-

ness; it tries to control no man’s entertain-

ment. This policy will be continued by
Vitagraph.”

“Captain Blood” has enjoyed more than
1,000 first runs to date, and, my friends,

every one of these bookings has registered

by exhibitors. It is an exhibitors’ picture,

made for exhibitors who want to give their

public the best.

That is Vitagraph policy. It was Vita-
graph policy in 1897; it is Vitagraph policy

in 1925.
* *

Twenty-seven years have passed since

the late William T. Rock, J. Stuart Black-
ton and I organized Vitagraph.

Vitagraph celebrates its twenty-eighth an-

niversary in February. In the time inter-

vening it has released more than 15,000 mo-
tion pictures. Twenty-seven years of hon-
orable service to the exhibitors lie behind
it and it faces its coming years with but

one aim—to continue to give clean, whole-
some, healthful pictures to the public which
has so long favored it with its patronage.

American Producers
Criticized by French

for Abusing Rights
(Special to Exhibitors Herald)

WASHINGTON, D. C., Jan. 6.—

A

bitter protest has been made by French
motion picture producers against Ameri-
cans. A petition has just been filed this

week which asks the French government
to restrain the American producers from
the use of public buildings, monuments,
gardens and other institutions for back-
ground in their plays, according to dis-

patches received here.

For several years, it is said, the film

people have used these settings, with-
out charge, upon the desire to make a
film in France. Now, however, because
the United States will not import French
pictures, it is said, the privileges should
be withdrawn.

Further, the report adds, the two
films, “Koenigsmark,” and “L’Enfant
du Roi,” successful in France, shall not
be shown in the United States.

Pathe in New Quarters
BOSTON, MASS.—The New England head-

quarters for Pathe is now situated in the heart
of the film center here, the branch-office having
been moved last week from 13 Stanhope Street,

to new offices at 39 Church Street.

MILWAUKEE, WIS., Jan. 6.—Leo
A. Landau, who resigned on January 1

as director of the Garden and Alhambra
theatres here, will

join the Clinton-
Meyers chain
shortly as man-
ager of the Ly-
ceum, Minneapo-
lis. Mr. Landau
was succeeded
here by O. J.

Leo A. Lancia

O. J. Wooden

Wooden.
Announcement

of Mr. Landau’s
plans has led to
considerable spec-

ulation among
Milwaukee exhib-
itors regarding

the disposition of
Len S. Brown who has managed the Minne-
apolis house since it was remodeled some
time ago at great expense and became one
of the showplaces of the northwest.

In the Lyceum Mr. Landau will have a
theatre that boasts two dance halls to
which patrons of the show are admitted
without extra charge.

Brown Resigns
Lyceum Management

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 6.—
Len S. Brown has resigned as manager
of the new Lyceum here to accept
another position which, he says, “I am
not at liberty to discuss.”

Hearst Leases House;
His Retirement from
Films Seems Certain
(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—That William
Randolph Hearst has definitely decided to

retire from picture production is the rea-

son generally credited for the leasing of

his Cosmopolitan theatre to Flo Ziegfeld

for a period of five years. The house will

cease at once to be used for picture pur-

poses.

Prior to Mr. Hearst taking over the

theatre it was known as the Circle and
about $200,000 was spent remodeling it for

a home for Cosmopolitan productions.

Not until the closing of “Janice Mere-
dith” was any other than a Cosmopolitan
picture permitted a showing in the theatre.

“Greed” is the only film attraction which

has been presented there.

Ormiston to Publicize

Florida Theatre Chain
(Special to Exhibitors Herald)

NEW YORK, Jan. 6.—Harry Ormis-
ton, publicity director of Century com-
edies and also assistant to Paul Gulick of

Universal, is transferring his activities

to the theatre field, and early this month
will take up his new duties as director of

publicity and advertising for a Florida
circuit.
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“Publicity Presentations” Is

Policy Over Midwest Circuit
Prologues Without News Value Are Taboo in Theatres Which

Are Operated in Illinois, Outside of Chicago, by
the Balaban & Katz Combination

Presentations, or prologues, are not something for the smaller theatre to

shun. Although generally thought of in terms of big theatres in the meti'opoli-

tan cities, presentations may be used as advantageously (if not more so) in

towns of 20,000 population as in the larger communities.
These facts are based upon the results of an experiment being conducted

by Balaban & Katz Midwest Theatres, which operates some forty or fifty

houses in Illinois, outside of Chicago.

Prologue Useless Unless It Has News Value
There is one factor, however, wherein these prologues differ from the

presentations used in theatres such as the Chicago, Capitol, and similar insti-

tutions. Each of the Midwest presentations must have actual news value. They
must be so constructed that the local press will give ample space, either in pic-

tures or in stories, to the billing.

Price of Tickets
Cut When Wooden
Takes Management

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 6.—Prices
here are falling.

A reduction in the admission prices for

motion picture theatres in general was
given momentum when O. J. Wooden,
manager of the Garden theatre, announced
a drop from fifty to thirty-five cents for

evening programs. It was his first move
upon taking over the management of the

Garden and Alhambra theatres January 1.

His matinee charge was cut to twenty-five

cents.

Simultaneously with Wooden’s state-

ment came that of Henry Tajdor, manager
of Frouler’s Butterfly, that he is reducing

his door charge from twenty-five to ten

and fifteen cents.

An important feature in the move of

Wooden to cut prices is his determination

to maintain the same high standards of

program that the house has boasted in the

past. It will be one of the few houses

where a twelve piece orchestra and stage

novelties will be retained despite an ad-

mission of less than fifty cents; and it will

continue to show first runs exclusively.

Doctor,, in Syndicate
Article, Calls Films

Detriment to Youth
Dr. H. L. K. Shaw, consultant in child

hygiene. New York state department of
health, in an article syndicated to news-
papers of the country by the American
Child Health Association, gives the fol-

lowing reasons why, in his estimation,
“your child should not be allowed to

attend the movifes until he reaches his

teens:”
They are a poor substitute for outdoor play

and recreation f they provide inaction instead of
exercise; they tend to produce strain on the eye-
sight; expose children to contagion, undesirable
companionship, poor ventilation in place of out-
of-door air; encourage late hours with insufficient

sleep; excite the emotions ; exhaust the delicate
nerves and immature brain; make the children
nervous and irritable; tend to increase juvenile
delinquency and lessen the child's power of
concentration.

Dr. Shaw undoubtedly has not read
the statement of Dr Herman R. Bunde-
sen, head of Chicago’s health depart-
ment, that in a recent investigation he
found only two of the city’s many the-
atres not properly ventilated. Nor has
the doctor from New York investigated
sufficiently to know that special morn-
ing and afternoon matinees are held
solely for children; that the companion-
ship in theatres is no more undesirable
than in schools.

Ministers* Association
Stops Show for Poor

By E. E. JIEllEDITII

FAIRMONT, W. Va., Jan. 6.—A per-

formance for the benefit of charity was
called off here upon the protest of the
Fairmont Ministerial Association this

week. The performance was to offer

“The Enfoldment” at the Virginia
theatre. Half of the receipts were to

go to the Salvation Army and the re-

mainder was to go to a newspapers’ fund
of here which is being raised for poor
children. The house, attaches’ service,
picture and orchestra were donated.
The protest arose over the fact that the
affair was to be held on Sunday.

Just how successful the experiment has
proved is told by A1 Sobler, exploitation

chief of the circuit and producer of the

prologues.

The first prologue was on “North of 36,”

and for the purpose of explanation, Sobler

says that the free publicity accorded the

presentation more than paid the salaries of

the three members of the cast. He bases
this undoubtedly on the space rate charged
for advertising in the papers in which the

free publicity was published.

Three Indians comprised the cast of this

prologue, the words for which were written

by Sobler, who also staged it. The scenic

work on the Midwest presentations is done
by Louis St. Pierre, wbo formerly was
with Klaw & Erlanger.

Produced for Small Stages

Another important factor of these pro-

logues is they are produced for presenta-
tion on an eight foot stage, making it pos-

sible to bill them in the smallest houses.

The Balaban & Katz Midwest staff now
has in rehearsal a prologue for “Abraham
Lincoln.” Four singing Negroes will be

used in this act.

Because of the exploitation value of these

LOUISE CARTER, a recruit from the
stage who has important roles in “The
Lost Chord,” a Whitman Bennett pic-
ture, and “The Fast Pace,” both of
which are distributed by Arrow.

prologues, Sobler believes that they lend

themselves to comparatively small theatres

as the cost of production may be credited

to advertising.

Sobler points out that a similar policy

could be adopted by four, five or six thea-

tres playing subsequent runs on a picture.

The prologue could be produced jointly and
the cost prorated.

Copyright Bill Would
Suppress Theatre and

Radio Entertainment
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., Jan. 6.—A bill

providing for the consolidation of the vari-

ous copyright acts and endorsing the affili-

ation of the United States with the other

countries comprising the International

Copyright Union has been introduced in

the House of Representatives by Congress-

man Perkins of New Jersey.

Representatives of the authors’ associa-

tions recently visited Washington to urge

adoption of copyright legislation at this

session, recommending the adoption of a

bill which would include the best features

of the various measures introduced last

session, which were the subject of hearings

by the patents committee. The bill would

cover radio broadcasting and the use of

copyright music in theatres, as recom-

mended by the composers last session.

No information has been obtained from

the Motion Picture Theatre Owners of

America regarding this action. However
it is believecl that steps will be taken for

the defeat of the bill.

A Correction
In reporting “The Early Bird” a

C. C. Burr production in the New Pic-

tures department the Herald stated

Warner Brothers are the distributors.

This was in error as it is an independent

production by the East Coast Films, Inc.,

through the different independent ex-

changes of the country. Film Classics of

Illinois, which distributes Warner Bros,

product is handling it in Illinois.

Going Abroad
Peter J. Schaefer, of the firm of Jones,

Linick & Schaefer theatre magnates of

Chicago, who has been looking after the

business end of the company while

Aaron J. Jones was in Europe, will sail

on January 20 for a cruise of the Medi-
terranean.
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PRISCILLA DEAN on January 18 will begin a personal appearance tour of seven
weeks in conjunction with the showing of her Hunt Stromberg attraction, "A
Cafe in Cairo,” which Producers Distributing Corporation is handling. The
tour opens at the Main Street theatre, Kansas City. She then goes to the
Capitol, Detroit, and the Lafayette, Buffalo.

Los Angeles’ Busiest Corner
to Have Mammoth Theatre

Miller Brothers Plan Another House—Mary Pickford Has New
General Manager—Mayer Studios Lay Ojf Publicity Aides

By HARRY HAMMOND BEALL

1
0S ANGELES, January 6.—Ered and Roy Miller, pioneer exhibitors

of Los Angeles, plan the erection of a mammoth theatre at Santa Barbara
and Figueroa streets which statisticians aver is the heart of heaviest

motor traffic in Los Angeles. The Millers owned the California and Miller

theatres which they sold two years ago to Metro-Goldwyn.

C. deB. Neuman is the new general manager of Mary Pickford productions.

Neuman came West as business manager for First National and later replaced

Clark Thomas as business manager for Ince when Thomas was placed at the

head of the Cinema Mercantile Company by the producers. For the present

Neuman will continue to devote a portion of his time to the Ince interests.

RCMORS that Von Stroheim might
be pulled off “The Merry Widow”

because of the flop of “Greed” in New
York have been set at rest by Louis B.

Mayer who has Von shooting away with
all the speed of a program director on
the Viennese operetta.

^

With Donald Crisp as his director
Doug Fairbanks will be shooting again
by the middle of this month on “Don
Q,” a sequel to “The Mark of Zorro”.
Being Doug’s director does not mean a
great deal as every novelty is usually
planned by the star personally and
every story detail worked out under his

supervision.
* * *

Florence Vidor has signed a long term
Paramount contract.

He ^

Edward Everett Norton has also been
signed by Lasky to play the stellar role in

“Beggar on Horseback.”

He He He

Paul Bern has been chosen to direct
“The Dressmaker from Paris” in which
Leatrice Joy will make her return to the
screen.

He He He

Sol and Irving Lesser are making their

first trip to New York together in many
years.

He He He

Film stars with their mounts are to par-

ticipate in the dedication of the Beverly
Hills bridle path next Saturday.

He He He

Press agent circles were surcharged with
excitement Saturday when Charles Condon
of Mayer studios assembled his aides and
announced that services of all were no
longer needed. No reason for the general
house cleaning has been assigned.

Many New Companies
Formed at YeaFs Close

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 6.—With six com-
panies incorporating during the closing

days of 1924, the motion picture business in

New York State showed a good record
both as to number and capitalization. With
but two exceptions the companies will

maintain their headquarters in New York
city. These companies were :

Dan Quinlan All Star Players, Inc., of Elmira,

$45,000; Western New York Theatrical Enter-
prises, of Buffalo, capitalization not stated; Hall
and Connolly, Inc., $50,000; Wilson-Wetherald,
Inc., $30,000; V. and H. Construction Co., Inc.,

$25,000; Schwartz Enterprises, Inc., capitaliza-

tion not stated.

Praises Press

r^EORGE W. ROWELL, JR., advertis-
LJ ing manager for Heywood-Wakefield,
has resigned to become advertising and
sales counsellor for Henri, Hurst and
McDonald, one of the foremost advertising
agencies of Chicago. His duties with Hey-
wood-Wakefield will be divided between
Raymond Reed, the new advertising man-
ager, and Winfred Lent, sales service

manager.
Mr. Rowell was formerly advertising

manager for Lloyd Manufacturing Com-
pany, Menominee, Mich., manufacturers of
baby carriages. The entry of the Lloyd
company into the national advertising field

is said to have been the first instance of
its kind in the industry, and within three

years after the national advertising policy

was adopted, the Lloyd company had be-
come the largest manufacturing concern
of its kind in the world.

Shortly after the merging of the Lloyd
company with Heywood-Wakefield, Mr.
Rowell was called to the executive offices

at Boston to organize an advertising de-

partment for the parent corporation, which
up to Mr. Rowell’s arrival had not made
its debut in the national advertising field.

In 1922 Heywood-Wakefield products

were advertised in a nation wide campaign
through the various trade papers of the

furniture and allied industries. This mag-
azine was selected to carry Heywood-
Wakefield advertising during the first year,

and recently was scheduled for the 1925

campaign. Proof of the effectiveness of
trade paper advertising is the fact that

Heywood-Wakefield now ranks among
America’s leaders in theatre chair manu-
facture, due in a large measure to the

advertising campaign.
' “We found trade papers to be of the

greatest assistance to us in making Lloyd
Loom Woven products popular,” Mr.
Rowell declared, “and it followed naturally

that we should select trade papers to tell

the theatre world about our opera chairs

and rest room furniture. Much of our
growth in theatre chair manufacturing dur-
ing the last two years is due to the pulling

power of the theatre trade papers. To them
we owe also our admiration for the broad
viewpoint we encountered in our relations

with them.”
In his new work Mr. Rowell will con-

tinue to be identified with problems af-

fecting the theatrical world.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of January 17

Vexing Cross-Word Puzzles Invade Studio

—

Doris Kenyon, May Allison and Phyllis Haver
appearing in “I Want My Man,” a First Na-
tional production, puzzled over “the generic
word for pig in three letters.”

“Ben Hur” players in Rome Slums—Carmel Myers, appearing in Metro-
Goldwyn’s production of “Ben Hur” in Rome, Italy, finds time to do a
little charity work in the slums of the great city. She recently estab-
lished this “traveling kitchen” and serves beans and soup to the needy.

Harry A. Pollard, Uni-
versal director of “I’ll

Show You the Town,”
puts his O.K. on the
food served by Tom Wil-
son to Reginald Denny,
the star.

RIGHT—Nazimova, the
famous Russian actress,
as she appears in a scene
from “The Redeeming
Sin,” a new Vitagraph
feature originally called
“Madonna of the Pearls”

LEFT — Weber and
Fields arrive in Holly-
wood—The well known
stage stars strike a typi-
cal pose for the photog-
rapher before starting
work on “Friendly Ene-
mies” for Producers Dis-
tributing Corp., under
George Melford’s direc-
tion.
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Florence Gilbert, whose radiant beauty
is cleverly caught by the camera in the

Fox short subjects, “The Van Bibber
Tales,” which William Fox produced.

Edna Tichnor, who has a striking

role in “So This Is Marriage,” a
Hobert Henley production for Metro-
Goldwyn-Mayer.

Marguerite De La Motte, another
Fox beauty, who has the leading
role in the adapted stage success “In
Love with Love,” a Fox feature.

Paul Bern, Paramount director, at work on the deck of an ocean liner,

making scenes for “Tomorrow’s Love,” starring Agnes Ayres. Raymond
Hatton sits near Miss Ayres. RIGHT—Tom Brierley, art director for

fifteen years for the Christies at Hollywood, with two of his chows.

LEFT How Bath-
ing Girls Dress for

Winter Sports —
Virginia Vance,
the Cameo Come-
dies - Educational
star, is unable to

decide what means
of locomotion to

use for her holi-

day outing.

Harry Rowson, managing director for Ideal

Films, Ltd., of London England, and Milton L.

Cohen, of Interglobe Export Co., New York,
learn the secrets of comedy making from Cliff

Bowes and Virginia Vance of Educational-Cameo
comedies.
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Nellie Savage, Ziegfield beauty, who
appears in “The Mad Dancer,” a
Jans Production.

Arthur Q. Hagerman appointed direc-

tor of publicity Hal Roach studios. Cul-
ver City.

Up Among the Clouds

A1 Herman, Fox comedy director, has his troubles, as the saying goes, but they’re
all little ones. A group of juvenile actors at lunch.

The Camera Conquered Mount Blanc—Europe’s highest point, rising more than 15,000 feet in the Pennine Alps, almost on
the Franco-Italian border, has been ascended by an International News reel expedition for the first time in more than a
decade. (Above) At the base of Mt. Blanc. (Right) Umberto Romagnoli, International staff cameraman, and Leon Bron.
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A Sid Grauman Presentation
for the Naked Truth Dinner

Famous Impresario to Stage A.M.P.A. Entertainment—Bessie Love
Plays ‘Ake” for Advertising Boys—Rivoli Holds Celebration

By JOHN S. SPARGO

New YORK, JANUARY 6.—Sid Grauman, generally conceded to be

one of the greatest showmen in the industry, will make his first Broad-
way presentation on Saturday, February 7th..

Mr. Grauman’s prologues and presentations are the talk of the show
business generally and people travel many miles and pay top prices when he

puts on a show at his magnificent Egyptian Theatre in Holl}^ood, or at the

palatial Metropolitan designed and built by him in Los Angeles. New Yorkers,

however, unless they travel to the Coast, have never yet had an opportunity to

witness the work of the fine Italian hand of Mr. Grauman.

The occasion of Mr. Grauman’s first

Broadway presentation is the fifth annual

Naked Truth Dinner of the A. M. P. A.,

Inc., which will be staged at the Hotel

Astor.

In casting about for ways and means
to make the coming function the biggest

in the history of the oldest organization

in the industry, the entertainment com-
mittee, headed by President A. M. Bots-

ford, conceived the idea of having Mr.
Grauman come on to New York and take

charge of the dinner and big show which
is always a part of the annual entertain-

ment. In order to bring this about, heavy
pressure was brought to bear on Mr.
Grauman in the way of telegrams and
letters from such influential personages

as Adolph Zukor, Marcus Loew, Hiram
Abrams, Richard A. Rowland, Walter
Wanger and Harold Franklin. This was
followed up by having Harry Rapf act as

personal envoy of the A. M. P. A. boys
to call on Mr. Grauman and sell him the

idea of coming to New York and taking

charge. Since Mr. Rapf’s arrival on the

Coast, word has come from Mr. Grau-
man that he will accept.

One tentative idea suggested by Mr.
Botsford that has already received the en-
dorsement of the great impresario is that

there be staged a Sid Grauman presenta-
tion of an old-fashioned movie, “The
Great Train Robbery,’’ or something of

that nature, with perhaps a style show in

the modern method, but using the old
style fashions of long ago, and then per-
haps an illustrated song. If this is defi-

nitely decided upon the A. M. P. A. will

secure the services of a famous singer,

such as Chaliapin, John McCormack, John
Steele or Reginald Werrenrath.

The cooperation of the motion picture

studios, theatre orchestras, props, etc.,

have been promised to Mr. Grauman,
who will also have the whole A. M. P. A.
organization at his service in working out
whatever plans he may have in mind.

Mr. Grauman will come to New York
as the honor guest of the A. M. P. A.
and will be provided with a suite at the
Astor.

* * *

Bessie Love was the guest of honor,
and also the entertainer, for the open
meeting of the Associated Motion Picture
Advertisers at the weekly luncheon at the
Cafe Boulevard held on Wednesday,
December 31.

No business was transacted. The period
usually given over to the affairs of the
Association was filled by Miss Love who
played the ukelele and sang a number of
songs, including one in Spanish and one
in Hawaiian, which were highly appreci-
ated although no one understood the
words of the latter and few of the Span-
ish song. Miss Love also rendered a

number of the popular “Blues” of the day,

to the delight of her hearers.

The “barker” for the day was Walter
F. Eberhardt, secretary of the A. M.
P. A., who introduced Miss Love and also

Mrs. Florence Strauss, First National’s

scenario' editor, who said she would not
resume at that meeting her talk on the

search for scenario material which had
been interrupted at a former gathering of
film publicity and advertising men, as she
wanted to listen to Miss Love’s singing and
playing of the ukelele.

* * *

W. E. Shallenberger, president of Ar-
row Pictures Corporation, returned this

week from a flying trip to the middle West.
In speaking of his trip. Dr. Shallenberger

said that in so far as he was able to ob-
serve in the brief time he had at his dis-

posal, conditions seemed to be quite favor-
able for an excellent year’s business during
1925. He also says that the general de-
mand for high quality feature productions
is growing rapidly in the independent field

and that this -demand is invariably accom-
panied by a cheerfully expressed willing-

ness to pay a fair and commensurate price

for such productions as measure up to the

required standards.
* * *

The Rivoli theatre is celebrating its

seventh anniversary this week. The Rivoli
was opened December 27, but Hugo Ries-
enfeld, managing director, set aside the

week of January 4 to celebrate the event
with a pretentious program.

It has been a year of achievement for
the Rivoli both pictorially and musically.
The high standard that has become associ-

ated with the Riesenfeld program has been
vigorously maintained and the entertain-

ments have steadily grown in interest and
artistry. They have been a strong influence

in the growth of interest in the newer form
of entertainment.

* ^ *

At the Fourth Annual Frolic of the em-
ployees of the Riesenfeld theatres held
Tuesday night at the Criterion theatre,

Willy Stahl, conductor of the Rialto or-
chestra, won the silver loving cup for the
best stage presentation of the evening.
Stahl’s act, one of ten presented by the
different departments of the Rivoli, Rialto
and Criterion theatres, was an impersona-
tion of Hugo Riesenfeld, Josiah Zuro,
Irvin Talbot and Emanuel Baer conduct-
ing.

* * *

Freddy Hall, or F. W. Mordaunt Hall,
of the Times, in reviewing “Peter Pan”
says Betty Bronson’s performance brings
back the time “when the shining sun on an
early morning made one dance with joy
over the dew covered grass.”
And now can’t you just see the festive

Freddy dancing with joy over dew covered
grass in the early morning?

Sidney Dannenberg, formerly assistant
to Max Cooper, manager of the Rialto the-
atre, has been made manager of the Cri-
terion theatre, replacing Herman Grafing,
who has resigned to go into business.
William Schaefer succeeds Dannenberg as
assistant to Cooper. Dannenberg began his
career in the Riesenfeld theatres in July,
1919, as an usher.

* * *

^
“Moonflower," the stage play in which

Elsie Ferguson starred on Broadway, will
be produced by Paramount under the title

of “Eve’s Secret,” with Betty Compson in
the starring role, according to an announce-
ment made by Jesse L. Lasky, first vice-
president of Famous Players-Lasky Corpo-
ration, in charge of production. Alan
Crosland, who recently completed the pro-
duction “Contraband” in the Paramount
West Coast studio, will direct “Eve’s
Secret.”

* * *

Having completed the cutting of “Salome
of the Tenements,” Sidney Olcott has leH
for California, to direct Pola Negri in
“The Charmer” at the Lasky Studio. Caryl
Flemming and Fred Fleck, his assistants,
will accompany him to the Coast.

* * *

Adolphe Menjou, Lillian Rich, Aileen
Pringle, Kenneth MacKenna, Director
Frank Tuttle and his production staff, in-
cluding Alvin Wyckoff, chief cameraman,
have gone to Havana to make location
scenes for “A Kiss in the Dark,’” the Para-
mount version of “Aren’t We All,” FreT
erick Lonsdale’s successful play.

!(: * *

You’ve got to hand it to a local down-
town jeweler as a hustler for business. In
the belief that actors have money, he se-
cured the programs from a number of
theatres and mailed out to each member of
the various casts a New Year’s card adver-
tising his wares.
At the Lyric theatre, where Fox’s “The

Iron Horse” is. playing, seventy letters ad-
dressed to actors in the picture were re-
ceived. When he gets no replies to these,
his next move may be to have someone
waiting at the stage door to solicit business
from the screen actors as they' come out.

* * *

Harry Buxbaum, who is usually an all

right, pretty good fellow, sent out a neat
New Year’s card on which was printed the
following

:

’Twas the night before New Year’s
And all over the State,

Nothing was stirring.

Not even a date.

* =(! *

Such is fame : Eddie Bonns was in New
York last week exploiting “He Who Gets
Slapped,” and one of the New York pa-
pers in referring to it spoke of Eddie
Barnes, exploitation chief of Metro-
Goldwyn.

Big Real Estate Deal
Points to Beginning

of Chain of Theatres
(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 6.—The big-
gest deal in local motion picture theatre
circles in many months occurred during
the past week in this city when the
Leland and Clinton Square theatres,
downtown houses, became the property
of C. H. Buckley, local real estate man,
who has been associated with Jacob E.
Tarsches in the ownership of the
houses. How much was involved in the
deal is not made public. It is Buckley’s
intention to add other houses to his
prospective chain that will include
theatres in Schenectady, Poughkeepsie,
Kingston and other nearby places.
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“They’re OffI"
Any m2m who has ever visited a race track amd

heard the thrilling cry of the crowd, “they’re off!”

knows the spell, the lure, the romance and the pulse-

quickening climaxes of horse-racing.

Vast crowds throng the tracks; millions who
would like to go can’t. Ready made audiences await
the lucky exhibitors who book this most novel of

all serials, filled as it is with horse races that bring

you to the edge of your seat, that glorifies “Gold
Blauze,” a wonderful horse, and that hasn’t a dull

moment in it.

If good names in the cast, an alluring title and
production that hits the bell mean anything at aJl,

here’s a picture that is a certain clean-up.

We urge you to have several episodes screened

for you at the nearest Pathe exchange.

A GEORGE B. SEITZ PRODUCTION
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Bahn Calls ‘Death Ray’ at M ' I N
Strand Biggest Scientific

Feature Ever Shown in City
8y CHESTER B. BAHN, S ?.

Dramatic Editor of The Syracuse
Telegram and The Sunday

American.

STRAND—Buster, Keaton iu “The
Navigator;” H. Gclndell-Mathews’
“The Death Ray” in pictures,

presented by Pathe.

rpHERE’S a real laueh at the

Strand.
Ditto a real shudder.
And, as b e-

tween the two.

it's this movie re-

porter's 0 p i nioD
ihaf the shudder
has th*» call.

Not that "The
Navigator.” Bus-
ter Keaton’s very
funny comedy
feature. Is not en-

titled to common
dation. For It is

But wp have had
comedies ere this.

And “The Death
Ray.” a cinematic
exposition of Dr.- H. Grindell-Mat-
thews' researches, Is entirely new.
"The Navigator” will mak^ you

laugh—some parts more than
Olliers.

"The Death Ray,” however, will

make you THINK^
Yes, and THINK as you never

have thought before.
And as between mere amusement

and mental foofl—Which is thought
—give me the latter.

"The Death Ray." which faker

,th^ Grindell-Mat thews discoveries'
in .the-eleclrical field, applies,them
,t0 the science of warfare, U per-
haps the most unusual arpnin'jut,
for peace that has ever tfome to my ,

attention.
[

pf RANTED that Grindell-.Matthew.s

is on the Tight track, then the
^

next war—If and when it comes

—

will be the most terrible slaughter
of human beings In the history of
the world- Men. women and chil-

dren will die by the hundreds of
thousands. Clfles will disappear in

flames—armies will become du.st.

Of coui-se, if may be that Grlndcll-

Matthews still has far to go before
fils Invention can accomplish the
destruction that is pictured in "The
Death Ray.” >Iumbers of ihe^War
College take Hint position. I may
say as a woivl of re-assurance.

But there IS no denying that In
! o|

hla laboratO£^. using his ray which l

- electrical energy traveling along
. beam of light. Grindell Matthews
lights an electric light with no cur-

i

rum connection, fires a pap of gun-

[

powder puts a running motorcycle
oat of commissiou and Instantly

kills a rat

^HAT does all this mean?
Simply this, as the film visu-

alises:

Air planes may be put out of

comnnssinn in the air.

Zeppelins, with their gas-filled

bags, may be blown up while above
the clouds.

Bombs carried by bombing planes

may be exploded in the air. tearing

the-carrying craft to bits.

Ammunition dumps and arsenals

may be exploded.
Cities, towns, villages and ham-

lets jiiay be incinerated.
.\iinies may be mowed down like

so much grain before the reaping
marfiiiie.

That is why 1 say, with all duo
respect to Buster Keaton's "The
Navigator," that the Grir(del1-Mat.

thews “The Death Ray" is the real

attraction on the current Strand
program. Indeed, it’s the biggest

scientific feature that any Syracuse
theatre has ever presented. .

Ye(, in spite of that, I'll b'^t that

the Syracuse movip morons will

yawn as they sit through It. That
explains why they are morons

H. Grindell^Malihebuj
Sen.faiionat 'DUcotf^ry in a Sen.falionul

Short “Pidurt

** The Death
Ttifo Tieel^

'Ray "

The Fastest 'BooKjng J^O'Velty in Many a Month
Among the bookings are

Rialto, New York
Strand, Syracuse

Adams, Detroit

Victory, Providence

Imperial, San Francisco

Temple, Toledo

Casino, Spokane

Dome, Youngstown

Strand, Canton

Columbia, Seattle

Missouri, St. Louis

Mary Anderson, Louisville

Southern, Columbus

Colonial, Dayton

Walnut, Cincinnati

and Southern Enterprises

houses in 41 cities

Urospect Press, Inc., New York
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FIRST ANNUAL DINNER of the Kansas City Film Board of Trade tendered to the salesmen of the distributor members.
The gathering was held for the purpose of creating a more intimate acquaintanceship between the salesmen and man-
agers. Clean selling, the work of the Film Board and arbitration were discussed by speakers.

Bair, Through House
Organ, Wins Support

for Sunday Pictures
(Continued from Page 19)

problem facing those men that have no
homes of their own but are nevertheless as

essential to the welfare of the community
as all others.

Both general foremen of the Dennison
shops expressed the opinion that they can-

not see any harm in allowing the people

to have a few hours set aside for clean,

decent recreation, offsetting the lure of the

green table and the blind tiger.

Mr. H. J. Speck says:

“I don’t think it’s fair to take such inconse-

quential privileges away from the people. I am
old enough to enjoy the comforts of home, but
if I wanted to go to a picture show on Sunday,
and it were open. I’d sure go, and I know my
boys are of the same opinion.”

Mr. A. Lamberger says:

“I surely believe in a decent, well behaved
community; I have never expressed a sentiment
pro or con, but I will say this: As long as people
in charge of Sunday entertainments stick to their

pledge to furnish clean programs not interfering
with the church time, I believe it will be a de-
cided improvement to present conditions.”

We have a long list of merchants ex-
pressing their wish for something to hap-
pen to keep people from running out of

town on Sunday with the consequent habit

forming of doing likewise on weekdays.
We said once before we do not resort to

unfair methods to gain our aims and there-

fore we’ll not even make use of their state-

ments since ultraradical reformers may use
them for purposes detrimental to these

people’s business. We do, however, inten-

tionally invoke the wrath of the opposition

to make us prove every statement we pub-
lish.—F. H. W.

Editorially the State Theatre News
says:

In our last issue, advised by scores of our
patrons, we expressed a request to be granted
the privilege to exercise our own judgment re-

garding the way to spend Sunday. We told the
community of their desire for an opportunity to
spend a few hours on Sunday afternoon, at once
recreational, restful and in no way conflicting
with their own way of observing the Sabbath.
We also obligingly told all readers just why
their wishes should be respected precisely as in

most other communities where fair play exists for

either side. We did not intentionally antagonize
any group or faction

; as a matter of fact, we
wish to go on record that from the very start

of this movement we offered to make every rea-

sonable concession to the faction with possible
or probably just imaginary grievances about their

“Blue Sundays.” We wish to emphasize that

we do this in a spirit of broadmindedness with

which we will in a peaceful, sensible way obtain
our aims, setting the example for people who
obviously lack the right understanding.

We fully agree to confine our programs to
hours not interfering with the customary service
hours. We invite ministers of any denomination
or their committee to help select suitable Sun-
day programs for the afternoons. We will be
very glad to debate in public with anyone or
as many as wish to participate, the question why
people who favor Sunday entertainment of a re-

fined order should have their wishes respected-
even though they were in the minority—the same
as those that do not care for them—-WHO ARE
IN THE MINORITY!
As yet, no one has advanced a substantial

reason contrasting the request—there isn’t any I

We found, as we expected a proclamation of
the ministers union in the Evening Chronicle
to the effect : “We oppose anything favoring
Sunday motion picture entertainment.” We also
expected their resolution to urge their congrega-
tion not to sign a petition in favor of it ; but
we did not think that “the UKAS” would in-

clude a demand for withdrawal of signatures of
an astonishingly large number of church mem-
bers already affixed to the petition for the right
to attend Sunday programs. It takes but very
little study to draw one of two conclusions: first,

the body issuing that statement must consider
those members pledging their support to some-
thing they thought the community should have,
too stupid or irresponsible; or they are not sup-
posed to do anything without consent of sai4

body. As that it may be said in our case. We
do not need to coerce anyone, most signers
asked for our petition.

If the opposing parties are so certain that the
public does not want Sunday entertainment of 'a

refined order—concerts and pictures—why the
frantic efforts to solicit signatures to oppose any
law favoring Sunday shows and to HIT THIS
THING HARD. The simple and logical way
would be to let the proposition kill itself by
allowing the theatres to open FOR A TRIAL.
If the people 3on’t want them they will quickly
close them by withdrawing their patronage. It

can, however, easily be proven that opposition
has defeated itself wherever it was put to that
test—fairly—without application of the strangu-
lation system.

There was a time, and we are glad it is some
decades ago—when the mere mention of anything
not favored by the synod was quickly silenced
with the dungeon, the rope and the stake. Many
poor innocent souls got a bitter taste of what a
dreadful power some factions could wield while
opposing anything not coming from their cham-
bers. We said that was a good while ago, but
that method would surely still be employed if

the march of progress had not swept most of
the cobwebs out of the majority of heads of the
masses.

Petitioning for a cause is an effective way to
ascertain public sentiment—if conducted fair, but
it becomes a questionable method in a manner
described by an apparently sincere citizen, who
told us he would have at least reserved his de-
cision had the question been put to him in the
direct unmistakable clear way we put it. He
told us when he and all others present at a
service was asked to raise his right hand if he
did not favor Sunday pictures, he conscientiously
did so—and the subsequent signing was then a

foregone conclusion. He readily admitted though
that we did not necessarily have to share his

aversion. When we asked him was it fair, as

long as we did not interfere with his point of

view, for him to help dictate what we should
or should not do, he frankly stated that was the

least of his intention. READERS PLEASE
CONTEMPLATE!
Another statement we solicited from a prom-

inent business and church man (we do not pub-
lish names without permission) was “I saw many
pictures I considered better than some sermons
I heard.” Wouldn’t go bad for any Sunday.

On Sunday, Dec. 14th. the coincidence at the
Grant theatre would indicate that some people
are entirely wrong when shouting the public
does not want Sunday shows ! On a mere
printer’s error several hundred people turned out
for a couple of hours harmless fun only to be
disappointed, as the Chronicle said. If an ap-
parently plain mistake in a newspaper can do
that, all the proclamations in the world cannot
make a person with a mind of his own believe

that the people—except a special class who are

perfectly at liberty to follow their own inclina-

tion—do not want them. So much for that.

A Cincinnati Methodist Minister, Rev. Craig,

evidently mixes logic with his calling, to which
in part he attributes his singular success. In
one of his recently published statements he says,

“I do not believe that taking away harmless
Sunday entertainments will solve the problem of

Sabbath observance, for it cannot be legislated.

When religion is made a law it loses its inspira-

tion; it must come from the heart to be crea-

tive.”

That sounds entirely different from : We op-

pose any law favoring Sunday shows and ‘“rhis

thing must be hit hard.” What’s the terrible

reason?

We state once more, we only ask for a privi-

lege enjoyed by most communities and to be let

peacefully alone. We are therefore certainly-

surprised to find that our insignificant request

became a semi-political issue, engineered from

the pulpit which the public forum, whose busi-

ness it really is could quickly decide and in

favor of the real majority who can thus express

their opinion free from restriction measures.

This idea should satisfy all concerned; it sure-

ly appeals to us. F- H. W.

It is hoped that the State theatre wins

its fight for Sunday opening, but should

it lose the management can be proud of

the enterprising campaign wliich it has

conducted.

Loew St. Louis House
Books on Open Market

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 6.—Mrs. Wal-
lace Reid in person will appear at

Loew’s State theatre in March in con-

junction with the premier showing here

of “Broken Laws.”

This is the first non-Metro-Goldwyn
picture to be purchased by the big St.

Louis downtown picture palace. It is

expected to have great bearing on the

future policy of this first run house.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Top — Marion (Ind.) Theatre Co., Virginia,

Champaign, III., and Olympia, New Haven, use “Theatre Ads for the Year’s Holidays” from Holiday Num-
ber of the “HerzJd” in their house organs. Center: Xmeis herald, subject of H. Browning’s letter. Left:

Insert from program of MeVickers, Chicago. Right: A. A. Pratt’s house organ, discussed in his letter. Be-

low, left: New house organ submitted and described by Frank Burns. Center: Two pages from Pace &
Bouma’s house organ, subject of their letter. Right: Front cover of Eastman theatre house organ, holiday

issue. Turn to pages 31 and 32 for letters from showmen illustrated above.
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fTHETHEATRE
O^y^^D^artment ofPractical Showmanship

WEEK’S LETTERS SPAN NATION
Here*s Code
Powers Finds
Makes Money
What is your money-making code?

Can you tell it in 100 words?
J. P. Powers, Bijou theatre, New
Haven, Conn., has done it in less than
that and every word counts.

Mr. Powers’ plan reads:

“Buy closely and make every penny work
itself to death.

“Be sure you have something to adver-
tise and advertise what you have.
“Give patrons a good program with a

good feature, good music, attractiveness,

comfort and cleanliness.

“Weak nights can be helped by not giv-

ing weak programs. Give out a list of
what you intend to play, let audiences select

by vote, and use your own judgment as
to what to play, but let it be strong.”

Let’s Make It

A New Column
Mr. Powers’ plan suggests a series. If

it impresses you that way, write your plan
in similar form and send it in. ''Adiy not
make it a weekly column? (Who’ll sug-
gest a name for it?)

Fundamentals are accountable eventually
for every theatre success or failure. Proper
direction of effort is essential to every in-

dividual picture campaign and the con-
sistent welfare of the bank balance. Let’s
assemble the fundamentals in one place
where they’ll total a sure-fire box office

policy.

INSIDE INFORMATION
t^'VT’OU must have inside information as

J- to what people want in pictures,” said
a patron the other day, whereupon we ad-
mitted that we have. Then we explained
how we could know in advance just how
our patrons would react to a certain pic-
ture.

You see, the picture had been exhibited a
week before in a distant city of similar size
and makeup. The theatre owner there had
reported the fact to “Exhibitors Herald,” a
trade journal of the motion picture busi-
ness that prints about 500 such reports
from theatreowners all over the country
each week.

That’s how we get this “inside informa-
tion.” Of course when we show the pic-

ture before any other theatre has shown
it, we aren’t quite so sure, but we do know
how a clientele like ours reacted to a dozen
pictures of like type and there isn’t much
guessing involved.

This is, of course, a sort of trade secret,

but we feel that our patrons are entitled

to know it.

This Week

—

HOWMEN’S letters from California,
Florida, Connecticut, Illinois, Rhode

Island, Iowa, West Virginia, Michigan,
Washington and Kentucky, with numer-
ous other contributions unaccompanied
by letter, are published in “The Theatre”
this week.

Subjects treated cover the whole wide
range of practical showmanship.

Exhibitors read and write “The
Theatre” for mutual benefit.

Every exhibitor is invited to read it,

write it, and profit by it.

WRITE A LETTER NOW

F you’ve ever had trouble getting
music stores to cooperate with you in

picture exploitation, you should have
none such when you show “The Lost
World,” Watterson R. Rothacker's
First National attraction. The song pub-
lished by Henry Watterson, Inc., bears
the same title and the music is by
Rudolf Friml, a composer whose name
stands for the best in modern music.
Words are by Harry B. Smith. It’s a
ballad that should become popular on
its own account and the tie-up possi-
bilities are manifest.

* * *

Features scheduled for next week
include a letter from R. H. Klock,

whose contributions are as valuable as
they are infrequent, discussing the cash
value of juvenile patronage. Whatever
may be your views in the matter, you
must not miss his statistics.

Questionnaire

THE THEATRE,
“Exhibitors Herald.”

In my experience I have found
the following subjects to be of the
numerically indicated space im-
portance in theatre house organs.

CURRENT PROGRAM
COMING ATTRACTIONS. .

SOLD ADVERTISING

EDITORIAL (POLICY)

CURRENT TOPICS

(Name)

(Theatre)

(City)

(State)

Seeks Iiieal

House Organ
Copy Scheme

What is the ideal proportion of
house organ contents? How much
editorial copy, how much paid ad-
vertising and how much of the other
major divisions should be used?
These are questions asked by E. A.
Snyder, Virginia and Rialto theatres.

Champaign, 111., with a view toward
working out an ideal copy apportion-
ment scheme for theatre publications.

Mr. Snyder’s letter follows:
“Concerning the house organ department,

I have this suggestion. Anybody preparing
a house organ considers it as being made
up of the following elements

:

1. Current Program.
2. Coming Attractions.
3. Sold Advertising
4. Editorial (Policy).
5. General Topics.

“We would like to get opinions from
different editors regarding the composition
of a program, analyzing the value of these
elements in terms of proportionate space
and emphasizing to which the theatre

patron gives most attention.

“Of course wc realize that there could
be no fast rule established, but from the
copies of programs received we note that
some place a great deal of stress on coming
attractions, some entirely on the current
program, some eliminate all outside adver-
tising, and some stress editorial and policy.

“We, of course, mix it up pretty well
and try to make it as interesting as possi-

ble, using only enough outside advertising
to pay for the program.
“We would like to hear some discussion

along this line, as it might do us all some
good ; for after all the house organ that

interests the patron is the one we all want
to publish.”

Questionnaire

Is Provided
A questionnaire embodying the house

organ contents listed by Mr. Snyder is

published upon this page for the conveni-
ence of other exhibitor publishers in re-

sponding to his suggestion. By use of the
numerical system for indicating the order
of importance it will be possible to work
out an unquestionably valuable scale.

As Mr. Snyder points out, no set scale

of this sort can be rigidly adhered to in

all cases. The preponderous importance of
this or that special attraction, the seasonal
requirements, a dozen considerations argue
against the advisability of this. Neverthe-
less, a definite scale of proportions will be
found of utmost value as a working basis
upon which the makeup of all issues can
he computed.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS : Upper half of page—Newspaper ads used by
Eldrid Fisher for the Ben Ali and Strand theatres, Lexington, Ky, See letter on page 32 giving exploitation

ideas any showman can adapt to his purpose. Lower left : Charles Ryan’s program for the Milford, Chicago,

using copy reprinted by The Theatre from Earle Hall Payne’s house organ for the Kentucky, Lexington.

Center, pass illustrating letter from D. S. Kimberley, Kay Street theatre, Tacoma, and holiday ad by George
Rea, Colonial, Weishington C. H., O. Right: Holiday issue of McVickers house organ, the work of Ed Olm-
stead. Original in red and green.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

THE HOLIDAY SLUMP
'^HE theatre is perhaps the only business
-* institution which does not profit by
Christmas shopping. The fact is that peo-
ple are so busy shopping before Christmas
that they do not get to the theatres and
the showmen lose money in about the same
proportion that other business men make
it. But when the shopping is over another
story is told.

Then the public rushes back to the theatre

with renewed enthusiasm and in two or
three weeks the deficit is made up and
sometimes there’s an over balance. You
see, Christmas is Christmas, just as it is

to other people. About the only difference

is that the theatre doesn’t raise prices be-

fore Christmas and cut them afterward.

DON’T BELIEVE IT

H ERE’S a good test to apply to the next
“scandal” you hear about a picture

star.

Ask yourself if you could do what he or
she is reported as doing and get away
with it.

Ask yourself if you’d let him or her
get away with it if you were the person
to decide.

If the answer to both questions is yes,

the story may be true.

If the answer is no, it’s an obvious mis-
statement.
In case of doubt, remember that Ameri-

can law and principle hold all men to be

innocent until proven guilty.

Don’t believe it.

EUROPE IS MAD

E uropean papers are bemoaning the

fact that American pictures are more
popular in Europe than the European prod-
uct. If you’ve seen very many of the
European pictures shown in this country
you know the reason for the popularity
of the American product is plainly a matter
of superior merit.

Sympathy for European producers is

natural, of course, but the important thing
is the knowledge that America’s home-
grown product is the best in the world.

NEW FILM FACES
XT’ OU’VE noticed the new faces in the

films these days. According to the com-
ments of those we’ve talked to, you like the
idea. Naturally, new blood is needed in

the entertainment business just as it is in

any other.

These new faces work a certain hard-
ship on the showman. You are used to

seeing known names advertised and com-
ing to see your favorites. When we ad-
vertise these new people their names mean
little to you. Your response to our advertis-

ing then is determined by the author, direc-

tor, title or other item of the picture. If

it were not for the fact that seeing the
pictures with the new faces increases your
interest in pictures, thus indirectly com-
pensating for the handicap noted above,
this great forward stride in picture making
could be negotiated only with extreme
difficulty.

Theatre Bits
T^RANK L. BROWNE suggests “‘News
From the Front” as a new name for

this column and tells why in his letter
this week. Any other suggestions.^

* * *

'T'HREE more new house organs this
week, publishers of which write

about them under "What Showmen Are
Doing.” If you publish one and haven't
reported it, please do so. We want to

get a complete list. You’ll be surprised
when you know why.

* * *

'T'URN back to E. A. Snyder’s request
t on the £rst page and see if you’re not
interested. If you are, use the blank
provided for complying with his request
and let’s get this information assembled
right away so all can proht by it.

* * *

C OULDN’T reproduce all the holiday
stuff that came in, some of it being

in colors frustrating the engraver’s best
efforts. It was a great layout, though,
and some of it is presented in a page
worth referring back to next year.

* * *

rHREE more uses of the Christmas
Greetings copy are recorded this

week, with more received since making
up the page. Glad you found it suitable.

* * *

"DOOM for a lot more names in the
Tl Exchange. Who’s got a better
name for that for the list.^

* * *

A ND who’s got a better word for

"presentations”.^
* * *

A NYTHING you want an ad or
-71 editorial written about?

House Organ
Elxchange

E. E* BAIR> Stat« theatre, UhrichsTille, O.
HARRY BROWNING, Olympia theatre, Nev

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Ine., Orlando, Fla.

M. T. CRAIG, Majestic theatre, Dresden,
Ont., Canada.

C. L. FAWKS, Photo Phone theatre, Gra*
ford, Tex.

T. L. LITTLE, Majestic theatre, Camden,
S. C.

M. MacLEOD, Wolverine theatre, Saginaw,
Mich.

EARL D. MASSEY, Texas theatre, Killeen,

Texas.

E. E. MEREDITH, Virginia theatre. Box
1190, Fairmont, W. Va.

CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.

W. H. OSTENBERG, Jr., Orpheum theatre,
Seottsbluff, Neb.

EARLE HALL PAYNE, Kentucky theatre,
Lexington, Ky.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

P. F. SCHWIE, Duluth theatre, Duluth,
Minn.

E. A. SNIDER, Rialto, Virginia theatres.
Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,
The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.

Entry of name in above list signifies
willingness to exchange theatre house or-
gans with other publishers.

(Name)

(Theatre)

(City) -

(State) —

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Browne Liked the

Holiday Number
Frank L. Browne, Liberty theatre, Long

Beach, Cal., writes:

“Just received my copy of the Christams
edition of the Hearld and I want to tell

you it is a great number, the very best I

have ever seen. The three pages of holiday
ads deserve special mention, for that is

real service, and I for one will take advan-
tage of them when the opportunity presents
itself. Mr. Quigley’s ‘The Street of Good
Cheer’ deserves a gold medal and several

other features in the issue were remarkably
clever.

“The column of Copy Service for Ex-
hibitor House Organs in each issue is

entitled to a great deal of commendation,
although I cannot use it personally at

present.

“I noticed a line in the column headed,
‘Theatre Bits’ in which you asked for a
suggestion for a name for the column.
Might I suggest ‘News From the Front?’
The bits are about management or man-
agers and in the ‘olden days’ that depart-
ment was dubbed ‘the front of the house.’

”

*

How does that name for the column
strike you? Has anyone another sugges-
tion ?

Yearns Holiday Ads
Win Burns* Favor

(Illustrated on page 28)
Frank H. Burns, Orlando Enterprises,

Orlando, Fla., writes:

“Just a few words of praise for the pages
of ‘Theatre Ads’ in the Holiday Number of
the Herald. They are good, very, very
good. I am going to use the New Years
copy this week.
“You are certainly doing good work

along these lines. I use a lot of just such
copy as you have been preparing, and when
I can find it already written it saves me
many valuable minutes.
“Note the enclosed new program from

our Baby Grand theatre. I handle seven
theatres here and this is one of them which
is in a small adjoining town about four
miles away. The house manager there is

directly responsible for it. but I keep him
posted and advise him, also supplying him
with material. I wish particularly to call

your attention to the editorial on page two—‘Yes We Have No Billboards.’ Beauti-
fication is an important thing here and this

makes a good appeal.”
* * *

The Baby Grand house organ is repro-
duced this week. You’d know, if you get
Mr. Burns’ paper regularly, that he had a
hand in this one too. Too late for repro-
duction this week, his paper with the New
Years ad on one page of it arrived. That
will be reproduced next week.

Meredith Finds Star
Ads Are Valuable

E. E. Meredith, Virginia theatre, Fair-
mont, W. Va., writes

:
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“The holiday number of the Exhibitors
Hf.rald is what might be expected of such

a fine publication. The suggested ads

for the year’s holidays will be boons to

managers and press agents. The comedy
press sheet is well pointed ridicule. The
Santa Claus nature of the illustrations is

timely.

“We sprung a new one, cutting out the

personal ads of Thomas Meighan, Betty

Compson and Harold Lloyd (our holiday

attractions) and framing them for our

lobby.” * * *

There’s an idea for you. Ever try it?

Pace & Bouma Will
Answer Questions

(Illustrated on page 28)

Pace & Bouma, Rialto theatre, Pocahon-

tas, la., write:
“Enclosed is a copy of the programs we

use for our theatre. Perhaps there are

other exhibitors who would like to use this

style and if you desire to reproduce it in

the Herald we will be glad to answer all

inquiries.”
* * *

Two pages from the Pace & Bouma
paper, a monthly issue in four pages, are

reproduced. The reproduction cannot con-

vey, however, the excellence of the printing

and composition. Every exhibitor publisher

should have a copy of the Pace & Bouma
paper on file.

Is Pratt Youngest
Exhibitor Publisher?

(Illustrated on page 28)

A. A. Pratt, Dreamland theatre, Fenn-
ville, Mich., writes

:

“Inasmuch as I’m only twenty years of

age and an exhibitor, I have a lot to learn

in this line. Also, I’ve only been in the

business since last April, but “faint heart

never won fair lady’ so here goes

—

“The program I am enclosing is rather

an experiment on my part. I am referring

to the ads more than anything else. Then,
too, it was printed by our little printing

office. But wait—I’m going to improve on
it and have it printed in Chicago by the

National Poster and Printing Company,
whose ad I saw in your Herald.
“On January 14th I am showing, as you

will see in the program, Strongheart in

‘The Love Master.’ Note what it says in

front of this title. A resident of this town
owns a large dog of the same breed as

Strongheart which he claims is related to

the movie star. He has promised me the

use of his dog on this day for advertising.

“The business is coming up so good
since I acquired it that I am thinking of

enlarging the theatre.

“Here’s wishing you a happy and prosper-

ous New Year.”
* * *

Mr. Pratt’s house organ is reproduced
in part, as will be the first issue by the

Chicago printing concern if he will furnish

us with same. Is he the youngest exhibitor

publisher ?

Kimberley Paper Lifts

Business 25 Per Cent
(Illustrated on page 28)

D. S. Kimberley, Kay Street theatre,

Tacoma, Wash., writes:

“For some time I have been reading the
Herald and certainly think it fine. Your
House Organ department is dandy and
many valuable articles of interest may be
found throughout the book.
“Enclosed you will find a sample of my

weekly program which I put out once a
week. I have just started a mailing list

which is now at the 200 mark.
“The pass enclosed I send to each patron

whose name I write on each pass, giving

a personal touch that I find the people of
this district like.

“The four page dodger program I have
found to be very successful, having in-

creased my business 25 per cent since

started.

“The monthly program card is a sure
business getter for a suburban house.”

* * *

Due to coloration, it was impossible to

reproduce either the four nage paper or the

monthly program card, but the pass re-

ferred to is shown. Mr. Kimberley is re-

quested to send us the paper and the card
regularly in order that reproduction may
be made when possible. (Anyone else in-

creased business by this means?)

Browning Exploits
Christmas Show
H. Browning, Olympia theatre. New

Haven, Conn., writes

:

“Knowing you to be interested, I am
enclosing a few newspaper clippings among
which there are a few front page stories

and a copy of the circular of which I had
5,000 distributed. Also the most recent

issue of our house organ.”
* *

The circular and a page from the house
organ bearing the Christmas Greetings
copy from this department are reproduced.
The newspaper stories had to do with the

Christmas show given by the Olympia and
there are so many of them that space

forbids reproduction in full.

Fisher Sends Ideas
Anyone Can Apply

(Illustrated on page 30)
Eldkid Fisher, Phoenix Amusement Co.,

Lexington, Ky., writes:
“Following are some ideas which any

exhibitor can use in almost any city

:

“First—We have secured a great coopera-

tive tie-up with the Kresge 5 and 10 cent

store. We run on our screen a slide for

them and in return we are allowed to

place in good positions about the stores as

many as fifteen or twenty 22 x 28 cards

advertising different pictures. Then we
have a large banner over the entire music
department and piano, tieing up a song
with a picture. Small cards are placed on
each cash register reading ‘Thank You.

Call Again. Don’t Forget to See “North
of 36” at the Strand.’ We also have
insert frames on either side of the doors.

Besides this, we are given a limited amount
of window space.

“Many tea rooms, soda fountains, candy
shops, bakeries, drug stores, groceries, ga-

rages and barber shops are excellent places

to display 14 x 36 or 22 x 28 insert frames
and for several passes each week it is not

a difficult matter to do this. At the present

time we are using thirty 14 x 36 frames
and seven 22 x 28s. This may appear ex-

pensive to some exhibitors but it is very

effective and much more direct as means
of advertising than newspaper space bought

with the same amount of money.
“Preceding the engagement of ‘Peter

Pan’ we used readers to call the public’s

attention to the fact that Betty Bronson,

Herbert Brenon, Ernest Torrence and
Jesse L. Lasky would speak over the radio

in regard to the picture.

“Enclosed find some of the ads we have

used recently.”
* *

Some of the ads enclosed are reproduced.

(When are you going to send in a bunch
of ads?)

Save Storings Letter

Until Next Season
Harry F. Storin, Leroy theatre, Paw-

tucket, R. I., whose letter is printed too

late to be of use for twelve months but is

too interesting to hold over that long,
writes

:

“Here is the outline of a stunt I am
going to pull next week, with especial em-
phasis on the “dog” showing Christmas
Eve. I pass it along in a hurry, thinking
it may be of use to some exhibitor for a
New Year’s Eve showing.

“First thing to beg, borrow or steal is a
half-ton or ton truck, with cover. Next
tack signs made on transparent sign cloth
around sides and rear. Inside, wire for

small electric lights, juice to come from
storage battery set in body of car.

“During the day the lighting arrangement
is not used but can you imagine going
around Christmas Week with the sides
calling attention to the show? And, Boy,
what crowds turn out the week before
Christmas.
“At night start the juice and you have

a wonderful, effective piece of advertising.
Wait a minute. Here’s a big one. Around
the East here everyone is either looking
for carollers or bootleggers Christmas Eve.
I’m rigging up a few pieces of brass pipe
to set inside and what chimes the natives
are going to hear around the streets. My
plot states that they will run to the window,
read the show ads, and of course on the
rear sign will be something like ‘Merry
Christmas from the Leroy” and at the bot-
tom ‘Special Joy Week Programme,’ or
words to that effect. You realize it will

be possible to doll the machine up pretty
nice and it strikes a good spot to have a
wish at your front door from the Leroy,
plus the big flash ad.

“Another item—If you borrow a car, give
a week’s insurance on it, just to keep out
of hot water.”

* * *

(Personal to H. F. S: ‘T’s all our fault
about the delay on this. Don’t know how
it happened, so have no alibi. But how
did it work out?)

M

1^ OW that the badly broken up holi-
I y day weeks are gone, let’s have more
letters and letters more often and see if

we can’t justify all those prosperity
predictions so far as the show business
is concerned.

* * *

AKE any money New Year’s Eve?

* * *

A MOTHER of next week’s features is

the Third Anniversary program of
the Virginia theatre. Champaign, 111.,

by E. A. Snyder, (One page bears the
Theatre Anniversary copy published in
the Holiday Number of this paper, but
that isn’t the reason we think it’s a
great program.)

^ *

/
F your cross-word puzzle hasn’t been
reproduced, share with us our grief

at the office boy’s affliction. He insists
upon solving every one before we pub-
lish it.

PERRY SPENCER and John Cream-
er, among the most consistent con-

tributors to this department, have not
been heard from in two weeks. We are
blaming holiday pressure and hoping for
the best.

WHAT can The Theatre do for you?

KNOCK IF YOU LIKEWE have very little use for the habitual

knocker but consider him worth this

paragraph. It requires only a paragraph

to tell him that we’d rather have him
knock us than boost us. George Cohan is

credited with a speech something like,

“Say anything you want to about me, but

mention my name.” We can’t improve on
that. Knock this theatre if you like. No-
body believes a knocker.
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SHORT SUBJECTS
**Sing Them Again**Author
Supplies Holiday List

First reply to this department’s recently published invitation to short

subject companies to provide lists of subjects particularly suitable for

exhibition on the various holidays is from Norman Jeffries, creator of

the “Sing Them Again” series distributed by Educational.

The “Sing Them Again” subjects are in one reel each and in exhibi-

tion the audience is requested to sing the songs as the words appear upon
the screen, orchestra or organ furnishing accompaniment. They have
been used with excellent results by some of the country’s leading the-

atres, notably the Chicago.

Mr. Jeffries writes:

"Perhaps you may £nd in the enclosed
list some suggestions regarding short
subjects particularly appropriate for
holidays. Let me explain that for each
of the old songs a little story has been
devised. In some instances, even where
the title may not so suggest, there is

appropriate and significant hook-up in

the story.

"For example, ‘Comrades’ depicts two
Civil War vets on a park bench remi-
niscing over the days of ’61. One is a
Union and the other a Confederate
soldier. There is a battle scene illus-

trating their chat and the picture ends
with the characters as old comrades.
This subject is particularly appropriate
on Decoration Day.

" ‘Tenting Tonight” would serve for

Armistice Day; 'Star Spangled Banner’
for July 4th; ‘Come Back to Erin’ for
March 17th; ‘Mother Machree’ for
Mother’s Day; ‘Auld Land Syne’ for
Elks’ anniversaries; ‘Home Sweet
Home’ for Old Home reunions.”

The list of 12 subjects submitted
by Mr. Jeffries, together with the

names of the songs included in

each, follows:

1. CLOSE HARMONY—"Sweet Rosie
O’Grady,” “In the Shade of the Old
Apple Tree,” “Sweet Adeline.”

2. COMPANIONS—"ComraAes,” “The
Curse of an Aching Heart,” “When
You and I Were Young Maggie.”

3. GOLDEN GEMS—“Old Gray Bon-
nett,” “Father Dear Father Come
Home,” “The Old Oaken Bucket.”

4. MEMORIES— “Silver Threads
Among the Gold,” “Daisy Bell,”

“Where the River Shannon Flows.”

5. HOME AGAIN—"Old Black Joe,”
“Little Annie Rooney,” “Home Sweet
Home.”

6. LEST WE FORGET—"Tenting To-
night on the Old Camp Ground,”
“Wait Till the Sun Shines Nellie,”

“Mother Machree.”

7. OLD FRIENDS—"She Was Bred
In Old Kentucky,” “Two Little Girls

in Blue,” “The Star Spangled Bcm-
ner.”

8. LONG AGO—“Annie Laurie,” “Old
Cabin Home,” “Love’s Old Sweet
Song.”

9. HEART THROBS— ‘Listen to the
Mocking Bird,” “Call Me Back
Again,” “Old Kentucky Home.”

id. LOST CHORDS—“Blue Alsation
Mountains,” “A Perfect Day,”
“Grandfather’s Clock.”

11. ECHOES OF YOUTH—"Sally in

Our Alley,” “Little Old Log Cabin,”
“Auld Lang Syne.”

12. MELODIOUS MOMENTS—
“Swanee River,” “Come Back to
Erin,” “Juanita.”

Short subjects, it was pointed out
in the story inviting such contribu-

tions, afford exhibitors opportunity
to fittingly observe the various
holidays without breaking into the
feature picture booking routine or
incurring great expense in the
staging of elaborate special presen-
tations. Other aspects of the
proposition previously outlined are

apparent.
The invitation to short subject

companies to provide lists of sub-
jects grouped under the names of
holidays for which they are espe-

cially suitable is renewed.

Sees Newsreel
Advancement

“The public. . . . has come to

look upon the news reel as a neces-
sary supplement to its morning
paper,” says Edgar B. Hatrick,
general manager of International
Newsreel Corporation, continuing:
“Of course, the newsreels themselves

have educated the public to this state

of affairs. Where newsreels formerly

were about half news and half novelties,
today, newsreels contain more than 90
per cent news pictures. This change
has meant energy and enterprise of the
most spirited kind on the part of the
newsreels, and will continue to mean
more and more in the future.

“Speaking for the international News-
reel, which is distributed by Universal,
I want to pledge a year of unpreced-
ented efficiency and endeavor, for 1925.
This means that International will ex-
tend its facilities and go to far greater
lengths in order to get all the news
first, and get newsreels to the screen
first.

“The newsreel game has developed
into the greatest game in the world for
competitive effort. The struggle to
beat the other fellow is far more acute
than the newspaper game ever was. A
newsreel man not only has to get his
pictures first but he has to get the
negative back to the home office first,

and the home office has to get the
newsreel to the exhibitor first.

“That is where International has
made every effort in the past to be of
prime benefit to the exhibitor. That
this efficiency bears fruit is to be judged
from the vast jump in our accounts dur-
ing the past year. In fact, we never
had such a surprising year. Our first-
run business has increased enormously
and our general business has mounted
steadily skyward. On one hand this
increase is due to the general increase
in newsreel showings, but on the other
hand, much of International’s 1^24
increment has been in accounts trans-
ferring from other newsreels to Inter-
natoinal.

“This is not strange, considering the
remarkable record for news ‘beats’ and
exclusives made by International in 1924,
not to mention the constantly occuring
instances of highly efficient service.
Our outstanding feat of the year was in
obtaining, exclusively, the only moving
pictures made during the trans-Atlantic
trip of the ZR-3. As in the case of all
International Newsreel service, no mat-
ter how costly nor how difficult to
obtain, these pictures were included in
our regular newsreel release, at no
added cost to our exhibitor patrons.
“Another outstanding feat was the

release in the United States of the first

pictures of the 1924 Olympic Games in
Paris, four days ahead of any other
news reel. This feat will go down in
newsreel history as an example of
enterprise.

“There were many other notable In-
ternational Newsreel achievements in
1924. In all we had 42 news ‘beats’ and
exclusives, almost one a week. In the
present high pressure status of the
newsreel industry, this is a noteworthy
record. It has much to do with our
sales increase. Exhibitors are studying
their newsreels more carefully than
ever before. They know that their

public demands the best and the quick-
est, and so they ‘shop’ for the best and
the quickest.”
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P
ROBABLY no picture sprung on Broadway in a

decade—or possibly in the film history of the big

street—has caused more comment among the

wiseacres of the screen world than has “Greed” which
held forth for a month at the Cosmopolitan Theatre.

“Greed” opened with a big blare of trumpets on De-
cember 4 and in spite of the continuation of the trump-
etting in the form of heavy newspaper advertising, the

production was closed Saturday night with a compila-

tion of what are said to be rather disappointing figures.

The comment has been very much on the pro and
con order—the pros having it that the von Stroheim
opus is a great picture and will prove so at the box
offices of the country. The cons are equally strong in

their statements that while it is a splendidly made effort

and depicts a certain strata of life in a most virile way,
as entertainment it is not there and that the disagree-

able things shown in holding up the home life of the

McTeagues et al to public gaze will have an adverse
effect on the theatre going public.

So there you are. Take your choice now and then

wait until next month and you can get a better line of

the value of your guessing diploma. “Greed” will be
released through the regular channels beginning Feb-
ruary 2 and everyone will then know more about what
will happen.

^ ^ ^

“Peter Pan” Seems to Prove Something

“Peter Pan” seems to prove something, although it’s

difficult to say just what. Certainly it is a significant

picture, in all probability one that will get as much
attention as any picture issued this year. Here’s the

dope on it at hand as this is written

:

John Spargo of this sheet writes that it did every-

thing expected of it and more at the Rialto and Rivoli

in New York. John’s enthusiasm carried him four

paragraphs and he thinks it’s a friend maker for the

screen.

George Rea, Colonial theatre, Washington C. H.,

Ohio, writes fulsome praise of it, acclaiming Betty
Bronson and adding that the picture did the biggest

business in eight months for him.

An Oklahoma City correspondent describing its ex-

perience at the Criterion theatre calls it “that different

movie” and says it “packed ’em.”

The Chicago papers report the picture breaking all

McVicker’s theatre records of the past twenty-five

years its opening week. I forced my way in to see it

during the week and I don’t think I ever spent a more
delightful picture hour. Miss Bronson is Peter Pan
himself and that’s all there is to it.

Pve seen too many pictures do the unexpected, how-
ever, to make any wild guesses about the ultimate rec-

ord of this one. I recall “The Bluebird” and other artis-

tic productions that did one thing in the big places and
quite another in the little ones. They lacked, however,
the spectacular launching “Peter Pan” has had. None
can miss the keen business acumen exercised by Para-
mount in the handling of the attraction. Whatever les-

son may lie in the complete record of the picture, pro or

con, there’s an undeniably great lesson in the exploita-
tion methods employed.

^ ^ lid

Tom Mix As a Shoot ’Em Up Kid

I sat beside a youngster in the Monroe theatre, Chi-
cago, during a performance of “The Deadwood Coach”
and if Tom Mix could have seen that boy whoop ’er up
all through the picture it would have encouraged him
to make a lot more “Deadwood Coaches.” And all over
the house the picture had the same effect. “Where’s
Tony?” “There’s Tom on the roof” and “Oh, boy see
him scare ’em” were audible comments from every
throat.

Nothing Mix has done in several years quite equals
“The Deadwood Coach” for wild Western stunts.

There’s more shooting in it than in many of the old

Indian pictures, but the story, melodramatic as it is,

tracks well and furnished me with enough thrills for a
week. The story concerns a youth who seeks but one
man, the author of his father and mother’s death. He is

accused of every crime on the calendar and is known as
the “Orphan” but the Sheriff, who by the way has a
pretty daughter, knows he has a good side and he even-
tually rounds up the bad gang for the Sheriff, marries
the daughter, and sees his enemy punished. Mix is

here, there and everywhere, and does many extraordi-
nary stunts in the course of the story’s unreeling.

5?^

This Star Needs Stronger Vehicles

Bob Custer, F. B. O.’s handsome boy star, has a

pleasing personality and, with the proper material to

work with, will, no doubt, soon forge to the front. In
“Flashing Spurs,” however, he really doesn’t shine. He
doesn’t have a chance to. It’s a story of city crooks.
Western mines, and a guardian of the law trying to run
down thieves. Custer is the “John Law” of the tale,

and is called upon to put up a stiff fight against an over-
whelming number of rough characters. Marguerite
Clayton plays a dual role. She is the innocent sister

who remains at home and the one who steps out and
joins a band of crooks in the city. Interesting, but
quite conventional in plot.

* * *

A Serial With a Logical Story

It used to be that directors threw logic out of the

window when they started to make a serial. All they
craved was action, villainy, heroines in distress and
timely rescues. In Pathe’s latest, “Galloping Hoofs,”
director George Seitz has taken a consistent story and
does not depend too much on the old hokum to put it

across. I saw the first episodes of “Galloping Hoofs”
the other day and can truthfully say I enjoyed every

moment. It’s about a stolen box containing a fortune,

an heiress and her attempt to save a valuable race

horse from being

sold at auction.

T h e r e’s an espe-

cially interesting

race in the first

episode.
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NEW PICTURES
Peter Pan

Distributor: Paramount
Producer: Famous Players-Lasky

Corporation
Length: 9,593 feet

DIRECTOR ...HERBERT BRENON
Author
Adaptor
Cameraman

James M. Barrie
Willis Goldbeck

.Tames Howe
PLAYERS

Peter Pan Bettv Bronson
Captain Hook
Mr. Darling

Ernest Torrence
Cyril Chadwick

Tinker BelK
Tiger Lily

....Virginia Brown Faire
Anna May Wong

Mrs. Darling
Nana (the dog)...

Wendy

Esther Ralston
George Ali
Mary Brian

Michael Philippe de Lacey
John Jack Murphy
TYPE : A modern fairy story of a

boy who wouldn’t grow up.

HIGHLIGHTS: Beautiful sets, cos-

Uimes . . . unusual pictorial results . . .

the capture of the inhabitants of the
underground home following a great
battle between Indians and pirates . . .

the pursuit by Peter and his schemes
for the safety of his comrades which
ends in a gorgeous spectacle of a bat-

tle.

Story: Wendy, John and Michael
Darling had been tucked away to sleep
and Mr. and Mrs. Darling gone off to a
neighbor’s for dinner when the firelight

grows dim upon the floor and the face of
“Peter Pan” appears. Peter Pan is the
little boy who wouldn’t grow up and who
ran away from home to become captain
of the little lost boys in Never-Never
land. The Darling children are aroused
by Peter and after some flying lessons
which Peter teaches them, the four sail

through the window, among the stars to
Never-Never Land.
The adventures which befall them in

the Never-Never Land with pirates,

fairies and Indians are all according to

the romantic dreams of children.

Frivolous Sal
Distributor: First National Pic-

,tures, Inc.

Producer: J. K. McDonald
Length: 7,307 feet

DIRECTOR....VICTOR SCHERTZINGER
Author J. K. McDonald
Cameramen

Chester Lyons and George Richter

PLAYERS
Sal - Mae Busch
Roland Eugene O’Brien
Benny Keene Ben Alexander
Steve McGregor Tom Santschi
Osner Mitchell Lewis
Chita Mildred Harris

TYPE : A melodrama of pictur-

esque character and incident in the

mountains of the Northwest.
HIGHLIGHTS: Fight between Tom

Constance Talmadge and support in two
scenes from “Learning to Love," a

new First National attraction.

Santschi and Mitchell Lewis; fight

between Eugene O'Brien and Mitchell
Lewis in a miner’s overhead trolley

as the car swings on its cable far
above the valley; breaking open of the

safe in Sal’s saloon . . . theft of Mc-
Gregor’s gold dust . . . flight to the ice

cave. . . . Sal’s winning of the heart

of Benny, her step-son.

Story: Sal is the owner of a saloon
and dance hall, left to her by her father,

in the Rocky Mountains. She falls in

love with Roland Keene, an actor out of a
job. Just after marrying him she learns

that he has a son—through the arrival of

the 12-year-old boy. Keene is fleeced by
Osner and Chita w'ho persuade him to

steal from the saloon safe the month’s
gold dust accumulated by McGregor, in

love with Sal. When Benny lies to save
his father’s life, but turns to his step-

mother, Keene sets out to make amends
and the gold is recovered after his hair-

breadth struggle in the overhead trolley

with Osner. Keene falls from the car, is

badly, but not fatally, injured.

In Love With Love
Distributor: Fox

Producer: William Fox
Length: 5,677 feet

DIRECTOR ROWLAND V. LEE
Author Vincent Lawrence
Adaptor Robert N. Lee

PLAYERS
Ann Jordan Marguerite de la Motte
Jack Gardner Allan Forrest
Robert Metcalf Harold Goodwin
George Sears William Austin
Julia Mary Warren
Mr. Jordan Will Walling
Frank Oaks Allan Sears
Marion Sears Mabel Forrest

TYPE : Adapted from stage suc-

cess of same name, the romance of a
girl in love with three suitors.

HIGHLIGHTS: Snappy titles, ex-

cellent work of cast. . . . Romantic ap-

peal and humorous vein of story.

Story: Ann thinks she is in love with
three young men when in reality she is

in love with love. Two are madly in love

with her but the third is rather indiffer-

ent. Modesty prevents the latter from
proposing but the girl proposes and is

accepted.

Flashing Spurs
Distributor: F. B. O.

Producer: Independent Pictures
Corp.

Length: 5,068 feet

DIRECTOR REEVES EASON
Author William Lester
Adaptor William Lester
Cameraman Walter Griffin

PLAYERS
Sergeant Stuart Bob Custer
Steve Clammert “The Spider”

Edward Coxen

iSa hSS} Marguerite Clayton

Butch Frazier Joe Bennett
Scarbee Bill Hayes
John Holden William Milan
Fl3mn Andy Waldron

TYPE : Western story of crooks
who try to steal from mine.

HIGHLIGHTS: Terrific fights

Bob Custer’s battle with eight men.
. . . Double impersonation by Mar-
guerite Clayton.

Story: Through the use of a twin
sister in obtaining the combination to the

safe, Clammert hopes to obtain a large

quantity of gold from John Holden, mine
owner. But he is foiled in his plans by
Sergeant Stewart of the Rangers, who
although captured by Clammert and his

gang and tied to a rock to be killed by a
blast, is freed and rides to the rescue,

saving the gold and the sister from the

gang.
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Two scenes from another Van Bibber
story “The Guest of Honor" which
William Fox produced from Richard
Harding Davis’ novel.

Troubles of a Bride
Distributor: Fox

Producer: William Fox
Length: 4,915 feet

DIRECTOR . ..THOMAS BUCKINGHAM
Author Thomas Buckingham

PLAYERS
Robert Wallace Robert Agnew
Mildred Patterson Mildred June
Gordon Blake Alan Hale
Col. Patterson Bruce Covington
Jeff Charles Conklin

TYPE : Comedy-drama written
around a youth’s attempt to win and
hold his sweetheart.

HIGHLIGHTS: Throwing heroine

over cliff. . . . Speed of piece. . . .

Hokum comedy situations.

Story; Mildred is all ready to marry
Robert when interloper appears. He kid-

naps the bride hoping to get her and the

money. After placing her in many peril-

ous positions in order to test her love and
the courage of her lover, she escapes and
they are made happy together.

Argentine Love
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 5,970 feet

DIRECTOR ALLAN DWAN
Author Vincente Blasco Ibanez
Adaptor Gerald Duffy
Camerman Roy Hunt

PLAYERS
Consuelo Garcia Bebe Daniels
Juan Martin Richard Cortez
Phillip Sears James Rennie
Senator Cornejo Mario Majeroni
Emanuel Garcia Russ Witel
Mile. Garcia Alia Chapin
La Mosca Julia Hurley
Rafael Bomejo Mark Gonzales
Pedro Aurelio Coccia

TYPE : Romantic love drama of
the South in which a girl betrothed to

a native son finally weds the American
she really loves.

HIGHLIGHTS: Consuelo’s refusal to

wed Juan. . . . The killing of the Sen-
ator’s son. . . . Juan gives himself up.
. . . The flogging of Consuelo.
Story: Juan Martin claims Consuelo

Garcia as his bride but she refuses to
marry him, she having become engaged
to an American while visiting the
United States. Her uncle upbraids her
and she takes up her residence in an old
home. The killing of a senator’s son
brings down the wrath of the populace
upon Consuelo and she is tied to a cart to

be flogged. She is saved by the Amer-
ican and she realizes he is the better man
when he takes Martin’s place. Juan
gives himself up and the two are made
happy.

The Hurricane Kid
Distributor: Universal

Producer: Universal Pictures
Length: 6 reels

DIRECTOR EDWARD SEDGWICK
Author Will Lambert
Adaptor E. Richard Schayer

PLAYERS
Hurricane Kid Hoot Gibson
Joan Langdon Marian Nixon
Lafe Baxter William Steele
Col. Langdon Arthur Mackley

TYPE : Western melodrama with
much hard riding and fist fights.

HIGHLIGHTS: The race to save
the ranch. . . . Training the wild
horse. . . . Hurricane’s love affair.

Story; The Hurricane Kid breaks his
arm and is laid up on a farm. He falls in

love with Col. Langdon’s daughter and
w^hips the foreman who insults her. Col.
Langdon and a neighbor stage a race for
a big bet. Hurricane wins the race and
saves Joan’s father’s ranch, and also
wins the girl.

Silk Stocking Sal
Distributor: F. B. 0.

Producer: Gothic Pictures

Length: 5,367 feet

DIRECTOR TOD BROWNING
Author E. Richard Schayer
Adaptor E. Richard Schayer
Cameraman Silvani Balboni

PLAYERS
“Stormy” Martin Evelyn Brent
Bob Cooper Robert Ellis

Bull Reagan Earle Metcalfe
Gina, the wop Alice Browning
Mrs. Cooper Virginia Madison
Miss Cooper Marilyn Warner
The “Gopher” John Gough

TYPE : Underworld melodrama.

HIGHLIGHTS: Miss Brent’s fine

acting; the exciting story; the scenes

in the death house; Miss Brent’s gor-

geous clothes.

Story: “Stormy” Martin is given a
chance to reform by Bob Cooper, whose
home she attempted to rob. She falls in

love with him, and when her gang frame
him up and sends him to the chair on a

trumped up charge of murder, she saves
him by securing a last minute confession
from the murderer.

[newspicture^

I
NTERNATIONAL NEWS, No. 3: Munich,
Bavaria, Bavarian ex-royalty mourns German

war dead.—Seattle, Wash., Flocks of gulls forced

inland by cold spell.—New York, Pigeons find a

bird bread line.—Tamba Providence, Japan,
Shooting the rapids gives thrills to tourists.

—

Hoquiam, Wash., Record shipment of lumber.

—

Portsmouth, N. H., Monster fleet submarine V;2
largest built by Uncle Sam.—New York, Urbain
Ledoux and his army of unemployed march with

Larry Semon in scenes from “The Wiz-
ard of Oz” produced by Chadwick
Pictures Corp. for the independent
market.

shovels.—New York, Norman H. Davis presents
Wilson plaque.—Los Angeles, Cameo, noted
movie star, proud parent of new actors.

—

Umhlumbia Mountain, So. Africa, Zulu warriors
mobilized to welcome monarch.—-Saltville, Va.,
Lime swamps countryside when huge dam breaks.

PATHE NEWS, No. 2: Hoquiam, Wash., Bil-
lion feet of lumber new record for year.—Wool-
wich, End., Playing with fire, a benefit perform-
ance for war veterans.—New York, $25,000 peace
prize to Lord Cecil.—Jones Point, N. Y., Frozen
Hudson locks 150 ships in ice.—Portsmouth, N.
H., Launch Uncle Sam’s largest submarine.

—

New York City, “Lucky Dog” receives treat-
ment at animal clinic.—New York, New 1600-
mile cable links New York to Cuba.—New York,
If winter comes, can sports be far behind?

PATHE NEWS, No. 3: Philadelphia, Riot of
gaiety in Quaker City pageant.—Washington, D.
C., Holiday reception lures throng to White
House.—Newburgh, N. Y., Ice stars of East vie
for skating honors.—Kiel, Germany, Test new
type of diving suit to explore “Davy’s locker”.

—

Milwaukee, Wis., Flames destroy 2,000,000 feet

of timber.—Athens, Greece, See Athens from air.—Seattle, Wash., Snow baths cure tubercular
children.—Niagara Falls, N. Y., Ice jams river

and floods valley.—Albany, N. Y., Alfred E.
Smith inaugurated as Governor for third time.

KINOGRAMS, No. 5044: Start laying of cable
to Cuba from New York.—New York, Football
coaches meet to talk shop.—San Pedro, Cal.,

Admiral Nulton made naval academy head.—New
York., Bruin dances with Christmas tide joy.

—

New Bedford, Santa left a lot of joy in children’s

ward.—New York, Viscount Cecil gets first Wil-
son award.—London, Prince takes the guard’s
salute.—Medford, Mass., Ice yachting season
gets into full swing.—P'ortmouth, N. H., Launch
U. S. S. V-2.—Seattle, Wash., Miss Seattle goes
skating.

FOX NEWS, No. 25: St. Augustine, Fla.,

George Duncan and Abe Mitchell, English golf-

ers.—Bagdad, Bread baking in Arabia calls for

much ingenuity.—New York City, William
Green, official of miners’ union, is elected presi-

dent of American Federation of Labor.—Fair-

banks, Yukon, Alaska Agricultural, the farthest

north college, classes with eighty students en-

rolled.—Philadelphia’s newest judge in liquor war
is Mrs. Violet Fahnestock.—A Fox News camera-
man spends an eventful day in hills of Pennsyl-

vania.—Culver City, Cal., World’s record falls as

Bennett Hill.—Stockholm, Sweden, Winter grips

the Baltic.—Holiday banquet appears out of no-

where, with no trouble at all to her!
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THE FILMMART
Fox

WHEN GRATEFUL CUBA recently
unveiled a statue of Theodore Roose-

velt, Fox News had the exclusive pic-

tures of this historic ceremony, it is

said. Mrs. Roosevelt, wife of the dead
president, made the trip to Cuba espe-
cially for the event. . . . D’Artagnan
and his famous henchmen, immortal
wielders of the long thin blade, will pass
into oblivion, it is believed, when theatre
patrons see the Fox film version of

“Dick Turpin,” recently finished by Di-
rector J. G. Blystone, with Tom Mix in

the title role. XXX
TWO DIRECTORS, Lynn Reynolds
and Emmet J. Flynn, have set their

megaphones aside for vacations after

several months of work on the new pro-
gram. Reynolds has just finished

“Riders of the Purple Sage,” starring
Tom Mix; and Flynn has just completed
“The Dancers,” a special which had its

Broadway premiere at the Central the-

atre, January 5. . . . Walter McGrail,

in his supporting role in “Once in a Life-

time,” is portraying two distinct characteri-

zations. One is a young and virile man
and the other a man of distinguished

bearing. XXX
UNDER THE DIRECTION of George

Marshall, Earle Foxe is now making
“The Bull Fighter,” another of the Van
Bibber series. They have a real Spanish
bull on the set to make the necessary
scenes. Marion Nixon, Wampas baby
star, now under contract, represented
Fox Film Corporation at the Motion
Picture ball given by the city of Oak-
land. Miss Nixon who just finished

playing “The Masked Rider,” and “The
Rider of the Purple Sage,” with Tom
Mix, was a guest of the city on the

trip.

Pathe
A RADIO TALK to young women

aspiring to film careers was broad-
casted from station WOR, Newark, N. J.,

this week by Malcolm Strauss, producer
of the Pathe serials, “Into the Net,” and
“Galloping Hoofs.” . . . George Ma-
rion is now at work at the Thomas H.
Ince Studios cutting and titling “Percy,”
the picturization of William H. Hamby’s
novel, “The Desert Fiddler.” It features

Charles Ray. XXX
STARTING THE FIRST of February

the company will begin the release of

the fourth series of two reel comedies
produced by Mack Sennett starring

Harry Langdon. . . . One of Aesop’s
Film Fables came in for unusual praise

last week when it was singled out of

the bill at the B. F. Keith’s Hippodrome
by Robert Spear, of the New York Morn-
ing Telegraph, as one of the hits on the

program. The cartoon film was “Noah’s
Athletic Club.” XXX
A PROGRAM OF VARIETY has been
arranged for next week with such sub-

jects as “The Plumber,” featuring Ralph
Graves, and “The Big Town,” an “Our

Gang” piece. “The Plumber” is the
sixth release of the first series of the
Mack Sennett Star Comedies; in it

Graves is supported by a strong cast of
comedy screen players, including Alice
Day, Eugenia Gilbert, Marvin Lobach
and Elsie Tarron. “Rough and Tum-
bling” is the title of the Grantland Rice
“Sportlight” scheduled for next week.
“Topics of the Day,” No. 2; “One Game
Pup,” the animated Aesop’s Fables film

cartoon and Pathe news complete the
program for the week.

Metro-Goldw3nti-Mayer
MAY McAVOY, who is playing the
leading feminine role of Esther oppo-

site Ramon Novarro in Fred Niblo’s
Metro-Goldwyn production of “Ben
Hur” at Rome, was the guest of honor
recently at a luncheon given by the
American Academy of Art. Francis X.
Bushman will be seen in a character dif-

ferent from any he has played in his
screen career. . . . Bascia, a horse which
was the gift of the late Emperor Carl of
Austria to the former Crown Prince of
Germany, and Schagya the Fourteenth, a
favorite horse of the Austrian ruler, are
among the breed of pure white horses,
which are seen in the chariot race scenes
of “Ben Hur.” XXX
THE FAMOUS AMUSEMENT park.
Coney Island, will be reproduced at

Culver City studios for the making of
the picture of the same name. . . . “He
Who Gets Slapped” and “Wild Oranges,”
are listed by Bradley L. Morrison,
Minneapolis critic, as among the ten best
photoplays of the year 1924. . . . Millie
Impolito, a Rex Ingram “find” who has
appeared in several of this director’s pic-
tures, has sailed from New York to join
his production unit abroad. She is a
dark Spanish type and will play Dona
Christina in the new Ingram piece,
“Mare Nostrum.”XXX
A DISTINCT HIT was registered, it is

said, by Monta Bell’s “The Snob,” play-
ing at the Capitol theatre. New York.
Bell’s direction and the performance of
John Gilbert, Norma Shearer, and Con-
rad Nagel have especially pleased the
critics.

Educational

LIGE CONLEY, under the direction of
Norman Taurog, is in the midst of a

comedy as yet untitled. It is a ship-
yards comedy. As his leading lady he
has chosen Estelle Bradley, a prize win-
ning beauty who won distinction when
she was chosen as “Miss Atlanta” in the
Southern contest. . . . Lloyd Ham-
ilton_ is working on a two-reel comedy,
“Waiting,” under the direction of Steve
Roberts. Ruth Hiatt is again his lead-
ing woman during the illness of Dorothy
Seastrom. XXX
A VAUDEVILLE MAN, Eddie Nelson,
has just been added to the cast of

some one-reel Cameo Comedies. . . .

A two-reel juvenile comedy will soon
appear numbering among its cast Jack

McHugh and Tommy Hicks, directed
by Arvid Gillstrom. . . . All units at
the Fine Art Studio are now producing
comedies for distribution through Edu-
cational Film Exchanges, Inc. As the
new year begins it finds four companies
busy preparing Mermaid, Hamilton,
Juvenile and Cameo Comedies.

Producers Distributing Corp.

CONSIDERABLE ELATION appears
on the part of the producers who have

recently completed “Charley’s Aunt,”
which will be distributed by the Pro-
ducers Distributing Corporation this
week. It is said to be one of the fun-
niest feature comedies Christie has yet
turned out. The leading figure is Syd.
Chaplin, who is directed by Scott Syd-
ney. . . . The current program will be
concluded in January with the release of
the three final numbers, “Let Women
Alone,” “Soft Shoes,” and “Off the High-
way.” XXX
AFTER A VOLLEY of free publicity
estimated at a quarter million of dol-

lars, Weber and Fields, will soon make
their appearance on the screen in

“Friendly Enemies.” The estimate is

made from the space given to their biog-
raphical sketch in The Saturday Even-
ing Post which is said to have occupied
thirty-five pages. The regular advertis-
ing rates of the Post is said to be seven
thousand dollars a page for this kind of
material. The release date of “Friendly
Enemies” is March 16.XXX
ADDITIONS TO THE cast of “Beyond

the Border,” the first of the new series

of Harry Carey pictures, were made this

week with the signing of Tom Santchi,
W’illiam Scott and Jack Richardson.
Mildred Harris who has just finished

work in First National’s “Frivolous Sal"
has been cast for the leading feminine
role. Wanda Hawley has been signed
by A1 Christie to play one of the roles

in his next big feature commedy, “Stop
Flirting.”

First National

THE CURRENT BROADWAY suc-
cess, “The Desert Flower,” written by

Don Mullally, has been awarded to Col-
leen Moore as her third starring vehicle
for First National. The continuity for

the story is now being prepared and the
art department will soon begin work for
production. . . . The featured role in

“Woman-Handled,” adapted from Peter
B. Kyne’s story, “The Making of O’Mal-
ley,” has been given to Milton Sills. It

is thought it will be put into production
within a short time. . . . “Eternal
Lamps” has been changed to “The Half-
Way Girl,” in which Doris Kenyon will

be featured; “Uriah’s Son,” with Ben
Lyon, has been changed to “Every
Woman’s Desire.”XXX
ACTUAL CAMERA WORK has started

on the next Samuel Goldwyn-George
Fitzmaurice production, entitled, “His

(Continued on page 54)
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

The Free Show Problem
LAMONT, IOWA.—To the Editor: In

your last issue of the Herald in the “Let-
ters From Readers” department, I noticed a
letter from one Mr. Botsford, Royal thea-

tre, Ainsworth, Neb., wherein he states how
he would fight free shows, which brings a
subject to my mind that I have been going
to write a letter for some time.

I own two theatres in two small towns
both under 500 population and I have been
bothered with free shows in one of my
towns for the past two years, not in the

town itself, but from the adjoining towns.
There is one town about four and one-half
miles west of me that has been running free
shows for the past two years on Saturday
nights only. They have a grafiscope port-

able projector whioli they set on a box
every Saturday night and show across the

main street. If the weather is bad they
have it in the only town hall, not the best

of accommodations, but nevertheless it is

free, which is about all that is necessary.

In the winter time, I think a small

charge of 5 and 10 cents is made to cover
the expenses providing the business men
run short. They have been using Par-
amount pictures exclusively. A salesman
told me this summer that Famous Players-

Lasky were not supposed to furnish a noil-

theatrical institution, especially free shows,
but they did and do nevertheless, and their

man tried to sell me some of their same pic-

tures and expects me to do business on
them at 10 and 25 cents.

Well this summer some film salesman
went into another little town about six

miles from me and sold them a free show
proposition. They erected a permanent booth
in a little park that they had right next to

the main street, and put on pictures twice a

week, Wednesday and Saturday nights,

using F. O. B. pictures. They sold them 30

pictures complete programs two a week for

15 weeks. There I was running Tuesday
and Saturday nights at 10 and 25 cents and
just about breaking even on the film rental

all summer. On a rainy night I would have
a better crowd as they would not go to the

other towns, but you fellows in small towns
like myself know what the word free

means.

I checked up on these towns and some
of the merchants did not think it brought
them any more business, while others said

they would not be without them. Some of

the people would kick on the pictures and
say they did not like to sit on the hard
planks and the pictures were not so bright,

but still they went because it did not cost

them anything.

The merchants here want a free show
next summer and it will mean taking your
machine outside somewhere and building a
booth for it, as my house will not seat

enough to show inside, and this is the case
with the majority of the small towns of
this size. But these obstacles can be over-
come all right. The main trouble is going
to be the price, and that is the place where
I think we theatre owners are not getting
treated right.

I know, and every small town theatre
owner of towns my size knows, that he
could not put on two complete programs a
week and furnish everything short of $20 a

night or $40 a week, and which is the same
I am going to ask the merchants. But here
is where the trouble comes, they will think
this is high and even if they don’t, they
will go over to these other towns and find

out what it is costing them.

The one town that is running Paramount
is getting their pictures for $7.50 and some
less, and the other town gave $12.50 a
program, including everything. They were
running F. O. B., and they ran their best
stuff, including Thomson. This leaves a
bad taste in my merchant’s mouth, as they
will want to beat a fellow down. They will

come at him, that it will be a benefit to the
town and he ought to run for no profit at
all, or very little, also that it will get lots

of people in the habit of seeing motion pic-

tures and thereby increase your business,
after they close down running free pictures.

But this is all poppycock. These other
towns like the ones I have mentioned
should not be allowed to buy their pictures
as cheap as we who are running a theatre
every week of the year. They should be
made to pay about double the film rental
and they would, if we had a film board of
trade, that was made up of part exhibitors
instead of exchange managers. It’s just as
Mr. Cohen said, the exhibitor has not as
yet got his rightful place in the sun nor
will he ever until the organizations get

strong enough to break up this one-sided
affair.

It would have been better for all con-
cerned, if this free show proposition had
never been introduced at all, but it has

;

and we have got to make the best of it

someway. This coming summer will see

practically all small towns in this territory

running free outdoor shows and it will

simply be one fighting to get a little better

pictures than the other one, or a little bet-

ter accommodations.

If there is going to be anything done in

regard to this, it should be done right

away as the film salesmen will be selling

these merchants in these free show towns
before very long, or they have already sold

them; and I really believe that the best

remedy is to boost the price plenty high
and in this way it might discourage some of

them and they would not try it, or if they

did it would give us fellows something to

work on.—H. M. Retz, Strand theatre.

Lament, Iowa.

Adopt a Uniform Reel for Your Own
Protection.

FT. STOCKTON, TEX. — To the

Editor: We have films come to us from
several exchanges, and we have tried to

figure the reason for the great assortment,

and we have only one answer. That is just

this, that when a factory or better still a

new manufacturer attempts to break into

the field, he contemplates some talking

point in favor of his reel. This is pre-

sented to the buyer, who is not a user of

the reel at all. He sees the point, and
hence the order. We have reels come to

us that are light in weight and that are in-

variably all twisted and bent from shipping,

so doubt the argument was a freight saving

or even light material and cheaper prices.

The damage, however, to film by use of

these light reels is considerable.

There is another. That is using a wide
brass spring inside of the hub. These
springs are so powerful that they in-

variably tear a short bit of the end of the

film before they will release it. Very often

the leaser or title is damaged by these

reels, and we find that many of these reels

that arrive have the springs bent down by
force by some operator who no doubt lost

patience with them, and in that case renders

the reel useless. As far as taking hold of

the film is concerned, let’s get a reel that

is uniform and one that the operators ap-

prove of.—

W

illiam Hoefs, Queen Theatre,

Ft. Stockton, Tex.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

A. F. Jenkins, manager of the Commu-
nity theatre, David City, Neb., has recently
installed Powers machines with Mazda
equipment, and believes his pictures are
very much improved.

!(C * *

E. E. Meredith, owner of the Virginia
theatre, Fremont, W. Va., writes that the
Strand theatre at Morgantown, which has
been dark for several weeks while being re-

modeled, re-opened December 29. Howard
L. Swisher, who opened the Swisher thea-
tre, which was the name of the original

building, made an address at the formal
opening. “The Movie News” -will be is-

sued every two weeks as a means of adver-
tising the Strand attractions.

* * *

The Liberty theatre at Huntington will

not be ready to open before March 1. It is

being built and will be operated by the
Cabell Amusement company. The house
will play either Pantages or Keith vaude-
ville.

* * *

“The Ten Commandments” played the

Huntington theatre at Huntington and the
Rialto, at Charleston, during the week of
December 29. The night prices ran up to

$1.50 and tax.
^

The Virginia theatre at Fairmont played
Thomas Meighan, Betty Compson and
Harold Lloyd during the holidays and
clipped the personal ads of these three

players from moving picture trade publica-

tions, framed them, and hung them in the

lobby. It caused much comment.

^ ^ ^

“Peter Pan” was seen at Charlestown
and Wheeling during the past week, keep-
ing in step with the national showing.

* * *

Harold Ballah, of Rivesville, who owns
the state rights to “The Pendleton Round-
up,” got a first showing for it at the Dixie
theatre at Fairmont and the engagement
was very successful.

* sK ^

Bill Weiland, of the Standard Film com-
pany, Pittsburgh, who owns “Ten Nights in

a Bar Room," in this territory, offered it

at the Dixie theatre, at Fairmont, recently.

Reno Fleming, the manager, is now wish-
ing he had run it four nights instead of
two.

* Hs

Baby Peggy appeared at the Virginia
theatre in Wheeling, in person, the week of

Dec. 29. C. A. Moulte, of the Supreme
Photoplay company, of Pittsburgh, states

that she proved a drawing card.

* * *

A splendid drawing card has proved it-

self at the Kearse theatre, in Charlestown,
which permits anyone to enter from 1 :00 to

2 :00 p. m. for ten cents.
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EASTMAN
POSITIVE FILM

Nowadays theatre audiences make
a definite demand for good photog-

raphy—for pictorial quality on the

screen—nothing else will do.

Eastman Positive Film is made to

fit this demand—it must carry qual-

ity from studio to screen. And it does.

Look in the transparent film margin

for the identification “EASTMAN”
“KODAK” in black letters.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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Apowerful story/Two great box oiFice stars

Awhale of a box-office title/

EIAINE HAMMERSTEIN
AND

LOU TELLEGEN

An Al Santell Production An F. B. O. Picture

FILM BOOKING OFFICES OF AMERICA, INC.

723 Seventh Ave. New York, N. Y. Exchanges Everywhere

Sales Office, United Kingdom, R. C. Pictures Corp., 26-27 D’Arblay St., Wardour St., London, W.l, Eng.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“W'hat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: ^‘IPhat the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn

Street, Chicago, III.

Associated Exhibitors
THE YANKEE COUNSEL, with Douglas Mac-

Lean.—Well, as I said “Going Up" was a good
one, I think this is just as good as any he has
made. Full of ginger and clean. It suited all

and is one of the kind that takes. They all say,

“Get more like them.”—F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

NEVER SAY DIE, with Douglas MacLean.

—

Expected something good, but was sadly dissap-

pointed. Nothing to it.—Mrs. Frank Paul, Mar-
vel theatre, Carlinville, 111.—General patronage.

STORMY SEAS, with a special cast.—Not much
to this. It was a substitute for another. Had
no paper on it. Print fair. Six reels.—W. T.

Waugh, Empress theatre, Grundy Center. Iowa.—
Small town patronage.

HARBOR LIGHTS, with Tom Moore—This is a

fairly good picture, but it is too old to please.

Some good sea scenes and good acting on the

part of Moore, but I can’t say that about the

girl that supported him. Did not have the draw-
ing power that pictures should have. Five reeks.

—Charles E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

SILAS MARNER, with a special cast.—This is

good for an English picture. We had the English

class and teachers from the schools. The ladies

of the American Legion took hold of it and made
good. It suited them, as it was just what they

wanted.—F. N. Harris, Amuse theatre. Hart,

Mich.—General patronage.

F. B. O.
BROKEN LAWS, with a special cast.—It more

than lives up to its exploitation. It will win
favor with all classes. Rightfully belongs in the

class of super productions. Cast is flawless ; like-

wise production. The clergy of all denominations
will be strong for it.—James F. Powers, Bijou

theatre. New Haven, Conn.—General patronage.

TRIGGER FINGER, with Bob Custer.—The
slide and paper and press sheet on this call it

“Trigger Fingers.” The title on the picture calls

it “Trigger Finger.” The latter seems to have
more sense to it and is probably correct. The
story is a meller of the Southwest and has to do
with rangers, greasers and such like. Bob is a
likely looking cuss, but would suggest that in his

future releases there be not quite so much killing,

strangling and biting in the clinches. This one
is good and rough and ought to go over with your
bloodthirsty Saturday crowd. Five reels.—Wm E.

Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

LAUGHING AT DANGER, with Dick Talmadge.
—A picture that is full of "pep” and a good
story. Extreme cold weather has kept down
my attendance. Six reels.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

THE AIR HAWK, with A1 Wilson.—Would
consider this above the average program picture,

due to thrills. Story not so much. Film new,
from Sioux Falls. Five reels.—E. W. Kundert,
Ryan & Kundert, Empress theatre, Beresford,

S. D.—General patronage.

LIFE’S GREATEST GAME, with Johnnie
Walker.—Very ordinary.—Mrs. Frank Paul, Mar-
vel theatre, Carlinville, 111.—General patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—This is the first one of this star’s pic-

tures I have used. It is not unusually good, but
has action and the audience seemed pleased with

Ticket Sale

forWeek Is

51.4% Good
Business is 51.4% good, ac-

cording to exhibitors’ box office

reports received this week.

Lefty. Business slightly off on account of sleet

and snow.—Rex P. Barrett, Cozy theatre, Colum-
bia, Mo.—Small town patronage.

THUNDERING HOOFS, with Fred Thomson.

—

This first one of the new series is as good as

the best of the last lot. In other words, it’s a
beaner. When Fred rushes in and saves Silver

King from the wild bull, he brings down the

house. Of course, it is filled with alleged hokum
and bunk, the same as all Westerns, but it is

just what the people want, and just what I am
going to give them. Whenever I get foolish

enough in the head to give my people "facts,” I

set in one of those twelve reel poppycock cos-

tume pictures and starve to death. Keep it up,

Fred. Five reels.-—William E. Tragsdorf, Trags’

theatre, Neillsville, Wis.—Small town patronage.

THUNDERING HOOFS, with Fred Thomson.—
Advertise the best Western you’ve ever had, and
the most realistic bull fight ever filmed, and
they’ll come. Many errors in direction and
cutting, but still a 100 per cent outdoor picture.

—New Wewoka theatre, Wewoka, Okla.—General
patronage.

THUNDERING HOOFS, with Fred Thomson.—
This is sure a dandy picture. Lots of action, and
they all came out smiling,-^ telling you that they

enjoyed it. Five reels.—John Aden, Rialto thea-

tre, Terril, la.—General patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—Didn’t draw very well. Paid too much
for this. It’s very good, and a number told us
that it was good. An interesting story. Was
surprised at its not drawing, though weather is

bad, and, of course, that kept a good many away.
But one man said he was tired of war pictures.

Eight reels.—E. C. Hoadley, Square Town thea-

tre, Brooklyn, Mich.—Small town patronage.

THE SPIRIT OF THE U. S. A., with Johnnie
Walker.—This, to my notion, is not as good as

“Westbound Limited” and “The Third Alarm.”
but the people rather enjoyed it. It did not have
as much action as the former two. It will, how-
ever, go over where Johnnie Walker is liked.

Eight reels.—John Aden. Rialto theatre, Terril,

la.—General patronage.

STEPPING LIVELY, with Richard Talmadge.—
A characteristic Talmadge picture. Plenty of ac-

tion, seasoned with comedy, good entertainment.
Business fair for three days. Two reels.—John
W. Hawkins, Capitol theatre. New Bedford. Mass.
—^General patronage.

STEPPING LIVELY, with Richard Talmadge.

•—This is a picture that starts out rather slow,

but, after a while, it gets moving right along,

only some of the stunts in it seem to be almost

impossible. In fact, heard many of the folks say

that there was too much impossible stuff in it.

Five reels.—John Aden, Rialto theatre, Terril, la.

—General patronage.

THE GIRL OF THE LIMBERLOST, with

Gloria Grey.—A dandy picture, full of entertain-

ment ; liked by all. Better than most of these

so-called specials. If any of you exhibitors have

not played this, don’t fail to do so. F. B. O. will

sell this right to you. Print in No. 1 shape.

Seven reels.—P. G. Held, Sterling theatre, Fair-

mont. Neb.—Neighborhood patronage.

IN FAST COMPANY, with Richard Talmadge.

—Dick draws well here. This picture pleased,

but it is not as good as some he has made, nor

yet is it the worst. Just an average action pic-

ture that will get by without arousing the ani-

mosity of the audience.—-Rex. P . Barrett, Cozy

theatre, Columbia, Mo.—Small town patronage.

JUDGMENT OF THE STORM, with a special

cast.—A pretty good picture, but a bitter disap-

pointment to those that came to see “Westbound

Limited.” F. B. O. substituted this. Had a

pretty good house. Six reels.—G. F. Rediske,

Star theatre, Ryegate, Mont.—Small town pat-

ronage.

FOOLS IN THE DARK, with Matt Moore.—

I

can’t rave over this one like several exhibitors

have. It didn’t please here over 50 per cent. Cost

as much as a Hines, MacLean or Denny sub-

ject, and not half as good. However, it will get

by as a program picture, but certainly not worth

what I paid for it. The paper on it is absolutely

no good. You ean’t tell from the paper that it is

a comedy drama at all. Seven reels. H. J.

Eagan, American theatre, Wautoma. Wis. Small

town patronage.

THE SILENT STRANGER, with Fred Thom-

son.—Another success for this star. Five reels.

M. E. Schlichter, Liggett theatre. Madison. Kan.

—General patronage.

AFTER THE BALL, with a special cast.—

A

good program picture. The only fault I found

with this was too many kissing scenes. I think

the producers ought to cut out most all of the

kissing scenes in pictures. Print good. Seven

reels.—P. G. Held, Sterling theatre, Fairmont,

Neb.—Neighborhood patronage.

AFTER THE BALL, with a special cast.-^his

is a dandy picture. Everyone liked it, and they

told you so, too. It is a real human interest

story and you can just sit there and enjoy it

from start to finish. Seven reels.—John Aden,

Rialto theatre. Terril, la.—General patronage.

THE KICKBACK, with Harry Carey.—A good

Western that seemed to please.—J. C. Borden,

Palace theatre, Lawrenceville, 111.—General pat-

ronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—A dandy Western picture that pleased 100

per cent. Print in good condition. Five reels.

—

NATIONAL SCREEN SERVICE /wc.
NEW YORK CHICAGO LOS ANGELES
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A. CARLOS
Presents

A
RICHARD
TALMADGE
PRODUCTION

Directed by
James W. Home

Story and Conti-

nuity by Frank
Howard Clark

Distributed by
RENOWN Pic-
tures, Inc., in the

New York, Al-

bany, Buffalo and
Chicago terri-
tories.

SPEED—That’s what they want when they see

Richard Talmadge and that’s what you’ll give ’em in this newest
picture.

Distributed

by FILM BOOKING OFFICES
Thematic Music Cue Sheets Available on This Picture

723 Seventh Ave., N. Y.

Exchanges Everywhere
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Boosts Jenkins for State Game Warden

I am sending you my picture

and if you think it won’t make
the rest of the “Herald Only”
Club green with envy you
might take a chance and pub-
lish it. I just want to show up
those other birds who have
been parading their good
looks. I’ll bet when J. C.

sees this he’ll start dolling up,

getting his hair marcelled and
everything.

By the way, we are boosting
Jenkins for State Game War-
den. Here’s hoping he gets

the appointment.

F. J. O’HARA,
Community theatre,

Elgin, Neb.

So that’s why J. C. has
been too busy to write.

(Thanks, F. J., for the in-

formation.) Looks like the

only way to get him back to
F. J. O’HARA

his typewriter is to get him this appointment. Will the Nebraskan^
present please get busy and see that this is taken care of? Now, all

together, let’s make it a landslide.

I EXHIBITORS HERALD,
407 S. Dearborn St.,

Chicago, 111.

Gentlemen:

I wish to join the “Herald Only” Club formed by contributors to

your “What the Picture Did For Me” department.

(Exhibitor) -

(Theatre)

I

(City)

(State).

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-

eral patronage.

THE MAILMAN, with Ralph Lewis.—Strong

drama, well directed, and excellent acting, but

was a flop at the box-office and pleased only a

small i)ercentage, the complaint being that the

"sob-stuff” was spread on too thick.—Y. M. C. A.

theatre, Morenci, Ariz.—General patronage.

FASHIONABLE FAKIRS, with Johnnie
Walker..—Not much to it. Don’t see why they

wasted film on this. If you have this bought, be

sure you have a good short subject with it, or

you will want to hide when your patrons come
out. Five reels.—J. W. Andresen, Rialto thea-

tre, Cozad, Neb.—General patronage.

CRASHING THROUGH, with Harry Carey.—

A

fair Carey for those who like western stuff.

Weather 20 below and gross receipts the same.

Six reels.—G. F. Rediske, Star theatre, Ryegate,

Mont.—Small town patronage.

WESTBOUND LIMITED, with Ralph Lewis.

—

Poor business on account of cold weather, but
the picture is O. K. It starts at the beginning
and continues to the end. No padding. Seven
reels of entertainment.—Robt. L. Anderson, Olym-
pic theatre. Forks, Wash.—Small town patronage.

First National
BORN RICH, with Bert Lytell.—A modern

story done up fine. The cast enters into this

with a spirit that puts it over. It will make
good entertainment for most everyone, and is very
apt to please. It is very lavishly made, with no
expense spared to the making of this one. Seven
reels.—W. H. Brenner, Cozy theatre. Winchester,
Ind.—General patronage.

HER NIGHT OF ROMANCE, with Constance
Talmadge.—Here’s a picture that just couldn’t be
any better. Lots of comedy and funny situations.

By far the best picture Connie ever was in. Ran
it Thanksgiving to a more than pleased audience.
—Mrs. Frank Paul, Marvel theatre, Carlinville,

111.—General patronage.

SANDRA, with Barbara LaMarr.—A picture

that is enhanced by splendid presentation of the

star, and I believe that this production has placed
Barbara LaMarr firmly in the front ranks of

stardom, and, if placed in a story that will lend

itself as better film material than does “Sandra,”
I believe she will be a knockout. We did won-
derful holiday business three days with “Mon-
sieur Beaucaire” as opposition. Eight reels.

—

W. H. Brenner, Cozy theatre, Winchester, Ind.

—General patronage.

SANDRA, with Barbara LaMarr.:—Barbara does
too much posing and mouth puckering. The di-

rector undoubtedly let her run loose in this. You
won’t get many compliments on “Sandra.”—Mrs.
Frank Paul, Marvel theatre, Carlinville, 111.

—

General patronage.

SANDRA, with Barbara LaMarr.—Showed this

picture just before holidays. Seems like they
didn’t want any show. Can’t class it with “The
White Moth.”—J. May, Grand theatre, Shawnee-
town. 111.—General patronage.

CLASSMATES, with Richard Barthlemess.

—

Very good. West Point scenes were both pretty
and interesting, but Dick’s leading lady is not
half way good to look at. Note the walk. Dick
was never given good support. First Dorothy
Mackaili and now Miss Evans. Don’t know which
is the worst. Hope his wife will be better.—Mrs.
Frank Paul, Marvel theatre, Carlinville, 111.—Gen-
eral patronage.

SUNDOWN, with a special cast.—Here is a
meritorious Western. The theme is based upon a
fact—not a bit of fiction. It is the story of the
passing of the big cattle ranches. A fact that is

slowly but surely being realized. This picture was
for the most part made in this country and
along the Mexican border. Brother managers can
go the limit. It is a real picture, devoid of

“hokum” or “buncombe.” We had many patrons
say. “Well this is far superior to ‘The Covered
Wagon.’ ” However, it is another story and man-
agers can play it for all they are worth because
it will make good for them. Nine reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

CHRISTINE OP THE HUNGRY HEART, with
Florence Vidor.—First National better take this

and bury it. Exhibitors would be better off. Such
a picture is enough to disgust anyone.—Mrs.
Frank Paul, Marvel theatre, Carlinville, 111.

—

General patronage.

ABRAHAM LINCOLN, with George Billings.

—

This is one of the greatest productions of all

times. It will rank among the best. All good
theatres must show it. Public greatly pleased

with it.—E. W. Swarthout, Palace theatre, Au-

rora, Ind.—General patronage.

ABRAHAM LINCOLN, with George Billings.

—

This is a picture everybody should see. Of course,

the guys that are yelling their heads off for bet-

ter pictures and censorship, as usual, won’t see

it. They yell for good and better pictures and

pray they won’t get better, for then they would
have nothing to do. I received more favorable
comments on this than any picture I ever played.

They even stop and grasp your hand and pat you
on the back. Some feeling. If you never had

the experience, show this. I ran “The Birth of

a Nation” last week, and it needs no comments.
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The Contributor’s Column

Miller Sends Greetings to Club Members
Fellow Members of the “Herald Only" Club:
May I at this time congratulate you through the columns of the

HERALD for being members of one of the greatest organizations
for the exhibitors of this nation? And may I also thank each of you
for being permitted to be one of you and a reader of the HERALD,
“Our Bible?"
The “Herald Only" Club is one that is in its infancy, for it should

have been prompted years ago. In fact, it should have started when
the film industry became known to the American public. Had it

been organized at that time we would not have had to face so many
back-biting film peddlers and corporations who think they are the
only tin can in the alley.

Boys, you are doing a wonderful work for yourselves and the
small town exhibitors who have to cut the weeds down in front of
their theatres every few days to get the rough-neck film peddlers
out of their way. (No, they are not all that way, thank Heaven.
There are a few good men among them.)
Hoping that the following year will bring each of us in closer

relation with each other through the “Herald Only" Club and that

we may be able in this way to work out more effective methods ol

conducting our house policies as a whole in future, I will close by
wishing each of you a most prosperous year for 1925.

C. R. MILLER,
Gem theatre. Spur, Tex.

Tyo Sends Season’s Greetings

We want to show our appreciation toward the HERALD. I think
this is the greatest trade paper ever published. You can get more
facts out of one line than a full page of other trade papers. When
any exhibitor does not take the HERALD, you both lose money.
Wishing all a Merry Christmas and a Prosperous New Year with

the best of success for years to come to you and yours, I remain, a

constant reader.

STUART L. TYO,
Tyo theatre, Wray, Colo.

tK)ts of people told me that the old “Birth of a

Nation” will have to take second place with

“Abraham Lincoln,” and I agree. Can’t explain

just how real it is. Snow and zero weather cut

attendance.—R. S. Wenger, Victory theatre. Union
City, Ind.—General patronage.

ABRAHAM LINCOLN, with George Billings.

—

A truly wonderful production. Bad weather

ruined us. Tie up with schools and you can get

over big. Ten reels.—A. C. Mahan, Wallins thea-

tre, Wallins Creek, Ky.—Small town patronage.

TARNISH, with May McAvoy.—A mighty fine

picture. The title doesn’t mean anything, but
your patrons will like it if you can get them in.
-—Mrs. Frank Paul, Marvel theatre, Carlinville,

111.—General patronage.

SELF MADE FAILURE, with Ben Alexander.—'This is a comedy that they all liked. Would
class it as one of the best you can buy. Step on
it. Knockout. Seven reels.—J. May, Grand thea-

tre, Shawneetown, 111.—General patronage.

SELF MADE FAILURE, with Ben Alexander.
—Personally, think this a good comedy. Not a

big si)€cial, but worth what they pay to see it.

One of our regular patrons said it was the poor-
est picture we ever played, and a lady said it

was one of the best pictures she had ever seen.

She said : “I call that good entertainment, good
and clean, and lots of laughs.” So there you arel
—E. C. Hoadley, Square Town theatre, Brooklyn,
Mich.—Smali town patronage.

SECRETS, with Norma Talmadge.—Went over
fairly well considering bad weather. Much bet-

ter than “Song of Love,” but Norma don’t seem
to get in the right vehicle. Pictures not as good,

or rather do not take as good, as those she made
a few years ago. She would be a warm favorite

if in the right kind of stories. Eight reels.

—

W. O. Stevens, Apollo theatre, Princeton, 111.

—Local patronage.

THE GIRL IN THE LIMOUSINE, with Larry
Semon.—This has been knocked a lot, but as a
slapstick comedy can’t be beat. They laughed as

hard as they did at any Haroid Lloyd, and some
said they liked it better.—E. C. Hoadley, Square
Town theatre, Brooklyn, Mich.—Small town pat-

ronage.

THE LOVE MASTER, with Strongheart.—Fair
story, excellent scenery. Little padded. Will

please most of them. Seven reels.—Wm. Hoefs,

Queen theatre. Ft. Stockton. Tex.—General pat-

ronage.

THE PERFECT FLAPPER, with Colleen Moore.
—This is a keen picture. Better plot, more com-
edy, better cast and better entertainment than
“Flaming Youth,” and a bigger picture than
“Painted People.” Colleen Moore proves a clever

and versatile artist and made new friends with

this picture. Worth boosting as above average.

Seven reels.—Y. M. C. A. theatre, Morenci, Ariz.

—General patronage.

THE IDOL DANCER, a D. W. Griffith produc-

tion.—This picture is about five years old, but I

swore about that long ago if I ever owned a

house of my own I would sure show this pic-

ture, I played it up big as a special, raised my
prices and piled them in, and I want to say that

it pleased as well as it would have five years ago,

because it pleased 100 per cent. Seven reels.

—

Charles E. Lawrence, Star theatre. Tuckerman,
Ark.—General patronage.

TORMENT, with Owen Moore.—A good pro-

gram picture with no drawing power. Print

good. Six reels..—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhod patronage.

WHEN A MAN’S A MAN, with John Bowers.

—

A splendid entertaining picture. Pleased them
all.—Bert Silver, Silver Family theatre, Green-

ville, Mich.—General patronage.

WHEN A MAN’S A MAN, with John Bowers.

—Better buy this one. Be sure you advertise

strong. It’s some picture for small towns.

—

S. L. Tyo, Tyo theatre, Wray. Colo.—General

patronage.

WHEN A MAN’S A MAN, with John Bowers.—
Played this Thanksgiving. There was a big dance
and other parties going on. but we sure had a
crowd. Played it two nights to the S. R. O.

sign. It has the drawing power because of the

popularity of the book, then after they’re there,

the picture is even better than the book. Per-

sonally thought it better than “The Covered

Wagon.” Would advise anyone to play it.—E. C.

Hoadley, Square Town Theatre, Brooklyn, Mich.

—Small town patronage.

THE BRIGHT SHAWL, with Richard Barthel-

mess.—Not much. Foreign settings. Poor story

and directing. Too tame for us. Seven reels.—

-

A. C. Mahan. Wallins Theatre. Wallins Creek. Ky.

—Small town patronage.

’THE GALLOPING FISH, with a special cast.

—

A dandy comedy drama. Will go good most any

place where your patrons like comedy. Print good.

Six reels.—P. G. Held, Sterling Theatre, Fair-

mont, Neb.—Neighborhood patronage.

FLOWING GOLD, with Milton Sills.—Have run

all First National pictures for four years. First

Nationals are sure winners.—S. L. ’Tyo, 'Tyo The-

atre. Wray. Colo.—General patronage.

HER REPUTATION, with May McAvoy.—This

is a very good program picture, full of interest

and action. The flood scene is fine. Print good.

Seven reels.—P. G. Held, Sterling theatre, Fair-

mont. Neb.—General patronage.

PONJOLA, with James Kirkwood.—Here is a

high class picture. A story with a plot that holds

interest. Cast superb. Gave excellent satisfaction

but is no good for those who like “rough stuff.”

Seven reels.—Giacoma Bros., Crystal theatre.

Tombstone. Ariz.—General patronage.

THE WANTERS, with Marie Prevost.—The title

was against it here. They didn’t know what it
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The Contributor’s Column
Fry Finds “Herald” Most Valuable Paper

We subscribed to the HERALD immediately after opening the
theatre here. Since, we have subscribed also for several other trade
papers. We have never contributed to any column except “What
the Picture Did for Me.”

We enjoy all the trade papers, as “there is some little good in the
worst of us.” However, with all due respect to all others in the held,
we must say we honestly think the HERALD the most valuable,
especially to the small or medium sized town theatre. This theatre
is operated as a side issue. However, we take pride in it and how
could we better select pictures than through “What the Picture Did
for Me,” as all contributors report pictures impartially?

I gave an unfavorable report on a really big picture, in fact one
that most all exhibitors have broken house records with. However,
it did not prove successful with us. Later I was criticized by the
distributor—district manager—for the report.

Let’s make 1925 a banner year for ourselves and give each other
the correct dope through the HERALD, even if it may or may not
please the distributor.

Wishing you all a prosperous 1925.

S. G. FRY,
Palace theatre, Omaha, Texas.

Hoadley to Operate Blissbeld Theatre

Am sending you a bunch of reports which will probably be the
last that I will send in on this theatre, as I have sold it to E. C.

Donaldson. I have bought the Temple theatre, Blissfield, Mich., and
you will probably hear from me soon from there.

Will you please change the address on the HERALD books, as I

don’t want to miss a single copy? And you might send Mr. Donald-
son a copy. Then I know he’ll subscribe for it.

E. C. HOADLEY,
Square Town theatre, Brooklyn, Mich.

meant and did not come out to see. Picture is

very good and pleased those that came. Lost
money for me. Eight reels.—A. D. Brawner,
Jewel theatre, Hooker, Okla.—Small town pat-

ronage.

THE WANTERS, with Marie Prevost.—This is

a good picture, but was hard to get them in on
it, but pleased those who came. Didn’t make any
money. Seven reels.—J. May, Grand theatre,

Shawneetown, 111.—General patronage.

BOY O’ MINE, with Ben Alexander.—An extra

good picture. Ran it Christmas Eve—the poorest

night in the year—to fairly good business. The
picture merited a full house. Seven reels.—Wil-
liam E. ’Tragsdorf, ’Trags theatre, Neillsville, Wis.
—Small town patronage.

NOMADS OF THE NORTH, with a special

cast.—This is a re-issue but drew extra well, con-

sidering the weather, and everyone remarked it

was fine. It sure is. A Northern story and beau-
tiful scenery.—E. C. Hoadley, Square Town the-

atre, Brooklyn, Mich.—Small town patronage.

TROUBLE, with Jackie Coogan.—Kid pictures

fall down for me. I am off Coogan and Peggy
pictures. Seven reels.—A. C. Mahan, Wallins
theatre, Wallins Creek, Ky.—Small town patron-
age.

OLIVER TWIST, with Jackie Coogan.—A very
good production, although a little too sad in places

and not one that really pleases an audience. I

ran it as matinee the day before Christmas and
it drew a good crowd. Film good. Eight reels.

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

THE HUNTRESS, with Colleen Moore.—Very
good fighting one. Use this on your Western
nights and you’ll have it. Six reels.—M. J.

Babin, Fairyland theatre. White Castle, La.

—

General patronage.

THE HUNTRESS, with Colleen Moore.—Pretty

good. Peculiar story but will please. Run it.

Seven reels.—A. C. Mahan, Wallins theatre, Wal-
lins Creek, Ky.—Small town patronage.

THE HOTTENTOT, with Dougles MacLean.

—

Another Ince directed picture that hits the bull’s

eye. This is old, but if you haven’t run it, get

it and boost it in your ads. You can’t say too

much for it. Your house will be in an uproar
from start to finish. Film good. Seven reels.

—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

THE AGE OF DESIRE, with a special cast.

—

For us it was just a picture. Six reels.—J. S.

Walker, Alamo theatre. Moody, Texas.—Small

town patronage.

THE AGE OF DESIRE, with a special cast.

—

Only a fair program picture. Print good. Six

reels.-—P. G. Held, Sterling theatre. Fairmont,

Neb.—Neighborhood patronage.

MIGHTY LAK’ A ROSE, with Dorothy Mackaill.

A fine production and one that no exhibitor need

be afraid of. It will please 90 per cent even
though it is old. Film good. Eight reels.—W. A.

Doerschlag, Strand theatre. Ransom, Kan.—Small

town patronage.

EAST IS WEST, with Constance Talmadge.

—

They don’t rave over this, but it will do. Eight

reels.—J. S. Walker, Alamo theatre. Moody, Tex.

—Small town patronage.

WHY MEN LEAVE HOME, with a special cast.

—Drew like a mustard plaster and many good
comments from my patrons. Personally thought

this much better than ‘"The Dangerous Age.”
Eight reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

A MAN OF ACTION, with Douglas MacLean.

—

So-so. Five reels.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

Fox
THE MAN WHO PLAYED SQUARE, with

Buck Jones.—If your patrons like action, they
will eat this one up. It’s the best thing Jones
has done in a long time. Red hot melodrama
with lots of action and thrills. Played three
days preceding Christmas to better than average
business. Seven reels.—John W. Hawkins, Cap-
itol theatre. New Bedford, Mass.—General pat-

ronage.

THE PAINTED LADY, with Dorothy Mackaill.
Very good South Sea Island story. Dorothy
Mackaill good and we are glad to see the screen
has a new man in George O’Brien, and we wish
him success. The old timers who used to be he
men on the screen have all been dressed up in

society dramas, and we hope O’Brien won’t have
such hard luck but that they will use him in this

type of picture. We believe this feature contains

as good a fight as was in “The Spoilers.” Fox

seems to have melodramas this year and they
are what the people seem to want in smaller
places. Print good, from Minneapolis. Seven
reels.—E. W. Kundert, Ryan & Kundert, Empress
theatre. Beresford, S. D.—General patronage.

HONOR AMONG MEN, with Edmund Lowe.

—

Lowe’s first picture in his series for Fox. It did

not please here, as costume pictures have hard
going here. May go over better in larger the-

atres. Five reels.—C. O. Peterson. Royal theatre,

Saxon, Wis.

THE LAST MAN ON EARTH, with a special

cast.—This is the greatest novelty picture in our
years in business and gave 99 per cent satisfac-

tion. (One person kicked, said he was too much
past the Mason and Dixon line to appreciate it.

He admitted he was old.) This is the first pic-

ture they ever cheered. Five below zero, deep
snow, and sixty dollars worth of business when
we though $5 would be big. It’s got oodles of

comedy, beautiful women, a novel theme. It’s

clean, gotta catchy title, pulled ’em in below
zero. Use your own judgment. We got it cheap
and feel that Bill Fox got cheated. Six reels.—Sam
Blair, Majestic theatre. Belleville, Kans.—General

patronage.

THE TROUBLES OF A BRIDE, with a special

cast.—Bad weather. A 1924-1925 Fox hokum
melodrama which patrons liked. Containing all

the thrills of “The Arizona Express,” “Eleventh

Hour” and “Hell’s Hole.” It’s a good bet. Title

poor, which hurts its drawing power, but these

COMING
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kind are a relief after costume and sobsters.

Sixes, threes and photos good. New print from
Minneapolis. Five reels.—Ryan & Kundert, Em-
press theatre, Beresford, S. D.—General patron-

age.

THE GREAT DIAMOND MYSTERY, with Shir-

ley Mason.—Good program offering and not pad-

ded. Five reels.—W. O. Stevens, Apollo theatre,

Princeton, 111.—Local patronage.

HEARTS OF OAK, with a special cast.—Fol-

low this after “The Last Man on Earth.” We
think it gave universal satisfaction and provided

the best entertainment .of the season. Bought
right. Made a pile of money on it Christmas
night and again Bill Fox got cheated, but I

remember when he cheated me, so we’re all even.

Thanks, Mr. Fox, for this and “The Last Man
on Earth.” If anyone doesn’t like them it’s because

they did not get out and get the do, rae, me.

—

Sam Blair, Majestic theatre, Belleville, Kans.

—

General patronage.

DANTE’S INFERNO, with Ralph Lewis.—

A

truly wonderful picture that will draw the crowds
and please. Some of our patrons told us that it

did more good than a six months sermon. The
exhibitor that fails to run it is making the mis-

take of his life. Six reels.—H. M. Face & Sons,

Elmac theatre. Maple Rapids. Mich.—Small town
patronage.

THE DESERT OUTLAW, with Buck Jones.

—

A good Western which pleased. The jump into

the river on horseback was very neatly done. Six

reels.—Conrad Peterson, Royal theatre, Saxon,

Wis.—Small town patronage

THE WARRENS OF VIRGINIA, with a special

cast.-—If a lot of exhibitors knew what Fox was
putting out this season they would not think of

being buncoed by Paramount’s “Wagon.” Here’s

a real special. Seven reels.—Sam Blair, Majestic

theatre, Belleville, Kans.—General patronage.

THE CYCLONE RIDER, with a special cast.

—

A knockout. The best comedy drama of the

season. Fighting on high buildings ; a forty-mile

wild ride from a garage to a race track, and the

auto race itself is enough to make any person

shout. Play it by all means. Seven reels.—Con-

rad Peterson, Royal theatre, Saxon, Wis.—Small

town patronage.

HELL’S HOLE, with Buck Jones.—Real good

entertainment. Plenty of action, some good

prison scenes. Leaves one to imagine quite a bit

at the end, but at that it is okay because It’s

different. Did not draw quite as good as I ex-

pected. Worth very little more, if any, than his

program pictures. Six reels.—H. M. Retz, Strand

theatre. Lament, Iowa.—Small town patronage.

OH YOU TONY! with Tom Mix.—A typical

Mix picture that takes well. A comedy drama
in which Tom Mix and Tony do very good work.

Have received practically new prints on all of

the latest pictures from Fox. Seven reels.—C. O.

Peterson. Royal theatre, Saxon. Wis.—General

patronage.

SOUTH SEA LOVE, with Shirley Mason.—
About the average Mason picture. Nothing big

but they will get by. Print fair. Five reels.

—

H. M. Retz. Strand theatre. Lament, Iowa.

—

Small town patronage.

AGAINST ALL ODDS, with Buck Jones.—An-
other Jones picture that pleased all who came out

to see it. Weather conditions were bad, as it was

very cold, but this did not stop Buck’s admirers

from coming out. None of his fans were dis-

appointed in this one. Five reels.—Chas. E. Bar-

ber, Electric theatre, Tilden, 111.—Small town

patronage.

SOFT BOILED, with Tom Mix.—This is a

pretty good comedy drama, some liked it very

much and the ones that like Tom in the Westerns

better did not care for it so much. Eight reels.

—John Aden, Rialto theatre, Terril, la.—General

patronage.

COMING
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EYES OF THE FOREST, with Tom Mix.—Oh
Boy, but I wish there were about a dozen stars

like Tom Mix. This is another one of Mix’s

thrillers that packed my house for me. I declare

I don’t realize how big a town I do live in until

I get a Mix picture, and then they sure pile in.

I don’t know what some of us would do if Tom
Mix should die. Starve, I guess. Five reels.

—

Charles E. Lawrence, Star theatre, Tuckerman.

Ark.—General patronage.

THE LONE STAR RANGER, with Tom Mix.—
A good picture. These Zane Grey stories are fine

for Mix. but can anyone tell me how much longer

this slump is going to last ? Poor attendance.

—

A. F. Jenkins, Community theatre, David City,

Neb.—General patronage.

THE LONE STAR RANGER, with Tom Mix.—
We once before played this one, starring Bill

Farnum, and think that was better and had lots

more pep than this one did. Many recalled the

old picture and advised that they, too, thought the

first one much better. Six reels.—John Aden,

Rialto theatre, Terril, la.—General patronage.

THE ARIZONA EXPRESS, with a special cast.

—This is sure a good action di'ama. Just full

of it from start to finish and everyone seemed to

enjoy it. They did not hesitate telling you so,

either. If your people like this type, then boost

it. Seven reels.—John Aden, Rialto theatre, Ter-

ril. la.—General patronage.

THE WOLF MAN, with John Gilbert.—This is

one of the best action pictures I have ever shown

in my house. It is full of thrills from start

to finish. Up to this time Gilbert has failed to

draw for me, but I believe this picture will put

him over. I don’t see why Fox don’t put him

in such pictures as this all the time. Pleased

100 per cent. Five reels.—Charles E. Lawrence,

Star theatre, Tuckerman, Ark.—General patron-

age.

THE PLUNDERER, with a special cast.—

A

good picture with plenty of action. If your pat-

rons like Westerns, this will please. Six reels.—

-

J. W. Andresen, Rialto theatre, Cozad, Neb.—

•

General patronage.

NORTH OF HUDSON BAY, with Tom Mix.--

This is rather a light offering for a Mix. It

did not take here as the Mixes usually do. If

Mix is left in his kind, a good old Western, the

people like him much better. Five reels.—John

Aden. Rialto theatre, Terril, la.—General patron-

age.

THE TROUBLE SHOOTER, with Tom Mix.—
This is an all good drawing card, but they have

Mix out of my class now. Got to buy too many.
Six reels.—J. May, Grand theatre. Shawneetown,
111.—General patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
This picture carries too much swearing for us

and carries an advertisement for the Columbia

record. We tell our patrons to bring the children

any time, but they sure told us about the swearing
in this picture. Lay off unless you want a picture

that has swearing in it, and advertising also.

Six reels.—O. Troyer, Lyric theatre, Rugby, N. D.

—General patronage.

A MILE A MINUTE ROMEO, with Tom Mix.
—A regular Mix program picture. Draws the
kids and makes them yell. Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-
age.

Metro Goldwyn
THE SILENT ACCUSER, with Peter The Great.

—Not much of a story, but you forget about
that when you see the marvelous acting by this

dog wonder.— Mrs. Frank Paul, Marvel theatre,

Carlinville, 111.—General patronage.

MARRIED FLIRTS, with Pauline Frederick.

—

Very good. Everybody said so. But poor attend-
ance.—A. F. Jenkins, Community theatre, David
City, Neb.—General patronage.

MARRIED FLIRTS, with Pauline Frederick.

—

A very good picture with a novel twist.—Mrs.
Frank Paul, Marvel theatre, Carlinville, 111.

—

General patronage.

ONE NIGHT IN ROME, with Laurette Taylor.
—not a bad picture, but star’s appearance on
screen have been so infrequent that she is not
known. Business very bad for four days.—John
W. Hawkins, Capitol theatre. New Bedford, Mass.
—General patronage.

THE BANDELERO, with Renee Adoree.—All

strangers but one in the cast. Too deep for some
of my crowd. Splendid acting, good story, all

pleased.—A. P. Jenkins, Community theatre.

David City, Neb.—General patronage.

WINE OF YOUTH, with a special cast.—The
cutest, jazziest, wickedest picture we have shown.
It takes more than this to shock' them these days.

Everyone liked it—especially the flappers, the cake
eaters, and even the manager.—Mrs. Frank Paul,

Marvel theatre, Carlinville, 111.—General patron-

age.

LITTLE ROBINSON CRUSOE, with Jackie

Coogan.—Jackie draws the kids, but not the

grownups. This is a good picture. But we made
the mistake of playing it before the nearest large

city, and so no one knew what it was.—E. C.

Hoadley, Square Town theatre, Brooklyn, Mich.

—Small town patronage.

UNSEEING EYES, with Lionel Barrymore.—

A

good picture of the North. Many beautiful scenes

in this one. I played this one Saturday night

to a full house. Eight reels.—Andrew Rapp. The-
atorium, Emlenton, Pa.—General patronage.

THE EAGLE’S FEATHER, with Mary Alden.—
Story poor. Stars none. Action none. Name
misleading. Direction poor. Photography poor.

Sold as a special. Let it alone.—Clifford L. Niles,

Grand theatre, Anamosa, Iowa.—General patron-

age.

THREE WEEKS, with a special cast.—Business

unusually good. Personally I dislike this type of

picture. Many of my patrons said the same thing,

but I noticed they were among the first ones to

get their tickets. Picture in itself is not so im-

moral, but the suggestion is plain and one needn’t

be a prude to see how this type of picture may
damage the M. P. business more than it will

help by the increased receipts. The peculiar psy-

chology of the thing is that we all damn this kind

of picture publicly and then hurry to the first

one which comes to town.—Rex P. Barrett, Cozy
theatre. Columbia, Mo.—Small town patronage.

SHERLOCK, JR., with Buster Keaton.—Buster

doesn’t draw for us in long comedies. They were
wild over short ones. Think this one would have

been okay in two reels. Think “Our Hospitality’’

much the best.—E. C. Hoadley, Square Town
theatre, Brooklyn, Mich.—Small town patronage.

NELLIE, THE BEAUTIFUL CLOAK MODEL,
with Claire Windsor.—A dandy good star. Good
support.—A clever play, big fire, style show,

abduction, and altogether a howling success.—A.

F. Jenkins, Community theatre, David City, Neb.

—General patronage.

THE UNINVITED GUEST, with Morris Flynn.

The one reel of color was beautiful. An undersea

picture, full of action. Six reels.—George Rauen-
horst. Crystal theatre, Fulda, Minn.—General

patronage.

YOLANDA, with Marion Davies.—A fine pic-

ture, but very little action. Settings and cos-

tumes beautiful, but so little action that the pic-

ture failed in the prime purpose of a movie—to

entertain. The audience took it somewhat like

they do the recognized classical music. It is

good, but not what they want. Marion Davies

splendid in her part.—Rex P. Barrett, Cozy

theatre, Columbia, Mo.—Small town patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

A fine picture. Star all in a class by himself.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

A BOY OF FLANDERS, with Jackie Coogan.—
Fine picture. Pleased everybody. One of Jackie’s

best. Film in poor physical condition. We are

not getting the prints from Des Moines Metro

office we did from Omaha.—Clifford L. Niles,

Grand theatre, Anamosa, la.—General patronage.

HALF A DOLLAR BILL, with Anna Q. Nils-
son.—This is really a fine picture. Heard a great
deal of praise for it, but the roads are so icy

that our crowds are very small. Was sorry there
was such a few to see such a good picture.

—

E. C. Hoadley, Square Town theatre, Brooklyn,
Mich.—Small town patronage.

DON’T DOUBT YOUR HUSBAND, with Viola
Dana.—Pleased all. A light little domestic drama.
No action, no kick, yet Viola makes them like

it. Many favorable comments.—Clifford L. Niles,

Grand theatre, Anamosa, la.—General patronage.

THE STEADFAST HEART, with a special cast,

—Business fair ; picture same.—Rex. P. Barrett,

Cozy theatre, Columbia, Mo.—Small town patron-
age.

LONG LIVE THE KING, with Jackie Coogan.
—Jackie was great in this. Was fine to look at.

Some others have had more entertainment value
because of the different type and more comedy.
It flopped at the box office. Played two days.

Very good comments from those who came to see

it.—A. F. Jenkins. Community theatre, David
City. Neb.—General patronage.

THE SHOOTING OF DAN McGREW, with
Barbara LaMarr.—Just fair. While most reports

boost this, would say it is good. Still did not
make much of an impression. Think lots didn’t

come because the name sounded as if it were a
i-ough picture.—E. C. Hoadley, Square Town the-

atre, Brooklyn, Mich.—Small town patronage.

WILD ORANGES, with Frank Mayo.—Business
not so good. Title (?) failed to draw. Picture
a fairly good one.—Rex P. Barrett, Cozy theatre,

•Columbia, Mo.—Small town patronage.

HER FATAL MILLIONS, with Viola Dana.—
Viola a good little actress. Patrons like her kind
of pictures. Six reels.—George Rauenhorst, Crys-
tal theatre, Fulda, Minn.—General patronage.

SHERLOCK HOLMES, with John Barrymore.—
Absolutely rotten. Actually the poorest picture

we ever saw filmed. Patrons as they walked out
said about the same. Eight reels.—A. C. Mahan,
Wallins theatre. Wallins Creek, Ky.—Small town
patronage.

CORDELIA, THE MAGNIFICENT, with Clara
Kimball Young.—This was cheap but drew well

and was liked. Personally thought it as good
entertainment as lots of the high priced pictures.

It has an interesting story. Everyone enjoyed it

and the price let us make a little on it, so you
other little fellows needn’t be afraid of it.—E. C.

Hoadley, Square Town Theatre, Brooklyn, Mich.

—

Small town patronage.

THREE AGES, with Buster Keaton.—Buster
always draws good in spots. Six reels.—George
Rauenhorst, Crystal theatre. Fulda. Minn.—Gen-
eral patronage.

THREE AGES, with Buster Keaton.—Just a
picture. Did not give satisfaction at 15 and 10
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cents admission.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

Paramount
TONGUES OF FLAME, with Thomas Meighan.

—Good ? Of course it's good. Will please your

patrons and your box office. Our Christmas at-

traction, December 25, 26, 27, and did big busi-

ness at 10 and 30 cents. Bessie Love is one
sweet Indian maid in this.—George Rea, Colonial

theatre, Washington C. H. O.—General patronage.

NORTH OF 36, with a special cast.—A good

picture. Pleased better than “The Covered

Wagon.” Torrence wonderful. Holt and Wilson

good. Beery good as the villain. Some wonderful

scenes of thousands of cattle. Print new.
Eight reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—General patronage.

THE WAGES OF VIRTUE, with Gloria Swan-
son.-—The worst Swanson to date, in my opinion.

—H. E. Schlichter, Liggett theatre. Madison, Kan.

—General patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—

A good regular program picture.—Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.—General pat-

ronage.

DANGEROUS MONEY, with Betty Compson.

—

Good picture. Paramount has some good stories.

Seven reels.—George Rauenhorst, Crystal theatare,

Fulda, Minn.—General patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-

rence.—Star badly miscast, and picture means
nothing at the box office. Same may be said of

“Open All Night.” Lost good money and had

kicks on both of these.—^New Wewoka theatre,

Wewoka. Okla.—General patronage.

THE STORY WITHOUT A NAME, with Agnes
Ayres.—Good clean outdoor picture, full of action.

Seven reels.—George Rauenhorst, Crystal theatre,

Fulda, Minn.—General patronage.

THE CODE OF THE SEA, with a special cast.

—The story contained in the first three reels of

this is the veriest poppycock. The last three

reels are excellent. The sea scenes are so good

that they look real. Very good program picture

as a whole. Six reels.—Wm. E. Tragsdorf, Trags

theatre, Neillsville, Wis.—Small town patronage.

THE ALASKAN, with Thomas Meighan.—Good.

Meighan always good. Clean and good entertain-

ment for everyone. Seven reels.—George Rauen-

horst, Crystal theatre, Fulda, Minn.—General

patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—A magnificent production that probably

will never be equalled. Played it two days in

zero weather which caused a flop at the box

office.—Earhart & Lutz, Opera House, Lexington,

O.—Small town patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—We ran this four nights. Wish we had

run it a week. Billed all the small towns around
and in spite of bad weather had to turn them
away. Our place only seats 170, and we have

no place to wait, so we lost a lot each night

that wouldn’t wait for the second show. They
came for miles to see it. If we had had more
room and good weather, think we could almost

have doubled what we had. As it was, played

to a lot more than the population of the town.

Ten reels.—E. C. Hoadley, Square Town theatre,

Brooklyn, Mich.—Small town patronage.

THE CONFIDENCE MAN, with Thomas Meig-
han.—Just a program picture. That’s all.

—

Bert Silver, Silver Family theatre, Greenville,
Mich.—General patronage.

THE CONFIDENCE MAN, with Thomas Meig-
han.—This is only a fair Meighan offering. The
first six reels are good entertainment, but the
last two reels are too slow and draggy and tend
to ruin an otherwise good picture. When patrons
fidget during a picture, it is a ‘sure sign that
the entertainment is not what it should be. Eight
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

THE MORAL SINNER, with Dorothy Dalton.—
This is a very thin sister. Very slow and draggy
and not worth the time it takes to run it. Dalton
a total loss at the box office. Six reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE WANDERER OF THE WASTLAND,
with Jack Holt.—The least said about this the
better. Poor story. Poor star. Director showed
poor judgment in staging his snakes and lizards.

Big biz first night, nothing the next, which was
a cold night, however.—Sam Blair, Majestic the-

atre, Belleville, Kans.—General patronage.

CHANGING HUSBANDS, with Beatrice Joy.—
A good program picture.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-

age.

SALOMY JANE, with a special cast.—Smallest
Friday and Saturday business since last March.
Paramount posters no good for my town. Out
of eight lobby photos, four of them showed
either the heroine in a clinch or holding hands
with some of the cast. Picture taken in the
Redwood forest of California and it seems to

me they could have secured some stills that would
have interested the average human more than a
photo of a clinch. Seven reels.—A. D. Brawner,
Jewel theatre. Hooker, Okla.—Small town patron-

age.

THE HUMMING BIRD, with Gloria Swanson.
•—One of the best. Patrons all pleased and told

me so. A great story, wonderful direction, and
Gloria the best ever.—Clifford L. Niles. Grand
theatre, Anamosa, la.—General patronage.

THE BEDROOM WINDOW, with May McAvoy.
—A clever program picture. There is nothing

smutty in it. as the title would lead the blue

noses to surmise. One of those mystery affairs

wherein the villain is not exposed until the last

reel. Seven reels.—William E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

TO THE LAST MAN, with Richard Dix.—Did
not draw usual Friday, Saturday business and I

was expecting to clean up on the Zane Grey story.

They kill them all but one and cripple him. If

you run it tie up with the ammunition dealers,

for Paramount spent a lot of money for ammuni-
tion when they made this one. Eight reels.—A.

D. Brawner, Jewel theatre, Hooker, Okla.—Small

town patronage.

TO THE LAST MAN, with Richard Dix.—Here
is a good one and we can do well with the Zane
Grey pictures always. They always please and
will get the money. Please them better than the

modern ones. Good pictures from good books

suit them.—F. N. Harris, Amuse theatre. Hart,

Mich.—General patronage.

TO THE LAST MAN, with Richard Dix—
Plenty of action. A Zane Grey. Kills everybody
except camera man. Seven reels.—A. C. Mahan.
Wallins theatre, Willins Creek, Ky.—Small town
patronage.

BACK HOME AND BROKE, with Thomas
Meighan.—Here is another good one. I may say

the people all like him and he draws well. In
fact the people like him so well that he would
pull in anything. We run all of his pictures we
can get when we do not have to pay a fortune
for them and get a few good shows, then stuck
for a lot of poor ones, as it makes us pay a long
price for what good ones we get.—F. N. Harris,
Amuse theatre. Hart, Mich.—General patronage.

RUGGLES OF RED GAP, with a special cast.

—

A good enough program picture, but it made my
heart -sick to see ray regulars skip by my lobby and
walk down the street and pay to see an ordinary
feature. Like most of Paramount’s paper, you
have to use other means if they come in. Eight
reels.—New Wewoka theatre, Wewoka, Okla.

—

General patronage.

RUGGLES OF RED GAP, with a special cast.—This was a good one. Liked by 95 per cent.
Different and suited the older ones and also the
Western fans.—F. N. Harris. Amuse theatre.
Hart, Mich.—General patronage.

ZAZA, with Gloria Swanson.—Good. Went over
fine. Good program. Seven reels.—A. C. Mahan,
Wallins theatre. Wallins Creek, Ky.—Small town
patronage.

PIED PIPER MALONE, with Thomas Meighan.
This picture seemed to please here. It is a good
program picture. Not a big special, as Lasky
seems to make you think it is. but it is what
the average audience will like. Eight reels.—John
Aden, Rialto theatre, Terril, la.—General patron-
age.

BIG BROTHER, with Tom Moore.—A very in-

teresting, entertaining picture. The moral con-
veyed is great. The acting of the kid, Mickey
Bennet, is very, very good. More of this kind
is what the small towns want. Seven reels.

—

H. J. Eagan, American theatre, Wautoma, Wis.
—Small town patronage.

THE PURPLE HIGHWAY, with Madge Ken-
nedy.—A very good play indeed. This one does
not depend on hokum or faked fights or heroic
rescues to put it over. It is a fine portrayal of
common human experiences and is very pleasing.

Just enough comedy relief. Seven reels.—H. M.
Face & Sons, Maple Rapids, Mich.—Small town
patronage.

THE CALL OF THE CANYON, with Richard
Dix.—Another very good Zane Grey that will

please anywhere. It has a little of everything:
comedy, jazz trimmings, and Western scenery.
Very interesting all the way through and what
I call a general pleaser. Seven reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

NICE PEOPLE, with Wallace Reid.—There is

a good moral in this picture. It seemed to please
my patrons. Seven reels.—Andrew Rapp, The-
atorium, Emlenton, Pa.—General patronage.

TO HAVE AND TO HOLD, with Betty Comp-
son.—Words cannot express my praise of this

picture. It is absolutely wonderful. I’ve never had
a picture yet that pleased as much as this one.

If it were possible it would have pleased 125
per cent. Bert Lytell surely is better than in

any picture I have ever seen him in. Wish I

could get pictures as good all the time. Eight
reels.—Charles E. Lawrence, Star theatre. Tucker-
man, Ark.—General patronage.

THE EXCITERS, with Bebe Daniels.—Good pic-

ture, but marred by film breaking six times.

Something unusual for Paramount. Six reels.

—

M. W. A. theatre. Soldier, Kan.—Small town
patronage.

RACING HEARTS, with Agnes Ayres.—A few
more old Paramounts, thank the Lord. However,
this is a good old one. Some comedy and some
auto race and thrills. Will please your patrons.

Seven reels.—S. G. Fry, Palace theatre, Omaha,
Tex.-—General patronage.

RACING HEARTS, with Agnes Ayres.—Not
much of a picture for our patrons. The race

part was so faked it didn’t get them at all.

Seven reels.—O. Troyer, Lyric theatre, Rugby, N.
D.—General patronage.

THE WOMAN WITH FOUR FACES, with
Betty Compson.—Good. Well worth playing. Six

reels.—M. W. A. theatre. Soldier, Kan.—Small
town patronage.

THE CRIMSON CHALLENGE, with Dorothy
Dalton.—I played this picture with the second

series of “Fighting Blood” on Saturday and it

went over fine. Personally I don’t think anything

of the picture, but 50 per cent of my crowd
told me they thought it was the best Western
I had ever shown, and that is what counts.

Therefore, I am perfectly satisfied. Five reels.

—

Charles E. Lawrence. Star theatre, Tuckerman,
Ark.—General patronage.
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THE NE’ER-DO-WELL, with Thomas Meighan.

—Good. A good house greeted the presentation

of this screen play and many favorable comments.

Eight reels.—M. W. A. theatre. Soldier, Kan.

—

Small town patronage.

Pathe
HOT WATER, with Harold Lloyd.—Lloyd’s

comedies are all good, but some are better than

others. This happens to be one of his poor ones.

Five reels.—H. E. Schlichter, Ligget theatre, Madi-

son, Kan.—General patronage.

THE WAY OF A MAN, with a special cast.

Drew fine crowds every night. Some patrons said

it was better than "The Covered Wagon,” to

which I agree. Seven reels.—Jiskra & Kucera,

Liberty theatre, Tobias, Neb.—General patronage.

THE SPITFIRE, with a special cast.—Good. A
very good program picture. Stars well casted.

Story interesting. Good photography. Has
touches of comedy and good moral. Seven reels.

—

B. C. Brown, Temple theatre, Viroqua, Wis.—Gen-

eral patronage.

SAFETY LAST, with Harold Lloyd.—While we
knew this was a big comedy and thriller before

we played it, was disappointed in the way it drew.

No better than other pictures that cost far less.

Our people don’t turn out for any comedies.—E.

C. Hoadley, Square town theatre, Brooklyn, Mich.

—Small town patronage.

THE KING OF WILD HORSES, with Rex.—
Good business. Picture well liked. A good picture

which is different. This may be a trite expression,

but nevertheless the picture was unusual, so much
so that we got many unsolicited comments favor-

able to the picture.—Rex P. Barret, Cozy theatre,

Columbia, Mo.—Small town patronage.

THE CALL OF THE WILD, with Buck.—This
is a picture that the children enjoyed, but grown-
ups did not care much for it. The dog does some
very good acting but it has not much of a story

to it. Played the comedy, a Mack Sennett, "Down
to the Sea in Shoes,” with it, and everyone liked

it. Seven reels.—John Aden, Rialto theatre, Ter-

rill, la.—General patronage.

THE CALL OF THE WILD, with Buck.—Busi-
ness way off but no fault of picture. Sleet and
snow worse than any in last 10 years. Picture

good and pleased the few who braved the cold and
slick streets.—Rex P. Barrett, Cozy theatre, Co-

lumbia, Mo.—Small town patronage.

Principal
DARING YOUTH, with Bebe Daniels.—Good

picture but did not draw. Paid a stiff price and
went into the red ink.—L. M. Jones, Arcadia the-

atre, Vandergrift, Pa.—General patronage.

DARING YOUTH, with Bebe Daniels.—Good,
but no attendance. Plenty of comedy.—A. F.

Jenkins, Community theatre, David City, Neb.

—

General patronage.

CAPTAIN JANUARY, with Baby Peggy.—This
picture should please any audience. The baby is

wonderful and Hobart Bosworth’s performance is

perfect. The story is so interesting that it kept
200 kids absolutely quiet as soon as they got the

drift of it. and that is saying a lot. Used it for

Christmas and gave the kids free matinee. Six
reels.—Cragin & Pike, Majestic theatre. Las
Vegas, Nev.—General patronage.

Prod. Dist. Corp.
THE SIREN OF SEVILLE, with Priscilla Dean.

—The best picture Miss Dean has made in recent

seasons. Lots of action, including fist fight be-

tween two women, mad ride behind team of

horses and bull fight. Played one day only to

good business.—John W. Hawkins, Capitol theatre.

New Bedford, Mass.—General patronage.

THE FLAMING FORTIES, with Harry Carey.—
Harry Carey is a good puller, you can bet, for

when I run two a week they sure must be winners.
(See report on "Tiger Thompson.”) Yes, I will

say there is good money in them. He does not
put up a grandstand play but gives us good clean
amusement for our money. Played December 20.

—F. N. Harris, Amuse theatre. Hart, Mich.

—

General patronage.

THE FLAMING FORTIES, with Harry Carey.—
One of the best of Harry Carey’s. Patrons were
well pleased with it.—Jiskra & Kucera, Liberty
theatre, Tobias, Neb.—General patronage.

THE FLAMING FORTIES, with Harry Carey.—
Above the average program entertainment and not
quite so interesting as "Roaring Rails,” due no
doubt to same being a period picture to a certain
extent. Excellent direction by Tom Forman, who,
by the way, should be directing Fred Tomson and
Silver King. Print new, from Omaha, after a

dark house one night.—Ryan & Kundert, Empress
theatre, Beresford, S. D.—General patronage.

TIGER THOMPSON, with Harry Carey.—Here
is a start that takes well here. Harry Carey can
get the business in my show any time. He does

his work w.ell and suits 100 per cent. Played
December 17 and 18.—F. N. Harris, Amuse the-

atre, Hart, Mich.—General patronage.

THE HOUSE OF YOUTH, with Jacqueline
Logan.—Fine picture. A real treat, at fair prices

to the exhibitor. Book it. Six reels.—I. T. Brisco,

Princess theatre, Elwood, Ind.—General patronage.

MIAMI, with Betty Compson.—Just a good pro-

gram picture. No boosts, no knocks, regular
prices, regular patrons. Seven reels.—W. W.
White, Jefferson theatre, Jefferson City, Tenn.

—

General patronage.

BARBARA FRIETCHIE, with a special cast.

—

The best Civil War picture out. Grab it. Eight
reels.—I. T. Brisco, Princess theatre, Elwood, Ind.

—General patronage.

NOT ONE TO SPARE, with a special cast.—

-

This was a good one, in fact true to nature. Any-
one could not help but shed tears. It suited all.

—

P. N. Harris, Amuse theatre. Hart, Mich.—Gen-
eral patronage.

RAMSHACKLE HOUSE, with Betty Compson.

—

Fine. A real good picture. Six reels.—I. T.

Brisco, Princess theatre, Elwood, Ind.—General
patronage.

THE NIGHT HAWK, with Harry Carey.—En-
tirely too slow for a Western. Photography too
dark. This is our first of the new Careys and we
sure do hope the rest are better. We had to buy
a dozen other pictures to get the Careys. All
but two of this dozen are genuine lemons sold us
at twice what they are worth, knowing that we
wanted Careys. However, next time we will buy
what we can use or hands off. 5% reels.—Wm.
Hoefs, Queen theatre. Ft. Stockton, Tex.—General
patronage.

THE HOOSIER SCHOOLMASTER, with a spe-
cial cast.—This was a good one. People said it

was not like the book all through but said it was
good. Pleased all. Acting well done..—F. N.
Harris, Amuse theatre. Hart, Mich.—General pat-
ronage.

another scandal, with Lois Wilson.—The
fans seemed satisfied. No great enthusiasm and
no kicks. It did not draw as well as some others
I have had from Producers Distributing Corp.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

LOVE’S WHIRLPOOL, with Lila Lee.—Patrons
were very well pleased with this. Good crowd
both nights shown.—Jiskra & Kucra, Liberty the-
atre, Tobias, Neb.—General patronage.

THE LIGHTNING RIDER, with Harry Carey.—
Our second one of the new Carey six and another
good Carey Western that pleased. Five reels.—

-

Earhart & Lutz, Opera House, Lexington, O.

—

Small town patronage.

THE OLD FOOL, with a special cast.—Good
picture. Took well with both old and young. Sev-
eral Civil War veterans enjoyed it very much.—
Jiskra & Kucera, Liberty theatre, Tobias, Neb.

—

General patronage.

United Artists
THE THIEF OF BAGDAD, with Douglas Fair-

banks.—This will class with the biggest pictures
ever made and unquestionably is the best picture

of 1924. We showed it to the capacity of our
house and it pleased 100 per cent. Eleven reels.

—Cragin & Pike, Majestic theatre, LasVegas, Nev.
—General patronage.

A WOMAN’S WOMAN, with Mary Alden.

—

This picture was sent in place of "Pollyanna” but
did not satisfy. Can’t see why they sell you one
picture and then, when the time comes to show,
send you another.—Horace Emmick, O. K. theatre,
Lewisport, Ky.—General patronage.

THE RULING PASSION, with George Arliss.

—This one was alright, a good one. All well
pleased. The only thing wrong was the name.
Very misleading, for it was a good one and suited
all.—F. N. Harris, Amuse theatre. Hart, Mich.

THE HILL BILLY, with Jack Pickford.—Fair
program picture and should please a Friday and
Saturday audience, but not nearly as good as
"Garrison’s Finish.”—Wm. Hoefs, Queen theatre.

Ft. Stockton, Tex.—General patronage.

RICHARD, THE LION HEARTED, with Wal-
lace Beery.—This was a good show of the old

time kind. Beery was good, in fact has been in

all the pictures we have had with him. All did

their parts good. Well produced. It suits all.

—

F. N. Harris, Amuse theatre. Hart, Mich.—Gen-
eral patronage.

A TAILOR MADE MAN, with Charles Ray.—
Too long. Fairly good story with average program
picture. Nine reels.—Wm. Hoefs, Queen theatre.

Ft. Stockton, Tex.—General patronage.

THE IRON TRAIL, with a special cast.—

A

good one, full of ginger and snap all the way
through. A good railroad story. Suited 90 per
cent. My people like this kind.—F. N. Harris,

Amuse theatre. Hart, Mich.—General patronage.

THE LOVE LIGHT, with Mary Pickford.—Ital-
ian story well done but did not appeal to my
patrons. "Two Wagons—Both Covered” on the
same bill saved the day for me. Eight reels.

—

A. D. Brawner, Jewel theatre. Hooker, Okla.

—

Small town patronage.

ORPHANS OF THE STORM, a D. W. Griffith

production.—11,900 feet of old costumes. Junk,
that’s the name for it. Dry, good for nothing.
With four years in the business, this is the
worst one I have ever shown. I advise all small

towns of 500 population to never play this one.

If you have it booked, get them to change it for

something else, or if they won’t do that, pay for

it and leave it in the can. I really haven’t got

anybody to blame but myself, as I bought it

through the mail. At the time I could not find

any reports on it and judging by the name on©
would not think it was the piece of cheese that

it is. Absolutely all old stuff, about the time of

Louis XIV of France. Gruesome, very little com-
edy, and twelve reels long. Oh, it was awful to

feed them this on Christmas night. I guess most
of them knew what was coming as I only had
about one-fourth of a house. Experience is a wise

teacher, but rather expensive. Twelve reels.

—

H. M. Retz, Strand theatre. Lament, Iowa.—Small

town patronage.

POLLYANNA, with Mary Pickford.—This is a

good one. It is old, but a dandy. Got it right.
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Better get it if you have not, as it wrili get the

money. Mary always gets the money for me. but

they’ve got some of them too high. I can not

complain, as I have had fair treatment from

United Artists.—F. N. Harris. Amuse theatre.

Hart, Mich.—General Patronage.

ONE EXCITING NIGHT, a D. W. Griffith pro-

duction.—Good, as most Griffith pictures. Most

wonderful storm scene, but don't think it’s as

good as “Dream Street.” Drew better, however.
—^Wm. Hoefs, Queen theatre. Ft. Stockton, Tex.

—

General patronage.

PADDY THE NEXT BEST THING, with Mae
Marsh.—A good, clean show and if we had the

publicity on this it would have gone over big,

but as we did not get it it went over very fair.

Distributors are to blame for some pictures falling

down.—F. N. Harris, Amuse theatre. Hart. Mich.

—General patronage.

TESS OF THE STORM COUNTRY, with Mary
Pickford.—The best picture from an audience

standpoint ever shown on our screen. It pulled

the crowd and pleased every man, woman and

child. Film good. Can be bought right and

can be pushed as a special at advanced prices. It

is worthy of every push you can give it. In my
opinion, it’s one of the very best pictures ever

made. Ten reels.—S. G. Fry, Palace theatre,

Omaha. Tex.—General patronage.

BROKEN BLOSSOMS, a D. W. Griffith pro-

duction.—Here is one of the kind we do not like.

It is very much on the slum order and full of

bums. Opium dens, etc., not good for the public

to see. Griffith, nothwithstanding. has a reputa-

tion for good stuff.—F. N. Harris. Amuse theatre.

Hart. Mich.—General patronage.

THE WHITE ROSE, a D. W. Griffith produc-

tion.—Here is a good picture for some, but I got

stung. Good acting, good scenery, but not the

kind of picture we like here. Did not get the

money for me. Too much sex. To my way of

thinking, this and "Broken Blossoms” are the

kind of pictures that put censorship upon us and

if Griffith cannot get better subjects he had bet-

ter quit the game. I do not want any more.

My people say. “Get them good or quit.” They

will quit me if I do not cut this kind. With this

kind of shows we can kill the game quick. This

did not get me any money ; only got me kicks.

The people said, “We get this kind of picture

every day at home and do not like them. Give

us good, clean shows, not the kind that are made

up of bank robberies or the mistakes of people

or those things. Build up good, clean morals.”

—

F. N. Harris, Amuse theatre. Hart, Mich.—Gen-

eral patronage.

Universal
THE RIDIN’ KID FROM POWDER RIVER,

with Hoot Gibson.—One of the best Westerns ever

put on any screen and undoubtedly Hoot’s best

effort. While Hoot does splendid work in this, it

would nevertheless be a good picture with any

star. This is the kind they want Hoot in and

I vote for keeping him there. Six reels.—W. W.
White, Jefferson theatre, Jefferson City, Tenn.

—

General patronage.

THE MEASURE OF A MAN, with William

Desmond.—A cracking good one, but they are

going to kill Desmond the same as they Bill Hart

by making a preacher out of him. Desmond has

always been a good bet for me and now they

stuck him in as a preacher and the kids all made
funny remarks about it. But the picture is good,

and a good moral lesson. Six reels.—C. V.

Anderson, Oak theatre, Oakdale, Neb.—General

patronage.

THE SIGNAL TOWER, with Virginia Valli.—

Wonderful railroad drama, chock full of thrills,

and plenty of action. Pleased everyone. Not a

dull moment in the whole story and well acted.

Photography good. This picture should get money
for all exhibitors. Paper extra good. Seven reels.

—Louis Markun, Dream theatre, Indianapolis, Ind.

—General patronage.

BROADWAY OR BUST, with Hoot Gibson.

Boys, this one is a knockout. Fkill of hokum,
but it’s a scream. Run it. Six reels.—A. C.

Mahan, Wallins theatre, Wallins Creek. Ky.

—

Small town patronage.

RIDE FOR YOUR LIFE, with Hoot Gibson.

—

We played this to a very poor Saturday crowd
at a season when we should have been swamped.
The few that came said it was a fine picture.

We saw part of it personally and thought it

better than most of Hoot’s. Six reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—General pat-

ronage.

RIDE FOR YOUR LIFE, with Hoot Gibson.

—This is a good Western. Lots of action and
comedy combined in it. Six reels.—John Aden,
Rialto theatre. Terril, la.—General patronage.
THE SAWDUST TRAIL with Hoot Gibson.—

Our fans just ate this one up. We think that it

and “Out of Luck” the best Gibsons that we have
played. Book it. Six reels.—H. M. Face &
Sons, Elmac theatre. Maple Rapids, Mich.—Small

town patronage.

THE SAWDUST TRAIL, with William Des-

mond.—Taken from “Overland Red” in “Saturday

Evening Post.” Rather tame in action and plot.

If they like Desmond it will get by. Prints from
Universal on their new stuff are in fine shape.

—

Wm. Hoefs, Queen theatre. Ft. Stockton, Tex.

—

General patronage.

HIGH SPEED, with Herbert Rawlinson.—Good.

Good peppy program for Saturday night. Five

reels.—George Rauenhorst, Crystal theatre, Fulda,

Minn.—General patronage.

HIGH SPEED, with Herbert Rawlinson.—Busi-

ness off slightly. Herbert has made too many bad

ones. This one, however, is O. K. Pleased well

here but failed to draw well.—Rex P. Barrett.

Cozy theatre, Columbia, Mo.—Small town pat-

ronage.

HIGH SPEED, with Herbert Rawlinson.—While

not containing the action the name implies nor

the press book would have you believe, yet this

is a fair program picture that should please the

Saturday night crowd. Five reels.—M. A. Man-
ning, Opera House, Baldwin, Wis.—Small town
patronage.

WHITE TIGER, with Triscilla Dean.—Not a

bad show at all but not the special that it is

claimed to be. A crook story that missed out

with us. Seven reels.—H. M. Face & Sons, Elmac
theatre. Maple Rapids, Mich.—Small town patron-

age.

RIDGEWAY^ OF MONTANA, with Jack Hoxie.

—Mercury went to 32 and people went home
instead of to the show. Flxcellent Western pic-

ture. Five reels.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

THE BACK TRAIL, with Jack Hoxie.—Good
for Saturday night program. Five reels.—George
Rauenhorst, Crystal theatre, Fkilda, Minn.—Gen-
eral patronage.

THE GALLOPING ACE, with Jack Hoxie.—
Just a good Western. Not as good as many of

Hoxie’s pictures, but pleased the Hoxie followers
here, and they are numerous. Five reels.—Rex
P. Barrett, Cozy theatre, Columbia Mo.—Small
town patronage.

THE LAW FORBIDS, with Baby Peggy.—Fine
picture. Good story, well spoken of. Seven reels.

—I. T. Brisco, Princess theatre. Elwood, Ind.

—

General patronage.

THE RED WARNING, with Jack Hoxie.—

A

picture that the Western fans will enjoy, so you
can advertise it as a good Western, if your people
like them. Five reels.—John Aden, Rialto thea-
tre, Terril, la.—General patronage.

THE FLIRT, with Eileen Percy.—A fairly good
small town comedy drama that will please all.

This film out of Milwaukee exchange was in only
fair condition, there being lots of loose patches
and some por film. Good picture, but story en-

tirely too long. Eight reels.—W. T. Davis & Son,

Rialto theatre. Sharon, Wis.—General patronage.

PURE GRIT, with Roy Stewart.—A good West-
ern picture, if your people like Westerns. Five
reels.—John Aden, Rialto theatre, Terril, la.

—

General patronage.

MERRY GO ROUND, with Mary Philbin.—

A

very good picture, but fell flat with me. Had
not enough out to pay expenses. Ten reels.

—

C. V. Anderson. Oak theatre, Oakdale, Neb.

—

General patronage.

EXCITEMENT, with Laura LaPlante.—This I

played some time ago. It is a pretty good com-
edy drama. My patrons rather enjoyed it, at

least they told me so. Five reels.—John Aden,
Rialto theatre, Terril, la.—General patronage.

A CHAPTER IN HER LIFE, with a special

cast.—Just a simple little story without a thrill

or any action whatever. It’s purely a Christian

Science picture and if the Scientists are strong
in a vicinity, it might puil. That word, “Jewel,”

that Universal hooks on to some pictures is sure

a joke. My right hand is up and I’m telling

you fellows that I'll have no more of that junk.

Seven reels.—F. E. Moore, Liberty theatre. Lake-
view, Mich.—^Neighborhood patronage.

RIDERS UP, with Creighton Hale.—This is a
very ordinary picture, rather light entertainment.

In fact, we seem to find a good many of the

Universal pictures that way. Six reels.—John
Aden, Rialto theatre, Terril. la.—General patron-

age.

THE WILD PARTY, with Gladys -Walton.—

A

fair picture and will please about 60 per cent.

Had a bad storm and lost money, but no fault of

picture, howiever. Reels and film poor. I have
gotten poorer service from this company than
from any other. They sure do not seem to care

for the welfare of the exhibitor. Five reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kans.
—Small town patronage.

THE WILD PARTY, with Gladys Walton.—
Nice little comedy drama ; good story, good cast.

Consider it the best of the Waltons we have
ever played. Book it if you want a nice little

entertaining picture. Good film. Five reels.—W.
T. Davis & Son, Rialto theatre, Sharon, Wis.

—

General patronage.

Vitagraph
BEHOLD THIS WOMAN, with a special east.

—

A very, very good picture and humanly made. I

noticed no errors. Photography great. Watch
Marguerite De La Motte. She is sure coming to

the front. Hope Paramount doesn’t grab her for

they would raise the price. Seven reels.—C. G.

Dunsmoor, Legion theatre, Marshalltown, la.

—

General patronage.

BETWEEN FRIENDS, with Alice Calhoun. We
bought this for a special, but Fellows, it just

“ain’t.” It’s alright, so don’t worry if you have
it bought, it will please most of your patrons.

Has some gripping moments in it, and wonderful
photography. Seven reels.—S. C. Fry, Palace the-

atre, Omaha, Tex.—Small town patronage.

THE MAN FROM BRODNEY’S, with J. Warren
Kerrigan.—A fine picture with a fine cast. Do not

be afraid of this one. It will please. Eight reels.

—J. W. Andersen, Rialto theatre, Cozad, Neb.

—

General patronage.

THE MAN FROM BRODNEY’S, with J. Warren
Kerrigan.—-A majority of exhibitors have reported

this -big. Maybe I was expecting too much, but

it did not go over here at all. About the best

cast of actors that could be assembled for one
production, but it is about the worst jumbled up
mess of a story I ever played. Seven reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

THE CODE OF THE WILDERNESS, with a

special cast.—John Bowers is great, but direction

is poor so is the continuity. Otis Harlan great.
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True Talk No. 25

By John B. Rock
General Manager, Vitagraph, Inc,

January 17

—

Just saw “Pampered

Youth’^ from Booth Tark-

ington’s prize winning

novel “The Magnificent

Ambersons’’ — great stuff

—biggest fire thrill I ever

saw!

And Chief Hendricks

of the Los Angeles Fire

Department backs that up.

He said:

“/f is without doubt

the greatest thing in

the way of a lire I have

ever seen, I never

would have believed it

possible to make such

a picture.**

It’s a magnificent

picture!

Why does a director cause a man to be dumped
into a river and then emerge on the bank and
talk with perfectly dry clothes on ? No excuse for

such errors. They will like it, so buy it. Seven
reels.—C. C. Dunsmoor, Legion theatre, Marshall-

town, la.—General patronage.

THE MAN NEXT DOOR, with Alice Calhoun.—
Very good comedy drama entertainment. Seven
reels.—Y. M. C. A. theatre, Morenci, Ariz.—Gen-
eral patronage.

MY MAN, with Patsy Ruth Miller.—Only a
good program picture. Nothing special about it.

If you play this do not pay more than program
price for it. Print good. Seven reels.—P. G. Held.
Sterling theatre, Fairmont, Neb.—General patron-

age.

THE LEAVENWORTH CASE, with a special

cast.—Business bad on account of snow and sleet.

Picture is a good mystery picture that gets them
guessing. Pleased well.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—Small town patronage.

ON THE BANKS OF THE WABASH, with a
special cast.—Good program picture. Print good.
Seven reels.—P. G. Held, Sterling theatre, Fair-
mont, Neb.—Neighborhood patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA, with Rin-

Tin-Tin.—Gave excellent satisfaction. Along dif-

ferent lines and got a splendid business and the
dog is sure there.—Sam Blair, Majestic theatre,
Belleville, Kan.—General patronage.

HER MARRIAGE VOW, with a special cast.—

A

nice little program picture.—H. E. Schlichter,

Liggett theatre, Madison, Kan.—General patron-
age.

BABBITT, with Willard Lewis.—Another War-
ner lemon. Story overdrawn and not convincing.
Mrs. Babbitt’s high corset and switch does not fit

in with radio. Nothing to it except the price.

Poorest business of the year in good weather.

—

Clifford L. Niles, Grand theatre, Anamosa, la.

—

General patronage.

THREE WOMEN, with a special cast.—An un-
usually fine picture to encouraging business.—Sam
Blair, Majestic theatre, Belleville, Kan.—General
patronage.

THE MARRIAGE CIRCLE, with a special cast.

—Give us more like this one. Undoubtedly one
of the best on the screen today. Nine reels.—M.
J. Babin, Fairyland theatre. White Castle, La.

—

General patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—Won-
derful dog, wonderful business, poor direction.

Rotten story for the dog. However, it got the
dough, so we can't kick after all. Seven reels.

—

Sam Blair, Majestic theatre, Belleville, Kan.—Gen-
eral patronage.

BEAU BRUMMEL, with John Barrymore.

—

Very much highbrow. Showed it to 200 people
in two nights. No more costume pictures for
this baby.—Mrs. Frank Paul, Marvel theatre,

Carlinville, 111.—General patronage.

THE GOLD DIGGERS, with Hope Hampton.

—

Not a small town feature. A little too spicy, for

one thing, and away too long and drawn out for

another. Priced at three times what it is worth
to a small town exhibitor. Eight reels.—H. J.

Eagna, American theatre, Wautoma, Wis.—Small
town patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-

Tin.—Here is one of the best small town pictures

we have ever run.—S. O. Tyo, Tyo theatre, Wray,
Colo.^—General patronage.

LITTLE JOHNNY JONES, with Johnny Hines.

Isn’t this fellow Hines the “cat’s meow?’’ He is

fast and funny. This is a dandy comedy and I

believe as good as “Conductor 1492.” Step on it.

Seven reels.—S. G. Fry. Palace theatre. Omaha,
Tex.—General patronage.

MAIN STREET, with Monte Blue.—You can’t

go wrong on Warner Brothers. Their program
pictures would be specials if sold by other com-
panies. I know.—S. L. Tyo, Tyo theatre, Wray,
Colo.—General patronage.

BRASS, MAIN STREET, THE LITTLE
CHURCH AROUND THE CORNER.—Here are

three good ones. They’re a little old but if

they have not been seen in your town, then buy
them and boost. Don’t be afraid to tell your
people all about them. They are worthy of every-

thing you say. I do not judge a picture from cash
received, but from what my people tell me.—F. E.

Moore, Liberty theatre, Lakeview, Mich.—Neigh-
borhood patronage.

State Rights
CALIBRE 45, with Franklyn Farnum.—Nothing

much to this one. Had a very poor house on this

one. I think it was a very poor Franklyn Farnum
picture. These Westerns are too short. Five
reels.—Andrew Rapp, Theatorium, Emlenton, Pa.
—General patronage.

DANGEROUS TRAILS, with a special cast.

—

Good picture with plenty of action and thrills.

Drew good and pleased.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

FOOLISH MOTHERS, with Enid Markey.—

A

real good drama. Good print. Five reels.—L.

Deyo, Miers theatre. Schoharie, N. Y.—General
patronage.

KING CREEK’S LAW, with Leo Maloney.—
Part of film in poor condition. Picture pretty

good. Five reels.—M. W. A. theatre. Soldier, Kan.
—Small town patronage.

LOVE’S OLD SWEET SONG, with Donald
Gallagher.—A real good picture that pleased all

that saw it. Good print. Five reels—L. Deyo.
Miers theatre, Schoharie, N. Y.—General patron-
age.

THE MAN WITHOUT A COUNTRY, with a

special cast.—A wonderful picture. They ate it up
at our house, and it is sure to please. Eight reels.

—O. Troyer, Lyric theatre, Rugby, N. D.—General
patronage,

MYSTERIOUS GOODS, with a special cast.

—

Did not see this one, but reports coming from the
patrons indicated it was good. Something short
and snappy. Five reels.—M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

PALS IN BLUE, with Tom Mix.—This is an in-

dependent picture and is released for this terri-

tory by Columbia of St. Louis, a mighty fine con-
cern that every exhibitor should get acquainted

with. While not equal to some of Tom’s later

pictures, it will please the Mix fans anywhere. At-
tendance very, very good. Five reels.—J. C. Bor-
den, Palace theatre, Lawrenceville, 111.—General
patronage.

THE PROBLEM ETERNAL, with Joe Moore.—
A dandy crook story. Good print. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—General

patronage.

WANTED BY THE LAW, with J. B. Warner.—
Just an ordinary Western v/ith no drawing power.

Five reels.—C. E. Hopkins, Hopkins theatre. Cot-

ter, Ark.—Small tov/n patronage.

RECKLESS RIDING BILL, with Bill Mix.—

A

good Western for the money and made good with

COMING
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the crowd and the box office.—L. M. Jones, Ar-
cadia theatre, Vandergrift, Pa.—General patron-
age.

THE SHERIFF OF SUN DOG, with William
Fairbanks.—A dandy Western. Fine photography.
Good acting and will please. Five reels.—C. C.

Dunsmoor, Legion theatre, Marshalltown, la.

—

General patronage.

SISTER AGAINST SISTER, with Marie Doro.—
A good crook story. Good print. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—General
patronage.

THE STRANGER OF THE NORTH, with Rich-

ard Travers.—A good Northern picture of Nova
Scotia. Should go over strong in a Scotch neigh-
borhood. Story and photography excellent. Six

reels.—J. G. Borden, Palace theatre, Lawrence-
ville. 111.—General patronage.

Short Subjects
EDUCATIONAL

CALL THE WAGON, a Christie comedy.—Just

a fair comedy. Christies do not please my pat-

rons lately.—Clifford L. Niles, Grand theatre,

Anamosa, la.—General patronage.

DON’T HESITATE.—Good one-reel comedy.
Cameos are good fillers for your long features.

Try them. One reel.—A. D. Brawner, Jewel the-

atre, Hooker, Okla.—Small town patronage.

FLYING FINANCE.—A very good comedy that

pleased.—Clifford L. Niles, Grand theatre, Ana-
mosa, la.—General patronage.

THE LIMIT.—An exceptionally good comedy
and gets the laughs. Film good. One reel.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

NECK AND NECK, with Lige Conley.—A good
comedy with plenty of laughs, but poor print I

received spoiled it. Two reels.—J. W. Andresen,
Rialto theatre, Cozad, Neb.—General patronage.

POOR BUTTERFLY, with Ruth Hiatt.—Just a
fair comedy. Two reels.—John W. Hawkins,
Capitol theatre. New Bedford, Mass.—General
patronage.

STUPID BUT BRAVE, with Al. St. John.—

A

very good comedy that pleased. Clifford L. Niles,

Grand theatre, Anamosa, la.—General patronage.
WRECKS.—Another good comedy that your

patrons will like and laugh at. One reel.—W. A.
Doerschlag, Strand theatre. Ransom, Kan.—Small

town patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD, with George O’Hara.

—

Round 12. I run all twelve of the first series of

“Fighting Blood’’ and found them good enter-

tainment. Better than most two reel comedies.

Buy them. F. B. O. sells them right. Prints

good on all. Two reels.—P. G. Held, Sterling

theatre, Fairmont, Neb.—General patronage.

THE TELEPHONE GIRL, with Alberta
Vaughn.—I’ll be glad when “Telephone Girl” is

over. Patrons not turning out as they did to

see “P’ighting Blood,” and we are hoping “Go-
Getters” we have booked to follow will pull them
out from the radio, or something indoors, as we
know it’s too cold to lay it on the limousines.

Two reels.—S. G. Fry, Palace theatre, Omaha,
Tex.—General patronage.

FORBIDDEN FRUIT, with a special cast.—

A

good cartoon comedy and pleased all who saw it.

One reel.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE HAYSEED, with Jimmie Aubrey.—A good
slap-stick comedy. Print good. ’Two reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.
—Neighborhood patronage.

THE LOBBYGOW, with Jimmie Aubrey.—

A

good two reel comedy that is sold right. Print
good. Two reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—General patronage.

THE SHEIK OF HOLLYWOOD.—This sort of

comedy don’t go over in my theatre. Print good.
Two reels.—P. G. Held. Sterling theatre, Fair-
mont, Neb.—Neighborhood patronage.

FIRST NATIONAL
THE BALOONATIC, with Buster Keaton.—An

extra good comedy and pleased 100 per cent. Film
fair. Two reels.—W. A. Doerschlag, Strand thea-

tre, Ransom, Kan.—Small town patronage.

HIS ELECTRIC HOUSE, with Buster Keaton.
—One of Buster’s best and will please any audi-

ence. If you have not played it, go back and
pick it up.—Clifford L. Niles. Grand theatre,

Anamosa. la.—General patronage.

THE LOVE NEST, with Buster Keaton.—^Not

very many “laffs” in the two reels. Will get by,

however, to our way of looking at it. Two reels.

—G. F. Rediske, Star theatre, Ryegate, Mont.—
Small town patronage.

FOX
HE’S MY PAL, with the monkeys.—Monkey

comedies may be all right for some exhibitors.

They certainly do not please 2 per cent of my
customers. Two reels.—S. G. Fry, Palace thea-

tre, Omaha, Tex.—General patronage.

A MONKEY ROMEO.—A comedy that’s better

than the average. Two reels.—John W. Hawkins,

Capitol theatre. New Bedford, Mass.—General

patronage.

ON THE JOB.—One of Fox’s Monkey Imperial

comedies. I find they are very good. This one

not as good as the others. There is nothing these

monkeys can’t do. Two reels.—H. M. Retz,

Strand theatre. Lament, la.—Small town patron-

age.

THE PINHEAD, with Clyde Cook.—A good

average comedy. Two reels.—John W. Hawkins,

Capitol theatre. New Bedford, Mass.—General

patronage.

UNREAL NEWSREEL, Series No. 3.—Per-
sonally, we prefer it to most of the comedies we
get that the people are tiring out on, as they

are all alike and many produced with such poor

talent that they are silly instead of funny. Our
audience seemed to enjoy :this more than any-

thing in this line we have had in some time.

—

Wm. Hoefs, Queen theatre. Ft. Stockton, Tex.

—

Small town patronage.

PATHE
PATHE REVIEW NO. 21.—All Pathe Re-

views are good, but this one is gotten up in a

new form, or setting, and is particularly good.

A fellow is always safe in playing these reviews

on Sunday nights, for he knows beforehand that

there is not going to be anything smutty in them
or anything that will offend the most fastidious.

One reel.—Wm. E. Tragsdorf, Trags’ theatre,

Neillsville, Wis.—Small town patronage.

AMONG THE MISSING.—While this was a
small gem in its way, it isn’t good for small

towns. They don’t want sad things. Heard more
kicks against it than anything else we ever

played. One reel.—E. C. Hoadley, Square Town
theatre, Brooklyn, Mich.—Small town patronage.

BEFORE TAKING.—This is a good one reeler.

William E. Tragsdorf, Trags’ theatre, Neillsville,

Wis.—Small town patronage.

COLUMBUS.—This was our first one, and
think it fine, but the only way to play these is

with the schools. We gave a five cent matinee
of just this feature after schools. Every school
child should see these. Get your schools with
you. We didn’t make much on it, but feel it’s

fine to run them for the school. Four reels.

—

E. C. Hoadley, Square Town theatre, Brooklyn,
Mich.—Small town patronage.

COUNT THE VOTES, with Harold Lloyd.—Old,
but good. One reel.—Robt. L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

DOWN TO SEA IN SHOES, a Mack Sennett
comedy.—This is just fair and, as it is my first

Mack Sennett, certainly hope the rest will be
better. Two reels.—H. J. Eagan, American thea-
tre, Wutoma, Wis.—Small town patronage.

FLICKERING YOUTH, with Harry Langdon.
—As good as they make ’em. Harry sure pleases

and gets the laughs. Print good. Two reels.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—General patronage.

GEE WHIZ GENEVIEVE, with Will Rogers.—
Fine. Best we have had for some time of Rog-
ers.—A. F. Jenkins, Community theatre, David
City, Neb.—General patronage.

INBAD THE SAILOR.—Whoa I Here is some
lemon. Why Sennett attaches his name to this

sort of worthless junk is beyond us. Certainly
it will mean nothing to people after this who
look for directors as well.—Wm. Hoefs, Queen
theatre. Ft. Stockton, Tex.—General patronage.

IT’S A BEAR, with Our Gang.—Have seen bet-

ter Our Gangs, but this pleased nearly all. Two
reels.—M. A. Manning, Opera House, Baldwin,
Wis.—Small town patronage.

JUST A GOOD GUY, with Arthur Stone.—
This is a dandy, full of laughs. Two reels.

—

A. F. Jenkins, Community theatre, David City,

Neb.—General patronage.

KILL OR CURE, with Stan Laurel.—This is a
good one reeler with a lot of laughs.—William E.

Tragsdorf, Trags’ theatre, Neillsville, Wis.—Small
town patronage.

THE LION AND THE SOUSE.—This is an
extra good Mack Sennett comedy and the lion

in this is enough to make anybody laugh. Two
reels.—Wm. E. Tragsdorf, Trags’ theatre, Neills-

ville, Wis.—Small town patronage.

NO NOISE, with Our Gang.—An average Our
Gang. Not the best and not the worst. They all

go over good here, but there didn’t seem to be

the laughs in this one that there usually are.

Two reels.—H. J. Eagan, American theatre, Wau-
toma, Wis.—Small town patronage.

OFF HIS TROLLEY, with Harry Langdon.

—

Another good one ; plenty of fun. Two reels.

—A. F. Jenkins, Community theatre, David City,

Neb.—-General patronage.

OUR GANG COMEDIES.—Take very good.

Children like them very much and ask for more.
Older folks enjoy them as much.—Jiskra &
Kucera, Liberty theatre, Tobias, Neb.—General
patronage.

POLITICAL PULL, with the Spat Family.—

A

wanton waste of films. Almost as rotten as Will
Rogers in “High Brow Stuff.” In buying these
two series, figure what comedies are worth, minus
the comedy. Two reels.—New Wewoka theatre,

Wewoka, Okla.—General patronage.

A QUIET STREET, with Our Gang.—Another
dandy comedy that pleased just about all. Two
reels.—C. E. Hopkins, Hopkins’ theatre, Cottei.

Ark.—Small town patronage.
TAKE THE AIR, with Paul Parrott.—The kids

got a lot of laughs out of this, so it must have
been good. Any time you can make the kids

laugh, you can bet the comedy is there. One
reel.—Wm. E. Tragsdorf, Trags’ theatre, Neills-

ville, Wis.—Small town patronage.

TWO WAGONS—BOTH COVERED, with Will
Rogers.—If you have run “The Wagon,” this

comedy will get extra business, but if you have
not run “The Wagon” it will look like a piece

of cheese. A good burlesque on “The Wagon.’’
Two reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

TWO WAGONS—BOTH COVERED, with Will

Rogers.—This is supposed to be a comedy. You
can promise a lot for the scenery, it’s great, but

for the comedian and the comedy feature, we
couldn’t find it. Don’t let them expect a comedy

;

it isn’t there.—Wm. Hoefs, Queen theatre, Ft.

Stockton, Tex.—Small town patronage.

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION

04 FRANK WOODS
SPECIAL PROt>t;CT]OK

Pat O’Malleys
IWanda Hawley
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T^EN WINTER COMES.—This is real good,

as all of the Aesop Fables have been that we
have had. One reel.—C. E. Hopkins, Hopkins’

theatre. Cotter, Ark.—Small town patronage.

YUKON JAKE, with Ben Turpin.—Another

good one from Ben. He always pleases. Print

good. Two reels.—W. T. Waugh, Empress thea-

tre, Grundy Center, la.—General patronage.

UNIVERSAL
ANDY GUMP’S SPEECH, with Joe Murphy.—

Like most of the Gumps, this provided very good

clean fun. Two reels.—E. W. Kundert, Ryan &
Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

THE BLOWOUT, with Buddy Messinger.—This

is one of the best, if not the best, two reel come-
dies I have ever seen. Kept the crowd roaring all

the time. Buddy Messinger is surely a favorite

here. The little Negro is good, too. Pleased 100

per cent. Two reels.—Charles E. Lawrence, Star

theatre, 'Tuckerman, Ark.—General patronage.

K. O. FOR CUPID, with Jack Dempsey.—

A

darned good two reeler.—John W. Hawkins, Capi-

tol theatre. New Bedford, Mass.—General patron-

age.

MILES OF SMILES, with Baby Peggy.-—This

is just an average comedy, not as good as "Peg
O’ the Mounted,” which I played quite a while

ago. This they sure did like here. Two reels.

—

John Aden, Rialto theatre, Terril, la.—General
patronage.

SCARED STIFF.—Fine. Lots of laughs and
thrills. Two reels.—Charles E. Lawrence, Star

theatre, Tuckerman, Ark.—General patronage.

SCARED STIFF.—“It’s a Century.” This evi-

dently is intended to mean it’s a century behind
in comedy. A few cheap, copy cat stunts by a
cast that might make good cotton pickers. To
entertain, wow 1 What did the lioor audience
ever do to the industry that they should be pun-
ished like this ?—Wm. Hoefs, Queen theatre. Ft.

Stockton, Tex.—General patronage.

THE SPRING OF 1964, with Nealy Edwards.
—Fairly good comedy. Probably the best we’ve
had for some time from Universal in the line of

one reelers. Film condition good.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-

ronage.

THE TITLE HOLDER, with Jack Dempsey.

—

Number 8 of the “Fight and Win” series for me.
'Thank goodness, only two more left. This one
a little worse than some of the others. Two
reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

WILLIAM TELL, with Slim Summerville.

—

Very good and very unusual for a comedy. But.

at that, it pleased a small crowd. One reel.

—

C. V. Anderson, Oak theatre. Oakdale, Neb.

—

General patronage.

VITAGRAPH
HORSESHOES, with Larry Semon.—One of

Larry’s best comedies. Slapstick and all. Will
please them, young and old.—Clifford L. Niles,

Grand theatre, Anamosa, la.—General patronage.

ROOMS AND RUMORS, with Larry Semon.

—

Full of hokum ; that’s all. One reel.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small
town patronage.

MISCELLANEOUS
FELIX FIFTY-FIFTY (Winkler).—All the Felix

cartoons that we have had have been good, and
this was no exception. One reel.—C. E. Hopkins,

Hopkins’ theatre, Cotter, Ark.—Small town pat-

ronage.

HIS PREHISTORIC PAST (Tri-Stone), with

Charles Chaplin.—A real good comedy that

pleased 100 per cent. Good print. Two reels.

—

L. Deyo, Miers theatre, Schoharie. N. Y.—General

patronage.

SINGLE-HANDED SAM, with a special cast.

—

Just an ordinary Western. Nothing extra. Two
reels.—C. E. Hopkins, Hopkin’s theatre. Cotter,

Ark.—Small town patronage.

WASHED OUT (Reelcraft), with Budd Dun-
can.—A dandy comedy. Good print. One reel.

—

L. Deyo, Miers theatre. Schoharie, N. Y.—Gen-
eral patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

PROJECTIONIST AVAILABLE
WANTED: By expert projectionist—coimec-

tion. Best projection and maintenance work as-
sured. Reliable reference. Can come now. R.
Stevick, 410 South Main St., Delphos, Ohio.

PARTNER WANTED
WANTED: For two theatres in town of

fourteen thousand in Western Michigan. $2000
cash and bond of $5000 required. Two theatres
control town and good for twenty to thirty thou-
sand yearly. An opportunity seldom offered.
Act quick. Write or wire M. E. H., 714 South
State Street, Ann Arbor, Michigan.

DUPLEX PRINTER WANTED
WANTED : Duplex Printer. Must be in

first class condition. David Bowman, 58 Tolman
St., Waltham, Mass.

THEATRE FOR SALE
FOR SALE: Picture Theatre and Poolroom

for sale in Illinois town. Business good. Only
show in town. Time occupied otherwise. Cash.
Address, Box 18, New Windsor, 111.

EQUIPMENT BARGAINS
FOR SALE: Veneer and Upholstered Theatre

Chairs. Condition guaranteed. Also Projection
Machines, etc. Chicago Theatre Equipment Co.,
538 So. Dearborn St., Chicago, 111.

HOW IS THIS FOR BARGAIN?
BIG SIX-REEL dramatic subject “Pulse of

Life.” New print guaranteed. Excellent in case
of miss-out or for road-show use. Price $45.00—half cash. Balance C. O. D. Rewind examina-
tion. Act quickly. This is one chance in a
thousand. A. D. Hotaling, 9 East Robinson
Avenue, Orlando, Fla.

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION

REGAL PICTURES. INC. presents

m
acjQueline

HOUSE </Y0Ultf
from the novel by MAUDE RADFORD WARREN

ADAPTID W C. GARDNER SULLIVAN
DIRECTED BY RALPH INCfi

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted front the HERALD
dated March 15, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State
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Supreme Moment.” The picture is an
adaptation by Frances Marion of Alay
Edginton’s novel which was purchased
from the galley sheets and which will

be published at the same time that the

picture will be released throughout the
country. . . . Two productions which
were far along at the time of Mr. Ince’s

death have been completed at the

Thomas H. Ince studios, ready for re-

lease, ‘‘Enticement,” and ‘‘Playing With
Souls.” XXX
SURPRISING SUCCESS is reported in

the South for the production, “Abra-
ham Lincoln,” a First National subject.

M. Littman, president of the Western
Carolina Amusement company, Inc.,

which controls the Strand theatre in

Canton, N. C., wrote that the results re-

ceived in his showing of the picture far

exceeded many others of historical na-

ture shown in the past. . . . Many of the

bookings for “Inez From Hollywood”
have been made in key point cities, while

a number have been made in smaller

towns.

F. B. O.
DEMOLISHING COMPLETELY the

plane he was riding in, A1 Wilson,
aviator for F. B. O., is said to have
dared a stunt that has never been ac-

complished before, with no injury to

himself. The picture in which this stunt
was used, “The Cloud Rider,” has just

been completed. . . Adventure and
romance on the high seas coupled with
the activities of a band of bootleggers
who work from the Bahamas, will be
the highlights of “Lawless Blood,” the

fourth Evelyn Brent production to be
made for F. B. O. . . Reports to

the effect that Alberta Vaughn has been
engaged by another film company have
been denied by B. P. Fineman, general
manager of F. B. O., who has just an-
nounced that Miss Vaughn had signed
a new contract for one year with F. B. O.

XXX
REGULAR PROGRESS on the full

(Continued from page 57 )

time schedule for the $5,500,000 pro-

gram is reported as the various units
swing into the work of the new year.
Great strides have been made in the
preparation of “Drusilla With a Million,”
and “Parisian Nights;” and attention has
also been given to the coming two-reel
series based on the Cosmopolitan Maga-
zine stories, “Alex the Great,” by H. C.

Witwer. For this series the entire cast

of the “Go-Getters” has been re-engaged.
. . . Work began last week on “Breed
of the Border,” Lefty Flynn’s third

Western feature for this company. It

was written by William Hoffman, with
the star in the role of a breezy and
buoyant youth of the ranges.

Universal

THE COMING MONTH will find sev-

eral productions under way at the Uni-
versal City according to reports from
Universal Pictures Corporation. Among
them are “The Goose Woman,” a story
by Rex Beach, “Lorraine of the Lions,”
a story by Isadore Bernstein, to be di-

rected by Edward Sedgwick. Twenty
very live lions will take part. In pro-
duction at the present time is “Over-
board,” starring House Peters, a sea
story with Herbert Blache directing;

“California Straight Ahead,” starring
Reginald Denny; “Rarin’ to Go,” a Hoot
Gibson feature; “Siege,” in which Svend
Gade, the Danish director is directing

Virginia Valli; “The Phantom of the

Opera,” starring Lon Chaney, with Mary
Philbin and Norman Kerry.

XXX
“DANGERS OF THE DEEP,” a new
chapter-play with William Lord

Wright, is now in process of preparation,

to be directed by Jay Marchant, who
produced “The Great Circus Mystery,”
and several other successful serials. . . .

Helen Lynch, leading woman with many
different stars, has been chosen to play

the leading feminine role for Universal,

opposite Hoot Gibson in the next Uni-
versal-Gibson special production.

ERNST LAEMMLE has completed his
third western feature in a new Uni-

versal series which he is making before
starting his next full length feature. It

is called, “The Wild West Wallop,” and
was written by Tenny Wright. In the
case are Edmund Cobb, Lola Todd, Olive
Hasbrouck, Howard, Truesdell and
Frank Newburg.

Fleming

THE THIRD AND FOURTH subjects
in the series of six A1 Ferguson fea-

tures which are being distributed by
Fleming Productions have been com-
pleted and work has started on the fifth.

. . . The negative and sample print of

“Phantom Shadows” was received by
J. Charles Davis, 2nd, general manager
of the company, at their New York
office last week, and he has been told

that the negative and print of “Scarlet
and Gold,” the fourth of the series is on
the way east. ... It is also announced
that the 1925 program will call for a se-

ries of subjects with A1 Ferguson in

eight pictures. . . . Clifford S. Elfelt

made a flying trip to New York from
California to take up production and
distribution matters of importance with

J. Charles Davis. Returning from New
York, he planned to begin shooting
scenes of the first James Oliver Curwood
story, “Aly Neighbor’s Wife.”

Century

A LONG TERM contract has been
given to Eddie Gordon, film comedian,

by Julius Stern, president of Century
Comedies, for starring roles in the com-
pany’s productions. He has been play-

ing in Century’s comedies for only a

couple of months but his long term con-

tract is the result of his ability in pleas-

ing the producers with his work. , . .

Stern recently presented his stars with
a brand new bungalow built on the lot

at the studio in Hollywood, for a Christ-

mas present. He says that Wanda Wiley
and Edna Marian, his two main stars,

like the bungalow so much they forget

to go home when the day’s work is done.

Renown

NOT LESS THAN sixty pictures will

be released by the Renown Exchanges
of New York, Albany, Buffalo and Chi-

cago, it is promised for the new year.

Features such as “Soiled,’ a Truart pro-

duction from the Red Book story,

“Those Who Dare,” with John Bowers,

and Marguerite de la Motte; “Playthings

of Desire,” with Estelle Taylor and

Mahlon Hamilton; “Women of Gold;”

“The Night Ship,” with Mary Carr; and

“Mad Marriage” with Rosemary Davies

and Harrison Ford are in the offing.
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Schulberg
THE FIRST SIX MONTHS of the new
year will see thirteen Preferred Pic-

tures released through B. P. Schulberg’s
Productions according to a recent an-
nouncement. “Capital Punishment” was
the first of these to be released, its date,
January 1. The cast includes Clara Bow,
Mary Carr, George Hackathorne, Elliott
Dexter, Margaret Livingston and Robert
Ellis. The next release will be “Free
to Love,” available January 10. Ten
days later will come Helen Martin’s
novel, “The Parasite,” with Owen Moore
and Madge Bellamy.

XXX
FOLLOWING THE WORD that James

P. Hogan had been signed to direct
a portion of the Schulberg produce
comes the announcement that the first

assignment for the new director will be
“My Lady’s Lips.” . . . The screen
version of Helen Martin’s Novel, “The
Parasite,” is in the process of cutting by
the editorial staff. This latest Preferred
Picture to be completed by Gasnier will

be one of the company’s first releases in

1925.

United Artists

MAKING GOOD its tradition as a per-
petual box-office attraction, D. W.

Griffith’s “The Birth of a Nation” has
in the last few months been playing a

notably increasing list of engagements
and to business that parallels this classic

spectacle’s best records in the various
cities booked. Such is the report from
United Artists Corporation whose
branches have been placing the picture
in an unusual number of houses lately.

This demand for “The Birth of a Na-
tion” has been restricted to no special

part of the country, but is widespread.
United Artists recently renewed the sup-
plies of prints, accessories and posters
on the picture in time to meet the popu-
larity of the old war study. Comments
on the picture indicate that it contains
its original punch, appeal and business
getting power.

Paramount
IN A DRIVE prior to the showing of

“Peter Pan” at the Cambria theatre,
Johnstown, Pa., William J. Bittner, man-
aging director of the theatre, showed a
knowledge of the art of showmanship in

the arrangement of his campaign. One
feature, of the plan was the distribution
of “Peter Pan” whistles to everyone who
entered the theatre during the week pre-.

ceding the show. . . . As there was
only one person in the local jail at San
Andreas, Cal., when “The Covered
Wagon” was shown there, the jailer was
so eager to see the picture, that rather
than to stand guard over the derelict
he took the man to the show with him.

x x X

UNANIMOUS IN HAILING “Peter
Pan” as a screen triumph, newspaper

reviewers last week heralded the fairy
tale with superlatives. The opinions came
from representative papers throughout
the country.
Edwin Schallert, in the Los Angeles Times,

said, “It is one of the screen’s most remarkable
and brilliant achievements.”

L. B. Fowler, in the Daily News, said, “It is

worthy to be catalogued as the greatest photplay
of its kind ever made.”

Mildred Spain, New York Daily News, writes,“
‘Peter Pan’ is a big surprise.”
The Philadelphia Bulletin, “It will be a hard-

boiled grownup who will not immensely enjoy
‘Peter Pan’.”
Quinn Martin, in the New York Morning

World, said, “It is one of the triumphs of the
screen.”

F. M. Hall, in the New York Times, said, “It
is a pictorial masterpiece.”

Philadelphia Public Ledger, said, “Columns
would hardly suffice to mention all the admirable
things in the picture.”

Wesley Barry in two scenes from the
Associated Exhibitors production,
“Battling Bunyan.”

Vitagraph

WIDE ACCLAIM is being given the
work of Nazimova in “The Redeeming

Sin,” the first of the specials made for
Vitagraph. Lou Tellegen in the role of
a fearless, roughneck Apache leader, also
comes in for a large share of the plau-
dits. . . . What might be called a triple
role is filled gracefully by Alice Calhoun
in “Pampered Youth,” a story in which
the actress is called upon to portray,
first, the much humored daughter of the
wealthy Ambersons, courted by all the
young bloods; later, she is the mother of
a spoiled boy of twelve; and finally, the
misunderstood and suffering aged mother
whose son has finished college.

XXX
CONSIDERABLE MENTION was

given the showing of “Captain Blood,”
in the Albany Journal, the Toledo Blade,
and the Toledo News Bee. The latter

remarked that Vitagraph wrote a group
of six-figure checks to produce “Captain
Blood,” and it shows it in the photoplay.
. . . Prompted by the interest in the re-

cent attraction, “Greater Than Mar-
riage,” the picture version of Louis Jo-
seph Vance’s novel, “Joan Thursday,”
the Daily Mirror of New York has been
conducting a prize contest on answers to
questions arising in the play. Answers

are desired to “What is greater than
marriage?” and “What is the best or
worst thing about your wife, husband or
sweetheart ?”

Independent Pictures

THE FIFTH FRANKLYN Farnum
picture called “The Drugstore Cow-

boy,” is now in preparation, and it is ex-
pected that it will be ready by the end
of the month. . . . Independent Pictures
Corporation last week issued three new
pressbooks, one each on the Desmond
Holmes, Bill Cody and Franklyn Farnum
series. All information which the ex-
hibitor will find helpful in putting over
these pictures has been included in

these little eight page booklets on which
it is apparent much time and money has
been spent. . . . With the exception of
Western Missouri and Kansas, which is

now open because of cancellation of a
contract by Jesse J. Goldburg, the eight
Desmond-Holmes pictures which Inde-
pendent Pictures Corporation is now
producing have been sold for every part
of the world.

Warner Brothers

SIGRID HOLMQUIST, who recently
appeared in the female lead with

Johnny Hines in “The Early Bird,” has
just signed a contract with East Coast
Films, Inc., to portray the leading female
role in “The Cracker Jack,” the next play
featuring Johnny HinCs. . . . Caroline
Deas is the name of the seventeen-year-
old girl chosen last week for a try-out in

Hollywood at the Warner Bros, studios.

She comes from Honolulu where she was
the winner in an unusual kind of beauty
contest. In competition with her were
many different races, none barred. To
qualify she had to prove her ability to
act, to take well on the screen and to

outclass the rest in beauty. So it appears
that there is a chance of her starring,

later, on the screen.

X x x

THREE RELEASES are announced for
January, “The Bridge of Sighs,” “A

Broadway Butterfly,” and “The Man
Without A Conscience.” . . . An exploit-
ation stunt with “The Tenth Woman,”
was successful in Los Angeles at the
California theatre when the management
arranged a plan to admit free of charge
each tenth woman to step up to the box
office window. Del Ruth, who receives
credit for “making” Plarry Langdon, has
signed a contract to direct for Warner
Bros. ... A novel by Harriet Beecher
Stowe, author of Uncle Tom’s Cabin, has
been chosen for production. It is re-

membered by some who read it at the
time it was written, called “My Wife
and I.”

NOW BOOKING

\i

PRODUCERS DISTRIBUTING tOPPORATION
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WINTRY BLASTS
SAP LIFE FROM
K. C. FILM TRADE

Small Tozvn Exhibitors Face

Serious Financial

Dangers

{Special to Exhibitors Herald.)

KANSAS CITY, Mo., Jan. 6.—There
may have been a panic aplenty in the
Chicago fire and Galveston flood, but it

would be safe to say that no more
havoc was wrought than an extended
blizzard and continual cold weather has
brought to the box offices of exhibitors
in the Kansas City territory.

Usually there is an effort to smile,
despite adverse conditions, but only a
row of serious faces could be seen along
the movie lane here last week. “There
isn’t any business.’’ That was the greet-
ing in “stock” with which each exhib-
itor hailed a brother showman. In some
of the smaller outlying towns the condi-
tion is acute, exhibitors are facing finan-

cial failure. The condition is only tem-
porary, exhibitors agree, but it is going
to be a battle while it lasts.

Despite the weather conditions local

exchanges displayed no let-up in their

ordinary effort last week. Ned Nepinet,
Universal district manager, and Fred J.

McConnell, short product manager, were
in Kansas City for the purpose of hold-

ing a sales meeting with all salesmen.
Educational salesmen, on the other hand
proved they were not loafing by “putting
over” two first runs in down town
houses, at the Newman and Royal
theatres.

* * *

A house organ which is being pub-
lished by the National Theatres Cor-
poration, operating from the Grand,
Orpheum and Isis theatres in Topeka,
Kan., is proving even more profitable

than at first was anticipated, according
to J. H. Plumb, officer of the company.

Illinois Exhibitors to

Meet at Peoria Jan. 9
Members of the Motion Picture Theatre

Owners of Northern Illinois convene at

Peoria on January 9, for an important
meeting. Standardization of prices and
legislation are the primary subjects to be
discussed.

The convention will be held at the Jef-
ferson hotel.

BROWNLEE PLANS
TO PUT BITE IN .

SUNDAY BLUE LAW
Exhibitor Fails to Get Fazv

Repealed and So Asks

Real Enforcement
(Special to Exhibitors Herald)

OMAHA, NEB., Jan. 6.—Blue laws in

Iowa are to be given a stringent test in

a short time. Since Exhibitor Brownlee,
Adair, la., was unsuccessful in obtaining
the repeal of the anti-show ordinance he
has determined upon a plan to take the
purely legitimate and logical course in

aiding to his utmost the strict enforce-
ment of the laws which are distasteful to
him. Because his cause was defeated
only by a few votes he is certain the en-
forcement of the laws in effect will prove
more unpleasant to the majority of the
voters than they now realize. He said
if all the blue laws are enforced there
will not be a thing open on Sunday but
the depot and the churches; and he in-

tends to see that all the laws are en-
forced or none.

* * *

The Capitol Enterprise with head-
quarters in Kansas City, Mo., which al-

ready operates moving picture houses in

Oklahoma, Kansas, Missouri and Ne-
braska, has bought the Palace, The
Grand, and the A-Muse-U theatres at

Muscatine, la., thus launching more
heavily into the picture show business in

that state and adding Iowa to their list.

$5,000 DAMAGE
RESULT OF FIRE
IN PICTURE ROW

Goldzvyn Building and Vita-

graph Suffer Fosses From
Water and Ice

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 6.—Fire des-
troyed a portion of the second floor of
the old Goldwyn exchange building here
last week. The damage was completely
covered by insurance policies amounting
to $5,000. Considerable disturbance and
annoyance was suffered due to the busy
season of Christmas shoppers. The
building is owned by Misses Daisy Corn-
well and Maude Walker. Water and ice
resulted in slight damage to the Vita-
graph exchange located on the first floor

of the building. It is said crossed wires
caused the fire.

^ ^ ^

Robbery was staged in the midst of
thousands of busy shoppers here Christ-
mas week when a dapper young man
casually walked up to the ticke^window
of Loew’s State theatre, Washington
avenue, and handed Lillian Sassin, ticket

seller, a note. She read, “Act quickly-—
give me all the paper money—spare
yourself.” Thinking she saw a revolver
in his hand she pushed a roll of bills

containing $8.00 toward him. Quickly he
melted into the passing crowd before
theatre employes, summoned by a buzz-
er, came to the young lady’s assistance.

* * *

The Michigan theatre, at Robert and
Michigan avenues, here, opened Christ-

mas day. The owner, Fred Wehrenberg,
is said to have had much success in the
show business since his beginning in

1908 with a tent show at 3353 South Jef-
ferson avenue. He is the owner at

present of the new theatre aside from the

Ivory, Melba, Cherokee, Lydl, Mar-
guerite and Manion’s Summer theatres.

* * *

E. L. (Eddie) Alperson, Universal ex-

change manager, put on a Christmas
show for the patients of the Missouri
Baptist Sanitarium. “K-the Unknown”
and “Westbound,” an Andy Gump com-
edy, were shown.

* * *

G. B. Howem, traveling auditor for

Universal, was a visitor of the past week.
* * *

The Famous theatre, Franklin avenue,
has been closed. It was operated by
Reuben Spivak, owner of the Chouteau
theatre.

* * *

Joe Greene, late of the Pert theatre,

Gillespie, 111., has taken over the man-
agement of the Lafayette theatre, a local

Amusement company house, on Jefferson

avenue. Greene was very successful with
the Pert. For many years he operated
theatres and managed exchanges in the

East.

NOW BOOKING
^Moducers distributing corporation

PrisciDa Dean

Directed by CHFT WITHEY
Ad&pttd bjr HARVEY CATES 'fma
the novel t^lZOLA FORRESTEFw
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PRODUCTION - ^ --



January 17, 1925 EXHIBITORS HERALD 57

CHICAGO PERSONALITIES
By J. R. M. - =

W ELL, everybody had a good time
New Year’s eve evidently. A check-

up of the film salesmen the next
morning resulted in fewer casualties than
a year ago. The stuff must be getting

better or the salesmen wiser.

* * >(!

Evidence of Santa Claus’ visit are still

in evidence. Cress Smith, district manager
United Artists, has a beautiful gold pencil,

and H. O. Martin, sales manager, was
presented with a handsome wrist watch by
the sales and office force.

* * *

James Ashcraft is here representing the

Griffith special, “Isn’t Life Wonderful,’’

which occupies the screen this week at

McVicker’s. Extensive advertising space

was taken in all the German papers.

* * %

Robert E. Watson has resigned as man-
ager of the Paulina theatre to become
Cook County representative of the Alex-
ander Film Company of Denver, which is

placing industrial trailers in theatres.

* Jf!

The Fox employes have been asked to

submit names for the Fox Educational
series. A new name is wanted for the

short subjects.
* * *

G. G. Gregory, Universal salesman,

closed a deal with the Great Lakes Naval
training station, whereby they will show
two Universal features a week together
with necessary short subjects. Gregory
closed the deal with Lieut. Bailey, aid-for-
morale, at the station.

4:

Max Ehrenrict, special representative

for United Artists, spent a couple of days
in Chicago.

* 45 5^

Tom McAvoy, manager of United Artists

exchange, Minneapolis, was a Chicago
visitor on New Year’s day.

* * +

Joseph Hopp, managing director of Illi-

nois M. P. T. O., added the following

members to the association last week : Dr.
A. C. King, Grant theatre, El Paso ;

Bert
Norton, Kozy theatre. Eureka, and 0. P.

Morse, Royal theatre, Minonk.
* * *

J. D. McKeen of Morris, 111., has pur-

chased the three story building 50 by 120
feet deep, which he is remodeling. The
first floor will be made into a modern 700
seat theatre.

The Lyric Theatre, 3950 West 22nd St.,

has been sold to Welch & Curtis.

* * *

Sidney Meyer, general sales manager,

Fox, was in town Friday .and Saturday,

after a trip to the West Coast. He re-

turned to New York Sunday.

* *

The Bell theatre, Madison St., has

changed hands. Max Feldman now con-

ducting this house.

* *

Dan Roche, exploiteer for Producers

Distributing Corp., put over several unique

advertising stunts for “Barbara Frietchie”

at the Strand, Milwaukee.

>1: *

The Home theatre, 5035 So. Halsted St.,

has again changed hands. John Delis,

who owns the Regent on Sheridan road,

has taken the house over, it is reported.

* * *

Charlie Lundgren, Producers Distrib-

uting Corp. manager at Milwaukee, has
been ill with pleurisy but expects to open
the Milwaukee office this week.

* *

Irving Mack, the Filmack trailer man,
suffered the loss of his Essex coach a week
ago and when the police finally recovered it

robbers had removed tires, rims, battery

and everything that was removable. Now
Irv has a new insurance policy and a lot

of new parts.

Joseph Hopp, managing director of the

Illinois M. P. 'T. O., reports the following
new members, enrolled recently: Rodman
Grigsby, Blandisville

;
William Clark, Ha-

vana
;
Don Wright, Havana

;
and C. A.

Garard, Carthage, 111.

* +

The Christmas atmosphere is perfectly

carried out in Manager George Dembow’s
office, the Fox manager having pretty green
wreaths decorating the chandeliers and
windows.

*

Miss Beatrice Gould, private secretary

to Harris P. Wolfberg when he was man-
ager of Universal exchange, has joined
Irving Mack’s office force.

Carl Sandburg Recommends

In the Chicago Daily News

HAROLD BELL
WRIGHT’S

“The MineWith the

Iron Door”
as among the better of

the current pictures.

‘‘Sam Wood has directed

this picture, assisted by able

photographers, and it is a speci-

men of an excellent way of

putting a novel on the screen.

“Furious and involved ac-

tion is seen in the closing reels,

plot, counterplot, surprise and
ambush.

“Dorothy MackaiU is the

feminine star who comes
through capably, while Pat

O’Malley does well in the lead-

ing male role. Robert Frazer

plays an Indian in a way we
have long wanted to see an In-

dian depicted in the films. Ray-
mond Hatton executes a
characterization of a mountain
poor white that might have
stepped out of a Sherwood An-
derson book.

“We recommend this film-

ing of a Harold Bell Wright
novel as among the better of

the current pictures, which
makes the first time we have so

declared any of Harold Bell

Wright’s books.

“Also we congratulate the

director, Sam Wood.”

GREIVER
PRODUCTIONS

831 SOUTH WABASH AVE.
CHICAGO, ILL.

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION
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THEATRE CONSTRUCTION"
AND EQUIPMENT

Milwaukee Suburb
To Get New House

Following the announcement that a

$350,000 theatre is to be built at Kin-
nickinnic avenue and Homer street, Mil-

waukee by out-of-town investors, it was
learned that Bay View soon may boast
of having one of the finest playhouses
off Grand avenue.

Plans are now being prepared by Rus-
sell Barr Williamson, architect, and it

is expected that work will be started in

about a month. The owners, of Chicago,
are represented here by Frank Rigas.

The new building will be in the Span-
ish-Italian style. It will be of two stories

occupying an area of 180 x 160 feet, with
seats for 2,200 persons. Besides an elabor-

ate lobby, with the entrance on Kinnickin-

nic avenue, stores and offices will be housed
in the building. There will be bowling
alleys in the basement. The building, of

concrete and brick construction, will be
fireproof.

Bay View is one of the most rapidly
developing sections of the city, it is seen
in the announcement of the new theatre,

which, according to Mr. Williamson, will

compare favorably with any playhouse in

the- city.

King Studios Put
Screens on Market

A line of pebble finished screen has
been placed on the market by King
Studios of Chicago, manufacturers of

drops and other stage aquipment. So far

six distinct surfaces have been developed
and it is announced others are to follow.

The surfaces developed, which are said

to eliminate eye strain and make for a

clean cut reproduction of any subject

consist of a blue white egg shell finish;

a blue white pebble finish; blue white
extra pebble finish for large auditoriums;
violet ray pebble finish; Miro-ray silver

pebble finish and a Midas-ray gold peb-
ble finish.

Balaban & Katz
Build Theatre at

Deeatur, Illinois

Decatur, 111., is to have a new theatre
according to announcement of H. J.

Wallace, manager of the Lincoln Square
theatre here. The theatre is to be built

by Balaban-Katz Midwest Theatres, Inc.

of Chicago and will cost at least $600,000.

The company recently announced a

new' $1,000,000 theatre for Springfield

and it is understood that Rockford is

also to have a new theatre. The Decatur
theatre according to the announcement
will seat 2,200 persons. It will be up-to-

date and gorgeous in all its features,

being built to handle legitimate produc-
tions.

* * *

The plan is to make the Lincoln
Square theatre a strictly motion picture

house. There will be $8,000 spent in re-

decorating and recarpeting the Lincoln
Square this spring. Part of the work
will be started in February. Of the

$8,000 about $4,000 will be spent on the

new carpets.

The present partitions and doors of

the theatre now in the lobby after pass-

ing the box office will be moved to the

front of the theatre on the sidewalk line.

Walls will be redecorated and other im-

provements made. The stairways have
already been recarpeted.

Balaban and Katz control 62 theatres

in the Midwest Theatre corporation.
* * *

Location of the theatre has not been
announced and it was not announced
when work of erection of the theatre

would start, although Mr. Wallace did

say that the Springfield theatre^ would
be pushed ahead of the Decatur job.

Swaneck and Blake Buy Theatre

OTTAWA, Ont.—Mr. Swaneck has become the

recent owner of the Star theatre, St. Thomas,
Ontario. Dr. W. A. Blake is associated with

Swaneck in the enterprise.

Capitol Enterprises

Buys Iowa Theatres
y

Capitol Enterprises, with headquarters in

Kansas City, has invaded a new territory

—

Iowa. The circuit, which operates theatres

in Missouri, Kansas, Oklahoma and Ne-
braska, has purchased the Palace, Grand
and A-Muse-U, the three leading houses
of Muscatine, Iowa. The deal was closed

by Phil Ryan and David Harding, repre-

senting Capitol Enterprises; Ludy Bosten,

manager of the Palace and A-Muse-U, and
Pauline Glatstein and Samuel Glass, own-
ers of the Grand. A Capitol Muscatine
Theatre Corporation, capitalized at $50,000,

is to be formed for the operation of the

three houses. The Grand will undergo a
complete remodeling, which will cost

$35,000.

Possession of the Palace and A-Muse-U
will be obtained by Capitol January 1, the

Grand already having been taken over.

The showing of the best pictures on the

market will be the new policy of the Iowa
houses, as is the case with other Capitol

theatres.

West Coast Firm to

Build 13 Theatres
Announcement has been made recently

that the 'West Coast Theatres, Incorpo-
rated, of Los Angeles, that it will spend
more than $2,500,000 in new theatres;

that there are to be erected 13 new
show houses, the list and estimates given

out being as follows:

Huntington Park, $320,000.

'Washington and Vermont, $553,139.

Orange, $45,000.

Long Beach, $465,000.

Pasadena avenue and Avenue 56,

$208,000.
Tenth and Western, $360,000.

Slauson and Mesa Drive, $240,000.

Ocean Park, $135,000.

Manchester and Moneta, $200,000.

Beverly drive and Wilshire boulevard,

$95,000.
Glendale, $300,000.

South Pasadena, $165,000.

Washington and Lake, $25,000.

St. Louis Will Get

New Orpheum House
The Orpheum Vaudeville Circuit has pur-

chased ground at Fifth street and Wash-
ington avenue in Springfield, 111., for a

2,000-seat combination vaudeville and mo-
tion picture house. It is expected that the

house will cost upwards of $500,000.

Sam Harris of the Vaudeville Circuit

who was in Springfield in connection with

the deal announced that under the new ar-

rangement the Majestic theatre would be

used for pictures and some road shows

while the new theatre would play high class

pictures and vaudeville.

NOW BOOKING
PRODUCERS DISTRIBUTING CORPORATION
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Ine 'Vorldseines 1:

Uheatre Organ

Los Angeles Elks Club to Install

$65,000 Robert-Morton Organ

T hat the modem theatre organ is fast

becoming accepted as the greatest me-
dium for tlie all around musical per-

formance, and that California leads in the

buying of expensive musical instruments, is

again evidenced by the announcement that the
B. P. O. E. Lodge No. 99 of Los Angeles have
contracted with The Photo Player Company
for a Robert-Morton Unit Organ to cost
$65,000.

The new organ will represent the very last,

final word in a modern pipe organ. In addi-
tion to bemg one of the largest, if not the
largest complete unit organ, in the world, this

Robert-Morton will include a separate com-

plete “floating” string division, which will re-

produce the string section of a large symphony
orchestra. It is claimed that the voicing will

be entirely superior to anything as yet at-

tempted along this line.

The organ will be manufactured in its en-
tirety at the California factories, the Robert-
Morton branch of The Photo Player Company,
and will be installed in the new Elks Temple
at Park View and Sixth Streets, facing West
Lake Park. Many motion picture stars,

prominent exhibitors, directors, producers and
others well known in the motion picture life of
Southern California and the world are mem-
bers of this famous Los Angeles Elks Lodge
No. 99.

-A/eu?York- 150 V:46-St
Chicago'^845SoWabash
Berkeley

,
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Photo
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Grantland 'Rice’s Sporili^hls
One Reel E-very Other WeeK.

The Short Ticturej That Ha'Ve Made a 'Real Sensation

Never have one reel pictures been received with more real enthusiasm
by exhibitors, reviewers and public alike than these Sportlights.

Nothing like them has ever been done before. A man who KNOWS
sports from e^ery angle, who is a nationally known authority, the
country’s most famous Sporting Editor, has shown that athletics and
outdoor sports are more interesting than fiction, more thrilling than
drauna.

For sheer beauty and action you have never seen anything like them.
For instance, just take a look at “Gridiron Glory,” a recent and timely

release.

Troduced by J. L. HatoKfnson

Pafh^Dicture
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From Herbert Rothschild
to Metro-Goldwyn
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THE SAN FRANCISCO PAPERS ARE UNANIMOUS NOT ALONE IN THEIR PRAISE OF *THE
PICTURE BUT IN THEIR 'WHOLEHEARTED APPROVAL OP THE SPLENDID PORTRAYAL OF A
PHASE OF LIFE THAT MUST BE OF INTEREST TO EVERYONE STOP THE APPROVAL OF THE
CRITICS WAS EVIDENCED BY THE INTENSE INTEREST OF THE AUDIENCES

HERBERT ROTHSCHILD

.Member Motion Picture Producers and Distributors of America, Inc.—Will H
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The Grand Foyer is sev-

enty-five feet long and fifty

feet wide. Its tremendous

height dwarfs the Grand

Staircase, which rises one

hundred feet high in its

foreground. Note how
splendidly and faithfully

the original has been fol-

lowed. even to the most

exacting detail in the ceil-

ing frescoes. It is the first

steel setting ever con-

structed, being big enough

to contain the two largest

moving picture stages in

the world.

LON
CHANEV
MARY PHILBIN
NORMAN KERRY
GIBSON GOWUNO
from the international story by

GASTON LEROUX
Directedby RUPERT JULIAN

Tobe presented by

CARL LAEMMLE
^UNIVERSAL PRODUCTION^

The
Grand Foyer

of the

Paris Opera
House
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^TETER PAN”ATriumph!
Reports from the Whole Country Taken from Variety Jan. 7th:

NATIONALLY
The figures that the picture achieved at the box offices

in the 257 odd theatres where it played last week are
startling in their magnitude. There were but three

points in the entire country where the picture did not
come up to expectations in the point of receipts : Kansas
City, Mo.; Providence, R. I., and Cleveland. At other
points the picture either broke house records or came
within a few dollars of the old record.

NEW YORK
The outstanding wallop of the street was the simul-

taneous presentation of the screen production of “Peter
Pan” at the Rialto and Rivoli, the two regular change
of bill Famous Player houses. The two theatres, with a

combined seating capacity of 4,160, played to $59,503

with the picture. The Rivofi got $30,213, while the

Rialto showed $29,290.

PHILADELPHIA
“Peter Pan” easily led the way, grossing $36,000 for

the week at the Stanley, which comes close to being a

record for Philly’s biggest house, and is at least $10,000

above the average week’s gross here.

LOS ANGELES
Million Dollar—“Peter Pan” (Paramount) (2,200;

25-85). Push over for this Barrie cinemazation.

Matinees very heavy, with trade turned away at even-
ing. $28,000.

WASHINGTON
“Peter Pan” was at the Columbia, where a matinee

trade seldom equalled was run up. Picture was only

given one week, according to Mark Gates, manager of

the house, due to a booking jam.

BOSTON
At the Fenway “Peter Pan” did $12,500, with the

house playing to 28,000 persons for the week. It was
the biggest business the house has ever done. On the

last day (last Friday) the personal appearance of Betty
Bronson was enough to put the picture over for a big

finish. The house remained scaled at regular prices

during the week, with New Year’s day being the biggest

single day the house has ever had.

Downtown at the Modern and Beacon, where the

same picture was also running last week, the business

was also record-breaking, the house doing a gross of

$6,500 for the week. It meant that the house was
packed all the time, this house being scaled low and
having a very limited capacity.

CHICAGO
The record was established by McVickers with “Peter

Pan.” Business was so tremendous here that the house

was forced to give two morning performances, opening

at nine. The morning matinees were given Friday and

Saturday with capacity for both shows. Last week
without the aid of a super presentation and with no
extra publicity accorded the feature the house shattered

all records for receipts, getting $35,773. The latter

record will stand as long as the house continues playing

the present policy.

BUFFALO
Hip (2,400; 50)—^“Peter Pan.” Started excellently,

despite opening Sunday marked by heaviest blizzard of

season. Matinees to standing room and turnaway with

night business almost to capacity. Between $20,000 and

$21 ,
000 .

BALTIMORE
Century (3,300; 30-75)—“Peter Pan” slipped one over

on skeptics by drawing heavily at Baltimore’s biggest

film house. With handicap turned in about $14,000.

J. M. Barrie’s “PETER PAN” is a HERBERT BRE-
NON Production. Assisted by Roy Pomeroy. Screen

play by Willis Goldbeck. One of the Famous Forty

Q>arainountQ>ictures
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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Coming Box Office Hits

!

Zane Grey^s

THE THUNDERING HERD
A real masterpiece of the pioneer West. Produced from Zane Grey’s latest

novel, just out on the bookstands. A vital, engrossing romance with a setting

as dashingly adventurous as the screen could possibly offer. Mile upon mile

of prairie covered by great buffalo herds
;
reckless, hard-riding buffalo hunt-

ers, bandits, Indians; a stampeding army of bisons sweeping between the

heroine and pursuing redskins and saving her life. Made in “Covered
Wagon” style on the actual site of the story by the man who directed “The
Border Legion.” With Jack Holt, Lois Wilson, Noah Beery (the “North
of 36” trio) and Raymond Hatton.

NEW LIVES FOR OLD
Here is that brilliantly different drama of Paris that the public has been

eagerly awaiting. Betty Compson, never more popular than right now, gives

a startlingly realistic performance as a notorious French cafe dancer who
at the height of her fame has her own death announced so that she can con-

ceal her identity and marry the fine young American she loves. Men and

escapades from her past threaten her romance, but she fights through to

happiness. “New Lives for Old” has the same thrilling near-war atmos-

phere that made “The Humming Bird” popular. Wallace MacDonald,
Theodore Kosloff and Sheldon Lewis head a big supporting cast. Clarence

Badger directed.

Other Second Famous Forty Paramount Pictures for February are

'*The Devils Cargo,” ‘‘Forty Winks,” “Top of the World,” “The
Swan,” “Contraband” and “Salome of the Tenements.”

I THE WISE SHOWMEN ARE BOOKING 1

The Second Famous Forty

Q>araniountQ>ictures
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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WHYORLS
GO BACK
HOME*

GATHERINE BRiODTT

Published, in.

Good
News •'

MBNERBR(K
^ Classics of the Screen^

NOW inPRODUCTION
BY WARNER BROS.

Who Made a

MINT OF MONEY
FOR EXHIBITORS
with

mV GIRLS
LEBUE

HOME”

Pre-release to Season 1925-26

Prepare For Another Clean-



Starriti^

Httghiemack*Helen
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Read ab

$50
serial prize
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Read any cri

Ask any exhibitor wh
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'WilliamDuncan
Bke Stupendous InHopatioH ChapterPlasff

ADVENTURE
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PICTURES
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HOBART HENLEY'S

Here’s Praise That’s
Worth Money]

“When an audience tak time
to applaud a feature picture
that fact would seem a cri-

terion of its success.”
—’Morning Telegraph.

“Most subtly fascinating com-
edy of the season. We cry
out for more pictures like ‘So
This Is Marriage.’”

—Harriette Underhill
in Herald'Tribune.

“It is utterly delightful. With
plenty of laughs thrown in
for good measure.”

—Regina Cannon in

Evening Qraphic.

“Good story well done.
Among the best entertain-
ments in town.”

—Evening Bulletin.

“Entertainingcomedy ofmar-
ried life. Exceedingly well
directed with splendid comic
touches.”

—Mordaunt Hall
in N. Y. Times.

I

By Carey Wilson

Scenario by John Lynch
and Alice D. G. Miller

Produced by

Louis B. Mayer

with four famous

ELECTRIC LIQHT NAMES

See the Big Babylonian
Episode in Natural Colors

Eleanor Boardman
Lew Cody Conrad Nagel

Clyde Cook
Just one of the

Money Getters
Information Concerninir Territorial Rights Outside of the United States a d Canada can be obtained from FOREIGN DEPT-. T540 Broadway. N. Y. C.



Directed by Alf Goulding Produced by Louis B. Mayer ;

''^n^HEN it comes right

down to box-office

values youVe got to

hand it to the Metro-
Goldwyn line-up of con-

sistently Big audience
attractions. Here’s one
that will unquestionably
fill all promises—as well

as all theatres. It’s from
Rupert Hughes’ scream-
ingly funny stage suc-

cess, with a cast that’s a

draw in itself. Our tip:

Get it first!

with these big

ELECTRIC LIQHT NAMES

Norma Shearer

Conrad Nagel
Walter Hiers

Renee Adoree
Another one of the

Money Getters

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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DWCRIFFITH
Pt'ej'enfs

'ISN'T LIFE
WONDERFUL"
a Simple Romance of £pue and Sotafoes

Now Booking
UNITED ARTISTS CORPORATION
‘Mary Pickford Charlej- Chaplin

Douglaj' Fairbanks D.W Qnffiih
Joseph M Schenck.. Chairman Board of DirecforSiJfiram Obramj President

2r««

A FILM SENSATION

“We can safely say that never has

there been so absorbingly human a

drama put upon the screen. It rises

to such heights of truth and beauty

and power that it far surpasses all

the make-believe tragedies and brain-

storms which have so far appeared

on the screen.”

E. S. Colling, in the

N. Y. Evening Post.
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HIS FINEST PICTURE

^‘There never has been a better picture for Douglas Fair-

banks, and Douglas has never been better in a picture.

“ ‘The Thief of Bagdad’ speaks to all in the universal

language of imagery and pictures and should prove a joy

to all, age, creed or race notwithstanding. None is too

young to enjoy it, and the older one is the more years

will it take from his shoulders.”

B. /. L. in Reeland Reviews,

Now Booking
UNITED ARTISTS CORPORATION
IMary Pickford Charles Chaplin

Douylaj- 'Jairbankj- D.W.Qriffifh
Jiiram Obramj", Pre^idenf Joseph M JchencK. Chairman, Boar'^ of Director-^



Fbrci)^n Rights Gsnuolled by
Pirn National Pictures Inc

383 Madison Avenue. NewY>ik

SdUr of

iga.i

Members gT Motion Picture Producers and Distributors of America Inc. Will Hays J^esideni

1



tremendous bu^ess
State, J^n^eles !

All \«ldly enthusiastic
over picture and

Miss Moore’sperformance

GRACE KINGSLEY,
Jhs ^ugeles 'Times

“Now you may rate Miss Moore one of the great-

est actresses on the screen. No character has

been more faithfully sustained. Her playing is

a vivid triumph.”

L-B • FOWLER,
‘baity ^ev/s

“Will cause critics to plunge headlong into a

barrel of superlatives. It tickles the ribs at one

time and touches the heart strings at another.

MONROI LATHROP,
J^s iJngeles Express

“By her acting in ‘So Big' Miss Moore has added

many cubits to her height as a star.

GUY PRICE ,

ygs iSIngeles Jlemli

“Colleen has never done as fine acting before.

‘Selena’ is a unique and splendid achievement.

TED TAYLOR,
Jhs ijtytgeles Jlecord

“Colleen Moore’s ‘Selena’ is probably the best in-

dividual performance of the year and will be re-

membered a long time. Her polished perfor-

mance sets her in the van of film talent. No
less praise goes to Charles Brabin, the director.

FLORENCE LAWRENCE,
Jqs .Jngeles Sxaminer

“Colleen Moore fully justifies her elevation to

stardom. The story is gripping throughout and

the supporting cast excellent.

the picture that will

start you in the^ew'hearwith

a sellout and a dean-

A 3tr>6t national Picture
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qJ^
Box Office Star in

% audience can
resist Barbara
jQi Tflarr in this

type orrole

Foreij^n Ri^u G>ntroUed by
First f^auonal Pictures Inc-

3&5 Madison Avenue. Nev>r 'Ybrk

Make 1925 a year of no regrets with a
FIRST NATIONAL CONTRACT

Members gT Motion Picture Producers »tut Distributors of America lnc.~-Wlll Hays J^auient
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Double Features

Bad Showmanship

The double-feature bill is a de-

cided step in the wrong direction.

There is practically no defense for

it, and it is not even excusable ex-

cept in rare instances.

The use of two feature pictures

on a single program may be a well-

intentioned effort to give a bargain
show; but it very seldom accom-
plishes any good results. The
double-feature bill is often a con-

fession of alarm over the opposition
and as such it does not help the
prestige of the theatre in question.

As a general thing two features on
a single program runs counter to

many good principles in showman-
ship. In the first place, it makes
a tedious bill and, secondly it makes
it impossible to present a sufficiently

varied program with respect to short
subjects and incidental short fea-

tures. There is a conflict of atten-

tion and interest. The two feature
stories become jumbled in the minds
of the spectators and they leave the
theatre in a tired and confused spirit.

Recently in a neighborhood the-

atre, we saw a double feature bill

with that very fine production,
“North of 36” as the headliner. We
first saw the concluding reels of that
picture and then had to sit through
the tedious unfolding of a messy
“domestic problem,” poorly done,
which did not even belong on the
same side of the street with the Ir-

vin Willat production.

The second picture certainly was
not helped in being placed on the
same bill with “North of 36” and the
better production suffered badly be-

cause of the long-drawn-out program
of which it was a part.

Regardless of the size or location

of a theatre, every program should
be considered by the exhibitor as a

unit show and every element going
into the show should be considered
both on an individual basis and also

with respect to just how it will fit

into the general presentation.

Even two very good features can-

not yield the satisfaction of a single

good feature surrounded with a well-

selected group of short subjects.

A good feature and a poor one is

a mistake—entirely.

* #

Need of Good Musie
Must Be Satisfied

We seem to have only the extremes
of very good music or very bad music
in the motion picture theatres.

The large, centrally located the-

atres afford a character of musical
entertainment that is entitled only

to fullest praise. Many of the smaller

theatres, and large neighborhood
houses, maintain musical standards

that merit similar compliment.

But, unfortunately, there still re-

main a great number of theatres

where the music is decidedly out of

line with the standard of the motion
picture entertainment offered.

Regardless of how limited a the-

atre’s facilities may be and practi-

cally regardless of how little may be
spent for music, it is still possible to

have good music. Nothing but care-

lessness and indifference can account
for the distracting noises that are

permitted in the name of music to

accompany the showing of motion
pictures in various places.

A pleasing and effective musical
accompaniment is of tremendous im-

portance in motion picture presenta-

tion.

This is an obvious fact, which no
one will deny, yet it would seem that

many theatremen still fail to appreci-

ate its correctness and its importance.

» •» »

Wider Distribution

Is Greatest Gain

The greatness waste of this indus-

try is not in production and distribu-

tion costs.

It is, instead, in the comparatively

short revenue-producing life of all

pictures published, practically with-

out exception.

For many years we have been in-

sisting upon the neeessity for aetion

on this matter. No one denies that

something should be done, but very
little has been done to insure wider
distribution and longer playing life

for good pictures.

Of course, every distributor seeks,

aceording to conventional methods,
to get as wide distribution for his

product as possible and to keep his

pictures bringing in revenue as long
as possible. But there has been no
plan sufficiently determined and suf-

ficiently comprehensive yet put into

effect to bring the desired and needed
change about.

A good pieture is new and worth
seeing until it has been seen. But
the constant flow of new product
blots out from consideration the

pictures that are on the market.

Wider distribution, to be gained
by keeping the old pictures alive

through advertising and intensive

selling, means lower film rentals and
more revenue per picture for the
distributor.
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Better Theatres’’

Less than two years ago, Ex-

hibitors Herald inaugurated a new

department with a view of giving the

motion pieture theatre owner infor-

mation and advice on the building

and equipping of theatres.

In twenty months, this depart-

ment has become one of the best

known features of the Herald. It

has attracted and held reader in-

terest.

While its primary purpose was

editorial, this section, printed once

a month and segregated from the film

news and advertising, was imme-

diately recognized by equipment

manufacturers and dealers as the

ideal medium through which to

carry their message to the theatre

owTier.

Here, they are not in competition

with motion picture companies for

the reader’s attention. Here, every

four weeks, it is possible to maintain

a consistent advertising campaign at

a reasonable cost.

The section again appears with

next week’s issue of the Herald. It

will pay you to read

Better Theatres
’

Re-Takes

S
OAIEBODY’S always taking the joy
outa life. Just as we were enjoying
a beautiful blizzard last Monday, a

postcard arrived from Miami, Fla., from
“Red” Kann, who sez, sez “Red”: “a
marvelous place. Folks here think snow
is used only by the news weeklies as a
timely Winter topic.” And the multi-
colored card shows folks drinking tea on
the lawn, and bathing girls and sech.

^ ^

By the way, wonder what these press
agents get for sending out those allur-

ing postcards, anyway?
* sj: »

Paula’s Clean Story

We’re all excited over a story Paula
Gould sent out stating Alberta Vaughn,
the F. B. O. star, takes two baths a day.

^ ^ ^

Not Superstitious

Them WAMPAS boys out on the
Coast ain’t afraid of nothing. They have
picked thirteen baby stars for 1925.

* * *

Hurrah for Jimmie
The Independent Producers may have

a Will Hays ! Our hats off to Senator

James J. Walker. He learned a lot about
producers’, distributors’ and exhibitors’

problems on both sides of the fence
years ago.

* * *

"‘Ain’t No Sech Animal”

That Naked Truth dinner, February 7,

ought to be remembered long after all

other affairs fade into insignificance. If

the advance plans are adhered to.

There’s to be no speeches.
* * *

‘‘Stick ’Em”
Just as we get the last of our Christ-

mas bills paid comes the story that the

end of the world is at hand. If we had
known it was so close we might a held
off another month.

* *

Thrifty

Evidence that the exhibitors of the

country are going to celebrate Thrift

Week in earnest this year are already at

hand. They are trying to go through
the winter with two cars and one Rac-
coon fur coat in the hopes that next
Spring they can take in Europe and the

Orient, with a side trip to California.
* * *

With Bathing Beach
Los Angeles isn’t going to have a mo-

nopoly on the real estate business, not
with Earl Hammons selling choice lots

on Long Island Sound.
^ ^ ^

Tough on Hubby
I notice New York is going to have an

apartment house in which no husbands
will be allowed. A case of women and
children first, eh?

^ * t-

X-Words Did It

We know a man who has gone so daf-

fy on cross word puzzles he doesn’t wear
anything else but checkered shirts, ties

and socks, rides in Checker cabs and
insists on alphabet soup for dinner. His
wife is thinking of getting a divorce.

She’ll name Webster as corespondent.
* *

How many times didja write it *‘1924”

before you got the hang of it? Yes, we
made the same mistake.

J. R. M.
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Cecil DeMille Quits Famous;
May Go With United Artists

Rumors Persisted That Difficulties Had Existed Since Produc-

tion of “The Ten Commandments”—Director

With Paramount for Twelve Years
(Special to Exhibitors Herald)

NEW YORK, January 13.—Rumors which have been current for the
past six months that differences of opinion which could result only in a
disruption of business relations between Cecil B. De Mille and officials

of Famous Players-Lasky had existed since the making of “The Ten
Commandments,” culminated this week in an official announcement that

the separation had taken place.

All connection between DeMille and the organization for which he had
been making pictures for twelve years ended last Saturday and he will now
become a producer on his own.

Independent Product May Go Through United Artists

No announcement has yet been made as to what company would in the

future distribute the DeMille product but a persistent rumor says that he has

been in a number of conferences with Douglas Fairbanks and Mary Pickford
and it would not be surprising if United Artists would be the distributing

medium selected.

**Specialty** Theatre
Becomes Reality in

Minneapolis, Minn.
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 13.—

There have been many words spoken and

reams written about “specialty” motion

picture theatres. The gist of all that has

• been said is that eventually motion picture

theatres will be classified according to the

entertainment presented—one house will

play drama, another Westerns, and so on.

That plan has been put in effect by
Finkelstein & Ruben at their Lyric theatre

here. Only outdoor pictures, will be shown
at this house in the future, and the admis-

sion price has been trimmed to 25 cents.

Who is next?

Christie to Attack Fun
Films From New Angle

(Special lo Exhibitors Herald)

LOS ANGELES, Jan. 13.—Extensive

production in the field of feature length

comedies was the promise made this week
by A1 Christie. The promise is found upon
negotiations already made for the rights

of a number of notable comedies formerly
produced in Broadway legitimate houses.

The favor found with “Charley’s Aunt”
appears to be the chief cause for his new
plans.

Adds Orchestra; Brings
in Country Neighbors

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—Figuring that

the surrounding country offered plenty in

the way of patronage if rightly attracted.

L. H. McAllister, of the Rex in Middle-
burg, is using a five-piece orchestra in his

house which he is operating three nights a

week. The music and good pictures have
made a big hit with the farmers for miles

around and the theatre is doing an excellent

business.

Saxe Company Again Is

Minus Advertising Man
(Special to Exhibitors Herald)

MILWAUKEE, WIS.., Jan. 13.—It’s a

game of “in again, out again,” insofar as

advertising men are concerned, at the

offices of Saxe Amusement Company here.

The personnel of the advertising depart-

ment has been changing almost as fre-

quently as the programs at the theatres.

Harry Greenway, after three months with
the organization, has resigned.

Release Arson Suspect
(Special to Exhibitors Herald)

SULPHUR, OKLA., Jan. 13.—Upon put-

ting up a bond of $1,000, R. E. Jeter, pro-
prietor of a local theatre, was released

following his arrest in connection with a

fire in the theatre he managed. James
Fernandez, deputy state fire marshal, is

here making an investigation. Long wicks
of cotton saturated with kerosene, said to

be found in the theatre, resulted in Jeter’s

arrest, it is reported.

Porter Estate to Heir
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 13.—It is dis-

closed in the will of Gene Stratton Por-
ter, filed for probate yesterday, that the
entire estate is left to a daughter, Jean-
ette Porter Mehan, of this city. The
value of the estate was estimated at

$250,000, from which an income accrues
of $10,000 a year. The novelist was
killed here in an accident last month.

DeMille, accompanied by Mrs. DeMille
and a party including his scenario writer,

Jeanie Macpherson, Mrs. E. Claire Oneill,

Mitchell Leisen, Peverell Marley, Julia

Faye, and Mrs. Louis Covell, reached New
York from the Coast a week ago and en-

gaged passage on the George Washington
which sailed last Saturday.

Had Planned Foreign Trip
Shortly before DeMille’s arrival the an-

nouncement was made from Paramount’s
offices that the producer, who held the title

of director general, was sailing for a two
month’s vacation and while abroad would
gather material for pictures presumably for
Paramount.

This announcement allayed the rumors
of a parting of the ways and it was gen-
erally believed that whatever differences

existed . had been overcome and all was
again peace and harmony.
Immediately after his arrival DeMille

went into conferences with Adolph Zukor,
Jesse Lasky and Sidney R. Kent. At the
last minute reservation for the sailing

of the DeMille party was cancelled and on
Monday the official announcement of the

ending of business relations by mutual

CECIL B. DE MILLE, who leaves
Paramount to produce independently.
His pictures may go through United
Artists.

agreement was made from the offices of

Famous Players-Lasky.

Zukor Regrets Parting
In speaking of the departure of DeMille

from the organization Adolph Zukor, pres-

ident of Famous Players-Lasky, said

:

“We are sorry that our negotiations with
Mr. DeMille are ended. He has been asso-

ciated with us for twelve years and in that

time has established a position as one of
the foremost producers of pictures. He
leaves us with our sincere best wishes for

a splendid success in any new association

he may undertake.”

Just what plans DeMille has under way
have not been announced but it is expected
they will be made known within the next
few days.

“The details of any new association I

may make are a matter for future discus-

sion,” said DeMille, “but I will produce
pictures of the same caliber as my past

work. Leaving Famous Players after

twelve years is a painful thing. I have no
better friends anywhere than Adolph
Zukor, Jesse Lasky and S. R. Kent and as

we now proceed to tread different paths

I know their best wishes go to me as mine
to them.
“The new situation permits me to carry

out plans for enlarged activities which I

have long had in mind. I am now laying

out a schedule of stories and stars to ap-
pear in them which will offer the most
ambitious program I have ever attempted.

As the details of this work are naturally

arduous it may be some time before any-
thing definite can be said. I feel the pro-
gram I have in mind can best be carried
out independently.”

Seeks to Buy
Ince Studio

(special to Exhibitors Herald)
LOS ANGELES, Jan. 13.—Just what

Cecil B. DeMille will do now that he is

out of Paramount is nothing more than
a matter of speculation. One in the

know reports that DeMille made a worth
while offer for the Ince studio in Culver
City, which was turned down.
He also has been mentioned in con-

nection with L^nited Artists. Hollywood
gossip is to the effect that he wants to

make only one bio' picture a year, such
as “The Ten Commandments” while the

financial interests of Paramount insisted

that he be more pictorially prolific.

Certain wiseacres look to Charlie
Eyton, former studio manager, to be
with the new DeMille organization.
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T'iR- SHALLENBEKGER says there are

My many men of letters in the film business

and some of the letters are 1. O. U. . . .

Adolph Zukor broadcasts a film talk from
WOR this week, but Carl Lacmmle beat

him to it by nine days from the same
station. . . . Phil Rosen dropped into the

Astor long enough to say hail and fare-

well and then went to Fort Lee to begin

shooting “Hail and Farewell.” . . . Major
Jack Connolly blew in from Boston, but

disappointed Broadway by not wearing a

uniform. . . . Jesse Lasky has become Flo
Ziegfeld’s rival in the hunt for beautiful

girls. . . . Sam Conily incorporated him-
self last week to make some pictures, but

still w'ears the same size hat. . . . Cecil

DeAIille and party sailed on the George
Washington Saturday and will be with us
no more for two months. . . . Aaron Jones
left Wednesday for a peep at his home
town of Chicago and then goes to New^
Orleans for a flock of golf. . . . Watter-
son Rothacker Saturdayed and Sundayed in

the Big Town and took a couple of looks

at his “Lost World” with Dick Roivland
and Harry Schwalbe. ... J. K. McDon-
ald, First National producer, spent part

of last week at the home offices. . . Earl
Hudson says a production manager’s job
is to work all day at the studio and then
read stories while he is resting at night. . .

Jack Stebbins came on from the Coast and
Brother Artie was so glad to see him
that he bought lunch. . . . Ralph Spence.
who knows how to write titles, has joined
Metro-Goldwyn and will do it for them.
. . . Joe Dannenberg indignantly denies the

rumor that Joe Plunkett has engaged him
to sing Irish songs over the radio to off-

set the McCormack-Bori stunt. . . . Paul
Gulick and Jerry Beatty, to keep in prac-
tice, talk a good game of golf every noon
time. . . . Sam Behrens, insurance man
from the Coast, is here for his annual
visit. . . . Ben Goets. wise in radio, advised
Paul Mooney to buy a Hypo-Iodine set. . .

Nick, managing editor of the Hunting
Room, registers keen suffering every time
a busboy drops some dishes. . . . Jules
Mastbaum and Harry Buehler lunched to-

gether at the Astor Thursday and didn’t

have any argument over w'ho should grab
the bad news. . . . Ben Blumenthal is in

our midst again after a long European
trip. . . . Arthur Loew and Mrs. Loew
sailed last week for a two months’ trip.

. . . . Alan Crosland has returned to the

Coast. . . . Harvey Day made five trips to

the auto show to select a new car and
then kept the old flivver. . . . Joe .^chvitzer

is again established at the F. B. O. home
office after general managering the \vhole

w'orks on the Coast for a couple of
months. . . . Joe Plunkett, broadcasting
the Strand program, says there is no sig-

nificance in his putting on “Oh. Joseph.”
.... Harry Warner, in from the Coast,

says when he is there he w'ants to be

here and vice versa, which Brother Sam
says is all terra firma to him. . . /. Gordon
Edwards, having made a picture on the

Coast, is back on Broadway again. . . .

J. S. Jossey and "Baron” Hirsch, of Prog-
ress Pictures. Cleveland, were Dr. Shallen-

berger’s guests last week. . . . IE Ray
Johnston is back from the Coast and says

he saw a lot of climate while there. . . .

Bob Dexter is back from South America
with sufficient material to write fiction as

is fiction.—SPARGO.

iUO}’E: The Four Horsemen of the Sotre
Dame football team visit the Douglas .WacLean
lot after defeating Stanford. Left to right:

Elmer Layden^ Harry Stuhdreher, all-American
quarterback; Douglas McLean^ star of **Never

Say Die^** Associated Exhibitors production.
Coach Knute Rockne, Anne Corntvall, the starts

leading woman, and John If'eibel.

LEFT: Maurice S. Rei'nes who will head the

neu^ production department recently organized
by Fox Film Corporation.

BELOW: The .Missouri football aggregation

insisted on meeting Rudolph Valentino during
their trip to the Coast. They voted the Ritz

star a regular fellow.
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B. & K. Take Over MeVickers;
Universal to Build in Chicago

Fire That Totals Loss Projects to Give Loop
°*VoSeSaLTsiot Five Big Film Theatres

Reports Persist that Fox and Warner Brothers Are to

Erect Downtown Structures

The last few days have been important ones in Chicago theatre cir-

cles. Reports of big deals, which appeared on the surface to be only
rumors, have actually developed and shifted somewhat the theatrical

horizon in Chicago’s loop.

On Saturday, January 10, the rumor spread that Balaban & Katz,
First National franchise holders, had taken over McVickers, which had
been the home of Paramount pictures during the past few months. Sat-

urday night an official announcement of the transaction was published.

Universal Will Erect 2,600 Seat Playhouse
Also last week it was rumored about that Universal would erect a 2,600

seat playhouse at 23 West Randolph, which is situated in the Rialto district.

But again theatre circles were not to be disappointed, and announcement has
been published that Universal hopes to be in its new cinema palace by the end
of this year. Carl Laemmle, president of the company, arrives in Chicago this

week in connection wdth the project.

(Special to Exhibitors Herald)

MECHANICSVILLE, N. Y., Jan. 13.

—Flames swept away completely the
Strand theatre, a 1,100 capacity house
here last week, with a loss of $100,000,
estimated by O. L. Hawk, manager of
the theatre. The house was owned by
the Cohoes Amusement company, head-
ed by Louis Buettner. Buettner declares
he will rebuild.
The cause of the fire is unknown.

When discovered about 11:15 o’clock the
flames had already gained much head-
way, bursting forth a few minutes later

and for a time threatening the entire

business section. Two firemen were
injured.

The theatre occupied the site of a
house that was burned in 1893, rebuilt

and again burned in 1918. The last house
was built in 1920 and was first owned by
Cornelius R. Sheffer.

License Fee Cut from
$75 to $25 in Suburbs
by Council Committee

(Special to Exhibitors Herald)

MINNEAPOLIS, Minn., Jan. 13.—Mem-
bers of the city council license committee
voted to reduce suburban theatre licenses

here after an investigation of the license

fees.

The reduction came after members of
the committee had heard from exhibitors

who gave them first hand information on
business conditions.

Under the new schedule the suburban
license will be $25 instead of $75. This
will affect all houses outside the loop and
a few of the smaller ones in the loop dis-

trict.

Sunday Films Win Again
(Special to Exhibitors Herald)

STAMFORD, CONN., Jan. 13.—Despite
an active, perhaps bitter, contest over the
“Sunday picture’’ question the municipal
common council here passed a resolution
last week which permits Sunday pro-
grams. The clergy were vigorous in their

campaign against the move. A public vote
was taken the preceding day which de-
termined the will of the people.

Fairbanks Director Dies
(Special to Exhibitors Herald)

HOLLYWOOD, CAL., Jan. 13.—After
lingering several weeks Irvin J. Martin
succumbed yesterday. Deceased was a
pioneer in the film industry and recently a
director of the Douglas Fairbanks produc-
tions.

Becomes Traveling Auditor
OTTAWA, ONT.—N. B. Neun, formerly

treasurer of the Capitol theatre, Winnipeg, Mani-
toba, has been made treveling auditor of the
Famous Players Canadian Corp., Ltd. Neun will
make his headquarters at the company’s offices in
Toronto and will cover the whole circuit of
eighty theatres in the Dominion stretching from
Montreal to Victoria, B. C.

(That LTniversal would erect a large first

run house in the loop district was an-

nounced exclusively by the Herald last

spring.)

In announcing the transfer of McVickers,
the following joint statement was issued by
Balaban & Katz and Famous Players-

Lasky

:

A deal has been consummated by the
Famous Players-Lasky Corporation with
Balaban & Katz of Chicago^ whereby the
management of McVickers theatre of Chi-
cugo will be in the hands of Balaban &
Katz and the theatre will be operated by
them as part of their Chicago theatre or-

ganization. Under this agreement Para-
mount pictures will hereafter be divided
among the McVickers^ the Chicago^ the
Roosevelt and the new Randolph theatre^
now under construction^ instead of being
confined almost exclusively to McVickers as
in the past.

Announcement of the deal was made yes-
terday in a joint statement issued by Famous
Players-Lasky Corporation and Balaban &
Katz.

The statement made it plain that this new
arrangement does not affect the distribution
of the Paramount product outside of the
loop district of Chicago, and set forth also
that the reasons for the new arrangements
include :

First—The fact that in view of the pres-
ent output of Paramount pictures, it was
impossible for any single theatre to give
them adequate first-run presentation in the
downtown district of Chicago, and
Second—~The efficiency of the Balaban &

Katz organization in the operation of high
class theatres.

The new arrangement will go into effect
im mediately.

Now Control Six Houses
This deal gives Balaban & Katz six of

Chicago’s finest theatres. In addition they
have one loop house and one neighborhood
theatre under construction, with work to
start on a second neighborhood house
shortly.

In the downtown district they control

the Chicago, the Roosevelt and now Mc-
Vickers, while in the outlying districts they
have the Riviera, the Tivoli and the Cen-
tral Park.

LTniversal has been using the Randolph
theatre for first runs on its pictures, but
this house will revert to Jones, Linick &
Schaefer at the expiration of the Universal
lease in 1927. It may be that negotiations
will be opened looking to an earlier release

on this lease.

And yet the story of Chicago’s down-
town theatre situation is not complete.

It is known that Warner Brothers are
particularly anxious for a loop house as an
outlet for their product. Recently Sam
Warner was in the city and at that time
he said that several cites were under con-
sideration. With the Warner theatre pro-
gram launched, it would not surprise thea-
tre circles here to learn that work would
start shortly on a house for that company.

Nears New York Mark
As for Fox Film Corporation, there has

been nothing definitely announced—all

rumors. It is known that at one time offi-

cials of the company had under considera-
tion the erection of a loop theatre and the

acquisition of two neighborhood houses.
What became of these plans is not known,
but at the present time Fox is using the
Monroe for first run purposes.
With the completion of the downtown

houses now under construction or to be
erected, Chicago’s loop will practically

equal the seating capacity of New York’s
Broadway theatres. Should Fox and War-
ners build Chicago will have eight houses
on the Rialto devoted exclusively to pic-

tures whereas Broadway has only seven.

Report Hollywood Now Overseated
{Special to Exhibitors Herald)

HOLLYWOOD, January 13.—Hollywood seems pretty much in the way
of being overseated, theatrically speaking. With Grauman's Egyptian already
in full blast, and Sid about to erect a new million dollar theatre two blocks
west on Hollywood boulevard, with Joe Scbenck and C. E. Toberman, respec-
tively, planning stock company houses for the spoken drama, and a certain
vaudeville magnate ready to “bust” in with a tbree-a-day show shop, it looks
as if the promoters of the Moorish theatre, which is to be financed through
stock sale, might be more or less out of luck.
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Deny Censorship Is Conference Aim
Denying that the national motion picture conference to be held in Wash-

ington, D. C., on January 14-16, is for the purpose of sponsoring federal

censorship. Miss Alice Miller, Chicago censor; Mrs. Charles E. Merriam, the

Rev. Frank E. Jenkins, Mrs. C. C. Bromell and Mrs. Pierce Young, the latter

two members of the Chicago Woman’s Club, left Tuesday, January IS, for

the national capital.

According to the Chicago censor, the aim of the conference is to develop
friendly suggestions for pictures of a higher order.

Subjects to be discussed at the sessions will be, "Are Motion Pictures
Improving Morally,” and “Motion Pictures and Juvenile Crime.”

Model Plan for Selection of

“Better Films” Sought
Members of the National Board of Review Convene in New York on

January 17—Oppose Destructive Censorship

{Special to Exhibitors Herald)

New YORK, January 13.—Next Saturday promises to be a big day
for film folks. In addition to the annual dinner dance of the Theatre
Chamber of Commerce which takes place at the Astor, the National

Board of Review has selected the same date for its annual luncheon and a
National Better Films Conference.

The double event of the National Board
of Review will be held at the Waldorf

Astoria and from present indications a

record breaking attendance is promised.

This conference, it is planned, is to be a

thoroughly practical affair and to that end
speakers have been obtained who have done
substantial work in the organized Better

Films Movement and can be relied upon
to direct the discussion along worth while
channels.

Dr. William D. Tower, chairman of the

National Board and of the National Com-
mittee, will be the presiding officer. Mrs.
Harry Lilly, former motion picture chair-

man of the General Federation of Women’s
Clubs, will give a survey of better films

development and activity throughout the

country. She will be followed by Aliss

Ruth Rich state chairman of motion pic-

tures, D. A. R., State of Florida, and
former president of the Jacksonville Better

Film Committee, who will direct the dis-

cussion of problems in better films com-
mittee organization and conduct. Mrs.
Wilton A. Barrett, executive secretary of

the National Board, will speak on the or-

ganization’s review work and its relatiijn

to the selection of “better films,’’ while

Miss Alice B. Evans, secretary of the Na-
tional Committee for Better Films, will

explain the functions of the National Com-
mittee and touch upon its possibilities.

^ ^ ^

The conference will culminate in the

presentation and discussion of a model
plan for the functioning of groups inter-

ested in carrying on community work of
selecting and supporting the finer popular

and the artistically unusual films. It is

hoped thus to unify the better films activity,

thus assuring adherence to its underlying
principles, which, when they are put prop-

erly in operation, mean that a constructive

force having real public co-operation is

continuously, by practical demonstration
and with good will to all, at work opposing
the destructive theory of censorship.

Through the courtesy of Famous Players-
Lasky the delegates who arrive on Thurs-
day the 15 will be taken to visit the Para-
mount studio. They will also visit various

review committee meetings of the National
Board of Review.
The National Committee is not attempt-

ing to obtain any large attendance for the

conference beyond its own friends and
members who would naturally be attracted

to it and to the annual luncheon of the

National Board. It is, however, open to

anyone who is engaged in constructive bet-

ter films activity in co-operation with ex-
hibitors or is prepared to organize such
activity in support of the finer pictures.

Coming as it does, almost co-incident with
the Motion Picture Conference in Wash-
ington, January 14-16, which is called by
the Rev. William Sheafe Chase and his

associates, it will be interesting to com-
pare the action and results of the two
gatherings.

* * *

The members of the Conference Com-
mittee under the auspices of the National
Committee for Better Film are

:

Dr. Wiliam B. Tower, New York City, chair-

man; Mrs. H. S. Burnham, Schenectady, N. Y.,

Mrs. Henry Clarke Coe, New York City, Mrs.
Frank W. Clark, Albany, N. Y., Miss Louise
Conolly, Newark, N. J., Mrs. James A. Craig,
Jacksonville, Fla., Mrs. A. N. Diehl, Duquesne,
Pa., Mr. E. R. Eastmen, New York City, Mrs.
Howard S. Cans, New York City, Mrs. H. G.
Grover, Rutherford, N. J., Mrs. Oliver Harriman,
New York City, Mrs. Elmer G. Laurence, Cincin-
nati, O., Mrs. Harry Lilly, New York City, Dr.
Chester C. Marshall, Bridgeport, Conn.

;
Mrs.

George Mason, Providence R. I., Mrs. Louis
Huerineau, Myers, New York City, Mrs. John V.
Pels, New Rochelle, N. Y., Mrs. G. Thomas
Powell, Glen Head, L. I., N. Y., Miss Ruth Rich,

New York City and Florida, Mrs. Richardson,
Atlanta, Ga., Dr. Myron T. Scudder, New York
City, Mrs. Dudley Van Holland, Newark, N. J.

George J, Zchrung, New York City.

Goldburg Coast Trip
Reveals Property Deal

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—A deal for the

purchase and complete rebuilding of the

Waldorf Studios was revealed this week
upon the return of Jesse J. Goldburg,
president of Independent Pictures Cor-
poration, from the coast. Having taken
over the property. Independent has let

contracts for the expansion of the

studios to accommodate twice the num-
ber and size of productions that were
formerly accommodated.
Even the cellar of the building will

undergo changes, with its conversion
into a huge glass tank for the filming

of underwater scenes.

Veteran Showman Opens Theatre
INDIANAPOLIS, IND.—J. C. Wodetsky, for

twenty-six years in the theatrical business, has
taken charge of the Liberty theatre in Terre
Haute, Ind. The Liberty stages both motion
pictures and vaudeville.

Coplan Buys Imperial;
Seeks Ideas in U, 5.

(Special to Exhibitors Herald)

OTTAWA, ONT., Jan. 13.—Important
among recent theatre developments in East-
ern Canada is the sale of the Imperial the-

atre formerly the home theatre of the chain
operated by the late Harry Brouse and one
of the largest motion picture houses in the
Canadian capital, to Solomon Coplan, pro-
prietor of the Princess theatre, Rideau
Street, Ottawa. In association with Solo-
mon Coplan is A. H. Coplan, president and
managing director of the Hull Iron and
Steel Foundries, Limited, Ottawa. The
Imperial theatre was built by Harry Brouse
in 1914.

Solomon Coplan announces that he has
arranged for the installation of various
new features at the Imperial, including an
orchestra. The Imperial has had organ
music exclusively for some months past,

with Norton Payne, A. L. C. M., presiding
at the console. Coplan is now making a
tour of several cities in the United States
for the purpose of picking up ideas for the
Imperial.

Greater Laboratory
to Be Used by Kelley

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Rapid progress is

reported upon the expansion of the labora-

tories of William V. D. Kelley, inventor
of the single coated positive color film.

Development of the workshop is said to

be the result of Kelley’s plans to perfect
the color process already invented and sold
to Sering D. Wilson and Company. The
recent process has made it possible to re-

duce the cost of “tinting” a film about
fifteen percent of the previous cost.

Wilson and Kelley are co-operating in

most of their work, their intention being
to provide for the time when they believe
all directors will use the color process to
emphasize dramatic action. A chemical en-
gineer will be engaged to assist in the
research work carried on in the enlarged
laboratory.

White List Is Booked
by U. B, O. Theatres
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—A precedent was
set for Universal when it recently suc-
ceeded in booking the entire “White List”
of feature pictures for runs in theatres con-
trolled by the United Booking Offices. The
arrangement was made by W. C. Herrman,
general manager of the Big “U” exchange^
and A. G. White, motion picture manager
for the Lfnited Booking Oifices. The the-

atres included in the project are the Keith,
Moss and Proctor houses m and around
here. The list include twenty-one pictures
to be shown during the first six months of
this year.

Head of Educational
Plans for Expansion
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Jack White,
head of White Productions, Inc., and pro-
ducer of Mermaid Comedies for Educa-
tional release, arrived in New York a tew
days ago for his annual conference with
E. W. Hammons, President of Educational
Film Exchanges, Inc.

The conference between White and
Hammons is dealing not only with plans
for the pictures to be released next year
but with possible new studio facilities for
a number of the comedy companies pro-
ducing for Educational.
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WE have a bone to pick with Tom
SoRiERO, who has Carl Laemmle’s

chain of theatres to look after in his odd
moments, and it’s going to be hard for us
to forgive him. Tom was in town last

week and through a slip qf memory he
failed to give us a tip on the big yarn that

Universal would build a first run theatre

in Chicago’s loop.

“What’s the purpose of your trip?’’ we
asked Tom.
And Tom replied: “Just tell ’em I’m

making a survey of our theatres.’’

“Is Universal going to acquire more the-

atres?’’ we asked.
“You know Universal only has theatres

in cities where it is necessary for first run
purposes,’’ he answered, adding: “You can
say that we’ve changed the policy of the
Randolph and in the future Mac will book
any worthwhile pictures which other com-
panies have to offer.’’

* * *

Sol Lesser and his gee-em, Harry
Arthur, moved so fast between trains that

Sol didn’t have an opportunity to give us
the lowdown on the deal he was negotiat-

ing in Chicago. Sol’s coming back this

week, however, and maybe then we’ll have
a story to tell.

* * *

We had with us last week Don Meaney,
who went East some time ago with the
Earl Hudson production forces. He was
en route back to the Coast Why? He
wouldn’t tell.

* * *

Jimmy Grainger was in town last week.
No he wasn’t. Yes he was. No he
wasn’t. And taking E. M. Saunders’ word
as final, HE WASN’T! Nevertheless, just

about every hotel in Chicago now knows
that there is a James R. Grainger for we
kept the wires hot for an hour or so.

* * *

Our regret of the past week was that

we didn’t get to see Frank Lloyd, who
was en route West, and Kenneth Harlan
and J. I. ScHNiTZER, both bound East.

—SHRECK.

Competition With Radio
May Benefit Pictures
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Business men in

the motion picture world have been stirred

by the recent entry of McCormack and
Bori into broadcasting stations of the East.
It is feared that the competition will in-

jure the exhibitor temporarily. Yet word
comes from many, more optimistic, that
no permanent effect of harm will result;

that the industry has learned to cope with
such conditions which tend to strengthen
it on the whole.

“Competition of radio with motion pic-

tures,’’ says E. W. Hammons, President
of Educational Film Exchanges, Inc.,

“while not as close as the competition of
pictures with the theatrical performance,
will force motion picture theatre owners to

present more carefully chosen programs.
A good feature picture, well chosen short
subjects and fitting music combined into a

two-hour show every minute of which is

real entertainment, has nothing to fear
from radio entertainments which appeal
only to the ear.”

Theatre Promotion Menaced
by “Exploitation Reformer”

Ordinances Barring Certain Forms of Advertising Being

Enacted Throughout Country— Exploiteers and

Exhibitors Blamed for Situation

Theatre owners of the country now have something new to think about and
worry over. It is the “exploitation reformer,” and he is giving the exhibitors

some sleepless moments.
Word brought back from the road is to the effect that exhibitors are finding

it increasingly difficult to advertise their shows because of local ordinances
prohibiting this, that and the other thing.

Law Enacted to Stop Distribution of Herald

Only recently a law became effective in Champaign, 111., making the distribu-

tion of heralds, in a house to house canvass, practically impossible. Under
this law, heralds cannot be thrown on porches. The “exploitation reformer”

and he has the law back of him—has decreed that the distributor ring the

doorbell and hand the herald to a member of the household.

The thing seems absurd, yet it is only
one instance of the handiwork of this

new type of reformer. The obstacles he
has thrown in the way of effective

theatre advertising are numerous. In
one place banners will be taboo, in an-
other floats.

A representative of the Herald was
discussing the subject with an exploita-
tion man whose assignments take him
into many territories. It was his con-
tention that the exhibitors could put a
stop to this needless and harmful inter-

ference, because, he said, it was the
theatre men who created the situation in

the first place.

Explciins Cause of Situation

“Two exhibitors are operating in com-
petition,” he explained. “One hangs a
banner across a street. The other com-
plains to the mayor, forgetting that
maybe next week he will want to do
the same thing. The mayor orders the
banner down. The newspapers take up
the fight, backing the mayor, for the
less outside advertising there is the more

the newspapers will get. The result?

Some new law is enacted.”
“But,” asked the Herald representa-

tive, “aren’t over-enthusiastic exploiteers
partly responsible? Don’t they attempt
stunts that the smaller communities re-

fuse to tolerate?”
“Perhaps you’re right,” agreed the ex-

ploiteer, “but you will find that ex-
ploitation methods are toning down.
The trend is toward conservatism. The
policy now is to make friends for the

exhibitor at the same time you are ex-
ploiting his picture.”

Regardless of who is at fault, those
who have observed the conditions be-
lieve it is a situation that should be
given consideration in order that the

movement may be stemmed before it

has had an opportunity to spread
farther.

Balahan & Katz Chain
May Add Another House

to List in Kane County

Holds Film
Nineteen Years
What would you think of an ex-

hibitor that kept a film out of cir-

culation for nineteen years? Yet
that’s what Tom Murray, owner of
the Thalia theatre, Chicago, did
and smiles over it.

Just nineteen years ago Fred
Aiken sold Tom a Pathe feature
called “The Clockmaker’s Secret,”
when Tom opened the Thalia
theatre at 1809 Allport avenue.
The first Sunday Murray took in $9
at the box office, which was con-
sidered a big day, running from 9
a.m. until 9:30 p.m. Fred also sold
Murray the Edison projection
machine and helped him put on the
show.

Last Wednesday Mr. Aiken bor-
rowed the film from Mr. Murray
and ran a special show for the
Herald representative, and if we
were reviewing pictures today we’d
say it was a darn good feature, de-
spite its age. Murray is still hold-
ing out on Fred. “May need it if I

get stuck up for a show,” he says.

{Special to Exhibitors Herald)

ELGIN, ILL., Jan. 13.—Incorporation of
the Elgin Theatre Company at Springfield

with a capital stock of $100,000 is said to

be the forerunner
of the erection of
another new mo-
tion picture the-

atre in Kane
County, probably
in either St.

Charles, Geneva
or Batavia.

Frank Thielen,
head of the Thie-
len theatre inter-

ests, holds $50,000

of the stock; Wil-
liam Newman of
Elgin, $30,000 and
the Burford broth-
ers, $20,000.

Mr. Newman stated emphatically that the

new theatre would not be erected in Elgin,

whieh he says is now built to the limit.

The Thielen houses were ineluded in the

Mid-West chain at the time it became the

Balaban & Katz Mid-West Theatres. The
new house, when built, will be a part of
the chain.

FRANK THIELEN

The Associated Exhibitors’ production,
“Barriers Burned Away,” a romanee
written around the Chicago fire, will go
into the Randolph theatre Feb. 8.
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Prominent Americans Sponsor
French Film on Broadway

Producers Determined to Demonstrate That France Can Make Good
Pictures—W ill Go Into Criterion Theatre

(Special to Exhibitors Herald)

New YORK, Jan. 13.—For the purpose of demonstrating to New
York theatregoers and American motion picture distributors that
good productions can be made in France, the most pretentious

picture ever turned out in that country will be placed on Broadway for
a long run some time next month.

backers. The scene is laid in

France during the fifteenth

century and is built around
events happening in the wars
of Louis XI and Charles the

Bold.

As an indication of the ab-
sence of money consideration

and also of the active coopera-
tion of the French government,
is the fact that Carcassonne,
recognized as the most perfect-
ly preserved medieval city in

the world, was denuded of

telegraph and telephone poles

and everything else of a mod-
ern nature for the making of

the picture. Most of the ac-

tion of the picture deals with
the siege of Beauvais, and Car-
cassonne was selected for this

One of the dramatic scenes from ‘’The Miracle of
the Wolves,” a French special.

HFi picture is “The Aliracle of the
Wolves.” It was made by the Societe

Francaise D’ Editions De Romans Filmes,
and the American committee which is

sponsoring and backing the venture is com-
posed of eight men of such wealth and
standing as to make the experiment one to

attract no small amount of attention.

The committee is composed of Barron
Collier, chairman; Cornelius Vanderbilt,

Rodman Wanamaker, William Ziegler, My-
ron T. Herrick, William Wrigley, Jr., R. A.
C. Smith and Coleman du Pont.

site.

For the big battle scenes the

French government placed at

the disposal of the picture

makers two entire army corps
and two complete divisions of

cavalry. The most prized his-

torical possessions of the gov-

ernment were also given over
for the use of the picture.

Charles the Bold in the picture wears the

identical armor worn by Charles the Bold

at the siege of Beauvais. Louis XI in the

picture plays with the identical set of

chessmen used by King Louis XL This

realism is carried out to a startling degree.

For the American showing the picture

will be cut to 10,000 feet. This cutting

and the translation of the titles is not being

done in New York. The picture bears the

distinction of being the only motion picture

to be given a showing in the Grand Opera
House of Paris.

The Criterion theatre was selected for

the showing and for some time past nego-
tiations have been under way for securing

this as soon as the run of “The Ten Com-
mandments” is completed.

The proposition made by the committee
handling the picture is to lease the Cri-

terion for an indefinite period on a month
to month renewal basis, with a guarantee

of four months and an option for as long

as it is required. It is the intention of the

committee to take over the theatre as is,

with the entire present staff, make some in-

terior changes, build up the orchestra and
go in for a long run.

“The Miracle of the Wolves” was one

year in the making and the producing com-
pany plans to make a series of twelve at

the rate of one a year, all of which are to

be given long runs in America.

The company making the productions is

financed by the Bank of France and in the

making of the first picture had the active

cooperation of the French government.

The production is said to be one oi the

most pretentious ever filmed and evidently

money consideration has not entered into

the calculations of the producers and their

Chinese Patrons Cause
Panic Among Audience

(Special to Exhibitors Herald)

HALIFAX, N. S., Jan. 13.—A panic re-

sulted at the Orpheus theatre here recently

when members of the Chinese organization,

the Chinese Free AJasons, obtained permis-

sion to observe New Year’s festivities. In

carrying out their scheme of celebration

they included a program of fireworks.

Rather than content themselves with the

moderate kind of display, they carried their

hilarity to the realm of bombs and cannon
crackers. The noise, coupled with the ex-

citement of patrons of the theatre, gave
the crowds the impression that a riot had
started followed by a fire. None were seri-

ously injured.

Will Divorce Goodman
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 13.—Alma Rubens,
wife of Dr. Carson Daniel Goodman, pro-
duction manager for Cosmopolitan, has
applied to the superior court here for a
divorce.

Above and below are presented four

scenes from ‘‘The Miracle of the

Wolves,” the American presentation of

which is sponsored by a committee com-

posed of Barron Collier, Cornelius Van-

derbilt, Rodman Wanamaker, William

Ziegler, Myron T. Herrick, William

Wrigley, Jr., R. A. C. Smith and Cole-

man du Pont. The picture will be pre-

sented at the Criterion theatre in New
York.
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Studios Value Annual Output
at $86,418,170, U. S. Reports

This Is an Increase of
$9,000,000 in 2 Years

West Coast Remains Production Center by Large
Margin—$38,425,472 Paid in Wages

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., Jan. 14.—Motion pictures to the value of some-
where in the neighborhood of $86,418,170 were produced in the United
States during the calendar year 1923, it is shown by the census bureau in

a report just made public. This was an increase of 11.7 over the value
of production in 1921, which amounted to $77,397,381.

That this value is not exact is admitted by the census bureau which, be-

cause of the lack of uniformity among producers in filling in reports, is un-

able to predicate its figures upon a sound basis.

13 Companies Produce 35 Per Cent of Total Output
It is stated in the report, prepared under the direction of E. F. Hartley,

chief statistician of the bureau, that 13 establishments, whose combined out-

put formed about 35 per cent of the total for the entire industry, merely re-

ported for value of output the cost of production to the extent of payments for

salaries, wages, contract work and cost of materials. Some establishments

reported the amounts received for pictures sold outright. Some reported the

amount of rentals or royalties received. Others reported an estimated value

based on rentals or ro3^alties received, while still others reported their total

receipts during the year.

Yankee Twist to

'Peter Pan ' Flayed

in Canadian Press
(Special to Exhibitors Herald)

OTTAWA, ONT., Jan. 13.—An uproar
was heard in Montreal with the presen-
tation of “Peter Pan” at the Capitol
theatre, because of one or two diversions
from the original story by Sir James M.
Barrie, giving the handsome picture an
American twist. Objections to the
change have been publicly stated and
severe criticism has been offered in the

matter by S. Morgan-Powell, a local

dramatic critic.

It is interesting to note that there has
been no similar complaint from Toronto
or Ottawa, where “Peter Pan” was
shown for the reason that the Ontario
Board of Moving Picture Censors de-
leted the film passages in question be-
fore the production was released.
Morgan-Powell writes: “For instance,

when Peter Pan lowers the pirate flag

from the masthead of the Pirate Ship,

he hauls up in its place—of all things,

the Stars and Stripes! Imagine that be-
ing shown in London ! Imagine, too, if

you can, a title reading like this in Lon-
don: ‘The first who doesn’t behave to

Wendy like an American gentleman . . .

’

Imagine Peter Pan asking, on the

screen, in London: ‘And shall I grow
up to be President?’
“Here is a deliberate attempt, by the

use of the American flag and the refer-

ences to American gentlemen and the
president, to give the story an American
color to make children think it is an
American . tale. It is stupid, but it is

only another evidence of the determina-
tion to make every film turned out in

the United States do its little bit of

propaganda work for the United States.”

Wampas Chooses List

of Baby Stars for 1925
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 13.—Selection
of the thirteen baby stars of motion
pictures was made here at the meeting
of Wampas-Western Association of Mo-
tion Picture Advertisers. As the custom
goes the names chosen were those be-
lieved to be the stars of the coming
year, 192.S. The list reads:

Betty Arlen, Violet Avon, Olive Borden, Mary
Brian, Virginia Lee Corbin, Anne Cornwall,
Madeline Hurlock, Natalie Joyce, Joan Meredith,
Evelyn Pierce, Dorothy Revier, Duane Thompson
and Lola Todd.

Flames Peril Theatre
(Special to Exhibitors Herald)

WHITING, IND., Jan. 13.—The Hoosier
theatre was almost miraculously spared
from a fire here early yesterday when the
entire apartment building adjacent to the

theatre was swept away. To keep the fire

from destroying the whole block of busi-
ness houses in which the theatre is situated
response from calls came from Chicago,
Hammond, Winthrop Harbor and Indiana
Harbor. The fire was stopped as the flames

reached the sides of the playhouse.

The report shows production by classes

in 1923, for the first time, theatrical pic-

tures, of course, leading, with a total of

$82,719,470; educational pictures were
\'alued at $1,076,473 ;

advertising films,

$931,664; other films, $1,670,509, and other

products, not classified, $20,054.

Ninety-seven establishments were re-

ported for 1923, against 127 in 1921. This
difference in number is accounted for by
the fact that 26 establishments included in

the 1921 census had gone out of business

before 1923
;

19 were idle during the en-

tire year 1923
;

four were merged with
other companies, and three reported an
output valued at less than $5,000, such

establishments not being considered in tak-

ing a census.

Twenty-two new establishments were
added between 1921 and 1923. Of the es-

tablishments listed in 1923, 48 were located
in California, 16 in New York, eight in

New Jersey, seven in Illinois, five in Penn-
sylvania, three in Michigan and the re-

maining ten in seven other States. Cali-

fornia, the leading state, reported 62.9 per
cent of the total value of output for 1923.

The number of persons engaged in the

industry in 1923 totaled 9,931, a decrease
of 7.3 per cent from 1921, when 10,716

were engaged. In 1923, 29 proprietors and
firm members were engaged actively, as

compared with 57 in 1921. The number
of salaried employes was 3,496 and of wage
earners, an average of 6,408 ;

no compar-

(Continued on page 32)

Census Bureau Reports on Motion Picture Production
....The statistics for iges and igei are suinniariaed in the follozving statement. The figures

for iges are preliminary and subject to such correction as may be found necessary tipon

further examination of the returns.

1923 1921
Per cent of
increase^

Number of establishments 97 127 —23.6
Persons engaged 9,933 10,716 — 7.3

Proprietors and films members 29 57

Salaried employees
Wage earners (average number)..

3,496)

6,508)

10,659

Maximum month ..Mar. 7,399 (b)
Minimum month

Per cent of maximum
..Nov. 5,463

73.8

(b)

Salaries and wages $38,425,472 $37,693,351 1.9

Salaries 21,824,319 (b)
Wages 16,601,153 (b)

Cost of materials 30,656,770 31,190,160 — 1.7

Output, total value
Motion pictures:

86,418,170 77,397,381 —11.7

Theatrical 82,719,470 (c)

Educational 1,076,473 (c)

Advertising 931,664 (c)

Other 1,670,509 (c)
All other products 20,054 (c)

Value added“ 55,761,400 46,207,221 20.7
minus sign C— ) denotes decrease. Per cent not computed where base is less than 100.

(b) No comparable data.

(c) Not reported separately.
“Value of output less cost of materials.
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New Jersey Honors Betty Bronson
{Special to Exhibitors Herald)

TRENTON, N. /., January 13.—When Betty Bronson hopped down from
the train in the Pennsylvania Railroad station today she was received with all

the veneration worthy of a Caesar—for the little “Peter Pan" girl had come
home. Bringing honor and glory with her she returned as a conqueror to the
place she loves best to be received by Governor Silzer, Mayor Donelly, John
E. Gill, head of Rider College, C. Edward Murray, quarter-master general
of New Jersey, and many celebrities pnd potentates. Then there was a band.

On her program for the day was a banquet in the evening in her honor
where the toastmaster would be James Kearney, managing editor of the
Trenton Times and former adviser of President Wilson.

Her train will take her back to the Coast tomorrow to the Lasky studio
where she will begin work on a new picture to be directed by James Cruze.

Stars Migrating East for Big
TOGO Social Event

Curtain to Be Drawn on Fete in Wee Sma’ Hours of the Morning,

So If You’re a Nighthawk You May Attend
{Special to Exhibitors Herald)

New YORK, January 13.—This is the week. Saturday night is the

time. And the Gold Room at the Astor is the place. All of which
means that the fifth annual supper and ball of the Theatre Owners’

Chamber of Commerce, generally recognized as one of the biggest, if not
the biggest, social event of the film world, will be a matter of history some
time next Sunday morning.

HILE recognized for several years as
’ ’ a classic, the committee, headed by
William Brandt, is confidently expecting to

make next Saturday night even exceed in

brilliance and entertainment anything that

has gone before.

Practically every star in the East will be
present. Amongst those who have accepted
invitations are : Richard Barthlemess, Bar-
bara La Marr, Colleen Moore, Corinne
Griffith, Ben Lyon, Milton Sills, Doris Ken-
yon, Lillian Gish, George Hackathorne,
Wallace Beery, Johnny Hines, Lillian Rich,

Bebe Daniels, Carol Dempster, Hope
Hampton, Johnny Walker, Dagmar God-
owsky, Richard Dix, Larry Semon, Lila

Lee.
* * *

A delegation of stars has left Hollywood
for the purpose of attending the ball,

amongst whom are Gladys Brockwell, Ho-
bart Bosworth, Viola Dana and Marie
Prevost.
Among the prominent film people and

companies which have already made reser-

vations for boxes are

:

Carl Laemmle, president. Universal Pic-
tures Corporation; William Fox, president.

Fox Film Corporation
; Marcus Loew, pres-

ident, Metro-Goldwyn
; Adolph Zukor,

president. Famous Players-Lasl^ Corpora-
tion; Samuel Zierler, president. Common-
wealth Film Corporation; Hiram Abrams,
president of United Artists Corporation

;

Herbert R. Ebenstein, president, Herbert
R. Ebenstein Company; Harry Berman,
Film Booking Offices

; J. S. Woody, Associ-
ated E.xhibitors

;
Richard A. Rowland, As-

sociated First National; Exhibitors
Herald; Motion Picture News; Film
Daily; Morning Telegraph.

* * *

The official orchestra for the occasion
will be the Vincent Lopez Club Orchestra
of twenty and his Pennsylvania Orchestra
combined for the purpose of giving the

finest music obtainable under the direction

of Lopez himself. During the evening,
practically every orchestra on Broadway
will drop in and render dance numbers as
a compliment to the theatre owners.
Throughout the whole evening while fes-

tivities are taking place, a motion picture

camera will carefully record everything
that is happening. About 3 a. m., the

next morning, the completed motion pic-

ture will be shown to those present. This
will constitute one of the speediest re-

leases of film known.

Fiddes Loses Award
In Court of Appeals

(Special to Exhibitors Herald.)

OTTAWA, Ont., Jan. 13. — John T.

Fiddes, manager of the Capitol theatre,

Winnipeg, Manitoba, for a short period,

has received word that his judgment
won in the trial court some time ago
has been reversed against him. After
being released from service while under
contract for the Famous Players Cana-
dian Corporation, as alleged, Fiddes
brought suit for wrongful dismissal from
service. The court awarded him $1,900
damages; while the defendant carried

the case on to the Court of Appeals.
Since his departure from the manage-

ment of the theatre he has been provid-
ing the vocal program for the Province
theatre. He plans for the future to open
a film exchange under the auspices of

the Catholic Art Filming Company.

Valentino to Give Prize
for Best Screen Work
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 13.—Competition
among motion picture actors and actresses

is expected to be increased somewhat by
the announcement that a prize is offered

by Rudolph Valentino for the person who
gives the best performance of the year.

The award will consist of an inscribed

gold medal. Excepting Mr. Valentino all

players of the screen are eligible. The
decision will be made by leading newspa-
per critics, fan magazines and trade papers.

Showman and Family to

Spend Winter in Florida
Mr. and Mrs. Herman Schoenstadt, and

daughter, Mrs. Louis Lindenthal, of the

Hotel Windermere East, have left for an
extended trip through Florida. They will

be away three months.

October Film Export
Hits High Mark, U, S,

Bureau Report Shows
(Washington Bureau, Exhibitors Herald)

WASHINGTON, D. C, Jan. 13.—Mo-
tion picture exports in October again
reached a high level, according to a report
compiled by the Bureau of Foreign and
Domestic Commerce, with shipments total-

ing approximately $750,000 in value. The
exports for the month included 18,971,602
feet of positives, with a value of $609,279;
6,128,427 feet of raw stock, valued at

$118,298, and 710,018 feet of negatives,
worth $127,991.

The figures show that England during
the month imported 3,650,814 feet of posi-

tive film, valued at $117,810, and 377,608
feet of negatives, worth $92,049, these being
the largest exports in those respective
classes, together with 620,256 feet of raw
stock, with a value of $17,172. Canada
imported 2,073,440 feet of positives, valued
at $77,819; Argentina, 1,257,706 feet, valued
at $49,135, and France, 1,542,314 feet,

valued at $34,636.

Exports to Germany during the month
included 85,827 feet of negatives, worth
$11,531, and 597,821 feet of positives, worth
$18,906.

M.P.T.O, Votes Approval
of Arbitration Board

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 13.—Evi-
dence that the work of the arbitration
board is meeting with the hearty ap-
proval of exhibitors is contained in a
resolution of thanks voted the Milwau-
kee board by the Milwaukee branch of
the M. P. T. O.
“Members of our organization realize

that the work of the arbitration board
is effecting an enormous saving to exhi-
bitors and exchange men alike and is

doing a great deal to maintain a
friendly spirit between the two branches
of the industry,” declared A. L. Guten-
berg, president of the Milwaukee branch
in explaining why the resolution was
passed.

Regal Company Seeks
Pro-Dis-Co Pictures

(Special to Exhibitors Herald)

OTTAWA, Ont, Jan. 13.—An attempt
is being made, it is believed by Regal Films,
Ltd., of Toronto, to acquire the Canadian
distribution of Producers Distributing Cor-
poration, according to a late announcement.
It is rumored that Joseph Plowright, Cana-
dian general manager of Producers Dis-
tributing Corporation, will go with the
Regal company.
Regal is affiliated with Famous Players

Canadian Corporation, and now controls

Metro, Worner Brothers, Goldwyn, Pathe,
Betty Balfour, and other pictures in

Canada.

Walsh Will Preside
Over Film Organization

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Jan. 13.—
The San Francisco Film Board of Trade
recently elected new officers for the en-

suing year. Morgan A. Walsh, of George
A. Oppenheimer, Inc., was elected presi-

dent; W. W. Kofeldt, manager of Pathe,

vice president; H. J. Sheehan, manager of

Fox, honorary secretary, and Milton A.
Nathan re-elected for attorney and execu-
tive secretary. Sidney J. Goldman, retir-

ing president, received a beautiful leather

traveling bag as a token of appreciation

for his services.
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England Exceeds All
Other Countries in

Importing U, S, Films
(Special to Exhibitors Herald)

WASHINGTON, D. C, Jan. 13.—Mo-
tion picture film valued at more than
$450,000 was exported from the United
States into the British Empire during
November, Department of Commerce
figures indicate. This was more than
half the total film exports of $755,154
recorded for the month. Our November
exports of film included 3,834,030 feet of

unexposed, valued at $76,343 ;
10,421,123

feet of positives, valued at $532,772, and
663,757 feet of negative film, worth
$146,039.
How important a part is played in our

export business in this industry by the

British Empire can be seen by the ship-

ments to England and the various do-
minions and possessions.
England, during November, imported film to

the value of $261,980, including 2,492,298 feet of

positive and 506,134 feet of negative, being the

best market for those classes; Canada’s imports
totaled $95,355, and included 1,783,062 feet of

positives; Newfoundland and Labrador imported
positives to the value of $1,682; Bermuda, $4,119;
Barbadoes, $6,075; Jamaica, $1,327; Trinidad and
Tobago, $2,393; other British West Indies, $1,040;
British Guina, $100; British India, $6,869; Straits

Settlements, $6,480; Australia, $54,882; New Zea-
land, $14,441, and British South Africa, $15,324.

Seegert Selects Aides
for National Meeting
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 13.—Work
in preparation for the national conven-
tion of motion picture men has begun
in earnest in Milwaukee with the ap-
pointment of committees by Fred See-
gert, president of the M. P. T. O. of
Wisconsin.
George Fischer, of the Milwaukee

theater, has been named chairman of

the arrangements committee. Heading
the entertainment committee is E. W.
Van Norman, of the Parkway, while
directing the finance committee is Ernie
Langemack, of the Colonial. All com-
mittee chairmen are from Milwaukee, it

being contended that greater efficiency

could be obtained by local appointments
than by distributing them over the state.

Hal Modes to Preside
Over F. /. L. M, Club

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—At the annual

meeting of the F. I. L. M. Club of Greater
New York last week Hal Hodes of the

Educational New York exchange, was
elected president to succeed Joseph Unger
of Paramount. Joseph Vegesser of the

New Jersey First National office, was
elected vice president, succeeding Philip

Raynor of Pathe.
A dinner will be given to the retiring

officials at the Astor on January 3.

St. Louis Exhibitor
Is Kidnapped, Robbed

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 13.—St. Louis is

holding its own (in fact, it is almost
establishing a record) in the matter of
theatre robberies. The latest victim is

Spiros Cardas, Grand Central theatre.
Cardas was kidnapped on his way home
from the theatre, forced to return to the
house and open the safe from which
bandits took $6,500.
This was the first time in several

weeks that the exhibitor had not had
police protection.

U. S. May Establish Branch
to Protect Film Exporters

Secretary Hoover Favors Proposal by Hays—Division Will Be
Created if Congress Votes Appropriation—Fund of

$15,000 Required for First Year

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., January 13.—As a result of the recent visit of Will

H. Hays to Washington, in the course of which he conferred with Secretary

of Commerce Hoover regarding the need in the latter’s department of a sep-

arate division for the assistance of the American motion picture industry, it is

understood that consideration is being given to the establishment, after July 1,

of a motion picture section, to be a part of the specialties division of the bureau
of foreign and domestic commerce.

Lack of Funds Makes Creation of Division Uncertain

Creation of the new section, which would be supervised by a man with
experience in the industry, is contingent upon the provision of the necessary
funds by congress. The annual appropriation bill of the department is now
being prepared by the house committee on appropriations. The budget esti-

mates for commodity divisions provide an increase of about $20,000 over the

fund now available, but it is believed that the department planned to use this

increase, if granted by congress, in another way, the proposal for the motion
picture section coming after the budget estimates had been prepared.

Whether representations have been made
to the appropriations committee seeking a
further increase to care for this work,
could not be learned, as the deliberations of
the committee are kept secret until the
bill is brought before the house of repre-
sentatives. The cost of such a section, it

is believed, would be in the neighborhood
of $15,000 for the first year.

Would Aid Exportation
Need for the proposed motion picture

division arises through the inability of
American producers and exporters now to
get prompt information as to foreign con-
ditions. Many reports on pictures are sub-
mitted to Washington by the department’s
foreign representatives, but the pressure of
work in the specialties division makes it

impossible for these reports to secure the
attention to which they are entitled.

The new division would devote itself

to keeping in touch with foreign markets
and passing along to American film in-

terests the opportunities for increased busi-
ness which arise from time to time. It

would also care for their interests abroad,
and, probably the most important phase of
its work, would keep a close watch upon
proposals in various foreign countries to
erect barriers against imports of films.

Europe Considers Restrictions
Several European countries which now

are good markets for American films, ac-
cording to reports to the department,
within recent months have given consider-
ation to the creation of import restrictions.
This step has been urged by native produc-

Cross-Words for

Picture Fans
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Cross-
word puzzles have entered the
motion picture industry. They will

make their first appearance in a
series of novelty reels released by
Educational Film exchanges. They
are to be known as “Judge’s Cross
Word Puzzles” and will be pro-
duced by the Crossword Film
company in collaboration with
Judge, the periodical of humor.
The nature of it is an animated
and titled set of cartoons from the
pen of John C. Terry.

ers, who find it impossible to sell their

films for exhibition in the United States

and who are unable to compete, very fre-

quently, with the better-made American
films which are shown in their markets.
The prohibition or restriction of im-

ports of our films, therefore, would serve
the double purpose of retaliation for failure

of our markets to use native pictures and
also to assist the native producers. The
most recent reports of proposed action of
this nature have been received from Ger-
many and France, where domestic pro-
ducers are declared to be dissatisfied with
the film situation in their countries.

New Review Policy Is

Adopted in Atlanta by
Anna Aiken Patterson

Expressing an unwillingness to “jeopard-
ize the interests of producer, distributor or
exhibitor by attempting to do the impos-
sible,” Anna Aiken Patterson, in the cur-

rent issue of Weekly Film Review of which
she is editor and publisher, announces the

discontinuance of the review system which
has been in vogue throughout the days of

trade journalism.
The Southern editor will no longer at-

tempt to “foretell the reaction of various
audiences to a given picture.” Instead,

she will “cover pictures from the angle
of actual presentation in the theatre.”

Mrs. Patterson states that her determin-
ation to eliminate the “cold pre-view from
the projection room” was reached after

mature deliberation and consultation with
many exhibitors. The Review is the only
trade paper other than the Herald to take

this step.

Lead in Contest Held
by Moore and Lloyd
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Colleen Moore
and Harold Lloyd are leading the field in

the popularity contest being conducted by
the Movie News of Fairmont, W. Va. Mil-

ton Sills is but a few votes behind Lloyd.

Norma Talmadge has fallen back to third

place among the feminine stars, while
Richard Barthelmess, Barbara La Marr
and Corinne Griffith hold up well to the

front.
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Rathe Uses Radio Nationally
to Publicize News Reel

Talks W ill Be Broadcast from Ten Stations Throughout Country—

•

Said to Be First Company to Adopt Plan

(Special to Exhibitors Herald)

New YORK, January 13.—Through an arrangement put into opera-
tion last Thursday, Pathe News is broadcasting radio talks from ten

of the principal stations of the country in connection with its semi-
weekly news reel services to exhibitors. Interesting radio talks based on
the current releases and human interest phases of the news reel service

will be sent out over the air to radio listeners in all parts of the country.

The ten stations already definitely tied

up are WEEI at Boston, WHK of

Cleveland, WHO at Des Moines, WCK at

St. Louis, WLW of Cincinnati, WKY at

Oklahoma City, WCBE at New Orleans,

KFRC of San Francisco, KFOA at Seattle,

and WCAY at Milwaukee.
This line up, in view of the tremendous

scope of even the average broadcast station,

already assures the dissemination of the

message of Pathe New'S to every city, town,
and village of the United States. The
additional stations to take part in the

national broadcast system w'ill be an-
nounced as soon as arrangements are def-

initely closed.

The first of these radio talks was broad-
cast by Station WLW last Thursday, when
Pathe News No. 4 furnished the basis.

WCK of St. Louis broadcast the first of

its Pathe News talks last Saturday. The
other stations already lined up wdll follow
wdth their initial talks during the latter

part of this week. The details of the

schedule are being worked out in conjunc-
tion with the radio stations as fast as

possible.
^ ^

This is said to mark the first time that

a motion picture enterprise has attempted
to use the radio nationally as a medium of
exhibitors service, and the experiment is

being followed closely by those interested

in the relations between the motion picture

theatre and the radio industry. L’nder the

Pathe News’ system of broadcasting, it is

planned to direct the attention of the radio
listeners to the current news reel program
being actually shown at the theatres and
thus encourage wider and more frequent
attendance at the theatres themselves. A
feature of the plan is that the small town
and neighborhood house will share in the

publicity benefit to be deri\ ed as much as

the first run theatre.

The radio talk to be broadcast twice a

week will not be a dry resume of the news
reel’s contents, but an interesting descrip-
tion of the edition’s highlights and the
story of the actual experiences of the cam-
eramen in securing the shots.

^ ^ ^

Probably no modern profession is beset
with as many hazards and thrilling ad\ en-

tures as that of the knights errant of the

screen who day after day face danger and
even instant death to procure closeups of
interesting news events. Amid the smoke
and flame of some great conflagration, on
the shell-stricken battlefield, in the midst of
riot while shot and knife play havoc, on the

edge of a belching crater or waist-deep in

the swirling waters of a disastrous flood,

the news reel cameraman takes his stand
risking life and limb “to write his news
story with the camera lens.”

It is the purpose of those responsible for

the Pathe News broadcasts to inject into

these radio talks such personal narratives

as will convey to the “listeners in” some
of the adventures and strange experiences
that befall the news reel cameramen in

their round of duties. It is felt that such
talks built up around the highlights of the

current Pathe News issues will add an in-

teresting and diverting unit to the broad-
cast programs and at the same time prove
invaluable in centering the interest of the

millions of radio fans in the local theatres

presentiiiE the Pathe News reels.

Mountan Closes With
Gelabert for Product
of Richmount Pictures

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—As a fitting con-
clusion of the highly successful year David

J. Alountan, president of Richmount Pic-

tures, Inc., announces the closing of a deal

entailing 100 pictures, two serials and
twelve comedies to Pedro Gelabert for

Porto Rico, Santo Domingo, Haiti and
Venezuela. This deal gives to Gelabert
practically the entire output of Richmount’s
pictures for the next tw'elve months, includ-

ing all productions to be produced by Ray-
art Pictures

;
six pictures to be produced by

Gerson Pictures starring Richard Holt

;

thirty subjects to be distributed by Clifford

S. Elfelt Productions; “Broken Hearts of

Broadway”, “Three o’Clock in the Morn-
ing”, “Restless Wives”, “Youth for Sale”,

“Lend Me Your Husband”; three subjects

starring Ora Carew and six semi-Westerns
starring J. B. Warner.
Other important sales are the Rayart spe-

cial, “For Another Woman”, for the United
Kingdom and the first Reed Howe special,

“Lightning Romance”, and “Youth for
Sale”, for the United Kingdom.
Mr. Mountan states that the foreign con-

ditions are in a very healthy state and is

especially delighted wdth the greater inter-

est being shown in England, which has been
more or less dormant for the past seven or

eight months.

Low Water Mark Cited
Cause for Low Profits

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—Low water in

several rivers in New York state is playing
havoc these days with motion picture the-

atres in villages located along their banks.

In Greenwich, the Battenkill is very low at

the present time, with the result that the

paper mills and shirt shops are running
only on part time. Business at the Star
theatre, run by Dennis Regan, has slumped
accordingly.

In the neighborhood village of Schuyler-
ville a big wall paper plant burned to the

ground last w'eek with the result that busi-

ness at the Broadway theatre run by Mr.
and Airs. A. E. Milligan, took a drop.

Fradkin to Direct Orchestra
NEW YORK.—Fredric Fradkin, widely known

exponent of the violin, has accepted the appoint-
ment to the directorship of music at the Picca-
dilly theatre where he will conduct the orchestra
and assume full charge of the musical programs.

Figures of Newsreel
Really Staggering
A salesman's lot is filled with grief,

*Tis rent with many things;
With ships and ‘Shots'* and six-months-reels
And figures tied in rings.

NEW YORK, Jan. 13.—When
R. V. Anderson, sales manager,
came into the International News-
reel office with this report, he
bore scribbled pencil marks on a
laundered collar, mutiplication
tables on linen cuffs, a shirt front
littered with additions and sub-
tractions. Not cross word puzzles
but cross balance columns had
caused his frenzy. He mumbled
statistics. Among his exhausted
phrases this much was caught:

“Positive film used in News-
reels in 1924 totalled 21 ,689,210

feet—enough to stretch from New
York to Paris and reach sixty-two
miles on the return. It would
keep one projection machine busy
six months at twenty-four hours
a day if run continuously.
“For each 1,000 feet of him used

it was necessary to screen be-

tween 5,000 and 18,000 feet for the

best.

“The reels which held the posi-

tives, if placed flat on top of one

another, would extend three-fifths

of a mile into the air, a length

greater than the Leviathan.”

Connolly*s Commission
Gratifies Many Friends

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—All the film in-

dustry and likewise all the newspaper fra-

ternity was greatly interested in the news

out of Washing-
ton last week to

the effect that
Jack Connolly had
been commission-
ed a major in the

Officers Reserve
Corps. It is un-

necessary to tell

anyone of the in-

dustry that Con-
nolly is Will. H.
Hays’ representa-

tive in Washing-
ton, as well as one
of the most popu-

lar young men in

the capital. Con-
nolly was a Boston newspaper man before

going to W’ashington. Hence the felicita-

tions from the newspaper fraternity.

Several years before the beginning of

the war, Connolly resigned an important

editorial position on the Boston Herald to

go to Washington as secretary to Con-
gressman Carter, of Massachusetts. There
his pleasing personality and good-fellow-

ship won for him many friends and put

him in a position of influence seldom the

lot of a young man.
He volunteered as a buck pri\ate during

the war and served with distinction in

France.

Hines to Begin New Film
(Special to Exhibitors Herald)

MIAMI, FLA., Jan. 13.—Johnny Hines
and his company have arrived here to make
scenes for his new picture, “The Cracker-

jack.” Hines was accompanied by C. C.

Burr, managing director of Eiast Coast
Films, Inc., Sigrid Holmquist, leading wom-
an, Vinda Case, J. Barney Sherry, Bradley
Barker, Horace Haines, Henr\- W’est.
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Kills Self

Alexander Beyfuss
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Alexander Bey-
fuss, producer and company executive, end-

ed his life last Thursday morning by shoot-

ing himself in the temple while standing in

front of a mirror in his room at the Hotel
Shelton. His body, fully dressed, was
found by a maid, and beside it lay a revolv-

er. He had been dead about two hours

when found, according to a physician.

Beyfuss was in newspaper and advertis-

ing work in San Francisco up to the time

he entered the film business about ten years

ago. His first connection was with the

California A'fotion Picture Company which
produced a number of Bret Harte stories.

Later he joined Selznick and still later

joined the original Roberson-Cole Com-
pany, which is now the Film Booking Offi-

ces, and became its general manager.
Leaving Robertson-Cole about four years

ago Beyfuss and others, organized Excep-
tional Pictures which lasted but a short

time. His last venture in the picture busi-

ness was with Christy Cabanne which came
to an end with entanglements in the courts

of St. Louis.

At the time of his death he was interested

in the exploitation of a hand cream which
is said to have been prosperous. So far as

known Beyfuss had no relatives other than
a sister living in Schenectady.

Griffith Sells Studio
Property for $700,000

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Having sold his

studios and 32 acre estate at Mamaroneck,
D. W. Griffith, motion picture producer,
plans to relinquish possession of the place
at the completion of his next picture June 1.

The sale was made for $700,000 to E. W.
Hammons, president of Educational Films,
of New Rochelle, who plans to convert the
property into a residential district.

F. B. O. Man Returns After Leave
NEW YORK.—A1 Boasberg, of the F. B. O.

sales promotion department, returned after a
three months* leave of absence, Boasberg has
been with Film Booking Offices since the incep-
tion of the company three years ago.

SmithWould End Regulation;
Blue Noses Win in Missouri

Indiana Theatre Owners Will Have Sunday Closing Fight on
Their Hands—National League Watching Closely

Legislative Activities in Various States

Governor A1 Smith of New York wants censorship repealed. Springfield,

IMo., exhibitors wanted Sunday show's, but didn’t get them. Indiana theatre

owners are facing a stiff blue law fight. And, the Motion Picture Theati'e

Owners of America announces that it is w'atching carefully all legislative

activities in the various states.

Those are just a few of the things for exhibitors of the country to think

about at this time.

This is the time of the year for the reformers to break through their

shells and get particularly active. From the many reports received, it appears

that there will be few states overlooked. There will be censorship legislation,

blue law legislation, and in some territories tax legislation.

Late reports on the situation follow

:

Repeal Bill Being
Drafted in New York

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—The censor-

ship question again looms strong in New
York State with the absolute certainty that

a bill will be introduced shortly having the

backing of both the Hays organization and
the New York State body, calling for the

repeal of censorship. The bill is now being-

drafted. It is believed that with the Hays
organization behind the bill, further prog-
ress will be made than a year ago.

Just who will introduce the bill in the

legislature has not been settled. It is gen-
cnally understood, however, that it will be

introduced as a non-partisan measure and
as such will seek the support of both Re-
publicans and Democrats, despite the fact

that Governor Alfred E. Smith, in his an-
nual message to the legislature, committed
himself as being in favor of the repeal.

In the menatime. Governor Smith prob-
ably will not name anyone to succeed Mrs.
Helen M. Hosmer, whose term expired on
December 31, to the censorship board.

In asking for the abolition of censor-
ship, Governor Smith said

;

“Nothing is more abhorrent to the Amer-
ican idea of freedom and liberty than gov-
ernmental censorship. It is not in keeping
with our ideas of freedom of worship, or
freedom of speech or freedom of the press.

“A few years ago there was a mad
scramble to censor everything. ... In 1923

there was an awakening in the public mind
demanding a return to the old ideas of
government which would not countenance
any policy of the state to condemn any
person before the fact, and censorship of
our public school teachers and of our pri-

vate schools was removed from the

statutes.

“But there still remains the motion pic-

ture commission. It should be abolished
for all of the above reasons and for the

further reason that it is useless and to my
wav of thinking is simply using up the

money of the people of this state and giv-

ing them no return whatever for it”

Fail to Lift Lid
in Springfield

(Special to Exhibitors Herald)

SPRINGFIELD, MO., Jan. 13.—
Springfield, a town of 50,000, will remain
under the yoke of “blue” Sundays for

another year, at least. At a special elec-

tion on Sunday closing the vote against
Sunday shows was 5,074 against 3,600.

The Sunday “lid” has been on here since
1921.

Vastly different from the election of

1921, in which the exhibitors waged a

hot campaign, the battle this year was

between the merchants and the church
element. The vote was one of the light-

est in the history of the town, there
being 30,000 registered voters. As there
was much adverse sentiment created
against exhibitors on the part of the
church element in the last election, the-

atre owners decided to remain on the
sidelines and watch the fight. The clos-

ing of theatres on Sundays practically

had nullified business conditions on the
Sabbath, so the exhibitors concluded
that it was the merchants’ fight.

That the merchants failed to wage an
effective campaign is self-evident by the
outcome of the election.

Fear Defeat
Will Hurt State

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 13.—The de-
feat of the proposition to permit motion
picture houses to open on Sundays at

the hands of the voters of Springfield,

has had a disheartening effect on the the-

atre owners of Missouri.

Coming as it did on the eve of the con-
vening of the state legislature at Jeffer-

son City the action of Springfield may
have far reaching and disastrous effects

in the legislative halls. There is no
denying that the exhibitors would feel

much better had the verdict of the
Springfield voters been the other way.

Rigid Restrictions

Will Be Sought
(special to Exhibitors Herald)

INDIANAPOLIS, IND., Jan. 13.—
More rigid restrictions on Sunday mo-
•^ion picture shows and theatrical per-
formances will be asked of the next leg-

islature by E. W. Payne, Bloomington,
Ind., who says that the proposed meas-
ure will not be of a radical nature, but
will tend to raise the standard of motion
pictures and theatrical performances.

It is understood the bill will contain
some sort of censorship provision and
at the same time provide for the regula-
tion of Sunday shows. D. C. Stephen-
son, former grand dragon of Indiana for

the Ku Klux Klan, has been asked to

lead the forces that will support the bill.

Governor-elect, Ed Jackson, was nom-
inated on a Ku Klux Klan ticket.

Payne said while here: “Inasmuch as

the motion picture theatre is a source of

education and perhaps one of the most
potent factors in forming the moral con-
cept of the youth of the country, it is

important that all public exhibits be kept
under strict supervision of the state.

We have been too prone to ignore the
(Continued on Page 32)
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B. P. SCHULBERG is bringing outstanding players to the screen in productions for the state right market. Among the

players just signed are, left to right: Anita Stewart, Alice Joyce, Bert Lytell, Ethel Clayton and Mae Busch. Miss
Clayton is returning to the screen in “The Mansion of Aching Hearts.” Others of these players will appear in "The
Boomerang,” “The TriHers” and “White Man.”

174,000,000 Feet of Film Are
Exported in Nine Months

Less Than Twelve Countries Not Showing American Product, States

Report Made by Chamber of Commerce
{IVashington Bureau of E.vhibitors Herald)

WASHINGTON, D. C. January 13.—One hundred seventy-four million

feet (just think that over) of film, were exported by American
motion picture companies during the first nine months in 1924,

according to a report just issued by the foreign commerce department of

the Chamber of Commerce of the United States.

T hat 34,000 miles of film went into

practically every country in the world,

there being less than twelve countries of
minor importance not listed as customers
to whom America exported direct ship-

ments of film during the period under
survey.
The department report continues

:

“Wherever American films are shown—

-

from Norway to South Africa, from Por-
tugal to Japan—American-made motion
picture machines are found.
“During the first nine months of 1924

government statistics show that we export-

ed $6,545,000 worth of motion picture films

—174,000,000 feet. About three-fourths of

this amount was in exposed films—nega-
tives as well as positives—128,000,000 feet,

valued at $5,526,000. The quantity is over

17 per cent greater than the 109,000,000 feet

exported a year ago.
* * *

“The 6,000,000 feet of negatives were
valued at $1,070,000, while the 122,000,000

feet of positives were worth $4,456,000.

“Our best markets for the negatives were
England, France, Italy, Mexico, Germany
and Argentina, while our best customers
for the positives, ready to be exhibited,

were Canada, Australia, England, Argen-
tina, Brazil, japan, Mexico, Cuba, France,
New Zealand, Denmark, British South
Africa, India, Chile, the Philippines, Swe-
den and Spain. Some of the out-of-the-

way places buying American films included

Esthonia, Latvia, Hejaz, Siam, Abyssinia,
British Eiast Africa, Portuguese East
Africa, South Sea Isles, Sumatra, Java
and Madura.
“During the nine months of 1924 we ex-

ported 795 motion picture machines, valued
at $299,581, an average price per machine
of $377.

“The statistics for the same period of

1923 show that 945 machines, valued at

$189,198, the average price being $200. Al-
though we exported 150 fewer machines in

1924, a decline in quantity of 16 per cent
below 1923, yet the value in 1924 was $110,-

383 higher, a gain in value of 58 per cent.

“Imports of motion picture films in 1924
were mostly of unexposed films, with ex-

posed negatives next in value and exposed
positives third. We imported during the

first nine months of 1924, 182,000,000 linear

feet of sensitized, unexposed motion-pic-
ture films, valued at $2,214,000, larger in

both quantity and value than the imports
for the entire year 1923. Nearly all these
films were supplied by France and Ger-
many.

* J|c

“Imports of negatives totaled 1,800,000

linear feet, valued at $353,000, for the nine
months of 1924, as compared with 1,700,000

feet, valued at $585,000 for the same part

of 1923, a 5 per cent gain in quantity, but

40 per cent lower in value. Imports of posi-

tives amounted to 3,200,000 linear feet,

valued at $175,000, for the three quarters
of 1924—44 per cent lower in quantity and
40 per cent lower in value than the 5,800,-

000 feet, valued at $253,000 imported dur-
ing the same period of 1923.

“The chief suppliers of negatives were
Italy, France, England, Canada, Germany,
Japan, Sweden, Australia and Panama,
while the positives came from France,
England, Japan, Canada, Italy and Ger-
many.”

Blue Noses Win Censor
Struggle in Missouri
^Concluded from Page 31)

rising tide of propaganda which is being
spread through the agency of the mov-
ing picture.”

O’Toole Confers
at Harrisburg

(special to Exhibitors Herald)

NEW YORK, Jan. 13.—Congressional
and legislative activities are being care-
fully watched by the officials of the Mo-
tion Picture Theatre Owners of America.
With the congressional session on and
the legislatures in thirty-two states

meeting, the task ahead is a great one,

but with the assistance and co-operation
of the theatre owners in the different

states and in Washington, D. C., the
ground is being well covered, and

nothing of interest or concern to the
theatre owners is being neglected.
National President M. J. O’Toole

spent a good portion of the past week
in Harrisburg, where the Pennsylvania
legislature is in session. This legisla-

tive body was organized on Tuesday,
January 6, and Mr. O’Toole conferred
with Governor Pinchot and all of the
other administrative and legislative lead-

ers there.

He expressed the belief that there

might be some bills introduced, as is

customary at most of the legislative ses-

sions, which would be against the inter

ests of the motion picture industry, yet

the feeling at Harrisburg toward the

theatre owners was of such a friendly

nature in an official way because of the

vast amount of public service work be-

ing done by the theatres of that state,

that in all probability, not much difficulty

would be encountered in having this

kind of legislation set aside.

Sydney S. Cohen, chairman of the

administrative committee, and President

O’Toole are co-operating actively with
theatre owners everywhere in this work
and paying particular attention to the

music tax and other matters developing

at Washington.

Costs of Production
on Basis of Census
(Concluded from Page 27)

able data is given for 1921, nor are any
figures given to show the number of actors

engaged as compared with other employes.

The amount paid for salaries in 1923 was
$21,824,319, and for wages $16,601,153, a

total of $38,425,472, or 1.9 per cent more
than in 1921, when such payments amounted
to $37,693,351. The cost of materials was
$30,656,770 in 1923, against $31,190,160 in

1921, a reduction of 1.7 per cent. The
value added (the value of output less cost

of materials) was $55,761,400, against

$46,207,221, an increase of 20.7 per cent.

The above figures, it is explained by the

census bureau, represent the cost of pro-

duction of motion pictures from start to

finish, but do not cover distribution nor

projection in theatres.

9

Technicolor Men Plan
Expansion of Program

(Special to Exhibitors Herald)

HOLLYWOOD, CAL. Jan. 13.—C. A.

Willat, vice-president of Technicolor and
manager of the local plant left yesterday,

according to a telegram received, to join

a conference of Boston and New York
executives at New York regarding the

program for 1925. Plans are under way
for handling several new productions

which will be photographed entirely in

color, it is said.
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Fair Music Tax Contract to
Effect Big Saving in Kansas

Believe Agreement with American Society Is First of Its Kind
in the United States—Nonmembers Also to

Benefit—Wait for Ratification

(Specml to Exhibitors Herald)

KANSAS CITY, MO., Jan. 13.—The first contract of its kind in the

United States, between the American Society of Composers, Authors and
Publishers and an exhibitor organization, has been ratified by the music society

and now awaits approval of the exhibitor members of the M. P. T. O. of
Kansas and Missouri. The revision of a schedule of tax rates was completed
at a meeting Tuesday night at M. P. T. O. Kansas and Missouri headquarters
between William Wallace, music tax representative, and exhibitor officials.

The drawing of the schedule, which is subject to change, completed months of
work. It now will be submitted to exhibitors, copies and bulletin information
to be forwarded to each exhibitor in Kansas and Missouri.

Contract Provides for 20 Per Cent Reduction
The contract is different from any other in the country, according to

Wallace, in that a special provision of a 20 per cent reduction from the scale

is made to members of the exhibitor organization. As the schedule applies to

all exhibitors, whether they are members of the association or not, it will mean
a saving, according to C. E. Cook, business manager of the exhibitor body,
of from 20 to 45 per cent to non-members of the association, while members
of the M. P. T. O. K. and M. will benefit by an additional 20 per cent saving
over non-members.

50 Houses Will

Be Erected Soon
by Western Firm
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Jan. 13.—

A

chain of fifty new theatres will be built in

this state by a company capitalized at

$5,500,000, according to a program made
public this week. It will be known as Na-
tional Theatres of California, headed by
A. H. Emenhiser, president of Pacific

Southwest Theatres and National Theatre
Company.
Many of the new theatres will be located

in small cities.

Plans already made point to the absorp-

tion of National Theatres Company which
is capitalized for $500,000. But stock for

neither company will be placed on the mar-
ket until later.

Other executives of the new organization

are Don P. Lawhead, R. M. Emenhiser,
Russell Rogers, Paul R. Crary, D. F. Alex-
son, Thomas J. DeVaughn, A. W. Elling-

ton, D. A. Wilkins, J. W. Rice, and H. W.
Mansfield. Many are officers of the Pacific

Southwest Theatre company.

Syndicate Pays
$375,000 for House *

SAN FRANCISCO, CAL., Jan. 13.—
More than $375,000 was involved in a

transaction here this week for the purchase
of the Wigwam theatre, built in 1913, by a
syndicate consisting of the Golden State
Theatre and Realty Corporation, in asso-

ciation with Maurice Klein, Harry Sack,
William S. Godfrey Jr. and John S. Meyer.
The announcement was made by Joseph
Bauer, president of the Wigwam Amuse-
ment company and founder of the theatre.

An *Over-production^
of Good Pictures Is

Impossible, Says Lee
“There is never an ‘over-production’ of

pictures,” declared Arthur A. Lee, presi-

dent of Lee-Bradford Corporation, in an
interview last

week, “if,” he
added, “those pic-

tures are good
ones. They are
always in de-
mand.”
“The only thing

the public is in-

terested in is good
pictures, no matter
from what source,

as long as they are
pleasing. I keep
this constantly in

mind. I always
base my plan on Arthur a. L.e
one principle
which is not ‘How many pictures?’ but,

‘How good?”’
Among the pictures he has predicted for

success are “'The Pearl of Love,” “Wolf-
blood” and “Unrestrained Youth.” Of the
latter he said it lends itself to advertising
and publicity in a peculiar manner.

Berman Confers at Coast
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Harry M. Ber-
man, sales manager of Film Booking Of-
fices, left Sunday for Hollywood. He will

spend two or three months at the Coast,
conferring with J. I. Schnitzer, vice-presi-

dent of F. B. O., and B. P. Fineman, pro-
duction managers, on F. B. O.’s product for
1925-26.

Credit for the special provision per-

taining to members of the exhibitor or-
ganization is extended by exhibitor of-
ficials to Wallace and his partner, J. W.
Newell, both of Topeka, Kan. According
to Wallace, who went to New York on
the case, it was a difficult task to obtain
the consent of the national music society
to the contract, due to the liberality of
terms made to exhibitors within the or-

ganization.
The number of seats in a theatre or

the size of a town were not the only
determining factors in deciding the tax
rate. The character, location and vari-

ous other things had an important bear-
ing on the fixing of the rates.

The following is a rough estimate
of the average annual rates in towns
of various sizes

:

Less than 1,000 population—av-

erage $15
1.000 population—average 20
2.000 population—average 35
3.000 population—average 38
5.000 population—average 40
7.000 population—average 42
8.000 population—average 45

10.000 population—average 47
11.000 population—average 50

Foolish
Bigotry
At Birmingham the people may

not attend the cinemas on Sun-
days, but there is apparently no
embargo upon places of worship
submitting film interludes in their
services. For instance, at St. Bar-
tholomew’s Church, where in pre-
cinema days the congregation
averaged about a dozen, there is

nowadays a packed attendance, in-
cluding scores of juveniles, for
whom the church services for-
merly had no attraction. Last
week the congregation witnessed
“The Wandering Jew," which, at
best, may only be regarded as a
semi-religious film. — Kinemato-
graph Weekly.

12.000 population—average 52
13.000 population—average 54
15.000 population—average 57
16.000 population—average 60
18.000 population—average 62
23',000 population—average 64
50.000 population—average 70
70.000 population—average 75

100,000 population—average 80
“There necessarily is a variance in

rates on theatres in towns of the same
size,” said Mr. Cook, “due to the fact

that the circumstances in no two cases
are alike. The schedule, I believe, is a
fair and impartial one, although final

approval, of course, is up to the exhib-
itors.”

Show Patrons They Pay
Low Prices, Says Roth

(Special to Exhibitors Herald)

KANSAS CITY, Mo., Jan. 13.—Jack
Roth, manager of the Liberty theatre,

Kansas City, has drawn a chart, comparing
the cost of various kinds of amusement
such as dancing, baseball, bowling, billiards

and football, with the cost of witnessing a

motion picture show.
**Don*t try to *selV your patrons the idea the

producers are charging you so much for film
that you are forced to charge big admission prices,**

he warns. **You are not getting big admission
prices, compared with the various other forms of
entertainment. When the public realizes how much
it is getting for its money at a motion picture
theatre, compared to the cost of other entertain’
tnent, you have won the battle.**

They Seek a Funny Face
All who feel cursed by a funny face have

an opportunity now to make use of their

peculiar gift. Film Fun magazine offers

$1,000 in gold or a contract in motion pic-

tures to the one whose physiognomy is

most impressive. The search is for a new
comedian. Information may be obtained
from Film Fun, 627 West 43rd street. New
York.

Exchanges to Be Shifted
NEW YORK.—First National Pictures, Inc.,

has arranged to house its New York and New
Jersey exchanges on the same floor at 729 Sev-
enth avenue, on February 1. The New York
exchange has been on the eleventh floor, the
New Jersey office on the tenth floor, with the
accessory department on the sixth floor.
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Here s Bad News for Some of
Our Best Little Orators

Motion Picture Advertisers Stvear Off on After Dinner Speakers—
But Who Will Divulge All That “Naked Truth”?

(Special to Exhibitors Herald)

New YORK, January 13.—In many ways this year’s Naked Truth
dinner, fifth annual function of the Association Motion Picture Ad-
vertisers, Inc., to be held at the Hotel Astor, Saturday, February 7,

will stand out as something decidedly unique in entertainment history.

For one thing, it will be the first speechless banquet in banqueteering
history. For another, it will see the issuance of the first program for which
no advertising has been solicited—

a

advertising men of the film industry.

TN place of speech-making, there will

be feasting and dancing and a pro-
gram of entertainment that will outshine
all past endeavors of the A. M. P. A.
according to A. M. Botsford, president

of the organization.
There will be at least two famous or-

chestras, perhaps Paul Whiteman’s and
Vincent Lopez’, and some “surprise”
features on which the entertainment
committee is now working.
With the tickets limited to 900, as

compared with the l,fX)0 that were sold
for last year’s function, more than 300
have already been sold, and the success
of the coming Naked Truth dinner is

already assured.
Botsford promises that more famous

screen stars and other important persons
of the film industry than have ever be-
fore been assembled for a social function

of any kind will turn out for the coming
event.
The popularity of the Naked Truth

dinner is made evident with the discov-
ery by Botsford of what was described
as a plot on the part of speculators to

corner the market on tickets for the
affair.

As a result of the disclosure Botsford
has taken steps to prevent anyone un-
known or unvouched for to the A. M.
P. A. from gaining admission to the big
annual frolic of the film world. He has
issued instructions to the membership
that no outsiders be permitted to sell

tickets.

“These can be obtained from members
only,” said the A. M. P. A. chief, “and at

$10 apiece. Moreover we intend to stick

to our decision to limit the sale of tick-

ets to nine hundred as against the one
thousand that were sold last year. The
sale of tickets is being supervised by S.

Charles Einfcld, at First National Pic-

tures, 383 Madison avenue, and Tom
Wiley, at 719 Seventh avenue, and tick-

ets can be obtained from either of these

men or from any member of the A. M.
P. A., but from none others.”

Double Sales During
First National Drive
(Special to Exhibitors Herald)

NEW YORK. Tan. 13.—“Phillipson
Month”, the title given the recent sales

drive put on by First National's English

branch, will undoubtedly go down in the

history of that organization as one of the

outstanding features of any sales promo-
tion plan yet conceived by them. Substan-
tial enough proof of this is found in word
to Bruce Johnson, manager of the foreign

department

;

“The Phillipson Drive in England has
been completed and the total business

signed up in six weeks during which this

drive was in effect amounted to 115,488

pounds, or the equivalent of $540,000. This
is over twice the usual amount.”

beautiful program prepared by the

Pathe Camera
Uses New Tricks

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.^—To make
an unique ballet dance the dancer
in “The Phantom Ballet” is re-

quired to hold her posture in mid-
air. She succeeds, but with the aid

of the “process camera” invented
by Alvin V. Knechtel, cameraman
for Pathe on the Coast. To make
it more intricate this cameraman
shows three figures in mid-air at

one time. Pathe releases these
subjects in Review No. 1 and 7.

Rosenfeld Will Head
New Film Organization

(Special to Exhibitors Herald.)

OTTAWA, ONT., Jan. 13.—A new com-
pany, Canadian Independent Films, has
been organized to take over the business
of Dominion Films, Ltd., a former Allen
organization with branches in six cities

across the Dominion. The new com-
pany states that it has already obtained
a wide range of pictures for early re-

lease; and has eight each of the Colum-
bia and Perfection releases, and four of

the new Preferred series.

Louis Rosenfeld, a well known ex-
change official in Canada, is the president
of the company; Jules Lavine, of Mon-
treal, is vice president, and Martin Arno-
vitz, of Montreal, is secretary-treasurer.

Geraghty, Lancaster
Play to Be Produced
(special to Exhibitors Herald)

LOS ANGELES, Jan. 13. — A broken
leg, a plaster cast and inability to get
around hasn’t dampened the ambitions of
Tom J. Geraghty. During his confine-
ment he has written a play. “The Mug
Wamp,” in collaboration with C. D. Lan-
caster of Chicago, which will be pro-
duced at the Playhouse.

In addition, Geraghty worked with
George Ade on the Thomas Meighan pic-

ture, “Old Home Week,” aided in the
completion of “The Sporting Venus,”
and wrote “I’ll Show You the Town” for

Reginald Denny.

Jans Tie-up Effected
for New Rosette Hose
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—An appropriate

and widely reaching tie-up has been effect-

ed by the Jans Productions with the manu-
turers of hosiery in their scheme to put on
the market a stocking with the name of the

star of “The Mad Dancer” and an em-
broidered rose beneath it just below the

knee. Anne Pennington was chosen, it is

said, because of her famous knees.

Recent Zone Program
Calls for Budget Levy

on 300 Show Owners
(special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—In accordance
with a schedule just adopted, by the Albany
Zone Committee, the 300 or more theatres
in the Albany Zone, are to be assessed to
meet the running expenses of the head-
quarters as follows:

Theatres in places having a population up to
2.000 persons, $12 a year; houses in places ranging
from 2,000 to 5,000 population, $15 a year; houses
in places running from 5,000 persons to 10,000
persons, $20 a year; those in places having from
10.000 to 25,000 population, $25 a year; while
those in cities of from 25,000 to 75,000, the yearly
assessment will be 5 cents a seat and iq cities of
from 75,000 population up, the assessment will be
iy-2 cents.

This will provide $3,000 to $5,000 a year.

Expansion of Staff

Follows Great Demand
for National Service
(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—Announcement is

received from the coast of the expansion
of the National Screen Service’s offices and
personel for the purpose of offering to the
trade unlimited supplies of de luxe, regular
or individual trailers on any subject de-
manded.
This recent development made by the

Service comes as the result, it is said, of

the requests that in the past could not be
filled. In the trailer are carefully selected

scenes that excite curiosity and skillfully

worded selling talk with a punch that com-
pels interest and leaves an indelible im-
pression upon the audience, it is said.

Fire in Lloyd Studio
Nearly Causes Tragedy

(Special to Exhibitors Herald)

LOS ANGELES, CALIF., Jan. 13.—Mil-
dred Davies, wife of Harold Lloyd, nar-
rowly escaped death last week when she
was imprisoned in the Lloyd studios on
Santa Monica boulevard which were wiped
out by fire. Struggling to get out of the

seething building she was overcome with
smoke and gas. Helpless on the floor she

was struck by a falling skylight which for-

tunately did not cause serious injuries. A
stage hand averted further injuries when
he carried her from the building.

Property losses were estimated between
$75,000 and $100,000.

Films Have Good Tearn
in New Legislature

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—The exhibi-

tors of New York state have one of their

own in the New York State legislature this

year. Senator Leonard Lipowicz, of Buf-
falo, owner of a 350-seat house. Another
legislator. Senator James J. Walker, of

New York, while not an exhibitor, has long
been identified with the industry and as a

leader in battles over the censorship ques-
tion in the Empire State. It is believed that

the two will make a good team which will

do much for the industry in the next few
weeks.

Wolfe Loses Hard Fight
(Special to Exhibitors Herald)

LOWVTLLE, N. Y., Jan. 13.—Following
one of the stiffest fights in recent years,

between opposing factions, taxpayers here,

last week, by a vote of 8 to 1, rejected an
offer of $25,000 from Ernest J. Wolfe,
owner of the Bijou theatre there, for the

village Opera House.
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New York Exhibitors to Call

National Parley on Combines
Effort Will Be Made to Solve Booking Problem Within the

Industry—Discussions Will Not Be Directed

Against Any Single Combine

{Special to Exhibitors Herald)

NEW YORK, Jan. 13.—A congress of exhibitors, with every district in the

country represented, will be called by the Theatre Owners Chamber of Com-
merce, if present plans materialize, for the purpose of discussing the situation

created by the spread of booking combines.

Members of the exhibitor body believe that immediate action is necessary

as a protective measure.

Plan Is to Hold Convention Some Time in March

Every phase of the situation, both from the angle of the individual exhibitor

as well as the booking combine, will be discussed at the meeting which will be

held sometime in March. According to Nathan Burkan, who will represent

the exhibitors as general counsel, no buying combine will be singled out for

attack.

News Now Asking
**Plain Fools to

Send in Reports
Motion Picture News, which some

weeks ago created a small furore by
broadcasting the declaration that any
exhibitor who signs a report praising a
motion picture is a “plain fool,”, is now
writing to exhibitors asking them to

contribute reports on pictures they play.
Apparently, however, the letters solic-

iting reports are being mailed to a group
of exhibitors who were not sent the

letter issued some time ago with the
“plain fool” reference in it.

The reports, it is explained, are for
the “Check-Up,” a synthetic report de-
partment the News has published for
the past two years in an effort to pro-
vide its readers with something along
the line of the Herald’s “What the Pic-
ture Did for Afe” department.
The recent move apparently is an at-

tempt to lend authenticity to the “Check-
Up.” A year ago, the Herald invited
the News to produce proof that the
“Check-Up” was made up of genuine re-

ports, but the proof was not forthcom-
ing.

One exhibitor, in writing to the Herald
stating that he declined the invitation,
concludes: “From the looks of those
‘check-ups’ the Paramount, Metro-Gold-
wyn and First National press agents
must contribute copious quantities of re-

ports.’’

Trip East May Result
in New Coogan Contract

(^Special to Exhibitors Herald)

LOS ANGELES, Jan. 13.—Rumors that
the Eastern trip of Arthur Bernstein, gen-
eral manager of the Jackie Coogan pro-
ductions, will precede a “contract confer-
ence” have reached here. It is known that

arrangements have been made for a con-
fidential meeting in behalf of Jack Coogan,
Sr., and also that with Bernstein goes a
print of the new picture of Jackie’s, “The
Rag Man.” He will leave here for New
York January 19.

Famous-Lasky to Show
Series of Travel Films

{Special to Exhibitors Herald)

SYDNEY, AUSTRALIA, Jan. 13.—
With the purpose of forming a closer bond
between the government and the motion
picture industry Famous-Lasky Film Serv-
ice, Ltd., has taken steps toward the dis-

tribution of official travel pictures. In-

strumental in the arrangement was John
W. Hicks, Jr., managing director of the

company. 'The pictures will be released at

the rate of one each week for a year. They
will be called the “Know Your Own Coun-
try” series.

Miller Acquires Rights
for New Jans Picture

(Special to Exhibitors Herald)

NEW YORK, Jan. 13.—As soon as he
acquired the territorial rights for the first

of the H. F. Jans productions, “Play-
things of Desire,” Hunt B. Miller, of the
Pennsylvania-Ohio Film Corporation, be-

gan an extensive campaign for the publici-

ty of the production.
Contracts have been made in the New

England territory on the same piece by
Benjamin Rogers of the Superior Picture
Corporation, who was formerly manager
in Boston for the Selznick interests.

In order to protect the individual or

smaller exhibitors decisions must be

reached on the following, according to

Burkan

:

The question of time protection to first

runs.

The question of the extent to which a

buying combine could attempt to control a

territory not immediately adjacent to the

active operations of a majority of its

houses.

Believes Producers Would Aid

The question of what proportion of a

producer’s output buying combines had a

legitimate right to as against the needs of

the individual exhibitor.

Burkan expressed the opinion that pro-

duction and distribution executives would
gladly cooperate in the movement. He cited

as the basis for his opinion the fact that

.Adolph Zukor and Nicholas M. Schenck

Two scenes from the Fox production
“In Love With Love,” adapted from
the stage comedy-drama by Vincent
Lawrence.

had offered a number of pictures to a the-

atre owner of Passaic, N. J., who had been
unable to obtain product because of the

operations of a booking combine.

He said : “Mr. Zukor and Mr. Schenck
were very fine in their attitude. But it is

a question of how much product this ex-

hibitor might be able to obtain for the next
season with conditions as they are in his

city.”

Suggests One Solution

One solution of the problem suggested

by Burkan was that distributors allot 60

per cent of their product to the more im-

portant purchasing powers (the booking
combines), and 40 per cent to the individual

exhibitors at a fair price.

In his discussion of the question, Burkan
admitted that the booking combines have a

right to expect a lower rental than the in-

dividual exhibitors.

Antagonism Results

from Strict Censor Bill

Proposed in Oklahoma
(Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA., Jan. 13.—

Bitter feeling was sensed in the state legis-

lature yesterday when a bill was introduced

by Senator Reed and a host of followers

for the establishment of an exceedingly

strict state censorship board for motion pic-

tures. Supporters of the bill included Sen-
ators Calvert, Johnson, Cline, Boyer,

Looney, and Hughes. Among the thirty-

three other senators it is believed a ma-
jority disfavor the bill as it stands.

The bill would establish a board of three

persons who would approve such films,

folders, posters and advertising matter as

are moral and proper, and to disapprove

such as exhibit the robbing of banks, trains,

stores, or hi-jacking and sex pictures in

which noted people of the Clara Smith
Hamon order are filmed and all cruel, ob-

scene, indecent or immoral to debase or

corrupt morals.

Fees up to $2 a film would be authorized

to be charged for the previewing and cen-

soring of pictures as they come into the

state. Both originals and copies would be

charged. Out of this fee money, half

would pay salaries and expenses of the

board and half would go into the state

general fund.
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Looks Like a Busy Season At
The Hollywood Studios

Christie Will Have Several Companies Working at Newly Acquired
Plant—William Sistrom in Charge as Studio Manager

By HARRY HAMMOND BEALL

Hollywood, January is.—Now that the Christies have taken
over the Hollywood studios, there is still much speculation as to
what production activities will take place there. Hunt Stromberg

has announced his intention of bringing his Harry Carey and Priscilla

Dean units there. Renaud Hoffman will continue to use it as his produc-
tion headquarters, while Weber and Fields, it is stated, will make
“Friendly Enemies” there.

Charlie Christie will also make his series of six Metropolitan pic-
tures for Producers Distributing Corporation. Whether Harold Lloyd
will remain is as yet undetermined. In William Sistrom for several years
general manager of Universal the Christies will have an able studio ex-
ecutive to represent their interests as studio manager.

H arry RAPF, right bower to Louis B.
Mayer, is back at the Metro-Goldwyn'

studios after a trip to New York. He came
home well primed with story material, it is

said.
» *

Phil Goldstone is now supervising di-

rector for Tiffany productions. At present
Phil is making them at the Ince studios,
but whether that will continue is yet a mat-
ter of speculation. Phil is noted for a
canny ability to down old man overhead at

every turn of the road. Under his super-
vision the last two of the first series of six
features are being completed and his new
contract calls for as many more.

* *

To make “Romola” into a surefire box
office attraction Sid Grauman is truly
burning the midnight oil. “Sid” has created
a colossal prologue, and then in addition
built “The Little City” to house a colony of
“Lilliputians” in the forecourt of his Holly-

wood Egyptian theatre as a special added
attraction. “Romola” is considered by all

the literati of Hollywood to be the most
artistically beautiful production ever made,
but it does not seem to appeal to the

masses, hence Sir Sidney is staying awake
nights figuring up schemes to bring in the

crowds. Certain figures of the film capital

seem to believe that there is a quiet but

general “knock” passed along for any pro-
duction that is not made in Hollywood, by
the artists and artisans employed in picture
making in the Los Angeles suburb.

Sir Sid, by the way, has been invited to

be master of ceremonies for the “Naked
Truth” dinner of the A. M. P. A. in New
York next month when the Manhattan
press agents stage their annual jinks. From
present indications he will have to stick

pretty close to his knitting in Hollywood.

It will seem good to see Fred and Roy
Miller back in the exhibitorial harness
once again. Ever since it was announced
that they were to have a new theatre at

Santa Barbara and Figueroa streets, where
motor traffic is heaviest in California, con-
gratulations have been pouring in on the

duo that gave Los Angeles Millers and the
California theatre. Both Roy and Fred
have seemed like fish out of water ever
since they turned the two downtown play-

houses over to Metro-Goldwyn.
* *

Mr. and Mrs. Oroville Caldwell are re-

joicing over the arrival of a baby boy.
“Daddy” Caldwell is now playing opposite
Alice Terry in “Sackcloth and Scarlet” for
Paramount, Arthur MacArthur tells us.

5}! * *

“Mac” by the way is knocking ’em dead
as a publicity purveyor extraordinary on
his own hook. The former Sennett pub-
licist, once a New York trade paper execu-

tive, has a way of making friends with edi-

tors that gets his clients’ stuff across in

great shape.
* * *

Incidentally “Mac” wishes to tell the

wide wide world that Harry Langdon, Sen-
net star, is soon to be seen in the most pre-

tentious two reel comedy in which he has
yet appeared.

* * *

Margaret Ettinger and Fritz Tidden,
two members of the Metro-Goldwyn'-Mayer
publicity department have been hired back
after the wholesale firing of his entire staff

staged by General Charles Condon last

week. Both are high class publicity folks,

and Charlie’s reconsideration does him
credit. And in addition “Lawrence” who
had a more or less junior position in the

past, is now a full fledged p.a.

* » *

The oldest living Wampas member is to

be presented with a trophy at the 1925

Wampas Frolic, according to General
Chairman Ray Leek. Jack Hill of Fox,
who is said to have written the story of
Methusaleh’s birth, and “Pop” Dorris, the

best dressed man in Hollywood, are men-
tioned as among the most likely contestants.

Dorris is doubling as dramatic editor of

Hollywood News and J. Stuart Blackton
publicist, holding down both jobs to the

queen’s taste, while Sir Jacques Hill de-
votes all his time to sending items to

Vivian Moses in the Fox New York office

from which press books and other exploita-

tion material are ultimately prepared.
:{£ * *

Jack Callicott, prominent local picture

house manager, is planning to take a hunt-
ing excursion into the wilds of Mexico as

soon as a party of good fellows can be

assembled.

Lois Weber is to return to filmland. The
feminine producer is to become the scen-

ario head of Universal.
4: ^

Things are happening at Warner Broth-
ers. Shortly after Bennie Ziedman joined

up following a more or less lengthy en-

gagement at Universal, the Rialto theatre

was taken over for several of the Warner
productions. With Harry Beaumont as

stellar director and Dorothy Farnum as

leading scenarist during 1924 the Warners
have a surfeit of well worth while product

to merchandise to the public.
Sf/i 7^

Reginald Barker’s “The Great Divide”

was given its first public try-out at the

Roosevelt, a neighborhood house of the

Wilshire district in Los Angeles one night

last week, and what a reception it was
given. Margaret Ettinger officiated as hos-

tess for the press, and wore her laurels

lightly. Barker has made a well woven

western romance of the Henry Miller suc-
cess with an abundance of comedy to offset

the serious matrimonial affairs of Ruth
Jordan and Stephen Glent. It looks like

another Barker sure fire box office attrac-
tion.

* * *

The Writers Club, official hangout for
all the literary lights of the movies, is be-
coming ambitious. This spring the organi-
zation will present four one-act plays at a
downtown Los Angeles theatre. The tab-

loids which have been presented at the club
recently have attracted much attention by
their merit, hence the ambition to get them
before the general public. Jane Murfin is

chairman of the committee which will have
charge of the presentations.

* *

Mark Lichter, famed exhibitor of Sacra-
mento, Fresno and Stockton, has joined
the film colony here and is now known as
the “perfecto prince of Hollywood.” Mark,
who has hosts of friends in the business

in central and northern California, has
opened an Egyptian cigar store in the court

of Grauman’s Hollywood theatre. He man-
ufactures cigarettes for the stars as well

as distributing the better known brand of
things the smoker loves.

1925 Film Business
Starts Off With Bang

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—With nine

companies incorporating in the various

branches of the motion picture business, ffie

opening of the New Year showed consid-

erable activity in New York state both from
the standpoint of the number of companies
chartered by the secretary of state, and the

amount of capitalization represented.
The newly incorporated motion picture com-

panies included the following; The Episode Cor-
poration, capitalized at $20,000; Mutual Theatrical
Society, Inc., $60,000: Band Box Amusement Cor-
poration, $10,000; Double Operating Company, In-

corporated, capitalization not specified; Breau and
Tobias, Inc., $5,000; Pathex, Inc., $500,000; Polish
Music and Art Co., Inc., $25,000: Classplay Pic-

tures Corporation, $10,000; Lewis Literary Enter-
prises, Inc., $10,000., all of New York City.

Tax Fight Progresses
As Crosbie Seeks Aid
(Special to Exhibitors Herald.)

OTTAWA. Ont., Jan. 13.—The Amuse-
ment Tax has been made the object of a

campaign here which is organized by
the Manitoba Exhibitors’ Association,

with the purpose of repealing the tax law
al the next meeting of the legislature.

To effect the wide organization against

the tax the Manitoba Association has
ai'pointed Fred W. Crosbie, a former
Winnipeg exhibitor, as special represen-

tative to call on all exhibitors in the va-

rious cities to organize the fight. He
has been on this work for four weeks
and his reports indicate excellent suc-

cess, both financially and morally.

Hays Calls Films Cure
for Nation*s Health

Will H. Hays believes films are respons-

ible for the promotion of national health

as well as individual health, according to an
interview published in the Osteopathic
Magazine for this month.
“Motion pictures form a genuine power-

ful factor in aiding the mental health of

all the people,” he said. “Motion pictures

are the chief amusement of many millions.

And just as you serve with rightful diver-

sion, the leisure hours of the masses, so do
you rivet the girders of society.”

Modern House Opened Here
HOMINY, OKLA.—The Gem theatre was

opened here to a pleased capacity audience. It

is a modern theatre; Charles Petit is the manager.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of January 24

Dick Talmadge, who is appearing in a series of features being
distributed through F. B. O., and Abe Carlos greet M. H. Hoff-
man of New York upon his arrival at Hollywood. Mr. Hoffman
is wearing an overcoat.

John Flinn, vice-president of Producers
Distributing Corp., and Syd Chaplin all

dressed up for his role in “Charley’s
Aunt,’’ which was shown to the film

executive upon his recent visit to the
Christie Studios on the West Coast.

A1 Christie, Vera Steadman and Car-
roll S. Trowbridge all in the same
boat. Mr. Trowbridge is general
representative of the Christies.

Claire Windsor, the blonde beauty
of “The Dixie Handicap,’’ the Metro-
Goldwyn-Mayer production, and her
handsome son, Billy.

We don’t know what this picture is all about but we thought we
would let you take a look at it and guess for yourself. On the left

is threatening countenance of Ralph O. Proctor. Third from left

(with marcel) is Fred Quimby. Refer to your “Who’s Who’’ for
information on the others.

Just Three Young Fellows Trying to Get Along in

Pictures Douglas Fairbanks whose latest success is

“The Thief of Bagdad,’’ distributed through United
Artists; Jackie Coogan, Metro-Goldwyn star, and
Rudolph Valentino, the Ritz-Carlton star.
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S.ECKMAN, JFL
Metro - Goldwyrv
District Mar\ja5er.
NcwTbric. City

pEOKGg A HICKEl'i'.
I^etro- Goldwyrv
District MAr\^er

D. ROSENGARTEN
New York

“Lefty” Flynn, F. B. O. star, entertains gridiron stars at the F. B. O. studio, Holly-

wood. (Left to right) A. Santell, director; F. V. Farver, Chick Meehan, Mr. Flynn,

Lou Maun, Tom Thorp and M. J. Thurston. (Left) A new camera study of Clara

Bow, in the Preferred Picture “The Boomerang,” adapted from Belasco’s play.

Winners of Metro-Goldwyn sales

drive. S. Eckman won $750 bonus
and George Hickey $500. The oth-

ers won from $750 to $150 each.

Watterson R. Rothacker, president of Rothacker Film Mfg.
Co., who will make his debut as a producer with “The Lost
World,” a First National attraction.

AR.FISCHER
Vtinneapolis

Mildred Harris, who has been signed
by Hunt Stromberg, to appear in
“Beyond the Border,” a Harry Carey
film for Producers Distributing Corp.
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The latest thing in canes for ladies is the candy stick. Julia Faye is about to

supplement her lunch with a bite from a sweet walking stick, used in the
“candy ball” scenes of Cecile B. DeMille’s new Paramount picture, “The
Golden Bed.”

Douglas Fairbanks, Jr., who has a
prominent role in “The Air Mail,”
a new Paramount Production.

June Marlowe, Warner Bros, star,

who was declared one of the most
beautiful girls in America by Artist
Linnerkamp.

iiii
iMiffiiiillillltlS

Looking for a Hand-out—Poor Sid Grau-
man, a well known figure around Los
Angeles, and his pal, Jackie Coogan.

BELOW Fred Thomson, F. B. O. star,

puts Silver King through his paces for a
scene in “Quemodo.”

Bill Cody with “Lightnin’,” his full blooded western horse
trained by the famous Jack Haus, presented to Cody by Jesse
J. Goldberg, president of Independent Pictures Corp. on
Christmas. Mr. Cody has just signed a five years’ contract
with Independent Pictures.

Director Emmett Flynn points out a few things to Madge
Bellamy in between “shots” of “The Dancers,” which the
former directed from the adapted stage success by Gerald
DuMaurier and Viola Tree. Miss Bellamy has the feminine
lead in the Fox production.
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Directors and Stars Fall for Cross Words—Bert Lytell, Maurice
Tourneur and Anita Stewart, players and director of the Cosmo-
politan Production “Never the Twain Shall Meet,” doping out a
cross-word puzzle between scenes.

Keeping Fit for Pictures—Eldward Gibbons, well known
comedy and character actor, observes the strictest

rules of athletics in every day life. He is shown here
in his daily workout at the Hollywood Athletic Club
with Carl Johnson, champion middleweight wrestler of
the world.

Adolph Menjou, popular Paramount player, and his wife and dog
in the patio of his Hollywood home.

Looks Like a Clothing Ad But It Isn’t—It’s John
Francis Dillon, director, and Ben Lyon, featured
player in the First National production “The One
Way Street.”

Here’s What Happens to Speeders in Los Angeles—Lige Conley,
Educational-Mermaid comedian, falls victim to the new system of jail-

ing reckless auto drivers on the spot. Lige has a release from the
judge but the cop is “hard.”
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Naked Truth Questionnaire

Q. What are you talking about?

A. The A. M. P. A. 5th annual dinner-dance.

Q. When and where?

A. Astor—Saturday—February 7th.

Q. Price and who gets it?

A. $10 a ticket—flat—male or female. Chas. Einfeld, 383 Madi-

son Ave., Tom Wiley, 719 7th Ave., or any A. M. P. A.

member.

Q. Who makes all that money?

A. Nobody. Every cent is spent for food and entertainment.

Q. Who’ll be there?

A. Every star—every producer—every director—every celeb-

rity within 400 miles of New York—and YOU!

Q. What’ll they do?

A. Nobody knows but SID GRAUMAN, guest-impressario,

from Hollywood. Maybe there’ll be

music and

laughter and

burlesque and

comedy and

humor and

thrills and

dancing and

gasps and

surprises and

the first radio-ed

film in the world

sent from Paris and

singing and

acting and

take-offs and

beautiful girls and

lights and

music and

girls and laughs and music and girls!

Q. Is that the truth?

A. Naked.
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A. M, P. A. Boys Meet Peter Pan
At Weekly Blow-Out

Harry Reichenbach Discloses Her Discovery—Joe Plunkett Sells “So
Big’ Presentation Feature to Broadway Revue

By JOHN S. SPARGO

New YORK, January 13.—It was a regular “Peter Pan” blow-out
the A. M. P. A. gave at its last weekly luncheon. Everyone grew
young again, because Betty Bronson was there, and Betty smiled

and “made eyes” at the hard-boiled advertising men until even P. A.
Parsons and Oswald Brooks blushed with pride. They thought she was
looking at them.

Harry Reichenbach, the Peter Pan of publicity men because, although
his hair is silver and his words and ideas golden, he never grows old

—

introduced Betty in his own inimitable style. He said

:

HE real story about Betty Bronson is

this : She was walking along a boule-
vard in Hollywood on crutches when Jesse
Lasky saw her. Instantly he e.xclaimed,
‘That’s my Peter Pan.’ And so she was
signed up.”

Betty then arose, pursed her mouth,
made her eyes appear as though she were
seeing Tinkle Bell and said ; “Pm only a
little girl.”

“She’s sixteen,” interjected Harry.
“Seventeen,” corrected Betty. About this

time Nils Granlund appeared on the scene
to take Miss Bronson to one of the Marcus
Loew theatres. Harry saw him and an-
nounced :

“We have with us the Breath of Broad-
way—-an ex-publicity man who turned false
to his colors and became a radio an-
nouncer.’

Betty Bronson showed herself to be a
real girl with a real appetite. She partook
heartily of the Cafe Boulevard luncheon
and, as she w^as leaving the maitre-d’hotel*
approached and asked if she would not
have dessert.

“Dessert?” she said. “Oh, bully! I

didn’t think Pd have time. Yes, bring me
some mince pie.”

*Note maitre-d’hotel is film slang for
managing editor of the restaurant.

^ ^ ^

And speaking of Betty Bronson, “Peter
Pan” publicity and other things, let it be
entered on the records and preserved in

the archives that the handling of publicity
and exploitation of the little star and her
picture set a mark that will likely serve as
a criterion for a long time to come. And
it is all to be set down to the credit of
Charlie McCarthy, his gang in the east,

and his gang in the west.
From the time the train bearing the

little star, who a few months before was
unknown even to the extent of a credit
line in motion picture building, started
from the coast on its trip to New York,
every stop meant an ovation amounting to

a triumphant reception.

McCarthy’s gang east and his gang west
had paved the way with publicity and ex-
ploitation of a dignity in keeping with the
Sir James Barrie classic to such an extent
that by the time the train arrived in New
York, the fame of little Betty Bronaon was
as great or greater than usually comes to

a motion picture star whom it took years
and a fortunte to make.

% ^ ^

C. S. Pinkerton, financial controller for
First National, has taken up radio, wdth
the idea of getting in touch with Scotland.
Mr. Pinkerton is of Scotch birth. The
event that prompted him to adopt radio is

most extraordinary. He was “listening in”

at a friend’s radio set one evening w'hen
there came a distinct “b-u-r-r” from the

loud speaker.

“WTat’s that?” asked iMr. Pinkerton.

“Scotland,” replied his friend. “Didn’t
you hear the “b-u-r-r?”

Mr. Pinkerton thereupon purchased a
$500 super-heterodyne set, but found he
could not tune it. He called in a Yankee
friend, who got Los Angeles, Hawaii, Ire-

land (the Southern part) the Orkneys, but
never a lisp could be get from Edinburg.
There were all kinds of strange noises but
none of them could be translated into
human speech. Then the friend bought a
wave trap and when it had been hooked
up they heard distinctly

:

“I say, old top, let’s motah out to the
golf course tomorrow.”

“This is London,” said the Yankee.
“Not at all,” replied Mr. Pinkerton. “It’s

a friend of mine in the next room. He
says “Alotah” for auto and “Lift” for
elevator.” * ^ hc

Billy Brandt is wondeimg if there is

any significance in the selection of January
17, the date of the T. O. C. C. supper and
dance, for the annual luncheon of the Na-
tional Board of Review and the Better
Films Conference. He has a hunch that
someone might be figuring on attending the
dance and giving the exhibs the once over.

^

Joe Plunkett’s elaborate and ornate
prologue which he used last week in con-
nection with the showing of First Na-
tional’s “So Big,” may become a feature of
one of the big Broadway revues. During
the week an offer was made to Mr. Plunket
by a noted revue producer for the scene,

costumes and other picturesque effects, but
the deal has not been closed at the time
of this writing.

Hi

William Almon Wolff, novelist and
short story writer, has been added to the
staff of Famous Players-Lasky eastern
scenario department. For the past ten
weeks Mr. Wolff has been at the Para-
mount Long Island studios getting a line

of the various phases of picture making.
Hi Hi Hi

Announcement was made last week from
Paramount offices of the promotion of A.
B. Leak from the management of the

Sioux Falls exchange to the Minneapolis
exchange, to succeed Jack Raper. A Men-
denhall, formerly salesman in the Des
Moines exchange has been moved up to the

management of the Sioux Falls exchange.
* * J|:

Frederick Arthur Mindlin, who pub-
lishes the Standard Casting Directory, is

nothing if not in the mode. Figuring that

the fashionable thing to do at this time of

the year was to go south, he has moved
his offices from 1650 Broadway to 132 West
43rd street, which is eight blocks south of

his former location.
* * *

Henri Sloane, director of advertising

and publicity for Independent Pictures

Corp., has resigned her position with that

company to assume a position on the ad-
vertising staff of Producers Distributing

Corp., where she will be in charge of the
making of press sheets. Mildred Phillips

has fallen heiress to Miss Sloane’s desk
and duties in the Jesse Goldberg offices.

H^ H< H<

Mrs. Sarah Cole, of the producing fiim

of Roberts and Cole, is in New York at

the Bristol with her star Peg^ O’Day
While here she will place a series of six

pictures starring Miss O’Day and Big Boy
Williams, and will also arrange for a new
series of westerns to be produced.

* *

John Bethel, of American Feature

Films, of Philadelphia, visited New York
last week long enough to close a contract

for the James Oliver pictures to be pro-

duced by Lawson Harris for Clifford S.

Elfelt.

Metro-Goldwyn-Mayer
Is Bringing **Ben Hur**

Company Back to U, S.
(Speci-al to Exhibitors Herald)

LOS ANGELES, Jan. 13.—Despite the

reticence of officials at the Metro-Goldwyn-
Mayer studio to talk about the report that

the “Ben Hur” company had been ordered
home to complete the picture here, it has

been learned on good authority that such

is the case.

The cause for this shift in production
plans is not known, although the report

has been given out that political disturb-

ances in Italy interfered with activities.

1 Child—1 Vegetable
Rule at Benefit Show

(Public Relations Department)

MILWAUKEE, WIS., Jan. 13.—The
old doctrine that

“
’tis more blessed to

give than to receive” was taught to the

children here last week, when they were
asked to participate in the raising of a

fund for the poor.
No admission was requested of the

children; the show was put on at the

Saxe Wisconsin theatre especially for

them. But it was essential that each
child bring one vegetable or one article

of clothing.

Broken Laws^* Opens
on Broadway Jan. 18

(Special to Exhibitors Herald)

NEW YORK, Jan. 13. — A Broadway
showing of “Broken Laws,” has been ar-

ranged with an opening of the picture at

B. S. Moss’ Cameo theatre, 42nd street

near Broadway, January 18, for two weeks’
engagement. Women’s clubs and civic

welfare organizations are taking part in the

exploitation of the picture as a result of
the moral depicted in the theme of the

picture. “Broken Laws” is Mrs. Wallace
Reid’s latest picture for F. B. O.

Vet Closes Doors When
Losses Overtake Him

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—Local motion
picture circles were shocked during the past

week when Benjamin Apple, of Troy, one
of the veteran exhibitors in this part of

the state, suddenly closed both the Amer-
ican and the King theatres. The American
is in the business center and is one of the

largest theatres in the city, generally play-

ing straight week runs. It is expected that

Apple can adjust his financial matters and
reopen the houses soon.



January 24, 1925 EXHIBITORS HERALD 39

No Decision Yet Reached by
Independents on Leadership

Discuss Ways and Means of Raising Fund at Four Hour Session

—James J. Walker Attends Meeting

—

Not Officially Offered Post

(Special lo Exhibitors Herald)

NEW YORK, January 13.—If those who manufacture rumors had their

way the Independent Motion Picture Producers & Distributors Association

would have no less than a dozen leaders by now. But, contrary to published

reports, no leader has yet been selected.

A four hour session of members of the organization was held yesterday when
ways and means of raising sufficient money to pay a leader were discussed.

Present at the meeting was Senator James J. Walker, who has been consid-

ered the most likely candidate for the post. The senator, however, has not been
officially offered the position.

He Sent Them
Home Happy
When the spectators at the Par-

thenon theatre, Berwyn, III., were
ready to go home after the New
Year’s Eve gala performance they
shivered and steeled their spirits
for they had experienced late
hours before when the street cars
had stopped running. At the door,
however, they came to a sudden
shock, for there, in the street, was
waiting a great Eeet of street cars.
Such things were only in fairy
tales. But, true—standing there
was James Gregory, live wire ex-
hibitor and manager of the the-
atre, explaining that he had ar-
ranged with the Chicago and West
Towns Railway Company for the
accommodation of his guests.
They all went home happy—for a
Happy New Year had surely be-
gun.

Irving Mack provided a trailer

for the New Year’s performance.

Lucky Art Find Leads
to Elaborate Publicity

(Special to Exhibitors Herald)

OTTAWA, ONT., Jan. 13.—Manager
Joseph M. Franklin of the B. F. Keith
theatre here is conducting a novel feature

during this week in the form of an art

exhibition in the spacious lobby of the

Keith house. The outstanding exhibit in

this display is the fomaus oil painting

which Franklin discovered here at a

private sale, this being the Erskine Nicol

masterpiece, “Sampling.” Although Frank-
lin secured the picture for a small sum,
art critics have placed a valuation of $10,-

000 upon it. He has secured $20,000 worth
of publicity through the discovery of the

painting.

Contracts Awarded for
Rebuilding of Theatre

(Special to Exhibitors Herald)

WINSTON-SALEM, N. C, Jan. 13.—
Contracts have been let for the rebuilding

of the Ideal theatre which was badly dam-
aged by fire Dec. 2 according to announce-
ment yesterday by the Southern Amuse-
ment company, owners of the building. The
reconstruction will be done by Frank L.

Blum company as soon as the debris from
the fire has been removed which is ex-

pected to be soon.

It is the promise of the owners and re-

builders that a completely modern and well

equipped theatre will arise from the ruins.

Greater seating capacity, larger stage,

equipped for legitimate programs and a

spacious lobby will be added to the theatre.

Strange Origin of Fire
Puzzles City Officials

By H. G. STETTMUND

CHANDLER, OKLA., Jan. 13.—Mys-
tery surrounds the origin of a fire here
which destroyed much of the furnishings
and equipment of the Odeon theatre Sun-
day night. Because of the absence of live

wires and the good construction of the
flue, fire officials are having difficulty in

tracing the cause of the blaze. The theatre

was only shut down four days.

At a meeting of the executive committee
of the independent organization held last

week, the annual report of Charles B. Hoy,
business executive, was considered. Hoy
conducts Hoy Reporting Service, which
functions as a part of the organization.

92 Cases Are Settled

This report showed that during the year
claims were filed against film exchanges to

the number of 191 and aggregating $385,350.
Of these 92 amounting to $216,822 were
settled, leaving 76 claims, aggregating
$168,528, still pending settlement.

At this meeting the list of standing com-
mittees of the 1. M. P. P. D. A. was given
as follows:

Executive Committee: Joe Brandt, C.

B. C. Film Sales Corporation, chairman

;

W. E. Shallenberger, Arrow Film Corpora-
tion; W. Ray Johnston, Rayart Pictures
Corporation; Whitman Bennett, Whitman
Bennett Productions; Oscar A. Price, Tri-
Stone Pictures; Jesse J. Goldburg, Inde-
pendent Pictures Corporation; William
Steiner, William Steiner Pictures

;
1. E.

Chadwick, ex-officio, Chadwick Pictures
Corporation.

Finance Committee: W. E. Shallenber-
ger, Arrow Film Corporation, chairman

;

Oscar A. Price, Tri-Stone Pictures; Samuel

E. W. HAMMONS, president of Edu-
cational, whose policy for 1925 in the
short subject field is “quality, not
quantity.”

Sax, Lumas Film Corporation
; Ben Wil-

son, Ben Wilson Pictures Corporation, Los
Angeles; Nathan Hirsh, Aywon Film Cor-
pration; F. M. Sanford, Sanford Produc-
tions, Hollywood

;
and 1. E. Chadwick, ex-

officio, Chadwick Pictures Corporation.

Membership Committee: Jesse J. Gold-
burg, Independent Pictures Corporation,
chairman: Jack Cohn; James D. Barton;
I. E. Chadwick, ex-officio.

Publicity Committee: Charles B. Hoy,
chairman

;
Louise Weiss, Artclass Pictures

Corporation
;
and I. E. Chadwick, ex-officio.

.Arbitration Committee: Oscar A. Price,

Tri-Stone Pictures Corporation, chairman;
Whitman Bennett, Whitman Bennett Pro-
ductions

;
Arthur A. Lee, Lee-Bradford

Corporation, and I. E. Chadwick, ex-officio.

Nervy Exhibitor Braves
Biting Winds for Fish
(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13.—There are
lots of good exhibitors in New York state,

but few of the number are good fishermen.
When all has been said and done, Harry
Lazarus, who runs the Auditorium in
Kingston, probably has the best right to
first honors in the combination. Lazarus
has been doing considerable fishing through
the ice this winter and with marked suc-
cess. He attended the conference of ex-
hibitors in Albany last week, hurrying
home, and the next day, muffled to the
ears, found him on a nearby lake with
Judge Scherick, enjoying himself to the
limit.

Adds to Theatre Chain
(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 13. — William
Smalley, of Cooperstown, N. Y., now at
the head of a chain of thirteen theatres, all

in New York state, has closed a deal by
which he has acquired two more houses.
He will assume possession of one on Feb-
ruary 1. Mr. Smalley has not disclosed the
location of the two new houses.

Chicago Personalities

William Sohm, manager of the Belasco
theatre, Quincy, 111., believes in making the

visits of film salesmen as pleasant as pos-
sible and has fitted up a regular office for
them, with ample desk room, cigars and
cigarettes free and all the comforts of
home.

He ^ ^

“Barriers Burned Away”, the story of the

Chicago fire, goes into the Randolph, Feb. 8.
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HOW MANY OF THEM DO YOU RECOGNIZE? Theatre signature cuts reproduced above aure clipped

from less thcui a dozen daily newspapers. That means,of course, that there will be other pages like this at

intervals later on. The idea is by J. W. Bettersworth, Istrione theatre, Jackson, Miss., whose ideas are always

different. He tossed this one off in a single line of a letter having to do with the preparation of drawings with

which he illustrated the ‘‘Theatre Ads for the Year’s Holidays,” published in the Holiday Number of this

paper. How many of you recognize the signature of, the Hip Sin Wow theatre at Tsing Tsen, China?
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THE THEATRE
Q.Aj)epartment ofPractical Showmanship

IS THE CHILD WORTH A SEAT?
Whitbeck and
Koblen Offer
House Organs
Frank Whitbeck, director of pub-

licity for the Northern Division of

West Coast Theatres, Inc., and M.
Koblen, Scout theatre, Oakdale, La.,

this week add their names to the

House Organ Elxcheuige. This brings

the list of exhibitor publishers pub-
licly pledged to excheinge papers
with other publishers to a total of 21
names. The list is publbhed on an-

other page. House organs submitted
by both new members are repro-

duced.
Mr. Whitbeck has begun publication

of house organs for Loew’s Warfield
theatre, San Francisco, the Senator
theatre, Sacramento, and the T. & D.
theatre at Oakland, California. His en-
rollment in the House Organ Exchange
is accompanied by copies of the papers
published for the first two houses named
and these are reproduced this week.

Mr. Koblen’s enrollment is accom-
panied by a letter presented under
“What Showmen Are Doing to Get Busi-
ness.” In his letter Mr. Koblen ap-
proves the copy service provided by
this department and outlines local con-
ditions requiring a definite type of good
will copy which will be of benefit to all

exhibitors. In compliance with his re-

quest, copy of this character will be fur-

nished each week in the service column,
beginning this week.

Snyder House Organ
Marks Anniversary
Using the Theatre Anniversary copy

provided by this department as a special
section in the Holiday Number of the
Herald, E. A. Snyder, Virginia theatre,

Champaign, 111., produced a splendid six-

teen page special issue of his house or-

gan marking the third anniversary of
that playhouse. As this means of ob-
serving theatre anniversaries has met
with excellent results and as the need is

an annually recurrent one, the Snyder
paper is reproduced in full on another
page.

Earle Hall Payne’s splendid anniver-
sary number of his house organ for the
Kentucky theatre, Lexington, copies of
which he mailed to all showmen re-

sponding to his generous offer made
through this department, is another
paper which all exhibitor publishers
should have on file for reference when
the theatre birthday rolls around.
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The Theatre
Adds Picture
News Column
The Theatre this week inaugurates

a new service column under title of

“What’s Being Done for the Pic-

tures.” The column makes its bow
upon the following page.
In this column will be presented each

week in condensed form the exploita-
tion information arriving through estab-
lished news channels. It will be the aim
to set down the useful stunts and ideas
in the fewest possible words for the
benefit of showmen who will play the
pictures concerned.
For convenience in reference, the titles

of the pictures will be set in heavy type
at the beginning of each story. (This
is, of course, a direct steal from the
type display style of “What the Picture
Did For Me,” as is also the title of this

new column, but what better origin could
it have?)

In practice it is hoped that this column
will come to be used in much the man-
ner that the report columns are used.
It is arranged in such fashion that a
showman may run his eye down the
left side of the column, or the collected
columns later on, and gather at once the
available ideas applied by others to the
exploitation of whatever picture is at

hand.

Kansan Says
Child Yields

Triple Gain
Is the child worth the seat he occu-

pies in your theatre?
Or does the noise he makes and

the space he occupies at less than
adult admission charge warrant dis-

couraging his patronage?
R. H. Klock, Kansas exhibitor,

puts this long debated question
squarely up to theatre men and ad-
vances a powerful argiunent in favor
of the child in his letter printed this

week under “What Showmen Are
Doing to Get Business.”

Mr. Klock’s letter contains statistics

and arguments of extreme interest. He
points to a triple gain from cultivation
of children’s patronage, basing his con-
clusions upon years of theatre operation
during which he has cultivated the juv-
enile trade. This triple gain is estimated
as follows:

First, cash income from sale of tickets
to children. (Mr. Klock gives actual
figures.)

Second, adult ticket sales resulting
from children’s discussion of the theatre
in their homes.

Third, training of today’s children to

become tomorrow’s adult clientele.

Points commonly argued by those
holding an opposite view as to the de-
sirability of catering to the juvenile
trade are rehearsed by Mr. Klock in his

first paragraph. Against them he weighs
his experience and concludes in favor
of the youngsters. He challenges any-
one to show bigger returns from the
juvenile trade in proportion to popula-
tion.

Mr. Klock makes a strong case for
the policy which includes cultivation of
the child’s interest and care for his wel-
fare while within the theatre. He men-
tions articles and statements by other
exhibitors to the contrary, indicating
long study of the proposition.

Klock Figures

Show Results
The Klock theatre, Pittsburg, Kan.,

sold 49,415 child admissions at ten cents
each, a total intake of $4,941.50, from
the juvenile trade alone, in 1924. The
population of Pittsburg is 18,000. This
is his biggest year, as regards children’s

attendance, but he expects to beat that
mark in 1925.

This showing is the result of several
years’ effort to cultivate the youthful
trade. Is it worth while?
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THE THEATRE DEALS IN IDEAS
**Brain Fag** i^hat’s Being Done Radio Shows
Box Office*s

the Pictures
Talent

Best Friend
The theatre deals in ideas.

Also—The Theatre deals in ideas.

For the same reasons—and here

they are.

“Brain fag,” mental fatigue, the con-
dition resulting from application to rou-
tine, is in all probability the box office’s

best friend. Every normal individual

tires of the thing he is doing, the place
he is living, even the person he is and
the things that he thinks. He may or

may not know it, but in more cases than
reflects credit upon the species it is this

condition which sends him to the theatre
seeking somebody else’s tasks, problems,
surroundings, thoughts, ideas, which he
can substitute for his own temporarily
to give him respite from his own society.

(Not very pleasant, but important in the
computations of showmanship.)

Obviously, the theatre where the in-

dividual finds the best ideas to substitute
for his own gets the most of his ticket

money. And, as obviously, since that

which is considered by one person a

good idea may be considered by another
a poor one, the theatre where the in-

dividual finds the most ideas is invari-

ably the theatre where he finds the best
ideas.

So much for the theatre.

Now for The Theatre.
The Theatre was conceived and is

operated with a view to representing as
comprehensively and accurately as it

may be represented in printer’s ink the
motion picture theatre, with its prob-
lems, its needs, its development and its

success. Exactly as the motion picture
theatre deals in ideas, so does this de-
partment deal in ideas. Just as the good
showman devotes most of his effort to

supplying his patrons with novel, re-

freshing ideas in his program, so does
this department devote most of its space
to ideas which showmen may find use-
ful in this connection.

That all is well with the exhibition
side of the industry is evident from the
results accomplished by contributors on
this basis. R. H. Klock, who has a
letter in this issue, devised a Picture Sale
ad several months ago, reported it, and
exhibitors all over the country, the most
recent being H. G. Olson, have profited
by and pleased patrons with it. Earle
Hall Payne used a house organ to cele-

brate his theatre’s anniversary and now
everybody is doing it. A house organ
department was started, exhibitor pub-
lishers contributed to it, and scores of
exhibitors have started publications
which are making them friends and
money.
So it goes. Ideas are priceless. You

cannot buy them, but you can exchange
them. You can’t do without them, and
neither can the other fellow.

The new year has begun auspiciously.
There is much well founded optimism.
For the theatre, however, the degree
of success attained in the season remains
as always a matter of entertainment pro-
vided and the number and quality of
ideas available.

“ABRAHAM LINCOLN"
Los Angeles.—Criterion—Owl Drug

company distributed to all its stores bulle-

tin to employees reading: “See ‘Abraham
Lincoln’ first. See other good pictures if

you have the time, but see ‘Abraham Lin-
coln’ first.” Six hundred of the 1,500 em-
ployees saw it, the drug company reported.

* * *

“THE MAN FROM BRODNEY’S"
Redmond, Ore.—Hiway—Claude H.

Kelley assembled exhibitors’ reports on pic-

ture and combined them to feature special

letter. (Letter reproduced on page 44.)

^ ^ ^

“PETER PAN"
Chicago.—McVickers—Tie-ups during

week of showing included 280 bookstores,

333 Peter Pan Cravat agencies, all Peter

Pan Fountain Pen dealers, Mandel
Brothers, all Home Drug company stores,

all Buck & Rayner drug stores, Hillmans,

150,000 Peter Pan Biscuits, with heralds,

in radius of 40 miles. (Other details of

engagement given in previous issues.)

Morning matinees necessitated for first

time in history of house.
^ *

“THE TORNADO"
New' York.—Piccadilly—Block 24-

sheet on Broadway corner
;
storm w'arning

throwaways three weeks in advance
;

let-

ter contest in newspaper; “Nail Down
Your Roof, ‘The Tornado’ Is Coming,”
novelty envelopes containing tw’o nails each

distributed
;
block 24-sheet changed to pic-

torial week before opening; truck ballyhoo

sent out on Broadway at opening; theatre

publicity director broadcasting over

WGBS
;

1,000 window cards and 1,000

block 1-sheets; lobby display; storm flags

on marquee
;
prologue.

^ ^

“SANDRA"
San Antonio.—Palace—Society girl (?)

dances in prologue and newspaper spreads

on picture, quoting Palace press agent’s

claim as to girl’s identity, whetting in-

terest w'hich cashes at ticket wicket.

* * *

"HIS HOUR"
Sioux City, Ia.

—

Soo—Clock guessing

contest held in jeweler’s window with

theatre tickets as prizes. Run extended
from four days to week.

* * *

“HER LOVE STORY"
Casper, Wyo.—Rialto—Love story con-

test gets two columns on front page of

new'spaper.
« * *

“SUNDOWN"
Kansas City.—Main Street—Banners

40 feet long and 36 inches high placed in

arena at American Royal Pavilion, seating

16,000, where rodeo was held.

* * *

“SO THIS IS MARRIAGE"
Akron, O.—Allen—Windows in shoe

store, beauty shop and fur store tied up
wdth expanded ad space in newspapers.

% ^ ^

“A SAINTED DEVIL"
Denver,—Sunshine—“Rudolph Valen-

tino Courtesy Contest” run nine days in

newspaper, paper printing coupons for

readers to vote for most courteous em-
ployee in Denver, prizes being awarded
winners.

Possibilities
What are you doing with home

talent?

Are you keeping up with the

radioists ?

Better late than never, and it isn’t

very late at that.

Radio may or may not be rated an in-

stitution friendly to the theatre, but if

it has done nothing else it has revealed
the possibilities of home talent for en-

tertainment purposes. It has brought
the parlor soprano out of her seclusion
and proved that she can sing at least

well enough. It has brought the alley

quartette to the microphone and made
the public listen to its barbershop har-

mony with attentive ear.

Why these things weren’t done before
by the theatre is less important than
why it is not done now. Obviously it

is not too late to let the amateurs do
their stuff for the edification of the home
sector and the stimulation of the box
office.

Berrien, Mich., Batavia, 111., Shenan-
doah, la., to name but three cities of

representative size, maintain radio sta-

tions broadcasting satisfactory programs
regularly and doing so almost entirely

with local talent. No reason why the
theatres in these and other cities should
not utilize this talent for stage purposes
is apparent.

Perhaps an amateur is more willing to

perform before a microphone than an
audience, but that isnt’ quite true to

human nature. More likely, the broad-
casters had to go out and get the talent,

whereas the exhibitor didn’t, or decided
it wasn’t there.

Anyway, there’s the facts. Home tal-

ent not only is plentiful, but it’s good
enough, in the main, for ordinary pur-
poses. And presented as home talent,

it is worth considerably more at the box
office.

McVickers’ Radios
Exploitation

McVickers, Chicago, which broadcasts
an organologue twice weekly over West-
inghouse Station KYW, last week in-

cluded in its program Musical Director
H. Leopold Spitalny’s original theme
song for Griffith’s “Isn’t Life Wonder-
ful?”, the week’s feature, as well as an
imitation of Lupino Lane playing the
accordion as he does in the picture.

Usually mention is made only of Mc-
Vickers Paramount theatre, the music
running straight concert.

This stunt is the best of its kind re-

ported to this department to date. It

may or may not have explained our
waiting in line to get into the theatre

the next evening, but certainly it let

everybody know what was going on.

“FEET OF CLAY"
Winona, Minn.—Opera House—News-

paper contest based on reason for giving
picture the title it bears, newspaper fur-

nishing prizes and conducting contest.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS; Upper half of page, complete reproduction of

E. A. Snyder’s sixteen-page third anniversary number of his house organ for the Virginia theatre, Champaign,
111. Two pages were blank flys. The third page from the left carries the Theatre Anniversary copy from the

Holiday Number of the “Herald.” Pages run in that sequence save for the spread, 8 and 9, placed in the

center. Below, left and right, back pages from two issues of Frank H. Bum’s paper for Orlzindo Enterprises,

Orlando, Fla., carrying copy from this department. Center, Sid Lawrence’s cross-word progfram for Saxe’s

Modjeska, Houston, Wis.
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1

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Above, front cover of Frank Whitbeck’s house

organ for the Senator, Sacramento, and inside spread of his paper for Loew’s Warfield, San Francisco. Mr.

Whitbeck joins the House Organ Ebcchange this week. Center, left, coupon discussed by John E. Travis in let-

ter. Center, prescription stunt on “Itching Palms” from Larrabee theatre, Isabel, Kans. Right, house organ by
M. Koblen, Scout theatre, Oakdale, La., who joins Exchange this week and asks special copy. Lower left,

H. G. Olson’s cross-word puzzle progfrzun, subject of his letter. Right, letter by Claude Kelley boosting photo-

play with exhibitors’ reports.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

WE LIKE THIS TOWN
pYER stop to wonder why you like

one town better than another? If
you’ve ever tried to figure it out, you’ve
traced the matter of a city’s desirability
as a place to live directly to the business
men of that city. Commercially, a city
is as good as its business men, and no
city ever is better any way than it is

commercially.

Y/e like this town. That’s why we’re
here. We like the way the business men
of this town do things, the fair and
square treatment they give our public
and theirs, and the fair, square treat-
ment they accord each other.

We trade here, too. Not because
things are always cheaper here, though
they usually are, but because we get not
only our money’s worth but a substan-
tial interest on our money in courtesy,
reliability, service. In addition, this is
our town, we re proud of it, and we want
to see it grow in the direction it is grow-
ing.

BOOST PROSPERITY
C' VERBODY’S talking Prosperity. But

that isn’t enough. Are you practicing
Prosperity? “Practice what you preach’’ is
good advice in every connection, including
this one.

If everybody talks Prosperity it isn’t go-
ing to create Prosperity if everybody pad-
locks his pockets and figures on letting the
other fellow do the spending. On the other
hand, if everybody spends a fair propor-
tion of his profits judiciously and construc-
tively, nothing can prevent 1925 being a
banner year.

We talk Prosperity and we practice
Prosperity. We have contracted for a
schedule of pictures which will break us
unless this Prosperity is real. We are not
worried about it. We know it is real. We
expect the biggest year of our business life
this year. Still we feel it our duty not only
to enjoy this Prosperity but to talk about
it, to “boost” it, as the saying is, and that
is the purpose of this statement.

GOT ANY IDEAS?
/^OT any ideas? Ideas for making mo-

tion pictures better? For maldng
theatres better? For making our perform-
ance better? Or more convenient for you?
Any ideas at all. We want them.

Possibly you’ve never thought of it just
this way, but one of the chief reasons peo-
ple attend the theatre is to get ideas, to
break the deadly serious chain of daily
thought, to see what somebody else is

thinking about, and doing. Obviously, the
theatre offering the most and best ideas, in

pictures or otherwise, is the best theatre.
On that basis, you are working for your
own benefit as well as ours when you give
us ideas for improving our show.

Got any ideas? You can put your own
price tag on them if they’re good enough.

'J^URN back a couple of pages and see
what you think of “What’s Being

Done for the Pictures.” If you like it

we’ll tell you whose idea it is. and if

you don’t we’ll keep it dark.
* * *

TTOUSE organ EXCHANGE’S
JLJ. growing again. Looks like we’ll
have to find another place for it or quit
writing this column. An’, gosh, we
gotta write something.

* * *

A NYONE else interested in more of
.^that Good Will copy Mr. Koblen
suggested.^ It’s the £rst item to the
left.

* * «

TT/ifAT is YOUR answer to "Is the
rV Child Worth a Seat.^”

4: ^ *

J\TEW name on this column this week
1 V is temporary, pending action of con-
tributors on Frank L. Browne’s sugges-
tion. “News From the Front.” What’s
your reaction to that? Or your sug-
gestion?

* » *

]\TOW let’s all send papers to Messrs.
V Whitbeck and Koblen TODAY to

give them a real welcome.
* * *

TTAVE you filled out and mailed E.
A. Snyder’s questionnaire in Iasi

week’s issue?
* * *

TTOW many of the theatre signatures
•LZ reproduced in that page do you
know?

House Organ
Exchange

E. E. BAIR, State theatre, Ulrichsville, O.
HARRY BROWNING, Olympia theatre, New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlando, Fla.

M. T. CRAIG, Majestic theatre, Dresden,
Ont., Canada.

E. L. FAWKS, Photo Phone theatre, Gra*
ford, Tex.

M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden,

s. c.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. E. MERIDITH, Virginia theatre. Box

1190, Fairmont, W. Va.
CARL F. MOCK, S6 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.

W. H. OSTENBERG, JR., Orpheum theatre,
Scottsbluff, Neb.

EARLE HALL PAYNE, Kentucky theatre,
Lexington, Ky.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

F, F. SCHWIE, Duluth theatre, Duluth,
Minn.

E. A. SNYDER, Rialto, Virginia theatres.
Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,
The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

Entry of name in above list signifies

willingness to exchange theatre house or-

gans with other publishers.

(Name)

(Theatre)

(CI„)

(State) - -

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Klock Says Theatres
Need the Children

R. H. KLOCK, Pittsburg Amusement
Co.. Pittsburg, Kansas, devoted part of
New Year’s Day to writing the follow-
ing letter:

“We often hear someone say, Tn life

it’s the little things that count,’ and I

will vouch for the correctness of this

statement, as I have proven it during
the year 1924, notwithstanding the many
different articles I have read and the
statements I have heard from managers
and exhibitors alike that they do not
cater to nor do they want the children
to attend their theatres, as they make
too much noise and cut down their seat-

ing capacity. They should have added
to these statements, it also cuts their

income.
“If a youngster is a movie fan, it is an

assured fact, nine times out of ten, he
will be a grown-up fan. There are mil-
lions of folks in this grand old U. S. A.
of ours that never attend a picture show
and never will. But listen, brother. If,

when they were youngsters, they had
the opportunity, as the youngsters do
these days, they would be laying down
the price of admission at your box
office at least once every week. But
the fact is that they are not fans and
there is no way to get them, so let’s

make fans as we go and reap at the
same time.

“When you get the children boasting
for your theatre, your battle is won.
They know which is the best theatre,
in town, and when you get them saying
that for your theatre the rest is easy.

“I have been several years building
up my children attendance and I give my
Friday and Saturday equal thought be-
tween adults and the children, some-
thing that pleases them both. Here is

one of my Friday and Saturday pro-
grams:

The King of Wild Horses
Felix, the Cat
The Go-Getters

Our Gang Comedy
“You can’t fool the kids. After you

get them coming, keep them coming.
Let them know what to expect and al-

ways have it for them.
“When you get a youngster or two

boosting in every home for your
theatre every day in the week, you know
where Papa and Mamma are going when
they start out in the evening to attend
a show. I do, at least, because I am
getting them.

“Pittsburg has 18,000 folks. In 1924

I had 49,415 children under twelve years
of age who attended the Klock theatre

and paid ten cents each. I challenge
‘^ny theatre anywhere, in any city with

a population of not over 18,000, to show
more children paid admissions in 1924.

This is the most children that ever at-

tended the Klock theatre in one year,
and I am out to beat it this year, 1925.

“If anyone played to more children
in 1924 than I did I would only be too
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glad to hear from them as to how they
did it, and we could exchange a few
ideas and be helpful to both.
“The other fellow may not want the

children, but the $4,941.50 they paid me
in 1924 looks good on New Year’s Day.’’

There’s something to talk about. Who
agrees with Mr. Klock? And who
doesn’t? Letters from both sides are
invited. Who can beat the Klock record
in proportion to population? Who
considers elimination of the youngsters
worth that amount of money? Mr.
Klock’s letter is a splendid start
toward definite settlement of the chil-

dren-in-the-theatre question. Let’s get
it settled right away.

Olson Sends Crossword
Puzzle House Organ

H. G. OLSON, Orpheum theatre,

Proctor, Minn., whose crossword puzzle
program, the subject of a recently pub-
lished letter, is reproduced on page 44,

writes:

“In compliance with your request in

recent issue of the Herald, I am en-

closing another copy of my ‘crossword’
program.

“I intended to work in enough mer-
chants on this program to cover print-

ing costs, but, owing to local conditions

at this time, I had to be content with
one merchant only, who is paying about
fifty percent of the printing cost.

“I am enclosing a copy of a Picture
Sale which I have used here to very
good advantage and want at this time to

thank Frank Burns of Orlando, Fla., for

this idea, for while I have made some
changes in the original copy, the idea

was taken from the pages of your most
worthy paper, which all goes to show
that the boys who are passing these
stunts along are a real help to their

Brother Exhibitors.

“I also use an occasional limerick,

which, I find, meets with the approval
of my patrons, and am enclosing one
of these.’’

Mr. Olson’s limerick, the fifth line
of which is left blank, to be hlled in by
patrons, reads:

“Some good folks dash madly away
To see some well advertised play.

Which they surely should know
We are soon going to show

The crossword puzzle program is re-
produced. >ls a printers’ proof is used
for the reproduction, typographical er-

rors must be overlooked. The Picture
Sale ad is reproduced on page 46. Mr.
Burns’ ad, from which Mr. Olson made
the adaptation, was printed in a recent
issue. Mr. Burns made the adaptation
in turn from a previously reproduced
ad by Mr. Klock, whose letter about
children and the theatre is printed this
week, and who, to the best of our
knowledge, originated the Picture Sale
idea.

Koblen Asks Good
Will Propaganda
M. KOBLEN, Scout theatre, Oakdale,

La., whose name is entered in the
House Organ Exchange this week, and
whose paper is reproduced on page 44,
writes

:

“Enclosed please find a copy of my
weekly program, with your service copy.
I have been using the copy ever since
you started printing it and it is very
good.
“You may place my name in the House

Organ Exchange, although I fear it will

PICTURE SALE
NEW ORRHEOM THEATRE Proctor. Minn.

OIU>HCVM THEATRE KtICtS

A BIG BARGAIN MONTH

L K. HAOEM

THE NEW ORPHEUM
THEATRE

OHert for Yoa AptiroTA)

Our First Annual
Clearance Sale

EVEBVTMINO must Be SOLO

u ffi-wmi guiutt i

srtOAL oiscnum c

MorfAn HArdwATc Ca

The Greatest Month of Pictures Ever Offered in Proctor

BANG!

SALE LASTS

30 DAYS
Come One! Come AlU

and get Your Money’s

Worth of Real

Entertainment

Let’s Go!

BANG! BANG?

H. G. Olson’s Picture Sale ad, subject
of his letter in this issue, for which he
thanks Frank H. Burns, who in turn
thanked R. H. Klock for the idea.
Original in size of newspaper page.

be unfair to the other exhibitors, as I

think my paper must be inferior to

theirs.

“This town is starting a drive for
business from the surrounding trade ter-

ritory and I would certainly appreciate
it if you could furnish through your de-
partment a bit of general Good Will
copy weekly, which could be used ad-
vantageously by other exhibitors to
boost their merchants and the town and
help bring more people to their town,
which would indirectly help the exhibi-
tors using the copy.”
The hrst copy written for exhibitors'

use in the connection outlined by Mr.
Koblen is printed at the head of the

Two interesting scenes from “The Sal-
vation Hunters,’’ the Josef von Stern-
berg production which United Artists
will handle.

copy column this week. Thanks for
the suggestion. Has anyone else a sug-
gestion for a generally useful and
beneficial kind of copy not as yet pro-
vided?

Travis Outline Free
Ticket Coupon Plan
JOHN E. TRAVIS, Doric theatre,

Erie, Kansas, whose letter is illustrated
on page 44, writes:
“With each paid admission we give

one of the enclosed cards. I had 2,000
of these printed, costing me $4.50, and
I believe it is helping business.
“Before starting this I thought that

probably only the children would take
an interest, but the adults take more in-
terest than the kids. With every eight
we give one free admission and nine
times out of ten they bring the rest of
the family. But, like all advertising, no
one knows just how much it helps.”

Mr. Travis’ plan is adaptable with
but slight changes to practically all
theatres. Exhibitors testing out the
idea are invited to report results to
this department.

Burns* Bargain Matinees
Attract and Build List
FRANK H. BURNS, Orlando Enter-

prises, Orlando, Fla., without a letter
from whom no week is complete,
writes:
“As a business builder for the week

before Christmas, I ran bargain matinees
for ladies to see Thomas Meighan in
‘Tongues of Flame.’
“Advertised through newspapers and

on slides that every lady who would
attend the matinee and bring the names
and addresses of five lady friends would
be admitted at half price.
“Did they flock to see Tommy in his

new picture? I’ll say they did, and my
mailing list has some four hundred good,
live names that are not duplicates.
“As an added novelty I had some of

those new Fan-fotos Paramount is put-
ting out on Meighan and gave one of
them to each lady who brought a list

of names. Incidentally, the Fan-fotos
are very neat and people are glad to
get them.”

HOME COMFORT
TYT OME comfort (we might as well be

-* honest) is not always what it’s cracked
up to be. The furnace will get balky at

the wrong time, some member of the family
is always remembering that snow must be
removed from the walk, and just when you
get all set with a good book and a snug
chair the phone rings or the neighbor drops
in “for a minute.” Nevertheless, the home
is the standard of comfort.
Home comfort is the ideal of this thea-

tre. Here you enjoy the pleasant atmos-
phere and surroundings of the home, plus

good music and pictures, minus interrup-

tions and the cares of the householder.

When things go wrong at home, make
yourself at home with us.

WATCH OUR ADS

WATCH our ads in the newspapers.

They are our chief means of com-
munication with you. We wouldn’t get

along without them if we could, for the

newspaper is one of civilization’s greatest

institutions and every substantial institu-

tion and citizen must support it.

We don’t try to “sell” you in our ads.

We merely “tell” you. In a city enjopng
such splendid newspaper representation as

this one we know that you are always “lis-

tening in.”
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MODERN LOBBY DISPLAY; Upper panel—Picadilly theatre, New York, and Majestic, Portland, Ore.,

advertising “Sundown,” First National. Center, left—Coliseum, Seattle, advertising “The Marriage Cheat.”

Right: Strand theatre, Milwaukee, during run of “The Mine With the Iron Door,” Principal. Bottom, left

—Display for “The Tornado,” Universal, at B. F. Keith’s State theatre. New York. Right—Novelty lobby

for Harold Lloyd in “Hot Water,” Pathe, contributed by the T. D. & L. theatre, Oakland, Cal.
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**Telepix*^ and
Newspictures

Recent announcement of The
Chicago Tribune concerning the

process by which that paper and
the New York Daily News sends
photographs telegraphically by a

process called the Telepix prompt
contemplation of the day when, if

ever, this process is so developed
as to make possible the transmis-
sion of newsreel subject matter by
like means.

It would then be possible to show
a California earthquake (or fire) on
the screen in New York almost
while it was going on. A foe in-

vading any border could be watched
by residents all over the country.
And these are puny flights of the
imagination.

It would seem to be a good idea
for the newspicture people to look
into this Telepix thing and see
what can be done about it. Not
yet, perhaps, but things happen so
rapidly these days that it’s no
longer possible to be too early in

doing anything.

Did They
Miss It?
Up to the night of January 8 no

newsreel showing scenes from the
Notre Dame-Stanford football
game for the national title at Pasa-
dena on New Year’s Day had been
shown in the first run Chicago
theatres.

If, after carrying scenes from
every jerk-water college battle of
the season, the newspictures did a

flop on this game, we give up.

New Pathe Serial

Doesn Y Repeat
Pathe’s new serial, “Galloping

Hoofs,” doesn’t repeat. That is,

the second episode doesn’t repeat
the last scenes of the first and the
third doesn’t repeat any of the
second. That will be good news to

the many exhibitors who have pro-

tested aganist such repetition when

A1 St. John and support in two scenes
from “Lovemania,” an Educational
Tuxedo comedy, distributed through
Educational exchanges.

reporting to “What the Picture

Did For Me.”
Johnny (they spell it that way

this time) Walker and Allene Ray
are the featured players in “Gallop-
ing Hoofs” and the story, for the

first three episodes at least, is more
commonsense and therefore more
interesting than most serial stories,

though it seems to have sacrificed

nothing in action on this account.

Why Wasn Y New
Years Covered?
None of the newsreels seen by

this reporter contained views of the

New Year’s Eve celebrations con-

ducted so fervently during the

night of December 31st and the

morning of January 1st in our fair

land’s more or less leading hostel-

ries, cabarets and dance places.

The newspapers covered these cele-

brations thoroughly, as they always
do, the story of the night being in-

variably the big story of the day.

Of course it wouldn’t be a simple

assignment. The camera man
would have to get used to being

thrown out of our best places, hav-
ing his camera riddled over his

head, and he’d have to shoot cau-

tiously to avoid subsequent de-

velopments. But think of the pic-

tures he’d get. That’s all reporters

are supposed to think about, isn’t it.

**Laugh Length **

Theory Proved
Proof of this department’s fre-

quently reiterated claim that come-

dies should be made on a “laugh

length” basis, the picture termin-

ating when the laughs run out,

whatever the footage, was fur-

nished recently by a Chicago thea-

tre which cannot be named, using

a comedy which likewise cannot be

definitely designated. This unac-

customed reticence is occasioned

by recollection of a clause in a

certain widely discussed trade

document.

The comedy was a one-reeler and

a good one the first time we saw it.

The theatre not mentioned above

took it and cut it down to four

minutes, using just the one incident

that had made the complete reel

better than most. Isolated thus, it

was about ten times as funny as

when accompanied by the rest of

the stuff and the audience laughed

itself red in the face.

The four minutes of the reel

shown at this theatre was worth

considerable more than the full reel

as shown at another house. It got

more laughs, better laughs, and the

next picture got the benefit of an

afterglow from the comedy.

That’s that, but it isn’t all. The
thing worked out great in this case.

With some other comedy, and with

somebody else doing the cutting, it

might be a dismal flop. The pur-

pose of this report is not to lead

theatre men into the practice of

cutting their comedies, which in all

probability would be very bad busi-

ness. The purpose is to bring back

into the minds of comedy makers

the original statements regarding

the advantages of laugh length

comedies over the present reel and

two-reel product.
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During All The Year
No Night Like This 5

th

ANNUAL
T. O. C. C.

DINNER
DANCE

AND ENTERTAINMENT

SATURDA Y, JANUARY 1 7th

GRAND BALL ROOM—HOTEL ASTOR

^ An Unequaled Show

^ A Delicate Dinner

^ Two Lopez Bands

^ Film Celebrities

^ Famous Men and Women
From the Screen World

^ Stars-Vamps-Ingenues

^ Leading Women and Men

^ Noted Exhibitors

^ Coronation of Winners of

Mirror Contest

^ A Daily Surprise a Minute

^ Speed—Punch—Pep—Wow

If You Are Not

Seen at The

T. O. C. C. Affair

Each Year

You Are Not

Seen Much

Thereafter

Tickets procurable at

THEATRE OWNERS CHAMBER OF COMMERCE
Limited to

Comfortable Capacity

Sale stops January 15th

TIMES BUILDING
SUITE 908

PHONE—BRYANT 2496

Two Vincent Lopez Bands
Reisenfeld— Rothapfel
Plunkett—Reichenbach

Surprises
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o n Picture s

I
’M torn between admiration for the picture makers’

increasing courage and concern as to their discretion.

Discretion is demonstrably the better part of valor

and I’m wondering if it isn’t the better part of art as

well, at least so far as pictures made for commercial

purposes are concerned.

I got a kick out of Paramount’s daring in “Peter

Pan,’’ where Peter bids the audience applaud to save the

life of Tinker Bell. That was daring, and there’s always

a thrill in the daring. The audience applauded at

McVicker’s and the picture went on, but I dislike to

speculate as to what would happen, to the picture from
there on if applause was not forthcoming. Maybe I’ll

hear of such a case.

I got a bad set-back right at the start of “So Big”
when I read the introductory title, which runs some-
thing like “Colleen Moore in Her Greatest Histrionic

Achievement, ‘So Big,’ ” etc. The first exhibitor report

on the picture, in this issue, says it is just that, but I

wonder if it’s fair to star or story to establish a hazard
thus at the start by inviting comparison. Or, if it is

fair, whether it is good judgment, showmanship. I

doubt if reasons for the line outbalance reasons for

its omission.
Then there’s Griffith’s “Isn’t Life Wonderful?” He

“gives it away” in the captions preceding the first scene,

telling you what the story is, the moral, the purpose

—

everything. Later his subtitles contain “asides” to the

audience which are in similar vein.

Griffith, of course, does these things and gets away
with them. I think it’s because he’s Griffith rather than
because it’s good story-telling. I doubt if many pro-

ducers could put it over.

Literature offers, I think, a splendid lesson to all

picture makers in the fact that the stories which have
lived on as the great ones, or have been “best sellers,”

are almost without exception plain narratives set down
without intrusion by the author, airing of personal

views and beliefs, or other extraneous matter. I think

the picture makers who stick to story-telling, shunning
such seemingly clever devices and stunts as constantly

crop up to tempt the narrator in any medium, will not

regret it.

How Big Is “So Big”?

For first information relative to “So Big” I refer you
to Exhibitor Armentrout’s report in “What the Picture

Did for Me” this week. I can add nothing to his com-
ment save to say that I enjoyed it immensely at the

Chicago last week, despite a loud young fellow beside

me who constantly bemoaned the lack of cabaret scenes,

etc. Colleen is great in it and it’s her biggest picture.

How big, time will tell.

* *

Griffith Knows What’s Interesting

D. W. Griffith knows what’s interesting. He knew
that, however an individual might feel toward Germany
as a result of the scrap, the individual would be inter-

ested in seeing what it was like after the shooting.

That’s what he shows in “Isn’t Life Wonderful?” and
he draws a clear, convincing, interesting picture.

To me it appealed as a picture of Germany after the

war rather than as a drama, but there’s enough story

in it at that. The picture was featured at McVicker’s,

Chicago, last week and drew heavily from the fur-coated

class which Griffith brings in without fail. This class,

of course, does not tear up the seats, but I gathered that

they were pleased. General reaction to the picture as

drama may be this or that, but the subject and its treat-

ment are so interesting that it doesn’t matter.
* *

Players and Stunts Lift This Picture

In the past few years I have seen quite a few photo-
plays with plots similar to “A Thief in Paradise.” It is,

briefly, that of a young man who takes letters and
papers of a dead man and returning to his bereaved
father palms himself off as the long-lost son.

George Fitzmaurice made this production for First

National from Leonard Merrick’s novel “The World-
lings,” and embellished it with a unique polo match, a

runaway and an elaborate cabaret setting all of which
add interest to the story. The work of the featured
players, however, saves it from dropping into the mid-
dle class of pictures, that and the beautiful sets. Doris
Kenyon does real work under Mr. Fitzmaurice’s direc-

tion and Ronald Colman, Aileen Pringle, Alec B.

Francis and good old Claude Gillingwater deliver 100
per cent.

There’s a struggle in the water between two men
with a shark swimming about them, in the early foot-

age, that tops all other shark stuff I’ve ever seen. A
real thrill here.

sH *

The Old Story of Stage vs. Home
“Greater Than Marriage” an adaptation of Louis

Joseph Vance’s novel “Joan Thursday” contains all the
essentials of first-rate picture entertainment. At a Chi-
cago theatre where I saw it the audience followed the
tale with rapt attention and seemed to like the work of

Lou Tellegen, Dagmar Godowsky and others especially

well.

The story tells of a young writer who thinks mother-
hood and home are preferable to the plaudits of the
populace and the stage. He tries to instill this belief in

Joan, his wife, but during his absence she accepts a
stage engagement and becomes a famous Broadway
star before he returns. There is a villain who tries to

steal the wife away but meets his end and the wife gives
up her stage career eventually to settle down to the
routine of home life.

* *

“Age of Innocence” Not So Innocent

“The Age of Innocence” isn’t so innocent as you
might expect. It is, in fact, a decidedly “snappy” yarn.
Beverly Bayne surprises you as a passionate Russian
countess, formerly American, whose quite detailed affair

with Elliott Dexter, cousin by marriage, all but wrecks
the home life of Dexter and Edith Roberts, wedded
members of New York’s oldest families. Willard Louis
does a man-about-town that’s a classic. The story is

of the sort that the best magazines, at least the maga-
zines being read
by the best peo-
ple, are printing

these days. That’s
probably the im-
portant news about
the picture.
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NEW PICTURES
The Deadwood Coach

Distributor: Fox
Producer: William Fox

Length: 6,300 feet
DIRECTOR LYNN REYNOLDS
Author C. E. Mulford

PLAYERS
In the Prologue

Walter Gordon Frank Coffyn
Mrs. Gordon Jane Keckley
Jimmie Gordon Ernest Butterworth

In the Play
The Orphan Tom Mix
Tex Wilson George Bancroft
Jim Shields DeWitt Jennings
Charlie Winter Lucien Littlefield

Helen Shields Doris May
TYPE

:

Western melodrama,
adapted from the novel “The Orphan.”
HIGHLIGHTS: The Orphan saves

the Deadwood Coach from robbers.

. . . His meeting with the Sheriff’s

daughter. . . . The Indian attack. . . .

The kidnaping of the bride. . . . The
end of Tex Wilson over a high cliff.

Story: The Orphan is determined to

“get” Wilson, who murdered his father
and mother. He saves the Deadwood
coach from Wilson’s gang and meets
Helen Shields, and he also saves the
Sheriff from Indians. When about to be
wed, Wilson and his gang run off with
the bride. The Orphan makes things so
hot for them they give up in disgust and
the bad man meets his end over a cliff.

The Orphan settles down as a deputy
sheriff and marries Helen.

A Thief in Paradise
Distributor: First National
Producer: Samuel Goldwyn

Length: 8 reels
DIRECTOR....GEORGE FITZMAURICE
Author Leonard Merrick
Adaptor Frances Marion
Cameraman Arthur C. Miller

PLAYERS
Helen Saville Doris Kenyon
Maurice Blake Ronald Colman
Rosa Carmino Aileen Pringle
Npel Jardine Claude Gillingwater
Bishop Saville Alec Francis
Ned Whalen John Patrick
Philip Jardine Charles Youree
Rosa’s maid Etta Lee
Jardine, secretary Lou Poff
TYPE : Modern society drama in

which a young man down and out im-
personates the lost son of a wealthy
man.
HIGHLIGHTS: Diving for pearls.

. . . Fight in the water. . . . Meeting
of father and supposed long lost son.
. . . Polo match. . . . Runaway of
Helen’s horse. . . . Oriental dance. . . .

Wedding and honeymoon aboard air-
ship.

Story: Blake, living on a South Sea

“Bad Company” is the title of the fea-

ture from which these two scenes are

taken and in which Conway Tearle
and Madge Kennedy are featured.

Associated Exhibitors will distribute

it.

island with a number of other derelicts,

ta'res (he place of Noel Jardiie, who
loses his life in the sea, and returns to

San Fra'icijco, where he is received as
the long lost son. Carmina, a dancer,
accompanies him. He falls in love with
Helen Saville and mariies her, but Car-
mina, akso in love with Blake, tries to

break up the match. Blake confesses
that he is not Noel Jardine and attempts
suicide. Helen nurses him back to health
and Carmina returns to the Orient.

Trigger-Fingers
Distributor: F. B. O.

Producer: Independent Pictures
Corp.

Length: 4,775 feet

DIRECTOR REEVES EASON
Author William Lester
Adaptor William Lester
Cameraman Walter Griffin

PLAYERS
Sergeant Steele Bob Custer
Dr. Deering George Fields
Ruth Deering Margaret Landis
Sheriff Mackhart Bill Dyer
Mackhart’s Deputy Max Asher
Bob Murtison Joe Bennett
Wetona Fontaine La Rue
TYPE : Western.

HIGHLIGHTS: Climax which is

filled with suspense, excitement and
fighting. Unmasking of villain.

Charming personality of Custer.

Story: Promised a promotion to a
captaincy if he brings in “The Black
Hawk,” a bandit who is terrorizing the
countryside. Sergeant Steele of the
Texas Rangers, disguised as a bandit,

goes after his man. He gets him, and
the “Hawk” turns out to be the father of
“The girl.” He does not tell her the slain

man is her father.

Sign of the Cactus
Distributor: Universal

Producer: Universal Pictures

Length: 5 reels

DIRECTOR CLIFF SMITH
Author Norman Wilde
Adaptor Isadore Bernstein
Cameraman Harry Neumann

PLAYERS
Jack Hayes Jack Hoxie
Bell Henderton Helen Holmes
John Henderton J. Gordon Russell
Panhandle George Francis Ford
Old Man Hayes Josef Swickard

%
PftOOUCCD BV

CHRISTIE FILM COMPANY, INC.
IDEAL FILMS LDT. DISTFtIBTORS FOR UNITED KINGDOM

producers 'Disiribuiinq Corporation
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James Kirkwood, Kathryn Williams and
Pauline Garon in scenes from "The
Painted Flapper” now being distrib

uted through Chadwick Pictures Corp.

Earl of Chico Frank Newberg
Sheriff Jack Pratt
Jack Hayes, age 12 Bobby Gordon
TYPE : Western story regarding

the fight of settlers against a water
power company.
HIGHLIGHTS: Jack Hoxie and

Helen Holmes' performances . . . .

Damming of tvater supply so cattle

will die of thirst. . . . Mysterious
appearance of Cactus.

Story: Old Man Hayes resists the

water power company’s efforts to take
his property and is killed. Whitehorse
Cactus appears a few years later and
champions the cause of the ranchers.
Belle Henderson, daughter of representa-
tive of the water interests, sees her
horse run away to join the white horse
of Cactus, the son of Old Man Hayes.
Belle’s father is shot and she suspects
Cactus. She goes to arrest him, but
learns that he is innocent. When the
Sheriff appears she says she cannot testi-

fy against her husband.

Last Man on Earth
Distributor: Fox

Producer: William Fox
Length: 6,637 feet

DIRECTOR A. J. G. BLYSTONE
Author John D. Swain
Adaptor Donald Lee

PLAYERS
Elmer
Gertie
Frisco Kate
Red Sal
Dr. Prodwell
Furlong
Paula Prodwell
Hattie

Earle Foxe
Grace Cunard

...Gladys Tennyson
Maryon Aye

Clarissa Selwynne
Pauling French*

Marie Astair
Rerelys Perdue

TYPE : Fantastic tale of a strange
disease which hits the earth and wipes
out all the men over fourteen years
but one.

HIGHLIGHTS: Capture of the last

man on earth. . . . Flappers making
love with him.

.

. . Ring fight in Senate
bettveen two women.

Story: Elmer Smith is rejected by his
sweetheart and determines to be done
with women forever. He lives in a cave
and when a disease sweeps the earth
wiping out all males over 14 years, he
does not know of it. Gertie, fleeing from
police, hides in the woods and finds El-
mer. She brings him back to civilization

and gets $10,000,000 for him. Two sen-
ators fight for him, as a husband. When
he sees Hattie his former sweetheart he
turns to her, they marry and have twins.

Tongues of Flame
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 6,763 feet

DIRECTOR JOSEPH HENABERY
Author Peter Clark MacFarlane
Adaptor Townsend Martin

PLAYERS
Henry Harrington Thomas Meighan
Lahleet Bessie Love
Billie Boland Eileen Percy
Boland Burton Churchill
Scanlon John Miltem

TYPE : Modern western story of
young lawyer’s fight for his friends

—

a band of Indians.

HIGHLIGHTS: Setting fire to

town. . . . Fight for Indian’s rights

by Harrington. . . . Excellent work of
Thomas Meighan and Bessie Love.

Story: Harrington, who recruited a

band of Indians to fight in the World
War, fights for them when their prop-

erty is about to be taken away. He is

aided by Lahleet, who discovers there is

oil on the property just as the Indians

are about to sign away their rights.

Harrington is thrown in jail charged with
theft. The court rules the whole town
belongs to the Indians and the populace
burn it rather than have it fall into their

hands. Harrington at their head takes

possession of the town, but eventually re-

turns it to the people. He finds happi-

ness with Lahleet.

Curlytop
Distributor: Fox

Producer: William Fox
Length: 5,828 feet

DIRECTOR MAURICE ELVEY
Author Thomas Burke
Adaptors Frederick and Fanny Hatton

Curlytop
Bill Branigan..
Shanghai Dan.
Bessie
Wang Toy
Sproggs
Hilda
Annie

PLAYERS
Shirley Mason

Wallace MacDonald
Warner Oland
Diana Miller
George Kuwa
Ernest Adams
Nora Hayden

LaVeme Lindsay

TYPE : Story of London’s Lime-
house district and the love of a crook
for a little waif.

HIGHLIGHTS: Dan’s attempt to

hypnotize Curlytop. . . . Bessie’s at-

tack on orphan and shearing off her
golden locks. . . . The fight with
Bessie. . . . Wreck of the gambling
barge.

Story: Curlytop falls in love with Big
Bill Brannigan and wins him away from
Bessie. Bessie thinks to spoil Curlytop’s
beauty by cutting off her hair. Curlytop
runs away to hide and gets a position

as waitress on a gambling boat. It is

cut adrift by a man whom Shanghai
Dan had beaten and is run down by a
liner. Dan is drowned but Curlytop is

rescued by Bill.

Dangerous Flirt
Distributor: F. B. 0.

Producer: Film Booking Office

Length: 5,297 feet

DIRECTOR TOD BROWNING
Author Julie Heme
Adaptor Richard Schayer
Cameramen

Lucien Androit and Maynard Rugg
PLAYERS

Sheila Evelyn Brent
Dick Morris Edward Earle
Aunt Prissy Clarissa Selwyne
Captain Jose Pierre Gendron
Don Castilar Sheldon Lewis

TYPE : Society drama of wedding
of shy young girl, her desertion by
her husband and their ultimate re-
union and understanding.

HIGHLIGHTS: Wedding of Sheila.
. . . Repulsing Dick Morris and his
departure for South America. . . .

Saving Dick from firing squad. . . .

Reconciliation.

Story: Sheila Fairfax is raised in

strictest New England by an old aunt,
but becomes the innocent victim of a
scandal. She marries Dick Morris and
on her wedding night repulses him be-
cause she is so shy. He leaves for South
America, where Sheila follows. Dick be-
comes involved in a mine deal and is

about to be shot by Don Alfonso and
his squad when Sheila saves her husband
by vamping the Don. The happy couple
is reunited.

Laughing at Danger
Distributor

:

F. B. O.-Truart
Producer: Carlos Productions

Length: 5,254 feet

DIRECTOR JAMES W. HORNE
Author Frank Howard Clark
Adaptor Frank Howard Clark

PLAYERS
Alan Remington Richard Talmadge
Cyrus Remington Joe Girard
Prof. Leo Hollister Joe Harrington
Carolyn Hollister Eva Novak
Darwin Kershaw Stanhope Wheatcroft

Two interesting bits of action from "A
Thief in Paradise,” First National’s
Samuel Goldwyn attraction featuring
Doris Kenyon and Ronald Colman.
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Scenes from “Flattery,” produced by
Mission Film Corp. and distributed

on the independent market by Chad-
wick Pictures Corp. John Bowers
and Marguerite de la Motte are in it.

TYPE: Stunt melodrama concern-

ing use of death rays by desperadoes.

HIGHLIGHTS: Excellent story, full

of drama, punch and thrills. Tal-

madge’s death-defying stunts. Im-
prisonment of inventor and his daugh-

ter their rescue from death.

Story: A love affair makes Alan Rem-
ington dissatisfied with life. Trying to

lift his son out of despondency, his father

devises various means of excitement.

Crooks seek to steal a death ray ma-
chine which the older Remington is

sponsoring and circumstance involves

Alan in the subsequent excitement. The
inventor and daughter are captured and

with the machine imprisoned in a hut on

a hill. Alan goes to the rescue. Naval

vessels are warned that the desperadoes

intend to blow them up with the death

ray. Alan rescues all in the nick of

time.

Lighthouse by the Sea
Distributor: Warner Bros.

,

Producer: Warner Bros.

Length: 6,700 feet.

DIRECTOR MAL ST. CLAIR
Author Owen Davis

Adaptor Darryl Francis Zanuck

PLAYERS
Rin Tin Tin Himself

Flora Gale Louise Fazenda
Albert Dom William Collier, Jr.

Joe Daggett Douglas Gerrard

Caleb Gale Charles Hill Mailes

TYPE : Melodrama based on Owen
Davis’ play with dog playing import-

ant part.

HIGHLIGHTS: Dog’s escape^ and

swim to shore after fight with villain.

. . . . Gnawing his way out of the

net. . . . Rescue of his master. . . .

Excellent work of Rin Tin Tin.

Story: Shipwrecked off the shore of

Maine, Albert is rescued when his boat

drifts to shore. Albert gets the job of

looking after the lighthouse when the

light keeper loses his sight. Bootleg-

gers kidnap the boy and turn out the

light to land their cargo. They put a
net around his dog and take him out
to sea. Albert, who is chained sets fire

to waste and Rin Tin Tin picks up the
burning cotton, drops it in the lights and
starts it. Albert is freed by the old man
and he and Rin Tin Tin go to rescue of
Flora when revenue cutter appears and
captures the bootleggers.

[NEWSPICTURES
FOX NEWS, No. 26: California, Hungry elk

and deer come from the wintry Sierras.—Mexico’s
new regime names Manuel C. Teller ambassador
to America.—Santiago, Grateful Cuba unveils a
statue to Theodore Roosevelt.—Ossining, N. Y.,
William H. Anderson of Anti-Saloon League is

released from Sing Sing.—New York City, A
rare honor for a horse—Cherry Pie of Whitney
Stable.—New Orleans, La., A novelty this sea-
son is obstacle golf.—Richmond, Wash., Steamer
Rosemont, built during war for $350,000 but
never put in service, is burned.—Danville, Ky.,
Dix River dam, largest natural power project in

U. S.—Boy Saada, Algeria, Dessert horsemen,
most daring in the world.—An observer surprises
family of black bears at play in snowy woods in

Adirondacks.

FOX NEWS, No. 27: Warwick, N. Y., Here
lives the world’s largest dog—Prince, a Great
Dane.—Uncle Sam launches a new giant sub-
marine, V-2, at Portsmouth, N. H.—Santiago,
Cuba, Morro fort, built in 1633 and similar to
Havana’s old castle, is used to train republic’s
army.—Buffalo, N. Y., Fraternal organizations
play good-fellow to the city’s poor.—Fort Pierce,
Fla., One of nature’s oddities is the cereus, a
flower that climbs palm trees and blooms only
at night.-—Seattle, Wash.—Romping in the snow
in their birthday suits 15 minutes a day helps
cure these ailing kiddies.—New York City,

Siamese champions on visit to America.—Bar
River, Canada, Ontario farmers band together
to war on the wolves.—Red Bank, N. J., The
speedy ice yacht “Get There’’ wins first race of

the winter on the frozen Shrewsbury.

FOX NEWS No. 28: Philadelphia, P'a., Carni-
val rules city as 15,000 Mummers parade.—Wash-
ington, D. C., Eleven Airdales, each a “one-man
dog.’’—San Francisco, Young America taught the
plastic art in this western school.—Los Angeles,
45,000 football fans see U. of California defeat
Missouri Tigers.—Albany, N. Y., Gov. Albert E.

Smith is inaugurated as governor.—Ft. Penning,
Ga., Officers of Infantry school put through train-

ing.—Unprecedented ice jam in Niagara river.

—General Pershing guest of U. S. S. Utah.—New-
burgh, N. Y., Joe Moore, Olympic champion, wins
Eastern speed skating championship.

FOX NEWS No. 29: Rome, Italy, The Holy
Year of 1925 opens with demolition of holy door
of St. Paul’s.—Hollywood, Cal., Mulholland high-

way is opened.—Berlin, Stage stars sell kisses to

raise money for Germany needy.—Havana, Suck-
ling pigs in great numbers invade Cuba market.

—Blizzard blankets East.—Miami, Fla., South
begins picking its fairest bathing beauties.—Van-
guard of U. S. fleet off for Winter drill.—Echo,
Ore., 20,000 jack rabbits are rounded up in

corral.
PATHE No. 5: Palm Beach, Fla., Bathing

season opens along Florida’s coast.—Cambridge,
Mass., College boys rehearse for Harvard play.

—Washington, D. C., Attorney General Stone

Stirring incidents from episode 3
^

of

“Galloping Hoofs,” the George Seitz-

Pathe serial, with Johnnie Walker
and Allene Ray featured.

named for Supreme Court.—Washington, D. C.

,

Soldier’s widow received first insurance bonus.

—

Tetuan, Morocco, Spain completes withdrawal of

troops from Rif.—Croton, N. Y., Winter garbs
Croton dam in icy splendor.—Ormond Beach,
Fla., New picture of John D. Rockefeller.-—Callao,

Peru, Pershing arrived on U. S. S. Utah.—Tsu-
ruga, Japan, 18 lives lost as ship strikes reef.

PATHE NEWS No. 4: Quebec, Canada, Mer-
cury 20 below aids opening of Winter sports.

—

P'asadena, Cal., Riot of beauteous blooms at floral

show.—Washington, D. C., Labor’s new leader

hard at work.—Rome, Italy, Premier Musso'ini
defies opposition in speech to Italian Chamber.
—Shanghai, China, Latest “Taxis” are pedaled.
—Montreal. Can., Clear channel for traffic up
frozen St. “Lawrence.—Pasadena, Cal., East con-

quers West in year’s greatest intersectional foot-

ball game.—New York, Unusual snowfall muffles

big metropolis.—Weston, Mass., Spectacular blaze

destroys $500,000 home in zero weather.—Rome
Italy, Pope Pius XI inaugurates Holy Year.
INTERNATIONAL NEWS No. 4: Pershing

in attendance at Neptune’s Court on Pacific.

—

Washington, D. C., William Green succeeds late

Samuel Gompers.—New York City, Middie pupils

of Ted Lewis learn to shiver the timbers.—Red
Bank, N. J., Ice boating season opens with
strong competition.—Philadelphia, New Years
Mummers fantastic revelry.—Albany, N. Y., A1
Smith inaugurated.—The Champions of 1924;
will they hold their crowns in 1925?—Polo,

Dempsey, broad jump by Bob Legendre, “Red”
Grange.—Flollywood claims handsomest baby.

“Lots of audience appeal . .

TheyVe going to like this

picture because it keeps

close to everyday folks.”

Film Daily said that of

East of Broadw60^
v/1 Paul Schofield Production

with Ow0ri M[oor0, C31 1. R^lph Lewis and MargueritedeiaMotte

An Associated Exhibitors Release RicC/d&nneu
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Warner Brothers
EXHIBITORS WHO book “Bobbed

Hair,” written by twenty of the fore-

most authors of America, are to have
the benefit of three national exploita-

tion and advertising campaigns, it was
stated this week at the Warner Broth^s
office. Tie-ups have been arranged with
Collier’s Weekly, the American News-
paper Syndicate, and E. P. Putnam’s
Sons, publishers, for the purpose of

publicity. . . . Marie Prevost has re-

ceived a new contract from Warner
which makes alluring promises to her.XXX
THE FIRST STORY to be developed

in this year’s program will be “Rose of

the World,” by Kathleen Norris. Harry
Beaumont will direct. . . . The Harriett
Beecher Stowe novel, “My Wife and
I,” has been assigned to Millard Webb,
who directed the “Dark Swan.” Irene
Rich will have the lead. . . . “Very
Broadway-ish” was the verdict for the
showing of “A Broadway Butterfly,” in

which cast is found Dorothy Devore
and Willard Louis.XXX
ROBERT KEABLE, author of “Recom-

pense,” a sequel to “Simon Called
Peter,” arrived in New York yesterday.
He plans to look over the final scenes
of “Recompense” while in Hollywood.
. . . Eighty per cent of the productions
to be completed at the end of the season
have been already done and the re-

mainder of the program is well under
way. Those not yet completed are “The
Easiest Road,” “Trapped In the Snow
Country,” “Eve’s Lover” and “My Wife
and 1.”

C. C. Burr
AN INKLING of the contemplated

style of Johnny Hines’ next feature,

“The Cracker Jack,” can be had from
the amount and quality of the sets used
in the production. The contract calls

for a Spanish castle, a Spanish council
room, a New York hotel suite, a lunch
room set, interior of a country store,

pickle factory, and a host of exteriors

Harry Carey and Lillian Rich in two
Scenes from "Soft Shoes” produced
by Stellar Productions, Inc., for Pro-
ducers Distributing Corp.

that will represent a South American
city. Sigrid Holmquist, J. Barney
Sherry, Henry West, Bradley Barker
and Vonda Case will appear in the pic-

ture.

Sering D. Wilson
COLOR FILM in the first full length

feature to be made by Kelley Color
Process by Wilson Wetherald, Inc., will

be used in the production of “White
Mice,” from the novel by Richard Hard-
ing Davis. . . . Announcement is made
of three new short reel subjects in color,

“Redhead Comedies,” “Karlo Comics”

and “The Wonder Book.” One each will
be released each month. They will all

be treated with the color process.XXX
A DEMAND EXISTS for novels and

plays written by well known authors
for use in the color films to be pro-
duced by the company. The story must
involve settings and backgrounds which
lend themselves to color film. . . .

Charles Van Arsdale, formerly assistant
director to George Fitzmaurice, has
been made assistant to Clayton B. Davis,
manager of production for the produc-
tion company.

United Artists

IMMEDIATE DISTRIBUTION is

promised for the new D. W. Griffith
picture, “Isn’t Life Wonderful?” accord-
ing to an announcement made by United
Artists’ Corporation. The length of the
film is 8,600 feet. . . . The general dis-
tribution of “The Thief of Bagdad” be-
gan January 1. The road show period
for this elaborate work has definitely
closed and the picture has gone into
first run continuous exhibition in all the
key territories. So far, it has only
played in two-a-day engagements with
special route presentation and at $2 and
$1.50 reserved seat prices.

Universal
FOLLOWING THE EXAMPLE of the

Paris Opera House, which, on the
fiftieth anniversary of its opening, has
at last permitted the showing of a mo-
tion picture in its auditorium, the Metro-
politan Opera House of New York may
lay aside its unbroken precedent in favor
of “The Phantom of the Opera,” a Uni-
versal picture starring Lon Chaney. This
piece is expected to rival “The Hunch-
back of Notre Dame” in magnitude, ac-
cording to Carl Laemmle. He is waiting
for the decision of the directors of the
Opera House before announcing whether
it will be used for the picture.

Schulberg
“THE PARASITE” will be the next

Preferred Picture to be released
through the Schulberg Productions, ac-
cording to an announcement made this

week by J. G. Bachmann, general man-
ager of distribution. The first showing
will be January 20. . . In “The Boom-
erang” will appear Bert Lytell and Anita
Stewart. Another subject to be released
soon, “The Mansion of Aching Hearts,”
is being directed by James P. Hogan;
its cast is headed by Clara Bow. The
story is based upon the song of that
name. XXX
PRELIMINARY WORK has begun on

the screen version of Zona Gale’s

novel, “Faint Perfume,” which will be
directed by Gasnier to release as a Pre-
ferred Picture. . . . As a follow-up to

his recent announcement that he had
signed James P. Hogan to direct a por-

tion of the Preferred output, Schulberg
stated this week that the first assign-

ment to Hogan under his new contract
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would be “My Lady’s Lips.” The con-
tract came as a result of Hogan’s
work on “Capital Punishment,” just

completed.

Paramount
SIDNEY OLCO’TT, Paramount pro-

ducer, arrived this week in Hollywood
from New York to direct Pola Negri in

“The Charmer.” Negri will play the
part of a wild Spanish mountain girl

who overnight becomes a famous dancer.
.... Production has begun on “The
Spaniard,” with Ricardo Cortez, which,
it is said, will give him his big chance
on the screen. . . . Jetta Goudal arrived
from New York a few days ago to

play the featured feminine lead.XXX
TEMPORARILY ABANDONING the
water for the silver sheet, Duke

Kahanamoku, the national amateur
swimming champion, is playing an im-
portant role in Jack London’s “Adven-
ture.” Stars appearing in it are Wallace
Beery, Tom Moore, and Pauline Starke.
.... Mary Brian, who played the role
of Wendy in “Peter Pan,” has been
signed for a long term, it was an-
nounced this week. . . Thomas Meighan
has received a wire from George Ade
telling that the script of “Old Home
Week” is finished. Ade is leaving for
the coast at once; upon arrival work
will begin on the next Meighan picture.XXX
SURROUNDED BY SIXTY members

of the Paramount company engaged in

the making of “The Air Mail,” Irvin
Willat arrived in Reno, Nev., today.
Billie Love and Douglas Fairbanks, Jr.,

accompanied Willat. . . . T. Roy Barnes
has arrived at the Long Island studio
to play in the next Bebe Daniels’ star-
ring vehicle. He has been added to the
list of supporting players in “The
Crowded Hour.”

William Steiner
PERSONALITY AND MAGNETISM

have been revealed in the person of
Edith Thornton, recently added to the
list of Steiner stars. She has completed
“Virtue’s Revolt” and “On Probation,”
both of which have proved gratifying
to the trade. She is now under the
direction of Charles Hutchison while
working on her third offering.

Vitagraph
E. F. TARBELL has just taken charge

of the Vitagraph branch office in

Omaha, Neb., as manager, it is an-
nounced. The appointment marks Tar-
bell’s return to Vitagraph after several
rnonths with another organization. In
his previous connection with Vitagraph
he was successively a salesman on the
Pittsburgh staff, branch manager at
Chicago and a special representative.XXX
AFTER A GENERAL tour of many of

the branch offices of Vitagraph, John
B. Rock, general manager, has returned
to New York. He visited Atlanta, New
Orleans, Dallas, Oklahoma City and a
number of the intermediate points, con-
ferring with managers.

Pathe
DIRECTOR EDDIE CLINE is finish-
ing a new comedy of the Ralph Graves

series, with Alice Day and “Fat” Lobach,
portraying prominent supporting char-
acterizations for Pathe. . . . Harry
Langdon begins a new offering this week
under the guidance of Director Harry
Edwards with Natalie Kingston playing
the feminine lead and Vernon Dent the
heavy part. . . . Del Lord is in the midst
of a new Sennett “Star” comedy, which

H. C. Weaver, president of the H. C.
Weaver Productions, Inc., who will

produce a series of four pictures for
Associated Exhibitors at Tacoma,
Wash.

presents Lillian Knight, who was chosen
“Miss Los Angeles” of 1924 in the lead-

ing feminine role.XXX
THE HARRY LANGDON company

has just completed work on “Plain
Clothes,” the story of which was written
by Arthur Ripley and Frank Capra. . . .

The Ben Turpin unit has just finished

the final shots for Wild Goose
Chaser,” produced under the supervision
of Lloyd Bacon, son of the star of

“Lightnin’.” . . . George B. Seitz, serial

director for Pathe, spent last week at

Miami, Fla., seeking locations for the
forthcoming Pathe serial based on Al-
bert Payson Terhune’s book, “Black
Caesar’s Clan.” XXX
A COMEDY entitled “Hello Baby,” a

Ben Turpin picture, and the fifth chap-
ter of “Galloping Hoofs,” leads the
Pathe program releases for the week of

January 18. ... A cameraman is now
on the coast for the Pathe Review in

connection with the “Prettiest Girl I

Know” series that starts its first install-

ment on the Pathe program this week.

First National
A NEW CONTRACT signed by Frank

Lloyd, independent producer and

director, has been made public, which
indicates that he will release four big
productions through First National dur-
ing 1925. His first story to be filmed

this year will be Rex Beach’s book,
“The Winds of Chance.” J. G. Hawks,
who wrote the script for “The Sea
Hawk,” has been engaged to write the
continuity for this Alaskan story.XXX
“SO BIG” IS A LEAP into new realms

for Colleen Moore, according to re-

marks of reviewers throughout the

country. Requests for the play are al-

ready pouring into the distributors’

office, it is said. . . . The selection of

Alma Rubens by the veteran director,

John M. Stahl, for the leading feminine
role in his first picture for First National,
“Fashions for Men,” is a promising un-
dertaking. XXX
FOLLOWING ITS RECENT showing

in Toronto before an invited audience
of newspaper men, club members and
others. First National has sold “Abra-
ham Lincoln” to the Regent theatre for

a two weeks’ showing. Advance charges
will be asked for its stay there. . . . J.

W. Flett, First Lieut., Parris Island,

S. C., reports that the showing of this

picture before the officers and marines
proved an undoubted success.

Century
AN OUTSTANDING EXAMPLE of a

reported movement to Century Com-
edies at the present time is the arrange-
ment made with them by the Saenger
Amusement company, controlling a
chain of theatres in the New Orleans
territory, for the showing of all the pro-
ductions of this year at ten of their

houses. “Looking Down” will be first,

released January 17. . . . Ed. I. Luddy,
the director who made “Present Arms,”
has just begun work on another sub-
ject featuring Wanda Wiley, which will

be released under the title, “A Lucky
Leap.” XXX
“PLAIN LUCK” is the name of a new
Edna Marian comedy to be released

soon through Universal. . . . January
brings the release of another work of

the same star, “Her Daily Dozen.” The
last release of this month will be “Tam-
ing the East,” a burlesque western with
Buddy Messinger and his pals.

Associated Exhibitors

PATSY RUTH MILLER will appear
shortly in the Whitman Bennett

special production, “Back To Life,”

which has been taken over by Associ-
ated Exhibitors for distribution. . . Six
producing units will start making pic-

COMING
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IRWIN R. FRANKLYN
Offers the great and near-great actors and actresses of the

Motion Picture Industry an enviable opportunity to enter Elastem

Vaudeville under the most ideal and pleasant circiunstances

It is the policy of this organization

to arrange vehicles to suit the

individual talents of their artists.

Booking Exclusively

Under a Producer’s Franchise
with

KEITH AND ORPHEUM
Circuits

For further information relative to our offer

WRITE—PHONE^CALL or WIRE

Routes arranged East

direct from the Coast

to break your jump.

IRWIN R. FRANKLYN
THEATRICAL ENTERPRISES, INC.

12TH FLOOR

Bryant 3830 723 7th AVE. Dept. H

You can arrange

bookings with us for

periods ranging from

5 to 52 weeks.

tures during this month. Four of them
will work in Eastern studios, one in Los
Angeles, and the other at Tacoma,
Wash. . . . The St. Regis Pictures Cor-
poration is beginning on the production
of “The Million Dollar Doll.”XXX
MONTY BANKS will produce his

second picture for Associated Exhibi-
tors under the title, “Breakers Ahead.”
. . . . The Sun Theatre, Omaha, Neb.,
reports quite favorable results from an
exploitation campaign recently con-
ducted for the MacLean picture, “Never
Say Die.” . . . Walter Liebman, Detroit,
branch manager for Associated Exhibi-
tors, spent the holidays in New York
on his honeymoon trip. . . . “Introduce
Me,” MacLean’s latest comedy, now be-
ing previewed in various theatres, will

be released within a few days.XXX
WITH DELIVERY of their first pro-

duction, “Bad Company,” with Con-
way Tearle and Madge Kennedy, to the
distributors, the officials of St. Regis
Pictures have started preparations for
the filming of the second production
of the series, which will be an adapta-
tion of Mrs. A. M. Williamson’s novel,
“The Million Dollar Doll.”

Fox
THE LAND OF THE VENDETTA,

birthplace of Napoleon, is the setting
of the Fox Educational Entertainment
to be released January 18 under the title

of “Corsica, the Beautiful.” . . . Another
release set for that date will be “Dick
Turpin,” the story of Merrie England.
.... “Once to Every Man,” Larry
Evans’ popular novel, will be picturized
as part of the 1925-26 program, accord-
ing to a recent announcement. John
Ford, remembered for his work in the

making of “The Iron Horse” and
“Hearts of Oak,” will direct.XXX
GEORGE O’BRIEN, who is Ford’s own

find, having played his first featured
part in “The Iron Horse,” will have the

leading part as a prize fighter full of

action. . . . The title of the Richard
Harding Davis picture, “The Bull
Fighter,” which has just been finished

at the Fox Studios, has been changed
to “A Spanish Romeo.”XXX
CHESTER BENNETT is directing
“Once In a Lifetime,” while Alan Hale

is busy with the direction of “The Scar-
let Honeymoon,” and Edmund Mortimer
is at the helm in the making of the
Buck Jones piece, “Wild Ridin’.” An-
other production in the making is “The
Hunted Woman.” . . . The script for
“Hunting Wild Animals in Hollywood,”
the last special for this season, is in the
course of preparation. The scenario de-
partment is also preparing the contin-
uity on “She Wolves,” “Everyman’s
Wife” and “Tainted Souls.”

William G. Smith
WILLIAM G. SMITH will release on

the state right market a series of two
reel comedies featuring the World re-

nowned Pantomime, Dedic Velde. Velde
was first brought to this country by
Ringling and starred in Ringling circus

for years as the acrobatic clown. He
later played in vaudeville.

F. B. O.
INVITATIONS have been issued by F.

B. O. to more than 5,000 club women
in New York City for a private screen-
ing of “Broken Laws,’ Mrs. Wallace
Reid’s story of mother love, which will

be shown at Loew’s Roof, January 14.

. . . . Real French 75’s, the artillery gun
made famous during the recent war,
were used by A1 Santell and his

“Parisian Nights” company when they
filmed scenes of the bombardment of the
Apache stronghold.XXX
ROBERT FLOREY, technical assistant

to Santell, was severely burned on
the hand and arm while filming some
artillery scenes a few days ago. One
of the flares exploded when he was
holding it to give the proper lighting

to the scene. . . . Mrs. D. M. Mac-
Donald, art collector of Los Angeles,
provided furnishings of rare worth to

F. B. O. for the making of “Parisian
Nights.” Among the pieces is the orig-

inal bed on which it is said Josephine
slept before she was divorced by Na-
poleon: a Louis XIV. table, and a dress-
ing table formerly owned by the Duke
of Montaigne. XXX
WORD COMES from C. Gardner Sulli-

van, scenarist and producer of a series

of super-special productions, that he has
completed the cast for his second pro-

duction for the distributing company,
“Mock Marriages.” Jacqueline Logan
and Clive Brooks will head the cast. . . .

Alberta Vaughn and George O’Hara will

be co-starred in the new series, “The
Pace Makers,” based on stories by H.
C. Witwer.

Metro-Goldwyn-Mayer
WITHOUT MAKEUP the players mak-

ing “The Merry Widow” will have to

go before the camera, due to the notion
of Erich von Stroheim that several lay-

ers of greasepaint hurt the effect desired
in the roles. The feminine members.
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JUNE MARLOWE, fea-
tured in Warner Brothers*
pictures, has been chosen
by Ernest Linnekamp,
noted Austrian artist, as

one of the twelve most
beautiful women in

America, Miss Marlowe's
portrait has been placed
on exhibition in Los An-
geles, where Linnenkamp
has hung his selection of
America's loveliest women.

The selection of Miss
Marlowe, who supports
Irene Rich in **A Lost
Lady," is being used all

over the country by
Warner Brothers in a spe-
cial campaign to call at-

tention to the pictures in

which the girl appears.

HARRY BEAUMOyr has
started production on
"Recompense," which
Warner Brothers consider
the best bet of their un-
finished twenty Screen
Classics, The picture will

have a feature cast, elabo-
rate sets and everything
that goes to make up a
high class picture.

"Recompense" is the
sequel to "Simon Called
Peter," by Robert Keable.
The latter is now running
in New York as a stage
play. Beaumont was as-

signed the direction of the
story following his excel-
lent work on **Beau
Brummel," which starred
John Barrymore.

DOROTHY DEVORE,
featured player in Warner
Brothers attractions, was
chosen queen of the
"movie ball" by exhibitors
of Oakland, Cal., who
sponsored the "Greater
Movie Week" in that city

recently.
Miss Devore was a guest

of Oakland for a week
prior to the ball at a
celebration which marked
the presentation to the
city of a $2,000,000 col-

lection of African and
/Arctic natural history
specimens by H. A, Snow,
world known explorer,
who obtained the speci-
mens while hunting big
game.

however, may use enough rouge to ob-

tain a natural tint. . . . Antonio Moreno
sailed from New York this week to join

Alice Terry in the making of “Mare
Nostrum” abroad. . . Much praise is

received following the first runs of “The
Dixie Handicap,” in which appear Frank
Keenan, Claire Windsor and Lloyd
Hughes. XXX
HARRISON FORD, at present conclud-

ing his role opposite Marion Davies in

Metro-Goldwyn’s production, “Zander
the Great,” will have the leading role in

the next picture, “Proud Flesh.” . . .

Lon Chaney will return to the under-
world type of character he made famous,
in the leading role of Tod Browning’s
first Metro picture, “The Unholy Three.”
. . . “You Too,” a novel of a young man
in the advertising business, has been
bought for filming, it was announced this

week. XXX
A DISAPPOINTMENT fell to the lot

of May MacAvoy when she was enter-

tained last week by a genuine desert
sheik in Rome where she is filling the

feminine leading role in “Ben Htir.” He
was not all what a sheik is said to be,

she said. . The last sequence filmed

by Marshall Neilan in the production
“The Sporting Venus,” was an elaborate
ball in the Court of St. Janies. . . . Lew
Cody has been chosen for the part of

“the man” in “Man and Maid,” Elinor
Glyn’s novel of that name.

Producers Distributing Corp.
“CROSSED WORDS” is the title of the
second production in the forthcoming

Renaiid Hoffman series on the Produc-
ers Distributing Corporation program.
... It is said that the first print of
“Charley’s Aunt,” A1 Christie’s special

comedy, brought much favorable com-
ment among those who saw it at a
private screening. . . Weber and Fields,

busy with their “Friendly Enemies,” de-
clare they have discovered a new Lil-

lian Russell in Lucille Lee Stewart, a
member of the cast.XXX
HAVING FINISHED his work on

“Charley’s Aunt,” Scott Sidney left

this week for a two-months vacation in

Havana and Panama. . . Jacqueline
Logan will next be seen under the super-
vision of Hunt Stromberg in the leading
role in “Off the Highway.”

Cranfield & Clarke
CONTRACTS HAVE been closed be-
tween Sam Werner, of the United Film

Service, St. Louis, Mo., and Cranfield &
Clarke for all the product of the latter.

The Australian rights have been
sold for “Shadows of the Mosque,” which
is at present being prepared for the Ameri-
can market. . . . Announcement is made
that the rights have been secured for the
United States and Canada for “Cornin’
Thro’ the Rye,” which, it is claimed,

promises to be one of the 1925 successes.

Principal Pictures
MARY CARR is said to be playing in

one of the best roles of her career,
second only to her famous work in

“Over the Hill,” or as Aunty Sue, in
Harold Bell Wright’s “Recreation of
Brian Kent,” not yet released. This role
is the name in “Drusilla with a Million,”
which is being brought to the screen by
Ludwig Erb for Associated Arts. F.
Harmon Weight is directing the picture,
which is for F. B. O.’s release. An un-
usual twist to the story gives her oppor-
tunity to duplicate the m'anv successes
that have won her the distinction she en-
joys in cinemaland.

Lumas
SAMUEL SAX, head of Lumas Film

Corporation, distributors of Gotham
Productions, has returned to New York
with the announcement that sales are
well under way for “Women and Gold.”
While stopping in California he gave the
production end his personal attention
and held many important conferences
with James P. Hogan, who has directed
the first three of the Gotham series of
six, including the recent thriller, “Black
Lightning,” with the marvel dog. Thun-
der. He declares that there is a great
demand for independent productions but
that the independent producers must
measure up to the box-office demand.

Lee-Bradford
A NEW SERIES of comedies is being

released by Lee-Bradford Corporation
under the name of “Lightning Com-
edies.” The four already released are
“His Week-End,” “See Here,” “Horrible
Hollywood,” and “Two Too Many.”
Two others will come later. Featuring
Brandon Tynan, star of the Zeigfeld
Follies, “Unrestrained Youth,” promises
fast action from beginning to end. . . .

With a theme far from conventional an
unusual story develops a novel twist in

“Wolf Blood” which is said to please
any kind of audience. . . . “Venus of the
South Seas” was bought by Mid-West
Distributing Corporation, of Milwaukee.
. . . “The Heart of Alaska,” was pur-
chased by Apex Film Service, of Pitts-

burgh; Imperial Pictures, of Philadel-
phia; afid Progress Features, San Fran-
cisco.

Jans
THE CAST HAS been completed for

the second of the new productions
made by Herman F. Jans, “The Mad
Dancer.” Through the courtesy of Flo
Ziegfeld the leading role will be filled

by Ann Pennington, with Johnny Walker
playing the opposite part. The story
was written by Louise Winter for pub-
lication in Young’s Magazine
When Hunt Miller, who will handle the
picture in the Pittsburgh territory, was

notified that the making of one of the

scenes would be broadcasted he replied

that he had been unable to “sit in” on
the feature because of the Christmas
rush but that he considered the “picture

a wonderful scoop and to radio the mak-
ing of a movie the biggest thing that has
ever been attempted.”

Rayart

SALES HAVE BEEN made by Rayart
Pictures of the fifteen episode serial,

“Battling Brewster,” to Nat Wagner of

San Francisco, Cal., for California, Ari-
zona, Nevada, and the Hawaiian Islands;
and to the Independent Film Company of

Dallas for Texas, Oklahoma, and Ark-
ansas. . . . W. Ray Johnston, president
of the Rayart Pictures, on his return
last week from a three weeks’ trip

through California announces the com-
pletion of the third of the series of fast

action stories known as Metropolitan
Melodramas, starring George Larkin, the

stunt man, which are made for Rayart
release. Johnston signed for twenty-
four new productions for the 1925-1926

Rayart program.

C. B. C.

ACTIVITY in the line of production
having been greater than was expected

earlier in the season, C. B. C. has been
forced to advance its schedule for some
time. As their pictures now stand they
have released in the Columbia series

“The Foolish Virgin,” “The Price She
Paid,” “The Midnight Express,” and
“One Glorious Night.” On January 1

was released “A Fool and His Money,”
featuring Madge Bellamy, and William
Haines, Stuart Holmes and Alma Ben-
nett. “Who Cares,” is a social drama
which will be released February 1, with
William Haines, Dorothy Devore, Wan-
da Hawley, Beverly Bayne, and Vera
Lewis. March 1 will come “Fighting the

Flames.” The first of these three re-

leases is adapted from the story by
George Barr McCutcheon; it is said that

the first print of the picture is already
received in the East.
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

An Independent Exhibitor Speaks

ROCKLAND, ME.—To the Editor: I

have been an exhibitor for two years and
have been one of your subscribers all of
that time. I am going to write you a few
lines of which I would like to have you
print in your Herald at your earliest con-
venience. What I have to say which is as
follows

:

During my two years of experience in

buying and exhibiting pictures, I have been
up against and am up against one of the
biggest combinations that exists today in

the picture game—the Famous Players-
Lasky Company, who own two theatres in
this city, which are managed by William P.
Gray of Lewiston, Maine.

During my two years I have had several
experiences where someone has tried to
prevent me from getting good pictures but
as yet have not been successful.

In the last few months and in the recent
issues of your Herald I have been reading
articles that Carl Laemmle has written.
Today I was reading an article by Joe
Brent of the C. C. Burr. A few weeks
ago I also read one by Joseph M. Schenck.
These arc a few that I mention that have
been put in the Herald. That they do
business with the independents and are out
for the independents and not for the trusts.

I just want you to call this to their atten-
tion in your Herald “why don’t they prac-
tice what they preach?” I have not seen a
film salesman as yet, representing any of
the above gentlemen, to sell me their pic-

tures and when I approached their branch
managers, they simply shook me off in a
gentlemanly way.

They want independents to help them out
when they get into a tight place but where
do they help the independent exhibitors?

This is the breaking of a New Year and
I just happened to get an inspiration this

morning to write you this letter and have it

published in your Herald.

I have closed my second year with a
good big success and I hope to close the

third year with a better success, not only
here but in other towns that I am con-
templating to get into at least one this

WANDA HAWLEY, who has been
signed by Al Christie for "Stop Flirt-

ing,” a Producers Distributing Cor-
poration attraction.

year and I don’t think that they will stop

me either.

Will you kindly call this to the attention

of the above gentlemen through your Ex-
hibitors Herald?—Joseph Dondis, Strand
theatre, Rockland, Me.

The Royal Grand theatre, a moving
picture theatre in Marion, Ind., and the

oldest theatre in the city, was damaged
by fire, water and smoke recently, the

loss being more than $25,000, covered
by insurance. The theatre was about
forty years old. The fire was discovered
about half an hour before the afternoon
performance was to have opened. The
property is owned by the Washington
Theatre company, which owns the four

other theatres in Marion, and a state-

ment by officials is to the effect that

the theatre will be rebuilt, enlarged and
re-equippd and maintained as a motion
picture house.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

Gethsemane Valley, Ind.,

January 9.

Dear Editor:

—

Henry closed the door, flipped the
key in his pocket and bid the old theatre
goodbye last week. He had threatened
for seventeen years that he would leave

the city; now it had come in spite of

his friends’ retorts that he was talkin’

through his hat. His great hobby was
talking; whether he was versed on the
subject was irrelevant.
Everybody said his wife was the

brains; he was the blow.
But everybody liked him.
On the farm he bought a bull. He

liked that bull. When his wife was
away visiting, they say he even rigged
up a cot in the stable where the bull
was quartered. Perhaps it was loneli-
ness.

But he told many stories about the
creature. Some of them were true. It

must have been a wise old beast.
“If it interests you,” he was telling a

neighbor one morning, “I’ll bet you a
new hat he can do it.”

“You’ve had a dream,” was the reply.
“Say, that bull can run faster than a

car will go. Why, every day when
Number Seven goes past this farm he
waits at the south end of the field until
the engine is even with him. He takes
out on a run and gets to the far side
of the field ahead of the train every
time.”

That story went from tongue to
tongue. By night every farmer in the
neighborhood had heard of Henry’s bull.
However, after the work was done

that night, Henry confided to his wife
that even if that bull was a fast runner
he wasn’t sure it could always beat that
freight train across the field.

“I’m a little leary,” he told her once,
“that some o’ these men will hear about
it and really like to see it done. Then
if he balks on me I’ll look like a fool.”
“They’re cornin’ up the lane right

now,” his wife greeted Henry the next
morning in the kitchen. “And they’re
cornin’ after you.”
“What the heck’ll I do. Mom?”
“You just keep shut and get in the

cellar. Stay there, and I’ll do the rest.”
Henry went.
When she told the visitors that Henry

was not there, and when she found they
came to see the bull perform, she told
them he had left that morning for New
York.

“’Sat so Left in a hurry, didn’t he?”
“Goin’ from there down to Palm Beach

and then back home,” she told the men.
“When’ll he be back?” one of them

asked.
“He ought to be back tonight.”
“He left this mornin’?”
“Yes; you see, he’s ridin that bull.”

—Exhibitor A.

Stroud Made District Manager
OTTAWA, Ont.—Announcement has been made

of the appointment of George Stroud, of Hamil-
ton, Ont., district manager of theatres here which
are controlled by Famous Players Canadian Cor-
poration.

COMING
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“What the Picture Did For Me’'
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

Associated Exhibitors
THE YANKEE CONSUL, with Douglas Mac-

Lean.—Extra good. What’s the use of using

superlatives on this picture? Just book and play

it. Your patrons will give you the glad hand
as they go out. A little tip. Don’t try to keep

them quiet. It can’t be done.—W. H. Durham,
Grand theatre, Camas, Wash.—Small town pat-

ronage.

GOING UP, with Douglas MacLean.—A very

fine comedy drama that will please any audience.

Clean, clever and thrilling.—Charles Lee Hyde.

Grand theatre, Pierre, S. D.—General patronage.

GOING UP, with Douglas MacLean.—Was very

well liked by everybody and went over nicely.

—

Al. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE RIGHT OF THE STRONGEST, with a

special cast.—Good Western. Plenty of action.

Made good with our crowd and also made the

house a little money.—L. M. Jones, Arcadia the-

atre, Vandergrift, Pa.—General patronage.

RACING LUCK, with Monty Banks.—Here is

a dandy comedy drama that will please any place.

Boost it to the limit. Six reels.—E. D. Luna,

Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

THE CRICKET ON THE HEARTH, with a spe-

cial cast.—A fair picture that will do to tie up

with church or school but cannot be called a real

entertainment to draw a crowd back on the

second night. It follows the story closely and

the story is a one climax affair that makes the

picture drag.—Charles Lee Hyde, Grand theatre.

Pierce, S. D.—General patronage.

Chadwick
I AM THE MAN, with Lionel Barrymore.

—

Chadwick sure made some pictures when he made
his nine. “I Am the Man" is a real picture.

Lionel Barrymore certainly can act. Flora Le
Brent steals Seena Owen’s place. She is there
and over. Direction excellent, photography great.

A picture that you can boost and it will cer-

tainly please. Go to it, Chadwick, you sure have
set a pace. Seven reels.—C. C. Dunsmoor, Legion
theatre, Marshalltown, la.—Neighborhood patron-
age.

THE FIRE PATROL, with a special cast.

—

Good picture with plenty of action, and parts
well played. Well liked. Plenty of favorable
comments.—L. M. Jones, Arcadia theatre, Van-
dergrift, Pa.—General patronage.

THE FIRE PATROL, with a special cast.

—

Played this at a bad time, previous to holidays,
and considering it drew very well and seemed to

satisfy okay. Our St. Louis exchange (Columbia)
gave us some fine advertising aids that were not
promised and the price was right.—Joe Hewitt,
Strand theatre, Robinson, 111.—Mixed patronage.

THE FIRE PATROL, with a special cast.

—

Typical old time melodrama with a very impos-
sible story. Consider this a very poor picture

for Stromberg to direct. Business was very light,

even after a heavy advertising campaign. Seven
reels.—Al. Powell, Highland theatre, Guthrie,
Okla.—General patronage.

F. B. O.
TRIGGER FINGER, with Bob Custer.—A new

star for me but went over and pleased a large
crowd. Am trying some more of this star. If

they are all as good as this, I’m satisfied. Five

Ticket Sale

forWeek Is

63.2% Good
Business is 63.2% good, ac-

cording to exhibitors’ box office

reports received this week.

reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

TRIGGER FINGER, with Bob Custer.—To
your patrons that like action in fist-fulls, be sure
and use this. If this don’t please, nothing under
the sun will. This old boy is going to come to
the front just like Fred Thompson did. Good
print, from St. Louis. Five reels.—Russell Ar-
mentrout, K. P. theatre, Pittsfield, 111.—General
patronage.

THUNDERING HOOFS, with Fred Thomson.

—

Personally I don’t care for pictures of this type,
but it seems that the majority want them once
in a while. This picture followed “The Covered
Wagon” and I had several tell me they liked
it better than Paramount’s big so-called "mort-
gage lifter.” Five reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kans.—General patronage.

THUNDERING HOOFS, with Fred Thomson.-
A knockout. Story good. Made more money on
this one in one day, than I did on “The Covered
Wagon” in four days. Boys, if you want West-
ern stuff, book this one. You cannot fail on it.

—L. W. Splichal, Empress theatre, Bancroft, Neb.
—General patronage.

THUNDERING HOOFS, with Fred Thomson.—
When the operator gets so interested in the pic-

ture that he forgets to thread up the next ma-
chine the picture must be good. Five reels.—Russell

Armentrout, K. P. theatre, Pittsfield, 111.—General
patronage.

LAUGHING AT DANGER, with Richard Tal-

madge.—These always get me business, regardless

of weather*. He is a star that will get there.

Six reels.—C. V. Anderson, Oak theatre, Oakdale.

Neb.—General patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—A fine picture, and one that will please

your audience, but should be bought right. Film
fair. Six reels.—W. A. Doerschlag, Strand the-

atre, Ransom, Kan.—Small town patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—A splendid picture and one that I believe

would fill your theatre. We had thirteen-below-

zero weather, which kept them away. Six reels.

—W. J. Shoup, De Luxe theatre, Spearville, Kan.
—Small town patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—Good business and good picture. Boost to

limit. Will satisfy. Seven reels.—E. D. Luna.
Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

AMERICAN MANNERS, with Richard Tal-

madge.—A very good picture, packed full of

action and comedy. This is the kind that will

please any audience. The kids yell and the old

people laugh. Contains as much fun and action

as a good comedy. Of course Richard puts it on
a little too thick, licking a whole crew with but

one black eye. Brother Sylvest has nothing on
him. Seven reels.—H. D. McChesney, Princess

theatre, Crandon, Wis.—Small town patronage.

THE FIGHTING SAP, with Fred Thomson.-
Our patrons seemed to like Thomson in “Mask of

Lopez” and “Galloping Gallagher” also. Five

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES

COMING

A- H, Sebastian
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MelFord
production
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“Herald Only” Club
"Becauae the 'Herald' teas the pioneer in this field, and because

ice will hone a better journal to which to turn for auidance if we
solidly contribute to the tame one, just as long os the ‘HeralS
keeps up its high standard of service I shall write solely for this

magazine."—Philip Band, Bex theatre, Salmon, Idaho.
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reels.—Welty & Son. Mid-Way theatre, Hill City,

Kan.—General patronage.

THE FIGHTING SAP, with Fred Thomson.—
This is another good Thomson picture with action

and plenty of it. The horse is also good in this

one. No business on account of extreme cold

and lots of snow. Five reels.-—W. J. Shoup, De
Luxe theatre, Spearville, Kan.-—Small town pat-

ronage.

THE WHITE SIN. with Madge Bellamy.—Bet>
ter than "The Lullaby” ; much more pleasing.

While not a special as rated, it will make a good
program feature. Films okay. Don’t pay any
more for it than you pay for program pictures.

Seven reels.—H. G. Selk, Selk theatre, Scotia,

Neb.—Small town patronage.

THE WHITE SIN, with Madge Bellamy.—

A

good picture that will give satisfaction. Acting

“Some of the finest humor seen on
the screen in a long time. Enough
thrills to satisfy the craving of the

most ardent seeker of the ‘step on
it’ type.”

M. P. News said that of

East of Broadway
v4 Paul Schofield Production

With Owen Moore. Maij Carr. Ralph Lewis and MargueriteaeiaMotte

Wm % Howard An Associated Exhibitors Release l{ichard ^nnelt

is excellent, as characters seem to live their parts

and spectators are carried along with the story

to the end. Will stand a little extra advertising

and slight increase in admissions.—H. G. Stett-

mund, Jr., Odeon theatre. Chandler, Okla.—Small

town patronage.

THE LOVE PIRATE, with a special cast.

—

Nothing to rave about, they told me, and I am
not raving about the receipts.—Al. C. Werner,

Royal theatre, Reading, Pa.—General patronage.

THE LULLABY, with Jane Novak.—This pic-

ture is wonderful from every angle but it was too

depressing. Went over good, though, with our

audience. Seven reels.-—Mid-Way theatre. Hill

City, Kan.—General patronage.

THE LULLABY, with Jane Novak.—^No good

for small town. Story very unwholesome for

young people. Sordid to the extreme. Not very

good entertainment for the mature mind. Chil-

dern should not be allowed to be present. You
won’t miss anything if you pass this up. Seven

reels.—H. G. Selk, Selk theatre, Scotia, Neb.

—

Small town patronage.

DAMAGED HEARTS, with a special cast.—An-
other good program picture. Much better than

we had expected. The paper on this one is ter-

rible. Would do better not to use it at all.

Pleased our patrons. What more could we ask

for? Six reels.—H. D. McChesney, Princess the-

atre, Crandon, Wis.—Small town patronage.

HALDANE OF THE SECRET SERVICE, with

Houdini.—A real good mystery story. Print in

good condition. Six reels.—L. Deyo, Miers the-

atre, Schoharie, N. Y.—General patronage.

BLOW YOUR OWN HORN, with a special cast.

-—Program picture that went over passably.—Al

C. Werner, Royal theatre, Reading, Pa.—General

patronage.

BLOW YOUR OWN HORN, with a special

cast.—This proved very disappointing in box office

receipts. We thought we had such a good box
office title and went after it hard with special

cards, auto stickers and 160 small horns. But
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very few wanted to see it. I consider it a very

good comedy drama and it seemed to piease.

Seven reels.—A. N. Miles, Eminence theatre. Em-
inence, Ky.—General patronage.

LIGHTS OUT, with a speciai cast.—A good

hokum picture that has action, thrills and comedy.

My patrons liked it fine. We received a poor

print on this one. Seven reels.—W. J. Shoup,

De Luxe theatre, Spearville, Kan.—Small town

patronage.

LIGHTS OUT, with a special cast.—For some
reason or other this went over very well and

people were lavish in their praises of it.—A1 C.

Werner, Royal theatre, Reading, Pa.—General

patronage.

LIGHTS OUT, with a special cast.—A fairly

good crook comedy drama, somewhat complicated,

and amounts to very little finally. However, the

black face comedian saves it. Seven reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—General pat-

ronage.

THE MYSTERIOUS WITNESS, with a special

cast.—A good Western that ought to get by with

any audience. It's nothing big but has some

action and a few comedy touches. The scenery

is good and altogether it’s not a bad picture. The

film was just fair with a few short scenes which

must have been cut. Film fair. Five reels.

W. T. Davis & Son, Rialto theatre, Sharon, Wis.—
General patronage.

GALLOPING GALLAGER, with Fred Thomson.

—This picture hits the bull’s eye, for my pat-

rons like outdoor action pictures. Silver King

is extra good. Five reels.—W. J. Shoup, De Luxe

theatre, Spearville, Kan,—Small town patronage.

THE FAIR CHEAT, with a special cast.—Very

ordinary. Did not draw.—J. Winninger, Davison

theatre, Waupun, Wis.—General patronage.

THE MAILMAN, with Ralph Lewis.—As near

a 100% picture as they get. Don’t pass it up.

—

Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

THE MAILMAN, with Ralph Lewis.—Person-

ally I think this a good picture, but it did not

draw for me as I expected.—John Travis, Doric

theatre, Erie, Kan.—Small town patronage.

THE MAILMAN, with Ralph Lewis.—Another

picture that will stand all the boosting you can

give it. Good enough to run in any house. Seven

reels. W. D. Patrick, Strand theatre, Dothan,

Ala.—General patronage.

NORTH OF NEVADA, with Fred Thomson.

—

A dandy Western pictm-e that pleased 100 per

cent. Print in good condition. Thomson is the

best Western star that I have ever played and

I’ve had them all. He’s always extra good. Five

reels.—L. Deyo, Miers theatre, Schoharie, N. Y.

—General patronage.

NORTH OF NEVADA, with Fred Thomson.—
This was our first Fred Thomson picture and we
were disappointed in it. Perhaps, because we had

read so many boosting comments, we expected too

much. It is all right, of course, but we would

class it as an ordinary program picture. It

would probably have gone over better to a good

crowd, which we had not. Five reels.—C. E.

Hopkins, Hopkins theatre. Cotter, Ark.—Small

town patronage.

THE MASK OF LOPEZ, with Fred Thomson.

—

The first one of this star, and it was well received.

Played first episode of the second series of “Fight-

ing Blood” with it, and it sure sent them away
satisfied. Six reels.—Paul B. Hoffman, Legion

theatre, Holyrood, Kan.—Small town patronage.

THE MASK OF LOPEZ, with Fred Thomson.

—

Very good action, but Oh, what a poor print.

Almost Impossible to run. Sure spoiled whatever

good there might have been in this production.

Five reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

THE BELOVED VAGABOND, with Carlyle

Blackwell.—A very good program, with good act-

ing. Pleased about 50-50.—W. H. Durham, Grand
theatre, Camas, Wash.—Small town patronage.

First National
so BIG, with Colleen Moore.—The advance

press agent who said that Colleen Moore would
do the best acting of her career in this picture

told the truth for once. Her acting in this has
never been surpassed by any other actor or
actress. As a box office attraction this cannot be
beat. In spite of a heavy snowstorm this picture

did wonder business. Had many people say that
this was one of the best, if not the best, they
had ever seen. Please remember it will not please

the gallery crowd but will appeal to the people
who read and know a wonderful picture when
they see it. Nine reels.—Russell Armentrout,
K. P. theatre, Pittsfield, 111.—General patronage.

The Contributor’s Column
Report and Join the Club, Shoup Advice

Just read the Jan. 10 “Herald” and in it I notice F. J. O’Hara’s letter on
page 53. “Amen,” Brother O’Hara. You said it when you said “What the
Picture Did for Me” was a great help in selecting pictures that would satisfy
your patrons and that you were unable to see how any exhib could do without
it and buy pictures that would always please.

We make all our selections, or at least most of them, from the reports
in those columns, and we believe that we please our patrons as near 100
per cent as can be done. Once in a while we get one that we would not have
shown had we seen it ourselves before buying, but we feel sure that we do
not have as many of these poor ones as we would were it not for the above
mentioned columns.
But Brother O’Hara, hold your ear close while I whisper something to you

and the rest of the “Herald Only” Club members. “Better step on the soft
pedal when you go reporting on the condition of poor prints or you may get
called as I did a few days ago when one of the exchanges wrote me a letter
calling my attention to my report on one of their pictures.” I reported it

as a good picture but a terrible print. Of course I was the only exhibitor
who ever mentioned that they had a poor print, but believe me or not this

picture had never been inspected, had no inspector’s seals, and three of the
reels were wound backwards. Of course it would suit me if they were all

wound backwards, as we always inspect the films and wind them on our own
reels before using them, but I like to have films inspected by my exchange
so if I am supposed to get a five reel picture it will be five reels, not three
and one-half reels. I intend to report the condition of prints as well as the
picture. That is, if they are in poor condition.

I have been wondering what is the trouble that the membership of the
club is not growing as it should. Now, Brother Exhibitors, let’s all join

this club and send in reports on every picture that we show until the “Herald”
receives so many that they will cry enough. I think that all readers of the
“Herald” enjoy these reports as well as benefit by them. Then don’t be a

drone and always read the reports (never sending in any yourself) but get
busy now and have your blanks in the book that you keep your records in

and as you post your daily receipts make a report of the picture before you
lay down your pen, because if you wait until tomorrow you may never do it.

Make it a daily habit and send in your report, as it may save some other
Brother from showing a poor picture.

Let’s get busy, every reader of the “Herald,” and report those pictures!

W. J. SHOUP,
DeLuxe theatre, Spearville, Kansas.

LOVE’S WILDERNESS, with Corinne Griffith.

Not up to Miss Griffith’s standard. Fair picture.

—Harry Van Noy, Riviera theatre, Anderson,
Ind.—General patronage.

HER NIGHT OF ROMANCE, with Constance
Talmadge.—Eight reels of good clean entertain-

ment with Constance at her best. Direction flaw-

less. Leading man does his stuff very well. Print
new out of Minneapolis. Eight reels.—Ryan &
Kundert, Empress theatre, Beresford, S. D.—Gen-
eral patronage.

FLIRTING WITH LOVE, with Colleen Moore.
—A real good show. Had many tell me that

it was good. Colleen Moore and Conway Tearle,

both good drawing cards.—A. Mitchell, Dixie

theatre, Russellville, Ky.—General patronage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES

“Good light-hearted humor with a

lot of human interest. A nice bal-

ance of pathos plus a pretty little

romance. Smiles and a tug at the

heart strings.”

Moving Picture World said that of
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CLASSMATES, with Richard Barthelmess.—

A

real good picture and has fine drawing power.
Did a nice business Christmas.—Harry Van Noy,
Riviera theatre, Anderson, Ind.—General patron-
age.

SUNDOWN, with a special cast.—A big West-
ern picture that should have been cut down to

about six reels. Not much plot, but plenty cattle.

Raised my price and shouldn’t have done it.

Pleased about half my patrons. Nine reels.—R.
M. Fletcher, Lyric theatre, Hartington, Neb.

—

Small town patronage.

SUNDOWN, with a special cast.—Despite un-
usual efforts to produce a good picture, this one
is a failure. Great cattle scenes but no stor.v.

Nine reels.—Wilcox & Witt, Strand theatre,

Irvine, Ky.—General patronage.

HUSBANDS AND LOVERS, with Lewis Stone.

—Mark up another good one for John Stahl.

This fellow certainly understands what he is

doing. See that Mae Tinee of “The Chicago
Tribune” says this picture is old stuff. Either
Mae Tinee has never been married or she sees

her husband only at the Ontra at Wilson Ave.
and Sheridan Road. Good print, from St. Louis.

—Russell Armentrout, K. P. theatre, Pittsfield,

111.—General patronage.

SINGLE WIVES, with Corinne Griffith.—I be-

lieve this is the five hundredth picture with exactly

this same plot. The busy man who marries the
girl who wants romance then neglects her while
he is making money and wifie plays around with
another man. Same situations and same finish.

Sills is good and Griffith good to look at. Set-

tings elaborate, but the story punk.—Ben L. Mor-
ris, Temple theatre, Bellaire, Ohio.—General pat-

ronage.

A MADONNA OF THE STREETS, with Mil-

ton Sills and Nazimova.—This picture drew fair

business in spite of bad weather and pleased the

majority. Sills well liked by our patrons. Eight
reels.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

ABRAHAM LINCOLN, with George Billings.

—

A wonderful picture. More favorable comment
than any picture we ever run. Did not make
but very little on account of zero weather and
high film rental. We would class this as one of

the very best and should be presented in every
town. Two days 15 and 35. Ten reels.—F. W.
McClelland. Rex theatre, Gilman City, Mo.—Small
town patronage.

A SELF MADE FAILURE, with Ben Alexan-
der.—A far-fetched story ; lots of hokum comedy
by Lloyd Hamilton. Did not please.—J. Winnin-
ger, Davison theatre. Waupun, Wis.—General
patronage.

A SON OF THE SAHARA, with Bert Lytell.

Here is a picture that went over very well, thanks
to the trailer. The trailer system is the thing
that will help put over a picture. Wish all

exchanges would adopt First National’s policy

in regards to them. Everybody well pleased with
this picture, as it has action and is clean.

—

Jack Green, New Geneseo theatre, Geneseo, 111.

—

Small town patronage.

SANDRA, with Barbara LaMarr.—About the
worst picture from every standpoint we have
shown for months. They walked out on this

one in droves. Why this star?—Cragin & Pike,

Majestic theatre. Las Vegas, Nev.—General pat-

ronage.

THE GIRL IN THE LIMOUSINE, with Lari-y

Semon.—A lot of the reports would indicate that

this one is the bunk. Ran all Larry’s Vitagraph
two-reelers, so my people know him pretty well,

and was not afraid he would not draw or please.

Ran this New Year’s Eve to more than twice

as many people as “Rupert of Hentzau,” which
I showed New Year’s night. Of course, there

is not as much riproaring slapstick during the

entire six reels as there is in his two reelers, but

there are plenty of laughs at that. Be sure and
get the trailer on this, for it is a beaner. Six

reels.—Wm. E. Tragsdorf, Trags theatre. Neill.s-

ville, Wis.—Small town patronage.

WITHIN THE LAW, with Norma Talmadge.—
A very good picture, and should please any kind
of patrons. Eight reels.—W. L. Douglas, Strand
theatre, Newman Grove, Nebr.—Small town pat-

ronage.

WITHIN THE LAW, with Norma Talmadge.—
The best Talmadge I have run. Norma sure does

some acting. Will please your audience. Film
good. Eight reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

THE WHITE MOTH, with Barbara LaMarr.—

-

Expensive production well played by a good cast.

Did not draw.—J. Winninger, Davison theatre.

Waupun, Wis.—General patronage.

THE MEANEST MAN IN THE WORLD, with
Bert Lytell.—Sure a lemon at the box office, and
not liked by those who saw it.—Welty & Son,

Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

THE MEANEST MAN IN THE WORLD, with
Bert Lytell.—Seemed to please everybody who
came in and I had several fine comments on it,

but business was simply off.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

LILIES OF THE FIELD, with Corinne Grif-

fith.—It pleased everyone and sent them away
in a good humor and it gave me the first full

house in a long time. Boost this one. Nine reels

and every reel good.—A. Mitchell, Dixie theatre,

Russellville, Ky.—General patronage.

FLOWING GOLD, with Milton Sills.—This is

surely a good one. Has comedy, thrills, adventure
and romance, although it is impossible.—Welty &
Son, Mid-Way theatre. Hill City, Kan.—General

patronage.

FLOWING GOLD, with Milton Sills.—Showed
this on Saturday to a small crowd due to the
extreme cold weather. Buy it. Is a real pic-

ture, one that you can boost and not fool them.—
A. Mitchell, Dixie theatre. Russellville, Ky.

—

General patronage.

FLAMING YOUTH, with Colleen Moore.—My
people said it was good, and if you can please
that crowd you are doing something. Nine reels.

—A1 C. Werner. Royal theatre, Reading Pa.

—

General patronage.

FLAMING YOUTH, with Colleen Moore.

—

Drew very well for first night but took a decided
Hop the second. Young people expected to see

something smutty and when they failed to see

this they panned the picture. Nine reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

SECRETS, with Norma Talmadge.—Excellent

picture, but not as good as "Smilin’ Through.”

—

J. Winninger, Davison theatre, Waupun, Wis.

—

General patronage.

WHEN A MAN’S A MAN, with John Bowers.
—This is a mighty good picture and a drawing
card for any theatre. Don’t pass it up. Seven
reels.—Welty & Son, Mid-Way theatre. Hill City,

Kan.—General patronage.

JEALOUS HUSBANDS, with a special cast.—

-

Had several good comments on this one and it

pleased them all. Brought fair attendance.—A1
C. Werner. Royal theatre, Reading, Pa.—General
patronage.

THE ENCHANTED COTTAGE, with Richard
Barthelmess.—No doubt this is good but most of

our patrons were a little disappointed. The idea

did not appeal to them. Dick’s name draws
well here.—Jack Greene, New Geneseo theatre.

Geneseo, 111.—Small town patronage.

THE ENCHANTED COTTAGE, CYTHERIA.—
Here are two lemons, both rotten, and will not

please. Had them right together and it sure

hurt business.—A. Mitchell, Dixie theatre, Rus-
selville, Ky.—General patronage.

CYTHERIA, with a special cast.—Very good
society drama. Pleased a few who came. Title

seems to be poor. Eight reels.—A. G. Witwer,

Grand theatre. Rainier, Ore.—Small town patron-

age.
,

HER TEMPORARY HUSBAND, with a special

cast.—This is one awful poor offering. Couldn’t

see the comedy. Advertised it well and was sorry.

Welty & Son. Mid-Way theatre. Hill City, Kan.

—

General patronage.

HER TEMPORARY HUSBAND, with a special

cast.—People laughed themselves sick over this

picture, but despite good comments, business was
off.—A1 C. Werner, Royal theatre, Reading, Pa.

—General patronage.

BLACK OXEN, with Corinne Griffith.—A good
picture. Well played and well directed. Would
say it pleased about 75 per cent. Some of my
country boys walked out. Seven reels.—R. M.
Fletcher, Lyric theatre, Hartington, Neb.—Small

town patronage.

THE GIRL OF THE GOLDEN WEST, with J.

Warren Kerrigan.—Good Western. Some faulty

photography that won’t get by unnoticed. In one

of the scenes where posse is chasing a bandit,

horses are supposed to be running at breakneck

speed, yet it looks like slow motion photography.

Seven reels.—H. G. Selk, Selk theatre, Scotia,

Neb.—Small town patronage.

WHY MEN LEAVE HOME, with a special cast.

—The knowing ones praised this to the skies, so

it must have been good. Even I thought so.

—

A1 C. Werner. Royal theatre, Reading, Pa.—Gen-

eral patronage.

THE HUNTRESS, with Colleen Moore.—Very
good picture but everyone said Snitz Edwards
was the best actor in it. Six reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—General pat-

ronage.

CHASTITY, with Kathleen MacDonald.—The
women especially thought this good. While it

didn’t bring much business, it seemed to please

generally.—A1 C. Werner, Royal theatre, Reading.

Pa.—General patronage.

THE SCARLET LILY, with Katherine Mac-
Donald.—Of all the actors or actresses, MacDon-
ald comes as near the zero mark as any we have

ever shown. The picture is just another movie

—

that’s all. Nobody said, “Good.” We cannot get

them in to see this star if we show her pictures.

We just took in five cents more than the rental

on our contract. Six reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

THE FIGHTING BLADE, with Richard Bar-

thelmess.—A colorful picture that was appreciated

by but a small minority. Result below the aver-

age.—A1 C. Werner, Royal theatre, Reading, Pa.

—General patronage.

THE BAD MAN, with Holbrook Blinn.—Saw
this as a stage play and liked it. Was disap-
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pointed in the picture.—J. Winninger, Davison
theatre, Waupun, Wis.—General patronage.

THE BAD MAN, with Holbrook Blinn.—Very
good program picture. No good comments but
seemed to hold interest. Six reels.—E. D. Luna,
Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

THE BAD MAN, with Holbrook Blinn.—Fair

picture, good entertainment, was the verdict.

—

A1 C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE BAD MAN, with Holbrook Blinn.—Have
seen several reports on this picture that were
not good, but we considered it O. K. It pleased

our patrons, and that is what we are looking for.

Seven reels.—W. J. Shoup, De Luxe theatre,

Spearville, Kan.—Small town patronage.

CIRCUS DAYS, with Jackie Coogan.—^Just an-
other good picture of Jackie’s. Well-liked by
everyone. A real audience picture. Six reels.

—

Welty & Son, Mid-Way theatre. Hill City, Kan.

—

General patronage.

CIRCUS DAYS, with Jackie Coogan.—The
youngsters say this was the best ever and the

grown-ups seemed to side with them. Result,

general satisfaction to patrons and myself.—A1
C. Werner, Royal theatre, Reading, Pa.—General
patronage.

WHAT A WIFE LEARNED, with Florence
Vidor.—They had the material to make an excel-

lent and entertaining picture, but it failed to be
appreciated by my patrons. It is just another
of those pictures that will be shown and for-

gotten soon. Seven reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kan.—Small town patronage.

BOY OF MINE, with Ben Alexander.—This
may not go over very big in the cities, but they
certainly liked it here. Played it New Year’s
Day to a good crowd and sent them all home
happy, but with tears in their eyes. For the
matinee I let in Dads free if accompanied by
their sons under 12 years old, and it brought
quite a few Dads who sent the rest of the family
in the evening. Such pictures go fine in a small
town if not played too often. Have a singer sing
the song, it helps. Seven reels.—M. A. Man-
ning, Opera House, Baldwin, Wis.—Small town
patronage.

BOY OF MINE, with Ben Alexander.—Played
this photoplay some time ago. but used it again
for a children’s matinee Saturday morning dur-

ing engagement of “The Female," which, we felt,

would not be suitable for a kid’s matinee. The
picture gave excellent satisfaction, as it did be-

fore.—R. Linn, Virginia theatre, Fairmont, W. Va.
—General patronage.

TROUBLE, with Jackie Coogan.—I believe this

picture will please as near 100 per cent as any.

At least it did here. Owing to a severe snow
storm, we did not do much business on it. but
believe with good weather we would have made
on It. It’s an old one, but a good one. Five

reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

PENROD AND SAM, with Ben Alexander.

—

This is an extra good picture, as is “Boy of

Mine.” People like Benny very much.—Welty &

Son, Mid-Way theatre. Hill City, Kan.—General
patronage.

SLANDER THE WOMAN, with Dorothy Phil-

lips.—Fairly good picture. Not as good as they

would have you believe, and not worth what they

ask for it, considering its age. Film not so good,

dark and rainy. Six reels.—H. G. Selk, Selk

theatre, Scotia, Neb.—Small town patronage.

THE HOTTENTOT, with Douglas MacLean.—
This is quite an old one. but if you haven’t

played it you have missed a fine picture. Can
endorse all previous reports on this. One hun-
dred per cent. Has everything. Film good. Six

reels.—H. G. Selk, Selk theatre, Scotia. Neb.

—

Small town patronage.

THE ISLE OF LOST SHIPS, with Milton Sills.

—This is a splendid picture. Action, thrills,

suspense, romance and everything, although it is

rather impossible. Seven reels.—Mid-Way thea-

tre. Hill City, Kan.—General patronage.

KINDRED OF THE DUST, with Miriam
Cooper.—Many said this was the best picture

they ever saw. A Peter B. Kyne story.—Mid-Way
theatre. Hill City, Kan.—General patronage.

WANDERING DAUGHTERS, with Marguerite
de LaMotte.—Just a picture. Not liked by any-
one. No drawing power at all. Seven reels.

—

Welty & Son. Mid-Way theatre. Hill City, Kan.
—Small town patronage.

Fox
THE MAN WHO PLAYED SQUARE, with

Buck Jones.—A dandy picture, full of action.

Well directed and well acted. Jones is where my
people want him. Perfect satisfaction. Seven
reels.—R. M. Fletcher, Lyric theatre, Hartington,
Neb.—Small town patronage.

THE MAN WHO CAME BACK, with George
O’Brien.—A very well done drama of redemption.

O’Brien and Miss Mackaill make a team that

will pull at the box office if they are provided

with stories of the right caliber. Comments all

good. Business good for three days.—John W.
Hawkins, Capitol theatre. New Bedford, Mass.
—General patronage.

THE MAN WHO CAME BACK, with George
O’Brien.—A picture that does not require one of

these mighty organs to put it over. It is an en-

tertainment picture and sustains interest clear

through. We showed it to good business with
strong opposition. Nine reels.—W. H. Brenner,
Cozy theatre, Winchester, Ind.—General patron-

age.

THE MAN WHO CAME BACK, with George
O’Brien.—Business fair. Title did not draw.
Stars not known. Picture absolutely 100 per cent.

Here is a real picture. Story brand new and
very entertaining and gripping. Just a little

slow getting started, but when it does it will

hold an audience to the very end. Patrons very

enthusiastic in their praise. Let’s have more like

it. New stories ; that’s the cry. Seven reels.

—

A1 Powell, Highland theatre, Guthrie, Okla.

—General patronage.

THE CYCLONE RIDER, with a special cast.

—

Great. We are expecting to play a return date.

Action, speed, thrills and suspense enough for the

most critical. Good for any house anywhere. The
best stunts we ever expect to see in any offer-

ing. They don’t make ’em any better. Business

slow on account of weather. No fault of picture.

Eight reels.—Oscar Reinert. Elite theatre, Hum-
boldt. Kan.—Small town patronage.

THE CYCLONE RIDER, with a special cast.

—

Surely a thriller and thrills seem to be what the

public is willing to pay for. Print good—out of

Minneapolis. Seven reels.—Ryan & Kundert, Em-
press theatre, Beresford, S. D.—General patronage.

THE CYCLONE RIDER, with a special cast.

—

Excellent from an excitement standpoint, but too

much overdrawn. However, will please the melo-

COMING

A.H.Spba5tian
present^

riendl/
Enemi€ifQ

Georcfe
Melford

roduc(foi%

witk Weber&Fields

Producers Distributing-^^^=^corporatiOn.* '

Produced by
Bdward Belayco
Productton5 Inc.



64 EXHIBITORS HERALD January 24, 1925

drama fans. Eight reels.—Wilcox & Witt, Strand
theatre, Irvine, Ky.—General patronage.

TEETH, with Tom Mix.—Oh, Boy I A real Mix
picture. Pleased 100 per cent. Duke, the dog,

was good and Tony was good. As good a Mix
picture as I ever saw. Seven reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kan.—Small town
patronage.

OH YOU TONY, with Tom Mix.—I’ll tell the

world that they have never discovered a Western
actor yet that can come up to Tom Mix. He
still holds the top money, and is by far the

favorite. This picture did a mighty fine business

and pleased everyone. Not much of a Western
picture and Tony don’t show up often, but it

pleased them just the same. Give me a Zane
Grey story and no opposition in the world can
worry me. Seven reels.—A1 Powell, Highland
theatre, Guthrie, Okla.—General patronage.

LOVE LETTERS, with Shirley Mason.—Not as

good as most Mason pictures. Did not draw at

all. Bad weather. Five reels.—W. L. Douglas,

Strand theatre, Newman Grove, Neb.—Small town
patronage.

IF WINTER COMES, with Percy Marmont.—
One of the best pictures we have seen for a

long time.—Joseph Gray, Gray theatre, Spangler,

Pa.—General patronage.

SHADOWS OF THE EAST, with Frank Mayo.
—Not the special it is supposed to be. Just a

good program pictui’e of the Sheik type. Has
a good cast, which helps some. Six reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General

patronage.

ROMANCE RANCH, with John Gilbert.—This

would have been an extra good picture but for

the director. The dii'ection is terrible. Mistakes

in every reel. Consider title good and drew aver-

age biz. Six reels.—A1 Powell, Highland theatre,

Guthrie, Okla.—General patronage.

ROMANCE RANCH, with John Gilbert.—I am
pleased to say that this one pleased all who
came out on a bad night to see it. Did not have
any complaints from my Gilbert fans. I have a

bunch of Gilbert fans, and, believe me, they

don’t forget to tell me if he is in a picture they

don't like. I consider this a good program pic-

ture. Business fair. Small town patronage. (Can-
not report as often as I would like to, as I am
still on one night a week.)—Chas. E. Barber,

Electric theatre. Tilden, 111.—General patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
A real lively action drama everyone liked. Tom
and Tony in this picture. Used a Spat comedy,
“Help One Another,” and they all liked it, too.

Six reels.—John Aden, Rialto theatre, Terril, la.

—General patronage.

LADIES TO BOARD, with Tom Mix.—A fairly

good Mix. Went over all right. Six reels.

—

W. L. Douglas, Strand theatre, Newman Grove,
Neb.—Small town patronage.

YOU CAN’T GET AWAY WITH IT. with a
special cast.—Played this one on Saturday. Peo-
ple left my house before it was over. Played 16

of the 25 so-called Fox specials. Only found two
that could be called specials.—Winton W. Lowery,
Strand theatre, Atmore, Ala.—Small town pat-

ronage.

THE ELEVENTH HOUR, with a special cast.—
A very much overdone picture. Too much im-
possible stuff and was not liked here by very
many outside some of the kids.—John Aden,
Rialto theatre. Terril, la.—General patronage.

A MILE A MINUTE ROMEO, with Tom Mix.
—This is the kind of a picture my patrons like

for Tom Mix. Poor crowd, but a foot of snow
on the ground. Six reels.—W. L. Douglas, Strand
theatre, Newman Grove, Neb.—Small town pat-

ronage.

THE SHEPHERD KING, with a special cast.

—

This is a good picture, but did not draw anything
extra for me.—Joseph Gray, Gray theatre, Spang-
ler, Pa.—General patronage.

NOT A DRUM WAS HEARD, with Buck Jones.

—A good Buck Jones and patrons satisfied. Busi-

ness has been poor for a month. One storm
after another. Five reels.—W. L. Douglas, Strand
theatre, Newman Grove, Neb.—Small town pat-

ronage.

ST. ELMO, with John Gilbert.—A very good
picture, but. Oh, the weather—a blizzard and ten

to fifteen below zero. Six reels.—W. L. Douglas,
Strand theatre, Newman Grove, Neb.—Small town
patronage.

Metro Goldwyn
THE SILENT ACCUSER, with Peter the Great.

—The best dog picture to date. Wonderful act-

ing by Peter tbe Great. Seven reels. Wilcox &
Witt, Strand theatre, Irvine, Ky.—General pat-

ronage.

THE SILENT ACCUSER, with Peter the Great.

—A first rate action story and an almost human
dog put this over in fine style. Pleased 100 per

cent and drew a big crowd. Six reels.—Cragin
& Pike, Majestic theatre. Las Vegas, Nev.—Gen-
eral patronage.

SO THIS IS MARRIAGE, with a special cast.

—

This is a topnotcher. Don’t be afraid to book.

It is a 100 per cent picture. Eleanor Boardman
is sure some star. Cody is bard to beat. He is

an actor.—Tom Magruder, Elite theatre, lola,

Kan.—General patronage.

THE RED LILY, with a special cast.—There
is not much to be proud of in this one. A very
poorly arranged affair. Story can’t be followed
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by even tbe most intelligent patrons. Poor en-
tertainment and Fred Niblo will have to get up
and roll his sleeves and put over another like

“Strangers of the Night” and sell it to the ex-
hibitors at a low rental to make up for this ter-

rible picture. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

THE RED LILY, with a special cast.—An ex-

cellent picture. Should find favor with any au-
dience. Eight reels.—Wilcox & Witt. Strand thea-

tre, Irvine, Ky.—General patronage.

SECOND YOUTH, with a special cast.—Good
comedy drama which seemed to please the ma-
jority. Business poor due to unusually cold

weather. Seven reels—A. G. Witwer, Grand thea-

tre, Ranier, Ore.—Small town patronage.

THREE WEEKS, with Aileen Pringle.—One of
the biggest flops we ever had. Too well done for

those who like it raw—too raw for those who like

it well done. Print good. Personally, we liked

it very much, but not what it cost us to see it.

Eight reels.—F. W. McClelland. Rex theatre, Gil-

man theatre. Gilman City, Mo.—Small town pat-
ronage.

A BOY OF FLANDERS, with Jackie Coogan.
—Have had Jackie in lots better pictures, but
seemed to satisfy very well. Good program pic-

ture. Not a special. Seven reels.—E. D. Luna,
Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

DON’T DOUBT YOUR HUSBAND, with Viola
Dana.—As usual, Viola is good. One of the best

programs. “Social Code’’ good also. Six reels.

—

Welty & Son, Mid-Way theatre. Hill City, Kan.
—General patronage.

THE UNINVITED GUEST, with Jean Tolle.—
Very beautiful thing. Has some excellent thrills

and action. Under water scenes exceptionally

fine. Can recommend this a plenty. Business
poor ; other attractions. Film good, price a bit

high. Six reels.—H. G. Selk, Selk theatre, Scotia,

Neb.—Small town patronage.

FASHION ROW, with Mae Murray.—Not a big

special, but it pleased 90 per cent. You won’t
go wrong to book it. Seven reels.—Tom Magru-
der, Elite theatre, lola, Kan.—General patronage.

SCARAMOUCHE, a Rex Ingram production.

—

The better people thought this a remarkable pic-

ture and were enthusiastic in their praise of it.

The others didn’t seem to know what it was all

about, and. unfortunately, there must have been
quite a few of them. The receipts were away
blow expectations. Eleven reels.—A1 C. Werner,
Royal theatre, Reading, Pa.

TRUE AS STEEL, with Aileen Pringle.—While
this production is not well directed, we think it is

a real good story and seemed to please our patrons
generally. Seven reels.—A. G. Witwer, Grand
theatre, Ranier, Ore.—Small town patronage.

TRUE AS STEEL, with Aileen Pringle.—

A

sexy society drama that failed to draw any busi-

ness, although a fair picture of its kind. No
good for a town like ours that requires Western
and comedy. Print good. Some walked out on it.

Seven reels.—F. W. McClelland, Rex theatre, Gil-

man City, Mo.—Small town patronage.

THE SHOOTING OF DAN M’GREW, with Bar-
bara LaMarr.—Just so so. Seems producers can’t

make pictures minus the hula dance, women
wrapped principally in thought, etc. In a town
where the church element is strong, especially the

Methodists, pictures like the above don’t get you
anywhere. Personally, I enjoyed it, and even had
some comments. Marmont, LaMarr and Cody
very good. Six reels.—H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

SHERLOCK, JR., with Buster Keaton.—This is

not his best picture, but will make them laugh.

—

Joseph Gray, Gray theatre, Spangler, Pa.—Gen-
eral patronage.

THREE WISE FOOLS, with a special cast.—

A

delightful comedy drama that pulled very, very

ixx)r business. The class of people who would en-

joy this picture simply won’t come out. and the

action lovers, of course, want more pep than

this contains. Seven reels.-—A. N. Miles, Emi-
nence theatre. Eminence, Ky.—General patronage.

THE ETERNAL THREE, a Marshall Neilan

production.—One of the finest pictures we ever

had here. Everybody liked it and it drew well.

Raymond Griffith will draw here once they know
he is in a picture. Would like to see this fellow

in a story where he is the star.—Jack Greene,

New Geneseo theatre, Geneseo, 111.—Small town
patronage.

UNDER THE RED ROBE, yrith a special cast.

—-Very good costume picture. Weather zero. Bu.si-

ness the same. Ten reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.
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Novelties
are half your show
—People want novelties as much—
often more than they do features,
and the smart showman gives his

patrons what they want.

F. B. O. is releasing
the highly popular “SCREEN
ALMANAC” and the BRAY CARTOONS.

These two novelties have proven and
are proving the biggest novelty drawing
cards for thousands of Exhibitors.

The BRAY CARTOONS are written

and directed by Walter Lantz— the
SCREEN ALMANAC is produced by
E. V. Durling. Both are Standard Cinema
productions and are distributed by FILM
BOOKING OFFICES OF AMERICA,
Inc., 723 7th Ave., New York City.



66 EXHIBITORS HERALD January 24, 1925

THE GREEN GODDESS, with George Arliss.—
My fourth out of five Goldwyns—and lost money
again. I’m sorry I can’t get my folks out to see

pictures like this, for I thought it one of the

most entertaining I’ve ever shown. Arliss is a

delight—and the rest of the cast good. Eight

reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

TOLL OF THE SEA, with Anna May Wong.—
A very beautiful picture, but too awfully sad.

Everybody felt so sorry for the poor little Chinese

girl you could hear them sniffling all through the

audience. Nearly everyone I talked to thought

the picture was too sad and the end too tragic.

Five reels.—John Aden, Rialto theatre, Terril, la.

—General patronage.

THE ETERNAL STRUGGLE, with a special

cast.—A fine Northwest Mounted Police story

with a fine cast. Renee Adoree is the whole
show in this, although balance of cast are fine.

Believe if this little star was given a chance she

would become quite popular. Eight reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General

patronage.

‘‘The Best Bet Johnny Hines

Has Made Yetr
—MOTION PICTURE NEWS

C. C. BURR Presents

Produced and Distributed by EAST COAST
FILMS INC., C. C. Burr, Managing Director
135 West 44ih St., Now York, N. Y.

Foreign rights controlled by Simmonds-Kann Ent.,
Inc., 220 West 42d Street, New York City

SUCCESS, with a special cast.—The majority

didn't think a lot of this one and didn’t show up
in numbers. The minority that seemed more
favorable weren’t numerous enough to make up
for the loss.—A1 C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

WOMEN WHO GIVE, with a special cast.—
Excellent picture. You will make no mistake in

running it. Print from St. Louis was poor.

—

Russell Armentrout, K. P. theatre, Pittsfield, 111.

—General patronage.

IN THE PALACE OF THE KING, with
Blanche Sweet. Personally. I think this picture

is very fine and was glad to show it—though 1

was not glad to lose on it. I bought five Gold-
wyn pictures, and so far have not come out even
on the three I’ve played. Eight reels.—A. N.
Miles, Eminence theatre. Eminence, Ky.—General
patronage.

THE WHITE SISTER, with Lillian Gish.—
People were deeply impressed with this picture

and the comments were fine. However, only in

two houses in Catholic neighborhoods did it do the
business it should. Eleven reels.—A1 C. Werner,
Royal theatxe, Reading, Pa.—General patronage.

THE WHITE SISTER, with Lillian Gish.—

A

very excellent production which followed the book,
excepting the ending, which some liked and some
didn’t. Only objection, eleven reels is too many.
—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.-—General patronage.

Paramount
PETER PAN, with Betty Bronson.—Wonderful

picture and will satisfy every person who sees it.

—Harry Van Noy, Riviera theatre, Anderson, Ind.

—General patronage.

PETER PAN, with Betty Bx-onson.—I certainly

was afraid they were going to reverse this title

and pan Peter before I played it. Having re-

membered “The Bluebird” of years ago I had my
fingers crossed. Glad to state that they neither
panned it, nor did it Blubird our box office. Out-
side of the jazz hounds (boys only) they praised

it to the skies and women were wild over it. The
weather was very bad, streets icy, etc., but it

turned out the next best drawing card to “The
Wagon” of the new Forty. Betty Bronson is a
comer, especially in this type of role. Everyone
from Zukor, Lasky, Brenon to the dog deserve
great praise in giving us this beautiful picture

;

9.300 feet.—Joe Hewitt, Strand theatre, Robinson,
111.—Mixed patronage.

PETER PAN, with Betty Bronson.—It is de-

lightful, a credit to motion picture art, a real

New Year’s treat. Biggest business in eight

months, and swamped with compliments. Miss
Bronson is 100 per cent perfect. She lives the

part. The pirates are headed by Ernest Tor-
rence. It’s chock full of wholesome comedy.
Should pack ’em anywhere.—George Rea, Colonial

theatre, Washington, C. H., O.—General patron-

age.

WAGES OF VIRTUE, with Gloria Swanson.—
The poplarity of Gloria has been on the increa.se

here until she ranks third among women stars

for drawing power. This picture has no definite

moral, but there is nothing in it which can give

offense. This picture got better business than
“Manhandled.”—R. Linn, Virginia theatre, Fair-

mont, W, Va.—General patronage.

WAGES OF VIRTUE, with Gloria Swanson.

—

Good picture, but failed to draw for our Christ-

mas program.—Harry Von Noy, Riviera theatre,
Anderson, Ind.—General patronage.

ARGENTINE LOVE, with Bebe Daniels.

—

Played this Christmas night to good business, but
it did not please, and the second night was an
awful flop. Bebe is popular and tries hard to

please, but somehow the stories given her do not
do her justice.—Joe Hewitt, Strand theatre, Rob-
inson, 111.—Mixed patronage.

NORTH OF 3G, with a special cast.—Played it

three days to splendid business. Ninety per cent
of our customers said is was better than “The
Coveied Wagon.” Has not had the publicity of
“The Wagon,” but is “snappier” and at times it

sparkles. Comedy is keener and more evenly dis-

tributed than in “The Wagon.” Word of mouth
advertising will do more for you than newspaper
advertising. Paramount is still leading the fol-

lowers on Western pictures. Can be bought right.

Eight reels.—Clark & Edwards, Palace theatre,

Ashland, O.—General patronage.

NORTH OF 36, with a special cast.—A big

Western that did capacity business and seemed
to more than please all who saw it. It has every-

thing that appeals to the movie crowd and gave
as much satisfaction as the other Emerson
Hough picture. It is a picture you can show in

any theatre and be proud of it.—Ben L. Morris,

Temple theatre, Bellaire, Ohio.—General patron-

age.

A SAINTED DEVIL, with Rudolph Valentino.

—

When I played “Beaucaire” and flopped, I blamed
it on the type of picture, costume, etc., but after

playing this one, which is Rudy’s style, I am con-

vinced that my patrons are off him. I really

think that Valentino’s estimated popularity, over-

advertising, etc., has prejudiced the masses
against him, at least so in smaller cities. Drew
very poorly for me and did not please but very

few : 8,000 feet.—Joe Hewitt, Strang theatre,

Robinson, 111.—Mixed patronage.

A SAINTED DEVIL, with Rudolph Valentino.—
One of the biggest flops I ever had. I must admit
that personally I thought this the best thing

Valentino has yet done, but my patrons’ unani-

mous opinion was that it is just a lot of posing.

Nine reels.—H. E. Schlichter, Liggett theatre,

Madison, Kan.—General patronage.

TONGUES OF FLAME, with Thomas Meighan.
—Our more observing critics say that Thomas
Meighan is better than any picture he has been

seen in in some time, and while this was liked

better than “The Alaskan.” it was felt to still

lack in being the vehicle that Meighan deserves.

But it did a nice business and the general run
of patrons were satisfied.—R. Linn, Virginia

theatre, Fairmont. W. Va.—General patronage.

THE ALASKAN, with Thomas Meighan.—Good
program picture. Not a special, although about
same as a special. Did not make any money on
it. Paid too much for it. Seven reels.—W. J.

Shoup, De Luxe theatre, Spearville, Kan.—Small
town patronage.

MANHATTAN, with Richard Dix.—Good pic-

ture and pleased all who saw it. Richard Dix
is a good drawing card for me.—E. D. Luna,
Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

MANHATTAN, with Richard Dix.—Richard
Dix’s first starring picture and a dandy. Full of

action and thrills. I believe this star will make
good on his own. Seven reels.—H. E. Schlichter,

Liggett theatre, Madison, Kan.—General patron-

age.

MONSIEUR BEAUCAIRE, with Rudolph Valen
tino.—Had five reports in front of me when i

set it in, all from small towns saying it would
flop. Our town ate it up, and we played it on a
Sunday at that. Every town is different.—J.

Winninger, Davison theatre, Waupun, Wis.—Gen-
eral patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-
tino.-—A complete failure for small towns. Had
more walk out on this picture than any pic-

ture I ever ran. Too long and draggy. No plot

to same. Paid a big price for it—fell flat. Ten
reels.—E. D. Luna, Cozy Theatre, Wagoner, Okla.
—Small town patronage.

MANHANDLED, with Gloria Swanson.—Ordi-

nary program picture sold at a good price. Not
the type of picture the patrons like to see Gloria

in. A disappointment to Swanson fans and a

“so—so” picture to the remainder. We ran this

in very cold weather, so did not disgust very
many people.—H. G. Stettmund, Jr., Odeon thea-

tre, Chandler, Okla.—Small town patronage.

MANHANDLED, with Gloria Swanson.—

A

good picture, but failed to get the business some-
how, but no fault of the picture. Seven reels.

—
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E. D. Luna, Cozy theatre. Wagoner, Okla.

—

Small town patronage,

SINNERS IN HEAVEN, with Bebe Daniels,—
Here is a picture that is probably better than

the whole bunch of “Gold Bond Supers,” and
sold as a program picture. Put this on your best

day and put some steam behind it and you will

do good business and please practically everyone.

—H. G. Stettmund, Jr., Odeon theatre. Chandler,

Okla.—Small town patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—
Good picture—lots of good comments on same. I

paid too much, as usual with Paramount. Seven
reels.—E. D. Luna, Cozy theatre. Wagoner, Okla.

—Small town patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—
Drew well on Xmas eve and also Xmas night.

Most of the young people came to see it twice.

Was well-liked by everybody.—Jack Greene, New
Geneseo theatre, Geneseo, III.—Small town patron-

age.

SINNERS IN HEAVEN, with Bebe Daniels.—
Good entertainment, a little far fetched. Busi-

ness off week before Christmas.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

OPEN ALL NIGHT, with Viola Dana.—Not so

much. Great acting of Menjou wasted on a next

to nothing story. Serial on Monday pulls me
through on anything Mondays.—G. J. Ritter, Re-
gent theatre, Bogota. N. J.—General patronage.

HER LOVE STORY, with Gloria Swanson.

—

Very good picture with good drawing power.
—Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

HER LOVE STORY, with Gloria Swanson.—

A

very good picture and story for regular program.
Seven reels.—Giacoma Bros., Crystal theatre.

Tombstone, Ariz.—General patronage.

MERTON OF THE MOVIES, with Glenn
Hunter.—Here is one that pleased practically

everyone. However, that is not saying anything,
the cold weather kept people home. Anyway, I

mean the few who came were pleased with it.

—

H. G. Stettmund, Jr., Odeon theatre. Chandler,
Okla.—Small town patronage.

FEET OF CLAY, with Vera Reynolds.—Con-
sider this a great picture, but advertising on it al-

together misleading. Leads them to think it’s

something jazzy, which it is, but only as an in-

troduction. Business decidedly off, probably due
to numerous oppositions and approaching Christ-

mas.—G. P. Ritter, Regent theatre, Bogota, N. J.

—General patronage.

THE CITY THAT NEVER SLEEPS, with a

special cast.—This is above the average comedy
drama. Name is all right, but I still think they
show a lack of judgment when they change the

name of a good story to put it into a picture,

though perhaps not in this case, as they do not
cling to the story as closely as many pictures.

—

Charles Lee Hyde, Grand theatre, Pierre, S. D.
—General patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—Did a nice business with this,

but heard many local critics give it the razz.—J.

Winninger, Davison theatre. Waupon, Wis.—Gen-
eral patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—Some thought this a good pic-

ture, while others didn’t like the colored photog-

raphy, excepting the scenic parts. They claimed

that the color made the actors’ faces look too

much like boiled lobsters. But then you can’t

please everybody.—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE FEMALE, with Betty Compson.—Picture
good and above the average for story and enter-

tainment.—G. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

THE FEMALE, with Betty Compson.—A photo-
play carrying great interest for movie fans and
all seeking entertainment. Title appeared to at-

tract, the star has a certain drawing power
here, and those who saw the show spoke well of it.

—.R. Linn, Virginia theatre, Fairmont, W. Va.

—

General patronage.

THE FEMALE, with Betty Compson.—This is

a better picture than the name would imply.

The man who names pictures knows more about
it than I do. but he made a mistake in this one.

A well-read story with a good name, and he
changes it to something that may mean any-
thing or nothing, and, as many of them fear it

means too much or too little Pa or Ma takes

the family on down to the other house.—Charles
Lee Hyde. Grand theatre, Pierre, S. D.—General
patronage.

WORLDLY GOODS, with Agnes Ayres.—

A

good comedy drama, but Agnes doesn’t mean any-
thing to my box office, and it is hard to get in

a good crowd to just see a picture. They seem
to wish to have some personal contact, such as a

favorite star, to bring them out. I think the
radio is awfully strong competition in this town.
Charles Lee Hyde. Grand theatre, Pierre, S. D.
—General patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—Fine picture, well liked. Torrence well

liked here, but not as a hero type. As a clown,
he w^ fine, but when it came to doing the

straight part he was out of his jurisdiction, or

something like that.—Jack Greene. New Geneseo
theatre. Geneseo, HI.—Small town patronage.

THE BREAKING POINT, with a special cast.

—

Had several inquiries for this picture, but when I

got it, it fell flat. Why I can’t say. The ones
who came were liberal in their praise of it.—-Al

C. Werner, Royal theatre. Reading, Pa.—General
patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—What is the use of saying anything?
Everyone knows how good it is. Just get it, by
all means, and then step on it. They surely

come from everywhere. Ten reels.—Welty & Son,
Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

THE COVERED WAGON, a James Cruze pro-

duction.—There is nothing to say about this one.

It has all been said before. Broke all attendance
records ; still did not make much money, as the

rental was enough to buy one print outright.

Pleased all who saw it. It doesn’t need adver-
tising. Just tell them that you have it. Film in

A-1 shape. Ten reels.—Lester N. Leek, Club
House theatre, Jackson, Wyo.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—This is the picture of the year. Lots

will say they liked some other picture best, but

none has yet said to me that they did not like

this, which shows that everyone thinks it is so

good that they use it to measure their favorite

by.—Charles Lee Hyde, Grand theatre, Pierre.

S. D.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Positively the best picture ever run in

my house. Pleased 100 per cent. Got booking
two months behind Wichita and in spite of snow
storm ran it three days and made a little money
on it. You fellows who haven’t got this booked
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—^And she’ll pack your house
Did you play her in “THE DANGEROUS FLIRT” and “SILK STOCKING
SAU’? Go see them both at your nearest F. B. O. Exchange and ask to see
“MID-NIGHT MOLLY.” Then see the novel press books and exploitation,

then book ’em and see the crowds roll in. Distributed by

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere.

Sales Office United Kingdom, 26-27 D’Arbl ay St., Wardour St., London, W. 1, England
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had better do so, as it is a treat to your house.

Had the most wonderful drawing power of any-
thing I ever saw. Just tell them you have “The
Covered Wagon” and watch them come.—Ed.
Runner. Eureka theatre, Zenda, Kan.—Small
town patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Pleased 100 per cent at 25 and 30 cents.

Cold weather and snow kept enough people away
so that I didn’t make any money. Ten reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.
—General patronage.

THE MAN WHO FIGHTS ALONE, with Wil-
liam Farnum.—I knew this to be a weak sister

from reports. Used it Saturday before Christmas
for that reason. Not much to it. Farnum mis-

cast. Whole thing was not like the crowd of

today looks for.—G. J. Ritter. Regent theatre,

Bogota, N. J.—General patronage.

THE BEDROOM WINDOW, with a special cast.

—This picture was very well liked and held them
tight in their seats to the end. But, somehow,
business was off.—A1 C. Werner. Royal theatre,

Reading. Pa.—General patronage.

THE ENEMY SEX, with Betty Compson.—No
good for small town. Pleased about 40 per cent.

Betty is no drawing card here. Fell flat. Seven
reels.—E. D. Luna, Cozy theatre. Wagoner. Okla.
.—Small town patronage.

THE CODE OF THE SEA, with a special cast.

—This proved a bang-up action picture. Just

the kind our folks seem to want at present.

Played on family night to good crowd. Six reels.

—A. N. Miles, Eminence theatre. Eminence, Ky.

—

General patronage.

THE HERITAGE OF THE DESERT, with Bebe
Daniels.—Did not like this one at all, and don’t

think it was liked by moi’e than half of those

who saw it. For some reason, it seemed to drag.

Eight reels.—Paul B. Hoffman, Legion theatre,

Holyrood, Kan.—Small town patronage.

THE HERITAGE OF THE DESERT, with Bebe
Daniels.—Away above par as entertainment. Per-

sonally. I enjoyed it more than “The Covered
Wagon.” Business below normal on account of

20 below zero on Christmas day. Seven reels.

—

I. R. Gavin, Hammond theatre. Hammond, Wis.
—Small town patronage.

THE HERITAGE OF THE DESERT, with Bebe
Daniels.—A mighty good Western. No business :

zero weather. Print and advertising good. Six

reels.—F. W. McClelland. Rex theatre. Gilman
City, Mo.—Small town patronage.

WEST OF THE WATER TOWER, with Glenn
Hunter.—A very good love story ; made satisfac-

tory program picture. Seven reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General

patronage.

A DAUGHTER OF LUXURY, with Agnes
Ayres.—A very good picture. If you have it

booked, run it one day. If you haven’t it booked,

buy something newer. Five reels.—S. G. Fry,

Palace theatre, Omaha, Tex.—General patronage.

THE LIGHT THAT FAILED, with Percy Mar-
mont.—O. K.—Joseph Gray. Gray theatre, Spang-
ler, Pa.—General patronage.

WILD BILL HICKOK, with William S. Hart.—
It didn’t seem to us to be so bad as others have
reported. Business was off, due to sub-zero

weather, but those who came seemed to enjoy

it, and we had some favorable comments. Film
good. Seven reels.—I. R. Gavin, Hammond thea-

tre, Hammond. Wis.—Small town patronage.

WILD BILL HICKOK. with William S. Hart.—
Have read some adverse reports on this one, but
it pleased my patrons. What more can one ask?
Bill sure hasn’t forgot how to use a gun. and
he uses it a plenty in this one. Would call

it a good Western—above the average. Seven
reels.—H. D. McChesney, Princess theatre, Cran-
don, Wis.—Small town patronage.

TO THE LADIES, with Theodore Roberts.

—

Would rate this as real entertainment, as it

pleased the majority of our patrons. The acting
is all that could be desired. Six reels.—Paul B.
Hoffman, Legion theatre, Holyrood, Kan.—Small
town patronage.

TO THE LADIES, with Theodore Roberts.—We
took in just 85 cents more than the film cost us.

The title is absolutely no good at the B. O. and
the stars haven’t much drawing power. It is

only a fair program picture without a bit of ac-

tion. Six reels.—A. N. Miles. Eminence theatre.

Eminence, Ky.—General patronage.

BLUFF, with Agnes Ayres.—A good comedy
drama. Classifies as an average picture. Stars
nothing extra, but direction and story good.

—

Charles Lee Hyde, Grand theatre, Pierre, S. D.
—General patronage.

THE WHITE FLOWER, with Betty Compson.
—This was sent me as a substitute for “Home-
ward Bound” with no notice after advertising the
picture, and my patrons sure did not like it, and
it is needless to say that we didn’t either. South
Sea Island pictures may please some places, but
not here. Seven reels.—‘H. D. McChesney. Prin-
cess theatre. Crandon, Wis.—Small town patron-
age.

CHANGING HUSBANDS, with Leatrice Joy.

—

Good program picture. Failed to draw, but
weather was cold. Pleased all that came out to

see it. Seven reels. E. D. Luna, Cozy theatre.
Wagoner, Okla.—Small town patronage.

PIED PIPER MALONE, with Thomas Meighan.
—This is a good picture. Nothing extra, just a
regular program that Paramount would have us
think was a big production. We paid too much
for this one. so did not make anything, but we
live and learn. Eight reels.—H. D. McChesney,
Princess theatre, Crandon, Wis.—Small town pat-

ronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—This is a real picture and one that pleased

all of those who saw it. Better than some of the
so-called specials.—Paul B. Hoffman, Legion thea-

tre. Holyrood, Kan.—Small town patronage.

THE CALL OF THE CANYON, with Richard
Dix.—A nice, clean, wholesome Zane Grey stoi-y.

No bloodshed. Nice scenery. Think it pleased

the majority. Seven reels..—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—A good picture, but not as good as

some of Meighan’s pictures. Eight reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

THE HUMMING BIRD, with Gloria Swanson.
—The best Swanson we have shown. Some of

our lady patrons did not like her in this, but it

was the kind of a story that gave her a chance
to do some real acting, and she made good. Per-
sonally. we like Gloria, but she doesn’t get us

any extra dollars. However, we are giving her
pictures a few more chances.—I. R. Gavin. Ham-
mond theatre. Hammond. Wis.—Small town pat-

ronage.

THE WOMAN WITH FOUR FACES, with Betty
Compson.—Here is a dandy picture dealing with
crooks and dope. A good program subject. Six

reels.—John Travis, Doric theatre, Erie, Kan.

—

Small town patronage.

RUGGLES OF RED GAP, with a special cast.

—A rather oid picture from Paramount, but au-

dience iiked it.—J. Winninger, Davison theatre,

Waupon, Wis.—General patronage.

RUGGLES OF RED GAP, with a speciai cast.

—

Just a fair program picture.—John Travis, Doric

theatre, Erie, Kan.—Smali town patronage.

THE EXCITERS, with Bebe Daniels.—A fair

program picture which pleased the majority.

—

John Travis, Doric theatre. Erie, Kan.—Small
town patronage.

THE CHEAT, with Pola Negri.—Good story.

Good cast. Production good. Business good.—J.

Winninger, Davison theatre, Waupun, Wis.—Gen-
eral patronage.

BIG BROTHER, with Tom Moore.—Many said

one of the best pictures they ever saw. All

pleased with Mickey Bennett, the boy who plays

a leading part. If not already played, do it now.
Seven reels.—W. W. White. Jefferson theatre, Jef-

ferson City. Tenn.—General patronage.

HOMEWARD BOUND, with 'Thomas Meighan.
—The best sea story we ever had. Weather was
cold and business was off. Pleased 100 per cent.

Six reels.—I. R. Gavin, Hammond theatre, Ham-
mond. Wis..—Small town patronage.

SIXTY CENTS AN HOUR, with Walter Hiers.

—This is a very good comedy drama.—John
Travis, Doric theatre, Erie, Kan.—Small town
patronage.

TO HAVE AND TO HOLD, with Betty Comp-
son.—This is the one costume picture we have

played that did the business and pleased 100

per cent. It’s old, but we got a dandy print.

However, we are with the host of other exhibi-

tors that are “off” costume plays. Eight reels.

.—I. R. Gavin, Hammond theatre, Hammond,
Wis.—Small town patronage.

FLAMING BARRIERS, with Antonio Moreno.—
One of the best of Paramount’s old programs.

Equal in many ways to some of their specials.

Six reels.—W. W. White, Jefferson theatre, Jeffer-

son City, Tenn.—General patronage.

MY AMERICAN WIFE, with Gloria Swanson.

—

A very good program picture. Have had better

ones, but Gloria always pleases here.—John Travis,

Doric theatre, Erie, Kan.—Small town patronage.

GRUMPY, with Theodore Roberts.—Ran this

with the thermometer 47 below zero. Naturally

did not have many to see it, but it pleased all

who saw it. Star’s work extra good. Film good

Seven reels.—Lester N. Lekk, Club House theatre

Jackson, Wyo.—General patronage.

THE NE’ER-DO-WELL, with Thomas Meighan.

-^Just a fair program picture. Meighan has

played in many pictures better than this one.—
John Travis, Doric theatre, Erie, Kan.—Small

town patronage.

Pathe
HOT WATER, with Harold Lloyd.—Not the

best Lloyd by any means, but a good picture.

Lost money on account of coldest weather for

seven years. Will get the money if given a

chance. Five reels.—E. D. Luna, Cozy theatre.

Wagoner, Okla.-—Small town patronage.

GIRL SHY, with Harold Lloyd.—One of the

most entertaining pictures of the year, and one

that will draw people back the second night. I

had one man drive sixty miles two days in suc-

cession to bring his friends over to see this.

Guess more people stayed to see my second show

after seeing the first than any other picture 1

ever ran. Those who like Lloyd liked this lots.

—Charles Lee Hyde. Grand theatre, Pierre, S. D.

—General patronage.

DYNAMITE SMITH, with Charles Ray.—If they

expect Charles to come back they will have to

give him better pictures than this. Just seven

reels of misery. I bought it for a special and it

is not an ordinary program. Mighty poor pic-

ture. Stay away from it if you can. Seven

reels.—E. D. Luna. Cozy theatre. Wagoner, Okla.

—Small town patronage.

SAFEY LAST, with Harold Lloyd.—Excellent.

Didn’t make any money, on account of snow
storm, but pleased all who saw it. Seven reels.

—

S. G. Ihde. Photoplay theatre, Ashland, Kans.

—Small town patronage.

Preferred
THE GIRL WHO CAME BACK, with a special

cast.—Fair picture, fair entertainment, was the
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verdict on this one.—A1 C. Werner. Royal theatre,

Reading, Pa.—General patronage.

THE VIRGINIAN, with Kenneth Harlan.—Very

good. I had a great many favorable comments
on this picture. Eight reels.—W. L. Douglas,

Strand theatre, Newman Grove, Neb.—Small town
patronage.

THE VIRGINIAN, with Kenneth Harlan.—

A

No. 1. Go after it. A good Western drama.

Stood up for three days.—Tom Magruder, Elite

theatre. lola, Kan.—General patronage.

DAUGHTERS OF THE RICH, with a special

cast.—Was voted passable and that’s something.

—A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

Principal
BRIGHT LIGHTS OF BROADWAY, with a spe-

cial cast.—A fine picture, although story a little

old. Seemed to please. Seven reels.—J. W. An-
dresen, Rialto theatre, Cozad, Neb.—General pat-

ronage.

CA.PTAIN JANUARY, with Baby Peggy.—Did
not draw, and, while an excellent story with

other stars of merit, the baby’s name is featured

and leads one to believe it a picture for the

kids. The public is fed up on “kid” pictures.

—

Ben L. Morris, Olympic theatre, Bellaire, Ohio.

—General patronage.

Prod. Dist. Corp.
THE FLAMING FORTIES, with Harry Carey.

—From one of Bret Hart’s stories of early Cali-

fornia days, and is very well done. Lots of

action and a part that suits Carey particularly

well. Carey will grow in popularity with a few
more good stories like this, as he is one of the

few Western stars that takes his work seriously

and does not depend on laughs and stunts to

put his stuff over.—Ben L. Morris, Temple thea-

tre, Bellaire, Ohio.—General patronage.

THE FLAMING FORTIES, with Harry Carey.

—Here’s a real good picture. Carey soon will

make Tom Mix look sick.—Harry Van Noy, Ri-

viera theatre, Anderson, Ind.—General patronage.

RECKLESS ROMANCE, with a special cast.

—

A nice little feature comedy that pleased. Six

reels.—H. E. Schlichter, Liggett theatre, Madison,

Kan.-—General patronage.

THE LEGEND OF HOLLYWOOD, with a spe-

cial cast.—Some good things about it, but not one

of the kind we want. Slow and draggy.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—General

patronage.

MIAMI, with Betty Compson.—This is a very

good picture, but do not class it as a special, al-

though I bought it as a special.—John Travis,

Doric theatre, Erie, Kan.—Small town patronage.

THE DRIVIN’ FOOL, with Wallie Van.—This
is a good picture with plenty of action and just

enough comedy. But it is a story that has ap-

peared many times before. After the first reel

you know just how it will finish. What this in-

dustry needs is better stories and not remade, re-

hashed reissues. Six reels.—A1 Powel, Highland
theatre, Guthrie. Okla.—General patronage.

WELCOME STRANGER, with Florence Vidor.

—Comedy drama, quite humorous, with good act-

ing and good story.—L. M. Jones, Arcadia thea-

tre, Vandergrift, Pa.—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.

—Made them laugh, but people are tiring of

trick stuff. They get so much of it in comedies.

—J. Winninger, Davison theatre, Waupun, Wis.

—

General patronage.

HER OWN FREE WILL, with Helene Chad-
wick.—A fine society drama. Helene Chadwick
shines and the whole cast is great. Story good.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—General patronage.

ROARING RAILS, with Harry Carey.—Best

Carey to date. Kid in pictures (we forgot his

name) does some great work.—J. Winninger,
Davison theatre, Waupun, Wis.—General patron-

age.

ROARING RAILS, with Harry Carey.—Talk
about a real picture 1 This is one. Boys, if you
want to fill the “red ink bottle,” book this one
and bill it big as a circus. Well made and won-
derfully directed. Six reels.—O. R. Oates, Bridge
theatre, Petersburg, W. Va.—-Small town patron-

age.

JUST LIKE A WOMAN, with Marguerite De
La Motte.—Didn’t draw much of a house, and
the few who saw it left with a disgusted look on
their faces. Five reels.—Geo. E. Hudson, Grand
theatre. Wilder. Idaho.—General patronage.

THE NIGHT HAWK, with Harry Carey.—This
is a good action picture. The better class, even,

enjoyed it. Six reels.—Mid-Way theatre. Hill

City, Kan.—General patronage.

THE NIGHT HAWK, with Harry Carey.—Sat-
isfied patrons very well. The new Carey pic-

tures are good.—A1 Powell, Highland theatre,

Guthrie, Okla.—Small town patronage.

THE NIGHT HAWK, with Harry Carey.—This
was my first Carey picture from Producers, but
it is rather slow in some places. Would class

this as a fair program picture.—John Travis,

Doric theatre, Erie, Kan.—Small town patronage.

THE HOOSIER SCHOOLMASTER, with Henry
Hull.—A semi-Western any house should be proud
to run. Six reels.—W. D. Patrick, Strand theatre,

Dothan, Ala.—General patronage.

THE LIGHTNING RIDER, with Harry Carey.
—This is one of Harry Carey’s best. Drew well.

Six reels.—Welty & Son, Mid-Way theatre. Hill

City, Kan.—General patronage.

FIFTY CANDLES, with Marjorie Daw.—A good
mystery picture where they try to find out who
shot the old man. It keeps you guessing. Five
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

Selznick
RUPERT OF HENTZAU, with Elaine Hammer-

stein.—Ran this New Year’s night and a few high
brows came to give it the once over. The act-

ing seemed to be all right, and if your people

like this sort of stuff it may go over. If they
had cut out about 1,000 closeups of the stars and
near stars, they could have chopped off at least

two reels and improved the picture. Nine reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

THE COMMON LAW, with a special east.

—

People told me it was a fine picture and that they
liked it immensely, but these were too few of

them to make the result at the box office come
near expectations. Nine reels.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE COMMON LAW, with a special cast.

—

Personally, couldn’t give it much, but had a
number of good comments. Taken from Robert
W. Chamber’s novel of the same name. I give

our Librarian a list of pictures I have coming
which have been adapted from books. However,
she advised me that books of this caliber were
not circulated in our library. That’s that. Seven
reels.—William E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE LAW OF COMPENSATION, with Norma
Talmadge.—Dne is very foolish to buy these old

re-issues, 'fitles gone and poor continuity. Six

reels. Mid-Way theatre. Hill City, Kan.—General
patronage.

WIFE IN NAME ONLY, with a special cast.

—A program picture that went over fairly well.

Six reels.—A1 C. Werner, Royal theatre, Reading,
Pa.—General patronage.

BROADWAY BROKE, with Mary Carr.—Poor
story. All right for actor folks to look at, but
not for the man who pays at the box office.—J.

Winninger, Davison theatre, Waupun, Wis.—Gen-
eral patronage.

CAUSE FOR DIVORCE, with a special cast.—
Program picture that went over very well.—A1
C. Werner. Royal theatre, Reading, Pa.—General
patronage.

United Artists
LITTLE LORD FAUNTLEROY, with Mary

Pickford.—This is a beautiful Christmas picture

which I ran as a second run to a fair business

against the awful competition of Christmas time
in a small churchy town. It is old, but so is the

story, and they all know it, and they all enjoy it.

—Charles Lee Hyde, Grand theatre, Pierre, S. D.

—

General patronage.

FAIR LADY, with Betty Blythe.—Old, but

fairly good picture. Held interest all through.

Wish producers would refrain from using dates of

copyrights, as when a picture is old we don’t care

to flaunt it in the faces of our patrons. What
does the public care whether it is copyrighted or

not?—Jack Greene, New Geneseo theatre, Genesoe,

111.—Small town patronage.

Universal
K—THE UNKNOWN, with a special cast.—

A

real good picture,—Harry Van Noy, Riviera thea-

tre, Anderson, Ind.—General patronage.

BROADWAY OR BUST, with Hoot Gibson.—

A

program picture that the average movie fans

will like, and quite a lot of action and plenty

of comedy in this one.—John Aden, Rialto thea-

tre, Terril, la.—General patronage.

WINE, with a special cast.—Very good picture,

but fell flat at box office. Did not make ex-

penses on same. Ten reels.—E. D. Luna, Cozy
theatre. Wagoner, Okla.—Small town patronage.

THE SIGNAL TOWER, with Virginia Valli.—
Here is a real good production from every angle.

Drew fair crowds in spite of bad weather. Seven
reels.—A. G. Witwer, Grand theatre, Ranier, Ore.

—Small town patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—
While not strictly a Western, this one contains

enough Western stuff to satisfy and has quite a
few laughs besides. Pleased all who saw it, but

played it on Saturday after playing one on New
Year’s Day, and the people are too conservative

here to spend more than 25 cents week for any-

thing besides groceries, so lost money. They
sure do hug the quarters in this burg. No exhibi-

tor will go wrong on playing this one. Six reels.

—M. A. Manning. Opera House, Baldwin. Wis.

—

Small town patronage.

THE SUNSET TRAIL, with a special cast.

—

Good Western desert mining story. Comments
favorable. Failed to draw usual Sunday crowd.

Five reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

DARING CHANCES, with Jack Hoxie.—Good
Saturday ijicture. Lots of action. Pleased all.

Five reels.—E. D. Luna, Cozy theatre. Wagoner,
Okla.—Small town patronage.

DARING CHANCES, with Jack Hoxie.—Not
much of a story. Universal doesn’t give Hoxie

a chance to step right out and become a top-

notcher. Business poor on this one. Five reels.

—A1 Powell, Highland theatre, Guthrie, Okla.

—

General patronage.

HIT AND RUN, with Hoot Gibson.—Good pro-

gram picture. Drew very nice business for Satur-

day. Lots of comedy in it. Six reels.—E. D.

Luma, Cozy theatre. Wagoner-, Okla.—Small
town patronage.

THE LAW FORBIDS, with Baby Peggy.—Baby
Peggy is a good card for us. She is also very
good in “The Darling of New York.” Six reels.
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True Talk No. 26

By John B, Rock
General Manager, Vitagraph, Inc.

January 24

—

Vitagraph celebrates

its Twenty-eighth An-

niversary in February.

Vitagraph controls

no theatres.

Vitagraph is not

your competitor.

Think it over, Mr.

Exhibitor.

It’s True Talk.

—Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

THE DARLING OF NEW YORK, with Baby
Peggy.—A fine picture and the acting of Baby
Peggy is sure wonderful. You cannot make a
mistake in booking this good picture. Better book
it for more than one day, as the mouth advertis-

ing will help you. Everyone pleased. Six reels.

—W. T. Davis & Son. Rialto theatre, Sharon,
Wis.—General patronage.

RIDERS UP, with Creighton Hale.—A very
ordinary program. Not a great deal of action.

A poor Saturday picture. Five reels.—Mid-Way
theatre. Hill City, Kan.—General patronage.

RIDERS UP, with Creighton Hale.—This
proved a very good picture for our family night,

when we admit the whole family for 35 cents.

It is nothing big, but has comedy, romance and
a touch of pathos in it. Everybody seemed
pleased. Five reels.—A. N. Miles, Eminence
theatre. Eminence, Ky.—General patronage.

THE RAMBLIN’ KID, with Hoot Gibson.—
Give us more Gibsons like this one. "Ramblin’
Kid” i^ all there. A very thrilling race, in fact,

so exciting that one of my patrons ruined a per-

fectly good chair for me. Some good riding and
rodeo stuff in this one, in fact, everything worth
while. Six reels.—H. G. Selk, Selk theatre, Scotia,

Neb.—Small town patronage.

THE RAMBLIN’ KID, with Hoot Gibson.—This
makes a good Saturday night picture. Snowfall
kept attendance way down, but we all enjoyed
Hoot, his horse and pretty Laura La Plante.

Five reels.—A. N. Niles, Eminence theatre. Emi-
nence, Ky.—General patronage.

SPORTING YOUTH, with Reginald Denny.—
This is a regular good one. Entertaining and
everything. One hundred per cent entertaining.

—Welty & Son. Mid-Way theatre. Hill City,

Kan.—General patronage.

BEHIND THE CURTAIN, with a special cast.

—

Good mystery drama, but failed to draw usual

business. Five reels.—-A. G. Witwer, Grand thea-

tre, Rainier, Ore.—Small town patronage.

EXCITEMENT, with Laura LaPlante.—This lit-

tle girl is sure fine. She will be a great star

some time. Five reels.—Welty & Son. Mid-Way
theatre. Hill City, Kan.—General patronage.

LEGALLY DEAD, with Milton Sills.—This is

good for a change. Very unusual and well liked

by my patrons. The acting was extra good.

Rather gruesome in spots, but no complaints, and
many said the best in a long time. Six reels.

—

Robt. L. Anderson, Olympic theatre. Forks, Wash.
—Small town patronage.

JACK OF CLUBS, with Herbert Rawlinson.

—

Just a fair program picture. Rather interesting.

Five reels.—Welty & Son, Mid-Way theatre. Hill

City, Kan.—General patronage.

STOLEN SECRETS, with Herbert Rawlinson.

—

A very good program picture. Five reels.

—

W. D. Patrick, Strand theatre, Dothan, Ala.

—

General patronage.

HUMAN HEARTS, with House Peters.—This is

a little old, but, boys, it is a good picture and
got them in for me. Film fine, from Omaha, ex-

cept a little dirty. Seven reels.—C. V. Anderson,
Oak theatre. Oakdale, Neb.—General patronage.

MERRY-GO-ROUND, with Mary Philbin.

—

A.

fine picture, but not for small towns. Just goes
over their heads. Good acting. Ten reels.

—

Welty & Son. Mid-Way theatre. Hill City, Kan.
—General patronage.

Vitagraph
CAPTAIN BLOOD, with J. Warren Kerrigan.

—

Exhibitors, grab this production. I have never
viewed a more wonderful masterpiece. This will

go down in history as one of the greatest pic-

tures made. There is not a dull moment in the
ten reels, and, although we did not benefit finan-

cially from the run, we did our house a credit.

Book it. Ten reels.—S. G. Fry, Palace theatre,

Omaha. Tex.—General patronage.

THE CLEAN HEART, with Percy Marmont.

—

Showed this Xmas. It pleased about 50 per cent.

Not as good as I thought it would be, but a very
good picture. Eight reels.—E. D. Luna, Cozy
theatre. Wagoner, Okla.—Small town patronage.

THE CODE OF THE WILDERNESS, with a
special cast.—Very good picture.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

VIRTUOUS LIARS, with a special cast.

—

Played this picture one day to good business, but

I believe they all wished they had stayed at home.
—John Travis, Doric theatre, Erie, Kan.—Small
town patronage.

THE MAN FROM BRODNEY’S, with J. War-
ren Kerrigan.—Played to good house. Pleased
most of my patrons. Quite a bit of action in

last two reels. Did not like it myself ; too much
one-man stuff. Seven reels..—Geo. E. Hudson,
Grand theatre. Wilder, Idaho.—General patronage.

BORROWED HUSBANDS, with Florence Vidor.

—Not much to this one.—John Travis, Doric
theatre, Erie, Kan.—Small town patronage.

BORROWED HUSBANDS, with Florence Vidor.

—A picture with beautiful settings that should

please average patrons. It’s a pleasure to run
Vitagraph prints. We have never received a bad
print from them and seldom do we have a mis-
frame. Seven reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—General patronage.

MY MAN, with Patsy Ruth Miller.—Not very
much to this one. Had a new print, but picture

just didn’t register. Six reels.—Mid-Way theatre.

Hill City, Kan.—General patronage.

THE LEAVENWORTH CASE, with Sena Owen.
—A good mystery story. Drew a good house and
pleased most of them. Six reels.—Geo. E. Hud-
son, Grand theatre. Wilder, Idaho.—General pat-

ronage.

ON THE BANKS OF THE WABASH, with
Mary Carr.—This is a splendid picture, especially

for the small town exhibitor. Seven reels.

—

Welty & Son, Mid-Way theatre. Hill City, Kan.
—Small town patronage.

ON THE BANKS OF THE WABASH, with
Mary Carr.—This is very good, and was well liked

here. They certainly had some flood in this. The
acting was excellent by all the cast. Weather
too cold. Not much business. Seven reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Small
town patronage.

THE SECRET OF THE HILLS, with Antonio

“Delightful, wholesome ro-

mance . . A fine production

and an all star cast.”

Exhibitors Trade Review said that of

East of Broaclw£\y
v/t Paul Schofield Production

Owen Moore, Mar^ Carr. Ralph Lewis and MargueritedeiaMotte

Wm An Associated Exhibitors Release
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Moreno.—Mystery story that will hold the inter-

est from the beginning to the end. I would call

it a good little picture, and Vitagraph doesn’t want

all that you make for their pictures, and I would

like to add their salesmen in this territory is a

real fellow. Six reels.—H. D. McChesney, Prin-

cess theatre, Crandon, Wis.—Small town patron-

age.

THE MIDNIGHT ALARM, with a special cast.

—Very, very good for the small town—one of the

best. Draws well and lots of hokum. Seven

reels.—Mid-Way theatre. Hill City, Kan.—General

patronage.

BRING HIM IN, with Earle Williams.—This

is a good picture. Title is poor, and unless you

get out and tell them that it is a story of the

Canadian N. W. Mounted Police it won’t draw.

Beautiful scenery and would have been a knock-

out if they had some snow scenes in it. Fine

where your patrons like Northern dramas. Five

reels.—H. D. McChesney, Princess theatre, Cran-

don. Wis.—Small town patronage.

SMASHING BARRIERS, with William Duncan.

—This is very good, and so is “A Man of

Might” and “Silent Vow.” Lots of action. Six

reels.—Welty & Sons, Mid-Way theatre. Hill City,

Kan.—General patronage.

LOYAL LIVES, with Brandon Tynan.—A pic-

ture dealing with U. S. mail service with a nice

plot all the way through. Drew a very good

house. Good service from Vitagraph out of Salt

Lake. Six reels.—Geo. E. Hudson, Grand theatre,

Wilder, Idaho.—General patronage.

MASTERS OF MEN, with Cullen Landis.—
Very good program picture, but not the special

that Vitagraph would lead you to believe it is.

Very good action picture, but don’t step on this

too heavy.—Ed Runer, Eureaka theatre, Zenda,

Kan.—Small town patronage.

Warner Brothers
THE NARROW STREET, with Dorothy Devore.

—We used this picture Dec. 31, at our house in

Barry, 111., and judging from the reports I hear

from patrons there, it is one of the best comedy
dramas of the year. You will make no mistake

in using this picture.—Russell Armentrout, K. P.

theatre, Pittsfield, 111.—General patronage.

THE NARROW STREET, with Dorothy Devore.

—This could not be called a big picture, yet I

believe it will please almost everyone. I would
not be surprised to see many exhibs report it as

a knockout, but would call it very good and above

the average picture. It has a good story. The
acting is good, especially Matt Moore’s. It has

lots of comedy and kept our audience laughing

about half the time.—P. S. Stallings, Majestic

theatre. Bowie, Tex.—Small town patronage.

THE LIGHTHOUSE BY THE SEA, with Rin-
Tin-Tin.—Truly a good picture. Comments good
and business fair.—Harry Van Noy, Riviera the-

atre, Anderson. Ind.—General patronage.

LOVERS LANE, with a special cast.—

A

mighty fine little program picture that sure hit

the right spot. There is some fine emotional
acting, a thrill, and not a little comedy in this,

and it will appeal to all classes. Six reels.—H.
E. Schlichter, Liggett theatre, Madison, Kans.

—

General patronage.

LOVERS LANE, with a special cast.—Not
much. At least that is the way it took here.

Guess my people are not educated to classics. Six

reels.—W. H. Durhma, Grand theatre, Camas,
Wash.—Small town patronage.

THREE WOMEN, with Lew Cody.—An extra
good picture. Lubitsch’s directing good. Picture
is probably as good as "The Marriage Circle” but
the directing misses many of the fine touches of

“The Marriage Circle.” It should go good any-
where. All the actors do extra good work and
the story is a very interesting one.—P. S. Stal-

lings, Majestic theatre. Bowie, Tex.—Small town
patronage.

CORNERED, with a special cast.—This is a
great crook story but not worth the price. No
drawing power at all. Seven reels.—Mid-Way
theatre. Hill City. Kan.—General patronage.

THE LOVER OF CAMILLE, with Monte Blue.
—I hate to make an adverse report on a Warner
picture, but. Boys, she didn’t get over here, and
I don’t believe it will in one small town out of

a dozen. Some large towns will like it, but not
all of them, is my guess. Too dramatic, no
comedy relief, story rather weak for small towns,
and stars miscast. “Camille” by Alexander Du-
mas, was an awful good story and I looked for a
good picture, but it has been changed too much.
More like the stage play. I guess.—P. S. Stal-

lings. Majestic theatre, Bowie, Tex.—Small town
patronage.

THE TENTH WOMAN, with Beverly Bayne.

—

guess all the show goers here were in sympathy

with the other ones, for they sure did pass up
this tenth one. Played it on Sunday to the small-

est crowd of Sunday patrons this year. Did not

satisfy. Six reels.—W. H. Durham, Grand the-

atre. Camas, Wash.—Small town patronage.

THE TENTH WOMAN, with Beverly Bayne.—
A fair program picture. Not a special in any
way. Night was bad and there were not half

enough out to pay the film rental. Had no com-
ments from the few who were there. It seems
weak in some way that I couldn’t explain.—P. S.

Stallings. Majestic theatre, Bowie, Tex.—Small
town patronage.

THE TENTH WOMAN, with Beverly Bayne.—
Can’t give this picture much. Would rate it as

fair or worse.—Russel! Armentrout, K. P. theatre,

Pittsfield, 111.—General patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—Here is

a dog picture that ranks with the best made. You
may get behind this one and push it hard and
feel that your patrons will be perfectly satisfied.

—H. G. Stettmund, Jr.. Odeon theatre. Chandler,
Okla.—Small town patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—This is

simply a knockout. Ran it for three days and it

stood the test without a murmur. Get it and
run, it will pay you.—Tom Magruder, Elite the-

atre, lola, Kan.—General patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—An ex-

tra good picture. We ran “Brawn of the North”
and “The Love Master” and I consider this al-

most twice as good as either of them. Have not
run “Where The North Begins” but intend to

soon. Reports show it to be better than this. If

it is, it sure is a wonder. June Marlowe is extra
good in this. So is the leading man, but I for-

get his name.—P. S. Stallings, Majestic theatre,

Bowie, Tex.—Small town patronage.

HOW TO EDUCATE A WIFE, with Monte
Blue.—I am not going to knock this picture just

because it flopped terribly here. All I will say is

it is not the kind of picture that our people will

come to see. Second night took in $6.80. Mouth-
to-mouth advertising did it. Six reels.—W. H.
Durham. Grand theatre, Camas. Wash.—Small
town patronage.

HER MARRIAGE VOW, with Monte Blue.—

I

was afraid of this as a special, so played it as a
program picture. It was better than I expected.
Might have gotten by as a special. Certainly bet-

ter than a program picture. It is a real good
story, well acted.—P. S. Stallings. Majestic the-

atre, Bowie, Tex.—Small town patronage.

BABBITT, with Willard Louis.—A dandy pic-

ture.—Harry Van Noy. Riviera theatre, Ander-
son, Ind.—General patronage.

BABBITT, with Willard Louis.—A picture with-
out much story. Pleased about 50-50. Eight
reels.—W. D. Patrick. Strand theatre, Dotham,
Ala.—General patronage.

BEAU BRUMMEL, with John Barrymore.—

A

good picture, but a disappointment to us. Had
more walk out than any picture we ever put on.
Very good acting. Eleven reels.—Welty & Son,
Mid-Way theatre. Hill City, Kan.—General pat-
ronage.

TIGER ROSE, with Lenore Ulric.—Star not
known here. Paid too much for the picture.
We’re over-sold on Warner pictures. Eight reels.

Mid-Way theatre. Hill City, Kan.—General pat-
ronage.

TIGER ROSE, with Leonore Ulric.—And still

another Warner picture that gave splendid satis-

faction. Personally I enjoyed this picture, with

its grandeur of mountain and snow scenes, better

than any one we have played for some time.

Give us more like it.—Oscar Reinert, Elite the-

atre, Humboldt. Kan.—Small town patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-
Tin.—This is a dandy good picture and well

acted by all the cast. Some very pretty scenic

shots. Pleased a fair sized crowd on Christmas
night. Don’t pass this up. Eight reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Small
town patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-
Tin.—Best picture we ever had from Warner and
made us more money. Everyone seemed to like

it. Eight reels.—Welty & Son. Mid-Way theatre,

Hill City, Kan.—Small town patronage.

DADDIES, with a special cast.—Good story,

fine cast, well done, nice comedy drama with
some real laughs and leaves a good taste in

your mouth. A credit to any theatre. As clean

as a hound’s tooth. No kick, no action, and
may not please your gallery, but nevertheless
play it.—Clifford L. Niles, Grand theatre, Ana-
mosa, la.—General patronage.

DADDIES, with Mae Marsh.—Played on Xmas
night and gave universal satisfaction. But, shades
of Venus, what a pity one had to look at Mae
Marsh to see the picture. Seven reels.—J. S.

Walker, Alamo theatre. Moody, Texas.—Small
town patronage.

LITTLE JOHNNY JONES, with Johnny Hines.
—The majority voted this a fair show, but it

didn’t have by far the pulling power of “Con-
ductor 1492.”—A1 C. Werner. Royal theatre,

Reading, Pa.—General patronage.

LITTLE JOHNNIE JONES, with Johnny Hines.
—An excellent picture that was spoiled by the
great amount of cutting it had received. Some
of its best humor was completely gone. Seven
reels.—J. S. Walker, Alamo theatre. Moody. Tex.
—Small town patronage.

BROADWAY AFTER DARK, with a special

cast.—An average program picture that pleased
the lightheaded girls, but nix for the hard boiled

fans. Expect some new screen classic poses on
the streets in the next few days. Seven reels.

—

W. H. Durham, Grand theatre. Camas. Wash.—

-

Small town patronage.

FLAMING PASSION, with Irene Rich.—One of
the best all around pictures of the year. Excel-
lent cast. Pine story. Do not see how acting
could be better. Forest fire and flood the most
realistic have ever seen. A fine clean picture
with a lesson. Patrons all pleased, play it.

—

Clifford L. Niles, Grand theatre, Anamosa, la.

—General patronage.

THE COUNTRY KID, with Wesley Barry.—
People didn’t rave over it, seemed to think it

about average program stuff, and the attendance
was only average.—A1 C. Werner, Royal theatre.

Reading, Pa.—General patronage.

THE COUNTRY KID, with Wesley Barry.—
This was one of the best for all classes, young
and old. that we could possibly have. Played for

the occasion of “Humboldt Day” and gave free

show to over 1,800 people. Everyone congratu-
lated us on our picture.—Oscar Reinert, Elite

theatre, Humboldt. Kan.—Small town patronage.

“One of those rare pictures that

mixes real laughs with its thrills

. . . Suitable for first runs any-

where . . Can be made the basis of

a great show.”

M P. News said that of

East of Broadwc^y
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BRASS, with Monte Blue.—A very, very good
picture, but didn’t draw enough to make us any
money. Eight reels.—Welty & Son, Mid-Way
theatre. Hill City, Kan.—General patronage.

CONDUCTOR 1492 , with Johnny Hines.—This
is a good comedy and pleased 100 per cent. Ought
to be a knockout in an Irish settlement. Six
reels.—R. M. Fletcher, Lyric theatre, Hartington,
Neb.—Small town patronage.

CONDUCTOR 1492 , with Johnny Hines.

—

Another Warner Brothers offering hard to beat.

They are still talking about it. Don’t pass this

one up if your patrons like good comedy and
plenty of it. They are asking us for a return.

Glad to have such pictures. We have found most
of Warner Bros. good.—Oscar Reinert, Elite the-

atre, Humboldt, Kan.—Small town patronage.

CONDUCTOR 1492 , with Johnny Hines.—Splen-
did picture and well received. Clean. Seven
reels.—M. W. Mattecheck, Liberty theatre, Kenne-
wick. Wash.—General patronage.

RAGS TO RICHES, with Wesley Barry.—This
is rather an old one, but it is the best one Wesley
has made.—John Travis, Doric theatre, Erie, Kan.
—Small town patronage.

THE GOLD DIGGERS, with Hope Hampton.—

-

Good action and good entertainment. Seven reels.

—M. W. Mattecheck. Liberty theatre, Kennewick.
Wash.—General patronage.

MAIN STREET, with Monte Blue.—A dandy
good picture and everyone who saw it said it

followed the book very closely. Seven reels.

—

John Travis. Doric theatre, Erie. Kan.—Small
town patronage.

MAIN STREET, with Monte Blue.—Had very
fine comments on this one, and while it didn’t

pull as it ought, everybody was highly pleased.

—

A1 C. Werner, Royal theatre, Reading. Pa.—Gen-
eral patronage.

THE BEAUTIFUL AND DAMNED, with
Marie Prevost.—This is a good picture, but not
for a small town. Society stuff was overdone,
and in several places it was very tiresome. Seven
reels.—John Travis, Doric theatre. Erie. Kan.

—

Small town patronage.

State Rights
BACK TO YELLOW JACKET, with a special

cast.—A fair picture, although it is an old one.

They are never satisfactory. Six reels.—Mid-Way
theatre. Hill City, Kan.—General patronage.

THE BAREFOOT BOY, with a special cast.

—

This picture seemed to please everybody and the

comments were very good and the attendance
satisfactory. It held up well throughout the cir-

cuit. Seven reels.—A1 C. Werner, Royal theatre,

Reading. Pa.—General patronage.

THE BAREFOOT BOY, with a special cast.

—

A very satisfactory picture from every angle.

Eight reels.—Giaeoma Bros., Crystal theatre.

Tombstone, Ariz.—General patronage.

BROKEN SILENCE, with a special cast.—This
is the poorest Curwood we ever had. Paper on
it not extra good. Too old a picture. Six reels.

Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

THE EDGE OF YOUTH, with a special cast.—

.

A good picture. Good print. Five reels.—L.

Deyo, Miers theatre, Schoharie. N. Y.—General
patronage.

EMPTY HEARTS, with a special cast.—A very
far-fetched unconvincing and badly directed pic-

ture which was not improved in the cutting.

Business below average for four days.—John W.

Hawkins. Capitol theatre. New Bedford, Mass.

—

General patronage.

HIS LAST RACE, with a special cast.—Ran it

Saturday night and went over big. Has plenty

of action and will please most people.—Jack
Greene. New Geneseo theatre, Geneseo, 111.—Small
town patronage.

INNOCENCE, with Anna Q. Nilsson.—Another
substitute from A. H. Blank. That is a habit

with them, it seems. Seven reels.—Welty & Son,

Mid-Way theatre. Hill City. Kan.—General pat-

ronage.

LOOPED FOR LIFE, with Art Acord.—Almost
ashamed to report on this, and still the Inde-

pendents claim they should be patronized. Noth-
ing to it.—G. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

LOST IN A BIG CITY, with a special cast.—
Some said this was wonderful, others that it was
rather crude. Showed up rather below the aver-

age at the box office.—A1 C. Werner, Royal thea-

tre, Reading, Pa.—General patronage.

THE LURE OF THE YUKON, with Eva Novak.
—Excellent picture. Ran this one Christmas and
it made a wonderful show. Pleased all. Many
favorable comments, and, after all, that is the

test. Beautiful scenery of Alaska dogs, reindeer.

Plenty of action—good story and all that goes

to make a real picture. Book it and push as hard

as you like. Seven reels.—H. D. McChesney,
Princess theatre, Crandon, Wis.—Small town pat-

ronage.

MADONNAS AND MEN, with Evan Bour-

roughs Fontaine.—A real special. Opens as a

costume picture, then it changes to a story of

modern times, and closes as a costume picture.

Good print. Five reels.—L. Deyo, Miers theatre.

Schoharie, N. Y.—General patronage.

NOTCH NUMBER ONE, with Ben Wilson.—

A

Western not quite like most of them. Everybody
pleased. Good attendance. Five reels.—W. H.

Durham, Grand theatre. Camas, Wash.—Small

town patronage.

OUT OF THE DUST, with Roy Stewart.—

A

really good and beautiful picture, although an old

one. Lots of action.—Welty & Son, Mid-Way
theatre. Hill City, Kan.—General patronage.

PEACEFUL PETERS, with William Fairbanks.

—This is a good Western and very well acted.

Fairbanks is new here, but they seemed to be

pleased with his work. Five reels.—F. J. O’Hara.

Community theatre. Elgin, Neb.—Small town pat-

ronage.

POISON, with Charles Hutchinson.—Here is a

fast moving picture with some comedy, action,

thrills, love, speed and drama. What more do

you want? Five reels.—W. D. Patrick, Strand

theatre, Dothan, Ala.—General patronage.

RANGE BLOOD, with Edmund Cobb.—Here is

a boy that is fast coming to the front. I think

this the best he has done. Did not have a kick.

Something strange hei’e. Any kind of audience,

anywhere, will like it. Five reels.—W. H. Dur-

ham, Grand theatre, Camas, Wash.—Small town
patronage.

RECKLESS RIDING BILL.—The picture itself

is pretty good for a Western, but the advertising

is a deliberate fraud on your patrons. The name
“Bill Mix Production’’ is played up to the ex-

clusion of everything else, trading on the Mix
name and leading patrons to think Mix is in the

picture, whereas there is nothing but his name
on the paper outside. A “Bill Jones Produc-

tion’’ would mean just as much if it was not that
they wanted to fool the public into believing Mix
was in it.—Ben L. Morris, Olympic theatre, Bel-
laire, Ohio.—General patronage.

SELL ’EM COWBOY, with Dick Hatton.—

A

good Western. Will make good anywhere they
like Westerns.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

SLOW AS LIGHTNING, with a special cast.

—

A program picture of the rather crude kind, but
it pleased the Western fans. Five reels.—A1 C.

Werner, Royal theatre, Reading, Pa.—General
patronage.

THE SPEED SPOOK, with Johnny Hines.-—

A

good picture, full of comedy and action. Good
subtitles. This picture should go over anywhe,re.
I don’t want you to think it is poor at all, but
it is not quite as good as at least two or three
of his other pictures. Many of our patrons told

me this and I agree with them.—P. S. Stallings.

Majestic theatre, Bowie. Texas.—Small town pat-

ronage.

SWORDS OF VALOR, with Snowy Baker.

—

Several thought this a good picture and more
said the girl playing opposite the star was a won-
der. They have been asking me when she will

appear again.—A1 C. Werner, Royal theatre.

Reading. Pa.—General patronage.

THROUGH THE FLAMES, with Richard Tal-

madge.—This is not as good as some of Dick’s.

Dick works hard enough, but the punk stories

and punk photography in most of his pictures

are almost too great a handicap for him to over-

come. If it were anyone but Dick he would have
been sunk a long time ago. Five reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

TWO FISTED JEFFERSON, with Jack Hoxie.

—Not much to this one. Crude acting fails to

arouse interest of patrons. The positive print

should be placed in a casket with the director.

Five reels.—H. G. Stettmund, Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

WINGS OF PRIDE, with a special cast.—

A

good picture. Five reels.—L. Deyo. Miers theatre.

Schoharie, N. Y.—General patronage.

WOLF TRACKS, with Jack Hoxie.—It went
over all right. Five reels.—J., S. Walker, Alamo
theatre. Moody, Texas.^—Small town patronage.

THE WOMAN UNTAMED, with a special cast.

—An extra good picture. Good print. Five reels.

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-

eral patronage.

TRAIL’S END, with Franklyn Farnum.—One of

the best Farnums I ever ran. Shorty Hamilton
stole the picture away from Farnum.—J. C. Bor-

den, Palace theatre, Lawrenceville, 111.—General

patronage.

THE UNKNOWN PURPLE, with a special

cast.—One of the best mystery pictures we have
shown.—Jiskra & Kucera, Liberty theatre, Tobias,

Neb.—General patronage.

THE WILDCAT, with Robert Gordon.—A high

class Western that pleased a full house both

nights.—J. C. Borden, Palace theatre, Lawrence-
ville, 111.—General patronage.

WOLF LOWREY, with William S. Hart.—

A

reissue, and the best Bill Hart I have ever shown.
Hart may be a dead one as far as new pictures

are concerned, but at the box office his drawing
l-ower is equal to any star.—J. C. Borden, Palace
theatre, Lawrenceville, 111.—General patronage.

Serials
INTO THE NET (Pathe), with Edna Murphy.—

Just finished Episode No. 6 and the story is hold-

ing up well. Two reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

INTO THE NET (Pathe), with Edna Murphy.—
Just finished Episode No. 7 and story and action

are holding up fine. Two reels.—William E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE TIMBER QUEEN (Pathe), with Ruth
Roland.—Have just shown the 13th episode and
it does not hold up interest as well as it did for

a while, though attendance is as good as we could
reasonably expect in the face of severe winter
weather. Two reels to the episode.—C. E. Hop-
kins, Hopkins theatre. Cotter, Ark.—Small town
patronage.

INTO THE NET (Pathe), with Edna Murphy.
—After five episodes, must say that it is abso-
lutely the best I ever ran. Pulls me out Monday
on anything I run.—G. J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

INTO THE NET, with Edna Murphy.—Have
used seven episodes of this serial and have not
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heard one complaint. This is very remarkable and

is the only serial we have ever used that is so

universally liked. I am afraid this will ruin our

serial business, as patrons will use this one as a

standard of comparison. Personally I think this

the best serial ever made.—H. G. Stettmund, Jr.,

Odeon theatre, Chandler, Okla.—Small town pat-

ronage.

THE TIMBER QUEEN (Pathe), with Ruth

Roland.—The fourteenth episode, which we have

just shown, was not strong enough in pulling

power to bring our folks out in the face of a

cold wave. The last episode, next week, will

tell the story if the weather is decent. Two reels.

—C. E. Hopkins, Hopkins theatre. Cotter, Ark.

—

Small town patronage.

Short Subjects
EDUCATIONAL

CHEER UP.—Average one reeler.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—General pat-

ronage.

FAMILY LIFE, a Mermaid Comedy.—A dandy
comedy. This one sure got the laughs. Two reels.

—J. W. Andresen, Rialto theatre, Cozad, Neb.

—

General patronage.

GOOD NEWS, a Cameo comedy.—Mighty good

for a one reeler.—S. G. Ihde, Photoplay theatre,

Ashland, Kans.—Small town patronage.

LONESOME, with Lloyd Hamilton.—Fair Ham-
ilton comedy. They are not as good as they used

to be. Too much the same. Two reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General

patronage.

THE MISFIT, with Clyde Cook.—Good comedy,

as are most all Educationals. Two reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

NAVY BLUES, a Christie comedy.—Just about

the cleverest comedy in a long time. Has plot

and is fast and furious. The sailors of the big

battleship California had about as much fun
helping make it as did the audience that looked at

it. A very satisfactory offering, as are most of

the Educationals.—Ben L. Morris, Olympic the-

atre, Bellaire, Ohio.—General patronage.

THE PEST OF STORM COUNTRY, with Louise

Fazenda.—A comedy everyone enjoyed. Two
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

PLASTIGRAMS.—The first novelty reel I have
ever used that I felt that it paid for itself and
drew enough extra business for a profit besides.

You will make no mistake in running this reel.

Print, from St. Louis, was not in very good
shape. 300 feet.—Russell Armentrout, K. P. the-

atre, Pittsfield, 111.—General patronage.

PLASTIGRAMS.—One of the best novelty pic-

tures I have ever seen. Best of comments from
all who saw it.—W. D. Patrick, Strand theatre,

Dothan, Ala.—General patronage.

POOR BOY, with Lloyd Hamilton.—Another
good comedy that will get the laughs. This is

saying something now-a-days as it sure takes

extra good comedy to get a laugh. Two reels.—
W. J. Shoup, De Luxe theatre, Spearville, Kan.

—

Small town patronage.

RAPID FIRE.—Below standard for this brand.

Contains very few laughs. Two reels.—A. N.
Miles, Eminence theatre. Eminence, Ky.—Genera!

patronage.

RAPID FIRE, BACK FIRE, with Lige Connely.

—These are old but prints are good and are sure

fire. You cannot go wrong on them. Two reels.

—F. W. McClelland, Rex theatre, Gilman City,

Mo.—Small town patronage.

RIDE ’EM COWBOY.—A Christie comedy, with
Bobby Vernon.—Good comedy. Lots of action.

Pleased the kids and Western fans. Two reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.-
Small town patronage.

SPOOKS.—A good comedy. First reel a little

draggy but the second reel saves it (a Negro’s
actions when he gets scared). However, this has
a big ad for Smith Brothers cough drops. I won-
der if Educational gave Smith Bros, this ad
gratis. I’il say not, but we ran it gratis, and paid
Educational for the privilege. Two reels.—W. J.

Shoup, De Luxe theatre, Spearville, Kan.—Small
town patronage.

UNCLE SAM, with Lee Moran.—Used this for

my Xmas Day comedy. It is fairly good. Two
reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

WINTER HAS CAME, a Christie comedy.—
Can’t say a great deal for this. Failed to get
the laughs. Two reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kans.—Small town patronage.

Jackie Coogan, back again in rags and
an old battered hat in the Metro-
Goldwyn production "The Rag Man.”

FILM BOOKING OFFICES

FIGHTING BLOOD, with George O’Hara.

—

Hope the rest are better than this. If not, it

will flop for me. Two reels.—W. A. Doerschlag,

Strand theatre. Ransom, Kan.—Small town pat-

ronage.

'PHE GO-GET’FERS, with Alberta Vaughn.—As
good two reel subjects as you will find. Better

than “Telephone Girls.” Going good. 'Pwo reels.

—E. D. Luna, Cozy theatre. Wagoner, Okla.—

•

Small town patronage.

THE TELEPHONE GIRLS, with Alberta

Vaughn.—"Bee’s Knees,” Number 9, shows Lige

Conley bringing out some slapstick and is best

of the “Girls” so far, and Oh Boy ! W’hat knees

bees have in this ! Two reels.—S. G. Fry,

Palace theatre, Omaha, Tex.—General patronage.

THE TELEPHONE GIRL, with Alberta

Vaughn.—This series are all good, and people

seem to like them. Two reelers.—Welty & Son,

Mid-Way theatre. Hill City, Kan.—General pat-

ronage.

FIRE WHEN READY, with Geo. O’Hara.—This
episode of “The Go-Getters” compares favorably

with those that preceded it. Our audiences like

these two-reelers. Two reels.—John W. Hawkins.
Capitol theatre. New Bedford, Mass.—General pat-

ronage.

POP TUTTLE’S GRASS WIDOW, with Dan
Mason.—Fairly good. The old fashioned dancing
is the best thing in it. Two reels.—A. N. Miles,

Eminence theatre. Eminence, Ky.—General pat-

ronage.

FOX

BLOWS AND DYNAMITE.—A slapstick com-
edy in which everybody gets all mussed up with

custard and mud. Below average of Fox Im-
perials. Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

DUMB AND DAFFY, with A1 St. John.—This

is our second time to receive this comedy from
Fox in last 12 months. However, it’s still all

right and a fair comedy. Two reels.—S. G. Fry,

Palace theatre, Omaha, Tex.—General patronage.

INBAD THE SAILOR.—This pleased most of

them. Plenty of action and almost has a plot

to it. Two reels.—Robt. L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

INBAD THE SAILOR.—-A continuous laugh.

Plenty of new gags and wonderful direction. Two
reels.—A1 Powell, Highland theatre, Guthrie,

Okla.—General patronage.

THE ORPHAN, with Clyde Cook.—Good com-
edy. Most of the Fox comedies are good. Two
reels.—J. W. Andresen, Rialto theatre, Cozad,

Neb.—General patronage.

WHY PAY RENT?, with a special cast.—
Mighty good. The last reel a howl. Half the

folks sat through it the second time. Two reels.

—A. N. Miles, Eminence theatre. Eminence, Ky.

—General patronage.

PATHE

PATHE COMEDIES.—The Spats, Harry Lang-
don’s. Will Rogers’, and Dippy Doo Dads all

good.—Welty & Son, Mid-Way theatre. Hill City,

Kan.—General patronage.

THE BEST MAN WINS.—Good little comedy.

We find these Fable pictures to be all good and
exceptionally fine fillers for long features. Half-

reel.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

BOWLED OVER, with Paul Parrott.—In our

estimation this comedy was the bunk, but it sure

pleased our patrons and got a lot of laughs, so it

must have been good or else we had a funny
crowd. One reel.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

BUCCANEERS, with Our Gang.—Another good

one. but why report on these, because we have

never found one yet that does not please? They
are all good. ’Two reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kan.—Small town patronage.

CALIFORNIA OR BUST, with Harry Pollard.

—A very entertaining comedy with enough truth

in it to make it interesting and enough slap-

board stuff to please your biggest kid.—-Charles

Lee Hyde, Grand theatre, Pierre, S. D.—General

patronage.

THE COBBLER, with Our Gang.—This was
extra good. Much better than the usual “Gangs.”
Little Farina was the star. Film good. Two
reels.—I. R. Gavin, Hammond, theatre, Hammond,
Wis.—Small town patronage.
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The 1400 Go-Getters of the News
It takes specialists to make the best, whether it’s shoes, soap
or sauerkraut.

A cameraman can be a nine days’ wonder when it comes to
shooting a feature; but turn him loose on a news assignment
and he’s pretty apt to lose himself.

A good news cameraman has got to be a zippy combination of

newspaper reporter, newspaper photographer, diplomat and
expert crank turner. They are more often born than made.

Pathe News has been thirteen years in selecting, training and
developing the largest and most widely scattered staff of cam-
eramen in the business. There are 1,400 go-getters, placed
where the news is apt to happen.

That’s why you get the best from everywhere in the

Pathe News
POCAHONTAS AND JOHN SMITH, a Hyster-

ical History comedy.—These are different and are

good for a change. One reel.—A. G. Witwer,

Grand theatre. Rainier, Ore.—Small town pat-

ronage.

SCARED STIFF, a Century comedy.—Got plenty

of laughs. Two reels.—Al. Powell. Highland the-

atre, Guthrie, Okla.—General patronage.

THE TALE OF A CAT, with a special cast.

—

Good comedy and got many laughs. One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.—
Small town patronage.

TIRED BUSINESS MEN.—A comedy all our

patrons liked. Two reels.—J|/. D. Patrick, Strand

theatre, Dothan, Ala.—General patronage.

TRAILING TROUBLE, with Buddy Messenger.

—If you are using comedies, don’t overlook the

Messenger comedies. Two reels.—W. D. Patrick,

Strand theatre, Dothan, Ala.—General patronage.

WEST BOUND “GUMPS,” with a special cast.
.—We have run all of the Gumps so far released

and find them all good. Two reels.—A. G. Wit-
wer, Grand theatre. Rainier, Ore.—Small town
patronage.

VITAGRAPH
THE GOWN SHOP, with Larry Semon.—An-

other good Semon comedy. Two reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

MISCELLANEOUS
BLOWING BUBBLES (Reelcraft).—A real good

comedy. Print in good condition. One reel.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-

eral patronage.

“Has all the elements of popular

appeal,—romance, comedy, ac-

tion, human interest, a good look-

ing hero, a pretty girl, etc., etc.

It is good audience stuff.’’

Film Daily said that of

FELIX TRIES TO REST (Winkler).—This was
an unusually good Felix cartoon, and all we have
had have been pretty good. One reel.—C. E.
Hopkins, Hopkins theatre. Cotter, Ark.—Small
town patronage.

FORBIDDEN FRUIT (Bray).—This is a cracker
and registered more laughs than anything for a
long time. I call good for a change. One reel.

—C. V. Anderson, Oak theatre, Oakdale, Neb.

—

General patronage.

HAUNTS (Reelcraft).—Good comedy. Good
print. One reel.—L. Deyo, Miers theatre, Scho-
harie. N. Y.—General patronage.

MUSIC MASTERS (Fitzpatrick).—The Virginia
Concert Orchestra, direction of Glenn Arnett, is

one of our big features, ranking with pictures
themselves in making up the bill, and this special
reel (“Franz Schubert”) provided a splendid nov-
elty overture. The picture is interesting to all

and has especial interest for music lovers and
educators. The music with the reel was well
handled, making a fine feature. This is the first

of the series which we are to offer.—R. Linn, Vir-
ginia theatre, Fairmont, W. Va.—General pat-
ronage.

KNIGHTHOOD (Bray).—This is fine for a
change and pleased immensely. One reel.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General
patronage.

KNIGHTHOOD (Bray).—These cartoons are
pretty good, but the trouble with them is that
when you draw a fairly decent print the photog-
raphy is rotten, and vice versa. One reel.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

East of Broadw^o'^
sA Paul Schofield Production

with Owen Moore, Msiix Carr. Ralph Lewis and MargueritedciaMotte

Wm An Associated Exhibitors Release R>cha7d<f,r,r,eii

LION LIARS (Reelcraft), with Bud Duncan.

—

A dandy comedy. Good print. One reel.—L.

Deyo, Miers theatre, Schoharie, N. Y.—General
patronage

SHOT (Reelcraft).—A good comedy. Good print.

One reel.—L. Deyo. Miers theatre, Schohaire, N.
Y.—General patronage.

STEP ON IT (C-B-C), with Sidney Smith.—Not
much to this comedy. The print was in bad con-
dition. Print out of New Orleans. Two reels.

—

W. D. Patrick, Strand theatre, Dothan, Ala.

—

General patronage.
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Mark another score for Our Gang. This one was
a dandy. It's the kind that we can sit in the

office and hear the “Ha Has’’ from the audience,

and that is what we like to hear. Two reels.

—

W. J. Shoup, De Luxe theatre, Spearville, Kan.

—Small town patronage.

DOWN TO THE SEA IN SHOES.—Some good

comic stuff in this. Film fair. Two reels.—I. R.

Gavin, Hammond theatre, Hammond, Wis.—Small

town patronage.

FULLY INSURED, with Snub Pollard.—There

are a few laughs in this one. One reel.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE GREEN CAT, with Snub Pollard.—A real

good Pollard comedy. Two reels.—C. E. Hopkins,

Hopkins theatre. Cotter, Ark.—Small town pat-

ronage.

HIGH BROW STUFF, with Will Rogers.—This

is a dandy little comedy that no one can object

to and that everyone will enjoy. It is a takeoff

on the "highbrow’’ drama as considered higher

class than the movie and has many clever situa-

tions.^—Charles Lee Hyde, Grand theatre, Pierre,

S. D.—General patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRES FOR SALE
FOR SALE: Theatre in one of Ohio’s best

small towns. Running big pictures. Seats 250.

Admission 10-30 and 10-40 cents. Business good.
Address G. A. R., care E.xhibitors Herald, 407 So.
Dearborn St., Chicago.

FOR SALE: Picture Theatre and Poolroom
for sale in Illinois town. Business good. Only
show in town. Time occupied otherwise. Cash.
Address, Box 18, New Windsor, 111.

SALESMEN WANTED
FILM SALESMEN : If interested in an at-

tractive side line item, write Midland Cine Prod-
ucts Co., 706 First Ave., North, Minneapolis,
Minn.

EQUIPMENT BARGAINS
FOR SALE: Veneer and Upholstered Theatre

Chairs. Condition guaranteed. Also Projection
Machines, etc. Chicago Theatre Equipment Co.,
538 So. Dearborn St., Chicago, 111.

DUPLEX PRINTER WANTED
WANTED: Duplex Printer. Must be in

first class condition. David Bowman, 58 Tolman
St., Waltham, Mass.

THE LUCK OF THE FOOLISH, with Harry
Langdon.—This fellow Langdon is a comer and
his popularity here is increasing. Of course, the

Mack Sennett name takes him over, but his own
powers as a drawing card are gaining in strength

rapidly.—R. Linn, Virginia theatre, Fairmont, W.
Va.—General patronage.

ONE AT A TIME.—A fair comedy. One reel.

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

ONE THIRD OFF.—This is away above the

average of comedies. Comical scenes in it. Try
it. Two reels.—F. J. O’Hara. Community theatre,

Elgin, Neb.—Small town patronage.

OUR DEFENDERS.—This is a picture showing
the work done at West Point and Annapolis, and
is very entertaining and would work in nicely

with a Defense Day or patriotic holiday.—Charles

Lee Hyde, Grand theatre. Pierre, S. D.—General

patronage.

SHANGHAIED LOVERS, with Harry Langdon.
—Not an “average” comedy from Langdon. It

drew very few laughs from our audience. Film
in good condition. Two reels.—I. R. Gavin,
Hammond theatre, Hammond, Wis.—Small town
patronage.

SMILE, PLEASE, with Harry Langdon.—Our
audience laughed at this. In the contest of odors
the skunk defeated the goat by a wide margin.
Two reels.—I. R. Gavin, Hammond theatre, Ham-
mond. Wis.—Small town patronage.

A TRIP TO THE POLE, an Aesop Fable.—
One of the cleverest little single reel comedies
on the market. This one was particularly good.

—Charles Lee Hyde, Grand theatre, Pierre, S. D.

—General patronage.

TOO MANY MAMAS.—My crowd got just two
good laughs out of this one reeler.—W. J. Shoup,
De Luxe theatre, Spearville, Kan.—Small town
patronage.

SELZNICK
KING DUMB, with Jimmy Aubrey.—This is the

poorest excuse of a comedy—just rotten. In fact,

you can’t even get one laugh out of it. Lay off.

—John Aden. Rialto theatre, Terril, la.—General
patronage.

UNIVERSAL
FIGHT AND WIN, with Jack Dempsey.—These

pictures are not as good as two reel comedies
and not worth any more. No drawing power
for me. Can’t recommend them to anyone. If

you buy—only pay what comedy costs. Two reels.

—E. D. Luna, Cozy theatre. Wagoner, Okla.

—

Small town patronage.

BUDDING YOUTH, with Buddy Messenger.

—

Another one of Buddy's good comedies. Two
reels.—W. D. Patrick. Strand theatre. Dothan,
Ala.—General patronage.

HER CITY SPORT, with Harry McCoy.—All
the Universal comedies are good. All our patrons
like them. Two reels.—W. D. Patrick, Strand
theatre, Dothan, Ala.—General patronage.

MILES OF SMILES, with Baby Peggy.—Just
Peggy : that’s all. Will please for a change.

—

Clifford L. Niles, Grand theatre. Anamosa, la.

—

General patronage.

COMMENCEMENT DAY, with Our Gang.—

‘A box-office film. Is certain to

prove a box-office hit in any
theatre, for it possesses all the

essentials of a good audience
picture.”

Exhibitors Trade Review said that of

East of BroaclWc(y
yA Paul Schofield Production ^

ruh Owen Moore, Maij Caix Ralph Lewis and MargueritedckMotte

An Associated Exhibitors Release {{ichard ^nnell

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run.— ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted from the HERALD
dated March 13, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State
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STRAGGLERS ROB
EXHIBITOR THEN

WISH HIM WELL
$100 Removed from Car of Ben

Schzvarts on Return
from Theatre

(Special to Exhibitors Herald)

ST. LOUIS, MO., Jan. 13.—A robbery
to the amount of approximately $100
occurred last week to Ben Schwartz,
manager of the Lowell theatre, 5039
North Broadway, on his way home from
the theatre. As he approached the in-

tersection of a through street, the auto-
matic police signal showed “stop.” Two
men took advantage of the opportunity.
They brought their car up beside
Schwartz, calmly demanded that he re-

move his cash to their car, wished him
well, and were on their way. Next day
Schwartz warned exhibitors to be care-
ful of stragglers around the theatre at

closing time.
* * *

A handsome loving cup was given to

William Goldman, owner of the Kings,
Rivoli and Queens theatres here, while
he was guest of honor at a special tes-

timonial dinner given by his employees
and friends at Hotel Chase. A1 Licht-
man of New York City was toastmaster.
Members of Serb’s orchestra, which
plays at the Kings, furnished the music
for dancing which followed the banquet
and vaudeville entertainment. About 150
attended.

The dinner was a testimonial to Gold-
man’s efforts to give the city better
motion picture entertainment.

* *

Tom Tobin, formerly with Columbia
Pictures Corporation, has joined Metro-
Goldwyn. George Ware, formerly local

manager for Vitagraph, is another re-

cent addition to the Metro-Goldwyn
sales organization, travelling in Southern
Illinois.

* *

P. E. K. Collins, former city salesman
and chief booker for Metro-Goldwyn,
and Harry Nash, of the King Bee
Theatre, St. Louis, have gone to Cali-

fornia to get away from the snow and

ice. While on the coast they will visit

Los Angeles and Hollywood. They ex-
pect to be gone for several weeks. Upon
his return to St. Louis, Collins will an-
nounce his future plans.

* * *

Dave Nelson is scheduled to manage
the new theatre in Maplewood, Mo.,
which will open about February 15. This
house, which will be located on Man-
chester avenue between the city limits
and Manchester car line loops, will have
accommodations for 1,400 persons. It

ranks among the finest of the neighbor-
hood houses in this territory.

* * *

George C. Hamilton, well known
Marissa, 111., exhibitor, also a local ter-

ritorial manager of the Durant Motor
Car Company, has been promoted to

Western Divisional Manager for the big
motor combination, and will have charge
of the territory from the Mississippi
River to the Pacific Coast. He will make
his headquarters in New York, but for

the time being at least will retain his

motion picture interests in Marissa and
also in the North.

* * *

The new Keokuk, la., theatre is

scheduled to open January 20. This
house, which seats 1,100, cost more than
$250,000. It will play first-run pictures
and vaudeville.

RATHE MAN GETS
EXECUTIVE POST
ON FILM BOARD

H. J. Bayley Chosen by Men of
Northzvest District for

Coming Year
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 13.—
Officers were elected to the local Film
Board of Trade at the annual meeting
held here last week. H. J. Bayley, Pathe,
was elected president. Other officers

are: L. O. Lukan, First National, vice-

president; E. T. Gomersell, Fo.x, secre-
tary; Jack Raper, Famous-Players-
Lasky, treasurer. The permanent ar-

bitration board representing exchanges
was named as follows: Lukan, Phil
Dunas, Universal; G. R. Branton, Edu-
cational; A. H. Fischer, retiring presi-

dent of the board, and T. H. MacEvoy
were named alternate members. Ben
Friedman was made a director.

* * *

Protest was made last week at Heron
Lake to George Golda, manager of the
Grand theatre, that if he does not im-
prove the character of his entertain-
ment he will be confronted with the
problem of a community theatre. A
formal notice was served on him.

* * *

The New State, a first run house, was
opened in St. Paul last week under the
management of Oliver A. Rowe and Wil-
liam A. Mustard. This is the second in-

dependent first run house to open there.

The Tower theatre, operated by Fried-

Capable Theatre Executive
thoroughly experienced in every phase of house

management, desires a permanent connection.

No hesitancy in assuming management of a house

that needs building up.

Chicago or Middle West preferred.

Address Box 100 c/o Exhibitors Herald

(SW

COMING

Beyond the
Border"

WtwaauifMi
((eteased Sir

Directed bif Scott Dunlap

MUNT STROMBERG
personally supervised production
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man Brothers Holding company, is the

other. Finkelstein & Rubin control most
of the other houses.

!(: * *

A new $25,000 community theatre will

soon be opened at Bayport, Minn., un-
der the management of A. H. Sacker-
son.

* * *

Finkelstein & Ruben, Twin City theat-

rical firm, closed a deal this week for

the purchase of a second house at Austin,
Minn. The first theatre purchased was
the State and the latest addition is the

Park, both to be managed by W. F. Mc-
Kaller.

* H: *

After nearly a month of sub-zero tem-
perature, the weather has moderated in

the Northwest and the theatre business
has started to pick up. The extreme
cold of December kept people indoors
and the picture business was far from
normal.

SUDDEN INTEREST
IN FILM INDUSTRY
INSPIRES SHOWMEN

Activity of Women's Clubs and
K. C. Star Factor in

Exploitation
(Public Relations Department)

KANSAS CITY, MO., Jan. 13.—

A

spirited community interest in current
motion pictures gushed forth spontane-
ously here last week, inspiring exhibitors
and film men. It is believed the sudden
movement was stimulated not only by
members of the industry, but also by
the aid of local institutions, namely, the
local Women’s City club and the Kansas
City Star.

In a column editorial in the Star ap-
peared the publisher’s view that the
reason the motion picture industry has
realized such tremendous recent growth
“is the activity, average intelligence and
large degree of success of a goodly
number of American producers en-
deavoring to depict the distinctive phases
of American life.’’

The publisher had instigated the free
showing of “Peter Pan’’ to 40,000 school
children when Cecil B. DeMille appeared
in person to deliver a message of thanks
to the children for their interest and
to the city for its generosity.
Another factor in the movement in-

spiring interest in better pictures is

the sponsoring by the Civics Depart-
ment of the Women’s City club of a
special pre-view of “Broken Laws.’’ Mrs.
Wallace Reid, featured in the film, ar-
rived Saturday to make appearances in

conjunction with the picture.
* *

Lee D. Balsley, widely known exhib-
itor in this territory, resigned as assist-
ant manager of the Liberty theatre last

week to organize a film company of
which he is the president. It will be
known as the Western Pictures com-
pany, with offices at 117 West Seven-
teenth street. Nothing but western pic-
tures will be handled.

* * *

Changes that have occurred in theatre
management in the past week include
the appointment of Jack Gross, for-
merly manager of the Crane theatre,
Carthage, Mo., to the management of
the Wareham theatre, Manhattan, Kan.;
the negotiating of deal for the transfer
of the Colonial theatre, Morton, Kan.,
and the closing of the Colonial theatre,
St. Joseph, Mo., owned by the Hostet-
tler-Rencke firm. It will be reopened
soon.

$1,500,000 Will

Be Spent in Boom
of Ho osier State

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., Jan. 13.—

Construction in Indiana, once more in

progress, is marked by the announce-
ments of expenditures for several new
theatres amounting to approximately

$1,500,000.

A $600,000 theatre corporation, with

headquarters in Jeffersonville, Ind.,

which will control ten Southern Indiana

movie and play houses under the name
of the Switow Amusement company, has

been organized. Two of the houses are

located in Jeffersonville, three at New
Albany, three at Bedford, one at Salem
and one at Paoli. The company’s cap-

ital stock will be divided into $300,000

preferred and an equal amount of com-
mon stock. Stockholders and incorpor-

ators are: Michael Switow, Samuel
Switow, Harry Switow, Fred Switow, all

of Louisville, Ky., and George C. Kopp,
Charles F. Antz, W. T. Ingram and John
Glenger of Jeffersonville, and Harry E.

Jewett and Earl S. Gwinn of New Al-

bany.

The Parthenon Theatre company has

been incorporated at Hammond, Ind.,

with a capital stock of $100,000. The
directors are: G. H. Fuller, C. J. Kontos
and C. T. Greanlas.

Frank Donas is building a motion pic-

ture theatre at 2703 West Tenth street

here.

Approximately $750,000 is the esti-

mated cost of the new Lerner theatre

in Elkhart, opened this week. It seats

2
,
200 .

* * *

Yeggs in Terre Haute, Ind., recently

burglarized the American theatre, escap-
ing with $1,600, the receipts of the house
for the day.

* * *

In a show staged here recently in

Federal court, before an audience con-
sisting of Judge A. B. Anderson, mem-
bers of the jury trying the case, and
attorneys, the film showed the operation
of some machinery used in scraping
hogs. The show was arranged in the
case of the Cincinnati Butcher Supply
company against the Meier Packing
company of Indianapolis, alleging viola-

tion of patent rights on a machine and
asking an injunction to prevent the de-
fendant from the use of the patented
devices of the machine.

NOTED OLD HOUSE
TO BE RAZED EOR
MODERN BUILDING

$100,000 Paid for SHubert The-

atre, to Be Wrecked; Stars

of ’65 Recalled

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 13.—The
sale of the Shubert theatre last week
for $100,000 marks “the beginning of

the end’’ of a landmark of Milwaukee,
notable during the period following the

Civil War when Lillian Russel, Sothern
and Marlowe, Bernhardt, Patti and Mod-
jeska and other celebrities appeared. It

will be torn down to make room for

a business block to be built on the site.

Following a time when German,
Italian and English companies appeared
there, its name was changed to the

“Academy of Music,” and later the more
modern Shubert productions were
staged; then a general decline com-
menced. The failure of the theatre was
due to a shift of the local show centre.

* *

Ministers here disclose their resolution

to take an active part in the establish-

ment of wholesome films. Rev. Thomas
B. Lyter recently informed Fred Seegert,

president of the M. P. T. O. of this

state, that the ministers intend to

build up an interest in such pictures as

“Abraham Lincoln” and “The Ten Com-
mandments” in an effort to discourage
the unclean pictures that are on the

market.
* * =1=

Ralph Wettstein, veteran motion pic-

ture man, who recently resigned as man-
ager of the Associated Exhibitor office

here so that he could conduct a private

industrial him business, will come back
into the industry as resident manager
of the Fox Film Corporation office. His
place at the Associate Exhibitors is now
filled by H. J. Shumow.

* ^

Sam Shurman, head of the Metro-
Goldwyn office, has been elected presi-

dent of the Milwaukee Film Board of

Trade for the new year, succeeding
Harry Hart of F. B. O. Other officers

are: Ed Tunstall, Warner Brothers, vice-

president; V. F. De Lorenzo, Celebrated
Players, secretary and treasurer; Attor-
ney Ben Koenig, counsel, and Max Stahl,

Educational, sergeant at arms. . . . The
Board of Arbitration consists of Harold
Fitzgerald, First National; G. A. Smith,
Famous Players; G. F. Frackman, Prog-
ress; Fred Martin, Vitagraph, and Max
Stahl, Educational.

COMING
Charles R. Rogers

PRODUC£RS_~ D/STRID UT/NG ~ CORPORATION
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CHICAGO PERSONALITIES
By J. R. M.

"'

“Business Was
Beyond Our
Expectations”

Advises

J. B. KOPPEL
Managing Director

Village Theatre

Wilmette, 111.

“We have just finished

running Harold Bell

Wright^s “THE MINE
WITH THE IRON DOOR”
to capacity business and

are holding it over for a

third day showing. This

is one of the few times we
have had occasion to do so.

We expected to do a

good business on this owing

to the satisfactory results

previous Harold Bell
Wright pictures have se-

cured, but this passed our

expectations.

“THE MINE WITH THE
IRON DOOR” is by far the

best Harold Bell Wright

picture we have ever

used.”

GREIVER
PRODUCTIONS

831 SOUTH WABASH AVE.

CHICAGO, ILL.

Thomas D. SORIERO, in charge
of all Universal theatres, stopped off

in Chicago for a conference with
Manager J. L. McCurdy at the Randolph.
Mr. Soriero is making the key cities

from New York to the Coast. He left

for Los Angeles Thursday.
* * *

Nate Wolf, of the motion picture de-
partment of Orpheum Circuit, is back
from a trip to New Orleans, Memphis
and Houston, Texas.

* * *

W. McConnell, of the Empress
theatre, Decatur, 111., was in town last

week. Mr. McConnell, with Jack Hoef-
ler, also conducts the Orpheum at

Quincy, and besides running theatres,

finds time to devote to a 625 acre farm
on the Mississippi river which has been
reclaimed by modern drainage and the
building of a levee.

* * *

B. Minar is going to reopen the Hip-
podrome at North Judson, Ind., after

extensive remodeling, about Feb. 1.

* * *

The Rothacker laboratory, Chicago,
has received the first print of “The Lost
World,” the First National production,
and work is progressing on cutting and
assembling it. Miss Cora Baldridge is

here from Los Angeles, and Miss Bertha
Moore from New York, cutting the pic-

ture.
* * *

The LaGrange theatre, LaGrange, the

new Gregory house, will open Feb. 16,

it is announced. A policy of high class

Sunday concerts with Civic Opera stars

will be inaugurated at the new theatre.
* *

Jack Howland, First National sales-

man, still remains well at the top of the

Salesmen’s standing of First National.
* * *

Presents an Act

Priscilla Dean, the Producers Distribut-

ing Corp. star, is due for a tour of the

central west this and next month, making
personal appearances in connection with
“Cafe in Cairo” with a big act taken from
the picture. A few local players will be

used in the act in each town. The Em-
press. Decatur, has the film and act booked
for the week of Jan. 25. The Alhambra,
Milwaukee, plays it Feb. 1, and the Capitol,

Detroit, Feb. 8.

* * *

The Producers Distributing Corp. Mil-

waukee office, which is located at 195

Seventh street, had a house warming and
official opening on Jan. 11. All Wisconsin
accounts will be served out of Milwaukee
hereafter. C. Lundgren is in charge.

* * *

Visitors Here
Joseph Schnitzer, vice-president of Film

Booking Office, together with Kenneth Har-
lan, star of the F. B. O. feature “On the

Stroke of Three,” stopped off in Chicago
for a few hours last Tuesday. They left

on the Century for New York.
* *

Louis Laemmle has added another
theatre to his chain of houses, the Century
at 47th and Prairie avenue being his latest.

It was formerly conducted by Theodore
Teicher.

* 4= *

Paramount Changes
In the recent shift of district managers,

Harry A. Ross, formerly in the Detroit-

Buffalo territory for Famous Players, was

transferred to Chicago. C. C. Wallace, for
several years in this territory, goes to Pitts-

burgh, Pa.
* * *

E. J. Smith is the new manager of Para-
mount’s exchange at Milwaukee.

4= * 4=

George Geitman, of the Lyric theatre,

Genoa, 111., was a caller at the Fox ex-
change last Tuesday.

* 4: 4=

Art Desormeau, manager of the Strand
theatre, Madison, Wis., paid Chicago’s film

row a visit last week.
4: 4! 4=

Mid-West Opens
Paul Rutishauser opened his Mid-City

theatre on West Madison street last Sat-
urday night, Jan. 3, with the Fox produc-
tion “Teeth.” Many film folk turned out
to congratulate Paul upon the splendid
appearance of the new 300-seat house.

4: 4: 4c

E. F. Tarbell, formerly salesman in the

theatre department of Wurlitzer, and at

one time manager of Vitagraph, has re-

joined that company as manager of the

Omaha office.
4c 4c 4c

Ralph Whetstein has joined the Fox
sales staff in the Milwaukee territory.

4c 4c 4c

William C. Kupper, former Chicago
manager of Fox exchange, now located at

Pittsburgh, Pa., spent Christmas and holi-

days with his family in Chicago.
4c 4c 4c

Miss Ann Russ, one of the Universal
exchange stenogs., is happy over a check
for $10 which she received for working a
cross word puzzle in the Universal house
organ “U-Sell-Em.”

4c 4c 4c

George Benson, former booker at Fox
exchange, who resigned a short time ago,
is back again in the poster department.

4c 4c 4c

William Stoermer, Carl Laemmle’s per-

sonal representative, spent several days in

Chicago going over business matters with
L. W. Alexander.

4c 4c 4c

Frank Cook, of Appleton, Wis., was a
caller on Film Row last week. Business
at the Bijou theatre is just fair, reports
Mr. Cook.

4c 4c 4c

Owen McKivett, well known Racine,
Wis., exhibitor, was in town wishing the

boys a Happy New Year.

III. M. P, T, O, Meeting
At Peoria Postponed

Because of the illness of President
Charles Nathan, the meeting of the Il-

linois Motion Picture Theatre Owners,
which was scheduled to be held Jan. 9,

had to be postponed indefinitely. Mr.
Nathan was removed to the Presbyterian
Hospital, Chicago, where he was under
treatment for a week, but was able to

leave that institution last Friday.

Theatre Opening
February 19 will mark the official open-

ing of the Capitol theatre, 75th and Hal-
sted streets, Chicago, the Nation Theatre’s

Corporation 3,500-seat house which is said

to have cost $2,000,000, and is the last word
in theatre architecture. Albert E. Short
will be musical director of the new South-
side house.
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EASTMAN
POSITIVE FILM

Nowadays theatre audiences make
a definite demand for good photog-

raphy—for pictorial quality on the

screen—nothing else will do.

Eastman Positive Film is made to

fit this demand—it must carry qual-

ity from studio to screen. And it does.

Look in the transparent film margin

for the identification ‘‘EASTMAN”
“KODAK” in black letters.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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"theatre construction^
AND EQUIPMENT I

Complete Plans for

$500,000 St. Louis

Theatre, Apartment

p LANS for the new Sanford Theatre
and apartment building to be erected

at Union Boulevard and Northland Ave.,

St. Louis, Mo., have been prepared by
the architectural firm of Wedemeyer &
Nelson, Wainwright Building, and will

be put on the market for bids from
contractors within the next few weeks.
The structure, including the site, in-

volves an expenditure of upwards of

$500,000. The lot is 123 feet by 705 feet.

* * *

The theatre, which will have a seating
capacity of 1,800, will be operated by
the Sanford Amusement Company, now
operators of the Union Theatre, Union
Boulevard at Easton Avenue. The offi-

cers of the Sanford Amusement Com-
pany are A. Laventhal, Ruby Laventhal,
Louis Stahl and Maurie Stahl.

The theatre proper will cover a space
123% feet by 106 feet, and adjoining
the theatre there will be an airdome with
a capacity of 2,500 persons. Entrance to

the latter will be through the same
lobby and foyer as into the theatre. In
the rear of the airdome will be a public
garage to accommodate 1,000 automo-
biles. This will be a great convenience
to the theatre patrons, who will be fur-

nished parking space free.

The house will be equipped with one
of the largest stages in the city. The
proscenium opening will be 58 feet wide
and the stage 30 feet deep. The lobby
and foyer will be 25 feet wide and 75

feet long and will be of Italian Renais-
sance design.

* * *

There will also be ladies’ and gentle-
men’s waiting rooms, smoking rooms,
children’s playroom and nursery and
telephone booths. The house will con-
tain a balcony.

The interior decorations will be in blue
and gold with tapestry hangings, hall

and foyer carpets, etc., to conform to

the general scheme. The lighting sys-

tem will be capable of sixty different

color combinations. The heating and
ventilating will be of the latest types.

The musicians’ pit will be elevated
so that each of the members of the
orchestra will be visible to the patrons.
A $25,000 organ also will be installed.

The house will be equipped with suffi-

cient exits so arranged that the entire

house, when filled to capacity, may be
emptied in one and one-half minutes.
It will be fireproof throughout. On
Northland Avenue, the side street, there
will be an outlet 76 feet wide and 132

feet long.
^ ^ ^

The building will also contain four
stores and twenty-four three-room effi-

ciency apartments.

New House Opened
by William Benton

Northern New York was the scene of

a most important event in motion pic-

ture circles, when the Strand theatre,

owned by William H. Benton, of Sara-
toga Springs, was opened in Plattsburg
after having been in course of construc-
tion for several months past. Residents
from all sections of Clinton county
drove into Plattsburg on the day of

opening. The house was jammed to its

doors at both of the evening shows.
Film Row in Albany was represented
by several.

The theatre seats 1,326, and was de-

signed by William H. Vaughn, of Sara-
toga Springs. “Hot Water’’ and an
“Our Gang” comedy was used for the

opening. Admission prices of 20 and
30 cents for the evening shows will

prevail. The theatre is one of the hand-
somest along the northern border of

the state.

$600,000 Theatre

to Be Erected by
Fresno Merchants

Work will be started in Fresno, Cali-

fornia, on a theatre to cost $600,000,
which will occupy a site at Stanislaus
and Fulton streets.

This structure, which will embody the

latest improvements and ideas in

theatres, will be known as the Wilson,
named for L. W. Wilson, general man-
ager of the Benham Ice Cream company,
who, with J. A. Benham, president of

the company, are the two local men
behind the move to give Fresno the last

word in play houses. A nationally

known theatrical circuit will hold the

lease, it is understood.

The building will be located on the

southwest corner of Fulton and Stanis-

laus streets, with a frontage of 137%
feet on Fulton street and 150 feet on
Stanislaus. Wrecking or removal of the

old dwelling at present on the property
is expected to start soon.

* * *

Of the $600,000 expenditure, there will

be approximately $100,000 spent in the

fixtures and furnishings of the theatre,

while the remaining half million dollars

represents the value of the property and
the cost of the building.

Shields, Fisher and Lake, architects

and engineers in the Pacific-Southwest
building, are now preparing the plans

and specifications. The Trewhitt-Shields
company, managers of construction, will

have full charge of the erection of the

structure.

The outstanding feature of the pro-

posed theatre will be an amphitheatre ar-

rangement by which the entire seating

capacity of from 2,300 to 2,500 will be
handled, eliminating the usual balcony.

The interior of the theatre will be of

bowl-shape from orchestra pit to the

rear and the sides will have the saucer

shape also so that spectators in what-
ever part of the house will be seated so

that they will face directly to the stage.

As part of the general plan of financ-

ing, a bond issued of $240,000 is being
offered to the general public by the bond
firm of Peirce, Fair and company of San
Francisco. The first of the bonds be-

come due in three years and continue

until all are retired at the end of fifteen

years.
* * *

In discussing this new arrangement to

theatregoers, H. Raphael Lake, of the

architectural firm, preparing the plans,

said: “We shall have a surprise for the

theatre-going public in the new Wilson
theatre. The structure will be com-
pletely of class A type, all steel and con-
crete, with the highest safety factor

known to engineering.
“The main construction feature con-

sists of the amphitheatre type. There
will be no gallery.”

COMING
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MACK. SE/fJ^ETT
STATi COMEDIES

tufith

'Ralph GraOe^
Tbpo 'Reelj

When Sennett trots out a new one, it’s

time to stop, look and listen.

Which means that it’s time to stop in at

the neeu'est Pathe exchange, look at the

new comedy brand, book it and then listen

for the laughs,—if your ear drums will

stand it.

Graves is a new one in the newest Sennett

Comedy series, made the Sennett way
with the Sennett casts and the Sennett

gags. They’re good,—your ears will tell

you so when you show them.

To date, “East of the Water Plug,” “Little

Robinson Corkscrew,” “Riders of the

Purple Cow” and “Love’s Sweet Piffle.”

Pafh^comedy
I

-

TRADE 7 MARK
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Mark This Down :

**The Qreat Divide^^

will prove your
biggest box-office

bet in 1925

coming soon

(^^rc^o/cfw^n

Member Motion Picture Producers and Distributors of America, Inc.—^Will H. Hays, President.
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Lasf minute news!
Tremendous Business! Both

pictures held over for second

week showings!

WHITE CONTRACTS —WHITE TREATMENT
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Never
sue rec

THeHUNCHBACK
In the Big Cities

—a big winner!

"Our lobby is impassable. Crowds reach to en-
trances of other theatres!”

Hippodrome Theatre, Baltimore, Md,

"Biggest box-office attraction we ever had!”

Mihoaukee Theatre, Milwaukee, Wis,

"All records for any picture ever played broken!”
Syracuse Strand Theatre, Syracuse, N. Y.

"Broke all records by $1200. Second day’s again

broke record!” Adams Theatre, Detroit, Mich,

No matter how you judge it, no

^^The Hunchback of Notre Da

of all time. No other picture

tuous acclaim or box-ofHce capa

alone. You can never exhaust

and again— its profit possibili

In Smaller Cities In Farming Districts
—size makes no difference! —the green backs grow all around!

"Broke all records! Over $100 better than Covered
Wagon opening.” LibertyTheatre,Youngstown,O.

"Broke all house records for past fifteen years!”

Oliver Theatre, South Bend, Ind.

"Broke all records by far of any picture ever played

in Bridgeton!” Criterion Theatre, Bridgeton, N. J.

"Broke all records! The greatest masterpiece ever

produced!” Rivoli Theatre, Portland, Oregon

"Best ever put on the screen!”

Scotland Theatre, Laurinburg, N. C.

"Playing to turnaway business. Tremendous box-

office attraction!” Palace Theatre, Wichita, Kan,

"Complete sell-out. Turned away another capacity

house!” Plaza Theatre, Waterloo, Iowa,

"Record houses for all performances!”

Charleston Theatre, Charleston, S, C.

A Universal Productio n
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world known
ord breaker

ofNOTRE DAME
I— —

—

matter what standard you use,

me” is the greatestmoney-maker

lias ever received such tumul-

cities. It is a picture that stands

its drawing power. Play it again

ties have hardly been scratched.

“Picture did more gross on return than on original

engagement!” Jewel Photoplay Co*, Hamilton, O.

“Return engagement showed more admissions than

opening day record-breaking first run!”

Capitol Theatre, Dallas, Texas

“Just completed record-breaking six-day run on

second showing!”
Liberty Theatre, Colorado Springs, Col,

“Played picture after five houses in zone and did

biggest business in two years!”

Crown Theatre, Toronto, Ontaria

Cleaidng Up Abroad
— or any place that money is used!

“New Screen History! Released three theatres sim-

ultaneously and we all cleaned up.”
Mr. Ohta of the Nippon Kon, Mr. Mosuda of the Meguro
Kinema, Mr. Nishimoto of the Kanda Kan, Tokyo, Japan.

‘^Smashed records! Hundreds turned away! Special

police necessary!^^ Regent Theatre, Ottawa, Ont,

“Immense success! Hundreds turned away!”
C. Eskell, Wellington, Neu> Zealand.

“Biggest business in three years!”

Queen*s Hall Theatre, London, Eng,

“Box-office receipts largest ever taken in!”

hiargaret Theatre, Anaconda, hiontana

“The whole town tried to crowd in!”

Colonial & Palace Theatres, Pittsfield, Mass,

“Smashed record. Capacity business and hold-out

crowds!” Majestic Theatre, Qrand Rapids, Mich.

“Receipts were better than any other picture we

ever ran!” Princess Theatre, Cheyenne, Wyoming

Presented by Curl L a emml

e
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Now Booking
UNITED ARTISTS CORPORATION
J4ary Ptchford Charles Chaplin

Douglas 'Jairbanks

Tlifam Qbramj, Pre/idenf.

D. W. Qriffiih

Jo/eph M Jchenck, Chairman, Board of Directors

DWCRIFFITH
Prej-enfs

"ISNT LIFE
WONDERFUL'^
a Simple Romance of £pue and Pofafoes

Qriffith Scores Once More
**

^Isn't Life Wonderful* almost beggars description. Nothing but a
simple story, yet it held us in a vicedike grip and carried us exalted

and wilted through the whole gamut of emotions. Its very freedom
from screen trick^ or false pathos lifted it to/ heights that seldom
have been reached even by Qriffith himself, Carol Dempster swayed
us for two hours as we never before have been swayed.**

Qeorge Qerhard, in the N, Y. Eve, World.

J
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Now Booking
UNITED ARTISTS CORPORATION

JAary Pickford Chcrl^ Chaplin

Douglas Fairbanks D.W.Qnffdh
^ - -

• Joseph M.Jchenck, Chairman. Board of Directorj-.

Jiiram Qbramj, Pre/idenf.
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A Box-Office Title

Let the Critics

tell you the rest

“THE TRIFLERS”

“Well acted and neatly mounted. The director has suc-

ceeded in giving tone to this picture.”

MOTION PICTURE NEWS

‘Sophisticated comedy. The story is bright and clever.”

MOVINQ PICTURE WORLD

Interesting story. Cast is all that can be desired.”

MORNINQ TELEQRAPH

A GASNIER^ Py 0 iu-cti

0

hj

Presented hy B. P. Schulberg
Sy Jreieridk Orin Bartlett - adapted, by £ve tln^eU John qooivlcK

aritll,

Mae B usch Frank Mayo
Elliott Dexter Walter Hiers
Eva Movak Lee Moran

Preferred Pictures. Distributed 6. P.Schulberg ProductionsJnc.
\ 1650 Broadway, New yorl^ J. 0. Bachittann ,

Vice-Ptes.— — — =4ir)V. g .

—

FOREIGN DISTRIBUTORS '* EXPORT AND IMPORT FILM CO.
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TODAY’S NEWS
NEWS IS THE RAW MATERIAL FROM

WHICH NEWS REELS ARE BUILT

WHETHER THEY ARE BAD OR GOOD

DEPENDS ON THE SKILL OF THE

EDITORS. PRESENTING NEWS SO

THAT IT WILL BE STRIKING AND

ENTERTAINING IS ACHIEVED

KINOGRAMS
^uilt Like d ^^bi^wspaper

LISTEN TO YOUR
AUDIENCE APPLAUD

THAT TELLS THE STORY

greatest

NEWS REEL

A
^ a t i 0 n a I

"THE SPJCE OF THE PRC -RAM“

^istribu tors



With this

Qreat Cast

ANITA STEWART

BERT LYTELL

HUNTLY GORDON

JUSTINE JOHNSTONE

GEORGE SEIGMANN

LIONEL BELMORE

WILLIAM NORRIS

EMILY nTZROY

PRINCESS deBOURBON

FLORENCE TURNER

Peter B. Kyne^s Famous Story of California and the South Seas

NEVERTHE TWAIN
Adaptationby H I B B

Eugene I^^B b"*^ B** B Joseph Urban

Directed by Maurice Tourneur

A Cosmopolitan Production

Distributed by

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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“LOCKED DOORS”
“One of the better films of an

unusually good season. An ex-

cellent photoplay far removed
from the beaten paths.”

—

N. Y. Evening Sun.

“LOCKED DOORS ’

“I doubt if Cecil B. De Mille could

have given us a more sensational do-

mestic triangle. The picture is to be

commended for its charm.”—N. Y.
American.

“LOCKED DOORS”
“Betty Gompson is lovely to look upon, and,

as usual, gives an interesting and diversified

performance. It w^as good to see Theodore
Roberts back again.”—N. Y. Evening Post.

“ ‘Locked Doors’ hits the mark. An audi-

ence-pleasing picture.” — N. Y. Morning
Telegraph.

“LOCKED DOORS”
William de Mille’s
production of the story by CLARA BERANGER.
With BETTY COMPSON, Theodore Roberts and

an all-star cast. ONE OF THE FAMOUS FORTY

Q>aramountQ>ictures
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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Hundreds of Paramount Exhibitors

will Smash Records in February

and March! 14 Great Wallops of

the 2nd Famous Forty are Coming
in 9 Weeks!

FEBRUARY

The Devil’s Cargo

Forty Winks

Top of the World

The Swan

Contraband

Salome of the

Tenements

The Thundering Herd

MARCH

New Lives for Old

Too Many Kisses

Sackcloth and Scarlet

The Air Mail

Men and Women

Dressmaker from Paris

The Goose Hangs High

Join the Record-Smashers! Book these

Q>aramount Q>ictures
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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in onMtisi^ Studm

Samuel Goldwyn
jinsents

^/he George Fitzma,urice
J PP^ODUCTION

Cv4 THIEF IN
PARADISE'
cJdapted
^rom. LE

Doris Kenyon, Flonald Colman, Aileen Piingle,

Claude Gillingwater, Alec Frances. ^

.FB,ANCES MA.B^ION
noyeL 'THE WORLDLINGS"

^JaA\rib a Knockout
"JPictine fallofWaUops/

^ -and the others

Z«-Undei‘sea dance

3 • Polo matifSkL-hlotidesvs.brun-

ettes in one-piece bathingsuiis-

4 -Aiiplwe honeymoon
3 • Sensational sh^
6*£lecttic love thrills

7 * Distinctive dhection

d’Superb cast
Q* 0ut*of'die'Ordinary story

NaturaUv-You lead vom onDomiou
^eu youhave FUtSTMOIONAL’S
Leadership Fktines

“Foreign Conirolled
First National Pictures Inc

J83 Madison Avenue Mew 'tbrk .

Members of Motion Picture Producers and Distributors of America Inc. Will Hays Pnsuient



Joseph M-Schenck

by J^ans Xraly
{Directed by SIDNEY A FRANKLIN

fireat a sure

comedy clean-i
'Constance
has

Talmad^

Foreign Ri^u Clintjolted

Pirn Nauowtl Picture* tnc
Mwltaon Aveitue. New Vvii

b7\
i 1

Be your own Pacemaker with a
FiaST NATIONAL CONTAACT

Members gf Motion Picture Producers and Distributors of America Inc."-Will Hays JPnsident
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Consider Critics

and Go All Wrong
Right now the drama in New York

City, the nation’s amusement capital,

is wallowing in the latrines of

human eonduct. If the drama is

still the mirror of life it would seem
that it is now being focussed only
upon topics of life which could be
well-passed by when it comes to

selecting themes for the entertain-

ment of the general public.

Shortly you may expect a piteous
wail from the theatrical managers.
They will encounter a decrease in
patronage and many curious explana-
tions will be invented to account for
a plain fact which they will not care
to recognize. The managers will

find—as they have found before

—

that the American public will for a

while tolerate this sort of drama and
then after they have become quickly
surfeited with it, they will quietly
stay away from the theatres that are
offering it.

Several of the plays now on the
boards in New York are studious
attempts to be just as immoral as
the law will stand for in public
exhibition. They are “different,”
but different in the wrong direction.
Practically no phase of sex immoral-
ity does not come in for a share of
attention. The language used is

consistent only with the character
of the themes upon which the plays
are based.

It is proper to inquire, “Do these
plays exist in answer to popular de-

mand?” The answer is that they
certainly do not. They may afford
a little relief from too much external
wholesomeness for some of the ultra

sophisticated and the hyper-bored
but their presence as American
theatrical entertainment is in re-

sponse to no demand of the theatre-

going public.

The condition may be described

simply as a periodic flareback, a re-

sult of the effort of managers to

produce something sensational and
different. But whatever the under-
lying and mainly responsible reason
may be, there is one influence of
importance on the situation which
may be taken into account with
benefit by the motion picture

industry.

This influence consists of the
efforts of the managers to give that
little group of tired men, known as

dramatic reviewers, something that
will gain their approval. The tastes

of these men who spend most of their
waking hours—and a few of their
sleeping hours—in the theatre are
jaded almost to the point of uncon-
sciousness. They are supposed to be
interpreters of the public’s dramatic
inclinations; but they are almost
anything but that.

Unless there is something daringly
explosive about a new show in New
York it is almost certain to be
^vritten up in a way that conveys the
impression that it is an amateur
theatrical or a revival of “Alice in

Wonderland.” The New York man-
agers are simply producing down to
the deadened sensibilities of the
critics and the result is a most dis-

couraging and obnoxious lot of
rubbish.

This situation must be taken as a
warning by motion picture pro-
ducers. If they try to make their
pictures to satisfy the carping critics

of the general press—whose opinions
actually represent none but their
own— they will find themselves
pointed in the same direction as

that in which the New York man-
agers are now traveling.

Fortune Only For
Those Who Earn It

Many structural changes of vast
importance have been coming about
in this business and they are bring-
ing about a condition in which the
industry will be absolutely freed, for
some time at least, from domination
and dictation from persons who may
be generally described as represent-
ing the artistic branch of the
business.

This was certain to come about,
•although for a long time it seemed
to be some distance off and there
were little or no indications of how
the end would be achieved. But
the absurdity of various people,
little if at all known to the public
and consequently of no demonstrable
box office value, levying royal de-
mands upon producers could not con-
tinue indefinitely.

Just so long as motion pictures
exist personalities which appeal to
the public may count upon great
rewards from their work. But these
little prophets who have been great
in their own little countries about
their studios are going to find that
the motion picture industry is no
longer going to meet heavy financial
demands for services of no indis-

pensable character simply because
of the rivalry and competition that
exists among producers.

Many persons connected with the
production end of the business have
been better showman in their efforts

to impress the executives they have
been working for than they have in

their efforts to make entertainment
for the public. They have “cir-

cussed” themselves into contracts
which now look very silly to the
party paying the bills when they are
taken aside and calmly considered.
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Things You

Want to Know

Exhibitor opinions on long

features.

Exhibitor opinions on free

shoivs.

Exhibitor o p inio n s on

average pictures.

These and other topics of in-

terest are discussed every week

in the “Letters from Readers”

department of Exhibitors

Herald. You will find in the

department this week comments

on timely subjects by J. W.

Lumpkin, R. Ross Riley and

Crosby & Schurerske.

Re-Takes

W ELL, the big news this week is

the eclipse. Everything’s all set
for it. The astronomers have or-

dered zero weather, the editors have as-
signed their best eclipse writers to the
job and it ought to be a knock-out.

* Sit *

There is to be no preliminaries. Only
the main event, with an all-star support-
ing cast. The boys on the weeklies have
ordered extra negatives and a couple of

pots of coffee so they can sit up all

night if necessary to get the last fleeting
glimpse.

* * *

Silent Drama
I see the Germans have went and gone

and done it. Made a film without a sub-
title. It’s called “The Least of Men.”
At least it was when we wrote this. Be-
fore that it was called “The Last Man.”

* * *

A Horse Picture

William Fox is going to make a pic-

ture of the horse for posterity, and he
sent Director John Ford to Kentucky
where they’re supposed to know all

about bosses and other things, and Ford
found a few still rooming in the stables.

* *

Experienced

When a press agent graduates from a

film company he becomes a writer of
fiction.

* *

That’s Next

When is Bill Brady going to attack
the cross-word puzzle craze?

* * *

Hard on M. P. Industry

They’re going to spoil one of the mo-
tion picture directors’ best bets if they
wipe out those Texas Rangers, compel
’em to disarm and become private citi-

zens. Gosh, what would we do if the
Northwest Mounted was disbanded’
Texas won’t be Texas without the Rang-
ers and a lot of perfectly good stories

will go blooey.
* * *

Bill’s An Ad Writer

I see Will Rogers has fallen so low
he’s writing ads. for Durham tobacco.
He sez he’s doing it because he loves
animals. That’s a lot of bull, too.

* * *

Popular Titles

Looks as though we were going to

have a run of “He Who” pictures. Fol-
lowing Metro’s success, “He Who Gets
Slapped,” we have “He Who Laughs
Last.” Who’s next?

* * +

Strange But True

We’ve just heard from a strange fel-

low who has spent three months in Cali-

fornia and wants to get back to Chicago
to muss around in the snow and slush

again.
*

Don’t Jail ’Em

The movies can’t be blamed for all the

dishes in the sink these days. President
Coolidge ought to do something with
these cross-word puzzlists—after he gets

through with the bootleggers.
* *

If winter comes income blanks are not
far away. J. R. M.
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Schwalbe Quits; Rowland Will
Take Reins at First National

RICHARD A. ROWLAND who be-

comes active head oi operations for

First National on retirement of Harry
O. Schwalbe.

Big Year in Store

for Independents
Bischoff Reports

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.—A production

program aggregating $2,000,000 and an un-

paralleled year for independent motion pic-

ture producers is predicted for the Califor-

nia Studios in Hollywood by Samuel Bis-

choff, president and general manager.

“More independent productions will be

made during 1925 than ever before as our

rental contracts indicate that millions of

dollars in outside capital is coming into

Hollywood to be invested here in picture

production,” Bischoff said.

The California Studios on Gower street,

have been completed, renovated and re-

equipped, Bischoff reported, and stated that

contracts have been signed with eleven in-

dependent producers for an output of more
than 100 feature productions in the next

twelve months.

Two series, by Monte Banks, and by
Arthur Maude, both for Associated Ex-
hibitors’ release, and a schedule of features
by Van Pelt-Wilson, for F. B. O. release

are prominent on the list.

O. R. C. Honors Bowes
( special to Exhibitors Herald)

NEW YORK, Jan. 20.—Edward Bowes,
managing director, of the Capitol theatre

here, has received word of his appointment
as a Major in the Officers’ Reserve Corps
of the United States Army. He will act

as a special officer attached to the general
staff. His work will consist of giving
advice as a specialist in the new depart-
ment created by the war department for

entertainment and motion pictures.

No Recognition Is Given
to Reports of Friction

Samuel Spring, Chief Attorney for Company, Named
Assistant Secretary by Executives

(Special to Exhibitors Herald)

NEW YORK, January 20.—Harry O. Schwalbe, secretary and treas-

urer of First National Pictures, Inc., since its organization, tendered his

resignation on last Friday at the close of a week’s session of the executive
committee.

Mr. Schwalbe’s resignation was accepted and, it is understood, he has with-

drawn from active association in the executive management of the company.

Action Is Surprise Despite Rumors of Friction

Mr. Schwalbe’s unexpected and unheralded resignation comes as a distinct

surprise. While it has long been rumored that he has been the storm center

of considerable friction in the home office, there had been no advance notice

of his retirement from his official position.

His resignation permits of a shift in the executive arrangement which places

Richard A. Rowland in the position o

the operation of the company.

Mr. Rowland has made a conspicuous

success of the work which he has under-

taken since joining First National and it

has been known for some time that many
important factors in the organization re-

garded him as the logical man to direct

the operations of the company.

Official correspondence which has been

made public cites Mr. Schwalbe’s desire

to devote his time to his own business

interests as the reason for his retirement

and whatever friction or dissatisfaction

with his services that may have existed

is given no authoritative recognition by the

officials of the company.

Following acceptance of Schwalbe’s

resignation, the executive committee elected

Samuel Spring, chief attorney for the

company, assistant secretary.

The following statement and letters were

HARRY O. SCHWALBE who has re-

signed as secretary-treasurer of First

National.

f general manager and active head of

made public at the First National home
office

:

In order that he may devote more time
to his personal business interests and private
affairs, H. O, Schwalbe, secretary and treas-

urer of First National Pictures, Inc., has
tendered his resignation to take effect at

the end of the fiscal year, April 1925. Mr.
Schwalbe’s resignation has been accepted
with the deepest regret by President Robert
Lieber,

Under the new arrangement, Samuel
Spring, head attorney for First National
Pictures, has been elected assistant secretary,
and in that capacity, in cooperation with
General Manager Richard A. Rowland, will
take over many of the fluties heretofore
performed by Mr. Schwalbe.

Following is Mr. Schwalbe’s letter of
resignation, and Mr. Lieber’s reply. Mr.
Lieber says that he will take occasion, be-
fore long, to express in his own way his
appreciation of Mr. Schwalbe’s long and
faithful services to the organization.

Mr. Schwalbe’s letter to President Lieber,

asking that he be relieved from his official

duties with the company, follows:

January IS, 1925.
Mr. Robert Lieber,
First National Pictures, Inc.,
583 Madison Avenue,
New York City, N. Y.

My dear Bob

:

It is with the deepest regret that I herewith
tender my resignation, becoming effective at the
next annual meeting. In writing this letter,
severing my connections with the company, I am
prompted by the thought that the affairs of First
National are now in such shape that you will
readily pardon me for feeling that I can now
properly devote my entire time to looking after
my personal affairs, that were more or less
neglected during my seven years of .service with
the company.
A business doesn’t happen—it is made. A great

measure of the success of the company is due
primarily to the many excellent suggestions made
by the original franchise holders to the officers
of the company. Such advice has always been
sought and freely given, based on the business
experiences of the various franchise holders un-
selfishly and without reserve.

In tendering this letter, it is only just that
acknowledgement be given to every department in
the home office, for the constructive work has
fully kept pace with the company’s activities and
expansion.
My personal friendly relations with you and

each individual franchise holder require no com-
ment from me. because you all know how pleasant
they are and always have been. I am certain that
the mutual friendships so established between us
will be permanent and lasting.

In conclusion, please bear in mind that the
distance as measured by time from our home
to New York is only two hours, and that my
time is unreservedly placed at the disposal of the
company, its officers and department heads, for
such aids as I may be able t« render until the

(^Continued on page 22)
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New YORK .—Oscar Price et al are out

on a still hunt for a man who is will-

ing to accept a salary of $25,000 per year.

. . . Vivian Moses, "back from six weeks
abroad, says the old Statue of Liberty looks

pretty from a head on front view. . . .

Harvey Day is doing his daily dozen but

has not yet challenged Big Munn. . . .

Marcus Loew is busy trying to figure out

how to put nine golf holes in a space big

enough for six. . . . Harry Warner, after a

few days in New York, is off again to the

Coast Jim Loughborough, auto touring

with his wife through the South, says win-

ter roads have no terrors for a good car

and a good driver. . . . Irving Thalberg is

subbing for Harry Rapf as a visitor to the

home office of Metro-Goldwyn. . . . Dr.

Shallenberger, busy man, says he is going

to buy a dictionary to learn the meaning

of the word “rest.” . . . Herman Jans has

been laid up at his home with a case of grip

or something. . . . Chester Beecroft says he

will lease one of the Cosmopolitan studio

stages to First National as soon as he can

find some one in the Hearst organization to

sign the lease. .../?. W. Griffith, according

to rumor, may take on Cecil DeMille’s old

job and again he may not. . . . Major Ed-

zvard Bozaes does not insist on being saluted

by non-combatants . . . Larry Trimble, who
ought to know better, has fallen for the

broadcasting bug and did it from Gimbel’s

store last week. . . . William A. Johnston

and golf bag departed for Los Angeles last

week to look into production et cet. . . .

Jim Beecroft, making a speech at a Jewish

wedding, saluted the bride and groom by

saying “Mistletoe.” . . . Adolph Zukor, ac-

companied by Mrs. Zukor, sailed Saturday

for a two months’ visit abroad. . . . Al

Boasberg is back on his F. B. O. sales pro-

motion job after a three months’ furlough.

. Frank Tuttle, just back from Cuba,

says he notices quite some difference jn the

climate. . . . Elmer McGovern has joined

Sawy'er & Lubin as film editor. . . . Earl

JJiidson is the busiest man in the Bronx

getting ready to keep four First National

units going at Biograph studio. . . . Sam
Katz, here to attend First National sessions,

returned to Chicago Friday to buy or build

a few more theatres. . . . Bert Ennis says

“Hail and Farewell” is too significant for a

motion picture title so Sawyer & Lubin will

change the picture Phil Rosen is making at

Fort Lee J. G. Bachmann, host to the

returned Sing Sing party, did not have

onion soup served at the Astor. . . . Elmer

Pearson, vice president of Pathe and presi-

dent of Sound View Golf Club, is back at

office and club after a trip to the West

Coast. . . . J. D. Williams is off to the Coast

to get a slant on how the Valentino picture

is coming on. . . . Harry Reichenbach, press

agent de luxe, was invited to and did ad-

dress the advertising staff of the Nezv York

Times last week. . . . Charles J. Pettijohn^

of the Hays office, is making a four weeks

trip visiting Western cities._
._

. . Charles

Christie is in town and dividing his time

between Producers Distributing and Educa-

tional. . . . Allen Dzvan and his assistant,

Dick Rosson, are back from Paris where

they were shooting exteriors. . . . Bill Hurst

attended the Tiger Flowers-Pat Delaney

soiree and said both looked well trained ex-

cept that Flowers appeared a little fat in

the head. . . . Herbert Brenon is in Atlantic

City recuperating from a recent illness. . . .

John C. Ragland, back from Europe, is

getting acquainted with Broadway.
—SPARGO.

.4BOyE: Albert E. Smithy president of Vitagraph^ as he appeared before the microphone
in a talk to millions of radio fans. Excerpts from Mr, Smith's address are published on
another page. BELOW:.. San Francisco isn't so far from studiolandy yet when a noted
star visits the city it is some event, Edward Rainey^ secretary to the mayor^ and Captain
Paul Logan greeted Richard Barthelmess, star in First National's **Clas$mateSy" on his
arrival in 'Frisco during his recent Coast trip.
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Theatre That Is “Different”

Opens to Enthusiastic Fans
New Chicago Capitol Theatre Is Erected at a Cost of $2,000,000

by J. J. and B. J. Cooney—^Week Runs with

Elaborate Presentations Is Policy

Chicago’s Capitol theatre, a $2,000,000 structure more than a year in the

building and radically unlike any other playhouse in the city, was opened on
the evening of January 19 to one of the biggest and most enthusiastic crowds
that ever attended a theatre premiere in the city.

Long before the 6 :30 overture the 3,500 seats were occupied and a mob
of eager admission seekers blocked the sidewalk from building line to curb,

enduring biting cold, until conclusion of the first performance at 9:00 o’clock

gave them a fighting chance to enter.

House Located in Section Formerly Dominated by Aschers

The theatre, erected by the National Theatres Company, also operating the

Stratford, Chatham and Hamilton, other South Side neighborhood houses, is

located at 79th and Halsted streets, a thriving intersection formerly dominated
by Aschers’ Cosmopolian, directly across the street from the Capitol.

Free Passes Are
Jab to Dignity of

Proud Lawmakers
(special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 20.—Mo-
tion picture theatre passes, distributed to

state legislators are vexing the lawmakers.
The passes this year have greatly cur-

tailed courtesies, it is agreed. Senators
scorned to accept them and members of the

house declared the passes an insult, belit-

tling them. As a result legislation is aimed
at the motion picture houses.

One bill made its appearance in the house
this week. It makes it a misdemeanor for

a theatre to oversell the seating capacity

of the house when patrons are kept waiting

for seats. Other bills call for rigid cen-

sorship, Sunday closing, and firemen sta-

tioned in theatres for emergency.
One legislator said he could remember

when passes were good for two years.

Later, he said, they were narrowed down
to a 90 day period when the legislature

is in session. Most of the passes held by
the senators have been sent back. In the

house belligerent legislators declare when
they are all in hand, the lot will be shipped

back.

lt*s Finally Settled;

Hearst Planning Two
Davies Films Yearly
(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—Two weeks ago
William Randolph Hearst was getting out

of the film business, disposing of the Cos-
mopolitan theatre, and turning all of his

production business over to Metro-Gold-
wyn. Now it is all different. After sev-

eral “off again-on again” switches the the-

atre finally goes to Flo Ziegfeld but Mr.
Hearst remains in the picture producing
business.

It became known this week that since

the original announcement that Mr. Hearst
would retire from picture making, several

of the larger companies have been ap-

proached on the subject of producing and
distributing future Marion Davies produc-

tions. No satisfactory deal could be made
and the latest Hearst program is to con-

tinue Cosmopolitan productions to the ex-

tent of two pictures a year with Miss
Davies, these to be released through Metro-
Goldwyn. All future productions will be

made in the West and the New York studio

disposed of or leased as opportunity may
offer.

Dempsey and Leonard
Give Up Ring Titles

Jack Dempsey, heavyweight champion,
and Benny Leonard, holder of the light-

weight title, and both screen stars, have
announced their decisions to quit the ring.

Dempsey’s decision becomes effective on his

marriage to Estelle Taylor in March.
Leonard’s retirement is now in effect. He
will devote himself in the future to the

screen and the stage.

Laemmle Will Fete 500
Cash Register Workers

(Special to Exhibitors Herald)

LOS .A.NGELES, j[an. 20.—Universal
City is making extensive preparations to

entertain the 500 star salesmen of the Na-
tional Cash Register Company, who will

arrive in Los Angeles on three special

trains on January 31.

A royal welcome will be accorded the

salesmen at the “U” plant.

John Eberson, architect, who designed the

theatre for J. J. and B. J. Cooney, heads
of National Theatres Company, provided in

the Capitol a playhouse that should bring
visitors from afar. It is no mere affair of
four walls and ceiling. It is a mammoth
Spanish garden set beneath arching blue
sky across which white clouds march and
against which tiny stars twinkle, or over
which blackness descends, as the lighting

system responds to pictured or staged
event.

(Detailed description of the theatre will

be given, with illustrations, in a future
issue of "Better Theatres.”)

Presentations Are Elaborate

Week runs, with elaborate presentations,

is the proposed policy of the Capitol. The
opening bill had “The Tornado,” Universal,
“Art,” a Kelley Color reel. International
and Bathe News as its film contents. Two
presentations, the first employing 33 peo-
ple and the second about half as many, a

tableau prologue, a dedicatory overture un-
der direction of Albert E. Short, formerly
featured director of the Balaban & Katz
Riviera and Tivoli theatres, and an organ-
ologue completed the program.

Chicago to Dominate
Opening of the Capitol is but another

step in the movement which will eventually

bring Chicago to the foremost position in

the theatre field.

Another phase of this progress is re-

vealed in the announcement that South
Water street, which will be transformed
into a double-decked boulevard, will be a

thoroughfare of theatres.

Work has just started or will commence
shortly on two new neighborhood houses.

One, a $1,000,000 structure, will be erected
in Grand avenue, just west of Sayre, by
United Theatres Corporation. Another is

the new Archer theatre at Archer avenue
and Robey street, which will be operated
by H. Schoenstadt & Sons.

*^Lost World** Premiere
in Boston February 2
(special to Exhibitors Herald)

NEW YORK, Jan. 20.—First National
has announced that the world premiere of
“The Lost World,” produced in association
with Watterson R. Rothacker, will be held
at the Tremont Temple, Boston, on Feb-
ruary 2. The special goes into the Astor
theatre. New York City, on February 8.

“Quo Vadis,” the foreign special acquired
by First National, goes into the Apollo the-

atre, New York, on February 15. George
Kleine, who controlled the first film version
of “Quo Vadis,” has relinquished all rights

in that attraction, thus protecting exhib-
itors against opposition theatres showing
any former picturization of the story.

Northwest Theatres
Plan Free Show Meet

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Jan. 20.—
Northwest exhibitors, under the leadership
of W. A. Steffes, may hold a mass meeting
here next month to discuss the advisability

of taking some action against the free show
situation in this territory. It is possible

that the gathering will be held on Febru-
ary 10.

Woman Police Chief Will Produce Big

Underworld Drama for F. B. O. in East
(Special to Exhibitors Herald)

NEW YORK, January 20.—Major H. C. S. Thomson, president and
managing director for Film Booking Offices, announces that Mrs. Mary
E. Hamilton, said to be the only woman police chief in the United States,
will personally supervise the production of a big underworld drama, yet
untitled. The picture wilt be made in the East by Belban Productions, in

which Samuel Briskin and George Davis are financially interested.
Nat G. Rothstein is planning an exploitation campaign which will

out-distance any of his previous efforts.

The picture will be an adaptation of a story by Elizabeth J. Monroe,
Mrs. -Hamilton’s assistant. Supporting Mrs. Hamilton in the cast will be
Johnnie Walker and Virginia Lee Corbin.
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Schulberg Film
on Death Penalty

Shown to Press
(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—Representatives
of New York newspapers, trade press and
fan magazines to the number of thirty at-

tended a special screening of B. P. Schul-
berg’s “Capital Punishment,’’ at Sinp- Sing
Prison Tuesday evening.

The party left here by automobile late in

the afternoon, arriving at the prison in

time for 6 o’clock supper as guests of
Warden Lawes. The supper was a regular
prison fare, which was enjoyed more or
less—mostly less—by the visitors.

At 7 :15 the prison audience assembled,
among them twenty men who were once
sentenced to capital punishment but later

had their sentences commuted. Before the

screening began, J. F. Bachmann, vice-

president of Schulberg Productions, told

how the idea of presenting “Capital Pun-
ishment” in pictures had first been con-
ceived and developed.
George Hackathorne, leading player in

the film, who was the guest of honor at

the party, recounted some humorous inci-

dents that had taken place at the studio

during the making of the production.

Hackathorne was given a great ovation by
the prisoners.

Among the guests were Sumner Smith,

T. E. Leahy, Charles Gatchell, Herbert
Cruikshank, Dorothy Herzog, Harold L,

Flavin, Irene Thirer, George Mitchell, Rose
Pelswick, Hal Howe, Ethel Rosemon.
Charles Edholm, Mr. and Mrs. F. Mor-
daunt Hall, Helen Klumph, E. S. Colling,

Florence Osborn, Susan Brady, Adolphe
Roberts, Larry Moen, Richard Watts, Vic-

tor Talley, Alma Talley, H. W. Perlman.
Ben Amsterdam and J. Bellman.

Offer of Independents
Is Declined by Walker

(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—Senator James
J. Walker has advised the Independent
Motion Picture Producers & Distributors

Association that it would be impossible for

him to accept leadership of the organization

until after April 1. In view of this situa-

tion, the following committee has been
named tQ interview men of national im-

portance with a view of finding a leader

;

Dr. W. E. Shallenberger, chairman; Os-
car Price, Whitman Bennett, W. Ray John-
ston, Joe Brandt and Sam Sax.

Tiffany Heads Expect
Film Deals in Europe

(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—Leading film

distributors in an effort to obtain the Tif-
fany productions in Great Britain, France,
Italy and other countries will confer with
H. E. Cronenweth and M. H. Hoffman,
vice-president and treasurer, respectively,

of the Tiffany Productions, Inc., when the

latter two reach Europe. They will sail

January 24. They expect to be gone six

weeks.

Pro-Dis-Co Man Climbs
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 20.—C. R.

Lundgren, formerly manager of a small

branch for Producers Distributers Corpo-
ration, has been advanced by the company
to the new exchange which was opened
here January 5.

Richard Talmadge appears in many
dramatic situations in "Youth and
Adventure," an F. B. O. release.

Stern Enterprises to

Build Two Big Houses
(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—The Joseph
Stern Theatrical Enterprises has begun
work on the building of two new theatres

in New Jersey at an estimated combined
cost of close to $1,000,000. One of these

will be in Newark and the other in Bloom-
field, and in each case ground has already

been broken for the erection of the build-

ings.

The Newark theatre will be located at

409 Springfield avenue and will have a seat-

ing capacity of 2,500, with a lobby 25x100

on Springfield avenue. The theatre will

be used for combined pictures and vaude-

ville and will be equipped with the most

modern equipment. The estimated cost of

this house is $500,000. The Bloomfield

theatre will have a seating capacity of 2,000,

and the estimated cost is $425,000.

Bill Hart Given Good
Record by Former Wife

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.—On the wit-

ness stand last week the former wife of

William S. Hart, western star, told of the

untruth of statements published some time

ago in connection with his divorce proceed-

ings in which his character was impeached.

Each time she was asked concerning the

credibility of certain slanderous charges

brought against him at the time she arose

to vindicate her former husband. The

courtroom was thrown into a sensational

commotion by the sudden “whitewash na-

ture of the court proceedings. Judge

Albert Stephens presided at the hearing in

which there is an attempt by Mrs. Hart to

gain the right to enter the motion pictures

under her married name.

Authors Honor Universal Man
LOS ANGELES. — Grant Carpenter of the

Scenario department of the Universal Pictures

Corporation, at Universal City, has been elected

one of the honorary vice-presidents of the Au-
thors League of America.

T. O. C. C. Ball a
Success? It Was
More Than That

( special to Exhibitors Herald)

NEW YORK, Jan. 20.—The fifth an-
nual ball of the Theatre Owners Cham-
ber of Commerce, held at the Astor hotel
last Saturday night, was the same big
success as the preceding affairs given by
the same bunch of live wires—only prob-
ably more so. The only “more so”
angle includes a lesser crowd in attend-
ance.

The lesser crowd feature was brought
about by the design of Billy Brandt and
his co-workers, "rhe crush was so great
at previous affairs as to effect the en-
joyment early. This season it was de-
cided to limit the number of tickets to

2,500, and when this supply was ex-
hausted, those who hadn’t secured theirs
early were out of luck. The result of
this was that the attendance Saturday
night was representative of the industry
with the pleasing absence of hundreds
of drug store cowboys and their sweeties
who tried to crash the gate but couldn't.
The only successful gate crasher pres-

ent so far as known was Tammany
Young, who brushed by before the doors
were fully opened and then started work
on Billy Brandt for his dinner check.
During the course of the evening, the

usual introduction of stars took place
and Tommy Meighan and Bebe Daniels
were duly crowned king and queen of
the Movies. Senator Jimmy Walker offi-

ciated at the coronation ceremonies. Mo-
tion pictures of the dancing and the cor-
onation ceremonies were taken, the film
rushed to the Consolidated Laboratories
and the finished print shown at the
second show, which was put on at 4
o’clock in the morning.

Special Publicity Aid
Rendered Semon Film

(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—A special de-
partment has been created by the Chad-
wick Pictures Corporation for the exploita-
tion of “The Wizard of Oz,” starring
Larry Semon, which will be given road
showing in a short time. *

It is recalled that Fred Stone, in the
combination of Alontgomery and Stone,
covered himself with fame when the same
story was given a stage debut some years
ago. Semon takes the role at that time
filled by .Stone.

**Peter Pan” on Screen
Proves Value of Films

(special to Exhibitors Herald)

NEW YORK, Jan. 20.—The acclaim just

given to the screening of “Peter Pan” com-
pletes an illustration of the relative possi-

bilities of the screen as compared with the

legitimate stage. Figures show that for the
first week’s run of the play twenty years
ago on the stage 12,000 people saw the

play. While the first week’s run of the

picture drew 5,825,260 people. The answer
to the question “What is the value of the

pictures?” is obvious.

Edwin Hill Signed by Fox
LOS ANGELES.—Edwin C. Hill, former New

York newspaper man, whose novelized version

of "The Iron Horse” has attracted comment, is

the latest addition to the production staff of the

Fox Film Corporation West Coast Studios.
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Here’s How New York Censors Earn a Living
Statement of Examinations Made, Eliminations and Work

of the Commission for the Current Year, 1924
Number of films from wliicli eliminations were made 687
Number of films approved mtliout elimination 8,841
Number of permits granted without examination 987
Number of original licenses issued 8,868
Number of licenses for dupliciites issued 38,654
Number of sub-seals issued to replace those worn out or

destroyed 5,838
Number of features condemned in toto 34
Total number of eliminations mside 3,780

The eliminations are classed as follows:
Scenes eliminated 3,814
Titles eliminated 566
Number of reels examined. 9,063

The following is a statement of the grounds upon which the
eliminations were made. In some cases, eliminations were
made on more than one ground:
Indecent 684

Inhuman 934
Tending to incite to crime 1,318
immoral or tending to corrupt morals 816
•Sacrilegious 66
Obscene 38

The films from zohich eliminotioiis zvere made may be

classified as follozvs:

Dramas 388
Comedies 115
Comedy dramas 61
Serials 101
News 11

Educational 3

Cartoons 1

•Miscellaneous - 7

From the decisions of the commission. 83 appeals were
taken by applicants, asking for a reviezv oy the entire com-
mission.

Large Profit to State Cited
by Censors to Justify Jobs

Regulation Commission in New York, Where $656,937 Has

Been Paid to Have Films Examined, Seeks Power

to Control Players as Well as Pictures

(Special to Exhibitors Herald)

ALBANY, N. Y., January 20.—The totally unnecessary cost of motion

picture censorship to the film industry is well illustrated in the annual

report of the New York State Motion Picture Commission, submitted to

the goyernor last week, and showing that since August 1, 1921, the

commission had receiyed in receipts no less than $656,937.51.

Last year, producers paid to this commission $180,704.45. During the

same period of time, that is, from August 1, 1921, to the close of last

year, the commission spent $283,971.64. The report attempts to justify

its existence on seyeral grounds, the chief of which is that it has brought
to the state returns of $372,965.87.

3,214 Scenes Are Eliminated by Board in One Year
During the past year, the commission examined 9,063 reels, eliminating

3,214 scenes and 566 titles. Eliminations were made on the following

grounds: “Indecency,” 624; “tending to incite to crime,” 1,318; “in-

human,” 924; “immoral or tending to corrupt morals,” 816; “sac-

religious,” 66; “obscene,” 32.

Believe DeMille
to Go to One of
Newer Companies

What’s DeMille going to do?
A lot of people would like to know the

answer to this query and many of the

people who would like to know are really
a great deal more concerned about the out-
come than their apparently disinterested ex-
terior would indicate.

Wants to Be "Whole Works”
Cecil B. DeMille has made a great deal

of money and now wants to go to work
where he may become the “whole works”
on production. In the great development
of Famous Players it was only in the nat-

ural order that any individual, however
important, could not be permitted to domi-
nate that company’s production activities.

DeMille is interested in the purchase of
the Thomas H. Ince studio as a workshop
where he may reign supreme as the pro-
duction genius. Several organizations have
been hotly on his trail, seeking his name
on the dotted line. Only a very few, how-
ever, are either prepared or willing to sup-
ply the sort of financial budget that De-
Mille would like to have.

Deal Now in Progress

It is understood that DeMille favors as-

sociation with one of the newer distribut-

ing companies where he may become
director general of all production activities.

A deal looking to this end has been in

progress for several days and an an-
nouncement may be made at any moment.

It is probable that DeMille’s first produc-
tion for the new company will be “Sorrows
of Satan” which he had intended to make
for Famous Players.

Predict “Raid” on
Lasky Players

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.—The DeMille-
Lasky separation continues a topic of much
interest in Hollywood. Certain wiseacres
expect to see Cecil B. make a more or less

gentlemanly raid on the player crop of the
Lasky studio, as fast as their present con-
tracts expire. Many of the present Para-
mount stars were personally developed
under the tutelage of Cecil B. and natur-
ally he would feel a right to bring them
into his new fold where opportunity offers.

If his offer for the Ince studios is ac-

cepted he would have to keep several com-
panies working to split up the tremendous
overhead. Lou Goodstadt, DeMille’s Hol-
l3nvood manager, disclaims specific knowl-
edge of his boss’s plans. Leatrice Joy of
“Ten Commandment” fame is said to have
received a wire from DeMille suggesting
his desire to sign her for a four picture

contract after she has made the two which
her Lasky contract calls for.

The greatest number of eliminations
were made from dramas, numbering 328;
comedies, 115; comedy-dramas, 61;
serials, 101; news reels, 11; educational,

3; cartoons, 1; miscellaneous, 7.

The commission, in its report, makes
a number of recommendations, including
one to remove the present uncertainty
and confusion existing as to what con-
stitutes an educational, charitable or re-

ligious film; another incorporating un-
justified cruelty to animals as an offense
against the la\y, while another seeks

clarification of the law to the end that

the Commission might be given power
to prevent pictures being shown in which
criminals or persons recognized to be of

a debased character, appear.

Deny Progress Retarded

The report is a long one, covering
many typewritten pages, and devoted to

a considerable extent to the presenta-
tion of arguments why pictures should
be censored and why the commission
should be retained. The report con-

(Continued on page 22)

Here’s What Censorship Cost

Industry in New York
Statement of Receipts, Less Refunds, zvhich zocrc remitted to the State Treasurer

.

for the Current Year 1924.
RESCREEN- TOTAL

LICENSES PERMITS SEALS INC RECEIPTS
January $15,262.00 $157.00 $178.00 $5.50 $15,602.50
February 13,969.00 208.00 225.50 6.00 14.408.50
March - 10,583.00 111.00 304.00 10,998.00
April 13,931.00 71.50 256.50 14,259.00
May 13,987.00 132,00 272.00 14,391.00
June 14,017.00 241.00 259.50 3.00 14.520.50
July 13,901.00 130.00 298.00 8.50 14,337.50
August 17,385.00 82.00 250.50 17,717,50
September 13,087.00 193.00 235.00 9.50 13,524.50
October 15,723.00 133.00 290.50 16,146.50
November 14,142.00 53.00 306.00 14,501.00

19,613.00 107.00 294.00 20,014.00

SI 7.5.600.00 $1,618.50 $3,169.50 $32.50 $180,420.50
Interest accrued on ilepositN 283.95

'J’otal $180,704.45
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Florence Vidor Lured
Back to Scenes of Past
Success by Paramount

(Special to Exhibitors Herald)

NEW’ YORK, Jan. 20.—Paramount
again laid claim to Florence Vidor when
she signed a long term contract last week
with the company
which produced
her first screen
triumphs. Accord-
ing to a statement
made yesterday by
Jesse L. L a s k y,

first vice-president

of Famous-Play-
ers-Lasky corpora-
tion, she will be
given leads imme-
diately upon the

completion of her
present work.

Since she left

Paramount she Florence Vidor
has starred in

“The Marriage Circle,” “The \’irginian,”

“Husbands and Lovers,” “Christine of the
Hungry Heart,” “Barbara Frietchie,” and
“Main Street.” She will appear under her
new contract in “Are Parents People?”
written by Alice Duer Miller, in which
is also cast Betty Bronson.

Fischbach Dies After
Sickness of One Year

(Special from L. ll’.)

LOS ANGELES, Jan. 10.—The industry

was dealt another blow when Fred Fisch-

bach, one of the best comedy directors in

the business,
passed away at his

home in Los An-
geles. Fred was
stricken about a
year ago, but con-
tinued to work
until the end. Be-
fore the doctors
ordered him to

his bed, Fred was
making Lloyd
Hamilton’s com-
edies, and previ-

ous to that was
an ace on the

Mack Sennett lot.

Fischbach made
the first Baby Peggy' comedies, and is

credited with having taken the first screen
test of Jackie Coogan.
Fred began his career as a cowboy' on

the old Ince Ranch in 1912. He was 30
years of age. Hundreds of prominent film

folk attended the funeral services at the

Hollywood cemetery, after which the body
was shipped to New York, Fred’s home
town, for burial. He is survived by his

wife, formerly Ethel Lynn.

Fred Fischbach

French Company Will

Use Criterion House
(special to Exhibitors Herald)

NEW YORK, Jan. 20.—Famous Play'ers-

Lasky announce that the Criterion theatre

here will be placed at the disposal of the

Societe Francais de Romans Films for an
indefinite period when the “Miracle of the

Wolves” will be shown there. It will begin
early in March after the close of “The Ten
Commandments,” which will have run a

y'ear and three months.
The French company will also have the

use of the entire Paramount advertising
and publicity corps.

Then They Say
Actors Are Bad

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 20.—
What’s all this talk about actors
and actresses being bad? There’s
nothing to it. Absolutely nothing.
It is set down in black and white
in a report on crime submitted to
the New York State Legislature
by the secretary of state.

And what, pray, does this report
show?

It shows that, out of something
like 66,000 persons convicted of
all sorts of crimes in New York
state last year, there was just one
actress, a chorus girl, while nine
actors wandered from the straight
and narrow, to fifteen the year
before.
And that’s some record.
Of course, in all fairness, and

without a whit of egotism, it must
also be stated that members of the
newspaper fraternity behaved
equally as well. .4s for chauffeurs,

chefs, clerks, farmers, carpenters—well, that’s another question.

Schwalbe Has Resigned;
Rowland Active Head

of F. N. Operations
(Contianed from page 17)

time comes that brings home the conviction that

lliis is no longer necessary. Under your guidance
and care a greater future for First National
seems assured.

Sincerely yours,
(Signed) Harry O. Schwalbe,

Secretary-Treasurer.

To which Mr. Lieber replied;
January 15, 1925.

Mr. Harry O. Schwalbe,
.'Secretary-Treasurer,

First National Pictures, Inc.
New York City.

My dear Harry:

It is with the sincerest regret that I have your
Ftter of resignation, which becomes effective with
the date of our next annual meeting.

It has been through all of thef * years that we
have worked together with the afsistance which
you mention in your communication, for the
benefit of First National, and yet I have full

appreciation for your action and you have brought
them to my attention so often that I feel that
I have not the right to insist that you further
sacrifice your time, and consequently I am
obliged to meet with your wishes, and accept the
resignation which you have tendered.

Above all this, I appreciate the kindly ex-
pressions of friendship which you have given, and
vou know full well that these friendships exist
between us. And also do I appreciate the very
generous offer to help us in the further guidance
of this company and I know that I shall often
have occasion to call on you.

Sincerely yours,
(Signed) Robert Lieber,

President.

M. P. T. O. Elects Bauer
to Replace Gutenberg

(Special to Exhibitors Herald)

AIILWALKEE, WIS., Jan. 20.—Steve
Bauer, veteran exhibitor, has been chosen
president of the Milwaukee branch of the
M. P. T. O. for 1925, succeeding A. C.
Gutenberg. Although an attempt was made
to have Gutenberg accept the post for a
second term, the best he would do was to

compromise by agreeing to become vice-

president of the organization. Other of-
ficers chosen at the same time include Ernie
Langemack. of the Colonial theatre, treas-

urer, and Max Krofta, of the Idlehour and
Alozart, recording secretary. Bauer con-
ducts the Venus and the Avenue, two out-

skirt houses. Gutenberg operates the

Grand.

Large Profit to State
Is Cited by Censors

to Justify Existence
(Continued from page 21)

eludes by stating: “No good pictures
have been suppressed by the commission
and art has not been curtailed in its

expression.”

And What’s Next
in New York State.^*

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 19.—What is

New York State going to do this year
toward repealing its motion picture censor-
ship law? This question is one of para-
mount importance at Albany at the present
time, and while the repeal bill is yet to be
introduced, it is forming one of the chief
topics of conversation among the members
of both houses.

The leaders ha\e already given notice
that this session of the legislature is to be a
short one, meaning adjournment about
April 1, and likewise meaning that the cen-
sorship repeal bill will probably be intro-

duced the fore part of February.

The legislature this year, while Republi-
can in both houses, has new leaders and
also many new members. Just what these

new members will do the question of re-

pealing the present law, is not known even
to the leaders. A great deal depends on
the work to be done by the M. P. P. D. A.,

headed by Will Hays, and the state M. P.

T. O., of which Walter Hays, of Buffalo,

is the head. The very fact that both or-

ganizations have already come out with the

statement that they will be behind the re-

peal bill has made itself felt on Capitol

Hill, and will go a long ways in the cam-
paign to pass the repeal measure.

The state association is already preparing

a list of exhibitors in the various assembly
and sensatorial districts of New York State,

who will not only be asked to personally see

their legislators, and request a favorable

vote on the measure, but they will also be

expected to enlist public sentiment in every
way possible to the end that the senators

and assemblymen may receive letters and
telegrams indicative of the feeling back
home.

The New York State Motion Picture

(Commission will wage a stiff fight to be re-

tained. George H. Cobb, chairman of the

commission, was at the capitol during the

past week, and it is generally conceded that

because of his long political experience, he

will handle the campaign on behalf of the

commission.

O’Toole Opposes
Davison Measure

(Special to ExKibitors Herald)

NEW YORK, Jan. 20.—Michael J.

O’Toole, president of the M. P. T. O. A.,

has written to Representative F. Trubee
Davison expressing opposition of the ex-

hibitors to the Davison bill which would
replace the present censorship law by penal

laws providing for the jailing of theatre

owners and the padlocking of theatres in

case pictures objectionable to the public

were shown.

Zero Darkens Houses
(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 20.—Heavy
snows and zero weather brought about
the closing of several motion picture the-

atres in New York state last week for

the remainder of the winter. Included
were: one in Petersburg!!, another in

Lisbon, a third in Scroon Lake, and a

fourth in St. Regis Falls.
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That young (maybe it should be young-
est) executive of filmdoni, Irving Thal-

BERG, paid us a visit last Friday on his jump
from Los Angeles to the metropolitan area

located just the other side of the Hudson.
Irving was all smiles with optimism, en-

thusiasm, hopefulness, anticipation, confi-

dence (and a few other synonymns) bub-

bling out all over. He confided in us, and
L. A. Rozelle, manager of the local M-G
office, that all you had to do to define a

marvelous picture was say the three magi-

cal words, “The Great Divide.” Sure you
weren’t spoofing, Irving?

^

We mustn’t forget to tell you about a

distinguished visitor we had with us sev-

eral days last week. Sure you all know
him. If you don’t you’ve missed half of the

pleasure of being in the film business. We
know we can tell you without offending

him that he’s about 90 per cent bunk, and
his name is Oscar Rumore. We were hav-

ing a little heart-to-heart talk with Oscar
when we expressed an ambition to own a

theatre.

“Naw, you don’t want to put any money
in a theatre,” he said. “Do you know that

in the not very distant future there won’t be

any individually owned theatres? If you

put your money in a theatre you’d be swal-

lowed up in a minute.”

At that, there’s something to think about.

* * *

Oscar holds the commuting record in

filmdom. Not a week passes that he isn’t

traveling between Hollywood and Gotham.
His record puts Watterson R. Rothacker
to shame, and the latter is no mean globe

trotter.
* * *

Bill Rudolph is in town ahead of the

“Janice Meredith” show which is playing at

the Roosevelt. We want to compliment the

two Bills—Rudolph and Hollander—on the

publicity they are getting in certain Chicago
newspapers. Great stuff ! And a hard
task ! Bill’s parking at the Drake.

^

Our good friend Lou Kramer has not

passed out of the picture, as a total lack

of correspondence had indicated. More
than that he is still a member of that ‘‘ex-

clusive” Cheese Club and he still has a job.

He told us that much as he skipped through

Chicago en route to Pittsburgh where he

will continue to do a little advancing on

Mrs. Wallace Reid’s personal appearance

tour in conjunction with “Broken Laws.”

What then, Lou?

^ ^ ^

Al Delzel’s a wise boy. And he knows
how to get his name in the book. He com-
plimented us on our new column. Al is

roadshowing “Shrapnel Field.”

^

We played hide-and-seek with H.vrvey

Day, that silver-haired barker for Kino-

grams. He had always just left when we
arrived. Never mind, I know what he had
to tell us. (Please, Mr, Printer, pickup

slug No. 9,932,416, reading; “Business is

enormous. Really, we’re signed up nearly

100 per cent with the theatres.”)

—SHRECK

Censorship Handed Blow in

Better Films Group Action
Urges New York to Repeal Law—Opposes Bill Providing for

Federal Regulation—Approves Motion Pieture Study

Clubs as Aid to Theatre Owners
{Special to Exhibitors Herald)

NEW YORK, January 20.—The National Better Films Conference,

which was in session for three days last week at the Waldorf Astoria with

about 400 in attendance, adopted a nation-wide plan to encourage good
pictures, drafted an appeal to the legislature of New York to support

Governor Smith in his efforts to repeal the censorship law, and went on
record as opposed to the Upshaw bill for a federal censorship.

A plan presented by Prof. LeRoy E. Bowman, of the department of

sociology of Columbia providing for the organization of motion picture study

throughout the country, was approved.

Groups Will Organize to Support Good Films
The plan for motion picture study clubs provides for the organization

in different cities and communities of citizen groups, who will study various
phases of the screen, according to a course developed by the National Com-
mittee, in order “that they may become forces in their communities de-

manding, supporting and creating public support for good films of all

types and especially for the unusual,
appreciative audiences.”
The reasons for its opposition to state

and federal censorship of motion pic-

tures were outlined by the conference in

part as follows:

"It is political in its nature, and arises
from the demand of the organized minority
desirous of imposing their interpretation of
motion picture values in the matters of morals
and of good and evil on the opinion of the
vast majority,

**lt presupposes that the American public are
willing to patronize an entertainment which is

vicious in its tendencies and likely to corrupt
their morals.

**It seeks to shift personal responsibility and
the responsibility of parent toward child to the
shoulders of politically appointed guardians*

**lt has never taken into consideration the
fact that the motion picture primarily is not an
entertainment for children, but that at its best
it is directed at an adult audience,

**lt has often resulted in the mangling or
destruction of that which is essentially whole-
some rather than unwholesome because it has
failed to grasp the real causes of psychological
reaction to what the eye sees,

**tt has failed to recognize that fundamental
in the whole question of the motion picture
is a legitimate and inevitable difference of
opinion among sections, communities, groups
and individuals of equal intelligence and moral
integrity,

**It has tended through fear on the part of
screen writers, artists and creaters of its arbi-
trary dictums and misconceptions to pervert
rather than to benefit the nature of the motion
picture,**

The citizens’ groups comprising the
study clubs would ignore objectionable
films. They would not call attention to

such films by adverse criticism, it was
explained. By supporting desirable mo-
tion pictures the local groups anticipate

a willingness on the part of the motion
picture exhibitors to cooperate with
their groups. Good pictures will be
listed in The Photoplay Board of Re-
view. The list is issued monthly and
weekly by the National Committee for

Better Films to better teacher groups,
libraries, schools, churches and Y. M.
C. A.’s.

How Pictures Are Selected

In selecting pictures for “The Photo-
play Guide,” film values are considered
on the following basis: 1, entertainment
value; 2, theme or idea; 3, plot and story;

4, acting; 5, setting and costuming; 6,

photography; 7, subtitles; 8, instructional
value, and 9, moral effect.

The speakers at the conference in-

cluded Mrs. Harry Lilly, former Motion
Picture chairman of the General Feder-

artistic film which needs trained and

ation of Women’s Clubs; Miss Ruth
Rich, editor of “The Independent
Woman,” and Florida State chairman of
motion pictures of the D. A. R. ;

Colonel
Jason S. Joy, executive secretary of the
Public Relations Committee, Motion Pic-
ture Producers and Distributors of

America, Inc.; Mrs. Harriet Hawley
Locher, of the Public Relations and Edu-
cational Department of the Crandall
theatres, Washington, D. C.; Wilton A.
Barrett, executive secretary of the Na-
tional Board of Review, and Miss Alice
B. Evans, secretary of the National Com-
mittee for Better Films.
The conference was concluded Satur-

day with the annual luncheon of the
National Board of Review at the Wal-
dorf Astoria.

De Mille Addresses Luncheon
Among the speakers at the luncheon

were Dr. Everett Dean Martin, Dr.
James J. Walsh, William de Mille, Rob-
ert Sherwood, Sam Rothafel, M. J.

O’Toole, Irwin Wheeler, Joseph Dan-
nenberg and Christopher Morley. Dr.
William B. Tower acted as toastmaster.

Among the prominent guests were:
Mrs. Herbert Backus, Columbus, vice-regent,

Ohio D. A. R. ; Mrs. L. Grant Baldwin. D. A.
R. Better Films Comm. Natl.; Mrs. E. N. Blanke,
Greenwich, Conn.; Mrs. L. H. Bott, Charlotte,
N. C.; Mrs. J. Wentworth Brackett, Boston,
Mass; Mrs. Omer Brasher, Birmingham; Miss
Mabel M. Brewerton. Boston; Mrs. Henry Bur-
den, Cazenovia, N. Y.

; Mrs. H. S. Burnham,
Schenectady, N. Y.

;
Mr. John M. Casey, Boston,

Mass.; Mrs. Florence P. Clarendon, N. Y. C.;

Mrs. Chas. E. L. Clark, Community Club, Hemp-
stead; Mrs. F. W. Clark, Albany, N. Y.; Lt.

Cowan, Providence, R. I.; Mrs. James Craig,

Jacksonville, Fla.; Mrs. C. C. Grant, South Or-
ange, N. J. ; Miss Helen F. Greaney, Philadel-

phia, Pa.; Mrs. H. G. Grover, Rutherford, N. J.

;

Mr. Geo. Hampel, Milwaukee, Wis. ; Mrs. Anna
Herhruck, Cleveland; Mrs. J. O. Holder. Jack-
sonville, Fla,; Rev. Chas. S. Jones, Biddeford,
Me.; Miss Minnie Kennedy, Nashville, Tenn.;
Mrs. Elmer G. Laurence, Cincinnati; Mrs. Harry
Lilly, N. Y. C.; Mrs. D. C. Maner, Jackson-
ville, Fla.; Mrs. Arthur Moody, Birmingham;
Mrs. Louis G. Myers, N. Y. C. ; Mrs. Conrad
Ohme, Birmingham; Mrs. J. A. Parham, Char-

lotte, N. C. ;
Mrs. Thos. Potter, Jr., Philadel-

phia; Mrs. L. Marvin Reynolds, Ossining, P.

T. A.; Mrs. Edwin Safford, Brooklyn; Mrs. John

W. Shackford, Nashville; Mrs. Amza Smith, Or-

ange, N. J. ; Mrs. H. B. Smith, Jacksonville; Mrs.

Myrtelle W. Snell, Birmingham; Mrs. W. C. Vice,

Birmingham, Woman’s City Club, N. Y. ;
Miss

Young, N. Y. Edison Co.; Mrs. Geo. M. Young,

D. A. R. Natl. B. F. Comm., N. Y. C.



24 EXHIBirORS HERALD January 31, 1925

mmLet’s Have a Grand House Cleaning

Says J. L. McCurdy
Are you running your theatre properly? Are you sure of that?
Isn’t there a chance that something has been overlooked or slighted, and

that this something is irritating your patrons.

J. L. McCurdy, manager of the Randolph theatre, Chicago, believes that
the industry should take stock of its theatres. In a communication to the

HERALD, he says:
**A8k your readers, for my argument includes everybody in filmland, that on the day

they read this they go that very night and lay their money down at the box office of the
theatre in their community. Let them later cogitate on what was right or wrong with the
performance, if there were no flaws, tell the manager, and if anything needed correcting,
tell that too, A sudden visitation of the industry's members to the shows throughout
the land would result in one grand house cleaning and every place can stand that,**

There is a suggestion. Go to it.

“Biggest Salary” Contract Is

Signed by Mix and Fox
I\etv Figure Is Sharp Contrast to Stars First Weekly Wage of $100;

Player Has Been with Producer Ten Years

New YORK, January 20.—Continuation of Tom Mix in the virile

outdoor pictures that have made him a great box office attraction

and the idol of millions of fans, is assured for at least three more
years. The celebrated Western star and the producers got together over
the long distance telephone last week and in two minutes completed
arrangements for the signing of the contract.

''P
HE old contract between Fox Film
Corporation and Mix was to expire

next month, and upon receiving word
that the screen star had just returned
to Hollywood from Arizona, where he
went on a picture-making expedition,
William Fox called him on the long
distance telephone and offered him a new

Exhibitor Gets Hatful

of Joy From Tom Mix
(Special to Exhibitors Herald)

HARRISBURG, ILL., Jan. 20.

—Steve Farrar, genial and wide-a-
wake manager of the Orpheum
theatre here, was the recipient of
a unique present from Tom Mix,
the Fox Western star, recently.
Farrar has the distinction of

having shown every picture that
Mix has made and in appreciation
of this Tom expressed Steve a big
white Stetson hat of the type
worn by the he-men of the West.
Mix wore the hat while making
his new feature, "The Last of the
Duanes," founded on the famous
story by Zane Grey. Farrar placed
it on display in the window of the
Rathbone & Brown store on one
of the most prominent corners in

town.

contract. Mix accepted the proposition

without argument and within five min-
utes lawyers at both end of the wire
were drawing up the papers which were
signed by the principals and despatched
to each other by registered mail.

* * *

The new contract, it is said, involves
what probably is the biggest salary
agreement ever made with a motion pic-

ture actor and offers a startling con-
trast with the first arrangement made be-

tween William Fox and Tom Mix, which
is reported to have called for a weekly
wage of $100.
Mix has been a star under the Fox

banner for ten years, starting as an ex-

tra. From extra work he was promoted
to comedian in two reel pictures. His
first feature attraction was “Cupid’s
Roundup,” a Western romance, which
was released in 1918. Since that time he
has produced fifty-five attractions, every
one of which has been popular.
The current season witnessed Mix’s

elevation to the rank of star in all special
productions with such a proportional in-

crease in his popularity that his latest

production, “Dick Turpin,” will be given
an elaborate Broadway presentation on
January 26.

* *

Mix’s other releases for the 1924-25
season are: “The Last of the Duanes,”
from a popular Zane Grey story; “Oh,
You Tony!” a sparkling comedy about
a cowboy in Washington society; “The
Deadwood Coach,” an adaptation from
Clarence Mulford’s widely read novel,
‘.‘The Orphan”; “Teeth,” from the novel
“Sonny,” by Virginia Hudson Bright-
man; “Riders of the Purple Sage,” and
its sequel, “The “Rainbow Trail,” both
from the pen of Zane Grey.

State Prepares to Hit
Film Labor Agencies

for Exorbitant Rates
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.—Alleged ex-

tortionate rates charged by motion pic-

ture employment agencies will be in-

vestigated by the state labor department,
Walter G. Mathewson, labor commis-
sioner, stated on a recent visit to Los
Angeles.
By charging an exorbitant “overrid-

ing” rate, film agencies who supply
Hollywood studios with “extras” secure
huge sums annually, the commissioner
stated.

The agencies charge a rate of from 7

to 10 per cent on all salaries earned by
the “extra” as long as he is employed in

a studio, making a continuous rate in-

stead of an initial assessment, the com-
missioner declared. Bona fide agencies
will not be molested, he said.

ALBANY, N. Y.

—

Bert Moran, manager
of the Pathe exchange in Pittsburgh,

one time of Albany, is hitting on all four

cylinders these days. Word to that effect

reached here last week. . . . T. Roy Kieffer,

of the Troy theatre, is sporting a new $400
violia . . . Far from downhearted, Ben /4/>-

ple is back at his old stand with the King in

Troy. . . . Meyer Schine, of Gloversville,

was along Film Row last week. . . . Julius

Singer, five-feet-one, manager of the local

Universal exchange, journeyed to New
York during the week. . . . John Ross, oper-

ator at the Griswold, in Troy, has taken
unto himself a wife. . . . Tony Veiller, of
the Lincoln, in Troy, is a busy man these

days, but he is accomplishing results. . . .

Jake Rosenthal, of the Rose, in Troy, is

sporting a brand new diamond ring, with
the Masonic emblem. Came from his wife.

. . . Oscar Perrin is looking wise these days
and saying nothing, when asked if C. H.
Buckley is acquiring any more houses. . .

Alex Herman, who looks after First Na-
tional’s affairs in Albany, was in Utica dur-
ing the week, seeing Nate Rohbins. . .

Jules Berinstein is the candy kid among the

exhibitors around here, living at the Hotel
Ten Eyck, and also owning two automo-
biles. . . . I.ee Ixingdon is no longer book-
ing at the First National exchange, A. J
Marchetti succeeding him. . . . Monday
night was a busy one for Herman Stern of

of the F. B. O. exchange, putting on
“Broken Laws” at the Albany theatre—big

parade of the Boy Scouts and all that sort

of thing. . . . George Trilling, representing

Film Booking offices in New York, was
along Film Row during the week. . . . The
old Star in Mechanicville, is being re-

modeled and will be used by Louis Buettner
and his associates until a new house re-

places the one burned. . . . George S. Glegg,

from Universal’s New York office, was in

town. . . . J. B. Hart, of Bennington, Vt., is

enjoying himself under sunny skies in Flor-

ida. . . C. H. Moyer of Herkimer, put in

^audeville along with pictures last week.
. . . Steve Boisclair, of the Leland in Al-

bany, doesn’t attempt to answer any mail

these days, even though he is receiving

hundreds of letters complimenting him on
his broadcasting. . . . Moe Mark was in

town last week and so was Walter Hays.
. . . "Pop" Linton, in Utica, is all business

these days getting ready for the opening of

his new house about the middle of Febru-

ary. . . . Mike Kallet, of Oneida, has recov-

ered from a recent illness. . . . Bill Smalley,

of Cooperstown, was along Film Row dur-

ing the week. . . . Tony Veiller, manager of

the Lincoln in Troy, is looking for the fel-

low who dubbed him an “impresario.” The
title was given Mr. Veiller by someone
writing the heads in one of the New York
papers which carried an article on_Mr. Veil-

ler’s radio broadcasting a few nights ago.

.\nd the worst part of it is that Veiller was
a former newspaper man, his father was
one time a newspaper man, and as for be-

ing termed an “impresario” it’s the last

thing in the world Veiller wanted, even

though he does wear a big raccoon skin

coat, tan spats and swings a cane. . . .

Oscar Perrin, of the Leland in Albany,

gained 283 seats in his house during the

past few days by replacing the benches that

had served for years in the gallery, with up-

to-date chairs. Mr. Perrin also used the

paint brush and installed additional lights.
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Coast Activity Foretells Banner Year;

High-Water Mark Is Reached in East
First National to

Commence 4 New
Pictures at Once

“I Want My Man” and “One
Way Street” Are Now in

the Cutting Room
By JOHN S. SPARGO

NEW YORK, Jan. 20.—First National’s

producing units have hit the high-water
mark of Eastern production.

With the announcement by Richard A.

Rowland that the Earl Hudson units are

ready to put four new pictures into pro-

duction concurrently, filming at the new
Eastern studios has in two months been
brought up to the point at which it left

off after two years’ growth in Hollywood.
The first two Hudson pictures made in

New York, “I Want My Man” and “One
Way Street,” are in the cutting room.
While these are being prepared for early

release, Hudson has started active prepar-
ation on others.

The first to get under way is “Chickie,”
said to be the worthiest successor to Hud-
son’s “Flaming Youth.” This went into

production Monday. Within the following
week filming will be started on “The Nec-
essary Evil.” “The Making of O’Malley”
and “The Half-Way Girl” will be started

a week later.

Transfer Represents Achievement
This is a record achievement, consider-

ing the recentness of the transfer of the

First National units from Hollywood and
the necessary amplification of studio facili-

ties and equipment. Incidentally, the cut-

ting and editing of the four plays with
which Hudson’s units ended their Holly-
wood production was done in the New
York studios, including the Watterson R.
Rothacker-First National special, “The
Lost World,” which the organization con-
siders its greatest effort to date.

“Chickie” will be made with an all star

cast almost entirely recruited from Holly-
wood. The story is from the serial novel
by Elinore Meherin, which appeared and
created a sensation in newspapers through-
out the country. The scenario was pre-
pared by Marion Orth.
The direction of “Chickie” will be en-

trusted to John Francis Dillon, who
brought glory on himself with such box
office winners as “Flaming Youth,” “Lillies

of the Field” and “Flirting With Love.”
The photographing will be done by James
Van Trees.
The all-Hollywood cast of “Chickie” ar-

rived in New York last Monday and was
accorded a demonstration at the station.

The much-sought name role falls to Dor-
othy Machaill. Others in the cast are John
Bowers, Marguerite de la Motte, Hobart
Bosworth, Myrtle Stedman, Gladys Brock-
well and Paul Nicholson.
“The Necessary Evil,” an adaptation of

the Stephen Vincent Benet story, “Uriah’s
Son,” is to co-feature Ben Lyon and Viola
Dana. George Archainbaud arrived in

New York this week to take over the
direction. “The Necessary Evil” was
adopted to the screen by &rl Snell and
Jack Jungmeyer. “The Making of O’Mal-
ley” is Milton Sills’ next featured film.
It is an adaptation of Gerald Beaumont’s

(Continued on pope 79)

LOUISE CARTER, Mary Thurman and
J. Barney Sherry in a scene from
"The Fast Pace," an Arrow special.

West Coast

BERWILLA STUDIO, 5821 Santa Monica.
Ben Wilson directing Yakima Canutt in “Star
Hannon.”
Warde Hayes directing Billy West in “Hoxie
Poxie.”

BUSTER KEATON STUDIO, 1025 Lillian

Way.
Inactive.

CALIFORNIA STUDIOS. 1438 North
Gower.
A1 Rogell directing Reed Howes in “A Coura-
geous Fool.”

CENTURY COMEDIES, 6100 Sunset.
Noel Smith directing Eddie Gordon in “Knocked
Out.”
Edward I. Luddy directing Wanda Wiley in

comedy. "

George Lamont directing A1 Alt in comedy.
CHARLES CHAPLIN STUDIO, 1420 La

Brea.
Charles Chaplin directing himself in his United
Artists’ comedy, “The Gold Rush.”

CHRISTIE STUDIO, 6101 Sunset.
Gil Pratt directing Jimmy Adams in an untitled
comedy.
Archie Mayo directing Walter Hiers and Duane
Thompson in a comedy version of “Romeo and
Juliet.”
CHRISTIE SPECIAL: Scott Sidney is about
to start making “Stop Flirting,” with John T.
Murray in the chief comedy role.

FINE ARTS STUDIO, 4500 Sunset.
A1 Ray directing Eddie Nelson in a one-reeler.
Steve Roberts directing A1 St. John in an un-
titled comedy.
Norman Taurog directing Lige Conley in Mer-
maid comedy.

F. B. O. STUDIOS, 980 North Gower.
John Ince directing Jacqueline Logan in “Mock
Marriages.”
GOTHIC PRODUCTIONS: A1 Santell direct-
ing an all-star cast in “Parisian Nights.”
Tom Buckingham directing Evelyn Brent in

“Lawless Blood.”
B. J. SCHULBERG PRODUCTIONS: Frank
O’Connor directing an all-star cast headed by
Clara Bow and Raymond McKee in “Free to

Love.”
Louis Gasnier directing Madge Bellamy and
Owen Moore in “The Parasite.”
CARLOS PRODUCTIONS: James P. Hogan
directing Richard Talmadge in “Pride of the
Legion.”
HARRY GARSON PRODUCTIONS: Harry
Garson directing Maurice (Lefty) Flynn in

“Breed of the Border.”
(Continued on page 82)

Paramount, United,

Universal and Fox
Now Leading Field

Fairbanks Again in Production
With Sequel to “The

Mark of Zorro”
By HARRY HAMMOND BEALL
HOLLYWOOD, Jan. 20.—Ambitious

plans for the New Year, which, when
consummated, will make 1925 a banner
period in the film industry, are to be found
in the various component parts that go to
make up the California cinema industry.
While the present ratio between comedy
and serious drama cannot be taken as an
exact criterion of what it will be through-
out the year, at present writing there are
seventy-one pictures in the making in
Hollywood, Universal City and Culver
City, and forty-nine of these films are
dramatic entertainments. The other twen-
ty-two are strictly mirth provokers.
After nearly a year of inactivity on the

Pickford-Fairbanks lot, Kleigs and cameras
are to begin functioning again. Except for
one film made by Tom Geraghty with Jack
Pickford while Doug and Mary were flit-

ting about Europe, the big film plant has
seen little activity since Doug completed
“The Thief of Bagdad,” and what activity
there was didn’t find its way into, or have
to do, with films. Numerous athletes
trained here for the Olympic games and
two or three times the studio has been the
scene of elaborate balls.

Mary Astor Is Chosen
Fairbanks’ next picture, which goes into

production about the time this reaches
Exhibitors Herald readers, is “Don Q,”
a sequel to “The Mark of Zorro,” which is

said to be one of the biggest money-makers
Doug ever produced. Mary Astor has been
chosen as Fairbanks’ foil and Donald Crisp
will direct.

The Big Four—Universal, United, Para-
mount and F'ox—lead the field in the num-
ber of pictures under way, the standing
being 8-5-7-8.

Five new Universal pictures—three of
them Jewels—went into production the
second day of the new year. The Jewels
are “Overboard,” starring House Peters
and directed by Herbert Blache

; “Siege,”
co-starring Eugene O’Brien and Virginia
Valli and directed by Svend Gade; and
“I’ll Show You the Town,” Reginald
Denny’s new picture directed by Erie
Kenton and having Margaret Livingston,
Hayden Stevenson and Louise Fazenda in

the supporting cast. The other two are
“Rarin’ to Go,” starring Hoot Gibson with
Clifford Smith handling the megaphone,
and a short reel Western directed by
Ernst Laemmle.
Rupert Julian has about finished “The

Phantom of the Opera,” with Lon Chaney,
Mary Philbin and Norman Kerry. Edward
Sedgwick has begun “Lorraine of the
Lions,” with Patsy Ruth Miller and Nor-
man Kerry in the lead roles, and Harry
Sweet and Gil Pratt are busy with two-
reel comedies on the “LI” lot.

Six Companies at Work
Six pictures are being made on the

United lot, one of which is included in

Paramount’s list of releases. A1 Green has
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about finished “Sally” with Colleen Moore
in the role made famous by Marilyn Miller
in the stage version. Robert G. Vignola is

directing Corinne Griffith in “Declasse,”

Joseph Henabery has charge of the Ritz-

Carlton production of “Cobra,” starring
Rudolph Valentino, Edwin Carewe is well
along with “My Son,” with Nazimova and
Jack Pickford in the leading roles, while
George Fitzmaurice is directing Blanche
Sweet and Ronald Colman in “The World
Without End,” for Samuel Goldwyn.
Henry King is making “Sackcloth and

Scarlet,” with Alice Terry, Orville Cald-
well and Dorothy Sebastian in the chief

roles at ETnited for Paramount release.

Paramount has six productions under
way on its West Coast lot. James Cruze
is making “Beggar on Horseback,” featur-

ing Edward Everett Horton, Esther Rals-

ton, Theodore Kosloff, and Ethel Wales.
Raoul Walsh is directing “The Spaniard,”
with a cast that includes Ricardo Cortez,

Jetta Goudal and Noah Beery.
Paul Bern is about to get under way

with a new production which will bring

Beatrice Joy back to the screen after an
absence that goes back to “The Ten Com-
mandments.” In the supporting cast are

Ernest Torrence, Allan Forrest and Mil-

dred Harris.

William K. Howard has his company on
location making exteriors for “The Thun-
dering Herd.” Featured in this unit are

Jack Holt, Lois Wilson, Noah Beery, Ray-
mond Hatton and Charles Ogle.

Victor Fleming is filming a picture titled

“Adventure,” having in the cast Wallace
Beery, Raymond Hatton, Pauline Starke

and Tom Moore.
Irvin Willat is making a picture based

on a romance in connection with postal

service in the clouds—-“The Air Mail.”

Warner Baxter, Billie Dove and Douglas
Fairbanks, Jr., are featured.

Sidney Olcott has arrived from the East

and is preparing to direct Pola Negri’s first

picture of the New Year, “The Charmer,”
an adaptation of Henry Baerlein’s novel,

“Mariposa,” made by Sada Cowan.

Fox Filming Five

Alan Crosland has returned from New
York, where he went with his family vaca-

.tioning, and shortly will begin Betty

Compson’s next starring vehicle, “Eve’s

Secret.”

Five features and three comedies make
up the Fox production roster at the rno-

ment. Lynn Reynolds is well along -with

“Riders of the Purple Sage,” Tom Mix’s

picture. Jack Conway is directing Seena
Owen in “The Hunted Woman,” Chester

Bennett is handling the megaphone for

“Once in a Lifetime,” featuring Edmund
Lowe :

Edmund Mortimer is directing

Buck Jones in “Riding Wild” ;
Allan Hale

is w'ell along with his first directorial ef-

fort, “Scarlet Honeymoon,” featuring

Shirley Mason, while Roy Del Ruth, Lou
Siler and Benny Stoloff are each making
comedies.
At F. B. O. seven companies are work-

ing. John Ince is directing Jacqueline

Lo.gan in “Mock Marriages.” Of the two
Gothic productions, A1 Santell is directing

an all star cast in “Parisian Nights,” and

Tom Buckingham is directing Evelyn
Brent in the third of her starring series

for Gothic, “Lawless Blood.” B. J. Schul-

berg has two companies working at F. B.

O. Frank O’Connor is directing an all

star cast headed by Clara Bow and Ray-
mond McKee, in “Free to Love,” and
Louis Gasnier is making “The Parasite,”

with Madge Bellamy and Owen Moore in

the leading roles.

James IJogan is directing the Carlos pro-

duction featuring Richard Talmadge at

F. B. O. It is titled “Pride of the Legion.”

Harry Garson is directing his own produc-
tion at F. B. O. featuring Maurice Aefty)
Flynn in “Breed of the Border.”
Only four units are active on the Metro-

SCENE from "The Mad Dancer,” an
H. F. Jans attraction with Ann
Pennington and Johnnie Hines.

Goldwyn-Mayer lot, but the “Ben Hur”
company in Rome and Rex Ingram shortly
to begin “Mare Nostrum” in Spain with
Antonio Moreno in the lead, will bring the
companies active up to six. Erich Von
Stroheim has “The Merry Widow,” star-
ring Alae Murray, about half complete

;

John Stahl is directing an all star cast in
“Fashions for Men,” and Tod Browning is

directing an all star cast as well as several
freaks out of a local dime museum in “The
Unholy Three.” Victor Schertzinger is di-

recting Elinor Glyn’s production of “Man
and Maid” at M-G-M.

Speculate on Ince Studio

Speculation as to what is to be the posi-
tion of the Ince Studio in filmdom, now
that its leader has gone, seems about to be
settled, although there are rumblings that
it is to be taken over by other organiza-
tions, yet there is nothing definite that can
be said on that score. One organization,
new to the Ince lot, has just started pro-
duction, and others are to begin shortly,

according to word given out at the studio.

Phil Goldstone has a production in process
on the Ince lot, with Fred Windermere di-

recting an all star cast in a picture tempo-
rarily titled “Circumstantial Evidence.”
Hunt Stromberg is finishing two pictures
at the Ince studio—Tom Forman directing
Priscilla Dean in “Viennese AJadness,”
and Scott Dunlap directing Harry Carey
in “Beyond the Border.” Rumor has it

that Stromberg will transfer his activity to

the Hollywood studios, but officials at the
Ince plant declare Stromberg will make at

least one more picture there before moving.
The Hollywood Studios have three inde-

pendent units active. Fred Newmeyer is

directing Harold Lloyd and Jobyna Ralston
in Lloyd’s last release before coming under
the Paramount banner. The picture is

based on college life. Henry McCarty is

directing Eddie Phillips at the Hollywood
Studios in a picture titled “Outlawed.”
Thunder, the police dog, is a feature.

George Alelford has begun shooting on
“Friendly Enemies,” the Belasco produc-
tion featuring Joe Weber and Lew Fields.

This picture also is being made at the

Hollywood Studios.

Berwilla, formerly known as the Ben
Wilson Studios, has two pictures in pro-

duction—Ben Wilson directing Yakima
Canutt in “Star Hannon,” and Warde
Hayes directing Billy West in “Hoxie
Poxie.”
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Buster Keaton is making a few re-takes
on “Seven Chances,” but this film is about
complete and no story has been chosen as
yet for his second of a series of six he
has contracted to make for brother-in-law,
Joe Schenck.

The re-christened Grand-Asher studio

—

the California—confines its activity to one
unit—A1 Rogell directing Reed Howes,
much pictured in connection with collar
ads, in “A Courageous Fool.”

Century comes to bat with three comedy
units. Noel Smith is making “Knocked
Out,” with Eddie Gordon featured. Ed-
ward 1. Luddy is directing Wanda Wiley,
and George Lamont is handling the mega-
phone for A1 Alt.

A1 Christie has begun another special,
this time “Stop Flirting,” a comedy which
ran two years in London at the Shaftsbury
theatre. John T. Murray, once star of
“Maytime,” and who recently made his pic-
ture debut in “Madonna of the Streets,”
has been engaged to play the chief comedy
role. Scott Sidney, who filmed “Char-
ley’s Aunt,” Christie’s previous big fun
feature, is handling the megaphone for
“Stop Flirting.”

_

A Romeo of girth will be found in Chris-
tie’s production of “Romeo and Juliet.”
Walter Hiers is Romeo and Duane Thomp-
son, Juliet. Archie Mayo is directing.

Three comedies are under way at Fine
Arts—A1 Ray directing Eddie Nelson;
Steve Roberts piloting A1 St. John, and
Norman Taurog handling the megaphone
for Lige Conley.

Principal is preparing to make another
Harold Bell Wright picturization. This
time they have chosen “The Winning of
Barbara Worth,” which is heralded as the
most ambitious picture Principal will make
this year. Neither director nor cast have
been chosen, but will be shortly after Sol
Lesser returns from the East. Louis Tol-
hurst is making another of his “Secrets of
Life” series at Principal, which is the only
actual activity there since Sam Wood fin-

ished “The Re-Creation of Brian Kent.”

Comedy Plants Active

Hal Roach’s fun factory has five pictures
under way. James Horne is directing
Glenn Tryon and Blanche Mehaffey in a
two reeler; Fred Guiol is directing Eddie
Borden in a one-reel comedy; Robert Mc-
Gowan is making another “Our Gang”
mirth provoker; Leo McCarey is directing
Charley Chase, and Fred Jackman is still

engaged in the Jackman-Roach six reel

feature built around Rex the horse, with
Marie Alosquini in the chief human role.

Out at Sennett’s Harry Edwards is di-

recting Harry Langdon in a comedy of cir-

cus life, the story paralleling Langdon’s
personal experiences under the “big top.”

Del Lord is directing Billy Bevan in

another Sennett Comedy, these two mark-
ing the only productions now under way
here.

Vitagraph has no pictures in the making
at this writing, but Commodore J. Stuart
Blackton will begin “The Garden of Char-
ity” about February 1.

Waldorf continues its activity right now
to one picture

—“Fighting the Flames,”
with Dorothy Devore and William Haines
featured, and Breezy Eason directing.

Warner Brothers start several new pro-

ductions in the near future, but at present
there are only two companies working and
one picture being edited—-Harry Beau-
mont’s picturization of Robert Keable’s
sequel to “Simon Called Peter,” adapted to

the screen by Dorothy Farnum under the

title “Recompense.” Herman Raymaker is

making another Warner classic with Rin-
Tin-Tin and June Marlowe, titled

“Tracked in the Snow Country,” and
Millard Webb has begun “My Wife and
I,” featuring Irene Rich, Huntley Gordon
and Constance Bennett.
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EXCHA/VGE
PLACE

Says Exhibitors Must Make
Hay While the Sun Shines

California Theatre Owner Offers Interesting Comment on

Radio Situation—Another Says Air Entertainment

Absolutely Ruined New Year’s Business

Some day some one is going to find a solution of the troublesome prob-

lem created by the radio. Until that time comes the Herald will continue

to present through its news columns reports touching upon the ramifica-

tions of the subject.

One of the most interesting discussions of the subject was received this

week in the Herald office. It is from George H. Cooke, Hub theatre, Mill

Valley, Cal. {

California Exhibitor Sees Solution of Problem

The California exhibitor does not assume an antagonistic attitude toward
this new competitor. On the contrary, he is friendly toward it and is con-
fident that it is something that the theatre men of the country can cope
with if the proper methods are used. He says

:

CALT LAKE CITY, George E.
Carpenter, manager of the Paramount

Empress theatre, will hie himself to Atlanta
this week to attend the convention January
19-24, of all managers of Paramount owned
theatres, or houses in any way affiliated

with Paramount. . . . H. W. Pickering,
former newspaper and advertising speed-
ster here, has been appointed exploitation

man in this territory for Famous Players-
Lasky. “Pick” journeys into Montana this

week with Hugh Braly, Famous branch
manager. . . . Herman Wobber, district

manager, on the Coast for Famous Players-
Lasky, chatted for several hours Monday
on future distribution. Wobber is on his

way to New York. . . . Paul De Maurdant,
exhibitor at Blackfoot, Idaho, is completing
a new picture palace in that city, which
brings his total number of houses there to

three. He was here last week securing
equipment. . . . Charles W. Petty, showman
of Hurricane, Utah, is here adorned in the

sartorial habiliment of a solon. Which is

perfectly proper—he is a member of the

new legislature. . . . Leonard Tidwell,

snappy salesman for the local Fox office is

back on the job following a jolt of diph-

theria. He is returning to his old stamp-
ing grounds—Southern Utah. ... C. E.

"Doc” Holah, who recently took over the

managerial reins in this city for Fox, is

setting the territory on fire for Fox pro-

ductions. ... A coincidence which “Doc”
declares was the first of its kind happened
in* Ogden, Utah, this week when the Fox
production “Dante’s Inferno” opened at the

new Egyptian theatre. Across the street

“The Ten Commandments” played at the

Orpheum. Take your choice—see either

Heaven or Hell—cost a dollar and a half

to see Heaven, and Hell could be seen for

35 cents—most people went to—well, you
know, said “Doc.” . . . Mrs. Wallace
Reid’s latest F. B. O. production, “Broken
Laws,” playing at the Pantages theatre last

week, broke “Human Wreckage” figures

for this city by $3,000. ... L. A. Davis,

F. B. O. mentor here, will travel into Mon-
tana this week. . . . Lew Heinrich, travel-

ing auditor for Fox, is here giving the once
over to the books and records. . . . John
J. Gillette, owner of the Strand theatre at

Tooele, Utah, was here this week. . . .

“Peter Pan,” Paramount’s money getter, is

breaking all records in this territory. . . .

George Ctoward, local manager for Metro-
Goldwyn, returns tomorrow from a session

at the sales convention at San Francisco

for all branch managers of the Western
Division. . . . T. M. Chessler, operating

the Princess at Bingham Canyon, is paying

a visit to the Row. . . . Likewise Ed
Ryan, Liberty, Brigham City; William
MacFarland, Manti theatre, Manti

;
Verl

McKay, Kinema, Mt. Pleasant; A. Jenks,

Opera House, Lyman, Wyo. ... WE.
Gordon, Associated First National manager
in this city, is in Idaho this week. . . .

R. S. Stackhouse, Vitagraph resident man-
ager, returned Monday from Boise, Idaho.

. . . George Hays, Associated Exhibitors

manager, is in Idaho in the interest of

Douglas MacLean’s latest production. . . .

"Bob” Roberts, two reel comedy man for

Pathe, is now selling from the Butte office,

where he will work, for the coming four

weeks. . . . W. G. Seib, Pathe local ex-
change manager, goes to Idaho this week.

“On the nights we have a real worth-
while picture the radio is forgotten.
When a circus comes to town both radio

and motion pictures are forgotten. It

is owing to who has the big show who
attracts the crowds.

“The motion picture has everything on
its side. We have professional people,
in dramatic and comedy art, the best
music in our theatres, while the radio has
nothing to offer but music or lectures
from the air, and the major portion of
these performances are by amateurs.

“Our Time is Coming”
“The radio is here to stay and this

time of the year is their harvest time.
We do not pick cherries in January and
we do not expect continuous large
crowds at our theatres. When spring
comes with it comes our harvest, and
we must arrange our bookings to con-
form with these conditions. No ex-
hibitor should book big pictures in small
towns throughout the winter months
closer together than one per week. Book
cheaper productions for the balance
of the time.”

Here is another exhibitor, however,
who does not view the situation quite so
optimistically. R. W. Hickman, Lyric
theatre, Greenville, 111., says:

**Mr. John McCormack of New York bought
himself a new radio and on New Year*s night
he decided to try out his voice on it. For ten
years New Year*s night has always been one of
the best nights of the whole year with me.
Always counted on capacity business and with
no local opposition to speak of / expected to

do the same this year,

**Here is where John got in his dirty work.
Actual county / had thirty-two adults, two kids
and one dog to see the picture.

**When a guy in New York can get eight
million people to squat around a radio to hear
him sing, l*m saying it’s pretty stiff competi-
tion, This bird isn’r satisfied to get all the
way from six to fifteen dollars per ticket to

hear him on the stage, but he wants to spoil
the best holiday of the year for every small
town picture show. And the end is not yet.

I*m told that it*s only a que^ion of a short
while when a farmer can go out and sit down
on his wood pile and watch a perfectly good
picture being projected on the side of his
barn,**

Public Doesn’t Agree
Following William A. Brady’s declara-

tion that radio was the greatest menace
the theatre had faced, the Chicago Tribune
put the question to a number of its readers
and here are the replies

;

“/ don't stay away from the theatre on ac-

count of the radio.**

**I believe the radio helps the theatre.**

**l don't think so. The radio does not fur-
nish the atmosphere that you get in the

theatre."
**From our own experience I do not see that

radio conflicts with the theatre at all. Probably
the radio's chief effect upon the theatre will be
to raise the standards of theatrical produc-
tions,"

**l would not say so. / believe that it ad-
vertises the theatre in a way,"

**A number of my friends went to McVickers
theatre to see W, Remington Welch on account
of hearing him over the radio. That should
apply generally,"

But there is another angle. Motion pic-

ture people in many instances are utilizing

radio in publicizing the screen in general,
stars and individual pictures. Only re-

cently three of the industry’s big executives,
Adolph Zukor, Carl Laemmle and Albert
E. Smith, have broadcast talks to millions
of radio fans.

Zukor On the Air
In his talk, Mr. Zukor, president of

Paramount, stated that 1925 should be
one of prosperity for the business. He
reviewed the activities of Famous Play-
ers, telling of the pictures made during
1924 and of the pictures to be offered
this year. He told of the efforts put
forth by Paramount to produce pictures
that will fulfill public demand. Para-
mount’s library now contains 25,000
books, stories and plays, he said, and is

being augmented at the rate of 6,000 to
7,000 pieces of material a year.

Mr. Laemmle, head of Universal,
based his talk upon the public’s influence
on films. He explained how personal
letters from fans aid in production and
these letters, he said, supported Uni-
versal in its program of clean pictures.
Mr. Laemmle read excerpts from many
of the letters he has received, some of
them from children and others from
adults. He said also that “The Teaser”
and “Winnie O’Wynne” were suggested
by motion picture patrons.

Mr. Smith, president of Vitagraph, re-
vealed in his talk how a stray bullet came
very nearly making a Spanish war vic-
tim of himself while he was photograph-
ing war scenes in Cuba in 1898. He
took his listeners from the beginning of
pictures up to the present day, declar-
ing that “my friends have been good
enough to call me the daddy of the mo-
tion picture game.”

30 Gassed in Theatre
(Special to Exhibitors Herald)

CROFTON, NEB., Jan. 20.—Thirty
children and five adults were gassed while

attending the local theatre when the ex-

haust pipe on a gasoline tank became
clogged.
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Studios Active Signing Up Stars

and Mapping Improvements
Fred Porter Becomes Production Manager of Christie Studios—

J. D. Williams Confers With Ritz Officials

By HARRY HAMMOND BEALL

Hollywood, January 20.—The signing of Tom Mix and Madge
Bellamy on long term contracts by William Fox; the placing of
Fred L. Porter, formerly vice-president in charge of production,

in direct charge of production activities at the Christie studios ; the pass-
ing of the old Balboa Studios at Long Beach, and the launching at Uni-
versal City of an extensive program of physical improvements were the
highlights of Hollywood activities during the past week.

'X/fADGE BELLAMY gets the contract

because of her wonderful work in

“The Iron Horse.” A similar reward to

that conferred on J. Farrell MacDonald for

his portrayal of “Corporal Casey.” Mix
will hereafter be seen only in special pro-

ductions of more than ordinary calibre, ac-

cording to Sol M. Wurtzel, Fox studio

supervisor.
« ^

Fred Porter, a Christie fixture for nine

years, will combine his duties as vice-presi-

dent with actual production manager re-

placing H. D. Edwards, who has gone to

head production activities at Warner Broth-

ers.
* * *

The last building on the old Balboa lot

was razed this last week and the studio

founded many years ago by the Horkheim-
ers became a thing of the past.

*

The universal improvements are merely

in keeping with Carl Laemmle’s announced
policy of making Universal City the ideal

plant in which to make pictures.

* * »

Sid Grauman has announced February

14 as the approximate closing date for

“Romola” at Grauman’s Egyptian.

* ^ *

“The Great Divide,” Reginald Barker’s

portrayal of the Henry Miller stage play,

will have its premier at the Criterion thea-

tre following Seastrom’s “He Who Gets

Slapped.”
*

I. D. Williams is here for conference

with Valentino and Ritz-Carlton production

officials
Hf * *

Larry Semon is on his way to New York
to appear at the premier of “The Wizard
of Oz.” It will be given its Western pre-

mier at Forum theatre, February 7.

*

Joseph Friedman, Minnesota exhibitor

and distributor, is here visiting studios.

^ ^

“The Golden Bed” has its premier Mon-
day night at Grauman’s Million Dollar.

* * *

The Metropolitan theatre, owned by

Paramount, will celebrate its second birth-

day this week.
* *

Monte Blue has signed with Warner
Brothers for another year, according to an-

nouncement make by Jack Warner here this

week.
* * *

B. P. Schulberg has signed Francis
Feeney as a juvenile star and changed his

name to Donald Keith.
* * !t!

Al Green will direct another picture for

San Rork, “The Talker” for First National
release. First National is said to be greatly

pleased with the way he handled Colleen
Moore in “Sally.”

Arthur Bernstein, Coogan manager,
and Larry Weingarten, Coogan sales and
publicity director, left Saturday for New
York.

^ ^ ^

Preparations for the Wampas Frolic of
1925 continue going ahead at a rapid pace
with Ray Leek as general chairman and
Norman Manning as general manager.
President Harry Wilson estimates an at-

tendance of 10,000, at the Ambassador
arena on that night of nights.

^ ^

Freddie Beetson, the wing collar boy,
who bats in Hollywood for Will Hays,
while the film czar is in New York, made a
flying trip to San Francisco this week.

* ^ 4:

Harry C. Arthur, Jr., general manager
of West Coast Theatres, Inc., is expected
back in Los Angeles from an eastern trip

by the time you read this column. In the

meantime Louis Golden is the fair haired
boy who is running thing.s for the biggest

theatre organization of the west.
* * *

To Ray Coffin, and his lieutenant. Bob
Doman, who control the publicity destinies

of all the West Coast houses in Los Angeles,
goes a barrel of credit for persuading
Mayor Cryer of L. A. to decree a “courtesy
week” which by rare coincidence will be the

same seven days that “Excuse Me,” the

Rupert Hughes comedy, is shown at a cer-

tain downtown West Coast theatre. The
pass word for the week will be “Excuse
Me” and courtesy badges with that inscrip-

tion have been printed.
* * *

Joe Jackson, Valentino’s publicist, arises

to remark in opening meeting that “Cobra,”
Rudy’s next, is not a snake story.

* *

Dorothy Farnum, Hollywood’s far

famed scenarist, has been entertaining

Marta Hedman, the Swedish stage star, at

her home this past week while Marta has
been playing a local Orpheum theatre in a

vaudeville sketch.
* * *

George O’Brien and J. Farrell MacDon-
ald, who played together in “The Iron
Horse,” will be cast together once again in

“Once to Every Man” the newest picture

lack Ford is to make for Fox.
* * *

Si Snyder, one of the mainstays of

Hollywood press gentry, is now the big

publicity chief at First National, taking

over the position vacated by Mike Boylan,
when he went to the Hal Roach studios to

add to the mirth of nations by gags and
funny subtitles for Roach comedies.

^ ^

Another change in publicity circles is the

resignation from the city desk of the Los
Angeles Times of William Conselman to

become chief aide to Charlie Condon, the

demon publicist of Metro-Goldwyn-Mayer.
The publicity department is being reorgan-

ized on newspaper style and Conselman is

to act as city editor with Charlie sitting in

as managing editor.

Elation Greets Doug*s
Choice of Mary Astor

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.—Something
pf surprise and pleasure was noted here
in film circles when the announcement
was made this

week that Doug-
las Fairbanks has
selected Mary
Astor for his

leading lady in

his next picture,

“Don Q.” Her
near -phenomenal
rise in fame gives
just cause for the
feeling of tri-

umph of youth;
her age is but 18,

and her life in

pictures has been
brief. Mary Astor

During her first

year she was under contract to Famous-
Players-Lasky. She is vividly remem-
bered for her work in “The Bright
Shawl,” and in “Beau Brummel.” In the
coming piece she will be a Spanish
senorita.

Lynch and Miller to

Build in Maywood, III.

V. T. Lynch and E. D. Miller, who are

associated in ten theatres in Chicago, plan

another house in Maywood, 111. Work is

to start at once on a three story theatre

to cost $500,000, on the west side of 5th

avenue, south of Washington boulevard.

Hooper & Janusch are the architects, and
it will seat 2,000, have six stores and offices

and apartments on the upper floors.

Messrs. Lynch and Miller own and oper-

ateh the Tiffin, Milford, Avon, Plaisance,

Park, Lucille, Savoy, Park Ridge, York
and a playhouse now being erected on
Roosevelt road near Ridgeland avenue.

Chicago.

$423,000 Put Into Film
Enterprises Last Week

(Special to Exhibitors Herald)

ALBANY, N. Y., Jan. 20.—In New
York State, during the past week, seven

motion picture companies incorporated
with a total capitalization of $423,000.

These companies are : Ilion Picture Theatre
capitalized at $300,000, and located in Ilion,

N. Y. ; Vanderbilt Theatre, Inc., $50,000 ; Good-
will Producing Corporation, $40,000 ;

Crossword
Film Company, $20,009; J. J. Livingston, Inc.,

$3,000 ; Davis Distributing Division, Inc., capi-

talization not stated ; Academy Holding Corpora-
tion, $10,000, all of Greater New York.

Obtain Theatre Control
(Special to Exhibitors Herald)

.\LBANY, N. Y., Jan. 20.—Kornblite

and Cohen, through acquiring the Lyric

in Endicott recently are now in control

of the situation from a motion picture

standpoint in both Binghamton and En-
dicott.

Louise Glaum Returns
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 20.— Louise

Glaum will make her return to the screen

in Whitman Bennett’s “Children of the

Whirlwind.” She is on her way to New
York where it will be produced.
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Film Neuos PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of January 3

1

“Cameo,” the famous dog star, does
his stuff for “Herald” cameraman.
He starred in a series of Universal
short subjects.

Tom Meighan (centre) and Wallace
Beery (right) working in the Para-
mount production “Coming Through”
at Famous Players’ Long Island studio,
show Director Edward Sutherland a
sample of snow.

RIGHT Syd Chaplin, Scott Sidney,
director, and Harry Rowsan, managing
director. Ideal Films, Ltd., pose for
“H. E. N.” while “Charley’s Aunt” is

being filmed for Producers Dist. Corp.

Frank Lloyd (left), producer of “The Sea Hawk,” signs a new con-
tract with First National Pictures, Inc. General Manager Richard A.
Rowland.

BELOW—Estelle Taylor, star of Jans
production, “Playthings of Desire,”
with a few of her dolls.

The Warner Brothers, Jack (left) and
H. M. (right), find a new type of mo-
tion picture actress in Hawaii, Miss
Caroline Deas, 17-year-old Portugese
girl.
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Jimmie Adams adds a new
eccentric character to his

repertoire in Christie come-
dies. Note the moustache.
Very chic, is it not?

Helene Chadwick to be seen
in Principal Pictures fea-

ture, “The Re-Creation of
Brian Kent,” a Harold Bell

Wright story.

The Johnny Hines Company on board S. S. Apache em-
barked for Miami and sunny Florida, where “The Cracker
Jack” is now being filmed. In the group are C. C. Burr,
Johnny Hines, Henry West, Bradley Barker, J. Barney Sherry
and “Red” Kann.

Little Dorothy Dwan, leading lady for
“Lefty” Flynn in the Film Booking Office
production, “Bread of the Border,” has to

powder her nose 245 times a day in order
to have her complexion just right.

Buck Jones, well known Fox star, takes a picture of Lucy Fox, who plays oppo-

site him in “The Trail Rider,” for his album. “The Trail Rider” is a Western

story by George Washington Ogden, and is being directed by W. S. Van Dyke.

“HOORAY! NOTRE DAME IS VICTORIOUS! !”—M. C. Levee, president of the United Studios (centre), entertained the Notre
Dame football team following its triumph over Stanford, at Pasadena, California, on New Years Day. Dorothy Mackaill, one of the
leading players in “One Year to Live,” a First National attraction, acted as Mr. Levee’s assistant in entertaining the world’s cham-
pion team at the United Studios plant where a special program was staged for their benefit.
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Owen Moore, stage and screen
star, who has just completed
work in B. P. Schulberg’s “The
Parasite,” adapted from Helen
R. Martin’s popular novel.

Here’s the Whole Vaughn Family— Ada Mae
Vaughn, Mrs. Vaughn, and Alberta, who is now
playing in “The Pacemakers,” a new F. B. O.
series.

Constance Talmadge, star of the First National
production, “Learning to Love,” and Ray Hallor,
juvenile lead, appearing opposite her. “Connie” is

up to her old tricks again in this picture it is sa,id.

Lillian Rich, who plays the
“golden girl of many loves” in

Paramount’s picture, “The
Golden Bed,” a Cecil B. De-
Mille production.

Lloyd Hughes, leading man in

“The Lost World” and “If I

Marry Again,” First National
productions, and his German
police dog.

Billy Dove, femi-
nine lead i n the
Fox film “Folly of

Vanity.”

Dorothy Sebastian, Birming-
ham, Ala., girl and Director
Henry King. Miss Sebastian
will play “Polly” in “Sackcloth
and Scarlet” (Paramount).

Carmel Myers, leading player in “Ben Hur,” the Metro-Goldwyn-
Mayer production, showing some of her titled friends of Italy

around the sets. Those in the group are Felix di Targiani, Count
Rito Latrosstra and Marchess di Targiani, social leaders of Rome.
Miss Myers has attended many exclusive functions while abroad.

Alfred E. Green,
now directing
“ Sally ” for First

National, starring

Colleen Moore.
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Vera Reynolds, Paramount star, on platform of Golden
State Limited at Los Angeles, bidding good-bye to the
Cecil B. DeMille party leaving for New York. Left to
right: Peverell Marley, camerman; Mitchell Leisen, Frank
Urson, Vera Reynolds Jeanie Macpherson, John DeMille,
Cecil B. DeMille, Mrs. DeMille and Constance DeMille.

Mary Carr, the screen’s greatest mother, in one of her favorite

roles. Mrs. Carr is playing “Drusilla” in “Drusilla With a
Million,” an Associated Arts production for F. B. O. F. Harmon
Weight is directing the production.

HUGO B.^L1N AND COMPANY ON LOCATION—The director of

“The Prairie Wife,” a Metro-Goldwyn production, pauses for lunch-
eon. Left to right are: James Diamond, cameraman, Dorothy
Devore, Hugo Ballin, James Chapin, Herbert Rawlinson.

Tony Learns About Paris from Them—^Two
extras in “One Year to Live,” the M. C. Levee-
First National feature, tell Antonio Moreno all

about the Parisian girls they portray in the pic-

ture.

EXTREME LEFT—Jackie Coogan and Max Da-
vidson, partners in the junk business, in Metro-
Goldwyn’s picture, “The Rag Man.”

LEFT—Hallway of Mrs. Wallace Reid’s home in

Hollywood, with Mrs. Reid, star of “Broken
Laws,” the F. B. O. feature, and her son and
adopted daughter.
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BULLETIN

;

The following motion picture stars will be in New York on FEB. 7th:

CLAIRE ADAMS
MAY ALLISON

T. ROY BARNES
RICHARD BARTHELMESS

HOBART BOSWORTH
GLADYS BROCKWELL

VIOLA DANA
BEBE DANIELS

MARJORIE DAW
RICHARD DIX

ROBERT EDESON
NEIL HAMILTON

KENNETH HARLAN
PHYLLIS HAVER

MARY HAY
FRANCES HOWARD

DORIS KENYON
BARBARA LA MARR

LILA LEE
BESSIE LOVE

BEN LYON
KENNETH McKENNA

DOROTHY MACKAILL
THOMAS MEIGHAN

ADOLPHE MENJOU
AILEEN PRINGLE

LILLIAN RICH
MILTON SILLS

MYRTLE STEDMAN
GLORIA SWANSON

Well what of it?

Just this;

1 . THE NAKED TRUTH DINNER-DANCE at the Astor, February

7th will be more star-like than ever.

2 . Most of the stars mentioned above will appear in person in

the grand and glorious prolog to the super-presentation.

3. Tickets are limited to 950.

by means of this coupon,

person.

Tear off, fill in, and mail

with check to S. Charles

Einfeld, 383 Madison Ave.

You can get yours

Tickets $ 1 0 per
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Zukor Sails to Attend Premiere
of “Madame Sans Gene”

President of Famous Players Will Inspect Foreign Picture Field—
Stars to Attend Naked Truth Dinner

By JOHN S. SPARGO

New YORK, January 20.—Adolph Zukor, president of Famous
Players-Lasky, accompanied by Mrs. Zukor, sailed Saturday on the
Mauretania on his annual trip abroad to inspect the foreign pic-

ture field and business conditions generally.

Before leaving Mr. Zukor confirmed the report that D. W. Griffith

would produce “The Sorrows of Satan,” Marie Corelli’s famous novel, as
his first picture to be made under his contract with Famous, which be-
comes effective on the completion of one more picture Mr. Griffith is to

make for United Artists. In speaking of his trip Mr. Zukor said:

I am abroad” I plan to attend
* the first presentation of our picture,

“Madame Sans Gene” in the leading the-

atres of London, Paris and other cities.

This picture, which was made by Gloria
Swanson in Paris, is the first American
made picture which has had the coopera-
tion of the French Government. This pic-

ture was made entirely in France, many
of the scenes were taken in the history
spots of the Napoleonic era, such as Fon-
tainebleau, Compiegne and Malmaison, and
it is my prediction that it will prove one of
the greatest successes of recent years.
“We already have seen most of the pic-

ture, and we are convinced that by her
work as the Alsatian laundress, who be-
came the Duchess of Dazig, Gloria Swan-
son will take her place as one of the great-
est actresses America has ever produced.
“While I am in Paris I am going to con-

vey to the French Minister of Fine Arts
the appreciation of the American motion
picture industry for the splendid spirit of
cooperation which his department evinced
to our representatives in producing this
picture. As a token of this appreciation we
already have turned over to a French film
company the Criterion Theatre on Broad-
way, for the first American presentation
of the great French film, ‘The Miracle of
the Wolves.’ ”

Mr. Zukor will visit Paris, Berlin, and
London. He expects to be gone about a
month.

4= ii> ^

Some inkling of the nature of the super
entertainment in store for the Naked Truth
dinner, the fifth annual frolic of the Asso-
ciated Motion Picture Advertisers, to be
held at the Hotel Astor, Saturday evening,
February 7, was divulged this week by the
entertainment committee.
For one thing, Hugo Riesenfeld’s class-

ical jazz, with the combined orchestras of
the Rivoli, Rialto and Criterion, numbering
150 musicians will be an important feature
of the occasion. The three combined or-
chestras, personally led by Dr. Riesenfeld,
will supply a special musical program dur-
ing the dinner.

A fourth famous orchestra will supply
the dance music following the dinner and
the other entertainment features. The Nas-
sau Country Club Orchestra, noted radio
artists and famed for their society jazz,
being one of the most popular musical or-
ganizations among the Four Hundred, has
been engaged for that purpose. J. A.
Caruso will lead the society jazzers in per-
son and “Dancing Till Dawn” will be the
watchword of the Naked Truth revellers.
More celebrities will be in attendance at

this year’s A. Af. P. A. dinner-dance than
have ever turned out for any similar func-
tion in the film world before. During the
week of the Naked Truth dinner there will

be more stars in New York than there

have ever been at any previous time in its

history and all have been invited.

These include such well known person-
alities as : Clare Adams, May Allison, T.

Roy Barnes, Richard Barthelmess, Hobart
Bosworth, Gladys Brockwell, Viola Dana,
Bebe Daniels, Marjorie Daw.
Robert Edeson, Neil Hamilton, Kenneth

Harlan, Phyllis Haver, Mary Hay, Frances
Howard, Doris Kenyon, Barbara La Marr,
Lila Lee, Bessie Love, Ben Lyon, Kenneth
McKenna, Dorothy Mackaill, Thomas
Meighan, Adolphe Menjou, Aileen Pringle,

Lillian Rich, Milton Sills, Myrtle Stedman,
Lincoln Stedman and Gloria Swanson.
Most of the stars mentioned above will

appear in person in the grand and glorious
prologue to the super-presentation. During
the dinner they will be scattered at different

tables throughout the grand ballroom, so

that all will have a chance to see and
maybe dance with at least one star.

The tickets which cost $10 a piece are
limited to 950 this year and a few may
still be obtained from S. Charles Einfeld,

care First National Pictures, 383 Madison
Avenue, New York. All the indications,

according to Mr. Einfeld, are that there

will be a “sell-out” well in advance of the

dinner.

Arthur B. Smith, member of the Board
of Directors of the Afotion Picture Theatre
Owners of New Jersey, and owner of the

Family theatre, Salem, N. J., has leased

his house to the W. C. Hunt Circuit. Mr.
and Airs. Smith are leaving on Wednesday
next on a trip around the world. The fol-

lowing letter was received by President
Joseph M. Seider from Mr. Smith.
“Dear Mr. Seider: Having leased my

theatre to Mr. Hunt, it is necessary to re-

sign as member of the Board of Directors.

I regret very much to miss the association

of the motion picture fraternity. In fact

I do not intend to stay awa_y from some
of the early gatherings at least.

“To be ‘terribly’ personal Mrs. Smith and
I sail on the Empress of France next
Wednesday for a trip around the world.

We have long contemplated a trip of this

kind and the leasing of the theatre seemed
to offer the opportunity.
“With kindest regards to you and all my

fellow associates from Mrs. Smith and
myself, I remain.

Very truly yours,

Arthur B. Smith.

* * +

Irving M. Lesser, vice-president of Prin-

cipal Pictures Corporation, and his bride,

who was Miss Helen Shaw, returned from
the coast this week. They went to Los
Angeles on their honeymoon to visit Mr.
and Mrs. Sol Lesser. Sol Lesser, who is

a brother of Irving, is president of Prin-

cipal Pictures Corporation. He returned to

New York with Mr. and Mrs. Irving Lesser

Position at Criterion
to Danny, Youngest
Manager on Broadway

(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—The appointment
of Sidney Dannenberg to house manager
of the Criterion theatre, here, was made

public last week.
With the a n-

nouncement comes
word that he is

the youngest
house manager on
Broadway.
Ever since he

entered the Rialto

theatre in 1919 he
has realized that
the forte of the

successful m a n a-

ger must be to

learn the likes and
dislikes of his

Sidney Dannenberg patrons, appeasing
their emotion as

much as possible. This he has mastered
as an art. He has found, he said, that he
realizes that a program is not at all the

only thing that a manager must provide
for his audience but that he must provide
necessary convenience and accommoda-
tions.

Meador Nets Gain for

Metro by Woman*s Page
(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—J. E. D. Meador
reported recently that the results harvested
in his latest effort to reach the public for

Metro-Goldwyn have been more gratifying

than he could have hoped. His latest na-

tional publicity scheme was the establish-

ment of a newspaper service for the Wom-
an’s Page of many papers throughout the

country. It has been edited by a news-
paper woman and carried articles peculiarly

interesting to her sex. Letters are being

received, he said, from editors in every
section telling of the cry that goes up if the

service is discontinued for brief spells.

Europe Wants American Writers
LOS ANGELES.—European producers by their

invitations to American talent are threatening to

deprive picture producers in the United States of

many scenario writers. Sada Cowan and Howard
Higgin, authors of “Smoldering Fires,” have al-

ready accepted a contract to go to Germany.

for the purpose of attending a meeting of

the executive committee of First National

pictures, of which he is vice-president.
* * *

Victor Shapiro informs us that Samuel

Goldwyn was the guest of honor and chief

speaker at a luncheoen tendered to him by

a group of representative distributors and

exhibitors in London, England, recently.

The dinner was in the nature of a testi-

monial to Mr. Goldwyn, the speakers pay-

ing tribute to his courage and leadership

as a daring pioneer in the independent field.

* * *

A record on day and date showings has

been established on the Victor Hugo Hal-

perin special, “Greater Than Marriage,” re-

leased through Vitagraph. This production

played in over 110 theatres in Greater New
York between January 1st and 10th. The
nearest approach was “Down to the Sea

In Ships,” with 43 days and date bookings

and approximately 60 bookings on some
of the Chaplin comedies several years ago.

“Records are only something which should

be broken,” says Halperin. “We expect to

do much better in our next production,

“School for Wives,” in which Conway
Tearle is featured.”
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THE THEATRE
Q.Aj)epartment ofPractical Showmanship

AUTO PARKING SYSTEM NEEDED
Daley, East,
Rivers, West,
Widen Circle

Thomas S. Daley, Schine Theatri-

cal Co., Gloversville, N. Y., and Ed-
win B. Rivers, Heilig theatre, Seattle,

add their names to the House Orgzin

Elxchange this week. They are en-

tered in the revbed list of house or-

gan publishers willing to exchange
copies which is published in this

issue.

Mr. Rivers’ enrollment is contained in

the letter which accompanies his first

contribution to these pages. The letter

appears under “What Showmen Are Do-
ing to Get Business” and a full page is

devoted to reproduction of exhibits illus-

trating his communication. The first

issue of his paper is reproduced in part.

Mr. Daley, a veteran contributor to

these pages, whose recent silence is ac-

counted for by his change of address, did

not submit a copy of his paper. Presum-
ing upon old acquaintance, we herewith
insist that he do so and add our convic-
tion that if he publishes it it’s a knock-
out. (Remember those ads he used to

send in from Ottawa?)
Addition of Messrs. Daley and Rivers

brings the House Organ Exchange mem-
bership to a total of twenty-three ex-

hibitor publishers representing the
length and breadth of the country.
Eighteen states are named in the listed

addresses, as follows: New York, Wash-
ington, Ohio, Connecticut, Florida,

Texas, Louisiana, South Carolina, Michi-
gan, West Virginia, Pennsylvania, Indi-

ana, Nebraska, Kentucky, Oregon,
Minnesota, Illinois, California. Canada
also is represented.

Cross Word Slides

Good Organ Stunt
Cross word puzzle film graphically and

comically working out the titles of popular

songs was alternated W?th text slides of

the various choruses played by Mr. and
Mrs. Jesse Crawford on the Wurlitzer

Twin Organ at the Chicago theatre last

week. A brief introduction by slide and
organ led up to it and a close-in followed.

The stunt got more audience response than

any organ number used recently.

Watch Those
Sign Lights
The other night a series of the sign

lights spelling more than half the name of

a downtown Chicago theatre went out and
stayed out more than an hour before any-
one mentioned it to the house staff.
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The Theatre
Will Furnish
Needed Copy

Read Louis Shimon’s letter—then
read the rest of this story—then be
reasonable

!

Louis Shimon Milwaukee theatre,
Milwaukee, this week sends copy used
for Educational’s Juvenile comedies. It

is printed in the service copy column
for showmen who wish to use it.

Mr. Shimon recently contributed copy
used by him to advertise Pathe’s Our
Gang comedies, the copy was printed in

the service column and was used by other

exhibitors.
Therefore, it is apparent that there is

a demand for this kind of copy, copy
advertising certain series, groups or
brands of pictures.
And therefore, this department an-

nounces that it will provide such copy
to all showmen upon request, the single
stipulation being that the copy requested
be of such nature that it may be used
by other exhibitors showing the product
concerned. If response to this announce-
ment justifies inauguration of a special
column for this purpose, such a column
will be added.

This offer is submitted to readers at
face value. All are invited to take ad-
vantage of it. Address requests to:

“The Theatre,” Exhibitors Herald, 407
South Dearborn St., Chicago, 111.

Read Rivers*
Policy; Tell
Your Method

Where do your patrons park their

cars?
Have you worked out a system for

overcoming the emd-box office effect

of motor congestion?
Two methods now in use are de-

scribed here.

Edwin B. Rivers, Heilig theatre,
Seattle, reveals in ads reproduced this
week the policy worked out by that
playhouse. Two of the ads shown on
another page contain this copy:

‘^Autoifttsl

‘"Remember, we park your car. Just drive
into our commercial zone, get your identi-
fication tag from our carriage man and go
in and enjoy the show. Your car will be
driven one block to a steam-heated garage
and brought back when you have seen the
show.

‘"Charge, 25 cents. Garage fully responsi-
ble for care and safe-keeping of ma*
chines.**

The Heilig situation is kindred to that
faced by the majority of theatres located
in densely populated communities.
Another policy, which may be used
where space conditions permit, is that
worked out by the California theatre,
Los Angeles, and reported in a previous
issue. The advertising copy used in that
case is as follows:

“A real innovation!
“Free auto parking space for patrons of

California theatre from 6 P. M. until mid-
night.
“Two big auto parks. (Addresses.)
“How to do it: Drive in either of the

above parking spaces. Check your car and
pay the parking fee of 25 cents. Two cou-
pons will be given you, one for the return
of your car. The other will be refunded in

full at the box-office of the California the-

atre upon the purchase of an admission
ticket, to be used on the same date.

“Free list patrons excepted.**

Increase in the number of automobiles
has created a situation of grave box
office concern. In Chicago, for example,
the, residential theatres, even the small-

est of them, are almost or quite acces-

sible by auto during the best hours of

the evening. Patrons are forced to park
their cars two or three blocks from the

theatre and walk to the box office, risk-

ing their property on the inadequate
safety-in-numbers theory, or to park
them in a public garage, which are few
and excessive as to rate. In the down-
town district, of course, parking is prac-

tically out of the question.

Exhibitors are invited to exchange
ideas on the subject in these columns,
submitting plans already in force or of-

fering suggestions for the solution of the

problem. The value of a parking system
universally practical would be tremen-
dous.



36 EXHIBITORS HERALD January 31, 1925

A NEW COPPOCK PRESENTATION
Script Runs
in Herald’s
New Section

Albert B. Coppock’s fourth pre-

sentation, a St. VcJentine’s Day num-
ber, is presented this week in the
“Better Theatres” section of the

“Herald,” published this week for

the first time under separate cover.

Like the three preceding Coppock
Presentations, published in this de-
partment, the current production can
be staged by exhibitors direct from
the printed page.

Mr. Coppock’s series, the first of its

kind ever offered by any publication,

has attracted industry-wide interest. His
treatment of the attendance frequency
question, as well as the overseating
problem, has been the subject of pro-
tracted conferences in the larger theatre
organizations and throughout the trade.

Stage producers have given utmost at-

tention to the product of Mr. Coppock’s
brush and pen. Many have availed
themslves of his suggestions, his scenic
designs and his scenarios, but prime in-

terest has centered about the Coppock
Scale of Emotions, by use of which it is

not only possible but comparatively a
simple matter to rid successive presenta-
tions of the monotonous effect which re-

sults in nullifyin"' the program value of

the staged production.
Many letters of endorsement have

been received in connection with the
Coppock series but perhaps the most
significant of these is the one from J. W.
Bettersworth, Istrione theatre, Jackson,
Miss., who makes the Coppock series

the subject of his first serious letter to

this department. Mr. Bettersworth writes

:

“Some time ago, in the ‘Herald’

1 noticed several very original ideas

for theatre presentation by Mr. Al-
bert Bernard Coppock. 1 do not
hesitate to say that his work is of

rare quality and that it ranks with
the best I have seen. 1 have seen
many of them.

“In every industry there is a cer-
tain element that strives to break
out of the shell of commonplace
endeavors in search of achieve-
ments that will set a standard for

the men who try to deliver the
best.

“Mr. Coppock has not only ac-
complished this but has opened a
comparatively new field and has
taken the lead by virtue of his

craftsmanship and originality.

For my own use his designs are
of a much larger scale than I could
possibly use, but 1 have found that
they can be presented in a modified
forrti with very pleasing results.

“Mr. Coppock is to be congratu-
lated on his priceless service to the
exhibitor and it is a pleasure that
this, my first serious letter to your
department is dedicated with
hearty congratulations to the fellow
tradesman who has so unselfishly
lent his talent to the upbuilding of
the show business.’’

Mr. Coppock’s first three presentations
were entitled, “The Spirit of the Lan-
tern, “The Prisoner of Ginger Bread
Town,’’ a holiday production, and “The
Radio of Tomorrow.”

HAT’S Being Done
for the Pictures

"SO BIG"
San Antonio—Palace—Don Felice, mu-

sical director, composes original score for
the picture and breaks into the newspapers
with well illustrated story telling how he
viewed the picture three times, etc., in

preparing same.
jK * *

"WINE"
Albany—Albany—Saloon tables, bot-

tles, glasses, etc., placed in lobby with
placard reading “Souvenirs of the Twelve
Mile Limit Cafe that can be seen in the

sensational picture playing this week at this

theatre.”
* * *

"PETER PAN"
Altoona—Capitol—Buttons supplied by

Paramount linked with specially printed

cards in formation of Peter Pan club. Bill

Robson, exploiteer, expands idea through-
out territory.

* * *

"THE SILENT ACCUSER"
Long Beach, Cal.—Egyptian—H. D.

McBride, exploiteer, distributes 1,000 bal-

loons to children, each balloon bearing ad
copy for picture and theatre.

^ ^ ^

“ABRAHAM LINCOLN"
Ann Arbor—Arcade—Bank cooperates

in supplying 3,000 Lincoln pennies which
are attached to printed cards distributed

advertising picture and bearing quotation,

“That some are born rich, shows that oth-

ers may become rich.”

* * *

"THE PHANTOM OF THE OPERA"
New York—Universal erects on Broad-

way drawing 90 feet wide by 60 feet high
representing half page of newspaper con-

taining story about picture and predicting

results of its exhibition.

* * *

“JANICE MEREDITH"
Barberton, O.

—

Park—C. C. Deardourff,
exploiteer, arranges with public library to

install set of stills in connection with book
display.

* * *

"THE SEA HAWK"
Florence, S. C.

—

Opera House—Old sea-

man resident carves miniature boat in re-

production of ships used in picture and
same is installed as novelty lobby display.

* * *

“THE FAST WORKER"
Los Angeles—Grauman’s Rialto

—

Ro-
land McCurdy, exploiteer, cooperates with

Underwood Typewriter Agency in “Fast
Worker Contest,” same being held in the

agency’s store, advertising and publicity

tying to picture.

* * *

"HUSBANDS AND LOVERS"
Corpus Christi, Tex.—Amusu—Picture

opens in cold weather with sign reading,
“Come In. The Picture Is a Warm One
and So Is the House.”

* * *

"MARRIED FLIRTS"
Omaha—Sun—Attractive girl richly

gowned, driven around town in Pierce-
Arrow limousine, flirting with pedestrians,
followed by radio truck aboard which
Buddy Hooton, exploiteer, does his stuff,

gives radio concerts, announces showing,
etc.

House Organ
Star Contest
Yields Data

Data relative to star popularity,
theatre interest and house organ
effectiveness may be obtciined readily
by use of a stellar popularity contest.

E. E. Meredith, House Orgzm Elx-
change member and publisher of
“The Movie News,” representing the
Virginia theatre, Fairmont, W. Va.,
has accomplished these resHts with a
contest now running into its sixth
month.

Mr. Meredith planned his contest on
a basis of getting the utmost in useful
information from the results. The re-
sponse to the undertaking is of a char-
acter reflecting great credit upon the
publisher and his work.

Ballots were invited in either postcard
or letter form and in more than 1,000
responses not a postcard was used.

Ballots could be mailed in or left at
the box office and only 28 were sub-
mitted in the latter manner.
Voters were given privilege of chang-

ing their ballots while the contest is in
progress and 200 have availed themselves
of this provision.
Voters were asked to indicate their

hve favorite male stars and their five
feminine favorites, standings being pub-
lished in each issue of the paper. After
considerable fluctuation, the contestants
stood as follows on January 10-

Harold Lloyd ’ qqo
Milton Sills 940
Colleen Moore
Gloria Swanson ^ 865
-Mary Pickford 864
Norma Talmadge 3^2
Thomas Meighan 860
Betty Compson 839
Pola Negri
Rudolph Valentino «..827
Corinne GrifHth 816
Conrad Nagel 805
Conway Tearle 714
Monte Blue 732
Richard Barthelmess .689
Charles Chaplin 658
Barbara LaMarr 594
Ramon Novarro 587
Bebe Daniels 520
Florence Vidor 477
Lois Wilson ..476
J. Warren Kerrigan 471
Theodore Roberts 466
Jackie Coogan .* 380
Rod RaRoeque 379
Douglas MacLean 355
Tom Mix 346
Lillian Gish 332
Alice Terry 307
Wm. S. Hart 305
Elaine Hammerstein 301

Stars’ names are not entered in the
Meredith paper until more than 300
votes have beefi received for them.
“The contest will be continued,” Mr.
Meredith states, “until we are convinced
that all who wish to cast votes have
done so.”

House Organ Circle
Accomplishes Aim
Few organizations function so well as

the House Organ Exchange. Introduced
with a view to concentrating exhibitor at-
tention upon the theatre publication propo-
sition, it has not only raised the general
standard of theatre papers through com-
parison and adaptation but has inspired
many showmen to begin publication. In
all cases results have been gratifying.
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WHAT SHOWMEN ARE DOING: Center, top—Harry F. Storin, Leroy theatre, Pawtucket, R. I., reprints

Martin J. Quigley’s “TTie Street of Good Cheer” from the Holiday Number of the “Herald” ais house organ

feature. Center—Ad for “Yolanda” by Eldrid Fisher, Strand, Lexington. Bottom—E. E. Bair, State, Uhrichs-

ville, O., includes New Years copy from “Herald” Holiday Number in “So This Is Marriage” newspaper ad.

Upper, left
—“Her Night of Romance” ad by Circle, Indicuiapolis. Lower left—Special mailing piece from Mil-

waukee theatre, Milwaukee. Upper right
—“Classmates” ad by M. Rosenthal, whose letter is in this issue.

Below—Charles Ryan, Milford, Chicago, uses copy from “The Theatre” on program cover.
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Howard
Elinor Glyiv's Flojorng Story^

A Toma.do of Cove ^
Oftf EjccitiiMROTumcc

- <?f RccWcds umara'*»

The enliir»]line^\ romance of the

k3l\ lovely Jamara

HBs \ and the reck*

A leu, fascinat-

njL U ing panlJter*

like pnncr.

U'ctrh them
niahc Love

John Giibert
Pringle

BETTY BRONSON

Pekn^Rwi

Poll’s MAJESTIC Theatre
COMING
SUNDAY

VANCE

COMING SOONPRICES

LARRY SEAMON

MU.E. AMAUA & CO.

SAMOK NOVAESO
ENID BENNETT
WALLACE BEEEV

Beginning Sunday

BETTY BBONSON
ERNEST TORRENCE

i^st Talked
ofJHctwe of the
Season —
James M. Barrie^

Betty Ebjdkson
NCf^tltT
BRCNON

'Tip<y1‘D-
th« photoplay editioa of

MXE. AMAUA
CMIPANY

PETER PAH

Beginning SUNDAY, JAN. 4

Pofomuai: II Jp. IfOO, ZJO. 4:15. S*!. 7J0, 9:15

WISHES YOU ALL A HAPPY NEW YEAR

m V/lut Mr. Gmey. Fonner Muufcr of the Bijeo

[ j m Thestre, New Havea, Hu to Say About “PETER
^ PAfii^hovra Here Neit Week.

-r£ P ^ uniwN
I.-'- telMram

WHAT SHOWMEN ARE DOING FOR “PETER PAN”—Ads reproduced above illustrate letters in the

“What Showmen Are Doing to Get Business” column constituting a comprehensive campEiign book for the

ParEunount picture. Contributors of these letters are: Perry Spencer, Howard theatre, Atlanta; Eldrid Fisher,

Strand theatre, Lexington; Maurice A. Fox, American theatre, Terre Haute, and M. Rosenthal, Poli’s Majes-

tic theatre, Bridgeport, Conn. Their letters are the first received in response to this department’s suggestion

that showmen take advantage of Paramount’s simultaneous issuance of the picture throughout the country to

build up an exploitation reference record for second run theatres.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

{NOTE: Copy based upon Juvenile
and Christie comedies is provided by
Louis Shimon, Milwaukee theatre, Mil-
waukee, as told in his letter this week.}

CHRISTIE COMEDIES
A FUNNY Christie comedy gives pep to

any program. Whether the star is

Jimmy Adams or Neal Burns—many a
hearty laugh awaits you.

The Milwaukee theatre takes great pleas-

ure in presenting good comedies, and when
it’s a Christie, come prepared to laugh to

your heart’s content.
* * *

JUVENILE COMEDIES
'T'HE spirit of the American boy^—the real

he-boy who loves a dog and a fishin’

pole and a swimmin’ hole—-is the spirit of
the Juvenile comedy.
At the Milwaukee it’s “the spice of the

program’’—an assurance of wholesome en-

tertainment for the whole family.
* >K *

AFTER “THE END”
A FTER the picture is over—after you

have read “The End’’ in that beautiful
lettering all the film companies use—what
next? What thought remains in your
mind? Possibly you’ve never given it much
consideration, but we do.

We think of that when we select our
pictures. We don’t book any pictures that

we think will not leave you refreshed men-
tally and enriched intellectually. We book
the pictures that we believe will not only

give you a pleasant hour or two of enter-
tainment but will enable you to feel as you
leave the theatre that your time has not

been spent in wholly idle amusement.
Next time you read “The End” on a pic-

ture you have seen at this theatre, reflect

for just a moment and see whether you
think our policy is worth while.

* * *

NOW’S THE TIME

W HAT’S the best time to go to the

show? Ever ask anyone that? It’s

a common question. We always answer by
saying, “Now’s the time.” And our reason
is not the one you might guess.

Our reason is that we don’t know which
of the week’s or month’s attractions you’ll

like best, nor at what hour of the day
you’re in the best frame of mind to enjoy
any picture. Therefore, we base our an-
swer on the theory that the time you are
moved to inquire about pictures is the time
your mind is receptively disposed toward
picture entertainment, and that the pres-
ent engagement is in the great majority of
cases the only chance you wdll have to see

the present attraction.
* * *

FEBRUARY

T he shortest month—in a way the great-

est month—Washington’s Birthday

—

Lincoln’s Birthday—St. Valentine’s Day.
Winter well past the half-way point

—

temperature moderating—not too cold to
venture out—^just too cold to stay out long
—just about right to make the little jour-
ney to the motion picture theatre—where
the holidays are properly observed—where
it’s Spring the vear around.

* * *

("Good Will” copy on next page)

'ricjELCOME Thomas S. Daley and
VV Edwin B. Winters to the House
Organ Exchange. Then (if you publish
a theatre paper) read the list of those
exhibitor publishers who are members
and see what a lot of country is repre-
sented. And then (if you publish a

paper and your name is not on the list)

use your own judgment.
* * *

/
F we could think of a good prize to

offer for a universally practical auto
parking system for theatres we’d offer

one. But, after all, the system would be
ample reward in itself.

* * *

rHAT "Peter Pan” suggestion didn’t

miss £re. There’s enough stuff about
it in "What Showmen Are Doing to Get
Business” this week for anybody to
make up a campaign. And there’s a

whole page of illustrations.

Txr HO’LL volunteer to supply three
yy or four suitable jokes a week for
the copy service column? (Anyone writ-
ing in to say that it has jokes enough in

it now will be shot on sight.) Speak
up, humorists.

* * *

TyE sure to examine closely the repro-
duction of Louis Shimon’s poster

copy based on Milwaukee theatre or-
ganalogues. Anyone else using this kind
of poster copy? Or displaying other
copy in that manner?

House Organ
Exchange

E. E. HAIR, State theatre, Ulrichsville, O.
HARRY BROWNING, Olympia theatre, New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlande, Fla.
M, T. CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amusement Co.,

Cloversville, N. Y,
E. L. FAWKS, Photo Phone theatre, Cra>

ford, Tex.
M. KOBLEN, Seont theatre, Oakdale, La.
T. L. LITTLE, Majestle theatre, Camden,

S. C.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. E. MERIDITH, Virginia theatre. Box

1190, Fairmont, W. Va.
CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.
W. H. OSTENBERC, JR., Orpheum theatre,

Scottsbiuff, Neb.
EARLE HALL PAYNE, Kentucky theatre,

Lexington, Ky.
E. H. RANDALL, Liberty theatre, Condon,

Ore.
F. F. SCHWIE, Duluth theatre, Duluth,

Minn.
E. A. SNYDER, Rialto, Virginia theatres,

Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,

The Dalles, Ore.
F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

EDWIN B. WINTERS, Heilig theatre, Seattle,

Wash.

Entry of name in above list signifies

willingness to exchange theatre honse or*

gang with other publishers.

(Name)

(Theatre)

(City) -

(State) •• —

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Rivers Sends Ads;
Joins Exchange
EDWIN B. RIVERS, Heilig theatre,

Seattle, whose letter is illustrated on
page 41, writes:
“Under separate cover I am mailing

you a copy of our advertising campaign
on Baby Peggy in ‘Captain January,’
which I am glad to say produced one of

the biggest weeks of the whole year for

us at this theatre. You will note that it

was a ‘straight from the shoulder’ talk

to ’em stunt with very little use of illus-

trations or headlining of the title.

“At the same time you will also re-

ceive a copy of the first issue of the
Heilig Theatre News, a monthly house
organ which I am very glad to say is

proving more than self sustaining
through the advertising carried.

“Will you be so kind as to place our
name in your House Organ Exchange
column?

“I would particularly call your atten-
tion to the ads captioned ‘If I Owned
This Newspaper,’ ‘Why I Am in the
Theatre Business’ and ‘If I Were Wil-
liam Jennings Bryan.’”
The three ads mentioned, with others,

and the cover page of the Heilig The-
atre News are reproduced. The latter is

in 12 pages, admirably done in combined
newspaper and magazine style. Ex-
change members will find it a well
worthwhile publication.

Shimon Sends Copy and
Photo of Display .

LOUIS C. SHIMON, Milwaukee the-
atre, Milwaukee, whose method of copy
display by poster is illustrated on page
42, writes:
“Our poster art department conducted

by Shirbourn C. Youngbeck, has pro-
duced such a splendid 28x40 poster on
organ songalogues that I am sending
you a photo reproduction under separate
cover.
“This organ copy, together with the

program. Juvenile and Christie Comedy
copy which I am sending along, was
written by myself.”

Mr. Shimon’s copy advertising Chris-
tie and Juvenile Comedies is given this
week in the column regularly allotted to
that purpose. An announcement based
upon this copy is published on the £rst
page of The Theatre.

With **Peter Pan**
At Atlanta
PERRY SPENCER, Howard theatre,

Atlanta, providing illustrations repro-
duced on pages 38 and 42, writes:

“ ‘Peter Pan’ broke all house records
at the Howard, in spite of one week’s
continuous rain for this particular pic-

ture. This picture was released and
played in houses all over the country
and the Southern premier showing was
presented at the Howard.
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“Howard Price Kingsinore got down

to business. First the town was plas-

tered with paper, special banners, etc.,

announcing ‘Peter Pan Week’ and one
week previous to the showing, a little

boy dressed as ‘Peter Pan’ distributed
heralds in the toy department of one of
the city’s leading department stores.

“Special window tie-ups were ar-
ranged with the stores handling Peter
Pan Kid Clothes, Peter Pan Pens, Peter
Pan Dresses and Peter Pan Cravats.
Four thousand Peter Pan kisses were
distributed among the children attend-
ing the poor children’s matinee, as well
as the regular children’s matinees. Three
thousand Peter Pan buttons were also
given away.

“Special advertising matter was pre-
pared and a prologue representing a
scene from the picture, with a big set
tree and fairy houses, was used as fore-
ground. At the opening Peter Pan sat
in the tree playing the pipes of Pan,
while six girls dressed as fairies danced.
They induced Pan to dance, which he
did. Preceding the picture, an electrical
effect representative of Tinker Bell in

the picture flew across the stage, fol-

lowed by Pan, who told the patrons that
they were going to be taken into the
Never, Never Land.
“During the run of the picture several

big balls were due to happen, so arrange-
ments were made with some lady in-

tending going to each ball to dress as
Peter Pan. Two out of the three won
first prize and the newspapers followed
up with special stories and photos.
“Over three thousand children attend-

ed the special children’s matinee Satur-
day morning, and in spite of rain again
Saturday night the house was packed.
Alex Keese, musical director of the
Howard Symphony Orchestra, played
some very appropriate musical themes
for ‘Peter Pan,’ being parts chosen from
‘Babes in Toyland,’ Tschaikovsky’s ‘Nut-
cracker Suite’ and ‘Jack and the Bean-
stalk.’ ‘Peter Pan’ carried an original

theme and so did Tinker Bell. The over-
ture was ‘Aida.’

“The lobby was specially decorated
for ‘Peter Pan’ and plenty of stories and
photos were carried in the newspapers.
‘Peter Pan’ was the best attraction that
possibly could have been selected for
New Year’s week and the patrons caught
the spirit.’’

The prologue photograph is especially
interesting in view of the scarcity of
such recently. Why aren’t there more
prologue pictures?

With **Peter Pan**
At Lexington
ELDRID FISHER, Phoenix Amuse-

ment Co., Lexington, Ky., supplying
more of those good ads, some of which
are reproduced on page 38, writes:
“As per your request in recent issues

of the Herald, I am sending you an out-
line of the campaign used in Lexington
in exploiting Paramount’s big picture,
‘Peter Pan.’
“We were successful in getting the co-

operation of all merchants handling
products bearing the name of Peter Pan,
including one which, evidently. Para-
mount overlooked: ‘Peter Pan Sleepers.’
A Peter Pan dress was given away by
one department store to the person writ-
ing the best essay on the subject, ‘Why
Betty Bronson Wears Peter Pan Dress-
es.’ Another store conducted a cross-
word puzzle contest, the solution bring-
iiig out the name of the store, theatre,
picture, and ‘Kid Clothes.’ Three chil-

dren’s tickets were given for each cor-
rect answer. This also helped the store
in getting a mailing list for their boys’
department.

“Five hundred heralds advertising the

photoplay edition of the book, tying up
with the theatre, were distributed in the
business district. Five thousand of the
regular heralds were distributed in pack-
ages by the stores co-operatinof with us,

and from house to house. Two thou-
sand roto heralds were used in The Lex-
ington Leader on the opening day, and the

public library inserted 2,000 bookmarks
in volumes withdrawn prior to the show-
ing.

“One of the soda fountains featured a
Peter Pan Sundae. This fact was made
known by the theatre running a slide

and the fountain having windows and
mirrors telling of same.
“In addition a number of half-sheet

cards were used in barber shops, candy
stores, soda fountains and radio shops.
Three weeks before the opening the
newspaper ads carried a one or two inch
announcement, sometimes using a
midget cut.

“This, backed by Paramount’s national
campaign, resulted in a very successful
engagement of ‘Peter Pan’ for us.”
Our request, referred to in Mr. Fish-

er’s first paragraph, was made in the
column then called “Theatre Bits,”
where it was suggested that the many
theatres playing “Peter Pan" simul-
taneously on issue date might perform
a big service for subsequent runs by
sending in reports of their exploitation
immediately.

With * Peter Pan**
At Terre Haute
MAURICE A. FOX, American the-

atre, Terre Haute, Ind., enclosing a
photograph reproduced on page 42,

writes

:

“Enclosed please find photograph of

‘Peter Pan’ tieup with the two local de-
partment stores.

“Trusting same will be of interest to

you.”
Mr. Fox’s contribution adds impor-

tantly to the record, no other contribu-
tor having sent window displays. (Why
not write more often?)

With **Peter Pan**
At Bridgeport
M. ROSENTHAL, Bridgeport, Conn.,

whose letter is illustrated on page 38,

writes

:

“The enclosed clippings and news
stories will convey an idea of the cam-
paigns waged on these pictures. For
‘Classmates’ we hooked up with the

United States Recruiting Station for

vacancies in the Army and also at West
Point. We discovered there were two
vacancies at West Point for this district

and capitalized that fact with the assist-

ance of the recruiting station. They
loaned us a machine gun and three
stacks of rifles, with two sergeants on
guard at all performances. It netted
us a good story in the papers, clipping
of which is enclosed.

“On ‘Peter Pan’ we tied up with the

largest department store, which fortu-

nately handled the Peter Pan dress.

They gave us their most prominent win-

dow for a display of their dresses, also

showing the model of the one we gave
away at the theatre. They also gave us

a large book display window. In addi-

tion, for two days their ads contained
nothing but the Peter Pan dresses.

“Used large space in advance, also a

copy of the telegram sent from the stu-

dios by a man who was formerly one of

our house managers and well known in

this vicinity. Effective lobby display

and other store windows with tieups

from smaller merchants handling the

cravat and Pan pen.”

January 31, 1925

Mr. Rosenthal’s ads are combined
with others and reproduced in a solid
page showing what has been done for
“Peter Pan” by £rst run exhibitors.

Creamer*s Latest
Display Is Best
JOHN W. CREAMER, Strand-Em-

pire theatres, Chillicothe, Mo., submit-
ting a photograph reproduced on page
42, writes:

“I am enclosing a photo of my latest

shadow box, this being for Metro-Gold-
wyn’s ‘Little Robinson Crusoe.’

“This shadow box was four feet wide,
five feet high and one foot deep. I built

this display in three planes, with the
three sheet cutout of Jackie located half

way between the front and the back-
ground.
“This latter was red rosin paper paint-

ed up with alabastine to resemble the
sky and the sea, with a dark red sun
effect.

“On the front were two shields paint-
ed yellow, and each holding one 11x14.
On the top I added a comedy touch by
pasting down a one sheet cutout of ‘Fri-

day.’ The parrot was pasted on to a
piece of red rosin paper, then trimmed
and tacked lightly to the one sheet figure.

I did this so that the bird would assume
a natural attitude as the paper slightly
curled. The rest of the front was painted
brown, with a rock effect at the bottom.

“I used this shadow box (with lights
concealed in the base) for two weeks in
our lobby, right alongside the door lead-
ing into the auditorium, and everyone
entering just had to see it.”

Photos are not always perfect repre-
sentatives, but Mr. Creamer’s current
display looks to us like his best to date.

McVickers Prologue
Related to Picture

“In an Oriental Garden” (perhaps that’s

not exactly the title) was staged at Mc-
Vickers last week as a prologue to “East
of Suez” and it differed from the majority
of modern presentations in that it was def-

initely related to the picture, the set being
a direct adaptation from the film and rec-

ognizable characters being used. Without
inviting argument, we interrupt to remark
that we like this kind of prologues.

GOOD WILL

I
N magazines devoted to commerce and
business we read long articles by learned

men discussing the importance of cultivat-

ing the good will of the customer. These
always give us a pain.

Good will is not a thing you can buy,

cultivate or otherwise obtain unless you
deserve it. If you earn it by deserving it,

you simply have it and that’s all there is to

the matter.

This theatre does not deliberately seek
to cultivate j^our good will. We merely

give you the best entertainment we can
obtain for the fairest possible price. We
know that we have your good will, because
you could not bear us ill will under those
circumstances.

Further, we know that the good business

men of this community enjoy your good
will for the same reasons. And it is be-

cause there are so many of these good
business men in this community that we
have established and will continue to main-
tain and operate our theatre in this city.

NOTHER big idea is in the process
of evolution and promises to break

for next week. Seems there’s always
something new, in spite of the adage.
Such is the show business, and probably
why as well.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Edwin B. Rivers, HeUig theatre, Seattle, makes his

bow as a contributor to The Theatre this week with the ads reproduced above and a letter covering several

subjects. He enrolls as a House Organ Elxchange member and submits the first issue of the ‘‘Heilig Theatre

News,” the cover of which is reproduced above. The paper, he states, pays very well on the beisis of adver-

tising sold. While the above ads are contributed to show his campaign on Principal’s “Captain January,” they

contain also the Heilig auto parking announcement, which is the subject of a story published this week on a

preceding page. What have you done about parking?
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ORGANALOGUE poster done by
Shirbourn C. Youngbek, Milwau-
kee theatre, Milwaukee, with copy
provided by Louis C. Shimon, who
writes about it in this issue and
provides other copy which show-
men can use in case they are run-
ning the Juvenile and Christie
Educational comedies.

JOHN W. CREAMER, Strand-
Empire theatres, Chillicothe, Mo.,
has contributed many excellent
lobby pieces to this department
but perhaps none better than this
set piece for Metro-Goldwyn’s
“Little Robinson Crusoe.” His
letter, in this issue, gives full de-
tails of construction and color
scheme. (If the posters in these
columns interest you, do not miss
next week’s issue. Something new
about posters in that issue.)

PROLOGUE to “Peter Pan,” Paramount, staged at the Howard theatre,
Atlanta, as told in Perry Spencer’s letter this week. Howard Price Kings-
more is managing director of the Howard.

FRONT of the Beacham theatre, Orlando, Fla., as it appeared Third Anni-
versary week during the run of Paramount’s “North of 36.” Frank H. Burns’
letter about the week, with his souvenir program, was published in a recent
issue.

WINDOW display of the American theatre, Terre Haute, Ind., for “Peter
Pan.” Maurice Fox writes about it in “What Showmen Are Doing to Get
Business” this week.
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Is LoveEverythingf?
knocks e'm for a goal !

®

Qe&i thiS"

and 0et a
thfill:

^mashes all Box Office Records
at its Premiere Showing!

Associated Exhibitors
Foreign Rights Controlled hy

MurrayW Garsson
45 West 57tli Street, New York City
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SHORT SUBJECTS
Pathe News Didn Y

Miss the Game
F. C. Aiken, manager of the

Pathe Chicago exchange, writes:

We have just noticed on page
48, EXHIBITORS HERALD, issue
of January 24, 1925, a statement
that—
“Up to the night of January 8th

no newsreel showing scenes from
the Notre Dame-Stanford football
game for the national title at Pasa-
dena on New Year’s Day had been
shown in the £rst run Chicago the-

atres.”
This statement is in error, inas-

much as Pathe News No. 4 contain-
ing scenes from the Notre Dame-
Stanford football game was released
and shown in Chicago theatres on
Thursday, January 8th.

Mr. Aiken quotes from the third

story which has appeared on this

page relative to the reporting of

this game by newsreel. The first two
stories, printed in issues published
in ample time for arrangements to

be made, urged newspicture men to

cover the game in order that exhibi-

tors could give the pictures to their

patrons and advertise their pres-

ence on the program. It was
pointed out that the Notre Dame-
Stanford game, if good, would be
the greatest event of football’s

greatest season and that the pic-

tures of it would be extremely
valuable as a box office attraction.

The third story was based upon
your reporter’s observations during
a busy week of theatregoing. As
the Pathe News issue containing
the game went into the theatres on
January 8, and as the story was
written on the morning of January
9th, it is apparent that the two
downtown theatres visited on the

night of the 8th were not among
those which benefitted by Pathe’s

enterprise. This fact has been
verified, and it may be added here

that one of those theatres, Mc-
Vickers, began running Pathe
News this week.
Mr. Aiken’s cooperation in keep-

ing straight the record is appreci-

ated. It is wholly in key with the

spirit of cooperation which moved
Pathe News to provide exhibitors

with scenes from the game, un-
questionably a program asset. Now
if some exhibitor who ran the

Alberta Vaughn in two bits of action
iiom No. 10 of “The Go Getter”
series, the F. B. O. short subject,
called “Ain’t Love Grand.”

newsreel and properly advertised
the same will kindly report the

fact, this story will be completed.

Make Way for

Walter Hiers
Move over, short subject stars,

and make way for Walter Hiers.

After his performance in Christie’s

“A Fat Chance” there’s no question

about his right to a first line posi-

tion. He may or may not continue
in the minor lengths, according to

his wishes and those of his pro-

ducers, but the niche is there for

him if he does.

There have been many rotund
comedians, most of them funny,

but Hiers seems different. He is

not, as have been some of these,

merely fat. He’s an actor as well,

and a comedian. He’s a riot in this

instance.

(And the first person who bills

him, proclaims him or otherwise

mentions him as “The Successor to

Anybody” will deserve whatever
comes to him.)

Pathe Radio
Plan Best

It remained for Pathe News to

utilize the radio thoroughly. Other
newspictures have been exploited
over limited areas through one-

time broadcasting tie-ups with
local stations. One such tie-up,

effected about a year ago, covered
the Middle West quite well for a

single issue of the newspicture.

Now Pathe sets out to do the

same thing nationally for each and
every issue. Obviously that is the

better plan, the best that has been
brought forward.

What effect this enterprise will

produce remains to be seen. The
obvious thing for exhibitors to do
is to report at once the results of

such broadcasting upon their at-

tendance. If the effect is positive

in the box office sense, the enter-

prise is considerably more than an
exploitation stunt. It’s a trade de-

velopment of consequence.

Ryan Says It

Another Way
Charles Ryan, Milford theatre,

Chicago, dropped in last week and
talked about the “Sing ’Em Again”
series of Educational short sub-

jects, which were listed in full ac-

cording to their suitability for

holiday use in a recent issue. He
said

:

‘They’re great for novelty, and
that list tells you which ones to use

for holidays. You know, the short

subjects are about the only things

an exhibitor can do a whole lot

with. He can get variety with

them and pep up his show. He
can’t do much to a feature picture

except to put it in the machine and
run it.”

No use adding to that.

In two past issues short subject

companies were invited to submit

lists of their productions under
headings designating holidays for

which they are particularly suit-

able. Mr. Ryan confirms our belief

in the value of such lists. The in-

vitation still is open.
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Is Love Everything/
Smashes All Box Office Records

of Far Rockaway and Lorence’s
Bellevue of Niagara Falls?

An Associated Exhibitors Release
Foreign Rights G)ntrollecl by

MurrayW Garsson
45 West 57th Street • New York City
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[FOREIGN MARKET]
CALLS INDEPENDENTS LAX
Shallenberger
Sees Way to
Avoid Losses

Distribution in Foreign Market
Must Be Put On Efficient

Basis, He Declares
By W. E. SHALLENBERGER

President, Arrow Film Corporation

NEW YORK, Jan. 20.—It is my candid
opinion (and I believe that many will

agree with me), that the independent, or
state right dis-

tributor, has been,

as a general rule,

almost criminally
remiss in market-
ing his product in

countries other
than the United
States and Can-
ada.

In support of
this claim I believe

that it is only nec-
essary to outline

briefly the method
which has been
generally followed ^ shallenbergerm the past by
most independent distributors. The most
apt expression I can think of it “wholesal-
ing”

;
they have been wholesaling their

product to the foreign market. In other
words they have been content to turn their

goods over to some broker for a small ad-
vance, fully realizing that this wholly in-

adequate amount, politely termed an “ad-
vance,” would in reality represent their en-
tire return.

Heavy Losses Incurred
One of the worst features of this policy

has been that it has been responsible for
the accepted practise of charging the entire

negative cost, with a reasonable profit to

producer and distributor added thereto,

against various exchanges in America.
In efficient foreign distribution of inde-

pendent pictures has resulted in the loss of
an incalculable amount of revenue which
would have been unquestionably returnable
had this important problem been ap-
proached intelligently. In the face of such
a situation it has been inevitable that the
losses thus incurred have fallen alike on
all factors concerned.
Granting that this premise is correct I am

going to offer what has appealed to us here
at Arrow as the only real solution which is

based upon equitable terms to producers,
distributors and foreign buyers.
Some time ago we realized that radical

changes in our foreign policy were impera-
tive and since then we have been bending
every effort tovrard getting actual repre-
sentation in every country in the world.

and our success along these lines has been
most gratifying. Our efforts do not repre-
sent 100 per cent success as yet, but every
week sees us nearer our goal. One thing
we have definitely proved : It is literally

impossible to intelligently dispose of prod-
uct to foreign countries from a New York
office. It is equally impossible to know the
type of product required, or the fair

amount to demand for this product. With
our own representatives established in each

country we are now in constant, intimate
touch with the situations peculiar to those
countries.

New Methods Reveal Errors
The reports which we have been re-

ceiving from our representatives have been
most illuminating and have served to em-
phasize to us how inefficient and uneco-
nomical were our previous distribution
methods.

{Continued on Page 49 )

THE MATINEE AUDIENCE at the Town Hall, Johannesburg, South Africa,
during the presentation of “Jacqueline,” the Arrow special.

Europe Is Imitating American
Theatre Methods, Blumenthal

By BEN BLUMENTHAL
NEW YORK, January 20.—After having spent several months in Europe

in looking over the situation there, it seems to me that the popularity of Amer-
ican pictures is continuously increasing.

The surprising fact, however, is that a great many productions that are heralded here

as outstanding pictures, in many instances have met with little nor no success, while

pictures considered here of secondary or mediocre quality have, in a number of instances,

met with the success of the big super-pictures here.

The whole of Europe is agog with the idea of building larger and better theatres, and
exhibitors are intent upon trying to imitate the American method of exhibition. Before
the next two or three years will have passed, we will see either built or on the road to

completion, large, luxurious theatres of great capacity in most of the capitals of Europe.
In every country one hears an outcry against the continued American invasion. This

is mostly made by the producers in the various countries. The exhibitors, themselves,

would like the discontinuance or practical discontinuance of home production, as they
are now finding that their home-produced pictures cannot, unless they are of exceptional

quality, compete with our productions.

Most of the large American film companies have already established or are in the

course of establishing their own exchanges, and it is making it more and more difficult

for the independent. The independent buyer or intermediary, whether exporter, state

right buyer and as a matter of fact all except producers of exceptional rank and quality,

to my way of thinking, are working under greater and greater difficulties. The indepen-
dent producer, to sell his wares, must give a better, bigger picture at a cheaper price, than
the large corporations. This is an impossibility. This holds good in Europe as well as
it does in America—as a matter of fact, more so.
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Questions Foreign Exhibitors Have Answered
1. What do you like most about American

pictures?

2. What do you dislike most about Ameri-
can pictures?

3. Are they accurate in detail as regards
the people and customs of your country?

4. What kind of stories do your patrons ap-
pear to appreciate most?

5. Do the average American films tend to

increase understanding and good fellowship
between your people and America?

6. Do you believe American films are be-

coming more “international,” having a larger

appeal to aU sorts of people all over the
world?

7. What method of exploitation in the way
of display advertising do you use, if any?

8. Are the pictures presented in your the-
atre merely as films or are there special fea-
tures in the way of prologues and special
music to give the patrons other interests than
those obtained only in the films?

9. Have you a censorship of pictures? Do
you think it serves the public welfare?

10. What percentage of American firms do
you use compared with those produced in your
own country?

11. What is the attitude of the newspaper
critics in regard to American pictures as com-
pared with the home product?

12. Are the people you serve, who are
termed in the United States, “film fans,” fol-
lowing the careers of various actors and ac-
tresses and taking an interest and critical view
of their acting as shown in various pictures?

13. What do you consider the five best
American pictures shown in your theatre dur-
ing the past year? And why do you consider
them so?

14. Who are the favorite American actors
and actresses in your country?

15. Are the criticisms of pictures in the
trade and lay press an influence to you in
buying films?

[Editor’s Note: With the cooperation of the

First National Foreign Department, Exhibitors
Herald has made a world canvass of the leading

foreign motion picture exhibitors, and has com-
piled much valuable information that might well

be consumed by producers and distributors in the

American industry, who have in mind the welfare
of their product abroad. These articles, which are

answers to the questionnaire found elsewhere on
this page, have appeared for the past several
months, and will continue in the monthly Foreign
Market edition of this paper. This month’s article

is by Stanley N. Wright, general manager of the
Haymarket Theatres Ltd., Sydney, Australia, who
is one of the leading figures of film exhibition in

the Antipodes.]

Don Ridicule,

Warns Wright
of Australia

Says Variety Is One Factor That
Has Made American Films

Popular Abroad

SYDNEY, AUSTRALIA, Dec. 12.—In
inviting the “foreign” (we don’t quite make
up to the word “foreign,” as to our happy
way of thinking
“foreigners” are
those unfortunates
who live outside
of Australia) field

to express itself

on various phases
of the exhibiting
end of the indus-
try, I consider that
First National and
Exhibitors Her-
ald has instituted

a “get - together”
spirit that must
have happy re-

sults. Fifteen
questions are

Stanley N. Wright

asked, all of them important and any of
which is worthy an article in itself.

First of all, I would like to say that I

spent seven glorious weeks in America. It

"was all so wonderful that I can even for-
give the customs people for calling me a
foreigner. From San Francisco to Los An-
geles, and thence per the Sante Fe to New
York, staying off at Chicago and Washing-
ton. It passed like a masterpiece across
the screen at five minutes to the thousand
feet

; too quickly to he properly grasped.
Your country? Wonderful! Your people?
Good friends and_ good sports, breathing
the spirit of optimism that has forged your
nation to its honored position ! Your thea-
tres ? I cannot imagine any better

!

And now, let me answer question No. 1

:

“What do you like most about American
pictures ?”

The point I like most about them is that
they have satisfied the desire of Australians

ISKfigANA EL ASfiHBflflJDEL MUNDQ L05 OIeFUanDAmTeNTOS*;
UN IMPDNENTE

,
ESPECTACULD

I L S I T 'k L

THE MONUMENTAL CINEMA of Mexico City, one ot eight houses to present
Paramount’s "The Ten Commandments" on its Mexican premiere.

for entertainment per the screen. Their va-
riety I The fact that they have the most
meritously visualized the works of world-
famous authors ! The correctness as to de-
tail, and the lavishness or simplicity in pro-
duction as necessary!
As to my “dislike” of American pictures,

there are one or two words of advice I

can utter speaking as an Australian man-
ager who has handled theatres all round
our Continent. Don’t ridicule the English
monarchy. The majority of us have never
been to England, but we have a mighty big
respect for our monarchy. In romance
don’t let it always be an Englishman who
is the brainless fop, and the American who
has the monopoly on brains and the char-
acter, but little lower than the Angels.
Sometimes let a good honest American be
the fop and the Englishman the acme of
perfection. And when church matters or
ministers are introduced (unless from a
standard work) don’t let it be obvious
which church is depicted as people are apt
to regard it as propaganda.
You ask, “Do the average American films

tend to increase understanding and good
fellowship between your people and Amer-
ica?” Broadly speaking, I would say de-
cidedly “yes.” American films depict every-
day life and Americans and Australians
have much in common, particularly have
we with those on your West (Toast. We
are both young and virile countries, and we
speak the same language. By the way, I

was surprised whilst in America to learn
that you think it is we who speak with a
nasal accent. We always figure it is you
who have “cornered” the art of nasal pro-

nunciation. But its wonderful what one
learns by travel.

As to exploitation, we use similar meth-
ods to America, only that newspaper space
being cheaper, we, in the first release
houses, put every new program over with
half and sometimes full pages. Our total
advertising, speaking for my own com-
pany’s theatres, averages 20 per cent of our
takings. This, according to an American
exchange man I was talking to the other
day, is all wrong. He figured that a great
lump of that money should be going to the
film exchanges in general and his own ex-
change in particular. However, we think
we know what is best for our own theatres,
so we smile and go ahead.

Williams to Pay Fair Price
Just touching on film hire for a moment,

I think the average Australian exhibitor is

quite willing to pay a fair price. We con-
sider film hire is high now and we are
\villing to pay high, provided it is for gen-
uine merit and not merely the mad scramble
of the exchange man to smash visionary
quotas irrespective of merit. We would
like to see all manner of waste in produc-
tion eliminated, and we would then like all

exchanges to practice “cooperation” as well
as to preach it. As time goes on, though,
we are getting wise as to who are the cut-
throats and who are the ones to hand us
out a fair deal.

You ask if we present our pictures mere-
ly as films or if we employ prologues or
special music. In Sydney my company has
a 2,(X)0 capacity house, and we have the
largest orchestra in Sydney, twenty musi-

(Concluded on Page 49)
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Standard Set
in U. S. Films
Brings Praise

Tasmanian States Pictures Are
Chief Entertainment in

That Country
By GEORGE B. DEAN

HOBART, TASMANIA, Jan. 13.—First

of all I want to clear any impression that

these few lines are written with the object

in view of “boosting” our island state

—

Tasmania. That is quite unnecessary and
something we always leave to those whose
good fortune it is to visit us from near and
distant climes. Well, let me introduce our-

selves and the land in which we live.

It might be necessary to tell you that

Tasmania is the second civilized country

farthest South, is an island and one of the

six units of the Great Australian Comnion-
wealth. The whole area could be fitted into

a corner of Victoria, the smallest of the

Mainland States, but nevertheless is larger

than Ireland although of course not so

rowdy. The only excuse I can offer for

the latter defect is that we are too busy,

too young, and too virile to worry over the

possible wrongs of our forebears—if there

were any to worry over.

Boast Modern Theatres

In all the cities and towns of any size

you will find an up-to-date theatre built

especially for the purpose of film entertain-

ment. A manager knows full well from
experience that he must secure the very

best and the latest, if he is to make his en-

terprise at all profitable. Big orchestras are

to be found in every theatre and in this

connection the Tasmanian regards the

symphony portion of the program as a big

factor in the enjoyableness of the enter-

tainment.

Hobart boasts with pride of possessing

one of the most up-to-date and modern pic-

ture theatres in the commonwealth. This
particular theatre, which is known as the

Strand, seats 2,,S00 people with comfort. In

every detail the architecture is perfect.

Beautiful lounge seats and magnificently

upholstered furnishings in the outer portion

of the theatre have made it one of the best

known theatres in the commonwealth. It

possesses a large orchestra, although the

prices of admission are higher than any
other cinema house in the city it commands
the biggest amount of popularity. The
management features all First National at-

tractions and this is where the secret of

their success lies.

As I have said before the average Tas-
manian is a keen critic and will not look at

any inferior “stuff” but the First National
productions have gained such a big reputa-

tion that the opposition theatres are hard
put to it to compete with them. Norma
Talmadge is perhaps the most popular and
best liked of American artists and her pro-
ductions are always eagerly looked forward
to. In “Within the Law” and “Ashes of
Vengeance” Miss Talmadge was considered
as reaching a pinnacle of perfection.

Milton Sills is also a big favorite. Per-
haps his best effort in the eyes of Tasma-
nian audiences was “The Isle of Lost
Ships” which is considered one of the best

pictures ever shown here.

Richard Barthelmess unfortunately is

rapidly declining in popularity. This he can
only thank himself for and will continue to

drop until he gets back and makes pictures

that the public like such as “Tol’able

David” and “Fury.” His later pictures

have been looked upon by the public as
“pifffe.” They say “art is all right but they
don’t come to the pictures for art.”

THE CINE LUX of Mexico City, one of the eight theatres to show Cecil B.
De Male’s “The Ten Commandments’’ simultaneously.

Loew Is After World Theatre
Circuit, Son *s Trip Indicates

{.special to E.vhibitors Herald)

NEW YORK, January 20.—The statement that during Arthur Loew’s trip

abroad he will confer with exhibitors and investigate theatre properties in Eng-
land and on the Continent, has led wiseacres to predict that Marcus Loew and
Metro-Goldwyn will expand their theatre holdings to the foreign field.

Arthur Loew, manager of the Metro-Goldwyn foreign department, sailed on January 7,

on his semi-annual trip to Europe. His departure, however, occasioned more than the

usual interest because of the possibility that the Loew organization will acquire a world
wide chain of houses.

It is well known that except in the larger European cities, mo-
tion picture theatres are inadequate when compared to the

majority of film houses over here. Elaborate American presenta-

tions of films are practically unknown abroad, and if an organ-
ization like Metro-Goldw5'n took hold over them it is conceded
that great strides would be made toward putting the exhibition

branch of the business on a plane comparable to that in America.

Whether Arthur Loew’s present trip to Europe may be taken

as an indication that Metro-Goldwyn has some such idea in mind,
is now a matter of conjecture. It is also a guess merely, if such

a move is contemplated, whether it signifies that Metro-Goldwyn
believes Europe will eventually become the “battle ground” of

the world’s film industry, and would be fortified in its position

there by that outlet for its own product. Such conjecture, how-
ever, concerns possibilities that are remote at the present time,

but with the American situation about stabilized, it is reasonable

to assume that future developments in the picture business of

the world will largely center on Europe.

With Metro-Goldwyn-Mayer embarking on the greatest production program in its

history, it is thought that Mr. Loew will secure a valuable “slant” on the particular require-

ments of the foreign market, which will be helpful to the plans of the Metro-Goldwyn
organization.

Louis B. Mayer, vice president in charge of production, stated recently that the time
is past when distinctly “American” pictures can hope to dominate the world market, or
when pictures from any other country, which are limited to national appeal, will find a

universal audience. With this in mind, Metro-Goldwjm-Mayer is framing its product for
an international market, and the purpose of Arthur Loew’s current visit is partly to

confer with foreign exhibitors to this end.

Metro-Goldywn pictures have met with remarkable success the past year throughout
the foreign market, which leads the company to believe that it is on the right track
regarding the situation abroad. “Scaramouche”, “The White Sister”, “Our Hospitality”,

are among the pictures that have broken records in Europe.

Sailing also on the S. S. Paris, which took Mr. Loew abroad, was Antonio Moreno,
accompanied by Mrs. Moreno. The popular actor will appear in the leading role opposite
Alice Terry in Rex Ingram’s Metro-Goldwyn production of “Mare Nostrum” from
Blasco Ibanez’s novel.
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New Zealand Claims Record
NEW YORK, January 20.—What is believed to be a world’s record for

the presentation of a motion picture in a city of 150,000, or approximately
that size, has been established at Auckland, New Zealand, in connection with
the premier engagement of Cecil B. De Mille’s Paramount special, “The Ten
Commandments.” Managing Director John W. Hicks, Jr., of the Paramount
Australasian organization, has cabled E. E. Shauer, director of the foreign
department of the Famous Players-Lasky Corporation, that it has been found
necessary to extend the engagement of “The Ten Commandments” from six
to nine weeks to care for the demand for seats and that another three weeks’
extension probably will be required to satisfy the public’s demand to see the
De Mille masterpiece. A twelve weeks’ engagement in a city of the size of
Auckland is believed to be a record for any picture in any part of the world.

Urges Caution in Commenting
on Foreign Business Situation

By LOUIS BROCK
Foreign Sales Manager, First National

NEW YORK, Jan. 20.—Recently there appeared in our American trade

papers a great many very optimistic surveys of foreign business the Ameri-
can producers are doing, and particularly references to the future prospects.

To all those who are interested in the furtherance of such business, it is

well to bear in mind that the greatest caution should be exercised in issuing

statements to the American trade press concerning our foreign business as

a carelessly worded article can easily be misinterpreted by the local trade

press abroad, causing misunderstanding and friction.

Reports Big
Increase in

Business
hen Says Argentine Needs More
Competition to Create Demand

for American Product
(Special to Exhibitors Herald)

NEW YORK, Jan. 20.—Monroe Isen,

general manager for Universal’s South
Arnerican exchanges, has just completed a
visit to the Universal home office, 'where he
conferred with Nat Manheim, Universal’s
export manager, on the coming year’s prod-
uct. Isen has been in South America four
years and has seen the Universal organiza-
tion on that continent grow from a few
scattered offices to a vast net-work of ex-
changes.
He is enthusiastic over film conditions in

the various South American countries and
reports a phenomenal increase in business
year by year. American films are more
and more popular with the South American
film fans each year. That continent form-
erly

_
was an almost exclusive market for

foreign* films.

Speaking of the prospective opening up
of an exchange system in the Argentine by
another big American film corporation, Isen
said

:

“I am glad that another big company is

coming down to the Argentine. The more
American films we get in there, the more
the people will turn to American films.

Every company will benefit. Universal has
no cause to fear competition.”
On his way back to Buenos Aires, where

he makes his headquarters, Isen will stop
at the Universal offices in Cuba and Pan-
ama, to convey to the sales forces in those
offices the latest information concerning
The White List, Universal’s 1925 product.

Shallenberger Sees
Way to Avoid Losses

(Concluded from page 46)

We do not presume at this time to esti-

mate with any degree of accuracy the
amount of revenue which should be obtain-
able from the foreign market on any cer-
tain production, or type of productions, but
the time is not far distant when we will be
able to do so. Certain it is that we are go-
ing to be able to apply practically the same
methods of determining gross revenue from
the foreign market that now obtain in this
country; that is, a pre-determined figure for
the world outside of the United States and
Canada, and a reasonably flexible percent-
age ratio chargeable against each country
based on what our representatives find they
can afford to pay.
There is no disputing the fact that every

independent producer and distributor must,
in order to operate successfully, see that
his product gets full foreign distribution
and once this objective is achieved I pre-
dict that a representative portion of nega-
tive costs will be derived from this source.

I’d like to add just a word about produc-
tion. I firmly believe that the producer
who aspires to world distribution must
create his pictures with that idea in mind.
In other words the subject matter and gen-
eral treatment of his productions must be
gauged to meet the varying requirements of
many nations and races, not confined
wholly to what he feels fulfils the demands
of the American public. Probably the
fundamental mistake of most foreign pro-
ducers is that they do not give due consid-
eration to the requirements of countries
other than their own with the result that
their product is generally rejected to what
is, to them, their foreign market.

Very recently there has been a marked
turn for the better in general conditions
in a great many foreign countries which
is materially evidenced by the improve-
ment of the exchange rates of some of

the respective countries.

Aside from this general betterment
of conditions, there has been in the past
two years in many of the countries, a
movement towards building up-to-date
theatres and the application of those
proven exploitation methods which get

the most revenue out of the public per
capita.

Theatres Being Erected.

Right now in many countries a large
number of theatres are being built. In
London, some have been completed,
some are under way and still more are
projected. In those cities of Japan
which were destroyed by the earthquake,
practically the first buildings to be re-

stored were their moving picture
theatres. In all parts of the world the
same cycle of development which we
passed through here is being experi-
enced.
At the present time this country has

a very substantial film business abroad,
which we can maintain and possibly im-
prove provided the distributing organiza-
tions working in these countries operate
harmoniously and in cooperation with
the nationals and that the proper kind
of sympathetic executives are placed in

charge of such branches.

Films Must Be International

On the producers’ side, it is important
that they give us pictures of an inter-

national type in which the detail is cor-
rect, particularly when the background
or atmosphere is foreign. It is particu-

larly gratifying to note that the old prac-
tice which existed in the early days of
creating certain roles in pictures in

which a foreigner was made to look
ridiculous, has become obsolete.

The entire industry should present a
united front on the matter of piracy as
concerted action can frequently bring
the pressure necessary to discourage this

practice. The American producers will

serve their own interests very well by
a willingness to pioneer in small terri-

tories. While it is very true that the

prices that can be afforded in some of

these countries are not interesting to the

average producer, still the only way he
can build up a demand for his product
and an increased price for same, is by
putting his pictures in there and popu-
larizing them.

Wright Warns Against
Undesirable Ridicule

(Concluded from page 47)

cians. In Brisbane (State of Queensland)
we have a roof garden on our theatre, seat-

ing a total of 2,400 and musicians total

thirty-two. We use turns from the vaude-
ville and legitimate stages, and pay for such
from $200 to $800 per week, with prices of

admission ranging from 18 to 78 cents.

As to censorship we have the same wor-
ries as America. We have a sane public

willing to welcome a sane censorship, with

the usual small section, of raucous voice,

urging on politicians to destructive inter-

ference. Our censorship, up to the present,

has adequately protected the public. If

sanity prevails it will not be tightened. In

this regard, much adverse criticism has re-

sulted owing to the fact that 99 per cent of

the films shown are of American produc-
tion. The heart of Australia is warm to-

wards America, but when any one country

has practically a monopoly there will al-

ways be those who will kick and if some
of the other countries would wake up and
produce and send us film, I think much of

the censorship talk would evaporate. I

think a majority of the exhibitors would
welcome other films as no monopoly is

healthy.

As to the five best pictures my company
has handled in the last twelve months I

would put them in this order:
Norma Talmadge in “Ashes of Venge-

ance,” “Merry Go Round,” Jackie Coogan
in “Long Live the King,” Gloria Swanson
in “Zaza,” and Corinne Griffith in “Lilies of

the Field” (unfortunately heavily censored,

but what a picture!).

Of these, “Ashes of Vengeance” was su-

preme, and I consider that Norma Tal-

madge is the most popular individual artist

my company has handled.
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W E will know a lot more about whether pictures

of the type of “Greed” are in demand by the

end of this week. The Erich von Stroheim
effort, which has caused more pro and con argument
than any picture shown on Broadway in a long time,

opened at the Capitol theatre at popular prices. “Greed”
was put into the Cosmopolitan theatre at a $2 top, and
after struggling along for a month gave up the ghost

and the house went dark. A peep at the box office fig-

ures for this week will tell us a lot.

* * *

Foreign made pictures are to get their chance to

please or displease New York audiences, two big ones

being billed for Broadway showings in the near future.

Next week, “The Least of Men,” the big UFA produc-

tion starring Emil Jannings, which was originally

named “The Last Man,” will be shown at the Rialto

theatre. Official confirmation was made by Famous
Players last week of the leasing of the Criterion theatre

for the showing of the French super-picture, “The
Miracle of the Wolves,” as announced in last week’s
issue of Exhibitors Herald.

“The Least of Men” has been hailed by those who have

had an opportunity to see it, as a really great picture

and an unusual one. It is cinematographic to the nth

degree, not having a sub-title in the whole works, yet

telling its story so vividly as to get it all over perfectly.

H: ^ H:

Announcement was made last week that Norma Tal-

madge’s “The Lady,” will be the second picture to show
at the new Colony theatre, in New York, following “The
Thief of Bagdad” with which the house opened a few
weeks ago. No date has been set for the opening of

the Talmadge picture as the Fairbanks opus is still run-

ning strong.

The opening of “The Lady,” which will be a world

premiere, will be marked by a de luxe evening perform-

ance to which all the principal stars working in the east

will be invited. “The Lady,” which was directed by
Frank Borzage, is a picturization of the stage play of

the same name which had a long run at a Broadway
theatre, with Mary Nash in the title role.

* *

The date has at last been set for the public to get its

first peep at Watterson R. Rothacker’s much talked of

“The Lost World” and judging from the impressions

of those who have been given an opportunity for a pre-

premiere view, it is one of those big things generally

described as “different.” Boston has been selected for

the first public showing, with February 2 as the date

and the Tremont Temple as the place. It was in Tre-

mont Temple where “Abraham Lincoln” had its ten-

weeks’ Boston run. After the two-a-day has been gotten

well under way at Boston the big picturization of Sir

Arthur Conan Doyle’s novel of nightmare animals and
other things will be taken into New York where First

National plans to place it in one of the regular theatres

for an extended run.

Adapted Stage Play Lacks Kick

I kinda feel sorry for a director when he is handed
a story like “In Love With Love” and told to make a

picture of it. Dropped into the Monroe theatre, Chi-
cago, last week and sized up the crowd that was looking
at this latest Fox production and as they strolled out
at the end of the performance they seemed to say
“What’s it all about?” On the stage this was well
enough, but in picture form it just isn’t there. At least

I could get no kick out of it.

It’s the story of a pretty girl who becomes engaged
to a bounder and at the same time is courted by a young
fellow in the “puppy-love” stage. She meets a young
architect, a quiet young fellow who doesn’t pay much
attention to her, but tries to further the love affair of

the rejected one. Then along about the fifth or sixth

reel she throws over the others and rushes into the
architect’s arms much to his surprise. Marguerite de la

Motte is pretty, and Director Lee has given her plenty
of close-ups. Allan Forrest plays the architect accept-
ably. The others bored you with their acting.

* * *

Blackton Makes Another

“The Redeeming Sin” is quite different from J. Stuart

Blackton’s other splendid production, “The Clean
Heart.” It is so different it is difficult to believe he
made them both. The one had appeal, wonderful char-

acter drawing and “punch.” “The Redeeming Sin” is

just program stuff. This, notwithstanding it has such
well known players as Nazimova, Lou Tellegen and
others in it.

The story was originally named “The Madonna of

the Pearls” and concerns underworld characters who
plan to steal a string of pearls from a statue on display

in a church. There is a thread of romance running
through the tale, a romance between Joan, a dancer of

the Paris underworld, and an artist whom she meets.
She turns to her Apache lover, however, in the end and
he is saved from further depredations by the fair Joan.
No one in the cast distinguishes himself for brilliant

acting and it impressed me as
—

“just another movie.”

* * *

Folks at the big State-Lake theatre, Chicago, got all

excited over the stirring horse race in “The Dixie
Handicap.” And I didn’t blame them. The story won
you from the start and good old Frank Keenan does
some of the best work of his long career. Claire Wind-
sor was good too, and so was Lloyd Hughes. I like

these romances of the South. I like horse races,

and best of all, I like good acting, and Director
Reginald Barker
brought out the

best that was in

this well as-

sembled cast in

this tale of Ken-
tucky.
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RaciiiK Luck, with Monty Banks—This -

_

first class feature comedy. Action, stunts,

comedy that brings down the house. Six

F. E. Schulz, Y. M. C. A. theatre, Morenci, Anz.

^o^^uPr r/RSR
RACING LUCK, with Monty Banks.—This is a

dandy six reel comedy. It will keep the audi-

ence in an uproar. Many liked it better than

Lloyd’s "Safety Last.” 6Lx reels.—R. W, Hud-

son, Strand theatre. North Loup. Nebr.

A LEXr\/vORfA , M/r/f/.

&acincr XiTick, with Monte Banks.—This
IS one of the best comedy thrillers ever
released. Harold Lloyd never made a bet-
ter one. Monte Banks sure arrived and
made Lloyd look like as if he were stand-
ing still. This will stand all you can pay
for it. Six reels.—H. J. Longaker, Howard
theatre. Alexandria, Minn.

Sacing Iitick, with Monty- Banks.—Plenty
of action in this feature and, judging from
comment of patrons, it gave satisfaction.
An excellent card to please the kids.
Numerous scraps and a crazy auto race that
keeps ’em on the edge of their seats. Six
reels.—Henry W. Gauding, Lincoln theatre,
Pittsburgh, Pa.

IsH/^r^That Banks.-Here
I consider it in a class^

ordinary.
It has plenty of thrili <5

Last.'*

Pleased a fairly gdia dfowd® °tbusiness second day Six
Increased

Highland theatre. Guthrie OklI^‘

Baclsg l.nck, with Monte Banks.—Sure
a good comedy. Didn’t have a big audi-
ence, but an average, and they seemed to
enjoy it.—W. F. Jones, Archer theatre.
Archer City, Texas.—Small town patron-
age.

'̂ RLAi^sacJR<>, fyro.

Kaolng £iick, with Monty Banks.—A real
picture and one that should please any
house patronage, large or small. Certainly
enjoyed it. Has all elements for clean
entertainment. Two days; second night
the best for the box office. Six reels.—C.
H. Thompson, Opera House, Plattsburg,
Mo.—Country patronage.

RACING LUCK, with Monty Banks.—Here is

another one that was a dandy. Well liked and all

that like automobile racing will come . and see
it. Get it. All like it.—Amuse theatre. Hart,
Mich.—General patronage.

GRAND r^tlCfd
Raxtlsg ILack, with Monty Banks.—Very

fine little picture and pleased a good cro^
on Friday and Saturday. If you can get
them in, it will please immensely. Pro-
ducers should be congratulated on their
paper for this, as the six-sheet is a fine
ballyhoo.—-H. S. Robbins. Roblnhood the-
atre, Grand Haven, Mich.—Small town pat-
ronage.

Grand-Asher presents

RAUNC LUCK
rwitH

MONTY BANKS
CThe most laughs for a drama , the
most thrills for a comeefy^you ever

ORArro t-TAveo/, m/ch ,

Baclng tuck, ^vith Monty Banks.—Fine
little picture and paper on same will cer-

tainly sell it. Buy this and encourage this

star. A bright clean comedy-drama that!

pleased 99 per cent.—H. S. Robbins, Robin-
hood theatre. Grand Haven, Mich,

SiVANPORO,mljNl\
Badag Iiuck, with Monty Banks.—Very

good. Not the drawing card that Lloyd is,

but as a comedian I think him superior.
Story well told and characterization excep-
tionally good for a picture of this nature.
Six reels.—Hollywood theatre, Stanford,
Mont.—Small town patronage.

USB/vre/vrs
RACING LUCK. Htarrlnip Monte Banks (six

reels). With lots of thrills* as well as a
dandy plot* this Is an excellent farce comedy.
Monty Banks has Harold Lloyd beat a mile
in this one. Better step on this* as it’s there.
Film condition* new.—H* J. Longraker* How-
ard* Alerandria* Minn. (Pop. 3*388)

Encore
Petur^

•RACING LUCK, starring Monty Banks
(six reels). As good as any L^yd ever

made, this is a fine comedy. It will build

up if they like comedy and action. Type,

comedy. Played, Sun. and Mon. Good for

Sunday. Rating. 90 per cenL
good.—W. M. Miller. Leb, Cloquet, Minn.

(Pop. 5;i27).

RACING LUCK.— September 8th.
Very good business. Picture pleased
everybody. Monty Banks’ first full
length feature proved a great attraction.
—C. C. Spink, Fay’s Theatre, Philadel-
phia, Pa.

/^KH(errors

ASSOCIATED EXHIBI"rGR,S
ARTHUR S. KANE - PRESIDENT
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NEW PICTURES
Excuse Me

Distributor : Metro-Goldwyn
Producer : Louis B. Mayer and

Metro-Goldwyn
Length : 5,684 feet

DIRECTOR ALF GOULDING
Author Rupert Hughes
Adaptor Rupert Hughes
Cameramen

John Boyle, P. E. Eagler, Max Fabian

PLAYERS
Marjorie Newton Norma Shearer
Harry Mallory Conrad Nagel
Francine Renee Adoree
Porter Walter Hiers
Lieut. Shaw John Boles
Jimmy Wellington Bert Roach
Rev. Mr. Temple William V. Mong
Mrs. Temple Edith Yorke
Lieut. Hudson Eugene Cameron
George Ketchem Fred Kelsey
Rev. Job Wales Paul Weigel
Mrs. Job Wales Mae Wells
TYPE : Comedy with action laid in

a Pullman sleeping car.

HIGHLIGHTS: Frantic search for
a minister. The actions of tipsy

salesman, and the curious porter.

. . . Reception by the passengers of
the quarrel by the supposedly newly-
weds. . . . French lady and her son
whom she coaches to call the hero
papa. . . . Race between the train

and the aeroplane. . . . The wreck.
Story: A pair of nearly-weds, after

having made a frantic search for a
minister, board a Pullman sleeping car
for San Francisco. They cannot find a
minister aboard and pretend to quarrel
so that Harry remains in the smoking
room and Marge occupies their suite.

A French lady boards the train with her
son whom she coaches to call Harry
“papa.” A curious porter makes matters
worse. Harry is stranded at a station
while seeking a minister, and induces an
aviator to take him to the next station.
The train plunges into a chasm due to a
tumble-down bridge. Harry aids in the
rescue, and with Marge, flies to San
Francisco where he is married and boards
the transport with his bride, which is to
take him to the Philippines where he
has been assigned to duty.

East of Suez
Distributor

:

Paramount
Producer

:

Famous Players-Lasky
Length: 6,821 feet

DIRECTOR RAOUL WALSH
Author Somerset Maugham
Adaptor Sada Cowan
Cameraman Victor Milner

PLAYERS
Daisy Forbes Pola Negri
George Conway Edmund Lowe
Harry Aderson Rockcliffe Fellowes
British Consul Noah Beery
Lee Tai Sojin Kamiyama
Amah Mrs. Wong Wing
Sidney Forbes E. H. Calvert
TYPE : Mystery drama of China in

Clara Bow in two scenes from the B. P.
Schulberg production “Free to Love."

which fate of a girl is decided be-

tween three men.

HIGHLIGHTS: Pola Negri’s inter-

pretation of Daisy Forbes. . . .

Villainy of Lee Tai. . . . Heroine’s

adventures before she finds happiness.

Story: Daisy, daughter of British

officer, living in Shanghai, returns to

England to be greeted by the news that

her father is dead and she is the child

of Chinese and English parents. She
falls in love with an Englishman, but a

Chinese nobleman determines to have her
for his own. She is kidnapped by the

Oriental but rescued by Conway and finds

happiness eventually with him.

If I Marry Again
Distributor: First National

Pictures, Inc.

Producer: First National
Pictures, Inc.

Length: 7,401 feet

DIRECTOR....JOHN FRANCIS DILLON
Author - Gilbert Frankau
Adaptor Kenneth Clarke
Cameraman J. C. Van Trees

PLAYERS
Jocelyn Doris Kenyon
Jeffrey Wingate Frank Mayo
Mrs. Wingate Anna Q. Nilsson
Charles Jordan Lloyd Hughes
Jordan, Sr Hobart Bosworth
Sonny Dorothy Brock
Mme. Margot Myrtle Stedman
TYPE : Drama, with melodramatic

tinge, the action of which takes place

in San Francisco and an island in the

South Seas.

HIGHLIGHTS: Young Jordan^s

runaway marriage with the daughter

of the woman who ran “Margot’s,"

a notorious place in San Francisco.

His brol'Aers and his father
did the fiahtina ;

he did the Talking.
How In -rtAundei* could Ke be

tHF Whife

?

COMING

cuorence Vidor

The UIRL
op GOLD
‘With Malcolm MacGregor, Claire DuBrey,
Alan Roscoe, Bessie Ey&n w Charles French

directed iy ; . . .John Ince

Jtelensed by

~ PRODUCERS ~ nrSTRin UTfNG - CORPORATION ~
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. . . His acceptance of his father’s
challenge to take his wife to the island

where he is to be overseer of the
plantation and see how long she will

stick by him. His attack from fever
and his death. . . . His widow’s first

encounter with his father, for their

child’s sake. . . . Her reopening of
“Margot’s” with the Jordan name em-
blazoned on it. . . . Reconciliation

xvith Jordan.
Story: Charles Jordan marries Jocelyn,

daughter of the woman who runs San
Francisco’s notorious place known as
Margot’s, despite his father’s opposition.
He takes his wife to a southern island,
where he is overseer for his father.
Jocelyn sticks by him against every-
thing, but old Jordan refuses to accept
the relationship with Jocelyn and his

grandson. Jocelyn determines to humble
his pride and opens up Margot’s under
the name of Jordan. Jordan goes to
capitulate, and finds that Jocelyn has
repented and driven out the wastrels
assembled there. At last he recognizes
her true worth.

The Redeeming Sin
Distributor: Vitagraph

Producer: J. Stuart Blackton
Length

:

7 reels
DIRECTOR J. STUART BLACKTON
Author L. V. Jefferson

PLAYERS
Joan Nazimova
Lupin Lou Tellegen
Paul Dubois Carl Miller
Papa Chuchu Otis Harlan

Yef Ke was

WKiTe

William Patton and support in two
scenes from “Under Fire” adapted
from General Charles King’s story,
for Clifford E. Elfelt productions.

Mere Michi Rositta Marstini
Gaston William Dunn
Marquise Rose Tapley

TYPE: Paris underworld story.

HIGHLIGHTS: Joan’s meeting
with artist Paul. . . . Stealing of
pearls from Madonna in the church.

. . . Escape through Paris sewer.

. . . Redemption of Lupin and his

happiness with Joan.
Story: Joan, a favorite with the un-

derworld, is in love with Lupin, an
Apache. She meets Paul Dubois, who
shares a studio with another in the
Latin Quarter. Paul teaches her to be
honest and she gives up the old life.

She tries to prevent Lupin and his gang
from stealing jewels from a Madonna in

the Church. Paul is struck down by
Lupin, but recovers and finally Joan
brings about the redemption of Lupin.

Chu Chin Chow
Distributor

:

Metro-Goldwyn
Producer

:

Graham Wilcox
Length, 6,408 feet

DIRECTOR HERBERT WILCOX

Authors
Oscar Asche and Frederick Norton

Cameraman N. G. Arnold
PLAYERS

Zahrat Betty Blythe
Abou Hassan Herbert Langley
Alcolom Eva Moore
Kasim Baba Randle Ayrton
Omar Jameson Thomas
Ali Baba Judd Green
The Cobbler Jeff Barlow
Mukbill Olaf Hytten
The Dancer Dacia
Mabubah Dora Lewis
TYPE : Romance of old Bagdad

which is delayed by a wily old bandit,

Chu Chin Chow, until he is frus-

trated by the famous Ali Baba.
HIGHLIGHTS: The abduction of

Zahrat. . . . Despoiling of Kasim.
. . . The treasure trove of Chu Chin
Chow. . . . The oil jar ruse. . . .

Exposure of robber chieftain.

Story: Zahrat, beautiful dancer, and
her lover are abducted by a brigand of
old Bagdad. Through the famous Ali
Baba she escapes from the robber’s cave,
frees her lover and unearths the robber’s
treasure trove, bringing the villain to
justice.

As Man Desires
Distributor: First National

Pictures, Inc.

Producer: First National
Pictures, Inc.

Length

:

7 reels

DIRECTOR IRVING CUMMINGS
Author Gene Wright
Adaptor Marion Orth
Cameraman Roy Carpenter

PLAYERS
Major Craig Milton Sills

Pandora La Croix Viola Dana
Evelyn Beaudine Rosemary Theby
Toni Hector V. Samo
Major Gridley Louis Payne
Gloria Gordon Ruth Clifford
Col. Carringford Paul Nicholson
Gorilla Bagsley Tom Kennedy
The Duchess Anna May Walthal
Major Singh Irving Cummings
TYPE: A drama of the English

army in India and later of life on a
South Sea Island. Adapted from
novel, "Pandora La Croix.”

HIGHLIGHTS: Incarceration in a
prison camp of Major Craig, medical

officer in English army in India. . . .

His escape. . . . His meeting in

Tahiti with Pandora La Croix, half

white, half native dancer, whom he
saves from assault by an admirer.

. . . Craig’s saving the life, through
an operation, of the man sent to trace

him. . . . The fight between Craig

and “Gorilla” Bagsley over Pandora.

. . .Her death while attempting to

shield him.
Story: Major Craig, a surgeon in the

British army in India, is disgraced
through his sweetheart and a Col. Car-
ringford, is sent to a prison camp from
which he escapes to Tahiti. There he
finds Pandora, half white, dancing in a
low dive to buy drugs for her white
father. He thrashes Bagsley who at-

tempts to assault her, and marries her.

The man sent after Craig by the English
army is stricken with appendicitis and
Craig saves his life by operating. He
finds the man really brings his pardon,
as Col. Carringford had confessed the
truth about Craig’s disgrace.

COMING

R ODUCERS ~ DISTRIBUTING - CORPORATION ~
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The Lost Lady
Distributor: Warner Bros.
Producer: Warner Brothers

Length

:

7 reels

DIRECTOR HARRY BEAUMONT
Author Willa Gather
Adaptor Dorothy Farnum
Cameraman David Abel

PLAYERS
Marian Forrester Irene Rich
Niel Herbert Matt Moore
Constance Ogden June Marlowe
Frank Ellinger John Roche
Ivy Peters Victor Potel

Captain Forrester George Fawcett
Bohemian Mary Eva Gordon
Gypsy Dancer Nanette Valone

TYPE : Adventure of a young lady

married to an old man and her at-

tempt to find happiness with youthful

associates.

HIGHLIGHTS: Marian’s craving

for romance. . . , Early railroad

building. . . . Elopement with

Ellinger. . . . Storm sequence. . . .

Wedding with another old man.

Story: Marian Forrester married to

the elder Capt. Forrester craves ro-

mance. She falls victim to Frank El-

linger’s advances and elopes with him.
Eventually she returns to the Captain
when he is penniless and in want. Again
the call of love comes when she reads of
Ellinger’s engagement and she tries to

go to him. She encounters a storm and
fails. She is taken in by Herbert, a
friend who loses faith in her and she
goes to South America where she mar-
ries another old man.

The Mirage
Distributor: Prod. Dist. Coit).

Producer: Producers Distributing

Corp.
Length: 5,770 feet

DIRECTOR
GEORGE ARCHAINBAUD

Author Edgar Selwyn
Adaptor C. Gardner Sullivan
Cameraman Henry Sharpe

PLAYERS
Irene Martin Florence Vidor
Henry Galt Clive Brook
A1 Manning Alan Roscoe
Betty Bond Vola Vale
Mrs. Martin Myrtle Vane

TYPE : Story of a show girl who
finds success and a husband in the

city.

HIGHLIGHTS: Cabaret sets. . . .

Work of Florence Vidor and Clive

Brook. . . . Humorous situations.

Story: Irene Martin leaves home for
the city and becomes a show girl. Henry
Galt, man-about-town, makes her ac-
quaintance and hires her to entertain his

friends. He realizes she is a good girl

and falls in love with her. Her former
sweetheart upon hearing of her friend-

ship for Galt throws her over. She
eventually accepts Galt.

EXHIBITORS HERALD
Wife of the Centaur

Distributor

:

Metro-Goldwyn
Producer

:

King Vidor Productions
Length: 6,700 feet

DIRECTOR ...KING VIDOR
Author Cyril Hume

PLAYERS
Joan Converse Eleanor Boardman
Jeffrey Dwyer John Gilbert
Inez Martin Aileen Pringle
Mrs. Converse Kate Lester
Edward Converse William Haines
Mattie Kate Price
Hope Lorrimore Jacquelin Gladson
Mr. Lorrimore Bruce Covington
Harry Todd Philo McCullough
Chuck Lincoln Steadman
Uncle Roger William Orlamond
TYPE : Domestic drama of love of

a young author who tiring of his wife
returns to his former sweetheart, but
repents and returns to his wife.

HIGHLIGHTS: Excellent perform-
ance of John Gilbert. . . . Beautiful
sets. . . . Hero’s attempt to find

happiness. . . . Work of Aileen
Pringle and supporting cast.

Story: Dwyer, an author of consider-
able temperament, has an affair with a
temperamental woman. She rejects him
and he decides to marry a quiet home-
like girl. He becomes tired of his matri-
monial bonds and returns to his former
sweetheart but learns that his home-
loving wife is best.

[NEWSPICTURES]
INTERNATIONAL NEWS No. 7: Shepper-

ton, Eng. Flooded rivers wipe out English villages.—^Seattle, Wash. Boxer climbs giant tree to keep
in training.—Armies of science gather to study
eclipse.—^New Haven, Conn. Prof. Ernest of Yale
makes ready to test Einstein hypothesis of light.

—

Cairo, Egypt, Swarm of Egyptian police prevent
student followers stage demonstration.—Cabinet
changes, Sec’y Huges resigns.—Fresco, Cal. Ca-
naries require brains to get jobs on stage.—Que-
bec, Canada, Ice breakers free Great Lakes ship-

ping from winter’s grasp.

INTERNATIONAL NEWS No. 8: Wilbur
Wright Field, O. Crash obsolete airplanes to

learn causes of fire.—Los Angeles, Dempsey dedi-

cating fight club.—Governor’s Island, N. Y.,
Maj. Robert Bullard retires. — Nauset Beach,
Cape Cod, Mass., Heavy seas prevent Coast guard
from rescuing Submarine S-19.—Hamilton, O.,
Government rests prove cracksmen’s job easy.

—

St. Louis, Monkeys entertain at zoo.-—Madison
Barracks, N. Y., Artillerymen maneuver despite

heavy snows.

RATHE NEWS No. 6; Dover, Eng., 60-mile
gale churns coast of English channel.—Ormond
Beach, Fla., “John D.’’ shows how he keeps his

85 year old muscles in trim.—Lake Placid, N. Y.,

night ice carnival.—Frank B. Kellogg succeeds
Hughes as Secretary of State.—Cheyenne, Wyo.,
inaugurates first woman governor.—Kansas City,

Mo., Wayne Munn defeats “Strangler” Lewis.

—

Washington, D. C., Charles E. Hughes withdraws
from cabinet.—Chatham, Eng., Britain’s wonder
submarine shows mettle.

RATHE NEWS No. 7: Orleans, Mass., Sub-
marine S-19 aground in storm.—Los Angeles,
Jack Dempsey breaks ground for auditorium.—^Los Angeles, Prince Ma-Ho walks on hands on
edge of building.—Washington, D. C., A. B.
Houghton new ambassador to England.—New
York, Maj. Bullard retires.—Paris, “Gay Paree”
is stocking buyers’ paradise. Bruay-En-Artois,
Frank, Villages marooned as floods sweep north-
ern France.—Paris, Allies sign financial pact.

—

Dayton, O., Army planes ram wall in test.

FOX NEWS No. 30: Cambridge, Mass.
Husky Harvard boys doll themselves up as chorus
girls.—Hawaii, all the world smacks its lips over
pineapple.—Alaska, men of the U. S. Coast Sur-
vey find baby seal on Glacier Bay.—Montreal,
Quebec., a new fad is snowshoe golf.—Baltimore,
Md., homeless pigeons drop in from sky.—Gregson,
Mont., hardy high school girls romp in snow.

—

While New York sleeps, giant anti-aircraft guns
protect gateway of America.—Florence, Ala., great
Wilson dam and spillway on Tennessee River is

opened.

FOX NEWS No. 31: New York City, The
latest invention is the photoradiograph.—Washing-
ton, D. C., Charles E. Hughes, resigns as Secre-
tary of State.—Urbino, Italy, the big event in the
life of the Italian peasant is the cattle auction.

—

Her two proud sons see Mrs. N. T. Ross sign
oath as governor of Wyoming.—Paris, Mainguet,
62 year old champion, demonstrates “Savate” or
hoxing.—Hayward, Calif., this one of the world’s
largest pigeon ranches.—St. Louis, Mo., what the
well-dressed woman will wear.—Sangus, Mass.,
Farmer Quimby adopts a ten-day-old orphan goat.

—Winter Storms lash the North Atlantic.

FOX NEWS No. 32: Dayton, Ohio. At 140
miles an hour, Army ’planes are sped into a con-
crete wall to test causes of accidents.—Artois,
France, flood following tornado inundates many
towns in the north France.—St. Louis, Mo., mon-
keys give officials of city a dinner to show their

appreciation.—Buffalo, N. Y., a new winter sport
is football on the ice.—A visit to Broadway after
the theatre, here is what entertains smart society
in supper clubs of Gay White way.—Great Falls,

Va., Congress acts to build $44,000,000 power
plant.—Hamilton, O., with acetylene torches, ex-

perts test new grade of steel.—Cape Cod, Mass.,
U. S. Submarine S-19 is driven ashore in storm,
imperiling lives of 40 in crew.

You've heard of the
family black sheep

j

But’ what* the deuce is

The Whife

COMING

AGNES AYRES
iHER Market
VALUE'
ANDERS RANDOLPH

TAYIOR HOIMES' HEDDA HOPPER EDWARD EARLE

from the celebrated stdQjt si/ccess

A PAUL POWELL production
/(eleostd by
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THE HIMMART
Associated Exhibitors

HAROLD LLOYD representatives defi-

nitely state that the release of the

latest production of his work, “Now or

Never,” will be dated January 25. . . . It

Motion Picture Producers
knew only one dependable
NEGATIVE Raw Stock,

until

—

NEGATIVE RAW STOCK
proved its superior quality.

They naturally prefer

Stock registering more
detail and definition,

even under poor light

conditions, in fact the

only stock doing full

justice to the camera-
man’s GOERZ lens.

GOERZ POSITIVE RAW STOCK

GOERZ NEGATIVE RAW STOCK

GOERZ PANCHROMATIC STOCK

Sole Distributors:

Fish-Schurman Corp.
45 West 45th St. New York City

is also announced by Associated Exhibi-
tors that the big George Beban feature,

“The Greatest Love of All,” produced at

the Tec Art studios, will be released
February 1. The story from which the
film was adapted was written by Beban.
. . . Conway Tearle and Madge Kennedy
will be starred in “Bad Company,” made
by the St. Regis Pictures Corporation.

XXX
THE FIRST OF A SERIES of pic-

tures starring Wesley Barry is prom-
ised for release this week. Following
“Battling Bunyan” this former juvenile
satellite will appear in a second of the

series called “The Fighting Cub.” . . .

Tense drama is said to be enfolded in

the story of “Back to Life” which pre-
sents Patsy Ruth Miller in the feature
role. It will be released February 22.XXX
SIX UNITS will start producing for
Associated this month. “Manhattan

Madness,” “Fifty-Fifty,” and “Breakers
Ahead” are on the schedule for three of
these. “Going Up” and “The Yankee
Consul” are said to be meeting with
gratifying success in Canada as they
were in the United States.

F. B. O.
TO ANITA STEWART fell the recent
good fortune of a handsome contract,

one of the first pictures to be produced
being “The Boomerang,” which has al-

ready been put in progress. . . . Nego-
tiations have begun which indicate that
Owen Moore will once again fill roles on
the legitimate stage in drama written by
Fred Jackson, well known playwright.

. . . Flaming Waters,” soon to be pro-
duced by Film Booking Offices, will be
under the general supervision of B. P.

Fineman, studio head.

XXX
THE NEW TWO REEL series, “The
Pace Makers,” starring Alberta

Vaughn and George O’Hara, has been
started at the F. B. O. lot. H. C. Witwer
is busy with the scenarios. . . . C. Gard-
ner Sullivan, formerly known as a

screen author, has established new pro-

COMING

ducing headquarters at the F. B. O. stu-
dios since his success, “Cheap Kisses.”
His next work will be “Mock Mar-
riages.” XXX
BACK FROM A TRIP which kept them

three weeks in the desert, the Lefty
Flynn company is at work in the studios
on the final interior scenes of “Breed
of the Border.” . . . The release schedule
has been changed, with “Midnight
Molly,” Evelyn Brent’s third Gothic pro-
duction, now heading the list of New
Year releases.

Fox
WITH A PURPOSE of showing that

the newsreel often beats the news-
papers in covering the current happen-
ings the Fox News cites an instance
where the camera caught a number of

beautiful stage stars in Germany in the
act of selling kisses to raise money for

the poor. . . . “Timber Wolf” will be the
title of Buck Jones’ next starring piece

for Fox. Production starts at the com-
pletion of “Wild Ridin’, ” which is being
done now. XXX
NOT YET has there been found an ac-

tor to serve in the role made famous
by Frank Bacon in “Lightnin’ ” which is

to be produced as soon as the part is

filled, the script having been completed
by Frances Marion. . . . Another success
upon the legitimate stage, “The First

Year,” which starred Frank Craven, will

be filmed soon. . . . “The Hunted Wo-
man,” taken from a James Oliver Cur-
wood story, is the sole release of Fox
this week. XXX
TOM MIX has started production on
“The Rainbow Trail,” Zane Grey’s

sequel to “Riders of the Purple Sage.”
Having begun its sixth month at the
Lyric theatre in New York, “The Iron
Horse,” it is said, will continue well into

the summer Under the title of

“Tainted Souls,” Fox will release the

picture taken from “Sisters of Jezebel,”

film rights of which have just been pur-

chased.

Century Comedies
IN HER STARRING vehicle, “Getting
Trimmed,” Wanda Wiley had her

Broadway premier Sunday at the Rialto
theatre. It is one of the first of the
comedienne’s series of two-reelers under
the new star series plan of Century
Comedies. It is said that her work is of
such calibre that Universal has taken
steps to provide for her in its produc-
tions within a year. She is one of the
rapidly rising geniuses, as she has had ex-
ceptional success since coming into the
film work a very short time ago.

Educational
UNLOCKED FOR FASHION changes

in women’s apparel will cause a cer-

tain amount of expediency in the release

of the color films presenting the Paris
Creations by the Educational Film Ex-
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changes. Hope Hampton appears in the
films which are titled “McCall Fashion
News.” In them the Eastman Color
Process will have its opportunity to

please or displease exhibitors. . . . A1 St.

John’s latest picture, the two-reel Educa-
tional-Tuxedo comedy, “Lovemania,” is

having a Broadway run at the Rivoli in

New York. XXX
BETWEEN PICTURES Lloyd Hamil-

ton is taking a short rest, spending his

vacation at Baldwin Lake shooting
ducks. . . . Arvid Gillstrom, who has
been directing Mermaid Comedies for

release through Educational, has been

transferred to the Juvenile Comedies and
is busy directing Jack McHugh and
others of the Juvenile company in “Wild-
cat Willie.” XXX
THREE GIRLS now appearing in come-

dies through Educational were elected

by the Wampas as Baby stars of 1925.

Natalie Joyce, Duane Thompson and
Anne Cornwall were among the thir-

teen.

Columbia
PURCHASE OF MO'TION picture

rights to a Cosmopolitan Magazine
story, “Everything Money Can Buy,” is

announced by the Columbia Pictures

Corporation. Harry Cohn has signed

William Haines to play opposite Doro-
thy Devore in their forthcoming produc-

tion, “Fighting the Flames.” This will

be the third picture in six months that

Haines will have played in for the same
company. . . . “The Price She Paid,” fea-

turing Alma Rubens, will have a first

run at the B. S. Moss Broadway theatre

this week. XXX
THERE WILL BE a release this week

of “A Fool and His Money,” the film

version of George Barr McCutcheon’s
novel of the same name. Leading in the

cast is found the names of Alma Ben-
nett, Madge Bellamy, William Haines
and Stuart Holmes. The picture was
directed by Erie C. Kenton.

Paramount
WILLIAM DE MILLE, it is

^

said, is

staking a lot that he has a “find” in

Claire Adams. She made her debut in

“The Fast Set,” with considerable suc-

cess. She will play opposite Richard

Dix in “Men and Women.” . . . Para-

mount has sent out a call for twelve

beautiful girls for the production of “The
Dressmaker from Paris,” in which Lea-

trice Joy will be featured after an ab-

sence of a year from the screen. Ernest
Torrence will have an important role.XXX
TWENTY TONS of coal was delivered

to the back door of the Paramount
studios. Long Island, and sent through
chutes to the lower stage for the making
of coal mine scenes in Thomas Meighan’s
forthcoming picture, “Coming Through.”
. . . Because Abilene, Kan., is the town
to which the cattle herd is driven in

“North of 36,” when the Paramount pic-

ture played there, Harry Litts, mayor,
declared officially that the week would
be the town’s movie week.XXX
THE FIRST COMPLETE reports of

the exploitation campaigns which pre-
ceded the initial simultaneous showing
of “Peter Pan” at 258 theatres indicate
that newspaper publicity were the chief me-
dium of heralding the picture. Orphan
parties with deserving comment from the
papers brought out public interest. In
Peoria, 111., a children’s parade developed
enthusiasm. A contest, in Omaha, Neb.,
for the best drawing of “Peter Pan”
made by a child was equally successful.

Jans
THE SEXIOND of a series of six new
Jans productions was completed last

week with “The Mad Dancer,” which is

now in the process of cutting and editing.

One of the features is the introduction
of Vincent Lopez into films with his

noted jazz band. It is believed that his
name will be an asset to the box office.

General release is dated February 15.XXX
WHILE A GUEST of Herman F. Jans

at the studio last week Mayor Breiden-
bach, of Newark, N. J., watched the mak-
ing of the last scenes for “The Mad
Dancer,” featuring Ann Pennington and
Johnnie Walker. . . . Domingo F. M.
'Periconi, the poster artist, has been com-
missioned to prepare the paper for the
production. There will be a “^4” sheet, a
“6” sheet, two “3” sheets and two “1”

sheets.

Producers Distributing Corp.

THE THIRD FEATURE of Priscilla
Dean’s for Producers Distributing Cor-

poration will be released as “The Crim-
son Runner” and final scenes of this

production are now being shot under
Tom Forman’s direction at the West
Coast studio. . . . London is witnessing
the thirty-third holiday season of
“Charley’s Aunt” on the legitimate stage.

James E. Page, in the part of Spettigue,
has returned to play again the part he
has had for the past twelve years.

XXX
JOHN T. MURRAY, star of “May
Time” on the stage, who recently made

his motion picture debut in “Madonna
of the Streets,” has been engaged for

the chief comedian role in A1 Christie’s

next production, “Stop Flirting.” . .

Reports come in that Weber and Fields

have lost none of their old time cunning
and are bringing many tricks to Holly-
wood in their attraction, “Friendly
Enemies,” which will be released March
16. XXX
THE PUBLIC WANTS action, said
Hunt Stromberg in a recent interview,

“I should rather be crowned king of
melodrama than be hailed the producer
of the screen’s most artistic triumphs.”
. . . According to advices from London
the British film trade is looking eagerly
to “Charley’s Aunt” and “Peter Pan” as
the films in which English exhibitors
will be chiefly interested this year.

B. P. Schulberg
THIRTY MEMBERS of the New York

press were recently guests at the spe-
cial screening of “Capital Punishment”
at Sing Sing prison which was provided
by B. P. Schulberg for the benefit of

prisioners. ... A direct-to-the-public
advertising campaign was begun last

week by the producer of the prison
photoplay. . . . John Goodrich, who has
done many good screen adaptations dur-
ing the past few months, is author of the
film version of David Belasco’s play,
“The Boomerang,” now being directed
by Gasnier. XXX
DUE TO ERROR in the transmitting of

a telegram the word that Katherine
MacDonald will return to the screen in

“The Mansion of Aching Hearts,” gave
rise to a widespread fallacy. It should
have been written that Ethel Clayton
will make her reappearance in the play.

XXX
ATTENTION is called to the fact that
Schulberg has recently supplied the in-

dependent market with big stories of the
calibre of “The Boomerang” and has
secured for the first time players whose
names have, never before appeared in
independent releases, according to a re-
port just received. The names of Bert
Lytell, Anita Stewart, and Ethel Clayton
are cited as examples of this.

Universal

HARRY POLLARD has just signed a
long term contract with Universal, it

is reported. He has been with “U” sev-
eral years and it is now evident he will
be there two more. During that time
there will be three Harry Pollard num-
bers each year. He is at present
directing “California Straight Ahead.”
. . . Several new “brand” names for cer-
tain classes of releases will be instituted
this Spring. The pictures featuring
William Desmond will be known as
“Blue Streak Westerns.” Another brand
will be the “Mustang Pictures.” Begin-
ning with “Papa’s Pet,” the one reel
comedy to be released March 2, this
series will be termed Bull’s Comedies."

XXX
AFTER A LONG absence Lois Weber

will return to Universal to handle
scenarios at Universal City. She was
signed by Carl Laemmle last week.
. . . Word has just come from the Cen-
tury Film Corporation that Charles
Lamont has just completed work on “A
Rough Party,” a new two reeler featur-
ing Al Alt. XXX
A SEARCH is being made by Burl
Armstrong, chief of the scenario de-

partment, for suitable plays, stories and
books for use in the last half of 1925.

. . . A novelty is provided in the Inter-

national Newsreel, No. 7, which attempts
to show just how the total eclipse of the
sun will look January 24. It is not a
reproduction of former pictures, but is
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said to be a scientific reproduction of the
real freak of nature.

United Artists

WHEN FAIRBANKS selected Mary
Astor as leading lady for his next

work, “Don Q,” many were surprised,

but realized that the fitness of things
did not justify such an emotion. She
will be seen as a Spanish Senorita whose
beauty and charm urge the hero through
many thrilling and romantic adventures.
The play is said to be the sequel to

‘‘The Mark of Zorro.” Donald Crisp, of

“Ponjola” fame, has been engaged to

direct The presentation of “The
Thief of Bagdad,” at Cleveland, O., was
made in two parts; many fantastic effects

were used in the elaborate stage setting

there.

Warner Brothers

AN IMPORTANT BUY is reported by
Warner Brothers this week when they

concluded a deal for “Hell Bent for

Heaven,” the Pulitzer Prize play that

had a long run on Broadway some time
ago. It is a tale of the Blue Ridge
mountains. . . . Actual work has begun
on a “title-less” play directed by Ernest
Lubitsch this week. Monte Blue and
Marie Prevost have been selected for

the two leading roles.XXX
A BIG PLAN for the advertising for

the play, “Why Girls Go Back Home,”
is promised by Warner. Roy Del Ruth,
recently put under contract, has been as-

signed to direct “Eve’s Lover,” the novel
by Mrs. W. K. Clifford. Bert Lytell will

play the lead. . . . “Bugs” Baer, a

columnist, told a radio audience last

week that he considered “The Narrow
Street” one of the funniest comedies he
can remember. . . . “The Man Without
a Conscience,” by Max Kretzer, directed
by James Flood, has been finished at

the studio; featured are Willard Louis
and Irene Rich.XXX
THE HONOLULU GIRL chosen a

short time ago in a novel kind of contest

in the islands has arrived to undergo
further observation and tests which wifi

determine her future as an actress. Her
name is Caroline Deas. . . . June Mar-
lowe, was elected as one of the thirteen
Baby stars of the Wampas for 1925.

Metro-Goldwyn-Mayer
THE CHARIOT RACE is the sequence
now being filmed in “Ben Hur” ac-

cording to word from Fred Niblo.
. . . “Dance Madness,” an original script
by S. Jay Kaufman, feature writer of
the New York Evening Telegram, and
Mail, has been purchased by Metro-
Goldwyn-Mayer. It is his first contribu-

tion to motion pictures. The purchase
of the story carries out a forcast that
the time is coming when all script sold
to producers will be written in story
form rather than scenario form.XXX
THE HUNTING COUNTRY of Eng-

land forms the locale of “Three Pil-

grims and a Tinker,” a recent novel by
Mary Borden, rights of which have been
bought by Metro. ... It is said that Eli-

nor Glyn picked people for parts in “Man
and Maid” according to their com-
petence in filling the part rather than
according to their reputations or names.
A heroic role is given Lew Cody. . . .

That nationally famous best seller, “Sew-
ard’s Folly,” has been sold for early screen

production. XXX
VON STROHEIM is now working

backstage for scenes in “The Merry
Widow,” which represent the wings of a
theatre. . . . Harrison Ford will have a
leading role in King Vidor’s “Proud
Flesh.” . . . Major John Bowles Jeffery,
age 78, friend of James Whitcombe
Riley, Mark Twain and Eugene Field,
will carry his military knowledge to the
studios with his entry into films in “Con-
fessions of a Queen.” Victor Seastrom
declares Jeffery is a “find.” . . . Gotham
critics have found “Wife of the Centaur”
highly worth while.

First National
COSTUMES for Barbara La Marr to
wear in her next production, “Hail and

Farewell,” will be created by Charles Le-
maire, who is making an effort to design
them for the peculiarly exotic type she
will portray. . . . Sam Rork’s next pro-
duction for First National release will be
a screen yersion of Marion Fairfax’s
play, “The Talkers.” . . . Work has
actually begun by John M. Stahl on
“Fashions for Men” at the Metro-Gold-
wyn-Mayer studio.XXX
A BIG MONEY MAKER is the report

received from the first run of “So Big,”
with Colleen Moore. ... At exactly
11 p. m. on Christmas Eve Irving Cum-
mings, director, finished the last scene
of “One. Year to Live,” which fulfilled

the slogan, “Through before Christmas.”
. . . Photography has recently been com-
pleted on five releases and a sixth is

rapidly nearing completion. Among these
are: “Sally,” with Colleen Moore, “My
Son,” with Nazimova, “Declasse,” with
Corinne Griffith, “I Want My Man,”
with Milton Sills, and “The One Way
Street,” with Anna Q. Nilsson.XXX
THE SAME KIND of a part is given
Norma Talmadge in “The Lady” as

that which she had in “Secrets,” which
proved to be likable recently. National

release will not come until February.
. . . In conjunction with “The Thief of
Paradise” the Sam Fox Music Publish-
ing Co. will distribute a song of the same
name which will permit tieups with
exhibitors.

Pathe

DIVERSITY of screen entertainment is

promised for the coming week with
the release list of Pathe headed by a Hal
Roach and Mack Sennett comedy. The
Sennett comedy is entitled “Honeymoon
Hardships,” the story of which is self-

explanatory, while the Hal Roach com-
edy is “Laugh that Off.” . . . The Grant-
land Rice Sportlight is “Brain an3
Brawn.” Review No. 4 carries the final

installment of the “Keep Fit” series of
scientific setups. “Hold that Thought”
is the name of the Aesop’s Fables for

the week. XXX
LITTLE FARINA claims the honor of

the most popular of “minute sized” co-
mediennes, according to a canvass taken
recently by a New York trade daily
paper. Other “Our Gang” characters re-

ceive extensive popularity. . . . With the
selection of Allene Ray for a featured
role in “Black Caesar’s Clan” the com-
pany leaves this week for Florida to
begin production. The story is laid in

the Everglades. XXX
FIVE NEW COMEDIES just com-

pleted have been shipped for general
release. Included are “The Haunted
Honeymoon,” “Circus Fever,” “Dog
Days,” an Our Garig number, “Plain and
Fancy Girls,” and “Change the Needle.”
. . . Much wholesome favor was found
with the Sennett-Langdon comedy, “Feet
of Mud,” recently by one of the leading
Kansas City dailies. . . . Bermuda will

be the setting for the scenes of a coming
Grantland Rice “Sportlight.”

Vitagraph

ANNOUNCEMENT is made by the
Vitagraph executive offices that "Fear

Bound” will be released Jan. 18, starring
Marjorie Daw and Will Nigh. “Captain
Blood” is reported to be creating much
favorable comment in Canada, United
States and England. . . . “The Clean
Heart” is chosen by W. Ward Marsh,
Cleveland Plain Dealer, as one of ten of

the year’s best photoplays. . . . “Greater
than Marriage” is having a run in 96
theatres during this month in greater
New York. XXX
THE EDITING STAFF has be^n
work on "School for Wives,” starring

Conway Tearle, Sigrid Holmquist and
Peggy Kelly. The feature, made at the
Tec Art studios here in December, will

be released in February. ... In connec-
tion with preparation for the celebration
of the twenty-eighth anniversary of
Vitagraph soon Albert E. Smith, presi-
dent and one of the founders, broadcast
a speech from New York city last week.XXX
THE FOLLOWING LETTER of in-

troduction was used by W. C. Wheeler,
branch manager, San Francisco, for the
benefit of a new salesman:
“Santa will make his personal appearance at

your theatres, shortly, accompanied by Captain
Blood, the Beloved Brute with a Clean Heart.
"Between Friends, Barree, Son of Kazan, with

Wolf, the war dog, is Curwood’s masterpiece,
and when Santa, in the person of David Barn-
holtz, the Happy Warrior, makes his appearance
I know that you will help him avoid the Alibi
and the Road that Led Home because after you
have signed on the dotted line and given your
public the supreme in motion picture entertain-
ment you will admit that Vitagraph has been your
Garden of Charity.

"Assuring you that I will appreciate any cour-
tesies extended My Man who is breaking the Pio-

neer Trails, I am "Cordially yours,
^
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Potpourri from Lumpkin

Miles, Tex.—To the Editor; The holi-

days are past, and we hope the blizzards

are also. I would like to mention several

things that have been discussed (or cussed)

in the Herald if you will donate the space.

First I would like to ask Brother Ander-
son of Forks, Wash., if any of his patrons

come to see the cigarettes and cuss words
he displays on the screen? Ask them and
my guess is nine out of ten will object.

Now about United Artists. I have been
laying off of them for three years because

their price was higher than I could afford

to pay. I didn’t cuss them though, for I

figured if I had pictures to rent I’d get all

I could for them. I found plenty of sub-

jects to run at a price I could afford and

used them.
Some months ago a United Artists’

salesman came along and wanted to sell

me some service. I told him their prices

were more than I could pay. He produced
a list of about forty pictures, made six ex-

emptions and told me I could pick the rest

at (I thought) a very reasonable price. I

asked him how many I would have to book
and he said one or more as suited. Result

!

I finished thirty bookings New Year’s night

to above average attendance.

And here we have Average again, which
has been discussed and I’m after that plush

bound Herald (or a ten years’ subscrip-

tion will do).
If I run fifty-two programs on Saturday

for a year and my gross receipts are ^2,600

I call my Saturday average $50. A picture

coming under that (conditions considered)

is below an average. If it goes over $50
it’s above an average.
As to Plain Fools, I’ve nothing to say.

I’m it.

I would like to know (approximately)
the size of a small town. I am sure places

all the way from 100 to 4,000 population

have been designated as small towns. Now
just what is meant by small towns?

And, Please, what is an Independent Dis-

tributor and an Independent Exhibitor?
I’m not it. I have to do just as the other

fellow says.

I would like for the boys who haven’t

tried it, to leave a week open some time

and run a serial through that week giving

a free show Monday and have the rest

of the week pay nights. It has proved very
satisfactory to my patrons, and that is sat-

isfactory to me. (Dne a year old or older
can be bought reasonably and three epi-

sodes and a comedy make a good program.
Try it and report. I’m watching for the

report. Send the Plush bound to the above
address.

—

J. W. Lumpkin, Cupid theatre,

Miles, Tex.

Why Pictures Are Long
Oberlin, Kan.

—

To the Editor: I have
discovered one reason for the extra length

of so many of our present day shows. The
first reel runs something like this. Kitchen,
Breakfast nook and Bath. Adapted from
the Coalheavers Gazzette story. The thirty

cent Beefsteak, by Peter B. Kind. Scenario
by June July. Directed by Bill D. Mile.

Passed by the Censors. Approved by Na-
tional Board. “Kansas grows the best

wheat in the world.’’ Gowns by I. Dressum.
Phil Poundum, head carpenter. Mike Mop,
a studio janitor. Technical director, K. N.
Itall. A Scar-a-Mount picture. Music by
Hi Note. Electrical effects by Killa Watt.
Jewelry by the Fakum Jewel Co. Studio
heated by Kuickheat Koal. All rights re-

served in the United States, Great Britain

and Kansas. Makeup material furnished
by Greasepaint Mfg. Corp. Cut and as-

sembled by Sam Snipem. Suggestions by
entire cast. Copyright 1900. Art titles by
Art Dobin. Chorus girls costumes by Ex-
clusive Bead Co. Autos used made by
Fearless Car Co. Historical settings by A.
N. Cient. Cineamatography by I. Crank-
em and U. Shootem. Cameras made by
Cineoe Camera Corp. The only picture ever
made on Alaskan soil. End of Reel One.
Reel Two follows immediately. Reel Two
being partly pictures, cannot be reproduced
here.

I notice what M. Hoefs of Ft. Stockton,
Tex., has to say about reels. I agree with
him, and the worst kind is the one that has
had the hub so bent that it is off center,

so that the film jerks at each revolution,
and breaking the film about as often. The
best reel I have ever found is the kind you
get once in a thousand, made of heavy
steel wire welded. It is light, strong and
easy to get your fingers in to thread.
The uniform contract calls for so much a

foot for all film damaged. Why not put
in a clause giving the exhibitor 10 cents a
foot for each foot the titles and leaders
are short in the films. If they did this,

the distributor would often owe us money.
Doesn’t it make you mad to have a leader
that explains some deep part of the plot

flash on the screen, then when you have
read the first word, to have it flash off

again? Then the audience blames the op-
erator.

—

R. Ross Riley, Wigwam theatre,
Oberlin, Kan.

He Beat “Free Movies”
Colby, Wis.—

T

o the Editor : It has been
some time since you have heard from me

COMING

George.
MelFord
production



58 EXHIBITORS HERALD January 31, 1925

either in the line of reports on pictures or

getting any of our continued stories in the

way of letters.

But we have been enjoying the Herald
each week and it seems to be getting better

with every issue.

Enclosed find reports on several pictures

we have run of late.

We have been reading with interest the

different articles in regard to the Free
Show Proposition that have been in the

recent issues of the Her.ald and wish to

give our experience with the Free Show
Proposition and to warn the brother ex-
hibitors in this section of the country that

free shows are going to be something to

fight against in the very near future for

they are coming into this section of Wis-
consin, or at least that is their intention

if they can get contracts and permission.

A couple of months ago we were called

on to make fight against the proposition.

Representatives of some concern from the

Twin Cities came in here and made their

proposition to the mayor and city officials

and made it sound very nice to them. They
did not ask for any guarantee of any kind
in the line of money. All they asked for

was a signed contract from the mayor or
president of the commercial club guaran-
teeing them a vacant lot and to furnish
them electric power up to this vacant lot.

This contract was to hold good for three

years and they were to furnish good, clean,

moving pictures free on this vacant lot

once each week, promising, of course, that

they would not show on the night that we
had our shows.

This looked very nice to the mayor and
looked as if they were about to get some-
thing for nothing which would do a great
good to the city.

We got wind of it before anything defi-

nite was done and immediately got very
busy. We called on the mayor and differ-

ent business men and put the proposition
up to them in this way. That as we were
in a small town and had found out by ex-
perience that it did not pay to run a show
over once or twice each week as the aver-
age fan in the small town would not go
oftener than that, and that we considered
this free show proposition as very unfair
competition, inasmuch as we considered
that the moving pictures was our business
and all we had to sell was seats in our
theatre or entertainment and any time the

business men or city sponsored or backed
anA- proposition to GIVE AWAY to the

public FREE that which we had to sell the

public, we considered it very unfair com-
petition.

We explained to them that we were citi-

zens of the village, owned property here,

paid taxes and had an investment in our
theatre, and it should be given as much
'consideration as any other legitimate busi-
ness and it would be no more fair for

business men and the city to get together

and call on some certain general store-

keeper and advise him that on a certain

day of the week, he was to give away
FREE a pair of overalls, a shirt or ten

pounds of sugar to each customer that

came to town. It was his duty to do this

in order to bring more people to town so

the rest of the business men could profit

thereby.

We also called their attention to the

fact that we had always showed a willing-

ness to co-operate with schools, churches

and other local organizations in putting on
shows for their benefit, and at that very

time were advertising and putting on a

show for the benefit of the local high school

athletic association, whereby they made a

profit of over $30 for themselves. We
asked them if they could point out any
other business in town that was doing or

ever had done any such thing.

We have talked them out of it, anyway,

and the bird had to leave town without his

contract for three years, but we do not

consider that we are rid of Free Shows
in this section of the state, and of course,

believe they will get in in some towns. But
if the distributors and exchanges could see

any further than the end of their noses and
value the small town exhibitor’s business

at all, I believe they would be willing to co-

operate with the exhibitor’s organizations

refusing to furnish service for Free Mov-
ies for it is going to be the death blow to

the small town exhibitors.

There are several other matters that I

would like to write about at this time, but

do not wish to take up too much space in

your valuable paper at one time. •

Let’s hear from some more of the boys
about this Free Movie movement. Let’s

find out just how serious it is getting to be.

Here’s wishing success for 1925 to the

Herald and all the “H. O.” C. members.

—

Crosby & Schurerske, Colby, Wis.

Principal Picture

A WISE DECISION is said to have
been made by Principal Picture Cor-

poration when plans were completed for

the picturization of ‘‘The Winning of

Barbara Worth,” perhaps one of the best

loved works of Harold Bell Wright. The
setting of the story in the Imperial Val-
ley, Cal., is brought to popular attention

at this time by a controversy there in

connection with the Boulder Dam and
Colorado River project. . . Mike S. Ros-
enberg, secretary of the producing com-
pany, has started the wheels in motion
toward the early start on the picture.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to ‘‘Purely Personal.”

Word comes from St. Louis that E. A.
Gump has again taken over the Washington
theatre in Belleville, 111., which has been
under the management of Bob Cluster,

operator of houses in Johnson City, 111.

* * *

Mrs. 1. W. Rodgers of Carlo, 111., has
bought the building formerly occupied by
the Barth theatre at Carbondale, which she
intends to remodel for use of motion pic-

ture business. Recently it was used for

stores.
* *

The Columbia theatre, St. Louis, has
discarded dramatic stock and gone back
to motion pictures and vaudeville. Tom
Mix in ‘‘The Deadwood Coach” had the

honor of putting the Columbia in the

running as a first-run house.

* * *

Roy Dickson, manager for Associated
Exhibitors, had a very successful trip

through the territory the past week. He
has also closed with the Delmonte theatre,

St. Louis, for four big features. Wesley
Barry will appear in person at that theatre

the week of January 31, with “Battling
Bunyan.”

* * *

On his 46th birthday, H. L. Bennett,
manager of the Victoria theatre. Parsons,
W. Va., celebrated by entertaining the

.children of the community, all who wished
to come, with a free show, candy and
special features gave the evening a distinct

tone. Benny now holds heartstrings of a

multitude in his hand.
*

Arthur Bugg, a well-known exhibitor in

Midland, Ontario, now is the directing head
of a new Model theatre recently put into

full operation.
* * *

A. Fielding of the Strand theatre, Truro,
Nova Scotia, has moved to St. John, N. B.,

where he is managing the Unique theatre

for F. G. Spencer, the big theatre owner of

the Maritime Provinces. Fielding con-
tinues to direct the Strand at Truro.

« * «

Pantages vaudeville is now playing the

Capitol theatre at Calgary, Alberta, on
Wednesday, Thursday and Friday of each
week, according to announcement by Mana-
ger John Hazza. For the other three days,

the Capitol plays exclusive film bills. The
Capitol of Calgary is, one of the chief

houses of the Famous Players’ chain.

* * *

Ralph W. Thayer, new manager of the

Capitol theatre, Montreal, has invited all

the ladies of Montreal to have a cup of

tea on the mezzanine floor of the Capitol

each afternoon, this being “another little

Capitol service.”
* *

J. H. Silliman, who conducts a string

of Milwaukee houses, is boomed to fill a
vacancy on the motion picture censorship

commission in Milwaukee, resulting from
the departure of Leo A. Landau, former
director of the Alhambra and Garden
theatres. A' committee of showmen is

making plans to visit Mayor Hoan with a

formal request that Silliman be appointed.

COMING
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“IVhat the Picture Did for Me” is the one genuine source of exhihitor-ivritten box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE COURTSHIP OF MILES STANDISH, with

Charles Ray.—While I only saw a little of this

picture, I believe it is better than various reports

would indicate. I paid more for it than it was
worth, and, as a consequence, lost some money,
but in justice to Charles Ray will say that I

did not lose as much as I expected to lose.—C. R.

McHenry. Rosewin theatre, Dallas, Tex.—Neigh-

borhood patronage.

RACING LUCK, with Monty Banks.—Fair biz

and tickled ’em pink. This is about as good as

most of the Lloyds.—Roy W. Adams, Pastime
theatre, Williamston, Mich.—General patronage.

THE MIRACLE MAKERS, with Leah Baird.—
This picture is like all Leah Baird pictures. Very
well done and her acting is perfectly satisfactory,

but her drawing power is about 70 per cent in

my house.—C. R. McHenry, Rosewin theatre, Dal-
las, Tex.—Neighborhood patronage.

THE YANKEE C ON S U L, with Douglas
MacLean.—Not up to “The Hottentot” or "Going
Up,” but good enough. All but the print. Slim
biz on Sunday and Monday.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-
age.

THE YANKEE C O N S U ly, with Douglas
MacLean.—Very good comedy drama which drew
about as much as the usual MacLean picture.

Don’t think it as good as some of his previous
pictures. It has good box office value.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

CLOUDED NAME, with Norma Shearer.—All

there is to this picture is the star. The class

of picture will not draw here, and deliver me
from any more of them after I finish this con-
tract. Don’t buy any of this stuff if you don’t
want to get fooled. Just a lot of junk wished
off on me, is all I can say. Five reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

UNSEEN HANDS, with Wallace Beery.—A very
poor hunk of limberger, which I am very glad
to report only a few people saw.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

GRANDMA’S BOY, with Harold Lloyd.—Just
fine. They simply raised the roof. Large at-

tendance and good comments. Five reels.—Mr.
and Mrs. E. Fox, Princess theatre, Obion, Tenn.
—General patronage.

THREE MILES OUT, with a special cast.—In
spite of the good reports in the "Herald” on this

picture, I am obliged to report that it only drew
70 per cent of the normal Friday night in my
house. Personally, did not think much of iL

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.
—General patronage.

WHEN A GIRL LOVES, with Agnes Ayres.

—

Agnes Ayres under capable direction is not so

bad. Under the direction in this picture and
with the story in which she had to work—well,

she must feel badly herself. I class this as one
of the poorest I have ever had to sit through.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.
—Neighborhood patronage.

F. B. 0.
BROKEN LAWS, with Mrs. Wallace Reid.

—

Great pipture. Drew fine, but not as good as
“Human Wreckage.'* Don't mean the picture
isn't as good as “Human Wreckage." It's better.

Ticket Sale

forWeek Is

63.3% Good
Business is 63.3% good, ac-

cording to exhibitors’ box office

reports received this week.

Wish everyone could see it. Seven reels.—F. A.
Brown, Amus U theatre, Frederick, Okla.—Gen-
eral patronage.

THE AIR HAWK, with A. L. Wilson.—If you
are looking for thrills, this has a plenty. A good
program picture for the Brush Hog town. (“Brush
Hog” means in the stix, or the small town like

mine.) Five reels.—W. L. Landers. Gem theatre,

Batesville, Ark.—General patronage.

THE NO GUN MAN, with Lefty Flynn.—I con-
sider this one better than "Millionaire Cowboy.’’
Pleased all. There is enough comedy in this to

put it over. Five reels.—C. L. Brown, Dreamland
theatre. Fullerton, La.—Small town patronage.

CHEAP KISSES, with Cullen Landis.—Some
thought it neat, others not so neat, but it was
well liked and it has a good story. Lillian Rich
is good in this, but Cullen Landis could have
been someone else. Seven reels.—F. A. Brown,
Amus U theatre, Frederick, Okla.—General pat-

ronage.

THERE’S MILLIONS IN IT. with a special

cast.—Would rate this as very ordinary. Nothing
to set the world on fire or send them out talking

about it. Played with the second series of

“Fighting Blood" and it got by. Six reels.—Paul
B. Hoffman, Legion theatre. Holyrood, Kan.

—

Small town patronage.

VANITY’S PRICE, with Anna Q. Nilsson.—

A

real little program picture. Drew fair, but not

the picture’s fault. Six reels.—F. A. Brown,
Amus U theatre. Frederick, Okla.—General pat-

ronage.

LAUGH AT DANGER, with Richard Talmadge.
-The story is so impossible that patrons gave us

the razz, but at that seemed to enjoy the stunts.

He saves the United States fleet from destruction

in this one by taking a shot at the death ray

machine. Six reels.—Ray & Kundert, Empress
theatre, Beresford, S. D.—General patronage.

FOOLS IN THE DARK, with Patsy Ruth Mil-

ler.—Good picture full of entertainment. Plenty

of comedy in it. Will be well enjoyed by entire

audience. You can put out some extra advertis-

ing and raise your prices. Seven reeis.—H. G.

Stettmund, Jr., Odeon theatre. Chandler, Okla.

—

Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty

Flynn.—Another rotten one with a poor story.

Just 6,000 feet of film wasted. Flynn’s a fine

poser, if you like posing. Five reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General

patronage.

LIFE’S GREATEST GAME, with Johnnie
Walker.—A good melodrama woven around big

league baseball. Not up to standard of Emory
Johnson’s previous productions, because its appeal

is limited to those who take some interest in

baseball. Business good, but not as good as we
expected.—John W. Hawkins, Capitol theatre. New
Bedford, Mass.—General patronage.

MESSALINA, with a special foreign cast.—

A

massive foreign made spectacle in eight reels.

Well acted and containing the biggest and best

handled mob scenes I have ever seen in pictures.

Like most all foreign made historical features,

there are scenes in this one which might be con-

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAQO LOS ANGELES
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Bidered suggestive by certain members of any
American audience, yet there are no really bad
situations in the entire production. I would ad-

vise my brother exhibitors to buy this at a rea-

sonable price and date it for a short run. I ad-

vanced prices, as is my custom with all really

big pictures, because I am of the opinion that

people appreciate them the more for having to

pay more for them. No one raved over this pic-

ture, neither did any one complain or walk out.

as is usually the custom on this type of screen

entertainment. It seemed to get over in pretty

good shape with all classes. The chariot race

one-sheets are exceptionally flashy and with a lit-

tle extra noise will surely pull in a crowd. The
chariot race in the film is good and there are

also some other thrills that will help to entertain

the regulars. I bought it at a fair price, did

some extra advertising, used the big beautiful

lobby paintings, pulled them in and made con-

siderably more than average profits.—Harry Hol-

land, Bishop theatre. Bishop. Cal.—General pat-

ronage.

PHANTOM JUSTICE, with Estelle Taylor.—
Entertaining and well staged crook drama with

an unusual plot. A surprising ending that

brought down the house. Not extraordinary, but

will please the majority if you can get them in.

Title had no pull here. Seven reels.—F. E.

Schulz, Y. M. C. A. theatre, Morenci, Ariz.—Gen-
eral patronage.

THE WHITE SIN, with a special cast.—Good
picture. Pleased all on Sunday.—Liberty theatre.

Condon. Ore.—Small town patronage.

THUNDERING HOOFS, with Fred Thomson.—
This is one of the best of this star that we have
shown so far. They sure are full of pep. Five

reels.—C. V. Anderson, Oak theatre, Oakdale.

Neb.—General patronage.

HIS FORGOTTEN WIFE, with a special cast.—

A very appealing picture, as well as a good story,

which should please any audience. Madge Bel-

lamy and Warner Baxter do some mighty fine

acting in this picture. Seven reels.—W. A. Clark,

Jr., Castle theatre, Havana. 111.—General patron-

age.

THE SPIRIT OF THE U. S. A., with Johnnie

Walker.—While this is good, we consider it the

poorest Emory Johnson we have played. Not as

big as the price we paid for it. Did not draw
well, and so we lost money on it. People are

fed up on war stuff, anyway. Eight reels.—

C. E. Johnson, Paramount theatre. Gibbon. Neb.

—General patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—This picture was a good drawing card, due

largely to the popularity of the book. But as a

whole it will please the majority, although it’s

only a program picture. Six reels.—W. A. Clark,

Jr., Castle theatre, Havana, 111.—General patron-

age.

A GIRL OF THE UMBERLOST, with Gloria

Grey.—Here is what I call a 100 per cent picture.

It is jiist the kind of a picture that will please

everyone, and some said the part with the "drunk
hogs” is worth the price of admission. Six reels.

—John Travis, Doric theatre, Erie, Kan.—Small

town patronage.

A GIRL OF THE LIMBERLOST, with Gloria

Grey.—Had to play this as a substitute on the

Saturday before Christmas. Consider it a very

good picture, but, on account of the conditions, I

lost heavily. Seven reels.—C. R. McHenry, Rose-

win theatre, Dallas, Tex.—Neighborhood patron-

age.

AMERICAN MANNERS, with Richard Tal-

madge.—This is an exceptionally good action pic-

ture. Best of this star to date, although the

others were fine. Lots of comedy and a good
story. This star is very popular here with all

classes of people. I am sure this picture pleased

99 per cent. Six reels.—Chas. E. Lawrence, Star

theatre. Miles, Tex.—General patronage.

YANKEE MADNESS, with George Larkin.—

A

good program picture with some good stunt stuff.

Five reels.—P. G. Estee, S. H. theatre, Parker,

S. D.—Small town patronage.

LIGHTS OUT, with a special cast.—A dandy
picture. A good mystery drama with some extra

good acting. Crowd sure enjoyed it. Tell them
to come on time and they will enjoy it more.

—

P. S. Stallings, Majestic theatre. Bowie, Tex.

—Small town patronage.

THE SILENT STRANGER, with Fred Thomson.
—This one is about the best of the first series,

although they were all good and satisfied. Five

reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

THE FIGHTING SAP, with Fred Thomson.—
Very satisfactory program.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

THE FIGHTING SAP, with Fred Thomson.—
Like all the other Thomson pictures, there is

only one kind of report to make, and that is to

say good. Five reels.—John Travis, Doric thea-

tre, Erie, Kan.—Small town patronage.

THE FIGHTING SAP, with Fred Thomson.—
Did not have a very large crowd at this one,

but not the fault of the picture. Plenty of ac-

tion around a mine in the West. Will go over
best in small cities. Five reels.—C. O. Peter-
son, Royal theatre, Saxon. Wis.—Small town pat-
ronage.

THE FIGHTING SAP, with Fred Thomson.—
This one ranks with "North of Nevada.” Very
good. Plenty of action and thrills. Thomson is

a real athlete, but not an actor. However, he
seems to please, so I can’t find fault.—Mrs. W. J.

Carter, Maxine theatre. Croswell, Mich.—Small
town patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—This was my third Thomson. As a West-
ern. does not draw well in my house, it did not
draw nearly so much as either of the two pre-

vious pictures. Five reels.—C. R. McHenry, Rose-
win theatre, Dallas. Tex.—Neighborhood patron-
age.

THE MASK OF LOPEZ, with Fred Thomson.—
This is the first of these Thomson’s we have run
and understand it is the first one of the series.

We have noticed that most all reports on these

pictures are all to the good, but they would have
to be a lot better than this one was before we
would waste much time lauding them. If your
patrons like cheap melodramatic Western stuff,

with not much story and very poor photography
and some poor directing, why feed them this.

Some of the roughnecks said it was fine, but this

kind keeps away the patrons that enjoy a real

picture. Have a couple more to run and hope
they are some better than this one. But if you
like Westerns it will get by all right. Five reels.

,—Crosby & Schwierske, Rex theatre, Colby, Wis.

—

Small town patronage.

THE MASK OF LOPEZ, with Fred Thomson.

—

Well liked by the few that came out to see this.

Six reels.—G. F. Rediske, Star theatre, Ryegate,
Mont.—Small town patronage.

THE MASK OF LOPEZ, with Fred Thomson.—
Fourth Thomson played. One hundred per cent

entertainment and almost 100 per cent box ofiice

value. Five reels.—C. R. McHenry, Rosewin thea-

tre, Dallas, Tex.—Neighborhood patronage.

THE DANGEROUS COWARD, with Fred
Thomson.—Another good Thomson Western. Hope
he keeps it up. Five reels.—J. W. Andrescn,
Rialto theatre, Cozad, Neb.—General patronage.

THE DANGEROUS COWARD, with Fred
Thomson.—This is the fifth picture of Thomson’s
played in my house. Outdrew any other Thom-
son picture. Apparently pleased them better than

any other picture, and I would like to have some
more of his pictures if I could get them without

buying all of Lefty Flynn’s and Richard Tal-

madge’s, but I won’t do that even to get Fred.

Five reels.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE SILENT STRANGER, with Fred ’Thomson.

—This was my second Thomson picture. Brought
better than the first. Pleased better, and this

boy is fast making himself a name in pictures.

Five reels.—C. R. McHenry, Rosewin theatre, Dal-

las, Tex.—Neighborhood patronage.

THE FAIR CHEAT, with Dorothy Mackaill.—

A

good comedy drama that will please average pat-

rons. Six reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—General patronage.

AFTER THE BALL, with a special cast.—One
of the best we have run in a long time. The
best of comments from everyone. Seven reels.

—

W. D. Patrick, Strand theatre, Dothan, Ala.—Gen-

eral patronage.

AFTER THE BALL, with a special cast.—Drew
good business one night with this and it’s an

average good picture and should draw on account

of popularity of that old song, "After the Ball Is

Over.” The end was cut out, which your patrons

don’t like. Seven reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

AFTER THE BALL, with a special cast.—Good

picture and pleased big business two days. Seven

reels.—W. D. Patrick, Strand theatre, Florala,

Ala.—Mixed patronage.

NORTH OF NEVADA, with Fred Thomson.—
First Thomson that I played. Pleased. Brought

better than I exi)ected. Regarded about 85 per

cent box office value. Five reels.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

NORTH OF NEVADA, with Fred ’Thomson.—

Like all the series, this one was good. Oar
patrons consider Silver King the best horse on the

screen, and our customers frequently ask when
we will have him again. Thomson and Silver

King make the best drawing card we know of at

the present time. Five reels.—C. E. Johnson,

Paramount theatre. Gibbon, Neb.—General pat-

ronage.
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WESTBOUND LIMITED, with Ralph Lewis.—
A thrilling melodrama of good box office value.

Old, but good.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

WESTBOUND LIMITED, with Ralph Lewis.—
Our patrons considered this a very high-class

melodrama. Like about all Emory Johnson’s pro-

ductions, it was very carefully directed and no

details were overlooked to make it realistic and
correct. Ralph Lewis as the engineer did a

brilliant piece of work. Every small town should

play it. Seven reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—General patronage.

WONDERS OF THE SEA, with a special cast.

—Pleased about half. Some people thought this

was a story. However, this is good for a change.

Some beautiful under sea photography. Six reels.

—C. L. Brown, Dreamland theatre, Fullerton,

La.—Small town patronage.

STORMSWEPT, with a special cast.—A sea

story which we did not like very well, but it

seemed to please our patrons. Many favorable

comments on picture. Film condition fair. Five

reels.—W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

THE MIRACLE BABY, with Harry Carey.—-A

nice little program feature. Good attendance for

this, but they have been ice-bound and I guess

they were glad to get out. Five reels.—A. C.

Betts, Powers theatre. Red Creek, N. Y.—Small

town patronage.

THE CANYON OF THE FOOLS, with Harry
Carey.—Good Western picture and probably the

best of Carey’s we have played. Should go over

anywhere where Westerns are played. Film con-

dition fair. Six reels.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

THE RIGHT OF THE STRONGEST, with E. K.

Lincoln.—Old picture with some real live fist

fights in it. Also most of the film fist fighters

in it. Box office value about 80 per cent.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

First National
THE SILENT WATCHER, with Glenn Hunter.

—Mr. John McCormack of New York bought him-
self a new radio and on New Year’s night he

decided to try out his voice on it. For ten years.

New Year’s night has always been one of the

best nights of the whole year with me. Always
counted on capacity business, and, with no local

opposition to speak of, I expected to do the same
this year. Here is where John got in his dirty

work. Actual count: I had thirty-two adults, two
kids and one dog to see the above picture. When
a guy in New York can get eight million people

to squat around a radio to hear him sing, I’m
saying it’s pretty stiff competition. This bird

isn’t satisfied to get all the way from six to

fifteen dollars per ticket to hear him on the

stage, but he wants to spoil the best holiday of
the year for every small town picture show.
And the end is not yet. I am told that it’s only
a question of a short white when the farmer can
go out and sit down on his wood-pile and watch
a perfectly good picture being projected on the

side of his barn. I quit when it reaches that

stage. “The Silent Watcher” is a fine picture

and will please any kind of audience. Acting of

Glenn Hunter and Bessie Love is unusually good.
Seven reels.—R. W. Hickman, Lyric theatre.

Greenville, 111.—General patronage.

THE ONLY WOMAN, with Normal Talmadge.
—Nice picture that pleased here. Norma always
draws well here. Seven reels.—G. P. Miller, Re-
gent theatre, St. Marys, O.—General patronage.

BORN RICH, with Bert Lytell.—Society drama,
well acted and mounted. Pleased 50-50. We got
rained out on this, so don’t know its drawing
power, but do not think it a small town card.

Print new. Seven reels.—A. G. Witwer, Grand
theatre, Ranier, Ore.—Small town patronage.

CLASSMATES, with Richard Barthelmess.

—

A
splendid picture and attraction. The only fault
one might find is that the finish comes too sud-
den, with several things left to the imagination.
Dick has a dandy role. A week’s enjoyment to

very good business. Lige Conley in “Midnight
Blues” on same bill. A great comedy. Seven
reels.—Frank L. Browne, Liberty theatre. Long
Beach, Cal.—General patronage.

SUNDOWN, with a special cast.—A mighty
epoch of the great cattle country, and makes
fine entertainment. The picture, from standpoint
of production, is good and details are carried out
in the finest sort of way. Whether or not this

picture will do business will depend largely on
local conditions and the public desire for this

class of offering. However, if you are successful

The Contributor’s Column

J, C. Jenkins Quits the Business
Governor Adam McMullen has appointed our old friend John C.

Jenkins State Game Warden of Nebraska. All J. C.’s old friends in
these parts are jubilant over the appointment.

Mr. Jenkins has disposed of the Auditorium theatre at Neligh to

Bradley & Monscett, of Neligh, who will operate the house in the
future.

F. J. O’HARA,
Community theatre, Elgin, Nebraska.

Ss * *

And now you know why J. C. hasn’t been doing his inimitable stuff in these
pages lately and why he’ll not be doing it for some time to come. (We
depend, of course, upon habit and the thrill of the theatre to bring him back
into the fold sooner or later. Hang it all, he’s got to come back.)

John Curtis Jenkins (yes, that is his name; he uses it on his published
writings) began writing to this department way back in the days when it

contained an average, of 50 reports a week. He never lagged behind, he always
boosted a good suggestion, he campaigned for the idea and kicked the then
formidable opposition promptly and plentifully when occasion arose. And
always his contributions reflected a good-natured, kindly and unfailingly just
outlook upon matters of permanent or passing importance.

We’ve never figured on Jenkins quitting the business. Somehow, maybe
because he was so typically the theatreman, it just seemed a matter of course
that the Auditorium, Neligh, Neb. (how many times have we written that?),
would go on and on like Tennyson’s brook. (But we mustn’t get sentimental.)

Best o’ luck, J. C. Now you can indulge that fishin’ hobby of yours to
heart’s content—and get paid for it—and maybe you’ll find time to write us a
fish story once in a while anyway. Do.

—W. R. W.

McHenry Back in Active List
I enclose herewith 170 reports on pictures played between April 1924 and

January 1925. I regret that we have not been able to make these reports
regularly as the pictures were played and feel like I have been neglecting
my duty to other exhibitors, because I read every report that is made to the
HERALD and I have found that these reports are worth much money to me
in buying pictures.

There was a real good reason why I did not report regularly throughout
the year and I promise in future to report promptly on all pictures, for I do
not think that any exhibitor should profit from the other fellows’ reports
and not give the department his reports.

In reporting I always try to be fair to all exchanges and give the other
exhibitor an idea of the kind of picture it is. I do not pan any picture just
because it loses me money. I feel that a good picture should be reported
as a good picture and I also realize that if all exhibitors reporting would
report more fully on the pictures and state the type and quality of the
picture it would help other exhibitors who play the picture later to advertise
the pictures in such a way that they could get the money. I have lost money
on a number of pictures because I did not know the kind of pictures they
were and could not get the information from the press sheet and did not
have time to screen the picture. Count on me for 100 per cent cooperation
this year.

C. R. McHENRY,
• Rosewin theatre, Dallas, Tex.
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The Contributor’s Column

Anderson Makes a Good Resolution
We have made a New Years resolution to report on every picture, without

exception, so we enclose this year’s to date herewith.

We have had a pecular experience in that we had to reduce our showings
from six nights a week to four at the beginning of November, just when most
houses were looking for good business. The reason is that we rely entirely

upon the railroad payroll and most of our men have been idle for many
months owing to a strike at the coal mines from which a large amount of the
traffic here is drawn.

Things are better now and next week sees us booking in three pictures a

week again. Most of our dealings are with First National, Paramount and
Fox, and they all helped us along by letting us set back some pictured
contracted and dated.

J. A. ANDERSON,
Idyl Hour theatre, Edson, Alberta, Can.

Did This Bother You?
If you’ll open last week’s issue to pages 76 and 77 , we’ll undertake to tell

you how to read them. Begin with the last line in second column of page 77 ,

jump from there to the top of the first column, read down to starting point.

Then go back to top of £rst column, page 76, and read to end of third column
on that page. (No, we did not attempt to invent a better pastime than the
cross word puzzle. Such things just will happen now and then and there’s

no alibi for them.)

And while we’re on the subject, S. G. Fry, Palace theatre, Omaha, Tex.,
did not write the “Tess of the Storm Country” report on page 50 of the
January 17th issue. F. E. Moore, Liberty theatre. Lake View, Mich., wrote
it. (Our mistake, and there’s no alibi for that either.)

Hal RoacA has mac/e several nove\iy faaflii’es 'f/ia-l'
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in selling this to them they will like it. Satis-

factory business. Three days. Nine reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General
patronage.

THE ENCHANTED COTTAGE, with Richard
Barthelmess.—A peculiar type that did not please

all who saw it. However, it is to be classed as

an exceptionally good picture. Box office value

good.—C. R. McHenry. Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

HUSBANDS AND LOVERS, with Florence
Vidor.—Real 100 per cent entertainment. Good
all the way. Small, but perfect cast. In my
opinion, better than "Why Men Leave Home"
and as good as "The Dangerous Age." Played
a week to fair business, due to its being the week
before Christmas. Eight reels.—Frank L. Browne.
Liberty theatre. Long Beach, Cal.—General pat-

ronage.

HUSBANDS AND LOVERS, with Florence
Vidor.—Of all the domestic comedy dramas re-

leased, this is, without a doubt, the very best.

The human touches are superb. Let’s have more
like it.—F. H. Stoup, Capitol theatre. Delphos, O.

—General patronage.

SINGLE WIVES, with Corinne Griffith.—

A

drama of modern matrimonial difficulties well

produced. Brought out good audience in spite of

bad weather.—R. C. Geeting, Lyric theatre, Chap-
pell, Neb.—Small town patronage.

LOVE’S WILDERNESS, with Corinne Griffith.

—Not an unusual picture from standpoint of pro-

duction or acting. However, story is sustaining

and if properly presented I am sure this feature

will be well received. We did not do what should

be done with this class of picture. In spite of

extra exploitation, owing to local conditions, we
failed to make money. Seven reels.—W. H. Bren-
ner, Cozy theatre, Winchester. Ind.—General pat-

ronage.

ABRAHAM LINCOLN, with George Billings.—

An exceptional production of its kind. This Is

the best "educational” I’ve ever seen, but they

want to be entertained, not educated. I claim

this picture is entertaining as well as educational,

but they wouldn’t come. Ten reels.—Fred Hinds,

Cresco theatre. Cresco, la.—General patronage.

SECRETS, with Norma Talmadge.—So far aa

Norma is concerned. "Secrets” is a wonderful pic-

ture. She is a thing of beauty and a joy for-

ever. and she never did any better acting in her

life. As to the picture, I would class it as only
ordinary. Played it on Christmas night and
failed to do our regular holiday business. Patrons

did not seem to care for the story. Eight reels.

—

R. W. Hickman, Lyric theatre, Greenville, 111.

—General patronage.

POTASH AND PERLMUTTER IN HOLLY-
WOOD, with a special cast.—A splendid comedy-
drama that drew well in adverse weather condi-

tions. Pleased 100 per cent.—R. C. Geeting,

Lyric theatre, Chappell, Neb.—Small town pat-

ronage.

POTASH AND PERLMUTTER IN HOLLY-
WOOD, with a special cast.—Not quite as big

a laugh as the first one, but very, very good.

Business was not as good as the old one, either,

but business is worse in general now than when
we showed the first "Potash.”—Joe Hewitt,

Strand theatre, Robinson, III.—General patronage.

THE SEA HAWK, with Milton Sills.—A won-
derful production that everybody should see. But
don’t let First National kid you into believing it

will do landslide business. Business proved very

disappointing here on “The Sea Hawk.” ’Twelve

reels.—F, H. Stoup. Capitol theatre, Delphos, O.

—General patronage.

THE SEA HAWK, with Milton Sills.—A rather

strong sea story well staged, costumed and acted,

but it is four reels too long. Twelve reels.—Gia-

coma Bros., Crystal theatre. Tombstone, Ariz.

—

General patronage.

A SELF-MADE FAILURE, with Ben Alexander.
—-This is essentially a man’s picture. They all

seemed to have a fine time during the showing.

The women pronounced it silly. Figure it out.

—

F. H. Stoup, Capitol theatre, Delphos, O.—General

patronage.

THOSE WHO DANCE, with Blanche Sweet.—

A

splendid picture. I never played one that gave
better satisfaction.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THOSE WHO DANCE, with Blanche Sweet.—

A

well liked picture. It is very good. Eight reels.

—G. P. Miller, Regent theatre, St. Marys, O.

—

General patronage.

THOSE WHO DANCE, with Blanche Sweet.—
One of the best crook and underworld melodramas
we have ever shown. If your patrons like this
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type it should go over fine.—F. H. Shoup, Capitol

theatre, Delphos, O.—General patronage.

TORMENT, with a special cast.—This was a

poor one for First National. The acting and
directing were good, but the story lacked some-

thing. Six reels.—G. P. Miller, Regent theatre,

St. Marys, O.—General patronage.

TORMENT, with a special cast.—A picture

which drew well and pleased better than I

thought it would.—C. R. McHenry. Rosewin thea-

tre, Dallas, Tex.—Neighborhood patronage.

FOR SALE, with Claire Windsor.—Picture was
good. The patrons seemed well satisfied, but busi-

ness was fair. Seven reels.—G. P. Miller, Regent
theatre, St. Marys, O.—General patronage.

FOR SALE, with Claire Wind.sor.—This was a
better program picture than I thought it was, and
I guess better than my patrons thought it was.

for they did not come out.—C. R. McHenry, Rose-

t win theatre, Dallas, Tex.—Neighboi-hood patron-

age.

FOR SALE, with Claire Windsor.—Just an
average program picture that cost a "special”

price. Settings are lavish. The hero of the

story is a weakling and awakens no sympathy.
Menjou is fine.—F. H. Stoup, Capitol theatre,

Delphos, O.—General patronage.

THE GOLDFISH, with Constance Talmadge.

—

A good comedy. Pleasing possibly 80 per cent.

Business was not so good. Seven reels.—G. P.

Miller, Regent theatre, St. Marys, O.—General

patronage.

THE GOLDFISH, with Constance Talmadge.

—

Consider this the poorest of Constance Talmadge’s
pictures. The patrons evidently found it out,

but I did not, and lost plenty of money.—C. R.

McHenry, Rosewin theatre, Dallas. Tex.—Neigh-
borhood patronage.

THE SONG OF LOVE, with Norma Talmadge.
—Norma drew good business, but most of them
went home disappointed. Story about as light as

Norma’s costume. Picture will get by at regular

admission. Film rental too high. Eight reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.—Small
town patronage.

THE SONG OF LOVE, with Norma Talmadge.
—Norma never draws for me, but this is a good
picture. Eight reels.—J. S. Walker. Alamo thea-

tre, Moody, Tex.—Small town patronage.

THE SONG OF LOVE, with Norma Talmadge.
—One of Norma’s best. Also splendid box office

value.—C. R. McHenry, Rosewin theatre. Dallas.

Tex.—Neighborhood patronage.

CYTHEREA, with Alma Rubens.—While, per-

sonally, I thought this an excellent picture, my
patrons did not agree with me. All, except a

few high-brows, called it the "bunk.” Title is

very poor.—F. H. Stoup, Capitol theatre, Delphos,

O.—General patronage.

A SON OF SAHARA, with Bert Lytell.—Not
so good. Did not please or displease. They all

stayed, but there were not enough of them that

came.—C. R. McHenry, Rosewin theatre. Dallas,

Tex.—Neighborhood patronage.

FLAMING YOUTH, with Colleen Moore.—Did
a little better than average business on this one,

but paid a good price for it and left me with

just a smile. Nine reels.—C. A. Linsley, Opera

House, Soldier Summit. Utah.—Railroad patron-

age.

FLAMING YOUTH, with Colleen Moore.—If

you like Colleen Moore, you’ll like this picture.

It seemed to please everyone, but, personally. I

don’t think it was as good as "Painted People."

—Mrs. W. J. Carter, Maxine theatre. Croswell.

Mich.—Small town patronage.

THE WHITE MOTH, with Barbara LaMarr.-
A very fine picture which drew and pleased.—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

THE GIRL OF THE GOLDEN WEST, with

Sylvia Breamer.—Better than the average West-

ern ; good drawing title. Seven reels.—C. A.

Jordan, Opera House, Cogswell. N. D.—Small

town patronage.

THE WOMAN ON THE JURY, with Sylvia

Breamer.—A most excellent picture which did not

get the money.—C. R. McHenry, Rosewin theatre.

Dallas, Tex-—Neighborhood patronage.

THE WOMAN ON THE JURY, with Sylvia

Breamer.—Good picture, but too long. Could have

put it all in five reels. Scenes too drawn out.

—

Mrs. W. J. Carter, Maxine theatre, Croswell.

Mich.—Small town patronage.

THE WOMAN ON THE JURY, with Sylvia

Breamer.—Just an average program picture that

nobody would miss if it had never been released.

—F. H. Stoup, Capitol theatre. Delphos, O.—Gen-

eral patronage.

FLOWING GOLD, with Milton Sills.—Great.

This picture has everything. Everyone ought
to make a clean-up with it. I consider it as the

best picture of its type. Eight reels.—G. P. Mil-

ler, Regent theatre. St. Marys, O.—General pat-

ronage.

FLOWING GOLD, with Milton Sills.—This

picture brought better than most Sunday or Mon-
day pictures in my house. Possibly because it

was made in Dallas and Ranger. It also pleased

the audience.—C. R. McHenry, Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

LILIES OF THE FIELD, with Corinne Grif-

fith.—This was another surprise to me. Played
on Tuesday and Wednesday nights, my dull

nights, and made a profit. Played on two good
days of the week, I should have made a splendid

profit on this picture. It has everything neces-

sary to entertain.—C. R. McHenry, Rosewin thea-

tre, Dallas. Tex.-—General patronage.

WHEN A MAN’S A MAN, with John Bowers.

—

A very good production, but its drawing power
is derived from the popularity of the book. Play
it by all means, as it is a real box office attrac-

tion. Had stormy weather, yet made a little

money. Film good. Seven reels.—W. A. Doersch-
lag, Sti'and theatre, Ran-som, Kan.—Small town
patronage.

WHEN A MAN’S A MAN, with John Bowers.
—Fine picture that did good business. Acting
was fine. Eight reels.—G. P. Miller, Regent thea-

tre. St. Marys, O.—General patronage.

WHEN A MAN’S A MAN, with John Bowers.
—I class this as 100 per cent entertainment, and
95 per cent box office value.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

BOY OF MINE, with Ben Alexander.—Very
good picture of its type. Good box office value.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

THE MARRIAGE CHEAT, with Beatrice Joy.—
Thos. H. Ince made a long list of good pictures
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during the past few years, but "The Marriage
Cheat” is not one of them. Acting as a whole
was fairly good, but too many disgraceful scenes

spoiled the whole picture. It might go over as

a one day program picture, and that is all. Seven
reels.—R. W. Hickman, Lyric theatre, Greenville,

III.—General patronage.

THE MARRIAGE CHEAT, with Leatrice Joy.

—

This one is out of the ordinary in some respects.

It pleased about 80 per cent. Seven reels.—G. P.

Miller, Regent theatre. St. Marys, O.—General

patronage.

THE MARRIAGE CHEAT, with Leatrice Joy.—
I did not see this picture, but as it drew only

about 70 per cent of what I should reasonably

expect, I don’t think it can be very good. My
audience has an uncanny way of finding out

about the pictures before I do, although I study

them all the time.—C. R. Henry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

PAINTED PEOPLE, with Colleen Moore.—Not
so good as her other pictures and did not draw
well. However, drew as much as I expected.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

PAINTED PEOPLE, with Colleen Moore.—
Can’t say enough for this one. It's sure to

please everywhere. Don’t pass this one up.

—

Mrs. W. J. Carter, Maxine theatre, Croswell,

Mich.—Small town patronage.

THE PERFECT FLAPPER, with Colleen Moore.
—Very pleasing picture. Good box office value.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

THE PERFECT FLAPPER, with Colleen Moore.

—Patrons liked this better than “Flaming Youth.”
Played this Christmas Day with vaudeville and
pulled a good crowd.—F. H. Stoup, Capitol thea-

tre, Delphos, O.—General patronage.

TWENTY-ONE, with Richard Barthelmess.

—

Played on July 4th to good attendance. All very

well pleased.—C. R. McHenry, Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

TWENTY-ONE, with Richard Barthelmess.

—

What I call first class entertainment. Had many

favorable comments. A very interesting story

well acted. Did not seem to draw, but the weather
is not right, and no fault of the picture. Seven
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

A DANGEROUS MAID, with Constance Tal-

madge.—A splendid costume picture which did

not get expenses in my house.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

HER TEMPORARY HUSBAND, with Sylvia

Breamer.—Light comedy drama. Didn’t hear any
comments, but lots of laughs.—Mrs. W. J. Carter,

Maxine theatre, Croswell, Mich.—Small town pat-

ronage.

HER TEMPORARY HUSBAND, with Sylvia

Breamer.—Though this was rated as one of the

silliest of comedies, I played it twice in my house

in 1924. Once was rainy out, next time had a

good crowd and don’t think that there was any
one present that did not like it. As a comedy-
drama it was a knockout.—C. R. McHenry, Rose-

win theatre, Dallas, Tex.—Neighborhood patron-

age.

HER TEMPORARY HUSBAND, with Sylvia

Breamer.—An excellent comedy with a well se-

lected cast. The few that saw it proclaimed it

great. Very unsettled weather. Kept the people

at home. Seven reels.—G. P. Miller, Regent thea-

tre, St. Marys, O.—General patronage.

HER REPUTATION, with May McAvoy.—What
I consider one of her best efforts. Played in

June and lost considerable money. Not the fault

of the picture.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

HER REPUTATION, with May McAvoy.—

A

mighty fine little picture. Pleased everyone. ’The

fire scene in this is much better than in a lot

of specials we have had. It’s sure to please.

—

Mrs. W. J. Carter, Maxine theatre. Croswell,

Mich.—Small town patronage.

DADDY, with Jackie Coogan.—Satisfactory and
will draw where star is liked. Six reels.—C. A.

Jordan, Opera House, Coswell. N. D.—Small town
patronage.

DADDY, with Jackie Coogan.—This is real good,

as all the First National Coogan pictures have
been, and we always make some money with
Jackie. Ran Our Gang comedy, "The Cobbler,"
with it and made us a fine show at advanced
prices. Will please 90 per cent. Six reels.

—

Crosby & Schwierske, Rex theatre. Colby, Wis.
•—Small town patronage.

WHAT A WIFE LEARNED, with Florence
Vidor.—A good program picture.—Bert Silver,

Silver Family theatre. Greenville, Mich.—General
patronage.

WHAT A WIFE LEARNED, with Florence
Vidor.—A nice program picture. Pleased nearly
all, but don’t promise them a special in this one.

as it is a program picture. Seven reels.—George
Khattar, Khattar’s theatre, Sydney. N. S., Can-
ada.—General patronage.

THE WANTERS, with Marie Prevost.—Now
listen to us rave about this. This is what we
think is a regular show. It has a very good
story and a nice cute little girl for the star.

Some lavish sets and swell photography. Good
acting, ’nuf comedy, good moral and all in all

a bang-up picture. We ran it Thanksgiving with
Buster Keaton in "Electric House” and made us

a dandy show at 10 and 40 cents without a kick.

Eight reels.—Crosby & Schwierske, Rex theatre.

Colby, Wis.—Small town patronage.

THE WANTERS, with Marie Prevost.—Very
good picture with good box office appeal.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE BAD MAN, with Holbrook Blinn.—A good
bet for the small town.—Fenton J. Lee, Essaneas
theatre, Rushville, Neb.—General patronage.
THE BAD MAN, with Holbrook Blinn.—Here

is another very good comedy from First National.

Something out of the regular line of comedies
and should please majority, but it didn’t seem
to go over with our patrons as well as some
others we have run. But we enjoyed it fine.

Will please 75 per cent. Seven reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town
patronage.

PENROD AND SAM, with Ben Alexander.

—

For anyone that ever was a kid or had any fun
when they were a kid, this will please 100 per

cent, for it is a real picture. Good acting and
a real human picture which will please all human
people. Seven reels.—Crosby & Schwierske, Rex
theatre, Colby, Wis,—Small town patronage.

PONJOLA, with James Kirkwood.—Here is a

real good picture and will please 90 per cent if

you can get them in. Trouble here was that so

very few had ever read the story and didn’t know
what the title stood for, and so it didn’t draw
extra good for us and so didn’t make the jack
we should have. But if you can get them in it

will please them. Entire cast do fine work and
story is good. Eight reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.

POTASH AND PERLMUTTER, with a special

east.—Personally, we considered this one of the

best comedies we ever run, but not so to our
patrons. Had lots of kicks on it and. for the

life of us, can’t figure it out unless it went over

the heads of some of our dumb Dutch patrons.

It is a very high class comedy and acting is fine,

and it Is real comedy and not the slapstick kind
that some seem to eat up. It didn’t draw for

us, neither did it please, which is one of those

things that we can’t sometimes figure out. Ex-
pected to knock them dead with this and told

them we had something good, and we got put on
the pan afterwards. Seven reels.—Crosby &
Schwierske, Rex theatre, Colby. Wis.—Small town
patronage.

THE MEANEST MAN IN THE WORLD, with

a special cast.—What I consider a very excellent

picture, which did not draw nearly so well as I

had expected.—C. R. McHenry, Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

THE MEANEST MAN IN THE WORLD, with
a special cast.—A fair program. Not up to First

National standard, but will get by, as it has a

good deal of comedy relief. Six reels.—A. D.

Brawner, Jewel theatre. Hooker, Okla.—Small

town patronage.

THE MEANEST MAN IN THE WORLD, with

a special cast.—A splendid entertainment. Good
story, great cast. Satisfied all.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General

patronage.

ASHES OF VENGEANCE, with Norma Tal-

madge.—Splendid picture. Far above an average.

Costumes do not draw so well. Advertise it.

—

C. R. McHenry, Rosewin theatre. Dallas, Tex.

Neighborhood patronage.
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SKIN DEEP, with Milton Sills.—Very good.

This one pleased, as it had plenty of action and

was well produced. Film condition good. Seven

reels.—C. A. Peterson, Royal theatre. Saxon, Wis.

—Small town patronage.

THE BRIGHT SHAWL, with Richard Barthel-

mess.—We were disappointed. Acting of the

excellent cast was wholly up to standard. Stage

settings fine, story good. On the whole, it is a

very good picture, but lacked action for Satur-

day night, and our impression is that the crowd

was disappointed. Eight reels.—F. E. Schulz,

Y. M. C. A. theatre, Morenci, Ariz.—General pat-

ronage.

TRILBY, with Andre Lafayette.—It’s a shame
that producers will waste their time and money
on such a picture. Don’t waste your patrons’

time with this one. Will entertain only a very

small percentage. Business poorest in many
months. Six reels.—R. Pfeiger, Princess theatre,

Chilton, Wis.—Small town patronage.

THE ETERNAL CITY, with Barbara LaMarr.
—First reel uninteresting. Remaining reels will

hold interest of the better class. Not a small

town picture. Drew fair business, but pleased

only 50 per cent. Many complaints. Personally,

I enjoyed it. Eight reels.—R. Pfeiffer, Princess

theatre, Chilton, Wis.—Small town patronage.

THE BOND BOY, with Richard Barthelmess.

—

Just a good program picture for us. Too slow

and sad to suit lots of people. No comedy re-

lief. Acting good.—P. S. Stallings, Majestic

theatre, Bowie, Tex.—Small town patronage.

CIRCUS DAYS, with Jackie Coogan.—Another
dandy picture for Jackie Coogan. Anyone that

cannot enjoy this should stay away from the

movies for all time. We got 10 boys dressed up
as clowns in regular clown suits and hats, painted

a big banner, got the kids some horns and
paraded the town all P. M. before show and did

capacity business and made some money at ad-

vanced prices. This is the last of the First Na-
tional Coogan pictures and expect it will be our

last Coogan picture for some time, as do not

think much of the next few he made for some
of the other companies. Six reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town
patronage.

CIRCUS DAYS, with Jackie Coogan.—All right

for the children and for those that like light

comedy for entertainment. This feature cost me
five times as much as a Gang comedy and many
patrons told me they like the Gang comedies bet-

ter. Jackie’s a clever kid, but they ask too much
for rental on these kid plays. Had to run pro-

gram for 10 and 26 cents and, consequently, did

not make much profit. Not worth a raise in ad-

mission. Ran Our Gang in “The Buccanneers”
with "Circus Days,’’ which made a good pro-

gram for the holidays. Children enjoyed the

show immensely. No complaints from patrons.

Six reels.—R. Pfeiffer, Princess theatre, Chilton,

Wis.—Small town patronage.

CIRCUS DAYS, with Jackie Coogan.—I have
used several of Coogan’s, but this one outdrew
any of the others by 30 per cent. It pleased

everyone. You can buy it. Worth the money.
Print good. Six reels.—S. G. Ihde, Photoplay
theatre. Ashland, Kan.—Small town patronage.

THE HUNTRESS, with Colleen Moore.—One
of her pictures which brought about 90 per cent

of a normal Friday business.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

PENROD AND SAM, with Ben Alexander.

—

Good entertainment. Will please all classes. Seven
reels.—C. A. Jordan, Opera House, Cogswell.
N. D.—Small town patronage.

DULCY, with Constance Talmadge.—We will

have to report on this about what the rest of

them do, and that it that it too silly to please
more than about 50 per cent. Few seemed to

enjoy it, but most of the comments we got on it

were that it was NG. We have shown several
pictures with Connie and the only one that ever
pleased was “East Is West.’’ After she made
“East Is West’’ she should have married another
nobleman and went to Europe and stayed there.

Don’t think we would have ever missed her,

and could have bought a lot better pictures than
hers, and for less money. Good-bye, Connie.
Seven reels.—Crosby & Schwierske, Rex theatre.

Colby, Wis.—Small town patronage.

WHY MEN LEAVE HOME, with Lewis Stone.
—I would call this a fine domestic comedy drama.
Patrons were unanimous in praising it. They
don’t make them much better.—F. H. Stoup, Capi-
tol theatre, Delphos, O.—General patronage.

DULCY, with Constance Talmadge.—Very light

entertainment. It’s really a waste of time to

look at it. Why don’t they put Constance in

something worth while. Kept over half my pat-

rons away. Film rental four times as much as

it is really worth. Seven reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-

ronage.

WITHIN THE LAW, with Norma Talmadge.

—

Here is a regular show for the small town, far

better than “The Eternal Flame" or “Ashes of

Vengeance.” We ran them all and this will ap-

peal to the average fan and please 100 per cent,

for the story is fine and cast all do excellent

work and Norma is there at all times. Next to

“Smilin’ Thru,” consider this her best. This is

the best she ever did in line of good entertain-

ment for the average run of movie fans. We
are off Norma for good now, though, as th'fey

keep her in the costume pictures, and we are all

through running them, no matter who is in them.

Nine reels.—Crosby & Schwierske, Rex theatre,

Colby, Wis.—Small town patronage.

WITHIN THE LAW, with Norma Talmadge.—
The best Talmadge I have run. Norma sure

does some wonderful acting. Lost money, how-

ever, owing to stormy weather. Film good. Eight

reels.—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

ANNA CHRISTIE, with Blanche Sweet.—This
picture is the big surprise of 1924 for me in

that some critics rate it as one of the best 15

pictures and in that it pleased a larger audience

than I expected it to draw.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

THE GIRL OF THE GOLDEN WEST, with

Sylvia Breamer.—We didn’t like this at all. Ker-

rigan looked like a sick calf all the way in this,

and the leading lady looked about as sick. See

lots of good write-ups on this, but we couldn’t

see it, neither could our patrons. Too far fetched

and overdone all the way through. There isn’t

any of that old stuff of shooting and killing

them off that there is in lots of Western, but

don’t think much of it as a picture. Seven reels.

—Crosby & Schwieske, Rex theatre, Colby, Wis.

—Small town patronage.

THE GIRL OF THE GOLDEN WEST, with

Sylvia Breamer.—Most First National pictures are

overrated and rental is always just double. Just

a fair Western production. Poor print. Drew
fair business. Seven reels.—R. Pfeiffer, Princess

theater, Chilton, Wis.—Small town patronage.

THE GIRL OF THE GOLDEN WEST, with

Sylvia Breamer.—Just a fair Western picture.

Did fair business. No comments. Have run bet-

ter Westerns for less money. Seven reels.—R.

Pfeiffer, Princess theatre, Chilton, Wis.—Small

town patronage.

JEALOUS HUSBANDS, with Earle Williams.—
I class this as one of the finest pictures we
showed on any Saturday of last year. However,
the receipts were $25 below normal. Think this

was due to the title. Properly advertised, it should

draw well.—C. R. McHenry, Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

BLACK OXEN, with Corinne Griffith.—Good
picture. Above average drawing power. Needs
advertising.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

BLACK OXEN, with Corinne Griffith.—This

one exceptionally good. Give us more like it.

Eight reels.—M. J. Babin, Fairyland theatre.

White Castle. La.—General patronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—I believe everybody can bank on this picture.

The title is very good and the cast is well se-

lected. Eight reels.—G. P. Miller, Regent theatre.

St. Marys, O.—General patronage.

WHY MEN LEAVE HOME, with Lewis Stone.

—If Lewis Stone is to continue in pictures he

should dye his hair. Good picture with no draw-

ing power because Stone does not get the money.

—C. R. McHenry. Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

Fox
WINNER TAKE ALL, with Buck Jones.—

Another good Jones action production which
went over good here. Will take well in places

where action is desired. Splendid print. Six

reels.—C. O. Peterson, Royal theatre, Saxon, Wis.

—Small town patronage.

WINNER TAKE ALL, with Buck Jones.—
Would consider this an average feature. Thera
is a good prize fight in it. Six reels.—Ryan &
Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

THE BRASS BOWL, with Edmund Lowe.

—

Good detective story. Well portrayed by a cap-

able cast. Six reels.—Wilcox & Witt, Strand
theatre, Irvine, Ky.—General patronage.

AGAINST ALL ODDS, with Buck Jones.—Good
Western. If your patrons like Jones, this one
will please. Five reels.—J. W. Andresen, Rialto

theatre, Cozad, Neb.—General patronage.

AGAINST ALL ODDS, with Buck Jones.—Fine

picture with wonderful drawing power. Just the

kind for Buck. Five reels.—Mr. and Mrs. E.

Fox, Princess theatre, Obion, Tenn.—General pat-

ronage.

DAUGHTERS OF THE NIGHT, with a special

cast.—Pretty good picture, although stars being

comparatively unknown was against it. Pleased

holiday crowd. Six reels.—P. G. Estee, S. T.

theatre, Parker, S D.—Small town patronage.

THE FRENCH LADY, with Shirley Mason.—
Nice little program picture that seemed to please.

Run a good comedy with it and play safe.—Mrs.

W. J. Carter, Maxine theatre, Croswell, Mich.

—

Small town patronage.

HONOR AMONG MEN, with Edmund Lowe.—
Had this picture booked for two days and pulled

it off the first day. It might be a fair picture

but it is a rotten one for houses using Western
and action pictures, as most all houses are that

use Fox pictures. Poor business. Paper punk.
Five reels.—A1 Powell, Highland theatre, Guthrie.

Okla.—General patronage.

THE VAGABOND TRAIL, with Buck Jones.—
Very well enacted picture, but something lacking.

Drawing power about 60 per cent of an ordinary

Buck Jones picture, which does not mean any-
thing. Five reels.—C. R. McHenry, Rosewin
theatre, Dallas. Tex.—Neighborhood patronage.

THE VAGABOND TRAIL, with Buck Jones.

—

A good program picture.—Bert Silver, Silver Fam-
ily theatre, Greenville, Mich.—General patronage.

THE CYCLONE RIDER, with a special cast.

—

A wild, wild melodrama with whirlwind action.
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thrills and a lot of farce comedy. Pleased and
drew good business for three days. This picture
is in the same class with "The Arizona Express"
and "The Eleventh Hour.”—John W. Hawkins,
Capitol theatre. New Bedford, Mass.—General
patronage.

IT IS THE LAW, with a special cast.—On ac-

count of unknown cast, the picture seems with-
out drawing power. The acting is good but it is

at least a reel too long. Therefore, can rate it

only as an ordinary program. Eight reels.

—

Ryan & Kundert, Empress theatre, Beresford,
S. D.—General patronage.

THE CIRCUS COWBOY, with Buck Jones.—
Very good, comedy Western. Brought about 65
per cent of a normal Friday. Five reels.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE CIRCUS COWBOY, with Buck Jones.—

A

dandy program picture that pleased all. Jones a
good drawing card here and it brought out his

followers. Advertising on this is good, so get
out and go after it. Five reels.—George Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

HEARTS OF OAK, with Hobart Bosworth.—

A

well acted drama of the New England sea folks,

with the climax in the frozen North. The radio
has an important part in the ending. Received a
very good print on this, and it seemed to do well
here. Six reels.—C. O. Peterson, Royal theatre,

Saxon, Wis.—Small town patronage.

THE HEART BUSTER, with Tom Mix.—

A

real picture. Pleased 100 per cent. Business
good. Tom Mix pictures always go over big. Book
it ; price right. Five reels.—A. W. Petit. Elco
theatre. Charleston, S. C.—General patronage.

THE HEART BUSTER, with Tom Mix.—

A

dandy. Pleased all. Ran this on New Year’s
Day to a good house. A Mix played is sure
money to be made. Honest. Five reels.—George
Khattar, Khattar’s theatre, Sydney, N. S.. Con-
ada.—General patronage.

THE HEART BUSTER, with Tom Mix.—Out-

drew any Tom Mix picture in my house last

year. “Null sed.” Five reels.—C. R. McHenry,
Rosewin theatre, Dallas. Tex.—Neighborhood pat-

ronage.

THE ARIZONA EXPRESS, with a si>ecial cast.

—They like this kind occasionally. Plenty of

thrills. Seven reels.—Don Wilcox, Colome thea-

tre, Oolome. S. D.—General patronage.

THE ARIZONA EXPRESS, with a special cast.

—I class this as the most thrilling picture of the

year in that it starts with thrills and continues

for seven reels of thrills and, strange to say, was
liked by all. Box office value about 85 per cent.

Seven reels.—C. R. McHenry, Rosewin theatre,

Dallas. Tex.—Neighborhood patronage.

The ARIZONA express, with a special cast.

—Fine picture for all except those with bad
nerves. Six reels.—Mr. and Mrs. E. Fox, Prin-

cess theatre, Obion, Tenn.—General patronage.
THE TEMPLE OF VENUS, with Mary Phil-

bin.—Very pretty picture. Can’t report on box
office value, as I played this on country store

night.—C. R. McHenry, Rosewin theatre. Dallas.

Tex.—Neighborhood patronage.

WESTERN LUCK, with Buck Jones.—

A

mighty fine Western picture with the usual Jones

pep. They liked his new horse. Silver. Buck just

fine. Keep to the Westerns Buck and you’ll bd
O. K.—A1 Powell, Highland theatre. Guthrie.

Okla.—General patronage.

CUPID’S FIREMAN, with Buck Jones.—

A

comedy Western which I personally considered

above the average for Jones, although did not

draw as well as his average pictures and he

never draws much in my house. Five reels.

—

C. R. McHenry, Rosewin theatre. Dallas, Tex.

—

Neighborhood patronage.

THE LAST OF THE DUANES, with Tom Mix.

—This picture pleased all. Keep Mix in this kind

of pictures and he will be worth the money they

ask for him. People want clean action pictures.

—A. J. Inks, Crystal theatre, Ligonier, Ind.

—

General patronage.

A MAN’S MATE, with John Gilbert.—A pic-

ture which did not draw the cost of the fuel used
to warm the theatre on this cold night when we
played it..—Five reels.—C. R. McHenry, Rosewin
theatre. Dallas, Tex.—Neighborhood patronage.

THE GOVERNOR’S LADY, with a special cast.

—Another one that makes the exhibitor curse and
hide when the people go out. Makes you want to
get out and lick Bill Fox. Wonder if he reads
these reports. This picture is absolutely no good.
—Mrs. W. J. Carter, Maxine theatre, Croswell,
Mich.—Small town patronage.

EYES OF THE FOREST, with Tom Mix.—
About the usual type of Mix picture. About the
same drawing power. Six reels.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

THE NET, with a special cast.—A poor pic-

ture. It sure is a crime to take special money
for this prize lemon.—F. H. Stoup, Capitol thea-

tre. Delphos, O.—General patronage.

HELL’S HOLE, with Buck Jones.—Rated by
Fox as a special. I rate it as above the average
comedy. Drawing power poor, caused by the
name. Six reels.—C. R. McHenry, Rosewin thea-

tre, Dallas, Tex.—Neighborhood patronage.

HOODMAN BLIND, with a special cast.—This
one is sure the bunk. One of those I had to run.

I’m glad it’s over. Bill Fox must have the

nightmare very often.—Mrs. W. J. Carter. Maxine
theatre, Croswell, Mich.—Small town patronage.

THE PLUNDERER, with Frank Mayo.—This
was a very good picture which did not draw a
normal Saturday business. Seven reels.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE PLUNDERER, with Frank Mayo.—Noth-
ing to this and it takes them seven reels to do
it. What a lot of time and money wasted on
such trash as this.—Mrs. W. J. Carter, Maxine
theatre. Croswell, Mich.—Small town patronage.

THE SILENT COMMAND, with a special cast.

—Not so good. Did not consider it very enter-

taining and it also apparently did not appeal

to the box office for we lost about $40.—^C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
Mix always draws a big house. Pleased 90 per

cent. Book it : no mistake. You can buy it

right. Six reels.—A. W. Petit, Elci theatre.

Charleston, S. C.—General patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
A fair Mix vehicle, but they didn’t do any
Christmas shopping in my place this year.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
What I consider one of Mix’s best, which would
draw about 80 per cent of a normal Friday busi-

ness.—C. R. McHenry, Rosewin theatre. Dallas.

Tex.—Neighborhood patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
Good, as are all Tom Mix pictures. Six reels.

—

Mr. and Mrs. E. Fox, Princess theatre. Obion,

Tenn.—General patronage.

THE BLIZZARD, with a special cast.—This pic-

ture was not as poor as I expected it to be, but

I based my judgment on various reports in the

“Herald.” Don’t understand me to be bragging
on it, for I am not, and I am pleased that very

few people came to see it.—C. R. McHenry, Rose-

win theatre, Dallas. Tex.—Neighborhood patron-

age.

THE BLIZZARD, with a special cast.—This one

.seemed to please, in spite of the knocks the other

exhibitors gave it. Eight reels.—Mr. and Mrs.

Fox. Princess theatre, Obion, Tenn.—General pat-

ronage.

THE ELEVENTH HOUR, with Buck Jones.—
A fast one. Good for Saturday. Six reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General

patronage.

NORTH OF HUDSON BAY, with Tom Mix.—
Crackerjack Mix picture which drew considerably

less than the average Mix picture in July. Seven

reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

ST. ELMO, with John Gilbert.—Drew well on
account of the book being read by so many. Gil-

bert does his part splendidly. Six reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General

patronage.

CAMEO KIRBY, with John Gilbert.—One of

the best Gilbert pictures. Box office value to me
about 85 per cent. Six reels.—C. R. McHenry,
Rosewin theatre. Dallas, Tex.—Neighborhood pat-

ronage.

NOT A DRUM WAS HEARD, with Buck
Jones.—Just another Fox. Wonder how long Fox
thinks he can give us such junk and get away
with it.—J. R. Baxter, Jr., Lyceum theatre.

Spring City, Utah.—Small town patronage.
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NOT A DRUM WAS HEARD, with Buck
Jones.—I do not see this picture in the same
light that most of the exhibitors do. In my
opinion this is a dandy Western that will please.

All of my crowd were more than pleased with it

and asked me to get more like it. Of course. I

am just like the rest. I don’t savvy the title.

Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

LADIES TO BOARD, with Tom Mix.—A com-
edy drama that drew and pleased. Six reels.—C.

R. McHenry, Rosewin theatre. Dallas, Tex.—
Neighborhood patronage.

NO MOTHER TO GUIDE HER, with a special

cast.—A melodrama that apparently pleased the

audience and brought about 90 per cent of a
normal Friday business.—C. R. McHenry. Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

SHADOWS OF THE EAST, with Frank Mayo.
—This picture was better than I expected it to

be. Drawing power about 70 per cent.—C. R.

McHenry. Rosewin theatre. Dallas, Tex.—Neigh-
borhood patronage.

Metro Goldwyn
WIFE OF THE CENTAUR, with John Gilbert.

—Very popular and talented players. An inter-

esting story and fine production make this one
outstanding. A better than average crowd ex-

pressed their approval. Metro-Goldwyn’s certain-

ly turning out very good pictures.—Cragin & Pike,

Majestic theatre. Las Vegas, Nev.—General pat-

ronage.

SECOND YOUTH, with a special cast.—Some
liked it ; some did not. Seven reels.—M. J. Babin.
Fairyland theatre. White Castle, La.—General
patronage.

ALONG CAME RUTH, with Viola Dana.—Ex-
cellent comedy-drama. Nothing to tax one’s men-
tality, yet a type of picture that every audience
demands and relishes. Six reels.—Wilcox & Witt,

Strand theatre, Irvine. Ky.—General patronage.

ALONG CAME RUTH, with Viola Dana.—
Good comedy-drama. Drew fair business and
pleased. Five reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—Small town patronage.

TRUE AS STEEL, with Aileen Pringle.—

-

Another Goldwyn lemon. Will not even please

50 per cent of your audience. Many complaints.
Business poor, especially second night. Too sexy
for small towns. Six reels.—R. Pfeiffer, Princess
theatre. Chilton, Wis.—Small town patronage.

THE UNINVITED GUEST, with a special cast.

—Very beautiful picture. Something unusual.
Box office value about 50 per cent.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

THREE WISE FOOLS, with a special cast.

—

Personally we considered this a very clever com-
edy drama but it did not seem to please more
than 50 per cent, but for people that can ap-
preciate good clean comedy and appreciate the
character acting of the three old men. it is a
very nice little picture. Story good and consider
it a good picture. Seven reels.—Crosby &
Schwierske, Rex theatre, Colby. Wis.—Small town
patronage.

THREE WISE FOOLS, with a special cast.

—

Properly named, this might have drawn about 85
per cent of a normal Saturday business. Named
as it is. drew about 70 per cent.—C. R. Mc-
Henry, Rosewin theatre. Dallas. Tex.—Neighbor-
hood patronage.

THE STEADFAST HEART, with a special cast.

—This picture pleased in every way. Many com-
ments.—L. J. Moritz. Consolidated theatre, Dana,
Iowa.—General patronage.

FASHION ROW, with Mae Murray.—’The best
one yet for this star, but fans are not crazy for

Murray. Eight reels.—M. H. McDonnell, Badger
Opera House theatre. Merrill, Wis.—General pat-

ronage.

DON’T DOUBT YOUR HUSBAND, with Viola
Dana.—Very clever picture. Box office value
about 80 per cent of a normal Saturday. Six
reels.—C. R. McHenry. Rosewin theatre. Dallas.

Tex.—Neighborhood patronage.

LITTLE OLD NEW YORK, with Marion Da-
vies.—Played this splendid picture right after

Christmas and it didn’t do a thing.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

MLLE. MIDNIGHT, with Mae Murray.—I liked

her very much in this Spanish type story and
she drew about 85 per cent of a Saturday busi-

ness.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

THE SPOILERS, with Milton Sills.—Drew very
well on Christmas, considering terrible weather.
This is a great Saturday picture for small town.
Eight reels.—F. L. Johnson, Johnsonian theatre,

Ripley, N. Y.—Small town patronage.

THE SPOILERS, with Milton Sills.—What I

consider a most excellent picture of this type,

but it did not get the money at the box office.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THE REJECTED WOMAN, with Alma Rubens.
—A real picture which will entertain your audi-

ence from start to finish. Excellent cast, good
plot and a .smooth running story. Drew fair

business two nights. Eight reels.—R. Pfeiffer.

Princess theatre, Chilton, Wis.—^Small town pat-

ronage.

THY NAME IS WOMAN, with Barbara La
Marr.—Above the average program picture. Not
worth half what they asked for it which brought
about 70 per cent of a normal one day business.

Eight reels.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE WHITE SISTER, with Lillian Gish.—The
majority say a wonderful picture. Stage settings

elaborate, but natural acting wonderful. Scenes

of the volcano and flood are thrilling. Some
people found it too sad and a few were displeased

by the religious theme, but our conclusion is

that it was an asset on our program. Eleven
reels.—F. E. Schulz, Y. M. C. A. theatre. Mo-
renci, Ariz.—General patronage.

THE WHITE SISTER, with Lillian Gish—.This
picture broke my house record for three days
after being heavily advertised. I played it close

behind downtown first run and think the acting

of Lillian Gish is nothing short of wonderful,
but brothers, we have the same old story to tell

you. To get a picture from Metro while it is

new you must pay three or four times as much
as you should and your possibility of making a
profit is eliminated when you sign the contract.

To my surprise I did make a little profit on this

picture, which was lost on “Scaramouche,” which
was tied to this “White Sister’’ sale. If you can
buy it for the price of an ordinary special. I

say buy it and run it, but don’t be foolish like

I was.—C. R. McHenry, Rosewin theatre, Dallas.

Tex.—Neighborhood patronage.

SCARAMOUCHE, with Alice Terry.—What I

consider one of the best pictures of 1924 and I

note a number of other critics, who get paid for

criticism, agree with me. In all the reports that

I read in the “Herald” I do not recall any of

the exhibitors ever stating what kind of a picture

it is. It is the type of the “Orphans of the

Storm” and. in my opinion, better acted and
more thrilling. It cost me twice what it should

have, and as a consequence I lost plenty money,
yet I recommend it as a most excellent production.

— C. R. McHenry, Rosewin theatre, Dallas. Tex.

—

Neighborhood patronage.

RED LIGHTS, with Raymond Griffith.—Here
is a very good mystery comedy drama with lots

of thrills thrown in, which makes it very good
entertainment for the average movie fan. We
had some come back and see it the second time,

and it will please 90 per cent in the small towns.
Eight reels.—Crosby & Schwierske, Rex theatre,

Colby. Wis.—Small town patronage.

RED LIGHTS, with Raymond Griffith.—A very

good comedy-drama of the Western type. May
he classed as good entertainment for those who
like this type of picture. Would not advise

running this sort very often. Other kinds draw
better for us. Seven reels.^—C. E. Johnson. Para-
mount theatre. Gibbon. Neb.—General patronage.

RED LIGHTS, with Raymond Griffith.—Clever

comedy drama, full of hokum, in which Raymond
Griffith is the real star. Good box office value.

—

C, R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THE SHOOTING OF DAN McGREW, with
Barbara La Marr.—-Very good picture. Pleased

audience. Drew above an average Sunday.—C.

R. McHenry. Rosewin theatre, Dallas. Tex.

—

Neighborhood patronage.

LONG LIVE THE KING, with Jackie Coogan.
—A very good picture which drew only fair. Not
near up to his usual box office value.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
patronage.

IN SEARCH OF A THRILL, with Viola Dana.
—Very clever little comedy of the Viola Dana
type. Drew a little above average business in

May. Six reels.—C. R. McHenry, Rosewin the-

atre. Dallas. Tex.—Neighborhood patronage.

OUR HOSPITALITY, with Buster Keaton.—In
my opinion the best Buster has ever done. Very
good box office value. Six reels.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

THE GREAT WHITE WAY, with Anita Stew-

art.—A real special and entirely out of the ordi-

nary. Advertise the cast and other notables to

be seen in the picture and you are sure to do the

business. While it is mostly a prize ring story

containing a wonderful battle, it also contains

other thrills and audience stuff galore. It is

clean and properly handled, consequently there

are no five-minute kisses and embarrassing mo-
ments for the theatre manager. Pleased my peo-

ple and made some money. Ten reels.—Harry
Holland, Bishop theatre. Bishop, Cal.—General

patronage.

NELLIE, THE BEAUTIFUL CLOAK MODEL,
with Claire Windsor.—A melodrama that did not

draw. Nobody walked out, because they were
waiting for the prizes of the country store.—C.

R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

SHERLOCK, JR., with Buster Keaton.—Poorest
Keaton I have ever played. Not excepting his two
reelers.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

DESIRE, with John Bowers.—A very good pic-

ture which drew about 50 per cent of what it

should have drawn and what it probably would

have drawn had it had a name. Why producers

fail to name a picture is getting on my nerves.

—

C. R. McHenry, Rosewin theatre. Dallas, Tex.

—

Neighborhood patronage.

THE SOCIAL CODE, with Viola Dana.—Very
clever comedy drama which drew about an aver-

age Saturday business. Six reels.—C. R. Mc-
Henry. Rosewin theatre. Dallas, Tex.—Neighbor-

hood patronage.

RENO, with a special cast.—Poor box office.

No excuse for this type of picture.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

RENO, with a special cast.—Here is a real good

production. Makes them talk. Seven reels.—A.

G. Witwer. Grand theatre. Rainier, Ore.—Small

town patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

A very good picture which drew well and pleased.

—C. R. McHenry, Rosewin theatre. Dallas. Tex.

—

Neighborhood patronage.

A BOY OF FLANDERS, with Jackie Coogan.

—

Acting, staging and direction are excellent, and

while pathos predominates, it is a very fine pro-

duction. Will please all except those who demand
comedy and action. Those who appreciate artistic

drama will agree that it is “an outstanding pic-

ture.” Seven reels.—F. E. Schulz, Y, M. C, A.

theatre, Morenci, Ariz.—General patronage

THE MAN LIFE PASSED BY, with Cullen

Landis—What I consider a very good picture

which drew almost a normal Saturday business.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

PLEASURE MAD, with Mary Alden.—Did not

see this picture. It came near drawing the least

receipts of any two day run in my theatre. Pos-

sibly it was my fault in not advertising it but

I think people are tired of this class of picture.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

PLEASURE MAD, with Mary Alden.—

A

mighty good picture. Good business with strong

opposition. Patrons well pleased. Good condi-

tion. You can buy it right.—A. W. Petit, Elco

theatre. Charlestown, S. C.—General patronage.

THE HEART BANDIT, with Viola Dana.—Fair
picture which drew about 70 per cent of a nor-

mal business in July. Six reels.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

THE LOVE PIKER, with Anita Stewart.—Very

poor picture which neither drew nor pleased.—C.

R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

LOOK YOUR BEST, with Colleen Moore.—One
of Colleen’s old pictures which drew about 70

per cent of a normal Friday.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—^Neighborhood pat-

ronage.

THROUGH THE DARK, with Colleen Moore.

—

Another ordinary picture which played on New
Year’s Day and drew reasonably well.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

BACKBONE, with a special cast.—Terrible.

Positively one of the worst I ever run. Of no
entertainment value whatever. The print barely

got through the machine. The story might have

been okay if the print had been in shape. Seven

reels.—G. P. Miller, Regent theatre, St. Marys, O.

—General patronage.

THE ETERNAL THREE, a Marshall Neilan

production.—Fairly good picture. Drew better

than I expected, and if they had given it a

better name, might have done much better.—C.

R. McHenry. Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

AN OLD SWEETHEART OF MINE, with a

special cast.—A good program picture of fair box

office value.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

ENEMIES OF WOMEN, with Lionel Barry-
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more.—A most excellent picture which did not
draw enough at the box office in two days to pay
house overhead. Lost more than the picture cost

me. Ten reels.—C. R. McHenry, Rosewin theatre,

t>allas, Tex.—Neighborhood patronage.

ENEMIES OF WOMEN, with Lionel Barry-
more.—One of the best Ibanez stories, wonder-
fully produced, with an excellent and capable
cast, yet possibly drawn out a little too much.
Should be especially pleasing to the higher class

clientele. Eleven reels.—Wilcox & Witt, Strand
theatre, Irvine, Ky.—General patronage.

THE STRANGER’S BANQUET, with a special

cast.—Very poor. No appeal, no box office value.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

SIX DAYS, with Corinne Griffith.—A fast mov-
ing action picture full of hokum which pleased
all who saw it. Fair box office value. Seven
reels.—C. R. McHenry. Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

Paramount
PETER PAN, with Betty Bronson.—-We didn’t

think they could do it, but Famous and Herbert
Brenon have made the screen version of "Peter
Pan” better than the stage play. It is wonderful
the way the children respond to it, and the
grown ups are the biggest children of all. This
is not a “Monsieur Beaucaire” flop, but an hon-
est-to-goodness knockout. The first two day pic-

ture which had built up on second day for us in

a long time. Every patron who saw it was en-
thusiastic and many told us that it was the best

picture they had ever seen. Betty Bronson really

is “Peter Pan” and makes you very glad they
didn’t cast someone of the known stars in this

part. That would have been a calamity. Exhibi-
tor’s fault if he doesn’t draw the maximum crowd
on this one. Ten reels.—Cragin & Pike, Majestic
theatre. Las Vegas, Nev.—General patronage.

PETER PAN, with Betty Bronson.—Kids eat
this up. Adults not for this kind. Ten reels.

—

Harry Van Noy, Starland theatre, Anderson, Ind.

—General patronage.

WAGES OF VIRTUE, with Gloria Swanson.—
Considerably better than “Her Love Story,” which
did all the harm that “The Humming Bird” and
“Manhandled” did good, but it’s not really up to

the standard of those two. Fair plot and good
action to this. Average Swanson—old average.

—

Fred Tinds, Cresco theatre, Cresco, Iowa.—Gen-
eral patronage.

WAGES OF VIRTUE, with Gloria Swanson.

—

Gloria is slipping for us. The reason being that
she is not getting the proper material. I judge
that this was an attempt to make another “Hum-
ming Bird,” but it missed by many miles. The
picture is too rough and has no appeal.—William
H. Creal, Suburban theatre, Omaha, Neb.

—

Neighborhood patronage.

WAGES OF VIRTUE, with Gloria Swanson.

—

Good picture with no business on account of the
weather. Seven reels.—G. P. Miller, Regent the-

atre, St. Marys, O.—General patronage.

NORTH OF ’36, with Jack Holt.—Wonderful
picture. On a par with “The Covered Wagon,”
but not the business getter.—Crescent theatre,

Newark, N. J.—General patronage.

NORTH OF ’36, with Jack Holt.—Better than
“The Covered Wagon” is all you hear as the

patrons leave the theatre. Better plot and
scenery.—^Harry Van Noy, Starland theatre, An-
derson, Ind.—General patronage.

NORTH OF ’36, with Jack Holt.—This is a
picture you can bank on. It is as good as “The
Covered Wagon” and will get the crowds. Eight
reels.—G. P. Miller, Regent theatre, St. Marys, O.
—General patronage.

NORTH OF ’36, with Jack Holt.—Pleased ev-

eryone that saw it. Many said they liked it

better than “The Covered Wagon.”—Liberty the-

atre, Condon, Ore.—Small town patronage.

MANHATTAN, with Richard Dix.—Good pic-

ture and pleased close to 100 per cent. They may
put Dix over, but he has not shown us any
drawing power as yet. Still, he always seems
to please.—-Joe Hewitt, Strand theatre, Robinson,
111.—General patronage.

MANHATTAN, with Richard Dix.—Extra good.
Give Dix more stories on this order and he will

be the most popular man on the screen. Seven
reels.—A. J. Inks, Crystal theatre, Ligonier, Ind.

—General patronage.

MANHATTAN, with Richard Dix.—A very good
program picture. Pieased all that saw it. Ran it

Friday and Saturday but lost money on it.

—

Liberty theatre, Condon, Ore.—Small town pat-
ronage.

FORBIDDEN PARADISE, with Pola Negri.—
Our business was pretty poor on this one, but
was not the fault of the picture. We had to

fight cold weather. I consider the picture as

Miss Negri’s best. Eight reels.—G. P. Miller,

Regent theatre, St. Marys, O.—General patron-

age.

FORBIDDEN PARADISE, with Pola Negri.—
Good picture and pleased, but patrons were dis-

appointed in it, as they did not see what they
expected. Went away thinking it had been badly

cut. Ran Monday and Tuesday and again lost

money on a Paramount.—Liberty theatre. Condon,
Ore.—Small town patronage.

TONGUES OF FLAME, with ’Thomas Meighan.
—The best thing Meighan has done for some time.

Pleased all who saw it. Seven reels.—H. E.

Schlichter, Liggett theatre, Madison, Kan.—Small
town patronage.

TONGUES OF FLAME, with Thomas Meighan.
—Very poor for Meighan. He should have better

stories. In this, he had no chance. He is a
favorite with all classes, but Paramount is kill-

ing him with poor stories.—A. J. Inks. Crystal

theatre, Ligonier, Ind.—General patronage.

THE GARDEN OF WEEDS, with Betty Comp-
son.—This, like all other Compson pictures, was
good. Six reels.—G. P. Miller, Regent theatre,

St. Marys, O.—General patronage.

THE ALASICAN, with Thomas Meighan.

—

Though this picture has been panned quite con-
siderably by other exhibitors, I have to report
that it pleased a large Thomas Meighan audi-
ence in my house.—C. R. McHenry, Rosewin the-

atre, Dallas, Tex.—Neighborhood patronage.

WORLDLY GOODS, with Agnes Ayres.—-A
very pleasing picture. Six reels.—G. P. Miller,

Regent theatre, St. Mary’s, O.—General patron-
age.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—Played this on Christmas Day to a very
well pleased audience. Don’t think it has much
drawing power, but if you can get them in it will

be satisfactory.—C. R. McHenry, Rosewin thea-

tre, Dallas, Tex.—Neighborhood patronage.

THE GUILTY ONE, with Agnes Ayres.—Many
pictures like this one will put a dent in the Para-
mount trade mark.—Fenton J. Lee, Essaness thea-
tre, Rushville, Neb.—General patronage.

UNGUARDED WOMEN, with Bebe Daniels.—
Above the average program picture and drew
better than the average program picture. (Note
I used the word “average.”)—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

HER LOVE STORY, with Gloria Swanson.—
Now this is a h—1 of a thing to put Gloria in

after “The Humming Bird” and “Manhandled.”
Wonder if the office boy picks her stories. I

thrust this down their throats 'Thanksgiving.
Knew it would take a Holiday to get them in on
this. It’s hopeless. Bye-bye, Gloria, I spent three
years building you up—but no “Madame Sans
Gene” for me.—Fred Hinds. Cresco theatre, Cres-
co, Iowa.—General patronage.

HER LOVE STORY, with Gloria Swanson.

—

Poor is too good a word to describe this.—Cres-
cent theatre, Newark, N. J.—General patronage.

EMPTY HANDS, with Jack Holt.—Here is a
very good program picture, good cast, excellent
story, beautiful scenery, and the only fault we
find is that if Claire had bobbed hair in the first

reel and bobbed hair in the last reel, why in

Heck did she have long hair in the water scene
which followed the first scenes? Huh! Seven
reels.—Giacoma Bros. Crystal theatre. Tombstone,
Ariz.—General patronage.

EMPTY HANDS, with Jack Holt.—Played this

on Saturday to a very well pleased audience, and
box office results were satisfactory.—C. R. Mc-
Henry, Rosewin theatre. Dallas, Tex.—Neighbor-
hood patronage.

OPEN ALL NIGHT, with Viola Dana.—Ah 1

Now that sounds wicked doesn’t it? But the title

is all that is naughty. The place that was “open
all night” is only a bicycle race track. It’s a
fair program. Seven reels.—Fred Hinds, Cresco
theatre, Cresco, Iowa.—General patronage.

OPEN ALL NIGHT, with Viola Dana.—15-10
cents admission and did not give satisfaction. I

say a good cast. No story. Stars worked hard
to make it worth while, but couldn’t be done.
I never played Dana in a poor picture before.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

OPEN ALL NIGHT, with Viola Dana.—^The

two stars in this picture closely contest first hon-
ors. I award it to both of them, because the
picture not only pleased the audience, but it also
drew above 90 per cent of the Saturday business.

—C. R. McHenry, Rosewin theatre, Dallas. 'Bex.

—

Neighborhood patronage.

OPEN ALL NIGHT, with Viola Dana.—’The
poorest picture we have run this season. Nothing
to it and people walked out on it. Why do they

force you to play them ?—A. J. Inks, Crystal the-

atre, Ligonier, Ind.—General patronage.

OPEN ALL NIGHT, with Violo Dana.—Poor-
est thing that ever graced my screen. Poor title

—poor story. Not fit to be run by decent people.

—Liberty theatre, Condon, Ore.—Small town pat-

ronage.

THE CITY THAT NEVER SLEEPS, with a
special cast.—This is a fair one that played to a
fair business.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

MANHANDLED, with Gloria Swanson.—We
class this as one of Gloria’s best pictures and,

strange to say, though she ordinarily does not

get me any profit, I made some money on it.

Eight reels.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE BORDER LEGION, with a special cast.

—

A Zane Grey story of the primitive West, when
some men were brutes. Had great drawing power
for us, which ought to satisfy, and it did.—Wil-
liam H. Creal, Suburban theatre, Omaha, Neb.

—

Neighborhood patronage.

THE BORDER LEGION, with a special cast.

—

Very good. Beautiful scenery, good story, good
acting. Pleased everyone.—A. J. Inks, Crystal

theatre, Ligonier, Ind.—General patronage.

THE BORDER LEGION, with a special cast.

—

This picture is “it.” We had good crowds be-

cause the people wanted to see what Bill could

do. The director, Wm. K. Howard, is a home
boy. Didn’t have a complaint registered and ev-

eryone praised the picture. This may possibly be

due to the fact that Bill was well known here.

Personally, I think the picture a great success

and should make money everywhere. Seven reels.

—G. P. Miller, Regent theatre, St. Marys, O.

—

General patronage.

MONSIEUR BEAUCAIRE, with Rudolph Val-

entino.—While I personally liked this picture bet-

ter than any of his since “The Four Horsemen,”

I cannot give it much as a box office picture. Ten
reels.—C. R. McHenry. Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

FEET OF CLAY, a Cecil B. de Mille produc-

tion.—A splendid picture for a city audience, but

in this town satisfied about 50 per cent. No
fault of picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

FEET OF CLAY, a Cecil B. de Mille produc-

tion.—Best picture I have shown yet of the

Famous Forty. Pleased 95 per cent. Had some

kicks but it was because the picture went over

their heads. Advertise it and it wiil get the

money.—Liberty theatre, Condon, Ore,—Small

town patronage.

FEET OF CLAY, a Cecil B. de Mille produc-

tion.—A most wonderful picture. Drew and

pleased much better than I expected. You need

not be afraid to recommend this to your audience

as one of the best you have ever booked. Ten
reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

A SAINTED DEVIL, with Rudolph Valentino.

Good story, good acting, but public want more
modern stories. Lost money on this, due to bad

weather. Also think Valentino does not draw as

he once did.—A. J. Inks, Crystal theatre. Ligonier,

Ind.—General patronage.

A SAINTED DEVIL, with Rudolph Valentino.

Much better than “Monsieur Beaucaire.” Has
more story and action. Receipts disappointing.

Valentino has lost out. Doesn’t draw anything

like former pictures, but “A Sainted Devil” drew
a little more than the average special at that.

Star does too much posing and too little acting.

Did you notice how he looked when he got mad ?

Very serious, according to the plot, but the audi-

ence laughed right in his face. Ten reels.—Fred
Hinds, Cresco theatre, Cresco, Iowa.—General

patronage.

SINNERS IN HEAVEN, with Bebe Daniels.—
Very good. Pleased everyone. Paramount has

some poor pictures, but this is one of the good
ones. Boost it.—A. J. Inks, Crystal theatre,

Ligonier, Ind.—General patronage.

SINNERS IN HEAVEN, with Richard Dix.—
A fine South Sea picture with a fine cast. This

picture drew exceptionally well for me. due to

the fact that our local newspaper had just fin-

ished the story in serial form in their paper. I

was surprised to see how many had read the

story, for they sure flocked in, even though the

weather was cold. Try this with your local

paper, as the story will sure get them. Seven
reels.—J. W. Andreson, Rialto theatre, Cozad,

Neb.—General patronage.
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SINNERS IN HEAVEN, with Richard Dix.—
Welcome stranger. A breezy (quite breezy)
story of the South Sea Isles that’s been done at

least once before—but the dear old public likes

this stuff and so do I. Grandma may think it

naughty—but she’s at home these winter nights.

Heard several sighs when Bebe and Dick
clinched. Yes, it’s spicy—but a darn good pro-

gram. Lots of compliments on it.—Fred Hinds,
Cresco theatre. Cresco, Iowa.—General patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—Very good. But don’t let Paramount
overload you with advertising. Just let ’em know
when and where by scattering heralds. That’s
all the picture needs.—E. C. Gehrke, Blue Mouse
theatre, Davenport, Wash.—General patronage.

THE COVERED WAGON, a James Cruze pro-
duction.—Best picture we have shown in many
months. Sure a 100 per cent picture. Good
scenery. People who never go to see a picture
show go to see ’’The Covered Wagon.” Boost it

hard and loud. Will stand all you give it. Price
high for small town. A sure good picture of
early days. Scene crossing Platte River sure a
thrill. The Indian fight thrilling. Holds patrons
from start to finish. Ten reels.—C. A. Riggs,
Gem theatre, Hartford, Kan.—Small town patron-
age.

THE COVERED WAGON, a James Cruze pro-
duction.—This is a very good picture and will

please any class of people. Charged 25c and
50c and everybody was satisfied. Rating 100

per cent. Good for Sunday.—B. R. Parsons,
Grand theatre, Springfield, Minn.—General pat-
ronage.

THE COVERED WAGON, a James Cruze pro-
duction.—In spite of the hundreds of favorable
reports on this picture, I must report that I

regret that I played it. I grossed more in one
day at double admission than any engagement,
regardless of number of days, of any picture in

my house. It grossed more the second day than
any other first day picture and it grossed more
the third day than most one day pictures. I

spent four times as much advertising it as 1

usually spend on a picture. I paid Paramount
more than I usually spend for two weeks film

rental, and I don’t think I made a cent because
I lost more than ray profits in lack of patronage
two days before and two days after the engage-
ment. The picture is all they claim for it, and
it is undoubtedly the best money getter ever
released, but I wouldn’t play any more On the
terms I played this one. Don’t blame Paramount,
because I didn’t have to play the picture on their

terms. I could have passed it up and wish I

had. but if you can buy this picture at a rea-
sonable price, and a reasonable rental for this

picture is high rental for any other picture, I

say play it. Ten reels.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

THE STORY WITHOUT A NAME, with Agnes
Ayres.—A good picture with good business. Six
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

THE STORY WITHOUT A NAME, with Agnes
Ayres.—Score another bull’s-eye for Paramount. I

agree with them that when they don’t have a
suitable name for a picture it is better not to

name it. This is a good picture with good box
office value.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE SPANISH DANCER, with Pola Negri.—

A

most excellent picture which did not get the

money. Pola never does in my house.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE SPANISH DANCER, with Pola Negri.—
Did poor business owing to cold weather and
high school basket ball for opposition. However,
a good picture.—J. R. Baxter, Jr.. Lyceum the-

atre, Spring City, Utah.—Small town patronage.

THE HUMMING BIRD, with Gloria Swanson.
—Not as good as I thought it would be. Wouldn’t
call it a special, but it’s a good entertainer. Busi-

ness fair. Eight reels.—E. C. Gehrke, Blue Mouse
theatre, Davenport, Wash.—General patronage.

THE HUMMING BIRD, with Gloria Swanson.
—What I consider one of her best produitions,

which drew very little at the box office.—C. R.
McHenry, Rosewin theatre, Dallsa, Tex.—Neigh-
borhood patronage.

THE HUMMING BIRD, with Gloria Swanson.
—The best Swanson we ever showed. Everyone
well pleased. Eight reels.—M. H. McDonnell,
Badger Opera House. Merrill, Wis.—General pat-

ronage.

CHANGING HUSBANDS, with Beatrice Joy.—
A good picture worthy of your best night. Miss

Joy plays two parts and gets over fine. Will be
enjoyed by your patrons. Seven reels.—H. G.

Stettmund, Jr., Odeon theatre. Chandler, Okla.

—

Small town patronage.

CHANGING HUSBANDS, with Beatrice Joy.—
A splendid comedy-drama that keeps them laugh-

ing and will be well liked. Poor business on
account of impassable roads.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-

ronage.

CHANGING HUSBANDS, with Beatrice Joy.

—

A very clever, entertaining picture which holds

your interest. Box office value about 80 per cent

of a normal Saturday.—C. R. McHenry, Rosewin
theatre, Dallas. Tex.—General patronage.

THE BEDROOM WINDOW, with May Mac-
Avoy.—A program show with a good title that

drew them in on a Saturday night and pleased

them. The prints that we have been getting

lately from Paramount have not been so good.

This one had a very poor splice in it. Seven

reels.—C. A. Anglemire, ”Y” theatre, Nazareth.

Pa.—Better class patronage.

THE BEDROOM WINDOW, with May Mac-
Avoy.—A very interesting mystery drama that

pleased a Saturday night audience. Business

poor on account of impassable roads. Seven reels.

—R. C. Geeting, Lyric theatre. Chappell. Neb.

—

Small town patronage.

THE BEDROOM WINDOW, with May Mac-
Avoy..—This little comedy drama, properly ad-

vertised as a comedy drama, drew splendidly in

ray house. All were well pleased.—C. R. McHen-
ry, Rosewin theatre, Dallas, Tex.—General pat-

ronage.

MERTON OF THE MOVIES, with Glenn
Hunter.—^This was not the knockout that I ex-

pected. although it is good and seemed to please.

It drew only fairly well.—William H. Creal,

Suburban theatre, Omaha, Neb.—General patron-

age.

MERTON OF THE MOVIES, with Glenn
Hunter.—A comedy that can’t be beat for laughs.

The forepart is too long and draggy, but the

last three or four reels are rib-busters. Eight
reels.—G. P. Miller, Regent theatre. St. Marys,
O.—General patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—A very good picture, one that should please

any audience. My patrons liked it. Average at-

tendance. Six reels.—E. C. Gehrke, Blue Mouse
theatre. Davenport, Wash.—General patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—You will have to hand it to Paramount on
this one. Picture not only drew well, but pleased

100 per cent.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE STRANGER, with Betty Compson.—Above
average program picture which drew almost ex-

penses.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

THE STRANGER, with Betty Compson.—An
interesting play with an excellent cast of char-
acters. Picture drew well, considering extreme
cold weather. Press sheet exaggerates. Just a
good program picture and sold as such to me.
Seven reels.—R. Pfeiffer, Princess theatre. Chil-

ton. Wis.—Small town patronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—A fair Meighan picture that did not

pay expenses for us. The last two Meighan
shows were B. O. failures for us. We just can’t

get them out and that is all. Eight reels.—C.

A. Anglemire, ”Y” theatre, Nazareth, Pa.—Better

class patronage.

THE CONFIDENCE MAN, with ’Thomas
Meighan.—This picture drew better than any
Meighan picture in this house excepting "The
Alaskan,” which was played on Thanksgiving
Day. Also pleased the audience. Eight reels.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.—
Neighborhood patronage.

HERITAGE OF THE DESERT, With Bebe
Daniels.—Zane Grey’s story packs ’em in again
and pleases all. This is the kind of picture that

gets the crowd. Best Sunday and Monday for a

long time. Eight reels.—R. Pfeiffer, Princess

theatre, Chilton, Wis.—Small town patronage.

HERITAGE OF THE DESERT, with Bebe
Daniels.—Fairly good picture. Brought about 85

per cent of a normal Saturday business.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—^Neigh-

borhood patronage.

WILD BILL HICKOK, with William S. Hart.—
Worse than the average state right Westerner.
No audience appeal nor box office value. Six

reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

WILD BILL HIKOCK, with William S. Hart.—
Bad. Very bad. Was sure glad when it went
back to the exchange. Our people sure laughed

at us for showing it. Seven reels.—E. E. Gailey,

Capitol theatre, Wayne, Neb—General patronage.

THE COWBOY AND THE LADY, with Mary
Miles Minter.—Good short Western, not the

rough-neck kind. Some beautiful scenery. Five

reels.—C. A. Riggs, Gem theatre, Hartford, Kan.
—General patronage.

THE COWBOY AND THE LADY, with Mary
Miles Minter.—Not very good. The only bad
picture we have had from Paramount. Five

reels.—Mr. and Mrs. E. Fox, Princess theatre,

Obion, Tenn,—General patronage,

SIXTY CENTS AN HOUR, with Walter Hiers.

—Fair comedy drama. Good scenery. Pleased 80

per cent. Played with Fable. Seven reels.—C.

A Riggs, Gem theatre, Hartford, Kan.—Small
town patronage.

SIXTY CENTS AN HOUR, with Walter Hiers.

Very good comedy. Six reels.—Mr. and Mrs. E.

Fox, Princess theatre, Obion, Tenn.—General
patronage.

PIED PIPER MALONE, with Thomas Meighan.
—Not so good as most of the Meighan pictures.

Box office value fair. Eight reels.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—^Neighbor-

hood patronage.

PIED PIPER MALONE, with Thomas Meighan.
—Not a strong story, but a pleasing picture for

Sunday night. Drew good business. Seven reels.

—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

PIED PIPER MALONE, with Thomas Meighan.
—A good picture. It’s the first Meighan picture

that ever flopped on me, and on New Year’s Day
at that. Don’t understand why, but it certainly

is not the picture’s fault. Eight reels.—J. R.

Baxter, Jr., Lyceum theatre. Spring City, Utah.

—Small town patronage.

THE MAN WHO FIGHTS ALONE, with Wil-

liam Farnum.—’Title rather misleading. My pa-

trons were expecting a Western. Run this be-

fore you play it and you can help it greatly by
cutting out about 300 feet. Pleased fairly well.

—R. C. Geeting, Lyric theatre, Chappell, Neb.

—

Small town patronage.

THE MAN WHO FIGHTS ALONE, with Wil-

liam Farnum.—There is nothing wrong with this

picture, but heavy rains kept the people away.

Seven reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—To my surprise this was one of

the best box office pictures played in my house

last year. Get your audience seated as close

to the front as possible and they will enjoy this

picture and tell you so.—C. R. McHenry, Rose-

win theatre, Dallas, Tex.—General patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—My fans were almost unani-

mous in saying that the colored film detracted

from the story. Paid a good price for this for

New Year’s and was sorry to disappoint my
crowd. Seems as though the coloring was over-

done.—H. E. Partrick, Palace theatre. North
Rose. N. Y.—Small town patronage

TO THE LADIES, with Theodore Roberts.

—

Very good comedy drama which pleased the fair

sex. Drew fairly good for two nights. This is

one of the Famous Forty, of which there has

been very few lemons.—William H. Creal, Subur-

ban theatre, Omaha, Neb.—Neighborhood patron-

age.

TO THE LADIES, with Theodore Roberts.—This

is the sort of comedy-drama that most people en-

joy. Theodore Roberts and his cigar appear to

good advantage in this and the balance of the

cast is excellent. It’s worth playing. Six reels.

—C. E. Johnson, Paramount theatre. Gibbon,

Neb.—General patronage.

TO THE LADIES, with Theodore Roberts.—

A

dandy comedy type show that seemed to please

everybody. Roberts is great, and I wish we could

see more of him. We gave this show free on New
Year’s night and did not fill the house. How
would you like to be in a town where you can’t

fill the house with a free show ? Six reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—Better class patronage.

THE VALLEY OF SILENT MEN, with a spe-

cial cast.—A mighty fine Northwest picture and a

James Oliver Curwood story, which means they

will usually turn out. Seven reels.—S. G. Fry,

Palace theatre. Omaha, Tex.—General patronage.

THE VALLEY OF SILENT MEN, with a spe-

cial cast.—This surely disappointed our Curwood
fans. Also got some knocks from people that

never read Curwood stories. Have seen lots and
lots of good write-ups in "Herald” on this and
thought we were getting something good, but all

there is to it is the beautiful scenery. Where,

Oh, where did they get the idea of putting Lew
Cody in something like this ? He sure makes a

wow as a hero. Looks more like a sick cat. Is

very impossible and overdrawn show as a whole
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and does not go into detail enough even for

those that have read the book. We were surely

disappointed in this, although it drew good busi-

ness. Seven reels.—Crosby & Schwierske, Rex

theatre, Colby, Wis.—Small town patronage.

TO THE LAST MAN, with Richard Dix.—

A

dandy. Pleased 100 per cent. One of the best

pictures of the year, and there’s Zane Grey to

back it up. Step on it. boys, it’s all there, film

and all. Really one of the best ever made. Seven

j-cels.—George Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—General patronage.

TO THE LAST MAN, with Richard Dix.—

A

real dyed-in-the-wool Western. They all got

killed. Fair box office value.—C. R. McHenry,

Rosewin theatre. Dallas, Tex.—Neighborhood pat-

ronage.

TO THE LAST MAN, with Richard Dix.—This

got us our first crowd in more than a month and
gent them home well pleased, although it is

pretty rough. Zane Grey is the small town ex-

hibitor’s friend. Seven reels.—F. L. Johnson,

Johnsonian theatre, Ripley, N. Y.—Small town
patronage.

STEPHEN STEPS OUT, with Douglas Fair-

banks, Jr.—Very good and very entertaining.

Box office value poor.—C. R. McHenry, Rosewin

theatre, Dallas, Tex.—Neighborhood patronage.

STEPHEN STEPS OUT, with Douglas Fair-

banks, Jr.—Did poor business just before Xmas,

but did all the picture entitled me to.—J. R. Bax-

ter, Jr., Lyceum theatre. Spring City, Utah.

—

Small town patronage.

HIS CHILDREN’S CHILDREN, with Bebe

Daniels.—Nothing to it and it lacks drawing

power. Played it one night, thank goodness, and
lost more money than I paid for the film. Eight

reels.—C. A. Linsley, Opera House, Soldier Sum-
mit, Utah.—Railroad patronage.

HIS CHILDREN’S CHILDREN, with Bebe

Daniels.—A very excellent little picture which

held up very well at box office.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

WOMAN PROOF, with Thomas Meighan.

—

Tommy well liked here. Good program, not a

special. Seven reels.—Leo S. Bucher, Palace thea-

tre, Powersville, Mo.—General patronage.

WOMAN PROOF, with Thomas Meighan.—One
of the poorest pictures Meighan ever made. Drew
very little above actual overhead. Seven reels.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

WOMAN PROOF, with Thomas Meighan.—

A

basketball game hurt our business, but those who
came were well pleased. Eight reels.—F. L.

Johnson, Johnsonian theatre, Ripley, N. Y.

—

Small town patronage. ,

THE SILENT PARTNER, with a special cast.

—Here’s a dandy picture in my estimation, but It

failed to draw. Didn’t pay film rental.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small

town patronage.

THE SILENT PARTNER, with a special cast.

—A very pleasing and entertaining little picture

which did not cost much and lost me plenty of

money.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

MR. BILLINGS SPENDS HIS DIME, with Wal-
ter Hiers.—Not much to this picture. Far below

Hiers’ average. No comedy in it whatever. Six

reels.—John Travis, Doric theatre, Erie, Kan.

—

Small town patronage.

THE WHITE FLOWER, with Betty Compson.
—Much better than I expected. Good for Sunday.

Six reels.—Don Wilcox, Colome theatre, Colome,

S. D.—General patronage.

SALOMY JANE, with Jacqueline Logan.—

A

very good Western.—Leo S. Bucher, Palace thea-

tre, Powersville, Mo.—General patronage.

SALOMY JANE, with Jacqueline Logan..—An
exceptionally high class Western picture which
had fair box office value.—C. R. McHenry, Rose-

win theatre, Dallas, Tex.—Neighborhood patron-

age.

SALOMY JANE, with Jacqueline Logan.—They
liked this one O. K. Business was fair. Seven

reels.—F. L. Johnson, Johnsonian theatre, Ripley,

N. Y.—Small town patronage.

RUGGLES OF RED GAP, with Edward Hor-
ton.—A very good comedy-drama, especially for

high grade patronage, and will satisfy the ma-
jority. Not as good for small town clientele as

some, but may be rated as satisfactory. Eight

reels.—C. E. Johnson, Paramount theatre. Gib-

bon, Neb.—General patronage.

RUGGLES OF RED GAP, with Edward Hor-
ton.—Very clever comedy drama. Can’t advise

as to box office, as it was played for a sub-

stitute for another picture in my house.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

RUGGLES OF RED GAP, with Edward Hor-
ton.—The cast true to life and the picture well

directed, but had no drawing power for me.
Business off. Pleased those that come. Too long
to add short subjects, and if you haven’t a comedy
the kids don’t come. Eight reels.—A. D. Braw-
ner. Jewel theatre. Hooker, Okla.—Small town
patronage.

BLUEBEARD’S EIGHTH WIFE, with Gloria

Swanson.—Above the average Swanson picture.

Fair box office value.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

BLUEBEARD’S EIGHTH WIFE, with Gloria
Swanson.—If you want a picture showing a
woman getting a man drunk and persuading him
to Retire in her own boudoir so she can get a
divorce, this ought to please. Personally, I

wouldn’t have run the derned thing if I had
seen it first.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

BLUEBEARD’S EIGHTH WIFE, with Gloria
Swanson.—This is the first Swanson we ever ran
and it seemed to please most of them. Gloria

put this over in good shape. Gloria isn’t the
nicest looking dame we ever saw, but she has
personality and our fans seemed to like her and
asked when we are going to have another Swan-
son picture. Seven reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.

BIG BROTHER, with Tom Moore.—A very
splendid picture of no drawing power.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

BIG BROTHER, with Tom Moore.—One of the

best pictures I ever played. Satisfaction to all.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

BIG BROTHER, with Tom Moore.—Ran this

on Xmas Day and it pleased all. A good picture

for any house to run. Seven reels.—M. H. Mc-
Donnell. Badger Opera House, Merrill, Wis.

—

General patronage.

LILY OF THE DUST, with Pola Negri.—Oh I

what did I ever do to deserve this ? This is the

poorest imitation of a picture that has been on
my screen for months, and how they "razzed” me
for it. Has an unhappy ending—in fact, it’s

unhappy from start to finish. Didn’t take In

overhead, and it cost as much as a Meighan pic-

ture. Pay for it and give three cheers. It’s rot-

ten.—Fred Hinds. Cresco theatre, Cresco, la.

—

Gener.al patronage.

THE BREAKING POINT, with Nita Naldi.—
Very poor picture which did not draw but few
people, for which I was duly thankful.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

THE ENEMY SEX, with Betty Compson.—Best

Compson we have had lately, but this picture had
plenty of cigarettes and booze in it. Bad for the

younger set, and the parents told us so.—E. E.

Gailey, Capitol theatre, Wayne. Neb.—General
patronage.

THE LIGHT THAT FAILED, with Percy Mar-
mont.^—A good picture that had no appeal either

to the audience or the box office.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

THE CALL OF THE CANYON, with Richard
Dix.—A high class Western that brought about

92 per cent of a normal Friday business. Con-
sider it a good box office picture.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

SHADOWS OF PARIS, with Pola Negri.—Very
entertaining, but not as good as "The Humming
Bird," which is on the same order. It’s about
time producers let Paris rest for a while and
pick out some other city for a change. Seven
reels.—R. Pfeiffer, Princess theatre, Chilton, Wis.

—Small town patronage.

THE CODE OF THE SEA, with Rod LaRocque.
—A very good picture of this type. Drew al-

most a normal Saturday business.—C. R.

McHenry, Rosewin theatre, Dallas. Tex.—Neigh-
borhood patronage.

THE FEMALE, with Betty Compson.—A pic-

ture that seemed to please all. Business fair.

Seven reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

icebound, with Richard Dix.—A good show
of its kind, only this kind is not an audience type

of picture. We had very poor business on this

one. The title only had 18 inches of film in it.

The print was not very good. Seven reels.—C. A.

Anglemire, "Y” theatre, Nazareth, Pa.—Better
class patronage.

ONLY 38, with Lois Wilson.—Good. Seemed
to please all. Six reels.—Mr. and Mrs. E. Fox,
Princess theatre, Obion, Tenn.—General patron-
age.

THE DAWN OP TOMORROW, with Jacqueline
Logan.—An ordinary program show that failed

to please the young folks and was only average
entertainment for the adults. We did not draw
a very good house to this show. Seven reels.

—

C. A. Anglemire, "Y” theatre, Nazareth, Pa.

—

Better class patronage.

NOBODY’S MONEY, with Jack Holt.—A good
enough picture for any audience. Very good
business for the coldest night of the year. Seven
reels.—Mr. and Mrs. E. Fox, Princess theatre,
Obion, Tenn.—General patronage.

SINGER JIM McKEE, with William S. Hart.
—There is no excuse for any producer releasing
a picture like this, and it is a disgrace to Para-
mount to release such a picture. Six reels.—C.
R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THE WOMAN WITH FOUR FACES, with
Betty Compson.—Just fine. Did not draw, but
no fault of the picture. Six reels.—Mr. and Mrs.
E. Pox, Princess theatre, Obion, Tenn.—General
patronage.

LAWFUL LARCENY, with Hope Hampton.

—

Good picture. Book it and boost it.—Leo S.

Bucher, Palace theatre, Powersville, Mo.—General
patronage.

HOLLYWOOD, with a special cast.—I can see
no excuse for a picture of this type being made.
Sold as a special at a high price. Played one
day and lost almost the cost of the film rental.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

PRODIGAL DAUGHTERS, with Gloria Swan-
son.—This is a god one. Six reels.—Don Wilcox,
Colome theatre, Colome, S. D.—General patronage.

ZAZA, with Gloria Swanson.—Better than the
average Swanson picture, but lost money on it.

—C. R. McHenry. Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THE CHEAT, with Pola Negri.—She is cheat-
ing her country when she left Poland. Give
us the American type ladies. She has a wonder-
ful talent, for Poland. Jack Holt is good in

this picture. Eight reels.—Leo S. Bucher, Palace
theatre. Powersville, Mo.—General patronage.

THE CHEAT, with Pola Negri.—Better than
the average Pola Negri picture. Fair box office

value.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

THE PURPLE HIGHWAY, with Madge Ken-
nedy.—A very fine program picture that did not
draw house overhead in June.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

Pathe
DYNAMITE SMITH, with Charles Ray.—Good

picture with lots of good scenery. Good acting
by a good cast. Did very well during some
bad weather. Seven reels.—F. A. Brown, Amus U
theatre, Federick, Okla.—General patronage.

HOT WATER, with Harold Lloyd.—A money
maker. Played to good business for three days.
Five reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

HOT WATER, with Harold Lloyd.—'This fea-
tures does not have the heart-reaching qualities

of his former pictures and, having dropped his

former co-stars, loses much compared with "Dr.
Jack” and "Grandma’s Boy.” Do not pay more
for this picture than you paid for "Grandma’s
Boy” if you want to make money.—John C.
Graham, Lyric theatre, Butler, Pa.—General pat-
ronage.

HOT WATER, with Harold Lloyd.—Plenty of
business, if we could keep a few of the shekels
ourselves. Pathe got it. "Hot Water” is a
great picture, but not up to the Lloyd standard.
Five reels.—F. A. Brown, Amus U theatre, Fred-
erick, Okla.—General patronage.

KING OF WILD HORSES, with Rex.—An ex-
cellent show for a Saturday night. Pleased the
youngsters and adults. The posters and title

proved good drawing cards. The horse in this

show was commented upon by almost all our
patrons. Five reels.—C. A, Anglemire, "Y” the-

atre, Nazareth, Pa.—Better class patronage.

KING OF WILD HORSES, with Rex.—While
this picture was 100 per cent hokum, and while
you could see all the imperfections of the poor
direction, even the saddle marks on the old horse,

and see him eat a lump of sugar after each per-
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formance, and while we have all ridden naany
horses that were much wilder, I must report that
it not only got the money, but the audience as it

passed out told me, which goes to prove that

the longer you are in the business the less you
actually know about what it takes to please the
public. Seven reels.—E. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

THE CALL OF THE WILD, with Buck.—A very
clean dog picture which drew a little above the
average Sunday business.—C. R. McHenry, Rose-
win theatre. Dallas, Tex.—Neighborhood patron-

age.

THE CALL OF THE WILD, with Buck.—

A

fine picture from start to finish. Beautiful snow
scenery. 100 per cent good. Broke house rec-

ords. A dog story. Seven reels.—C. A. Riggs,

Gem theatre, Hartford. Kan.—-Small town pat-

ronage.

DR. JACK, with Harold Lloyd.—Poorest Lloyd
I have ever played. Poorest drawing power and
cost me so much that I could not make any
profit.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

Preferred
POISONED PARADISE, with a special cast.

—

One of the best of the Preferred Pictures of last

year. Drew much better than expected.—C. R.

McHenry, Rosewin theatre. Dallas, Tex.—Neigh-
borhood patronage.

THE VIRGINIAN, with Kenneth Harlan.—

A

high class Western that pleased all of the audi-

ence and drew considerably above the average.

—

C. R. McHenry, Rosewin theatre, Dallas. Tex.

—

Neighborhood patronage.

APRIL SHOWERS, with Colleen Moore.—^Very

clever little comedy drama. Did exceptionally well

in my theatre. Six reels.—C. R. McHenry, Rose-
win theatre. Dallas. Tex.—Neighborhood patron-

age.

MOTHERS-IN-LAW, with a special cast.—

A

very entertaining picture which held the interest

of the audience, but did not draw the dollars at

the box office.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE BROKEN WING, with a special cast.

—

A very interesting and entertaining story which
drew about 70 per cent of an average Saturday
business.—C. R. McHenry, Rosewin theatre, Dal-

las, Tex.—Neighborhood patronage.

MAYTIME, with a special cast.—Very beautiful

and fairly entertaining picture on which I lost

some money.—C. R. McHenry. Rosewin theatre,

Dallas, Tex.—^Neighborhood patronage.

Principal
THE MINE WITH THE IRON DOOR, with a

special cast.—A wonderful box office attraction.

It was liked by about 99 per cent of my patrons.

Eight reels.—Frank L. Browne, Liberty theatre.

Long Beach, Cal.—General patronage.

THE MINE WITH THE IRON DOOR, with a
special cast.—Just a good Western picture with
beautiful scenery and average cast. Robert
Frazer as the Indian easy takes the honors. The
cost of the picture and the cast does not justify

the price they extracted from me on the plea

that it was a big special. But I don't do it

again.—L. M. Jones, Arcadia theatre, Vandergrift,
Pa.—General patronage.

WHITE MAN, with Alice Joyce.—Just a pro-
gram picture of the South Sea Islands, mostly a
love story. Seven reels.—H. E. Schlichter, Lig-
gett theatre, Madison, Kan.—Small town patron-
age.

WHITE MAN, with Alice Joyce.—Maybe you
can tell me what is the matter with this picture.

I would say that it might go over with an audi-
ence that is not too critical. A critical audience
can pick it to pieces. I blame it all on the direc-

tor. Things are done without good reason. The
love interest is never developed. The story is

very good, action only fair. It is not really a
poor picture. Some of you will like it. Some
will not, as you see it.-—P. S. Stallings, Majestic

theatre, Bowie, Tex.—Small town patronage.

Prod. Dist. Corp.
THE CHORUS LADY, with Margaret Living-

ston.—Fine. This company sure gives you the
pictures, and you get three meals after showing
them, because they do not want all you take in.

Book it. Seven reels.—J. T. Brisco. Princess the-
atre, Elwood, Ind.—General patronage.

THE CHORUS LADY, with Margaret Living-
ston.—A good picture of the stage and race track.
Six reels.—P. G. Estee, S. T. theatre, Parker,
S. D.—Small town patronage.

SOFT SHOES, with Harry Carey.—I am pleased
to report this one pleased all who came out to

see it. Something a little different from his

other pictures. A crook story which held interest

all the way through the picture. Carey is hold-
ing his own with any Western I am booking.
F'ive reels.—Charles E. Barber, Electric theatre,

Tilden, 111.—Small town patronage.

THE BREATH OF SCANDAL, with Patsy Ruth
Miller.—One you can run and not be ashamed to

meet your patrons at the door. Pleased our pa-
trons 100 per cent. Seven reels.—M. D. Patrick,

Strand theatre, Dothan, Ala.—General patronage.

THE FLAMING FORTIES, with Harry Carey.

—Very good. Everyone liked this one. Possibly

not as good as his last one, but a dandy picture.

Book it. Good film. Good treatment.—J. T.

Brisco, Princess theatre, Elwood, Ind.—General
patronage.

THE FLAMING FORTIES, with Harry Carey.
—One of the best of this group and. although we
had a poor night, those who came were more
than satisfied. This group of six pictures has
made money for us.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—-Small town patronage.

WELCOME STRANGER, with Florence Vidor.

—One of the best comedy dramas of the year.

A world of real fun engendered by clever acting
and sub-titles. Not a slapstick. Seven reels.

—

P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

BARBARA FRIETCHIE, with Florence Vidor.

—

A speciad. Good story. Good cast. Though we
are pretty well fed up on war pictures, this

gave general satisfaction.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

BARBARA FRIETCHIE, with Florence Vidor.

—

—A great holiday picture.—Crescent theatre, New-
ark, N. Y.—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.
—A very good comedy. Should please everyone.
—Fenton J. Lee, Essaness theatre, Rushville,

Nebr.^—General patronage.

HOLD YOUR BREATH, with Dorothy Devore.
—Oh. boy 1 What a comedy I Better than “Safety
Last.” Every person who saw this comedy told

me so. Devore and Hiers a real team. Why
not more comedies like this? Nice business.

—

Harry Van Now, Starland theatre, Anderson, Ind.

—General patronage.

SECOND FIDDLE, with Glenn Hunter.—^This

picture is all right as a program, but if I want
to show to empty seats I just put on a Glenn
Hunter picture. Six reels.—Don Wilcox, Colome
theatre. Colome, S. D.—General patronage.

WHAT SHALL I DO, with a special cast.

—

A nice picture to run after using all the modern
society and flapper pictures. Six reels.—Fenton
J. Lee, Essaness theatre, Rushville, Nebr.—Gen-
eral patronage.

WHAT SHALL I DO, with a special cast.

—

A good program picture.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

WANDERING HUSBANDS, with Lila Lee.—
A very good picture. Pleased our patrons. Did
nice business. Book it ; make no mistake. You
can buy it right. In good condition. Seven
reels.—A. W. Petit, Elco theatre. Charleston,

S. C.—General patronage.

THE NIGHT HAWK, with Harry Carey.—
Bad weather hurt the crowd, which was well

pleased with this. Six reels.—F. L. Johnson,
Johnsonian theatre, Ripley, N. Y.—Small town
patronage.

THE NIGHT HAWK, with Harry Carey.—

A

fairly good program picture. While not a
knockout, it has no trouble in keeping one's

interest.—F. H. Stoup, Capitol theatre, Delphos,

O.—General patronage.

HIS DARKER SELF, with Lloyd Hamilton.

—

Not much to this. A bit weak.—Harry Van
Noy, Starland theatre, Anderson, Ind.—General
patronage.

LOVE’S WHIRLPOOL, with Lila Lee.—This is

a crook story, mixed with some mystery, and
should please any audience that likes this kind
of a story. Six reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

LOVE’S WHIRLPOOL, with Lila Lee.—An in-

teresting crook drama.—Roy W. Adams theatre.

Mason, Mich.—General patronage.

THE HOOSIER SCHOOLMASTER, with a
special cast.—Some said good, some did not like

it. However, I figure it a regular program pic-

ture that I paid special price for. I lost money
on it and feel sore at the exchange. Five reels.

—"W. D. Patrick, Strand theatre, Florala, Ala,

—

Mixed patronage.

THE HOOSIER SCHOOLMASTER, with Jane
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Thomas.—A fair dramatization of this old story.
I bought it at a program price and would class
it as a program picture.—Roy W. Adams, Pas-
time theatre, Mason, Mich.—General patronage.

Selznick
MISSING DAUGHTERS, with Eva Novak.

—

Bought this from Selznick as a wonderful special.
Played it from Pathe to a miserable flop. Drew
more than it should have at that, for it was not
much of a picture.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage,

WHITE SHADOWS, with Betty Compson,—Just
so-so as a picture. They don't seem to know how
to make pictures that entertain over on the other
side. Betty Compson drew us enough patronage
to keep on the safe side of the book. Six reels.

—C. A. Anglemire, "Y” theatre, Nazareth, Pa.

—

Better class patronage.

RUPERT OF HENTZAU, with Lew Cody.—
Failed miserably for me. Nine reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

THE COMMON LAW, with Corinne Griffith.

—

Good society drama. Some comedy. Good storm
scene. Print in bad condition. Eight reels.

—

C. A. Riggs, Gem theatre, Hartford, Kan.—Gen-
eral patronage.

United Artists

AMERICA, a D. W. Griffith Production.—

A

wonderful high class picture, thrilling and inter-
esting from start to finish. Struck some terrible

weather, everything a glare of ice, and could not
make expenses plus rental as everything was
against me. Hope I can get a return date on
this, as my patrons could not get out. Had
several say this was better than “Birth of a Na-
tion” and others who liked “Birth of a Nation”
better, but either way it is one fine picture. The
weather man sure has it in for me this December.
Eleven reels.—A. C. Betts, Powers theatre. Red
Creek, N. Y.—Small town patronage.

AMERICA, a D. W. Griffith production.—Played
this the early part of November, right after
Lima, but results were very disappointing. Lost
some real money on it, as I was over-sold. Al-
though a wonderful picture, it did not seem to
please the majority. Twelve reels.—F. H. Stoup,
Capitol theatre, Delphos, O.—General patronage.

ROSITA, with Mary Pickford.—We opened the
house with this. It’s a fine role for Mary, and
splendidly produced, but a trifle highbrow for the
hoi polloi.

“ 'Sa nice picture, and all that—^but

when you goin’ to have a good Western?”

—

Roy W. Adams, Pastime theatre, Williamston,
Mich.—General patronage.

THE HILL BILLY, with Jack Pickford.—Very
good picture, but not so good for high class au-
dience because it is too rough. Seven reels.

—

M. H. McDonnell, Badger Opera House, Merrill,

Wis.—General patronage.

THE BIRTH OF A NATION, a D. W. Griffith

production.—I can only repeat what all other ex-
hibitors have said about this picture. It is truly
the most wonderful picture I have ever had the
pleasure of witnessing. I made more money on
this one than I have on any in a long time. If

you have not played this one, do so by all means.
It makes no difference if the people have seen it

before, they will come back again. Twelve reels.

—Chas. E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

THE BIRTH OF A NATION, a D. W. Griffith

production.—Played this 20-30-40 with reserved
seats. Worst blizzard of the year, and still I

did good business and made money. The picture
is so much better than the present day specials

that you wonder how “D. W.” did it some fifteen

years ago. Good print out of K. C., Mo. Don’t
run it too cheap because the picture is old. It’s

worth your top prices. Twelve reels.—A. D.
Brawner, Jewel theatre. Hooker, Okla.—Small
town patronage.

ORPHANS OF THE STORM, a D. W. Griffith

production.—Nearly as good as “Teas,” which
broke house records for the year, but advertised
more and had tent show competition. Twelve
reels.—J. W. Lumpkin, Cupid theatre. Miles, Tex.
—General patronage.

ORPHANS OF THE STORM, a D. W. Griffith

production.—Six reels of action and six reels of
unnecessary titles and posing. It went over
without any kicks on Friday and Saturday.—Roy
W. Adams, Pastime theatre, Williamston, Mich.
—General patronage.

ORPHANS OF THE STORM, a D. W. Griffith

production.—Very good. This is like all of the
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U. A. pictures—very good—and enjoyed very

much by our audience. They enjoy all the pic-

tures and this Minneapolis exchange has treated

us as fairly as any one could. Eleven reels.

—

M. H. McDonnell, Badger Opera House, Merrill,

Wis.—General patronage.

THE MAN WHO PLAYED GOD, with George

Arliss.—A mighty fine Christmas picture. Did

the poorest business this Christmas Day of any

since I have been in business, but weather was

against me. Turned bitter cold and blustering

and I certainly could not blame anyone for not

wanting to go outdoors. I dreaded to go to

the theatre myself. Six reels.—A. C. Betts,

Powers theatre. Red Creek, N, Y, Small town

patronage.

TESS OF THE STORM COUNTRY, with Mary

Pickford.—Broke records for this year. Adver-

tising, one sheet and set 11x14 photos. Ten reels.

J. W. Lumpkin, Cupid theatre. Miles, Tex.

—

•General patronage.

TESS OF THE STORM COUNTRY, with Mary

Pickford.—Just right. The kind I like to show

my patrons. Raised prices and pleased a large

Christmas attendance. Ten reels.—Meece & Hale,

New Opera House, Dexter, Kan.—General pat-

ronage.

DOUGLAS FAIRBANKS in ROBINHOOD.—
Here is an entrtaining picture which is a priv-

ilege for an exhibitor to show his patrons. Struck

bad weather with this. A nice sleet storm and

bitter cold. Guess the weather man does not

want me to run these big pictures, for he sends

along a heavy snow storm or else an ice storm,

which he did with both this and "America,” al-

though played two weeks apart. If I could have

shown this in nice weather, would have cleaned

up on this. This is the worst December since

I have been an exhibitor, for ice and snow, but

here’s hoping for some good weather during 1925.

Twelve reels.—A. C. Betts, Powers theatre. Red

Creek, N. Y.—Small town patronage.

THE WHITE ROSE, a D. W. Griffith produc-

tion.—Next to “Tess” in attendance, and several

claimed it to be the best picture in the lot. Ten

reels.—J. W. Lumpkin, Cupid theatare. Miles,

Tex.—General patronage.

THE THREE MUSKETEERS, with Douglas

Fairbanks.—Above average attendance and pleased

all. Twelve reels.—J. W. Lumpkin, Cupid the-

atre, Miles. Tex.—General patronage

THE THREE MUSKETEERS, with Douglas

Fairbanks.—As good as any Fairbanks’ we have

ever shown. Pleased them all. Twelve reels.

—

M. H. McDonnell. Badger Opera House, Merrill,

Wis.—General patronage.

LITTLE LORD FAUNTLEROY, with Mary

Pickford.—Fine offering but failed to draw as

well as “The Nut.” Ten reels.^. W. Lumpkin.

Cupid theatre. Miles, Tex.—General patronage.

THE MOLLYCODDLE, with Douglas Fairbanks.

A little different and clever, with some fine

scenery and action. Pleased. Six reels. Meece

& Hale, New Opera House, Dexter, Kan.—General

patronage.

WAY DOWN EAST, a D. W. Griffith produc-

tion.—A dandy picture that pleased but didn’t

break my house record or make S. R. O. by sev-

eral. Eleven reels.—J. W. Lumpkin, Cupid the-

atre, Miles, Tex.—General patronage.

WAY DOWN EAST, a D. W. Griffith produc-

tion.—We are late, of course, in running this

very fine picture, but we got a good print out of

the Minneapolis exchange and did fine business

New Year’s at advanced prices. Consider this one

of the finest pictures we ever ran in our house

and did fine business, which goes to show that if

a picture is good the fact that it is a couple of

years old doesn’t hurt it, providing the exchange

will furnish you good prints on the older pictures,

and we believe that most of the exchanges now-

adays try to keep their prints in better shape than

they used to. Eleven reels.—Crosby & Schwierske,

Rex theatre, Colby, Wis.—Small town patronage.

THE NUT, with Douglas Fairbanks.—Drew well

and pleased. Six reels.—J. W. Lumpkin, Cupid

theatre. Miles, Tex.—General patronage.

BROKEN BLOSSOMS, a D. W. Griffith pro-

duction.—Well acted but too sad. Pleased about

fifty per cent. Six reels.—Meece & Hale, New
Opera House, Dexter, Kan.—General patronage.

Universal
THE FAST WORKER, with Reginald Denny.

—

Another of the type that every audience enjoys.

Denny scheduled to take the place of the well

liked Wally Reid. Excellent comedy drama. Six

reels.—Wilcox & Witt, Strand theatre, Irvine, Ky.

—General patronage.

THE FAST WORKER, with Reginald Denny.

—

A very satisfactory offering, not as good as

“Sporting Youth,” but will please most any audi-

ence. Seven reels.—W. L. Landers, Gem theatre,

Batesville, Ark.—General patronage.

THE MEASURE OF A MAN, with William Des-

mond.—This is a mighty good picture of the

big timbered country and has a moral lesson. It

will please your patrons. Has several good scraps,

one which extends into water. Book it. Five

reels.—S. G. Fry, Palace theatre, Omaha, Tex.

—

General patronage.

ROSE OF PARIS, with Mary Philbin.—Fairly

good production but don’t know where they got

the name. These foreign plots do not pull at

the box office. No good for small town. Film
in bad condition, as are most we get out of

Portland exchange. Seven reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-

age.

ROSE OF PARIS, with Mary Philbin.—-Uni-

versal is missing an opportunity to make a really

"big star of this girl. She appeals to everybody.
This picture gave fair satisfaction and drew bet-

ter than average business for three days.—John
W. Hawkins, Capitol theatre. New Bedford, Mass.

—General patronage.

BUTTERFLY, with a special cast.—A very
beautiful picture, one that should register at the

box office if properly advertised.—W. L. Landers,
Gem theatre, Batesville, Ark.—General patronage.

HIT AND RUN, with Hoot Gibson.—This is

our first picture of Hoot’s new ones and it’s a
crackerjack of a baseball story and pleased all

who saw it. but weather was awful bad, which
kept them away. But they had better keep Hoot
in Westerns and make him cut out the “silly

stuff.” He needs a new director also—someone
like Clifford Smith. Five reels.—W. A. Clark,

Jr., Castle theatre, Havana, 111.—General patron-
age.

HIT AND RUN, with Hoot Gibson.—A won-
derfully good picture in which baseball and
Western stuff was well mixed and it brought
down the house. Hoot as a “hitsman” was bet-

ter than the marine in “Out of Luck,” which
lingers in the memory as a good one.—P. G.
Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

K—THE UNKNOWN, with a special cast.—

A

real picture, the best bet U. has made. It has
everything that it takes to make a picture. Just
an honest-to-goodness entertainment. I want to
emphasize the fact again, it is Universal’s best

picture and as good as the best.—W. L. Lan-
ders, Gem theatre. Batesville, Ark.—-General pat-
ronage.

K—THE UNKNOWN, with Virginia Valli.—
Drew and pleased. Eight reels.—J. S. Walker,
Alamo theatre, Moodq, Tex.—Small town patron-
age.

FIGHTING FURY, with Jack Hoxie.—This is a
good Western picture full of pep and action that
will please Western fans. Hoxie sure drew them
out on this one. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, HI.—General patronage.

FIGHTING FURY, with Jack Hoxie.—’This is a
dandy Western and should please your Western
fans. This picture has the ranch riders. Pleased
all. Five reels.—C. L. Brown, Dreamland the-

atre, Fulirton, La.—Small town patronage.

THE WESTERN WALLOP, with Jack Hoxie.
—Not as good as “Fighting Fury,” but is an
average Hoxie program that will suit his follow-

ers. Five reels.—W. A. Clark, Jr., Castle theatre.

Havana, III.—General patronage.

THE WESTERN WALLOP, with Jack Hoxie.—
Title is very misleading, as there isn’t a wallop
in the whole picture. A Western with beautiful

backgrounds and no pep.—F. H. Stoup, Capitol

theatre, Delphos, O.—General patronage.

THE HUNCHBACK OF NOTRE DAME, with
Lon Chaney.—Boys, it’s here at last. A big

picture that is perfect. When Universal made
this one they sure made a picture. It’s screen

art with all the trimmings. A1 Lichtman made
a lot of little fellows sore at the way he run
Uncle Carl’s exchanges for a year, but he’s out

now and Universal is back playing the old square
game with us small town fellows. Don’t take

Uncle Carl’s talk of white treatment as a joke.

He means it, so it is up to everyone to play

white with him. Start it off, boys, by buying
“The Hunchback of Notre Dame.” then get be-

hind it and work as you never worked before

on a picture. Spend lots on extra advertising.

This picture won’t go over by itself it’s not that

kind of a picture, but it can be put over so

that it will smash box office records in any town,

anywhere. If you can’t put this over in your
town, sell your show. You are in a dead town.

If you get your film from St. Louis, have them
send out Mr. Davis, their exploitation man. He’s

a bear on working for you. Buy this picture.

Twelve reels.—Steve Farrar, Orpheum theatre,

Harrisburg. 111.—General patronage.

BROADWAY OR BUST, with Hoot Gibson.—

Here is one of Hoot’s good ones. Drew good

and pleased the majority. Six reels.—A. G. Wit-

wer, Grand theatre. Rainier, Ore.—Small town

patronage.

BROADWAY OR BUST, with Hoot Gibson.—
It will do. Six reels.—J. S. Walker, Alamo the-

atre, Moody, Tex.—Small town patronage.

THE SUNSET TRAIL, with William Desmond.
—A good out-of-door picture which we used to

good business New Year’s Day. Five reels.—

P. G. Estee, S. T. theatre. Parker, S. D.—Small

town patronage.

THE SUNSET TRAIL, with William Desmond.
—Harry Carey made this one for Universal under

the title of “Overland Red” a few years ago,

which was much better than this one. I see no
reason for remaking a picture unless it can be

improved upon, unless it is merely to save the

cost of a story, which does no good at the box

office.—William H. Creal, Suburban theatre,

Omaha. Neb.—Neighborhood patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—’

This is the best picture we have ever played

“Hoot” in. It pleased practically 100 per cent.

—F. H. Stoup, Capitol theatre. Delphos, O.

—

General patronage.

HIGH SPEED, with Herbert Rawlinson.—Some
of the boys have panned this as being too racy,

but my people didn’t see it that way. Went good

on Family Night. Good old Family Night! She’s

sure been a lifesaver for me this Winter.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

YOUNG IDEAS, with Laura LaPlante.—My
Opinion on this is it’s poor as a program picture.

The looks from our audience also told us it was
rotten. No fights, no action. Five reels.—George
Khattar, Khattar’s theatre, Sydney, N. S. Canada.
—General patronage.

YOUNG IDEAS, with Laura LaPlante.—Fine
picture. A real feature comedy. Will please

if you can get them in. Five reels.—Mr. and
Mrs. E. Fox, Princess theatre, Obion, Tenn.

—

General patronage.

THE BACK TRAIL, with Jack Hoxie.—^They

received this in bored silence. Five reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

FORTY HORSE HAWKINS, with Hoot Gibson.—^Notwithstanding seeing several adverse reports

on this, thought it a fair picture. It pleased

the gang, so what more? Six reels.—F. J.

O’Hara Community theatre, Elgin, Neb.—Neigh-
borhood patronage.

FORTY HORSE HAWKINS, with Hoot Gibson.

—Another success on Family Night. It seemed
to hit the spot here.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

FORTY HORSE HAWKINS, with Hoot Gibson.

—The title is misleading, but the picture is fine

entertainment. In fact, Gibson is always good.

Say, fellows, you who are always knocking Hoot,

what is the matter with you, anyway? Do you
not appreciate good clean comedy ? Why will you
pay two prices for Lloyd or Keaton and think

that you have a wonderful buy, when you are

getting just as good in a Gibson, who does not

resort to slapstick to put it over ? Come out of

the rut and give a man a square deal. Remem-
ber this : Hoot will deliver the goods and you
know it. You do not fool anyone by your
knocks, not even yourselves, and you know it,

if you will think it over. Let’s be fair and
not use this section of the “Herald” for a joke

column. Humor has its place : but it is out of

place when mixed with reports on plays. Think
it over. Six reels.—H. M. Face & Sons, Elmac
theatre. Maple Rapids, Mich.—Small town pat-

ronage.

THE DARLING OF NEW YORK, with Baby
Peggy.—A picture that has an audience appeal.

Fair box office value.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

THE RECKLESS AGE, with Reginald Denny.
•—This young man is coming to the front rapidly

and is going to be a competitor of Harold Lloyd

shortly. Those of you who have seen “Oh Doc-

tor,” one of Carl’s White List, will agree with

me. I am sure. This picture drew fairly well

and pleased all.—William H. Creal, Suburban the-

atre. Omaha, Neb.—Neighborhood patronge.

THE THRILL CHASER, with Hoot Gibson.—

Another agreeable surprise. Packed the house

with this on Ladies’ Night and it went over big.

Film was terrible.—Roy W. Adams. Pastime the-

atre, Willimaston. Mich.—General Patronage.

THE ACQUITTAL, with a special cast.—'Very

good picture which drew about 60 per cent of a

normal Friday business for July.—C. R. Me-
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—

Mae Tinee’s good morn-
ing in the Chicago Sunday
Tribune, January llth,

helped make my Sunday
breakfast perfect.

I told you how good
“Captain Blood” and “The
Clean Heart” are. It always

pleases me when a noted

critic supports my opinions.

Here’s what Mae Tinee

said in picking the best pic-

tures of the year:

“THE CLEAN HEART
—the adaptation of A. S.

M. Hutchinson’s novel by
the same name—was a
surprise. The picture
came practically unher-

alded, zind there it was,
one of the beuiner pro-

gram productions of the

year, with Percy Marmont,
Otis Harlan, and Mar-
guerite de la Motte doing
work that will not be for-

gotten by those who wit-

nessed it.”

“CAPTAIN BLOOD
took you out on the

bounding main — and
didn’t you just have the

time of your life! It was
from the story by Sabatini,

and abounded in bucca-
neers, blood, politics, fair

ladies—and LOTS of wa-
ter.”

Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

THE CLEAN-UP, with Herbert Rawlinson.

—

A very good program picture. Lots of comedy,
which is what the people like. Good print from
St. Ix>uis. Five reels.—Russell Armantrout, K.

P. theatre. Pittsfield. 111.—General patronage.

DRIFTING, with Priscilla Dean.—Box office

value about 74 per cent for a Friday picture.

Personally did not think much of it.—C. R. Mc-
Henry. Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

THE NEAR LADY, with Gladys Walton.—

A

dandy production, real comedy, which will please

any audience. Film good. Five reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kan.—Small
town patronage.

THE NEAR LADY, with Gladys Walton.—This
picture was entertaining throughout. Kept the

crowd in an uproar and pleased all. Five reels.

—Meece & Hale, New Opera House, Dexter, Kan.
—General patronage.

THE NEAR LADY, with Gladys Walton.—Not
up to her standard. Box office value about TD
per cent. Five reels.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

BEHIND THE CURTAIN, with a special cast.

—Not very good. Five reels.—Mr. and Mrs. E.
Fox, Princess theatre, Obion, Tenn.—General
patronage.

BREATHLESS MOMENTS, with William Des-
mond.—Many favorable comments on this. A
little better than the average melodrama. A
good program picture. Six reels.—C. L. Brown.
Dreamland theatre, Fullerton, La.—Small town
patronage.

JACK O’ CLUBS, with Herbert Rawlinson.

—

Very good. Pleased. Poor business on account
of rain. Five reels.—W. D. Patrick, Strand the-

atre, Florala, Ala.—Mixed patronage.

JACK 0’ CLUBS, with Herbert Rawlinson.

—

Here is another knockout. The title is not a
drawing card but everyone who comes out will

tell you they enjoyed it. Five reels.—W. D. Pat-
rick, Strand theatre, Dothan, Ala.—General pat-
ronage.

THE DARLING OF NEW YORK, with Baby
Peggy.—This one pleased young and old. The
fire scene in this one is good. Get back of it

and it will make you some money. Six reels.

—

C. A. Linsley, Opera House, Soldier Summit,
Utah.—Railroad patronage.

THE DARLING OF NEW YORK, with Baby
Peggy.—This is a great picture ; good story and
well acted. Bad weather continues to keep down
the attendance, also dances. Six reels.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General
patronage.

SPORTING YOUTH, with Reginald Denny.—
A fine picture, but it just barely pulled through
on Friday and Saturday, when it should have
packed the house.—Roy W. Adams, Pastime the-

atre, Mason, Mich.—General patronage.

SPORTING YOUTH, with Reginald Denny.—
This picture should not be classed as a Jewel.
It is above the average program and brought
about as much in my house in two days as

some average pro.gram pictures will draw. Seven
reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

MERRY GO ROUND, with Mary Philbin.—

A

wonderful production which was held out on me
so long that we lost money on it. Can’t buy
pictures from Universal so that we can make
money.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

A LADY OF QUALITY, with Virginia Valll.—
Very remote. Everyone said they did not like it.

Why make stuff about people 200 years ago?
Movie fans don't want it. Lost money : rental

too high. Eight reels.—J. T. Brisco, Princess the-

atre, Elwood, Ind.—General patronage.

THE RAMBLIN’ KID, with Hoot Gibson.—
About as good as Hoot can do. Lost money. Six

reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

A SELF MADE WIFE, with Gloria Grey.—
Fair, only fair, and if you haven’t it booked,

lay off of it. It isn’t worth running. Pleased

none. Five reels.—George Khattar, Khattar’s

theatre, Sydney, N. S. Canada.—General patron-

age.

FOOL’S HIGHWAY, with Mary Philbin.—

I

don’t see any excuses for a picture like this being

made. If Carl Laemmle is to live up to his

reputation of making clean pictures, he should

cut this one and not do it again.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

THE MAN FROM WYOMING, with Jack Hoxie.

—A dandy Western. At least it pleased 100 per

cent. One of Hoxie’s best. Ran it Christmas

along with "To the Last Man’’ and both pictures
had the house in an uproar from the very begin-
ning to the last scenes. From now on I am 100
per cent for all Jack Hoxie’s features. There’s
a reason for it. Universal will treat you right
if anyone will. Six reels.—George Khattar, Khat-
tar’s theatre, Sydney, N. S. Canada.—General pat-
ronage.

THUNDERING DAWN, with J. Warren Ker-
rigan.—Just an ordinary or a little above the
ordinary program picture sold to me as a Jewel,
which brought about 70 per cent of an average
Saturday business.—C. R. McHenry, Rosewin the-
atre, Dallas, Tex.—Neighborhood patronage.

BIG TIMBER, with William Desmond.—A good
picture of the big timber country where it takes

a "he man” to pull the stunts. Five reels.

—

W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

HUNTING BIG GAME IN AFRICii Bunk.
Nothing to it. If your patrons want good enter-

tainment lay off of this one. Nine reels.—W.
D. Patrick, Strand theatre. Dothan, Ala.—Gen-
eral patronage.

A CHAPTER IN HER LIFE, with a special

cast.—One of the sweetest little stories ever
filmed. Box office value about 80 per cent.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

Vitagraph
THE BELOVED BRUTE, with a special cast.

—This picture took the town like a storm. Boys,
here’s an honest-to-goodness picture that will

absolutely please anyone. Everybody talked about
it and some came as high as three times to see

it again. Victor McLaglen is a comer and if

starred would be a big drawing card. The direc-

tion is nigh perfect. Absolutely the best picture

of its kind we ever run. Vitagraph has the

pictures. Big office appeal. Seven reels.—W. A.
Clark, Jr.. Castle theatre, Havana, 111.—General
patronage.

THE BELOVED BRUTE, with a special cast.

—A fair Western and that’s all. Seven reels.

—

H. E. Schlichter, Liggett theatre, Madison, Kan.
—Small town patronage.

THE CLEAN HEART, with Percy Marmont.

—

A nice picture if you like ’em that way. Some-
what on the order of "If Winter Comes.” Not
quite so dreary.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

THE CLEAN HEART, with Percy Marmont.
—Percy Marmont is a real actor, but personally
I wasn’t crazy over this story. A few said they
liked it but others couldn’t get the drift at all.

—Mrs. W. J. Carter, Maxine theatre, Croswell,

Mich.—Small town patronage.

CAPTAIN BLOOD, with J. Warren Kerrigan.
—Here’s a production. Pleased everyone. Is in

a class by itself. Vitagraph can be proud that
they can step out and sell "Captain Blood.” Buy
it and boost it. It’s worthy of all you can say
of it. Vitagraph have a real bunch of pictures
for 1925.—Mrs. W. J. Carter, Maxine theatre,

Croswell, Mich.—Small town patronage.

CAPTAIN BLOOD, with J. Warren Kerrigan.
—Played two days to increased admission and
had fair business. It pleased fairly well but did

not draw very good. It is a good costume pro-

duction, in my estimation. There are some thrills

in this and the acting of Kerrigan was good.
We played this show in the midst of the holiday
season and should have had more attendance.
Ten reels.—C. A. Anglemire, “Y” theatre, Naz-
areth, Pa.—Better class patronage.

CAPTAIN BLOOD, with J. Warren Kerrigan.
—A very fine picture, but it isn’t the kind they
like in the small towns. It’s a big town picture.

Nine reels.—Sam Minich, Electric theatre, Chilli-

cothe. Mo.—General patronage.

CAPTAIN BLOOD, with J. Warren Kerrigan.
—This is one fine big picture that took a fine

big flop. It’s a great story, well produced, and
if they had given Alice Calhoun the lead they
would have had a perfect cast. Three in a row,
"The Hunchback.” "Little Old New York,” and
now "Captain Blood.” have failed to register at

the box office this winter, while Hoot Gibson on
Family Night will pay out and leave me a nickel

or two to jingle. Maybe I’ll learn something
after a while. I never have yet.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-
age.

CODE OF THE WILDERNESS, with a special

cast.—Picture pleased and drew better than an
average Saturday business. Very satisfactory.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

ONE LAW FOR THE WOMAN, with Cullen
Landis.—Title has no drawing power, but the pic-

ture is there. It’s a good clean Western with a
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plot m little out of the ordinary. Those who saw

It liked it. Six reels.—C. E. Johnson. Paramount

theatre. Gibbon, Nebr.—General patronage.

ONE LAW FOR THE WOMAN, with Cullen

Landis.—A western type picture that drew and

pleased.—C. R. McHenry, Rosewin theatre, Dal-

las, Tex.—Neighborhood patronage.

VIRTUOUS LIARS, with Edith Allen.—A fair

picture, well acted. Miss Allen not at all hard to

look at. Vitagraph prints are always good. Six

reels.—Don Wilcox, Colome theatre, Colome, S. D.

—General patronage.

VIRTUOUS LIARS, with Edith Allen.—I can’t

say much for this one ; too slow, and drags too

much all the way through. People lose interest.

If you haven’t bought it, you are just as well off

without it, and they call this stuff ‘special.”

Six reels.—C. A. Linsley, Opera House, Soldier

Summit, Utah.—Railroad patronage.

BORROWED HUSBANDS, with Edith Allen.

—The star is just real pretty; otherwise it’s tire-

some. Seven reels.—Don Wilcox, Colome theatre,

Colome, S. D.—General patronage.

THE LOVE BANDIT, with Doris Kenyon.—
’This picture did not draw more than 70 per cent

of a normal Friday business, but seemed to please

the few who came.—C. R. McHenry, Rosewin the-

atre, Dallas, Tex.—Neighborhood patronage.

LET NOT MAN PUT ASUNDER, with Lou
Tellegen.—This is a real "high toned” production

In which Tellegen and Pauline Frederick display

some wonderful talent as stars of the first water.

A picture that is over the heads of some audiences

but no doubt will please. Vitagraph has some

wonderful pictures. Eight reels.—W. A. Clark,

Jr., Castle theatre, Havana, 111.—General patron-

age.

LET NOT MAN PUT ASUNDER, with Lou
Tellegen.—A very splendid picture which did not

have a great box office value in my show. Seven

reels.—C. R. McHenry, Rosewin theatre. Dallas,

Tex.—Neighborhood patronage.

MASTERS OF MEN, with Cullen Landis.—
Might have been a good picture, but we did not

get enough to tell. Seven reels.—Mr. and Mrs.

E. Fox. Princess theatre, Obion, Tenn.—Gen-

eral patronage.

THE MIDNIGHT ALARM, with Alice Calhoun.

—A very good picture with very good drawing

power. Seven reels.—C. R. McHenry, Rosewin

theatre, Dallas, Tex.—Neighborhood patronage.

WHEN DANGERS SMILE, with William Dun-

can.—An average Western. Six reels.—Don Wil-

cox, Colome theatre, Colome, S. D.—General pat-

ronage.

ON THE BANKS OF THE WABASH, with

Mary Carr.—Drew better than reports in the

"Herald” led me to believe it would. Nothing

special, yet received good comments.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

MY WILD IRISH BOSE, with a special cast.

—Ran this New Year’s and pleased small at-

tendance mildly. Nothing to rave about. Seven

reels.—F. L. Johnson, Johnsonian theatre, Rip-

ley, N. Y.—Small town patronage.

THE MAN FROM BBODNEYS, with J. War-
ren Kerrigan.—One of the best pictures played

In my theatre during 1924. Good box office value.

Seven reels.—C. R. McHenry, Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

BLACK BEAUTY, with Jean Paige.—A very

good picture for children. Well photographed,

clean as a hound’s tooth. Seven reels. Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General

patronage.

MY MAN, with Patsy Ruth Miller.—Picture

pleased the few who saw it. Box office value

about 60 per cent.—C. R. McHenry, Rosewin the-

atre. Dallas Tex.—Neighborhood patronage.

PLAYING IT WILD, with William Duncan.—
The comedy in this one makes it a good Western.

Six reels.—Don Wilcox, Colome theatre, Colome.

S. D.—General patronage.

PIONEER TRAILS, with Cullen Landis.—We
consider this a very good program picture. We
raised price of admission 10 cents and did very

good business with no kicks. As others report,

the big thrills come in first two reels, but it is

a very good, clean Western. Good for showing
In any man’s house. Eight reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town
patronage.

PIONEER TRAILS, with Cullen Landis.—

A

very good comedy, hardly to be classed as a
special, but good box office value. Seven reels.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.
—^Neighborhood patronage.

THE MAN NEXT DOOR, with Alice Calhoun.
—^No good. Too much gone. Simply did not

please at all. Seven reels.—Mr. and Mrs. E. FVjx,

Princess theatre, Obion, Tenn.—General patronage.

THE MAN NEXT DOOR, with Alice Calhoun.

—Had lots of complaints on this picture, and it

deserved it. Seven reels.—Don Wilcox, Colome
theatre. Colome, S. D.—General patronage.

THE MAN NEXT DOOR, with Alice Calhoun.—
We booked this on the strength of all the good
reports on same in the "Herald” and, although
we did not consider it so much, it went over in

good shape and pleased probably 75 per cent.

Can’t say much for the cast except Curley, who
produced what comedy there was in the picture.

We got the impression that it was more of a
Western than it is. First reel opens up on the
ranch and, although it refers to the West several

times through the picture, it surely is no West-
ern, and don’t make the mistake we did and
advertise it as a Western. Eight reels.—Crosby
& Schwierske, Rex theatre, Colby, Wis.—Small
town patronage.

Warner Brothers
THE NARROW STREET, with a special cast.

—One of the most pleasing comedies ever made.
This picture sure put Film Classics on the map
as far as this town is concerned. Seven reels.

—

Sam Minich, Electric theatre, Chillicothe, Mo.

—

General patronage.

THE DARK SWAN, with Monte Blue.—Another
good Warner Bros, picture. A good story with
extra good acting by all the cast. Monte Blue
especially good. I believe it is a picture that will
please equally well in the cities and small towns.—P. S. Stallings, Majestic theatre. Bowie, Texas.
—Small town patronage.

THREE WOMEN, with Lew Cody.—Must say
this is a good picture, but did not draw. Was
oversold on it.—A. J. Inks, Crystal theatre, Ligo-
nier, Ind.—General patronage.

LOVERS’ LANE, with a special cast.—A dandy
little picture that will draw the flappers in your
house. Pleased all. Seven reels.—C. L. Brown,
Dreamland theatre, Fullerton, La.—Small town
patronage.

FIND YOUR MAN, with Rin-Tin-Tin.—Book it.

boost it, play it. If this picture does not please
100%, lock up, throw your keys away, and quit.

Seven reels.—Roy McAmis, Princess theatre,
Sayre, Okla,—General patronage,

CORNERED, with a special cast.—This picture
pleased all. Another good Warner. Seven reels.

—C. L. Brown, Dreamland theatre, Fullerton,
La.—Small town patronage.

BEING RESPECTABLE, with Monte Blue.—
This is a fairly good picture but not up to the
standard of Warner Bros. Box office value to my
house about 85 per cent.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—Neighborhood pat-
ronage.

BEING RESPECTABLE, with Monte Blue.

—

This is about as good or maybe a little better
than the average Warner product. Everyone well
pleased. Six reels.—C. L. Brown, Dreamland
theatre, Fullerton, La.—Small town patronage.

HOW TO EDUCATE A WIFE, with Monte
Blue.—It’s good. My patrons liked it. Even the
operator was stuck on this one. Did good busi-
ness. E. C. Gehrke, Blue Mouse theatre, Daven-
port, Wash.—General patronage.

HOW TO EDUCATE A WIFE, with Monte
Blue.—This picture drew the least at box office

of any 1924 Warner Bros, picture. Those who
saw it were very well pleased.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

LUCRETIA LOMBARD, with Irene Rich.—They
don’t make them any better than this one. I

never raise my price, but if any of you small
towners do. you can raise on this. Seven reels.

—J. S. Walker, Alamo theatre. Moody, Tex.

—

Small town patronage.

FLAMING PASSION, with Irene Rich.—A very
excellent picture. Played in June. Fair box of-

fice value.—C. R. McHenry, Rosewin theatre, Dal-
las, Tex.—Neighborhood patronage.

TIGER ROSE, with Lenore Ulrich.—Don't be
afraid of this one. Who said Lenore couldn't act?
Boy, Oh Boy I I’ll say she can. The mountain
scenery makes ’em say, "An’ isn’t that pretty?”
Book it and boost it. Eight reels.—E. C. Gehrke,
Blue Mouse theatre, Davenport, Wash.—General
patronage.

TIGER ROSE, with Lenore Ulrich.—A good
Northwest picture. Eight reels. J. S. Walker,
Alamo theatre. Moody, Tex.—Small town pat-

ronage.

TIGER ROSE, with Lenore Ulrich.—A beautiful

Northern picture with very nice scenery, and well

acted, but it didn’t please the way I thought it

would. No comments and no kicks. This type of

picture should be shown in the Summer time, I

believe, especially up here in the frigid North.
Eight reels.—H. J. Eagan, American theatre,

Wautoma, Wis.—Small town patronage.

BABBITT, with Willard Louis.—A very good
picture of this type, which did not draw expenses
for two days in this house.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

BABBITT, with Willard Louis.—^Not in a class

with "Main Street.” Although I liked it, the
majority of patrons did not. Has no drawing
power at all. Would class it as fairly good pro-

gram picture.—F. H. Stoup, Capitol theatre,

Delphos, O.—General patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-
Tin.—A dandy picture, one that will go over as a
special in any small town. Wonderful scenery.

The dog does fine work. Played to three days
good business. Print good ; advertising good.

Warner Bros, always good. Six reels.—E. C.

Gehrke, Blue Mouse theatre, Davenport, Wash.

—

General patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-
Tin.—Read all the good reports on this and add
my okay and you have it. Too much good can-
not be said of a picture like this. Rin-Tin-Tin
is a wonder. Six reels.—Robt. L. Anderson, Olym-
pic theatre. Forks, Wash.—Small town patronage.

BEAU BRUMMEL, with John Barrymore.—

A

picture that I rate as one of the five best pictures

played at my house in 1924, which brought about
as much as an ordinary program picture. If you
want to treat those who will come, advertise big
and you will not lose money. Ten reels.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

BEAU BRUMMEL, with John Barrymore.—One
of the finest pictures we have ever shown. It is

great, but it is such a gem it does not please a
certain per cent as it goes over their heads. Many
people who can appreciate the picture are dis-

appointed at the ending and are not boosters.

Ten reels.—H. M. McDonnell, Badger Opera
House, Merrill, Wis.—General patronage.

BEAU BRUMMEL, with John Barrymore.

—

Same old story. A wonderful picture with mar-
velous acting, but a flop at the box office It

seems impossible to put over a costume picture.

—F. H. Stoup, Capitol theatre, Delphos, O.

—

General patronage.

THE MARRIAGE CIRCLE, with Monte Blue.—
Another one of the five best of 1924. Box office

value only about 80 per cent of a normal Sunday.
—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

THE MARRIAGE CIRCLE, with Monte Blue.—
This is a very good picture that everybody should

see. A picture that very well explains the life of

many families. Good for Sunday night. Rating
100 per cent. Showed New Year’s night.—B. R.

Parsons. Grand theatre, Springfield, Minn.—Gen-
eral patronage.

THE MARRIAGE CIRCLE, with Monte Blue.—
A masterpiece of direction, but is a trifle too long

for real entertainment. The whole cast interpret

their parts with fine understanding. Anyone de-

siring a high class domestic comedy-drama will

not make a mistake in booking this.—F. H.
Stoup, Capitol theatre, Delphos, O.—General pat-

ronage.

DADDIES, with a special cast.—About one of

the best comedy dramas I have had on the screen

during the holiday season. All liked it. Seven
reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

DADDIES, with a special cast.—Very clever

comedy drama that pleased 100 per cent. Box
office value about 80 per cent of an average Sun-

day picture. Six reels.—C. R. McHenry, Rose-

win theatre, Dallas, Tex.—Neighborhood patron-

age.

DADDIES, with a special cast.—This is a good

comedy and the name of David Belasco draws

the business. Six reels.—Sam Minich, Electric

theatre, Chillicothe, Mo.—General patronage.

CONDUCTOR 1492, with Johnny Hines.—

A

dandy Saturday night show for us.—It did not

draw extra good but it pleased those who saw
it to the last one. It had some great laughs in it.

A good show. Seven reels.—C. A. Anglemire,

"Y” theatre, Nazareth, Pa.—Better class patron-

age.

CONDUCTOR 1492, with Johnny Hines.—John-
ny fails to draw for me, but believe me, this pic-

ture certainly is a good one. You won’t go wrong
in buying it. Seven reels.—S. G. Ihde, Photoplay

theatre, Ashland, Kans.—Small town patronage.
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CONDUCTOR 1492, with Johnny Hines.—One

of the best pictures ever run in this house. Box
office value about 90 per cent. Seven reels.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

CONDUCTOR 1492, with Johnny Hines.—Oh
Boy 1 How they eat this up. One continual roar

from start to fade-out, and they called for more.

“When is he coming again?” "I sure won’t miss

his next.” That is what I heard as they went

out. Book it. He is a ringer. Seven reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.—
Neighborhood patronage.

BROADWAY AFTER DARK, with a special

cast.—Very clever picture that pleased all who

saw it. Box office value a little above the average

Warner picture.—C. R. McHenry, Rosewin the-

atre, Dallas, Tex.—Neighborhood patronage.

THE COUNTRY KID, with Wesley Barry.—

I believe this one pleased 100 per cent.—Six reels.

—S. G. Ihde, Photoplay theatre, Ashland, Kans.

—

Small town patronage.

GEORGE WASHINGTON, JR., with Wesley

Barry.—Good.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

GEORGE WASHINGTON, JR., with Wesley

Barry.—Poorest Barry I have ever played. ”Nuf

Sedl’—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

RAGS TO RICHES, with Wesley Barry.—

A

very good picture. The title is wrong end to. Six

reels.—Don Wilcox, Colome theatre, Colome, S.

D.—General patronage.

THE PRINTER’S DEVIL, with Wesley Barry.—

Fair picture. Much better than “George Wash-

ington, Jr.” Fair box office value.—C. R. Mc-

Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

BRASS, with Monte Blue.—A fine picture that

will please most any crowd. A little old but can

be bought right and I would recommend it to any

theatre, large or small. Stormed out and showed

to a small crowd. Nine reels.—H. E. Partrick.

Palace theatre. North Rose, N, Y. Small town

patronage.

YOUR FRIEND AND MINE, with a special

cast.—Another very good picture with a poor

name. Drew about 45 per cent of a normal Fri-

day business.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

State Rights
AFTER SIX DAYS, with a special cast.—Pic-

ture not much, but if you can be lucky enough to

get the Irish tenor, John Sullivan, your patrons

will not be disappointed. He’s a wonderful

singer. Patrons said he was worth the price of

admission. He drew what business there was.

Harry Van Noy, Granada theatre, Anderson, Ind.

—General patronage.

BAFFLED, with Franklyn Farnum.—Not up to

his standard but will get by as an average

Westerner. Pleased everyone. Five reels.—C. L.

Brown, Dreamland theatre, Fullerton, La. Small

town patronage.

THE BATTLING FOOL, with Wm. Fairbanks.

A good thriller. Drew a good crowd and pleased

them. Box office very well pleased.—L. M. Jones.

Arcadia theatre, Vandergrift, Pa.—General pat-

ronage.

BELOW THE BIO GRANDE, with Neal Hart.

—Rotten. Neal Hart does too much posing and

not enough acting to satisfy the class of people

who like this type of picture. Five reels.—Rus-

sell Armentrout, K. P. theatre, Pittsfield. 111.

—General patronage.

BLACK GOLD, with Pete Morrison.—Good

story of the Texas oil fields, in which the swindler

is caught and of course the hero wins the girl.

’The Negro is good also. Five reels.—W. A. Clark,

Jr., Castle theatre, Havana, 111.—General patron-

age.

DANGEROUS TRAILS, with H. B. Warner.—
This is an Oliver Curwood story. Some beauti-

ful scenic shots and a very good picture, but this

man H. B. Warner ought to be packing water for

the actors. Five reels.—F. J. O’Hara, Community
theatre, Elgin. Neb.—Neighborhood patronage.

GIRLS MEN FORGET, with a special cast.—

A

good title and a mighty good picture. Business

extra good. Six reels.—Sam Minich, Electric the-

atre. Chillicothe, Mo.—General patronage.

HIS MAJESTY THE OUTLAW, with a special

cast.—A nice Western entertainment for those

who like that kind. Better than a whole lot of

high price stuff. Five reels.—M. J. Babin, Fairy-

land theatre. White Castle, La.—General patron-

age.

THE LASH OF THE WHIP, with Pinto Pete.—
Rotten. This fellow overacts all the time. Tries

to pull too much Fairbanks stuff. No story or

nothing. Five reels.—W. A. Clark, Jr., Castle the-

atre, Havana, 111.—General patronage.

THE LAST HOUR, with a special cast.—I just

saw a report by an exhibitor who said he did

not see the picture, but had no comments so he

figured it only a program picture. Wish to say

I showed this picture some time ago and it im-

pressed me as being far above the program pic-

ture and as good as most specials. We showed it

only as a program picture, however, and it took

well. It is one of the best crook stories I ever

saw.—P. S. Stallings. Majestic theatre, Bowie,

Tex.—Small town patronage.

LEND ME YOUR HUSBAND, with a special

cast.—Fair society drama. Played one day only

to average business.—^John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

LET’S GO, with Richard Talmadge.—-Very poor
for people who like real acting and plot. Tal-

madge is O. K. for a circus tumbler, but as an
actor he failed to score in this one. Six reels.

—

Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

LET’S GO, with Richard Talmadge.—Good pic-

ture. Pleased 90 per cent. Clean. Thriller and
stunts. Patrons say good. Film in good condi-

tion. Six reels.—C A Riggs, Gem theatre, Hart-
ford, Kan.—Small town patronage.

ON TIME, with Richard Talmadge.—What in

Heck is the matter with the producers to spoil a
fairly good picture by injecting into it a bevy of

girls which the title announces as fairies ? Well,

they appeared to have something on, but it was
blamed thin, you could not be sure. ’There was
no call for this scene at all. and I suppose the
director run away with the idea that he had
made a hit. Well, he did. We had the whole
school faculty at the show and they sure handed
us the “Don’t Come Again Soon.” If you buy
it, cut that out. Six reels.—F. J. O’Hara. Com-
munity theatre, Elgin, Neb.—Neighborhood pat-

ronage.

OUT OF THE DUST, with a special cast.—Just
a good Western program picture. Nothing special

about it but the price I paid for it. At 20-10

cents admission they let me live.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

POISON, with Charles Hutchinson.—Good pic-

ture. Pleased good business. Bought at fair

price. Hutchinson good Saturday drawing card
for me. Six reels.—W. D. Patrick Strand the-

atre, Florala, Ala.—Mixed patronage.

ROUGH RIDING, with Buddy Roosevelt.
—

’This

is a sure enough good Western. I believe this star

will shine when he is given more publicity and
more of his pictures are shown. I ran this with
“Fighting Blood” and it made a swell program.
Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

THE SPEED SPOOK, with Johnny Hines.—
This is not Hines’ best, although it is good, and
we find that people like to laugh and this type
of picture always bring them out.—A. J. Inks,

Crystal theatre. Ligonier, Ind.—General patronage.

THE VERDICT OF THE DESERT, with Neal
Hart.—A fair Western but nothing to rave about.

Neal is very awkward in a fist fight. Why don’t

he use his guns instead? Would look better.

Then, when he throws the dummy off the cliff into

water below, it floats like a cork. They could get

rid of some of this fake stuff. Five reels.—W. A.

Clark, Jr., Castle theatre, Havana, 111.—General

patronage.

WOLF TRACKS, with Jack Hoxie.—This is a

fair Western. Action a little slow in some
places, but as a whole a fair show. Five reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.

—

Neighborhood patronage.

Serials

THE JUNGLE GODDESS, with a special cast.

—This is the fifth and best jungle serial I have
run, but print out of Dallas not A-1. Fifteen

episodes.—J. W. Lumpkin, Cupid theatre. Miles,

Tex.—General patronage.

THE OREGON TRAIL (Universal), with Art
Acord.^—Ran this Christmas Week, three episodes

and comedy each night. Ran first three episodes

and comedy free Monday night, which was the

only decent night I had from weather standpoint.

January 31, 1925

Those that faced the cold to come were high in

their praise.—J. W. Lumpkin, Cupid theatre.

Miles. Tex.—General patronage.

THE STEEL TRAIL (Universal), with William
Desmond.—-Starts off good. Free program first

night. Two reels.—J. W. Lumpkin, Cupid the-

atre, Miles, Tex.—General patronage.

Short Subjects
EDUCATIONAL

BARGAIN DAY.—We have found Cameo Com-
edies about the best of the one-reel subjects. This

one was made on a different formula from most
of them and got more laughs than the usual

comedy efforts. One reel.—C. E. Johnson, Para-
mount theatre. Gibbon, Neb.—General patronage.

THE BONEHEAD, with Poodles Hanneford.

—

A fairly good comedy that brought some real

laughs from our crowd at times. Hanneford is

great at pulling funny falls and tumbles. His
work made the comedy a success. Two reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

CHOOSE YOUR WEAPONS, a Christie com-
edy, with Bobby Vernon.—^A dandy comedy ; got

a lot of laughs. Two reels.—S. G. Ihde, Photo-

play theatre. Ashland, Kans.—Small town patron-

age.

DRENCHED.—Punk. One reel.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—Small town
patronage.

GO EASY.—A poor Cameo comedy, full of old

moth-eaten gags that everybody has seen already.

One reel.—C. A. Anglemire, “Y” theatre, Naz-
areth, Pa.—Better class patronage.

LYMAN HOWE’S HODGE PODGES.—Proved
fairly good entertainment for fillerins. Really

only drew the high brows, the others would rather

have a good comedy. One reel.—C. A. Anglemire,

“Y” theatre, Nazareth, Pa.

KID SPEED, with Larry Semon.—Really a

“special” comedy. Two reels.—John W. Haw-
kins, Capitol theatre. New Bedford, Mass.—Gen-
eral patronage.

THE MISFIT, with Clyde Cook.—A dandy, one
of the best Educational ever put out. Two reels.

.—S. G. Ihde, Photoplay theatre, Ashland, Kans.

—Small town patronage.

MY FRIEND, with Lloyd Hamilton.—An excel-

lent comedy. Will keep the house in an uproar

all the time. Ham pulls off some good gags in

this one. Two reels.—Russell Armentrout, K. P.

theatre, Pittsfield, 111.—General patronage.

NO FOOLING, with Cliff Bowes.—A lemon for

us. It had only one near laugh in it during the

entire reel. Hope the rest of the Cameos will

improve. One reel.—C. A. Anglemire, “Y” thea-

tre, Nazareth, Pa.—Better class patronage.

THE SPEEDER, with Lloyd Hamilton.—A real

good comedy and some old stuff in it, but he got

the laughs. Two reels.—W. D. Patrick, Strand
theatre, Dothan, Ala.—General patronage.

THERE HE GOES, with Lige Conley.—A bunch
of laughs in this one. Get it. Two reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General

patronage.

WATCH YOUR PEP.—A good Cameo one
reeler. Some dandy gags in this one. We had
an excellent print on this Cameo, in fact, we al-

ways do. One reel.—C. A. Anglemire, “Y” thea-

tre, Nazareth, Pa., Better class patronage.

WIDE OPEN, with Lige Conley.—As a comedy
this is a regular “The Birth of a Nation.” It Ls

great, fine and can’t be beat as a laugh-maker.
There are some great stunts pulled in this one.

It would be great if all the rest of the comedies
would be like this during the new year. Two
reels.—C. A. Anglemire, “Y” theatre, Nazareth,

Pa..—Better class patronage.

FILM BOOKING OFFICES

FIGHTING BLOOD, with George O’Hara.—

I

have just finished No. 7 and it is the best one to

date. Men, if you haven’t played these you are

making a mistake. They are absolutely fine.

Lots of comedy and action. The people here think
O’Hara is the best looking guy on the screen,

and I think he is about as good a drawing card

as a fellow would want. Two reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

FIGHTING BLOOD, with George O’Hara.—As
this is Round One of the first series, we cannot
tell how it is going to go over, but if the rest

are as good as this we cannot kick. 'This is a
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News or “Filler,
”—Which ?

Pathe believes that when an exhibitor books a news reel he
wants a news reel and not one that’s padded out with scenics

and other “magazine” material.

If you want scenics and the like, the Pathe Review gives you
the best obtainable, but Pathe News is all news all the time.

It’s often a lot easier, and it saves money, to pad out a news
reel. But when you’re through you’ve got a hybrid thing,

neither fish, flesh, fowl nor good red herring.

You can buy cheaper news reels. But you get what you pay

for when you book the

Pathe News
nice little comedy and one that should go over

-anywhere. Film condition good. Two reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.

—General patronage.

THE GO-GETTERS, with Alberta Vaughn.—
Fio. 6, ‘‘A Miss in the Dark,” is the best so far

of the series. Part of the old cast in “The
Telephone Girl” shows up in this chapter, which

adds to its value. Two reels.—Ryan & Kundert,

Empress theatre, Beresford, S. D.—General pat-

ronage.

THE GO-GETTERS, with George O’Hara.—“The
Go-Getters” are fine, but not quite as good as

^‘The Telephone Girl.” They’ll go over for any-

one. Two reels.—F. A. Brown, Amus U theatre.

Frederick, Okla.—General patronage.

THE GO-GETTERS, with Alberta Vaughn.

—

(First episode). The way they have started off

we are going to be glad to have them. All the

Icids were talking the next day about seeing No.

2 (second episode). They get better and better
.—that is all I can say. Two reels.—W. D. Pat-

rick, Strand theatre, Dothan, Ala.—General pat-

ronage

THE GO-GETTERS, with George O’Hara.

—

Have used four of these and they are okay from
«ntertainment standpoint. Do not know what
drawing power they have, as the weather has

leen so bad we have not been able to make ex-

penses on anything. Anyway, I can recommend
these to anyone as being worthwhile. Two reels.

—H. G. Stettmund, Jr, Odeon theatre. Chandler,

Okla.—Small town patronage.

THE GO-GETTERS, with George O’Hara.—
Have run the fifth chapter, and want to say that

they are getting better all the time and they are

pulling. They are talking about these “Go-Get-

ters." They are better than either the “Fighting
Blood” or “The Telephone Girl.” This is really

the best short subjects I have ever had in my ten

years of the picture business. Get this and step

on it. This will build up your mid-week night,

as it has mine. Two reels.—F. J. O’Hara, Com-
munity theatre, Eigin, Neb.—Neighborhood pat-

ronage.

THE TELEPHONE GIRL, with Alberta

Vaughn.—^No better two reelers on the market.

Think they are real class. 'Two reeis.—C. A.

Jordan, Opera House, Cogswell, N. D.—Small

town patronage.

THE telephone GIRL, with Alberta
Vaughn.—No. 1 drew very well after a big ad-

vertising campaign and seemed to please. Two
reels.—S. G. Ihde, Photoplay theatre, Ashland,

Kans.—Small town patronage.

A MISS IN THE DARK, with George O’Hara.
—A very good two reeler, but not so good as

preceding episodes of "Go-Getters” series. Two
reeis.—John W. Hawkins, Capitol theatre. New
Bedford, Mass.—General patronage.

PRIVATE, KEEP OFF, with Mr. and Mrs. Car-

ter DeHaven.—Just fair. Will be glad when I

get through with these. Two reels.—A. C. Betts,

Powers’ theatre. Red Creek, N. Y.—Small town
patronage.

THE SKY PILOT.—These are very good and
pleased all who saw them. Bad weather, how-
ever, kept attendance down.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

FOX
BE YOURSELF, with A1 St. John.—A good

comedy with some double exposure stunts that

bring out a few grunts. Two reels.—S. G. Fry,

Palace theatre. Omaha, Tex.—General patronage.

ON THE JOB.—Good monkey comedy. These
monkeys are clever. Two reels.—J. W. Andresen,
Rialto theatre. Cozad, Neb.—General patronage.

UP ON THE FARM, with Lee Moran.—

A

dandy comedy. Used it with Xmas program. Two
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

PATHE
AESOP’S FABLES.—I think these are enjoyed

more than any short subject we have ever used.

I have heard people remark that whenever they

see a Fable advertised they go to the show re-

gardless of the other pictures. One-half reel.

—

H. G. Stettmund, Jr., Odeon theatre. Chandler,

Okla.—Small town patronage.

OUR GANG COMEDIES.—Business is always
good when we have an “Our Gang” comedy. Have
run nearly all of them to release and they are all

very good. ’Two reels.—F. A. Brown, Amus U
theatre, Frederick, Okla.—General patronage.

ALL NIGHT LONG, with Harry Langdon.—It’s

a pleasure to report on this fellow’s comedies,

for I have yet to play a poor one, and have
shown several. Chuck full of real laughs. Two

reels.—H. E. Partrick, Palace theatre, North Rose,
N. Y.—Small town patronage.

CRADLE ROBBERS, with Our Gang.—Another
pleasing Gang comedy, where they stage a baby
show. Two reeis.—R. Pfeiffer, Princess theatre,

Chilton, Wis.—Small town patronage.

DON’T PARK THERE, with Wili Rogers.—Bill
made a good one this time. Most of them are
punk. Two reels.—Mrs. W. J. Carter, Maxine
theatre, Croswell, Mich.—Small town patronage.

HOBBIES.—These Sportlights are what I call

“highbrow” fillers and then I pat myself on the
back because I like them. However, I notice

that the people who mention them are the more
particular fans. They fill with a comedy drama
such as “Girl Shy” 100 per cent.—Charles Lee
Hyde, Grand theatre, Pierre, S. D.—General pat-

ronage.

THE HOLLYWOOD KID, a Mack Sennet com-
edy.—Mack used up everything on the lot in this

one. Threw in Marie Prevost, Phyllis Haver and
Ben Turpin for good measure. Mack also appears
in person and the ladies thought he was a very
handsome actor. In fact, some of them said he
was easier to look at than Ben Turpin. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage

LOCHINVAR O’ THE LINE, with Edgar Jones.

—Fair two reel Western. Would have been much
better if the story had been developed into a five

reel feature. Two reels.—C. E. Hopkins, Hop-
kins theatre. Cotter, Ark.—Small town patronage.

LODGE NITE, with Our Gang.—This is a good
comedy, in fact most of the Gangs are very clever

comedies.—John Aden, Rialto theatre, Terril, la.

—General patronage.

JUST A MINUTE.—-Fair comedy, but nothing

extra. Pleased 60 per cent.—George Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Gen-

eral patronage.

MYSTERIOUS MYSTERY, with Our Gang.—
Our Gang in the detective business. Clever aero-

plane stunts and plenty of laughs.. Two reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.—Small

town patronage.

THE NOON WHISTLE, with Stan Laurel.—
Personally, we do not like this comedy, but re-

ceived quite a few laughs, so they must have

liked it. Probably as good as any single reeler.
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EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,
Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State

Film condition ffood. One reel.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-
ronage.

POST NO BILLS, with Paul Parrot.—A nice
comedy. Pleased all. Twenty laughs. 'Nuf sed.

One reel.—George Khattar, Khattar’s theatre, Syd-
ney, N. S., Canada.—General patronage.

ORANGE BLOSSOMS, with Stan Laurel.—

A

nice comedy. Pleased all. A good filler for an
eight or nine reel feature. One reel.—George

Khattar, Khattar’s theatre, Sydney, N. S., Canada.
—General patronage.

THE SKY PLUMBER, with Arthur Stone.—
Here is a real comedy. Full of laughs and new

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

DUPLEX PRINTER WANTED
WANTKD : Duplex Printer. Must be in first

class condition. David Bowman, 58 Tolman St,
Waltham, Mass.

ORGAN FOR SALE
FOR SALE: Kimball Organ. Two-manual

electric action—beautiful tone, excellent condi-
tion. Convenient terms. Bargain. Also two Sim-
plex machines. Premier Theatre, Valparaiso, In-
diana.

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduc-
tion. Chicago Theatre Co., 538 S. Dearborn
Street, Chicago, 111.

FOR SALE: 264 chairs, 1 Simplex machine,
1 player piano, 3 fans. Address, Box 82, Royal
Center, Indiana.

FOR SALE: 470 newly upholstered seats.

Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address,
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, III.

THEATRE EQUIPMENT WANTED
WANTED: About ISO seats for movie house.

Must be good and priced right for cash. C.
Hales, Madrid, Iowa.

ORGANIST WANTED
WANTED: Organist that can handle Style

“U” Wurlitzer. Must be good. Write, state
salary, union. Address, Legion Theatre, Marshall-
town, Iowa,

PROJECTIONIST AVAILABLE
BEST projection and maintenance work as-

sured. Can do all repairing. Married. Can come
now. References. Leonard Saulsbery, Palestine,
111 .

BARGAIN IN HERALDS
FOR SALE: 4000 Heralds on ‘‘America.”

Paid $5.00 per thousand, will sell for $3.00 per
thousand. Write for sample. Hawkins & Sauls-
bery, Palestine, 111.

THEATRE FOR SALE
FOR SALE: Picture Theatre, principal street

Indiana town 16,000. Room leased twenty years
at $35.00. Sacrifice price. Write, J. C. R., Ex-
hibitors Herald.

THEATRE WANTED
WANTED : To buy or lease theatre in town

2000 to 15,000. WHAT HAVE YOU? Address,
XYZ, Exhibitors Herald.

gags. If this is a sample of Stone’s future work,
I’ll say he is a comedian of the highest rank.
Two reels.—H. E. Partrick, Palace theatre. North
Rose, N. Y.—Small town patronage,

SWEET PAPA, with a special cast.—Good slap-
stick with a trained seal tossed in. Two reels.

—Ryan & Kundert, Empress theatre, Beresford,
S. D.—General patronage.

WHITE MAN TURNED INDIAN, Indiana
Frontier series.—We find these little Indian stories

well liked. Plenty of action and picturesque.
Very good to run occasionally. Two reels.—C. E.
Johnson, Paramount theatre. Gibbon, Neb.—Gen-
eral patronage.

YOUNG OLDFIELD.—Fairly good one reel

comedy.—S. G. Fry, Palace theatre, Omaha, Tex.
—General patronage.

YUKON JAKE, with Ben Turpin.—All the Tur-
pin pictures are good, and this one is a riot.

Two reels.—Mrs. W. J. Carter, Maxine theatre,

Croswell, Mich.—Small town patronage.

UNIVERSAL

AN AGGRAVATING KID. with Buddy Messin-
ger.—An average comedy ; went over fairly well
with Sunday audience. Two reels.—John W. Haw-
kins, Capitol theatre. New Bedford, Mass.—Gen-
eral patronage.

ANDY’S HAT IN RING.—These comedies are all

good. This one is exceptionally funny.—A. G.
Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

THE CRY BABY, with Slim Summerville.

—

Nothing much to this. One reel.—John Travis,

Doric theatre, Erie, Kan.—Small town patronage.

MY LITTLE BROTHER.—Not much to this.—
One reel. W. A. Doerschlag, Strand theatre. Ran-
som, Kan.—Small town patronage.

WAY UP NORTH, with Bert Roach.—’This
comedy is good and went over big with the ones
who saw it. One reel.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

VITAGRAPH

THE BARNYARD, with Larry Semon.—Here
sure is some comedy. My patrons certainly en-

joyed this if laughs count. Ran this with “The
Man Who Played God” and made a dandy show.
Two reels.—A, C. Betts, Powers theatre. Red
Creek, N. Y.—Small town patronage.

HORSESHOES, with Larry Semon.—A corker.

Pleased all. One thousand laughs. In my opinion,

it’s his best. Two reels.—George Khattar, Khat-
tar’s theatre, Sydney, N. S., Canada.—General
patronage.

NO WEDDING BELLS, with Larry Semon.

-

About the poorest Semon we have played out of

many. Film not in best of condition and too

dark to show up well. Still, there were many
laughs, and Larry has a large following among
our patrons. Two reels.—C. E. Johnson, Para-
mount theatre. Gibbon, Neb.—General patronage.

SKIDS AND SCALAWAGS, with Larry Semon.
—It’s okay as a single reeler, lots of hokum.
That’s what my gang seems to like. One reel.

—G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

MISCELLANEOUS

BIFF BANG BUDDY, with Buddy Roosvelt.—
Not even fair. Screen it before you buy.—Cres-

cent theatre, Newark, N. Y.—General patronage.

BREAKING IN (Ginsberg), with Benny Leon-
ard.—50118 is first of “Flying Fists” series. An-
other collection of two reelers dealing with sport-

ing life. Fair filler—no knockout. Two reels.

—John W. Hawkins, Capitol theatre. New Bed-

ford, Mass..—General patronage.

HOME SWEET HOME.—An industrial film fos-

tered by Women’s Clubs, and managers are urged

to show same through local organizations. Slow
action picture, with some fair shots of Ex-Presi-

dent Harding and other notables, which, while

quite draggy, gets by without much trouble.

Whoever slipped this over on the Women’s Clubs

and others of the Better Homes movement was
some salesman (he should try selling franchises

to exhibitors), for it’s the finest piece of adver-

tising for Portland Cement you ever saw. No
great harm in showing it, except that it goes

against the grain to have some smart aleck out-

smart a bunch of women who, in turn, insist on
us showing this sort of propaganda for Portland

Cement.—Joe Hewitt, Strand theatre, Robinson,

III.—General patronage.
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First National to

Commence 4 New
Pictures at Once

{Continued from Page 25)

short Story of the same title, built around
the romance of New York policemen.

Hillyer and Clifford on Script

Sills will be directed by Lambert Hillyer,

who last week finished directing the star

in “I Want My Man,” and previously in

‘‘The Spoilers.” Hillyer is collaborating

with Eugene Clifford on preparing the con-

tinuity of ‘‘The Making of O’Malley.”

Doris Kenyon is taking a brief vacation

prior to starting ‘‘The Half-Way Girl,” a

story of the tropics, which it is planned
to film in Florida. The script, which
Joseph Poland and Raymond Harris are

preparing, is nearing completion, and film-

ing is scheduled to start within two weeks.

The director of ‘‘The Half-Way Girl” has
not been announced. <

Rowland further announced that one of

the pictures to follow the second series is

a new type of role for Ben Lyon, in an
automobile racing story, “The Pace That
Thrills,” an original story by Byron Mor-
gan, popular magazine writer.

With five companies working simultane-
ously for the first time in a great many
months on the two huge stages of the

Paramount Long Island studio, the com-
pany’s Eastern production center is util-

izing every square inch of space in the
building, which presents an unusual pic-

ture of activity in every department. More
than 300 players, including stars, featured
players and extras, appear in these pictures.

William de Mille has started on “Men
and Women,” adapted by Clara Beranger
from a Henry C. DeMille-David Belasco
stage play. Each year Mr. De Mille for-

sakes the Lasky studio in Holl 3rwood to

make one film in the East, and this winter
“Men and Women” was chosen. Richard
Dix, Claire Adams and Neil Hamilton play
the principal parts in this story of a New
York bank cashier, his wife and the wife’s
admirer. The supporting cast includes
Robert Edeson, Flora Finch and Henry
Stephenson.

Bebe Daniels, Kenneth Harlan, T. Roy
Barnes and fifty minor players, among
them Betty Williams, Vivian Vernon,
Peggy Shannon and Alice Burton, of the
Follies and the Music Box Review, are
playing in “The Crowded Hour,” under,
the direction of E. Mason Hopper. Prom-
inent in the supporting cast are Frank
Morgan of “The Firebrand” and Helen
Lee Worthing, who played an important
part in the film version of “The Swan”
made by Paramount.

Completing Stellar Film
Richard Dix’s forthcoming starring

vehicle, “Too Many Kisses,” is nearing
completion under the direction of Paul
Sloane. Frances Howard, who made her
motion picture debut in “The Swan,” has
the leading feminine role opposite Dix,
and they are supported by William Powell,
Paul Panzer, Frank Currier, “Harpo”
Marx and Joe Burke. This film is color-
fully mounted, the story being laid in
the Basque country in the Pyrenees moun-
tains between Spain and France.

Frank Tuttle has returned from Cuba
with Adolphe Menjou, Aileen Pringle, Lil-
lian Rich, Kenneth MacKenna and a com-
pany of supporting players who for two
weeks were employed in the filming of ex-
teriors for “A Kiss In the Dark,” from
Frederick Lonadale’s play, “Aren’t We
All?”_ The first day of studio work on
this picture was devoted to a large house

party staged with the aid of a number of

Broadway players. The inimitable Ann
Pennington, popular Follies dancer, enter-

tained the assembled guests with a dance.

Among the leading theatrical personages

who acted as guests in this scene were
Eden Gray of “The Firebrand” ;

Herbert
Marx of the four Marx brothers in “I’ll

Say She Is” ;
Kitty Kelly of “Mary Jane

McKane”
;

and Dorothy Knapp of the

Follies.

Another production approaching the final

stages of filming is Thomas Meighan’s
latest, “Coming Through,” a story of the

Birmingham coal mining districts, from the

novel by Jack Bethea. Lila Lee returns

to the screen in this picture, following an
absence of almost two years. Others in

tjie cast are Wallace Beery, Frank Cam-
peau, “Larry” Wheat, John Miltern and
Gus Weinburg. The direction is in the

hands of Edward Sutherland.

Two in Cutting Room
Besides the pictures in process of filming

“on the floor” of the studio, there are two
productions receiving the final polishing

touches at the hands of the editorial de-

partment. These are Dimitri Buchowetzki’s
“The Swan,” which, according to studio

officials who have seen it, will be one of

the most distinctive features released by
the company this year; and Sidney Olcott’s

“Salome of the Tenements,” featuring

Jetta Goudal, Godfrey Tearle and Jose
Buben in an adaptation of Anzia Yezier-

ska’s novel of contemporary Ghetto life.

In preparation are “The Little French
Girl,” which Herbert Brenon, producer of

“Peter Pan,” will start soon with Mary
Brian in the title role

;
and Thomas

Meighan’s story, “Old Home Week,” from
an original by George Ade, which Tom
Geraghty is adapting.

At the Tec-Art studios. New York, Vic-
tor Hugo Halperin has just finished pro-

duction work on “School for Wives,”
which will be a Vitagraph release. This
picture, which was made under the super-
vision of Edward R. Halperin, is an
adaptation of Leonard Merrick’s popular
novel, “The House of Lynch.” In the cast

are Conway Tearle, Sigrid Holmquist,
Peggy Kelly, Arthur Donaldson, Allan
Simpson, Jill Lynn, Orlando Daly, Brian
Dunlevy, Dick Lee, Dorothy Allen, Gerald
Oliver Smith, Emily ChincHester and
Alyce Mills.

Hobart Pictures Corporation, of which
Henry M. Hobart is head, is about to start

production work for Vitagraph on “Wild-
Fire,” a picturization of the racing melo-
drama in which Lillian Russell made a

great stage hit years ago. T. Hayes Hunter
will direct. The picture will be made at

the Vitagraph Studios.

Now on Location in South

One company is now at work in the East
for Pathe. This is a serial company work-
ing under the direction of George B.
Seitz on a Pathe serial being made from
the Albert Payson Terhune story, “Black
Caesar’s Clan.” The company is now on
location at Miami, Fla., having left last

week.

Allene Ray, who will take the leading
role in the picture, has jumped on direct

from the Coast to join the company in

Florida as did Frank Lackteen, the heavy,
who has just completed his work in the
Pathe series “Idaho,” now being cut and
edited at the W. C. Patton studios in

California. In company with Seitz, the
director, some thirty people left in a
special car for the Tilford studios at

Miami. Included in this group were Wal-
ter Miller, Ivan Linow, Charlie Fang and
Horace G. Plimpton, who will be in charge
of the cameramen under the supervision
of Spencer G. Bennett, assistant director.

Frank Leon Smith, who adapted the story

for the screen, is also with the company
in Florida.

Under the direction of Phil Rosen, the

Sawyer-Lubin unit has completed its first

week of work on “Hail and Farewell,”
starring Barbara La Marr and Conway
Tearle, at Universal Studios, Fort Lee,
N. J.

The first week of shooting included the

use of several hundred extras on a set

which runs the complete length of the
studio floor depicting one of the most
famous hotels in Paris.

In these scenes with Miss La Marr and
Tearle appear the famous Broadway star,

Arnold Daly, in an important role, Clifton
Webb, Harry Morey, Ben Finney and Wil-
liam Ricciardi. The production work is

progressing as per schedule under the
supervision of Arthur H. Sawyer.
Glimpses of the first week’s film assure

exhibitors of a high quality of photography
and lighting effects from the staff of
Rudolph Bergquist, who is chief camera-
man on the production.

Filming Second Arrow Picture

Wilfred Noy is just completing his

second production “The Fast Pace,” made
especially for Arrow Film Corporation.
Whitman "Bennett is cutting and editing
“Lena Rivers,” his second production for
Arrow, and has started work on a third

which is yet untitled. All of these pic-

tures have been made at the Whitman
Bennett studio.

George Terwilliger has completed studio
work at the Bennett Studio, on “Daugh-
ters Who Pay,” fourth and final issue of
the Banner Big Four Series. The story

and continuity were by William B. Laub,
who is assisting Terwilliger in cutting and
titling the picture.

John Bowers and Marguerite de la Motte
are featured, the balance of the strong
cast including J. Barney Sherry, Alyce
Mills, Bela Lugosi, Joseph Striker and
Marie Shaffer.

It is expected to be ready for the ex-
change about the middle of February and
will follow “Speed,” produced on the Coast
by Ben Verschleiser from Grace Sartwell
Mason’s Saturday Evening Post story,

which will be Banner’s next release, coming
out about February 1.

To Produce in Color

Wilson-Wetherald, Inc., has leased the
Paragon Studios in Fort Lee and will be-
gin production of “The White Mice,” by
Richard Harding Davis. This production
will be the first feature length picture
made in color with the Kelley Color Pro-
cess.

E. H. Griffith, formerly with Cosmopoli-
tan, will direct. Sering D. Wilson, presi-

dent, and Clayton B. Davis, production
manager, leave New York shortly for Ha-
vana, where they will arrange for location.

All of the exteriors will be made in Cuba.
The story is a romance of Central America.
Herman F. Jans has completed the second

of his new series of six features for the
independent market. “The Mad Dancer,”
in which Ann Pennington, Johnnie Walker
and Vincent Lopez shared stellar honors,
was filmed at three of the Tec-Art Studios
in New York. This was necessary both
to save time and because of the mag-
nitude of many of the sets. It was while
making a scene at the Forty-fourth street
plant that Station WJZ broadcasted the
making of a picture for the first time.

Jans_ is now perfecting plans for the pro-
duction of his third picture, “Ermine and
Rhinestones,” which was written by Louise
Winter. It is a modern society drama
dealing with what might be called the
“fast set” of Long Island.

Burr Now in Florida

Excellent progress on Johnny Hines’
latest, “The Cracker Jack,” is reported in
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M.P. T,0. PREPARED
TO FIGHT RADICAL
CENSOR MOVEMENT

Expect Gov. Pauletij Missouri,

to Befriend Exhibitors in

Legislation
fspecial to Exhibitors Herald)

KANSAS CITY, MO., Jan. 20.—Prep-
arations are being made in Kansas and
Missouri during the first days of the new
state legislatures for vigorous defense of
the theatre in lieu of already forecast
moves toward radical legislation. The
legislative guns have opened fire, but so
far they have not turned their muzzles
upon theatrical issues. Representatives of
the M. P. T. O., Kansas and Missouri,
stand prepared, resolute.

It is noted by Missouri exhibitors with a
feeling of reliance that a sympathetic
bond exists between the organization and
a part of the state government. It is the
newly inaugurated governor of Missouri
they look to for support in case unfair at-

tempts are made to turn legislation against
the exhibitor. It was Gov. Ben S. Paulen
who received staunch support from the
screens of AI. P. T. O., K. and M., during
his campaign and it was he who was one
of the principal speakers at the last exhi-
bitors convention. When President R. E.
Biechele, C. E. Cook, business manager,
and various other officials of the organiza-
tion attended the inauguration of the gov-
ernor it was a mission therefore of pure
friendship.

If the exhibitor organization is fortunate
enough to escape the yoke of worry over
legislative matters it will mean a much
earlier start on the delayed membership
campaign and the speeding up of plans for
the next convention, the date and place of
which have not been decided.

* *

A flood of bulletins and letters went out
of M. P. T. O., K. and M. headquarters
this week, bearing information of the music
tax contract, which has been approved by
music tax interests, but which awaits final

approval of exhibitors of the two states.

As Missouri exhibitors are represented
in the state legislature, less fear exists of
blue laws in the “show me” state.

* *

With the climbing of the thermometer
William Warner, A. H. Blank Enterprises
branch manager, took a run out into the
territory last week and reported good re-

sults, as did L. B. Metzger and “BoId” Gary,
Universal branch manager and exploitation
man, respectively. Charles Knickerbocker,
P. D. C., branch manager, hurried out to

Kansas key towns to revive business ac-

quaintances, while C. F. Senning, Educa-
tional branch manager, followed him out on
the next train. J. A. Epperson, Pathe
branch manager, and D. L. Martin, As-
sociated Exhibitors branch manager, also

were seen hurrying through the union sta-

tion lobby in the direction of the train

sheds. George A. Hickey, district manager
for Metro-Goldwyn, returned to New York
for a short business trip, while Cleve

Adams, division sales manager for F. B. O..

returned here with a cheerful outlook.
* * *

Louis Gerbasi has been appointed assist-

ant manager of the Liberty theatre, here,

to succeed Lee Balsley, who resigned to

enter the distribution business.
* * *

W. L. Sheridan, well known in local film

circles, has accepted a position to cover
Northern Kansas for F. B. O

* * *

Among the out-of-town exhibitors in the

local mai'ket last week were

:

W. G. Kirkland, Strand theatre, Hays, Kans.

;

William Parsons, Pershing theatre, Joplin; Wil-
liam Sears, Lyric theatre, Boonville, Mo.

;

B. Storey, Peoples, Pleasant Hill, Mo.; Charles
Sears, Star, Nevada, Mo.; C. M. Pattee, Pattee
theatre, Lawrence, Kas. ; S. E. Wilhoit, Jefferson,

Springfield, Mo.; William Cuff, Strand, Cliilli-

cothe. Mo.

EXHIBITORS REAP
PROFITS IN GOOD
WILL CAMPAIGN

Fred Seegert Praised by Pfead

of Mihvaukee Schools for

“Public Service”
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 20.—Evi-
dence of the way Wisconsin civic leaders

appreciate the spirit embodied in the ex-

hibitors’ new slogan, “Public Service,” is

demonstrated in letters received at head-

quarters of the M. P. T. O. in Milwaukee.
A state-wide survey instigated the re-

sponse. There are letters from school

superintendents, business executives, min-
isters, city officials, club leaders and prom-
inent women, the very element that is so

highly desired.

All are of the same general tone. This
one thanks Mr. Exhibitor for the use of

his house for church services; another

thanks him for the use of it for a

students’ assembly hall
;

still another offers

praise because Mr. Theatre Owner opens
his doors to speakers boosting worthy
causes. Exhibitors are lending their sup-

port to many moves aimed to improve the

community, realizing it is their duty and
salvation.

N. Bloomberg, of the Rialto theatre,

Racine, offers students his house as an
assembly hall one day each week. For
good measure he presents a picture now
and then free of charge to liven up as-

sembly proceedings. And it pays.

The superintendent of schools, accord-

ing to Bloomberg’s letter to Fred Seegert,

president of the M. P. T. O., has written

him a letter of commendation saying he

has won the support of the entire student

body, their friends and relatives.

Seegert is setting an example for other

members by turning his house, the Regent,

over to the use of a congregation pending
the building of a church. In return he has
won the support of the clergy and the

church goers, certainly an element whose
support is desired.

As president of the M. P. T. O., See-

gert has appointed a committee on public

service of which George Fischer, of the
Milwaukee theatre, is chairman. This com-
mittee has opened the doors of hundreds
of theatres to speakers in behalf of early
mailing, the Red Cross, and various charit-
able drives. It has won friends for ex-
hibitors among postal employes and club
leaders. Safe driving and fire prevention
campaigns boosted by slides is cementing
the good will that gradually brings re-
sults at the box office.

Armed with these letters, Henry Staab,
executive secretary of the M. P. T. O..
feels he will have a weapon highly effect-
ive against radicals who may try to rush
through legislation unfavorable to the
theatres.

“The results of our public service cam-
paign are highly gratifying,” declared See-
gert in discussing the survey. “Exhibitors
in the state are showing that they meant
action when they adopted their new motto.
“A big change has come over exhibitors

and along with it has come a big change
in the attitude of the public toward ex-
hibitors. Public service is a paying propo-
sition.”

PLANS FOR GIANT
THEATRE STRIKE
BUILDING SNAGS

Law Requiring Skyscrapers
to Occupy City Block

Causes Trouble
(Special to Exhibitors Herald)

ST. LOUIS, Jan. 20.—Snags and relent-

less pitfalls have this week brought forth
concentrated aggression on the part of the
builders of the proposed $4,000,000 Am-
bassador theatre here. Opposition to

Skouras Brothers’ plans was met when
they were confronted with the city ordin-
ance prohibiting the construction of any
building more than 206 feet in height un-
less it occupies an entire city block in area.

The theatre planned will reach 250 feet in

the air and will cover but one-half a city

block.

Obvious as it was that provisions must
be made, a petition was taken before the
building board where a permit was granted
for the building. As that was insufficient,

according to the ordinance, the measure
was next taken before the Board of Aider-
men. Their approval will be sought at

their meeting this week.
The proposed structure, with twenty-two

stories, will be the highest building in St.

Louis. The Ambassador theatre building

will front 164 feet on the west side of
Seventh street by a depth of 127 feet on
Locust and St. Charles streets. The Am-
bassador theatre plans are being prepared
by Rapp & Rapp, Chicago architects, and
contracts are expected to be let for the

construction within the next few weeks.
The theatre will seat 4,000 persons.

* * *

Thomas Curley, manager of the Queen’s
theatre, owned by William Goldman, was
held up by three armed men. $212 in box
office receipts were taken. Curley, accom-
panied by Walter Schaeper, operator at
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the theatre, was driving to Schaeper's home
after the last show, when the bandits
pulled along side and forced Curley’s car

to the curb. The hold-up was the fifth

within recent weeks in which theatre own-
ers and managers have figured.

* * *

Louis Sidney, assistant general manager
for Loew’s, Inc., a visitor of last week,
is well pleased with the progress made by
Loew’s State theatre, which opened August
21 .

* * *

State Senator Charles Goodnight of De
Soto, Mo., passed through here the past

week on his way to Jefferson City to at-

tend the sessions of the legislature. While
in town he arranged bookings for January,
February and March. Mrs. Goodnight will

look after the Goodnight theatres.

The office staff of National Screen
Service, 845 South Wabash avenue,
:said good-bye to Manager Jack Fier

last Friday evening as he boarded the Santa
Fe California Limited for Los Angeles.
Mr. Fier will take charge of the West
Coast office, recently opened by H. C.

Young, who will return to Chicago this

week.
* * *

Ezra Rhodes of the Blackstone, Castle
and other theatres. South Bend, Ind., was
in town last Thursday to see his wife off

for California.
* * *

George Walker, of the New Subway
theatre, Elkhart, Ind., came to Chicago last

Friday to buy a new organ for his popular
picture house.

* * *

Plans New Theatre
A. R. Workman, father-in-law of C. E.

Hartford, of the Coliseum theatre, Mar-
sailles. 111., is having plans drawn for an
800 seat theatre on the property of the

Knights of Pythias, Marsailles.
* *

Gradwell Sears, city sales manager.
First National, was called to St. Louis on
Friday, where his wife has been ill since
Christmas with typhoid.

* * *

Sam Van Ronkel, general manager of

the Gump Comedies, who has been in town
for several weeks, left on Monday for Cali-
fornia, to start work on a new series of
two reel comedies with Joe Murphy play-
ing “Andy Gump.”

* * *

Earl Silverman, former city salesman
for First National, is now working with
the home office, securing play dates for all

outstanding contracts.
* sK *

It is reported Exhibitor Dawson, of
Morris, former manager of the Primrose
theatre, will again open a theatre in Mor-
ris, 111.

* * *

Morris Hellman, president of Reelcraft
Exchange, left Sunday for St. Louis on a
business trip. Milton Pashkow is now ship-
ping clerk at the Chicago office of Reel-
craft.

* * *

Operators Win Point
The Motion Picture Operators of Chi-

cago after several days’ debate with the
Exhibitors Association, signed a two years’
agreement and accepted an increase of
per cent. They demanded a ten per cent
increase. Many of the exhibitors, even the
large downtown houses, had agreed to close

Tom McKean, manager for the local

F. B. O. office, went to Memphis, Tenn.,

January 12th, to preside at a trade showing
of “Broken Laws.” Wednesday a similar

showing here attracted thirty-seven exhibit-

ors from various parts of the St. Louis
territory.

* * Jfs

Joe Desberger, owner-manager of the

Washington Square theatre, Quincy, 111.,

has resumed the former policy of pictures

and vaudeville. For a while the house at-

tempted to operate as a strictly motion pic-

ture theatre.
* *

Visitors of the week included : Henry
Imming, Newton, 111. ; C. C. Calvin, Wash-
ington, Mo.

;
Tom Reed, Duquoin, 111.

;

Mrs. L W. Rodgers, Cairo, 111.; William
Sohm, Quincy, 111. ; and Bob Cluster, John-
ston City, 111.

rather than meet the first demands of the

operators, and an agreement was only
reached late Saturday afternoon, on the day
the operators threatened to walk out. Now
all Jack Miller, business agent of the Ex-
hibitors Association, has to do for the next
two years is to look after a couple hundred
arbitration cases every month.

Hs *

Watterson R. Rothacker, having com-
pleted all arrangements for the opening of
“The Lost World” in Boston, Feb. 2, re-

turned to Chicago on Saturday.
* * *

George Walcis has closed his Columbus
theatre, Indiana Harbor, Ind., to open his

new Indiana theatre at that point.
* * *

C. E. Hartford, manager of Coliseum
theatre, Marsailles, 111., was a film row
visitor last Friday.

* * *

Lake County, Indiana, is now being
served out of the Chicago office by First
National. W. W. Brumberg and Jack
Holland made a business trip through Indi-
ana in the interests of First National, and
report business picking up.

* * *

R. D. Taylor, Navarre theatre. Bourbon,
Ind., has closed his house temporarily.

* * *

Mrs. M. Bennett, of the Hoosier the-
atre, Whiting, Ind., lost all her personal
belongings in the fire which destroyed a
block of apartments in that city last week.

* * *

Jack Cohen is covering Southern Illinois

for Educational.
* * 4:

Mack D. Weingerger, general sales man-
ager Preferred Pictures, paid Chicago a
business visit last week.

* * *

I Maynard Schwartz has all his film
friends lined up strong in his campaign for
alderman of the Fifth ward.

* * *

Miss Rose Cohan is holding down the
office manager’s chair at National Screen
Service during the interim that Managers
Frier and Young are traveling from Chi-
cago to the Coast.

Hs * *

Managing Director Joseph Hopp of the
Illinois M. P. T. O., has added the follow-
ing new members to the association

:

George Butler, Washburn, 111.
;
Mrs. C. W.

Shade, Lexington; E. L. Allen, Heyworth

;

William W. Peine, Ulimer.
^

The Grand theatre, Lincoln, which re-

cently re-opened, has been closed again.

**One of the Most Enjoy-

able Pictures of the

Season**

Advises

EARLE JOHNSON
AUDITORIUM THEATRE
BERWYN, ILLINOIS

“I want to congratulate you for

having HAROLD BELL
WRIGHT’S famous picture

“THE MINE WITH THE
IRON DOOR.” It was unan-

imously proclaimed by the

crowds that packed my The-

atre as being far superior to

most of the pictures we have

used and one of the most en-

joyable pictures of the season.”

GREIVER
PRODUCTIONS

831 SOUTH WABASH AVE.

CHICAGO, ILL.

CHICAGO PERSONALITIES
By J. R. M.

-- ^
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First National to

Commence 4New
Pictures at Once

(.Continued from Page 79)

a wire from C. C. Burr who is at Miami
with the star and cast. According to Burr,
approximately ISO exterior scenes have
been taken. Most of these scenes were
made on the outskirts of Miami where the
entire facilities of the community have
been placed at the disposal of the produc-
ing company.

Especially noteworthy is the fact that
the complete Orange Brooks factory has
been turned over to the company for film-
ing those sequences that call for shots in
the interior of a pickle factory. Permis-
sion has also been obtained from the ex-
ecutives of the factory to completely
repaint the outside of the building with the
script name of Perkins’ Pickles promi-
nently displayed.

Included also in the list of locales ob-
tained in Miami is the Deering Estate,
where the spacious lawns and interiors of
this magnificent home have been turned
over to take such scenes as are necessary.

Worthy Pictures, Inc., started this week
on another production at William O’Hagan
Hurst’s Glendale Studios, with George Ter-
williger directing. The picture is called
“Haunted Hands” and is from an original
story of New York’s East Side. A cast
of unusual merit has been gathered to-

gether in which one of the leading names
is Bill Tilden, the tennis champion. Other
names which carry box office weight are
Marjorie Daw, Ben Alexander, Walter
Long, George Hackathorne, George Marion
and Effie Shannon.

West Coast

(Continued from Page 25)

FOX STUDIOS, fFestem and Sunset.
L^ynolds directing Tom Mix in “Riders

of the Purple Sage.”
Tack Conway directing Seena Owen in “The
Hunted Woman.”
Chester Bennett directing Edmund Lowe in
Once in a Lifetime.”
Edmund Mortimer directing Buck Jones in “Rid-
ing Wild.”
Allan Hale directing Shirley Mason in “Scarlet
Honeymoon.”
Roy Del Ruth, Lou Siler and Benny StolofiF are
each making comedies.

HOLLYWOOD STUDIOS, 6642 Santa
Monica.
HAROLD LLOYD PRODUCTIONS: FredNewmeyer directing Harold Lloyd and Jobyna
Ralston in an unnamed comedy based on college

McCARTY PRODUCTIONS: Henry McCan
directing Eddie Phillips in a picture titled “Ou

police dog, ‘‘Thunder.*’BELASCO PRODUCTIONS. INC.: Georj
Melford directing Weber and Fields in “Friem
ly Enemies.”

mCE STUDIOS, Culver City.HUNT STROMBERG PRODUCTIONS: TomForman directing Priscilla Dean in “Viennese
Madness.
Scott R. Dunlap directing Harry Carey in “Be-
yond the Border.”

GOLDSTONE PRODUCTIONS: Fred
Windermere directing an all-star cast in a pic-
ture temporarily titled “Circumstantial Evi-
dence.

METROGOLDWYNMAYER STUDIO,
Culver City.

Stroheim directing Mae Murray in
The Merry Widow.”

John Stahl directing an all-star cast in “Fash-
ions for Men.”
Tod Browning directing an all-star cast in “The
Unholy Three.”

ELINOR GLYNN PRODUCTIONS: Victor
Schertzing«r directing an all-star cast in “Man
and Maid.”

PARAMOUNT STUDIOS, 1520 North Vine.
James Cruze directing Eddie Horton and an
all-star cast in “Beggar on Horseback.”

“The Golden Bed,” starring Rod La
Rocque, Vera Reynolds, Lillian Rich,
and Warner Baxter, which will be
presented soon by Paramount.

Raoul Walsh directing an all-star cast that in-

cludes Ricardo Cortez and Jetta Goudal in “The
Spaniard.”
Paul Bern directing Leatrice Joy, Ernest Tor-
rence, Mildred Harris and others in “The Dress-
maker from Paris.”
William K. Howard directing an all-star cast
that includes Jack Holt, Lois Wilson, Noah
Beery and Raymond Hatton, in “The Thunder-
ing Herd.”
Victor Fleming directing Wallace Beery, Pauline
Starke and Tom Moore in “Adventure.”
Irvin Willat directing Warner Baxter, Billie

Dove, and Douglas Fairbanks, Jr., in “The Air
Mail.”

PICKFORDFAIRBANKS STUDIO, 7100
Santa Monica.
Douglas Fairbanks is about to begin filming

“Don Q” with Mary Astor playing opposite and
Donald Crisp directing.”

PRINCIPAL PICTURES STUDIO, 7250
Santa Monica.
Louis Tolhurst is making another of the “Se-
crets of Life,” series.

Preparations are under way for filming “The
Winning of Barbara Worth.”

ROACH STUDIOS, Culver City.
James Horne is directing Glenn Tryon and
Blanche Mehaffey in a two-reeler.
Fred Guiol is directing Eddie Borden in a one-
reeler.

Robert McGowan is directing “Our Gang.”
Leo McCarey is directing Charley Chase in a

two-reeler.

Fred Jackman is directing a six-reel feature

with Rex, the wonder horse. Marie Mosquini has

the chief human role.

SENNETT STUDIO, 1712 Glendale.
Harry Edwards is directing Harry Langdon in

a story of circus life.

Del Lord is directing Billy Bevan in an untitled

comedy.

UNITED STUDIOS, 5341 Melrose.
FIRST NATIONAL PRODUCTIONS: A1
Green directing Colleen Moore in “Sally.”

CORINNE GRIFFITH PRODUCTIONS:
Robert G. Vignola directing Corinne Griffith in

“Declasse.”

RITZ-CARLTON PRODUCTIONS: Joseph
Henabery directing Rudolph Valentino in

“Cobra.”

EDWIN CAREWE PRODUCTIONS: Edwin
Carewe directing Nazimova and Jack Pickford
in “My Son.”

SAMUEL GOLDWYN PRODUCTIONS:
George Fitzmaurice directing Blanche Sweet and
Ronald Colman in “The World Without End.”
HENRY KING PRODUCTIONS: Henry
King directing Alice Terry, Orville Caldwell and
Dorothy Sebastian in “Sackcloth and Scarlet.”

UNIVERSAL STUDIOS, Universal City.
Rupert Julian is directing Lon Chaney, Mary
Philbin and Norman Kerry in “The Phantom
of the Opera.”

Erie Kenton is directing Reginald Denny, Mar-
garet Livingston, Hayden Stevenson and Louise
Fazenda in “I’ll Show You the Town.”
Herbert Blache is directing House Peters in
“Overboard.”

Svend Gade is directing Eugene O’Brien and
Virginia Valli in “Siege.”

Clifford Smith is directing Hoot Gibson in
“Rarin’ to Go.”

Edward Sedgwick is directing Patsy Ruth Miller
and Norman Ker^ in “Lorraine of the Lions.”
Harry Sweet is directing Jimmy Aubrey in two-
reel comedy.

Gil Pratt is directing Stan Laurel in two-reel
comedy.

VITAGRAPH STUDIOS, 1708 Talmadge.
Inactive.

WALDORF STUDIOS, 6070 Sunset.
Breezy Eason is directing Dorothy Devore and
William Haines in “Fighting the Flames.”

WARNER BROTHERS STUDIO, 5842
Sunset.

Harry Beaumont is directing Monte Blue and
Marie Prevost in “Recompense.”
Herman Raymaker is directing June Marlowe
and Rin-tin-tin in “Tracked in the Snow Coun-
try.”

Millard Webb is directing an all-star cast which
includes Irene Rich, Huntley Gordon, and Con-
stance Bennett in “My Wife and I.”

East Coast

BIOGRAPH STUDIO, 807 East 175th.

FIRST NATIONAL PICTURES: John Fran-
cis Dillon directing Dorothy Mackaill and all

star cast in “Chickie.”

George Archainbaud directing Ben Lyon and
Viola Dana in “The Necessary Evil.”

Lambert Hillyer will direct Milton Sills in “The
Making of O’Malley.”

GLENDALE STUDIO, Glandale, L. I.

WORTHY PICTURES: George Terwillinger
directing Bill Tilden, Marjorie Daw and others

in “Haunted Hands.”

PARAGON STUDIO, Fort Lee, N. J.
WIDSON-WETHERALD: E. H. Griffith will

direct “The White Mice,” the first feature
length picture made with Kelley Color Process.

PARAMOOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY: William De
Mille directing Richard Dix, Claire Adams, Neil
Hamilton and a prominent cast in “Men and
Women.”
E. Mason Hopper directing Bebe Daniels in

“The Crowded Hour.”

Paul Sloane is completing “Too Many Kisses”
with Richard Dix and Frances Howard.”
Frank Tuttle directing Adolphe Menjou, Aileen
Pringle and a large cast in “A Kiss in the
Dark.”

Edward Sutherland completing “Coming
Through” with Thomas Meighan and Lila Lee.
Herbert Brenon will direct “The Little French
Girl.”

TEC-ART STUDIO, 344 West 44th.

VICTOR HUGO HALPERIN: Victor Hugo
Halperin has completed work on “School for
Wives” for Vitagraph release. Conway Tearle
and Sigred Holmquist head the cast.

TILFORD STUDIO, Miami, Fla.

PATHE: George B. Seitz directing Aileen Ray
in a serial entitled “Black Caesar’s Clan.” Ex-
teriors are being made here.

UNIVERSAL STUDIO, Fort Lee, N. J.

ASSOCIATED PICTURES: Phil Rosen di-

recting Barbara La Marr and Conway Tearle in

“Hail and Farewell.”

VITAGRAPH STUDIO, Brooklyn, N. Y.

HOBART PICTURES: T. Hayes Hunter will

direct “Wild-Fire” for Vitagraph release.

WHITMAN BENNETT STUDIO, Yonkers,
N. Y.

WHITMAN BENNETT: Whitman Bennett is

cutting and editing “Lena Rivers.”

BANNER PRODUCTIONS: George Terwilli-

ger has completed “Daughters Who Pay” with
John Bowers and Marguerite de la Motte.



EASTMAN
POSITIVE FILM

Nowadays theatre audiences make
a definite demand for good photog-

raphy—for pictorial quality on the

screen—nothing else will do.

Eastman Positive Film is made to

fit this demand—it must carry qual-

ity from studio to screen. And it does.

Look in the transparent film margin'

for the identification “EASTMAN”
“KODAK” in black letters.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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**Galloping
Hoc

^^llene *Kay and Johnnie WalKer
“They're Off!"

Any man who has ever visited a race track zmd
heard the thrilling cry of the crowd, “they’re off!’’

knows the spell, the lure, the romance and the pulse-

quickening climaxes of horse-racing.

Vast crowds throng the tracks; millions who
would like to go can’t. Ready made audiences await
the lucky exhibitors who book this most novel of

all serials, filled ais it is with horse races that bring

you to the edge of your seat, that glorifies “Gold
Blaize,” a wonderful horse, and that hasn’t a dull

moment in it.

If good names in the cast, 2m alluring title and
production that hits the bell mean 2mything at all,

here’s a picture that is a certain clean-up.

We urge you to have several episodes screened

for you at the nearest Pathe exchange.

Produced by

Malcom Strauss

A GEORGE B. SEITZ PRODUCTION

fetheserial Story by

Frank Leon Smith

MlCHeLST7/N
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WURLITZER

Send information, about Wurlitzer

Unit Organs:HERE’S THE LIST OF WURLITZER BRANCHES
.u c.

FRANCISCO PHILADELPHIA DETROI
OD ,

^0 Stockton St. 1031 Chestnut St. 339 S
J c.

ANGELES PITTSBRUGH ST LOl/^42ndSL n n.®,?®
Liberty Ave. io06°<

c u »
CLEVELAND BUFFALO KANSASWabash Ave. 1017 Euclid Ave. 674 Main St. 111.^

MAIL ^
THE
COUPON
TO THE
NEAREST
BRANCH

Theatre

Name

Address

l R
ATTiACTl

There’s a

to fit the needs of ev

theatre^ fronr the JUN1<

at only $5,500 f.o.h. facte

to the Mighty Wurlitj
Organs used by the fii

theatres in the world.

ASHES OF
VENGEANCE
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Publisher’s Announcement

BETTER THEATRES, in a new and improved form, is presented in

this issue to the motion picture industry and allied interests.

After several years of thorough study of the held, its requirements and

its possibilities, BETTER THEATRES as a complete and integral section

HERALD was decided upon as the best and most constructive means

of serving, effectively and completely, all of the varied factors interested

in the construction, decoration and equipment of motion picture theatres.

This new BETTER THEATRES will he a section, complete in itself,

published every fourth week and included without additional charge in the

wrapper which carries the HERALD to every subscriber.

Theatre owners will hnd that this complete supplement supplies full

and accurate data and information with respect to construction, equipment

and decoration. It will be found a valuable source of proht-mahing facts

and hgures and it will prove to he of great assistance to exhibitors in show-

ing them the way to the best solution of problems incidental to the con-

struction, equipment and decoration of theatres.

Guided by the successful publishing standards of the HERALD,
BETTER THEATRES will be an authority on the subjects with which it is

concerned. It will be interesting and informative in text and its typography

will be consistently effective.
•

I

BETTER THEATRES m its new and improved form is dedicated to

the service of all who are interested in the physical aspect of motion picture

theatres; it is committed wholeheartedly to the ideal of assisting theatre

owners to advance their buildings in keeping with the advancing art of the

motion picture and in keeping with the demands of the public for better

and finer places of amusement.

MARTIN J. QUIGLEY.
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T TEYWOOD-WAKEHELD theatre-searing

experts planned and carried out the

above installation. Through this service,

seating capacity was brought up to 2202

—

a profitable performance from a box-office

standpoint.

And these chairs involved no extra manufacturing expense.

They were built up from regular H-W standards, seats and

backs. This, too, is a money-saving service permitting al-

most unlimited selectivity.

Heywood-Wakefield theatre-seating experts are responsible

for the profitable, practical, comfortable seating of number-

less theatres throughout the United States. This same serv-

ice is available to you, without cost or obligation in plan-

ning new or reseating installations. Get in touch with the

most convenient H-W Warehouse before completing your

seating plans. They will also assist in solving your other

seating problems— in lobbies, rest rooms, smoking rooms,

etc. Use our 99 years of seat-building experience.

7777,- -
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HEYWOOD-WAKEFIELD CO. WAREHOUSES
BALTIMORE, MD. CHICAGO, ILL. NEW YORK,N.Y.
113 West Conway St. 2653 Arthington St. 516 W. 34th St.

BOSTON 45, MASS. KANSAS CITY, MO. PHILADELPHIA, PA.
Winter Hill 1 310 W. Eighth St. 244 So. 5th St.

BUFFALO, N.Y. LOS ANGELES, CALIF. PORTLAND, ORE.
Wells and Carroll Sts. 215 East 6th St. 148 No. Tenth St.

SAN FRANCISCO, CALIF. ST. LOUIS, MO.
737 Howard St. Sixth and O’Fallon Sts.
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Added Service

Presentations

and Prologues

An
B eginning with this issue

“Better Theatres” inaugurates a

new service department—a de-

partment devoted to the subject of

theatre presentations and prologues.

This exclusive service will bring to

“Better Theatres” readers each month

suggestions and ideas for stage pro-

ductions that playhouses of all sizes

which feature stage effects in connec-

tion with the regular program may
adopt either in whole or in part, ac-

cording to their wishes.

Further, “Better Theatres” is pre-

pared to serve the theatre owner and

production manager in the purchasing

of necessary equipment for staging

the presentations and prologues pub-

lished, placing him in touch with reli-

able firms where he may purchase or

rent materials and accessories to be

used.

* * *

Albert B. Coppock, foe of monotony

in theatre presentation, contributes his

fourth complete presentation in this

issue, a special production for St.

Valentine’s program. Mr. Coppock’s

previous articles, published in “The

Theatre” department of the Herald

in the issues of December 13, Decem-

ber 27 and January 10 have aroused

nation wide interest and have been

employed in some of the country’s

largest theatres.

The presentation service offered by

“Better Theatres” is further expanded

with stage suggestions in this issue by

Colby Harriman, member of the

“Better Theatres” advisory staff and

author of numerous articles on stage

In This Issue
Publisher’s Announcement, by
Martin J. Quigley.

Three Presentations for St. Val-
entine’s Day, by Albert B. Cop-
pock.

Stage Suggestions for Three
February Events, by Colby Har-
riman.

"Better Theatres Stop Chart”
Launched to Aid Projection.

Scoring Music to Picture Action,
by Alex Keese.

New Slide, Floodlight Projector
Developed by Brenkert.

General Electric Cuts Prices of
Lamps 10 Per Cent.

Hinged Ends on Music Boxes
Permit Easy Access to Rolls.

The New York Theatre Guild’s
New Playhouse, by Claude
Bragdon.

Picture Making Makes Advances
in 1924.

Gives Suggestions for Making
Small Theatre Cozy.

Elaborate New Lerner Theatre at
Elkhart, Jnd.

Is a Small Stage a Business Asset—What Does it Cost and Require?
by Robert O. Boiler.

Correct Design Saves $15,000 to
Builder of Small Theatre.

New Organ Is Placed on Market
by Marr & Colton.

Automatic Attachment Turns
Music Pages for Player.

Inexpensive Device Lightens Task
of Moving Piano.

Miniature Playhouse Advertises
Show to Passersby.

Spot and Flood Lamp Solves
Problems in Stage Lighting.

Q. R. S. Cuts Price of Music
Rolls.

New Metallic Cloth Makes Good
Drop.

B. S. Moss’ New Colony Theatre
on Broadway.

Improved Leather Mat Made for
Theatres.

lighting and operation which have ap-

peared in this department in the past.

Mr. Harriman, formerly technical

director of the Theatre department of

Famous Players Lasky Corporation

and who has visited hundreds of the-

atres throughout the counti-y in the in-

terests of better presentation and
lighting, brings to his presentations an

intimate knowledge of theatre require-

ments. Mr. Harriman’s article con-

tains a Valentine’s Day suggestion as

well as a suggestion for Lincoln’s and

Washington’s birthdays which occur

during February.

* * *

In addition to providing complete

presentations ready for adoption, the

presentation department will cover

work being done by leaders in presen-

tation and prologue production. Pro-

ducers are invited to send in detailed

description of their own presentations

or report on those reproduced in

whole or in part from this department.

Discussions and inquiries concern-

ing any feature of the presentations

offered are invited. Technical prob-

lems will be answered, augmented by

special articles on lighting, construc-

tion and other phases of allied interest

'to the development of a successful

presentation.

The flexibility of the presentations

and the completeness with which they

are detailed, combined with sugges-

tions which will show how they may
be produced in varied elaboration

makes them generally applicable to

theatres of various sizes where this

type of entertainment is featured.
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THREE
FEATURES
FOR
VALENTINE
WEEK
/T IS said that the medieval

church set the day now known
as St. Valentine’s day, as a mem-
orial for three martyred saints

named Valentine. The Romans,
prior to that time observed this

date as a day of gift giving. The
sentiment represented by the spring
of the year, fused with the custom
of giving presents, accounts for
the lasting observance of the Four-
teenth of February as St. Valen-
tine’s day.

By ALBERT B. COPPOCK

Number 1

In Number One the two figures in

the heart-shaped opening suggest a
minuet or vocal duet. Whether this is

done as a dance number or vocal de-

pends entirely on talent obtainable,

and that, of course, is governed by
location. If done in or near a large

city, the following routine may be
easily casted:

1.

Couple in Colonial or Rococo
costume are discovered in heart open-
ing. They descend steps and do min-
uet or dance arrangement in keeping
with that period.

2.

At finish of dance they are cen-

ter stage as part of Valentine design,

and another couple, male and female,

who may be costumed in a later period

(1840 American) appear through cur-

tains in heart opening. He sings to

her, “Show Me The Way” (Irving

Berlin).

3.

At finish of chorus, a group of

six girls appear, three from right and
three from left, in costumes of the

period 1840, but in extreme modem
jazz style doing modern dance ar-

rangement to fox trot chorus, “Show
Me The Way.”

4.

The female character, to whom
the gentleman sings, may descend and
do specialty with girls, expressing the

idea of showing him the way.

5.

Gentleman descends steps and
joins his partner in ensemble.

Curtain

Number 2

Number Two may open with song

“When You and I Were Seventeen”

(Irving Berlin).

1. Elderly couple enter from right
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singing “When You and I Were Sev-

enteen.” Their business is to walk
across stage while singing. This is

done in front of plain curtain.

2. At their exit and finish of song,

the plain curtain is drawn, revealing

Valentine built in frame construction

with perforated veneer giving em-
bossed paper effect—colors, white

trimmed in
'

gold with red flowers at

bottom edging steps. Three boys rep-

resenting youths of early American
period and three girls in heart and
ribbon costume (as in design) enter

through curtains in heart opening.

They do a dance number, choice of

ballet master. The Gavotte is sug-

gested or number in keeping with Val-
entine spirit.

3. The two characters that opened
the act are changing to fancy costume.
The girl in an old fashioned full

skirted costume that will permit her
stepping into carriage with ease and
grace. The man costumed in the

period subsequent to the Colonial,

tight trousers, double breasted frock

coat and high hat. Costume to be

made of satin. Gray trousers and
plum colored coat.

4. At finish of dance the carriage

enters drawn by butterflies with Cupid
driving and the young man riding.

5. He alights from carriage, greets

lady who appears through curtains in

heart opening. They sing chorus
“When You and I Were Seventeen.”

6. At finish of chorus he assists

her into carriage and they ride off

together, leaving dancers in group in

center stage.

Curtain

Number 3
Number Three may be done in a

very inexpensive way. The entire de-

sign may be painted on a drop with
the lace effect in transparency and the

circular panel in scrim. The Harle-
quin may be painted on the scrim

—

transforming into a dance number by
Harlequin and Columbine. Music

—

"Harlequin’s Serenade.”

The number or numbers performed
in circle may be dance or vocal, op-

tional with musical director, and the

numbers of his own choice depending
on available home talent.

At finish the arrow may appear by
transparency method.

Suggestion for use of “The Sweet-
est Story Ever Told” and “At Dawn-
ing” (Oliver Diston Co.).

1. “The Sweetest Story Ever
Told” is being sung by female char-

acter in modern costume. During
song the lights are gradually brought
up to her behind scrim lace design.

2. At finish of her song male char-

acter appears below (on stage floor)

answering with song “At Dawning”
(Oliver Ditson Co.).

End.
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An Analy
and

I
T IS within the remembrance of all

of us when the attractions known as

a prologue and presentation were added
to the regular program in the better

motion picture theatres.
What dubious forebodings were preva-

lent among the majority of managers as

to the ultimate success of this innova-
tion. Skepticism ran high in most cir-

cles and these theatrical novelties were
branded as temporary digressions from
the picture program, which would flour-

ish for a little while and then die of ex-

haustion.
Like the motion picture itself, this

particular form of production, has shown
a consistent and steady development un-
til it has reached a proportionate im-
portance. It has forced a critical recog-
nition, and not only has it demanded
serious thought in its construction and
ultimate production, but has challenged
the art, creative genius and ability of

the leading stagecraftsman of the coun-
try in the preparation of its subjects.
The experimental stage has been

passed. The test has been made. The
millions of patrons who daily come in

contact with this form of production
work have been the refining forces. The
public received it, the public, usually in

courteous silence, remained through in-

numerable boresome periods while it

was struggling to assert itself, and final-

ly, the public set themselves as the su-
preme tribunal, as the dictators of what
calibre this form should shroud and pre-
sent itself.

“Anything” will not suffice today.
Mediocre attempts are frowned upon.
Repetition in idea or fact are generally
met with vociferous objections. Only
those creations which have the hallmark
of originality are approved, that which
savors of detailed preparation and the
ability to attain a perfected interpreta-
tion of the subject matter.
This attitude is a fortunate one, be-

Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of
this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-
edge on virtually every phase of
theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

sis of the Prologue
Presentation

By COLBY HARRIMAN

cause it enables one to safely state that
insofar as anything artistic can be stand-
ardized, the prologue and the presenta-
tion have reached that plane. That
sturdy little band of pioneers in this ca-
pacity, showmen and artists with a

vision, sowed the good seeds from which
a plant of sturdy fibre has sprung. The
plant is prolific, engendering after its

kind a variableness in productive forms
that will reflect to the credit of intelli-

gent husbandry. It is not for those en-
gaged in this garden to produce new
forms of the plant itself, but to perfect
the fruit of it by proper cultivation.

Too often these forms of production
are not given proper treatment. Their
full value is not achieved owing to the
lack of a correct action, or correspond-
ing factors, which may be attributed to

a confused understanding as to the basic
principles underlying each.
A presentation is a divertissment. It is

complete in itself, and does not, neces-
sarily, relate to the feature picture. It

may be interpolated for relaxation, or to

break the continuity of thought of the
optience. It is a production devised for
entertainment purposes marked with in-

dividuality.

A prologue is directly related to the
feature picture. The very nature of its

conception could not properly render it

otherwise. In the old Greek theatre we
find reference to the “prologas,” the
speech before. This was a vital factor
in those creative dramatic days; The
prologue epitomized the story or play.

It presented the theme. That is the pur-
pose of the prologue. The prologue can
create a more effective atmosphere for
a picture than a corresponding number
of minutes consumed with introductory
titles and scenes. The prologue is the
preface, the introduction, and to create
it and present it in such a manner as to
effectively link it to the picture is an
art demanding profound preparation.

ROBERT O. ROLLER, Boiler
Brothers, Architects.

A. B. COPPOCK, Presentation
Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

COLBY HA.RRIMAN, Stage and
Theatre Lighting Specialist.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

But the prologue and presentation
have created other angles in the course
of their development. The advertising,
exploitation and box-office values must
be heeded. When they are produced
correctly, and in true form, they may be
tied-up with various publicity agencies,
and will seldom encounter barriers in

securing ample space in newspapers ac-
companied by pictures and stories. The
producer of either form should take into
consideration not only the entertainment
values of his production, but to what ex-
tent it may be profitably appraised in

via the box-office.

When variety predominates in the sub-
ject matter during the period of prepara-
tion, the ultimate success of the produc-
tion may be assured. Similarity breeds
the contempt of any audience. It is hu-
man to strive towards diversity, to de-
mand something new, and this especially
applies to our art and entertainment
facilities. The new idea always attracts,

it will hold the interest of the patron.
It may be an old story, a familiar song,
or some other well-known attribute, but
if it is offered in a different manner, if

it is disguised so that its former self is

not discernible, a successful reception
is accorded it.

The de luxe theatres, with adequate
facilities and efficient staffs, can no long-
er lay claim to the sole production of
these features of the better programs.
The smaller houses are engaged in a
limited measure of incorporating these
aids in their programs. Prologues and
presentations when conservatively, con-
sistently, and correctly presented are of
value to the manager and a delight to
his patrons. No better theatre or house
striving for more business can afford to

shun them, to ignore them, as they have
made a sufficient inroad to firmly imbed
themselves in the customs attending the

motion picture program.

VIRGIL C MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR , Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.
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LINCOLN’S BIRTHDAY ... ST. VALENTINE’S DAY .. . WASHINGTON’S BIRTHDAY

Presentation Suggestions for Three

February Events
By COLBY HARRIMAN

February offers three holiday op-
portunities for the producer of pres-

entations—Lincoln’s birthday, St. Val-
entine’s day, and Washington’s birth-

day. One seldom encounters disapproval

of an audience when a seasonal subject

is artistically produced. Subject matter

drop as the backing.
If a singer is used in the setting, the

platform and back drop are not neces-
sary, or the artist could use the platform
in center.

If the presentation idea is carried out,
it is suggested that the subject matter

can be suggested, but in passing, only
one suggestion is given each.
For Lincoln’s Birthday, a scene depict-

ing a tent, of the Union Army Days,
situated on the banks of a moonlight
river in Dixie. The little campfire high-
light a group of soldiers. The army

may be treated in a strictly realistic

manner or given an impressionistic or
futuristic interpretation.

We offer here one suggestion for St.

Valentine’s Day. The accompanying
sketch has been devised to enable the
setting to be used in any theatre, either

as a background for a singer, or an in-

vesture for a prepared presentation. Its

extreme simplicity is one of its charms.
Its effectiveness may be attributed to

the ease with which it may be under-
stood. The work of mounting it does
not entail much expense nor the services
of many persons. The major part of
the set is composed of fabrics, easy to

set and strike.
* *

It is suggested that plush curtains be
used as the “returns” at right and left

of the stage. Two large balustrades,
made of compo board, tinted in tones to
resemble marble and bearing a vined-
pattern can mark the performing area.
Back of this, hang a drop with a heart-
shaped opening. The opening can be
masked with metalline drapes, which can
be toned to give a rich rose or red color.
Back of this drop, set a small platform
with steps leading to stage, and use a
rich, shimmering or spangled tabloid

relate to an old love story, or familiar

heart songs. Romance of the various
periods is another suggestion. Two per-

sons, a boy and girl, could render a

schoolday song, to be followed with
three other groups—the young man and
woman, the mother and father, and close
with the old man and woman—the
FOUR AGES OF ROMANCE. Two
little children as “cupids” could be add-
ed, which would add to the popularity
of the offering. Or the lovers of “yes-
terday” compared with the youth of to-

day. Ffere is a basis for clever danc-
ing, old songs and new songs, comedy
and much action. The characters garbed
in the now comical clothes of the earlier
’

80 ’s, will be in marked contrast to the
present extreme creations.

The lighting on this number can vary,
although it is suggested that the curtains
at the opening on the drop should be
given the “blood red heart” treatment,
and that the drop containing the open-
ing could effectively be done in mottled
gilt or given a lace effect. When the

lights are flashed on the spangled drop
used as the backing, the effect will be
glistening.

For the two birthday' liolidays, much

songs of that day can be effectively used,

and into this unsuspecting group can

stalk a tall man, made-up as Lincoln,

with the high hat, the frock coat-, and
customary shawl. A comedy story from
Lincoln, a song from the soldiers, distant

bugle call and effective finish will mark
a successful number. The Lincoln char-

acter is extremely picturesque, and it is

surprising what publicity can do in se-

lecting the character from among local

players.
* * *

Washington’s Birthday, harks back to

the Colonial days, resplendent with
quaint costumes and delicate coloring.

A very simple but highly effective setting

can be made, using a black or red plush
curtain or drop in a cyclorama forma-
tion. In the center hang a large crystal

chandelier. Give this an amber tone, or
canary tint effect. The setting will form
an ideal and dignified base for the en-
actment of the stately minuet. The per-
sons in the number should be highlight-
ed from lamps placed at the openings
and from a bridge or border, to give
them a cameo appearance. The light,

colorful costumes against the dark back-
ground, will elicit much favorable com-
ment.
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‘‘Better Theatres” Stop Chart
Launched as Projection Aid

B etter theatres” this month in-

vites the cooperation of exhibitors and
projectionists in a national campaign to ef-

fect attainment of better projection. As the

first step in this campaign, “Better The-
atres” announces establishment of the

“Better Theatres Stop Chart” service,

which makes available to all theatres a

steady supply of data sheets for the re-

cording of information essential to the suc-

cess of this campaign.

information as to the predominant causes

of inferior projection. Establishment of

this service is designed to end existing con-

fusion on this point through bringing to-

gether actual daily records of projection

performance in the theatres of the nation.

The “Better Theatres” Stop Chart has

been devised by this section of Exhibitors
Herald in cooperation with Clell Jay, chief

projectionist of the New theatre. Little

Rock, Ark., contributor of many articles

inferior prints from the exchanges is ac-

countable for the greatest number of stops,

exhibitors can demand rectification of this

condition. Presenting statistics compiled
from the records of all theatres availing

themselves of this “Better Theatres” serv-

ice, this publication can focus attention

upon the matter and relief will be forth-

coming without question.

If mechanical imperfection of projectors

generally is responsible for improper pro-

What the “Better Theatres Stop Chart” Does
For the Projectionist:

Detects, isolates and classifies causes of projection

stops.

Reveals mechanical defects of equipment
;
proves need

of repairs and new parts ; explains all stops encoun-
tered.

Affords basis for comparison of white screen periods,

effecting reduction of duration.

Improves service to employer.

For the Exhibitor:

Provides definite weekly record of projection efficiency.

Furnishes basis for evaluation of equipment, running

inventory of equipment and data as to condition of

same.

Produces better projection through elimination of

faults and increase in projectionist’s efficiency.

Improves service to public.

The “Belter Theatres Stop Chart” will

be supplied to exhibitors and projectionists

without charge upon receipt of letter or

coupon requesting same.

* * *

Better projection is obtainable only

through detection and elimination of the

causes now obstructing progress toward

that goal. To date no effort has been

made to assemble definite representative

Clell Jay, projectionist. New theatre.

Little Rock, Ark., author of the

Necker Filmscratcher and other arti-

cles which have appeared in “Better
Theatres.”

recently published in these pages, who this

month is made a member of the “Better

Theatres Advisory Staff.” Mr. Jay and
this department are in agreement upon the

following basic conclusions:

1. That the picture stop is the outstanding pro-

jection error.

2. That elimination of picture stops is logically

the first step toward prdjection betterment.

3. That elimination of picture stops can be ac-

complished through detection and correction

of the causes thereof in the order of their

prevalence.
^ ^ ^

In actual practice, the picture audience

gives no thought to projection until “some-
thing goes wrong.” When this occurs, first

thought is as to the projectionist’s ability

and there is little patience with or sympathy
for him. Second thought, following direct-

ly upon the first if the white screen period

be- of more than a few seconds duration,

is as to the ability of the exhibitor and the

equipment of his theatre. With restoration

of the picture to the screen, projectionist

and exhibitor are thought about no longer,

but the impression of inferiority persists.

By use of the “Better Theatres Stop

Chart” the projectionist is enabled to give

his employer at the end of each week an
accurate record of the stops occurring dur-

ing that period. This record gives the num-
ber of stops, the dates of their occurrence,

the duration of each white screen period,

with the causes for the stops. In this w'ay

it is possible to determine in a short time

the predominant causes of inferior projec-

tion.
^ ^

With the predominant causes known, and

with actual records at hand, the next step

is to effect elimination of those causes. If

jection, exactly the same course can be fol-

lowed. Whatever the causes may be, they

may be taken up individually by exhibitors

and collectively through this publication

with certaintjf that conditions will be rem-
edied.

All exhibitors and projectionists are in-

\ited to apply for “Better Theatres Stop
Charts.” An adequate supply will be sent

promptly upon receipt of request.

Elimination of the screen stop is the first

step. When this has been accomplished,

secondary projection faults will be treated.

The degree of cooperation experienced in

the campaign will determine' the rate of

progress toward success.

Editor “Better Theatres,”

EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

Sir:

Send me (free) a supply of your

“Better Theatre Stop Charts” to

be used for the purpose of improv-

ing motion picture projection.

(Name)

(Theatre)

(City)

(State)



POWER’S PROJECTORS ARE MADE
WITH SCIENTIFIC ACCURACY

Visitors to our plant will find competent and
experienced mechanics who have had many
years’ experience in the Power’s factory making
and testing Power’s Parts with an exactness

only surpassd by the manufacturers of fine

scientific instruments.

^'iTnICHOLAS power COMPANf

r|K^K

.. .V

Janwiry

31,

1925

EXHIBITORS

HERALD



12 BETTER THEATRES SECTION OE January 31, 1925

New combined effect, slide and flood light projector developed by the Brenkert
Light Projection Company

New Slide, Footlight Projeetor

Developed By Brenk ert,

An improved combined eflfect, slide and
^ floodlight projector, which, it is stated,

makes possible new artistic achievements
in theatre entertainment, has been devel-
oped by the Brenkert Light Projection
Company of Detroit, A feature of the

new projector, known as the “F3,” is the

fact that it offers a much greater range
of effects for both stage and picture pres-
entations.

With the new projector it is possible to

project moving stage effects on the screen
or on drops on the stage, lending atmo-
sphere and beauty to the music of the
orchestra or realism to the work of sing-

ers or performers. The projector can also

be used in throwing colored borders with
moving objects around the screen itself

while pictures or slides are being shown.
Or, it is possible to project lantern slides

with moving objects projected around the
entire- image.

^ ^ ^

For use in connection with the new pro-

jector the company has available a large
variety of combination moving or color
lighting effects for the stage or screen of
standard size from which many novel and
artistic effects can be obtained. These may
be operated individually or simultaneously,
as desired. In fact, the many uses and
spectacular effects which can be obtained
are proving a daily revelation, acording
to the company, as reports of new and
unusual combinations worked ou,t in the-

atres where the projector is being used
are received.

Among the many effects which may be

obtained and which give an idea of the

many ways in which the projector may
be used are the following: A moonlight
water ripple effect with moving fleecy

clouds above ; a babbling brook
; a mov-

ing river or a turbulent ocean
;

snow
storms, rain storms with dark clouds; the

aurora borealis, a midnight sun
;

fire and
smoke, cyclones and other effects.

* it! *

In the way of color effects can be shown
falling flowers, falling flags, flying butter-
flies, flying angels and the like. These may
be depicted on the entire stage with a drop
or 'without a drop. Or, the effects may be
made to cover the picture screen or they
•can be shown around the picture border
while the film or slides are being shown.
To meet instances where it is necessary

to alter the size or shape of an effect or

color scheme to be projected, metal masks
and border devices which fit into openings
in front of the condensor are provided.
One metal mask, for instance, which re-

sembles a Christmas tree in design and
which gives an effect of silvery moonlight
playing on the water can be regulated so

that the correct width and the desired
perspective of the moonlight reflection is

obtained.
* * *

The projector is equipped with 100 am-
pere arc lamps with top and bottom carbon
adjustments, large well ventilated lamp-
houses, 100 ampere fully enclosed switches,

large diameter condensing lenses for full

opening of stage effects, throwout slide

carriers, stage effect holders and dual lenses

for long and short focus projection.

General Electric Cuts
Prices on Lamps

10 Per Cent
Announcement is made by the General

Electric Company of a reduction to the
trade and public on the prices of its larger
sizes of incandescent lamps, which became
effective with the first of the year.

The announcement effects, and is of par-
ticular interest to the users of lamps of
100 to 1,000 watts. It amounts to ap-
proximately 10 per cent on these types.

Factories and all industrial shops, stores,

office buildings, places of business and
amusement will be largely benefited by the

decreased costs. As the trend of modem
commercial lighting has been toward this

larger and more efficient type of lamp,

lighting bills for business will be lowered
everywhere.
This cut in the cost of lamps, the sixA

made by the General Electric Company in

the last two years, has again been made
possible by improved machinery and pro-

cesses which have resulted in greater manu-
facturing economies. The electric lamp of

today, of better quality and longer service,

is one of the few articles essential to

human progress which is actually selling

below pre-war prices.

The new price lists for MAZDA C lamps

are as follows

:

Bowl
Clear Enamel Daylight

100 watt - $0.50 $0.55 $0.80
150 watt 65 .70 1.05

200 watt 80 .85 1.30

300 watt 1.25 1.35 1.85

500 watt 2.00 2.15 2.85

750 watt 3.50 3.70

1000 watt 3.75 3.95

Hinged Ends on Music
Boxes Permit Easy
Access to Rolls

For the convenience of piano-player
owners, music-roll boxes with hinged ends
have been manufactured so that records

can be withdrawn or put back with little

trouble. The exposed drop front bears the

name of the roll and is pulled out easily

with a tab.

'E' O.
tf ^ 'if

5;

F
iri/'- V''pH ':k! P

Si' 1w

Selecting a pional player roll from a

pile without disturbing the other
records

Piled on top of the piano or in any other

convenient position, rows of the containers

are as handy as a filing cabinet. Any rec-

ord can be quickly selected without re-

moving the box or disturbing the others.

{Courtesy Popular Mechanics')
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CONTROL YOUR LIGHTING WITH “DIAMOND H”

“Diamond H”
Remote Control Switches

needs but a single experience to demon-

strate the remarkable advantage of this type

of control—

”

FINKELSTEIN & RUBEN

The Type “G” Double Throw
Switch affords a ready solution for

the control of any load or lighting
circuit where two different sources
of supply are available and where
current interruption would form a
hazard.

The Double Throw Remote Con-
trol Switch will perform any of the
functions ordinarily obtained by
hand control of a double throw
switch. The control is always con-
nected to

_
the emergency service,

the operation being full automatic.
The armature of the Relay drops by
gravity upon failure of the normal
service and closes a set of contacts
which transfers the load from the
normal to the emergency service.

Upon resumption of the normal
service the armature of the Relay
is pulled upwards, connecting a set

of contacts, which restores the

Switches to the normal position

;

i. e., the load is again connected to

the normal service. The consump-
tion of the continuous current sole-

noid is about IS watts.

Type “G” Double Throw Com-
binations are furnished on slate

bases with Switches and Relays
mounted as a unit on a metal sub-
base, furnished with either front or
back connected lugs for remount-
ing on panel or switchboard.

Write now for
your copy of “A
Manual of Re-
mote Control
Equipment,” a
book of informa-
tion you will Bnd
of great interest.

The services of our engineering
department are at your disposal

THE HART MANUFACTURING CO.
HARTFORD, CONN.

DIAMOND REMOTE CONTROL SWITCHES
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Scoring Music to

Picture Action
How the Howard
Theatre Does It

Is Revealed in This

Article By—
ALEX KEESE

Musical Director, Howard Theatre, Atlanta, Ga.

|Y/|
USIC is the language of emotions, and
if the picture arouses emotions,

whether lofty or base, it will find a ready
interpretation in musical phrases.

Keeping this thought always in mind, my
work, though seemingly complicated, after

all becomes very simple. For I have set

a routine whereby I am able to determine
the emotional scenes and dramatic cli-

maxes.
When I .“screen” a picture I write the

entire stoiy. Sitting in the projection room
with my typewriter, I make a note of
every move, every emotion, every close-up,
fade-outs and fade-ins, every title, change
of reel and in fact every move of any
kind, whether emotional, dramatic, comic or
neutral, is noted on my cue sheet, which
by this time has really become a scenario.

^ ^

My next step is to “block” my cue sheet.
This is done by the use of of a pencil
and ruler and simply consists of blocking
off every change of emotion or scene.
After I have done this much on my pro-

gram I have a
very good idea of
the kind of music
which the picture
will need for a
proper interpreta-
tion, and I get the
conductor scores
of ^numbers I am
con t e m p 1 a t i n g
using.

I sometimes be-
gin by fitting a
scene in the mid-
dle of the picture,
then working
towards both ends.
“Themes” are first

selected and I review the story and find
the spots where the love theme will fit,

inserting this wherever I think it advisable.
My other character themes are next placed
in their postion, then the neutral and emo-
tional places are fitted by proper music.

* * *

After a little experience this system of
cueing can become so simple and yet so
effective that it would seem the only sen-
sible way to score a picture. I am able
to gauge the number of measures neces-
sary to fit almost any scene and therefore
can state definitely how many measures
the orchestra will play. This enables me
to make a segue at a given point in the
number and I always find these points and
segue to nurnbers in the same or related
keys. This gives me a continuous musical
accompaniment, with no abrupt stops nor
inharmonious changes.
My musical settings for every picture are

really scores; just as much so as any score
which is published and put up in book-
form, since I follow the same structure in
building my musical accompaniment.

Alex Keese

After I have se-

lected the music
and fitted it to the

picture, I make up
an “Orchestra Cue
Sheet,” which I

send to the printer

on Friday of each
week. He prints

fifty copies and
these are put iu

the books with the

music and distrib-

uted to the orches-
tra men on Satur-
day. Each man ar-

ranges his own
m u s i c, copying
parts where nec-
essary, and mark-
ing the others so
that he may turn
Monday rehearsal
pared and we are
formance.

*

ORCHESTRA CUE SHEET
HOWARD—ATLANTA
Wetk of Dec. 29. 1924

A1.EX KEESE, Director

LLOYD BEMUS, Associate

WM. LTERMOEHLEN, Arranger

KARL PATHE. Asst. Arranger

fOVERTURE. “AIDA”—Cots as oiarked

NEWS as posted

TRAILERS as posted

“FIVE FINGER LAKES"

1. Indian Dawn
2. Indian Love Call, script

3. Woodland Sketches V at 11

1. Wine. Women and Song at Maestoso, no re-

peat in waltz No. 1. Waltz No. 2 play Intro,
and 1st strain, take fine and cut to No. 3.

Take second endings In waltzes 3 and 4, cut to
coda in waltz No. 4.

2. Atonement of Pan. Dance of the Nymphs.
No repeats and cut from C to E.

3. Tinker Bell Script.

FEATURE. “PETER PAN"

1. Babes in Toyland.
2. Coming of the Fairies Script.

3. Mile. Modiste at 6/8 Andantino segue after
1 bar of 2 /4.

4. Babes in Toyland 1 bar after “D”. 4 bars only.
5. Fairy Pipers at “A”. 12 bars segue.
6. Bab^ in Toyland. I bar after “D."
7. Fairy Pipers at “A", 4 bars segtle.

8. Babes in Toyland at “B”. repeat from tempo
di valse.

9. Mile. Modiste at 6/8 andantino.
10. Fairy Pipers.

11. Mile. Modiste at 6/8 Andantino, 10 bars segue.
12. Babes in Toyland, 1 bar after “D". play 4 bars

segue.

13. Babes in Toyland, 1 bar after “B". repeat at

3 4 to “B."
14. Mile. Modiste at 6/8 andantino.
15. Mile. Modiste at 4. 4 .\ndante, 8 bars only
16. Babes in Toyland at “A”, 8 bars only
17. Mile. Modiste at 6 '8 Andantino. 4 bars.
18. Babes in Toyland at “A”. 2 bars.
19. Mile. Modiste at 6/8 Andantino, 4 bars segue.
20. Babes in Toyland, 1 bar after “D.”
21. Sweet Spirit Hear My Prayer at 4lh bar, 3'/j

bars.

22. Petite Suite II at Cadenza.
23. Fair}- Pipers at “A.” 12 bars segue.
24. Scherzo.

Danse des Mirlitons, cut from 3 to 4.

26. Fairy Pipers at "A". 12 bars segue.
27. Bean Stalk Script at 23rd bar.

28. Fairy Pipers.

29. Danse des Mirlitons at 3rd bar.
30. Fairy Pipers at “A”.
31. Danse de la Fee Dragee, Fischer Edition.
32. Scherzo. 4 bars only segue.

SS. Beanstalk Script.

34. Scherzo. 4 bars segue.
35. Beanstalk Script.

36. Svherzo.
37. Beanstalk Script tt “B"
38. Scherzo. IGlyars, segue.
39. Toyland Minor Scrips.
40. Coming of Fairies Script, take 2nd ending.
41. Beanstalk Script at “C”.
42. Nordland at 2/4 Alio Marcato (Indian Dance).
43. Reminiscenses o*f England.
14. Ameer al pick-up before 2nd bar of Alio Miste*

rioso. 4 bars.

45. Reminiscenses of England at up-beat before
3rd bar.

46. Ameer at up-beat of 2nd bar of Alio Mlsterioso,

2 bars.

47. Reminiscenses of England at up-beat of 3rd
bar.

48. Ameer at up-beat of 2nd bar of AUo MUte*
rioso.

49. Reminiscenses of England at up-beat of Srd
bar.

50. Chant Elegiac at 7th bar. after 2.

51. Fairy Pipers, segue at 4th bar after "D”
62. Melancholie (Bubeck) at 9th bar

INTERMISSION

53. Pirates of Penzance, segue after 1st beat of

18th bar.

54. Reminiscenses of England al up-beat before
3rd bar.

55. Ameer at up-beat before 2nd barof AUo Mis-
terioso, 8 bars.

56. Pirates of Penzance al up-beat of Srd bar. play

15 bars segue.
57. Babes in Toyland at “D”
58. America in “F”. six bars only
59. Reminiscenses of England at up-beat of Srd

bar.

60. Peter Clock Script.

61. Pirates of Penzance at Vivace (Fischer Edi-
tion).

62. Reminiscenses of England.
63. Pirates of Penzance al Vivace (Fischer Edi-

tion)

64. Danse of the Gnomes.
65. Pirates of Penzance at Beginning
66. Star Spangled Banner Script.

67. Ameer al up-beat of 2nd tar AUo Misierioaoi.

4 bars.

68. Scherzo.
69. Toyland Minor Script.

70. Scherzo. 4 bars only
71. Toyland Minor Script. 2 bars.

72. Coming of the Fairies.

73. Home Sweet Home Toyland Script, aegue.
74. Babes In Toyland al 5lh bar after “A"
75. Scherzo. 16 bars segue.
76. Toyland Minor Script, 2 bars.
77. Babes in Toyland, 1 bar after “V.
78. March of the Toys.
79. Coming of the Fairies, aegne at 2/4.
80. Petite Suite II at Piu Animate.
81. Atonement of Pan I at 2nd Bar.
Chaser. “March of the Toyt" al “D”, fliileh on Srd

beat of bar before “F”

AFTER NEWS REEL EVERYTHING MUST BE
MUTED.

Reproduction of cue sheet used by Alex Keese, musical
director, Howard theatre, Atlanta, Ga.

to it readily, and by
the score is all pre-

all set for the per-

In order to successfully use this system
a director must have a good memory. The
orchestra will play with assurance only
when the director is sure of himself. And
he cannot be sure of himself unless he
is thoroughly familiar with his score. I

make it practice to study each score just

as much as I expect my men to study it,

and it is seldom that I have to refer to

my music even on Monday. I conduct from
my cue sheet, or “scenario,” as I have pre-
viously called it. Since I have recorded
every move I am able to hasten or slow
up, as needed to make the cues fit as I

planned.

I am sending my cue sheet on “Peter
Pan.” Also one reel of my “scenario,”
vyhich shows better than I can tell, how
I operate.

“Peter Pan”
Music Scenario

The following furnishes an explanation
of the “scenario” form used by Mr. Keese,
being his working scenario for the first

reel of “Peter Pan.”
“Peter Pan”—Direction—Cast—Members

of Peter’s Band—Pirates.

A note on the acting of a fairy play
( two titles)

.

Note: Babes in Toyland selection. Play first

two strains.

Bedtime in the Darling Nursery. Coo-
coo seven times. Fades out to room.

Note: Coming of the fairies script.

Nana yawns. Coo coo. Nana listens,

turns on light, pulls down bed covers, gets
pajamas, to fire scene into bath room, fixes

bath. Scene back in bedroom, dusts carpet
out.

Note: Mile. Modiste at 6/8 and antino seque
after 1st bar of 2/4.

Mr. Darling Was a Fidget. Michael rides

dog into bedroom, scene, I won’t be bathed,

shakes head, rides out.
Note: Babes in Toyland at 1 bar after “D” 4

bars only seque.

Pan appears at window. Mother in- sees,

“Who Are You?” Peter leaves. Mother
runs to window.

Note: Fairy Pipers at “A,” 12 bars seque.

Goes in bath room, scenes with Michael,
she back in bedroom, other children in, she
loves them, father in scene with tie he
points.

Note: Babes in Toyland 1 bar after “D."

Peter on eaves of house listens (short).
Note: Fairy Pipers at “A,” 4 bars seque.

Mother ties tie, father rides Michael on
his back scenes, scenes, dumps him in bed,
Nana in, children watch, Nana plays,

scenes, father scolds John, Michael calls,

father turns.
Note: Babes in Toyland at “B” repeat from

tempo di valse.

Brushes against Nana, he, angry, “I have
an uneasy feeling.”

Note: Mile. Modiste at 6/8 andantino.

Mother listens, “We Must Be Good to

Nana,” she tells him of PETER, he in-

credulous, she sits him down NOT THE
FIRST TIME tells him more scenes, he
thinks, gets up, they go to the drawer, find

shadow, look like scoundrel, examine
shadow, AND THAT ISN’T ALL—
scene, A SHADOW—NOW YOU SEE
they talk—he turns, hands behind.

Note: Fairy Pipes.

Nana in with medicine—she pours,
mother gives spoon to Nana, he starts off.

Note: Mile. Modiste at 6/8 andantino 10 bars
seque.

Theatre, stores and apartments at

Archer and Leavitt St., Chicago, to cost
$1,100,000. Work started. Theatre to
seat 2,500. Large stage, lot 100x380.
Garard & Co. has financed the building
with a ten year 2nd mortgage bond issue.

R. Levine & Co., and E. P. Rupert, archi-
tects.

.1
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GOOD SIGN LIGHTING
T his view of the Piccadilly Theatre shows what a big fea-

ture can be made of good sign lighting. A well designed,

properly lighted electric sign is the best advertising medium
that any theatre owner can employ.

For effective sign lighting it is most important that the

right sizes and types of lamps be used. Special Edison Mazda
lamps have been designed to give greatest brilliancy, reada-

bility, and service for use in electric signs.

For any exhibitor who desires to investigate the possibility

of erecting a new or remodeling an old sign we will gladly

make recommendations gratis. Address inquiries to Lighting

Service Department, Edison Lamp Works, Harrison, N. J.

EDISON MAZDALAMPS
A GENERAL ELECTRIC PRODUCT
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Gives Suggestions for Making
Small Theatre Cozy

Better Theatres^ ^ Increases Scope of Service to Readers Through
Advisory Staff—Simmons Answers Stettmund

Inquiry on Decorating Playhouse ^

"LJ OW to make the interior of a theatre
-* razed by fire cozy and pleasant again

is the problem submitted to this department
by H. G. Stettmund, Jr. Odeon theatre,

Chandler, Okla. Mr. Stettmund’s letter,

together with suggestions for accomplish-

ing this, which “Better Theatres” is able

to provide through the courtesy of its

advisory staff member R. L. Simmons, the-

atre architect of Elkhart, Ind., are pub-
lished following in the belief that the

information supplied will be of interest to

many other theatre owners.

Editor “Better Theatres”: Last month
we had a fire that destroyed oivr screen,

ruined the walls and ceiling. Our theatre

is 24 feet wide, by lOO feet deep. This is

the measurement of the theatre proper, or
that portion containing seats and screen.

We are putting on a metal ceiling, zvith

a 2 ft. by 2 ft. design that has a drop or

ornamental effect about one and one-half

i}i. deep. The zvalls will have to be

repapered.

We have three seats next to the walls on
each side. Six seats in the middle section

zvith two aisles.

I'Ve have been running a paper border

around the walls that extends about i8

inches above the backs of the seats. This

is becatise the people sitting in the seats

dirty the zvall paper, so the strip can be

renewed about every six months and keeps

the place looking neat and clean.

We are at a loss to decide what color the

ceiling shotdd be painted and what color

and kind of paper should the wall be

papered with.

The screen is in a shadow box. Lighting

is done by four indirect fixtures while the

picture is being shown.

We wish to make the theatre as com-
fortable and as nice looking as possible.

Will you please give us definite data to

work on so that zee may know exactly

zvhat to do? Whatever you have in mind
to make this a pleasant cosy place is what
zve zvant to knozv.—-H. G. Stettmund,
Odeon theatre. Chandler, Okla.

Mr. Simmons’ Reply

Replying to the inquiry of Mr. H. G.

Stettmund of the Odeon theatre. Chandler,

Oklahoma, wishing advise as to papering

and painting his theatre recently damaged
by fire.

Obviously it is difficult to give definite

information as to painting the metal ceiling

as I do not know the design of the plates,

or if there is a panel effect, nor the style

of architecture.

To make a pleasant, cozy place depends
largely upon the viewpoint and there are

two methods ordinarily followed, i. e. one

is subdued and soft tones with only now
and then a highlight and the other method
is using bright colors and lively effects,

and each method has its merits and is

equally championed. For instance, an in-

terior decorator of New York City re-

marked that the New Garden theatre at

Frankfort, Michigan, was equal in decora-

“Better Theatres,” under plans
completed with the publication of
this department in its present form, is

prepared to render to readers an
even greater degree of service than

in the past on problems and matter
affecting the equipment, building and
operation of theatres.

The Advisory staff of this depart-
ment, members of which have con-
tributed liberally in time and effort
toward the cause of better and more
profitable theatres, have indicated

their zvillingness to delve even fur-
ther into problems which mean more
successful playhouses.

The prologue and presentation
features in this issue represent an-
other effort in the direction of greater
exhibitor service. Arrangements have
also been made fo.r a more compre-
hensive service in handling the many
coupons from the enlarged “Exhibi-
tors Information and Catalog Bu-
reau” zvhich appears in this issue.

tions to any theatre in New York City and
at that time the woodwork was finished

but the plastered walls and ceiling were in

the natural gray-buff of unpainted sand-
finished plaster, and then we hear the

usual remarks of patrons of the highly

decorated theatres.

* * *

In that Mr. Stettmund is using a papered
wall, I w'ould suggest following the first

plan of subdued tones and using a blend
or stippled paper as made by several of the

leading manufacturers, having a combina-
tion of buff, gray, taupe and mulberry and
a border at bottom next to seats of a
walnut or dark brown color with a gold
border or daddo.

For the ceiling I would suggest using a
French gray ground color blending from
light to dark blue in the depressions into

silver or aluminum on the high points of

the embossed work and then touching up
the high spots on the figured designs, or if

plain plates are used at the corners, with
gold. If panel effects are used, would
suggest running a blend of these colors

from light at the outside to darker toward
the center, and would suggest using “cen-

ter pieces” for the panels and for light

fixtures, and these to be largely gold, pos-

sibly blending in^'o light blue in the de-

pressions to increase the depth by optical

illusion.

I shall give you a copy or paragraph

from paint specifications of a small theatre.

Auditorium Ceiling: “Plates No. — shall have
backgrounds, or flat parts. Colonial Ivory, raised

ridges gold and other raised parts Light Blue
shaded to Dark Blue in the indentations, with the

ellipse at center of each side gold with the grooves
in same silver or aluminum.

“Plate No. — background Medium Dark Blue,
raised parts Dark Blue with all leaves in Gold
and Silver shading, center spot Gold. All grooves
Dark Blue.

“Plate No. — stippled Light and Dark Blue
over Colonial Ivory.

“Plate No. — the center square Dark Blue, its
border Light Blue and the flat border Dark Blue,
moulding Light Blue shaded to Dark Blue next
to flat border, outer edge Ivory with corner
leaves Gold and Silver shading.

“Plate No. — Colonial Ivory with raised figures
in Light Blue and aluminum touches on scrolls.

“Plate No. — Cornice. Colonial Ivory blending
through Light to Dark Blue toward the top or
center of panel; figures in Light Blue with touches
of silver.

“Bottom of beams. Colonial Ivory.

Auditorium Side Walls: “Ornamental scrolls,
including panel strips, etc. to be Light Blue
shaded to dark blue in indentations with touches
of Gold and Silver.

“Wainscoting a Walnut Brown.
“Walls above wainscoting a warm Buff at bot-

tom shaded to Colonial Ivory up to center height
and blending to top to a pure Cream or Straw
color. After this treatment stipple the walls with
the same colors reversed.”

Here is another quotation from painting
specifications of another small theatre.

“Auditorium Ornaments : “The Greek
cornice at junction of auditorium walls and
ceiling, between pilasters, shall be painted
with base colors as called for for ceiling but
shall have ‘eggs’ and ‘darts’ in Gold with
the flat surface center line Silver and in-
dentations shall be shaded to Dark Blue.

* * *

“The Greek brackets on pilasters at junc-
tion of walls and ceiling shall be painted
the same as cornice, except a greater pro-
portion of Gold and Silver shall be use on
the raised parts. The moulding seven feet
from ceiling is of rope design and shall be
painted with Aluminum Bronze and then
shaded from Light to Dark Blue in the
indentations.”

If Mr. Stettmund finds it impossible to
get the kind of wallpaper I have suggested,
he can procure it through the larger houses
or he can remove the remaining paper from
the walls, neatly patch the plaster and paint
them in colors as suggested for paper, by
stippling the colors into the base color while
still wet. In this case I would suggest us-
ing a blending from dark at the bottom to

light at the top, thus apparently increasing
his ceiling height, which is comparatively
low, being only 14 ft. at the foyer. The
theatre is only 24 ft. wide and therefore a
blending of colors on the walls and par-
ticularly shading them from dark to light

would assist somewhat in increasing the

apparent width and bright colors on the

side walls would have the effect of bring-

ing the walls in and narrowing the audi-
torium and an over amount of bright effect

on the low ceiling will reduce the height;

but a blending from light to dark as above
suggested in the embossed work of the steel

give a farther away appearance and the

plates will apparently raise the ceiling or
darker indentations are the more pro-

nounced will be this effect.

* * *

Suggest that Mr. Stettmund have his

local dealer procure him samples of “Art
Ko-Na.” Cloth and “Kraft Ko-Na” as

manufactured by the H. B. Wiggens Sons
Co., 4860 S. Halsted, Chicago, the former

(.Continued on page 26)



January 31, 1925 EXHIBITORS HERALD 17

ROCKBESTOS
-the asbestos covered wire

One of the Projection
Rooms of the Famous
Players-LaskeyStudios

Rockbestos is used on
all projectors.

SHotion ^Picture Cable is the

X,i/eJline ofthe iProjector
^HE insulation on this cable must be right in every particular. It must be flexible and flame

proof. Rockbestos is more flexible than any other cable of this type; and as for heat and

flame—it is indestructible^—the everlasting wire, and never deteriorates.

Use Rockbestos wire in all projectors, arcs, fixtures using high wattage nitrogen lamps—in

fact any place where asbestos wire is necessary. We have a wire for every purpose.

Why not use the best.!' Rockbestos.

Samples and prices on request.
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Exterior and auditorium view of Harry Lerner’s new theatre at Elkhart, Ind. Vitzhum and Burns, Chicago, architects.

Elaborate New Lerner Theatre at

Elkhart, Indiana
ODERX theatres, comfort-
able and finely appointed, are

rising up in smaller cities

throughout the country on an un-
precedented scale. The latest, and
probably the finest example of this

is the new Lerner theatre at Elk-
hart, Indiana.

The statement that a theatre
"compares with the finest in this

section of the country” is a broad
generalization and one that we
fear has frequently been idl>’

used. In the case of the Lerner
theatre, however, it can emphat-
ically be stated that here is a
playhouse which stands as a lead-
er in conception and execution
with any theatre in cities of con-
temporary size. The new Lerner,
for that matter, might easily be
transferred to Chicago’s Rialto
or Broadway and be hailed as
shining example of present day elaborate
motion picture theatre construction.

* * Jj:

Obser\ation of theatre construction tend-
encies in smaller cities shows that*
the trend is to build for the future
with theatres of larger size and
more elaborate embellishments
than in the past. If we may ven-
ture to establish economic reason
for this procedure the Lerner
project furnishes a working cri-

terion. In this instance a theatre
considerably less costly and elab-
orate would have appeared to

have met all requirements of the
town. Yet Elkhart is so situated
that it can reasonably expect, by
providing a theatre and entertain-
ment of the most modern type, to

draw clinetele from surrounding
towns. Automobiles and good
roads make this possible. So in

building a theatre which is ultra-
modern and ornate beyond ex-
pectations for the city, it is a safe
guess that Harry Lerner believes
that theatre-goers in the sur-
rounding country will be attracted
to his new house in sufficient numbers to

warrant the additional outlay above that
which would have been generally accepted
as sufficient.

providing a maximum of comfort.
The building proper has a Main

street frontage of 105 feet and a
depth of 165 feet. The Main
street facade of beautifully de-
signed polychromed terra cotta,

rises to a height of 68 feet. With
four massive columns and a
great illuminated canopy over the

sidewalk it makes a most im-
pressing appearance.

Among the new departures of

the Lerner is a fully equipped
nursery in the basement where
mothers may turn their children

over to a competent nurse while
they enjoy the show. Miss Sarah
Sheder is in charge of the nursery
and she has been provided with a
^eritable toyland.

Probably the finest impression
of the modern scale on which
the Lerner is constructed is gained

on entering the men’s and women’s retir-

ing rooms. These are artistically furnished
with costly furniture of harmonious de-
sign. One walks over soft, expensive car-

pets and there is a spacious recep-

tion room for men and women.
The Adam design has been

carried out throughout the thea-

tre. In the auditroium ceiling is

a great dome. A simple but
beautiful color scheme of gilt,

soft shades of blue and cream
with great damask panels, luxur-
ious carpets and costly draperies

are all accentuated in their beauty
under the myriads of lights in

intricate fixtures and in cove
placement.

sK * *

The Lerner stage measures 85

by 28 feet, with an opening of 44

feet into the auditorium. The
Peter Clark mechanical system of

counterweights is used, capable
of handling the heaviest and most
elalwarate scenery. There are 12

dressing rooms all equipped with
hot and cold running water and
providing all other conveniences

of the modern theatre building for per-
formers.
Heating and ventilation of the theatre

(Continued on page 24 )

One of the luxuriously furnished rest rooms in Harry
Lerner’s new playhouse at Eldhart, Ind.

The new Lerner theatre, which was
opened on Thanksgiving Day, represents
an investment of $750,000. The theatre it-

self cost over $500,000. The seating capac-

The beautiful lobby of the new Lerner theatre, Elkhart,
Ind., which is flanked with Travertine marble.

ity is 2,200. On the lower floor are 1,300

seats, while the balcony and loge contains
900. Like everything else in the Lerner
the seats are of the most modern type.
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The New York Theatre Guild’s

New Playhouse
The new

home of the

New York The-
atre Guild, now
being built on
West Fifty-Sec-

ond street,
though a theatre

building of the

usual type, is

somehow differ-

ent from those
monsters of the

mere market,
which in the

Roaring Forties
nuzzle up as

close as they can
to Broadway.
Although like
them the Guild
theatre will de-
pend for its sus-

tenance on the

amusement - lov-

ing public, there

is a subtle differ-

ence, not unlike

the difference be-

tween a tran-

sient and a fam-
ily hotel. That
is to say, the

Guild’s produc-
tions are paid
for in advance,
by the year, cash

over the counter, by subscribers, many of

whom are stockholders. These people con-

stitute a group which however lacking in

cohesion or solidarity, has nevertheless a

distinct psychology of its own. It stands

for something other than what “Broadway’

stands for; its demands in the amusement
line are not those of the tired business

man—some would say that they are more
nearly those of the tired business

woman, since the cultural and aesthetic

side of life is so largely, with us, a

feminine engrossment, most intense with

those who are most emancipated.
* *

Be this as it may, there is a social

and educational aspect to the Theatre
Guild’s activities, and this registers itself

in an interesting way in the new build-

ing, which contains class-rooms, studios,

a book shop, a library and club room,
besides having a ground floor lounge
almost as great in floor area as the

auditorium itself. The stockholders, in-

deed, constitute a club, whose home is

here. The club room occupies the mid-
dle of the front of the building at the

balcony level, and is reached by an in-

dependent entrance and elevator direct-

ly from the street.

The large lounge beneath the audi-

torium was made possible through a
special concession of the building de-
partment, which permitted the Guild to

establish the auditorium floor level of
their theatre considerably higher than
the three low steps called for by the
ordinance.

* * *

The safety of the audience has been
insured by making a wide exit direct
to Fifty-Second street by means of two
ramps and a flight of only five broad
steps. This is entirely independent of the
entrance to the auditorium, which is

through the lounge and up a double stair-

way dischar^ng at each end of a long
foyer immediately back of the auditorium.

There is no
proscenium arch,

strictly speaking,
for the walls and
ceiling of the au-
ditorium simply
come to an end
where the stage
begins, but this

omission of the

picture frame
does not consti-

tute this, as some
have supposed, a
“prosceniumleas
theatre,” which
implies some-
thing altogether
different, name-
ly, that the stage
is in the audi-
torium instead
of behind it.

=K

The stage pre-
sents no unusual
features except
that it is higher
and deeper than
most New York
theatre stages
built in recent
years. The
dressing rooms
are arranged in

the usual incon-
venient fashion,

in vertical tiers reached by iron stairs,

the number of such flights an actor has
to climb to reach his dressing room accu-
rately indicating his position in the com-
pany, for the higher he ascends towards
the stars the farther he is from stardom.
This vertical disposition of the dressing
rooms is really imposed in a city like New
York because of the hi^ land values,

which make lateral expansion prohibi-
tive, and by reason of the stringent fire

regulations which forbid dressing
rooms beneath the stage.

All of the scenery is handled from
the stage floor by a counterweight sys-

tem, instead of from a fly gallery. The
electrical switchboard possesses special

features, being not only much smaller,

but far more full and flexible than the
old fashioned theatrical switchboard be-
cause equipped with interlocking and
automatic devices whereby entire se-

quences of light changes ensue upon
the operation of a single master switch.
The dimmers are relegated to a fire

and sound-proof vault in the basement.
* * *

These features, though not common,
are not new; the real novelty in the
matter of stage equipment is likely to

be the cyclorama—that which in the
theatre represents the sky. This is the
bete noir of every art director, whose
experience with stage firmaments is

likely to give him a new respect for the
architect of the universe, that he can
keep the wrinkles out of his vast and
seamless cyclorama in all weathers,
never let it get in the way of the rest

of the scenery, and can produce such
a wide variety of subtly changing light

and cloud effects. In the theatre the
cyclorama is usually a great sheet of

dirty linen, suspended from the gridiron
in the form of an elipse, slaty blue in color,

as perishable as lingerie from a cheap shop,
susceptible as a consumptive curate to
every change of temperature, which regis-

Perspective of theatre for N. Y. Theatre Guild

By CLAUDE BRAGDON
(Reprinted by Courtesy of Architectural Record)

Another double stairway leads to an upper

foyer beneath the balcony.

The theatre has a seating capacity of

914; there is no second balcony and there

Transverse Section

are no boxes. The apron of the stage,

which is lower than is usual, extends com-
pletely over the orchestra pit, thus elimi-

nating that chasm which sometimes divides
the audience from the actors.
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ters as wrinkles and as puckers in the

seam, swayed by the slightest breeze, and
always in the way of everything and every-
body. To overcome all this the plaster

cyclorama was invented, of which there
are three in New York, but this has also
its disadvantages, for if the one looks too
much like cloth in certain lights, the other
looks too much like plaster, and waves in

the sky are just as disillusioning as wrin-
kles; dirt also has as great an affinity for
the one as for the other.

* * *

When Mr. Lee Simonson—the Guild’s
art director—was in Europe he discovered
in use in certain theatres a cyclorama of a
new type, the invention of that Linnebach

whose lantern for painting scenes on the

back drop with light instead of pigment
has been used in the Guild productions
from time to time. This cyclorama was
of linen, sewed in such a way that the

seams did not appear, but its uniqueness
consisted in the fact that it was rolled up
when not in use—and therefore out of
the way and well protected—on a kind
gigantic vertical shade roller, the cloth at-

tached at the top in such a way that by
the pressing of an electric button it rapidly

unfurled itself along the line of an ellip-

tical track high aloft, out of the way and
out of sight. This is the type of cyclo-

rama that will be used in the Guild the-

atre. It will be lighted by the Pevear sys-

tem, which makes possible every
conceivable color combination,
and insures perfect diffusion, the
lamps being placed at top and
bottom, within four feet of the

cloth. The lamps at the bottom
will be sunk in a trough in the

stage floor, so that ground rows

—

which conceal the floor lights

from the view of the audience

—

can be dispensed with. The other
lighting devices will be, in general,

like those in use at the Garrick
now, but there will be in addition

concealed projectors for lighting

the stage from the auditorium.
All these matters of back-stage
lighting, planning and equipment
were Mr. Simonson’s particular

charge, one for which his experi-

ence as the Guild’s art director

makes him particularly well fit-

ted.

The architects of the Guild
Theatre are C. Howard Crane,
Kenneth Franzheim and Charles
Hunter Bettis. Norman-Bel Ged-
des was retained as consultant

—

the man who performed the mir-
acle of the Miracle, the transfor-

mation of the interior of the Cen-
tury theatre into a church. In
the early conferences between the

Guild directors and their archi-

tects, Mr. Geddes submitted a so-

lution of his own, embodying
many of the features of his “the-

atre number six,” described in the

September, 1922, number of The
Architectural Record. But to

carry this plan out would have
presented grave difficulties, since

it violated ordinances framed for

theatres of an entirely different

type, and it would have involved

delays and additional expenses in

the matter of rock excavation, etc.

Therefore only a few of Mr. Ged-
des’ suggestions were adopted,

and his hand appears in the final

result scarcely at all.

The Guild architects are special-

ists in theatre planning and con-

struction, and from a study of

the drawings it is apparent they

have evolved a somewhat conven-
tional and conservative, but whol-
ly admirable solution of their

problem, doing with it all that

was possible under those most
stern conditions governing theatre

building in New York. Between
the devil of land and building

costs, and the deep sea of legal

and operating requirements, ideal

success being out of the question,

they have escaped with such
honor as may attend the design-

ing of what is likely to prove the

best theatre building of its class

in New York. It would be unfair

to institute a comparison of it

with certain German theatres

built by Professor Max Littman,

under so much more kind condi-

tions and with a less restricted

hand.
The style of the exterior appears to be

that of the late Italian Renaissance—stucco

wall surfaces, with heavily rusticated stone

quoins and window trim, an overhanging
decorated wood cornice and a tile roof. The
facade is well composed, the intricate ele-

ments of the plan being transformed, in

the fenestration, to order and some sem-
blance of symmetry. It is truthful, in the

main; these little windows show the offi-

ces and dressing rooms; here, where the

large French windows and balconies occur,

is the club room
;
the triply arched loggia

while concealing, reveals the presence of

the fire-tower exit; the long marquise and
the battery of doors publish the fact that

here is a theatre.
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There has been no attempt to

give aesthetic expression to the

upper part of the stage enclos-

ure, or to relate it to the facade
in any way; it remains a crude

pile of brick. Though this is

according to the usual practice,

it is an opportunity missed.

The rear of the Metropolitan

Opera House is an object les-

son of what may be made with

a stage enclosure; there are a

few finer things architecturally,

in all New York, than that great

grey buttressed wall and pedi-

ment.
* * *

Architecture is itself an art of

dramatization; a building should

be made eloquent of itself, ex-

pressive of its purpose. Now,
there are at least three things

that might differentiate the exte-

rior of a theatre from that of a

hotel or a club, for example. One
of these is the towering stage en-

closure above mentioned, and the

others are the so necessary long

marquise sheltering the numerous
entrance and exit doors, and the

quite indispensable electric sign

which ballyhoos to Broadway the

fact that here is pleasure to be

purchased for a price. It would
be interesting to see a theatre in

which these two last-mentioned

features were recognized as char-

acteristic and dramatically impor-
tant, and therefore designed with
deliberate and distinguished art,

instead of being left to the un-
tender mercies of some maker of

commercial electric signs. It is to

be hoped that the Guild theatre

will not be thus afflicted, but that

the architects will extend their

jurisdiction over every last gleam-
ing letter of every latest glister-

ing sign.
* * *

This theatre should be a tem-
ple of austere joy, of fresh and
living beauty, and as such its cus-

todians and ministers should fling

their harlequin cloak wide enough
.to cover every outer confine and
affiliated field of endeavor, of

which there are a number, for

the theatre touches life at many
points. It is a matter of theatrical

history that the Guild made an
excellent start in this direction

during the difficult early days of
the organization; now that they
are beginning anew in so admir-
able a theatre of their own, may
they dedicate themselves anew to

their great task.

Longitudinal Section
C. Howard Crane, Kenneth Franzheim and Charles H. Bettis, Architects

Picture Making Makes
Advances in 1924

'VHE year 1924 saw important develop-
ments in the making of motion pictures.

New methods of lighting, handling scenery,

photographing with the motor-driven cam-
era were successfully tried

;
a practical

working partnership with authors inaugu-
rated

;
new records created in many

branches of film production.

One of the outstanding achievements of

motion picture electrical engineers was the

introduction of the navy searchlight to

studio lighting. With the construction of

larger and more elaborate interior sets the

demand for more powerful light sources

caused the engineers to look in all direc-

tions for suitable electrical apparatus. They
discovered what they needed in the navy
searchlight in common use on the big bat-

tleships.

Cooperating with engineers of the Gen-
eral Electric company, they increased the

power of the navy searchlights five times.

and developed an arc lamp of immense
efficiency and practical value in studio

lighting.

A number of important developments in

the technical field were recorded at Para-
mount’s eastern studio at Astoria, L. I.

during 1924. It was here that the navy
searchlights were first introduced by M. W.
Palmer, chief electrician. According to

Mr. Palmer, the new lighting unit greatly

extends the scope of studio production.

Sets that formerly had to be photographed
outdoors in brilliant sunlight now can be

built and illuminated within the studio

walls. Examples of these are found in the

park scenes of “Monsieur Beaucaire” and
“The Swan.” Prior to the development" of

the new arc lamp it would have been im-

possible to photograph these scenes, with
(Continued on page 35)
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Miniature Playhouse
Advertises Show

to Passershy
HAT is probably the latest thing

’ in theatre advertising and exploita-
tion is the miniature theatre pictured
above which lures the transient patron
up to the box office by giving him a

sample of the entertainment awaiting

inside. This sidewalk theatre automat-
ically projects a regular motion picture

of a duration up to three minutes. By
using sixteen millimeter prints and the

elimination of rewinding apparatus, of

feed or take-up sprockets, the strain

of the film is reduced to a minimum.
A study of the photograph shows that

the film is contained in a reservoir

which forms the orchestra floor of the

theatre, and, sloping at about the usual
angle, the film runs freely on edge and

passes through two rollers. The ar-
rangement is that of an endless belt,
the film repeating itself.

Projection illumination is supplied by
small condensed filament lamps and spe-
cial mirrors. The film used is of non-in-
flammable stock.

In appearance the miniature theatre
has been designed with care, immediately
conveying the idea of a replica of a
modern playhouse. In New York City,
where the Famous Players-Lasky Cor-
poration is using one in front of the
Criterion theatre showing high spots
from “The Ten Commandments” the
little theatre is demonstrating its box
office drawing power by the number of
picture shoppers who gather to watch
it and then proceed to the ticket office

for admissions.
A. F. Victor, president of the Victor

Animatograph Company of Davenport,
la., and vice-president of the Society of
Motion Picture Engineers, is the designer
of the advertising theatre.

New Metallic Cloth
Makes Good Drop

A new metallic cloth has been placed
on the market, which can be used for
drops or attendant draperies. The cloth
resembles metal, is in various colors,
particularly those primary bases, and
has a sheer, glittering beauty similar to
gold or silver when properly lighted. It

is rich, dazzling and radiantly beautiful.
The cost of the cloth is small in com-

parison with the service it will render.
It is practically as flexible as ordinary
cloth and does not crack. It takes fire-

proofing w'ithout discoloration. The
cloth comes in various widths and any
desired length.

Phelco Users Say:

“We have used all kinds of car-

bons but wish to state that the

Phelco combination is the best

we have ever used. A person

can’t imagine what a difference

it makes until a comparative test

is made. My projectionist is very

enthusiastic about your prod-

uct.”

It your distributor cannot

supply you, write to us.

CHARLES W. PHELLIS & CO., Inc.

130 West 42nd St., New York
For Canada: Keystone Trading Co., Ltd.,

10 Ste. Sophie Lane, Montreal
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THE VICTOR
Repeating Film Projector

in the form of a

MINIATURE THEATRE
for

USE IN DAYLIGHT
PROJECTION

shows a brilliantly illuminated picture 11x1454
inches. The machine is rented, is entirely
automatic and operated by electricity for a
few cents an hour. Positive prints furnished
and service guaranteed.

Lavenham Corporation
2032 Grand Central Terminal

NEW YORK CITY

THE
LERNER THEATRE

U S E S

OZITE
Carpet Cushion

Sold, by all good Carpet and Rug Dealers

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres
M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York

Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest
U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.

Lerner Opens Theatre
Costing $500,000 at

Elkhart, Ind.
{Continued from page 18)

comes from a system installed in a sep-
arate building. Mushroom ventilators are
used in the auditorium, providing cool air

in summer and warm air during cold
weather.

In addition to the huge dome in the
auditorium ceiling is another dome located
under the balcony. This dome serves the
double purpose of beauty and aiding acous-
tics. Architect H. M. Vitzhum and John
J. Burns, Chicago, state that this, coupled
with the meshed wires in the wall make it

possible to hear as well in the last seat
in the balcony as anywhere on the main
floor.

* * *

Another modern feature of the Lerner
is the cleaning system which through spe-
cial devices enables the daily cleaning of
every nook and corner of the building.

The Lerner presents an imposing spec-
tacle at night, the ent^e front being flood-

lighted, giving the whole a daylight effect.

The elaborate projection room at the
Lerner was equipped by the Fulco Sales
Company under the supervision of C. H.
Fulton, president. The projection booth
equipment consists of two latest tvpe
Powers projectors equipped with governor
type speed controls and Hahn Goerz low
intensity lamps, a General Electric mul-
tiple type generator set, a Dalite gold
fibre screen, Brenkert stage effect and
stero projector, two Brenkert 100 ampere
spot flood lamps, a complete Fulco fire-

proof unit, consisting of a steel table, en-
closed motor drive fireproof rewind, a
film container, waste can, etc., together
with Fulco supplies, equipment and acces-
sories necessary.

^ ^ ^

Mr. Fulton declares that he is proud to

have made this installation, which he re-

gards as one of the finest installations

ever made in the State of Indiana.

Chorus Disappears in

Pond on Stage
The steady march of a whole troupe of

chorus girls into a pond of water, from
which they do not reappear, is one of the

novelty illusions exciting Paris theatre-

goers, says Popular Mschanics. The
chorus, dressed in blue rubber costumes
designed to look like cloth, appear from
a hollow replica of the Sphinx and descend
into the pool, walking steadily until their

heads disappear below the surface, to be

seen no more. They make their exit by
way of a valve below the stage.

In another Paris theatre an imperial

crown, ten feet across, appears to Napoleon
in one scene, with four living girls posed
in graceful curves to fit into the giant de-

sign of gilded plaster. In a tableau repre-

senting a Venetian garden, the central

figure, dressed in the flowing skirts of the

time depicted, gradually rises eighteen feet

into the air, while lights thrown through

the huge transparent cone of the out-

spread skirt reaching to the stage, disclose

seven girls dressed as birds, dancing within

the tent formed by the robe. A hydraulic

lift is used to elevate the wearer of the

enormous skirt. A pirate raid on a mer-
chant ship, staged in another Paris theatre,

employs a motion picture of the pirate

vessel approaching over the sea, until,

when it reaches the foreground, a papier-

mache replica of the figurehead of the

ship appears in its place before the screen

and the pirates leap to the stage.
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What About a Stage

for the Small Theatre ?

Is It a Business Asset—What
Does It Cost and Require?

By ROBERT O. ROLLER

Theatre Architect, Kansas City, Mo.

The question is often brouifht up as to the advisability of incorporating a stage in a small picture theatre. With
only a casual consideration of the problem we are quite likely to jump to the conclusion that in a picture house

nothing but pictures need be shown, and therefore the screen is all the equipment necessary. However, it is our

opinion that no theatre, however small, should be built without provision for at least a small stage. Here are some
reasons

:

Prologues

:

There are many points in favor of this

idea, -one of which is that there are at

times^ opportunities to put on a prologue
in conjunction with a feature picture,

which will stimulate patronage, and we
believe the prologue will play an even
more important part in the near future
than it has in the past. Unless your
theatre has a stage you have no oppor-
tunity for gaining the atmosphere for

your picture which is the aim of a prop-
erly presented prologue.

Vaudeville:

Nearly every manager has a chance
at various times to run an act or two
of vaudeville which may be laying over
between jumps on their regular circuit,

and many managers are taking advant-
age of this to give variety to their pro-
gram. This, of course, is not possible
unless there is a stage for the perform-
ers to appear upon.

Fashion Show:

One of the best chances to draw the
patronage of the women of your com-
munity—and in this case even a small
stage will help wonderfully—is the fash-
ion show, which may be put on as many
as four times a year, as the seasons
change. This has been successfully and

economically staged in many towns by
cooperating with the local milliners, de-
partment, shoe, and jewelry stores, each
furnishing his portion of the wearing
apparel for the publicity he gains from
it. The staee setting and background
for the models will make or mar the show.

Home Talent:

Occasionally local organizations will

buy the house for a home talent enter-
tainment, if a stage is available to put
on small plays, dancing, or musical
numbers, and any other features they
may have planned.

Tabloid:

Frequently we find towns where it is

absolutely necessary to put on attrac-
tions other than pictures to get patron-
age at all. This has proved the case in

communities largely made up of oil

drillers, factory workers, railroad shop
employees, etc., who demand the added
attraction of vaudeville or tabloid shows.
Managers trying to run pictures alone,

of a high grade, have turned failure,

from a money-making standpoint, into
a wonderful success by the addition of

tabloid.

Road Shows:

If there is no stage provided in the

local theatre, agitation often starts for
a community theatre, where they may
book “Ben Hur” or a Lew Fields show,
or some other attraction which is play-
ing one of the nearby large cities.

It is a good thing, if one controls the
only theatre in the town, to book a few
road shows to satisfy the popular de-
mand, though the fact remains that there
is very little in legitimate shows play-
ing small houses.

Cost of Stage:

The initial cost of a small staple is not
great, being only about five per cent of
the cost of the building. It is often im-
possible to build a stage after the the-
atre has already been completed, unless
the sight lines have been originally ar-

ranged for the additional depth of the
stage, and unless there is room at the
rear of the lot to build the stage addi-
tion.

Size of Stage:

As to the size of the stage, this is a
problem for your architect to work out,

as it will vary with the size of your
project.

Equipment:

A great amount of scenery is not
{Continued on Page 30 )

V'

J^ 86- C"

Floor plan and section view of H. G. Stettround’s theatre, Chandler, Okla., which Architect R.
suggestions given for making the theatre more comfortable and cozy.

L. Simmons has redrawn to illustrate further the
Story appears on page 16.
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Our Educated Audiences
are technicians of the screen

People only
pay money to

see what they

like to see!

The day is past when a poorly lighted
screen, badly dissolved pictures and
other elements due to unsuitable elec-
tric current supply can get by with
the public.

They want quality and will pay well
for it. What is more, they will go
where they can get it.

A Hertner Transverter, therefore, is

one of the best investnients for profit

you can possibly make.

We will show you why
and how. May we send
facts?

Hertner Eleetric Co.
1900 West 112th St., Cleveland, Ohio
In Canada: Perkins Electric Ltd.

TRADE MARK

A List of Those Who Use

A. D. C. AUTOMATIC CURTAIN CONTROL
Would Be a Directory

of the

MOST PROGRESSIVE
EXHIBITORS

In Your Zone

Ask Us for Further Details

AUTOMATIC DEVICES CO.
17 No. 7th Street Allentown, Pa.

HILLGREEN,
LANE & CO.

ORGANS
will be found in theatres, churches,

residences and concert halls through'

out the United States and Canada.

Correspondence Solicited

Factories: Alliance, Ohio

[iamp Shades Designed
Like Birds, Animals
Appear in England
Lamp shades designed in the shape

of birds and animals have been recently
introduced in England, where their ap-
pearance has created a favorable im-
pression. The wire frames made in the
outline of the bird desired, such as a
swan, flying goose, tiger, etc., are cov-
ered with an oiled paper, tinted in the
colors of the object copied, and shellaced
or varnished.

Painted in the natural hues, with the
incandescent lamp inside, the shade pre-
sents a novel effect while softening the
light.

The various models can be used on
floor lamps, ceiling or wall lamps.

Improved Leather Mat
Made for Theatres

.A new leather mat incorporating im-
proved features which it is declared will

make it particularly desirable for the-
atres and halls where it may be sub-
jected to severe usage has been devel-
oped by the Getman Leather Products
Company of Oshkosh, Wis. Patent has
been applied for the new invention which

consists of using flat steel bars in place
of the customary round wire for assem-
bling the leather link pieces.

It is said that stringing the leather
link pieces on flat steel bars in place of
the wire does away with the possibility

of the mat being bent. It also keeps the
mat lying flat. Flexibility in rolling and
handling is still maintained. The strength
of the mat is also increased by use of

the steel bars.

Suggests How to Make
Small Theatre Cozy

(Continued from page 16 )

being a highly ornamental wall covering to

be used in place of paper and as it is em-
bossed with delicate lines over a lighter or

darker background or of the same color,

most beautiful effects can be obtained. The
“Kraft Ko-Na” which is an imitation of

leather in beautiful shades and effects can
be used for the bottom along seats and
both of these materials can be washed. A
cheesecloth is necessary on the walls to

apply either of these two materials and al-

though these effects will be of as great cost

as painting, they can he profitably used over
old walls that possibly do not permit
painting to good effect and their durability

is many times greater than that of paper
and the effects are wonderful.
Hoping that this information will be

satisfactory to Mr. Stettmund in the re-

decorating of his theatre and wishing him
the best of success.—R. L. Simmons.
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Decorative and Theatrical Lighting
By CLAUDE BRAGDON, F.A.LA.

(The concluding installment of a paper presented before the annual convention of the Illuminating Engineering Society, Briarcliif Manor, N. Y.)

come now to the consideration of a
^ * problem related to theatrical light-

ing, but, not identical with it, the illumina-
tion of stage and auditorium for choral
and orchestral performances. It is evident
that this, so far from having been succe^-
fully solved, has not been seriously at-

tacked. Could anything be worse than the

usual lighting of the average Philharmonic
concert, for example, with no more thought
and no more skill given to the matter of
illumination than if it were a place for the
arrival and departure of trains rather than
of winged messengers from “the world of
the wondrous.” Sometimes the audience
is blessedly bathed in darkness, but this is

to treat the problem negatively, not posi-

tively. It is the elimination of ugliness,

not the creation of beauty.
* * *

My own experiments in this field have
been but two in number, and though I seem
to have succeeded in what I attempted,
that was not, after all, very much, when
one considers the infinite possibilities of
the thing. The first experiment was at a
choral and orchestral concert in Carnegie
Hall, given by the New York Music School
Settlement, and the other at a series of
“community sings” held in the National
theatre, and conducted by Harry Barnhart.
In both the same scheme was followed.
Except in certain places and during certain

periods, the auditorium was kept dark, and
the orchestra and chorus were lighted by
clusters and reflectors hung from above,
and enclosed in shades of mathematical
design and different colors, giving the ef-

fect of stained glass. The hardness and
intensity of the white circle made by the
under side of the shade was mitigated by
weaving in sprigs of ivy on a wire mesh
rnade to fit the opening. This broke up the
light in a charming way, creating a multi-
tude of tiny shadows which canceled one
another. The feed-cable, festooned from
shade to shade, was wound with ropes of
ivy to augment the sylvan effect. A single
spot-light was focused on the conductor.
At the National theatre event an artificial

hedge extended completely across the front

of the stage, concealing the feet of the
musicians, who were clothed in robes of
different colors, all low in tone. The lights

had for a background a faintly blue cyclo-

rama, the color of the sky at night, the

idea being to reproduce indoors as nearly
as possible the effect obtained out of doors
at the Song and Light Festivals held sev-

eral years ago in Central Park and else-

where throughout the state. These festi-

vals, it is interesting to note, were a form
of civic celebration and entertainment de-

veloped from small beginnings, by Mr.
Barnhart.

* * *

A word or two about the festivals will

not be amiss here, being strictly germane
to the subject of decorative lighting. Pos-
sibly some of you saw, and if so you still

remember, these events. A band, a trained

chorus of some two thousand, a crowd esti-

mated to be the greatest ever gathered for
a single event in Central Park, these were
the actors. The stage setting consisted of
the night sky, the dark trees, the quiet

waters of the lake and the Bethesda foun-
tain, and in whatever direction one looked,

high up in the trees, low down on the

bushes fringing the lake, colored lights.

The lake was outlined in Japanese lanterns

of the usual type, but the lanterns which
adorned the elm trees—some of them
eighty feet in air—were cylinders as big

as a barrel, with cut-outs in geometrical
designs through which the light came in

different colors as it does through church
windows. All of the regular park lights

were enclosed in cylinders of the same
general character, all, I mean, within the
immediate vicinity of the lake, and also

east and west on the Seventy-second street

drive clear to Fifth Avenue on the one
side and Central Park West on the other.

The orchestra and chorus were on a plat-

form built low down over the water, at

the northern end of the lake where it nar-
rows to the width of a canal. Opposite
was a rise of ground, clear of trees, which
made a natural auditorium. The platform
was richly decorated with greenery, and
there were towers at either end, terminat-

ing with great decorated lanterns. These
towers concealed search-lights which were
trained on the chorus and orchestra, while
above the heads of the singers there were
ornamental discs of light, looking like

stained glass windows, the trees forming
an ideal background for the whole color-

ful scene. The beauty of the whole thing
had a curious psychological effect upon the

crowd—even the police remarked it, for
they had nothing to do in their official ca-
pacity, everyone was so quiet, contented
and well-behaved.

* *

To discuss the general problem of the
illumination of interiors from the stand-
point of beauty, would be to exceed the
limits assigned to this address, but I must
mention a single experiment of my own,
really my only one, the lightinn^'of the
church of St. Mark’s-in-the-Bouwerie. It

has been represented that the purpose of
this installation was to influence and in-

tensify religious emotion by means of dif-

ferently colored light. This is true, but
after all, the only idea I ever had in mind
was to make a more flexible and beautiful
lighting system by adopting some of the
schemes and devices with which my work
in the theatre had made me familiar. All
that need be said about the result is that
it opens up possibilities and represents an
advance In the main lighting units the aim
was to achieve two things; to keep the
light from the ceiling, prevent its going
upward, thereby creating a sense of mys-
tery and infinity, as was done so much
more effectively in the auditorium lighting
of The Miracle

; and to change the quality
of the light while concealing the means by
which this was accomplished. The first

object was achieved by making the chan-
deliers perfectly opaque, top and sides

—

enclosures merely; the second by placing
on the under side a sheet of opalescent
glass which became iridescent with differ-

ent colors through the manipulation of the
four lamps inside. There were small X-
ray reflectors, one white, one red, one blue
and the other green. Each color was on
a separate dimmer circuit, and the changes
could therefore be made with subtlety, and
in infinite variety. This type of chandelier
has a certain merit, and so far as I was
then or am now aware, in certain of its

features it was new. Other than this and
the novelty of the attempt itself, there is

nothing in the lighting of St. Mark’s to
interest a convention of illuminating engi-
neers.

Hs *

It is interesting to speculate how far the
development of light might be carried on
its aesthetic side. The possibilities seem
to be infinite, since the mechanical means
are now in no wise lacking. These means
await the creative artist who can make use
of them. Unquestionably there is a sep-
arate and new art in light, an art of mobile
color, analogous to, but not necessarily
linked up with music. It has already been
born, and is being developed. To Mr.
Thomas Wilfred, the inventor of the Clav-
ilux, belongs the honor of having carried
this to the highest point as yet attained by
anyone.

Certain people have had such a develop-
ment of light in mind from far back, but
before the rise of electrical science, there
was no way to realize their dreams. In
the eighteenth century, a Jesuit monk, one
Jean Louis Betrand Castel built an instru-

ment in which different colors were made
to appear simultaneously with the sounding
of certain musical notes. Artificial light

Bausch & Lomb

CINEPHOR
Projection Lenses

Series I Series II

Outside Diameter 2 1/32 Outside Diameter 2 23/32
in. (51. 6mm) in. (69. 3mm)
Effective Aperture 1 23/32 Effective Aperture 2 7/16
in. (43. 5mm) in. (62. mm)
Fifteen different Focal Ten long Focal Lengths in

Lengths in in. steps from steps of ”/2 in. from 5^:4 to

4 to 7 inches and in /2 in. 7 inches and in in. steps

steps to 8 inches. to 9 inches.

Average price $35.00 Average price $65.00

Write Its for inforinaiion and literature.

Bausch & Lomb Optical Co.
252 Freeman Street, Rochester, N. Y.

New York Chicago Boston London San Francisco Washington Frankfurt
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What is a *^good show**?
TA/HEN the theatre patron speaks of a “good show”

he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established lft94

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston. 170 Purchase St.; Chicago. 337 W. Madison St.

Soles Representatives

Saa FrandBCO
515 Market St

SIERRA ELECTRIC CO..
INC.

XjOs Angeles
301 Roberts Bldg..

SIERRA ELECTRIC CO..
INC.

Seattle. Waslt.
222 Hinckley Bldg.,

SIERRA ELECTRIC CO.,
INC.

New York, N. T.,
428 Broadway,

S. H. COUCH CO.. INC.

Philadelphia. Pa.

,

1723 Sansom St.
JOHN R. HOLLINGS-

WORTH
Pittaburgh, Pa.,

305 Seventh Ave.,
J. A. JACQUES

Montreal, P. Q., Canada,
3 St. Nicholas St.

G. L. MAC GILLIVRAT
CO.. LTD.

M arquise That Increase Business

—in this new catalog.

A Marquise over the entrance of your
theatre affords you one of the most
dignified and effective means of ad-
vertising.

In our new catalog are illustrated

many marquise that have substantially

increased attendance. A well designed
marquise will prove a good invest-

ment for you.

Write for Our New Catalog Today

ProBertSheetMetal Co. Inc.
COVINGTON, KY.

did not enter into this at all. Bainbridge
Bishop, shortly before our Civil War, made
a “light organ” in which colored lights
were made to appear and disappear, to mix
and mingle, on a semi-circular sheet of
ground glass immediately above an organ
key-board. The light was daylight, ad-
mitted from behind, colored by sheets of
stained glass, and controlled by means of
shutters. Bishop made three of these in-
struments, one of which was shown in the
old Barnum’s Museum, but they were all

destroyed by fire. Fortunately (in the in-
terests of history) the description and
working drawings still exist. The next im-
portant step in the evolution of this art
was taken by A. Wallace Rimington, an
Englishman, who, availing himself of elec-
trical science applied to light production
and control, produced, according to ac-
counts, effects of amazing beauty. He is the
author of a book upon the subject. Van
Deering Perrine, the landscape painter, im-
patient with the dullness of pigment com-
pared with the colors of a sunset, forsook
his painting for a time to make a color-
light machine in which the light came
through colored liquids. This proving
impractical, he abandoned it in favor of a
scheme in which two strips of translucent
paper, variously colored according to a
definite plan, crossed one another at right
angles in a field of light. This machine,
though scarcely more than a toy, was very
amusing, producing sometimes astonishing-
ly beautiful effects. I have myself built
and destroyed three separate instruments,
the ideal toward which I was striving be-
ing, in brief, a cathedral rose-window un-
dergoing changes of form and endowed
with motion. Some day I hope to renew
these experiments. There have been many
other experimenters in this field, as I dis-
covered when I looked up the matter in the
patent office, but undoubtedly the efforts of
them all sink into insignificance in the light

of Mr. Wilfred’s actual achievement.
* * *

Thomas Wilfred was known as “Wilfred
the Lute Player,” he being the only person
who had successfully mastered the intrica-
cies of the twelve-string arch-lute, an in-

strument in great favor during the Renais-
sance and before, but of which none have
been made in the past two hundred years.
Wilfred made his living going about the
world giving recitals on this instrument,
but all during that time his secret preoccu-
pation was light and the control of light.

Even then he envisaged the instrument that
he was later to construct, when the oppor-
tunity offered.

He began his first experiments in Copen-
hagen in 1905, continued them at intervals
in Paris, and resumed them again in his

musical studio in London. He used seven-
teen colored electric bulbs in boxes with
the lids controlled by strings, the light shin-
ing upward on a white plaster ceiling.

But his real opportunity came when Mr.
W. K. Brice built for him a special labora-
tory at Huntington, Long Island, equipped
with a plaster dome, current, tools, and all

necessary electrical devices. Wilfred was
a graduate of a celebrated Danish trade
school, and a skilled electrician. All day,
every day, for a period of months, which
has now stretched out into years, Wilfred
kept at this task. The time came finally

when he had something to show, and his

first mobile-color recital was given at the
Neighborhood Playhouse on Tanuary 10,

1922. It was highly successful and at-

tracted a deal of favorable comment. He
appeared later at the Rivoli theatre in New
York for a brief engagement, and after-
wards in other cities throughout the coun-
try. His instrument, which was originally
bigger and heavier than a grand piano, and
took nearly a week to set up, he has re-

made again and again until now he can
pack it in the tonneau of a passenger auto-
mobile and erect it anywhere in half an
hour. And it is a more powerful and flex-

(Continued on page 30 )
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Stir up That
Lazy Sign

of Yours
This is 1925! People want action.

They come to a movie house to get it.

If you run a live movie, let your sign

indicate it.
. • j

Nothing lazy about the sign pictured

above. It’s a mass of color. Every-

one in the neighborhood knows

there’s “Something doing” at the

Investigate the cost of giving your

sign color and motion. It s done most

effectively at modest expense with

Flashers
operate day in

and day out.

month in and
month out. with
minimum upkeep
and mainte-
nance. They are
used on 85% ol'

the moving eleo-
trlo signs of the
country.

Color Hoods
provide color easiest, cheap-
est, most brilliantly. Choice
of six rich colors.

They protect the lamp and figure cheaper than
dipped bulbs.

Write for full information

2651 W. Congress Street Chicago

Correct Design Saves

$15,000 to Builder of

Small Theatre
tpURTHER definite information cover-

ing economy from expert plans, under
a system of competitive bids in the con-
struction of small theatres is revealed in

a communication received by “Better
Theatres” following its survey of the
small theatre building situation. The
story following will prove of interest
and value to many builders of theatres
of 500 seats and less:

“Our firm has known of a good many
instances where theatres have been built

by local builders, but we have yet to see
a single case where even a near-perfect
theatre was the result under these con-
ditions.

“There have always been such troubles
as floors not properly designed, en-
trances improperly arranged, ventilation
bad, lighting so arranged that the sys-

tem could not be controlled or operated
economically, and in every instance the
finished building was of very poor archi-
tectural design, both inside and out.

“We had an experience some time ago
which was typical of the almost in-

evitable result when a contractor is em-
ployed, rather than an experienced
theatre architect. A former client of
ours consulted with us in reference to a
proposed theatre in a small town, which
was to be built with the capital of local

men, who did not believe the employ-
ment of an architect to be necessary.

They had already had a local contractor
prepare plans for the building, together
with his estimate of the cost of the
proposed structture. The contractor
made an estimate of, in the neighbor-
hood of $40,000, for the building, and
had convinced the prospective builders
that he was saving them an architect’s

fee.

“Our client, upon seeing the contrac-
tor’s plans, detected their weak points
and utter impracticability, from the the-
atre manager’s standpoint, and again
urged the owners to employ us as archi-
tects, which they refused to do, stating
that the local builder had built the town
church, bank, and many residences there,

and knew all about constructing any
sort of building.

“Probably our client was insistent, at

any rate, they finally informed him that
if he. thought an architect so essential
he might employ one, but at his own
expense, and that they would not spend
more than $40,000 on the building.

The man who had done business with
us before knew the satisfaction of man-
aging a well-designed house, and had
had enough experience with improperly
arranged and impractical theatres to

wish to avoid mistakes and trouble
which might develop after the comple-
tion of the building.

“We designed a very neat theatre for

this client, one which was a credit to

the town, and when the plans were put
out for competitive bids, the contract
was let for $25,000, complete, which not
only saved the owners $15,000, but also
gave them a structure better in every
way than the building the local builder
had in mind,—better in appearance, in

producing revenue, and in economy of

lighting and operation.
“The owners of this little theatre to-

day would not build any kind of a build-

ing without the employment of an archi-

tect, as they have learned their lesson,

and now know that it is the business and
aim of the architect to give them the best

possible results with the smallest outlay.

THE

SUPERIOR
PROJECTOR

PROJECTION
IS

Your One Big Feature

Improve your prejection and
you improve your box-office

,

receipts.

Our staff is ready to handle your
problem and help you eliminate

your worries.

SOME EXCLUSIVE
SUPERIOR
FEATURES

Special Fire Protective Devices
Automatic “Take-up” Device
Unique Oiling System
Direct Motor Drive
No Belts and Chains
Unit Construction

Less Parts

Adapted to

—

G. E. Mazda Incandescent Lamp
Projection
Cinephor Condenser System

SEE OUR DISTRIBUTORS

—

Carolina Theatre Supply Co.
13 South Church St.

Charlotte, N. C.

Chicago, III-

736 South Wabaeh Ave.,

Pilgrim Photoplay Exchange,

OR
WRITE DIRECT TO

SUPERIOR PROJECTOR, INC.

COXSACKIE, NEW YORK
U. S. A.
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THE

ON

BROADWAY
(42ND TO S9TH STREET)

RIALTO THEATRE uses “HAFTONE’
CRITERION uses “HAFTONE
LOEW’S NEW YORK uses “HAFTONE’
LOEW’S N. Y. ROOF
^STRAND

uses “HAFTONE’

CAPITOL uses “HAFTONE’
RIVOLI uses “HAFTONE’
PICCADILLY uses “HAFTONE
COLONY uses “HAFTONE’
COSMOPOLITAN uses

*Not Equipped with “Haftone”

“HAFTONE’

This List Includes All the Exclusive
Picture Houses in New York’s Great

Theatrical Centre

RAVEN SCREEN CORPORATION
345 West 39th Street New York City, N. Y.

The SUPREME Heater
Patented

Supreme Heating
for your theatre assures quick, uni-

form heating at a real saving

;Vo danger of freeze-up.

jVo floor or aisle space occu-
pied.

Excellent Ventilation,

yoiseless^ Dustless^ Economical
operation.

Write us Today.

SUPREME HEATER &
VENTILATING CORP.
1522 Olive St., St. Louis, Mo.

Make Smooth
Change-Overs Easily!
From any point in the booth, operator

can make a smooth, lightning change-
over from one machine or stereopticon
to any other, simply by pressing a but-
ton. Automatic action, absolutely sure.
Will not wear out, gives years of service.

The STRONG

Change-Over
ELECTRIC AUTOMATIC

has been adopted by leading representa-
tive theatres: McVickers, Balabaji &
Katz, Orpheum Circuit, and others. As-
sures a perfectly cued program. In-
creases operator’s efficiency.

Set for 2 Machines, $25.00

Money-back Guarantee

ESSANNAY ELECTRIC MEG. CO.
1012 10th Ave. Maywood, 111.

Just Push a Button

Lighting— Decorative
and Theatrical

{Continued from Page 28)

ible instrument, capable of producing ef-
fects of a much wider range and more
varied interest than the earlier one. But
with Mr. Wilfred every end is only a be-
ginning of something better, and he would
be the last to claim that he had attained
to anything approaching finality in the rev-
elation of the beauty and mystery of col-
ored light.

* * *

Mr. Wilfred has supplied me with the
following data on the evolution of the Clav-
ilux, which is the name he has given to
his instrument of projection:
Model B (used at the Neighborhood Play-

house), weighed 2,000 pounds, contained a bat-
tery of eight rheostats and required several days
to set up. The light was thrown upon enormous
panels of ground glass.

Model C, the next portable three-manual Clavi-
lux, traveled in four trunks of 240 pounds each.
Here the rheostats were replaced by shutters
of special design, permitting instantaneous full
intensity flashes of 1/lOOth part of a second dura-
tion, a feat impossible with switch or rheostat.
Model E, five manual Clavilux, which will be

used in recitals during the coming season, is built
entirely of aluminum, and while two manuals
have been added, the total weight has been de-
creased by 370 pounds. This instrument can be
played thirty minutes after its arrival at the
stage door.

Mr. Wilfred’s aim has been and is to
bring a new art into being through the use
of light, employing the three necessary fac-
tors, form, color and motion, as a means
of emotional expression. This I think he
has achieved, however far short of his own
ambitions he has fallen, or however far
below his own and others’ future accom-
plishment.

Is a Stage for the Small

'Theatre an
Asset

{Continued from Page 26)

necessary for the small stage, especially

to begin with. One of the most eco-
nomical stage settings to mask the pic-

ture screen is a satine cyclorama. This
may be used for many vaudeville acts,

and often the cyclorama and one olio

will take care of any ordinary vaudeville
act. In addition, one may have a palace
and a garden set, if desired.

The installation of a curtain motor
which controls the drops from the pro-
jection room is a valuable asset to a

house where no stage help is provided.

Sufficient footlights and border lights

and box should be provided to properly
light the stage, and to produce the de-
sired color effects. These may be ar-

ranged so that they are controlled from
the projection room. The number of

borders and size of the border lights is

governed by the size of the stage.

Dressing Rooms:
The number of dressing rooms is gen-

erally determined by the size of the the-

atre and no set rule can be laid down
here. In an ordinary small theatre, how-
ever, three or four dressing rooms
should be sufficient.

Conclusion

:

In conclusion, since a stage is not a

luxury, but a great help toward boosting
business in a dull season, and since it is

often impossible to add a stage after the
building is completed, without practi-

cally tearing the building down, even if

you intend to build without the stage
now, have your architect make provision
for a future stage, so that if you feel

justified, you may complete it at a later

date.
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Automatic Attachment
Turns Music Pages

for Player
No longer will it be necessary for the

orchestra leader or the pianist to fumble
uncertainly in turning the pages of his

music. This task, it is believed, will be

done away with by a recently patented
music-turner which does the job from a

Above: Diagram of device for turning music pages.
Below: Knee control action on piano for turn-
ing pages

knee control. It is adaptable to either piano
or music stands.

For the former, the device consists of a
rack with turner attachment, consisting of
a wire frame with clips that hold the page
to be turned. This device is connected
with an attachment under the keyboard
and operated by the player’s knee. The op-
erating connection is made by means of a
cord and two pulleys fastened at the end
of the piano.

Pressure of the knee against the at-

tachment pulls the cord. This pulls a
music clamp, which turns the page.
The apparatus may be used on a music

stand by attaching the pedal to the base
and running the cord along the bottom of
the rack.

(Reprinted by courtesy of Popular Science
Monthly)

Q. R. S. Cuts Price of

Music Rolls
Effective with the first of the year a new

price of $1 for its music rolls was an-
nounced by the Q. R. S. Music Company.
It is stated that the reduction was made
to meet the wishes of the company’s deal-
ers.

In a statement issued, T. M. Fletcher,
president of the company, declared that the
normal output of the company is six mil-
lion rolls annually.

Inexpensive Device
Lightens Task of

Moving Piano
It is often necessary to move pianos

and other heavy objects up or down
stairways in the vicinity of the stage. This
work may be made a trifle less difficult

with the application of a “shop-made”
windlass. The device is simple and in-
expensive.
The windlass consists of three lengths

of lj4-inch gas pipe, two floor flanges
and two elbows, which are screwed to-
gether to form a shaft and a crank. Two
lengths of stout rope, one having a
heavy iron ring at each end, are also
provided. The rope equipped with rings
is brought around the piano or object
being lifted or moved, the rings being
slipped over the shaft. Heavy pads are,

of course, provided around the corners
to protect any varnished surfaces or
breakable edges. A ^-inch hole is drilled

in the centre of the shaft to receive an
eyebolt, and the one end of the second
rope is tied to it, and the other end being
securely tied to some support at the top
of the incline.

In using this device, the operator
moves the load up, or lowers same, by
turning the crank. The floor flange is

screwed on each end of the shaft to

prevent the rope from slipping off as it

is wound on. A short rope near the han-
dle of the crank holds it securely and
prevents the winch from unwinding
when the operator does not turn it.

New Organ Is Placed
on the Market by
Marr & Colton

The Marr & Colton Company, War-
saw, N. Y., manufacturers of organs, an-
nounce a new model of organ which
they are offering to the motion picture
field. This is a two manual organ built
on the Hope-Jones type which sells for
$5,100 —-completely installed, ready to
play.

This Marr & Colton two manual
model, it is stated, has the same tonal
quality and excellence of construction as
the larger Marr & Colton organs.
Wherever the new model has been shown
to exhibitors, it has met with instant
approval.
This organ was designed particularly

for the small and medium sized theatre.

Says Films Have Made
New Style of Music
In an interview in the Music Trade

Review, M. Winkler, president of Bel-
win, Inc., commenting on music as an
educational force, declares that “the
film industry has developed a new class
of musical literature.” He says further,
“it has taught the public a great deal

—

frequent theatregoers have learned to
understand music since it has taken the
place of the spoken word in the silent

drama.
“The film industry has created a new

style of music; it has given it character.

The film has forced the American pub-
lishers to issue a great deal of material
hertofore unknown.”

USE NATIONAL MAZDA LAMPS
and MOTSCO MAZDA EQUIPMENT

Satisfied Users
of Motsco

Mazda Outfits

I. H. BUTZ
Angola, Ind.

JAS. C. CHENOWETH
Shepherdstown, W. Va.

VICTORY THEATRE
Olustee, Okla.

FOX THEATRE
Fox Lake, III.

DELCO THEATRE
PotosI, Mo.

HOWE SCHOOL
Howe, Ind,

EDWIN REEVES
Paw Paw, Mloh,

PRINCESS THEATRE
Beulah, No. Dak.

F. J. SAILOR
Fremont. Ind.

STRAND THEATRE
Madison, WIs.

PARAMOUNT
THEATRE

Yates City, III,

oper'a iTouse
Blairstown, Iowa

ALAMO theatre
R idgeway, III.

GEM THEATRE
Overton. Neb.

L. W. BROWN
Cement, Okla.

SCENIC THEATRE
Holstein, Iowa

ALEXANDER PARK
Princetown, Ml,

NOTICE
MOTSCO Mazda
Kegrulators and
Adapters are
Guaranteed

We can furnish an
unlimited amount of
names of satisfied

MOTSCO Mazda
users in addition to
those already listed.

Demand Motsco

Motsco
Motsco Adapter for
Simplex, Powers and
Motiograph Lamp
Houses. Replaces
your arc lamp, easy
to install. Insures
perfect projection.
Price, complete with
Reflector and two
quick change sock-
ets, less lamp $30.
Extra Reflector $4.

Post Prepaid

NATIONAL MAZDA
LAMP PRICES

1,000 Watt, 110 Volt (MojriU Base) $7.00
900 Watt. 28-32 Volt (MopiU Base) 6.75
600 Watt. 28-32 Volt (Mosul Base) .....l 6.00
600 Watt, 110 Volt (Mofful Base) 5.00
400 Watt, 110 Volt (Medium Base) 3.00
500 Watt, 110 Volt (Medium Base) 3.75
400 Watt. 28-32 Volt (Medium Base) 3.75
300 Watt, 28-32 Volt (Medium Base) 2.75
250 Watt, 110 Volt (Medium Base) 1.75
250 Watt. 28-32 Volt (Medium Base) 3.25

Motsco Regnilator

Reduces 110 and 220
volt A.C. to 30 volts.
Reduces electric bill

to one-fourth. Can-
not overcharge, will
not blow globes. It

never falls. Price
No. 1, 110 A.C. to
30, $37.60.

No. 2, 220 A.C. to

30. $42.60.

Demand Motsco.

Accept no substitute

Monarch
Monarch fits in any
lower carbon jaw
or standard post.
For semi-portable
machines Monarch,
Edison, Royal,
Powers 5, etc. Also
spot lights. Price
complete with re-
flector (less lamp),
$12.00. Extra reflec-
tor $3.00.

Post Prepaid

COMPLETE OUTFIT.REGULATOR 2 "21*° s iSps $81.00

MONARCH THEATRE SUPPLY CO.
Dept. ME

724 So. Wabash Ave. Chicago, III.

WE HAVE NO BRANCH OFFICES
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We Invite Comparison Before You Buy

MODEL C
(PATENTS APPIJED FOR)

Try One in Your Own Theatre
Upon the request of any responsible exhibitor in the United States

we will arrange to have our equipment installed in his

theatre on trial for thirty days free of charge.

Stereopticon with Automatic Slide Changer

is the Last Word in Projection Equipment

American Reflecting Arc Corporation
24 MILK STREET

BOSTON Hfede in u. s. A. MASSACHUSETTS

EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-

arately. Our large catalog showing complete line Marquises or Canopies, Balconies,

Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,

etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,

Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable
Buildings, Rolling Steel Doors, Partitions, etc.

Correct Design Saves

$15,000 to Builder

of Small Theatre
(Continued from Page 29)

“When a contractor draws his plans,
he is his own judge, jury, and execu-
tioner and owing to the average owner’s
unfamiliarity with blueprints and con-
struction methods, he can leave out
many items which the owner later can-
not force him to furnish within the cost
ot his contract, as they are not shown
on the drawings, and these items there-
fore enter as “extras,” swelling the
cost of the building far above the con-
tractor’s original estimate.

“The matter of lighting a small the-
atre is as important an item as any in

the whole building, and one which is

almost invariably overlooked by any
builder or architect who has not had
experience in this line of work.

“The experienced theatre architect ar-

ranges the lighting so that the controls
are simple, and the distribution is such
that the cost of maintenance is small,

and while he does not skimp on the first

cost, the saving appears in the operation
of the lights in a very short time. This
is only one of the numerous items which
enter into the proper design of a theatre,

either large or small.

“The standard fee for working plans
for a theatre, regardless of size, is five

per cent of the cost of the building.

This includes the preparation of plans,

specifications, and details, obtaining bids,

letting contracts, general office consul-

tation and advice, and inspection of the

work whenever necessary. When the

work is out of the city, any great dis-

tance, the amount of all traveling ex-

penses is also required by the architect.

“It is not necessary for an architect

to supervise the entire construction of

such a small building as one seating

500 persons, providing it is put up by a

contractor who will faithfully follow the

archietct’s plans. It is generally only

necessary to inspect the work, say, four

or five times during construction.

“The best suggestion or advice for an

owner desiring to erect a small theatre,

is to send a survey of his site to an
experienced, reputable, theatre architect,

who will advise him as to possible costs,

capacity, revenue obtainable, etc., with-

out charge, unless there is expense in-

volved either in traveling or in the prepara-

tion of preliminary plans.”

New Projects

Greenville, S. C.—Beacham & Le-

Grand, architects, Greenville, ^S. C.

Vaudeville Theatre seating 1,250 one

floor. In course of construction; to be

completed April, 1925.

*

Theatre, stores and apartments at 5th

and Jefferson streets, Springfield, Illinois,

to cost $1,200,000.00. Theatre to seat

3,200. Lot 157x240. Stage and fly-loft.

Will be operated by Balaban & Katz
Mid-West Theatre, Inc. Work will start

March 1st, 1925, and will be completed

by October 1, 1925. R. Levine & Co.,

and E. P. Rupert, architects, 822 W. 70th

St., Chicago.
*

Greenville, S. C.—Beacham & Le-

Grand, architects, Greenville, S. C. Mo-
tion Picture Theatre for Col. W. A.

Keith, owner. Seating 750 with balcony.

Elxcavation completed; bids being taken

on general contract; work to he com-
pleted May, 1925.
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B. S. Moss’ Newest
Cinema Palace on

Broadway
\J^ ITH a seating capacity- of 2,500 B.

S. Moss, Colony theatre, situated

on the southwest corner of Broadway
and S3rd street opened its doors to New
York picture patrons last month.
Eugene De Rosa, the architect who

built the Times Square, the Apollo, the
Klaw, the Coliseum, the Cameo and
many other of New York’s finest the-

atres, created the design for the Colony
theatre, and is directly responsible for

the advanced construction and engineer-
ing principles which constitute such an
important part of this new Broadway
playhouse.

Built mainly in the Italian Renais-
sance with Tavernalle Fleuri marble pre-

dominating throughout, the Colony the-

atre employs a color scheme that is har-

moniously blended in graj', gold, bronze

and cream white. The house has an overall

Sketch of front elevation of B. S. Moss’
New Colony theatre in New York.
Eugene De Rosa, architect.

frontage on Broadway of 100 feet, running
back on S3rd street to a total approxi-
mating 145 feet.

The building covers an area of 15,000
square feet and is strictly fireproof

—

steel, brick and concrete having been
utilized in its structure. The brick em-
ployed is of gray effect, lending a rather
new charm to the exterior. There are
eighteen exits of pleasing width all leading
to the street, and the entire house may be
emptied in less than three minutes.
Above the lobby entrance of the Col-

ony theatre, there is office space of 1150
square feet which will be sub-divided
into larger and smaller offices. Two
stores face the Broadway side—one
having 760 square feet and the other
200 square feet.

Webster Air Washers
will cleanse the air used for ventilating a motion picture house
and are applicable to both large and small Theatres.

Cooling the air during the summer months insures packed
houses when the outdoor weather is unbearable.

No more shut-downs during July and August for a properly
conditioned Theatre will attract the patronage of those who
come to get,

“A breath of fresh, clean cool air.*’

Install now and be ready,
“When Summer Comes”

ff/Wp.SP„HERie43.0/NDJXIOi!)ll<N6jc

CHESTNUT STREET AT FIFTH PHILADELPHIA

Contrast!
That s what good projection means—sharp, clear, contrast between

light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,
and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES
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ARTISTS of

Chicago Civic Opera
San Carlo Opera
Ravinia Opera

USE THE

laliliuin
AWARDED WORLD’S HIGHEST HONORS, PARIS 1900, ST. LOUIS 1904,

LONDON 1914, ROME 1923

PalblRin ^lano Co.

323 ^outl) OTabagf) ^be.

Chicago, 311.

HELIOS
REFLECTOR LAMP

“Best By Test”
Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
55 Canal St. New York5

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
A S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET
To Meet Every Need

f
Including Roll and

i Strip Tickets,

[
Coupon Books, etc.

We are known in the trade as “pinch hitters** and have won hosts of friends by “doing
the impossible/’ after other firms fell down.

Send samples of tickets you are using
and ask for quotations, then give us a

chance to show how we “make good.**

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

Interior view of B. S. Moss’ new Colony
theatre on Broadway. Eugene De
Rosa, architect.

Although primarily a motion picture
theatre, the Colony boasts a perfect
stage, the prosceneum opening of which
is 45 feet wide by 25 feet deep. This
stage is fully equipped with dressing
rooms, scenic arrangements, light effects
and every other necessity essential to a
complete theatrical production.

Two organs have been installed, each
being a separate unit. The larger organ
has been placed at a cost of $75,000.

The two grand staircases leading from
the orchestra to the mezzanine floor are
constructed of marble buff, seven feet

wide, and carrying bronze balusters with
marble inserts. The effect is startling
in its conception and most pleasing to
the eye. Across the mezzanine floor,

the same baluster arrangement is carried
out. The promenade on the mezzanine
floor stretches across the entire house
and a massive Italian mantel with a

novelty fireplace add attractiveness to
the general tone.

* * *

The walls of the auditorium and mez-
zanine promenade are beautifully treated
in matched French and American wal-
nut wainscoting, while the decorations

throughout show individualism in execu-
tion. The lobby and vestibule are
guarded by an elaborately hand chased
bronze ticket booth, finished in various
colored marbles. Huge French mirrors,
encased in bronze frames, are in vogue
throughout the house. Flanking these
mirrors on either side of the lobby walls,

chased solid silver frames will announce
current and coming attractions.

From the lobby, bronze doors lead

into the spacious foyer, then directly to

the auditorium. The main floor of the

Colony theatre is wainscoted in Ameri-
can walnut : master cabinet makers lend-

ing their art to the Gobelin tapestries,

velvets and other materials of quiet

sheen and attractiveness.

A massive central lighting fixture

swings from the centre of the great ceil-

ing dome. This chandelier is a replica

of the famous fixture hanging in the

King’s room of the Castle Versailles

which is one of the sights of Monte
Carlo. More than 15,000 cyrstals are

employed, imported from the cut glass

marts of Europe. All the lights are

subdued and capable of many changes.

The shimmering effect as the light is

reflected to the auditorium is something
new in theatre effectiveness, and lends

an illumination that is at once restful to

the eye and reposeful in its aspect.
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The loge boxes are situated in the
front rows of the balcony proper. These
boxes are equipped with easy chairs of
deep upholstery, permitting comfort and
relaxation while the photoplay is being
thrown upon the screen.

In the Colony theatre, heating and
ventilating are brought to the apex of
modernism, through 150 horse power
Fitzgibbon boilers. An air washing and
humidifying system produces purity of
atmosphere. The atomizing process is

intricate in its construction and insures
the spraying of the theatre through a
nozzle capable of lyi gallons of purifi-

cation per minute. A huge typhoon ex-
hausting 124,000 cubic feet of air per
minute has also been installed. Summer
cooling will be accomplished through a
refrigeration plant.

From a building viewpoint, B. C. Moss’
Colony theatre represents efficiency, plus
artistry and equipment that has been
pronounced perfect in every detail. Fire
lines approximating 10,0{X) feet, are
placed throughout the structure; there
are ladies’ rooms, rest rooms, ushers’
rooms, first aid room, coat rooms, etc.

In the basement of the building a large
projection rooms runs the length of the
building.

On the subject of projection, the the-
atre proper has created a masterpiece in

engineering enterprise. Howells-Cine
with four Simplex type projection ma-
chines; Mestrom spot lights; double de-
solving stereopticons, and other equipment
has been installed.

* * *

Another new feature is the latest in

seating comfort. Every chair in the
house is upholstered in the finest charac-
ter of texture, with myriad springs to

lend comfort to the slightest move of

the auditor. Even the sidewalk in front

of the theatre has been constructed in a

special manner. Instead of the usual
material, B. S. Moss has ordered colored
cements laid in alternating squares and
enriched with sparkling chips of Alun-
dum. This is itself establishes tone
from the moment the theatre is reached.

Picture Making Makes
Advances in 1924

(Continued from Page 21)

their heavy masses of dark foilage, indoors.

The motor-driven camera was first used
at the Astoria studio in “Monsieur Beau-
caire.’’ Subsequently it played an import-
ant part in photographing “The Sainted
Devil’’ and “The Swan.”

i|c t *

Another interesting mechanical develop-
ment was the introduction of the Darrell

Scenic Jack. This device, invented by Joe
Darrell, head of the carpentry department
of the Paramount studio, made is possible

to lift any set, no matter how huge or
elaborate, and shift its position on the
stage, thereby giving greater flexibility to

the scenery.

Paramount’s eastern studio—the largest

motion picture production organization
under one roof in the world—cleared
twenty feature pictures through its two
huge stages in 1924. Here are some in-

teresting figures:
The studio used 3,200,000 feet, or 607 miles of

raw film; 11,067 actors, extra people etc. worked
at the studio; 343 sets were built on the two
stages and in the 3-acre back U)t; 510 men were
continuously employed at the studio, none of
whom appeared on the screen. The electric cur-
rent used at the studio during 1924 would light
the Great White Way from Times Square to
Columbus Circle for twenty years!

The largest set was a street scene in the
Ghetto,

_

constructed for Sidney Olcott’s
production, “Salome of the Tenements.”
It comprised three city blocks of tenements.

Check Up!

How many tick-

-|
ets have you in

^ stock?

Do you have to count

rolls or figure it out?

you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Ticket Company
Specialists in Tickets and Checks Since 1873

122N. I2lh St. Philadelphia, Pa..

STYLE
Where the

Audience
Sees It

!

These gold glazed, ma^lflcently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The vrhole audience
sees them!

Box-like construction and hooded
lamps remove reflection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these improvements to your
presentation.

Write for information today

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicago, 111.

Gallagher
Orchestra Music Stands

=EVENHEETERS=f
Banish Cold
Weather Troubles!
Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an
even temperature in the expres-

sion chambers, the vital p>oint of

your instrument.

EVENHEETERS are

entirely Electric and

Automatic

9 Big Reasons Why
You Should Install an

EVENHEETER
1. No relays or complicated wiring.
2. Absolutely noiseless.
3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by your

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls.

EVENHEETER MFRS.
630 Bluff St. Beloit, Wis.
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

^With this issue “Better Theatres” increases the

^ scope of its individual service to readers through
its Elxhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

^Fill in the coupon on the next page and mail it to

^ the “Better Theatres” division, Elxhibitors Herald,

407 S. Dearborn street, Chicago.

^Many of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

^We are glad to serve you. Do not hesitate to ask

^ us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-

ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-

trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-huzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.

51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.

55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing

instruments.
71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-

trol systems.
76 Emergency lighting

plants.

77 Exit light signs.

F

78 Film cleaners.

79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.
89 Fire proofing materials.
90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.
103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G
107 Generators.
108 Grilles, brass.
109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.
112 Heating system, ^coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.
149 Machines, sanitary vend-

ing.

150 Make up, boxes, theatri-

151 Marble.
152 Marquise.
153 Mats, rubber.
154 Mats and runners.
155 Mazda projection adapt-

@rs.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion pictui’e cable.

162 Musical instruments
(state kind).

163 Music publishers.
164 Music stands.

N

165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings and
equipment.
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Exhibitors Information and Catalog Bureau

o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service. /

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

Signs, parking. 269 Theatre seats.

Signals, reel end. 270 Tickets.

Sign flashers. 271 Ticket booths.

Sign-cloth. 272 Ticket choppers.

Sign lettering service. 273 Ticket holders.

Side walk machines, corn 274 Ticket racks.
poppers. 275 Ticket selling machines.

Slides. 276 Tile. ^
Slide ink, pencils. 277 Tile stanos.
Slide lanterns. 278 Tool cases, opei’ator’s.

Slide making outfits. 279 Towels, paper.
Slide mats. 280 Towels, cloth.

Shutters, metal fire. 281 Trailers.
Soap containers, liquid. 282 Transformers.
Speed indicators. 283 Tripods.
Spotlights. 284 Turnstiles, registering.

Stage doors-valances, etc. 285 Typewriters.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.

256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

u

190 Poster frames.
260 Tally counters.

191 Poster lights. s 261 Tapestries.
192 Poster paste. 262 Tax free music. 901
193 Portable projectors. 224 Safes, film. 263 Telephones, inter-com-
194 Pottery, decorative. 225 Scenery, stage. municating.
195 Power generating plants. 226 Scenic artists’ service. 264 Temperature regulation
196 Printing, theatre. 227 Screens. system.
197 Programs. 228 Screen paint. 265 Terra Cotta. 295
198 Program covers. 229 Seat covers. 266 Terminals. 296
199 Program signs, illu- 230 Seat indicators, vacant. 267 Theatre accounting sys- 297

minated. 231 Seats, theatres. terns. 298
200 Projection lamps. 232 Signs (state kind). 268 Theatre dimmers. 299

USE THIS COUPON

286

Uniforms.

287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.

291 Ventilating, cooling sys-
tem.

292 Ventilating systems,
complete.
ending machines, soap,
towels, napkins, etc.

w

coolers.

“BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following:

I (Refer to Items by Number)

Remarks
:

Name Theatre City..

State Seating Capacity
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Here Are Rules That
Raise Efficiency

Among Ushers

T he way ushers handle themselves in

motion picture theatres is most impor-
tant, and no one knows this better than
Herman Vineberg, manager of the Mark
Strand theatre in Albany, N. Y. When Mr.
Vineberg took over the theatre, he found
many of the ushers to be most careless not
only in their deportment towards patrons,
but also in remaining at their stations or in

reaching the theatre on time. After sizing
up the situation, and noticing the effect

which these traits on the part of the ushers
had on many patrons, Mr. Vineberg framed
a number of rules which have been adopted
and which have been found to work out so

successfully that they have been adopted
by many other houses in New York state.

In the first place, infractions of the rules
mean a suspension of from one to three
days, while constant negligence on the part
of the ushers in observing the rules, calls

for dismissal.

Here are some of the rules that now pre-
vail at the Mark Strand theatre, and which
the ushers are observing

:

Face the public coming in, and not the
picture. Do not lean against your station

in a dawdling manner, nor sit down while
on duty.

Be prompt in reporting for duty and be
on the floor on time. If for any reason you
can not report for work, be sure to tele-

phone in sufficient time so that some one
else can be secured.

Do not have visitors while on duty, nor
hold conversation with other attaches of
the theatre.

Do not gigf'le or make faces at one another.
Prevent patrons from loud talking^ but be most

courteous in doing so. Loud talking is detri-

mental to a theatre.

Use the flashlights and do not merely hold them
in your hand. Do not run far ahead of your
patronSf nor do not stand at your station and
merely flash your light.

Do your sewing and knitting at home, or in
the dressing room while off duty. The same rule
holds true in manicuring.

There must be no chewing of r.um or tating
ofcandy while on duty.

Keep the telephone booth on the main floor
closed at all times^ and prevent anyone using it

from talking in tones loud enough so as to annoy
patrons in the rear of the theatre.

Stop **necking^** **spooning‘* or anything of this

sortf hut be very diplomatic in doing so, if
the offending couple persistSf report to the head
usher, who, in turn, will report to the house
manager.

Report any and all persons changing l^etr seats
more than twice during a show, particularly if

these persons seek seats next to a woman patron.
Keep your uniform on a hanger and do not wear

it outside the theatre.
Allow no smoking in the ladies* room, nor loud

talking.
At all times be neat and courteous.

Miami, Florida.—John Eberson, archi-

tect, Chicago, 111. Vaudeville theatre

and ten story office building, seating

2,200 with one balcony; location corner

of Second and Flagler Sts., Miami. Bids

being taken on general contract; work
to be started April 1, 1925.

ntnusA

No matter what }'Our type of pro-

jection may be—there is a

MINUSA DE LUXE SPECIAL

that will better your reproduction.

Write for samples and further
details.

Minusa Cine Screen Co.
Bomont and Morgan

ST. LOUIS

Astonishing achievements in motion picture exhibition

were only ideas a short while ago. IDEAS spurred manu-
facturing genius to undreamed of accomplishments in the
perfection of theatres. Successful management IDEAS
abound in the manufacturers’ advertisements. Read them.

Advertised in The
BETTER THEATRES SECTION

(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the following page will get it for you.)

ADVERTISING PROJECTOR
Lavenham Corporation.
2030 Grand Central Terminal,
New York City.

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,
Akron, Ohio.
Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,
130 W. 42nd St., N. Y. C.

CARPET CUSHION
Clinton Carpet Co.
130 N. Wells St., Chicago

CHANGE-OVERS
Essannay Elec. Mnfg. Co.,
1012 10th Ave., Maywood, 111.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,
2651 W. Congress St., Chicago

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LIGHTING, THEATRE
General Electric Co.
Schenectady, N. Y.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MARQUEES CANOPIES
Eldwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Go.,

3235 Southport Ave., Chicago.

ORGANS
Marr and Colton,
Warsaw, N. Y.
Hillgreen, Lane & Co.
Alliance, O.
Photo Player Co.,
148-150 W. 46th St.

Berkeley, Calif.

Rudolph Wurlitzer Co.,

Cincinnati, O.

ORGAN CHAMBER HEATERS
Evenheeter Mnfrs.
630 Bluff St., Beloit, Wis.

PIANOS
Baldwin Piano Co.
323 S. Wabash, Chicago.

PROJECTORS
Nicholas Power Co.,

90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

PRINTS
Rothacker Film Co.,

1339 Diversey, Chicago

REFLECTING ARC LAMPS
American Reflecting Arc Corp.,

24 Milk St., Boston, Mass.
Warren Products Co.,
265 Canal St., New York City.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

Raven Screen Corp.,
345 W. 39th St., New York.
Minusa Cline Screen Co.,

Bomont at Morgan, St. Louis.

SEATS
American Seating Co.,

14 E. Jackson, Chicago
Heywood-Wakefield
209 Washington St., Boston.

SWITCHBOARDS, CONTROLS
Hart Manufacturing Co.
Hartford, Conn.

TICKETS
Globe Ticket Co.,
122 N. 12th St., Philadelphia.
Arcus Ticket Co.,

348 N. Ashland, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,
Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,
Cleveland, O.
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Permanent
Musical Feature pvYC^ •

^Musical, Artistic and
Structural d4chie'^emeu t
making^ it possible for the
S4yerage Exhibitor "to offer
his Patrons the highest
type of Performance ^ - -

/Does Not ReQ,mre
^ HighPriced Organist
Can be playedManually

^
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ordinary 88 Mote Music J^olls.
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an coupon to

nearest office
today for
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PLAN

C^r\ il
Photo

I
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. I
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Rothacker 'Aller Laboratories, Inc.

HoUyuuod, California

We do not make cheap prints
but we do make very good prints which
we sell very cheaply.

Artists: director, players,
cinematographer and technical staff deserve
proper theatre presentation — the utmost in screen
brilliancy.

Exchange managers and
salesmen on the firing line must have
dependable ammunition—print quality and service,

Mr. Exhibitor and his public
j—our ultimate consumers— are entitled to
|

the best screen value that money can buy,

Mr. Exhibitor may know
nothing about the reduced cost of cheap

|

prints, but he does appreciate the extravagance and !

danger of consequent reduced screen values. He
does know that cheap prints cut his film rentals not
one cent.

Wear Longer!
Founded 1910

by
Wntterson R. Rothac!&er
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undehendent
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Iradela^^

Coming

Alice Terry

Conway Tearle

Wallace Beery

Huntly Gordon

Reginald Barker’s
Production from the

Qreat American Drama
by William Vaughn Moody

Scenario by

Waldemar Young

Adaptation by

Benjamin Glazer

Produced by

Louis B. Mayer

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.

'VVVVVI/V1/VVVVVV1/V1/V1/1/1/V^ Vl/l/l/Vl/

in J. vjuigley Discusses lixpress Co. Plan
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Entered at Second-class matter August 20, 1917, at the Pott Office at Chicago, III., under the act of March 3, 1879,
Published weekly at 407 South Dearborn St., Chicago. Subscriptions $3.00 a year. FEBRUARY 7, 1925
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AiSf’Km ^ bestn%/Mn/MM Gibson /•' tk-ecSIph

^ bepresented hy
j

CarlItocmmle i Universal has the Pictures //
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TIfOMAS Meighan
is crashing through with his

Mightiest Money-Maker in Years

"Cominj^, Throu9h“
mh ULA LEE OFROM THE NOVEL "b'e^ROCK'' BY JACK B^HEA

SCREEN PLAY BY PAUL SCHOFIELD DIRECTED BY EDWARD SUTHERLAND
PRESENTED BY ADOLPH ZUKOR AND JESSE L. LASKY

Cl famous 40 9*aramount ^Picture

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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HERES the Quantity ^ UERES the Quality

NORTH OF 36

PETER PAN

TONGUES OF FLAME

EAST OF SUEZ

THE GOLDEN BED

COMING THROUGH

THE DEVIL’S CARGO

THE SWAN

THE THUNDERING HERD

MADAME SANS GENE

THE LITTLE FRENCH GIRL

A KISS IN THE DARK

THE SPANIARD

NORTH OF 36

PETER PAN

TONGUES OF FLAME

EAST OF SUEZ

THE GOLDEN BED

COMING THROUGH

THE DEVIL’S CARGO

THE SWAN

THE THUNDERING HERD

MADAME SANS GENE

THE LITTLE FRENCH GIRL

A KISS IN THE DARK

THE SPANIARD

Please your Public by Playing these New

Qaramunt Qidum
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.



he same standards of

entertainment quality are maintained

in the single-reel Cameo Comedies that

are so apparent in EducationaPs longer

fun subjects.

other series of one^reel com-
edies has ever won a more nearly
unanimous verdict of approval from
exhibitors.

uz^itlcrruxt

and intelligent direc-

tion, fine acting by such popular play-

ers as Cliff Bowes and Virginia Vance,
and a wealth of fast action and laughs,

make Cameo Comedies a reliable asset

whenever the program calls for a com-
edy of this brief length.

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue

New York City

‘THE SPICE OFTHE PROGRAM"

EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and
Distributors of America, Inc.

Will H. Hays, President



See Your Exchange Now
ALBANY—First Graphic Exchanges, Inc.

ATLANTA—Southern States Film Co.
BOSTON—Independent Films, Inc.

BUFFALO—First Graphic Exchanges, Inc.
CHICAGO—Celebrated Players Film Corp.
CINCINNATI—Standard Film Service Co.
CLEVELAND—Standard Film Service Co.
DALLAS—Southern States Film Co.

DENVER—Mountain States Film Attractions
DETROIT—Standard Film Service Co.
INDIANAPOLIS—Celebrated Players Film Corp.
KANSAS CITY—Independent FUm Co.
LOS ANGELES—All-Star Features Distributors, Inc.
MILWAUKEE—Celebrated Players Film Corp.
NEW ORLEANS—Southern States Film Co.
NEW YORK CITY—Commonwealth Film Corporation

OMAHA—Liberty Films, Inc.
PHILADELPHIA—Masterpiece Film Attractions
PITTSBURGH—Federated Film Exchange Co.
SAN FRANCISCO—All-Star Features Distributing, Inc.
ST. LOUIS—Columbia Pictures Corp.
SEATTLE—Western Film Corporation
WASHINGTON. D. C.—Trio Productions
TORONTO, CANADA—Premier Films, Inc.

CHADWICK PICTURES CORPORATION
729 Seventh Avenue, afy

I . E . C hadwick. , President

Foreign Rights Controlled by
Simmonds-Kann Enterprises . Inc,,
220 West 42nd Street. N. Y. C.



Herbert Rothschild
on Von Stroheim’s

May I convey to you our thanks and appreciation for the

privileg^e of exhibiting to the San Francisco public Erich

Von Stroheim’s “’Greed”. This picture at the Imperial Theatre
absolutely shattered all records for attendance in a house that

has been shattering records for the past year. Our doors opened

at nine o’clock and the ever-coming spectators compelled our

running the picture until one o’clock this morning. During
that time anxious hundreds were constantly in line. The critics

today in all of the San Francisco papers are unanimous, not

alone in their praise of the picture, but in their wholehearted

approval of the splendid portrayal of a phase of life that must
be of interest to everyone. The approval of the critics was evi-

denced by the intense interest of the audiences.

{Signed) HERBERT ROTHSCHILD
San Francisco

y
Jan. 3, 192d

Erich Von StroheirV s production adapted from the great Am erican

I
novel Adc Teague^ \ 7 he story of real life^ two years in picturization.



What 10 Critics Say
about Von Stroheim’s

1
“Most moving dramatic and powerful

• thing we have ever seen on the screen.”

R. JJ\ in Herald - Tribune.

2
“I have seen ‘Greed’ and 1 am conquered.

• ‘McTeague’ has been made into one of

the most conspicuous pictures of all time.”

Mildred Spain in Daily Neu's.

3
“ ‘Greed’ is a masterpiece.”

• —Dorothy Herzog in Daily Mirror.

4
“Undoubtedly among the ten best pictures

• of the last year. Erich Von Stroheim’s

‘Greed’ is great.”

—Sam Comly in Morning Telegraph.

3
“Cunningly dramatic.”

• —Mordaunt Hall in N. Y. Times.

5
“Here is a great director who knows life

• and is not afraid of picturizing his

knowledge.”
—Louella 0. Parsons in N. Y. American.

“ ‘Greed’ is a truly great picture. In truth

it is life. It will be high up in the list

of the season’s masterpieces.”

—George Gerhard in Evening JVorld.

8
“A remarkable picture. I have never

• seen such a portrayal of human conflict.

Forceful, gripping, colossal. An extra-

ordinary achievement.”

Rose Pelswick in Evening Journal.

9
“It is a masterpiece.”

• —Erank J^reeland in

Eve. Telegram and Mail.

10 ,

“The high water mark in the history of

the motion picture. ‘Greed’ is beautiful,

human. You are bound to admit that

it is one of the best photoplays you ever

saw.

—The Sun.
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Ten MiUion Dollars
^^Advertising Newspapers

Magazines

Periodicals

Essay Contests

Debates

Sermons

Public

Discussion

[PnefemdPictures . Distributed 6 . P.Schulberg Productions, Inc.

I65O Broadiuay , Nem y^rlo J. G. Bachmanii ,
Vice-PtejS*

DREIGN OISmiBUIORSi EXPOfO’AND IMPORT FILM CO.



ELECTRIC LIGHT 1

BUSTER
KEATON

BLANCHE
SWEE-^

MATT
MOOAE

JOHN
GlLBEf^T



AMESAmong

Many

Others

Among the Big Ones
Chu Chin Chotv

With Betty Blythe. The
great stage success. Played
five years in London and
three in New York.

The Dixie Handicap

Reginald Barker’s produc-
tion ofthe Gerald Beaumont
story with Claire Windsor,
Frank Keenan, Lloyd
Hughes.

Excuse Me!
Rupert Hughes’ production
of his own novel and play.

With Norma Shearer, Con-
rad Nagel, Renee Adoree,
Walter Hiers.

Qreed

Directed by Erich Von Stro-

heim. From Frank Norris’
famous novel, “McTeague.”
With Gibson Gowland,Zasu
Pitts, Jean Hersholt and
Dale Fuller.

Jackie Coogan
in

The Rag Man
By Willard Mack. Directed
by Eddie Cline. Produced
under personal supervision
ofJack Coogan, Sr.

The Denial
With Claire Windsor, Wil-
liam Haines, Edward Con-
nelly and Lucille Ricksen.
A Hobart Henley produc-
tion. Based on the famous
stage play,“The Square Peg.”

The Way of a Qirl

With Eleanor Boardman,
Matt Moore, William Rus-
sell. Directed by Robert G.
Vignola. From the story by
Katherine Newlin Burt.

Cheaper to Marry
From Samuel Shipman’s fa-

mous stage play. With
Lewis Stone, Conrad Nagel,
Marguerite De La Motte. Di-
rected by Robert Z. Leonard.

The Prairie Wife
Directed by Hugo Ballin.
From the story by Arthur
Stringer. With Dorothy
Devore, Herbert Rawlinson
and Gibson Gowland.

The Sporting Venus
A Marshall Neilan produc-
tion. With Blanche Sweet,
Lew Cody, Ronald Colman.
From the story by Gerald
Beaumont.

Man and Maid
Elinor Glyn’s production.
With Lew Cody, Renee
Adoree. Directed by Victor
Schertzinger.

Proud Flesh

Directed by King Vidor.
From the novel by Lau-
rence Rising. With Harrison
Ford, Pat O’Malley.

ProdUxcedL by Loixis B.May^

Lady of the Night
A Monta Bell production.
Featuring Norma Shearer.
From the story 'by Adela
Rogers St. John.

Confessions of a Queen
Directed byVictor Seastrom

.

With Alice Terry and Lewis
Stone. By Alphonse Daudet.

Buster Keaton
in

Seven Chances
Basedon the famons Belasco
play by Roi Cooper Megrue.
Presented by Joseph M.
Schenck.

The Qreat Divide

From the immortal ^stage

play by William Vaughn
Moody. With Alice Terry
and Conway Tearle. A Reg-
inald Barker production.
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ISNT LIFE
WONDERFUL
Q Simple Somanee ^^pf:::S£pue and Sofafoej

A MASTERPIECE
“

‘Isn’t Life Wonderful’ is a won-

derful picture viewed from any angle.

As a masterpiece of a master pro-

ducer it is bound to create a sensa-

tion. ‘There will be found in this

simple story of human life and suf-

fering the touch that will arouse the

sympathy and compassion of people

everywhere. The picture ought to

run for years.”

Regina Canon, N. Y. Eve. Qraphic.

Now Booking
UNITED ARTISTS CORPORATION
IWory Pickard Charlej- Chaplin

Douglaj- 'JairbanLr D. W. Qnffiib
Ja/eph M Jehenck, Chairman, Board of DirectorsViram Qbramj. President

(
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BROKE RECORD
“
‘The Thief of Bagdad’ broke

all records for opening days’ busU

ness ai the Stillman Theatre,

Cleveland. Tremendous crowds

day and night which we were

totally unable to handle, compelb

ing us to stop the sale of tickets

upon three occasions. Audience

was delighted. Newspapers en-

thusiastically recomended it. So

do we.”

Fred Desberg, Qen. Mgr.

Loew’s Ohio State Theatre.

Now Booking
UNITED ARTISTS CORPORATION
CMary Pickford Charlej- Chaplin

Dougloj’ Fairbanks D. W. Qriffiih
Tfirom Qbram./, Pwid^nt Joseph M Jchenck. Chairman, Board of Oir«cfor</.



oisaeen
epic that

appeals to

aUwomen

FOX FILM CORPORATION



in Newlfbrk
•^toContinue Inclefinitdyh

To date, 320,600 people
from all parts of the world
have seen this masterpiece,

at the
Lyric Theatre, 42nd Street

and Broadway. Admission
prices $1.50 and $1.00.

Still playing to capacity.

Ae otherwoman hinikred

FOX FILM CORPORATION
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BOX OFFJi

•I,

3'/ieEARi:V BllUIi
Directed by

ClIAKIJliS IiiaES
Story by

KICHAJtD FKIEl,
Scenario by

\'It’TOIi GRANDIN
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FOX NEWS FIRST
AS USUAL

with

ACTUAL PICTURES

OF SUN’S ECLIPSE
FOX NEWS served every one of its

first-run Exhibitors throughout
America with a Six Hundred-Foot
Special Subject covering every scien-

tific and popular phase of this sensa-

tional event immediately after it took

place.

FOX NEWS issued only real, actual

motion pictures of the Sun’s eclipse

made during the eclipse, not

in advance

!

Fox News Is Always First

With News When It Is News
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“TEN DAYS”
is the first of a series of thrill

comedy dramas franchised
on the independent market!

The first 4 are

ready for screening:

“Too Much Youth”
“It Can Be Done”
(Temporary Title)

“The Canvas-Kisser”

Coming!

“Once In a Lifetime”

“Going the Limit”

Grab this series while it’s still

open in your territory—and
get a winner!

Gerson Pictures

Corp.
Office

;

723-7th Ave.,
New York,

N. Y.

Studio :

1974 Page St.,

San Francisco,
Calif.

B. BERGER, CenU Mgr.

1

Foreign Rights

RICHMOUNT PICTURES
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TRUE TALK

February 7

—

VITAGRAPH has resigned
from the Motion Picture Producers and Distributors

of America (commonly known as the Hays organiza-

tion)

VITAGRAPH will do its fight-

ing in the open.

VITAGRAPH is NOT a COMPETI-
TOR of the EXHIBITOR.

VITAGRAPH will continue its

POLICY of LIVE and LET LIVE.

WATCH YOUR STEP Mr. Exhibitor!

ALBERT E. SMITH, President.
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^u’U wondei* where your competition is

Foreign Rights ConuoUed by
First National

36^ Madjsoo Avt

Here'S the greatest combi-

nation oF masculine and
leminine appeal your box-
otHce has ever known

have FIRST NATIONALS LEADERSHIPpictures
Mcmbere ^ Motion Picture Producers md Distributors of America lnc.'-\Wll Hays PnsuUnt
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eight' reels of gorgeous entertainment.

We can only urge you to get into

immediate touch with First National and ar-

range for the most convenient booking.

Moving Picture World.

box-office te^its

opened Sunday to nh
^^^mlbusinel 5?

—
'^as received
enthusiastically

ED PRODy^J^KiNG GOOD
IISIy'TwS SHOULD

WORK
OUT.

Strand,Jlbany,Myi

‘"Very well received and the

subject of comment.Business

healthy and satisfactory.We

xvete vety well satisfied.

Samuel Goldwyn
jinsents

' Foreign Rt^u Controlled
Fim National Pkcrurci Inc

\ 3&a Madison Avenue. New York>

^The George Fitzmaurice
s/ PR,ODUCTION

oA THIEF INJ

PAfkADlSE'
CJcLapUCL FRANCES MA.RION
<7rff« LEONARD MERRICR'S novel 'THE WORLDLINGS"

with

Doris Kenyon, Ronald Colman, Aileen Pringle,

Claude Gillingwater, Alec Frances.

Yinit^atfons just astJiey1^^
Box-Ollfice tetunis/

^

Members gT Motion Picture Producers and Distributers of America Inc.--Will Hays Jhtsuient
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’ Fprei^ Rig^u Controlled by
F>r$i Nauona) fViurtt Inc.

NixLsoo Avenue. New Y^rk

Power
p\.ny house in the land
can show this one and
be proud of it. It should
Q_real business"

Motion Picture News

Leadership wdthout a strug^e—whh
a FIRST NATIONAL CONTRACT

Members gT Motion Rcture Producers and Distributors of America lnc.*«-\WU, Hays finsident
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After many years of desultory dis-

eussion and negotiation the idea of

centralized distribution for motion
pictures becomes a practical poten-
tiality with the formation last week
of the Railway Express Film Trans-
port Company, Inc.

We view the progress that this

represents, backed as it is with a per-

sonnel of commanding authority, as

a movement of very great import-
ance; so great, in fact, that it may
be the means toward bringing about
a tremendous change in the course
of the industry.

The idea itself of centralized dis-

tribution for motion pictures is both
old and well-known in the industry.

It has been repeatedly advanced as

an ideal solution of many distribu-

tion problems arising out of the
present multiplicity and duplication
of exchanges. For a long time it has
represented an idea for reform and
development which has been almost
universally subscribed to in prin-
ciple but which, for many reasons,

has failed to receive concrete sup-
port and development.
The company just announced ap-

pears to be, in effect, a subsidiary of
the American Railway Express Com-
pany. It is the particular project of
Mr. Walter W. Irwin, formerly iden-
tified in executive capacities with
Vitagraph and the Famous Players-
Lasky corporation. The chairman
of the board is Mr. R. E. M. Cowie
who is president of the express comi-

pany. The treasurer is Mr. John W.
Newlean who is vice-president and
treasurer of the express company.
Mr. Irwin is president.

The sotmdness of the idea of cen-
tralized distribution and the many
great advantages which it doubtless
would bring to the industry need not
again be dwelt upon in these
columns because we have repeatedly

Express Co. Plan
for Distributing

Motion Pictures

discussed these questions at great

length. Centralized distribution, un-
der proper auspices, is the one great

and radical adjustment in the con-

duct of the industry which offers the
greatest hope for both immediate
gain and future progress.

A system of centralized distribu-

tion, properly conducted, would
render certainly equally as good if

not better service in the physical
handling of films. Every practical

distributor admits that it would cut
down the present excessive and
wholly unproductive costs. And, in

addition, it would bring to the in-

dustry, and to its various component
producing companies, benefits of al-

most immeasurable value in the form
of the elimination of the fixed week-
ly cost of maintenance of exchanges.

The proposed system will accom-
plish more than could be accom-
plished in any other way under exist-

ing circumstances in the matter of
maintaining free and open competi-
tion and in preserving the industry
as a field for independent operation.
Complete details of the plan are

published elsewhere in this issue.

Reference to them will disclose just
what is contemplated.

It might appear to the casual
reader that in view of the benefits of
the proposed system, and in view of
the widespread approval which the
proposition in principle has received,
that very little stands in the way of
it speedily becoming an operating
reality on a big scale. That, how-
ever, is not the true status of the

matter. There are good grounds for

the belief that the proposition will

encounter many severe knocks and
its immediate success is by no means
assured.

« « »

The small group of distributing

companies which are now in a com-
manding position in the industry
will probably assume the position

that the saving in distribution costs

which the proposed system would
make for them would be offset, if

not materially out-weighed, by the
saci’ifice of tactical advantages which
they would be compelled to make.

Further, these companies are not
disposed to further a system, to

which practically any company
might be admitted, which would be
the means of sustaining in business
many smaller companies that are
now tottering on the brink of disso-

lution. As the situation now stands
these smaUer companies may not be
looked upon by the larger ones, as

amounting to any real competition,
but, at the same time, they do ab-
sorb play dates here and there and
consequently more or less cut into
the possible gross revenue of the
larger companies.

We voice no indictment of the
larger companies because of this at-

titude. It is simply the usual dispo-
sition of successful companies in any
field when they are in a position to
command, or practically command,
the situation. In addition, these or-

ganizations look upon their invest-

ments and their years of experience
in upbuilding their companies, and
feel that these impose upon them the
obligation and the right to stand out
against any system which would give
a lesser qualified company an oppor-
tunity to enjoy the benefits which
they now enjoy.

{Continued on page 28)
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Editorials by
Quigley Hit

the Mark
“May I say hurrah for and

amen to your editorial of Janu-
ary 24, entitled ‘Wilder Distri-

bution Is Greater Gain?’ Any
good picture is certainly new
and worth seeing until it is seen,

just as any good book is worth
reading no matter how old it is.

“We will soon finish our elev-

enth year of running the little

theatre here at Eminence and
in all that time I have never
understood ivhy some exchanges
never renewed their prints of
some popular pictures.”—A. N.
Miles, Eminence Theatre, Emi-
nence, Ky.

(Mr. Miles’ complete discus-

sion of this subject will be pub-
lished next week in “Letters

from Readers.”)

Re-Takes

T SEE the President has come out flat-
.» footed for “galluses.” Looks like a
tie-up for President suspenders, but
mebbe it isn’t.

* *

We agree with him on one thing, how-
ever. We can’t see any beauty in those
wide-flowing trouser legs and the sloppy
waist line. Hurrah for Cal! Make ’em
hitch ’em up.

* *

Well, our prediction about the eclipse
was OK. It came as per our early tip.

Of course, it was a few seconds late—we
didn’t predict that. Otherwise, it was
a complete success.

* ^ ^

Great Country
Out in Portland, Oregon, where it

rains occasionally and the sun shines oc-
casionallv. one theatre man, John Noble
by name, loans his patrons umbrellas to
keep themselves dry. So far he’s given
out 800 and two of ’em have been re-

turned. He has hopes for the other 798.

I’ll say that’s noble of John.
* * *

Tough Job
I was afraid that title, “The Least of

Men” wouldn’t stick. The picture is now
“The Last Laugh.” Previous to that it

was called “The Last Man.” It’s just
like working cross-word puzzles, doping
out names for pictures, isn’t it?

SK SK

When They Succeed
The dentists of the country held a big

convention in Chicago last week and
agreed to all pull together.

* * *

Misleading

Didja see that cartoon of President
Coolidge working on his own wood pile

.sawing wood. Well, it’s all wrong. I

happen to know that there isn’t any wood -,

pile at the White House and that the
President doesn’t even own a saw.

* * *

On the Air
If you’re too busy to read all the news

about the picture industry, just tune in
your lil’ ol’ radio any Friday night and
you’ll get it fresh from The Herald and
station WTAY, Oak Park (283 meters),
at 7 p. m. Central Standard time.

* * *

Thanks Paul
Paul Gulick, director of publicity for

Universal, says he’s goinf to send us a
stereoscope and a set of pictures of “The
Phantom of the Opera” for our long
winter evenings. Paul concludes his let-

ter thus: “You remember your father or
grand-father using a stereoscope of this

type,” but we have to confess we never
did. The best grandad had was a spy
glass and on rare occasions we were al-

lowed to peek through this.

* * *

You Know the Kind
This is Auto Show week in Chicago,

and one booth has a machine that “quiv-
ers with affection under the touch of
your hand” as the ad. reads.

* * *

Honest Crooks
I see a Philadelphia college professor

says there are only forty dishonest mil-
lionaires in the,,.U. S. A. Thought there
were more bootleggers than that, didn’t
you? J. R. M.
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They’ve Discussed It for a Decade

Centralized physical d'stribution of motion picture films has

been a subject of considerable discussion in the trade for

nearly ten years.

Many attempts to establish such a system have been made.

Leading companies in the industry have, from time to time,

entered into discussion with express company officials on the

subject of working out a system of centralized ^physical dis-

tribution.

On the part of film company executives the situation has

been that practically without exception they have been pre-

pared to .subscribe to the benefits and advantages of the pro-

posed system but for one reason or another the definite accept-

ance of the idea by a sufficient number of representative com-
panies has not been forthcoming.

The Hays’ organization at one time entered into the negotia-

tions and accumulated considerable valuable information on
the subject for the benefit of distributors but nothing con-

clusive came out of these negotiations.

With a view to testing out the plan several territorial ex-

periments in centralized distribution have been made. Various
conclusions resulted from these experiments but it ivas held
by many competent observers that none of them was conducted
in a manner which enabled the real benefits of the system to

be proved up.

For nearly ten years distribution experts have repeatedly
pointed out that centralized physical distribution offered the

one great hope of a radical saving in costs and a radical im-
provement in distribution efficiency.

Form Corporation to Effect
Centralized Film Distribution

Sponsors
Will

Plan
Millions

Cowie and Irwin Head Organization Known as the

Railway Express Film Transport Co,

Centralized physical distribution of motion pictures, upon which the

industry has theorized during the past decade, has taken concrete form
in the organization of the Railway Express Film Transport Company,
Inc., a New York corporation.

The plan of the company has been submitted to the producers. Four
of the producing companies must ratify the plan and sign the uniform
contract before the new organization will become operative.

Those who are sponsoring the new organization are: R. E. M. Cowie,
chairman of the board and president of the American Railway Express
Company ; Walter W. Irwin, president, and formerly vice president of
Paramount; John W. Newlean, treasurer, and vice president and treasurer
of the American Railway Express Company, and Ralph Blaisdell, comp-
troller and secretary, and treasurer of the Wickwire-Spencer Steel Corpora-
tion. These officials with A. D. Naylor comprise the directorate.

The American Express Company will be the disbursing agent.
Under the plan as formulated there will be twenty-seven exchanges in

the United States and Canada. The organization will function only as a
distributor of film and accessories. The producers will maintain their own

Too Many Theatres?
“Has U. S. too many theatres?”

is a question that has been dis-

cussed pro and con over Lady
Astor’s dinner table for a number
of years. Nearly everybody but
the exhibitor has had his say in

the matter. Next week the
HERALD will publish exhibitor
opinions on this subject.

Vitagraph Has

Resigned from

Hays ^ Alliance
Vitagraph, Inc., has resigned

from the Hays organization.

In an announcement published

elsewhere in this issue as an adver-

tisement Albert E. Smith, presi-

dent of Vitagraph, formally an-

nounces the withdrawal of his com-
pany from the Motion Picture pro-

ducers & Distributors of America,
Inc., and declares:

“Vitagraph will do its fighting

in the open.
“Vitagraph is not a competitor

of the exhibitor.
“Vitagraph will continue its

policy of "Live and Let Live.’
”

Mr. Smith closes his announce-
ment with the warning, “Watch
your step, Mr. Exhibitor.”

Vitagraph’s retirement from the

Hays organization comes as a dis-

tinct surprise as no previous in-

timation of their dissatisfaction

with the producers and distributors

association had been made public.

Evanston Is Oat After
Sunday Picture Shows

The business men’s association of Evans-
ton, a suburb of Chicago, has launched a

campaign for Sunday motion pictures. In

making the announcement the association

indicated that if Sunday shows were per-

mitted several large theatres undoubtedly
would be erected in the city.

selling forces as at present.

In presenting the proposition (known as
the Walter W. Irwin plan) to producers.
Chairman Cowie said

:

“The plan we have taken over
possesses neutrality and equality
to the fullest extent. It is fair to
all alike. It establishes a new
and economically sound founda-
tion for the industry as a whole
and thus enhances its Gnancial
standing and credit. It eliminates
millions of dollars of waste
through doing away with the mul-
tiplicity of him exchanges and
their respective organizations. It
entirely relieves all sales man-
agers and their organizations of
non-productive duties and creates
a degree of efficiency in the care
and handling of the products not
possible to attain under the pres-
ent joint system of selling and
distribution. Furthermore, under
this plan the producers not only
gain the benefit of this increased
efficiency plus the beneGt of their
sales organizations being released
from physical distribution duties
but the large saving in reduced
costs directly accrues to them.

And in no way are the business
and contractual relations of sales
organizations selling for various
producers affected.”

Announce Revenue Plan
Revenue for maintaining this centralized

distribution system will be obtained in this

manner

:

A flat fee of 10 cents will be
levied by the company on the
producer for each print shipped.
The company also will charge

the producer 3 per cent of the
gross revenue derived from all

sales of accessories.
The operating expense, says the com-

pany, “is both limited and supervised.”

“It is limited,” continues a statement of

the plan, “by the fact that the total of the

annual salaries of all of the company’s
corporate officers elected by its board of

directors . . . shall not exceed the sum of

$12.S,000.

“Such operating expense is limited and
supervised by the fact that the producers
have an equal voice therein. An operating
committee is provided to supervise operat-

ing expenses. Such committee consists of

eight members appointed by the board of

directors; but four such appointees shall
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Express Company Plan for

Distributing Motion Pictures

By MARTIN J. QUIGLEY
{Continued from page 25 )

The larger companies now have a

huge sum of money invested in ex-

change locations and exchange equip-

ment. The saving which the pro-

posed system of centralized distribu-

tion would yield them would, over a

period, offset the financial invest-

ment but it would also cause them to

lose strategic advantages which they

now enjoy and this latter feature

will make them hesitant and appre-

hensive about the plan of centralized

distribution.

It appears to us that if the pro-

posed system is to depend upon get-

ting immediate support from the

three or four companies now doing

the largest volume of domestic busi-

ness that it will fail. It will en-

counter a let-well-enough-alone that

will be hard to circumvent.

« * *

The arrangement that appears to

be the most promising would be one
in which several of the lesser or-

ganizations would join. Among these

are many subsfantial, sound and pro-

gressive concerns and the volume of

their business, together with that of

several small companies that might
be admitted, would approximate the

gross revenue of the few very big

companies which are not likely to

show much immediate enthusiasm
for the proposition.

In inside office discussion it will be
pointed out that under this system
of centralized distribution, provided
that any responsible individual or

company would be permitted to use

its service, anyone with a picture

—

without investment in distribution

and without many other obligations

that the established companies have
been compelled to assume—could go
out and compete practically on equal
terms. An independent producer
could come in and out of the
market as freely as he chose and
while out of the market he would be
under no expense whatsoever. With a

picture ready for distribution all he
would have to do would be to hire

a selling force, or avail himself of in-

dependent selling forces that would
exist, and commence accepting col-

be the nominees of the producers distribut-
ing through the company.”

In a draft of the plan, the company
points out nine advantages which will ac-
crue to the producers, declaring that the
greater number availing themselves of the
service the greater the saving. Following
is a summary of the benefits which the
company says will be derived

:

The producers gain the saving brought
about by the use and services of the com-

lections from the express company.
It is well enough to say that the

biggest companies should have a “let

live” policy in practice as well as in

theory. But that is not the rule of

business in the picture trade or else-

where.
It may be said of the Railway Ex-

press Film Transport Company that

it appears most promising in every

essential respect. The moving spirit

is Mr. Irwin who is well-known in

the industry, yet completely di-

vorced from it for many years. He
is a man of integrity and has had a

sufficiently long and general experi-

ence with film matters to know defi-

nitely the problems of the industry

and how they may be approached
with hope of success.

In interesting the express company
in the film transport project he has

made the best and probably the only

logical connection. The project

doubtlessly is well-financed and its

financial dependability may be readi-

ly assumed on the basis of the officer

and directorate personnel and its re-

lationship to the express company.
We expect to see the influence of

exhibitors lined up solidly behind
the plan of centralized distribution.

Theatremen are very directly con-

cerned, from the standpoints both of

the small matters of service and also

from the larger policy issues in-

volved.

Under the proposed arrangement,
the exhibitor would be dealing with
a single central branch office. He
would encounter uniform practices

and would receive uniform treat-

ment. The plan offers great hope for

improvement in promptness and
regularity of shipment and better

and more uniform inspection. The
transport company would not be
likely to be influenced by the size or
location of the account and a high
order of service, uniform to all,

might be expected.

And in the larger issues concerned
with the maintenance of free and
open competition the exhibitor will

find much which should win his ap-

proval and support to the plan for

centralized distribution.

mon medium “for this saving goes where
it belongs—to the producers.” The com-
pany will handle the distribution duties

which now constitute about 70 per cent of

the present cost of distributing and selling.

Each producer will continue to employ
his own sales force.

The new plan will relieve sajfs managers
(now termed branch managers) of execu-
tive duties, permitting them to concentrate

100 per cent on sales. These sales man-

agers, the company says, will not be as
high salaried as the present branch man-
agers. The company will have its own man-
agers in charge of each exchange.

To Employ Expert in Shipping

The company will employ a man thor-
oughly acquainted with the shipping busi-
ness to supervise shipments either by ex-
press or parcel post.

C. O. D.’s for rentals and for accessories
will be remitted to the exchange by wire,
the cost of such telegraphic remittance to

be added to the amount of the C. O. D.
Under the new plan it is said that it will

become possible for a producer to suspend
production for a period “whereas under the
present conditions the percentage of cost
increases by leaps and bounds” if such a
policy is adopted.
This is made possible under the new plan

because the producer pays only for prints
shipped, thus eliminating the present cost of
distribution.

Producers who are compelled to stop pro-
duction and liquidate would be in a posi-
tion to continue selling, whereas under
present conditions the cost of maintaining
a distributing organization would be too
great to permit that.

The company claims that this new plan
would permit producers who have not been
in a position to pay dividends to do so
“and get an occasional breathing spell.”

Another claim is made that in offering a
plan which will permit the producers to

close their studios for a period “the much
talked of evil of the fabulous salaries of
stars and directors” will be corrected.

Outline Financial Phase

Article 5 of the uniform contract to be
signed by producer and distributor gives a

definite explanation of the operating phase.

It reads:
“By the service to be rendered by the

distributor to the producer, including the

operation of said exchange facilities, is

meant

:

“(a) Storage of positive prints in vaults

constructed for the purpose.
“(b) Conduct of inspection of films de-

partment, including proper repair usually

performed by existing film exchanges, the

keeping of records showing the title of the

subject inspected, the number by which the
print is designated, the number of its reels,

the footage cut out, whether it needs new
titles or scenes and such other information
as is desirable, and whenever a print is in

a damaged condition, the prompt rendering
of a report by the exchange making the

inspection to producer’s sales manager for
the territory in which such exchange oper-
ates, stating the nature and extent of such
damage.

“(c) Conduct of shipping department.
“(d) Conduct of booking department;

all bookings to be entered as per copy of
contract between producer and exhibitor or
as per other memorandum furnished by
producer, the form of which shall be
agreed upon between producer and dis-

tributor.

“(e) Conduct of bookkeeping depart-
ment, including the billing and the collect-

ing and depositing of all moneys.
“(f) Conduct of the poster and other

advertising accessories department, includ-
ing adequate shelving and other facilities

for the care and handling of such acces-
sories in reasonable quantities.

“(g) Conduct of any and all other de-
tails of a film exchange, except the selling

and the keeping of sales records, such as
cut-off sheets, necessary for the promotion
of sales, and the obtaining of permits or
licenses from censorship authorities.”

Each producer will share proportionately
in “the entire cost of operation and main-
tenance of the distributor” on the follow-
ing basis:

“
. . . that the share of such cost of

(Continued an page 3S)
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Group of officials of the Famous Players-Lasky Corporation
sion of the Corporation in Atlanta, Ga., January 19-22.

attending the Second Annual Convention of the Theatre Divt-

Radio Endorsed as Theatre
Aid by Paramount Meeting

Managers of Company’s Houses Adopt Centralized Booking

Plan at Atlanta Convention—Next Year’s Gathering

Will Be Held at Jacksonville, Fla.

{Special to Exhibitors Herald)

ATLANTA, GA., January 27.—Adoption of a centralized booking plan,

with the consequent elimination of district booking offices, and endorsement

of the radio as an aid to the motion picture industry were outstanding features

of the second annual convention of the theatre division of Famous Players-

Lasky Corporation, held at the Biltmore hotel, January 19-24.

Prominent Men in Film World Attend Convention

More than 100 executives of the big concern were present, including Jesse

L. Lasky, first vice president; Eugene Zukor, assistant to the president; S. R.

Kent, general manager; H. B. Franklin, director of theatres, A. M. Botsford,

advertising manager, Courtland Smith, secretary of the Motion Picture Pro-

ducers and Distributors of America, and other figures of national prominence

in the film world.

Knickerbocker Disaster
Brings $640,000 Claims

as Time Grows Short
( special to Exhibitors Herald)

WASHINGTON, D. C.—Twelve claims
for damages, aggregating $640,000, were
filed January 23 in the District Supreme
Court against the Knickerbocker theatre

company, Harry M. Crandall, Reginald W.
Geare, John Ford, the United Iron Works,
Inc., and the District of Columbia.
The suits are the outgrowth of the col-

lapse of the roof of the Knickerbocker
theater on January 28, 1922, as the result

of a heavy fall of snow, when 97 persons
were killed and 103 injured.

The time for filing such suits expires on
January 28. The individual suits cover
amounts ranging from $20,000 to $100,000
each.

Chaplin Selects Queen
of Pageant for Lead
(Special to Exhibitors Herald)

HOLLYWOOD, CAL., Jan. 27.—An-
other beauty contest has proved its worth
by the winner’s success in the motion pic-

ture world. Charlie Chaplin’s newly an-

nounced leading lady is Georgia Hale, here-

tofore little known, but for the past two
years trying hard in her obscurity to reach

success. She was made the Queen of the

Pageant of Progress at Chicago in 1922

She used the prize money to further her

achievements.

Chicago People Differ

in Opinions of Actors
Inquiring into the favorite (in point of

good looks) motion picture actors, the “In-

quiring Reporter of the Chicago Daily

Tribune approached several people at ran-

dom in Chicago to find that only two of

them felt the same regarding any one actor.

This favorite was Milton Sills. Others
preferred Ben Lyon, Harold Lloyd, Doug-
las Fairbanks, Antonio Moreno, Jack Holt,

Monte Blue and Jack Mulhall.

Nixon-Nirdlingers Move
into Stanley Quarters

(Special to Exhibitors Herald)

PHILADELPHIA, Pa., Jan. 27.—Of-
fices of the Nixon-Nirdlinger interests,

which were formerly on the second floor

of the Broad Street Theatre Building,

have been consolidated with the Stanley
Company of America at 1916 Race street.

Production during the coming year will

tend toward a greater output of the human
interest type of stories, according to Mr.
Lasky. who declared in an address at the

closing banquet Friday that Famous Play-
ers-Lasky would produce more of such

photoplays in the future than of the spec-

tacle or the Continental types.

Mr. Lasky said that motion picture audi-

ences like to have the human element
stressed and that this sort of picture is

now very successful. He cited “The Swan’’
and “Th( Pelican,’’ now being planned for

production by Paramount, as good illustra-

tions of the type meant.

To Eliminate Red Tape
The centralization of booking offices of

the corporation in New York City will

eliminate red tape and speed up action on
mis-outs, it is believed. The booking will

be done from the home office and each
theatre will be booked several months
ahead. After the bookings are confirmed

with the exchange, no changes will be made
by anyone except in cases of emergency,
unless the picture fails to show the ex-

pected strength, or unless it develops that

it is better fitted to another class theatre

than the one for which it has been booked.

The plan was one of the most important

taken up at the convention and will be car-

ried out within a few weeks.

Endorsement of radio broadcasting is

of great importance in view of the de^

termined fight being made on broadcast^
ing by a number of theatrical producers.
The subject was introduced by Ed. Olm-
stead, FdcViehers theatre, Chicago, who

cited numerous instances where coopera*
tion between exhibitors and broadcasters
had produced good results. A query by
Mr. Franklin as to whether any managers
had experienced unfavorable results from
broadcasting brought no responses. Sev*
eral speakers, including representatives of
radio stations, took part in the discussion.

The convention created a great deal of

interest in Atlanta and was well adver-
tised in local news columns. Theatre man-
ager.s of the city were hosts to the dele-

gates at special performances on several

nights of the week. On the opening night

the visitors were guests of Keith’s For-
syth theatre, where they were welcomed
by the governor of Georgia, the mayor of

Atlanta and representatives of civic or-

ganizations. A trip to Stone Mountain,
sixteen miles from the city, where the huge
Confederate Memorial is being carved by

Gutzon Borglum, was a feature of the en-

tertainment program.

Praise for Foreign Agents

At the closing banquet Friday evening, a

tribute was paid to the foreign representa-

tives of the corporation by S. R. Kent.
Among the principal speakers at the con-

vention were: Messrs. Lasky, Kent, Zukor,

Franklin, Harry Reichenbach, special ex-

ploitation manageer; J. J. Strickland, sec-

retary of state of Texas; Dr. Hugo Riesen-

feld. of the Rialto, Rivoli and Criterion

theatres. New York; Jules Delmar, book-

ing agent for Keith’s circuit; J. E. Mans-
field, A. M. Botsford, Claud Saunders and
John D. Clark.

Next year’s convention will be held in

Jacksonville, Fla.
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N ew YORK .—Harvey Day said he
didn’t try to see the ’clipse as he knew

the speculators would have all the best

tickets. . . . Irving Lesser says there is

not a chance of his promoting a chain of

theatres in the East, but he is looking for
one theatre. . . . Richard A. Rowland
says some one had a pipe dream about him
succeeding Robert Leiber as president of
First National Larry Senion got
a lot of free publicity ably aided by his

bride. . . . Larry Weingarten loped into

Metro-Goldwyn offices from the Coast to

suggest Jacky’s baby brother for the name
part in “Ben Hur.’’ . . . Arthur Bern-
stein, Coogan’s production manager, came
along to keep tab on Weingarten’s swindle
sheet and says it’s a tough job.

Howard Deitz said “Goodby, Happy
Eclipse,” to Eddie Bonus et al and boarded
a train Friday for the Coast. . . . J. F.

Lubberly, after a week in New York, re-

turned Saturday to Minneapolis to buy a
few more theatres for Finkelstein & Rubin.
Rupert Hughes is here from the Coast.

. . Dr. Shallenberger went to Provi-
dence last week to see his “Lost Chord”
break house records at the Strand theatre.

. Pete Harrison is peeved at John
Flinn and the latter is taking on weight.
. . . Elmer Clifton is due back from a
sojourn in Europe. . . . Ralph Kohn is

dealing out cigars and smiles on account of

the arrival of a boy at the Kohn domicile.

. . . George Hackathorne says his recent

voluntary visit to Sing Sing showed him
where some of his fans are. . . . John
Robertson and Dick Barthelmess are said

to have come to a parting of the ways.

. . . Forest Halsey is back from Paris.

. . . Maurice Cleary, treasurer of United
Artists, is visiting the home offices. . . .

Harry Berman, having gone to the Coast,

Lee Marcus lunches alone and lonesome.
. . . Sydney S. Cohen went to Philadel-

phia to tell the exhibitors about the Mil-

waukee convention and other things. . . .

W. D. Russell, producer from the Coast, is

a Broadway visitor, stopping at the Cadil-

lac. . . . R. H. Cochrane accompanied
Carl iMemmle on his Coast trip as far as

Chicago. . . . Niles Welch, good actor

and same kind of a fellow, after loafing

several weeks, was asked to sign three con-
tracks the same day to begin work the same
time. . . . Edward Bowes says there is

no truth in rumors that Metro-Goldwyn
will produce pictures in the East.

Herman Robbins says his National Screen
Service has opened an office in Los An-
geles. . . . George Ridgwell, former
Vitagraph director, arrived last week with
four pictures he made in Germany. . . .

Oscar Price is the busy agent making one
picture here and planning four for the

Coast. . . . J. Gordon Edivards is play-

ing golf in North Carolina for three weeks,
after which he will go to the Coast to begin
the first of a series of pictures.

Carl Laemmle has gone to Universal City
to make a speech to 500 super-salesmen
visitors from the National Cash Register
Company. . . . Mike O’Toole says the
music tax copyright people are trying to

invade the spirit land. . . . Jack Lloyd
starred for a day as star witness in the
trial of the Broadway Brevities men.
. . . Glenn Alvine, with the aid of Moses
and Theodore Roberts, exploited the eclipse
in front of the Criterion—SPARGO.
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wmr MayM. P. T. O. A. Convention
Will Be International Event

Organized Exhibitors from England, Ireland, Germany, Italy,

France, Belgium, Sweden and Canada to Attend—To
Be Held in Milwaukee Auditorium

(Special to Exhibitors Herald)

NEW YORK, January 27 .-—In scope at least the fifth annual convention
of the Motion Picture Theatre Owners of America, to be held on May 12
to 14 at Milwaukee, will exceed all previous meetings.

Present plans indicate that it will be an international event with dele-
gates present from England, Ireland, Germany, France, Italy, Belgium,
Sweden and Canada.

Point to Achievements of Organization Since Inception

A statement detailing plans for the convention follows: “The big fifth

annual convention of the Motion Picture Theatre Owners of America,
which will be held in the Auditorium in Milwaukee, Wisconsin, on May
12, 13 and 14 next, will be an international gathering of unsurpassed im-
portance to the motion picture industry.

TRANSAS CITY, MO.—After a hard
battle with mercury poisoning, C, W.

Allen, assistant Vitagraph manager, is back
at his desk, feeling, he says, pert enough to

bear the brunt of the February drive. Now
C. A. Schultz, branch manager, will have
time to listen to book agents and solicitors.

. . . M. IV. Hubble, Trenton, Mo., who
has been ill for the past few weeks, is re-

ported greatly improved and ready soon to

return to the box office again. . . . Per-
formers from almost every theatre in town
stood before the microphone at Frank L.

Nezvman’s theatre in Kansas City Tuesday
night to broadcast the radio program re-

cently added as a weekly attraction at the

house. . . . C. E. Cook, business man-
ager of the M. P. T. O. Kansas and Mis-
souri, at last has started in full force on
the membership campaign which has been
de;a3’ed several weeks. Mr. Cook left

Wednesday for St. Joseph, Mo., where he
will remain about a week. He will then
return for a day before he goes to the ter-

ritory. The campaign will last about three
months. . . . President R. R. Biechele,

of the Kansas and Missouri, is busily en-
gaged in Topeka, Kan., this week keeping
a watchful eye on legislative matters. With
him are R. G. Liggett, former president,

and several other officials of the organiza-
tion. . . . When he responded to an
invitation to “take a ride in our automo-
bile” the other night T. J. Wilson, owner
of the St. John theatre, found that the fare
was $350. He demurred to the gun toting

collector but he found it was not an arbi-

trary affair. He was given a quarter to get
home on and ejected from the hospitable
coach after he had ridden several city

blocks. “Police today seek two men driving
a big black car, etc.” . . . Charles Sears,
Nevada, Mo., owner of several theatres in

the state, purchased for $16,000, the Lyric
theatre at Booneville. . . . Jack Roth,
veteran Kansas City exhibitor, has been
succeeded as manager of the Liberty thea-
tre by Stebbins, formerly manager of the

Oakland theatre, Oakland, Cal. . . . C.

F. Senning, Kansas City branch manager,
and a photographer, were on hand at the

inaugural of Gov. Ben S. Paulen, of Kan-
sas, last week at Topeka. . . . After a
trip to key towns of the Kansas City terri-

tory, G. F. Navarre, United Artists branch
manager, reports that the majority of ex-
hibitors again are enjoying prosperity. . . .

Mrs. W. H. Haskell, prominent Kansas
City club woman, is slated to replace Miss
Gertrude Sawtell as chairman of the Kan-
sas censor board, providing that board still

exists after the present meeting of the state

legislature. The latter was appointed by
Ex-Governor Jonathan M. Davis. ... 7.

A. Harrison has been appointed manager
of the Royal theatre, Nowata, Okla. . . .

The Empire theatre, Eureka Springs, Ark.,
has been purchased by Callahan & Ray.

Clergy to Aid Hays in

Filming Golden Play
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Ministers will

co-operate with Will Hays, president of
the Motion Picture Producers and
Distributors of America, in filming a screen
translation of “Thank U,” a Broadway play
hit, according to plans announced at the

luncheon of the Union League Club here
last week. Present at the meeting were
ministers of all denominations who joined
with President Hays and John Golden,
Broadway producer, in the arrangements.

“It is with no small degree of pride and
satisfaction that the officers and members
of this great national exhibitor organiza-
tion view the approach of the fifth consecu-
tive year of its activities, with purposes
unaltered and a wonderful record of
achievement for the theatre owners of the
nation written indelibly in the book of its

labors, and the broad and ever expanding
vista of future usefulness beckoning the-
atre owners on and bidding them to re-

dedicate themselves to the further perform-
ance of this most essential work.

“Inseparably associated with these ac-

complishments of the Motion Picture The-
atre Owners of America is the official

work of Sydney S. Cohen for four years
national president, now chairman of the
administrative committee, and one of the
best known theatre owners in the United
States. Mr. Cohen recently concluded the
publication of a series of remarkable
articles on ‘The Exhibitor’s Place in the
Sun’ which appeared in Exhibitors
Herald. His knowledge of exhibitor prob-
lems gained in years of fruitful experience
was typically manifested in the articles in

question, all of which he placed at the dis-

posal of the theatre owners.

King Coming From England

“The international phases of the Mil-
waukee convention are represented mainly
in the delegation from Great Britain and
Ireland which will be led by W. Gavazzi
King, general secretary of the Cinemato-
graph Exhibitors Association of Great
Britain and Ireland, and Major A. J. Gale,
former president of that organization

;

representatives from Germany, France,
Italy, Belgium and Sweden yet to be
designated, and a large Canadian contin-

gent headed by President A. D. Denis of

the Canadian division of the Motion Pic-
ture Theatre Owners of America, Miss Raj'
Lewis, the efficient secretary, J. G. Brady
and others. It is expected that fraternal
delegates will he selected at the Milwaukee
convention to attend the international mo-
tion picture convention to be held in Lon-
don later in the year and for which prep-
arations are now under way.

“President M. J. O’Toole of the Motion
Picture Theatre Owners of America and
Sydney S. Cohen, have already been se-

lected by the European committee as vice

presidents of the London conference.

“One of the very fortunate features of
the May convention is that Milwaukee has
been chosen for the event. It is ideally
located in the Middle West where theatre
owners from all over the nation can easily
attend, as the transportation facilities by
rail or lake boats are superb. Milwaukee

has one of the largest auditoriums in the
United States. It is municipally owned,
occupies an entire square and has every
convenience and accommodation known to

any place of public assemblage. In fact,

the Milwaukee auditorium is internation-
ally famous.
“The theatre owners committee there

comprises highly representative men,
among whom are the following: George
Fischer, chairman of arrangements com-
mittee; E. W. Van Norman, chairman of
entertainment committee; Ernie Lange-
mack, chairman of the finance committee,
and Fred Seegert as president of the Wis-
consin organization has fonnally been
named convention chairman.
Henry A. Staab, executive secretary of

the Motion Picture Theatre Owners of
Wisconsin, is a member of the state legis-

lature, whose activities are known through-
out the state, and has been a powerful
factor in shaping official and public senti-

ment there in favor of the exhibitor.

Prominent Officials to Attend

“The Wisconsin and Milwaukee com-
mittee have so shaped the convention ar-

rangements that many of the state’s prom-
inent officials will participate in different

exercises and join in making the meeting
such a pronounced success that it will mark
an important epoch in the advancement of

the theatre owners in North America. The
hospitality of the people of Milwaukee is

proverbial. They have, for the better part

of half a century, been catering to the

needs of the American people in many sub-
stantial respects and their cordiality grows
with time so that theatre owners and
visitors to the convention can be assured
of the time of their lives there.

“Every conceivable form of entertain-

ment will be provided.
“The annual meeting of the national

board of directors, executive committee and
officers will be held in Milwaukee on Mon-
day, May 11, and many of the national

officers will arrive there Sunday, May 10.”

Stanley and Felt Join
to Build New Theatre

{Special to Exhibitors Herald)

PHILADELPHIA, PA., Jan. 27.—Felt
Brothers, who have undertaken several

motion picture theatres in the city, some
of which have not been extremely success-

ful, have associated themselves with the

Stanley Company of America in the erec-

tion of a 2,500 seat house. The project,

to be financed by the Stanley company, will

be completed in the late spring.
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Wonders Brings Success Out
of Daring Venture

Key to Baltimore Exhibitor’s Progress Is His Interest in Developing

the Best to Be Had in His Calling

By J. M. LOUGHBOROUGH

Baltimore, MD., January 27.—Having just returned here from a

trip to Chicago, where he joined the Midwest Managers’ Club, and
to Detroit, where he inspected the John H. Kunsky Circuit, Guy

Wonders, managing director of the Rivoli theatre, is filled with ideas

about what producers, distributors and exhibitors ought to do in behalf
of their industry during the coming year. Wonders has done just what
his name implies in the exhibiting end of motion pictures.

L' IVE years ago he was managing the
-* old Wilson Amusement Company,
which played vaudeville and pictures.

Also, he was dreaming of a big first run
picture house for Baltimore. He “sold”
his idea to the Wilson Company, the
stockholders of which built the Rivoli on
the site of the Church of the Messiah,
situated in what was considered a poor
amusement section of Baltimore.
A couple of weeks ago the fourth an-

niversary of the opening of the Rivoli
was celebrated. Big crowds turned out.
The Baltimore papers were loud in their
praise of the Rivoli policy, of Wonders
and of the men who backed him in his
daring venture four years ago.

* * *

In Guy Wonders there is a peculiar
combination of the calculating business
man, the student of psychology and the
exhibitor who is sincerely interested in

developing the best to be had in his call-
ing. He steadfastly refuses to exploit
pictures at the Rivoli because he says
the class of people he caters to would
shun the house if he followed fancy ex-
ploitation ideas.

“I would just as soon get up on the
roof of my theatre and do a ‘September
Morn’ as to ballyhoo one of the pictures
I show,” he said. And then in the same
breath he added:
“But I am not opposed to exploitation

in theatres where it brings the crowds.
In Baltimore it drives them away.
Therefore I do not exploit. I advertise
in the newspapers, make my lobby as
attractive as possible, surround the pic-
ture with the best music obtainable. My
aim is to keep my patronage by creating
word-of-mouth advertising. If I were in
some other city I might do just the op-
posite, which is equivalent to saying that
any success I may be enjoying is due
trying to give the picture going public

what it wants—by studying the psychol-
ogy of the crowd.”

* * *

“From your contact with other exhibi-
tors and your own e.xperience as an
exhibitor, do you believe that exhibitors
in general are satisfied with the present
situation?” he was asked.
“Entirely so,” Wonders replied. “In

making that statement I am referring to
those exhibitors who are trained in their
business. Personally, I should say that
producers and distributors should keep
up better contact with exhibitors. The
other day a representative of one of the
biggest producing and distributing or-
ganizations in the country visited me.
He explained that he had been sent into
the field to talk to exhibitors and get
suggestions from them. Right off the
bat I told him I thought his news reel
needed a little more “pep”-—that it

seemed to have gotten into a rut. Here
is a splendid idea—sending a man irtto

the field to sound out exhibitors per-

sonally, to get constructive suggestions
from them.
“Another good movement is the Mid-

west Managers’ Club. The membership
of this organization is limited to twenty-
five. These twenty-five, representing
circuits or big houses, get together fre-

quently and talk over their experiences.
“One exhibitor tells how he handled

a certain picture. Other exhibitors who
are going to show that picture get good
ideas from what he tells them. Now,
why can’t producers and distributors do
the same thing with exhibitors? Before
making pictures, why can’t they get
ideas? Remember, the exhibitors are in

direct contact with the public. The pro-
ducers and distributors are in direct con-
tact with the exhibitor, but that contact
is not strengthened as it should be.

“Exhibitors study pictures pretty care-

fully. We read the trade papers care-

fully. We are familiar with everything
worth while that is being planned or is

being made. I agree with the policy of

those producers putting out pictures
based on books and stage plays, because
statistics tell us that 82 per cent of the
picture patrons are wage earners and the
other 18 per cent are what is known as

the ‘Intellieents’—that is, people who
have read practically all of the best sell-

ers and seen most of the good stage
plays. The wage earners have heard of

the best sellers and the stage plays, and
are anxious to see them on the screen.

The Intelligents do not make much dif-

ference to us because they are hyper-
critical and are inclined to pick flaws
in a picture based on a book or a stage
play rather than be entertained by it.

“These things and a whole lot more
we know about our public, and if the
men who make and sell pictures would
devote a little more time to getting our
ideas before they make their product
they would obtain many valuable sugges-
tions; because we are as anxious to get
good pictures as they are to make and
sell them.”

Warns Against *Trust*

;

Threatens U, S. Action
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—The days of the

independent producer are numbered unless

Will H. Hays can “insure a fair oppor-
tunity for producers (independent) to com-
pete with the so-called old line companies.”
So says Murray W. Garsson in an open
letter to the president of the M. P. P. D. A.

Garsson says that “the grip of the pro-

ducer - distributor - exhibitor combination”

must be shaken off and an open field re-

stored. He warns that if Hays cannot
accomplish this government intervention

will be sought. Garsson charges that un-
less he sells his product to one of the big

three his returns are hardly sufficient

enough to pay production costs.

r. M. LOUGHBOROUGH , well
known in motion picture circles, who

is writing for “Exhibitors Herald” a
series of sketches about theatre owners
of the South and Southwest. In these
articles, Mr. Loughborough will pre-
sent interesting sidelights in the lives
of these exhibitors. He will tell also of
the formulae these men have adhered to
in attaining success. Mr. Loughborough
is now on tour interviewing the men
about whom he will write.

V i

MILWAUKEE, WIS.

—

Stan Brown, of
Saxe’s Strand, who could easily pass as
Buster Keaton’s twin, has just learned that
his brother, Len, has signed to manage
Fisher’s Parkway theatre at Madison, Wis.
Len, until recently managed the Lyceum at
Minneapolis. He succeeds Al. Gilles at the
Parkway. . . . Steve Bauer, besides
owning two theatres and serving as presi-
dent of the Milwaukee branch of the M. P.
T. O., has time to knock the pins for a
row on the alley. That explains why he
can’t be found at the Venus or Avenue
theatres on Monday nights. . . . Old Re-
liable George Pendergast is at the publicity
desk again for Saxe. Every time the job
becomes vacant George is yanked in as
pinch hitter. This time he’s at it until

someone is found to succeed Harry Green-
way who left recently. . . . Henry Staab
is one of the busiest theatrical men in Wis-
consin. Besides being executive secretary
of the M. P. T. O. of Wisconsin and re-

cording secretary of the Milwaukee branch,
he is now a full fledged member of the
state legislature, active in Knights of
Pythias circles, a member of the Milwau-
kee censorship commission, and, while he’s

resting, an after dinner speaker who is in

considerable demand. . . . Fred Seegert,
George Fischer, J. H. Silliman, and E. IV.

Van Norman—they are each day coming
more and more to be known as the Big
Four in the M. P. T. O. of Wisconsin. . . .

Harry Ross, division manager of Famous
Players-Lasky, was in town several days
ago. Reports have it that he was negotiat-
ing with Saxe for the second Paramount
output. . . . Stan Brown is getting things

lined up for a big splash with “Broken
Laws,” which opens at the Strand soon.

. . . Mills and Mills have taken over
the Auditorium at Hazel Green. Wis.
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Loofbourow Asks “Herald’s”

Aid in Organizing Exhibitors
Exchange Counsel Says Association Is Necessary to the Proper

Functioning of Arbitration Board in Utah;
Holah Heads Salt Lake Film Board

{Special to Exhibitors Herald)

SALT LAKE CITY, UTAH, January 27.^—A reorganization of the Film
Board of Trade was effected last Monday, when new officers were elected

for the coming year. C. E. “Doc” Holah, newly appointed manager of the

Fox exchange, was selected to fill the presidency
;
W. F'. Gordon, Associated

First National manager, was named vice president, and Judge Frederick C.

Loofbourow, general counsel for the board, secretary and treasurer.

Gordon, Henley and Coward on Arbitration Board

The board of arbitration consists of Gordon, Samuel Henley, Universal
exchange manager, and George L. Coward, Metro-Goldwyn manager. On the

grievance committee are W. G. Seib, Patlie
;
L. A. Davis, F. B. O., and

George Mayne, Preferred. The committee on membership consists of H. W.
Braly, Famous Players-Lasky

; C. F. Parr, Producers Distributing, and R. S.

Stackhouse, Vitagraph.

Following the election of officers. Judge Loofbourow made a hearty plea

for the motion picture theatre owners of this territory, particularly those of

Utah, to get together and form an organization in which they could work
in co-operation with the board of arbitration of the film board.

^ I' ' ^
D enver, col.—

T

he m. p. t. o. of
Colorado met last week in Denver, con-

cluding their business with a banquet at

the Adams hotel, which, we are informed,
was as dry as the Sahara desert in every-
thing excepting intellectual interest

Peter Leo Carroll, familiarly known as

“Pete,” and popular manager for Pathe,
has resigned and has been succeeded by
C. M. Vanliorn, formerly manager for

Pathe at Butte, Montana. Pete has gone
back to the Coast to resume his former
activities in the production end of the busi-

ness Harry Cassidy has been ap-

pointed manager of the Fox office in Den-
ver to succeed Ward E. Scott, promoted to

the Cleveland office Jack Scott, for-

merly a booker for Pathe, has been ap-

pointed assistant to Mr. Cassidy
Ered P. Brown, for many years manager
of Metro and lately manager of Metro-
Goldwyn in Denver, leaves this week, hav-
ing resigned to go into business for him-
self, and has been succeeded by his assist

ant, Robert Garland That popular
New Mexico exhibitor, E. C. Trieb of Ros-
well, paid us a visit this week on important
business. We do not know whether it was
business or the Stock Show which brought
Mr. Trieb to town A room in the

Film building has been rented by the Den-
ver Film Exchange Managers’ Association
for use as a meeting place for the or-

ganization and also for the arbitration

board. The committee is busy buying fur-

niture New members have just been
elected on the arbitration board. They are :

Exchange members—/. H. Ashby of First

National, S. D. Weisbaum, F. B. O., and
Robert Garland, new manager of Metro-
Goldwyn. Exhibitor members

—

Jacob Epp-
ler, Ogden theatre, Denver; A. J. Hamil-
ton, Ivy theatre, Denver, and Gordon Ash-
worth, Federal theatre, Denver Sid
Weisbaum, of F. B. O., is away on a two
weeks’ trip to Los Angeles to attend a
divisional sales convention of F. B. O. . . .

The Denver Film Board of Trade has
adopted various stringent and drastic addi-
tional fire prevention rules with the co-

operation of the fire and police depart-
ments.

Exhibitors Obey Fire
Rules, Says Marshal

(Special to Exhibitors Herald)

PHILADELPHIA, PA., Jan. 27.—Fire
Marshal James Mulhern, who has just

completed a yearly report on the Philadel-

phia motion picture theatres, says the

houses are in exceptionally good condition

as far as fire hazards are concerned. There
are operating at the present time 169 motion
picture theatres.

For the first time in several years it was
not necessary to order the dosing of any
theatre during the year for violations of
the fire ordinances. The chief violations

charged against Quaker City exhibitors are
continued crowding in the allotted standing
room and placing patrons in the aisles.

Returns After Illness
(Special to Exhibitors Herald)

PHILADELPHIA, PA., Jan. 27.—Joe
Murphy, assistant managing director of the

downtown theatres of the Stanley Com-
pany of America, has just recovered from
a long and serious illness. He was absent
from his duties several weeks.

So sincere is Judge Loofbourow in this

desire to see the exhibitors form an or-

ganization, that he immediately called in

the representative of Exhibitors Herald,
and asked that this medium be used in

broadcasting his pleas, as he wants a maxi-
mum number of exhibitors to read it. He
said

:

“A former organization of the house
owners and exhibitors in this state has
dwindled down to a non-existent condition.

The fact that these men have not a well

defined organization is extremely lament-
able, as they would readily understand if

they could see the long list of advantages
that would result, if they were organized,
that would work greatly for their benefit

in dealing with the board of arbitration of
the Film Board of Trade.
“Having been counsel for the Board of

Trade since its inception in 1923 I have
had many opportunities to observe the

working of the arbitration board in many
cases in which I have sat as counsel, and
as a result of my obseryations, I can read-
ily see how much more advantageous it

would be to the exhibitors if they were
working under an organization, preferably
affiliated with the national organization, the

Motion Picture Theatre Owners of Amer-
ica.

“I first want the exhibitor to realize that

this board of arbitration is a joint board,
and a specific court, at which either the

exhibitor or the exchange manager may
appear, and where each member of the con-
tract is treated with exact fairness and
justice. This is not as some exhibitors

appear to feel, a board representing the

seller, but a court in which the exhibitor

may represent himself, or be represented,

with the confidence that he will receive

only the absolute justice that the merits of
the case bring out.

“As it is now, as provided for under the

national board bylaws, we are forced to go
to the Chamber of Commerce and have
them select three members from the exhibi-

tors, to sit at the meetings of the board of

arbitration. This is in itself a handicap
to the exhibitor, but due to the lack of

an organiaztion among them, this must be
resorted to in order to fill the appoint-

ments.
“If they had an organization, they them-

selves would appoint their own representa-

tives to the board, and thus would feel

that they were having more justice done,
and would have more confidence in the pro-

ceedings and the verdicts. If they selected

these members themselves, this confidence
would immediately be instilled.

“In this manner it would provide a more
expeditious way of handling the cases be-

for the board. It is inexpensive and would
provide the opportunity of settling all dif-

ficulties that arise under a contract and
to adjust with the exchange manager. The
board always encourages adjustment. In
some sixty cases at which I have sat, only
once has a lawyer been called.

“An organization would bring the exhib-

itor into closer contact and understanding
with the exchange man, and would do
more to compel the exchanges to write

out contracts fairly and clearly, as it would
the same for the exhibitor. He would have
somebody in his own organization appear-
ing for him to see that this was done,

and to demand justice in case it had not
been done.
“The board is endeavoring to unify

methods of making contracts, and under
an organization the remote exhibitor would
be called to keep his booking sheets and
and dates correctly. In this territory 60
per cent of the theatres are in communities
of less than 500 population, and if the

owners were organized, even the smallest

would be under the benefiting influence of
their own bylaws and suggestions, thus uni-
fying them into one moving spirit. It would
keep them closer associated with the on-
ward progress of the industry, would pro-
vide better means of co-operation, and
would promote a better spirit of fellow-

ship which would focus upon the final

dignity of the exhibitor himself.

“After pointing out these advantages
that would follow an organization among
the theatre men, I desire to make a

direct and poignant plea directly to each

and every exhibitor in this territory. Get
together and start this thing at once. See
to it that all exhibitors in the state are

interested and that they take part in the

association. Realize once and for all that

the board of arbitration is a court for all

of use, where your rights are recognized

and determined. I plead with you to take

advantage of this board, which is the em-
bryonic form that will continue to grow and
grow until the entire business world comes
under a similar method of settling disputes

without lengthy and costb' litigation in the

courts. It is yours, use it, and organize
yourselves so that yours might be the great-

er part to play.
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/4s our grandmothers danced it. Scene from William Fox’s
film version of “The Man Without a Country."

The great sea battle scene in the Fox screen version of Ed-
ward Everett Hale’s classic.

“Man Without a Country” Will
Have Brilliant Premiere

Croivning Achievement of W illiam Fo.x to Open at Central Theatre
on Lincoln s Birthday—Expect Extended Run

(Special to E.rhibitors Herald)

New YORK, January 27.—One of the most brilliant Broadway film
premieres ever held is planned for the first showing of the new
Fox production, “The Man Without a Country,” on the eve of

Lincoln’s birthday, February 11, at the Central theatre.
Following the opening, this new production will be presented twice

daily at 2:30 and 8:30 p. m. It is expected to stay at the Central until
the end of the season.

jV/TR- FOX selected the eve of Lincoln’s
I’'-*- birthday for the world presentation of
his new production as a fitting tribute to

the memory of “the great
emancipator.” The picture is

believed by Mr. Fox’s associ-
ates to be the crowning achieve-
ment of his career as a pro-
ducer. Those who have seen
it predict even a greater tri-

umph than that which has been
scored by “The Iron Horse,”
now in its seventh month at
the Lyric, New York.
The boxes at the premiere

have been reserved for high-
ranking officers of the army
and navy. The opening will

be an invitation affair, and the
audience will include represen-
tatives of virtually every na-
tional, civic and patriotic or-

ganization, prominent educa-
tors, nationally known bankers,
captains of industry and mem-
bers of New York’s “400.”

The new Fox production is

the result of nearly three years
of effort. Six month were
spent in research work before
the actual production began.
For many years, Mr. Fox has
contemplated producing a pic-

tured based on the famous
classic.

In selecting Rowland V. Lee to direct the

picture, Mr. Fox gave this widely-known
director carte blanche to build a photo-

drama that would not only faithfully visual-

ize the Hale story, but would glorify it.

From all accounts, Mr. Lee has turned out

a photodrama that has surpassed wildest

expectations. According to officials of the

Fox studios, it is one of the costliest films,

if not the costliest, ever produced under the

Fox banner.
That the new production will have a pros-

perous run is forecast by dramatic review-

ers of Springfield. Atass., where, as has long
been Mr. Fox’s custom, the picture was
given a prerelease showing. Springfield is

a city of intermediate size and furnishes

a typically American audience. “The Man
Without a Country” not only passed the

“Springfield test” of approval, but was ac-

claimed as a picture “overtopping them all.”

To quote Ray Wynans in the Springfield

Union:
all the famous film that have been

given their first world showings in Spring-
field, ‘The Man Without a Country,’
stands supreme, beyond criticism. It is

not often that a motion picture adapta-
tion of a famous story actually dominates
the author’s work, but that is just what
has happened in this case. The drama

Radio Used to Aid
Casting JVright Novel

Listen Folks! Your radio is go-
ing to be worth its weight in box
office receipts. One company has
already begun to bring the radio
into the use of “those who pay”
to see the motion pictures. At
least that is the belief of one pro-
ducer.

Sol Lesser, of Principal Pic-
tures Corporation, in a radio
speech announced that he wanted
suggestions from fans and exhibi-

tors for the casting of “The Win-
ning of Barbara Worth,” by Har-
old Bell Wright. It has proved
successful insomuch as letters are

pouring in with favorites named
for the parts. Lesser said he sin-

cerely wants to please the people
who have to pay for the pictures.

that has been woven delicately around the

printed word so much more potently

portrays the human emotions of the

characters than dale was able to describe

them with his pen, that one senses imme-
diately the glorification that has taken

place.
“Unlike many of the big motion pic-

tures that have stirred the heartstrings of
the nation, ‘The Man Without a Country’

does not resort to pageantry, great armies

or other commonly used props generally

considered necessary to put such a picture

‘across’. Superb acting, fine dramatic
interpretation and the understanding for

the heights which the picture attains.

“Edward Hearn as Lieutenant Nolan,
‘The Man Without a Country’, whose
‘damn the United States, 1 wish I may
never hear of the United States again’,

results in his life-long exile from home
and country, gives the role an unforget-

table pathos. His impersonation of Nolan
is a masterpiece of dramatic interpreta-

tion. Lucy Beaumont as bis mother and
Pauline Starke as Anne Bissell, his sweet-

heart, are superb. Other members of the

cast who contribute to the triumph that

the picture is, are Earle Metcalf, Richard
Tucker, W'ilfred Lucas, Will Walling, Har-
vey Clark, Edward Piel and William
Conkling. There are numerous authentic
historical characters including George
Billings, the well-known impersonator of
Abraham Lincoln, Albert Hart as Presi-

dent Jefferson and Emmett King as Presi-

dent Monroe.”

The new Fox production of “The Man
Without a Country” is the third screen

version of the famous story, two others

having been produced years ago. The Fox
production is said to be the first big, ade-

quate screen translation of the classic. No
plans have been announced for the general

release of the new production, although

it is understood that the New York show-
ing will be the only presentation during the

current season.

Edward Hearn and Pauline Starke in a scene from
“The Man Without a Country.”
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DeMille Considers

P. D. C. Proposition
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—The most attractive proposition by Cecil B.
DeMille since the termination of his contract with Famous Players-Lasky
Corporation is one submitted by Producers Distributing Corporation.

It has been known for several days that executives of P. D. C. and DeMille
have been very close to completing a deal.

It is understood that under the arrangements being discussed DeMille
would become director general of all the company’s production interests

and would personally direct two pictures a year. If the deal carries through
on the line which it has been started the Ince Studios in Culver City will

be acquired as headquarters for DeMille.
First National and Metro-Goldwyn have shown no inclination to accede

to DeMille’s requirements. At the time DeMille left Famous Players,
Universal exhibited some interest in a possible arrangement with the director
but with the departure of Carl Laemmle several days ago from California it

appears that negotiations were dropped.

Non-theatrical Bookings Put
Crimp in Texas Arbitration

Exhibitor Chief Will Decline to Request League Members to

Adjust Grievances Involving Famous Players

—

Action Is Ratified by Directors
(Special to Exhibitors Herald)

DALLAS, TEX., January 27.—The Motion Picture Theatre Owners of

Texas has taken a drastic step in its fight against non-theatrical service.

The board of directors in a recent session ratified the action of President
H. A. Cole in declining “to request members to sit on any board of arbi-

tration to adjust grievances of the Famous Players-Lasky Corporation.”

Charge Non-Theatrical Service Given at Waxahachie

The basis for this action, according to a statement by President Cole,

was “the action of Famous Players-Lasky in making a non-theatrical book-
ing in Waxahachie.” The step taken by President Cole was endorsed
unanimously by the directors.

S EATTLE, WASH.—Alaskan towns
have a penchant for First National re-

leases, according to Fred G. Sliter, and
Juneau, Anchorage and Ketchikan have
bought all the First National’s 1924-25

product, which indicates the Sourdoughs
know a good thing when they see it, he
says. . . . R. L. Ruggles, formerly an
ejdiibitor at Chehalis, paid a visit to his

many friends on Film Row last week. . . .

Recently there was a conference of Metro-
Goldwyn branch managers at the general
offices at San Francisco, which was at-

tended by Seth Perkins, new Seattle branch
manager, and L. Amacher, Portland man-
ager. . . . J. S. Beckman, formerly
salesman for the First National, Seattle

branch, and at one time manager of the

Peoples theatre, Portland, is now covering
Eastern Washington for Producers Dis-
tributing. . . . One of the speakers be-

fore the Film Board of Trade at its regu-
lar meeting last week was Charles C. Petti-

john, general advisor of the Association of
Film Boards of Trade. . . . H. S. Hoke,
salesman of the local Paramount branch,
has been ill for several weeks and is con-

fined in the Des Moines hospital. “Hoke”
is reported to be getting along nicely and
will be back on the row in another fort-

night, he declares. . . . The local Fox
exchange has again acquired W. G. Carru-
thersj who was with Lester Sturm, man-
ager several years ago. Mr. Carruthers is

known along the row as “Jockey” Car-
ruthers. Until recently he had been with

Greater Features, Portland. He says he is

glad to be back in the Queen City. . . .

“A change is as good as a vacation,” and
M. D. Saffle has gone from Producers Dis-

tributing to Metro-Goldwyn, while W. H.
Rankin has left Metro-Goldwyn to join

Jack SchlaifePs Universal sales staff. . . .

Paul Lynch, Pathe manager, was ill for

several days recently, suffering from a bad
cold, but is feeling fine again. . . L. W.
Weir, Producers Distributing district man-
ager, visited Seattle last week and told a

good one on Jack Rue, manager of the

Butte branch. It appears that Jack, whose
friends are legion, had run out of greeting

cards last Christmas, and since they were
rather conventional things anyway, he sent

playing cards to his exhibitor friends. But
he neglected to remove the jokers. One of

those who drew this card of potentialities

was Albert Heinicke, manager of the Ju-
dith theatre, Lewistown. The resulting

“How Come?” placed Jack in an embar-
rassing position, but explanations smoothed
the turbulent waters, and it is said friends

are better after they have been tempered.”

. . . C. H. Feldman is the new manager
of the local offices, succeeding acting man-
ager A. J. Sullivan. Weir and Feldman
have been busy reorganizing the Seattle

sales staff. . . . A. H. Huot, local head
of the Film Booking Office, spent a week in

Eastern Washington and Montana territo-

ries the middle of January. At Spokane he
bumped into H. C. Eagles, of Famous
Players, exploiting “Peter Pan,” and they

two held a potlatch or powwow, whatever
those things are called east of the moun-
tains. . . . Among Seattle visitors the

week of January 19 was Joseph Skirboll,

western division manager. First National,
and he was delighted with the business
Fred Sliter and his staff had rounded up.

. . . Anne McCullough, who is secretary

for the Film Board of Trade, went to Cali-

fornia the first of January for a few weeks’
rest. She found “sunny California” trying
to effect a compromise with the w. k. Jack
Frost, who was routed from Seattle by
Peter Puget and sent scurrying southward.

The following communications from Mr.
Cole explain the stand taken by the ex-
hibitor organization :

You will remember that at the convention held
in Dallas last May a resolution was adopted pro-
viding that whenever any distributor makes non-
theatrical bookings to the injury of an exhibitor,
the M. P. T. O. will thereafter decline to request
any of its members to sit on any board of arbi-

tration discussing any grievance of such dis-

tributor.
Recently the Famous Players-Lasky, distributors

of Paramount pictures, demanded high rental pay-
ment from P. O. Rockett of the Waxahachie
Amusement ompany, Waxahachie, Texas, for “The
Covered Wagon,” and also with blocks of pic-

tures tied on. Mr. Rockett declined to pay the
amount demanded in connection with the block
buy, and the distributor thereupon sold the pic-

ture to the city schools.
In accordance with the resolution, I take this

opportunity to inform you that the M. P. T. O.
of Texas, Inc., will not request any member to

sit upon a board of arbitration where the Famrus
Players-Lasky Corporation is concerned.

Following this communication the board
of directors met and ratified the action of
the president and this communication was
dispatched to all members:
You were advised by letter from this office

dated December 13, 1924, that in view of the
action of the Famous Players-Lasky in making a
non-theatrical booking in Waxahachie, the M. P.
T. O. would, in accordance with an action taken
last ay, hereafter decline to request members to

sit on any oBard of Arbitration to adjust griev-
ances of the Famous Players-Lasky Corporation.
The action of the president was necessarily taken
on his own responsibility and without consulta-
tion with the directors and other members of the
association. As soon as practicable, a meeting
was called of the directors and a number of
exhibitors, and the meeting was held in Dallas
December 22, at which about twenty-five were
present.
The action taken by the president was unani-

mously and enthusiastically endorsed at that meet-
ing. Other similar cases, notably one at Green-
ville, were presented to the Board, such situa-
tions involving the Famous Players-Lasky.

This information is passed along to you in
order that you may be informed as to the present
status of the affair. The M. P. T. O. makes no
recommendation and there has been no agreement
to take any action; but each exhibitor will of

course be entirely at liberty to consider the un-
fairness and unfriendliness of the Famous Players
Lasky, insofar as he may wish to do so.

Form Company to

Effect Centralized
Picture Distribution
(Continued from page 28)

each of said producers shall be the total of

three sums calculated as follows

:

“1. By dividing the total cost of opera-
tion and maintenance for each week of the

booking, bookkeeping and shipping depart-
ments of all distributor’s exchanges plus
the proper proportion of overhead ex-
pense of distributor’s home office, by the
total number of positive prints of motion
pictures shipped by distributor during each
corresponding week and then multiply the

average cost, thus obtained, per print
shipped, by the respective number of prints
shipped by each producer during the week.

“2. By dividing the total cost of opera-
tion and maintenance for each week of the
poster (and other advertising accessories)
department of all of distributor’s home
office, in the ratio that the total cash sales

of accessories of each producer for each
corresponding week bears to the total of
such sales of all the producers for such
week; and

“3. By dividing the total cost of opera-
tion and maintenance for each week of the
inspection department of all of distributor’s

exchanges plus the proper proportion of
overhead expense of distributor’s home
office, by the total number of reels in-

sected by distributor during each corre-
sponding week and multiplying the average
cost thus obtained, per reel inspected, by
the respective number of reels inspected

for each producer during such week.”



36 EXHIBITORS HERALD February 7, 1925

Industry Is Now on Sound
Footing, Says Yates

Consolidated Official Declares That Returns on Investments Are Pro-

portionately as Large as in Other Businesses

I
N many quarters the motion picture business is looked upon as a gam-

ble, yet it has “returned to the investor from its large and well man-
aged companies dividends proportionately as large as other great

American enterprises,” according to Herbert J. Yates, managing director

of Consolidated Film Industries, Inc.

M r. YATES views with

pride the progress

made by the industry in

eliminating “film-flammers”

and “get-rich-quick” promo-
ters. This fact in itself, he

says, is an indication that

the industry is basically

sound. In a discussion of

the subject, “Motion Pic-

tures Serve Humanity,” Mr.
Yates says

:

“The test of any great in-

dustry is the investment

rating of the stocks and
securities of its leading

companies. The motion pic-

ture industry has returned

to the investor from its

large and well managed
companies dividends proportionately as

large as other great American enterprises.

“While it is true that money has been
lost in the motion picture industry, it is

likewise a fact that millions of dollars have
been lost in oil, in railroads and in every
other industry by those

who speculated on slim

chances or invested un-

wisely.

“Particularly in their

early stages and due to

the magnetic power of

their rapid growth, the

typical American in-

dustry has in most in-

stances served as the

basis for the unscrupu-
lous operation of ‘film

Rammers’ and ‘get-rich-

quick’ promoters, who
have preyed upon a

credulous public, mis-

managed their affairs and often even given

an unstable appearance to an industry

which is really sound.

“Those who have been in the motion pic-

ture industry from the beginning and who
have been determined to conduct their busi-

nesses along sound commercial lines must

view the gradual elimination of the ‘flim-

flammers’ and the ‘get-rich-quick’ promo-
ters with pride. They have seen a basically

sound industry push itself through all such

obstacles to a recognized position of sta-

bility.

“The motion picture in-

dustry is captained by able

business executives, men
who are imbued with the

idea of building a perma-
nent corporate institution

rather than with the sole

purpose of personal ag-

grandizement.
“Aside from the money-

making possibilities in mo-
tion pictures, there are

those who cherish the am-
bitions of supreme achieve-

ment, whether it be art or

drama or better service to

the public. The now estab-

lished policy of striving

for better and finer pictures

and more beautiful prints, and of accom-
plishing greater objects in the industry than

the mere accumulation of dollars has al-

ready had a far-reaching effect.

“This change has been substantial on the

part of every factor in the industry. Espe-

cially has the labora-

tory branch of the in-

dustry undergone a

complete metamor-
phosis and has evolved

from a hap-hazard,
any - thing-will-do-basis

into a highly special-

ized technical science

and art that is actually

a complete business in

itself.

“Certified prints re-

flect this improvement.
They convey to the

public the clear bril-

liant artistic result that
the director and the cameraman intended.

“Certified prints are sold on their merits.

Quality, price and service are the only
basis —not friendships of past perform-
ances. They are made by an organization
whose entire time is devoted to the busi-

ness of producing prints that are the best
that can be made. It is not just a hobby
or side line with them.”

(On this page are pictured four of
Consolidated’s Laboratories.)

EXOVWGE
PLACE
S ALT LAKE CITY, UTAH.—United

Artists has opened the long looked for

exchange at 50 East 4th South street.

Carl Stern, manager here for Universal

three years ago, is the local chief for U. A.

He is busily engaged in fixing over his

new quarters. . . . L. W. Weir, Western
division manager for Producers Distribut-

ing Corporation, is expected here Friday,

to enter into conference with C. F. Parr,

local manager, on the new contest, whereby

the Western division challenged all other

sections to cop prizes in selling and collect-

ing Eddie Diamond, Pantages theatre

manager, broadcast a radio talk on the

Metro-Goldwyn production playing at his

house last week, “He Who Gets Slapped.

He is all het up about it ... . Thomas D.

Soriero, general manager of all Universal

owned theatres, was here last week talking

with Ed. C. Mix, manager of the Kinema

theatre. He is returning to New_ York

City after inspection of all Umversal

theaters in the West, which he claims aie

making better showing than those East of

the Mississippi. This tickled Ed. . . . Carl

Porter, managing genius of the Victory

theatre, is doubling up by looking after

the interests of the Paramount Empress

theatre during George Carpenter s absence.

George hied himself to the Paramount

theatre convention at Atlanta. . . Eustace

Carpenter, assistant to George, is on the

job too .... Neil Schettler has taken over

the musical direction at the Victory theatre.

The Victorians will continue to function

as heretofore Samuel Henley, Uny
versal exchange manager, has divided his

sales and office force into teams in an

endeavor to cop prize money in the

national contest inaugurated this week and

extending until June 6 Universal ex-

change employes have organized the^ Uni-

versal Film Employes’ club. •

Holah, Fox mentor, took a flying trip to

Southern Utah this week, with Leonard

Tidwell, his salesman in that territory. . . _.
.

The local Pathe exchange presents a radio

broadcasting program twice a week over

the Desert News Station KEPT. This is

proving to be a popular feature fp*" tli^

radio fans W. S. Western

division manager for Pathe, was here this

week conferring with IV.G. Seib, local man-

ager. Musta left his far-famed Stetson

sombrero home this trip. . . . -C. M. Van

Horn leaves the Butte Pathe office to take

over the managerial duties at Denver. . . .

W. A. Calkins, manager for Pathe in this

city several years ago, replaces Van Hoi n.

George Hays, Associated Exhibitors

manager, is selling his product in Idaho. . .

.

Harry Lustig, genial manager of this di-

vision for Metro-Goldwyn, will be here this

week to conduct a sales conference of all

salesmen under the supervision of George^

L Cloward, resident manager E(-

Ryon of the Liberty theatre, Brigham City,

is here 0. E. Mclff, Panguitch; B.

G. Thatcher, Logan; William Spicker, Lo-

gan, Utah; Ned Grossman, Pocatello,

Idaho, were here this week signing up for

"U” Branch Management to Scott

OTTAWA, ONT.—While here for several con-

ferences, Clair Ha^e, general manager of Cana-

dian Universal Films, Limited, Toronto, an-

nounced the appointment of R. A. Scott, branch

manager at Vancouver, B. C., as Western Divi-

sion manager for the Canadian territory.
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A group of First National stars who journeyed to Philadelphia in a special train to broadcast answers to motion picture fans
from Station WIP. Those who spoke over the radio were: Earl Hudson, Mrs. Strauss, Milton Sills, Lambert Hillyer,
Hobart Bosworth, Myrtle Stedman, Dorothy Mackaill, Jacqueline Logan, Viola Dana, Marguerite de la Motte, Doris
Kenyon, Gladys Brockwell, Ben Lyon, John Bowers and Bennie Alexander.

Stars Use Radio to Answer
Questions by Screen Fans

First National Players Broadcast from Station WIP, Located

in Philadelphia—^Earl Hudson Sponsors Stunt

—

Cooperates with Stanley Company
(Special to Exhibitors Herald)

NEW YORK, January 27.—“If radio is a menace to the industry, it is

evidently here to stay so let’s get rid of the menace part and make use of it,”

said Earl Hudson, production manager of First National, to his studio
publicity man, Fred Stanley.

And as a result of this a great radio-screen party was given last Saturday
night at WIP, the magnificent broadcasting station of Gimbels store in

Philadelphia.

Newspapers Enlisted to Tell Public of Party

Working in conjunction with the general office publicity staff of the
Stanley Company, Director Mark Kellogg, Lynde Denig and Walter Eber-
hardt started work. Newspapers all over the eastern section of the country
were enlisted to tell their readers of the motion picture stars and other
celebrities who would assemble at the Gimbel broadcasting station and
personally answer all questions which were sent in by telegraph.

Bill Which Would Even
Forbid Sunday Motors

to Go to Legislature
(Special to Exhdbtiors Herald)

ALBANY, N. Y., Jan. 26.—Not satisfied

with their efforts in bringing about motion
picture censorship in New York state, back
in 1921, certain reform organizations in that

state are now planning to introduce a bill

in the present legislature that will call for
a Puritanic observance of the Sabbath. The
bill now being drafted, it is understood,
will prohibit Sunday motion picture shows,
Sunday baseball, even going so far as to

prohibit the sale of gasoline to motorists.
Representatives of the reform organiza-

tions were at the state capital conferring
with Burton D. Esmond, chairman of the
Assembly Codes committee. If the bill is

introduced it would naturally be referred
to the Codes committee, members of which
are open and- frank in saying that it will

never be reported out.

That the organizations will have a hard
time finding someone to introduce such a
bill is certain. There is not a member in

either house who cares to father such a
measure and take the bombardment that
would come from all sections of the state

and which would spell certain defeat at the
next election, it is said.

With Arms Mended Live
Wire Exhib Back on Job

(Special to Exhibitors Herald)

EASLEY, S. C., Jan. 27.—E. A. Arm-
stead, owner of the Lyric theatre here,

has returned to his post to direct manage-
ment after a long absence which was oc-

casioned by a fall from a ladder in the
theatre. In the accident the plucky exhib-
itor was unfortunate enough to break both
arms. After his “rest,” as he calls it, he
feels ready to grapple with bigger problems
than heretofore.

Visits U. S. to Study Methods
LOS ANGELES.—M. Cohen, noted publisher

of Filmland Batavia and Motion Picture Operator
of Semarang, Java, is in Los Angeles on his way
to New York. His visit to this country is for
the purpose of studying methods in photoplay
exploitation.

First National officials and stars were
rounded up and the party, numbering 35,

left New York in two special chair cars
and a diner attached to the 6 o’clock train.

At North Philadelphia the party was met
by Benedict Gimbel, Jr., and E. M. Orowitz
(EMO, the famous announcer of WIP).
On arriving at Broad street station, where
autos were waiting to carry the party to

the WIP studio on top of the big Gimbel
store, such a dense crowd was assembled
that it was necessary to enlist the aid of a
squad of police to force a passage. Every-
one knew motion picture stars were com-
ing and everyone wanted to see them at

close range.

Receive Hundreds of Telegrams

Arriving at the studio the party found a
large number of invited guests waiting to

greet it. It also found hundreds of tele-

grams which had also arrived before the
party and this number was increased to

more than 3,000 before the evening’s fes-

tivities were over. Each telegram indicated

that some radio fan was also sufficiently a
screen fan to have some question to be
answered by a favorite star.

The screen celebrities who participated
in the party were Director Lambert Hillyer
and Mrs. Hillyer, Milton Sills, Hobart
Bosworth, Myrtle Stedman and her son,

Lincoln, Dorothy Mackaill, Jacqueline Lo-
gan, Viola Dana, Marguerite de la Motte,
Doris Kenyon, Gladys Brockwell, Ben
Lyon, John Bowers and Ben Alexander.
Accompanying the party were Mr. and

Mrs. Earl Hudson, Mr. and Mrs. E. A.
Eschmann, Mr. and Mrs. Fred Stanley,

Mrs. Florence Strauss, Mark Kellogg,
Lynde Denig, Walter Eberhardt and rep-

resentatives of the trade papers.

Hudson Tells About Production

The broadcasting started shortly after
the arrival of the party when “EMO” in-

troduced Mr. Hudson, who made a short
but interesting address on the actual mak-
ing of a motion picture. Mr. Hudson was

(Continued on page 42)
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“Wampas” Annual Frolic Will

Have Many Unique Features
Several Changes in Line-up of Officers—J. D. Williams Arrives on

Coast—Charles Ray to Make His Own Productions

By HARRY HAMMOND BEALL

Hollywood, January 26.—With an election in the offing and the

annual frolic scheduled for February 5, Hollywood publicists who
wear the “Wampas” emblem in their lapel, or would wear a Wam-

pas emblem if their was a Wampas emblem, are in a fever of excitement.

Norman Manning, Ray Leek and Pete Smith are the big three at the

helm. Manning as director general. Leek as general manager, and Pete
Smith as grand manpulator of the purse strings.

George Landy has supplanted Garrett Graham as publicity director,

Roy Miller has replaced Landy in charge of exploitation, while Jeff Laza-
rus goes serenely on in charge of outdoor advertising.

T^NOCH VAN PELT is assembling a
-L.' “wow” of a program, Mark Larkin will

be in charge of the floor, Sam Cohn is the

business genius on the “Midnight Wampas,”
the official souvenir. Si Snyder heads the

ticket committee, Joe Jackson is acting as

official ambassador in inviting stars to par-

ticipate, and all in all everybody is “doing
their stuff.”

So far as the election is concerned Mark
Larkin and Harry Brand are lining up their

fences for the presidential tussle; Tom
Engler appears to have a slight edge over
Garrett Graham for vice president; Bert
Dorris and Arthur Hagerman will battle

for the secretarial fountain pen
;
and Ray

Coffin and Phil Gersdor, are to fight it out
at the polls for treasurer.

* *

Plenty of Hollywood folks were at the

depot last Monday morning to welcome J.

D. Williams and William pRASitR, two
figures of film prominence, who arrived on
the same Sante Fe limited. Jay-dee came
west to check up on Valentino production
activities for Ritz-Carlton of which he
is president, and Fraser was returning to

Hollywood after a European journey, spent

investigating conditions in the interests of

Harold Lloyd, his nephew and for whom
he is business manager.

* * *

Tom Mix is rushing on his latest produc-
tion at Fox with all possible speed. The
reason is that he wants to hop a rattler

from Hollywood in time to reach DeBois,
Pa., by February 6, when Dad and IMother

Mix celebrate their golden wedding anni-

versary. Whether Tom will have a draw-
ing room large enough to accommodate
“Tony,” his trusty steed, is as yet unan-
nounced.

* * *

B. A. Holway, formerly advertising head
of the Palmer Photoplay Corporation who
has been in Seattle for the past few
months, is back in Hollywood once again,

and has opened free lance publicity head-
quarters in one of the newer skyscrapers of

the boulevard. “B. A.” acted as managing
editor of the Midnight Wampas, the official

souvenir of each Wampas Frolic, last year

at San Francisco and held down the edi-

torial sanctum so well that he was chosen
again this year for the same post.

* * *

Harry Beaumont, Warner Brothers’

stellar director, is already booking passage
for a European journey next summer. He
has had the travel bug for a long time,

but continuous work with picture after pic-

ture for, Warner’s has delayed his sailings.

He is now making “Rose of the World,”
his latest feature under his present con-

tract, and then it’s Harry, the Missus, and
the famous Beaumont twins for the trans-

Atlantic junket.

Theatres have had stars make personal

appearances in connection with their films,

and sometimes directors, but it remained
for George Landy, the fair haired boy p. a.

of Hollywood to persuade Julius K. John-
son of the Forum theatre that he should

stage a night in honor of Sada Cowan and
Howard Higgin, who wrote the script for

“Smouldering Fires,” the attraction of the

week at the West Pico street playhouse.
* *

Sol Lesser is back in Hollywood once

more, and announces “The Winning of

Barbara Worth” as his next feature for

Principal. Sol, with Harry Arthur, Jr.,

general manager of West Coast theatres,

Inc., doesn’t seem to be at all “high hatted”

over the fact that he and Harry were pre-

sented to President Coolidge. He’s always
just the same old Sol as when he sold cornu-

copias as a kid in a nickelodeon in San
Francisco in the early days.

s|c *

Hollywood has it that Marshall Neilan
is definitely out as the director for Marj'

Pickford’s next picture. He is back at

work on the Metro-Goldwyn-Mayer lot and
it looks as if he intended to stay there. It

is said that he and Mary could not agree

on the story situation, and there you are.

He was to have been loaned by M-G-M to

the Pickford-Fairbanks outfit for this one
picture. “Mickey” made two of Mary’s
greatest successes, by the way, you remem-
ber “Stella Maris” and “Daddy Long Legs.”

^ ^

Can you imagine how tickled Charles
Ray is to be back at his own studio on
Fleming street once more? He will make
his own productions there, where “The
Courtship of Miles Standish” sort of put
him on the rocks, as it were. Jerome
Storm, who handled Charlie in sixteen of

his most successful pictures, will direct

again, and Joe de Grasse will supervise all

production activities. Simpler, homelier,

pictures, not to cost in excess of a hundred
thousand will have sway under the new
policy.

* jN >|t

“Don Q,” which is Douglas Fairbanks’

next vehicle, is to be a sequel to “The Mark
of Zorro,” built up from the novel, “Don
Q’s Love Story,” by Hasketh Pritchard.

The scenario was prepared by Jack Cun-
ningham. The story carries the adventures
of Zorro from California back to Spain in

the middle nineteenth century. Doug will

play the dual role of Zorro, the father, and
Don Q, the son, even as he did in “The
Mark of Zorro.”

* *

M. Cohen, publisher of Filmland, Bata-
via, and of Motion Picture Operator, Sem-
arang, Java, was a guest this week of
Julius Bernheim, general manager at Uni-
versal City.

ALBANY, N. Y .—Lezv Fisher, of Tricon-
^deroga, was in town during the week,
and welcome as usual. . . . And so was
Harry Berinstein, head of the Berinstein
chain of houses, who came up from Elmira
to look over his theatres in this section ....
Bob Wagner, of the Gateway in Little

Falls, personally announces his vaudeville
acts on amateur night, and, according to

all accounts, he delivers the goods. . .

Sam Goldstein, of Springfield, Mass., was
along Film Row during the week, on his

way to the State theatre in Utica
George Roberts took a nice long train ride

during the week, going up to Buffalo to

sit on the arbitration board, and then com-
ing back to Albany to look after affairs at

the Colonial. He drew the trip on account
of being associated with the Berinstein
houses in Elmira Charles IValder, the
new manager for Associated Exhibitors
here, is planning to take his first trip to

northern New York in a week or so
Walter Roberts, of the Troy theatre, was
along the Great White Way last week
Meyer Schine, of Gloversville, was in Troy
last week, doing a little more negotiating
for the American theatre, which has been
closed for the last three weeks .... Mike
Friedman, of Schenectady, went to New
York last week, but was no sooner there
than he received a telephone message call-

ing him back home Joe Saperstein,
of the Griswold, in Troy, doesn’t overlook
a bet these days. His latest is a “Johnny
Evers Night” in connection with a base-
ball picture. Evers comes from Troy
Noma Suckno is now signing the con-
tracts for pictures at both the Albany and
the Regent theatres . ... L. L. Connors,
with theatres in Granville, Salem and Cam-
bridge, was in town during the week for

a meeting of the Film Board Wil-
liam Shirley, of the Strand theatre in

Schenectady, had his troubles with the cold
last week, when a teakettle, being used in

exploiting ‘Hot Water” froze up
Honors came to T. Roy Kieffer, of the
Troy theatre last Sunday, when he accom-
panied a well known organist on the violin,

the selections being broadcast through
Schenectady E. J. Wolfe, of Low-
ville, plans to enlarge the Bijou theatre
there and double its seating capacity. . . .

There are not many exhibitors who indulge
in horseback riding. In Massena, N. Y.,

however, Victor A. Warren, owner of a
theatre there, keeps several racing and
saddle horses. The other morning a barn
sheltering the animals caught fire, but the

horses were removed by Mr. Warren’s
caretaker shortly after he had discovered
the fire in the loft of the ham. The build-

ing was completely destroyed.

Pathe Adds Nine Radio
Stations to System

(.special to Exhibitors Herald)

NEW YORK, Jan. 27.—Much comment
has resulted from the movement made by
Pathe to use a larger system of radio
broadcasting stations which now numbers
nineteen. Talks from each of these each
week concerning the releases and adven-
tures of cameramen have been received

with approval, it is said. The nine sta-

tions added during the past week are;
WFI of Philadelphia, WGR of Buffalo, WGPA

at Baltimore, WFAA of Dallas, WBT at Char-
lotte, KAJ of Los Angeles KOA at Denver,
KFPT at Salt Lake City, and KFEC of Portland,
Ore.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of February 7

by

the Camera

House Peters in “Raffles,”

Universal’s version of the
famous detective stories.

LEFT — Kathleen Myers,
appearing opposite Tom
Mix in “Dick Turpin,” a

new Fox production, said to

be the most stunning
woman on the screen.

RIGHT— Winter sports in

Canada include tossing a

fair skater high in the air.

A scene from International

News taken at Chateau
Frontenac, Quebec.

The West Goes East—a group of First National stars

—

Myrtle Stedman, Viola Dana and Gladys Brockwell,
arriving at Grand Central Station, New York. Miss Dana
will be co-featured with Ben Lyon in “The Necessary
Evil”; Miss Stedman and Miss Brockwell in “Chickie,”

Sam Wood, director for Principal Pictures, believes in starting
’em young. Gloria, Wood’s six-year-old daughter, accompanies
him on location and says she’s going to be a director when she
grows up. Her daddy has just finished “The Re-creation of
Briant Kent” for Principal.
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George W. Hill, director of Marion Davies in

“Zander the Great,” a Cosmopolitan-Metro pro-
duction, shows her how to use a safety razor.

Douglas Fairbanks, Jr.,

Billie Dove and Warner
Baxter, featured players in

Paramount’s production,
“The Air Mail,” inspecting

the flying field of Aero
Club, Long Beach, Cal.

Irvin Willat is directing the
feature. Young Fairbanks
flew the plane of Byron
Morgan, author of the play.

Group of newspaper and trade journal representatives who went to Ossining, N. Y.,

to attend a special screening of the B. P. Schulberg production, “Capital Punish-
ment,” at Sing Sing prison. George Hackathorne, star of the picture (standing in

centre with overcoat), was the guest of honor. Tim Leahy represented “Exhibitors
Herald” on the trip.

Frank Stever, Jr., an electrician

working at the United Studios, where
M. C. Levee is producing “One Year
to Live” for First National, is a
baritone soloist on the side.

Hobart Bosworth bids goodbye to “Cameo,” his famous Arabian horse, as he leaves for New York to appear in First National’s
production “Chickie.” This is Mr. Bosworth’s first employment in an Eastern studio in over five years. Mr. Bosworth (right)
and his prize horse, who received a gold cup for horsemanship at the first annual Beverly Hills Horse Show.
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Sally Rand, latest dim beauty,
who has just been sigpned by
Paramount to appear >n Fa-
mous Players pictures. You’ll

see her in “The Golden Bed.’’

Richard Dix, in the dress of

the Basques, which he
wears in his latest picture,

“Too Many Kisses,’’ a Para-
mount production.

Colleen Moore, First Na-
tional star in “Sally,’’ is

entertained by Van and
Schenck, noted vaude-
ville team, singing “Sal-
ly’s in the Movies Now’’
during a pause in the
filming of her picture.

RIGHT—William Beau-
dine, director of “The
Narrow Street’’ for War-
ner Bros., who has again
signed up with that firm.

Do you remember ’way back when these were popular models of “horseless carriages?’’ David Smith, who is producing “Pam-
pered Youth’’ for Vitagraph, dug up these early 1900 to 1904 models for the Booth Tarkington story, “The Magnificent
Ambersons.’’ The six-cylinder Ford roadster, without wind shield or other extras, has two speeds. The ’bus with the top
is a Cadillac of 1904, a single cylinder car that created a sensation. At the right is a 1902 Stevens-Duryea touring car,
equipped to carry four or six passengers, the two in the back riding backwards.
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Strange Censor
Tangle Perplexes

Kansas Exhibitors
(Special to Exhibitors Herald)

KANSAS CITY, Mo., Jan. 27 .—Kansas
exhibitors are in the midst of one of the

strangest fights over censorship that per-

haps ever occurred in the Middle West.
Led by Senator James W. Finley, a battle

is on in the Kansas legislature to abolish

the censorship board. But the strange part

of it is Kansas theatre owners doubt
whether they want the censorship board
abolished or not.

It is possible that M. P. T. O. Kansas
and Missouri headquarters may, in an
emergency, issue a hurried despatch of
questionnaires to obtain a concensus of

opinion among exhibitors. The status of the

situation is this : On several occasions many
Kansas towns have been threatened with
self-appointed censors, members of local

organizations, who sought to impose an
additional censorship to that provided by
the regular state board at Kansas City.

These movements were quashed by the at-

torney general, but in many towns the

“spirit” still is alive. Should official state

censorship be abolished, would Kansas be-

come over-ridden with an avalanche of un-
official censors? That is what theatre

owners are asking.

If state censorship were abolished would
individual city censorship still be legal? The
censorship fight was not started by the
exhibitors but, according to politicians, the
censor board appears doomed. Senator Fin-

ley’s committee report reads:
“We recommend that the Board of Review,

popularly known as the state censorship board,
whose duty it is to pass on all films admitted to
the state of Kansas for exhibition, be abolished.
Your committee feels that this board is a com-
parative useless one.”
One check on exhibitors, however, was con-

tained in the recommendation. The committee
would make the exhibition of any picture which is

degrading or immoral in character punishable as a
misdemeanor.

Players Use Radio
to Answer Questions

by Screen Patrons
(Continued from page 37)

followed by Mrs. Strauss, head of First

National’s scenario department, who talked
interestingly on the selection of stories for
pictures and gave some valuable advice on
scenario writing. Director Lambert Hillyer
spoke briefly on directing players and pic-

tures.

Starting off with Milton Sills, each of the
stars were introduced in turn to the radio
audience and a noble but ineffectual at-

tempt was made by each to answer over
the air the questions that had come in

for him or her over the telegraph. The
broadcasting station worked until 3 o’clock
but there wasn’t time to answer but a small
part of the wires.
During the course of the evening a lunch-

eon was served by the store management
and at the close of the broadcasting the
entire party was taken to the new Benja-
min Franklin hotel, where accommodations
had been reserved for the visitors. On
Sunday the stars appeared at a big Shrin-
ers celebration and the entire party returned
to New York on Sunday evening.

Moreno Visits Home
(Special to Exhibitors Herald)

GIBRATLAR, Jan. 27.—Accompanied by
his American wdfe, Antonio Moreno last

week returned to Algeciras, his former
home. He went from there to his old
birthplace with his mother whom he met in

Algeciras.

“Our Laws Enslave Us,”

Says Beveridge
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—In an
attack on the present condition of

our statute books former Senator
Albert J. Beveridge, of Indiana,
last week before the Lawyers’
Club and the New York Bar Asso-
ciation, thrust sharp missiles at

the product of reformers and self

righteous legislators.

He said the United States is

overburdened by federal, state and
local legislation which has brought
about a condition in which the
officials are vexatious tyrants and
the citizens are cringing subjects.

"We are by law forbidden to do
more things and by law ordered to

do more things than were the Rus-
sians under the Czar or were the

Turks under the Sultan. We are

surrendering our liberties and
making ourselves the slaves rather
than the masters of state,’’ he
said.

I
T’S been a long time since Chicago was
the headquarters for any of the larger

companies, but last week history came al-

most repeating itself. Carl Laemmle and
Boh Cochrane both headquartered here for

a few days. Strange to say their visit

failed to arouse any wild rumors. Carl

continued West and Bob returned to New
York.

* * *

We had a pleasant chat with the Shouras
Boys from St. Louis, who conferred more
or less with Sam Katz and Max and
Barney Balaban. If Oscar Rumore had
his way he’d concoct some wild story con-
cerning those conferences, but no such

thing. Just a friendly visit.

* *

Larry Weingarten brings us a new one

from the Coast. How dare you label the

boys who hand out publicity press agnets.

No siree. They’ve all got their diplomas
now and you must refer to them here-

after as commissioners of public works-;-

no, no, public relations. Larry and Artie
Bernstein were en route East with Jackie
Coogan’s newest picture, “The Rag Man.”
Larry jumped over five desks in his en-

thusiasm over the picture. But we musn’t
tell you more about that for we are en-

croaching upon Mr. T. O. Serv'ice.

* * *

Y. Barret McCormick is in town to give

us a world premiere. The picture : “Bar-
riers Burned Away.” Theatre : The Ran-
dolph. It’s been some moons since we had
Mac with us and we’re all enjoying it.

* * *

Speaking of “On the Fly,” there’s another
record holder in Chicago when it comes
to globe trotting. Watterson R. Rothacker
is one to be sure, but now give a little

thought to Aaron J. Jones, head of Jones,

Linick & Schaefer. They^re going to rent

out desk space at the J. L. S. offices if

A. J. doesn’t settle down. No sooner had
he arrived from Europe than he flipped a

train for Florida. It’s an awful nuisance,

this traveling.—SHRECK.

Unusual Chain of
Factors Aid Big
Universal Drive

(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—A really great

set of factors has been set to work to ex-
ploit the coming Universal picture, “The
Phantom of the Opera.” Chance has taken
part in the efforts of advertisers, playing
into their hands an opportunity that was
snatched up before it could become “cold.”

The greatness of the campaign is outlined

in a letter from representatives of the Uni-
versal organization from five viewpoints; a

billboard campaign
; national advertising

;

serialization ; novelties ; and tieups.

Outstanding in the efforts of the pub-
licity men is the advertisement harvested
in the recent tale in New York that a
sculptured head was fished out of the Hud-
son River and it was believed to be the
marble likeness of Augustus Caesar,
carved during his lifetime. The story was
spread by newspapers in column after col-

umn. Interest was high the following
morning when, in each paper in the city, a
large advertisement was carried containing
a cut of the sculpture and saying,

“America’s greatest art critics say that this

marble head fished out of the Hudson
River, was carved in Caegar’s time and is

worth $10,000. Is this the sculpture of
Augustus Caesar? Or is it Lon Chaney as

he will appear in ‘The Phantom of the

Opera,’ to be presented by Carl Laemmle?”
Therefore the campaign for the picture got

away with a good start.

The Saturday Evening Post has carried

large ads in which is announced the prize

contest for a slogan to suit the picture.

10 Cent Matinee for

Juveniles Sponsored
by Hays Organization

(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Will H. Hays,
president of the Motion Picture Producers
and Distributors Association, has just an-
nounced his “answer to the demand for

motion picture programs which the young
folks may attend and enjoy.” In co-opera-
tion with theatre owners of the country
morning performances will be held during
the year at an admission price of 10 cents.

For these matinees 3,500 reels of film

with a special appeal to juveniles have been
collected. Representatives of the Hays
group and the public relations committee
have spent six months in selecting these

programs. A feature-length picture, a com-
edy and an educational subject will be
shown at each performance.

Wilson Goes to Cuba
to Shoot Color Films
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Bering D. Wil-
son, president and general manager of Wil-
son-Wetherald, Inc., and Clay Davis, pro-

duction manager, left yesterday for Cuba,
where they will start the production of
their latest Kelley Color film. It will be
made under the name of “White Mice,”
Jacqueline Logan and William Powell ap-

pearing in it.

Mitzi May Appear in

Grauman Productions
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 27.—Mitzi, noted
musical comedy ^tar, will return to Los
Angeles after her present tour for the pur-

pose of entering pictures. Sid Grauman is

negotiating to produce these attractions.
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O. F. Spahr, who has been elected
president of Enterprise Optical Manu-
facturing Company, makers of the
Motiograph projector.

O F. SPAHR, who for the past

ten years has been vice-president

and general manager of the Enterprise
Optical Manufacturing company,
makers of the Motiograph projection

machine, has been elected president of
the company. Mr. Spahr succeeds A.
C. Roebuck, recently resigned and
who is now vacationing in Florida.

Intimations of important improve-
ments in the Motiograph are con-

tained in the announcement of Mr.
Spahr’s promotion and it is believed

that when these are ready for the

trade they will tend to popularize even
further the Motiograph projector.

According to Mr. Spahr business is

on the increase and the company is in

excellent condition. The progressive

policies which have been important

factors in the growth of the company
will be continued under Spahr’s direc-

tion with preparations under way for

increased service to Motiograph deal-

ers and the industry generally. A
good business year in the equipment
field may be looked for, Spahr de-

clares.

Mr. Spahr is well known in the

trade and has a thorough understand-

ing of projection requirements. He
has built up an aggressive dealer or-

ganization, imbued with the idea of

rendering maximum service to theatre

owners.

Proven Talent to Aid
Next Steiner Picture
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Many well
known names appear, it is said, in the cast

of Edith Thornton’s third offering for the
William Steiner Productions which will be
written by a well known author. Among
them are Crauford Kent, Niles Welch,
Melbourne McDowell, Dorris Dare, Joseph
Kilgour, Wilfred Lucas, Robert Ellis,

Helen Lynch, Eddie Phillips, and Earle
Williams.

Industry’s Representatives
Fight Perkins Copyright Bill

O’Toole, Hess and Weil Appear Before House Patents Body in

Opposition to Proposed Law-—Exhibitor Chief Calls

Measure Gross Injustice to Theatre
(Special to Exhibitors Herald)

WASHINGTON, D. C., January 27.—The motion picture industry

would prefer the Ballinger copyright bill to that recently introduced by
Representative Perkins, members of thhe house patents committee were
told last week by Gabriel Hess and Arthur Weil, during the hearings held

on the Perkins measure, which was drafted by Thorvald Soldberg, register

of copyrights at the Congressional Library, at the request of the Authors’
League of America.

Labor and Publishers Aid Motion Picture Industry

A number of noted composers and authors appeared at the hearing to

urge adoption of the Perkins bill, but the motion picture industry has
lined up with it in opposition the American Federation of Labor and the

book publishers, both of whom fear competition from cheap foreign labor
in the printing industry.

Appearing in favor of the measure,
Augustus Thomas, author and playwright,
declared his people were asking only for
rights granted under the Constitution. Mr.
Thomas took time out to explain how the
Constitution had been drafted, and telling

the committee that the writers of that

paper met in a tavern in Philadelphia to

debate its terms. “It is my belief, purely
individual,” he added, “that if there had
been no tavern there would have been no
Constitution agreed upon.”

Matthew Woll, vice-president of the
American Federation of Labor, accused the

Authors’ League of “double crossing.”
“They agreed to support other legislation

which protected the printers,” he said.

“Now they seek only their own protec-
tion.”

Methods of securing rights to picturize
stories were discussed by some of the
authors, Ellis Parker Butler declaring that
he received $25 for the moving picture
rights to “Pigs Is Pigs” but that the com-
pany that purchased the rights at that time

Gross Injustice,

Says O’Toole
(Special to Exhibitors Herald)

WASHINGTON, D. C., Jan. 27.

—President M. J, O’Toole of the
Motion Picture Theatre Owners
of America, in a hearing before
the patents committee of the
house, labelled the Perkins copy-
right bill now being considered as
a gross injustice to theatre owners.
“So sweeping and arbitrary are

the elements in this bill,” he said,

“that it is distinctly opposed to
'good public policy to pass it until

such amendments are made as will
change the greater number of its

provisions.”

later demanded $10,000 from another pro-
ducer who wanted to utilize the same
story.

Fear Limitation of Rights

Passage of the Perkins bill would limit

the rights of producers and there are many
provisions in the measure which would re-

sult in years of litigation before their

terms were finally interpreted, the commit-
tee was told by the representatives of the

moving picture industry. The Dallinger
bill, it was declared, was far better, not
only from the angle of its various pro-
visions but in its language.
Another hearing will be held this month

at which the committee will seek further
light on the subject. In view of the late-

ness of the session, however, it is becom-
ing doubtful whether any copyright legis-

lation will be enacted this session.

14 World Beauties
Selected by Famous

for New Production
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Paramount an-

nounces that it has made its final selec-

tion of “the world’s most beautiful women”
for the cast of “The Dressmaker from
Paris.” Fourteen international beauty
models will appear in the picture. Each
girl, according to Jesse L. Lasky, is a dis-

tinct type of feminine charm. They are

;

EUGENIA GILBERT, who was “Miss Los
Angeles” in Rudloph Valentino’s national beauty

contest.
ETTA LEE—“Princess of the Orient.” She is

said to be a perfect type of Oriental beauty.

SALLY LONG—“D. W. Griffith’s most beau-

tiful discovery.” She was in the Ziegfeld Follies

two years.
JOCELYN LEE—“Ziegfeld’s queen of beauty.’

She was called by Paris the most beautiful Amer-
ican girl. ^
CECILLE EVANS—“The Girl with the Coles

Phillips ankles.” Miss Evans was personally se-

lected by the artist, Phillips, for a place among
the models.
CLARA MORRIS—“Neysa McMein’s regal red

head.” She was chosen personally by
_

Miss

McMein, one of America’s best known artists.

OLIVE BORDEN—“Wampas Baby Star for

1925 .”
. , ....

CHRISTINA MONTT—“Latin Americas fa-

vorite daughter.” She is the grand-daughter of a

former president of Chile.

SALLY RAND—“Named by Cecil B. De Mille

as the most beautiful girl in America.” She was
a model at the Chicago Art Institute.

ADALYN MAYER—“The Cinderella girl of

1925 .”

MABEL COLEMAN—“The Gibson girl of to-

day.” Six artists have declared Miss Coleman’s

hands the most perfect in the two Americas.

THAIS VALDEMAR—“The fairest of Europe’s

nobility.” Her mother was a political revolution-

ist, her father colonel of a Cossack regiment of

the Imperial Guard.
YOLA D'AVRIL—“The famous model of Jean

Patou.” When Patou was asked to select a

model in Paris he cabled back, “The most beauti-

ful girl in Paris is in Hollywood.
DOROTHY SEASTROM—“Venus of the

Snows.” A pure Norse type with fine flaxen

hair, clear blue eyes, ivory complexion and a

lithe, graceful figure.

Calkins Goes to Butte
(Special to Exhibitors Herald)

BUTTE, MONT., Jan. 27.—The mana-
gership of the local Bathe offices has been

put under the charge of W. A. (Wild Bill)

Calkins, formerly with the Seattle branch.

He succeeds C. M. Van Horn. Ted John-
son, formerly a serial representative, has

taken Calkins place in Seattle.
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Hidden Talents of Screen Stars

to be Disclosed at Dinner
A. M. P. A. Annual Affair fPill Hold Many Surprises—Glen Alvine

Stages Unique Stunt to Advertise ‘‘Ten Commandments”

By JOHN S. SPARGO

N ew YORK, January 27.—In addition to telling the naked truth
about the motion picture profession, the stars, the producers, the
directors and the advertisers themselves, the Naked Truth dinner

and dance of the Associated Motion Picture Advertisers to be held in the
gold room of the Hotel Astor on Saturday night, February 8, will dis-
close the hidden talents of some of the screen stars who will be in
attendance.

Bessie Love, First National star, has a splendid talent for playing
the ukelele, as the members of the A. M. P. A. discovered when she was
the guest of honor at a recent luncheon, and she will render a number of
selections.

Aileen Pringle has been hiding a very able gift for dancing and she
will entertain with some terpsichorean selections.

ROY BARNES is known to his
* friends as a good fellow and a fine

actor. Few of them were aware that he
is an adept at the performance of sleight

of hand tricks. He will demonstrate his

accomplishments in that line.

Adolphe Menjou is a skillful monologist
—he was not always an actor in the “silent”

drama—and has agreed to give a sample of
monologues.

Jacqueline Logan, having once been a
“Follies” girl, can, of course, dance, and
will do so.

Milton Sills is a pianist of talent and will

probably play the piano for guests at the
dinner. He is a very modest man and
needs a little more persuasion.

George Hackathorne can, and does, sing

when properly approached and the adver-
tising men discovered the proper method of
auoroach. Many other interesting revela-

tions of what noted screen personalities can
do will be disclosed at the Naked Truth
dinner.

Requests are being received for tickets

from all parts of the country from per-
sons connected with the industry. The
number of tickets sold will be strictly lim-

ited to 950, of which number about 750
have already been sold. The 200 left will

be sold out soon. As long as they last,

they may be obtained through Charles Ein-
feld at First National Pictures. Mr. Ein-
feld gives warning that no tickets will be
held out for personal friends or others
until the last moment. When the 200 have
been sold anyone asking for tickets will

be politely—oh, very politely—invited to put
in his request for seats for the Naked
Truth dinner to be held in 1926.

Among the picture stars who have signi-

fied their intention of attending the dinner
and dance are Bessie Love, Richard Bar-
thelmess, Dorothy Mackaill, Clara Kimball
Young, Lila Lee, Adolph Menjou, T. Roy
Barnes, Aileen Pringle, Lillian Rich, Neil
Hamilton, Claire Adams, Richard Dix,

Bebe Daniels, Milton Sills, Ben Lyon,
Phyllis Haver, Doris Kenyon, Viola Dana,
May Allison, Myrtle Stedman, Hobart Bos-
worth, Robert Edeson, Kenneth Harlan,
Betty Blythe, Ann Pennington, Mary Hay,
Hope Hampton, Thomas Meighan and
many others.

The star publicity stunt of the week was
putting the eclipse to work for a picture.

This was done by Glen Alvine and the

eclipse worked for “The Ten Command-
ments.”

Before the hour for the eclipse a screen
had been placed on the front of the Cri-

terion theatre and, by arrangements with
the police department, a projection machine
was placed in the traffic tower in front of

the house.

When the sun was about three-quarters

eclipsed, the scene of Moses receiving the

commandments, one of the most spectacular

things in the picture, was projected. For
about five minutes before totality and about
the same time after the projection was com-
pletely satisfactory, and was enjoyed by a
crowd which blocked the entire street, hav-
ing been tipped off by stories in the morn-
ing papers.

Mr. Alvine says he does not expect to

have another eclipse work for him on
Broadway for several years, at least.

* * *

Lambert Hillyer tofd the members of the

A. M. P. A. at their weekly luncheon at

the Cafe Boulevard on Thursday, January
22, just how much he loves action in the

motion pictures that he makes. They under-
stand now why the pictures that he directs

are noted for action, moving drama and
thrilling events. He loves action so much,
he said, that he often doubles for the

actors in his casts when they are called

upon to perform some daredevil feat.

His talk was an interesting one and was
highly appreciated by the motion picture

advertisers.

Fred Stanley, First National’s studio pub-
licity director in New York, was present

and was introduced as a new member of
the A. M. P. A. “Bill” Yearsley told his

fellow members good-bye, as he is leaving

for the Pacific Coast.

Victor Shapiro, on behalf of the various

committees arranging for the Naked Truth
dinner and dance at the Hotel Astor on
Saturday night, February 7, announced
that arrangements had been about com-
pleted and that nearly everybody in the

profession who is anybody would be in at-

tendance. The dinner this year, he told

his fellow advertisers, will surpass previous

ones in its entertainment features. A
speechless speech has been evolved through
the labors of the various committees, he
said, and several speechless speakers will

be seen if not heard.

The report that all but 200 of the 950

tickets which will be sold for the dinner

had already been disposed of was received

with satisfaction.
* * *

Marcus Loew and Nick Schenck, the

white-haired boys at Metro-Goldwyn, took

a peep at Jackie Coogan’s newest opus,

“The Rag Man,” last week and both came

out of the projection room wreathed in

smiles. “That’s a picture,” said Mr. Loew.
“You said something,” answered Mr.

Schenck. And Arthur Bernstein, general

manager for Jackie, and Larry Weingarten,
Hollywood’s premier milkman, dashed to

the nearest Western Union office to impart
the glad tidings to Jack Coogan, senior.

Bernstein and Weingarten brought a

print of “The Rag Man” to town last week
and plan a large exploitation campaign to

accompany the film in the key cities. In

this film Jackie reverts to his old charac-

terization similar to that of “The Kid.”

He has discarded the royal rainment of

“Long Live the King” for a battered derby,

a pair of worn out trousers and an all

enveloping sweater.
* * *

Frank G. Conklin, receiver for Pre-

ferred Pictures, left last week for Los An-
geles, where he will confer with creditors

of the concern and hold a general confer-

ence regarding all its interests there.
* * *

Luther Reed, formerly with Cosmopoli-
tan, has taken temporary quarters at the

Long Island studios of Paramount, where
he is adapting John Monk Saunders’ story,

“The Shock Punch,” into the next vehicle

for Richard Dix.
* * *

Herbert Brenon, who has been recuper-

ating from a recent illness at Atlantic City,

has returned and will soon begin work on
“The Little French Girl” for Famous Play-
ers. This is the picture originally intended

for Betty Bronson, but which has been
given to Mary Brian. Miss Bronson will

be directed in her next picture by James
Cruze.

* * *

“Manhattan Madness,” the picture gen-

erally credited with having made Douglas
Fairbanks, is to be remade by Oscar Price
into an elaborate production with a cast

which will include a lot of well-known
screen names. Work on the production
will be commenced next week.

* *

Lee Ochs gave an “Author’s Night”
party last Wednesday at the Piccadilly

theatre when “The Lost Lady” was shown
and Frederick Fradkin, the new orchestra
conductor, was introduced to a gathering

of the elite of the writing fraternity.
^ ^

“The Ten Commandments,” after a con-
tinuous run of sixty-one weeks on Broad-
way, the record of motion pictures the

world over, will give way to another offer-

ing on the night of Saturday, Feb. 21. Offi-

cial announcement to this effect was made
by Famous Players last week. In spite of

this long run, “The Covered Wagon,”
predecessor to “The Ten Commandments”
at the Criterion, still holds a record of its

own. “The Covered Wagon” was sho-wn
on Broadway for 59 weeks, the entire time
being spent at the Criterion. “The Ten
Commandments” long time was divided be-

tween two houses, the production having
opened at the George M. Cohan theatre,

and later moving to the Criterion.

Safety Campaign Begun
to Cut Down Accidents

(special to Exhibitors Herald)

MILWAUKEE, WIS., Jan. 27.—To avert

tragedies such as has occurred in other

parts of the country recently as a result

of the lax handling of films, the Milwaukee
Film Board of Trade has opened a safety

campaign. As one step in instructing ex-
change employes in methods to avoid ac-

cidents, a mass meeting is being arranged
at which a representative of the Eastman
Kodak Company will speak on the disposi-

tion of scrap film.
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ffHE THEATRE
iO^AjDcpartment ofPractical Showmanship

URGES POSTER CONSIDERATION
Agrees With
Klock; Beats
Child Record

“Is the child worth a seat?”
R. H. Klock, Kansas exhibitor,

asked the question on this page of

the January 24 issue and answered
it in the affirmative, submitting fig-

ures.

A. J. Milton Bean, Toronto exhi-

bitor, this week echoes his conclu-

sions, submits a record beating Mr.
Klock’s, and tells how he made it.

Mr. Bean’s letter is published under
“What Showmen, Are Doing to Get Busi-
ness,” with illustrations upon another page.
His figures, like those submitted by Mr.
Klock, cover 1924 business.
Mr. Klock sold 49,415 child admissions

during 1924 in Pittsburg, Kansas, a city of
18,000 population.
Mr. Bean, whose Maple Leaf theatre is

located at Mount Dennis, an un-incorpor-
ated district on the outskirts of Toronto,
is the center of a 6,000 population. In 1924
he sold 36,995 child admissions.
This number does not include free admis-

sions to children, of which there were
rtiany, as the Maple Leaf policy includes
birthday tickets to all youngsters.
This policy was inaugurated some years

ago when school records were used to

obtain information as to the birthdays of
the children enrolled. Each year the chil-

dren were sent complimentary tickets on
their birthdays and the custom was con-
tinued as they grew up, with the result that

many adults of the community now count
receipt of their birthday ticket and subse-
quent attendance at the theatre as fi^^

features of that occasion. Mr. Bean’s letter

and the reproductions illustrating the same
make it possible for any showman to adapt
his policy locally.

There are, as Mr. Kloch pointed out, ar-

guments for both sides of the child ques-
tion. Some showmen object to filling their

seats at juvenile admission prices. Others
argue that the child customer is not only
a legitimate cash patron but a permanent
walking advertisement as well, bringing his

own family to the show as a matter of
course.

Arguments from both sides were- in-

vited and the invitation is repeated. As
matters stand, there is a preponderance of
evidence on the side of the youngsters.

Wants Fast Rebuilding
According to a dispatch received yester-

day, all papers have been signed for the

immediate reconstruction of the Maltz the-

atre, Alpena, Mich. The theatre was de-
stroyed by fire early Wednesday morning.
It is owned by Fitzpatrick & McElroy.

Theatre Paper Made
Newspaper Magazine

EFFECTIVE February 1, "The
^Town Crier,” house organ tor
the Miller Theatrical Enterprises,
Wichita, edited by H E. Jamey-
son, will be published as the Sun-
day Magazine section of “The
Wichita Beacon,” Henry J. Allen s

nationally known newspaper. Mr.
Jameyson will continue as editor
of the section, which will be en-
larged and expanded in conformity
with the requirements of its 50,-

000 circulation.
The proposition to combine the

two was advanced by the news-
paper, terms being such as to give
the theatre paper the advantages
of the amalgamation at no advance
over present publication expense.

Roto Herald
Made Theatre
House Organ
Want to publish a rotogravure

house organ?
It’s easy.
W. H. Odom, Pastime theatre, Sanders-

ville, Ga., writes this week of his house
organ printed upon the blank spaces left

in Paramount’s roto section for “Empty
Hands.” That part of the section printed

by Mr. Olson is reproduced upon another
page. The fold of the roto section com-
pletes the trick.

A day after the arrival of Mr. Olson’s
contribution, this department received the

house organ of the Ridge theatre. Park
Ridge, 111., which is Paramount’s “Peter
Pan” roto section over-lined with the name
of the theatre and filled with a two-page
insert, printed by the theatre in exact size

and color of the roto. The insert carries

the complete program, coming attractions,

advertisements and the “A Good Theatre”
editorial supplied by this department.
The next mail brought the “Grand

Theatre Motion Picture News,” published

by the Grand at Bessemer, Ala., and this

turns out to be the Paramount “Feet of

Clay” roto section over-lined and filled

with a four-page insert, originally printed.

In this case no advertising is earned, but

the four pages are given over to stories

and pictures having to do with comiiig at-

tractions, house policy and similar matters.

That’s all there is to it.

Convalescent After Illness
OTTAWA, ONT.—Bert Brouse, son of the

late Henry Brouse of Ottawa, Ontario, and man-
ager of the Imperial theatre until recently, has
recovered from a serious attack of scarlet fever
and is now convalescing nicely.

Bettersworth
Says Artists
Will Benefit

J. W. Bettersworth, Istrlone thea-

tre, Jackson, Miss., urges considera-
tion of posters, suggesting allotment
of space In these pages to reproduc-
tion of original poster drawings and
discussion of the same.

His letter, published complete un-
der “What Showmen Are Doing to

Get Business,” begfins:

“For some time 1 have been yearning
for your department to publish reproduc-
tions of hand painted posters executed by
the different theatre artists and wondered
if it would be worth while to add such a

feature. All of the live poster artists, and
especially those who cater to the theatres

or those who are employed by theatres, are

constantly on the lookout for something
new in design and I believe that they would
appreciate a service of this kind.”

Another page bears reproductions of

poster designs sent by Mr. Bettersworth to

show how ideas in design and execution
can be exchanged through these columns.
The originals are in black and white, of
course, so that reproduction can be made,
and the drawings are small, though done
to scale.

Space in these columns will be available

for reproduction of other designs and for

publication of letters from exhibitors or

artists covering any phase of the subject.

In the dominant Chicago theatres the

stock poster is a thing of the past. Staff

artists provide all the material used in the

splendid lobbies and a distinct style of de-

sign and coloration has been developed,

harmonizing with architecture, color and
tone of the theatre front. As bigger and
better theatres are built this is a steadily

accompanying development. The Chicago
situation is representative.

Exhibitors, artists, whether or not em-
ployed by theatres, and all other interested

parties are invited to participate in the

exchange of ideas, opinions and sugges-

tions urged by Mr. Better.sworth. The
Theatre seconds the motion herewith.

John Murray Cast in

Next Christie Feature
(Special to Exhibitors Herald)

HOLLYWOOD, CAL., Jan. 27.—An ex-
ceptional cast of comedy players, it is said,

will be found when the next feature length

comedy of A1 Christie goes into production
soon. John T. Murray, stage comedian,
will have the leading role in this work,
“Stop Flirting.” Opposite him will be the

well known Wanda Hawley, who has al-

ready been in one of Christie’s features.
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GIVE FEATURES A SQUARE DEAL
Make Patron
Demand First

Reel Rights
T. O. Service says his radio doesn’t

keep him away from theatres because

it doesn’t tell him stories. He adds
that the motion picture is the favorite

story teller and will continue so if

given a chance, running into the

familiar conclusion that something’s

got to be done toward getting patrons

in before the start of the feature pic-

ture.

This week The Theatre begins sup-

plying exhibitor service copy ap-

proaching this problem from a new
angle.

Previous attempts to bring the public to
the theatre before the start of the feature
picture, and exclude them thereafter until

its conclusion, have been attempts by force.
They have failed because of the well estab-
lished fact that you can’t drive a theatre
audience.

This campaign is to be one of education
through propaganda. Its aim is to lead,
not to drive.

Copy provided for exhibitor publication
will be of a character calculated to acquaint
the public with the facts in the matter.
Presentation of these facts will be made in
such manner as to lead readers to the con-
clusion that it’s a good idea to see pictures
from the first.

When a patron is permitted to figure it

all out for himself, discover it, prize it as
proof of his own keen perception, it is

difficult to get him in during the run of
the feature. The few who have made this

discovery unaided are the few who now in-

quire at the box office as to the starting
time of the feature.

Education of the entire public by indi-
vidual treatment would be a monumental
task, but it is not necessary. Conversion
of a few will do much good, for the few
will talk. They will convert others.

Newspaper cooperation is obtainable in

a majority of cases, for the subject is a
convenient one for brief editorial comment.
Where theatre-newspaper cooperation is

close it should not be difficult to accom-
plish the desired end.

Exhibitors and all who share exhibitor
interest in promotion and perpetuation o''

the motion picture’s popularity are invited

to cooperate in this campaign. Suggestions
are invited. Where the copy is used, report
of results obtained is requested.

It’s a big job, not a job to be tossed off

lightly, and it will take real effiort to com-
plete the work. But it can be done.

People do not miss first acts in the stage
theatre. Neither do they begin reading
novels in the middle. If the first motion
pictures had been five-reelers they would
not be breaking into the middle of them
now. The custom is a hang-over from the

split-reel days. The fact that it is ancient
and well entrenched custom is just another
reason why it should be broken up and
discarded right now.
(NOTE: The first copy In this campaign is

provided in the service copy column of this issue.)

HAT’S Being Done
for the Pictures

“THE DIXIE HANDICAP"
Los Angeles — Loew’s State — Girl

dressed as jockey rides into football stad-

ium carrying pennant advertising the at-

traction. (Executed by Ray Coffin.)
* * *

“THE DEVIL’S CARGO"
New York—Story published complete in

February issue of The Complete Novel
Magazine.

* * *

“THE SIGNAL TOWER"
Bay City, Mich.-—Washington—Cutout

semaphore and locomotive placed in lobby
with brilliant illumination from spotlight.

(Executed by J. O. Brooks.)
^

“PETER PAN"
Bellingham, Wash. — American —

Tw^enty merchants install window displays
containing five unassociated words each.

Newspaper announces essay contest offer-

ing something to all the people who turn
in hundred word essays on “Peter Pan’’
made up of the hundred words found in the
twenty windows. (Executed by Fred
Walton.)

* ^

Defiance, O.

—

Elite—Circular bearing
coupon with room for five names of adults
who believe in fairies distributed among
children, completed form being good for ad-
mission. (Executed by Bill Danziger.)

* *

“THE GREATEST LOVE OF ALL"
Los Angeles—Loew’s State—Bob Hall,

vaudeville monologist at another theatre,

exploits picture from stage in chatter,
* * *

“THE FAMILY SECRET"
Tolepo, O.

—

Temple—Twin windows
feature book, “Editha’s Burglar,’’ and Baby
Peggy Dolls. Bakery and bank cooperate.
(Executed by A. I. Sharick.)

* * *

“LOCKED DOORS"
Binghamton, N. Y.

—

Strand—-Yale lock
window display carries copy; “Yale Locks
Stay Locked.’’

* *

“CAPTAIN BLOOD"
Haverhill, Mass.—Strand—Reproduc-

tion of galley ship mounted on float is run
about streets of city during four days’ run.

Providence, R. I.

—

Modern—DeLuxe
presentation and prologue given picture in

six days’ run.
*

Allston, Mass.—Gordon’s Capitol

—

Picture used as attraction during Anniver-
sary Week.

“BREAD"
Sandusky, O. — Schade — Loaves of

bread given to all ladies attending matinee
performances. (Executed by C. C. Dear-
dourff.)

*

“HE WHO GETS SLAPPED"
Toledo, O.

—

Valentine—“Most Embar-
rassing Moment Contest’’ staged in con-
nection with newspaper, (Executed by C.

C. Deardourff.)
* * *

“THE NAVIGATOR"
Johnstown, Pa,—Nemo

—

Artist paints

likeness of Keaton in prominently located

window, (Executed by David Flam.)

Differ Upon
House Organ
Text Policy

Difference of opinion as to what
constitutes ideal house organ con-
tents and policy distinguishes the re-

plies to E. A. Snyder’s questionnaire^

printed in a recent issue.

Whether or not to carry outside
advertising seems to be the principal

point of difference.
H. G. Olson, Orpheum theatre, Proctor,

Minn., whose letter appears complete in

the “What Showmen Are Doing’’ column
this week, is one of those who advocate
use of outside advertising. Mr. Olson’s
paper is familiar to house organ publishers
through reproduction in these pages.
He refers to a widely read article by

Len S. Brown, published several months
ago, arguing in refutation of Mr. Brown’s
statement that space worth money to othei

advertisers is worth just as much to the

theatre. One of Mr. Olson’s supporting
arguments is that the presence of their ads
in the paper leads merchants to cooperate
enthusiastically in obtaining distribution.

A. A. Pratt, Dreamland theatre. Fenn-
ville, Mich., whose letter also is presented
in the “What Showmen Are Doing’’ col-

umn, takes an opposite view. “Eliminate
as much sold advertising as possible and
print only current topics and about things

that will interest the public,’’ is his advice.

So it runs throughout the replies, one
publisher holding to this view, another to

another. All agree that it is impossible to

formulate a single standard for all.

Local conditions govern, without excep-

tion. Policy also must be subject to alter-

ation in compliance with the space demands
of current programs, coming attractions,

competition, all the forces that have in-

fluence upon theatre operation.

This is no doubt the greatest asset of the

theatre publication, it pliability, its fitness

as an instrument for dealing with changing
conditions and for meeting the needs of

the moment. It excells in this respect any
other medium of expression available to the

exhibitor.

10 Players of Cosmic
Start Appearance Tour

(Special to Exhibitors Herald)

LOS ANGELES, Jan. 27.—A personal

appearance tour by ten stars to cover
twenty-four large cities in the south and
middle west is announced to start from
Los Angeles on February 15 by the Cosmic
Production Corporation of Hollywood.
Cullen Landis, Wanda Hawley, Bryant
Washburn, Anna May Wong, Carl Miller,

Ena Gregory, Helen Holmes, Ruth Stone-

house, Katherine McGuire arid Jack
Daugherty will form the touring party.

The Cosmic Production Corporation was
recently launched to produce a series of

special productions. The first picture,

“Some Mother’s Son,’’ will be produced
after the tour.

Pro-Dis-Co to Expand
(Special to Exhibitors Herald)

PORTLAND, ORE., Jan. 27.—The Pro-

ducers Distributors (Corporation will open
a branch office here to take care of the

Southwest Oregon and Washington busi-

ness shortly.
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POSTER ARTISTS ATTENTION! J. W. Bettersworth, Istrione theatre, Jackson, Miss., sends the sketches

reproduced above in illustration of his letter suggesting exchange of poster designs and ideas by theatre and

other artists. The two middle p2inels are layout suggestions. The four comers are given over to pastel treat-

ments. Mr. Bettersworth’s letter is published complete under the heading “What Showmen Are Doing to

Get Business” and a story on the first page of “The Theatre” states that this department will devote space to

further discussion of the subject and to reproduction of other designs. All interested in the work are invited

to cooperate.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis., starts a serial with a radio concert. Center—H. G. Olson’s new house organ, carrying “The-

atre” copy. (See letter in this issue.) Right—H. A. McClure’s “Captain Blood” ad, subject of his letter

this week. Lower left—W. H. Odom’s house orgem printed on a stock roto section. (See letter.) Right

—Abandoned house organ also referred to in H. G. Olson’s letter. Left center — A. J. Milton Bean’s

method of cultivating juvenile patronage, deteiiled in his letter In this issue. Mr. Bean’s child attendance

record beats Mr. Klock’s recently published figures.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

FRONT ROW FRIENDS

Theatres are distinguished by their

front row friends. If there are few
vacant seats in front, it’s a good theatre.

If the front rows are vacant, there’s some-
thing wrong with it. The reasons are in-

teresting.

The front rows are occupied by the real

“fans.” They know pictures and theatres.

They’ve studied them. They know that they

will not have their view of the screen in-

terrupted by people passing in front of
them. They come in early, select the seat

they want, then enjoy the introductory
short subjects and the feature picture in

unbroken ease.

The thorough “fan” always sees the fea-

ture picture from the first, just as he reads
a book or watches a stage play. He knows
the author wrote the story that way, the

director made it that way, and that he will

like it best if he sees it that way.
When a theatre’s front rows are filled

consistently, experts know that the exact-
ing theatregoers have chosen that theatre

with good cause. If it wasn’t a good theatre
they wouldn’t be there.

THE COMMUNITY PAYS
HEN an embezzler breaks for cover

• * with his spoils, the community pays,

in good name as well as in cash.

When an unworthy citizen brings disre-

pute upon himself and his neighbors, the
community pays again.

When mistaken voters place the wrong
men in control, the community pays and
pays and pays.

But there’s another side of it.

When wage workers, citizens, office hold-
ers, business men work together, four
square and shoulder to shoulder, upholding
a clean standard of honesty and fair deal-

ing, the community pays again—this time
in personal, commercial and social profits

beyond calculation.

This community pays.

We are proud of our share.

PHONE US
A LMOST every night there is a special

reason for attending this theatre. Often
it is an added attraction, sometimes a visit-

ing notable, now and then a well planned
surprise by way of special entertainment.

Not always are these things known in

time to be advertised. When you want to

go somewhere and don’t know just where
to go, phone us and see what’s going on
here. It’s always a good place to go.

“NO PLACE LIKE HOME”
HERE’S no place like home.” No
disputing that. But you do like to

get out once in a while. And the theatre

is the best place except home to be.

Home comfort is here, your family sits

with you, you feel at home because the

standard of everything about you is the

same standard you insist upon for your
home.

No, there’s no place like home; but
there’s no place like a good theatre either.

TI7HAT’S Going On
in The Theatre

HAT have YOU done about getting

them in before the feature starts?

It’s everybody’s business, and every-

body’s business, to tell what they’ve

done about it.
*

F you design your own posters, read

Mr. Bettersworth’s letter, look at his

speciments, and send in some of your
own.

*

ELCOME A. R. Bender to the

House Organ Exchange with the

usual three rousing cheers and the cus-

tomary helping hand.
*

EAD A. J. Milton Bean’s letter

about child admissions, add his con-

clusions to those of R. H, Klock, and
then see what you think of the matter.

There seems to be no question about it.

*

Give special attention to Mr. Bean’s
birthday tickets, reproduced on an-

other page. No reason for restricting

that to children.
*

EFER to the Holiday Number of the

HERALD for St. Valentine’s Day
ad or editorial copy.

*

WHO’S got a better name than
"House Organ” for the theatre pub-

lication?

House Organ
Exchange

E* E. BAIR, Stato theatre, Ulrichsville, O.
A« R. BENDER, Olympic theatre, Cleveland,

Okla.
HARRY BROWNING, Olympia theatre, New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Ine., Orlande, Fla.
M. T. CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amusement Co.,

Gloversville, N. Y.
E. L. FAWKS, Photo Phone theatre, Gra*

ford, Tex.
M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden,

S. C.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. E. MERIDITH, Virginia theatre, Box

1190, Fairmont, W. Va.
CARL F. MOCK, 56 Street theatre, Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.

W. H. OSTENBERG, JR., Orpheum theatre,

Scottsbluff, Neb.
EARLE HALL PAYNE, Kentucky theatre,

Lexington, Ky.
E. H. RANDALL, Liberty theatre, Condon,

Ore.
F. F. SCHWIE, Duluth theatre, Duluth,

Minn.
E. A. SNYDER, Rialto, Virginia theatres.

Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,

Pa.
J. H. STILES, The Dalles Amusement Co.,

The Dalles, Ore.
F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,

Cal.
EDWIN B. WINTERS, Heilig theatre, Seattle,

Wash.

Entry of name in above list signifies

willingness to exchange theatre house or>

gans with other publishers.

(Name)

(Theatre)

(City) - —-
(State)—— — —

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, vrith

pictures upon the accompany-
ing pages.

Bettersworth Asks
Poster Exchange

J. W. BETTERSWORTH, Istrione
theatre, Jackson, Miss., writes:
For some time I have been yearning

for your department to publish repro-
ductions of hand painted posters execut-
ed by the different theatre artists and
wondered if it would be worth while to
add such a feature.

All of the live poster artists, and
especially those who cater to the the-
atres or those who are employed by some
theatre are constantly on the lookout for
something new in design, and I believe
that they would appreciate a service of
this kind.

They, like the exhibitors, have every-
thing in common and it would prove a
big factor in bringing closer the small
army of artists in a way that, I think,
would be a pronounced benefit in en-
couraging a higher and more profitable
type of lobby display.

I know of no other place that would
be as appropriate as your paper for the
meeting place of these workers. If you
have the available space I feel sure that
the men will take advantage of so rare
an opportunity.

If all of the poster men in the indus-
try were let loose in one place it would
not take them long to start a discus-
sion of the “game,” but since that is

well nigh impossible I would like to
get on the exchange list with the other
knights of the brush via the pages of
the Herald.
How about introducing me to some of

the boys?
More about this on the first page.

Everybody’s invited to get in. Address:
"The Theatre,” this paper, Chicago.

Bean Breaks Klock
Juvenile Record

A. J. MILTON BEAN, Maple Leaf
theatre. Mount Dennis, Ont., Canada,
writes:

I read with great pleasure Brother R.
H. Klock’s letter on the kid question
and will say that some years ago I came
to the conclusion that it was much easier
to make my audience out of the raw
material than to try and convert some
of the long-faced church people that, as
he says, never have seen nor never will

see a motion picture that is in a theatre
(the proper place to see them).
This is how I got the kids.

I went around to the schools and reg-
istered all I could get, as to their name,
residence and date of birth. Then, each
week, I send out a batch of birthday
cards in the shape of complimentary
tickets for the show and to see those
kids come to the show on their birth-

days, all dressed in their Sunday best,

would warm the heart of a gooseberry.

Often they bring father and mother with
them.
Now the result: I have a population

of about 6,000 in an un-incorporated dis-
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trict on the outskirts of Toronto, widely
scattered, and my theatre license is based
on a population of 3,000 in the vicinitv

of the theatre. And here are the figures.

In 1924 we had 36,995 children up to

14 years of age. We had 31,075 children
up to and including those of 11 years
of age. This does not include those who
came on their birthday cards.
These cards I send out as long as they

will use them. All I ask is that, in the
case of the girls, they advise me of their

new name when they get married, and I

still send them birthday cards. I now
have married women who come each
year on their birthday on one of these
cards.
Now here is a mark for Brother Klock

to shoot at. With his population, com-
pared to mine, he will need nearly 100,000
children in 1925 to equal my 1924 record,

and I am going out right now and see
if I cannot equal his 1924 record in 1925

with my small population. I will let

the Herald know the result next January.
I hope to read of more results on

this question.
Come on. Fellows, let’s make it an old

time Methodist Experience Meeting.
Mr. Klock’s letter appeared in the

January 24 issue. Cards used by Mr.
Bean are reproduced on another page.

Olson Tells Policy;
Submits House Organ

H. G. OLSON, Orpheum theatre,

Proctor, Minn.
In compliance with your request of

recent date I am going to give you my
opinion on the importance of the differ-

ent units that go to make up a Theatre
“House Organ.”

Personally, I do not believe there is

any set rule regarding the use of these
units, as they depend upon the class of

theatre in question as well as the local

merchants’ attitude toward program ad-
vertising, the ability of a small town edi-

tor to make a decent set-up, and a great
many other things too numerous to men-
tion.

To show the difference in opinion I

might call your attention to an article

published in the Herald some time ago
relative to a very attractive little house
organ published by Len S. Brown, who
says in part that “If the advertising in

his organ is worth a certain amount of

money to the merchants, he believes it

is worth as much to his theatre” and for
that reason does not use advertising in

his program.
While I have a great deal of admira-

tion and respect for Mr. Brown, and have
used a number of his ideas to good ad-
vantage, I do not entirely agree with him
on this point as I have found that after

interesting the merchants in the theatre
advertising of any kind it is much easier

to get their cooperation in the distribu-

tion of said advertising and have always
found them ready to use my programs
as bundle stuffers, or even pass them out
to their customers with a good word for

the theatre.

I have published a small organ for

some time, but owing to the simplicity

and size of my little paper, I have not
bothered sending in a copy for publica-
tion. However, I am doing so at this

time and am including a copy of another
organ I used some time ago, but found
that the colored cover of the Hennigan
program helped get my advertising into

the homes. I changed to my present
form, and owing to the size of my town
I will have to be content with this for

some time to come.
Trusting I have given at least part of

the information required and hoping for

the continued success of your worthy
paper.

Pratt Gives Views of
Theatre Publication
A. A. PRATT, Dreamland theatre,

Fennville, Mich., writes:
In answer to Mr. Snyder’s question-

naire, Iwould say that regarding cur-
rent attractions and coming programs
it would be a good idea to follow J. P.
Powers’ Code, second and third para-
graphs, published in a recent Herald.

I believe if one advertises heavily on
a picture or pictures which really merit
it, he will gain the confidence of his
patrons and they will put some faith in

what he says abou a picture thereafter.
Thus the stress mentioned in Mr. Sny-

der’s letter would be divided both on
current program and coming attractions.

Eliminate as much sold advertising as
possible and print only current topics
about things that will interest the public.

Mr. J. P. Powers has the same ideas
I have. You can’t have a hole in the
wall with a curtain hung up and a few
seats and a piano and expect a house full

of people. You must have good pictures,
attractiveness and comfort, somethinsr
that is soothing to the eye. A small
theatre can be made pretty nearly as at-

tractive as the city’s large theatres by
just a few artistic touches here and there.
An issue of Mr. Pratt’s house organ

was reproduced in a recent issue.

Bender Asks
Cooperation

A. R. BENDER, Olympic theatre,
Cleveland, Okla., writes:

I wish to enter my name on the House
Organ Exchange list. However, I am
looking for something for nothing at
the present time, as I am not issuing a
house organ at this time. I do not know
that I will do so rgeularly, but I am
planning to issue one for my anniversary
month, which is March, so am now col-

lecting information for the same. I will

certainly appreciate any aid your paper
or brother Exhibitors can give me and
in return will supply you with a copy
of my initial effort.

Thanking you for any aid which you
may give and assuring you of my deep
appreciation of your paper and its as-
sistance to exhibitors, I am

It goes without saying that House
Organ Exchange members, among which
Mr. Bender is listed this week, will
extend the usual helpful hand. And if

there’s anything The Theatre can do,
consider it done.

Makes Striking
Mat Display
H. A. McClure, Strand theatre, Em-

poria, Kans., writes:
Herewith our ad on “Captain Blood,”

made up from parts of three mats.
We think the result is rather good,

but would be glad to have your criticism

on it.

Can’t £nd a thing to criticize in the
ad, but must criticize the author for
allowing such long gaps between con-
tributions. (And that also goes for you,
and You, and even YOU.)

Prints House Organ
on Roto Section
W. M. ODOM, Pastime theatre, San-

dersville, Ca„ writes:
I am enclosing you one of my pro-

grams which I am getting out on one
of the regular Roto sections, showing
you that an exhibitor can get his pro-
gram out on these as well as advertise

that particular special during that week,
and they do not cost me any more than
my regular program each week.
Thought this might help some other

exhibitor as well as induce some of the
other film companies to make more Roto
Sections for specials instead of heralds.

If you care to publish this think it

will be a great help, even if it is simple.
Mr. Odom’s paper is partially repro-

duced on another page, with a story
on the first page of the department.
Everybody seems to have had the same
idea at the same time. (Is it possible
that somebody else has begun supplying
ideas? Who started this thing?)

Meredith Discusses the
Picture Press Sheet

E. E. MEREDITH, House Organ
Exchange member, writes:

I presume that the purpose of the press
sheet is to provide material for exploita-
tion of pictures—that the idea is to fur-
nish material which can be clipped out
and typed and be ready for handing to
local papers, so that a manager may op-
erate without an expensive press agent.
If I labor under an illusion, there is no
use reading further.

If the press sheet is designed to be of
aid to managers, who do not feel dis-

posed to employ competent press agents,

or who feel that their theatre cannot af-

ford this expense, permit me to point out
that these press sheets are not being
edited properly.
There is not one press sheet in a hun-

dred which provides stories which can
be appropriately used in two Sunday
papers in a town or city!

It would seem that in the preparation
of these press sheets the plan is to out-
line the story of the photoplay in one
article and to feel that it is a repetition
to repeat the theme of the story in other
articles. No other excuse comes to mind
for the failure of the press sheets to con-
tain at least two general stories outlin-
ing the nature of the film, who is seen
in it, from what source the story was
secured, and other red hot data.
There are certain features about every

photoplay which should rightfully be
emphasized. The patriotic element of
“America,” “The Covered Wagon,” “Bar-
bara Frietchie” or “The Spirit of the
U. S. A.”, should be brought out in every
notice prepared about those pictures.
The wonderful performance of Milton
Sills cannot be mentioned too often in

connection with “The Sea Hawk.” The
splendid work of George Billings cannot
be brought out too often in booming
“Abraham Lincoln.” The rapidly in-

creasing popularity of Colleen Moore
should be called attention to in every
picture in which- she appears and the
fact brought out that “So Big” is her
first starring venture for First National.

It is possible that some dub who
knows nothing about press work is in

general charge of the preparation of
press sheets and has instructed his aids
that type setting is too costly for con-
stant repetition ! That argument may be

very good from a certain standpoint, but
if the aim is to provide material which
will be of use to house managers the
purpose is defeated.

Press sheets have come to my desk
within the last six months which did not
contain the cast of the picture! There
have been other short-comings in press
sheets such as errors in outlining the
plot. Most of them are full of schemes
to exploit the photoplay or effect a tie-

up, but few of them get down to the ele-

mental purpose of the press sheet and
provide newspaper stories which give the
movie fan any idea of the nature of the
coming picture.
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SHORT SUBJECTS
International

Didn Y Miss
It seems the exhibitors were the

only ones who didn’t appreciate

the importance of that Notre
Dame-Stanford championship foot-

ball game.
R. V. Anderson, general sales

manager of International News,
writes

:

In your issue dated January
24th, on page 48, you had a head-
ing, “Did They Miss It?"
Now, in answering the query

propounded under this heading,
the answer of International is

WE SURE DID NOT MISS IT.
We made a special release for

use in Los Angeles on the Notre
Dame - Stanford football game
which was shown on £rst run
screen in Los Angeles on the
night of January 1st, the day of
the game. Special prints also
went into San Francisco, where
they were shown on January 2nd.

This subject was also released
in Chicago and other points of the
country, in International News
No. 5 on Thursday, January 8th.

By the way, I have just opened
up a letter from Mr. J. Fred Mil-
ler, manager of the Tivoli theatre,
Sawtelle, Cal., reading as follows

:

“I take this opportunity to
thank you for your two specials
of the Rose Tournament and
Notre Dame - Stanford football
game in the International news-
reel.

“As a showman of twenty-five
years, I am free to admit that the
International newsreel is the
greatest asset to a theatre and
one can always depend on £rst
big news of any special event
that happens in our daily life and,
one thing that I like is they don’t
let any money stand in their way
of getting the news £rst to the
public through the exhibitor with-
out any extra expense. I am very
strong for the International
Newsreel and I am a great
booster for anything that de-
serves it.’’

With International and Pathe
both accounted for as present at

the game and prompt in delivering
their issues to the theatres, it be-
gins to look as if some of our high
powered exhibitors overlooked the
bet. This reporter saw Interna-
tional News at two of Chicago’s
best theatres the night of January
8th and the game wasn’t shown in

either case.

Whoever edits the newsreel for

these theatres should be farmed out
for a spell to some good newspaper.
It is evident that they don’t know
news value. The newspapers spread
the game all over their front pages.

Chicagoans, who consider the
Notre Dame team almost as much
their own as Chicago or North-
western, mobbed the depot when
the warriors returned. They’d
have bought tickets to see even the
pictures of the game.-

Yet, according to the evidence,
these theatres decide the scenes of
the game are unimportant and
eliminate them, retaining the usual
marching troops and et ceteras.

What’s the use?

Monotony
Is Fatal

“They are not as good as they
used to be,’’ says a report in last

week’s issue referring to a good
comedian’s pictures, adding, “too
much the same.’’

A good many good actors have
had that said to them and a few of
them have heeded the warning.
Others have ignored it and gone on
to oblivion.

That is the sure destination of
the actor, and especially the come-
dian, who does the same thing too
often. As time goes on he may do
the same thing better, but it is still

the same thing and the public has
seen it. It’s old stuff.

Variety is necessary in pictures,
and for several reasons it is easier
for exhibitors to achieve program
variety with short subjects than
with features. Supply of such vari-
ety is the short subject maker’s spe-
cial business. It can’t be done if

monotony is permitted to exist
after detection.

An Ancient
Problem

Another report on another pic-

ture said, “Will get the laughs.
That is saying something nowa-
days, as it sure takes extra good
comedy to get a laugh.”
This sounds foreboding but is

really not a new condition. Nothing

is funnier than it ever was. Making
people laugh was always as diffi-

cult, and as easy, as it is today.

Things like this do not change.
Because people do not change. All
the good jokes are good old jokes

dressed up. And their present dress

is but the newest in an extensive
wardrobe.
The second and all subsequent

court jesters had this same lament.

Yet Will Rogers continues to

draw impossible amounts for com-
menting upon the headlines in the
daily newspapers. The problem is

not a problem of the public, or the

exhibitor. It’s the problem of the

comedian and he’s good or bad ac-

cording to his ability to sur-

mount it.

But Good News
Is Important
Two or three exhibitors have sig-

nified intention of saying nothing
more about Our Gang Comedies
until they get a bad one. They say
there’s no use repeating the well

established words of praise every
time.

If no one mentioned the good
pictures, everybody would know
the bad ones, would refrain from
getting them, and then would have
nothing to run through the pro-

jector, The good news is impor-
tant, just as important as the bad
news. The only sound news policy

is to tell all the news and all good
newspapers are dedicated to that

policy.

If Our Gang should do a flop, on
the other hand, it is of utmost im-

portance that the fact be made
known at once. It would keep peo-

ple who depend upon the young-
sters from getting in bad, and get-

ting the gang in bad, with their

customers. It would be bad busi-

ness to keep quiet about the thing
out of mistaken consideration for

the past good work of the young-
sters.

The Gang comedies illustrate,

perhaps, the whole policy of pic-

ture reporting. The best policy is

to report the facts about any and
all pictures, good, bad or indiffer-

ent, and that’s the policy most ex-

hibitors practice.
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HELP MOTION PICTURES
RETAIN LEADERSHIP

JvE got a radio. It cost enough to be a

piano. It works as well as any of them.

But it does not keep me from going to the

theatre and the reason is : It does not tell

me stories

!

People began telling and listening to

stories in cave days and it’s a good bet

that people will like them just as well when
the world's a good deal older than it is

now. If the motion picture is then, as now,

the favorite story teller, people still will

he turning off their radios to drop over to

their favorite theatres. If men like Victor

Seastrom are not hindered, the motion pic-

ture will continue to be the best story

teller.

Mr. Seastrom’s “HE Who Gets Slapped”

is an example of almost perfect story-tell-

ing. He begins at the beginning, goes

steadily on, leaves out all the usual sign

posts and reminders “for those who came

in late” and delivers at the close the longest

and strongest suspense I recall in pictures.

It is true, however, that you must see the

picture from the beginning to know what’s

going on at the finish. That brings up

again the problem of getting the audience

in before the start of the feature and now
something is going to be done about it.

This week the department of “The The-

atre” launches a campaign based on the

theory that ; Since it isn’t practical to re-

fuse patrons admittance while the feature

is being run, the logical thing to do is to

make people refuse to enter during that

time. Turn back to “The Theatre” for de-

tails.

EVERY TIME a new cowboy shows up in

pictures everybody compares him with Tom
Mix and shouts a warning to the popular
Fox veteran. It will be good news to his

endless list of friends that he has broken
into Broadway, the picture being **Dick
Turpin** and the theatre the Piccadilly.

"THE GOLDEN BED" IS
TYPICAL DEMILLE

^^ECIL B. DeMILLE gives you what
you expect in “The Golden Bed.” It’s

opulent, animated, populous as to cast and

extensive as to story. Rod LaRocque, Lil-

lian Rich, Vera Reynolds, Julia Faye, Rob-

ert Edeson and lots of other good players

are in it, ably discharging their assign-

ments. People go away talking about Miss

Rich.

Especial credit is due Mr. DeMille for

his new captions. The DeMille subtitles

used to be the world’s worst examples of

improper punctuation. Now he. just uses

dots, dashes and such, grouping his words

For Better or

For Worse?
Out in Oklahoma a theatre an-

nounces a double-deck policy. On
certain days of the week cheap
pictures will be shown at a low
admission charge. On other days
expensive pictures will be shown
at a higher fee.

I know of no better way to kill

off the days dedicated to the cheap
pictures. You simply can’t tell the
public its taste is bad and get
away with it.

into designs rather than sentences, and it

works out in first rate shape.

"TORNADO” RECALLS
"THE STORM”

NIVERSAL’S “The Tornado” was the

premiere feature at Chicago’s new Capitol

theatre last week. The natural question

about “The Tornado” is, “How does it

compare with ‘The Storm?’” I liked “The

Storm” better, but there’s little basis for

preference.

House Peters, star of both pictures, en-

joys unique popularity. I meet no one who
is “wild about him,” as they say, but every-

one likes him and goes to see him. “The
Tornado” is a Lumber Country story con-

taining a tornado as good as the storm in

“The Storm.”

STYLE SHOW ADDS TO
PICTURE’S VALUE

ExploitATTON and presentation men
can do a lot with “Fifth Avenue Models,”

with good cause. It’s a good picture and it

contains a fashion show that leaves noth-

ing to be desired.

Mary Philbin and Norman Kerry are to-

gether again in the picture and this pairing

seems to me to be well advised. Svend
Gade’s direction suggests that this name
will appear in type of steadily increasing

pointage.

MEN HAVE BEEN
SHOT FOR LESSTX wo otherwise good pictures of the

day contain deplorable instances of dra-

matic deceit. In each of these, a protracted

sequence depicting a still birth is set in.

In neither case is the incident necessary to

the story. In one case a feeble attempt is

made to justify its insertion. Both cases

are obvious attempts to subjugate audiences

by unfair and unethical means. Responsible

parties should be kicked off of their re

spective lots.

HERE’S ONE TO
THINK ABOUT

In “The Last Man On Earth” imagina-

tion runs wild. All the men are gone, save

one, and women run things their own way.

(You never saw so many women, nor so

many good looking ones, in your life.)

The picture is pure fantasy and I’m going

to see it again when it’s shown in a con-

venient theatre to see what the peepul

think of it. I’ll let you know.

PLENTY OF GOOD NAMES
IN CAST OF THIS ONE

PIoBART BOSWORTH, Doris Ken-

yon, Frank Mayo, Anna Q. Nilsson, Lloyd

Hughes and others enact “If I Marry

Again” under direction of John Francis

Dillon. The title hasn’t a lot to do with it,

but probably enough. It’s a smooth run-

ning story about a hard father’s objections

to his son’s matrimonial choice, not par-

ticularly original but sufficiently different

in spots.

I’m in favor of these well stocked casts.

They assure good acting, perhaps partially

because there is an element of competition.

Everybody works harder to make the pic-

ture good, and of course it is hard work

that makes pictures or anything else get on.

L. F. WOLCOTT writes that he i8n*t going
to argue about ‘^average picture,** but has
been thinking about it and enjoyed my tilt

with C. C. Dunsmoor. So did 1. And the
purpose of the whole thing was to make
people think about it.

POLA NEGRI SUPREME
IN HER PROVINCE

I THINK there’s no question of merit

about Pola Negri. She does the kind of

thing she is assigned to do better than

anyone else has done it. Her “East of

Suez” is the best thing of that kind in

recent years. Where they do not want that

kind of thing, of course, that doesn’t mat-

ter, and reports to “What the Picture Did

For Me” indicate that it is not badly

wanted in the less populous centers. They

like it in the bigger places.

This is a story of the sort called “snap-

py” and the scene is as the title indicates.

The geographical atmosphere is convincing

and everything is colorful in the extreme.

The star is as you expect her and she has

a lot of good help from the cast.
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NEW PICTURES
Enticement

Distributor'. First National
Pictures, Inc.

Producer-. Thos. H. Ince

Length

:

6,224 feet

DIEECTOR GEO. ARCHAINBAUD
Author Clive Arden
Adaptor Bradley King
Cameraman Henry Sharp

PLAYERS
Leonore Bewlay Mary Astor
Henry Wallis Clive Brook
Richard Valyran Ian Keith
Mrs. Blake Vera Lewis
Susan Murray Louise Dresser
William Blake Edgar Norton
Mrs. Edward Merley Lillian Langdon
Oliver Merley Maxine Elliott Hicks
The Bishop George Bunny
Bevington Roland Bottomley

TYPE : A drama resulting from
the new freedom which came to young
women during the war and how near

it came to wrecking the life of the

heroine after her marriage.

HIGHLIGHTS: Alpine snow slide.

. . . Leonore and Valyran nearly lose

their lives. . . . Girl’s flight from the

inn. . . . Scene at bathing beach. . . .

Her flight from her husbcmad. . . . The
latter’s renunciation of her when she

comes to him.

Story: In her war work in France,
Leonore Bewlay has found new freedom
and has become great friends with Rich-
ard Valyran, an opera singer living apart
from his wife. Two years later they
meet in the Alps and they go to a de-
serted inn together. They are seen, and,
although Leonore flees when Valyran
makes love to her, the escapade nearly
wrecks her married life with Henry
Wallis when the singer’s wife sues for
divorce, naming Leonore. Her husband
disbelieves in her innocence and she flees

to Valyran, but, the latter, while loving
her and watching her, sees that she still

loves Wallace and sends her back to him.
He steps in front of a bus and is killed.

His sacrifice brings Leonore and her hus-
band together.

The Top of the World
Distributor

:

Paramount

Producer

:

Famous Players-Lasky

Length : 7 reels

DIRECTOR GEORGE MELFORD
Author Ethel M. Dell
Adaptor Jack Cunningham
Cameraman Charles G. Clarke

PLAYERS
Burke Ranger

j

Guy Ranger j

Sylvia Ingleton.
Sylvia’s father...

Her stepmother.

.James Kirkwood

Anna Q. Nilsson
...Joseph Kilgour

Mary Mersch

Only two of the ludicrous spots in

“Charley’s Aunt,’’ the famous comedy
being produced for presentation by
A1 Christie and the Ideal Films, Ltd.,

starring Syd Chaplin.

Capt. Preston Raymond Hatton
“Doc” Kieff Sheldon Lewis
Hans Charles Post

TYPE : Romance of England and

South America, in which a young girl

runs away from an undesirable mar-

riage and finds her heart torn be-

tween the loves of two men.

HIGHLIGHTS: Dual role played by
Kirkwood. . . . The meeting between
Sylvia and Guy. . . . Where Burke
catches “Doc” Kieff trying to give his

wife drugs. . . . Storm sequence.

Story: Sylvia Ingleton runs away
from her parental home in England and
the man she was to be forced to marry.
She follows her boyhood sweetheart to

South America. When she arrives
there however she finds him a worthless
scoundrel. Burke, Guy’s cousin, takes her
in and she consents to marry Burke.
A flood takes the life of Guy and Burke
and Sylvia are made happy together.

Bad Company
Distributor

:

Associated Exhibitors
Producer: St. Regis Pictures

Length: 5,600 feet

DIRECTOR E. H. GRIFFITH
Author J. C. Brownell
Adaptor George V. Hobart
Cameramen

Marcel Parker and Walter Arthur
Subtitles

George V. Hobart and Arthur Hoerl

PLAYERS
James Hamilton Conway Tearle
Gloria Waring Madge Kennedy
Peter Ewing Bigelow Cooper
Teddy Lament Lucille Lee Stewart
Dick Reynolds Charles Emmett Mack
TYPE : Romantic adventure of

stage and New York life

HIGHLIGHTS: The transferring

of an entire act from a stage prodtic-

tion to the screen. . . . Chorus of “Vil-

lage Follies.” . . . The remarkable ar-

tistry of the cast.

Story: Gloria Waring, an actress, de-

termines to save her brother from an un-
desirable marriage with an adventuress,
turns thief and steals a will from a
lawyer’s home. The lawyer later recog-
nizes her and when she explains he
agrees to aid her. He falls in love with
her and determines to save the brother,
exposes the adventuress and eventually
marries the actress.

The Lady
Distributor: First National

Pictures, Inc.

Producer: Joseph M. Schenck

Length : 7,357 feet

DIRECTOR FRANK BORZAGE
Author Martin Brown
Adaptor Prances Marion
Cameraman Tony Gaudio

PLAYERS
Polly Pearl Norma Talmadge
Leonard St. Aubyns....Wallace MacDonald
St. Aubynus, Sr Brandon Hurst
Tom Robinson Alf Goulding
Fannie Le Clair Dorris Lloyd
Freckles John Fox, Jr.

Mme. Adrienne Chatellier..Paulette Duval
Mme. Blanche Emily Fitzroy
Leonard Cairns George Hackathorne
Mr. Wendover Marc MacDermott
Blackie Walter Long
TYPE : A drama detailing the lead-

ing events in a woman’s life and her

great renunciation when she finally

finds the son she had lost.

HIGHLIGHTS: Norma Talmadge’s
appearance as saucy soubrette of the

Gibson girl day. . . . The glitter of her
Monte Carlo days and soddenness of
her life in the low cafes of Europe.
. . . Her experiences as a half-dement-
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ed, bedraggled flower girl in London.
. . . Loss of her husband and son. . . .

Her meeting with her lost boy, now a

soldier, in a cafe back of the fighting

front and her renunciation so that she
may not shame him.

Story: Polly Pearl is a London sou-
brette who falls in love with Leonard St.

Aubyns, who secretly marries her, and,
when cast off by his father, takes her
to Monte Carlo. After St. Aubyns’ death,
his father tries to get the child away
from her on the ground that her employ-
ment as a singer in a cafe unfits her to

care for the child. A friend smuggles
the boy away, takes him to England and
gives him the education of a gentleman.
Polly is left some money and starts a

cafe of her own. During the war two
young soldiers engage in a fight. Polly
learns that the homicide is her son. She
effects his escape to America, but does
not disclose that she is his mother.

Tomorrow*s Love
Distributor : Paramount

Producer

:

Famous Players-Lasky
Length: 5,903 feet

DIRECTOR PAUL BERN
Author Charles Brackett
Adaptor Howard Higgin

PLAYERS
Judith Agnes Ayres
Robert Pat O’Malley
BrowTi Raymond Hatton
Bess Carlyle Jane Winton
Grandma Ruby Lafayette
Maid Dale Fuller

TYPE : Domestic comedy-drama
with the usual mix-up when a wife
thinking her husband untrue to her,

seeks divorce, then tries to prevent
his marriage to another.

HIGHLIGHTS: Excellent work of
cast. . . . Race to prevent wedding.
Grandma’s attempt to hold up ived-

ding. . . . Excellent titles.

Story: Judith and Robert get mar-
ried. On the honeymoon Robert meets
an old sweetheart and Judith becomes
jealous. In the face of grandma’s advise
she gets a divorce which is to become
final at the end of a year. She falls

deeper in love with her husband, how-
ever, and is reconciled to him in the end.

The Salvation Hunters
Distributor: United Artists

Producer: Josef von Sternberg
Length

:

6 reels

DIRECTOR..JOSEF VON STERNBERG
Author Josef von Sternberg

PLAYERS
The Boy George Arthur
The Girl Georgia Hale
The Child Bruce Guerin
The Man Otto Matieson
The Woman Nellie Bly Baker
The Brute Olaf Hytten
The Gentleman Stuart Holmes

TYPE : A story of redemption of a

youth’s groping for the light and find-

ing it.

HIGHLIGHTS: Excellent work of

George Arthur. . . . Study in contrasts.

. . . Titling. . . . Climax.

Story: Three derelicts, the boy, the
girl and child, are brought together upon
a dredge working in the harbor. They
go to the city, where the boy eventually
wins out and the girl has her faith re-

stored in the youth.

Two scenes from “The Roughneck,” the

William Fox presentation, starring

George O’Brien, remembered for his

featured role in "The Iron Horse.”

The Greatest Love of All
Distributor

:

Associated Pictures

Producer

:

George Beban
Length

:

6,448 feet

DIRECTOR GEORGE BEBAN
Author George Beban
Adaptor George Beban

Cameramen. -Messrs. Armand & Zangrilli

PLAYERS
District Attorney Kelland..J. W, Johnston

His Wife Wanda Lyon
Their Daughter Baby Evelyn
Their Maid Nettie Belle Darby
The Cobbler O. Zangrilli

His Daughter, Trina Helen Holcomb
Joe, the Ice Man George Beban
His “Sweetheart” Maria Di Benedetta

The Detective Sergeant..Charles Slattery

The Attorney Arthur Earle

The Master Mind H. Henry Gordon
His Satellite “Bull” Sharkey
The Taxi Driver Tammany Young

TY^PE : Drama of New York’s “Lit-

tle Italy” of present day.

HIGHLIGHTS: Arrival of “Joe’s”

mother from Italy at “apartment”

which “Joe” has built in his “Coal and
Ice” basement shop. . . . Arrest of the

mother. . . . Court room proceedings

and. “Joe’s” dramatic plea in defense

of his mother. . . . Rescue of Trina

from exploding bomb by “Joe.”

Story: “Joe,” typical of the thrifty

Italian immigrant in America, brings

over his aged mother to share his suc-

cess. The mother by a series of acci-

dents falls under suspicion of being iden-

tified with an underworld gang operating
in New York’s “Little Italy.” Handi-
capped by a lack of knowledge of the

English language and court proceedings
in America, the distracted little family

and their friends are unable to vindicate

the old woman in the eyes of the law.

Even “Joe’s” plea in court is futile.

Sentence is passed. “Joe” proceeds to

execute a plan of vengeance against the

prosecuting District Attorney. Trina,

“Joe’s” sweetheart, walks innocently into

the trap set for the District Attorney,
but is rescued just in time by “Joe.”

Locked Doors
Distributor

:

Paramount
Producer

:

Famous Players-Lasky

Length: 6,221 feet

DIRECTOR WILLIAM DE MILLE
Author Clara Beranger
Adaptor Clara Beranger

PLAYERS
Mary Carter Betty Compson
Mr. Reid Theodore Roberts
Laura Carter Kathlyn Williams
John Talbot Theodor von Eltz
Norman Carter Robert Edeson
Mickey Elmo Billings

TYPE Dramatic tale of the love

of two people who meet and fall into

exciting adventure.

HIGHLIGHTS: Incident of trout

stream. . . . Fire in house. . . .

Escape of Mary. . . . Plan of her
husband to unite lovers

Story: Mary Carter meets and falls

in love with John Talbot, notwithstand-
ing she is married to Norman Carter, a
man much older. John is horrified to
find Mary’s husband is his own bene-
factor. He rescues her from a fire, and
eventually Carter plans to get a divorce
and allow the two to marry.

Learning to Love
Distributor: First National

Pictures, Inc.

Producer: Joseph M. Schenck

Length: 6,099 feet

DIRECTOR SIDNEY FRANKLIN
Author John Emerson and Anita Loos
Cameraman Victor Milner

PLAYERS
Patricia Stanhope Contance Talmadge
Scott Warner Antonio Moreno
Aunt Virginia Emily Fitzroy
Tom Morton Johnny Harron
Billy Carmichael Ray Hallor
John, the barber Alf Goulding
Prof. Bonnard Wallace MacDonald
Coo-Coo Byron Munson
Aunt Penelope Edythe Chapman
TYPE : Society comedy of a young

girl who wants to pet, to kiss and be

kissed by every presentable young
man she meets.

HIGHLIGHTS: Pat making love to

her boarding school instructor. . . .

Falling in love with the only man who
does not fall for her—her guardian.

. . . The fight over her by three men
to whom she has become engaged.

. . . Her terror when she thinks

Billy Carmichael, her fourth “fiance,”

has committed suicide.

Story: Pat Stanhope wants to please

every good looking young man, to be
kissed by them and become engaged to

them. She is engaged to four youths
at once, but in love with Scott Warner,
her guardian, because he scorns her. At
her birthday party three of her “fiances”

get into a fight and land in jail. A
fourth ’phones and threatens to kill him-
self. She steals into her guardian’s
bachelor rooms in order to compromise
herself so he will marry her. He does,

but refuses to live with her. She goes
to Paris to get a divorce and marry Billy,

but Warner pursues her, confesses he
has loved her all along, and everything
ends happily.
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Ridin Pretty

Distributor : Universal

Producer: Universal Pictures

Length: 5 reels

DIRECTOR ARTHUR ROSSON
Author Raymond L. Schrock
Adaptor Isadore Berstein

PLAYERS
Sky Parker William Desmond
Maize Ann Forrest
Miller Stanhope Wheatcroft
Stringbean Billy Sullivan
Big Bill Slim Cole

TYPE : Melodrama of the West in

which Arizona ranch cowboy inherits

fortune and goes to San Francisco to

carry out provisions of a will.

HIGHLIGHTS: Funny incidents

when Sky arrives in city Ride
on brewery horses Excellent

work of Desmond. . . . Snappy titles.

Story: Sky inherits a fortune left him
by eccentric uncle and goes to live in

his fine mansion in San Francisco for a
year. Sky discovers his cousin is

plotting against him with the aid of a
pretty girl. Maize falls in love with Sky
and all ends well.

NEWSPICTURES
INTERNATIONAL NEWS No. 10: Havana,

Cuba, Sea wall menaced by mountinous waves.
—Cascades, Wash., Huge snow plow keeps
western roads open.—Observing the eclipse from
a cruiser of the skies.—Cary, 111., Thrills
aplenty as ski jumpers break records.—Holly-
wood, Cal., Valentino takes boxing lessons.

—

Miami, Fla., Greyhounds break speed records at
Florida track.—Trotsky exiled and shorn of all

power of red Russia.—Austin, Texas, “Ma” Fer-
guson inaugurated Governor of Texas.

KINOGRAMS No. SOSO: “Los Angeles” tries
floating anchorage in Chesapeake Bay.—Los An-
geles, Dempsey makes speech and imitates work-
man at new fight arena.—Benny Leonard quits
ring. New York.—Chicago, Laying corner stone
for Masonic temple.—Washington, Congressman
Everett Sanders becomes President’s secretary..

—

Essex, Mass., Smeltin’ is good in Essex river.
—Libertyville, 111., 87 years old he goes skating
in zero days.—New York City, Devout defy cold
for quaint rites.—New York, Grand Duke Boris
arrives from Europe.—New York, Mrs. Helen
Vernet, London "Bookie Queen,” arrives in U. S.

A.—Miami, Fla., Drives speed boat 66 miles per
hour.

KINOGRAMS No. 5051 : Jersey City, N. J.,
24 hurt in trolley wreck.—Philadelphia, Penn,
track men train out of doors.—Los Angeles,
Give peace prize to David Starr Jordan.—Bos-
ton, This ship has some hard luck.— Chicago,
Necklace stylish just 75,000 years ago.—English
oarsmen in midwinter training at Cambridge.

—

Washington, Jules Jusserand calls at White
House.—Philadelphia, Car load of coal gets
turkish bath.—Racine, Wis., Novel device warns
autoists, then drops heavy barrier across high-
way.—San Francisco, Giant warship “Tennessee”
in dry dock.—Boston, Snow swirls through streets
for 18 hours.—Philadelphia, Penn students honor
memory of Franklin.

FOX NEWS No. 33: Boston, Mass., To re-
lieve the monotony of winter in the bams.

—

Boris, another Russian Grand Duke and cousin
of late Czar, visits U. S.—New York City, The
high and the lovely mourn the passing of Thomas
J. Foley.-—Miami, Fla., Aquatic sports season and
"Al” ViThite, the Olympic diving champ.—Boston,
Mass., Statue of Laddie Boy is being molded
from pennies of newsboys as a memorial to
Harding.—Balboa, Canal Zone, the Japanese
man o’ war Idzumo pays visit to the Panama
Canal.—Richmond, Va., Cameras catches the sly
thief victimizing camps of tourists.—Girls in San
Francisco bask in balmy breezes at King Nep-
tune’s court. — Philadelphia, Intrepid workmen
“spin” giant cables for bridge over Delaware.

—

Hialeah, Fla., 18,000 racing fans see Corinth win
feature at opening of Miami Jockey Club’s sea-
ton.

“The Lost

World”

First scenes from the First National

production picturing pre-historic animals

that roamed the earth many years ago.

A modern story is woven into the action

and it is based on Sir Conan Doyle's

romance. The picture was made in as-

sociation with >\’atterson R. Hothacker.
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TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
‘Tns.” is abbreviation for ‘"Insert.”

A three-month period including last week's issue is covered.

Associated Exhibitors
Barriers Burned Away :Dec,27-Ins.Jan. 10-Ins.

Battling Bunyan ;Dec.27-1 6,Jan.10-Ins.

East of Broadway :Nov. 29-Ins.Jan. 24-60, 61, 64.

Going Up:Dec.l3-22.Dec.27-22.
Greatest Love of All, The : Jan. 10-Ins.

Is Love Everything :Dec.6-lns.Dec.20-69,71.73.Dec.

27, 159,161, 163,Jan. 10-Ins.Jan.31-43, 45.
Lone Wolf, The ;Nov.l-Ins.

Never Say Die :Nov.29-9.Dec.l3-22.Dec.27-27.

Price of a Party, The :Nov.l-Ins.Nov.29-Ins.Dec.

13-95,97,99,103, 107.Dec.27-In9.Jan.31-Ins.

Racing Luck :Jan.31-Ins.
Yankee Consul, The :Dec. 13-22.Dec.27-27.

Aywon
Law and the Lady, The :Nov.22-56.

Banner
Those Who Judge :Nov.22-55.

Three Keys :Dec. 27-23.

Chadwick
Fire Patrol, The;Nov.l-8.
1 Am The Man ;Nov.22-53.
Tomboy, The :Dec.27-21.

Columbia
After Business Hours :Nov. 15-12.

Fighting the Flames :Nov. 15-12.

Fool and His Money, A:Nov.l5-12.
Foolish Virgin, The :Nov. 15-12.

Midnight Express, The :Nov. 15-12.Nov.22-54.Dec.
20-63.

One Glorious Night :Nov. 15-12.

Price She Paid, The :Nov. 15-12.

Who Cares :Nov. 15-12.

Cranfield & Clarke
Soul’s Awakening, A :Nov.22-52.

Strangling Threads :Dec.27-164.

Elfelt
Courage of Captain Plum, The :Nov. 15-14.

Demon Driver, The :Nov. 15-16.
Desert Secret, The :Nov.15-18.

$50,000 Reward :Nov. 15-16.

Fighting Courage :Nov.l5-16.

Gold Hunters, The :Nov.l5-14.
Grey Vulture, The;Nov. 15-16.

Haunted Range, The ;Nov.15-16.

Last Man, The:Nov. 15-18.

Law or Loyalty :Nov. 15-15.
Lights of Mojave, The :Nov. 15-16.
My Neighbor’s Wife :Nov. 15-14.

Revenge :Nov. 15-18.

Riders of the Range :Nov.l5-18,
Tentacles of the North :Nov. 15-14.

Texan’s Oath, The :Nov.15-16.
Timber Wolves:Nov.15-16.
Wolf Hunters, The :Nov.l5-14.

F. B. O.
Air Hawk, The :Nov.29-83.Dec.27-166, 167.
Broken Laws :Nov. 1-80, 81.Dec.6-71.Dec.27- 176, 177,

179,Jan.31-67.
Cheap Kisses :Dec.27-169.

Dangerous Flirt, The :Nov.8-86,87.

Flashing Spurs ;Dec.20-66.

Laughing at Danger :Nov. 15-69.Dec.6-73.
Midnight Molly : Jan. 10-50.Jan.24-68,69.
No-Gun Man, The :Nov.8-89.Nov.22-72.

On the Stroke of Three:Dec. 13-104, 105.
Parisian Nights :Jan. 17-40.
Quemado:Dec.6-71.
Silk Stocking Sal ;Nov.29-81.Dec.27-172.173.
Sold For Cash ;Nov.8-91.
Trigger Fingers :Nov.8-93.
Youth and AdventureiJan.3-75.Jan. 17-42.

First National
Age of Innocence, The :Dec.27-18.

Born Rich :Dec.20-20.

Boss of Little Arcady, The :Dec. 13-Ins.

Classmates :Dec.6-24.
Chickie :Dec. 13-Ins.
Christine of the Hungry Heart :Nov.22-18.
Declasse :Dec. 13-Ins.
Enchanted Hill, The ;Dec. 13-Ins.

Enticement :Dec. 13-Ins.
Eternal Lamps, The :Dec. 13-Ins.

Far Cry, The :Dec. 13-Ins.
Fashions for Men :Dec. 13-Ins.

Hail and Farewell :Dec. 13-Ins.

Heirs Apparent ;Dec. 13-Ins.

Her Night of Romance:Dec.27-34.Jan.31-14.
Husbands and Lovers :Jan. 3-17.

Idle Tongues : Jan. 10-15.
Inez from Hollywood : Jan. 3-18.
In Every Woman’s Life :Nov.l-28.Nov.22-19.
In Hollywood with Potash and Perlmutter :Nov.

15-21.

Interpreter’s House, The:Dec. 13-Ins.
Judgment: Dec. 13-Ins.
Lady, The :Dec. 13-Ins.
Learning to Love :Dec. 13-Ins.
Lost World. The :Dec. 13-Ins.
Love’s Wilderness : Jan. 17-12.
Madonna of the Streets :Nov. 1-27.Nov. 15-22.

Man She Bought, The :Dec. 13-Ins.
My Son :Dec. 13-Ins.
National Anthem, The :Dec. 13-Ins.
New Toys :Dec. 18-Ins.
One Way Street, The :Dec. 13-Ins.
One Year to Live :Dec.13-Ins.
Only Woman, The :Dec.6-22,23.Jan. 17-1 1.

Sally :Dec. 13-Ins.
Sandra :Nov.22-Ins.Dec. 20-19.Jan. 24-14.
Sea Hawk, The :Nov.8-26.Nov.22-20.
Silent Watcher, The :Nov. 1-26.

So Big:Nov.29-Ins.Jan.l0-16.Jan.24-12,13.
Song and Dance Man, The :Dec. 13-Ins.
Sundown :Nov. 15-20.
Tarnish :Nov.8-25.
Thief in Paradise, A :Dec.13-Ins.Jan.31-13.
Uriah’s Son :Dec. 13-Ins.
United States Flavor :Dec. 13-Ins.
World Without End :Dec. 13-Ins.

Fleming
Fighting Chance, A: Jan.17-6.
Scarlet and Gold :Dec. 13-12.Dec.20-18.Dec.27-25.Jan.

17-6.

Shackles of Fear :Nov.22-57.Dec. 13-12.Dec.20-18.
Dec.27-25.Jan.17-6.

Trail of Vengeance, The :Nov.22-57 .Dec. 13-12.Dec.
20-18.Dec.27-25.Jan. 17-4.

Fox
Arizona Romeo, The:Jan.3-Ins.
Curlytop : Jan. 3-Ins.
Dancers, The :Jan. 17-Ins.
Dante’s Inferno:Nov.l-12,13.
Darwin Was Right ;Nov.8-Ins.Nov. 15-Ins.

Daughters of the Night :Nov.8-Ins.Nov.29-Ins.
Deadwood Coach, The:Dec. 13-Ins.

Gerald Cranston’s Lady :Nov. 1-Ins.

Gold Heels :Dec.27-Ins.
In Love with Love :Jan.3-Tns.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6.7.
Last Man on Earth, The:Nov.8-Ins.Dec.6-Ins.
Man Who Came Back, The :Nov. 15-Ins.
Ports of Call : Jan.3-Ins.
Roughneck, The :Dec. 13-Ins.
Teeth :Nov.8-Ins.Nov.29-Ins.
Thorns of Passion :Nov.8-Ins.
Troubles of a Bride :Nov.8-Ins.

Gotham
Women and Gold :Dec.6-10.

Independent
Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.
Mad Dancer, The :Dec.27-22.
Playthings of Desire :Nov.8-22, 23.

Lee-Bradford
Lights of London, The:Jan.l7-9.

Fowell
Floodgates : Nov.29-10.Dec.6-18.Dec. 13-16.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The :Dec. 13-10, 11.
Cheaper to Marry :Dee.27-9.Jan. 10-1.

Chu Chin Chow :Dec. 20-1,Dec.27-8,Jan. 10-1.Jan. 17-

Ins.

Dixie Handicap, The :Dec.27-8.9.Jan.3-l.Jan. 10-1.

Excuse Me:Dec.27-9,Jan.l0-l.Jan.24-9.
Great Divide, The :Nov.8-l.Nov. 15-Ins.Dec. 6-1,Ins.

Dec.27-1.Jan.31-1.
Greed : Nov.8-l.Nov.l5-Ins.Dec.6-l,Dec.l3-l.Dec.27-

l,9.Jan.l7-l.Jan.24-l.
He Who Gets Slapped:Nov.8-l.Nov.l5-l,Nov.l5-

Ins.Nov.22-l.Nov.29-l.Dec.6-l,Ins.Dec.27-l,8.Jan.
3-14-,15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Married Flirts :Nov. 1-14, 15.

Merry Widow, The :Nov. 8-1.Nov. 15-Ins.Dec. 6-1.Dec.
27-1.

Navigator, The :Nov.l-l.Dec.27-1,9.

-van.oi-iu.
Romola :Dec.l3-l.Dec.27-l,8.
So This Is Marriage :Nov.22-8. 9.Jan.24-8.
Wife of the Centaur :Jan. 10-4,5.

Paramount
Adam’s Daughter :Nov.l5-Ins.Nov.29-12.
Adventure iNov.lo-Ins.Nov.29-13.
Air Mail, The :Nov.l5-Ins.Nov.29-13.Jan. 31-1>
Alaskan, The:Nov.22-15.
Any Woman :Nov.l5-Ins.Nov.29-13.
Argentine Love :Dec.20-9. Jan.3-12.
Beggar on Horseback :Nov.l.5-Ins.Nov vg.is
Charmer, The :Nov.l5-Ins.Nov.29-12.
Coast of Folly, The :Nov. 15-Ins.Nov.29-12.
Code of the West, The iNov.lS-Ins.Nov.vg-lS.
Coming Through :Dec.20-9.
Con^traband : Nov.15-Ins.Nov.29-12.Jan. 17-8.Jan.31-

Covered Wagon, The :Nov.22-14.
Crowded Hour, The :Nov.l5-Ins.Nov.29-12.

^*Jan*31^12^*"*’
Jan.3-13.

°71^1-1“ ’'‘*«=Nov.l5-Ins.Nov.20-13.

Early Bird, The :Nov.l5-Ins.Nov.29-12.Jan.24-66.
East of Suez:Dec.20-8.
Empty Hands :Nov.22-15.
Fast Set, The:Nov.l-9.
Feet of Clay :Nov.22-15.
Flaming Wrath :Dec.20-10.
Forbidden Paradise :Dec.20-8
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-1 v
Garden of Weeds, The :Dec.20-9
Gate Opens, The:Nov.l5-Ins.Nov.29-13
Golden Bed, The:Nov.22-15.Dec.20-9.Jan 3-11

31-^2**“"®* High, The:Nov.l5-In3.Nov.29-13.Jan.

Grounds for Divorce :Nov.l5-Ins.Nov.29-13
Her Market Value :Jan.24-67.
Pll Tell the World:Nov.l5-Ins.Nov.29-13
Kiss in the Dark, A :Nov.l5-Ins.Nov.29-13
Light of Western Stars, The :Nov.l5-Ins.Nov.29-13.
Little French Girl, That:Nov.l5-Ins.Nov.29-12.Dec.

1 o-D.

Locked Doors :Dec.20-8.Jan. 31-11.
Lord Chumley :Nov.l5-Ins.Nov.24-12.
Madame Pompadour :Dec.l3-Ins.
Madame Sans Gene :Nov.l3-Ins.Nov.29-12.
Man and the Law, The :Nov.l5-Ins.Nov29-l‘’
Manhandled :Nov.22-14.
Manhattan :Dec.20-9.
Man Must Live:Dec.20-8.
Maori of the South Seas :Nov.l5-Ins.Nov.29-13
Marry Me :Nov.l5-Ins.Nov.29-12.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan.31-12.
Merton of the Movies :Nov.l-10.Nov.22-15.
Miss Bluebeard :Dec.20-9.
Modem Babylon :Nov.l5-Ins.Nov.29-12.
Monsieur Beaucaire:Nov.l-10.Nov.22-14
New Lives for Old :Nov.l5-Ins.Nov.29-i2.Jan 24-4
Jan. 31-12.

New York Life:Nov.l5-Ins.Nov.29-12.
Night Club, The:Nov.l5-Ins.Nov.29-13.
None But the Brave :Nov.l5-Ins.Nov.29-12
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.

'

Old Home Week:Nov.l5-Ins.Nov.29-12.
Paths to Paradise :Nov.l5-Ins.Nov.29-13.
Peter Pan:Nov.l5-Ins.Nov.22-14.Nov.29-13.Dec.l3-

5.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.
Sackcloth and Scarlet :Nov.l6-Ins.Nov.29-12.
Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l5-Ins.Nov.29-12.

Jan. 17-8.Jan. 31-12.
Side Show of Life, TheiNov. l-lO.Nov.22-15.
Sinners in Heaven :Nov.22-14.
Spaniard, The iNov.l 5-Ins.Nov.29-12.
Swan, The :Nov.l5-Ins.Nov.29-13.Jan. 10-9.Jan.31-

12 .

Thundering Herd, TheiNov.15-Ins.Nov.29-13.Jan.
24-4.Jan. 31-12.

Tomorrow’s Love :Dec.20-8.
Tongues of Flames :Nov.22-14.Dec.20-8.Dec.27-13.
Too Many Kisses :Dec.20-10.Jan.31-12.
Top of the World, TheiNov. 15-Ins.Nov.29-12.Jan.

10-9.Jan.31-12.
Wanderer of the Wasteland, The:Nov.22-14.
Wrath of the Gods, The iNov. 15-Ins.Nov.29-12.
Young Wives :Nov.l5-Ins.Nov.29-12.

Pathe
Battling Orioles, The iNov.15-57, 59, 61.Nov.22-79,81,

83,Nov.29-75.Dec. 13-Ins.
Dynamite Smith :Nov. 15-Ins.Nov.29-8.Dec.27-10.
Hot Water: Nov.l-Ins.Nov.8-18.Nov.22-10.Nov.29-

16,17.

White Sheep, The: Jan.3-124.Jan.31-62,64.66.
(Continued on page 58)
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Would you like to

know the Naked

Truth about the

Motion Picture

Vote for one

BUSINESS
INDUSTRY
GAME

It will be told

candidly, joyfully,

elaborately, at the

NAKED TRUTH DINNER DANCE
Under the A jVf O A Ladies Too
Auspices of ^ (and especially)

HOTEL ASTOR, FEB. 7th, at 7 p. m.

Yes, sir,

Fd certainly like to find out the Naked Truth. So please send me

tickets. I enclose check for $

Name

Address

Tickets are $10 each. Tables of 10. Only 950 sold. Mail to S. CHARLES
EINFELD, c/o First National, 383 Madison Avenue, New York.
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Preferred
Capital Punishment :Dec.20-16.Jan.l0-l2,13.

Maytime :Nov. 1-24.

Poisoned Paradise :Nov. 1-24,
Triflers, The :Dec.20-16.Dec.27-20.JaTi.31-8.

Virginian, The :Nov. 1-24.

White Man;Nov.8-24.Nov.29-ll.Dec.l3-18.

Principal
Mine with the Iron Door, The:Dec.6-14.15.Dec.

13-113.Jan.3-89.Jan.24-80.Jan.31-81.

Producers Dist. Corp.
Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.

15-60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.13-92.Dec.

20-76.Dec.27-158.Jan.3-68.

Awful Truth, The:Jan.24-75.Jan.31-62.

Barbara Frictchie:Nov.l-7.61.Nov.8-11.77.Nov.l6-

61.

Nov.22-85.Nov.29-69.Dec.6-65.Dec.13-93.Dec.20-

71.Dec.27-159.Jan.3-68.
Beauty and the MansJan.24-74.Jan.31-61.

Beyond the BorderiJan.24-78.Jan.31-63.

Cafe in Cairo, A :l-7.71.Nov.8-ll,72.Nov.l5.50.Nov.

22-80.NOV.29-64.Dec.6-60.Dec.13-88.Dec.20-72.Dec.

27-154.Jan.3-64.Jan. 10-64.Jan.17-56.

Chalk Marks:Nov.l-7,64.Nov.8-11.74.Nov.l5-58.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.

27-156.Jan.3-66. ^
Charley’s Aunt :Jan. 10-51.52.Jan. 17-43.44.Jan.24-51.

54.55.Jan.31-52.55.59.64.
,

Chorus Lady. The:Nov.l-7.70.Nov.8-11.69.Nov.l5-
63.Nov.22-77.Nov.29-61.Dec.6-57.Dec.13-85.Dec.20-

69.Dec.27-151.Jan.3-61.Jan. 10-62.Jan.17-54.

Crimson Runner, The : Jan.24-70.Jan.31-56.

Crossed Words : Jan.24-79.Jan.31-65. „„
Flaming Forties, Thc:Nov.8-67.Nov.l5-51.Nov.22-

75.Nov.29-59.Dec.6-55.Dec.13-83.Dec.20-67.Dee.27-

149.Jan.3-59. _ „ t ,-7

Friendly Eenemies : Jan. 10-53. 54. 55, 56. 57.58.Jan.17-

45 46,47.48.49,50..Tan.24-58. 59.62.63.Jan. 31-54,57,60.

Girl of Gold, The:Jan. 10-59.Jan. 17-51.Jan.24-66.

Jan.31-51. ... „ ,

,

Girl on the Stairs, The:Nov.l-7,69.Nov.8-ll,71.
Nov.l5-55.Nov.22-79.Nov.29-63.Dec.6-59.Dec.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

House of Youth. The:Nov.l-7,65.Nov.8-ll,82.Nov.
15-66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dec.

20-82.Dec.27-164.Jan.3-74.JanlO-61.Jan. 10-53.

Legend of Hollywood, The:Nov.l-7,59.Nov.8-11.80.
Nov.l5-64.Nov.22-88.Nov.29-72.Deo.6-68.Dec.l3-96.
Dec.20-80.Dec.27-162.Jan.3-72.

Let Women Alone :Dec.l.3-84.Dec.20-68.Dec.27-150.

Jan.3-60.Jan.l0-60.Jan.l7-53.
Mirage, The:Nov.l-7,73.Nov.8-11.70.Nov.l5-54.Nov.

22-70.Nov.29-62.Dec.6-58.Dec.13-86.Dec.20-70.Dec.
27-152.Jan.3-62.Jan. 10-65.Jan. 17-57.

Off the Highway :Nov.l-7.Nov.8-ll.

On the Shelf:Nov.l-7,74.Nov.8-ll,68.Nov.l.5-52.Nov.
Nov.22-76.Nov.29-60.Dec.6-56.

On the Threshold:Jan.24-71.Jan.31-58.
Pampered Youth: Nov. 23-13.Dec. 6-17.Dec. 13-15.

Dec.20-15.
Phantom Shadows :Nov.22-57.Dec.l3-12.Dec. 20-18.

Dec. 21-25.Jan. 17-6.

Ramshackle House :Nov.l-7,63.Nov.8-11.78.Nov.l5-

62.

Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec. 27-161.Jan. 1-70.

Reckless Romance :Nov.l-7,68.Nov.8-11.73.Nov.l5-
57.Nov.22-81.Nov.29-65.Dec.6-61.Dec. 20-73.Dec.

27-155.Jan.3-65.
Siren of Seville, The :Nov. 1-7.Nov. 8-11.

Soft Shoes :Dec 6-67.Dec.13-95.Dec. 20-79. Dec. 27-161.

Jan. 3-71.JanlO-66.Jan. 17-58.

Stop Flirting:Jan. 24-82.Jan. 31-66.
Trouping with Ellen :Nov. 1-7. 67.Nov.8-11. 75.Nov.

15-59.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-75.Dec.27-157.Jan. 3-67.Jan. 10-63.Jan. 17-

55.
Welcome Stranger :Nov.l-6,62.Nov.8-l 1.79.Nov.l5-

63.

Nov.22-87.Nov.29-71.
Wise Virgin. The:Nov. 1-7, 60.Nov. 8-11. 81.Nov. 15-65.

Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.13-
97.Dec.20-81.Dec.27-163.Jan. 3-73.

Hayart
Battling Brewster:Nov.l5-fi2.
For Another Woman :Nov.22-Ins.

Russell
Courageous Coward, The :Dec.27-17.
His Own Law :Dec. 27-17.
Night Letter, The :Dec.27-16.
Passing Wolf MacLean, The ;Dec.27-17.

Rattler, TheiDec. 27-17.
Robes of Sin, The :Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame:Jan. 3-6.

United Artists
America :Nov.l-18.Nov.8-12.Nov.l6-4.Nov. 22-16.

Nov.29-15.Dec.6-6.
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.3-

10 .

Dorothy Vernon of Haddon Hall:Nov.l-19.Nov.8-
13.Nov.l5-4.Nov.22-17.Nov.29-14.Dec.6-7.

Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan. 31-6.

Thief of Bagdad, The:Jan.24-11.Jan. 31-7.

Universal
Butterfly :Nov.29-2.
California Straight Ahead :Nov.8-6.
Clash, The:Dec.6-2.
Dangerous Innocence :Nov.8-7.Nov.22-4.Dec.6-3.

This Exhibitor Should
Be a Newswriter
Robert L. Anderson proved his

ability to tell a story, well, in a
few words, thus convincing us
that when he wishes he can suc-
ceed as a journalist, when he re-

cently submitted this report:
“Olympic theatre at Forks,

Wash., burned to the ground last

night. Half of the town also went
up in smoke. Saved one projector
and few small articles. Am fixing

up an old building and will be go-
ing again in ten days. . . . Expect
to rebuild. Loss almost covered
by insurance. Fire started 1 a. m.
three doors south of theatre. . . .

Yours, R. L. A.’’

Don Dare-Devil :Nov.8-7.Nov.22-4.Dec.6-2.
Eyes of Fools :Nov.8-6.Nov. 22-3.

Family Secret, The :Nov.29-2.
Fast Worker, The :Nov.29-2.
Fightin* Cop, The:Nov.8-7.
Fifth Avenue Models ;Nov. 8-7.Nov.22-4.Dec. 6-2.

Gayety Girl, The?Nov.29-2.
Hunchback of Notre Dame, The:Nov.l-5. Nov.29-3.

Dec.l3-4.Dec.27-5.Jan.31-4,5.
Hurricane Kid, The :Nov. 8-6.Nov.22-2.Dec. 6-2.Dec.

27-2.

ITl Show You the Town :Nov.22-3.Dec. 6-2.
K-Thc Unknown :Nov.29-2.
Let *Er Buck :Nov. 8-7.Nov.22-4. Dec. 6-3.
Love Cargo, The :Nov.8-7.Nov. 22-4.Dec. 6-3.
Lone Outlaw, The:Nov.8-6.
Love and Glory :Nov.29-2.
Mad Whirl, The :Nov. 8-6.Nov. 22-2.Dec.6-2.
Man in Blue, The:Dec.6-2.
Meddler, The :Nov.8-7.Nov.22-4.Dec. 6-2.
Oh Doctor :Nov.8-6.Nov.22-2.Dec. 6-2.Jan. 3-2.Jan.

17-3.Jan.31-3.
Phanton of the Opera, The :Dec.27-3.Jan. 10-3.Jan.

24-2.

Raffles :Nov.8-6.Nov.22-3.Dec.6-2.
Reckless Age, The :Nov.29-2.
Red Clay :Nov.8-7.Nov.22-4.Dec.6-2.
Ridin* Thunder :Nov. 8-7.Nov.22-4.Dec. 6-3.
Rose of Paris, The :Nov. 29-2.
Price of Pleasure, The :Nov. 8-6.Nov. 22-2.Dec. 6-2.
Saddle Hawk, The :Nov.22-3.Dec. 6-2.

Secrets of the Night :Nov. 8-6.Nov.22-2.Dec. 6-2.
Signal Tower, The :Nov.29-2.
Smouldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.

3-3.Jan.17-2.Jan.31-2.
Taming the West :Nov. 8-7.Nov.22-4.Dec. 6-2.

Tornado, The :Nov.l-2,3.Nov.29-2,4,5.Dec.l3-2,3.Jan.
3-4,5.

Turmoil, The :Nov.29-2.
Wine :Nov.29-2.
Up the Ladder :Nov. 8-7.Nov. 22-4.Dec. 6-2.

From “The Thundering Herd,” the Zane
Grey story, directed by William K.
Howard for Paramount. Noah Beery
takes an important part.

Vitagraph
Alibi, The:Dec.6-16.Dec.l3-14.
Baree, Son of Kazan :Nov.22-13.Dec.6-17.Dec.13-16.
Behold This Wolnan ;Nov.8-16.Nov.22-12.Dec.6-16.

Dec.13-14.
Beloved Brute, The :Nov.l-23.Nov.8-19.Nov.l6-ll.

Nov.29-6.Dec.l3-14.Dec.20-16.
Between Friends :Nov. 8-16.
Captain Blood :Nov. 1-21.Nov.8-16, 17.Nov.15-8.Nov.

22-12.Nov.27-6.7.Dec.6-16.Dec.l3-14,15.Dec.20-14,
15.

Clean Heart, The :Nov. 1-20.Nov.8-17.Nov.15-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.l3-14.Dec.20-14.

Code of the Wilderness, The :Nov.l5-9.Nov.22-12.
Dec.13-14.

Greater Than Marriage:Nov.l-25.Nov.8-17.Nov.l5-
8.Nov.22-13.Nov.29-6.Dec.6-17.Dec.l3-17.

Happy Warrior, The :Dec.6-17.Dec.l3-14.
In the Garden of Charity :Dec.6-16.Dec.13-14.
Magnificent Ambersons, The :Dec.20-15.
Redeeming Sin, The :Nov.22-12.Dec.6-17.Dec. 13-15.

Dec.20-14.
Road That Led Home:Dec.6-17.Dec.l3-14.
Steel of the Royal Mounted :Dec.6-16.Dec.13-14.
Two Shall Be Born :Nov.22-13.Dec.6-17,19.Dec.l3-

19.Dec.20-17.
Unknown Story, The :Dec.6-16.Dec.l3-14.

Warner Brothers
Dark Swan, The :Deo.6-20,21.Dec.21-18.
Lighthouse by the Sea, The :Jan.10-8.
Lover of Camille, The :Nov.22-Ins.Dec.27-18.
Narrow Street, The:Nov.l.5-6,7.Nov.29-13.
This Woman :Nov. 1-4.

Why Girls Go Back Home:Jan.24-5.

Short Subjects
Arrow

Billy West Comedies :Dec. 13-100, 101.

Educational
Bobby Vernon Comedies :Nov.22-ll.

Bright Lights :Jan. 17-4.

Crushed :Dec.l3-8.
Earl Hurd Cartoon Comedies :Dec.l3-9.

Educational Pictures :Nov.8-20.Dec.27-15.
Fast and Furious :Nov. 1-17.

French Pastry :Jan. 17-4.

Her Boy Friend :Nov.8-2L
High Gear :Jan. 17-4.
Kid Speed:Nov.8-21.Dec.20-12.
Kinograms :Dec. 6-7.Dec.20-13.Jan. 3-9.Jan. 17-5.Jan.

31-9.

Lovemania :Jan.3-8.
Lyman H. Howe’s Hodge-Podge :Nov.l-16.

Motor Mad :Dec.27-14.

Poor Butterfly :Dec.6-8.

Stupid but Brave:Jan. 3-8.

Tuxedo Comedies:Jan. 3-8.
What a Night :Dec.27-14.

Film Booking Offices

Bray Cartoons :Dec. 27.-165.Jan.24-65.
Go-Getters, The :Nov. 1-77.Nov. 16-67.Nov.29-79.
Jimmy Aubrey Comedies ;Jan.3-79

Screen Almanac, The :Dec.27-165.Jan24-65.
Stan Laurel Comedies :Dec.27-171.

Fox Film Corp.
Fox Educationals :Dec.27-Ins.

Fox News :Dec.27-Ins.

Ginsberg
Flying Fists :Nov.l-22.

Pathe
All Night Long :Nov. 1-Ins.

Are Blond Men Bashful :Dec.27-Ins.

Chronicles of America, The: Jan.3-Ins.
Deaf, Dumb and Daffy :Nov.22-92.
Death Ray, The :Nov.8-132.
Every Man for Himself :Nov. 1-Ins.

Fast Company :Nov. 1-Ins.

Feet of Mud :Dec.27-Ins.
Galloping Hoofs :Dec.l3-Ins.Dec.27-198.JanlO-44.45.

Jan. 17-Ins.Jan.31-84.
Goofy Age, The :Nov. 15-84.
Hansom Cabman, The:Nov. 1-Ins.

Hot Heels :Nov.l5-84.
Hot Stuff :Nov. 22-92.
Off His Trolley :Dec.27-Ins.
Our Gang Comedies :Dec.l3-116.
Mack Sennett Comedies :Nov.l5-InB.Jan.24-84.
Pathe News :Dec.20-84.Jan.24-77.Jan.31-77.
Pathe Review :Dec.6-120.
Reel Virginian, The:Nov.29-92.
Ten Scars Make a Man :Nov.l5-Ins.Dec.l3-In8.Jan.

10-68 .

Royal Razz, The :Dec.27-Ins.
Sea Squawk, The :Dec.27-Ins.
Sportlights :Janl7-60.
True Detective Stories :Nov.l-92.

Universal
Century Comedies :Nov. 8-8.

Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
International News :Dec.27-4.
Riddle Rider, The :Nov. 8-2, 3.Nov.22-6,7,Dec.6-4, 5.

Wilson & Co.
Karlo Komics:Jan.24-64.

Wilson-Wetherald
White Mice:Jan. 24-62.Jan.31-60.
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THE FILMMART
— 1

—

/

Pathe
THRILLS AND COMEDY are the

features of the Pathe program of re-

leases for the week of February 1. A
Mack Sennett comedy, featuring Harry
Langdon, “Boobs in the Woods,” and a

Hal Roach single reel, “Fighting Fluid,”

with Charley Chase in the leading role,

constitute the mirth. For thrills and
pathos the program offers the seventh
chapter of the George B. Seitz serial,

“Galloping Hoofs.” . . . Pathe Review
No. 5 marks the first installment of the
“Origin of Man,” which is a “picture
log” of the famous Roy Chapman An-
drews expedition into Mongoli'a. It was
on this expedition that fossils over
10,000,000 years old were discovered in

what is believed to have been the Garden
of Eden. XXX
FABLES FOR THE WEEK are run
under the title “Biting the Dust.”. . . .

Reports from Jackman, Nev., where the

second starring venture of “Rex, King
of Wild Horses,” is in its twelfth week
of production under Fred Jackman’s
direction, indicate that “Black Thunder”
will be one of the most spectacular
outdoor screen plays of many seasons. . .

Grenn Tyron, Charley Chase, “Our
Gang” and the Spat Family are all busy
on new pictures.XXX
“IDAHO” is the name of a new serial

which has begun to get under way.
Maholn Hamilton and Vivian Rich are

in the featured roles. It is being pro-

duced by C. W. Patton. . . . Progress is

reported upon the serial, “Black Caesar’s

Clan,” being photographed in Miami,
Fla. . . “The Greatest Love of All” will

be released February 1 rather than the

date formerly announced for it.

Cranfield and Clarke
PLANS HAVE BEEN completed by

Cranfield and Clarke for the handling
of a Harley Knoles production, “Bohe-
mian Girl,” starring Gladys Cooper, who
is the most beautiful actress in England,
it is said. The play is taken from the

story in the opera, portraying a gypsy
girl who dreamed she “dwelt in marble
halls with vassals and serfs” at her side.

Her dream came true later when she

was wooed by a miscreant patron of

Bacchus, Florestine, and again by the

son of a noble, the envy of all the land.

Ivor Novello and Ellen Terry have been
given leading roles.XXX
ANNOUNCEMENT is made by Cran-

field and Clarke that the cutting and
re-titling of “Shadow of the Mosque”
has been completed and will soon be
ready for release. . . . Six single reel pic-

tures have been purchased from England
which average about 800 feet each. They
are: “The Magic Hour,” “If a Picture
Tells a Story,” “Lizzie’s Last Lap,”
“Let’s Paint,” “Fugitive Futurist,” and
"Death Ray.” XXX
“COMIN’ THROUGH THE RYE” has
been purehased with the intention of

sparing no expense in the cutting and
titling of the film in an endeavor to
make it one of the season’s best bets, it

is said. Good situations and high stand-
ard acting are said to comprise the
strong points of the picture.

Sering D. Wilson
THE THREE COLOR features. Red
Head comedies, Karlo Kolor Komics

and the Wonder Book, have been placed
in 60 per cent of the key cities by Sering
D. Wilson Company. Independent ex-
changes are handling these color fea-
tures which are one reel in length. . . .

Ten features, six two reel comedies and
twelve Red Head cartoon comedies, done in
color, were sold to foreign markets by
Wilson last week. This includes five
westerns featuring Jack Perrin for Eng-
land, and three featuring Bill Patten for
England and Scandinavia.

Vitagraph
“SCHOOL FOR WIVES” has been
completed by Victor Hugo Halperin

and it is now in the process of cutting.
It is written by Leonard Merrick, de-
scribed by Barrie as an artist in holding
the wonder of readers. Conway Tearle
and Sigrid Holmquist have the leading
roles. . . . M. M. Lyons, manager of the
Top Notch theatre, Seattle, Wash., in
view of the celebration of Vitagraph’s
anniversary in February, has booked
Vitagraph specials for sixteen days in
the month. . . . “Captain Blood” now
counts theatres in Duluth, Syracuse,
Yonkers, N. Y., and Kansas City as
places where its fame was widespread.XXX
COMMENDATION is received by Vita-
graph from many localities on the pro-

ductions, “The Clean Heart” and “The
Beloved Brute,” which are now being
offered. . . . “The Redeeming Sin,” sig-
nalizing Nazimova’s debut as a Vita-
graph star, had its premiere at the Rialto,
New York, this week, and got off to a
fine start. The Los Angeles Sunday Times
wrote that “Once again Nazimova is play-
ing the role of guttersnipe. After consider-
ing all offers she wisely chose this one,
portraying an Apache spitfire.”

Warner Brothers
A RATHER FACETIOUS role has
been cast Clara Bow by Ernst Lub-

itsch for Warner Brothers, in the pie-

ture he is now directing. Matt Moore
likewise received a part in the play, as
did Willard Louis and John Roche. . . .

Casts have been completed for “My Wife
and I,” directed by Millard Webb, and
“Reeompense,” a sequel to “Simon
Called Peter,” directed by Harry Beau-
mont. In the first of these is Irene Rich
and Huntly Gordon. Monte Blue and
Marie Prevost head “Recompense.”XXX
ALTHOUGH A CHANGE was an-
nounced last week in the title of “The

Eleventh Virgin,” the novel by Dorothy
Day, it has definitely been decided to re-

tain that name. It is believed that the
name contains box office pull. . . . “The

Limited Mail,” by Elmer Vance, has been
purchased for the new 1925-26 program.
It was first produced in 1889 when melo-
drama was flourishing. When the com-
mand to “Hold the limited mail” is

flashed across the stage in letters of fire

it never fails to give the audience a thrill.

Universal
A FLAME OF FIRE apparently, but in

reality only an electrical ball aided in

the exploitation of “Smouldering Fires,”
given a premiere in Los Angeles last

week. The ball was made by enclosing
several dozens of electric light bulbs in

a transparent bag covered with red
gauze. It was suspended by a cable from
a gas bag and lifted high into the air.

Other tricks were used during the even-
ing to round out a successful publicity
movement.

Schulberg
WITH A MINIMUM of two units
working continuously at the Coast, B.

P. Schulberg is rapidly completing his

production schedule for this season. The
screen version of David Belasco’s play,

“The Boomerang,” featuring Anita
Stewart and Bert Lytell, will be finished
within the next two weeks, and work
is progressing toward the completion of

“The Alansion of Aching Hearts.” . . . .

The next series of pictures to follow
these will be “When a Woman Reaches
Forty” and “My Lady’s Lips.”XXX
THE DIRECTOR of "My Lady’s Lips,”

will be James P. Hogan. The pic-

turization of “The Mansion of Aching
Hearts” includes in its cast Ethel Clay-
ton, Barbara Bedford, Cullen Landis,
Sam de Grasse, Priscilla Bonner, Philo
McCullough and Edward Gribbon. Gas-
nier, who has been devoting himself to

the making of the “Boomerang” for the
past ten weeks, will take over the direc-

tion of “When a Woman Reaches
Forty.”

Tiffany
EIGHT SUBJECTS have been planned

for the young Richard Talmadge by
A. Carlos, president of the Carlos pro-
ductions. Carlos leaves for Europe on
the S.S. Olympic this week for a six

weeks’ trip, when he will close contracts
for the foreign rights of his Talmadge
productions. The first picture to be re-

leased will be “Jimmy’s Millions,” Feb-
ruary 1. XXX
WITH AN IMPETUS that is intended

to carry out a large program of special

features, the Renown Pictures, Inc., re-

vealed twenty-five releases soon to be
put on the market. Some of them in-

clude: “The Verdict,” with Lou Tel-
legen; “The Thoroughbred,” with an all-

star cast; “The Reckless Sex,” with
Madge Bellamy: “Mad Marriage,” with
Rosemary Davies, and “Free to Love,”
with Clara Bow.

Rayart
ADDED THIS WEEK to the fast grow-

ing roster of Rayart stars is Jack
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Perrin. “The Santa Fe Trail,” it will

be remembered, was one of his former
successes among other serial numbers
in which he was engaged. The subjects
he will be featured in soon will be known
as “Rayart’s Whirlwind Westerns.” Six
pictures in the first group will be re-

leased at intervals of one month, be-
ginning March 1. The first of the series

will be, named “The Knockout Kid.”
They will be made by Harry Webb at

Universal City, Cal.

Principal Pictures
THE CARR FAMILY is a busy one.

Mary Carr is busy enacting the role of

Druscilla in the story, “Druscilla With a

Million.” The story is being produced
by Ludwig Erb for Associated Exhibit-
ors and will be released through F. O. B.

. . . . Stephen Carr is making rapid

strides since the arrival of the Carr fam-
ily in the moving picture mecca. . . .

Luella Carr is playing a role with one
of the independent producers on the F.

B. O. lot, and little May Beth, whose
work in “Madonna of the Streets” won
her so much praise, is about to start

another picture.

Producers’ Distributing Corp.
WHEN THE NEXT A1 Christie feature

length comedy, “Stop Flirting:,” goes
into production next week it will have
an exceptional cast of farceurs in the

leading roles. Opposite John T. Murray
will be Wanda Hawley. Hallam Cooley
has been signed for a role in the cast

as has George Stewart, who was in

Christie pictures two years ago. The
picture will follow “Charlie’s Aunt” in

the release schedule. . . . “Beauty and
the Bad Man,” by Peter B. Kyne, the

first of the new series of Frank Woods
through the Producers’ Distributing Cor-
poration, went into production this week.XXX
THE HEAVY ROLE in “Friendly En-

emies,” the play in which Weber and
Fields will appear soon, will be filled

by Stuart Holmes, it was announced last

week. Other additions to the cast of

this production have been: Jack Wise,
of the musical comedies; Jules Hanft
and Fred A. Kelsey. . . . The continu-
ity for “The Awful Truth” will be ar-

ranged by Percy Heath, scenario writer.

It is remembered as the vehicle of the

speaking stage that Ina Claire scored in

with success. XXX
CHICAGO will have the world premier

presentation of “Charlie’s Aunt,” ac-

cording to a dispatch received last night
from Paul C. Mooney. It will be seen
at the Orpheum theatre. . . . Together
with the appropriate corkscrew curls, old

black bonnet and other accessories to

the laughable figure came a miniature of

the phoney aunt of Syd. Chaplin’s re-

cent production to him last week from
Lorrie Hayes, an English girl, who had
troubled herself with designing the little

figure in papier mache.

Pareunoimt
THOMAS MEIGHAN has finished
work in “Cornin’ Through,” and when

he has seen the picture through the final

stages of cutting, titling and editing he
will leave for Florida, where he will

join George Ade for two weeks of rest.

His next picture will be “Old Home
Week,” an original story by Ade. While
his last picture was photographed in the
Long Island studios, his next will be set

in large part in Florida. . . . William
De Mille is directing “Men and Women,”
with Richard Dix, Claire Adams and Neil
Hamilton heading an imposing cast.XXX
BROADWAY has contributed during

the past week to the screen no less

A1 St. John in scenes from “Love-
mania,” an Educational-Tuxedo com-
edy distributed by the Educational
Film Exchanges, Inc.

than a score of players
; these were en-

gaged in a number of pictures now in

the process of filming at the Paramount
Long Island studios. . . . Ann Penning-
ton, Kitty Kelley, Herbert Marx, Eden
Gray and Dorothy Knapp figure prom-
inently in a house party in “A Kiss in

the Dark,” which is a screen adaptation
of “Aren’t We All?” The leading roles

are played by Adolphe Menjou, Lillian

Rich and Aileen Pringle, under the direc-

tion of Frank Tuttle.XXX
BEBE DANIELS in her next production

will be aided by Alice Chapin in “The
Crowded Hour,” now being made in the
Long Island Studio. . . . Victor Heer-
man, who directed “The Confidence
Man,” has been signed up to direct

Meighan’s next picture. Heerman ar-

rived in New York Wednesday from the
Coast with Thomas Geraghty, who has
been working on the script.

Century
THE CURRENT CENTURY Comedy

release through all Universal ex-

changes is the two reeler, “The Ag-
gravatin’ Kid,” with Hilliard Karr and
Buddy Messinger in the leading roles.

It was directed by Edward I. Luddy,
who has made several of the Wanda
Wiley successes. . . . Century has un-
dertaken a new plan of distributing and
producing its work so that it is special-

izing in groups of high class comedies
made by the various stars. Each star

is the nucleus about which a series of

specials is built and catalogued. It is

said that these stars are known values;
there is no buying in the dark.XXX
FOUR COMEDY companies are now at

work making pictures under the new
plan to star individual Century players.

Wanda Wiley is rapidly progressing in

“Her Lucky Leap.” Her first picture, to

be begun as soon as she is finished with
the first one, is “Met By Accident.” Wil-
liam Watson is putting the finishing
touches on the Edna Marian comedy,
“Plain Luck.” Charles Lamont is just

beginning work on a new Alt comedy
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with Hilliard Karr, Century’s fat comedian.
It is called “A Leadpipe Cince,” and will be
a take-off on a plumber’s life.

F. B. O.
HEAVY WEATHER has been reported

to have delayed the shooting of “Law-
less Blood,” on the Pacific, where the
Evelyn Brent company has been located.
. . . F. B. O. has listed three important
features and five short subjects for Feb-
ruary. “Speed Wild,” with “Lefty”
Flynn, “The Cloud Rider,” with A1 Wil-
son, stunt aviator, and “Pirate Peggy
O’Day,” with Evelyn Brent, complete the
series. . . . The last two chapters of
“The Go-Getters” will be shown in Feb-
ruary; No. 11, “Ain’t Love Grand?” is

set for the first of the month, and No.
12, “The Way of a Maid,” for February
15. Alberta Vaughn and George O’Hara
star in this last chapter of the series.XXX
THE EASIEST ONE to direct is the
way John Ince expressed his approval

of Jacqueline Logan, playing the lead in

“Mock Marriages.” . . Wesley Ruggles,
who has just completed the filming of
the first episode in F. B. O.’s new series,

“The Pace Makers,” invades the gridiron
in the second episode where the essen-
tial part is taken from a football game.XXX
FROM WESTERN TO PARLOR

scenes is the measure of change that
will soon be effected when Harry Garson
puts Lefty Flynn into a series of new
specials. . . . With many noted stars,

directors and producers attending,
“Broken Laws,” Mrs. Wallace Reid’s
production, was given its West Coast
premiere at the Rialto theatre, Los An-
geles, last week. . . . C. Gardner Sulli-

van, now producing in his own right,

has recently moved over to the F. B. O.
plant at Gowers street.

Fox
NINE DRAMATIC productions, one ed-

ucational short subject, three comedies
and the usual two-a-week issues of Fox
News reel, will be released by Fox Film
Corporation during the coming month.
The giant special to be released is

“Hunting Wild Animals in Hollywood,”
a thrilling burlesque novelty from an
original story by Edward Moran. Other
productions are “She Wolves,” a Paris
story; “Tainted Souls,” “Everyman’s
Wife,” from a story by E. C. Hill, and
“Riders of the Purple Sage,” with Tom
Mix in the lead of the story written by
Zane Grey. XXX
SHIRLEY MASON, Buck Jones and
Edmund Lowe, each contribute a pic-

ture to the Eebruary series. “The
Stardust Trail.” the Mason production,

“The Trail Rider,” the Jones production,

and “Once in a Lifetime,” the Lowe pro-

duction, comprise that list. . . . Comedy
work includes a Richard Harding Davis
“Van Bibber” story, “A Spanish Romeo,”
and an Imperial “Blue Blood.” . . . “The
Violin Speaks” is the title of the Edu-
cational short subject to be released by
Fox, while the William Farnum reissue

is “Drag Harlan.”XXX
A CONTRACT RESULTS from the

work that Madge Bellamy did in “The
Iron Horse” and “The Dancers.” The
signing of this star nearly completes a

well defined plan, it is said, in an effort

of Fox to obtain several outstanding
beautiful feminine leads. It is pointed

out that others obtained were Alma
Rubens and Betty Blythe. . . . Tom Del-

mar and Fred De Silva have been added
to the cast of “The Rainbow Trail,” the

picturization of Zane Grey’s story. It is

a sequel to “Riders of the Purple Sage.”
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Educational
TWO MERMAID comedies, one Hamil-

ton, one Juvenile and one Christie
Comedy will head the Educational Film
Exchanges, Inc., releasing schedule for
the month of February with a selection
of single reel comedy and novelty reels

forming the support. . . . The month
will also mark the inauguration of a

new series on Educational’s program in

Judge’s Crossword Puzzles, one of which
will be released each week. . . . “Step
Lightly,” with Lige Conley and Ruth
Hiatt, will be presented the first week
of the month. “Hooked” is the name of
Hamilton’s vehicle.XXX
A STREET CAR with many novel ac-

cessories to complicate the plot is the
feature part of the set used by A1 St.

John in his second comedy for Mermaid,
“Rapid Transit.” . . . Lige Conley and
Estelle Bradley are working in “Night
Hawks,” a shipyards picture for which
a huge set duplicating the cranes and
scaffolding of a modern shipbuilding
plant has been erected. . . . Lloyd Ham-
ilton is finishing “King Cotton,” to get
exterior scenes for which the company
went to Brawley, Cal., where the exten-
sive growing of sea island cotton fur-
nished the atmosphere for the “down
in Dixie” comedy.

Chadwick
ESPECIALLY WRITTEN for Lila

Lee, “The Midnight Girl,” went into
production last week, the sixth produc-
tion of the Chadwick Nine. Lila Lee
will fill the role of the Italian immigrant.
Garreth Hughes returns to the screen
to play a leading part in the picture. . . .

Of the other nine productions promised
on the Chadwick schedule, the Lionel
Barrymore special will be done in the
east, while two of them will be made
at the West Coast studios. “The Ro-
mance of an Actress” and “Sunshine of
Paradise Alley,” two to be made in the
west, have not been cast yet, but an
announcement concerning the leading
roles will be made soon.

Metro-Goldwyn
A NEW BEST SELLER, “The Ordeal,”
by Dale Collins, was bought by Metro-

Goldwyn this week to be produced at a
time yet unset. The tale is one of the
yachting variety, where the passengers
are helpless after they are stranded on
an island, but the treatment from that
point in the story is said to be genuinely
original. . . . Another story purchased
by Metro recently is the serial, “A Little
Bit of Broadway,” which appeared in the
Liberty Magazine under the name of
Richard Connell.XXX '

five important features that are
looked upon as good ventures are

scheduled for February release. “Cheap-
er to Marry,” then “The Rag Man,”
“Never the Twain Shall Meet,” “Lady
of the Night,” and “The Prairie Wife”
are the order in which they will come.
Dorothy Devore, Herbert Rawlinson
and Gibson Gowland have the leading
parts in the last named. . . . Rupert
Hughes’ new production, “Excuse Me,”
was released January 19. It had its
premiere at the Capitol theatre. New
York, the following week.XXX
TWO WIDELY DIVERGENT groups

of people are portrayed in the Adela
Rogers St. John’s story, “The Lady of
the Night,” upon which Monta Bell is

now at work. Norma Shearer and Mal-
colm McGregor are named in the leading
roles. . . . Mathew Betz has been added
to the cast of “The Unholy Three,” un-

Remarkable insight may be gained into

the roles given Norma Talmadge in

‘‘The Lady," adapted from the stage
success, and presented by First
National.

derworld story, directed by Tod Brown-
ing. . . . 2,000 extras were used this

week in the making of “Confessions of a

Queen” and “The Merry Widow.” . . .

Aubrey Scotto has returned from Rome
where he assisted the editorial staff in

the making of “Ben Hur,” and will be
film editor of “Man and Maid.” . . . .

“Chin-Chin-Chow,” released this month,
is on a run at the Palace theatre, Syd-
ney, Australia.

First National
FOUR NEW FILMS will be in progress

at the new Eastern studios of First

National within two weeks. The first to

get under way will be “Chickie,” said to

be the worthiest successor to “Flaming
Youth.” In the following week will be
started “The Necessary Evil,” “The
Making of O’Malley,” and “The Halfway
Girl.” . . . The first two Hudson pic-

tures made in New York, “I Want My
Man,” and “One Way Street,” are now
in the cutting room being prepared for

an early release.XXX
THE NAME ROLE in “Chickie,” will

be filled by Dorothy Mackaill. . .

Ben Lyon and Viola Dana will be co-
featured in “The Necessary Evil.” . . .

“The Making of O’Malley” is Milton
Sills’ next featured film. . . . Doris Ken
yon will soon start her work in the lead-
ing role of “The Halfway Girl.” . . .

After seven years and two months in

production “The Lost World,” the Doyle
story of curious savages living among
mammoth prehistoric animals, will be re-

leased for the world premiere in Boston
next week.

Sanford
THE EIGHTH Thrillspeedrama, “Slow
Dynamite,” produced by Sanford, fea-

turing Matty Mattison, is now released.

It was shot at Kernville, Calif., in order
to obtain the wonderful western atmo-
sphere of that locality. . . . “Ranger Bill”

is the title of the fourth western pro-
duced by the William (Bill) Mix Produc-
tions, Inc., and distributed by Sanford.
Unusual western scenery is the boast of

the producers.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of. current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

What’s Wrong With the Newspapers?
ELDORA, lA.—To the Editor and the

Boys; After these many months of inac-
tivity on my part as contributor to the
columns of the Herald, I again break forth
into loud black print.

You will notice, from the enclosed re-
ports on pictures, however, that I have not
been exactly idle and have had a thought
for the trade paper which has served me
and all the rest of us so well, even if it

were a physical impossibility to send these
reports in when they would” have done the
most good.

A.side from attempting to conduct this
business of mine in such a manner as
would pay the current running expenses,
doctor’s bills and sundry items of like
nature, the Mrs. and 1 have found our-
selves the parents of a young person who
no doul'it will set the motion pictures and
golf world on fire when older. We have
had many heated discussions as to what
particular branch of this industry would
be revolutionized in due time, thereby,
without seeming to reach any definite con-
clusion or even basis of arbitration. The
golf championship matter I won at the
first encounter, but I must admit that it

cost me a new dress. However, the first

child comes but once, and it was worth it.

I do not propose, at this time, to take
up the matter of the “average picture,” al-
though I have spent considerable time and
energy thinking along that line without
reaching any definite conclusion. I will
state that I enjoyed the exchange of pleas-
antries between my neighbor at Marshall-
town, la., and T. O. Service, along those
lines. However, there comes to my mind
a clipping w'hich was sent to me from
the state of Kansas, and which came orig-
inally from the editorial page of one of
the papers of the capital of that state. It

deals with the showing of the film “Three
Weeks” at one of the foremost theatres of
that

_

city. It is entitled “For Better
Movies” and for lack of space I will quote
only parts of it.

“Will Hays . . . promised to create a better
atmosphere not only in the movie colony, but also
in the films which were sent out for public con-
sumption. If Mr. Hays can detect a breath of
proper atrnosphere in ‘Three Weeks’ . . . There
isn t a thing in ‘Three Weeks* that gives it a
graceful excuse for its exhibition. It is a sensa-
tion producing film shown for the purpose of
creating box office receipts. There is not even
a moral of sufficient interest in it to swab over
the indecency it presents. The State Journal does
not often review motion pictures. The pictures
have drawn their thousands of fans and the ap-
pearance of certain artists often guarantees the
worth whileness of the film. Take Harold Lloyd
in ‘Girl Shy’ here last week. His pictures are full
of clean cut fun. There are times when a review
is needed that motion picture producers may
realize they are not blinding the public with their
sensationalism” . . . and so on.

Now the points of this, to me, is the fact

that the State Journal “does not often re-

view films” and “there are times when a

review is needed.” All right I will grant

the point. There are times when a review
is needed. But it has been my experience
in dealing with this group of people known
as the public, that if you want them to do
a thing tell them that it i.s wrong and
that they should not do it and see how
quick they will do just that thing. It seems
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to me that the editorial writer of as large
a newspaper would see it too.

Suppose that “Three Weeks” is all the
things he claims for it, he is only aiding
it along its prosperous road by a review
of that kind. I took exception to the fact

that his paper “does not often review pic-

tures.” It seems to me that if it did often
review 'pictures and would have, for in-

stance, reviewed “Girl Shy” while it was
playing there instead of the week follow-
ing, and had given it the proper sort of

write-up and, in other words, have helped
along the showing of it and the other worth
while films, then there would soon be no
use to make films of the type he says

“Three Weeks” is.

And now, to sum up, it is my belief that

IF NEWSPAPER EDITORS WOULD
COME OUT OF THEIR SHELLS, OR
CEASE TO BE JEALOUS OR WHAT-
EVER IT IS, AND WOULD FREELY
RECOGNIZE THIS GREAT INDUS-
TRY AND AS FREELY SUPPORT
THE BETTER FILMS, OF WHICH
THERE ARE MANY, INSTEAD OF
HARPING ON THE EVILS OF THE
FILMS AND THE INDUSTRY AS A
WHOLE OR IN PART AS IN THE
INSTANCE ABOVE CITED, HOW
MUCH BETTER IT WOULD BE FOR
ALL CONCERNED AND THE INDUS-
TRY WOULD QUICKLY ADJUST IT-
SELF TO THE END THAT, AS
THERE WAS NO MARKET FOR SUG-
GESTIVE FILMS, NO MORE WOULD
BE MADE.
Please let it be understood that I have

no intention of indicting all the newspaper
editors as there are many wide awake, able

and capable men among their number who
have no place in this recital.

Say, did you ever feel like walking out
in front and grabbing people by the neck
and shoving them inside rapidly and into

one of your many empty seats telling them
at the same time to “see a real picture of
the type that will please anyone, you poor
fish, who are so afraid of parting with
that quarter for something you won’t like?”

Well, I take it for granted that you have
and you therefore know the way I felt

when I was showing “In Every Woman’s
Life” here some time back. They’d come
down and look at the “pitchers” and then
walk off mumbling about it probably being
just another of “Them there sacciety

plays.”

This regardless of the fact that I had
stressed the fact that it was not that type

at all, or rather, hardly at all. I had just

gotten warm enough under the collar to

try the “bum’s rush” on a few of them
when a large, heavy featured gentleman
hove in sight and I was saved from what
would, no doubt, have been a fine move,
by the knowledge that it was a question
of much and signal importance to be able

to move your victim in rapidly, and having
very sincere and no doubt well founded
doubts as to my ability to move the gentle-

man in question, rapidly or otherwise. So
there was another fine idea gone “bluey” ! !

!

What have I been doing to help business?
Well, about everything I know of, and a
few that I didn’t know of, as well. Be-
tween the radio craze, skating, social doings
of all kind, lodge dittos, American Legion
activities, home talent and school plays,

prayer meetings, dog fights and the general

inclination of the public at large to stay

away from motion picture entertainments,

it behooves a fellow to do something and
do it quick, sometimes.

Recently I showed “Feet of Clay” and
along with it I employed some local talent

in a presentation number entitled “Feet of
Jazz” or some such title. It was a hit and
now I have been wondering if I hadn’t bet-

ter join Sid G'rauman’s staff. But on sober
second thought I have decided to give the

people of our little city the benefit of the
doubt and of my unique and unusual ideas
along that line as I am sure should Sid
see one of them he’d probably—oh, well,

you know how temperamental we artist

folk are ! !

!

And with that rosy haze of thought to

tide me through the next week, and to help
me overcome whatever very slight desire

might arise in my breast to subscribe to

any other trade paper, but the “Old re-

liable” Exhibitors Herald regardless of

the many tempting offers being received
daily in the mail from other papers, I think

this is a good time to sign off.^—L. F. Wol-
cott, Grand Theatre, Eldora, la.

A Sidelight on Radio

MILL VALLEY, CAL.—To the Editor :

I wish to express my views in the columns
of the Herald regarding the inlluence of

radio on motion pictures.

The radio will be detrimental to the motion
picture theatres on cold or stormy nights

throughout the stormy winter months, for

we must be amused, and in this season
of the year the radio offers a home en-

tertainment and we do not have to face

the storm or forsake our fireside to reach

it. But when spring and
.
summer comes,

we do not wish to spend the pleasant even-
ings at home. We wish to get out and seek
our entertainment elsewhere. Business has
not been good on stormy nights before the

day of the radio. Almost everyone who
has a radio also has a car, and they do
not forsake the pleasure of riding because
they have a radio.

On the nights we have a real worthwhile
picture, the radio is forgotten. When a
circus comes to town, both radio and mo-
tion pictures are forgotten. It is owing
to who has the big show who attracts

the crowds. The motion picture has every-
thing on its side. We have professional

people in dramatic and comedy art, the

best of music in our theatres, while the

radio has nothing to offer but music or
lectures from the air, and the major por-
tion of these performers are amateurs.

The radio is here to stay and this time
of the year is their harvest time. We do
not pick cherries in January and we do not
expect continuous large crowds at our
theatres. When spring comes, with it

comes our harvest, and we must arrange
our bookings to conform with these con-
ditions. No exhibitor should book big

pictures in small towns throughout the

winter months closer together than one
per week. Centralize your energy on this,

one production for the week’s big crowd.
Book cheaper productions for the balance
of the time. I do not mean to book cheap,

mediocre pictures, but many of the best

offerings to the screen, which you have
been unable to play, and have dropped
into the mediocre class on account of age,

is one of your best bets.

This is a situation the motion picture

industry must face. The producer as well

as the exhibitor must work to this end.

I almost “lost the shirt off my back” this

winter, but while I was losing it, I was
thinking and it will not happen again. I

was tied up with contracts for big pic-

tures—that is, some of them—but all at a
very high price. I will outlive all these
contracts in September and will be careful

of bookings for the following winter.

I hope that this little tip will be beneficial

to some of my fellow exhibitors.

—

George
H. Cooke, Hub theatre. Mill Valley, Cal.

F. B. O. Takes Larger Quarters
NEW YORK.—The Minneapolis Exchange of

the Film Booking Offices, of which M. J. 'Wets-
feldt is District Manager moved on January 1st

into larger quarters. They will occupy the entire
second floor of the new Film Exchange Bldg.,
Minneapolis.

PURELY
Personal

Interesting news about exhibitors
and people with whom they come
into direct contact. Readers are
invited to contribute items for
publication in this column. Ad-
dress them to “Purely Personal.”

John R. Jax has written that he has
opened his new Rex theatre at Mauston,
Wis., with “Janice Meredith.”

* *

Complete remodeling has begun on the
Odeon theatre. Chandler, Okla., following
the fire which three weeks ago threatened
to demolish the entire structure. It is the
claim of the owners that the new theatre
will be one of the best of small town type
in the southwest. There may be some ex-
hibitors in the southwest who will wish
to raise an issue on that point however.

* * *

The Moon theatre, at Omaha, Neb.,
opened last week with a continuous vaude-
ville program and continuous first run
photoplays. The theatre has been closed
for one month.

* * *

Contracts have been let for the new the-

atre at Hinsdale, 111., being erected by the
Hinsdale theatre company. The general
contract was let to August Caron, 125
North Oak Park avenue. Oak Park, 111.,

and work on the building is now under
way. Several stores and apartments are
included in the structure.

* * *

Joseph Desberger is now operating the

Washington Square theatre under a lease

and is not affected by a suit, which it is

understood is directed against the former
management.

* * *

The Kozy theatre, Pocahontas, Ark., is

now under the management of James L.

Needham, Jr.
* *

J. B. Hawl has sold the Star theatre in

Wheatland, Ind., to P. M. Buzan.

Rose Marie is the pretty name given to

the beautiful daughter that arrived at the

home of Dominic Frisina, owner of the

Elks theatre, Taylorville, 111., on the morn-
ing of January 5th.

* *

J. Frailey has changed the name of the

Gem theatre, Herrick, 111., to Palace the-

atre. He recently took over the house.
* * *

The Grand theatre, Macon, Mo., has had
its projection machine and operator’s booth
remodeled and improved.

* * *

On account of lack of power and light

in the town due to a blizzard the Oljmpic
theatre, Clarksville, Mo., was forced to

close for a few days.
^

E. C. Hoadley has sold his Square Town
theatre at Brooklyn, Mich., to E. C. Don-
aldson. Hoadley has bought the Temple
theatre at Blissfield, Mich.

Warner Gets Edwards
(Special to Exhibitors Herald)

LOS ANGELES, Jan. 27.—The studio

staff of Warner Brothers acquired an-

other important addition in the appoint-
ment last week of Harry Edwards, for

many years in charge of Christie Come-
dies. Edwards will have charge of pro-

duction during the coming season.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“JVhat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE LONE WOLF, with Dorothy Dalton.—

A

good thriller from the Louis Joseph Vance story.

Dalton does better work than usual. It was a
drawing card one day. Six reels.—L. F. Wolcott,

Grand theatre, Eldora, la.—Small town patronage.

THE LONE WOLF, with Dorothy Dalton.—
Just an ordinary picture. Didn’t register at the

box office at all.—Lincoln theatre, Rochester, N.
Y.—General patronage.

THE CHECHAHCOS, with William Dills.—
Better watch out, you Hollywood and New York
producers of epochal dramas. This is a scenic

masterpiece : a melodramatic thriller—capably
enacted by a capable cast, dealing with the Yukon
Gold Rush—the opening of Alaska—and was
screened on actual location. It can be bought
right and my advice is, play it and make a real

noise. Eight reels.—L. F. Wolcott, Grand thea-
tre, Eldora, la.—Small town patronage.

GOING UP, with Douglas MacLean.—-One of

the best we have had for a long time. Action and
comedy both. They ate this up, young and old

alike. It’s there. Seven reels.—G. K., Halfway
theatre. Halfway, Mich.—General patronage.

RACING LUCK, with Monty Banks.—Give us
more of the same. This boy is not only a clever

comedian but is a good actor and an exception-
ally clever dancer as well. This is a mighty
clever offering which is so far in advance of the
ordinary so-called special comedies that there is

no comparison. Six reels.—L. P. Wolcott, Grand
theatre, Eldora, la.—Small town patronage.

THE YANKEE CONSUL, with Douglas Mac-
Lean.—Fools may come and fools may go, but
here is one that none but a fool would pass up.
MacLean actually spreads his stuff so that all I

have to do is mention his name and all my
patrons are raring to go. Had terrific opposition
on this one, yet came out ahead of the game.
Seven reels.—O. R. Oates. Bridge theatre, Peters-
burg, W. Va.—Small town patronage.

UNSEEN HANDS, with Wallace Beery.—Not
so good. Beery, as usual, gives a good perform-
ance. The story is a little far fetched and im-
posed too much strain upon the imagination. Six
reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—

Small town patronage.

BREAKING HOME TIES, with a special cast.

—

Very good picture, somewhat on the lines of
"Humoresque.” Six reels.—Crosby Bros., Lily
theatre. Buffalo, N. Y.—Neighborhood patronage.

GRANDMA’S BOY, with Harold Lloyd. —This
is a good comedy for those who like Lloyd. Per-
sonally. am not crazy about it. Neither are many
others here. Five reels.—John Aden, Rialto the-
atre. Terril, la.—General patronage.

F. B. 0.
TRIGGER FINGERS, with Boh Custer.—Good

if they like ’em wild and woolly. Lots of good
action and Bob Custer a comer. This series
promises to be a good box office attraction for our
town. Six reels.—Oscar Reinert, Elite theatre,
Humboldt, Kan.—Small town patronage.

TRIGGER FINGERS, with Bob Custer.—Our
first Custer. Rainy weather prevents fair report
from patrons. Personally we class this little bet-
ter than the average Western ; then we don’t say
much. Nearly five reels.—S. G. Fry, Palace the-
atre, Omaha. Tex.—General patronage.

THE DANGEROUS FLIRT, with Evelyn Brent.
—This is a very good picture, but will take a
good comedy to put it over. It is one of those
pictures that you will see and pronounce good.

Ticket Sale

forWeek Is

65.8% Good
Business is 65.8% good, ac-

cording to exhibitors’ box office

reports received this week.

and at once forget what the picture was about.

Six reels.—-W. J. Shoup, DeLuxe theatre, Spear-
ville. Kan.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—This is a very slow picture until the
fourth reel ; then it picks up a little, which saves

it for a Western, but why on earth did they name
it "The Millionaire Cowboy” ? Flynn didn’t pose
as a cowboy ever in the picture, nor was there a
cowboy in the whole show. Flynn as a sheriff,

his dad as a railroad president, and a gang of
crooks, but never a cowboy. It is simply receiv-

ing money under false pretenses to give the pic-

ture a name like this and sell it to us poor ex-
hibitors. Five reels.—W. J. Shoup. DeLuxe the-

atre, Spearville, Kan.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—Very weak. The story is weak, the direc-

tion is weaker and the supporting cast is terrible.

I hope that they get some real stories for Flynn.
He’s a likable sort of cuss and wouldn’t be any
trouble establishing. I’d say, lay off this one.

Five reels.—L. F. Wolcott. Grand theatre, Eldora,
la.—Small town patronage.

THE MILLIONAIRE COWBOY, with Lefty
Flynn.—A very mild Western. No action, no pep,
no nothing, except Lefty standing in front of the
camera most of the time showing his gold teeth,

or whatever it was he was grinning about. If the
next three are no better than this one, I will be
thankful that they didn’t hook me with eight
instead of only four. I find that the F. B. O.
press books are the finest line of undiluted bush-
wah I ever saw in my life. Five reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

LAUGHING AT DANGER, with Richard Tal-
madge.—Best of the Talmadges to date. While
the story is somewhat impossible, the action is

predominating, with plenty of comedy. Small
town picture. Six reels.—Wilcox & Witt, Strand
theatre. Irvine, Ky.—General patronage.

THERE’S MILLIONS IN IT, with a special
cast.—Cast unknown. English made. I believe.

NATIONAL SCREEN SERVICE Inc
NEW YORK CHICAGO LOS ANGELES

Stay away from it. Nothing to it at all. Six
reels.—L. F. Wolcott. Grand theatre, Eldora. la.

—Small town patronage.

THUNDERING HOOFS, with Fred Thomson.—
For action this cannot be beat. Will please those
liking action and it also pleased several who did

not care for this type of show but told me that
they really enjoyed it.—A. Mitchell, Dixie theatre.

Russellville, Ky.—General patronage.

UNTAMED YOUTH, with a special cast.—This
is a very good story of a Gypsy girl and her
regeneration through her love for a young min-
ister. Very interesting picture with Gypsy scenes
and dancing, village scenes with queer characters,

heart throbs, pathos, fun, all interspersed in a
way to make good entertainment. Used Fighting
Blood, No. 4, second series. A dandy Saturday
program. Six reels.—O. K. Stablein, Star theatre,
Alexandria, S. D.—General patronage.

YANKEE MADNESS, with George Larkin.

—

Fairly good action picture that will please average
patrons. Five reels.—S. G. Fry, Palace theatre.
Omaha, Tex.—General patronage.

AMERICAN MANNERS, with Richard Tal-
madge.—Dick a favorite here and keeps our audi-
ence in good humor ; sends them out smiling.
Everyone enjoys his fine appearance and his an-
tics keep them hanging on the edge of their seats.

Nice, clean entertainment. Five reels.—Oscar
Reinert, Elite theatre, Humboldt, Kans.—Small
town patronage.

AMERICAN MANNERS, with Richard Tal-
madge.—This was one on trial. We decided
against using any more. Plenty of action and
stunts and plenty of thrills, but they didn’t seem
to like it. Five reels.—L. F. Wolcott, Grand the-

atre, Eldora. la.—Small town patronage.

GALLOPING GALLAGHER, with Fred Thom-
son.—Like all Thomson’s, this pulls and pleases.

Have used most of the first series and not a poor
one. But wow! Next series will cost a 75 per
cent raise and you must give them room for some
of their other stuff.—A. F. Botsford, Royal the-

atre, Ainsworth, Neb.—Small town patronage.

DESERT DRIVEN, with Harry Carey.—Good
offering and pleased. Print just fair shape.—L.

R. Ledou, Larabee Opera House, Isabel, Kan.—

•

Small town patronage.

STEPPING LIVELY, with Richard Talmadge.—
A cracking good one and pleased. Too cold for
any attendance to speak of. The picture, how-
ever, is excellent. Six reels.—C. V. Anderson,
Oak theatre, Oakdale. Neb.—General patronage.

THE LOVE PIRATE, with Carmel Myers.—
Could not keep them in on this one. Very poor
picture, which did not please. Five reels.—Jno.
Travis, Doric theatre, Erie, Kan.—Small town
patronage.

THE LOVE PIRATE, with Carmel Myers.—
Can’t say very much for this picture ; not much
to it.—J. E. Hubbell, Palace theatre, Worthington.
Ind.—General patronage.

THE FIGHTING SAP, with Fred Thomson.—
Another Thomson with Silver King. You all

know what that means. Five reels.—A. J. Milton
Bean, Maple Leaf theatre. Mount Dennis. Ont.,

Canada.—Small town patronage.

THE FIGHTING SAP, with Fred Thomson.—

A

dandy Western. Played it on a Sunday to good
business. Pleased the kids immensely.—Lincoln
theatre, Rochester, N. Y.—General patronage.

ON TIME, with Richard Talmadge.—Poorest
Talmadge picture I have ever shown. Absolutely
no sense to it from a story or directing stand-
point. As a rule Dick is good, but he slipped
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Lyric theatre, Greenville, III.—General patronage. Milton Be.an, Maple Leaf theatre. Mount Dennis, Thomson.—A wonderful Western picture, full of

ON TIME, with Richard Talmadge.—It never
appealed to me as anything extra, but it did seem
to go over in good shape.—L. R. Ledou, Larabee
Opera House, Isabel, Kan.—Small town patronage.

ON TIME, with Richard Talmadge.—A good
action picture that pleased the majority. Six
reels.—Jno. Travis, Doric theatre, Erie, Kan.

—

Small town patronage.

ON TIME, with Richard Talmadge,—Fair pro-
gram picture. Some said good, others said bum.
Nothing very startling about it.—J. E. Hubbell.
Palace theatre, Worthington, Ind.—General pat-
ronage.

ITCHING PALMS, with a special cast.—A very
satisfactory entertainment. Comedy-drama. Heard
a number of good comments. Price is right, too.
F. B. O. have good pictures and you don’t have
to wait two years to use them. "Fighting Blood”
No. 3, second series, completed a very good pro-
gram. Six reels.—O. K. Stablein, Star theatre,
Alexandria, S. D.—General patronage.

THE WHITE SIN, with Madge Bellamy.—

A

dandy program picture. Print good : photography
good ; story good. Madge is most beautiful to look
upon. Maybe she over-emotes a little in a spot
or two, but this was overlooked by most every-
one. This is a Palmer Photoplay : if that means
anything to anyone. Seven reels.—Wm. E.
Tragsdorf, Trags theatre. Neillsville, Wis.—Small
town patronage.

DAYTIME WIVES, with a special cast.

—

While this is not a small town picture, it pleased.

—L. R. Ledou, Larabee Opera House, Isabel.

Kan.—Small town patronage.

DAYTIME WIVES, with a sitecial cast.—-Any-
one taking any stock in the press sheet or lobby

Ont., Canada.—Small town patronage. life and action from start to finish. Thomson and
Silver King are great. Pleased 100 per cent.

Print in perfect condition. Five reels.—L. Deyo.

Miers theatre, Schoharie, N. Y.—General patron-

age.

CAN A WOMAN LOVE TWICE? with Ethel

Clayton.—We are very late in playing this pic-

ture. However, received dandy print and picture

pleased and pulled a good crowd. F. B. O. at

Dallas good bunch to deal with. Seven reels.—E.

L. Fawks, Photo Phone theatre, Graford, Tex.

—

General patronage.

THE FAIR CHEAT, with Dorothy Mackaill.—

A

pleasing program picture. Seven reels.—A. J.

Milton Bean. Maple Leaf theatre. Mount Dennis,

Ont., Canada.—Small town patronage.

BY DIVINE RIGHT, with Elliot Dexter.—

A

very fine picture but it is not suited for the action

fans. It has as fine a train wreck and as real as

I ever saw. It has no comedy relief but we
showed an Our Gang comedy, which made an ex-

cellent program. Seven reels.—W. J. Shoup, De-

Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

BY DIVINE RIGHT, with Elliott Dexter.—
Much too slow to suit the masses. Overdrawn
theme ; did not please.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town patron-

age.

THE THIRD ALARM, with Ralph Lewis.—
Good, clean story, well done, but couldn’t get

them in and we did not realize cost. But it’s

dead Winter here and could not blame the pic-

ture in any way. Perhaps we are all having

extra expenses in Winter excess costs. Seven

reels.—Bricker and Green, Gem theatre. Green
on this one would be led to believe it to be a
wow. Very thin entertainment. Six reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

THE DANGEROUS COWARD, with Fred
Thomson.—All Thomson’s are good. We expect

Two exciting scenes from “A Thief in

Paradise,” distributed by First
National, showing Alec B. Frances,
Ronald Colman, Doris Kenyon, and
Claude Gillingwater.

River, Utah.—General patronage.

THE MAILMAN, with Ralph Lewis.—Just a

real good common sense picture that was liked by

all. Seven reels.—H. E. Patrick, Strand theatre,

Samson, Ala.—General patronage.



THRILLING ACTION
WESTERN

Following “The Millionaire Cowboy” and “The
“No-Gun Man” comes this action Western—“THE
BREED OF THE BORDER,” in which

LEFTY FLYNN
IS COMING FAST
Take advantage of his growing popularity.

See ’em at any F. B. 0. Exchange in 32 Cities

Film Booking Offices
723 SEVENTH AVE., NEW YORK CITY

EXCHANGES EVERYWHERE

Produced at the F. B. O. Studios, Hollywood, Calif.
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Experience !

Nothing can take its place in producing quality

It takes more than one picture to make a Griffith.

It takes more than a few cameramen and a title to make a
news reel.

Pathe invented the news reel. Pathe has been producing
the Pathe News for thirteen years. For thirteen years the
work of developing the world wide Pathe News news-get-
ting force has been going on.

The editor of the Pathe News has been its editor for ten
years. His assistant has been serving the News for twelve.
Records of eight, nine, ten and eleven years of ser-

vice among its cameramen are common.

A novice cannot make a watch. Neither can green men
secure great news pictures. The Pathe News staff is made
up of specialists, men whose fitness has made them survive
a hard game. There is no substitute for the

Pathe News
BLOW YOUR OWN HORN, with Ralph Lewis.

—Very good program picture. Had several favor-
able comments on this picture. Some good com-
edy.—J. E. Hubbell, Palace theatre. Worthington,
Ind.—General patronage.

Thomas Meighan in interesting situa-
tions in “Cornin’ Through,” a Para-
mount release, in which are found also
Wallace Beery, Lila Lee, Lawrance
Wheat, John Miltern, Frank Campeau,
Gus Weinburg and Alice Knowland.

THE CANYON OF THE FOOLS, with Harry
Carey.—Used this Sunday and had some good
remarks made, but do not consider the picture as

a special. Think it will please most all and is

interesting all the way. It’s our first of F. B. O.

for some time. Six reels.—Bricker and Green.
Gem theatre, Green River, Utah.—General pat-

ronage.

First National
CLASSMATES, with Richard Barthelmess.—

•

Here is Richard Barthelmess at his best. Just as

good as ‘'Tol’able David” and “Sonny.” Why
don’t they let him have a better looking girl ?

Very exciting. West Point shown. Jungle epi-

sodes are interesting. Fine love story. Seven
reels.—Donald H. Dorchester, Community Center
theatre, Southbury, Conn.—Rural patronage.

IF I MARRY AGAIN, with Dorris Kenyon.—
Intended for strong dramatic appeal but falls

short of mark. There is. however, unusual acting
by Dorris Kenyon, Hobart Bosworth and others

in the cast, and they try hard enough to work
up to a strong climax, but somehow the thing
fails in its appeal. As I see it, this picture goes
into the ranks of very ordinary offerings. Eight
reels.—W. H. Brenner, Cozy theatre, Winchester,
Ind.—General patronage.

IN EVERY WOMAN’S LIFE, with Virginia
Valli.—A good picture with a story that is dif-

ferent, with a star that is coming along nicely.

Marc McDermott puts over some real acting in

this one. No draft to it at the B. O.—^W. H.
Mart. Strand theatre, Grinnell, la.—College pat-
ronage.

IN EVERY WOMAN’S LIFE, with Virginia
Valli.—The first two reels of this picture were a
little “juicy.” After which it dropped into a very
interesting picture and, from what I could learn,

was well liked by the small crowd who paid to

see it. Radios, basketball, revivals, dances, etc.,

have just about paralyzed the show business in

this town. Seven reels.—R. W. Hickman, Lyric
theatre, Greenville, III.—General patronage.

IN EVERY WOMAN’S LIFE, with Virginia
Valli.—Fair picture. Paid too much money for it.

melodrama which will please if you can get them
in. We couldn’t ; they wouldn’t take our word
for it, evidently, and therefore thought this was
“just another of them society drammers.” Seven
reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

IN EVERY WOMAN’S LIFE, with Virginia
Valli.—Fair picture. Paid too much money for It,

Eight reels.—Harold Youngren, State theatre.
Two Harbors. Minn.—General patronage.

FRIVOLOUS SAL, with Mae Busch.—Terrible
for a special. All the old stock situations used
in Westerns for the past five years is in this one.
I understand that First National sold this reason-

Tense moments in “Ben Hur,” in which
Ramon Novarro has the name part;
under the production by Metro-
Goldwyn.
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ably for awhile, then some office boy saw it and
they hipped the exhibition value up three or four

times. Don’t let them hook you. You get all of

this in any good Western that you can buy for

program price any day in the week. Your pa-

trons will never miss this one if you leave it

alone.—W. H. Mart, Strand theatre. Grinnell, la.

—College patronage.

FRIVOLOUS SAL, with Mae Busch.—Because

this picture failed at the box office here doesn't

mean it is rotten, because I’ve lost on some ex-

cellent pictures before. For the small town I

believe this is the greatest Saturday picture that

has ever been produced. It bas the story and
action that will please. Believe the title killed

this picture for me. Of all the silly titles. First

National can certainly think of ’em. For example
look at the new title of “The Interpreter’s House.’’

Eight reels.—Russell Armentrout, K. P. theatre,

Pittsfield, 111.—General patronage.

FRIVOLOUS SAL, with Mae Busch.—An ex-

ceptionally fine picture, equal to “'The Spoilers.’’

Wish First National had more like it. Will pack
any house. Directing, photography wonderful.
Give us more J. K. McDonald productions. Eight
reels.—L. A. Goux, Antlers theatre, Roseburg,
Ore.—High class patronage.

IDLE TONGUES, with Percy Marmont.—Don’t

promise very much with this one. Would rate it

as only fair. The book from which is is taken.

“Dr. Nye,’’ will draw you some extra business, but

not much. Good print from St. Louis. Six reels.

—Russell Armentrout, K. P. theatre, Pittsfield, 111.

—General patronage

BORN RICH, with Bert Lytell.—Just a picture

with us. These people do not mean anything to

us in this type of story. Eight reels.—L. F. Wol-
cott, Grand theatre. Eldora, la.—Small town pat-

ronage.

THE GIRL IN THE LIMOUSINE, with Larry
Semon.—Page Harold Lloyd. Here is a picture

that drew more people into my house in one
night than “Grandma’s Boy,’’ “Dr. Jack” and
“Why Worry” did in two, and judging from the

way they enjoyed it. would consider this the bet-

ter picture. It was just one continual uproar
from start to finish. If your patrons like Semon,
buy this one. Six reels.—R. W. Hickman, Lyric

theatre, Greenville, 111.—General patronage.

THE GIRL IN THE LIMOUSINE, with Larry
Semon.—Some report this not much, but we can’t

kick. Heard no remarks not in our favor and
had extra business. Played this on Saturday.

Pleased about 80 per cent. Six reels.—-G. K.,

Halfway theatre. Halfway, Mich.—General pat-

ronage.

THE GIRL IN THE LIMOUSINE, with Larry
Semon.—First National are not proud of this one,

for which I give them credit. Ran it with a

Universal Western, “Phantom Horseman,” and
got by nicely. Five reels.—A. J. Milton Bean,
Maple Leaf theatre. Mount Dennis, Ont., Can-
ada.—Small town patronage.

MADONNA OF THE STREETS, with a special

cast.—Gave fine satisfaction. Everyone delighted.

Milton Sills does splendid work in this picture.

It is doubtful if anyone else could play the role

without making it ridiculous. Eight reels.—R.

Linn, Virginia theatre, Fairmont. W. Va.—Gen-
eral patronage.

THE ONLY WOMAN, with Norma Talmadge.
This was one of the very best pictures I ever

had. Pleased 100 per cent. Acting wonderful.
Nine reels.—L. M. Jones. Arcadia theatre, Van-
dergrift. Pa.—General patronage.

THE ENCHANTED COTTAGE, with Richard
Barthelmess.—Just a vehicle to show some dandy
acting by the two featured players. About 25

per cent said beautiful ; 75 per cent said rotten.

Seven reels.—A. J. Milton Bean, Maple Leaf the-

atre, Mount Dennis, Ont., Canada.—Small town
patronage.

SINGLE WIVES, with Corinne Griffith.—A dis-

appointment, one expects more from these stars.

Sills does a sob-act in the closing scenes which
may be a triumph of its kind but proved only
disgusting here. Eight reels.—L. F. Wolcott,
Grand theatre, Eldora, la.—Small town patronage.

THE SEA HAWK, with Milton Sills.—Fine pic-

ture, but a darned costume picture, and our pa-
trons simply will not take to them. Ran it three
nights. Wish we had only run it one. We could
have put them all in on one show, and our house
only seats 360. No drawing power. Advertised it

big, but to no avail. Twelve reels.—Jack Greene.
New Geneseo theatre, Geneseo, 111.—Small town
patronage.

LOVE’S WILDERNESS, with Corinne Griffith.

—Since “Lilies of the Field,” of precious mem-
ory, Corinne has not been doing so well. This
is only fair, at best. Cost me quite a little money
to run this one. Seven reels.—L. F. Wolcott,
Grand theatre, Eldora, la.—Small town patronage.

ABRAHAM LINCOLN, with George Billings.

—

The Contributor’s Column
Fry Enrolls in

“H. O.” Club
What’s the use for me to remain out

of the “Herald Only” Club when this

is the only trade paper I make reports

to?
Please enroll me.—S. G. Fry, Palace

theatre, Omaha, Texas.

Can’t see a bit of use in it. Your
number is 22g and your membership
card is in the mail. Welcome.

O’Hara Suggestion
Backed by Action

I have went and done it.

I got mine.

I am enclosing application for mem-
bership in the “Herald Only” Club of
C. W. Schafer, Opera House, Peters-
burg, Neb. Please send Mr. Schafer a
membership card.

Now who is next?
And, by the way, I am not going to

stop at this. How about having a
friendly contest and giving a prize to

the member who sends in the greatest

number of new members? I am will-

ing to pay my share toward the prizes.

Let’s get busy.

—

F. J. O’Hara, Com-
munity theatre, Elgin, Neb.

Mr. O’Hara recently suggested that

each member add a new member to the

roll. Backing up the suggestion with
action, he proves it good. Mr. Schafer
has been assigned Membership No. 2^0
and a card has been mailed to him. The
contest suggestion is referred to club

members herewith.

Horn & Morgan Name
Their “Ten Best”

Last year we found it most difficult to

determine the ten best pictures played
during 192.'? on account of the fact that

none of our organization saw the pic-

tures alike. We therefore set upon a

plan wherein each member of our or-

ganization established a rating on each

picture and the average of these was
recorded.

This makes it possible for us at this

time to give you an exact list of the
ten best pictures played in our house
during 1924 and we take pleasure in

handing the same to you herewith in the

order of their merit as seen by us

:

Smilin’ Through.
Tess of the Storm Country.
Back Home and Broke,
Big Brother.
Ashes of Vengeance.
When Knighthood Was in Flower.
The Eternal Flame.
Within the Law.
When a Man’s a Man.

We also beg to hand you herewith our
list of the ten pictures which made us
the most money during 1924:

When a Man’s a Man.
Homeward Bound.
Daddy.
Trouble.
Skin Deep.
The Call of the Canyon.
Mighty Lak’ a Rose.
Potash and Perlmutter.
The Hottentot.
Woman Proof.

—Horn & Morgan, Star theatre. Hay
Springs, Neb.

Turn to “Letters

From Readers”
L. F. Wolcott is prominently back in

the actively reporting circle this week
after a long absence and he’s in “Letters

From Readers” also with a high pow-
ered letter about his return and other
things. Better turn back there and read
his and other letters.

Among the

New Ones
-Among the new pictures reported on

this week for the first time are

:

The Dangerous Flirt. . . . The Deadwood
Coach. . . . Frivolous Sal. . . . Gold Heels.
. . . The House of Youth. . . . If I Marry
Again. ... In Every Woman’s Life . . .

Janice Meredith. . . . The Lover of Camille.

. . . The Narrow Street. . . . Ramshackle
House. . . . Tess of the D’Ubervilles. . .

The Tornado. . . . and others.

The best picture I ever saw. Had lots of com-
pliments from patrons. I would not have bought
this picture but saw it at Sedalia, Mo., and im-
mediately bought it. Narrow minded Southerners
may think they would not like it, but I had a
Colonel of the Confederate Army in my audience
and he said it was a wonderful picture, the best

he had ever seeen. It is my opinion this picture
should be run in every house in the country. I

tied up with the schools. It was announced from
NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICA&O LOS ANOELES

NOW BOOKING

tHevray

Syd Chaplin
Produced by

CHRISTIE FILM COMPANYrci
Ideal Films Ltd.'OUtiibutors for United Kingdom

Producers Distributing
^^^S^^CORPORATION r‘~" ‘ 'J
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the pulpits of two churches, announced in meet-

ings of all other organizations. I did the biggest

business on this, excepting the “Covered Wagon.”
Ten reels.—D. E. Fitton, Lyric theatre. Harrison,

Ark.—Small town patronage.

THE SONG OF LOVE, with Norma Talmadge.
—People not used to seeing this star in this kind

of a picture and did not satisfy over 50 per cent,

but a good picture.—Bert Silver, Silver Family
theatre, Greenville. Mich.—General patronage.

THE SONG OF LOVE, with Norma Talmadge.
—Norma out of her element. Did not draw and
did not satisfy more than half that did come.

Eight reels.—A. J. Milton Bean. Maple Leaf the-

atre. Mount Dennis. Ont., Canada.—Small town
patronage.

HUSBANDS AND LOVERS, with Lewis Stone.

Very good. Pleased all who saw it. Seven reels.

—Harold Youngren. State theatre. Two Harbors,

Minn.—General patronage.

CHRISTINE OF THE HUNGRY HEART, with

Florence Vidor.—Moderately interesting. The lit-

tle girl is good. Just a program business was
realized. Seven reels.—L. F. Wolcott, Grand the-

atre, Eldora, la.—Small town patronage.

TARNISH, with May McAvoy.—Good cast and
•will please any audience. Film in A-1 condition.

—Harold Youngren. State theatre. Two Harbors,

Minn.—General patronage.

FLIRTING WITH LOVE, with Colleen Moore.

—Just fair. Colleen not at her best in this type,

so my patrons told me. Seven reels.—L. F. Wol-
cott. Grand theatre, Eldora. la.—Small town pat-

ronage.

FLIRTING WITH LOVE, with Colleen Moore.
—Very good.—Harold Youngren. State theatre.

Two Harbors. Minn.—General patronage.

THE GALLOPING FISH, with a special cast.—
Very good. Something different. Five reels.—A.
J. Milton Bean, Maple Leaf theatre. Mount Den-
nis, Ont.. Canada.—Small town patronage.

A SON OF THE SAHARA, with Bert Lytell.—
A very good picture. Somewhat long drawn out

and follows the “Sheik” type, but it will get

across. Eight reels.—L. F. Wolcott, Grand the-

atre, Eldora, la.—Small town patronage.

PAINTED PEOPLE, with Colleen Moore.—
Thought this was a very good one and it pleased

those who came. Colleen doesn’t seem to draw
well here and we played it two days to light

business.—Lincoln theatre. Rochester, N. Y.

—

General patronage.

THE LOVE MASTER, with Strongheart.—

A

wonderful show. Scenically a gem of the first

water. The acting of both Strongheart and Lady
Julie great. I used a police dog of Strongheart’s

type with placards making the announcements out

at the County Fair and did a fair business in

spite of the Fair. Eight reels.—L. F. Wolcott.
Grand theatre, Eldora, la.—Small town patronage.

THE LOVE MASTER, with Strongheart.—Here
is the best Strongheart picture. It will go won-
derfully anywhere with everybody. Everyone falls

for this dog and the race is splendid over snowy
peaks with some good falls in it. Very exciting.

This picture drew the people out wonderfully.
Eight reels.—Donald H. Dorchester, Community
Centre theatre. Southbury, Conn.—Rural patron-
age.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER, with a special cast.—It is there
and over. Much better than the other P. & P.
picture, and I realize that that statement covers
a lot of ground. It is good all the way through
and the last scene is really a scream, so that, if I

were advising. I would say, let the feature finish

the program for you, because it will send them
out chuckling and then maybe they’ll come back
again some time. Not so? By all means, buy,
boost and play this one. Eight reels.—L. F. Wol-
cott. Grand theatre, Eldora, la.—Small town pat-

ronage.

TWENTY-ONE, with Richard Barthelmess.

—

Played this two days. Gave general satisfaction.

Business average. Better than the costume ones
he made.—Lincoln theatre, Rochester, N. Y.

—

General patronage.

THE WHITE MOTH, with Barbara La Marr.—
Decidedly racy. Is not suitable for Sunday show-
ing. A fair mid-week business was had. Eight
reels.—^L. F. Wolcott, Grand theatre, Eldora. la.

—

Small town patronage.

FLOWING GOLD, with Milton Sills.—Drew
well and pleased all that saw it. You need not
be ashamed to look your customers in the face
on a picture like this.—Jack Greene. New Geneseo
theatre, Geneseo, Hi.—Small town patronage.

THE WOMAN ON THE JURY, with Sylvia
Breamer.—Good stuff here. Drama, suspense,
comedy, nicely blended. An up-to-the minute
theme. Sure to please. Seven reels.—L. F. Wol-
cott, Grand theatre, Eldora. la.—Small town pat-
ronage.

THE WOMAN ON THE JURY, with Sylvia
Breamer.—A good picture with no drawing power.
First National have a lot of good productions
that fall flat at the box office. Seven reels.—-A.

J. Milton Bean, Maple Leaf theatre. Mount Den-
nis, Ont., Canada.—Small town patronage

THE WOMAN ON THE JURY, with Sylvia
Breamer.—A very good picture for any kind of
an audience. Pleased all. It’s a pleasure to run
pictures like this.—Jack Greene. New Geneseo
theatre. Geneseo, 1111.—Small town patronage.

WHY MEN LEAVE HOME, with Lewis Stone.
—They wanted to know, so they came out to see.

I don’t know as they found out. either, but this is

a clever, smooth running comedy of married life

which will please generally. Eight reels.—L. F.
Wolcott. Grand theatre, Eldora, la.—Small town
patronage.

WHY MEN LEAVE HOME, with Lewis Stone.
—An excellently directed pitture and should meet
with approval with most every audience. Seven
reels.—Wilcox & Witt, Strand theatre, Irvine,
Ky.—General patronage.

THE PERFECT FLAPPER, with Colleen
Moore.—A wonderful 100 per cent picture. Bound
to please everyone who sees it. Colleen in pictures
of this type can’t be beat. Seven reels.—L. F.

Wolcott. Grand theatre. Eldora, la.—Small town
patronage.

THE PERFECT FLAPPER, with Colleen
Moore.—Did not have a good house on account of
time of year, but suited all who saw it down to

the ground. Seven reeels.—A. J. Milton Bean,
Maple Leaf theatre. Mount Dennis, Ont., Canada.
—Small town patronage

FURY, with Richard Barthelmess.—A good pic-

ture, some good acting and comedy in it. Some
big fights but cannot see much to Barthelmess.
Film good. Nine reels.—W. A. Doerschlag. Strand
theatre. Ransom. Kan.—Small town patronage.

THE BOND BOY, with Richard Barthelmess.

—

A splendid program picture. I played it a little

old. but satisfied.—Bert Silver, Silver Family the-

atre. Greenville. Mich.—General oatronage.

THOSE WHO DANCE, with Blanche Sweet.—
A good show which meant not a cent at the box
office. Dealing with rum running, it should prove
a timely attraction, but we inlanders don’t seem
to be interested in that industry. Seven reels.—

-

L. F. Wolcott. Grand theatre, Eldora, la.—Small
town patronage.

HER TEMPORARY HUSBAND, with Owen
Moore.—Good comedy drama which pleased all

who saw it. Seven reels.-—A. J. Milton Bean.
Maple Leaf theatre. Mount Dennis, Ont., Can-
ada.—Small town patronage.

HER TEMPORARY HUSBAND, with Owen
Moore.—This and “Hottentot” are the best come-
dies that we have ever used. It is a knockout
first and last. Nothing but praise for this pic-

ture. It will keep the audience roaring from be-

ginning to end. Owen Moore and Sylvia Breamer
are both dandy in this. Seven reels.—Donald H.
Dorchester. Community Centre theatre, Southbury,
Conn.—Rural patronage.

WHEN A MAN’S A MAN, with John Bowers.
—A decided example of better movies. Nicely
handled by a capable cast. It pleased a nice at-

tendance. Seven reels.—L. F. Wolcott, Grand the-

atre, Eldora. la.—Small town patronage

WHEN A MAN’S A MAN, with John Bowers.
—If you want a dandy Western, here it is. This
is the kind my folks fall for. Exciting, and with
fine love interest. The story follows the book
perfectly. One of the few that does. John Bow-
ers is a manly figure and the picture is first and
last a he-man picture. This picture will make
money for anyone. I wish ail pictures were as
fine as this. Splendid moral in it. Eight reels.

—

Donald H. Dorchester, Community Centre theater,

Southbury, Conn.—Rural patronage.

THE ETERNAL STRUGGLE, with a special

cast.—A Northern, exciting, with a wonderful ca-

noe trip down the falls, a few swear words, lots

of pep. Interesting from beginning to end, with
wonderful work by Renee Adoree. Get this if

you want to see all your men fall in love with
Renee Adoree. She walks away with the picture.

Seven reels.—Donald H. Dorchester, Community
Centre theatre, Southbury, Conn.—Rural patron-
age.

THE ETERNAL CITY, with a special cast.—
Good as a production but poor in drawing power.
Eight reels.—A. J. Milton Bean. Maple Leaf the-

atre. Mount Dennis, Ont., Canada.—Small town
patronage.

THE ETERNAL CITY, with a special cast.—
Ran this to a small crowd. We don’t have many
big crowds now. I would call this an excellent

picture. I have noticed in the reports some pan
this picture, but I fail to see why it would be so.

I would call it a very good picture. Eight reels.

—P. W Quinlin, .Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

THE ETERNAL CITY, with a special cast.

—

Booked this in for the New Year offering. Mailed
a greeting card on which we announced this and
three subsequent bookings. Brought best business
of three months, except “Covered Wagon.” Pa-
trons voted it a wonderful picture, but disap-

pointed that it did not follow the book. Our own
verdict is “well worth showing.” Nine reels.—J.

A. Anderson. Idyl Hour theatre, Edson, Alberta.

Canada.—Railroad Divisional Point.

WILSON -WETHERALD. Inc.

‘Presents

THE WHITE MICE
by

RICH.-tRD HARDING DAVIS

IN NATURAL COLOR
BY THE NEW KELLEY COLOR PROCESS

'Dtrected by EDfVARD H. gRJFFITH

WILSON - WETHERALD, Inc.

25 Wesc 43rd Street New York City
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* Syd Chaplin
Directed by

Scott Sidney
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FOR SALE, with Claire Windsor.—Shopworn

theme. Hardly a winner, by any stretch of the

most active imagination. Eight reels.—L. F.

Wolcott, Grand theatre, Eldora, la.—Small town

patronage.

THE HOTTENTOT, with Douglas MacLean.

—

I can only voice what other exhibitors have said:

this is the funniest comedy I ever saw. It should

be played in every house where the manager is

looking for the best pictures made. You will have

to tighten up all your seats after you have played

this one. Nothing funnier ever happened. Doug-

las MacLean reached his high water mark here

in this picture. Six reels.—Donald H. Dorchester,

Community Center theatre, Southbury, Conn.-
Rural patronage.

BLACK OXEN, with Corrine Griffith.—Went
over good for a Monday night, as that night is

weak here. Best Monday night in a long time.

—

Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

BLACK OXEN, with Corinne Griffith.—Funny
ending on this picture, but the audience was cer-

tainly interested in the picture. Much disap-

proval of the ending but it’s a well made picture,

very well acted by Corrine Griffith and Conway
Tearle, who are distinguished artists. Eight reels.

—-Donald H. Dorchester, Community Centre the-

atre, Southbury, Conn.—Rural patronage.

LILIES OF THE FIELD, with Corinne Griffith.

Better than ‘‘Black Oxen.” Sumptuous, gorgeous-

ly staged and wonderfully acted. Story of the

tribulations of a girl misused by her husband,

whose life is at last, after many tribulations, re-

deemed by a great love. Nine reels.—Donald H.
Dorchester, Community Centre theatre, Southbury.

Conn.—Rural patronage.

THE BAD MAN, with Holbrook Blinn.—

A

splendid bit of character acting with the best sort

of subtle humor. Holbrook Blinn certainly is a

dandy actor. The knowing ones will enjoy this

picture immensely. There is a whole lot to it.

I’ll tell you, and it is a worth-while picture in

every sense. Eight reels.—Donald H. Dorchester.

Community Centre theatre, Southbury. Conn.

—

Rural patronage.

CYTHERIA, with Lewis Stone.—Pretty weak
offering which drew a blank at the box office.

Eight reels.—L. F. Wolcott, Grand theatre, El-

dora, la.—Small town patronage.

FLAMING YOUTH,, with Colleen Moore.—
This is a good jazz picture that pleased gener-

ally. We had a very good business considering

that the weather has been extremely bad and cold

with a great deal of snow. Nine reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

FLAMING YOUTH, with Colleen Moore.—
Program picture with good drawing power, but is

too long. Had one or two walk out after two
reels. About one a year like this would be plenty.

It would be better for the movie fan if pictures

like this were cut out entirely. Nine reels.—^H.

E. Gilman, Club theatre. Weed. Cal.—Neighbor-
hood patronage.

FLAMING YOUTH, with Colleen Moore.—Best

one on the month’s run but no business, due to

bad weather. Did not take in film rental. Nine
reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

SMILIN’ THROUGH, with Norma Talmadge.—
A masterpiece that ought to be shown once a
year. No one will kick if you show pictures like

this. Norma Talmadge beautiful. Just as good
as “Secrets.” Perfect print from New Haven.
Eight reels.—Donald H. Dorchester. Community
Centre theatre, Southbury. Conn.—Rural patron-
age.

THUNDERGATE, with Owen Moore.—Only a
fair program picture. Print in good shape. Seven
reels.—P. G. Held, Sterling theatre, Fairmont.
Neb.—General patronage

MIGHTY LAK’ A ROSE, with Dorothy Mac-
kaill.—They ought to keep a perfect print of this

one in every exchange in the country for all time.

It has a beautiful lesson, just like “Smilin’
Through” and “Boy of Mine.” These types of

pictures are in a class all by themselves, having
deep moral value. The girl is thrown with a
gang of crooks and transforms them into decent
fellows. Tender pathos and gentle humor are

wonderfully blended and the cast headed by Dor-
othy Mackaill is perfect and drives home an up-
lifting lesson. Every exhibitor ought to use this

picture. A wonderful picture for the Lenten
season. Seven reels.—Donald H. Dorchester.
Community Center theatre, Southbury, Conn.

—

Rural patronage.

CHILDREN OF DUST, with a special cast.

—

Very cold. Not much of a crowd, but no fault

of the picture, which is good, although opinions
are divided. The first three reels are children
and the picture of an old man’s idea as to how
he could sneak into Heaven past St. Peter. Every-

one liked the last four reels showing the children

grown up and the boys gone to war, and returned.

Shows a wonderful friendship. A well made and
well acted picture. No one knocked it, but some
said they didn’t care so much for the kid part.

Personally we liked it. Kid acting was good.

Used “Call a Cop” with it. a Sennett two reel

comedy, and it was a good Sunday program.

Seven reels.—O. K. Stablein, Star theatre, Alex-

andria, S. D.—General patronage.

THE LONELY ROAD, with Katherine MacDon-
ald.—Honestly speaking, this picture is as rotten

as could be put on the screen. No plot, no act-

ing, not much of a climax, practically nothing

but a bunch of junk. Pass this one up or lay it

on the shelf. Star has lost her following here

on account of her last three pictures. Six reels.

—

O. R. Oates, Bridge theatre, Petersburg. W. Va.—

•

Small town patronage.

PONJOLA, with Anna Q. Nillson.—Ordinary

business and no comments. Would not consider

this a special. Work of Kirkwood good and
Anna has a real hair cut to play the boy part.

Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

PONJOLA, with Anna Q. Nillson.—A very

pleasing picture, well enjoyed by 80 per cent. As
we had read the story, we were looking forward
to it and were not disappointed. Seven reels.

—

J. A. Anderson, Idyl Hour theatre. Edson, Al-

berta, Canada.—Railroad Divisional Point.

BOY OF MINE, with Ben Alexander.—A very
good offering that held up well for two days and
seemed to please everyone.—Lincoln theatre.

Rochester, N. Y.—General patronage.

OLIVER TWIST, with Jackie Coogan.—My
patrons did not care for this one. They told me
it was not a good picture for children to see—too

much torture and killing in it. Print No. 1.

Eight reels.—P. G Held, Sterling theatre, Fair-

mont, Neb.—General patronage.

THE MEANEST MAN IN THE WORLD, with
Bert Lytell.—Very ordinary. Lyteil fans expected
a much better picture and were very much dis-

appointed. An old story worked to death many
times before. Seven reels.—H. J. Eagan. Ameri-
can theatre, Wautoma, Wis.—Small town patron-
age.

CIRCUS DAYS, with Jackie Coogan.—Good
picture. Pleased old and young. Many said it

was better than “Long Live the King” or “Boy
of Flanders,” but personally I like “Circus Days.”
—G. K., Halfway theatre. Halfway, Mich.—-Gen-
eral patronage.

ASHES OF VENGEANCE, with Norma Tal-

madge.—I have seen lots of unfavorable criti-

cisms on this one. I got a perfect print and
people crowded to see it and asked me when I

was going to have Norma Taimadge again. I did

not hear one unfavorable comment. It is a
costume picture, but exteremly interesting. It

ranks with “To Have and To Hold” as one of

the most interesting costume pictures ever made.
Conway Tearle appears to wonderful advantage in

this picture and his swordsmanship is fine indeed.

Not a bit too long. Ten reels.—Donald H. Dor-
chester, Community Centre theatre. Southbury,
Conn.—Rural patronage.

TOL’ABLE DAVID, with Richard Barthelmess.
—This is a little old, but it is a real picture and
a wonderful story. This class of picture makes a
reputation for your theatre.—J. E. Hubbell, Pal-
ace theatre, Worthington, Ind.—General patron-
age.

CHASTITY, with Katherine McDonald.—Best

yet, but no business. Six reels.—Crosby Bros.

Lily theatre, Buffalo, N. Y.—Neighborhood pat-

ronage.

CHASTITY, with Katherine MacDonald.—Only
a fair program picture. Print good. Six reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.

—

General patronage.

BOY OF MINE, with Ben Alexander.—Ben
Alexander does the best work so far in this pic-

ture. It beats “Penrod and Sam.” Every father
in the country ought to see this picture. This
boy is a real American boy and all boys will en-
joy him. Every manager ought to play this pic-

ture. It is a fine picture for Lent. Six reels.

—

Donald H. Dorchester, Community Centre theatre.

Southbury, Conn.—Rural patronage.

Fox
THE DEADWOOD COACH, with Tom Mix.—

Ran it on Thursday to a very good business.
Pictures of this sort are life savers for us little

fellows. At this time of the year, when business
is all shot to H—1, it’s some relief, after running
at a loss all week, to get a picture that will pull

you out of the hole. Buy it, boost it, and it will
make money for you. Seven reels.—P. W. Quin-
lin. Ideal theatre. Chateaugay, N. Y.—Small town
patronage

WINNER TAKE ALL, with Buck Jones.—Good
program picture. Drew fairly good Saturday
business. Little too much prize fighting in it, but
went over good. Six reeis.—E. D. Luna, Cozy
theatre. Wagoner, Okla.—Small town patronage.

HEARTS OF OAK, with a special cast.—Can’t
see how anyone can pan this excellent produc-
tion. Weather conditions were unfavorable but
those who saw it were loud in their praises. Fox
specials have been good so far. but owing to
cold and sleet, attendance not what they deserve.
Six reels.—Oscar Reinert, Elite theatre. Hum-
boldt, Kan.—Small town patronage.

HEARTS OF OAK, with a special cast.—Ex-
pected more. Not nearly as good as stage play.
Pleased the majority.—L. A. Goux, Antlers thea-
tre, Roseburg, Ore.—High class patronage.

THE VAGABOND TRAIL, with Buck Jones.

—

Would call this a good picture. Gave satisfaction
here. Jones would draw better if they would
keep him in the cowboy outfit.—Lincoln theatre,
Rochester, N. Y.—General patronage.

THE LAST OF THE DUANES, with Tom Mix.—Here is the kind my fans want. Tom Mix and
a Zane Grey story, and we pack ’em in. Business
good. Seven reels.—G. G., Halfway theatre. Half-
way, Mich.—General patronage.

THE TEMPLE OF VENUS, with Phyllis Haver.—Very spectacular. Interwoven with a fairy
tale. Scenes are magnificent. Advertised this
feature extensively and did very well with it,

though I was personally better pleased with the
picture than a great many of my patrons. Seven
reels.—Dorothy B. Strauss. Bonita theatre, Cop-
perhiii, Tenn.—Mining town patronage.

THE HEART BUSTER, with Tom Mix.—-Good
little Saturday night picture. Just the right
length and will please the country folks. Five
reels.—A. D. Brawner, Jewel theatre. Hooker.
Okla.—Small town patronage.

THE HEART BUSTER, with Tom Mix.—This
is an average good Western. For those who like
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Mix. it’s all right. It's not big like they try

to tell you when they sell you a Mix. Five

reels.—John Aden. Rialto theatre, Terril, la.

—

General patronage.

THE TROUBLE SHOOTER, with Tom Mix.—
Here is a real picture, and how Tom got out
alive I don’t see. This is one of the most excit-

ing pictures that I ever saw. Everybody is crazy

about Tom Mix around here. Six reels.—Donald
H. Dorchester, Community Centre theatre, South-

bury. Conn.—Rural patronage.

THE MAN WHO WON, with Dustin Farnum.

—

A fair Western, although have had better from
Farnum. Five reels.—J. W. Andresen, Rialto

theatre. Cozad. Neb.—General patronage.

HOODMAN BLIND, with a special cast—

A

very ordinary program picture that failed to draw
for us.—Wm. Hoefs, Queen theatre. Ft. Stockton,

Tex.—General patronage.

A MILE-A-MINUTE ROMEO, with Tom Mix.
—Excellent. Tom does his stuff and everyone
thought it was fine. Good print from St. Louis.
Six reels.—Russell Arraentrout, K. P. theatre.

Pittsfield. 111.—General patronage.

Metro-Goldwyn
TESS OF THE D’UBERVILLES, with Blanche

Sweet.—Blanche Sweet in this rises to the very
heights of stardom. She does the finest

performance that she has ever done. The love

and dramatic scenes between her and Conrad
Nagel stand alone as the outstanding success in

this line that has been done. Study it when
viewing it and you will say they worked hard to.

put it over and they did. Conrad Nagel is very,

very good. Stuart Holmes does usual fine per-
formance. Eight reels.—W. H. Brenner. Cozy
theatre, Winchester, Ind.—General patronage.

JANICE MEREDITH, with Marion Davies.—
Here’s a dandy. I liked it better than Griffith’s

"America,” which is of similar theme. Pleased
well. More good comments than I have had for

some time. Weather too unfavorable for good
business and. therefore, business wasn’t up to

what it should have been. This picture is cos-

tume but it also has everything else needed to

make a good picture, comedy, action and thrills

are plentiful. They have a selling line: “It will

make you prouder than ever to be an American.”
Believe me that line tells the truth. Get this one.

advertise it. It will stand advanced admission.
Twelve reels.—Rex. P. Barrett, Cozy theatre,

Columbia, Mo.—Small town patronage.

JANICE MEREDITH, with Marion Davies.

—

I count this even more wonderful than “Little

Old New York.” I think it is better and bigger
than “America.” Marion Davies was never so

beautiful and never before acted so convincingly.
She improves with every picture. Here we have
Paul Revere’s Ride, the crossing of the Delaware,
Valley Forge, the Fall of Trenton, the arrival of

Gen. Washington just in time to save the life of

Janice’s lover. Oh. boy I What a picture! It

should be shown in every city in the U. S. and
it will make everybody proud of America. Eleven
reels.—Donald H. Dorchester, Community Centre
theatre. Southbury, Conn.—Rural patronage.

THE SNOB, with John Gilbert.—A first class

picture. This director. Monta Bell, knows pic-

tures and knows how to make them.—W. H.
Mart, Strand theatre, Grinnell. la.—College pat-
ronage.

THE ARAB, a Rex Ingram production.—Some
lemon. Went after this big and looked for a big
crowd. We’re still looking. It’s just a fair of-

fering and can’t be compared with Ingram’s
other productions.—Lincoln theatre, Rochester,
N. Y.—General patronage.

THREE WISE FOOLS, with Eleanor Board-
man.—A picture that pleased all. Showed it

Sunday night : had lots of good comments on it.

—Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

THREE WISE FOOLS, with Eleanor Board-
man.—One of the most acceptable comedy dramas
of the year, presided over by the charm of Miss
Boardman’s beautiful personality. See her in “So
This Is Marriage” and see if you don’t think she’s

a comer. Six reels.—Donald H. Dorchester,

Community Centre theatre, Southbury, Conn.

—

Rural patronage.

THREE WEEKS, with Aileen Pringle.—No
doubt about drawing ability of this. Despite

continued rain we made expenses—almost. This

picture is disappointing, inasmuch as those who
came to see it expected to see something very
raw. As a matter of fact, there is nothing in

same that should offend. Eight reels.—S. G. Fry,

Palace theatre, Omaha. Tex.—General patronage.

THE RECOIL, with Betty Blythe.—Good.
Pleased 90%. Drew bigger house the second

night. Seven reels.—Harold Youngren, State the-

atre, Two Harbors, Minn.—General patronage.

HAPPINESS, with Laurette Taylor.—Some of

the reports on this have been lukewarm, but

“Happiness’ went over well in our house. Of
course Laurette is prominent in the picture, but

she puts it over in a way that kept them in

splendid cheer all the way. Many laughs ; is a

good Sunday show. I would rate it good. Six

reel.s—H. M. Johnson, Lois theatre. Toppenish,

Wash.—Small town patronage.

LITTLE ROBINSON CRUSOE, with Jackie

Coogan.—We believe this picture better than any
he has made since “The Kid.” Our patrons liked

this one. Prices 10 and 25 cents. Five reels.

—

Smith & Beard. Lyric theatre, Waterloo, Ind.—

•

General patronage.

NELLIE THE BEAUTIFUL CLOAK MODEL,
with Claire Windsor.—Very good. Pleased every-

one who saw it. Seven reels.—Harold Youngren,
State theatre. Two Harbors. Minn.—General pat-

ronage.

LITTLE OLD NEW YORK, with Marion Davies.

—No one can help falling in love with this pic-

ture. It has everything. Prize fight, a girl

whipped at a whipping post by the villian, a girl

masquerading as a boy. a wonderful love story,

the launching of the first steam boat, and you
ought to hear them cheer when Marion Davies
hoists the American flag. Here is one of the best

pictures of our generation. Eleven reels.—Donald
H. Dorchester. Community Centre theatre, South-

bury, Conn.—Rural patronage.

LITTLE OLD NEW YORK, with Marion Davies.

—This is the first one we have played from this

star. Audience seemed well pleased with her and
business held up for two days.—Lincoln theatre.

Rochester, N. Y.—General patronage.

THE UNINVITED GUEST, with a special cast.

—The most beautiful color photography in this

picture that I have ever seen. Thrilling sea

story. Seven reels.—Donald H. Dorchester, Com-
munity Centre theatre, Southbury. Conn.—Rural
patronage.

LONG LIVE THE KING, with Jackie Coogan.
—Good picture but not as well liked as his pre-

vious pictures. Not enough comedy. 8% reels.

—Crosby Bros. Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

DON’T DOUBT YOUR HUSBAND, with Viola
Dana.—One of Dana’s best. Six reels.—H. M.
Johnson, Lois theatre, Toppenish, Wash.—Small
town patronage.

WILD ORANGES, with Frank Mayo.—Exciting
picture of the coast of Florida. A womderful
fight in the dark. Fine love interest throughout
and beaultiful love making. A thoroughly in-

teresting picture with Virginia Valli and Frank
Mayo. The escape in the last reel over the shal-

lows is realistic, gripping and well handled. Six
reels.—Donald H. Dorchester, Community Centre
theatre, Southbury, Conn.—Rural patronage.

THE GREAT WHITE WAY, with Anita Stew-
art.—This is a dandy picture. It has a good prize
fight in it, also a good steeplechase and fire

scene. It is interesting and full of action all

the way through. Anita Stewart does wonderful
acting in this. If you have not booked this, be
sure and do. Metro-Goldwyn will sell this right

to you. I have yet to play a poor Anita Stewart
picture. Print No. 1. Ten reels.—P. G. Held.
Sterling theatre, Fairmont. Nebr.—General pat-
ronage

THE SPOILERS, with Milton Sills.—It drew
extra business for us and pleased them all, but
at that, we thought it would pull better than it

did. Run it, if you haven’t. Print fair. Eight
reels.—I. R. Gavin, Hammond theatre, Hammond,
Wis.—Small town patronage

THE SPOILERS, with Milton Sills.—Great
fight in this picture. Milton Sills in a manly role

with Anna Q. Nillson. Gold mining in Alaska.
Eight reels.—Donald H. Dorchester, Community
centre theatre, Southbury, Conn.—Rural patron-
age.

THE SPOILERS, with Milton Sills.—^Very good
picture. Not much of a drawing card. I guess
most of my patrons saw the old “Spoilers” and
did not care to see it again. Print good shape.
Eight reels.—P. G. Held, Sterling theatre, Fair-
mont, Nebr.—General patronage.

THE SPOILERS, with Milton Sills.—A wonder-
ful picture. 100% better than the old one. We
raised our price to 35 cents and picture was worth
it. Did not do quite as well as we expected to.

due, I think, to the fact that so many had seen
the old version and just didn’t care to come out.

It certainly should give satisfaction in any small
town. Eight reels.—A. N. Miles, Eminence the-

atre, Eminence, Ky.—General patronage.

LOST AND FOUND, with a special cast.—

I

found this to be one of the best. I was sur-

prised, after reading the comments on the picture,

to discover what a strong picture this is. Doris
Kenyon is wonderful and House Peters and An-
tonio Moreno measure up to their best. The
scenery is beautiful and the story is exciting to

the last degree. I had very favorable comments
on the picture. Six reels.—Donald H. Dorchester.
Community Centre theatre, Southbury, Conn.

—

Rural patronage.

THE EAGLE’S FEATHER, with a special cast.

—A fair Western which was ruined by a poor
print. Print I received was cut so bad you
couldn’t tell what it was all about. Seven reels.

—J. W. Andresen. Rialto theatre. Cozad, Neb.

—

General patronage.

HALF-A-DOLLAR BILL, with Anna Q. Nils-

son.—A very sweet little program picture. Five
reels.—Donald H. Dorchester, Community Centre
theatre, Southbury, Conn.—Rural patronage.

HALF-A-DOLLAR BILL, with Anna Q. Nils-

son.—A good sea story. Plenty of action. Gave
general satisfaction. Don’t think much of the
title, but the picture is O. K.—Lincoln theatre,

Rochester, N. Y.—General patronage.

PLEASURE MAD, with Mary Alden.—Played
this two days to fair business. Had many favor-

able comments on it.—Lincoln theatre, Roches-
ter, N. Y.—General patronage.

A BOY OF FLANDERS, with Jackie Coogan.
—One of the finest shows we have ever had.

Ought to be played by every town that plays
high class attractions. Seven reels.—M. W. A.
theatre. Soldier, Kan.—Small town patronage.

THE GREEN GODDESS, with Geo. Arliss.—
Wish we hadn’t run it. For the first time since

we opened, people walked out on us. The whole
story could be told in two reels. Cannot under-
stand why they ever let a picture like that get

out of the office. Terrible. Geo. Arliss is a great

actor, but the picture is not there. Ten reels.

—

Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

THE GREEN GODDESS, with Georg Arliss.—

A

most excellent picture which did not please more
than 50 per cent. Box office value about 70 per

cent of an average Friday.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—Neighborhood patron-
age.

SHERLOCK, JR., with Buster Keaton.—I really

enjoyed this one and think it about the best one
Buster put out. It brought the laugh and pleased

all. Six reels.—M. J. Babin, Maryland theatre.

White Castle, La.—General patronage.
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ENEMIES OF WOMEN, with Lionel Barry-

more.—A lavish production in twelve reels, all of

the picture being photographed in Europe. Splen-

didly acted with many thrills and the intense

atmosphere of war. One of the best pictures of

its kind that I have ever seen. I call it a great

picture. Twelve reels.—Donald H. Dorchester,

Community Centre theatre, Southbury, Conn.

—

Rural patronage.

THE WHITE SISTER, with Lillian Gish.—An
exceptional piece of entertainment, worthy of a

date in every exhibitor’s booking book. We ran

it after everybody in town had seen it at least

twice and we did well on it considering local

conditions. Nine reels.—Crosby Bros. Lily the-

atre, Buffalo, N. Y.—Neighborhood patronage.

THE WHITE SISTER, with Lillian Gish.—
Wonderful picture for Lent. It has a sad ending

but it is truthful. It follows the book consci-

entiously and Lillian Gish wins the hearts of her

audience. It has a deeply religious spirit all

through it. Eleven reels.—Donald H. Dorchester,

Community Centre theatre, Southbury, Conn.

—

Rural patronage.

SIX DAYS, with Corinne Griffith.—This did a

slight extra business for us. although some of our
regulars remained away. Print not so good.

—

I. R. Gavin, Hammond theatre, Hammond. Wis.

—

.—Small town patronage.

THE SHOOTING OF DAN McGREW, with Bar-

bara La Marr.—Here is a sure enough audience

picture. Any exhibitor is bound to do well with

this. It is a rough picture, interesting from start

to finish, and at the end the poem is given in a

startling way, giving tremendous power to the

melodrama as it closes. Fine love story. I like

Barbara La Marr and Lew Cody and Percy Mar-
mont better in this picture than in any others

that I have seen them in. Seven reels.—Donald
H. Dorchester, Community Centre theatre, South-

bury, Conn.—Rural patronage.

THE SOUL OF THE BEAST, with a special

cast.—Comments on this picture varied. The chil-

dren were crazy about it. The acting of Oscar,

the elephant, won their praise. The older people

either liked it very much or didn’t like that kind,

but about 75% were pleased, and for a change
I would call it a good Saturday show if a strong

comedy is used. We used “Down to the Sea in

Shoes.” Five reels.—O. K. Stablein, Star theatre.

Alexandria. S. D.—General patronage

WOMEN WHO GIVE, with a special cast.—

I

don’t think any of the exhibitors have been fair

to this picture. It is one of the finest pictures

that I ever saw. Fishing for whale and sword-
fish. a tremendous storm, the rescue by life sav-

ing crew, the firing of the light keeper’s home,
the winning of the heart of the hardened miser
and the happy story of four lovers. All this

makes the picture tremendously appealing to

everyone. Many people told me that this was
the greatest picture that they had ever seen.

—

Donald H. Dorchester, Community Centre theatre.

Southbury, Conn.—Rural patronage.

TRAILING AFRICAN WILD ANIMALS.—This
was an interesting picture to see—not tiring like

so many of the animal or bird pictures are.

—

John Aden, Rialto theatre, Terril, la.—General
patronage.

LOVE IN THE DARK, with Viola Dana.—
This pretty little star always pleases in her nice

little comedy-dramas. This one is not all comedy.
There is pathos and heart interest also, with a
good measure of comedy. Used a “Gang” comedy
and had a very good Saturday show. Six reels.

—O. K. Stablein, Star theatre, Alexandria. S. D.
—General patronage.

STRANGERS OF THE NIGHT, with a special

cast.—Audience seemed to like this, but business
went way off the second night. Personally
thought it a very good picture.—Lincoln theatre,

Rochester, N. Y.—General patronage.

PEG O’ MY HEART, with Laurette Taylor.—
This is a dandy fine picture. Played this quite

a while ago. It is real humorous and they sure
enjoyed it. Eight reels.—John Aden, Rialto the-

atre, Terril, la.—General patronage.

SCARAMOUCHE, a Rex Ingram production.
—An A No. 1 picture, but no good here. Lost
money on it and paid too much for the picture.
Too much costume to suit my fans. Ten reels.—^J. K., Halfway theatre. Halfway. Mich.—Gen-
eral patronage.

SCARAMOUCHE, a Rex Ingram production.
—Here is an outstanding costume picture, but I

did not care for it so much as for “Janice Mere-
dith” and “Little Old New York.” It is a pow-
erful picture, however, and no mistake. Ten
reels.—Donald H. Dorchester, Community Centre
theatre, Southbury, Conn.—Rural patronage.

RED LIGHTS, with a special cast.—Fine en-
tertainment. A few thought “Red Lights” meant
something else and attendance was off some. Run
it. by all means, but be careful to advertise it

so they won’t think it’s smut ; it isn’t.—I. R.

Gavin, Hammond theatre, Hammond, Wis.—Small
town patronage.

HEARTS AFLAME, with Anna Q. Nilsson.

—

A good picture. Frank Keenan and Craig Ward
sure take their parts well. So does Miss Nilsson.

The big fire scene in this is good and there are

many humorous situations. A picture that is

worth playing. Nine reels.—John Aden, Rialto

theatre, Terril. la.—General patronage.

Paramount
THE GARDEN OF WEEDS, with Betty Comp-

son.—Only did fair business, but gave the best

satisfaction of any picture that Betty Compson
has appeared in. Six reels.—R. Linn, Virginia
theatre, Fairmont. W. Va.—General patronage.

THE GARDEN OF WEEDS, with Betty Comp-
son.—Several walked out on this and I don’t

blame them. Page Will Hays to take a squint

at this. Jimmy Cruze is losing out, after all

his good work, by directing such trash as this.

—

Joe Hewitt, Strand theatre, Robinson, 111.—Gen-
eral patronage.

TONGUES OF FLAME, with Thomas Meighan.
—Maybe the people expect too much from
Meighan. At any rate, they did not care for
this one. Just a fair program picture, suitable

for one day in small town. They will have to

give Tommy better stories or he is a dead gos-
ling, for he’s pretty sick now when it comes to

the box office.—Joe Hewitt, Strand theatre. Rob-
inson, 111.—General patronage.

TONGUES OF FLAME, with Thomas Meighan.
—Not up to Tom’s standard. Awful slow and
draggy. The director must have felt tough, for

it has no pep at all. Pleased a very few. Seven
reels.—E. D. Luna, Cozy theatre. Wagoner, Okla.
—Small town patronage

PETER PAN, with Betty Bronson.—Picture is

just wonderful for its type, but it goes to show
that the people, especially in small towns, do not
want this kind of picture. As an illustration.

I played to twice as many admissions one week
before when I had “The Virginian” and had
many more comments as to how good the picture
was, and “The Virginian” is only rated as a
program. Many of my patrons walked out on
“Peter Pan” and the second night hardly paid to
operate. I consider “Peter Pan” a great pro-
duction and think the company and exhibitor that
puts this on for the people is certainly entitled
to liberal patronage. However, this is the way
of the movies. Ten reels.—A. L. Hepp, Idyl-
hour theatre, Greeley, Nebr.—Small town patron-
age.

NORTH OF 36, with Jack Holt.—A great pic-
ture, pronounced by our patrons as good as “Cov-
ered Wagon.”—Bert Silver, Silver Family theatre,
Greenville. Mich.—General patronage.

FEET OF CLAY, a Cecil B. De Mille produc-
tion.—Here is a real picture, one you can boost
to the limit. Cecil B. De Mille sure made a mas-
ter picture of this. Will please about all. Did
not have the attendance it should. No fault of
picture. Ten reels.—E. D. Luna, Cozy theatre.
Wagoner, Okla.—Small town patronage.

FEET OF CLAY, a Cecil B. De Mille produc-
tion.—When the Western fans will tell you that
a picture of this type is a good one, you may
take it for granted that it is out of the ordinary.
This is. The typical De Mille luxury stuff is

there : is even better than usual. The cast is A-1
and do their parts like they knew what it was
all about. Those last two reels are loaded

—

loaded with some truly magnificent scenes that
will produce large quantities of talk, which won’t

hurt the box office any, either. I used some
local talent in a home made presentation which
was a bet, too. When you play this, stress the
unusual ending and don’t be afraid of making
a noise about it. Ten reels.—L. F. Wolcott,

Grand theatre, Eldora, la.—Small town patronage.

THE ALASKAN, with Thomas Meighan.—As a
scenic, plus. Not just exactly the type of pic-

ture for Meighan, however, or so we are told.

(As for that matter, I notice that the critics

are at the same story about “Tongues of Flame.”
Poor Tom, just what type picture should he play
in, anyway?) Anyhow, we liked this a lot bet-

ter than any of his more recent pictures. Used
it as a New Year’s attraction and had good busi-

ness on the holiday, but practically none the day
following. Eight reels.—L. F. Wolcott. Grand
theatre, Eldora, la.—Small town patronage.

THE ALASKAN, with Thomas Meighan.—

A

fine production. Tom in a he-man part. Get it.

Eight reels.—Roy S. Hammonds, Recreation the-

atre, Hardburly, Ky.—Mining Camp.

OPEN ALL NIGHT, with Viola Dana.—One
thing is sure, you will not have to stay “Open all

night” to take care of the crowds who wish to

see this one. It’s too spicy, too racy for the

small towns. The preachers sort of looked me
over the following day, having heard about it, I

guess. It is a new idea in entertainment, being
built around a Paris six day bicycle race, and
Jetta Goudal does fine work in her part. Only
two points in its favor here. It is in only six

reels and (I say this with certain mental reserva-

tions. not being in this business for my health
altogether) not many people saw it. Six reels.

—L. F. Wolcott, Grand theatre, Eldora, la.—Small
town patronage.

OPEN ALL NIGHT, with Viola Dana.—Abso-
lutely rotten. Not one good foot in the whole
feature. Pay them for it and keep it on the
shelf : it will be the best thing that you can do
for your patrons. I think that it’s the worst that

I ever sat through.—A. Mitchell, Dixie theatre,

Russellville. Ky.—General patronage.

THE MAN WHO FIGHTS ALONE, with Wil-
liam Farnum.—This is perhaps as choice a piece

of tripe as was ever pushed over on a gullible

and unsuspecting public. Does anyone know why
Paramount resurrected this bird after Fox laid

him away on the shelf? If I remember correctly,

this is one of the Famous Forty. One redeeming
feature about this picture is that Lois Wilson is

in it. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE MAN WHO FIGHTS ALONE, with Wil-
liam Farnum.—Our people seemed to like this.

And, while I do not fancy Farnum in this sort

of role—crippled—I may say that this was a
box office bet, one day. Seven reels.—L. F. Wol-
cott, Grand theatre. Eldora. la.—Small town pat-

ronage.

WORLDLY GOODS, with Agnes Ayres.—I saw
a couple of places in “What the Picture Did For
Me” where some of the boys kinda panned this

one, but I’ll say that I have shown many as two
days that was not as good as this, and so have
you. and probably will again before the wolf gets

me. I consider it a clever little comedy, nothing
big but the bull, but they all seemed to enjoy it.

Business was light, but they all are light box
office drags for me. It did better than “Lily of

the Dust” and cost just about half as much. I

wonder when Paramount is going to wake up to

how weak a sister Pola is and hand her the gate.

I hope soon. Six reels.—S. B. Johnson, Regent
theatre. Marianna, Ark.—General patronage.

THE SIDE SHOW OF LIFE, with Ernest Tor-
rence.—This has some very good war stuff in it

and Torrence is fine in the part. Rather too long
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and draggy, however, as a whole. Eight reels.

—

L. F. Wolcott, Grand theatre, Eldora, la.—Small

town patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-

tino.—Played to a full house. Any small town
can book this picture. Film’s in fine condition.

Scenery grand. The court dancing was good.

Everyone liked it and wanted to know when I

would let them see Rudolph again. Ten reels.

—Mrs. Linda M. Huyette, New theatre, Berry-

ville, Va.—General patronage.

MONSIEUR BEAUCAIRE, with Rudolph Valen-

tino.—Played this on Thanksgiving Day to a

fair holiday business at regular admission. The
following night was a dismal blank. I say draw
your own conclusions as to the advisability of

playing the too long, costume plays in a small

town. Never again for me. Ten reels.—L. F.

Wolcott, Grand theatre, Eldora, la.—Small town
patronage.

THE COVERED WAGON, a James Cruze pro-

duction.—This is a big production in every sense

of the word and. while I can’t see that it meas-

ures up to the present day standard in photog-

raphy, it is a household word in every family :

everyone knows what the ’’Covered Wagon” is

;

and, for that reason, it will get the money. It did

not go quite as strong here as we anticipated,

but I am sure that was on account of the admis-

sion charged. Ten reels.—L. F, Wolcott, Eldora,

la.—Small town patronage.

THE BORDER LEGION, with Antonio Moreno.

—Very good picture if your fans like shoot-’em-

up Westerns. Fine photography and scenery.

Seven reels.—E. D. Luna, Cozy theatre. Wagoner,
Okla.—Small town patronage.

EMPTY HANDS, with Jack Holt.—A splendid

production. A real picture that did a flop. Why,
I don’t know. I feel like everybody who failed to

see this cheated themselves, and not me, by not

bringing their money to the box office. Jack Holt

never did better work and Norma Shearer was
sure good to look at. I consider this as good a

picture as I have run in many a day, and it

pleased generally. Of course, a few chronics said

it was awful, but I do not remember anybody
walking out before it was over. Set this one in

on the recommendation of a film salesman and

the booker and can say that this was one time I

did not get a bum steer from an exchange.

When you play it. get behind it and give ’em
a treat. Is, 3s, photo slide, imprint cards, lobby

cards and 24 sheet. Seven reels.—S. B. Johnson,
Regent theatre, Marianna, Ark.—General patron-

age.

MEN, with Pola Negri.—Nothing to it. No
drawing power and no story. Poorest picture

she made for us. Seven reels.—J. K., Halfway
theatre. Halfway, Mich.—General patronage.

MEN, with Pola Negri.—Just the same old

story. This is good for her ; it is the best, in

fact, that I have shown her in. But after show-
ing this and checking up, I find that she holds

the low record for this house for two night

stands. Seven reels.—L. F. Wolcott, Grand the-

atre. Eldora, la.—Small town patronage.

THE ENEMY SEX, with Betty Compson.—

A

mighty clever offering and the work of Compson
superb. But it is not the nicest story in the

world and is not suitable for Sunday. Further, it

would have starved to death but for the fact

that we installed a large radio receiving set on
election night and got them out that way. The
first night it drew a blank at t^ie box office.

Eight reels.—L. F. Wolcott, Grand theatre, El-

dora, la.—Small town patronage.

MANHANDLED, with Gloria Swanson.—Our
"Glorious Gloria” again appears in a real show.

This is very good. (Not that I am so in love

with some of the racy scenes, however). The
subway incident is the best that I have seen since

I was jostled by that selfsame mad rush in actual

life myself. It is a scream. This should make
real money if handled right and you have any
Swanson fans in your town. Seven reels.—L. F.

Wolcott. Grand theatre, Eldora, la.—Small town
patronage.

MANHANDLED, with Gloria Swanson.—Played

to a full house. Everyone likes Miss Swanson.

The weather was terrible. Snow about ten inches

and cold as heck. I had patrons come five miles

in the snow—that’s co-operation! I give the peo-

ple the best pictures for a small town and 1 get

good results from them. Twelve reels.—Mrs.

Linda M. Huyette. New theatre. Berryville, Va.

—General patronage.

THE FAST SET, with Betty Compson.—

A

fast, altogether. "Spring Cleaning” may have

been a success on Broadway, but I will bet the

last few cents I have left that this will never

pay its way in the small towns. It is clever,

all right, but too racy to get across here. Eight

reels.—L. F. Wolcott. Grand theatre. Eldora. la.

—Small town patronage.

THE FAST SET, with Betty Compson.—

A

splendid program picture.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

THE STRANGER, with Betty Compson.—En-
tirely too heavy and too dreary for any house any

time. Seven reels.—L. F. Wolcott, Grand the-

atre. Eldora, la.—Small town patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—The color helps, if you sell them

the idea. I sold that, instead of the story, which

isn’t the best Zane Grey story. I would say

it was a bet if pushed properly. We used it as

our Christmas attraction and it did a fair holi-

day business. Seven reels.—L, F. Wolcott, Grand

theatre, Eldora, la.—Small town patronage.

THE WANDERER OF THE WASTELAND,
with Jack Holt.—Story pleased. Coloring won-
derful, but my clients stated one colored picture

is enough for a year. Business good.—L. A.

Goux, Antlers theatre, Roseburg, Ore.—High class

patronage.

SINNERS IN HEAVEN, with Richard Dix.—
This is not as good as “Empty Hands.” but it

is good, at that. Had some kicks, as it is rather

risque, but I got by with it. Some of my patrons

raved over it, while some looked like they were
afraid to express themselves. Due to very cold

weather, business was light.—S. B. Johnson, Re-

gent theatre. Marianna, Ark.—General patronage.

CHANGING HUSBANDS, with Beatrice Joy.

—Is a real comedy drama. Joy and Griffith are

both fine. The story starts out slow enough and
gradually works up to a whirlwind pace that has

the spectator sitting out on the edge of his seat,

holding on to the arms of the chair and gasping
for breath. We did a fair business two days.

Seven reels.—L. F. Wolcott, Grand theatre. Eldora,

la.—Small town patronage.

CHANGING HUSBANDS, with Beatrice Joy.

—This is the first time we have noticed Victor

Varconi, and our ladies want to see more of

him. Had more good comments on this than on
most we have run lately. Really good entertain-

ment that should please all. Seven reels.—J. A.
Anderson, Idyl Hour theatre, Edson, Alberta,

Canada.—Railroad Divisional Point.

THE SOCIETY SCANDAL, with Gloria Swan-
son.—Another Allan Dwan success. Second
night’s receipts better than the first’s. Seven

reels.—Crosby Bros. Lily theatre, Buffalo. N. Y.
—Neighborhood patronage.

A SOCIETY SCANDAL, with Gloria Swanson.
—Just a Swanson vehicle. It demonstrated no
drawing power in a small town. Seven reels.

—

L. F. Wolcott. Grand theatre, Eldora, la.—Small
town patronage.

BLUFF, with Antonio Moreno.—Picture pass-
able. nothing to rave over, but gets by with a
good comedy. Six reels.—G. K., Halfway theatre.

Halfway, Mich.—General patronage.

BLUFF, with Agnes Ayres.—A right clever lit-

tle offering which didn’t do well at the box office

here. We can’t say much for Ayres as a drawing
card. Six reels.—L. F. Wolcott, Grand theatre,
Eldora. la.—Small town patronage.

THE FIGHTING COWARD, with Cullen Landis.
—One of the best pictures of this group. This
man Cruze deserves a lot of credit for this.

There’s real workmanship in this, so go after it.

Seven reels.—Crosby Bros. Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—This, in my opinion, is one of the best

pieces of real entertainment that I have had
the pleasure of placing upon my screen in some
time. It has to be sold to the people, however,
but it will surely please if you get them in.

Many remarked that it was the best picture they
had seen this season. When you play it, get

out and make a real noise. Seven reels.—L. F.

Wolcott, Grand theatre. Eldora, la.—Small town
patronage.

THE FIGHTING COWARD, with Cullen Lan-
dis.—What we received of this picture was good.
Print in very bad condition, but distributor re-

fused to make good. Have asked for refund
or credit on each but have received nothing but
promises. Six reels.—E. L. Fawks, Photo Phone
theatre, Graford, Tex.—General patronage.

SHADOWS OF PARIS, with Pola Negri.—
This is terrible. Why all this Paris stuff? We
are surely getting fed up on it. This is all the
things which will not go in a small town—cos-

tume, Paris, foreign cast, etc. Better lay off this

one. I was oversold and did not gross film rental.

Seven reels.—L. F. Wolcott, Grand theatre, El-

dora. la.—Small town patronage.

HOMEWARD BOUND, with Thomas Meighan.
—A fine Thomas Meighan picture with a delight-

ful love story surrounded by the atmosphere of old

ocean. Seven reels.—Donald H. Dorchester, (Com-
munity Centre theatre. Southbury, Conn.—Rural
patronage.

ICEBOUND, with Richard Dix.—A character
study of New England life as it is seen in some
communities. It was well received here two days.
Six reels.—L. F. Wolcott, Grand theatre, Eldora,
la.—Small town patronage.

ICEBOUND, with Richard Dix.—Ran this one
on Sunday night to a small house, owing to the
extreme cold weather. In my judgment this is

one of the best pictures I have seen in a long
time. It is a mirror to the life we live in this

Twentieth Century. It exposes human greed as
it exists. It contains a lesson that we all could
profit by. Seven reels.—P. W. Quinlin, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

ICEBOUND, with Richard Dix.—Fair picture
but star miscast. Lew Cody should have had the
part. Seven reels.—Crosby Bros., Lily theatre.
Buffalo, N. Y.—Neighborhod patronage.

RUGGLES OF RED GAP, with Ernest Tor-
rence.—If patrons were as well pleased with all

shows as they were with this one, I would be
well satisfied. I call it very good and believe it

pleased 90 per cent. Eight reels—H. J. Eagan,
American theatre, Wautoma. Wis.—Small town
patronage.

THE GUILTY ONE, with Agnes Ayres.—I give

you my word that if there is a single thing which
can be said in favor of this picture, we couldn’t

find it. There just isn’t anything to it ; that’s all.

Six reels.—L. F. Wolcott, Grand theatre, Eldora,
la.—Small town patronage.

THE TIGER’S CLAW, with Jack Holt.—Jack
Holt is nearly always good and this one was well

received. Six reels.—M. W. A. theatre. Soldier,

Kan.—Small town patronage.

THE DAWN OF A TOMORROW, with Jacque-
line Logan.—This is a real show. It packs a very
finely drawn lesson in intolerance and optimism.
Worthy to be shown any place. Especially suit-

able for Sunday. It does not. however, exhibit

any drawing power. Six reels.—L. F. Wolcott,

Grand theatre, Eldora, la.—Small town patronage.

PRODIGAL DAUGHTERS, with Gloria Swan-
son.—A good picture. Gloria is well liked here

and it’s a mining town. Seven reels.—Roy S.

Hammonds, Recreation theatre. Hardburly, Ky.

—

Mining camp.
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PRODIGAL DAUGHTERS, with Gloria Swan-
son.—A very good evening’s entertainment. Film
in fine condition and very clear and distinct.

Six reels.—M. W. A. theatre, Soldier, Kan.—Small
town patronage.

TRIUMPH, with a special cast.—Real good in

every respect. Eight reels.—Crosby Bros. Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

TRIUMPH, with a special cast.—Just nine reels

of blank film would have been better. This is

terrible. De Mille must have used up all his

talent in the making of ‘‘Ten Commandments”
and had none left for this. This is not there, in

any respect. And—sweet po—ta—to—how I did

get hooked on this baby. It did not gross film

rental for two days. Nine reels.—L. F. Wolcott.

Grand theatre, Eldora, la.—Small town patronage.

WILD BILL HICKOK. with William S. Hart.—
Hart drew well and we have nothing to say det-

rimental to this one, but must say the comedy,
“The Lion and the Mouse.” was one of the best

Sennett ever produced and helped our entertain-

ment. Zero weather every day this month and
city plant out of order. Had to use Lizzie. Seven
reels.—Bricker and Green. Gem theatre. Green
River. Utah.—General patronage.

THE STORY WITHOUT A NAME, with a
special cast.—A good melodrama revolving around
the death ray and the radio. Plenty of action

and thrills. My bunch liked it, one day. Six

reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

THE INSIDE STORY, with Antonio Moreno.^

—

Very good mystery story. Many comments on it.

but it didn't draw exceptionally. Title not much
of an asset. Six reels.—H. M. Johnson, Louis
theatre, Toppinish, Wash.—Small town patronage.

THE SPANISH DANCER, with Pola Negri.—
Fine photography. Good story, a little long, and
some ways they don’t seem to get them in with
Negri, but to us she is very capable and some
day will be a winner. Weather and other condi-

tions may have been responsible for the loss we
had. Seven reels.—Bricker and Green, Gem the-

atre, Green River, Utah.—General patronage.

THE SPANISH DANCER, with Pola Negri.—
Aside from being a costume picture, which same
does not hit in the small towns, and a few other
minor details, such as the excessive length, this

is a real show. Negri’s work fine. It is mounted
in the faultless Paramount style, there is good
suspense and action and it should be a bet but
wasn’t. Nine reels.—L. F. Wolcott, Grand the-

atre, Eldora, la.—Small town patronage.

BLOOD AND SAND, with Rudolph Valentino.
—Not as good as we expected, but pleased the

majority. Eight reels.—C. A. Jordan, Opera
House theatre, Cogswell, N. D.—Small town pat-

ronage.

PIED PIPER MALONE, with Thomas Meighan.
—Too long, too slow, too many kids, too much
overdone in all its phases. It is not a box office

bet, even with Meighan. One man remarked—he
is a traveling man and sees on an average of

five pictures a week—that he hoped, up to the

final fade-out, that Meighan would trounce the
deuce out of the bird who came home with the

story about them being drunk when the ship was
sunk. That, I believe, was the weak point in

this show. Not enough action. Eight reels.

—

L. F. Walcott. Grand theatre. Eldora, la.—Small
town patronage.

PIED PIPER MALONE, with Thomas Meighan.
—More compliments on this than any Meighan
ever shown, but played to poorest business of any
of his pictures. He is never a big drawing card,

but this was awful. I don’t know how to account
for it, unless it was the poor title. Really think
Paramount needs help in their selection of titles

here lately. Eight reels.—A. N. Miles. Eminence
theatre. Eminence, Ky.—General patronage.

THE VALLEY OF SILENT MEN, with a spe-

cial cast.—A very good picture of the beautiful

Northern country. A story of the mounted police.

Pleased everyone, I believed. Many good com-
ments. No knocks. Paramount has good pic-

tures. Used a Star comedy. Seven reels.—O. K.
Stablein, Star theatre, Alexandria, S. D.—Gen-
eral patronage.

WEST OF THE WATER TOWER, with Glenn
Hunter.—Only the few who had read the book
came out to see this one. It is not a big nor a
good picture, although I paid real money for it.

Eight reels.—L. F. Wolcott, Grand theatre, El-

dora. la.—Small town patronage.

THE SUPREME PASSION, with a special cast.

—Evidently an English picture. They like it,

the few who came. Good for March 17th. Six
reels.—Crosby Bros. Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

SINGER JIM McKEE, with William S. Hart.
—Now, in all my wisdom, I propose to say for the
benefit of Bill and the Paramount force that, in

my opinion, if a suitable story had been pro-

duced with Biil as the star ; a story which has a
little more action, and not so much “drammer
I am of the opinion that he would have "come
back” strong. People were glad to see him again.
They said so—in nickels, in dimes, in quarters

—

one day. But they weren’t pleased. As it is, lay

off : let the dead rest in peace. Seven reels.

—

L. F. Wolcott, Grand theatre, Eldora. la.—Small
town patronage.

BACK HOME AND BROKE, with Thomas
Meighan.—This is the best picture Meighan ever
made. Eight reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—General patronage.

BACK HOME AND BROKE, with Thomas
Meighan.—Thomas Meighan at his best. They
ought to put a brand new print of this picture
and “A Bachelor Daddy” in every Paramount
exchange in America. Here are two master-
pieces of delightful, homely human stuff. Seven
reels.—Donald H. Dorchester. Community Centre
theatre, Southbury, Conn.—-Rural patronage.

THE HUMMING BIRD, with Gloria Swanson.
—A truly magnificent production with a real

story. The acting of Swanson, who I cordially
dislike, by the way, is really great. I put on an
advertising campaign worthy of the picture, too.

but outside attractions proved too much and we
enjoyed just the usual program business. Eight
reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

BLUEBEARD’S EIGHTH WIFE, with Gloria
Swanson.—Very good. Eight reels.—C. A. Jor-
dan. Opera House theatre, Cogswell, N. D.—
Small town patronage.

THE CALL OF THE CANYON, with Richard
Dix.—This is a good show and proved to be a
box office attraction which made a little money
for us. Many good comments were heard, com-
ing for the most part from ex-service men. Seven
reels.—L. F. Wolcott, Grand theatre, Eldora. la.

—Small town patronage.

THE CALL OF THE CANYON, with Richard
Dix.—Ran this one to a very good house and it

gave general satisfaction. It is a picture that
any house may be proud to run. It can be
bought at a fair price and I would advise all

my exhibitor friends in the small towns to buy it.

Seven reels.—P. W. Quinlin, Ideal theatre, Cha-
teaugay, N. Y.—Small town patronage.

THE CALL OF THE CANYON, with Richard
Dix.—A well liked picture with Richard Dix.
Beautiful Western scenery. Seven reels.—Don-
ald H. Dorchester, Community Centre theatre,
Southberry, Conn.—Rural patronage.

THE CALL OF THE CANYON, with Richard
Dix.—Dandy good picture, pleased 80%. although
print in very bad condition. Paramount would
not give me credit on same. Seven reels.—E. L.

Fawks, Photo Phone theatre. Graford, Tex.

—

General patronage.

FLAMING BARRIERS, with a special cast.

—

This is of the type of the Wally Reid pictures.
It was well liked and enjoyed a fair business.
Six reels.—L. F. Wolcott, Grand theatre, Eldora,
la.—Small town patronage.

BIG BROTHER, with Tom Moore.—Really good.
How a New York gangster goes straight on ac-

count of a small boy left in his charge. The
small boy, Mickey Bennett, just about carries off

the honors of the picture. Played it the Satur-
day night after Christmas to good business. Seven
reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

BIG BROTHER, with Tom Moore .—-A very good
heart interest crook story which fell flat here two
days, despite the fact that I tied in with the
Boy Scouts on it. Seven reels.

—

Ij. F. Wolcott,
Grand theatre, Eldora, la.—Small town patronage.

THE BREAKING POINT, with Nita Naldi.—
Fair picture and business the same. Seven reels.

—Crosby Bros. Lily theatre. Buffalo, N. Y.

—

Neighborhood patronage.

THE BREAKING POINT, with Nita Naldi.

—

Nothing to it. Surely could never be considered
a box office bet. Seven reels.—L. F. Wolcott,
Grand theatre, Eldora, la.^—Small town patronage.

THE BREAKING POINT, with Nita Naldi.

—

Mary Roberts Rhinehart’s name prominently dis-

played accounted for the good box office receipts

on this. It is a fairly good program picture.

Our people do not like Nita Naldi and several

said she almost ruined the picture for them.
Seven reels.—A. N. Miles. Eminence theatre.

Eminence, Ky.—General patronage.

TO THE LAST MAN, with Richard Dix.—

A

fine picture. Wonderful scenery. A good many
visitors were in attendance who had been through
that country. Made it very interesting for the

others. Very cold night—another big snow, but

they will come to see a good picture. Plenty of

action. Any small town theatre can book this

picture and make money. I did. Seven reels.

—

Mrs.' Linda M. Huyette, New theatre, Berryville,

Va.—General patronage,

TO THE LAST MAN, with Richard Dix.—En-
tirely gory. Everybody killed but the cameraman
and the two principals, and one of them badly
crippled. As the press book announces, it has
enough of that type of action for a dozen pictures.

We made a play for the Western fans and got
out on this one all right, but that was about all.

Seven reels.—L. F. Wolcott, Grand theatre, El-

dora, la.—Small town patronage.

TO THE LAST MAN, with Richard Dix.

—

Zane Grey got too bloodthirsty when he wrote
this one. I don’t know where the censors were
when this one got by. Not a fit picture for
children to see and so unreasonable in some places
that it makes it absurd.—H. E. Gilman, Club
theatre. Weed, Cal.—Neighborhood patronage.

TO THE LAST MAN, with Richard Dix.

—

Here is what my people like. I have a lot of

woodchoppers and real he-man. Richard Dix and
Lois Wilson act wonderfully together. They never
did better than they do in this picture. There is

a feud and all of both families are killed except
the hero and heroine and it is a hard fight op
to the last of the picture. There is a tremendous
landslide shown. Seven reels.—Donald H. Dor-
chester, Community Centre theatre, Southbury-
Conn.—Rural patronage.

HIS CHILDREN’S CHILDREN, with a special

cast.—From Arthur Train’s novel. Those who
had read the book came to see the picture, which
really is good, but the rest of them didn’t know
what it was all about and they wouldn’t spend
the time nor—which is more important, the quar-
ter—to find out. Business about normal, which is-

poor. Eight reels.—L. F. Wolcott, Grand theatre.

Eldora, la.—Small town patronage.

STEPHEN STEPS OUT, with Douglas Fair-
banks, Jr.—Here’s a picture without an inch of
the sweetheart stuff, yet a wonderful story. It

appeals to the sophisticated. Seven reels.—Roy
S. Hammonds, Recreation theatre, Hardburly, Ky.
—Mining camp.

STEPHEN STEPS OUT, with Douglas Fair-
banks, Jr.—This isn’t as bad as one might think.

The kid hasn’t arrived yet, it is true, but this

was different—not a girl in it—and old Theodore
is good, as usual. The people wanted to see

what young Doug was like so they came out the
first night, but they must not have thought much
of it because there weren’t any there the second
night. Six reels.—L. F. Wolcott, Grand theatre,

Eldora. la.—Small town patronage.

NOW BOOKING
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STEPHEN STEPS OUT, with Douglas Fair-

banks, Jr.—-Good clean story and we had good
comment on this. Free of the usual love scenes
and a story for the young. We don’t understand
the knock some have made on this, but if you
have run it, you know. Our Gang in "Seeing
Things" very fine and a help to business. Six
reels.—Bricker and Green, Gem theatre. Green
River, Utah.—General patronage.

THE NEXT CORNER, with a special cast.

—

This is not a good show. The people did not like

it and very few came out. I am of the opinion
that to much foreign stuff is being used in the
making of pictures at this time. Wouldn’t it be
better to use American stories of Americans ?

But then, we are just the small town in the
Middle West and perhaps we don’t know what is

best except in our own little town. But we do
know this type picture does not go here. Seven
reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

HERITAGE OF THE DESERT, with Bebe Dan-
iels.—Great Western picture. Book it. Here is a
fine picture with Bebe Daniels at her best. Er-
nest Torrence is fine in it. Story of a feud. Pow-
erful picture that will please everyone, and the
photography is just as fine as in “The Covered
Wagon.” Seven reels.—Donald H. Dorchester,
Community Centre theatre, Southbury, Conn.

—

Rural patronage.

HERITAGE OF THE DESERT, with Bebe Dan-
iels.—A great show. Story, production, scenery
and photography fine. The acting of Torrence
Great. Personally I thought, in many ways this

was a better production than "The Covered
Wagon,” but, of course, it had not the publicity

campaign back of it that "The Wagon” had. But
it did quite well at the box office. You can play
this one anywhere, any time and get money and
give satisfaction. Seven reels.—L. F. Wolcott,
Grand theatre, Eldora, la.—Small town patronage.

HERITAGE OF THE DESERT, with Bebe Dan-
iels.—As usual, Zane Grey brought the fans in

and, considering the zero weather that has come
this way, we were pleased with the attendance.
Picture one of the best we have ever played and
know it’s a trade builder. Seven reels.—Bricker
and Green, Gem theatre. Green River, Utah.

—

General patronage.

THE MORAL SINNER, with Dorothy Dalton.

—Story of the—ah—Lady bandit of Paris. Too
many stories of Paris are current at this time.

Too much sameness. Not a thing to this one.

Six reels.—L. F. Wolcott. Grand theatre. Eldora,

la.—Small town patronage.

FAIR WEEK, with Walter Hiers.—I played this

on Saturday and didn’t hear any complaints. It

Is a fair little story but Hiers isn’t much of a

star. Five reels.—L. F. Wolcott, Grand theatre,

Eldora, la.—Small town patronage.

MANSLAUGHTER, with Thomas Meighan.

—

It’s good enough to play any time, regardless of

how old it is. Business was only normal. Think
the title didn’t mean anything to our patrons.

Eight reels.—I. R. Gavin. Hammond theatre,

Hammond, Wis.—Small town patronage.

THE CODE OF THE SEA, with Rod La
Rocque.—A thrilling sea story. Everybody is

crazy about a picture like this one. If you
haven’t played it, go after it quick. Six reels.

—

Donald H. Dorchester. Community Centre the-

atre, Southbury, Conn.—Rural patronage.

THE CODE OF THE SEA, with Rod La
Rocque.—A roaring drama of the sea which will

please the Saturday night crowd anywhere. Six

reels.—L. F. Wolcott, Grand theatre. Eldora. la.

-—Small town patronage.

THE CODE OF THE SEA, with Rod La
Rocque.—This was our free entertainment for

members of the Woodman Lodge. We made no
mistake, because it was a very good sea story. Six

reels.—M. W. A. theatre. Soldier, Kan.—Small
town patronage.

THE TRAIL OF THE LONESOME PINE, with
Mary Miles Minter.—'The title pulled them in for

about $10 extra business. Seemed to please fairly

well. Print good.—I. R. Gavin, Hammond the-

atre, Hammond, Wis.—Small town patronage.

MONTMARTE, with Pola Negri.—Negri just

isn’t there with my crowd. Every picture I

play of her just loses me that much more money.
This is a good Negri picture, but. Oh, what’s
the use ? The public know what they want, and
they don’t want Negri here. Seven reels.—L. F.

Wolcott, Grand theatre, Eldora. la.—Small town
patronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—Meighan is quite a favorite here and
while this isn’t the best we have ever played, we
heard no complaints so we can’t kick. Eight
reels.—G. K., Halfway theatre. Halfway, Mich.

—

General patronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—Awfully slow in spots. But Tommy
has quite a few admirers and it got across on
that account fairly well two days. Eight reels.

—

L. F. Wolcott, Grand theatre. Eldora, la.—Small
town patronage.

THE CONFIDENCE MAN, with Thomas
Meighan.—Real good, entertaining picture with a
moral. Seven reels.—Crosby Bros. Lily theatre,

Buffalo, N. Y.—Neighborhod patronage.

AROUND THE WORLD IN THE SPEE-
JACKS.—I played this as a feature. They either

went to sleep or walked out. It did not satisfy.

Six reels.—L. F. Wolcott, Grand theatre, Eldora,

la.—Small town patronage.

HER GILDED CAGE, with Gloria Swanson.

—

A fine picture. If your patrons like Gloria they
will like this one. Six reels.—J. W. Andresen,
Rialto theatre. Cozad, Neb.—General patronage.

TO THE LADIES, with Theodore Roberts.—

A

real good comedy drama which will please the
women, if you can get them in. The men didn’t

care for it. Six reels.—L. F. Wolcott. Grand
theatre, Eldora. la.—Small town patronage.

RACING HEARTS, with Agnes Ayres.—

A

rootin’, tootin’, honkin’, tonkin’, whizzing, racing

picture. Reckon that just about describes it. Six
reels.—Dorothy B. Strauss, Bonita theatre, Cop-
perhill, Tenn.—Mining town patronage.

THE BEDROOM WINDOW, with May McAvoy.
—A good mystery show with ample comedy in-

terspersed to make it very interesting and enter-

taining. We played it one day. Six reels.—L.

F. Wolcott, Grand theatre, Eldora, la.—Small
town patronage.

Pathe
THE BATTLING ORIOLES, with Glenn Tyron.

—It’s alright. Not in a class with the Lloyds,

yet, perhaps, but then it is not necessary to sell

the old homestead to buy it either, and it packs

a lot of good laughs for the whole family. Six

reels.—L, F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

DYNAMITE SMITH, with Charles Ray.—Won-
derful acting by Ray and Beery and excellent

scenery, partly offset the bleak, dreary gruesome-
ness of the story, but I do not believe that this

will enhance the box office value of Ray at my
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theatre. Seven reels.—L. F. Wolcott, Grand
theatre, Eldora, la.—Small town patronage.

THE KING OF WILD HORSES, with Rex.—

A

picture that will please any audience and a real

novelty. Rex a wonderful horse and the pro-
ducers deserve much credit for giving us some-
thing different. Boost it. Five reels.—Wilcox &
Witt, Strand theatre, Irvine, Ky.—General pat-
ronage.

THE KING OF WILD HORSES, with Rex.—It
was a good show. Some faked stuff and several
people told me they were willing to bet the horse
was changed in the last two reels but, as I

said, it was a good show, a real novelty. Horses,
in these days of all automobiles, are a novelty
anyway. Five reels.—L. F. Wolcott, Grand the-

atre, Eldora, la.—Small town patronage.

GIRL SHY, with Harold Lloyd.—It's a great
show. Lloyd is not the box office bet here that I

would like to have him be, but he sure is in
a class by himself as a comedian. Jobyna Ralston,
as I have remarked, in a previous report, is also

fine. Eight reels.—L. F. Wolcott, Grand theatre.
Eldora, la.—Small town patronage.

WHY WORRY'? with Harold Lloyd.—Many
comments on this picture. Got extra business on
this picture but Pathe got it, so it is little dif-

ference. But the picture is good and the paper
is attractive and draws. Six reels.—G. K., Half-
way theatre. Halfway, Mich.—General patronage.

THE CALL OF THE WILD, with Buck.—
A good Northern picture from Jack London's
classic. The schools co-operated (they were hav-
ing it for book review at the time) and we had
more kids than usual. They all liked it. Seven
reels.—L. F. Wolcott, Grant theatre, Eldora, la.

—Small town patronage.

THE WAY OF A MAN, with a special cast.

—

This is a picture of the early West. Has fights

with the Indians, planty of action. If you like

that type—play it—it’s good. Seven reels.—^John
Aden, Rialto theatre, Terril, la.—General pat-
ronage.

THE WAY OF A MAN, with a special cast.

—

Sure will pull a following where serials ever did
do good. We ran a few weak pictures with it,

after we found how good it was, and had com-
ments that they never saw better programs, when
we actually were ashamed to show up after the
feature. Book this one and play safe. Don't
let your competitor get it first or you are out
of luck.—O. R. Oates, Bridge theatre, Petersburg,
W. Va,—Small town patronage.

Prod. Dist. Corp.
RAMSHACKLE HOUSE, with Betty Compson.

—A good little picture. Pleased all that came.
It is a pleasure to run a nice clean picture like

this with no sex stuff or slushiness. You can
boost it without fear of being let down when they
come.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

NOT ONE TO SPARE, with a special cast.

—

Good picture that misses at the box office. Five
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE HOUSE OF YOUTH, with Jacqueline Lo-
gan.—Good program picture. Pleased about 85
per cent. Seven reels.—Harold Youngren, State
theatre. Two Harbors, Minn.—General patronage.

HER OWN FREE WILL, with Helene Chad-
wick.—Some said too silly, some said fair. I

myself didn't think much of it. Six reels.—G.
K., Halfway theatre. Halfway, Mich.—General
patronage.

RECKLESS ROMANCE, with a special cast.

—

A jolly and clean comedy drama which drew and
pleased. Six reels.—P. G. Estee, S. T. theatre,
Parker, S. D.—Small town patronage.

RECKLESS ROMANCE, with a special cast.—

A

very good feature comedy that pleased. Six reels.

—H. E. Schlichter, Liggett theatre, Madison, Kan.
—Small town patronage.

THE DRIVIN' FOOL, with Wally Van.—If you
want to give your patrons a treat, show this one.

Lots of thrills. The kids just wild over it and
the grownups have a wonderful time of it also.

—Jack Greene, New Geneseo theatre, Geneseo, HI.

—Small town patronage.

THE LIGHTNING RIDER, with Harry Carey.—
This is a Western of the Mexican border and wish
to say that it is a real good picture that gave
general satisfaction. It is no special but a good
Western picture. We have shown two of Carey's
from Producers and have four more to show and
hope they are as good as the two we have shown.

NOW BOOKING
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Six reels.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kans.—Small town patronage.

THE NIGHT HAWK, with Harry Carey.—Very

good Western crook story. Pleased all and drew

good.—Five and one-half reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

DOLLAR DEVILS, with Cullen Landis.—Film

not in first class condition. Picture as a whole

was liked by all of my patrons as we have not

had a Western oil field picture before. Six reels.

—H. E. Patrick. Strand theatre, Samson, Ala.

—

General patronage.

TIGER THOMPSON, with Harry Carey.—Very

good picture with Carey at his best. Six reels.

—

Crosby Bros., Lily theatre. Buffalo, N. Y.—Neigh-

borhood patronage.

Selznick

A PRINCE OF A KING, with Dinkey Dean.

—

Owing to bad weather we did not have the crowd.

The picture is fine. Wonderful scenery. Every-

one was pleased with the picture. Seven reels.

—Mrs. Linda M. Huyette, New theatre. Berry-

ville, Va.—General patronage.

A PRINCE OF A KING, with Dinkey Dean.

—

The Mothers’ Club wanted a picture for a benefit

so I set this one in for them. Ran it to a full

house and pleased them 100 per cent. Probably

would not please the regular fans, but for an

organization like the above or for a kids’ matinee,

it’s fine. Too bad Dinky was not given a further

chance in other pictures, as I believe he would

draw as well as Coogan, if better known. Six

reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

WIFE IN NAME ONLY, with a special cast.

—

Not much of a picture. We got a lot of women
and a few dissatisfied men. Five reels.—Crosby

Bros., Lily theatre, Buffalo, N. Y.—Neighborhood

patronage.

United Artists

NO MORE WOMEN, with a special cast.—

A

dandy good little comedy drama. Nothing big,

but good entertainment for anyone. They sold it

to us at a fair price but the weather caused us to

lose on it.—P. S. Stallings. Majestic theatre,

Bowie, Tex.—Small town patronage.

DOROTHY VERNON OF HADDON HALL,
with Mary Pickford.—Paid a big price and did

exactly normal business in good weather and with

heavy advertising. There’s just one answer ; it’s

costume stuff. Film fine.—I. R. Gavin, Hammond
theatre, Hammond Wis.—Small town patronage.

DOUGLAS FAIRBANKS IN ROBIN HOOD.—
We were a little disappointed with the business

done on this. Certainly a wonderful production,

which we are glad to have shown, but print was
in poor condition, and reels had no beginnings

nor endings. Suppose we should have bought it

a year ago, but we couldn’t stand the price.

Eleven reels.—J. A. Anderson, Idyl Hour theatre,

Edson, Alberta, Canada.—Railroad Divisional

Point.

ONE EXCITING NIGHT, a D. W. Griffith pro-

duction.—The title is. indeed, very fitting. Ran
this Christmas Day and the next, and was well

pleased with results. The only objection I have

to United Artists productions is that they are too

lengthy. Eleven reels.—Dorothy B. Strauss, Bo-

nita theatre, Copperhill, Tenn.—Mining town pat-

ronage.

WAY DOWN EAST, a D. W. Griffith produc-

tion.—While we never set the world afire with

this, it pleased and I recommend it as a high

class picture and good for the small town.

—

L. R. Ledou, Larabee Opera House, Isabel, Kans.

—Small town patronage.

ORPHANS OF THE STORM, a D. W. Griffith

production.—When I have a feature as large as

this I give them one big show and charge 25c

for all seats. Twelve reels.—A. J. Milton Bean,

Maple Leaf theatre. Mount Dennis, Ont., Canada.
—Small town patronage.

THROUGH THE BACK DOOR, with Mary
Pickford.—Why don’t we Rave more of these

clean, wholesome comedy-dramas ? Mary Pickford
pleases our clientele fine and, barring bad weather,
will get a crowd. This picture has many funny
situations and some real acting. Very cold

weather, so in the red. Used Star comedy with
it. Seven reels.—O. K. Stablein, Star theatre,

Alexandria, S. D.—General patronage.

Universal
THE TORNADO, with House Peters.—An excel-

lent picture of the melodrama type. Wonderful
logging and flood scenes. Good photography and

will please any audience where melodramas are

demanded. Seven reels.—Wilcox & Witt, Strand

theatre, Irvine, Ky.—General patronage.

THE MEASURE OF A MAN, with William

Desmond.—Revolving around the adventures of a

“sky-pilot” in “Swamps End.” Not good stuff. I

hope they will keep these otherwise good Western
stars out of such trash. Five reels.—L. F. Wol-

cott, Grand theatre, Eldora, la.—Small town pat-

ronage.

HIT AND RUN, with Hoot Gibson.—Interesting

story, plenty of action, and if your people like

baseball stuff with comedy situations, this will go

over nicely. Pleased our crowd but made no

money on it, due to cold weather, we suppose.

—

Wm. Hoefs, Queen theatre. Ft. Stockton. Tex.

—

General patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—
Very good. Plenty of action. Will please 100

per cent. Six reels.—Harold Youngren, State

theatre. Two Harbors, Minn.—General patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—
Hoot did fine. He could not have done better.

More bad weather, but still holding on. Good
warm theatre, a good picture and a smile will

catch them. Six reels.—Mrs. Linda M. Huyette,

New theatre, Berryville, V.—General patronage.

THE SAWDUST TRAIL, with Hoot Gibson.—

Here is absolutely the best picture Hoot has

made so far. That statement goes for myself and
my patrons. Hoot had the house in an uproar

from start to finish with his funny antics and
droll comedy. My business away above the av-

erage in spite of inclement weather conditions.

Those who saw the picture the first day became
first class walking advertisements for the second
day. Let’s have more like this one. It may not

be strictly Western, but it was certainly a box
office treat. Six reels.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—Small town patronage.

BROADWAY OR BUST, with Hoot Gibson.—
This is the kind of show that will put the finish-

ing touches to any Western star if persisted in. I

played it on a Saturday and had more kicks

than any other Saturday attraction I ever ran,

and that’s that. Six reels.—L. F. Wolcott, Grand
theatre, Eldora, la.—Small town patronage.

THE FAMILY SECRET, with Baby Peggy.—
A wonderful little picture with a wonderful little

star. Pleased 100 per cent. Very nice business.

Six reels.—E. D. Luna, Cozy theatre. Wagoner,
Okla.—Small town patronage.

DON QUICK SHOT, with Jack Hoxie.—A regu-

lar Saturday knock-out picture and a good one.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

RIDE FOR YOUR LIFE, with Hoot Gibson.—
Just right. A good story with Hoot in just the

sort of role suited best to him. Keep the boy in

this kind and we will never complain. Six reels.

—L. F. Wolcott, Grand theatre, Eldora, la.—
Small town patronage.

FORTY HORSE HAWKINS, with Hoot Gibson.
.—A failure. This is not a Western. The title

is the best part of the picture. Ninety per cent
of the audience were disappointed. Six reels.—
Roy S. Hammonds, Recreation theatre, Hardburly,
Ky.—Mining Camp.

DARING CHANCES, with Jack Hoxie.—Good
Western. Pleased the Saturday crowd. Five reels.

—L. F. Wolcott, Grand theatre, Eldora, la.

—

Small town patronage.

THE LAW FORBIDS, with Baby Peggy.—

A

dandy picture with a well balanced cast. Drew
well and satisfied all. Six reels.—A. J. Milton
Bean. Maple Leaf theatre. Mount Dennis, Ont..
Canada.—Small town patronage.

THE LAW FORBIDS, with Baby Peggy.—We
have played "Darling of New York” and now
“The Law Forbids” surely tops the “Darling” by
quite a bit. A society and rural drama with
quite a few comedy touches. Peggy’s acting is

fine ; she surely puts it over fine. Be sure to book
this. 100 per cent attraction. Six reels.—W. T.
Davis & Son. Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

THE GALLOPING ACE, with Jack Hoxie.—It’s

a good outdoor picture of the Western plains. Has
quite a little action and was liked here. Five
reels.—John Aden, Rialto theatre, Terril, la.

—

General patronage.

HOOK AND LADDER, with Hoot Gibson.

—

Nothing to brag about. Hoot don’t seem to
please like he used to. However, this picture has
some comedy and a few clever acts.—J. E. Hub-
bell. Palace theatre. Worthington. Ind.—General
patronage.

THE BACK TRAIL, with Jack Hoxie.—Below
the average Hoxie subjects. Director failed to
convince just what he was driving at, although he
held the audience’s interest until the climax.
Would advise only to run this one when you have
to make a quick change. While poor for Hoxie. his

followers turned out, making box office gong
ring out for more change. Think service offered
in “What the Picture Did for Me” is better than
a gold mine. Five reels.—O. R. Oates. Bridge
theatre, Petersburg, W. Va.—Small town pat-
ronage.

LOVE AND GLORY, with Charles De Roche.

—

Carl missed on this one. Patrons, with exception
of a few men. did not care for it. Direction and
make-up of some of the actors looked amateurish.
-—W. H. Mart, Strand theatre, Grinnell, la.—Col-
lege patronage.

LOVE AND GLORY, with Charles De Roche.

—

Just fair. Will please about 2 per cent. Six
reels.—Harold Youngren, State theatre. Two Har-
bors, Minn.—General patronage.

YOUNG IDEAS, with Laura La Plante.

—

About as clever and entertaining a picture as
you’d find in a month of blue moons. Story of
a girl whose family sponge on her, and Lydia
Yeamans Titus as the aunt who is “not long for
this world” is a scream. Buddy Messenger and
Brownie, the dog, help keep the fun going. If

you want a good show, get this. Even our leading
minister told me how good it is. Five reels.—

A. N. Miles, Eminence theatre. Eminence, Ky.-

—

General patronage.

THE HUNCHBACK OF NOTRE DAME, with
Lon Chaney.—Although this is a very wonderful

and interesting picture, and Lon Chaney’s acting

as “Inasimoda” just great, we barely made ex-

penses, as there was stormy cold weather the

first night and a dance to compete with the sec-

ond night But we are glad we used it. Because
of the cold weather both nights, without profit,

the exchange kindly offered it gratis for another
showing; and since we have sold the picture show,
they have offered to let our successor use it which
is fine. This is the last picture in the Star

Theatre under our management, so you will not

get any more reports. Have the Herald subscribed

for, for a year, so will keep in touch with you.

NOW BOOKING
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I would surely miss the “Herald.” Wishing the

Herald and all of you the best of success.—O .K.

Stablein, Star theatre. Alexandria. S. D.—Gen-
eral patronage.

THE HUNCHBACK OF NOTRE DAME, with
Lon Chaney.—This was a cleanup for Carl. He
got everything I had, even my change from the

night before. Big flop. Bad print. Big rental.

Small crowd, and again I say “never again.”

Why they made it for entertainment is beyond
me. Leave it alone. Twelve reels.—A. D. Braw-
ner. Jewel theatre. Hooker. Okla.—Small town
patronage.

JACK O’ CLUBS, with Herbert Rawlinson.

—

A good program picture. Police story that

pleased better than some of these so called spe-

cials.—Lincoln theatre, Rochester, N. Y.—General

patronage.

SHADOWS OF THE NORTH, with William
Desmond.—Showed this on Family Night to a

good house. It is cut and dried Western pattern,

but seemed to please. Five reels.—A. N. Niles.

Eminence theatre. Eminence. Ky.—General pat-

ronage.

RIDGEWAY OF MONTANA, with Jack Hoxie.

—Fairly good Western that is about as good as

“Back Trail.” Not as good as “Man from Wy-
oming,” but should please most Western fans.

Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

RIDGEWAY OF MONTANA, with Jack Hoxie.

—A cheap Western with the same old story.

Hoxie tries to put it over, but fails. I under-

stand how a man gets to be President of the

United States, but how did Hoxie get into the

movies ? Six reels.—Roy S. Hammonds, Recrea-

tion theatre, Hardburly, Ky.—Mining Camp.

DRIFTING, with Priscilla Dean.—Ran this to

small crowd. Picture fair. My conception of a

Jewel evidently does not agree with Universals,

for I would call this only an average program
picture. I have bought and run many at half

the price of this one, that in the category of

Jewels would put this out of the running. Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y.—Small town patronage.

THE THUNDERING DAWN, with J. Warren
Kerrigan.—This is one of the best that we ever

had in our house and want to say that the peo-

ple who saw it told us so. The typhoon is won-
derful, and. Boys, if you haven’t shown this, do
so at once. If all pictures were like this the

picture business would be easy. It has everything

to give entertainment. Owing to the extreme
cold weather, we have been unable to get the

crowds, and also have basketball and dances as

competition, together with all the radio concerts.

However, the ones who missed this one missed
something Winifred Bryson in the part of the

vamp is wonderful and her beauty captivates you.

Seven reels.—C. V. Anderson, Oak theatre, Oak-
dale, Neb.—General patronage.

THE BOLTED DOOR, with Frank Mayo.—Pat-

rons did not get head or tail to the picture. Five

reels.—Harold Youngren, State theatre. Two Har-
bors. Minn.—General patronage.

THE RED WARNING, with Jack Hoxie.—Is a

good action Western for Saturday. The scenery

is good The few comments were favorable. Five

reels.—L. F. Wolcott, Grand theatre. Eldora, la.

—Small town patronage.

A CHAPTER IN HER LIFE, with a special

cast.—Ran this on Saturday to fair business.

Uncle Carl called this a special. I would con-
sider this only a fair program picture If you
can buy it cheap enough, run it : if not, pass it

up and buy some other good program picture
at a program price. Uncle Carl’s “talks from
the shoulder” are sometimes misleading. Six
reels.—P. W. Quinlin, Ideal theatre. Chateaugay,
N. Y.—Small town patronage.

BIG TIMBER, with William Desmond.—Good
Northwestern timber country picture with good
scenery. It pleased. Five reels —L. F. Wolcott,
Grand theatre. Eldora, la.—Small town patron-
age.

Vitagraph
CAPTAIN BLOOD» with J. Warren Kerrigan.

—

First night, sixteen below zero, packed them in.

You can bill this as a real special. Our patrons
complimented us on this picture. Prices 10 and
35c. Ten reels.—Smith & Beard, Lyric theatre,

Waterloo, Ind —General patronage.

CAPTAIN BLOOD, with J, W. Kerrigan.—This
is indeed a wonderful picture, a great story and
some wonderful acting. Just a little draggy in

a few places, but it will hold your interest all

the way through. If it could have been con-
densed about one reel it would be a knockout.
The trouble with it is it is too high class for

a great many.—J. E. Hubbell, Palace theatre,

Worthington, Ind.—General patronage.

ONE LAW FOR THE WOMAN, with Cullen

Landis —A fair story which would have pleased

better without one or two scenes of needless dis-

play of legs by a member of the cast. There is

a great difference between art and this sort of

thing.—A. F. Botsford, Royal theatre, Ainsworth,
Neb.—Small town patronage.

ONE LAW FOR THE WOMAN, with Cullen

Landis.—This is a good mining camp melodrama.
It will please the usual Saturday crowd, if you
can get them by the title and into the house.

Six reels.—L. F Wolcott, Grand theatre, Eldora,

la.—Small town patronage.

THE CODE OF THE WILDERNESS, with
Alice Calhoun.—A rather good Western picture.

Bowers and Miss Calhoun deliver the goods in the

usual approved fashion. They liked it here. Seven
reels.—L. F. Wolcott, Grand theatre, Eldora, la

—Small town patronage.

MY MAN, with Dustin Farnum.—A nice little

picture that only one or two walked out on. Am
getting lots of kicks on Vitagraph’s newer stuff.

Watch out, small towns. Dustin Farnum is out

of place in this. The director slipped a little in

working up the climax, but Miss Miller held the

picture up. Too long.—A F. Botsford, Royal

theatre, Ainsworth, Neb.—Small town patronage.

BRING HIM IN, with Earle Williams.—An in-

teresting and well-acted story of the mounted
police. Nice scenery and the heart interest is

quite strong in it. Gave good satisfaction. With
Larry Semon, in “The Bakery,'* we had a very

nice Saturday show. Five reels.—O. K Stablein,

Star theatre, Alexandria, S. D.—General patron-

age.

LET NOT MAN PUT ASUNDER, with Lou
Tellegen.—A long drawn-out story which might

of gotten by in six reels. No action and not

much of anything else that appeals to the aver-

age clean-minded American. Some people hang
around the divorce courts to get this kind of dope,

but few would pay to see it on the screen. Not
so good for small towns.—A F. Botsford, Royal

theatre, Ainsworth, Neb.—Small town patronage.

True Talk No. 28

By John B. Rock
General Manager, Vitagraph, Inc.

February 7

—

They tell me that

nobody is so critical of

women as women!

Well, Louella O.
Parsons, motion pic-

ture critic of the New
York American said

this about Nazimova in

“The Redeeming Sin,”

J. Stuart Blackton’s

marvelous drama of

the Paris underworld:

“A wonder. She
is marvelous, gor-

geous.**

Exhibitors know
that Miss Parsons is

always on the job. She
knows pictures!

Take her tip—book
Nazimova in “The Re-

deeming Sin.”

NOW BOOKING
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TOO MUCH BUSINESS, with a special cast.

—

This is a very good comedy-drama, which gave
excellent satisfaction. TuIIy Marshall kept them
laughing. Actors are all good. Many funny
situations. We like the Vitagraph pictures we
have used, also the price. Used “Pageanty in

India,” one reel, with it and pleased a good Sun-

day crowd. Seven reels —O. K. Stablein, Star

theatre, Alexandria, S. D.—General patronage.

BORROWED HUSBANDS, with a special cast.

—Here is another hunk of limburger. A story

of several women trading husbands. Not the

kind of picture that Dad brings the family to see.

Many walk-outs and others said they didn’t care

for this kind of picture. Producers seem to think

that the people are a bunch of depraved idiots

because a few want dirty pictures. There are

rumblings of another clean-up of the movies

Get awake, Mr. Hays.—A. F. Botsworth, Royal

theatre, Ainsworth, Neb.—Small town patronage.

THE NINETY AND NINE, with Colleen Moore.

—Used this very good picture on Christmas and
had an extra large crowd who enjoyed it fine.

Many good comments. It holds intense interest

throughout. The forest fire, and rushing the

train through it to take the villagers to safety

sure was a thriller and a wonderful scene The
story is interesting and well-acted all through.

If some of you small town boys haven’t used it

yet, get it, as it is in good condition and the

price is within reach of all. Better than many
new ones. Used Jimmy Aubrey’s comedy, “The
Applicant,” and had an excellent Christmas show.

Seven reels.—O. K. Stablein, Star theatre, Alexan-
dria, S. D.—General patronage.

MASTERS OF MEN, with Cullen Landis —A
good picture with some good action and sea stuff.

It was well received one day. Seven reels.—-L. F.

Wolcott, Grand theatre, Eldora, la.—Small town
patronage.

MASTERS OF MEN, with Cullen Landis.—Good
picture, good action. Pleased.—-L R. Ledou,

Larabee Opera House, Isabel, Kan.—Small town
patronage.

PLAYING IT WILD, with a special cast.—We
played this with Semon in “A Pair of Kings”
and pleased a better than average attendance, al-

most 100 per cent. It’s an old one, but print

was in first rate condition. Five reels.—I. R.

Gavin, Hammond theatre. Hammond, Wis —Small
town patronage.

THE COURAGE OF MARGE O’DOONE, with
Pauline Stark.—Very good for an old one. Pleased.

—L. R. Ledou, Larabee Opera House, Isabel,

Kan.—Small town patronage.

Warner Brothers

FIND YOUR MAN, with Rin Tin Tin.—Very
good, but not as good as “Where the North Be-

gins.” Seven reels —Harold Youngren, State

theatre. Two Harbors, Minn.—General patronage.

THE LOVER OF CAMILLE, with Monte Blue.

—Some said fine, others said rotten. My personal
opinion is that small town shows can get along
just as well or a little better without this kind
of picture.—Harry Boynton, Royal theatre, Hamil-
ton, Tex.—Small town patronage.

BABBITT, with Willard Louis.—Plot was dis-

appointing We began to feel let down after the

second reel—that is, the show is not as good as

the first two reels lead one to expect. But for

acting, stage settings, etc., it is just about perfect.

Would rate it as a 75 per cent picture. Eight
reels.—C. E. Hopkins. Hopkins’ theatre, Cotter,

Ark.—Small town patronage.

BABBITT, with Willard Louis.—The bunk. Lay
off.—Russell Armentrout, K. P. theatre, Pittsfield,

111.—General patronage.

THE WOMAN, with Irene Rich.—A picture

that I imagine would rate 75 to 80 per cent. I

would say that it is a real good picture, but not

a special, except in towns where Miss Rich is

well-liked. Some like her here and some do not.

Marc McDermott is extra good in this. Seven
reels.—P. S. Stallings, Majestic theatre, Bowie,
Tex.—Small town patronage.

THE COUNTRY KID. with Wesley Barry.—

A

good show for the kids. They enjoyed it im-
mensely, and most of the grown-ups, too. Six
reels.—H. J. Egan, American theatre, Wautoma,
Wis.—Small town patronage.

WHERE THE NORTH BEGINS, with Rin-Tin-
Tin.—This picture exceptionally good. Scenery
nothing short of marvelous. This is the best

dog star in pictures. Seven reels.—Roy S. Ham-

monds. Recreation theatre, Hardburly, Ky.—Min-
ing camp.

THE LITTLE CHURCH AROUND THE COR-
NER, with a special cast.—This may have been a

good picture some day, but now it is a piece of

cheese. So much gone that it is hard to follow

the story. If you have this booked, you better

get a good No. 1 comedy to put it over. I can’t

understand why these exchanges sell a picture

when they know they haven’t a good print on
same. Five reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—General patronage.

DADDIES, with Mae Marsh.—Was very disap-

pointing as our Christmas Day attraction. Has
no drawing power and Mae Marsh is entirely too

old for the part. Claude Gillingwater and the

kiddies saved it from being tiresome. Lost money.
Seven reels.—A. N. Miles, Eminence theatre. Emi-
nence. Ky.—General patronage.

BROADWAY AFTER DARK, with a special

cast.—Very good picture. A pure society story

with a few laughs mixed in. Eight reels.—John
Travis, Doric theatre, Erie, Kan.—Small town pat-

ronage.

BROADWAY AFTER DARK, with a special

cast.—A picture everybody enjoyed. Carmel
Myers is some vamp. She drops a bit of perfume
in a dimple on her shoulder and Adolph Menjou
kisses it off. This scene did not help the pic-

ture. A bathing girl is not near as suggestive

as such scenes as this. Eight reels.—Roy S.

Hammonds, Recreation theatre, Hardburly, Ky.

—

Mining camp.

CONDUCTOR 1492, with Johnny Hines.—About
the best thing this company has on its list. Too
bad they lost this star. We paid too much for

this picture, so didn’t make much. But if you
can buy it right it will keep your house in an
uproar. Makes a good Saturday night picture.

Seven reels.—A. N. Niles, Eminence theatre, Emi-
nence, Ky.—General patronage.

State Rights
BATTLING BUDDY, with Buddy Roosevelt.—

Standard is to be congratulated on their purchase
of this series of Western melodramas. This pic-

ture kept cur Saturday crowd In an uproar of

mirth. It is a pleasure to play pictures of this

class and know that everyone is delighted and
anxiously waiting for the next one. Five reels.

—

Oscar Reinert, Elite theatre, Humboldt, Kan.
—Small town patronage.

THE BATTLING FOOL, with William Fair-

banks.—Fairbanks a real good star ; very good
story. Film in fine shape from Dallas. Pleased
75 per cent on Saturday. Five reels.—E. L.

Fawks, Photo Phone theatre, Graford, Tex.—Gen-
eral patronage.

DAUGHTERS OF PLEASURE, with a special

cast.—New picture in first class condition. A
good clean moral picture that I had no kick com-
ing on. Seven reels.—H. E. Patrick. Strand
theatre, Samson, Ala.—General patronage.

EMPIRE BUILDERS, with Rex Baker.—Here
is a good Saturday picture. Will please the gang
that likes outdoor pictures. Lots of action.—Jack
Greene, New Geneseo theatre, Geneseo, III.—Small
town patronage.

FLAPPER WIVES, with a special cast.—There
were no stars to mention that I could see. The
title don’t mean anything. Not a jazz party in

it, nor did the wives flap much. It’s about a
preacher and faith healing. But it’s so different
some will like it. Strongheart is in it. but so is

the moon and an old garage. He does nothing.
—P. S. Stallings, Majestic theatre, Bowie, Tex.

—

Small town patronage.

JUST A SONG AT TWILIGHT, with Richard
Barthelmess.—Ran it with "Deserted at the
Altar.” Any exchange that has the nerve to put
out such a picture as “Song at Twilight” should
be fined. Believe me, I ducked into the cellar
when the show was over. "Deserted at the
Altar” wasn’t much better, although it passed.

—

Jack Greene, New Geneseo theatre, Geneseo. 111.—Small town patronage.

THE LOST BATTALION, with Helen Ferguson,—Run this for American Legion. Very good for
being a war picture. Drew good business two
days. Six reels.—Harold Youngren, State theatre.
Two Harbors, Minn.—General patronage.

THE LURE OF THE YUKON, with Eva Novak.—Pretty fair Northwestern picture. Would rate
it about 70 per cent. Six reels.—C. E. Hopkins,
Hopkins’ theatre. Cotter, Ark.—Small town pat-
ronage.

RIDIN’ DOUBLE, with Leo Maloney.—The ma-
jority of my patrons preferring Westerns praised
this production highly. The dog. Bullet, is al-
ways very clever. Maloney never disappoints.
Released through the Eltraban Exchange, who
know how and do play fair and square. Five
reels.—Dorothy B. Strauss. Bonita theatre. Cop-
perhill, Tenn.—Mining town patronage.

SECRETS OF PARIS, with Lew Cody.—A good
picture that seems to me should please almost any
small town audience. Gladys Hulette is real
good and all the cast do good work.—P. S. Stall-
ings, Majestic theatre. Bowie, Tex.—Small town
patronage.

THE UNCONQUERED WOMAN, with Ruby
DeRemer.—An extra good picture. Good print.
Five reels.—L. Deyo, Miers theatre, Schoharie.
N. Y.—General patronage.

THE WHIRLAND RANGER, with a special
cast.—This is better than the average high-priced
features you may buy from those hold-up film
pirates. Got the business and rental price at a
live and let live figure. Five reels.—M. J. Babin.
Fairyland theatre. White Castle, La.—General pat-
ronage.

WOMEN FIRST, with Eva Novak.—This was a
dandy thriller melodrama with enough comedy to
add to popularity. Did not draw a big crowd.
But am just starting these Novak, Fairbanks pic-
tures and feel sure they will be winners after
our crowd gets to know what is coming. Five
reels.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

WOMEN FIRST, with Eva Novak.—For our
audience, this was a knockout on Saturday. Has
action, thrills, fine acting, plenty of comedy.
Brand new print from Dallas. Pleased 99 per
cent. Price right.—E. L. Fawks, Photo-Phone
theatre, Graford, Tex.—General patronage.

WOMEN MEN FORGET, with a special cast.

—

Good picture, good print. Five reels. L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-
age.

YOUTH’S DESIRE, with a special cast.—Good
picture, good print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

NOW BOOKING
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Serials
INTO THE NET (Pathe), with Edna Murphy.—

Best serial to date from Pathe. Get it and be
sure of starting off on the right foot.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhod
patronage.

INTO THE NET (Pathe), with Edna Murphy.—
Although this serial stuff got off to a rotten

start, which puts a crimp in the entire run, I

believe it is one of the best, if not the best, serial

I have ever run, and I have run a bunch of

them. It is laid in New York, and CJommish
Enright turned over the whole works to ’em. The
story is plausible and not filled with so much of

the usual stuff encountered in the majority of

serials. Two reels.—Wm. E. Tragsdorf, Trags
theatre. Neillsville, Wis.—Small town patronage.

LEATHER STOCKING, with a special cast.

—

Started this off with a Radio Concert to a full

house. Starts good. Will report as it progresses.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE RIDDLE RIDER (Universal), with a spe-

cial cast.—I am playing chapter 7 of “Riddle

Rider” and cannot help but write a few lines

and express my opinion about the drawing power
of this serial. It has been great and the action

is fast and what my patrons want. I hope that

the next two serials have the same drawing power,

for, if they do. Universal will stand in a field

by themselves when it comes to making serials.

Tell any of the boys for me that want a real 100

per cent Western serial that they cannot go

wrong on this one. —H. K. Van Wormer, Mel-

vin theatre, Toledo. Ohio.—General patronage.

TEN SCARS MAKE A MAN (Pathe), with a

special cast.—-The best way I find to express this

serial is to say that it is as bum as “Into the

Net” was good. Have played Episode 8. It is

slow, fights slow, big, clumsy horses and every-

thing drags. Believe their next one, “Gallop-

ing Hoofs,” is going to be a good one, so I am
going to take a chance on another serial. I have
never been able to get one over and I have tried

them all. If I can get an even break, believe I

can make a go of it. Am going to use an “Egg
Matinee” on first episode of “Galloping Hoofs.”

That is, every kid that brings a fresh egg gets

in free. Two reels.—S. B. Johnson, Regent thea-

tre, Marianna, Ark.—General patronage.

THE TIMBER QUEEN (Pathe), with Ruth
Roland.—Having finished the last episode of this

serial, we must report that it was a success. Small
attendance for three or four episodes preceding

the last made us uncertain, as the weather was
bad and we could not be sure whether the weather
kept them away or they were losing interest in

the serial. But the weather was good again for

the last episode and the folks came back, and now
we are sure that our crowds would have been
smaller on the bad nights had it not been for

the drawing power of this serial. Two reels.

—

C. E. Hopkins. Hopkins’ theatre. Cotter, Ark.

—Small town patronage.

Short Subjects

EDUCATIONAL

DONE IN OIL, a Christie comedy.—This is

below the Christie standard. Does not contain

a really good laugh. Two reels.—A. N. Miles,

Eminence theatre. Eminence. Ky.—General patron-

age.

FAMILY TROUBLES.—An amusing single

reeler of a bunch of kids and a Ford. One reel.

—J. A. Anderson, Idyl Hour theatre, Edson, Al-
berta, Canada.—Railroad Divisional Point.

GETTING GERTIE’S GOAT, a Christie comedy,
with Dorothy Devore.—Here is a real comedy.
Pleased all. Something different in fun-making.
Two reels.—E. L. Fawks, Photo-Phone theatre.

Graford, Tex.—General patronage.

GOING EAST, with Lloyd Hamilton.—A very
good comedy that is considerably helped by the
dog and the ugly bird with the big mouth. Who
is this fellow ? Two reels.—J. A. Anderson, Idyl

Hour theatre, Edson, Alberta, Canada.—Railroad
Divisional Point.

HIS NEW PAPA.—Nothing to this one. Like
most of the other one reelers I’ve been getting,

just that much film to run. One reel.—W. A.
Doerschlag, Strand theatre. Ransom, Kan.—Small
town patronage.

HOLD TIGHT.—Just two reels of good comedy.
Two reels.—H. E. Patrick. Strand theatre, Sam-
son, Ala.—General patronage.

KILLING TIME, with Lloyd Hamilton.—Good
comedy, lots of laughs. Run with Mix in “Heart
Buster” and made a very satisfactory Saturday
night program. Two reels.—A. D. Brawner, Jewel
theatre. Hooker, Okla.—Small town patronage.

KILLING TIME, with Lloyd Hamilton.—A good
comedy. Print poor. Two reels.—J. W. Andresen,
Rialto theatre, Cozad, Neb.—General patronage.

LYMAN HOWE’S HODGE PODGE.—A dandy
one-reeler to a program what the froth is on a

lemon pie, or icing on a cake. One reel.—A. J.

Milton Bean, Maple Leaf theatre. Mount Dennis,

Ont., Canada.—Small town patronage.

A PERFECT 36, a Christie comedy, with Bobby
Vernon..—This got a number of laughs. Ran on
the same night as “Ponjola,” and several people

remarked on the man impersonating a woman in

the comedy, and the woman impersonating a man
in the feature. Bobby is pretty well-liked here.

Two reels.—J. A. Anderson, Idyl Hour theatre,

Edson, Alberta, Canada.—Railroad Divisional

Point.

POWDER MARKS.—The best one-reel comedy
we have used. One reel.—S. G. Fry, Palace

theatre, Omaha, Tex.—General patronage.

UNCLE SAM, a Juvenile comedy.—This is

rather good. “Uncle Sam” tries to find out. be-

fore his death, which one of his relations to leave

his fortune to, and has a merry time doing it.

Good for several hearty laughs. Two reels.

—

A. N. Miles, Eminence theatre. Eminence, Ky.

—General patronage.

WINTER HAS COME, a Christie comedy.

—

This is below the Christie standard. Does not

contain a real good laugh. Two reels.—A. N.
Miles, Eminence theatre. Eminence, Ky.—General

patronage.

FILM BOOKING OFFICES

CALL A COP, with George O’Hara.—A good

comedy. Got quite a few good laughs. Not the

first we've had. though. Two reels.—O. K. Stab-

lein. Star theatre, Alexandria, S. D.—General pat-

ronage.

FIGHTING BLOOD, with George O’Hara.

—

These second series are very good. We have used

four. All very good. Two reels.—O. K. Stablein,

Star theatre. Alexandria, S. D.—General patron-

age.

FIGHTING BLOOD, with George O’Hara.

—

Round 2 better than the first round, but nothing
great. Is not drawing for me. Reels fair. Two
reels.—W. A. Doerschlag, Strand theatre. Ran-
som, Kan.—Small town patronage.

THE GO-GETTERS, with a special cast.—No
kick coming on “Go-Getters.” Pleased 100 tier

cent. Alberta Vaughn. Geo. O’Hara, Al. Cooke
and Kit Guard are among the favorite stars of
the Strand theatre. Two reels.—H. E. Patrick,
Strand theatre, Samson, Ala.—General patronage.

THE GO-GETTERS, with a special cast.—This
was our first of this series, and I think it was
real good. The weather gave us a bad start on it.—P. S. Stallings, Majestic theatre. Bowie. Tex.

—

Small town patronage.

HY MAYER TRAVERLAUGHS.—No good here.
Also bad prints.—L. R. Ledou, Larabee Opera
House, Isabel, Kan.—Small town patronage.

DARE-DEVIL,—An excellent comedy, and dif-
ferent. They sure go good with the children.
One reels.—C. V. Anderson. Oak theatre, Oakdale,
Neb.—General patronage.

THE TELEPHONE GIRL, with Alberta
Vaughn.—The elephant’s overshoes, the snake’s
suspenders, the pig’s pajamas, and anything else
you can think of. Thoroughly satisfactory to all

concerned. Ran them all. Two reels.—A. J.
Milton Bean, Maple Leaf theatre. Mount Dennis,
Ont., Canada.—Small town patronage.

THE TROUBLE MAKER, with Jimmie Aubrey.
If you want one of those slap stick comedies

that will make the kids roar, this is the one to
show. It is just one stunt after another and it is

certainly a fast one, with many fake stunts.
Two reels.—W. J. Shoup, DeLuxe theatre, Spear-
ville, Kan.—Small town patronage.

EMPTY HEADS,—A better Cameo comedy
than the last one we had. It had one or two
good laughs in it. It must be getting hard to
think up new gags to produce laughs from some
of the comedy efforts I have seen lately. One

C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—Better class patronage.

FIRST NATIONAL
PAY DAY, with Charles Chaplin.—Wish Charlie

would go to work and make a few more comedies.
He is in a class by himself. This one is old, but
run it if you haven’t. It can be bought right
and will do extra business. Two reels.—A. D.
Brawner, Jewel theatre. Hooker, Okla.—Small
town patronage.

FOX
DUMB AND DAFFY,—I told my wife when

they made this comedy they named it after her.
She said, “Hain’t it the truth? I was sure dumb
and daffy when I married you.” Outside of that,
it was a pretty good comedy. Two reels.—R. W.
Hickman. Lyric theatre, Greenville, III.—General
patronage.

FOX NEWS.—We find Fox News to be good.
Prints always good, from Dallas. At first our
crowd did not take to them, but now they all

plainly show that they like it very much. One
reels.—E. L. Fawks, Photo-Phone theatre, Graford,
Tex.—General patronage.

GOLD HEELS, with Robert Agnew.—Would
class this one as very good. It would make an
extraordinarily good one night picture, but would
not advise you to advance your admission. The
horse race is one of the best that was ever
screened. Would recommend it as a program pic-
ture only. Six reels.—R. W. Hickman, Lyric
theatre, Greenville, 111.—General patronage.

HER BALL AND CHAIN, an Imperial comedy.
—Good comedy with very good plot. Two reels.

—E. D. Luna, Cozy theatre. Wagoner, Okla.

—

Small town patronage.

HIS BITTER HALF, with Al St. John.—

A

fairly good Fox Sunshine comedy. Not much kick
though. Two reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—General patronage.

THE PIN HEAD, with Clyde Cook.—Good com-
edy. Kept house laughing during the two reels.

—E. L. Fawks, Photo-Phone theatre, Graford.
Tex.—General patronage.

TWO JOHNS.—Very good slap-stick of the fall-

ing down and pie-throwing order. Not as good
as “Why Pay Rent.” Two reels.—A. N. Miles,

Eminence theatre. Eminence, Ky.—General pat-
ronage.

UNREAL NEWS REEL.—No good for a com-
edy. Not a laugh in it. Two reels.—E. D. Luna.
Cozy theatre. Wagoner, Okla.—Small town pat-

ronage.

WHY PAY RENT?—Absolutely one of the fun-
niest slap-stick comedies ever on our screen. The

NOW BOOKING
(Jl FRANK WOODS
SPECIAL PRODUCTIO N

-EAUTYMdihe
Bad

y I J

PETER B. KYNE
Directed by

JVILLIAM WORTHINGTON

TieUased by

~ PRODUCERS - DISTmnUT/NG ~ CORPORA T!ON
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house simply roared. There’s lots of trick stuff

in it. Two reels.—A. N. Miles, Eminence theatre,

Eminence, Ky.—General patronage.

PATHE
CHARLEY CHASE COMEDIES—A very few

really bad ones. Some have been better, of

course, than others, but, generally speaking, we
find them good.—L. F. Wolcott, Grand theatre,

Eldora, la.—Small town patronage.

CRADLE ROBBERS, with Our Gang.—Another
good one from Our Gang, but that has been

the way I have reported on all of them. I won-
der if they have made a poor one. If they have,

we missed it. Two reels.—W. J. Shoup, DeLuxe
theatre, Spearville, Kan.—Small town patronage.

DEAR OLD PALS, with Snub Pollard.—This

is an old sister. I think the copyright in the

title read 1900 or something like that. It’s good
for a’ that. Has anyone with good sen.se ever

been able to discover whyinell if; is necessary to

put the year of the copyright on any picture,

whether it is a comedy or super-special ? The
bunk, I calls it. One reel.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

DOWN TO THE SEA IN SHOES.—This is one

of the best two-reel comedies we have ever used

or seen. Very, very funny and many novel situa-

tions. Two reels.—O. K. Stablein, Star theatre,

Alexandria, S. D.—General patronage.

FLIP FLOPS.—Better than fair comedy. Print

good. Two reels.—I. R. Gavin, Hammond theatre,

Hammond, Wis.—Small town patronage.

FROZEN HEARTS, with Stan Laurel.—Not
much to this one. Just an average, that’s all.—

John Aden, Rialto theatre, Terril, la.—General

patronage.

GET BUSY, with Snub Pollard.—This is a good

one, even if it is old. One reel.—Wm. E. Trags-

dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

GRIDIRON STORIES.—A veiy good Sportlight.

Shows big colleges in preparation for their grid-

iron conquests ; also a number of big games.

These Sportlights fit in with any pfrogram on any
night. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

JUST PASSIN’ THRU, with Will Rogers.—Will
Rogers in comedies is the bunk. Lay off. Two
reels.—Russell Armentrout, K. P. theatre, Pitts-

field, III.

LET’S BUILD, with the Spat family.—This is

an average comedy, hardly as good as another

“Spat” I used a while back. Two reels.—John
Aden, Rialto theatre, Terril, la.—General patron-

age.

OUR GANG, BEN TURPIN, MACK SENNETT,
HAL ROACH, HARRY LANGDON, WILL ROG-
ERS, GLENN TRYON COMEDIES.—We have
found all of these comedies to be good. Two reels

each.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

PATHE NEWS.—This news reel has been con-

sistently good.—L. F. Wolcott, Grand theatre, El-

dora, la.—Small town patronage.

PICKING PEACHES, with Harry Langdon.—
Like all other exhibitors have said, it is good,

but it is better for adults than kids. The kids

didn’t like it. Two reels.—H. J. Eagan, Ameri-
can theatre, Wautoma, Wis.—Small town patron-

age.

A QUIET STREET, with Our Gang.—A very

good comedy which kept the crowd in an up-

roar. Two reels.—O. K. Stablein, Star theatre,

Alexandria, S. D.—General patronage.

SHE KNEW HER MAN.—An extra good Fable.

One reel.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

SKY LARKING, with a special cast.—This
wasn’t so bad. Lots better than some of the

Mack Sennetts are. Would say an average good
comedy. Two reels.—John Aden, Rialto theatre,

Terril, la.—General patronage.

SUNDOWN LIMITED, with Our Gang.—This
is a crackerjack. It will get all the kids, from 6

to 60. Not silly or ridiculous, just funny. All

this goes for “Big Business,” too, another of the

Gang comedies. If you want to bolster some-
thing up, put one of these in. Two reels.—H. M.
Johnson. Louis theatre, Toppenish, Wash.—Small
town patronage.

WHY ELEPHANTS LEAVE HOME.—It’s all

right for a filler, but don’t get it if you need
comedy to complete your program. Film good.

Two reels.—I. R. Gavin, Hammond theatre, Ham-
mond, Wis.—Small town patronage.

WHY MEN WORK.—This is a good one-reel

slap-stick. Most all Roach Comedies have laughs

in them. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.
YOUNG SHERLOCKS, with Our Gang.—The

"Our Gang” comedies are generally good, and
this is about the best one of them we have had.

Two reels.—C. E. Hopkins, Hopkins theatre. Cot-

ter, Ark.—Small town patronage.

PRODUCERS DISTRIBUTING CORP.
SO THIS IS HAMLET, with Charley Murray.—

Very poor. Not a laugh in the whole thing.

Two reels.—Harold Youngren, State theatre. Two
Harbors, Minn.—General patronage.

SELZNICK

THE LOBBYGOW, with Jimmy Aubrey.—This

is about the poorest comedy ever produced. Got
this as a substitute from F. B. O. after writing

them twice that I didn’t want it. Two reels.

—

Harold Youngren, State theatre. Two Harbors,
Minn.—General patronage.

UNIVERSAL

BUDDING YOUTH, with Buddy Messinger.—
This is my first of the Century comedies, and it

was a dandy. Two reels.—John Travis, Doric
theatre, Erie, Kan.-—Small town patronage.

THE CADDY, with Buddy Messinger.—This is

an average good comedy, had quite a few laughs
in it all along. Patrons kind of like Buddy here.

Two reels.—John Aden, Rialto theatre, Terril,

la.—General patronage.

FIGHT AND WIN, with Jack Dempsey.—Out of

ten of these, two were as good as a two-reel

comedy. The others rotten. Universal oversold

us, then gave us an adjustment, but we were out
about fifty dollars more than we should have
been on the series. But most companies wouldn't
have given any adjustment.—P. S. Stallings, Ma-
jestic theatre, Bowie. Tex.—Small town patronage.

GREEN GROCERS.—Pretty poor, but about as

good as any single reeler. One reel.—W. T.

Davis & Son. Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

PRESENT .4RMS, with Wanda Wiley.—Noth-
ing to these Wanda Wiley comedies. Two reels.

—Harold Youngren, State theatre. Two Harbors,
Minn.—General patronage.

RESTLESS REST.—Pretty good comedy. Some
of these comedies are very good, some fair, some
poor. But, of course, we can’t expect too much
for the price. Get good co-operation from Uni-
versal exchange at Sioux Falls. One reel.—O. K.
Stablein, Star theatre, Alexandria, S. D.—General
patronage.

SAHARA BLUES, with A1 Ault.—More junk.
Universal is making a bunch of poor comedies
this year. Two reels.—Harold Youngren, State

theatre. Two Harbors, Minn.—General patronage.

VITAGRAPH

THE BAKERY, with Larry Semon.—This is a
knockout. Kept the house in a continuous uproar.

One hundred per cent comedy. Two reels.—O. K.
Stablein, Star theatre, Alexandria, S. D.-—Gen-
eral patronage.

THE BELL HOP, with Larry Semon.—Up to

the average of Larry’s well-known type of slap-

stick. We like them fine and patrons agree with
us. Film in good condition, as are practically

all films from Minneapolis Vitagraph exchange.
Two reels.—I. R. Gavin, Hammond, theatre. Ham-
mond, Wis.—Small town patronage.

THE GOWN SHOP; LIGHTNING LOVE, with
Larry Semon.—Good slap-stick comedy and that

is what the people in a small place call comedy.
Semon’s are all O. K. Two reels.—A. J. Milton

Bean, Maple Leaf theatre. Mount Dennis, Ont.,

Canada.—Small town patronage.

JIMMY AUBREY COMEDIES.—Have run all

of these. They are O. K. for the slap-stick

variety. They average up as good.—L. R. Ledou,

Larabee Opera House, Isabel, Kan.—Small town
patronage.

KING DOME, with Jimmie Aubrey.—Of all

the pieces of cheese, this one has the biggest

holes in it. Just a lot of very disgusting drunken
scenes. When are the producers going to learn

that drunkenness isn’t funny any more? I

bought 12 from F. B. O. Hope the rest are bet-

ter than this one. Two reels.—W. J. Shoup,
DeLuxe theatre, Spearville. Kan.—Small town
patronage.

MISCELLANEOUS
RATTLING BY (Reelcraft).—An extra good

comedy. Print in good condition. One reel.—L.

Deyo, Miers theatre, Schoharie, N. Y.—General

patronage.

CAUGHT IN THE RAPIDS, with a special cast.

—We have run several of the pictures of these

stars and this is the best one of them, but it

is just an ordinary program picture. Two reels.

—C. E. Hopkins, ’The Hopkins theatre. Cotter,

Ark.—Small town patronage.

CORPORAL JIM’S WARD, with Irving Cum-
mings.—This was the bunk. No action, no noth-

ing to please anyone. Bad print. Two reels.

—

E. L. Fawks, Photo-Phone theatre, Graford, Tex.

—General patronage.

DOG GONE IT, with Tweedy.—Nothing much to

this. A small part of the audience laughed, but

the majority did not find it very amusing. Two
reels.—C. E. Hopkins, The Hopkins theatre. Cot-

ter, Ark.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

MOTION PICTURE MUSIC
FOR SALE: Library motion picture music for

nine piece orchestra. Cost many hundred dollars.
Left by S. L. Amick for debt. Take eighty
dollars. Address Rose Theatre, Byron, 111.

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduc-
tion. Chicago Theatre Co., 538 S. Dearborn
Street, Chicago, III.

FOR SALE: 470 newly upholstered seats.
Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, efc. Address,
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, III.
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Ann Russ, a stenographer in Universal Exchange, Chicago, receiving a check for

$10 for solving an International News-reel cross-word puzzle, from John
Mednikow, assistant manager. The check is from R. V. (Diamond Dick)
Anderson, general manager of International Newsreel Corporation.

CHICAGO PERSONALITIES
By J. R. M.

Butterfield to Build
New Playhouse at

Ann Arbor, Mich.
A new theatre in Ann Arbor, Mich., to

be called “The Capitol” or possibly “The
Campus” is to be erected by the Butterfield

interests. This is the same firm operating

the Majestic and the Arcade theatres at

the present time as well as a string of 30

other houses located in the various larger

cities in Michigan outside of Detroit.

The new theatre will seat about 1,800

people, will have two floors with a com-
modious mezzanine floor advantageously
located. The house will have every modern
improvement and will be patterned some-
what after the Strand theatre, Lansing,
said to be one of the finest theatres in the

country. A stage with plenty of room for
any sort of production will be provided
although it is the intention of the Butter-
field

_

management to confine the theatre’s
activities to the popular price field. No
definite date of completion has been an-
nounced although it is expected that the
house will be ready for occupancy by the
first of the coming year.

The property was acquired by the Butter-
field interests some two years ago with the
view of furnishing Ann Arbor with a new
and commodious playhouse. John Eberson,
Chicago architect, is furnishing the plans
and will have supervision of the construc-
tion of the building which will include sev-
eral store and office rooms as well as the
theatre.

To Manage Theatres
Charles Wa.gner, former Paramount ex-

ploiteer at Cincinnati, and recently con-
nected with the Famous Players publicity
department, has accepted the management
of the Colonial and Strand theatres, Cam-
bridge, O. Mr. Wagner was a well-known
newspaper man.

Salesman Kidnaps Exhibitor

Competition is becoming so keen between
Illinois salesmen they have to kidnap the
prospective customers nowadays. Morton
Van Praag, who covers central Illinois for
Universal, dropped into Monticello last

week, learned that H. F. Walther had just
taken over the Rialto theatre and was open
for pictures. Two other salesmen were also
on the job, so Van Praag asked Walther
to hop into his car and take a little ride.

He took him to Decatur, 30 miles away,
put him up at a first class hotel, and the
next morning sold him 100 per cent Uni-
versal program. Mr. Walther opens the
Rialto this week.

Edwin SILVERMAN, manager of

W'arner Bros, exchange, was called

to New York for a business conference
last week.

^

“Bob” Funk, Universal salesman, who
covers Northern Indiana and part of Illi-

nois, received notice and congratulations
from the home office upon his winning sec-

ond prize in the Century Comedies sales

contest just closed. “Bob” received a

check for $150.

R. H. Healy, former owner of several

theatres at 35th and Halsted Sts., which he
sold to Louis Laemmle, is now connected
with the Schoenstadt organization, man-
aging the Garfield and Hallfield theatres.

^ ^ ^

Down in Mackenaw, 111., a town of 800
people, the town marshal runs a picture

show every Saturday night in the Knights

of Pythias Hall.

* SK

Harry Hollander, Universal country
sales manager, is back from a circle of the

key towns.

Louis L.aemmle, office manager L^niver-

sal. is taking a short vacation at Battle

Creek, Mich.
* *

Dave Hellm.an, manager of the Reel-

craft exchange, has been on the sick list

for a week.
* Hs *

Nat Wolf, of the picture department,

Orpheum circuit, left on Saturday for
Sioux City, la.

^

H. C. Young, manager of National
Screen Service, is back once more at his

desk, 845 South Wabash Ave., after bask-

ing in California’s sunshine for several

months. Mr. Young opened the West Coast
office of N. S. S.

* * *

Toe Smith, in charge of the Universal
poster department, was sent to Detroit to

assist in installing a new system there.
* * *

Joe Lyon (speaking of Joes), is on the

sick list, the Fox salesman having talked

so much he’s got sore throat.
^ 4^

Bill Bender has joined the Metro sales

staff.
^ ^ ^

The Langley theatre, 706 East 63rd st.,

is stimulating business at this popular
neighborhood house by running a unique

series of slides in verse. All announce-
ments are in jingle form. Irving Mack
is making the slides.

* *

Mrs. Gradwell Sears, wife of First Na-
tional salesman, is still seriously ill in St.

Louis.
^ ^ ^

Eddie Grossman has gotten out a neat

little folder announcing the premiere of

“Sacrifice” which opens at the Castle the-

atre, Feb. 9th, for an indefinite run.
* * *

Friends of Nat Wolf pulled a birthday

surprise party on him last Wednesday
night at the Parkway hotel.

* * *

,The opposition to motion picture the-

atres by the clergy is rapidly becoming a

thing of the past. In Great Ridge, 111.,

the Rev. Pauli of the Presbyterian church.

NOW BOOKING
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gives a motion picture show every Thurs-
day night, and at Lostaut, 111., Father Ken-
nedy has resumed the winter picture shows
three nights a week. At Shenoa, 111.,

Father Hogben puts on a show three nights

a week in the Parish House.

^ ^

H. M. Herbel, sales manager for Cen-
tury Comedies, arrived in Chicago Satur-
day. He is on tour of the midwest Uni-
versal exchanges and will spend several

days in Chicago outlining new Century star

series plan to Universal salesmen.

* * *

The Marks Bros, have announced that
plans are being drawn for a new theatre at

Sheridan Road and Devon Ave. to seat

3,000.
^ ^

The Royal Theatre, Palestine, III, has
been taken over by Guy Wampler, from
Messrs. Hawkins and Saulsberry. Mr.
Wampler formerly owned this house.

* * *

Down St. Louis Way
The Carlisle theatre, Emden, Mo., has

been closed.
:jc

C. N. Braswell is still the owner of the
theatres at Cadiz, Marion and Eddyville,
Ky.

* * *

The Princess Theatre, at Earl, Ark., has
been forced to suspend on account of bank
failure, which wiped out all the theatre’s

resources.
* *

Pathe Theatre, Monette, Ark., has been
purchased by C. W. Tipton, owner of the
New Theatre, Manila, Ark.

* * 4:

Mrs. Hilda C. Brown has sold the Ma-
jestic theatre. Green Forest, Ark.

The Atlas Film Co., Oak Park, III, is

busy putting the finishing touches to Wes-
ley Barry’s new feature, “My Home Town.’’
The picture is part of a million dollar

national campaign in the interests of civic

improvement and town building, which the

Atlas company is producing and distribut-

ing. Twenty national associations and
manufacturers are sponsoring the film.

III. M.P.T.O. Meeting
The date for the Illinois M. P.

T. O. convention, which was post-
poned on account of the illness of
President Charles Nathans, has
been announced as February 19.

The meeting will be held in the
Jefferson Hotel, Peoria.

Tiffin Theatre Robbed
Six armed bandits locked eight employes

in a wash room in the New Tiffin theatre,

4045 West North ave., Monday morning,

Jan. 19, and waited two hours for the

owner, J. J. Lynch, and his brother, Vin-
cent Lynch, to arrive, when they stole

$3,400, Saturday and Sunday’s receipts. The
robbers sought to open the safe but failed.

They laid in wait until the Lynches drove
up and as they entered the lobby con-
fronted them with revolvers and forced
them to open the safe.

* * *

Theatreman Murdered
Anthony Bambara, owner of the New

Paris theatre on South State street, was
killed Jan. 23 in a cafe next door to his

theatre in an argument with a business
associate. The police are seeking Joseph
Deland, proprietor of a cigar store near the

New Paris.

(Paui^JtAn

ft'

“I have played “PELL STREET
MYSTERY,” the first of a Series of Six

Metropolitan Melo-Dramas featuring

GEORGE LARKIN, and can truthfully

recommend it to every exhibitor.”

Released by

FILM Eli.CH7\NGBS
CHICAGO - eio 5.WABASH 109 W. MARYLAND

,
INDIANAPOlTS J

NOW BOOKING
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chose THE MINE
WITH THE IRON DOOR^
(or its wholesomeness, its

sweet love story, its scenic

grandeur and its splendid

cast.”

Advises

HARRY J. CORBETT

Managing Director

WOODLAWN THEATRE
CHICAGO

“Harold Bell Wright’s

‘THE MINE WITH
THE IRON DOOR’ is

the fourth picture, oth-

er than Paramount, we
have booked in the last

six months.

“We chose ‘THE
MINE WITH THE
IRON DOOR’ for its

wholesomeness, its

sweet, love story > its

scenic grandeur and its

splendid cast.

“As local distributors

you are fortunate in

having so worthwhile

a picture.
”

GREIVER
PRODUCTIONS

831 SOUTH WABASH AVE.

CHICAGO, ILL.
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THEATRE CONSTRUCTION^
AND EQUIPMENT J

CRY KOOMS for children seem to be grotring in popularity among theatres. Here is a good view of a

room of this type showing the glass partition and the comfortable furniture with which it is equipped.

Spot and Flood Lamp
Solves Problems in

Stage Lighting
An effective lamp has been success-

fully developed by Henry Mestrum of

New York City. The device known as

a Balluna spot and flood lamp solves
many problems of the producer whose
lighting facilities are limited. The lamp
can be placed in the booth, and the op-
eration of the lamp is simple when its

capabilities and complexity are noted.

A. device is placed on the front of the
hood which carries six color frames,

individually controlled from the back of

the lamp, and so arranged as to permit

a dissolving treatment of the colors de-

sired. Four condensers of various types,

ranging from a stereopticon, spot to

flood, can be quickly inserted. An iris,

and vertical and horizontal masking de-

vices are added and all controlled from

the same station.

Hr. Alestrum has developed a lamp
which is being used in leading metro-

politan motion picture theatres, and it

renders excellent service in blending

with stage lighting effects, when used as

a ground or basic tone, and an effective

additional lighting effect for orchestral

numbers.

New Projects

Theatre, stores and offices at 18th and
Blue Island Ave., Chicago, to cost

$500,000. Theatre to seat 1,500. Work
to start March 1, 1925. R. Levine & Co.,

and E. P. Rupert, architects.

Atlanta, Georgia.—G. Lloyd Preacher,

architect, Atlanta, Ga. Vaudeville the-

atre seating 2,400 with mezzanine and
balcony. Gude & Co., Atlanta, Ga., gen-

eral contractors. Excavation complete,

foundations being installed, steel con-

tract awarded, work to be completed
fall, 1925.

Seeks Suggestions

for Color Scheme
A press time request from Miller &

Wilcox, Lake View, Iowa asking sug-
gestions for color schemes in repaint-

ing their theatre is answered in a
general way here pending a further
inquiry on this report from this de-
partment’s advisory staff. Messrs.
Wilcox & Miller write

:

**lVe are going to have the interior of
one of our theatres repainted, ceilings and
side walls. The Princess theatre at Ode-
holt is 70 ft. long and 24 ft. wide, ceiling

14 ft. in the hack, 18 ft. in the front.
Would like to have some suggestions as to

the way it should he done. Would like to

have suggestions as to sides. Would like

to have them painted in about three panels.
Please give good colors for ceiling to match
the sides. Would like light sides.**

!\OTE: If’e believe Messrs, Miller & Wil-

cox will find of interest the suggestions of
R. L. Simmons for making a small theatre

cozy which were published in last issue. The
July **Bett€r Theatres'* contained in the
HERALD of July 19 gave the following sug-
gestions as a suitable color scheme for a
small theatre

:

''A theatre should he contrasting in its

decorative scheme so as to be felt and seen
m the dark. Use an ivory ceiling, orna-
mental striping in hroivn. Paint side walls
old rose and the stiles, if panelled, in
French gray. Use old rose shades for
lighting fixtures. Outer lobbies should be
brilliant in a combination of blue, light
brown and high lighted with gold.

Electric Flowers in

Theatres Brighten

Dull Corners
Baskets or vases of electrical flowers

offer many possibilities in a decorative way
for the motion picture theatres.

Artificial roses, tulips or similar flowers

are fitted with small properly colored

bulbs and the complete bouquet is wired
ready to attach.

Many a nook and corner, now barren

unattractive or unsightly can be trans-

formed into a beauty spot by means of an

electric bouquet. They range in price from
$2.00 to $10.00.

One of these baskets contains nine

illuminated flowers. It measures five feet

high and is rqade of reed in two tone effect

The cord to attach to the light socket is

six feet in length.

10,000 Feet of Film in

Library on Life of T . R.
(Special to Exhibitors Herald)

NEW YORK, Jan. 27.—Development of

the Theodore Roosevelt Memorial Associa-

tion has been increased recently in the way
of about 10,000 feet of motion picture film

relating to the life of the former president.

This, with 25,000 positive prints has been

added to the motion picture library being

developed in the association.

Work is being carried on toward the

erection of a memorial building in Wash-
ington, D. C., near that of Lincoln.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

<J HUNT STROMBERG
personally supervised production

PRODUCERS - DISTRIB UTfNG - CORPOFIAT/ON



EASTMAN
POSITIVE FILM

The identification “Eastman”

and “Kodak” in black letters in the

transparent margin leaves no room

for doubt.

You don’t assume^ a glance assures

you that you are projecting the film

that carries quality from studio to

screen— Eastman Film.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



J • BARNEV
SHERRY

GEORGE
NAROELLI

Galloping Hood'S
u>ith ^^^llene 'Ray and Johnnie ^GlfalKei'

When Has a Serial Exler Had
a Cast LfiKe This?

Names! Names Names!

Allene Ray, star of the greatest serial success of a decade,

“The Way of a Man.’

Johnnie Walker, feature star, with real popularity and

drawing power.

J. Barney Sherry, celebrated character actor, identified

with some of the greatest feature successes extant.

Ernest Hilliard, George Nardelli, Armand Cortez, Albert

Rocardi and William Nally,—all of them used by the

greatest directors because of real merit.

All together in a slashing, smashing story of racing

hearts and horses.

A George B. Seitz Production

Directed by

Frank Leon Smith

ALLENE
RAY

Produced by

Malcolm Strauss

JOHNNIE
WALKER

ARMANID
CORTEZ/

WILLIAM
NALLY

ALBERT
ROCARDI

ERNEST
HILLIARD

Pafh^serial
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One after another with

unfailing regularity the

Money-Getters are com-

ing from

Coming
Among Others

The Qreat Divide
A Reginald Barker production.
From the immortal stage play bv
William Vaughn Moody. With
Alice Terry and Conway Tcarle.

Qreed
Directed by Erich Von Stroheim.
From Frank Norris' famous no\ cl.

“McTeague.” With Gibson Gt>w-
land, Za.su Pitts, Jean Hersiu>lt

and Dale Fuller.

Never the Treciin

Shall Meet
Directed by Maurice Tourneur.
From the popular Novel by Peter
B. Kync. With an All-Star Cast.

A Cosmopolitan Production.

Buster Keaton

(^^Xx^^oldw^n

Seven Chances
liased on the famous Belasco play
by Roi Cooper Megrue. Presented
by Joseph M. Schenck.

The Sporting Venus
A Marshall Neilan productioti.
With Blanche Sweet, Lew Codv,
Ronald Colman. From the story

by Gerald Beaumont.

Confessions of a Queen
Directed by Victor Seastroni. With
Alice Terry and Lewis Stone. By
Alphonse Daudet.

Jackie Coogan
in

The Rag Man
By Willard Mack. Directed by
Eddie Cline. Produced under per-

sonal supervision of Jack Coo-
gan, Sr.

\N

4 4 (

H

Meinbei- Atotion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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Pe Nations finest Iheatiesially tofhe Sfenifj^rd gUhe
mdustry5 best pictures

!

1

1

Read this
t'f > THE ITKE

Albany, N. Y. Grand
Buffalo. N. Y. Olympic
Schenectady, N. Y. . Proctor’s

Brooklyn, N. Y R. 8C R. Circuit
( S Theatres

)

New \'ork, N. Y., Consolidated Amsnt.
Circuit (13 Theatres)

New \'ork, N. Y., Peerless Booking Co.
(Hi Theatres)

Birmingham, Ala. Famous
Macon, Ga. Southern Ent.

Sumter, S. C.. Southern Ent.

Knoxville, Tenn. Southern Ent.

Greenville, S. C Southern Ent.

Montgomery, Ala— Southern Ent.

Spartanburg, S. C. Southern Ent.

Worcester, Mass. Strand
Boston, Mass Boston
Anderson, S. C Strand
Decatur, 111 Avon
Cicero, 111. Annetta
Chicago, 111 Randolph
Indiana Harbor, Ind Garden
Dayton, Ohio Strand
Cincinnati, Ohio.. Walnut
Cleveland, Ohio. Hippodrome
Toledo, Ohio Horaters Temple
Galveston, Tex. Martin
Houston, Tex. Rialto

Dallas, Tex. Capitol

San Antonio, Tex.. Empire
Wichita Falls, Tex.. Olympia
Denver, Colo. America
Colorado Springs, Colo .Liberty

Saginaw, Mich Mecca Palace

Mt. Clemens, Mich. Macomb
Detroit, Mich Lincoln Square
Detroit, Mich Broadway Strand

Muskegon, Mich Garden
Bay City, Mich Regent
Battle Creek, Mich Post

Indianapolis, Ind Colonial

New Castle, Ind Royal

,

‘I
Logansport, Ind. Paramount

/;;/ Jacksonville, Fla., Southern Ent.

vj'lh Tampa, Fla. Southern Ent.

1 (j/A Miami, Fla Southern Ent.

Syracuse, N. Y, Empire
® r ,

Pawtucket, R. L.

> '-"“y

list of 100 % bookings
r//t <rKt cn tTUENew Bedford, Mass Allen’s Macon, Ga.. .RialtoLowell, Mass Strand Macon Ga r v i

Portland. M. -Capitol
Macon, Ga. Criterion
Providence, R. I. Victory
Syracuse, N. Y Empire
Jamestown, N. Y Palace
Jamestown, N. Y Winter Garden
Spartanburg, S. C Strand or Rex
Charlotte, N. C. Imperial
Raleigh, N. C. Superba
Chicago, 111 Stratford
Dallas, Tex Capitol
Kalamazoo, Mich. Fuller
Ann Arbor, Mich Majestic
Vincennes, Ind Moon
Fort Wayne, Ind Palace
Jacksonville, Fla RepubUc

Portland, Me.. Empire
Jackson, Tenn— Southern Ent.
Milwaukee, Wis Merrill

Aberdeen, S. D Garrick
Holyoke, Mass. . Suffolk

Pittsfield, Mass Union Square
Stamford, Conn. Strand

Bridgeport, Conn Cameo
Beaumont, Tex Jewel
New Orleans, La Palace

Muskogee, Okla. Broadway
Oklahoma City, Okla Liberty

Tulsa, Okla. Rialto

Okmulgee, Okla. Orpheum
Sioux City, la Tivoli

McKeesport, Pa Capitol Jacksonville, Fla Imperial
Newcastle, Pa— Regent Jacksonville, Fla Rialto
Morgantown, W. Va Arcade
Pittsburgh, Pa— Grand and Ritz

Tampa, Fla Strand
Tampa, Fla.. Victory

Pittsburgh, Pa Cameo Tampa, Fla Franklin
Washington, Pa. Regent
St. Louis, Mo Kings
St. Louis, Mo Rivoli

Baltimore, Md... Century and New
Washington, D. C Rialto

Baltimore, Md.
Baltimore, Md Broadway
Baltimore, Md Capitol

Springfield, Mo Jefferson

Springfield, Mo Princess

Kansas City, Mo Liberty

Salt Lake City, LItah Kinema
Boise, Idaho Finney

Boise, Idaho Strand

Tampa, Fla. Grand
Miami, Fla. Hippodrome
Miama, Fla Paramount
Miami, Fla Fairfax
Miami, Fla— Fotosho

Apollo Jackson, Tenn. Ly^
Fort Smith, Ark Palace
Green Bay, Wis. Orpheum
St. Paul, Minn Capitol

Psul, Minn. Garrick
St. Paul, Minn Astor
Minneapolis, Minn State
Minneapolis, Minn Garrick
Minneapolis, Minn Strand

Butte, Mont Rialto Ansonia, Conn Canitol
Butte, Mont American P

Spokane, Wash. Clemmer
Seattle, Wash Columbia
San Francisco, Calif Cameo
Los Angeles, Calif. Cameo
Portland, Ore. Columbia
Atlanta, Ga Tudor
Albany, N. Y.. Olympic
Saratoga, N. Y— Palace

Atlanta, Ga. Howard
Knoxville, Tenn. Riviera

Kno.xville, Tenn Strand

Knoxville, Tenn Queen Ottawa, Ont., Can Centre

rorrington. Conn . Alhambra
Philadelphia, Pa

Comerford Amuse. Co. (35 Theatres)
Atlantic City, N. J Bijou
Atlantic City, N. J Capitol
Springfield, 111.. Strand
Quincy, 111 Belasco
Halifax, N. S., Can Orpheus
Dartmouth, N. S., Can Acker’s
London, Ont., Can Capitol
St. Catherines, Ont., Can. Griffin

UNIVEPtSAL HAS THE X^ICTHHES
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Never has the world known
such a record breaker

The HUNCHBACK
NOTRE DAME

In the Big Cities
— a big winner I

^‘Our lobby is impassable. Crowds
reach to entrances of other thea-

tres!” Hippodrome Theatre,
Baltimore, Md.

“Biggest box-office attractionwe ever
had!” Milwaukee Theatre,

Milwaukee, Wis.

“Broke all records by $1200. Second
day’s again broke record!”
Adams Theatre, Detroit, Mich.

In Smaller Cities
— size makes no difference!

“Broke all house records for past
fifteen years!”
Oliver Theatre, South Bend, Ind.

“Broke all records by far of any pic-

ture ever played in Bridgeton!”
Criterion Theatre, Bridgeton, N.J.

“Broke all records! The greatest

masterpiece ever produced!”
Rivoli Theatre, Portland, Oregon

InFarmingDistricts
— the green backs grow all around !

“Playing to turnaway business. Tre-
mendous box-office attraction!”

Palace Theatre, Wichita, Kan.

“Complete sell-out. Turned away
another capacity house!”

Plaza Theatre, Waterloo, Iowa

“Record houses for all perform-
ances!” Charleston Theatre,

Charleston, S. C.

No matter how you judge it, no matter what standard you use, ‘^The Hunch-
back of Notre Dame’^ is the greatest money-maker of all time. No other
picture has ever received such tumultuous acclaim or box-office capacities.

It is a picture that stands alone. You can never exhaust its drawing power.
Play it again and again—its profit possibilities have hardly been scratched.

CleaningUpAbroad
— or any place that money is used!

“New Screen History! Released
three theatres simultaneously and
we all cleaned up.”
Mr. Ohta of theNippon Kan, Mr. Masuda
of the Meguro Kinema, Mr. Nichimoto of
the Kanda Kan, Tokyo, Japan.

“Immense success! Hundreds
turned away!”

C. Eskell, Wellington, New Zealand.

“Biggest business in three years!”
Queen’sHallTheatre, London,Eng

RepeatEngagements
— make $2 grow where $ 1 grew before

!

“Picture did more gross on return
than on original engagement!”
Jewel Photoplay Co., Hamilton, O.

“Return engagement showed more
admissions than opening day
record-breaking first run!”

Capitol Theatre, Dallas, Texas

“Played picture after five houses in

zone and did biggest business in

two years!” Crown Theatre,
Toronto, Ontario

In IndustrialTowns
— an unprecedented money-maker!

“Box-office receipts largest evertaken
in!” Margaret Theatre,

Anaconda, Montana

“The whole town tried to crowd in!”

Colonial & Palace Theatres,

Pittsfield, Mass.

“Smashed record. Capacity busi-

ness and hold-out crowds!”
Majestic Theatre,

Qrand Rapids, Mich.

A Universal Production Presented by Carl Laemmle
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You Get the
No. 423— Straight from the Shoulder Talk by Cari

I find myself so completely at a loss for words
Strong enough to describe ^‘The Last Laugh^’ that I am going to use

the words of some of the most famous critics in the United States.

“The Last Laugh” was made by the Ufa Company.
By a stroke of good fortune and by some quick action, Universal got

the American rights to distribute it. And I want to add that I was never more proud

to present any picture than I am in the case of this perfect gem.

“IF ANY EXHIBITOR IS OFFERED THIS
PICTURE AND PASSES IT UP, HE DOESN’T DESERVE TO BE
IN BUSINESS.’’ That’s just one of the astonishing remarks made by the Billboard

reviewer in his criticism of ^‘The Last Laugh.”

"THIS IS A FILM THAT WILL GO DOWN IN
HISTORY AS ONE OF THE BIG PICTURES OF THE DECADE.”
That’s one of the many strong statements made by Variety’s critic.

“We warn you that you’d better see it. Probably
no film shown this season will stir up such a lot of discussion and if

you want to be ^Film Wise’ you’d better take a peek at it. SIMPLY SUPERB. Splen-

didly done. Excellence itself. New and refreshing. You’d better see it; you’re sure

to enjoy it.” Just imagine the critic of the New York Evening Post going into such

raptures over any picture!
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LAST LAUGH
LaemmlCf President of the Universal Pictures Corp,

u

GRIP.

THE PICTURE HELD ME IN A VISE-LIKE
When Emil Jannings is right there isn^t a greater screen artist

in the world* And he is right here. I have never seen a more compelling photoplay.”

‘ That comes from George Gerhard of the New York Evening World and you can put it

in your pipe and smoke it.

“Abounds in the unusual—A MASTERPIECE! It

is worth heavy exploitation. Word of mouth advertising will bring

crowds.” That’s just a part of what Laurence Reid of the Motion Picture News had to

say about ^‘The Last Laugh.”

“THE STORY GRIPS ONE FROM BEGINNING
TO END— a jubilant finish—and a masterpiece.’^ That comes from
Mordaunt Hall of the New York Times, and Mr. Hall is not in the habit of getting

excited over anything.

“IT REALLY LEAVES ONE BREATHLESS.^’ says
the Christian Science Monitor and if you know anything about the

conservatism of that paper, you’ll realize how powerful such a bit of praise is.

I could give you others but that’s enough to start

with. I want to urge you with all my heart and soul not to miss ^‘The

Last Laugh.” Now and then you’re entitled to get the last laugh. HERE’S YOUR
CHANCE!

Motion PiiJture Producers &DistributOf$

ofAmcrici.hc IViifHHoyspTa



“Give Us More Like
‘He Who Gets Slapped,’

‘The Navigator’ and
‘His Hour’ ”

Thafs what Exhibitors and the

Public are demanding from all

Distributors

Watch For These Coming
Productions Among Others!

THE GREAT DIVIDE
REGINALD BARKER’S production from the Great
American Drama by William Vaughn Moody. With
Alice Terry, Conway Tearle, Wallace Beery, Huntly
Gordon.

CONFESSIONS OF A QUEEN
VICTOR SEASTROM’S Production. By Alphonse Daudet. With
Alice Terry, Lewis S. Stone, John Bowers.

NEVER THE TWAIN SHALL MEET
From the popular novel by Peter B. Kyne. Directed by Maurice Tourneur. Adapted
by Eugene Mullin. Settings by Joseph Urban. With an All Star Cast. A Cosmo-
politan Production.

BUSTER KEATON IN SEVEN CHANCES
Based on Belasco’s famous stage comedy by Roi Cooper
Megrue. Presented by Joseph M. Schenck.

EXCUSE ME!
Rupert Hughes’ production of his novel and
play. Directed by Alf Goulding. With
Norma Shearer, Conrad Nagel,
Renee Adoree,Walter Hiers

Medal'

W

inner

s

Money'Qetters



Directed by Maurice Tourneur

Peter B* Kyne^S Qreat story of California

and the South Seas

Adaptation by Eugene Mullin—Settings by Joseph Urban

A Cosmopolitan Production
Distributed by

With this

Qreat Cast:

ANITA STEWART

BERT LYTELL

HUNTLY GORDON

JUSTINE JOHNSTONE

GEORGE SEIGMANN

LIONEL BELMORE

WILLIAM NORRIS

EMILY FITZROY

PRINCESSdeBOURBON

FLORENCE TURNER

Information Concerning Territorial Eights Outside of the United States and C anada Can Be Obtained From FOREIGN DEPT., 1540 Broadway, New York City.
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DWGIIIFFITH
ISNT LIFE
WONDERFUL
G Simple Romance of Ss>ve and Potatoes

THE MASTER PRODVCER’S BEST

entirely new treatment of screen drama is ^Isn’t

Life Wonderful.’ It is the best picture that has come from
D. W , Griffith’s hands and when we have said that we have

said about everything. The plot is life itself. The great climax

is where the little family are given potatoes. There is more
drama wrapped up in that one scene than in fifty battles,

seventy rides to the rescue, or a hundred stories of blackmail

and murder.”
Mildred Spain, in the I\. Y. Daily News.
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Hiram Abrams, President,

United Artists Corporation, New,York, I\. Y.

^'The Thief of Bagdad” opened to capacity business in all three theatres and every

audience received the picture with great enthusiasm. There are as many laughs in

this picture as in any high grade comedy we have ever run in our theaties. The

production promises to break all records. We congratulate you and Mr. Fairbanks

on this wonderful production and box office attraction.

Spyros P. Skouras (^St. Louis^

This production played four capacity weeks at the new Colony Theatre,

ISetv York, following thirty weeks at the Liberty Theatre.

Now Booking
UNITED ARTISTS CORPORATION
J^ary Pickford Chariej Chaplin

Douglas Fairbanks D Qnffifh

Jliram abromj, President. Joseph M.Jchenck, Chairman , Board of DireciorS.'
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HERCULES FILM PRODUCTIONS, INC.

PETER KANELLOS PRESENTS

Frank Merrill
**The World^s Champion Athlete** in the

GREATEST SERIES OF SUPER-ACTION
STUNT PICTURES EVER OFFERED

JUST COMPLETED

“SAVAGES t^Te SEA”
a marine melodrama de luxe

BOOK THIS
SERIES

at the following

exchanges

:

Capital Film Elxchange, Inc.,

New York City.

Progress Pictures Co.,

Chicago, 111.

Columbia Film Service, Inc.,

Pittsburgh, Pa.

Quality Film Company,
Los Angeles. Calif.

Royal Pictures, Inc.

Philadelphia, Pa.

Hudson Pictures, Inc.,

Successor to

Progress Pictures, Inc.

Boston, Mass.

Favorite Film Co., Inc.,

Detroit, Mich.

Western Film Corp.,
Seattle, Wash.

Hall Film Elxchange,
San Francisco, Calif.

Ludwig Film Exchange,
Minneapolis, Minn.

posirively

greatest

fight

ever

filmed

Just one of the 1000 thrills from "Savages of the Sea”

READY FOR
RELEASE

“A FIGHTING

HEART”

“RECKLESS

SPEED”

“BATTLING

MASON”
and

“SAVAGES

OF THE SEA”

Independent Film Exchange,
Kansas City, Mo.

Progress Pictures, Inc.

Atlanta, Ga.

Charlotte, N. C.
New Orleans, La.

Dallas, Texas.
Oklahoma City, Okla.

FOREIGN DISTRIBUTOR—

Richmount Pictures, Inc.,

New York City

Directed by

BRUCE MITCHELL

FRANK MERRILL
Production

Produced By

HOLLYWOOD, CAL.
DISTKIBTJTED BY BTJB BARSKY



Company’^'
(Conway Tearle and Madge Kennedy)

'‘"‘BcicK.to L,ife'
(Patsy Ruth Miller and David Powell;

“ The SKy 'Raider'
(Jacqueline Logan and Capt. Nungesser)

^'The Ad'<Jenttiroti4^
(Clara Bow, Earle Williams, Herbert Rawlinson^

or J^en^er'
(Harold Lloyd)

Compare them btfilh the be-st,

independent or otherbuUe!

jA.^>sociated Etjchibhor^
Arthur S. Kane, President

Physical Distributor

Pathe Exchange, Inc.
Encore
Pctup^

Foreign Representative

Sidney Garrett



Encore

The otiisianding ejcploitation title

o_f the year!
—and a cast of artists including Lucille Lee
Stewart, Charles Emmett Mack, Bigelow
Cooper, the Chorus of the Greenwich Village

Follies and “Counting the Hours” from Earl

Carroll’s Vanities, with Kathryn Ray, the

Pendelum Girl.

As^tociated
Efjchibitor^

Arthur S. Kane, President

Physical Distributor Foreign Representative

change, Inc. Sidney

The romantic adventure of a girl who was willing to make the

GREATEST SACRIFICE to save one she loved from the toils

of—bad company!



'Whitman Bennett
presents

"HACK toUFE"
Based onthe Novel'Backfioiii
the Dead" by Andrew Soutar

rufitk

PATSY RUTH MILLER
DAVID POfWELL

Could a wife know her husband even if

hijface had been changed?

Would the voice, the figure, the mannerisms make her

know him? Pathe Exchange, Inc

Physical Distributor

Would the intimacy of years of married life reveal to her

the true identity beneath a stranger’s face?

ctaied
Kjchibitors

Arthur S. Kane, President

Foreign Representative

Sidney Garrett

Encore
Pc‘“"S

Modern surgery has made the thing possible. The war

gave to men new faces for old. Here was a man whose

face was made over by skilled surgeons. He came from

a German prison camp to find his wife the bride of another!

DID SHE KNOW HIM? What did he do?



Gilbert E. Gable
pyasents

“i^SKVBAWER
cwith

JACQQEUNE LOGAN^ and

Capt.NUNGESSEIV
Jacqueline Logan, everyone’s favorite.

And Capt. Nungesser! Ace of aces; Officer of the

Legion of Honor; French Military Medal; Croix de

Guerre, 30 citations, 2 stars ; U. S. Distinguished Service

Cross; British Military Cross; Knight of the Order of

Leopold; Belgian Croix de Guerre with Silver Palm,

etc., etc. Seventeen wounds; destroyer of 105 German
War Planes!

The beauty and talent of the United States, allied with

the greatest war hero of France, in a thrilling romantic

melodrama, showing the renowned Nungesser as King

of the Air

!

From the 4lory by JacK. JLait, "The Great
Air Mail "Robbery”

A T. Haye-t Hunter Production

J\.sd‘Ocicifed EjchfbitOTtt
Arthur S. Kane, President

Encore
Pclu>^

Physical Distributor

Pathe Exchange, Inc.

Foreign Representative

Sidney Garrett



Harold Lloyd is the greatest attraction in pictures today.

His name means crowded houses.

“Now or Never” is a feature attraction of the kind that

you want and must have, full of laughs, with fun fast

and furious.

Show it and you can’t keep the crowds away

!

“Produced by Hat "Roach

Associated Etjchihitors
Arthur S. Kane, President

Physical Distributor PnCOrB Foreign Representative

Pathe Exchange, Inc.
Pcture^

Sidney Garrett

Associated Esdiibitors
presents

it

NOWotNEVEH,
The First oj^ The "Popular "DemandSeries ('Reissued)

i



HER BEAUTY A PREY
TO THE designing*

HowairdEstaWok
presents

‘)he

swrovsSex
cwith
CLABABOW, EASIEWHAMS.
HERBERTRAWUNSON.HARKT
MORE7 anil FLORA FINCH

A fast-moving, realistic story of the spoiled

girls of today,—those to whom the “Don’ts!”

of father and mother no longer appeal.

Presenting the truth that those who venture too

near the flames are apt to be scorched.

A cast with names that really count.

Directed by Charleys Giblyn

From the Story by Hamilton Mannon

Asifociated hibitor.t

Physical Distributor

Pathe Exchange, Inc.

Arthur S. Kane, President

Encore
Pctui^

Foreign Representative

Sidney Garrett

r-
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HANG UP NS^RECORBS/
a

up

A nC

veVeas®*

“THE GOOSE HANGS HIGH”
See this picture (it’s finished) and you’ll agree with us that hs by

far the best thing James Cruze has done to date, outside ot ine

Covered Wagon.” It’s a wonderful comedy-drama of the American

home, adapted by Walter Woods and Anthony Coldewey from Lewis

Beach’s Broadway stage success. The story is about modern sons and

daughters, but it’s a welcome relief from the flapper-jazz dramas. Here

are REAL parents and children, with their heart-drama told humanly,

humorously, and with intense appeal. Folks will love it

!

the v^Esr
’

^.v’s
“CODE OE

^

tbelBalh^^ g^ashers: ^ “Salome “Saekclot

u rv.March “Contraband ^
the Worldr Lives for and i

^ ^
, joT-ine Herd, „ n^en end n ^ >
'T- “The Air M»l. «*’

m

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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,
.FAMOUS PlAYERS Uy>>CYC0»lFOHATlON

g
—

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President

ri
^

\r® '

. \V^'' .c,e,

V®®* Av<^ V'V'"
x<v tvt^ t Tle^, r-AO^

,iCl'«^
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KINOGRAMS
IS THE FIRST ON THE SCREEN

WHEN BIG NEWS BREAKS

BECAUSE IT HAS MODERN

ADEQUATE MECHANICAL

EQUIPMENT AND ALWAYS

WORKS
at top

SPEED
In

the MOST COMPLETE

N EWS REEL PLANT

IN AMERICA

^he ^reatest

NEWS REEL
^ a t i 0 n a I distributors
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MSnMMD COMEmES

Eveiy One a Flood Tide ofLaughs

PRESENTS

^ AJackWhite Production ^

'’L.OW TIDE
loith

NED SPARKS
“Replete with good acting and effective

gags”— M. P. WORLD.

“This is a well cast comedy and one that

has some really funny gags. The action

takes place in and about a house-boat...

When mother-in-law comes to visit,

bringing poor henpecked father, she

has one peach of a laugh-getting

scene...”— FILM DAILY.

Supervised by JACK WHITE

Member, Motion Picture Producers
and Distributors of America, Inc.

IViII H. Hays, President

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Ave. New York City
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Crossword Puzzles
have swept the country with greater force

than any other fad that ever met with public

favor—the only fad that rivals Radio.

JUDGE'S
CROSSWORD
PUZZLE
MOTION PICTURES

will bring in all the crossword puzzle fans and will

soon have them watching your programs as they watch
the newspapers for new brain-teasers.

Packed with humor and laughs by Judge^s great

staff of fun-makers.

TO BE RELEASED ONE A WEEK
FIRST RELEASE NOW AVAILABLE AT
ALL EDUCATIONAL EXCHANGES

The Greatest Box-Office Appeal Ever
Offered by a Series of One-Reel Novelties

ProJuceJ CROSSWORD FILM COMPANY

• the SPICE OFTHE PROGRAM"

Member, Motion Picture Producers and
Distributors of America, Inc.

Will H. Hays, President

EDUCATIONAL
FILM EXCHANGES, Ir



Member of J|

MOTION PICTURE PRODUCERS AN
DISTRIBUTORS OF AMERICA INW

W/Z,Z H.HAYS Pret^\



A drama of powerful appeal

Here is a production that carries a real box-office punch— a

tremendous story of big business, love and loyalty, in which
a charming widow is left in trust to three men, who endeavor

to trade her youth and beauty as if she was so much stock with

a “market value.” A blue ribbon cast in support of Miss Ayres
includes Taylor Holmes, Edward Earle, Hedda Hopper and
George Irving. If you want to play to a real profit and send

your patrons away happy and satisfied BOOK “HER MAR-
KET VALUE.”

From the London and New York Stage Success

by Frances Nordstrom
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' T I N - T
‘FIND YOUR MA
DarvI P»

J^NEMARLOwra"rH.^st"a'
« Directed by Mai St. cfal

'

thoroughly
satisfact,

one of the best r
'^eever seen with a do.

[MNOCEMCB”

Wharton s t-om

,h Beverly Bayn

M3ry Roberts^

. Wesley P-^SS

t
interestii^S

time and we

,e one of the

,hotoplaYS*”

pictures see.

predict that

year’s most

VPERBROS
Classics of the Screen^
PicturesAre the

Rule-Not the Exception

with Warner Bros.^-*,

“THE LOVER
OF CAMILLE

From David Belasco's Stage stJCCess,

"DEBURAU". With MONTE BLUE

and MARIE PREVOST. <1 Directed by

Harry Beaumont.

“ a most interesting picture.

Harry Beaumont has caught much

of the delicacy that charactemed

David Belasco’s stage play.

—N. Y. American

“THIS WOMAN”
From Howard Rockey's Novel. ? With

IRENE RICH, q Directed by Phil

Rosen.

“A strong cast, ably directed in a

story that has many elements of pop-

ular appeal, makes this feature an

asset to the average box office.”

—N. Y. Morning Telegraph

o'.'''°''ei A

Or)aX‘"'^‘n ft

ever ^na
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“THE DARK SWAN'’
From the u

^ With Marie Fascal.
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^nances are

t’l'ing the shel^
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-Louella Parsons M s. .
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Broadway this
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—Regina

American

SBV
Melodrantf'C

by Mai

Cr Clatt”.

;ros.

From
Stage

:in-Tin,

s many
.
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—Regina

One
—and You Can

Bet Your
Bottom Dollar

that these

Remaining Attractions

for 19244925

Will Draw the

Same Enthusiastic Praise

SHiese Comments
Are onM Warner Bros

Classics of the ScreeriYet

Released as Part of the 1924-25

Output-Noi on a Carefully

Selected One or Two
of Them /

“A BROADWAY BUTTERFLY”
By Darryl Francis Zanuck. ^ With DOROTHY DEVORE,
LOUISE FAZENDA, and WILLARD LOUIS. ^1 Directed by
William Beaudine,

“ON THIN ICE”
Adapted from “The Dear Pretender” by Darryl Francis
Zanuck. With TOM MOORE and EDITH ROBERTS.
*{ Directed by Mai St. Clair.

“THE MAN WITHOUT A CONSCIENCE”
From the story by Max Kretzer. ^ With WILLARD LOUIS
and IRENE RICH. ^ Directed by James Flood.

“RECOMPENSE”
Sequel to “SIMON CALLED PETER”

From the novel by Robert Keable. ^ With MARIE PRE-
VOST and MONTE BLUE. ^ Directed by Harry Beaumont.

“MY WIFE AND I”
From the novel by Harriet Beecher Stowe. ^ With IRENE
RICH. ^ Directed by Millard Webb.

“EVE’S LOVER”
From the story by Mis. W. K. Clifford. With IRENE
RICH, BERT LYTELL, and WILLARD LOUIS. Directed
by Roy delRuth.

RIN-TIN-TIN in
“TRACKED IN THE SNOW COUNTRY”

By Edward Meagher. ^ With JUNE MARLOWE. ^ Directed
by Herman Raymaker.

“HOW BAXTER BUTTED IN”
From the play by Owen Davis. ^ With WILLARD LOUIS.
^ Directed by William Beaudine.

“THE ELEVENTH VIRGIN”
From the novel by Dorothy Day. ^ With HELENE CHAD-
WICK. ^ Directed by James Flood.

—and Another Smashing Big

Ernst Lubitsch Production
With MARIE PREVOST, MONTE BLUE, CLARA BOW,
WILLARD LOUIS, JOHN ROCHE, and Other Outstanding
Screen Favorites.
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J. J. FLEMING
Presents

AL FERGUSON
In a Series of

Six

Smashing

Dramas

“Shackles of Fear”

“Trails of Vengeance”

“Phantom Shadows”

“Scarlet and Gold”

“A Fighting Chance”

“The Fighting Parson”

J. J. Fleming
J. Charles Davis, 2d

Distributed by Davis Distributing
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To Follow

A Second Series of

8 Productions

Featuring

AL FERGUSON

Productions, Inc.
General Manager

Division, Inc., 723 7th Avenue, New York

A SERIES OF

8 SPECIALS

STARRING

F. SCHUMAN HEINK
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Only a Few
More Left!

We said we were only going to sell 950 tickets for the Naked Truth
Dinner-Dance and, strange to say, that’s all we’re going to sell!

And here’s another funny thing : When we say there are only a few
more left, we actually mean there ARE only a few more left!

Maybe we’ll be sold out by the time you read this ad.

And that would be a goldarned shame for the late-comers. For, the

way this affair shapes up now, boys, it’s got anything lashed to the

mast that Broadway ever saw! Absolutely the epochal jazzboree

of this and all other epochs, and that’s no kidding.

So, if you’re cornin’ (as Bill Hart subtitles say) and you crave

tickets, HOP TO IT! SIGN BELOW AND MAIL SPECIAL
DELIVERY.

A. M. P. A.
Naked Truth Dinner-Dance

Hotel Astor February 7th, at 7

LADIES TOO!

Please try and grab me of those passports

to Paradise the boys are all yelling for, and here’s

$ (They’re $10 each.)

Send to S. Charles Einfeld, c/o First National, 383

Madison Ave., New York City.
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ON BROADWAY

Because it is

For an indefinite run

B.S. Moss' Cameo

'^UMAN
DRAMATIC
ENSATIO

Directed by James P.Jiogan - - - adapted by John (poodrich

Portrayed by a Huge Cast

CLARA BOW GEORGE HACKATHORNE ELLIOTT DEXTER
MARGARET LIVINGS':rON ROBERT ELLIS MARY CARR
ALEC B. FRANCIS EDITH YORKE JOSEPH KILGOUR
WADE BOTELER EDDIE PHILLIPS GEORGE NICHOLS

Preferred Pictures. Distributed bja 6. P.Schulberg Productions, Inc

1650 Broadmaii. Neui ^orlQ J. C. Bachmann .
'Vice-Pres. ^
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—it's ner
2reate st /

and of course it's ct

First National Picture

reviewed byNewYorl\,
critics at the beautiful new
COLONY THEATPvE

“I thought ‘Secrets’ was her greatest screen achieve-

ment—But that was before I saw ‘The Lady’.”

New York American.

“A photo-melodrama worth an hour and a half of any

one’s time.”

New York Times

“Norma Talmadge does the best work in her career in

‘The Lady’. It is not too much to say that Broadway

has not seen a better story, better directed or better

acting in many moons.”
Graphic

“ ‘The Lady’ is the best thing Norma Talmadge has

ever done.”
• New York Tribune

“She has never done more excellent acting or tugged

more tightly at the heart strings.”

Daily Mirror

“ ‘The Lady’ is a humdinger, a film which

strikes a note well up on the scale of story

writing, production and acting.”

Evening Post

%)rnui

ahmdoc

Foreign Ri^u ConuoUed
Fim Nahonal Pmuies Ine.

Madison Avenue. New \brk
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fresented by

Joseph M'Schenclc
Story by

SHartin 'irowvi

-

Screen version by dances <!MayioK-

3ased OH 'Woods play TheJ^dy *

Frank Borsag'e
J^roduction, ~

s. ^ y
Members Motion Picture Producers and Distributors of America Inc~\Vlll Hays JWstdent
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National Pictures

presents

AS MAN
DESIPlES

Milton Sills

Viola' Dana
CUMMINGS

MAMOR oath

; '.mamoh
mu-ton
ROY CAAPE-N^FP.

: CHARLES HUNT

9n)m OENE WWGHl
Zoftci and supirns

.,1AV11

Iceharn ty '
'

editorial Virection.

Jlrt Dirootv

Photography

rjdm editor

^shows

#of
c^paci^/
jhat's what the

Pantheon Theatre.

Toledo, reports on
this winner''

National

New tbrk

Ahead in ptesiige and in banktoll wifh^^'
FIRST NATIONAL’S Leadetship tdetutes /

Members cf Motion Picture Producers and Distributors of America lnc.~Wlll Hays /‘rtsuUnt
^ ^
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Vitagraph and the Hays organiza-

tion have not as yet disclosed the
internal points of difference which
led to the public announcement last

week of the withdrawal of the fihn

company from the producers’ and
distributors’ association.

The brief statement of Mr. Albert
E. Smith, president of Vitagraph
when considered alongside recent

developments in the trade, suggests

the idea that the break has arisen

over Vitagraph’s apprehension that
the majority influence of the Hays
organization is on the side of the
companies which are determined
and able to place product in theatres
which they own and control, and by
means of alliances and combinations
with exhibitors, rather than by ex-

clusively following a policy of direct

and independent sales.

The phrase in Mr. Smith’s state-

ment which reads, “Vitagraph will

do its fighting in the open,” prob-
'ably may be taken to mean that in-

stead of continuing merely to oppose
these practices internally in the or-

ganization it now intends to carry
its fight out into the open field of
the industry.

* » •

It has been no secret for sometime
to persons informed as to trade de-

velopments that the smaller com-
panies have been constantly facing
more adverse conditions. By virtue

of the strongly entrenched positions

of the larger companies and by
virtue of the theatre deals and thea-

tre alliances that these companies
have been able to make, those com-
panies which have been relying
simply on their product and on sales-

manship to make sales have been
finding the doors of many rental

situations closed to them. These

Free Exhibitor
Guides Destiny
Over Industry

companies have had the sad prospect

to view a materially narrowed mar-
ket and in the case of accounts where
they have been able to do business,

they have only been able to get con-

tracts on disadvantageous terms.

As a result of this situation, sales

managers admit freely that without
an assured outlet, through owned or

controlled theatres, it is becoming
very difficult, if not impossible, for

distributors to obtain the necessary

volume of gross revenue. They point
out that while the revenue received

from a limited number of theatres
in a chain or combination may not
represent a substantial part of the
gross business which they must do on
a subject, yet control of a group of
theatres gives the favored sales man-
agers a chance to make booking
trades with distributors who also

control a list of theatres.

This situation, of course, stands in

direct opposition to the cause of free

and independent activity in the in-

dustry. But the cause of free and
independent activity has not been
wearing a healthy complexion re-

cently in the motion picture business.

The trend has been very definitely

toward a concentration of power and
business in the hands of a compara-
tively few companies on the side of
distribution and a somewhat similar
situation on the side of exhibition.

The eventual outcome of the exist-

ing situation is one which no con-
servative person would attempt to
forecast. One thing seems certain.

however: It is that there is going to
be a very lively contest staged
throughout the industry and while
it is going on many heads will be
cracked and a few companies may
be broken.

» * *

No statement has thus far been
issued by Mr. Will H. Hays and con-
sequently we do not know what
position he has assumed with refer-

ence to the Vitagraph controversy or
with reference to the conditions
noted above. We do not expeet to
see supported any possible allega-

tions that Mr. Hays has not remained
sympathetic and considerate of the
merits of both sides of the contro-
versy. Mr. Hays has been a student
of the industry long enough to know
its curves and twists. He is not
likely to be confused or misguided
with respect to the issues involved
and we see no likelihood at all,

regardless of what the pressure might
be, of his departing from a course of
fairness and equity.

But the survival of the smaller
companies, and all of the organiza-
tions which are not now entrenched
with theatre affiliations rests not
with Mr. Hays and certainly not
with those companies which have
planned and builded for themselves
commanding positions.

What the future course of this in-

dustry is to be rests with the inde-
pendent exhibitor and with no one
else. It is for him to say whether
this concentration of booking power
in the hands of a comparatively
few companies shall continue and
develop.

It is up to him to determine
whether he shall make or break the
independent distributors who are
keeping out of the theatre field.
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A Series

by One
Qualified

to Speak

Beginning in this issue the
HERALD will publish a series

of exclusive articles by JOHN
HAMRICK, owner of the Blue

Mouse theatres, of the North-
west.

Each of these articles will

present Mr. Hamrick’s observa-
tions on the different phases of
exhibiting.

This week he discusses “Small
Town Competition.” He hits

straight from the shoulder. He
tells of an actual experience, an
experience that was costly in

money expended, but well
worth the price, for it gave him
a new insight into “Small Town
Competition.”

Re-Takes

L
ast week was an awfully dull week

in theatre circles in Chicago. Only
.J two million dollar houses were pro-

jected. The reason we say it was dull
is, there’s usually five new houses opened
and a half dozen started.

* * *

But that’s how it goes. If an exhibitor
down the street sees his rival house has a
“hold out” crowd he immediately plans a
new theatre—to take care of those poor
souls.

^ ^

According to the latest figures there was
an awful dropping off in theatre building
last year. The exhibitors of the country
only spent $135,000,000. Somebody ought
to start a little propaganda to get them to
loosen up.

* * *

Sounds Impossible

Speaking of millions, I see France wants
America to spend what it collects from her
as war debt in Paris. That’s a good idea,
but how we going to drink that much
stuff.

jK s(: *

Mary Has Enough
Wasn’t that sweet of those confectioners

to give Mary Pickford that 100 lb. stick

of chocolate.
5|« * *

Following L. A.

I see the Japanese report “very unusual”
weather over there. It snowed red snow
the other day.

* * *

All Over Town
If there is any doubt about the recent

eclipse having occurred, its dispelled upon
walking into a motion picture theatre this

week. All the news weeklies have it.

* * *

Cartoon Suggestion

Can’t you picture Bill Brady, as King
Canute, trying to order the radio waves
back.

* * *

A Job for Swimmers
Pall bearers in Venice have to be good

swimmers. There’s steady work for a lot

of the Olympic water stars.

* * *

Farmer’s Picture

“The Persian ‘Covered Wagon’ ” is the

way the fond press agent refers to a new
foreign film called “Grass.” Hope the

censors don’t cut it.

* * *

Rah! Rab! Hav’rd
Folks eating in John R. Thompson’s res-

taurants, Chicago, these days get better

service if they know both the Yale and
Harvard yells. John R.’s son, who is a
graduate of both colleges, is dealing out
the beans now.

* Me *

Too Uncertain

I wouldn’t want one of those Ambassa-
dor jobs. Didja see where they laid off

that Frenchman Jusserand the other day
and he’d only served 22 years.

* * *

Not all the bad likker is being sold in
the U. S. A. apparently. Did you read
\vhere they’re shooting butterflies with
rifles down in New Guinea. When you see
things like that its time to quit.

r, —J.. R'. M.
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Leaders in Wisconsin League
SponsorNew Booking Alliance

Sponsors Fifty Theatre Owners
in State Join Combine

/. H, SILLIMAN, who

is president of the

new Badger Theatres

Corporation^ a book-

ing organization
formed in Wisconsin.

FRED SEBGERT, presi-

dent of the M, P. T.

O. of Wisconsin and

an o0ieial of the new
company^ which starts

with fifty theatre
members.

GEORGE FISCHER,
prominent Milwaukee

theatre owner and ac-

tive in the organiza-

tion of Badger The-

atres Corporation,
which begins opera-

tions on February 16.

Joy to Star for Both
De Mille and Paramount

(Special to Exhibitors Herald)

LOS ANGELES, Feb. 3.—According to

an announcement this week, Leatrice Joy
has signed with Paramount at a salary in

four figures, a considerable raise from the

salary the star formerly received.

An interesting clause in her contract, it

is said, is the privilege of appearing in

Cecil De Mille’s pictures whenever he has

a story that especially fits her, notwith-

standing the fact that De Mille has severed

his connection with Paramount. It is un-

derstood she will appear in the first inde-

pendently made picture by De Mille.

All Invited to Opening
{Special to Exhibitors Herald)

RICHMOND, Va., Feb. 3.--A formal
opening of the Brookland theatre here

was held January 29, when Walter J.

Coulter and Charles A. Somma, owners
of the new theatre, acted as hosts for

all who could come.

Better Understanding of Needs of Members Sought,
Says President J. H. Silliman

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Feb. 3.—The greatest theatre combine in the
history of the motion picture business in Wisconsin has been revealed
through a formal statement just issued by J. H. Silliman, of Milwaukee,
which declares that on February 16, Badger Theatres’ Corporation will

begin to function with a membership of 50 exhibitors throughout the state.

Although the statement gives the purpose of the organization as a means
“of obtaining a better understanding of the needs and desires of its mem-
bers, so that their screen entertainment might be made more attractive

to the theatre going public,” it is generally understood that one of its

primary objects is the combined booking of pictures.

Identity of Members Not Revealed in Statement
With the exception of listing officers of the organization, which includes

Mr. Silliman as president, the statement fails to reveal the identity of its

members. However, it is reported that approximately half of the theatres
interested are from Milwaukee and the remainder distributed throughout
Wisconsin.

Just who composes the new organization
is expected to be revealed on February 5

when a mass meeting is to be held at the
Maryland hotel here for the purpose of
completing further details.

Mr. Silliman’s formal statement comes
as a climax to countless rumors that have
been afloat for weeks and which had their

inception when papers of incorporation
were filed at Madison, listing Fred Seegert,
of the Regent; E. W. Van Norman, of the

Parkway, and George Fischer, of the Mil-
waukee, as incorporators. Mr. Seegert, be-
sides conducting the Regent, is president of
the M. P. T. O. of Wisconsin.

Membership Is Distributed
It was at first believed that the combine

was limited to these three theatres, but this

belief was soon dispelled when it became
known that organization work was being
carried on throughout the state. Apparently
the organization is not limited to any one
section of the state, since reports have it

that the membership roles include cities in

the most northern and most southern por-
tions alike.

It had been reported that Uihlein’s Al-

Wliatever Is Needed
Fisher Does It

(Special to Exhibitors Herald)

FREDERICK, MD., Feb. 3.—
With their six-year-old son right
on hand every night learning the
business, W. L. O. Fisher and his
wife, of the Maryland theatre, do
everything possible to make their

house attractive, whether it be
stoking the furnace or playing
musical instruments.

Fisher plays the cornet, saxo-
phone, Bute, and oboe at a mo-
ment’s notice. He was once as-

sistant director in John S. Egan’s
band. He makes his own lobby
frames and gets out genuine dis-

plays. He rambled all over the
country during his apprenticeship,
learning the show business, and
now practices what he has learned.

hambra and Garden theatres, the two houses
that present the greatest opposition to

Saxe’s chain, were among the Milwaukee
theatres in the combination, but these re-

ports proved unfounded when O. J. Wood-
en, director of those showhouses, emphat-
ically denied that he was in any way con-
nected with the movement.
With Saxe controlling 23 theatres in the

state, the talk among disinterested exhib-
itors and film men has been that the new
corporation was intended to be used as a

weapon to compete against the Saxe chain

in buying pictures. Discussing this phase
of the matter, a leader in the new move-
ment, who refused to allow his name to be
used, had this to say:

Anticipate No Trouble
“We did not organize for the

purpose of Bghting anyone. It

should be distinctly understood
that we do not aim to put any ex-

hibitor or exchange out of busi-

ness. We have merely joined to-

gether to protect our own inter-

ests and do not anticipate trouble
with anyone on the outside.”

Many reports relating to the new organ-
ization have been current for some time,

among them being one that the exchanges
had threatened to withhold service from
members of the combine.
The statement of organization, headed

“Badger Theatres Corporation Launched,”
follows in full as given out by Mr. Silliman :

**Some six months ago, several motion picture

theatre owners of Wisconsin met and discussed the

advisability of forming a corporation for the pur-

pose of operating their theatres on a cooperative
basts and thereby obtaining a better understanding
of the needs and desires of its members, so that

their screen entertainment might be made more
attractive to the theatregoing public.

**After an exhaustive study of the matter, the

Badger Theatres Corporation was formed with a
nucleus of SO theatres to commence operation on
Feb. 16 of this year,

**The officers are: J, H, GILLMAN, president;
GEORGE FISCHER, first vice-president; E. RICE,
second vice-president; E. W. VAN NORMAN, sec-

retary; FRED SEEGERT, treasurer, and MAX
WIESNER, general manager,

**The operation of the corporation is in the
hands of eleven directors with the general manager
in charge. The corporation has engaged spacious
quarters at Eleventh and Wells streets,

**The offficers and directors of this corporation,
as well as each member, believe it is one of the

{Continued on page 36 )
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"^EW YORK—Eddie Saunders, back
’ from the Coast, says he has carried

his golf outfit with him for four years and

this is the first time he has used it. . . .

Ben Blumenthal is manipulating his table

tools with his left hand since getting the

fingers of his right crushed in an auto

door. . . . Quinn Martin says Tom Mix
is O. K. for Broadway, so Lee Ochs kept

“Dick Turpin” over for a second week.

Charlie Seaman quit Beefsteak

Charley’s and visited the Astor for lunch

last week. . . . Julius Singer, now with

Universal, has been moved from Albany

into the home office. . . . Edmund
Goulding, after a whirl at cutting Harry

Millarde’s “The Fool” for Fox, has gone

to Hollywood to join Metro-Goldwyn. . .

C. C. Burr and the Johnny Hines company,

came back from Florida in time to enjoy

the blizzard. . . . Lou Marangella blew

in from Rome where he has been Ben

Hurring and blew out again two days later

for Hollywood. . . . Jimmy Grainger is

back from Havana and points South. . . .

J. C. Barstyn, of the British and Conti-

nental Trading Company,- has returned

from a long European trip. . . . J. Charles

Davis, 3rd, after showing “A Thousand

and One Nights,” left on a western trip of

not that length. . . . B. P. Schulberg is

due in from the Coast to discuss next sea-

son’s production with J. G. Bachmann. . . .

Charles Christie, who has been ill at the

Hotel Chatham, is again able to be about

and will return to the Coast late this week.

. . Robert Lieber, president of First

National, spent the week at the home of-

fices. . . . Ernest Williamson, undersea

producer, is back from the Bahamas but

did not come by submarine. . . . Peter

J. Schaefer, of Jones, Linick & Schaefer,

sailed from New York last week for a

tour of the Mediterranean. . . . Satn

Rothafel is now a major in the reserve

corps but says it will not affect his radio.

. . . Joe Plunkett, so far as known, has
not yet developed any military aspirations.

. . . Motley H. Flint is here from the

Coast for a business visit with the four
Warner Brothers, Jack Warner completing
the quartette by arriving on Wednesday.
. . . Will H. Hays went to the Coast
last week on his regular semi-annual visit.

. . . 7. E. Chadwick is another Coast
bound traveler and will be away about six

weeks. . . . Jack Lloyd, after reading
of nineteen bootleggers being arrested on
the Griffith studio lot, says he always did
play in hard luck. . . . Phil Rosen was
making “Hail and Farewell” but now he’s

making “Heart of a Temptress,” but it’s

the same picture. . . . Richard A. Row-
land will leave for a Coast trip next week.

Mart Blumenstock says Gloria
Swanson’s new husband. Marquis de la

Falaise, pronounces the latter part of his

name Falaise, which makes it clear. . . .

C. C. Pettijohn, of the Hays forces, is back
in New York after a long western trip.

. . . /. J. Fleming, of Fleming Produc-
tions, arrived in New York Wednesday
from Oregon and will remain about two
weeks. . . . John Flinn showed “Char-
ley’s Aunt” to President Coolidge Sunday
night. . . . Mr. and Mrs. Marcus Loew
are vacationing at Palm Beach . . . Bill
Yearsley left last week for a Coast trip to

give Valentino the once over.—SPARGO.

‘^The Phantom of the Opera”
In this Universal Production, adapted from the famous story
by Gaston Leroux and directed by Rupert Julian, there is

reproduced part of Gounod’s opera “Faust” as it was done in
1890 with a ballet of 250 people. A gorgeous masked ball

is also part of the picture.
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Exhibitors Praise Vitagraph;
Hays Mum; West Indifferent

Brief Statement Disregarding Causes of Break Issued by

Motion Picture Producers & Distributors—^Justice

Can’t Be Obtained, Is Smith’s Belief

Insofar as Vitagraph and the Motion Picture Producers & Distributors

Association are concerned, the film industry as a whole can continue to

wonder what it (Vitagraph’s resignation from the Hays group) is all about.

Little information concerning the incident has been given out by either

party to the controversy.

Exhibitor Body Denounces Producer-Owned Theatres

On the other hand the Motion Picture Theatre Owners of America
found in Vitagraph’s resignation material for a 700 word statement in which
the exhibitor organization takes occasion to congratulate Albert E. Smith,
president of Vitagraph, and to criticize producer-owned theatres as “mani-
festly unfair to the public as well as contrary to every honorable American
business process.”

Restrains City

From Competing
With Theatres

{Special to Exhibitors Herald)

GRAND ISLAND, NEB., Feb. 3.—Mo-
tion picture exhibitors who find their city

going into the picture business in compe-
tition with them will henceforth have a

precedent in the courts that may help them
stop this kind of municipal enterprise. The
precedent is the injunction just granted in

district court here to the Hostettler Amuse-
ment company, enjoining the city of Hast-
ings from continuing to operate a munici-
pal picture house in its city auditorium.

Early last year Hastings engaged in the

business of operating a municipal picture

show. The managers of the municipal
house charged that the Hostettler com-
pany which operates three houses in Hast-
ings, were charging unreasonable prices.

The Hostettler company sought and ob-

tained a temporary restraining order at the

time on the technical grounds that there

was no legal authority for the city using
any funds whatsoever to engage in the

picture business.

This did not stop the municipality from
operating the picture show, and clever men
decided that by using only the revenue
from the show itself instead of using city

funds, and by keeping a separate bank ac-

count, they could evade this provision of
the restraining order. So the municipal
show went merrily on. Finally Judge Payne
has issued a permanent injunction against

the city, holding that even this kind of

operation shall not be permitted.

First National Stars
on Radio Incites Storm
from Peeved Showmen

(special to Exhibitors Herald)

PHILADELPHIA, PA., Feb. 3.—Con-
siderable opposition was voiced by exhibit-

ors in Philadelphia and vicinity over the

recent First National Radio Frolic held
here at station WIP. Approximately
twenty-five First National stars, including
Milton Sills, Viola Dana, Gladys Brock-
well, Doris Kenyon, George Bowers and
others, broadcast from the station from 8
P. M. until almost 2 A. M. on a Saturday
night.

The exhibitors voiced their disapproval
of the project at the last meeting of the

M. P. T. O. of Eastern Pennsylvania,
Southern New Jersey and Delaware held
recently at the Hotel Vendig. Philadelphia
is pre-eminently considered a one-night
town. Broadcasting began at such an early

hour that it was felt that people who would
have gone to the theatre on this evening
stayed by their radios to hear their favorite

motion picture stars.

There has been no formal protest made
to First National officials, but it has been
stated that a repetition of such a program
will meet with concerted opposition.

$25,000 Business Loss
Caused by Blizzard

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—Owners of
motion picture theatres in central and
northern New York lost over $25,000 last

week because of weather conditions. Ex-
treme cold weather coupled with a blizzard

swept over the state, paralyzing traffic, and
causing thousands of potential patrons to

remain indoors. The loss was particularly

heavy in Albany, Troy and Schenectady,
where feature pictures were playing.

During the forepart of the week, the

mercury dropped to 48 below in Potsdam.

Nothing of an informative nature has
come from the Hays office or any of its

attaches. A brief statement, issued after

Vitagraph had publicly announced its in-

tentions, gives no hint of the cause of

the disruption. It says merely that Vita-
graph’s action “will, of course, have no
effect on the attitude of this office, which
is one of interest in the welfare of every
one in the industry.’’

Vitagraph during the last week ampli-
fied but slightly its original pronounce-
ment. Speaking for President Smith,
Barran Lewis, publicity director, said

that “Vitagraph withdraws because it

does not believe that justice to the ex-

hibitors and to the public and to those

independent producers who are not the-

atre owning exhibitors can be obtained
through the labor of the Motion Picture
Producers’ & Distributors of America.’’

Lewis Talks for Smith
Mr. Lewis’ statement continues:

**This orffanization has issued much
propaganda favoring clean pictures. Vita-
graph has issued only clean pictures and
no propaganda. Vitagraph has produced
clean, wholesome pictures for twenty-seven
years and enters its twenty-eighth year in
February more confident than ever before
* * * that clean pictures win. Vitagraph
makes them and makes them for the pub-
lic—-not for its self-owned theatres. Vita-
graph owns no theatres^^therefore it can
give the public what it wants without
strings tied to it.**

West Coast film men have assumed an
indifferent attitude for the most part.

l.ouis B. Mayer, vice president of

Metro-Goldwyn-Mayer is quoted as say-
ing:

“It’s just a hurrah on the part of

Vitagraph to attract a little attention.

There probably has been some rumpus
back in New York of which we have
not yet heard. You will recall that two
years ago Vitagraph sued Paramount for

several millions under the Sherman anti-

trust law. The suit was dropped. This
outburst is equally important.”

Victor Clarke, acting general manager
of Famous Players-Lasky, said he was
unable to see the importance of the Vita-
graph announcement and stated that he

had not heard of Vitagraph resigning
from the Association of Motion Picture
Producers, a subsidiary of the Hay or-

ganization in California.

Douglas Fairbanks said: “I am not a
member of the Hays outfit and never
have been because I did not see how it

could benefit me, but I have no axe to

grind. Just put me down as saying that
I find the Vitagraph announcement ex-
tremely interesting.”

“No Chance for Little Fellow”
Like the M. P. T. O. A., the inde-

pendent producers and distributors have
come out in praise of Vitagraph, de-

claring that the “little fellow” in the mo-
tion picture industry has a hard battle

ahead of him.
One independent producer, in an in-

terview published in a New York daily,

said that he “stood an uneven chance to
sell his pictures as long as the Hays or-
ganization “seems to be run entirely for
the benefit of the three great combina-
tions—First National, Famous Players
and Metro-Goldwyn—controlled by Mar-
cus Loew.”
The M. P. T. O. A. statement says

further:
“Large blocks of theatres are now owned by

producing and distributing companies. It is such
a manufacturer monopoly of what may be termed
the retail division, of the business which encour-
ages the presentation of objectionable pictures.
Such theatre managers, being the mere servants
of the producer and distributor owners, have no
option but to present the picture given to them.
They must take what their master offers. By thus
securing a means of presenting these objection-
able pictures in their own theatres in many of
the larger American cities, they force the same
pictures on the independent theatre owners or
threaten them with the building of other producer-
owned theatres in their territories which will, if

carried out, ruin the independent exhibitor.
“Producer-owned theatres use no independent

picture product save in rare emergencies. Through
this sinister control and their ability to terrorize
and coerce independent theatre owners, they force
the latter to also refuse the product of independ-
ent producers, and thus through these unfair
business methods force independent producers out
of business, curtail the supply of independent pic-

tures and fasten more securely on the theatre
owners and the American public the products
of the Trust studios at times so objectionable in
character.”

'*Quo Vadis” to Start
at Apollo February 15

(Special to Exhibitors Herald)

NEW YORK, Feb. 3.—Contracts have
been closed for the first showing of “Quo
Vadis,” the new screen version of Henry
Sienkiewicz’s famous novel, at the Apollo
theatre, beginning February 15, by the First

National company which has purchased the

distribution rights from the Unione Cin-
ematographic Italiana, producers of the

picture. The -new version was made by the

same company which made the former
which was run at the Astor in 1912.

Believe Children Are
Stealing Film for Toys

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—The stealing

of films in Albany, Schenectady, Troy and
Cohoes, has reached such a stage that sev-

eral film exchanges in this city got together
last week and hired a special detective in

the hope of apprehending the offenders. It

is thought that the thefts are the work of

children who own toy projection machines.
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Small Town Competition
By John Hamrick

|nTT/iis is the first of a series of business articles by Mr. Hamrick, ivritten especially for Exhibitors
^ Herald. Mr. Hamrick is the owner of the Blue Mouse theatres of Seattle, Tacoma and Portland. He
has been a leading independent exhibitor in the Pacific Northwest for more than sixteen years, and is

ably qualified to speak on the problems confronting the independent exhibitor.

T F 1 could get every exhibitor of the

Northwest into one big room, and if

I were asked to give them the best ad-

vice I possess on just one subject, I

believe I would pick the subject of

“Small Town Competition.”
We are all inclined to go around in a

circle, one chasing the other, and what
we need most is some leader to stam-
pede the circle, break it up, square our-

selves up a bit, and take an honest-to-

God inventory of our own individual

self—not an inventorv of the other fel-

low, as we are constantly doing. We
should do something for ourselves,

something new, something of our own
invention.
We do not use the good old-fashioned

common sense God gave us ! That is the
mystery. All I know is we just don’t;
that’s all. Lessons of failure are all around
us, and if we just knew enough to pattern
after success, think success, and let failure

alone in its entirety, how much better olf

we would be.

When I think of competition in the small
town I think of my own experience. I

think of Astoria, Ore. Two men, well
thought of in the exhbition business, were
getting rich—oh, how rich they were get-

ting down there in Astoria. Every film

man passed the news along, and I just

took it as a matter of course. They were
already rich and getting richer every min-
ute. So some good live showman was
needed, someone who could show the peo-
ple of Astoria these poor “boobs” were not
real showmen at all, but just getting rich

because there was no competition in As-
toria, and the dear public having to have
their amusement must attend these shows
in droves, as there was nothing else to do,

and no place else to go, and these poor,
rich showmen needed more money to de-
posit in Astoria banks.

* * *

So one day a bunch of Astoria business
men long-distanced me and said, come
down here quick, we just got to have some
competition here pronto, and we think you
are just the man we need, must have, and
all that. I got on the next train. And
after a great deal of old-fashioned bull (I

ate it up, I’ll tell the whole world!, T said,

“You are right; Astoria needs quick com-
petition and T will take the reins.”

I did. I jumped into the thick of the

fight, built a Blue Mouse theatre, mind you,

blindfolded all the time Hike the rest of
you are). But, Oh, Boy! after I took the

blindfold off, I found Ci Danz and Joe
Straus—two of the finest men T have ever
met—were my competitors. Or. T might
say, I was their competitor.

Mark you, and mark you well—now my
blindfold was off, and this is the picture I

saw. I had only a small 600-seat house,

and their two theatres combined had only

a seating capacity of about 800 or so. Of
course, with the blindfold on, this little ex-

tra seating of my theatre could not—oh,

no, it could not make any difference to a

big town like Astoria with its 15,000 popu-

lation.

But with the blindfold off. it cut a hole

so big in their business Ci Danz and Toe

Straus spent over half their time either

JOHN HAMRICK

with me or trying to find me, to induce me
to buy their wonderful get-rich-quick the-

atres at my own price. Every film com-
pany their heirs and assigns, were highly

elated over John Hamrick going into As-
toria, and I was wined and dined and pat-

ted on the back until I thought I really

was someone.

One day I awoke to the real

problem confronting us all. My
competitors were losing daily, and
I was losing, so we bought out
our competitors at our own fig-

ure, and even that was too much.
I closed one theatre entirely, and
reduced the admission price in

the other theatre we bought, and
still there was too much show for

these people of Astoria. I spent a

great deal of my time figuring,

thinking and planning (like many
of you I was doing my biggest
thinking too late). And if I may
be pardoned for saying it, I was
giving Astoria real picture enter-
tainment. But where, oh where,
was all this money my former
competitors were hoarding up? I
tried in vain to find it. I had
everyone in town I could get on
my staff trying to find it. But,
alas, like the end of the rainbow,
we could not reach it.

* * *

Then the biggest mill in that section

burned down, and oh, how that hurt busi-

ness ! Then the catastrophe of catastro-

phes came about—the whole town of -As-

toria, practically the whole business section,

burned, including my three theatres.

I hustled around, got a big garage, and
worked night and day to get a theatre

ready to actually give the poor, devastated

Astoria something for practically nothing.

I am sincere when I say my heart bled for

them and T never worked so hard in my

life to really do something for humanity.
The result: I gave them a big show Christ-
mas day and charged only a 20-cent ad-
mission. The show was Mary Bickford in

“Tess of the Storm Country.” (At this

time I was charging a 50- and 75-cent ad-
mission in my Blue Mouse theatres in Port-
land, Tacoma and Seattle for this same
picture). I got up on the platform both
afternoon and evening at the opening of
my new Garage theatre on Christmas day
there in Astoria and gave them the most
sincere talk I ever gave in my life. There
I was, far away from my family at Christ-
mas time, trying to really do something
worth while. The applause I received
rocked the building because they actually
thought I was a hero.

Now, my point in telling about this par-
ticular event in my small town experience
is this : Everybody I met in the town, every
commissioner, mayor and all, said, "Mr.
Hamrick you are really wonderful to make
these sacrifices for Astoria and give them
this wonderful show for such a small ad-
mission price,” for I had already paid a big

price for the picture, intending to show it

in my real Blue Mouse at a 50-cent admis-
sion. But Fate directed a different course.

Now all the talk about town was to the

effect that under no circumstances would
they allow any other theatre competition to

come to Astoria until the town was rebuilt

and functioning again as before. But soon
these promises were forgotten; soon my
sacrifices were a thing of the past; and
quite soon I sure enough had real compe-
tation. The biggest theatre interests of the

Northwest were now with us—in our very

midst.
=
1= * *

Promises are soon forgotten ;
the public

is fickle, always has been, always will be.

(Don’t forget this one thing because it is

true.) I found myself spending too much
time in Astoria, so I just quietly faded out

of the picture—money gone and never once
did I take a thin dime out of the town in

my one and one-half years’ experience

there. Had I left well enough alone—left

my present good friends, Ci Danz and Joe

Strauss, alone—zvho knows, they might be

in Astoria yet, hoarding up all that fairy-

tale money?
Most small towns are only meant for

one exhibitor. Remember, I said most of

them, not necessarily all as there are ex-

ceptions. But that one exhibitor should

really know equity in all its various phases,

and if he does not know equity he should

study night and day until he is thoroughly

familiar with it. An exhibitor in a small

town should see to this : That he has

enough seating capacity, probably in the

form of several theatres to play all prod-

ucts of merit. Shutting a film company
out of a town is very bad business. It

causes lots of talk, and finally one of those

smooth-tongued film exchange managers or

salesmen makes someone think Skidunk is

the quickest place on earth to get rich and
some fine morning you wake up with a com-
petitor across the street. No foolin’—and
you are the one to blame.

Now as I near the end of this little

article I want to be plainly understood.

{Continued on page 34)
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U. S. Has Too Many Theatres,
Exhibitors Contend in Survey

See Tendency Also to
Eliminate Small Houses

Herald** Readers Declare That Some Action Should
Be Taken Against Booking Combines

By JAY M. SHRECK

Next Week
EXHiBiTORS, in next u}eek*3 issue of the
HERALD will discuss more fully book^
ing combines and the effect these organs
izations are having upon business,

A FEATURE of next week's issue also will
be a discourse by exhibitors upon the
subject^ **What / would do if / were a
producer and a distributor,"

Leammle Cleanup
Order Puts Low
Mark on Programs

(^special to Exhibitors Herald)

NEW YORK, Feb. 3.—Just before leav-
ing here for Universal City Carl Laemmle,
president of Universal, issued an order for
the sales directors to clean up the program
pictures by selling them at very liberal

terms in order to get them off the books.
This order has gone out with the view of
getting a clean slate for the coming sched-
ule of special features which Universal will

give the public.

In order to make still more attractive

prices Laemmle has permitted the sales di-

rectors to write off immediately the over-
head charges which would normally have
to be figured in the sales price of the Spe-
cial Attraction photoplays.

Universal has been directing advertising at the
bigger and more important pictures which it

began producing several months ago, declared
Laemmle.
A few of the Special Attractions which

are offered at new terms are

:

“The Gentlemen from America.” “Dead Game,”
“Shootin’ For Love,” “Out O’ Luck,” “The
Ramblin’ Kid,” and “Ride For Your Life,” star-
ring Hoot Gibson

; “Don Quickshot of the Rio
Grande,” “The Red Warning,” “The Phantom
Horseman” and “The Galloping Ace,” starring
Jack Hoxie; “Excitement,” “The Dangerous
Blonde” and “Young Ideas” starring Laura La
Plante ; “McGuire of the Mounted,” "Shadows of
the North” and “The Breathless Moment,” star-
ring William Desmond.

Drops 9 Floors; Lives
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—George H.
Cobb, chairman of the New York State
Motion Picture Commission, was badly
injured last week when an elevator in

which he was riding, dropped nine stories.

He was removed to the Knickerbocker
hospital in New York City, where an exam-
ination revealed many bruises but no
broken bones.

Vaughn, 0*Hara to Wed
{Special to Exhibitors Herald)

LOS ANGELES, Feb. 3.—Alberta
Vaughn and George O’Hara are engaged.
And they admit it * ’i' both of them *

with beaming smiles. Chalk up another
hit for the World’s-Best-Marksman-With-
His-Eyes-Shut! The two have co-starred
in such pictures as F. B. O.’s two-reel
featurettes, “The Go-Getters” and ‘The
Pacemakers.”

Pathe Gets Big Order
NEW YORK.—With the announcement of the

opening of the $6,000,000 E. F. Albee theatre in
Brooklyn, comes word that the manager has
booked “Aesop’s Film Fables” and “Topics of the
Day” on a weekly standing order basis.

There are too many theatres in this country.

There is a tendency toward theatre combination for the purpose of elim-

inating the smaller houses.

Some action should be taken against booking combines.
Not the assertions of a single individual, as might be expected, but the

consensus of opinion among exhibitors with whom the Herald has discussed

the theatre situation within the last few days.

Many in the business will not concur. Nor are those assertions founded
upon unanimous opinion. In two instances, assertion No. 1, and assertion

No. 3, the majority opinion holds but a slight margin over the minority.

This does not hold true, however, in the case of No. 2. Here the exhibitors

were more in accord, with 85 per cent answering in the affirmative and
15 per cent in the negative.

Seven phases of the theatre situation

were discussed with exhibitors. They were
presented to the theatre owners in this

fashion

;

1, From your knowledge of the situation in
your locality do you believe that the United States
has too many theatres?

2, Do you believe that there is a tendency
toward theatre combinations for the purpose of
eliminating many of the smaller houses?

3, Do you favor the combining of theatres for
the purpose of booking pictures?

4, Are booking combinations affecting your
business?

5, Do you believe any action should be taken
against booking combinations?

6, Do you believe that the theatre has reached
its maximum size in 5,000 seats?

7, Do you believe two smaller houses prefer-
able to one large theatre?

The timeliness of this investigation is

apparent. Consolidations and booking
combines are becoming more prominent in

the news of the day. No one is in agree-
ment as to the policy to be pursued or as
to the eventual outcome.

Problems Puzzle Leaders
That the extent of the movement at this

time is puzzling leaders is evident through
the activities of certain exhibitor organ-
izations. In the Northwest a mass meet-
ing is planned for the purpose of sensing
exhibitor opinion on the question of book-
ing combines. A decision will be sought
On whether or not action should be taken
to retard these movements. A similar
gathering has been proposed in the East.
The latter meeting, however, would be
nation-wide in scope.

But two phases of the Herald’s investi-
gation will be presented this week.
To the question, ‘‘From your knowledge

of the situation in your locality do you
believe that the United States has too many
theatres?” 58 per cent of the theatre own-
ers answered in the affirmative, while 42
per cent answered in the negative.

Among the exhibitors contending that the
country is “over-theatred” are

:

Stanley Chambers, Miller theatre, Wichita,
Kan.; C. C. Griffin, New Piedmont, Oakland, Cal.;
Roy A. Fuhrer, Temple, Yates Center, Kan.;
Theo. Clark, Moon, Vincennes, Ind.

; J. H. Bur-
ford. Burford and Rex, Arkansas City, Kan.; R.
H. Klock, Klock, Pittsburgh, Kan., who adds,
“Most lines of business are overdone’*; W. J.
Niewland, Ord, Ord, Neb.; Earle Eveland, Opera
House, McConnelsville, O. ; N. Frye, Fischer,
Terrace and Palace, Danville, 111.

; J. H. Peter-
son, New. East Palestine, O. ; Quality theatre,
Cullom, Til.; W. J. Shoup, DeLuxe, Spearville,

Kan.; John A. Schwalm, Rialto, Hamilton, O.;

Jack Garrett, Rex, Gallup, N. M., and C. A.
Harper, Whiteway, Selma, N. C.

“Over-Theatred” in Places
Others qualified their answers. For in-

stance :

C. E. Corrington, Clintonia, Clinton, 111.

:

“In some places, yes.”

Weakley & Walden, Odeon and Royal,

Nardin and Norborne, Mo.: “Not in this

vicinity. Perhaps in some places, yes.”

F. J. McWilliams, Madison, Madison,
Wis. : “Any more would be too many.”
O. M. Dunn, Lane and Rose, Cle Elum

and Roslyn, Wash. : “In some places.”

The situation is presented in Canada by

J. C. Brady, Madison, Toronto, Ont., who
is active in exhibitor organization circles,

and N. A. Lazanis, Lord Nelson Amuse-
ment Company, Montreal, Que. Both of

these theatre owners answer the question in

the affirmative insofar as the Dominion is

concerned.
Among the exhibitors giving a negative

answer to question No. 1, were

:

William F. Laycock, Durrell, Cambridge,
Mass.; C. H. Bills, Opera House, Lenora, Kara.;

Charles C. Vaughan, Art, Kansas City, Kan.;
W. E. Elkin, Temple, Aberdeen, Miss.; J. B.

Wallis, Main Street, Russell, Kan., who says,

“Not in our locality”; F. J. O’Hara, Community,
Elgin, Neb.

;
R. A. Vander Bil, Royal, Lime

Springs la.; W. Paul Marsh, Community, Wina-
mac, Ind.; L. D. Metcalf, Grand, Ash Grove, Mo.;
Congdon & Weidensee, Janet, Pentwater, Mich.;
Aristo theatre, Lebanon, Ky. ; John C. Keale,
State, Jersey City, N. J. ; F. H. Harris, Amuse,
Hart Mich.; J. P. Allen, Liberty, Holly, Mich.;
F. M. Edgett, Lyric, Earlville, 111.; Bert Silver,

Silver Family, Greenville, Mich., and H. M. Retz,
Strand, Lament, La.

Belief is Almost Unanimous
Although the majority’s margin in the

foregoing is slight, you find an entirely dif-

ferent lineup in the answers to question
No. 2, with exhibitors expressing an almost
unanimous belief that ‘‘there is a tendency
toward theatre combinations for the pur-

pose of eliminating many of the smaller

houses.”
Eighty-five per cent of the exhibitors

with whom the Herald discussed the situ-

ation voiced an affirmative opinion on the

subject, among them being:
L. B. Monroe, Columbia treatre, Shinnston,

W. Va. : William F. Laycock, Durrell, Cambridge,
•Mass. ; C. H. Bills, Opera House, Lenora, Kan.

;

Charles C. Vaughan, Art, Kansas City, Kan.;
Stanley Chambers, Miller, Wichita, Kan.; W. E.
Elkin, Temple, Aberdeen, Miss.; C. C. Griffin.

(Continued on page 44)
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Back From War! Discouraged?
Not Robert Slote

Second of the Sketches Relating to J. M. Loughborough’s Impressions

of the American Exhibitor

By J. M. LOUGHBOROUGH

C UMBERLAND, MD., February 3.—Not long after the signing of the
Armistice a young Maryland soldier returned to his native State
“broke,” unsettled and wondering what he could do to fit himself for

a “come-back” in civilian life. He had been in the show business since he
was a boy, and was doing fairly well as a vaudeville manager when the
World War called him to the colors. Then, with the Big Fight over, this

American soldier of the show business found another man handling the
job that had been his.

Ij ID it discourage him? Not much. He
welcomed the situation as an oppor-

tunity to break away from vaudeville and
get into motion pictures.

With the $60 paid him as bonus money
he went to Washington, D. C., and landed
a place as booker for the old Metro ex-
change. Soon afterward he became a sales-

man and next assistant manager for Ex-
hibitor’s Film Exchange, a Crandall state

right organization. From this end of pic-

tures he switched over to the management
of one of the Crandall houses and then
was sent to the Strand, Cumberland, Md.
He is known as one of the most progressive
managers in the Washington territory.

This man is Robert Slote. Crandall used
to own the Strand, but recently he sold
it to a group of Cumberland financiers.

Slote remained right on the job. And he
wasn’t content to sit at a desk and “man-
age” the house. He became his own pub-
licity and exploitation man.
One morning he saw an announcement

of the Beauty Show at Atlantic City. Slote,

who is a bachelor, realized that Maryland
has the reputation of having the most
beautiful girls in the country. Then this

thought struck him : “Why not have a

Beauty Contest in Cumberland and send
the winner to the Atlantic City show?” He
proceeded to follow up the idea. He in-

terested the mayor, the council, the news-
papers.

* * *

The contestants appeared on the stage of
the Strand and were voted for by the

audience. A special committee selected the

winner, who went to Atlantic City and
won fifth prize. The idea went over in

such great style that it is now an annual
affair in Cumberland and Slote, the bache-
lor, swings it. Incidentally the regular
patronage at the Strand has increased 50
per cent since he took hold of that theatre.

One of Slote’s recent innovations at the

Strand—he is always swinging something
new there—was to book acts from New York
putting on one a week either as a prologue
or a presentation. Cumberland picture-

goers have responded to this with enthu-
siasm. When Slote took hold of the Strand
its music consisted of a pipe organ and a
couple of musicians. He installed a sym-
phony orchestra. And he did not do it

because it was “quite the thing” in New
York or Chicago or Los Angeles. He did
it because, after sounding out his patrons,

he found they wanted that sort of a musi-
cal atmosphere.

Slote studies his crowds in such a way
that said crowds do not know they are on
the motion picture managerial dissecting
table. Unlike some managers, he does not
stand in the rear of the theatre during
first night showings and note the effect of
his music and his presentations and his

pictures. What he does is quite simple.

He makes it a point to get acquainted with
as many patrons as possible, engages them
in conversation after a show and, without

their knowing it, gets from them their

candid opinions of what they saw in his

theatre.

“Maybe that’s a ‘Rube’ idea,” says Slote.

“Maybe it’s small town stuff for a manager
to descend from the dignity of his posi-

tion and talk to his patrons as if he were
a member of their families. It’s a lot of
work. I’ll confess. But it brings results.

I don’t care whether it’s tried in a ‘one-a-

week’ theatre in a town with a population
of 500, or a big first run house. It gets
the crowd interested in the theatre and it

gives the manager the ‘low down’ on what
they think of his place. I am willing to

gamble that I can call hundreds of my
patrons by name. Many of them invite

me out to their homes for dinner. There
they have their families discuss pictures,

stars, shows in general and give expres-
sions as to what they would like to see.

Sometimes they give me ideas for publicity

and exploitation— ideas that are given ‘off

guard.’ What I mean is that, without in-

tending to do so, they mention cracker-
jack stunts in a joking manner.

* * *

“I am a great believer in exploitation,

properly done, i give my people all the

exploitation in the world—if I have the

picture to back up that exploitation. If I

haven’t the picture I refuse to exploit.

“Motion pictures, like a faithful follower
of Dr. Coue, are ‘growing better and better

every day.’ Maybe Will Hays is the Coue
in the case. Maybe it’s Old General public.

But they are improving steadily, and so is

every branch of the industry. Exploitation
is getting better because it requires more
thought and dignity and less ‘horse play.’

Publicity is getting better because it is

more truthful. Production is improving
because it is becoming more sane. Ex-
hibitors are getting better because they

study pictures before booking them. May-
be, after while, we will all sprout wngs
and have our world’s premiere showings on
Mount Olympus, with Jupiter acting as cen-

sor and Mark Antony, Cleopatra and
Phyrne clamoring for more ‘sex drama’
and less comedy; while Nero plays a fiddle

and Dante appears in the prologues. But
of one thing we may be certain : We are

progressing. My public say so, and that’s

good enough for me.”

Bischoff Heads New
Releasing Company
(Special to Exhibitors Herald)

HOLLYWOOD, Cal., Feb. 3.—The
new releasing organization, headed by
Samuel Bischoff of the California Studios,

was put into action a few days ago with
the signing of contracts for the distri-

bution of 36 two-reel comedies to be
made at the studios this year. The pro-
ductions which will be made under Bis-

choff’s supervision have already been
started.

Council Slips Over
Bill That Hits All

Chicago Exchanges
Chicago’s twenty film exchanges woke

up to the fact last week that the city

council in passing the recent omnibus bill,

had slipped over a fast one on them by
putting through an amendment to clause

No. 2791 of the city ordinance governing
the granting of film permits.

The city, prior to August, 1924, collected

$3 a reel for censoring original prints and
$1 for every reel thereafter, but on August
11, following a demand for the correct in-

terpretation of the ordinance, they only col-

lected $3 a picture, for originals, and $1 a

picture for additional prints.

In the recent omnibus bill, which was
slipped through council along with a num-
ber of other appropriation bills, the former
charge of $3 a reel for pictures was re-

stored.

During the six months the $3 a picture

clause has been in operation the censor
board has shown a deficit in its receipt

column.

The film exchanges buzzed with indigna-

tion during the week when it was learned

that permits would cost as formerly, $3 a

reel for originals. At the Metro-Goldwyn
exchange. Manager L. A. Rozelle stated

the cost for permits on censored films

would total $20,000 a year under the pres-

ent plan, whereas under the former sched-

ule of charging ‘‘per picture” his exchange
paid in the neighborhood of $1,300 an-

nually.

Small Town Competition

(Continued from page 32)

I hold no blame to anyone’s door on ac-

count of my Astoria experience. The busi-

ness men who invited me down there were
sincere and I may say finer men do not

exist, for I made several of the best friends

in Astoria I have ever had. They just

didn’t know—I am the only one who should

know my stuff. I should have investigated

in a know-hoiv way. I just did not do my
stuff, that’s all. I do not blame the public

for not sticking, for human nature has en-

dowed the public to be fickle and that’s

that. Neither do I blame my competitors

for they exercised God-given right. But
I blame one man, and I am that man. I

just didn’t do my stuff. I should have
known better by an honest investigation.

Think this over. I thank you.

Sincerely,

John Hamrick.

**Pershing for Chief/*

Independent Slogan
{Special to Exhibitors Herald)

NEW YORK, Feb. 3.— 1. E. Chad-
wick, president of the Independent Mo-
tion Picture Producers & Distributors,

announces that prior to General Persh-
ing’s departure for Peru, he was offered

the leadership of the independent organ-
ization and that the general practically

might name his own salary.

Said one independent: “The big three

(First National, Famous Players and
Metro-Goldwyn) are playing together.

The other members of the Hays group
are out in the cold.” As proof of his

statement he cited the taking over of

McVickers in Chicago, a Paramount
house, by Balaban & Katz, First National
franchise holders.
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Exhibitor Concurs in Quigley’s
Appraisal of Distribution Plan

Fears Higher Rate on
Film Carriage However

Gruwell and Guild Discuss New Proposition for the
Centralized Handling of Prints

Fear that the new Railway Express Transport Company will take undue
advantage of its relationship to the American Express Company, and thus
ship all films by express rather than by parcel post, which carries prints at

a lower cost, is expressed by exhibitors commenting upon Martin J.

Quigley’s editorial, “Express Company Plan for Distributing Motion Pic-

tures,” published in the February 7 issue of the Herald.
Theatre owners concur in Mr, Quigley’s appraisal and praise of the

new centralized distribution plan. Exception is taken on only one point.

Says J. P. Gruwell, Ideal theatre, Wisconsin Rapids, Wis.

:

Conclusions the Same With One Exception: Gruwell
“I have read with interest and pleasure your able discussion of the new

distribution experiment launched by Walter Irwin and his associates, and
my conclusions are the same as yours with one exception. You say: ‘We
expect to see the influence of exhibitors lined up solidly behind the plan
of centralized distribution.’

T hings have been popping so swiftly

in this business of late that it is only

natural that suspicions are aroused by the

movements hither and thither of prominent

film folk. Last Saturday, for instance, Sam
Spring, named assistant secretary of First

National after Harry Scwalbe’s abdication,

and Abe Blank, Des Moines and Robert

Lieber came to town almost simultaneously

with the return of Sam Katz from Detroit.

Just an incident, of course, but one can be

suspicious if he wants to.

And while Sam was in Detroit, Herbert

L. Stern and Barney Balaban of the B. &
K. interests, hopped off for the metropol-

itan area the other side of the Hudson.
Business I

* *

Lou Marangella, first of the “Ben Hur”
vanquard to return from the Italian front,

spent all of Friday with us and slipped us

the low-down on the other side of the

pond. He smacked his lips and told us all

about frascati wine, all about the Mont-
marte in Paris, all about the beautiful

scenery in Italy, in fact, all about every-

thing but “Ben Hur.” S'funny, isn’t it?

* * *

Our old friend, Oscar Rumore, pounced
in on us from Oklahoma this last week.

Oscar, you know, is our “90 per cent bunk”
friend. The old boy stated that while in

Oklahoma they slipped him the report that

Hoot Gibson was going over to P. D. C.

on the termination of his present Universal

contract. Of course, we never take Oscar
seriously, but he does spread a lot of inter-

esting gossip.
* * *

When Oscar was told that the indepen-

dents were considering the hiring of Gen-
eral Pershing as their Will Hays, he re-'

marked that they (the independents) must
be planning on bringing modern warfare
into the present skirmish. Wonder if Will
Hays has put in his order for a general's

uniform?
* « «

Clayton Sheehan hesitated in the Windy
City on Ids way to the Orient where he will

represent Fox. Oayton has a big job ahead
of him before his arrival on the other side

of the Pacific. For instance, he’s got to

learn how to twist his tongue so that he
can rattle off, Um wah lung chow chop
suey. You say it.

* * *

Harold Franklin, supervisor of theatres

for Paramount, Game into the lake region
to shivver after summering for one week
at Atlanta where Famous held its theatre

convention. Harold B. was giving Mc-
Vicker’s the once over before it passed into

the hands of Balaban & Katz.
* * *

Edward Auger did a hop-skip-and-jump
from New Orleans to Chicago to Detroit

last week. How’s business? Now all to-

gether : “Vitagraph’s business was never
better.” Ed was mum on Vitagraph’s
withdrawal from the Hays group. Let the

home office tell it.—SHRECK.

“This would undoubtedly be true, were it

not that Mr. Irwin’s company is a sub-
sidiary of the American Railway Express
Company, which charges from one-half to

two-thirds more for carriage than does our
present parcel post system and gives the

small town exhibitor as little service as

possible for the money.
“Before the war the natural competition

compelled the express companies to give
any exhibitor in a small town served by
more than one company reasonable service.

But now no matter how well meaning a
local agent for the American Railway Ex-
press Company may be, he is so enmeshed
in home office red tape that he can do very
little.

Gruwell Cites Example
"In our case for example, Mr. Olson has

no service from 6 p. m., Saturday until 8
a. m., Monday, although there are two ex-
press trains which can car^ film entering
the town between those limits either one of
which is likely to carry shipments from our
Milwaukee exchanges to us. So in such a
case it is up to us to locate the express
agent, ask as a special favor that he go to

his office on Sunday and permit us to get
film out and then transport it ourselves to

our theatre, paying the charges in cash, for

he is not permitted to take a check during
the hours that the bank is closed.

“For this privilege we pay two-thirds

more than we do if the film comes parcel

post, in which case we have access to the

post office on Saturday evening and Sun-
day morning after each mail train arrives

at a saving of at least one-third of the

transportation charges.
“I realize that in most cities Uncle Sam

has not as yet provided the exchanges with
pick-ups such as the express company gives,

but the total cost of the pick-up service

plus the parcel post charge is not except
in cases of very long haul as great as the

express charge. Gonsequently until that

situation is met and remedied, your country
exhibitor will seriously object to using a

service which compels him to patronize the

American Railway Express service.”

Stay Out, Says Guild

Contrasting the view of Mr. Gruwell is

the opinion expressed by R. E. Guild, Peer-
less theatre, Holyoke, Col., who, because of

the higher rate of express, believes that

distributors should see “that it is to their

advantage to stay out of a deal like this.”

He says:
“In your issue of February 7, 1925, you

have an article entitled ‘Express Company
for Distributing Motion Pictures.’ You
went the limit in trying to picture what a
fine thing it would be for the producers
and the distributors. If the express com-
pany had written the article themselves,
they could not have done better.

“Now let us look at the exhibitor’s side

of the question. We had a hard fight to

get films shipped by parcel post instead of
express, but finally won out causing the
express company to lose this business. Now
the real purpose of this move is to compel
the exhibitor to have not only his films but
his advertising matter as well, shipped by
express. They are handing out a nice bait

to the producers and distributors and a
barbed hook for the exhibitor.

“Here are the actual costs by parcel post

and express from Denver to Holyoke. By
parcel post a six reel feature costs 64 cents

including insurance to Holyoke and a two
reel short subject 32 cents. Total for pro-
gram 96 cents one way or $1.92 including
return. A six reel feature by express costs

$1.42 and two reel short subject 88 cents,

total $2.30 one way or $4.60 both ways, a
difference of ^.68 a day. If I run six days
a week and change every day, it would cost

me $838.84 more a year to ship by express
than by parcel post. Here is another joker

in the proposition.

"Any exhibitor that has had the bad luck

to get a shipment of advertising matter by
express knows how they charge for this,

yet under this new scheme they are going
to ship it all by express. Some time ago
I had a shipment of advertising matter
come by express through an error. The
charges on it were 90 cents. I took the

package to the post office and had it

weighed. It would have cost 22 cents by
parcel post.

“It is time that the exhibitor woke up
to what this means to them, and maybe
enough distributors will see that it is to

their advantage to stay out of a deal like

this so that the small exhibitor will still

have a market to buy his pictures in that

will be glad to send them parcel post.”
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A studio party was given in honor of Barbara La Marr at Universal Studios, Fort
Lee, N. Monday afternoon, January 26, where Miss La Marr is appearing
in the Sawyer-Lubin production, “Heart of a Temptress,” with a large gath-
ering of theatrical and newspaper people in attendance. Broadway theatrical
circles were represented by Henry Hull and Miss Teasdale of “The Youngest,”
Helen Bolton of “My Girl,” Louis Bartels of “The Showoff,” and Ann Pen-
nington of the “Follies” and others.

Thalberg Offers Formula for

Making Box Office Bets
Specialization and Organization Are Ttvo Big Factors Entering Into

the Production of Successful Films, He Says

(S/'Ccial to Exhibitors Herald)

New YORK, February 3.—Irving G. Thalberg, Louis B. Mayer’s right

or left hand bower in production matters for Metro-Goldwyn-Mayer,
who is in New York for a few weeks for conferences at the home

office and to look for picture material in stories and plays, has some decided
views on production. Mr. Thalberg says there is a formula for making box
office pictures the same as in the making of any other product that is sold

to the public, and if this formula is adhered to successful and profitable

business is bound to result.

SPECIALIZATION and organization
are the chief factors entering into this

formula for success, according to Mr.
Thalberg, and the

truth of this is be-

ing demonstrated
with each produc-
tion turned out on
the Culver City

lot.

“The organiza-
tion of a studio
like the Metro-
Goldwyn studio in

Culver City today
is so systematized
that there is no
possibility of fail-

ure in making pic-

tures that will Thalberg
prove among the

industry’s biggest box office hits,” said i\Ir.

Thalberg.
“Specialization in every phase of produc-

tion is one of the fundamental principles in

our formula of making pictures. I believe

that the making of any production should

be supervised by one individual who is re-

sponsible for the whole picture, but today
production is too complicated for one man
to manage every detail of it. Details that

used to be considered unimportant are now
of prime importance in the making of a
picture

;
details in costuming, fidelity to at-

mosphere, everything that goes to make a

realistic feature.
jjc ^

“For that reason we have specialists at

the Metro-Goldwyn-Mayer studio who are
experts in their lines. This guarantees that

our pictures will be of the highest possible

artistic Standard.
“In the last analysis, of course, a picture

must stand or fall on its box office merit,

and today when competition is keener than
ever before, and when finer pictures are
being made than ever before, it is con-

stantly a reminder that nothing can be left

undone to make our pictures box office hits.

We feel that exhibitors will agree with us
that we have succeeded in this.

“The reason that our product is in a com-
manding position is that it includes the

leading stars and directors and the best

stories that can be procured. There used
to be a time when one star’s name or one

famous dircciur would be enough to carry

a picture.

“Today it is different. The public ex-
pects more than it ever did, and we are
giving the public more than it ever re-

ceived, in such of our productions for in-

stance as ‘The Merry Widow.’ That title

would be enough to carry the picture alone,

but in addition it has Erich von Stroheim’s
name, i^Iae Murray’s, John Gilbert’s and
other popular players.

“It is not possible to tell if what the

public wants today is what it will want to-

morrow, but as nearly as it can be done,

we are guessing ahead. It is well known
that a picture of which little is expected is

likely to turn out the most popular hit of

them all, but the most we can do is to aim
at what we know the public has patronized

always and hope for the rest.
if if if

“A best-seller among novels or Broadway
stage hits cannot always be depended upon
to duplicate the success in pictures, for the

technique of pictures is entirely different.

But it is that quality, whether it happens to

be an exceptional love interest or adventure
element or sheer melodrama, that made the

book or play a success, that we try to cap-

ture in our screen version. They didn’t

think it could be done with ‘He Who Gets
Slapped,’ but it is nevertheless one of the

outstanding screen hits of the year.

“Our studios at present are embarking on
the greatest production program in our

history, and we are confident every one of

our pictures is going to register.”

Leaders in Wisconsin
League Sponsor New

Booking Corporation
{Continued from page 29)

greatest constructive strides ever taken in the his-

tory of the business and that the methods pur-
sued will tend to eliminate a great deal of waste
and useless expense in the exhibitive end of the
business, along the same lines that the producers
have been endeavoring to eliminate waste in their

end.**

Wiesner, general manager, is one of the

most widely known men in the film busi-

ness in the state. He has been connected
with Jack Grauman’s Celebrated Players’

office in Milwaukee and is recognized as a

man of exceptional ability. As general

manager, it is expected that he will do the

picture buying.

Veteran Heads Combine
Mr. Silliman, president, is a veteran Mil-

waukee showman who, in addition to con-
trolling the Downer, Astor, Jackson and
several other East Side houses, some time
ago joined with Grauman in taking over
the Juneau on the South Side.

Mr. Fischer also is one of the pioneers in

Milwaukee. He was for years connected
with the Saxe organization, being in charge
of the Alhambra, the leading downtown
house at that time, before it went into the

hands of the Uihleins. Later he managed a

Chicago theatre, but he returned almost
four years ago and led in the organization

of a company which erected the Milwau-
kee, one of the finest uptown houses in the

city. Recently he also opened the Capitol,

a West Allis theatre.

Fred Seegert has become a national figure

in exhibitor circles through his activities as

an executive in the state M. P. T. O. and
the M. P. T. O. of America.
Mr. Van Norman’s Parkway is a costly

West Side house He has been one of the

leaders in the M. P. T. O.
Mr. Rice is identified with the interests

which control several large outskirt houses

including the State, on the West Side.

Prince’s Aid in Films
NEW YORK.—Pat Culinan, formerly aid-de-

camp for the Prince of Wales, has been selected

for the same capacity with Prince Danilo, which
role is filled by John Gilbert in Metro-Goldwyn-
Mayer’s new production, “The Merry Widow.”
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Weds Marquis

LORIA SWANSON became the bride

last week of Marquis de la Faliaise,

scion of the oldest of French families, at

Paris where she has been engaged for sev-

eral weeks with the unit making the Par-
amount attraction “Madame Sans-Gene.”
Following the ceremony she declared that

the “emptiness of life” without family or

home ties had convinced her that with ad-

vancing years she expects to be deprived of

the plaudits of the masses at which time

there must be something more substantial

to look to for an interest in living. “I may
be a vamp on the screen,” she said, “but be-

lieve me I am a mother at heart. I want
not one baby but lots of them.”
The ceremony was witnessed by Baron

Raymond d’Aiguy' who acted as best man
and Hallet Johnson, first secretary at the

American embassy. The whole affair was
considered in the light of a big social rnar-

riage for Paris. Yicomte de Saligiac-

Fenon, the Baron Berlin, Count de la Selle,

Andre Davin, formerly Rudolph Valen-

tino’s understudy and now director of the

Ganna Walska Champs Elysees theatre,

and Leonce Perret, director of the latest

Swanson picture, were guests.

Previously the bride had been the wife

of Wallace Beery, the popular villain, and
Herbert K. Somborn, a millionaire doctor

of Pasadena.

Wielding of Blue Law
May Prove Boomerang

(Special to Exhibitors Herald)

SLATER, MO., Eeb. 3.—Speaking of

blue laws, this may be the bluest of blue

towns within a few days. As a result of

the retaliation of the management of the

.Auditorium theatre, even the delivery of

Sunday newspapers may be prohibited. The
town wanted enforcement of an old Sun-
day closing law, so the Auditorium man-
agement intends to see that the law is ob-

served in every detail.

The dispute had its inception when the

city council objected to Sunday shows in

the Auditorium, the town’s only theatre.

The theatre’s management retaliated by de-

claring it would insist on every other activ-

ity forbidden by the ordinance being sup-

pressed. Mayor R. A. Jenkins announced
that the city would not take the task of

enforcing the law into its own hands.

See Failure of Hays Parley;

Exhibitors Threaten to Sue
Samuel Untermeyer Will Represent New York Theatre Men if

Anti-trust Action Is Decided Upon—Producers Taking

Undue Advantage, O’Reilly Charges
(Special to Exhibitors Herald)

.\J5W YORK, 1^'ebruary 3.—Following closely on the withdrawal of

Vitagraph from the Motion Picture Producers & Distributors .Association,

comes the announcement that the Theatre Owners Chamber of Commerce
is preparing to bring suit against the Hays organization under the Sherman
act, charging restraint of trade.

The announcement of the proposed suit was made by Charles 1..

O’l^eilly, president of the T. O. C. C. and Nathan Burkan. the attorney for

the organization.

Charges Independents Can’t Get Fair Break
For several months past negotiations have been pending between the

Hays association and the T. O. C. C. with Burkan and O’Reilly acting for

the latter. The bone of contention is the assertion that producer-owned
theatres are so handled as to make pi

houses not so connected from getting

pictures.

Many meetings ha\e been held between
Mr. Hays and the representatives of the

T. O. C. C. in the hope that matters could
be settled to the satisfaction of everyone
without resorting to the courts. These
negotiations are still going on but from
the viewpoint of the T. O. C. C. there ap-
pears so little chance of adjustment that

they are likely to be broken off at any
time and the court action commenced.

It is said that conferences have lieen

held with Samuel Untermeyer and that in

the event of the matter going into the

courts he will act as trial lawyer.

Complain to Hays
“We have complained to Air. Hays,” said

Mr. O’Reilly, “that producer-owned thea-

tres here in New York are taking undue
advantage in controlling first run pictures.

Theatres not affiliated with the producers
must be satisfied with subsequent runs and
are finding it increasingly difficult to make
adequate returns on their investment. We
have a membership of 425 in the New York
area, which includes Westchester county
and Northern New Jersey, who have about
$239,000,000 invested in their theatres, and
we are seeking relief from what we are
finding is an increasingly intolerable con-
dition.

“We can’t go into the market and buy

Vitagraph

Announces

—

THAT Mae Marsh has been signed to play the lead
in **In the Garden of Charity^** the Basil King
story which J. Stuart Blackton will produce as

a special^ and
THAT E, F» Tarbell has been appointed branch

manager at Omaha, TarbelVs first association
with Vitigraph was in 1917, He boasts of hav-
ing opened the first motion picture theatre in

Florida in Sovemher^ 1903.

actically a “combine” which prevents
anything like a fair break on the new

the best pictures, even if we are willing

to pay as much or more per unit than pro-
ducer-owned theatres. We recognize the

right of the owner of many theatres to be
able to buy at wholesale and to fix certain

conditions on which a single producer may
sell his product, but we object to this

owner of many theatres fixing the terms
on which several producers may sell

theirs because we see in that efforts to

stifle competition.

Ask Group for Relief

“We have asked the Motion Pictures
Producers & Distributers for relief. We
will learn soon how far they will go, or
whether it will be necessary for us to gn
before the courts.” i

“We are trying to settle the situation

among ourselves,” said Mr. Burkan. “What
we hope to accomplish is to reach an agree-
ment with the principal producers-distribu-
tors-exhibitors upon a proportion of their

output for the use of independent exhibi-

tors, to cut down the area in which ‘first

run’ pictures are at present confined and
to decrease the time allowed for first-run

films. We are hopeful of reaching an
amicable agreement. It will be several

weeks before all the matter can be gone
into, but if an agreement cannot be reached
we will be forced to carry the matter to

the courts under the anti-trust act.”

Big Deal Adds House
to Berinstein Chain

( special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—One of the

biggest theatrical deals in southern New
York state in many months was consum-
mated last week in which Harry and Ben-
jamin Berinstein, Elmira, added the Re-
gent theatre in Elmira, to their holdings.

This gives them four theatres in Elmira,
two in Albany, one in Schenectady, one in

Troy and another in Newburgh. It is

planned to spend approximately $175,000 on
alterations to the Regent theatre, increasing
the seating capacity from the present 863
to 2,500.

Woodley Heads Firm
(Special to Exhibitors Herald)

HOLLYWOOD, CAL., Feb. 3.—The
Gold Medal Pictures, Inc., has just been
formed here with the election of Frank E.

Wooley, president, Paul Gerson, vice-presi-

dent, F. 6 . Davison, secretary, and Arthur
.S. Walther, treasurer.
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F. B. O. Holds Convention and
Gives a Dinner-Dance

Wampas Frolic at Ambassador Cinema Event of the Year—Samuel
Bischoff Erecting Permanent Village at

California Studios

By HARRY HAMMOND BEALL

H ollywood, February 3.—Production and sales executives of the
F. B. O. held a three-day convention last week in Los Angeles. A
feature of the sessions was a dinner dance in the Cocoanut Grove

ballroom of Hotel Ambassador attended by the executives, stars and direc-
tors.

Among those who attended the convention were: Harry M. Berman,
general sales manager, who came from New York for the meeting; J. I.

Schnitzer, vice-president
; A. A. Schmidt, district manager

; B. P. Fineman,
studio manager, and A. A. Hunt, of Seattle, Harry Cohen, of Los Angeles;
Sid Goldman, of San Francisco; Sid Weisbaum, of Denver, Abel Davis, of
Salt Lake City, and William Mathews, of Portland, branch managers.

W -A-M-P-A-S is the combination of
letters that is being broadcast all over

California this week in anticipation of the
1925 Wampas Frolic and Ball to be held
next Thursday night, February 5, at the
Ambassador Hotel Arena. It has always
been the most socially brilliant cinema
event of the year, and filmdom is agog
with preparatory thrills, for the film colony
will be there en masse if past performances
are to be taken as any criterion.

Every screen press agent is working to

put over the Ball. Ray H. Leek is director-
general and Norman Manning, general
manager. Pete Smith is chairman of the
finance committee. The publicity is in

charge of George Tandy. Outdoor adver-
tising is being handled by Jeff Lazarus, of
Paramount theatres; exploitation by Roy
Miller; ticket sales by Si Snyder; invita-

tions by Joe Jackson, and Ike St. Johns,
and the floor committee is headed by Mar-
cus Larkin.

Entertainment is up to E. O. Van Pelt.

It will be an elaborate program of seven-
teen acts composed of headliners from the
screen and stage worlds and destined to

make it a memorable show’. In addition to

this entertainment, there will be the presen-
tation of the Baby Stars and also the in-

Even the big chief had to buy. Violet
Avon, Wampas Baby Star of 1925,
met Carl Laemmle, president of
Universal, at the station on his ar-

rival on the Coast and Uncle Carl
had to dig into his pocket and buy a
box for the Wampas Frolic to be held
on February 5.

troduction to the public of all the celebrities

of filmland who will be present at the Ball.
Fred Beetson, of the Hays organization, is

chairman of the Committee on Public Re-
lations. Tony Martin is handling the
printing.

The list of box holders reads like a blue
book of society, stage and screen.

* * *

A $500,000 expansion program which in-

cludes erection of a new stage and the
building of a permanent village was an-
nounced this week by Samuel Bischoff,
president and general manager of the Cali-
fornia Studios in Hollywood Work on
the new stage is under way under the
supervision of Jack Mintz, studio manager.
The construction of a country town as a
“close in location” for picture companies
will start this week.

*

The Sixty Club of Hollywood, patterned
after the Sixty Club of New York and
the Embassy Club of London, was organ-
ized this week with the election of officers.

The club is preparing to erect a home at

McCadden and Hollywood boulevard, with
four large ballrooms, and dining rooms,
lounges and other conveniences.
The officers and directors include presi-

dent, Frank Elliott; secretary-treasurer,
Charles Furthman; managing director, A.
E. Brandstatter

; directors, Charles Chaplin,
Norman Kerry, Sidney Chaplin, Charles
Kenyon, Jack Gilbert, Ward Crane, Jesse
Hampton, Victor Fleming, John Considine,
Jr., Clarence Brown, Monte Brice, Harry
Edwards, Frank Elliott, Arthur J. Klein,
How’ard Hawks, Jack Conway, Ray Grif-
fith, Robert London, Jack Warner, Lew
Cody, Maurice Elvy, l^mett Flynn, Jack
Ford, Monta Bell and Charles Furthman.

* * *

The injunction suit of Charles Chaplin
against Charles Amador, who styles himself
Charles Aplin, to restrain the latter from
using the make-up of the former for stage

and screen purposes, is set for hearing on
February 10 in the Superior court in Los
Angeles.

Chaplin alleges in his application for the

injunction that the attire he wore in many
of his best-known pictures is “peculiar and
individual to himself,” and the costume and
“droll grimaces of simulated seriousness

and surprise” constitute his good will and
vogue, and that he was the first to adopt
them on either stage or screen. Film show-
ings of both actors will be made in court,

and both may appear in the disputed

make-up.
m * m

Al Hoxie, Jack Hoxie’s younger broth-
er, is the first of a string of western stars

Morris R. Schlank, of Anchor Film dis-

Claire Windsor “plugging” for the
Wampas Frolic Ball; and using Bert
Lytell as the substantial support. As
it appears she has plugged him in the
heart—but she really has a right to.

tributors, has signed for several series of
thrilling outdoor pictures.

* * *

H. M. Herbel, well known Eastern film

man, is appointed general sales manager
of Century Film Corporation, according to

an announcement by Julius Stern, pres-

ident Mr. Herbel at present is touring
Canada in the interests of Century com-
edies, but expects to visit the company’s
studios on the Pacific Coast next month.

* if *

Under a new contract with William Fox
in effect this week, Alma Rubens will be
featured in special productions on a five-

year schedule with a certain number of
weeks out of each year for recreation or
free-lance work with other companies. Her
first starring vehicle with Fox has not yet

been announced. Miss Rubens lately com-
pleted the leading feminine role of Paula
in John M. Stahl’s feature for First Na-
tional release, “Fashions for Men,’ a pic-

turization of Molnars famous play.

* * *

Wyndham Standing, who returned re-

cently to Hollywood from picture-making
in New York and abroad, is signed for a
Universal special. Standing was chosen
by William Seiter, the director, to be fea-

tured with Laura La Plante, who will play
the title role in “The Teaser,” to be made
from the well known stage play.

* *

With the granting of a divorce decree

in the Paris courts to Mrs. Araminta Dur-
fee Arbuckle, wife of Roscoe (Fatty)
Arbuckle, the latter is quoted as stating

that it opens the way for his wedding with
Doris Deane, the formal announcement of

which will be made very soon.
* * *

After seven years of directing comedies.
Ale Goulding, who has signed a long term
contract with Metro-Goldwyn-Mayer, is to

fulfill his desire to make feature-length

dramas. His first picture will be “The
Girl’s Rebellion,” from the Rupert Hughes
story.

With the addition of Goulding, the di-

rectorial list of M-G-M at the Culver City

studios now includes Reginald Barker,
Monta Bell, Frank Borzage, Tod Brown-
ing, Hobart Henley, Rex Ingram, Marshall
Neilan, Fred Niblo, Victor Seastrom, Vic-
tor Schertzinger, John M. Stahl, King
Vidor, Josef von Sternberg and Erich von
Stroheim.

i
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Film News PICTORIAL SECTION Stories Told

in
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of Exhibitors Herald
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by

the Camera

Priscilla Dean and her mother arrive at Kansas
City, the first stop in Miss Dean’s personal ap-
pearance tour with “A Cafe in Cairo” the Hunt
Stromberg production distributed through Pro-
ducers Distributing Corporation. Miss Dean and
a company of players give a sketch in connec-
tion with the picture.

J. D. Williams, President

Ritz-Carlton Pictures, and

William Fraser, general
manager of Harold Lloyd

Productions, arrive on

Coast. Left to right—Mrs.

Williams, J. D., Mildred

Davis Lloyd, Mr. Fraser

and Mrs. Fraser.

At last its here the cross-word puzzle shirt.

Bob Custer, newest acquisition to the ranks
of F. B. O. wearing his new creation. You’ll
see him in “Flashing Spurs,” a Western, but
without the shirt.

Estelle Taylor, star of Jans
Productions, and Jack Demp-
sey, assisting in running the
steam shovel for the new box-
ing arena Los Angeles.

E. M. Asher, producer of Corinne
Griffith-First National Productions, with
his family in their Hollywood Gardens.
Mrs. Asher, Billy (right) and Betty
(left) are hosts at many little parties
of famous film kiddies.
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Helen D’Algy, beautiful Spanish
actress, who is a member of the
Metro-Goldwyn-IVIayer stock com-
pany and will have leading roles

in several features.

Helene Chadwick, appearing in Warner Bros. “The
Easiest Road,’’ changes places with the hello girl

at Warner Bros, studio and tries to emulate the
“voice with the smile wins.’’ After an hour she
lost her smile and her temper.

Harry Langdon, who in the
face of strongest competition,
has become one of the leading
screen comiques. His Sennett-
Pathe pictures are “sure-fire.”

“The Land of the Living Past” photographed for the first time by a woman. Miss Elizabeth Pickett, for Fox Film Corporation,
Educationall Department. (Above) Miss Pickett with party and Indian Chief. The Citadel in Pueblo land that has with-

stood the siege of ages. (Bottom—Left) A general view of the Pueblo village as it appears today. (Right) Another view
of the ancient city.
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Broadcasting the making of a scene for Jans Production “The Mad
Dancer.” Left to right: Director King, Vincent Lopez, WJZ an-
nouncer, Ann Pennington, Johnny Walker, Jack Hyland, assistant

director. This is said to be the first time this stunt was ever tried.

A colorful scene from the Fox fantasy, “The Folly of

Vanity,’” recently finished at the West Coast studio
by Maurice Elvey, noted English director, now under
contract with William Fox. This is Director Elvey’s
second American picture, “Curlytop” being his first.

Phyllis Haver, appearing with Milton
Sills, Doris Kenyon and others in “1

Want My Man,” a new First National
production. Phyllis is brushing up on
Spanish.

Renaud Hoffman, the hustling
young West Coast director, who
has just finished “On the Thresh-
old” for Producers Distributing
Corp.

Aileen Pringle, the Metro-Goldwyn star,

who first won fame as the Tiger Lady
Queen in “Three Weeks.” She has the
feminine lead in “The Wife of the Cen-
taur,” another Metro film.

RIGHT — King
Baggot, Universal
director who made
‘‘The Tornado”
and “Raffles”
with his youthful
but veteran assis-

tant Joseph Barry.

LEFT—Lou Telle-

gen, A1 S a n t e 1 1

and Elaine Ham-
merstein, in be-

tween scenes of

“Parisian Nights”
on the F. B. O. lot,

Holl5rwood. Direc-

tor Santell is an
expert in plastic

art.
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“Naked Truth” Dinner Attracts
Notables From Far and Near

Entertainment Committee Has Completed Arrangements for
A. M. P. A. Dinner-Dance—Harold Hall Added to

First National Staff

By JOHN S. SPARGO

N ew YORK, February 3.—The success of the fifth annual Naked
Truth dinner-dance and frolic of the Associated Motion Picture Ad-
vertisers, Inc., to be held Saturday night, February 7, at the Hotel

Astor in New York, is already assured. Highlights of the affair will be:
1. No speakers.
2. No Hashlights.
3. Four orchestras.
5. Entertainment in which leading screen stars will participate.
6. Dancing till dawn.

The dinner, it is announced, will start promptly at 7 o’clock in the Gold
Room of the Astor.

T^HE entertainment committee has lined

up all the motion picture stars now ip

New York and promises that they will be
at the banquet and in the show. Moreover,
these screen celebrities have signified their

intention to remain for the dancing, so
here’s a chance for those who have long
been pining for a dance with one of their

screen favorites.

Among the picture stars who will turn
out for the big event are Bessie Love,
Richard Barthelmess, Dorothy Mackaill,
Clara Kimball Young, Lila Lee, Adolph
Menjou, T. Roy Barnes, Aileen Pringle,
Lillian Rich, Neil Hamilton, Claire Adams,
Richard Dix, Niles Welch, Bebe Daniels,
Milton Sills, Ben Lyon, Phyllis Haver,
Doris Kenyon, Kenneth Harlan, Betty
Blythe, Ann Pennington, Mary Hay, Hope
Hampton, Thomas Meighan, Jacqueline
Logan George Hackathorne, John Bowers,
Marguerite de la Motte, and many others.

A. M. Botsford, Harry Reichenbach,
Morris Ryskind, and other funsters of the

motion picture industry have been sharpen-
ing their wits to assist the stars in their

performances, and one of the greatest nov-
elty surprises on record is prornised.

John Wenger, noted artist and scenic de-
signe;^ for the Ziegfeld “Follies”' and other
outst^^rjg Broadway stage productions as
well c^^h'JnoJron pictures, has made a val-

uable '"cbhtribution of his genius to the

coming Naked Truth dinner. For the

event, he has designed a special “Naked
Truth” curtain, described as the last word
in striking scenic effects.

The combined orchestras of the Rivoli,

Rialto and Criterion, who will supply music
during the dinner have been rehearsing
steadily .for the affair,, and under the direc-

tion of Pr. Hugo Riesenfeld will put on a
speciaHy’ -arranged;, p.fogram of Classical

Jazz. ^
The NassaujCouhtry Club Orchestra, fa-

mous radio,jichtertaih^rs, and society jazz

players, wilf provide the music for the

dancing which will follow the dinner and
entertainment.
The Naked Truth dinner will bring out

executives of all the big companies. Cecil

B.,DeMille will make his first public bow to

Broadway, at the affair. Other important
film personalities who have obtained tickets

are Jesse Lasky, Gene Zukor, Richard A.
Rowland, Earl Hudson, E. A. Eschmann,
Sidney Kent, Alarcus Loew, Carl Laemmle,
Joseph Schenck, Hiram Abrams, Earl W.
Hammond, and a delegation of ten from
Will Hay’s office.

Exhibitors representatives from various
organizations in different parts of the

country will be present, and the Maryland
Theatre Owners are sending to New York
a committee headed by J. L. Rome of Balti-

more for the announced purpose of study-
ing the Naked Truth dinner with a view to

ascertaining how such events are so suc-
cessfully staged.
The Maryland Theatre Owners are going

to put on a dinner-dance in April at Balti-
more, and because they are anxious to
make their affair the last word in regional
functions, it was decided to send the com-
mittee.

The committee will include several
prominent Maryland exhibitors and they
hope to win for their affair some of the
starring talent that will feature the Naked
Truth dinner. A special table has been set
aside for them in a position of prominence
so that their studies may be carried out
under the most favorable conditions.

Special features of the Naked Truth
dinner-dance will include ukelele-playing by
Bessie Love, dancing by Aileen Pringle, a
monologue by Adolphe Menjou, dancing by
Jacqueline Logan, piano-playing by Milton
Sills, singing by George Hackathorne, and
many other interesting revelations of what
noted film personalities can do.
Moreover the A. M. P. A., beginning

with this year’s function, will select the
“ten worst pictures of the year,” going the
critics who are always naming the "ten
best” just one better.

On with the dance ! The Naked Truth
will out

!

* * *

And speaking of the Naked Truth dinner
here’s a line on one man who tried to make
sure he won’t miss it. Charlie Raymond,
manager of the Rialto theater, Washington,
blew into town early last Saturday morn-
ing and to the Astor where he had previ-
ously arranged for a room. With him were
a couple of suit cases containing various
and sundry things to back him up *in the
way of entertaining.
Arranging all this in the room, Raymond

went down into the lobby and explained to
some friends he met that he was now all set

for the big night.

“What big night?” asked one of the
friends.

“This night,” replied Raymond, “I’m all

set for the Naked Truth dinner tonight
and am going to do some entertaining.”

“You’re plenty early,” the friend in-

formed him. “The Naked Truth Dinner is

one week from tonight.”

Raymond disappeared and no one seems
to know what became of him.

* * Jjc

Earl Hudson has added another news-
paperman to the large staff of former
news-gathers under his command at the
First National studios in New York. The
latest acquisition is Harold R. Hall, of Bos-
ton. Hall for the last four years has been
assistant city editor and feature writer of
the Boston American. He has also been
successful as a magazine writer.

“Theatre Is Justified,”

Says Hoosier Pastor
(Special to Exhibitors Herald)

INDIANAPOLIS. IND., Feb. 3.—"If the theatre does no more
than entertain, it is justiBed,” Dr.
Frank S. C. Wicks, pastor of the
All Souls Unitarian church, here,
said in a sermon on “The Church
and the Theatre.” The sermon was
in recognition of the beginning of
National Drama Week.
“Amusement.” Dr. Wicks said,

“has a rightful and necessary place
in our lives. All our energies are
absorbed and at the end of the day
our one need is rest and relaxa-
tion. The theatre is a boon if it

does no more than relieve this

strain. It is a good thing to listen

to a good musical comedy. It is

a good thing to see a motion pic-

ture that has the same effect on
the human system.”

Dr. Wicks said the English
drama “is the legitimate child of

the church.” He added that the

church has no right to ask the

dramatist to preach, teach or mor-
alize, but “simply to hold up the

mirror faithfully to life as it

passes.”

Most people do not like black cats, but

(Big Bill) William T. Tilden 2nd, world
tennis champion, not only likes black cats,

but insists on having ffiem around him
whenever possible because they have always

brought him good luck.

“If I can see a black cat or have one
around me whenever I have gone into ten-

nis matches I have always come through

with flying colors,” said Tilden at the Glen-

dale Studios, where he is working in his

first motion picture entitled “Haunted
Hands.”
“Why, do you know,” continued Tilden,

“when George Terwilliger, my director, and
myself came out here to make some screen

tests, this big black cat jumped up on the

table along side of me and as always fol-

lows, the screen tests were excellent.”

* >i< *

After reading that Napoleon Bonaparte

captured Toulon and was made a Brigadier-

General at the age of twenty-four and that

William Pitt was made Prime Minister of

England at the same age, George O’Brien

of “The Iron Horse” fame is about to start

the “Twenty-four Club” for those young
men who achieve unusuah distinction at

that age. The William EoX star at the age

of twenty-four is a featured player in five

big photoplays all of which will be_ pre-

sented on Broadway this year. His rise to

stardom with his name in electric lights in

front of theatres all over the country has

been one of the most meteoric in screen

history.

-At'

Taxi Industry to Be
Organized by Elliott
(Special to Exhibitors Herald)

NEW YORK, Feb. 3.—Frederick H. El-

liott, organizer of a number of flourishing

enterprises, has recently launched an ener-

getic movement toward the centralizing of

the taxicab industry.

Elliott has been identified with the or-

ganizing of the Independent Motion Pic-

ture Producers’ & Districtors’ Association,

with I. E. Chadwick as president, and W.
E. Shallenberger, chairman of the execu-

tive committee.
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Censorship in Indiana Loses;
Seeks Blue Sunday in East

Drastic Measure Offered in N. Y. by Lord’s Day Alliance Would
Place Ban on All Labor—See Bill Killed in

Committee—Repeal Status Unchanged

It’s the same old story in Indiana. First it’s the threat of censorship
legislation followed inevitably by defeat of the bine noses. I'his year is

no exception.

New York can now turn from censorship matters for a time to con-
sideration of the most drastic Sunday closing measure ever presented to

the general assembly in that state.

J, Charles Davis Has
Formed New Company

in Independent Field
(Special to Exhibitors Herald)

NEW YORK, Feb. 3.—To bring sales

methods used by the older industries into

the motion picture business is the pur-

pose of Davis
Distributing Divi-
sion, Inc., just
organized by J.

Charles Davis, 2d,

as president; J.

K. Adams, vice
president, and
Oscar Gunkel,
treasurer.
The first of the

specials to be dis-

tributed on the
independent mar-
ket bv the com-
pany will be “The
Tales of a Thou- J. Charles Davis, 2d

sand and One
Nights.” The company will handle also

six outdoor dramas produced by J. J.

Fleming Productions, as well as eight

Westerns made by Clifford S. Elfelt Pro-

ductions.
Mr. Davis says that the policy of his

company will be to “help the dealer move
the goods off his shelves into the hands
of the consumer and thus make room
for more goods.”

Trace Follows Heated
Murray-Von Stroheim
Quarrel on Metro Lot

(Special to Exhibitors Herald)

LOS ANGELES, Feb. 3.—Differences
between Eric Von Stroheim, director, and
Mae Murray, star, regarding the filming of

“The Merry Widow,” which last Wednes-
day led to a stormy session on the lot dur-
ing which the director was reported to have
resigned, have been amicably adjudicated.

Several versions of the quarrel, which
ended when the director walked off the lot,

have been given. The director declared,

it is reported, that he had been fired. Louis
B. Mayer was quoted as saying he resigned.

Extras on the lot at the time stated that

Miss Murray became enraged at the direc-

tor and voiced an exclamation that dis-

pleased von Stroheim.
When Monta Bell took up the scene

where it had been stopped, officers em-
ployed by Von Stroheim refused to go on
the scene unless the original director was
restored, it is reported. Following apol-

ogies Von Stroheim went back to work in

supreme control of the production.

Tabloids Using Minors
Are Target of Officials

(Special to Exhibitors Herald)

MILWAUKEE. WIS., Feb. 3.—A drive
on theatres featuring tab shows which em-
ploy minors has been launched by the dis-

trict attorney in Milwaukee. According to

reports, at least two arrests are expected
shortly.

Plans to Rebuild Soon
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—Louis Buett-
ner, president of the Cohoes Amusement
company, announced the past week that the
Strand theatre in Mechanicsville, destroyed
by fire three weeks ago, would be rebuilt

this coming summer. An architect is busy
on plans for a theatre of 1,100 seats, which
will be erected on the site of the other.
The house was valued at $118,000, and
insured for $85,000.

Stories of these two important matters
follow

:

Censorship Probably
Killed in Committee

(Special to Exhibitors Herald)
INDIANAPOLIS, IND., Feb. 3.—The

public morals committee of the Indiana
general assembly, house of representatives,
has agreed unanimously to recommend the

indefinite postponment of the Hinkle mo-
tion picture consorship bill. The bill pro-
vided for the creation of a board of cen-
sors of five persons. The action of the
committee, if approved by the house, will

remove the censorship question from the

present session of the legislature. The bill

was without a single adherent when it was
discussed during the public morals com-
mittee hearing.

The much heralded Blue Sunday bill has
been introduced in the Indiana legislature

by Representative Kissinger for the Lord’s
Day Alliance. He said the bill was handed
to him by “the Rev. Johnson” of Ft.

Wayne, who is head of the Indiana organ-
ization. Running true to form, for Indiana
legislators have a reputation of introducing
any bill that is handed to them, Kissinger
felt duty bound to introduce this particular
bill. Thomas J. Johnson of Ft. Wayne, is

registered as a lobbyist for the Lord’s Day
Alliance.

The bill would make it unlawful for “any
person to labor or employ any person to

labor or to pursue any trade or secular

business” on “the first day of the week,
commonly called Sunday or the Lord’s
day.”

Under the second section of the bill, it is

made unlawful to keep open and use “for
secular purposes” on this day “where a fee

is charged directly or indirectly” dancing
places, saloons, theatres, picture shows,
bowling alleys, billiard parlors, poolrooms,
soft drink establishments “or place of pub-
lic assembly or amusement.”
The amusement centers that are barred

from being open on the day are declared
by the bill to be public nuisances if they

remain open and the operators are to be
guilty of a misdemeanor, for which the bill

prescribes a penalty of from $100 to $500
and imprisonment may be added from one
to six months. It provides further that the

building or establishment be made subject

to a lien for the payment of the fines and
may he sold to pav them. For any viola-

tion not specifically prescribed, the bill

makes a penalty of from $5 to $50 for the

first offense and $25 to $500 for the second,

to which may he added imprisonment from
one to six months.

Not a Wheel Could
Turn in New York

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—New York
State is threatened with the bluest of Blue
Sundays, at least to the extent of a bill

introduced in the legislature last week by
Assemblyman Edmund B. Jenks, at the re-

quest of the Lord’s Day Alliance. Either
Mr. Jenks or someone else was very care-

ful to have the words “at the request of
the Lord’s Day Alliance” written on the

top of the bill. No doubt Mr. Jenks was
fully aware of the storm of disapproval
which the bill would arouse, and was not
anxious to be the center of this.

The. bill, which it is safe to say, will

never be reported out of committee, is one
of the most drastic ever introduced in the

New York legislature. Sunday motion pic-

ture shows are absolutely under the ban,

as well as all labor except of necessity or
charity, all public work, all haircutting,

manicuring and shoe polishing, all trades.

Smith in New Plea

For Censor Repeal
(Special to Exhibitors Herald)

ALBANY. N. Y., Feb. 3.— The
drive to abolish the New York State
Motion Picture Commission and
thus bring about the repeal of cen-
sorship gained added impetus Mon-
day night when Governor Smith in

a special message to the legislature

said:
“The Motion Picture Commission

should be abolished. The penal law
will take care of bad pictures, and
if you believe it to be not strong
enough then strengthen it.”

including repair work at garages must not

be done or indulged in on Sunday.
But that is not all. The bill further

specifies that all reduced fare excursions

must not be run on a Sunday and that the

hauling of freight, except perishable goods
and livestock, must cease. And as for

caddies, they are forbidden as well as all

other help on golf courses, baseball parks

and public tennis courts. All shooting,

hunting, racing, baseball, football, hockey,

pool, billiards, dancing, theatrical acts, and
in fact about everything under the sun is

forbidden by the bill introduced.

Week Sees But Four
Firms Incorporated

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 3.—There was a
slump in the number of companies incor-

porating in the motion picture business in

New York state during the past week. The
records in the secretary of state’s office

show that four such companies were in-

corporated, including the following:
Lyrio Operating Co., Inc., capitalized at $200,-

000, with S. Roseman. R. Wertheim, I. Tow, New
York city; Alben, Inc., $10,000, A. Hills, B.

Strauss, H. Dittel, New York city; Five Chatham
Square Theatre, Inc., with A. Goldman, W. Gold-
man, P. Morris, New York; B-C Productions,
Inc., H. L. Finkelstein, M. Horowitz, E. Stern,
New York city, the last two not specifying the
amount of capitalization.
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Production began Wednesday on the Wilson-Wetherald subject, “White Mice,”
adapted from the novel. It will be seen in Kelley Color. Jacqueline Logan
heads the cast. Opposite her is William Powell, remembered for his work
in “Romola.” Above are E. H. Griffith, director, F. Vaux Wilson, Clayton B.
Davis, production manager, and Sering D. Wilson, president of the company.

There’s Mystery in St. Louis:

50 Theatres Disappear?
(Special to Exhibitor.!; Herald)

Checkup Shows Total of 131 Houses—City Claims it Supports More
Seats Per Person Than Any Other Large Community

S
T. LOUIS, MO., February 3.—St. Louis has a big film mystery that will

require the combined resources of Sherlock Holmes, Nick Carter,

Monsier Lecouq and other lesser lights to solve. It involves the dis-

appearance over night as it were of some fifty motion picture, vaudeville
and dramatic theatres. Apparently they melted into thin air.

R ecently Editor & Publisher con-

ducted a surve-'^ into the motion pic-

ture and theatrical situation in America.
Relative to St. Louis, it gave the follow-
ing: Population, 772,897. Motion pic-

ture houses, 70; legitimate, 2; vaude-
ville, 3.

For several years the motion picture
exhibitors of St. Louis have been worry-
ing over the question of whether St.

Louis has been over built. Apparently
the Editor & Publisher survey solved

that problem—if it were only correct.
* * *

But a real check of the St. Louis sit-

uation as of January 27, 1925, shows that
St. Louis and its suburbs in St. Louis
county (University City, Wellston, Ma-
plewood, Webster and Kirkwood) which
have a combined population of approxi-
mately 825,000 persons, have:

Seats.
105 city motion pietare houses with 9o»902

1

burlesque and motion picture house 1,671
3 dramatic houses 5,297
2 burlesqe houses 2,764
3 vaudeville and picture houses 6,232
1 house used for pictures, concerts,

etc 1,914
5 suburban metion picture houses in

the towns listed above S.450
11 motion picture houses closed 7.279

Total 131 theatres of all kinds 126,509
In addition the city of St. Louis

shows: Seats.
45 airdomes or summer theatres that

play motion pictures 61,449

2

motion picture houses under con-
struction .5.200

5 motion picture house sites pur-
chased 11.600

2 motion picture houses in tentative
stage 4,800

1 dramatic house site purchased 1,700
1 vaudeville house site optioned 2,500
3 motion picture-vaudeville house

optioned .3,600
1 burlesque theatre site optioned ... 2..500

These houses which are now booking
motion pictures in St. Louis, either fea-

ture, serials, news or other short sub-
jects in St. Louis and its suburban towns
number 114 and have a total seating ca-

pacity of 109,255.

* * *

Based on its population, St. Louis
claims the distinction of supporting more
motion picture theatre seats per person
than any other large city in the United
States. St. Louis has one. motion picture
seat for each 7.6 person in its district

New York, with a population of about
6,000,000, is said to have 578 exclusive
motion picture houses, 59 motion picture
and vaudeville and 179 open air theatres.

The seating capacity of its motion pic-

ture may avera^p 900 seats, although one
survey lists the average at but 742 seats.

On the 900-seat basis the New York
houses showing pictures have but 609,300
-'Cats or one seat for every ten persons.

Considering the metropolitan population
of New York, 8,000,00 persons, the Man-
hattan average shrinks one-third or one
-ieat for every 13 persons.

First Subject with
Tennis Champ Begun

(special to Exhibitors Herald)

NEW YORK, Feb. 3.—William T. Til-

den, “Big Bill,” the world’s tennis cham-
pion, and Ben Alexander, the boy film
star, began work on their first co-feature
for the Worthy Pictures Corporation last

week at the Glendale Studios here. The
cast for the picture which is called
“Haunted Hands” will include Marjorie
Daw and George Hackathorne.

U. S. Has Too Many
Theatres, Exhibitors
Contend in Survey

(Continued from page ii)

New Piedmont, Oakland Cal.; Roy A. Fuhrer,
Temple. Yates Center, Kan.; Theo. Clark, Moon,
Vincennes, Ind.; J. B. Wallis, Main Street,
Russell, Kan.; J. R. Burford, Burford and Rex,
Arkansas City, Kan.; F. J. O’Hara, Community,
Elgin, Neb.; R. A. Vander Bil, Royal, Lime
Springs, la.; W. J. Nieuwland, Ord, Ord, Neb.;
L. D. Metcalf, Grand, Ash Grove, Mo.; Aristo
theatre, Lebanon, Ky. ; F. H. Harris, Amuse,
Hart, Mich.; Earle Eveland, Opera House, Mc-
Connelsville, O. ; N. Frye, Fischer, Terrace and
Palace, Danville, 111.; J. H. Peterson, New,
East Palestine, O, ; J. P. Allen, Liberty, Holly,
Mich. ; F. M. Edgett, Lyric, Earlville, 111. ; Bert
Silver, Silver Family, Greenville, Mich.; W. J.
Shoup, DeLuxe, Spearville, Kan., who says,
“Yes, in the cities”; John A. Schwalm, Rialto,
Hamilton, O. ; H. M. Retz, Strand, Lamont, la.

;

Jack Garrett, Rex, Gallup, N. M.; C. A. Harper.
Whiteway, Selma, N. C. ; C. E. Corrington, Clin-
tonia, Clinton, 111.

“Squeezing Little Fellow”

F. J. McWilliams, Madison, Madison,
Wis., holds that there is a tendency toward
theatre combinations and that “possibly”
this movement is “for the purpose of elim-
inating many of the smaller houses."
Answering the question in the affirmative,

H. M. Retz says that the movement is “in

some instances to ward off competition and
also enable cheaper film rentals.”

It is a process of squeezing out the little

fellow as in all businesses, in the opinion of
W. J. Shoup, who says:

“I believe when another large theatre is

built in most cases there are several small

ones which close their doors to make room
for the big ones.

“Looking back for the past thirty years

we see where many kinds of businesses
have gradually squeezed out the little ones
and become controlled by just a few big

ones and if I am not mistaken that is the

way the motion picture business is going,

especially in the cities.”

So much for questions No. 1 and 2,

in the Herald’s current investigation.

Next week the problems created
through booking combines will be dis-

cussed by exhibitor readers of this

publication.

Broadway Takes

DeMille-P. D. C.

Deal as a Fact
(Special to Exhibitors Herald)

NEW YORK, Feb. 3.—While no offi-

cial announcement has been made it is

generally believed in the trade here that

everything is set for a coalition of the

forces of Cecil B. DeMille and Producers
Distributing Corporation and that con-

tracts will be signed this week. Several

other companies have been after DeMille
but so certain does it appear that the

deal with Producers Distributing will be
closed that it is generally understood
the other companies have pulled off.

Just what effect the alignment of

DeMille with another company will

have, on the lineup of Paramount stars

is always a subject for discussion along
Broadway. Several of the most promi-
nent of these stars enlisted under the
Paramount banner through the efforts of

Mr. DeMille and it is said some of the

contracts were made with him personally
instead of with Famous Players.

Many rumors have been current that

Gloria Swanson would leave the ranks
of Paramount and it is pretty widely
believed that DeMille is trying to sign

her up at the completion of her present
contract. Bebe Daniels is another Para-
mount star who is figured on to go to

DeMille.
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NEW THEATRE PUBLICATIONS; Top—Four page house organ published by Clem Pope, T «& D theatre,
Oakland, Cal., who joins the House Organ Exchange this week. Center—Special edition of house paper pub-
lished by the Howard, Atlanta, during Famous Players convention. Martin J. Quigley’s “The Street of Good
Cheer,” from the Holiday Number of the HERALD, is reprinted in both papers. Below, left—W. H. Osten-
berg’s paper for the Orpheum and Star, Scottsbluff, Neb. Right—House paper published by J. M. Broadus
for the Dixie, Bay Minetta, Ala. Both papers reprint service copy supplied in the HERALD. (Scale of repro-
duction, 1 to 3.)
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WHAT SHOWMEN ARE DOING: Center—Frank Bums’ ad for “Peter Pan,” Beacham, Orlando, Fla. Up-
per left, reading clockwise—New signature cut, subject of Elldred Fisher’s letter. Front cover of Peilace,

Corona, Long Island, house paper. H. A. McClure’s family ad. (See letter.) A. E. Bennett’s product an-
nouncement ad. Ad of Strand, Milwaukee, using stock mats. Howard, Atlanta, space for “Blast of Suez.”
Two-column opening announcement of Jeffery theatre, new Chicago residential theatre. Letters illustrated

by reproductions are published under “What Showmen Are Doing to Get Business,” page 49. (All repro-
ductions are made on scale of 1 to 3.)



February 14, 1925 EXHIBITORS HERALD 47

THE THEATRE
Q.y^iSDepartmmt ofPractical Showmanship

SHIMON TELLS POSTER POLICY
Clem Pope*s

House Organ

Now on List
Clem Pope, T & D theatre, Oak-

land, Cal., adds his name to the

House Organ Elxchange this week,
making avsulable to members an out-

standing theatre publication.
Mr. Pope submits his January 17 issue,

containing his reprint of Martin J. Quig-
ley’s “The Street of Good Cheer,” published
in the Holiday Number of the Herald.
“The Street of Good Cheer” also is re-

printed in the special issue of the Howard
Close-Up printed by the Howard at Atlanta
during the Famous Players convention in

that dty. Both of these are reproduced on
another page.
Mr. Pope’s paper folds as four pages but

opens as five, the' inside being divided by
the program calendar, which is set in high-
ly readable style. It is printed on yellow
coated stock, in black, and cuts are used to

advantage.
Other papers reproduced this week are

“Dixie Chatter,” published by J. M.
Broadus, Dixie theatre. Bay Minette, Ala.,

and “The Theatrical Messenger,” by W. H.
Ostenbreg, Jr., Orpheum, Scottsblufl, Neb.,

both using copy from this department.

“THE GUMPS"
Kansas City— Liberty— Loose Willes

Biscuit company makes displays of Gump
Biscuits, using stills, etc., supplied by thea-
tre, in test of national tie-up which is com-
pleted. (By R. C. Gary.)

* * *

“JANICE MEREDITH"
Masillon, O.

—

Grand—Private advance
screening for superintendent of schools,
principals and teachers, ministerial associa-
tion, newspaper men, D. A. R. and officers

of Rotarians and Kiwanis. Special book-
mark adopted by library. Book dealer’s
window display. (By C. C. Deardourff.)

* * 5|<

“THE SILENT WATCHER"
Nashville, Tenn.— Knickerbocker

—

Double lobby display, decorated mirrors,
cutouts distinguish lobby as general billing

is doubled. (By W. R. Arnold and Dewey
Mousson.)

How B & K Stage

Radio Talent

NICK LUCAS is currently pop-
ular as an entertainer at Radio
Station WEBH, Edgewater Beach
Hotel, Chicago. He does his
stuff on the air along toward mid-
night, appearing at the Chicago
theatre for each DeLuxe per-
formance.

At the Chicago he breaks into
the newspaper humor reel, which
trails off leaving him in a spot for
his last number. The theatre gets
maximum benefft of his local repu-
tation but sacrifices a minimum of
valuable program time.

Howard Host

to Paramount
Theatre Men

Famous Players-Lasky held its an-

nual theatre department convention

at the Hotel Biltmore, Atlanta, Jan-

uary 19-24, but the Howard theatre

was the real host according to evi-

dence at hand.
This evidence, forwarded by Perry Spen-

cer, assistant to Howard Price Kingsmore,
managing director, consists of a special edi-

tion of “The Howard Close-Up,” repro-

duced in this issue, and pictures of the thea-

tre during the visitors’ stay. These also

are reproduced.

“The Golden Bed” was the feature at-

traction of the week and a photo shows the
exterior billing given it. The picture also

was featured in the special edition of the
house paper, another page of which was
given over to cartoon treatment of the con-
vention.

A cake reproduction of the Howard thea-

tre was displayed at the hotel.

Backs Short

Subjects by

Art Display
**The Milwaukee theatre says it

with posters,” writes Louis C. Shimr
on, assistant manager of that Mil-

waukee playhouse, enclosing photos
illustrating the method.
“Good short subjects have come into

their own,” says Mr. Shimon, continuing,

“to tell the patrons that you show the Our
Gang, Bobby Vernon, Arthur Stone and
Harry Langdon comedies, also Hodge
Podge, Felix the Cat and Fox Educationals,

is just the thing to draw the adults and
children to your theatre.”

Four of the original posters used by the

Milwaukee theatre, drawn by Shirbourn C.

Youngbeck with copy by Mr. Shimon, are

reproduced on another page.

Original posters constitute an increasing-

ly important concern of the modern theatre

and in response to a suggestion by J. W.
Bettersworth, Istrione theatre, Jackson,
Miss., published on this page last week. The
Theatre has opened its column to discussion

of policies, methods and exchange of ideas.

Contributions from all interested parties

are invited.

“PETER PAN"
Wilkes Barre, Pa.—Savoy

—

Girl mem-
ber of Bryn Mawr Dramatic Society tells

story before screening of picture, not as a

prologue. Essay contest conducted with
clothing company. (By Irvin Zeltner.)

* * *

“HE WHO GETS SLAPPED"
Ashtabula, O.

—

Palace

—

Two men in

clown costume distribute heralds advertis-

ing picture. (By C. C. Deardourff.)
* * *

“ABRAHAM LINCOLN"
Bristol, Eng.—Whiteladies Cinema

—

Parade of 100 dogs wearing blankets ad-
vertising picture. Speech to patrons giv-

ing high lights of Lincoln’s life delivered

prior to screening of picture.

EXHIBITORS HERALD, Chicago, III.—^We are one of your silent subscribers. Up to date we have said
nothing and today we will say a little. We each week eagerly await our copy of the HERALD and it is the
oidy magazine that we file away and guard closely from the dozen others. The others we start fires with.
TTie Department of Practical Showmanship, “The Theatre,” is what does the trick.—^JOSEPH RAPALUS,
Majestic theatre, Westhampton, Mass.
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

THE ARISTOCRAT

T he motion picture is the aristocrat of

the entertainments. Whatever is good
in any of the arts is brought to you, to-

gether with whatever is good in any other

in the motion picture theatre.

The best in drama, in prose fiction, in

music, painting or sculpture, these are as-

sembled for your convenience in the thea-

tre. At a minimum charge, in a minimum
of time, with a minimum of effort, you
are made beneficiary of privileges not

available elsewhere at any price.

The motion picture is the aristocrat of

entertainments and most common of them
all. That is the distinguishing mark of

the aristocrat, always.

WHERE DO YOU SIT?
OU never can tell from where you sit

how the picture is going to look,”

says an old song. But it’s different in

the theatre. The picture invariably looks
best to the person who knows where to

sit.

The best seat is not, as commonly
supposed, the aisle seat. It is the seat

in the exact middle of the row. Seats

get better as you go in, from either end,

toward the middle. The aisle seat is

the poorest seat in the house.

In the aisle seat, you must make way
for those coming in or going out who
pass in front of you. Your view of the

screen also is broken by people passing
through the row in front of you, and in

some cases by persons passing up and
down the aisle.

Veteran theatregoers take the seats in

the middle of the rows. They arrive be-

fore the feature starts and see it with-

out interruption from this vantage point.

It looks best to them because they see

it better.

Nobody fears theatre fires in these

days of modern construction and equip-
ment, but even in case of panic the mid-
dle of the row is safest when the crowd
rushes for the aisles.

HOME’S BEST
T T does a man good to go away. He ap-
I- predates home so much more when he
returns. It’s good for him and for the
home folks.

People go to the theatres in larger
cities than this and remark their sur-
prise when they return to find that we
have shown home folks the same pictures
they saw there. Pictures are just like

anything else. Picture shopping is just
like any other shopping.

You can see any picture here that you
can see elsewhere and you cany buy any
merchandise here that you can buy else-
where. And because this is your closest
market, you can buy it cheaper in the
majority of cases. In business, as so-
cially, home’s best.

tttELCOME Clem Pope to the
yy House Organ Exchange.
(Then run your eye down the list

of those who have signified will-
ingness to exchange publications
with other exhibitors and let your
conscience be your guide.)

* * *

LOUIS C. SHIMON’S letter
about posters, and the posters

as well, give you something to
think about.

* *

Frank H. burns answers
E. A. Snyder’s recent question-

naire this week and asks other
questions of importance. If you
didn’t answer the first, try the
second.

* * *

TTAD to break up the routine
n. layout this week. Page was
getting so crowded it had to be
made up with rubber type and a
crowbar. Go ahead, crowd the two
of them, and we’ll expand some
more.

^ He ^

^HANKS, Mr. Rapalus. But
won’t you send in your paper?

TTAVE you done
n. getting them
of the feature?

anything about
in at the start

House Organ
Exchange

E. E. BAIR, State theatre, UlrichsviUe, O.
A. R. BENDER, Olympic theatre, Cleveland,

Okla.
HARRY BROWNING, Olympia theatre. New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlando, Fla.
M. T, CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amusement Co.,

Gloversville, N. Y.
E. L. FAWKS, Photo Phone theatre, Gra-

ford, Tex.
M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden.

S. C.
M. MacLEOD, Wolverine theatre, Saginaw.

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. E. MERIDITH, Virginia theatre. Box

1190, Fairmont, W. Va.
CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.

W. H. OSTENBERG, JR., Orpheum theatre,
Scottsbiuff, Neb.

EARLE HALL PAYNE, Kentucky theatre,
Lexington, Ky.

CLEM POPE, T & D theatre, Oakland, Cal.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

F. F. SCHWIE, Duluth theatre, Duluth,
Minn.

E. A. SNYDER, Rialto, Virginia theatres,

Champaign, 111.

S. 9TIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,

The Dalles, Ore.
F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,

Cal.
EDWIN B. WINTERS, Heilig theatre, Seattle,

Wash.

Entry of name in above list signifies

willingness to exchange theatre house or*

gans with other publishers.

(Name)

(Theatre) -

(City) -

( State) —

Direct Copy
Scores When
Stunts Flop

Direct copy may become monoto-
nous to the advertiser, stunts may in-

trigfue him and may get the crowd
for the occasion, but when the trick

stuff loses its edge and what to do
next is a problem, straightaway state-

ments get the business.

H, A. McClure, Strand theatre, Em-
poria, Kan., submits this week an excel-
lent example of direct copy writing. It

is reproduced on another page and re-
ferred to elsewhere as "a model all

should follow.”

Mr. McClure utilized a set of cuts
which are available in practically every
printing shop. He talked directly to the
members of the family, telling them why
the Strand bill on which “Barbara
Frietchie” was featured was the kind of
bill they liked.

There is no escaping this kind of an
ad. It goes right to the individual you
want to reach and doesn’t set up a bar-
rier for him to hurdle. He reads that
portion which is addressed to him and
then goes on to read the rest of it.

Theatre advertising of the day, as rep-
resented in specimens coming to this

desk, contains too little stuff of this

character. It is practically impossible to

use too much of it.

“SO BIG"
Sandusky, O.—Schade—Crossword puz-

zles spelling title when worked distributed

to school children, each completed puzzle
admitting bearer to theatre. (By George
Schade.)

"PETER PAN"
Findlay, O. — American — Theatre and

newspaper run tongue-twister contest elicit-

ing as winning response : “Powerful prog-
nosticating play-producing potentates per-
sistently proclaim Paramount’s photoplay
‘Peter Pan’ positively pleases particular

people presuming public’s -popular prefer-
ence.” (By Bill Danziger and W. Richards.)

* 5k

"GREED"
Toledo, O. — Valentine— Book window

display based on Frank Norris’ novel, “Mc-
Teague.” Also drug store window, news-
paper campaign and special lobby.

* * *

"THE TORNADO’’
New York— Moss’ Broadway— News-

papers print letters from readers speculat-

ing as to what would happen if tornado
struck New York. Science feature writers

write about tornadoes. (By Joe Weil.)
3k 5k

"FRIVOLOUS SAL"
Los Angeles—Cal.—One hundred teaser

boards carrying only title stripped with
date, etc., on week of showing, fifty carry-
ing over through run. Teaser ads in news-
paper to match. Theatre pianist plays over
KFI night before opening, with announce-
ment. Special nights arranged for North-
ern Pacific and other railroad employees.

5k» 5k 9k

"PETER PAN"
Scranton, Pa.—Strand—Tie-ups made

with Elks, Rotarians, Kiwanis, K. of P.,

K. of C. and other organizations net verit-

able blanket of newspaper comment, each
order enjoying special column. (By Irvin

Zeltner.

)
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Community a
Unit Behind
New Capitol
Wiseacres have quit wagging their

heads about Chicago’s new Capitol

theatre. They’re standing in line try-

ing to get in. They’re sa3dng, “Here’s
something new in theatres!”

The Capitol represents an investment
said to total two million dollars. It is lo-

cated at 79th and Halsted streets, which is

just afeout “farthest South.” It has been
regarded as architecturally an experiment,
for it is the first blue sky theatre to be

erected in a metropolis.

It is not a place of four, six or eight

walls and a ceiling. It is a Spanish garden
with blue sky overhead, a great arching
dome covering the whole. This is dotted

with stars and across it clouds make their

lazy way. They say lightning and other

effacts will be used when occasion warrants.

The seating capacity is reported as 3,500

and if that is the case it is not difficult to

calculate the attenance for the first two
weeks. It is merely necessary to multiply

the number of performances by that figure,

for the waiting line has not wavered during
that time.

To get the real lowdown on the proposi-

tion, however, it is necessary to talk with
residents of the neighborhood in which the

theatre is located. Ask any of them what
they think of the place and they grope for

words big enough to tell you. Suggest that

this or that theatre may be superior and

you get more argument than you want.

They bar no playhouse in these United

States or elsewhere as a basis of compari-

son.

“The Tornado” was the opening attrac-

tion, run a week at the Capitol after a

downtown premiere at the Randolph.

"Broken Laws,” which had had a premiere

downtown at the Orpheum, ran the second

week. This week the theatre gives “Bar-

bara Frietchie” its Chicago premiere.

There is enough novelty in the style and

construction of the playhouse to warrant a

surface impression that all this popularity

might be the result of normal curiosity,

but that theory doesn’t stand up under
close study. The community is solidly back

of the playhouse, backing it against the city

and the world, and indications are that

perhaps the most significant theatre story

of the day is in the writing.

(NOTE; A complete, illustrated account of the

Capitol construction will be published in February
“Better Theatres.”)

"HE WHO GETS SLAPPED"
Detroit—Adams—Forty window displays

installed, all containing stills and announc-
ing engagement. Special cards in restaur-

ants, cafes and chief industrial plants of

city. Extensive newspaper campaign and
elaborate prologue. (By C. C. Deardourff.)

* * >1:

"BROKEN BARRIERS"
Minneapolis— Lyceum — Four window

displays, trailer in advance, special space

in newspapers. (By Morris Abrams.)

^ ^ ^

"HE WHO GETS SLAPPED"
Boston—Tremont Temple— Crossword

puzzle conducted in connection with run

gets 3,640 replies from radius of 25 miles.

(By Dick Gorman.)

HAT’S Being Done
for the Pictures

"PETER PAN"
Sacramento—Capitol—Private screen-

ing to executives of Parent Teachers Asso-

ciation produces letter from president of

the City Federation of the Parent Teach-
ers Associations to units all over state

urging attendance upon picture and sup-

port of some as better films effort. (By
Orcar Kantner.)

^ ^

"THE DIXIE HANDICAP"
Akron, O.—Allen—Black and yellow

race cards announcing race at Allen thea-

tre posted in windows over wide area.

Two men in jockey uniforms ride through

streets. Special lobby display. (By C. C.

Deardourff.)
^ ^ ^

"PAINTED PEOPLE"
Mexico City—Olympia Circuit

—

Twelve
theatres devote screens and available space

to coming simultaneous exhibition of pic-

ture in all 12 theatres. Runs two days to

big business.
sk ^

"PETER PAN"
Shamokin, Pa.—Victoria—Contest in-

vites women to guess size of dress worn b>'

Betty Bronson and submit essay based on
picture for tickets. (By Irwin Seltner.)

* * *

VLITTLE OLD NEW YORK"
I Terre Haute, Ind.—Liberty—Antiquat-

ed fire engine brought out and paraded
through streets. Tie-ups get displays in

windows of two book stores and drug
store. (By Charles Glickauf.)

* *

"A SAINTED DEVIL"
Irontown, O.—Marlow—Limerick con-

test conducted with newspaper. (By Bill

Danziger and Bob Woods.)
^ ^ ^

"SO THIS IS MARRIAGE"
Austin, Tex.-—Queen—Couple dressed

in wedding attire are driven about streets

in car loaned by automobile company. Suit-

able signs attached. (By W. G. Bishop )

* * *

"CLASSMATES"
San Antonio—Palace—Soldiers from

Fort Sam Houston attend theatre, musi-
cal director works army airs into music
store. Newspapers break the story big.

^ 5k

"JANICE MEREDITH"
Syracuse, N. Y.

—

Robp.ins-Eckel—Fif-
teen thousand loaves of bread distributed

carry heralds advertising picture. Vigorous
newspaper campaign.

5H 5k Hi

"BROKEN BARRIERS"
St. Paul—Tower—Four window dis-

plays featuring photoplay edition of book.

Trailer on screen ten days in advance (By
Morris Abrams.)

Hi 5k 5k

"THE SILENT ACCUSER"
Waukegan, III.—Elite—Sporting goods

store and other windows devoted to dog
star tie-ups, backed by sixty extra inches

of advertising, distribution of 1,000 heralds

and 50 window cards.
Hi * Hi

"YOLANDA"
Waukegan, III. — Elite— Florist and

jeweler give windows for tie-up displays.

Book window arranged and still from pic-

ture displayed on library bulletin board.
Trailer in advance of run. (By Charles
Glickauf.)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Bases Sermons on
Current Pictures
ELDRID FISHER, Pheonix Amuse-

ment Co., Lexington, Ky., writes:
Since we have purchased all of the

-Second Famous 40 Paramount Pictures
we are using for the present a new cut
calling attention to that fact. Enclosed
find an ad by Miss Anna Bell Ward, using
the new cut.

We have obtained the cooperation of
one of the ministers in this city who takes
great pleasure in preaching sermons on
the pictures that have themes with which
be can work. The first of these, which
he preached last August, was on “Man-
handled.” In the near future he will use
“Greed,” “Broken Laws” and “Dante’s In-
ferno” for his subjects. Newspaper clip-

pings will follow. This kind of advertising

is very unusual here and reaches a group
of people who seldom attend the theatre.

Glad You Like It;

Went Keep On
JOSEPH RAPALUS, Majestic the-

atre, Eastharrijiton, Mass., writes:

We are one of your silent subscribers.

Up to date we have said nothing and
today we will say a little.

We each week eagerly await our copy
of the Herald and it is ..the only maga-
zine that we file away ai^dt .guard closely

from the dozen others. The others we
start fires with.

The Department of Practical Showman-
ship, “The Theatre,” is what does the

trick.

Keep supplying us with Copy Service
for Exhibitors’ House Organs and every-

thing is jake.

Welcome to the
Circle; Thanks
CLEM POPE, T. and D. theatre,

Oakland, California, writes:
The enclosed house organ with the re-

printed editorial is self explanatory. I am
also enclosing my name for the House
Organ Exchange.
Allow me to congratulate you upon this

excellent idea. It’s “service.” Very ac-

ceptable and needful material.

Best, wishes for the continued success of

the Herald.

Believes in Short
Subjects, Posters
LOUIS C. SHIMON, Milwaukee

theatre, Milwaukee, Wis., writes:
Have mailed some photos for your de-

partment, “What Showmen Are Doing to

Get Business.
The Milwaukee theatre says it with

posters, which proves that we_ make big
feature of all cartoons, comedies, scenics

and novelties and find advertising them
in the front of the house a safe bet.

Good short subjects have come into

their own
; to tell the patrons that you

show the Our Gang, Cameo, Bobby Ver-
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Window display on “Manhattan” Paramount, solicited by Chillicothe,
Mo., merchant. (See John Creamer’s letter.)
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Four original posters used by the Milwaukee theatre, Milwaukee, Wis.
(See Louis C. Shimon’s letter in this issue.)

non, Arthur Stone and Harry Langdon
comedies

; also Hodge Podge, Felix the
Cat and Fox Educationals, is just the
thing to draw the adults and children to
your theatre.

The posters are by Shirboum C. Young-
beck, with the copy written by myself.

McClure Ad a Model
All Should Follow

H. A. McClure, strand theatre,
Emporia, Ktm., writes:
Herewith enclosed is a new type ad

making a bid for family trade. The mats
were secured from a mat service usually
found in every newspaper office.

Perhaps this is worth passing along.

Burns Gives Views on
House Organ Policy
FRANK H. BURNS, Orlando Enter-

prises, Inc., Orlcuido, Fla., writes:
Here goes with my ideas on the relative

proportions of material for house organs.
According to local conditions here I

find that my current program must have
the dominant position. I feature it in

story form on the first page and in ad
form on the inside pages and incidently,
remember here, that my organ covers two
theatres or more, whereas most others are
for individual theatres.

Secondly comes the editorial policy, with
me, for my aim is to sell the Orlando
theatres to the public. My paid advertis-
ing comes next, but only in accordance
with the cost of the programs and never
for personal benefit, for I think a house
organ or a program of any kind that con-
tains too much advertising is a curse and
no one reads it. Mine only carries barely
enough to pay for it.

I list coming attractions and current
topics together in my present issue because
my house organ is not large and I like to

stick to an open display style. However,
I think coming attractions are of more
importance than small topics, which how-
ever, make fine shorts to fill a small column
somewhere.
Every week I receive many house organs

from everywhere. I have studied ffiem
carefully week after week and have learned
many things from them. The reason is

simple. To me, being a stranger to the
particular theatre from whence the organ
comes, I can treat it as an outsider treats

it. I can imagine myself a patron of that
theatre receiving a house organ through
the mail. Does it appeal to me? Some-
times not. And which brings me to the
point of wishing a lot that I could receive
my own house organs now and then and
study them accordingly. That wish is

half gratified now and then by a reproduc-
tion of some portion of them in 3jour pages,
and then I can study my own vtdth relation

to someone else’s on the same page. How
many of the boys do this?

While the rest of them are asking ques-

tions, here’s mine:
Should a house organ be issued week

after week following a set style and policy

of size, arrangement of type, and more or
less similar appeals of wording? Or
should it be changed every so often, so
that it may further be of value in its

different appearance, so that the patron
will more readily pick it up and read it

through?
I have contemplated many times the

changing of my magazine to a different

size and appearance, and I have changed
it many times, too, but each time I feel

that I have lost something. And then,

again, when I stand in my lobby and watch
patrons receive it week after week, some-
thing makes me think that maybe the

sameness of it must make its appeal de-
crease instead of increase.
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But my mailing list continues to grow,
both locally and afar, (I am now mailing
over fifty weekly to all parts of United
States, Canada and England), and never
a week goes by but I do not receive addi-
tional requests.

Will someone else express their opinions
on this subject?

New Year*s Ad Lists

Season*s Product
A. E. BENNETT, Liberty theatre,

Muncie, Ind., writes
Enclosed you will please find a New

Year’s ad which may be a little late, but

anyhow here it is

Nothing especially attractive or clever

about it, but just a little different.

Merchant Solicits
* Manhattan** Tie-Up
JOHN W. CREAMER, Strand and

Empire theatres, Chillicothe, Mo.,
writes;

Just arranged a window display on
“Manhattan” by the aid of the national
tie-up Paramount made with the Manhat-
tan Shirt dealers.

I didn’t even have to go after the win-
dow, as over a month ago the dealer told

me he was waiting and wanted to tie up
with us when we played “Manhattan.”

This tie-up came at an appropriate time

—

during the semi-annual clearance sale on
Manhattan shirts.

The display in the window consisted of
one 22 x 28, three 11 x 14’s and two cards
that I painted. The shirt display was al-

ready in when I made the tie-up. The
dealer did not use the heralds, as we were
only having the picture for one day, but
we gave the store a bunch of tickets and
they gave one to each purchaser of a
shirt. The tickets, of course, were good
to see “Manhattan” at the Strand.

Contrast Argument
Gets Attendance

H. J. EAGAN, American theatre,
Wautoma, Wis., writes:

I get considerable help from the letters

of other exhibitors published in the

Hf.kald as lo their manner and methods
of exploitation, and so I thought I ought
to contribute something myself even if it

did not amount to much.
I enclose an article that I got up on

“Lincoln,” I had it inserted in the local

paper a few days before the show and it

started them going. The superintendent
of schools came down to see me after read-
ing the article and I gave him some dope
on the picture and he got out a circular
letter and sent it to all of his teachers
recommending the production and praising
the theatre for showing this class of enter-
tainment. The principal of schools also
called his students together and gave them
a ten minute talk advising them to see
the picture. The professor of the train-

ing school for teachers and his assistants
made up a theatre party and brought in

45 students in one bunch.
I invited the ministers and their wives

and all of the old soldiers, so in this way
got a lot of advertising and the picture
went over much bigger than I thought it

would.
If this article would be of any benefit

to others you can use it, and if you think
it is not worth while, consign it to the
waste paper basket.

In conclusion, will say that running a
theatre without the Herald it seems to

me would be like trying to run your car
without gas. It can’t be did.

Mr. Eagan’s article was headed: “Is Gilda
Grey Coming to Wautoma? What’s Wrong

(Concluded on page 57)

Howard Host to

Theatre Men
Howard Price Kingsmore and

Perry Spencer made the Howard
theatre seem like home to Para-
mount men convening in Atlanta
January 19 to 24. Returning Chi-
cagoans report a splendid time
had by all.

At top is shown the front dur-
ing the “Golden Bed’’ run.

Below is seen the Howard pro-
logue to “His Hour."

The Howard in cake effigy was
displayed at the Biltmore Hotel
during the gathering.
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Here^s Another
Special Public

There’s a special public interested

in football, horses, military affairs,

all the subjects commonly covered
by the newspicture reporters, and
here’s another—the horseshoe pub-
lic. It’s larger than you may realize.

Kinograms’ issue in the theatres
r- this is written contains scenes of

Horseshoe Champion C. C. Davis’

performance at Lake Worth, Fla.

ivir. Davis’ average is 45 ringers out

of a possible 50 and that in itself is

enough to make the pictures inter-

esting.

There are horseshoe clubs in prac-

tically every residential section of

Chicago, aggregating a total mem-
bership undoubtedly running into

thousands, and when championships
are played off the Grant Park
stadium, accomodating some 50,000

spectators, is used. And Chicago is

not exceptional in this regard.

A knowledge of these things is

one of the requirements of the new
theatre. It is necessary to know
about these specially interested sec-

tions of the public if advertising is

to be efficient. It is necessary that

advertising be efficient.

Story Important

In Film Comedy
Did you see Harry Langdon in

“All Night Long?’’ If you did, did

you find time among the laughs to

notice that the continuity of the

thing was just as shipshape and air-

tight as that of a standard feature

length subject?

Mack Sennett tells the reason in

the following statement:

“Comedies are being elevated,

even as dramatic pictures have been
elevated,

“The greatest advance in comedy
making in the past year, in my
opinion, has been in the stories. We
at our studios firmly believe that the

basic foundation of a two reel com-
edy is the story, just as this is true

with drama. And we are working
along these lines.

“A five reel story boiled down to

two reels is what we are striving for

in our comedies.

“And because the story element in

our comedies is stressed, the

comedians must be different.

“The trick moustache and ‘muff’

are fast disappearing. They are no
longer necessary to create laughs.

Funny situations are created now to

get laughs—not funny makeups.
There will always be grotesque

comedians, no doubt, but a real story

needs more or less real characters

—

believable characters. Especially

does the romantic theme need a be-

lievable boy and girl.

“Good gags! This is the comedy
producer’s prayer. Good gags are as

necessary to a short comedy as the

negatives on which it is photo-

graphed. Story, gags and believable

people are the fundamentals of the

new type of two reel comedy.
“As shown by a recent canvass of

the country, the short comedy is

settling definitely into its place on
the program of every first run and
neighborhood theatre. The public

is becoming discriminating in its

selection of motion picture enter-

tainment, and insists upon the

twenty-five minutes comic relief af-

forded by the two reel picture.”

Posters Boost

Short Subjects
Louis C. Shimon, Milwaukee the-

atre, Milwaukee, writes to The
Theatre this week of his poster

policy, submitting exhibits. Al-

though his letter is printed in that

department, it is worth repetition

here.

“The Milwaukee says it with
poster,” his letter reads, “which
proves that we make a big feature

of all cartoons, comedies, scenics and
novelties and find advertising them
in the front of the house a safe bet.

“Good short subjects have come
into their own ; to tell your patrons
that you show the Our Gang,
Cameo, Bobby Vernon, Arthur
Stone and Harry Langdon comedies,
also Hodge Podge, Felix the Cat and
Fox Educationals, is just the thing

to draw the adults and children to

your theatre.”

Mr. Shimon tells his public about
these subjects via special posters
drawn by Shirbourn C. Youngbeck,
head of the Milwaukee theatre art

department. Some of these posters
are reproduced in The Theatre and
should prompt production of similar

ones in other theatres, for the policy
obviously is sound as a rock.

Money in

Puzzles
There should be money in Educa-

tional’s cross-word puzzle subjects.

Everybody’s working the things, or

knows somebody who is, and an ad-

vertisement based upon the screen

novelty should bring some addi-

tional dimes into the box office.

Cross-word puzzles undoubtedly
will pass out of popularity as quick-

ly as they came in. The thing to do
is to get the short subjects at once.

Nothing is more dreary than a

travesty upon something which has
passed on.

In the majority of cases a news-
paper tie-up of considerable value
can be accomplished. It ought to be
easy to break into the cross-word
puzzle section.

Sportlights

Hit Home
Nobody has anything bad to say

about Grantland Rice’s Sportlights.

Everybody likes them. There’s a

reason.

Everybody would like to be an
athlete. Almost everybody will tell

you that he was an athlete when he
was young, will be an athlete when
he grows up, or would have been
an athlete if this or that hadn’t in-

tervened. There’s a deep, normal,
whosesome and universal admira-
tion for physical prowess.

Subjects like these are sure fire.

There is no risk in exhibiting them.

People want them. And Grantland

Rice’s subjects are better than any
others of the kind that have been
offered.
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EASTMAN
POSITIVE ETLM

The identification ‘‘Eastman”

and “Kodak” in black letters in the

transparent margin leaves no room

for doubt.

You don’t assume^ a glance assures

you that you are projecting the film

that carries quality from studio to

screen— Eastman Eilm.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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ANSWER TO ‘‘WHAT DOES
THE PUBLIC WANT?"

IVE persons attending McVickers the-

atre were asked by The Chicago Tribune’s
Inquiring Reporter, “Do you go to the

movies to see the story or the stars?” Four
replied in favor of the stars and the fifth

split his ballot. All were mistaken.
If the stars were all powerful, “Holly-

wood” with scores of them would have
broken the mint and “Abraham Lincoln”
would starve to death. The former died

hard and the latter is a landslide.

If the story were all powerful, “Scara-
mouche,” the best story of 1923-24 by vote

of exhibitors and the jury placing the

Zukor award, would have made bales of
money for theatres running it. It didn’t.

The five persons interviewed had gone to

McVickers to see Cecil B. DeMille’s "The
Golden Bed" a director’s picture!

The fact of the matter is that the picture

—the combination of story, star, produc-
tion, publicity, all that is represented by the

title of the finished product when it arrives

at the theatre on play date—is the thing

that draws people into the theatre or

doesn’t. The picture that draws them in

is the answer to “What does the public

want ?”

PARAMOUNT PROFITS
BY EXPERIENCE

\’ERYBODY ought to profit by ex-
perience, of course, but few do. Paramount
is of the few. Discovering with “The
Wagon” that unfamiliar phases of Ameri-
can history are better story backgrounds
than famibar ones, they’ve gone ahead
quietly making pictures involving such
backgrounds. The latest of these is “The
Devil’s Cargo” and its principal incident,

the scouring of Sacramento in 1850, has
foundation in fact.

The story runs hea\ily to underworld
stuff, necessarily, and is steadily interest-

ing, as are all of these historic things.

Pauline Starke is the player audiences talk

about after the picture, commenting on her
acting and how much she looks like Gloria
Swanson, William Collier, Tr., isn’t quite

the man for the other lead but gets by
after Wallace Beery shows up, more vil-

lainous than ever, and holds attention

thereafter. The picture’s big scenes are
the shijjping of the rough element down
the ri\cr and the bloody battle between
Beery and the other principals.

CLEAR SPACE FOR
MARIE PREVOST

M ARIE PREVOST has arrived. After
her work in “The Dark Swan” it is unfair
to recall her bathing beauty days. She’s
been doing better and better in successive
Warner pictures and in this one she finishes

the climb.

Monte Blue’s in this, too, as well as
Helene Chadwick, the former in his usual
sphere and the latter as the girl he mar-
ries. Miss Prevost is the cause of all the
trouble. You wish she wouldn’t do the

things she does but .\ou applaud her skill

Add Signs of

Good Health
I wonder at Dr. Freud’s accept-

ance of the invitation to psycho-
analyze “the average audience"
for the benefit (?) of Hollywood
picture makers. If he really does
try it—but surely he will not. I’ve
never thought much of his stuff

but I’ve always thought him a

good showman. No doubt he ac-
cepted merely the publicity.

Dr. Freud can do no more for
picture makers than any of the
ever-ready inventors of puncture
proof production methods. There
is no substitute for genius and
rules are its chief enemies. Hap-
pily, the short cuts and patterns
constantly offered are seldom
applied by those for whom they
are intended and pictures go on
getting better by natural stages of
development.
The only way to make good pic-

tures is to make them. A man
can do it or he can’t. However,
the interest in production repre-
sented by these offers of assist-

ance is a sign of health and im-
portant as such.

in doing them. The story, is an admirably
done jazz version of the ugly duckling

yarn, of course, and near enough like that

of “The Golden' Bed” to be the same,

though it isn’t. Every author’s used the

plot.

CROSSWORD PUZZLES
REACH THE SCREEN

It’S happened. Of course it had to. But
you can hurdle the crossword puzzles in

the newspaper and you can’t get away from
the ones on the screen. However, there

Like “Rag Man”
Down East
John Spargo, keeper of vigil on

the Eastern frontier, writes that

press people, Metro-Goldwyn offi-

cials and others saw “The Rag
Man" at the Burnside theatre trial

showing in New York and pro-
nounced it great.

Other news from John is that
“Dick Turpin” is held for a sec-

ond week at the Piccadilly and
“The Devil’s Cargo" was set in at

the Rivoli when “The Swan”
failed to be got in shape for the

date.
And they’re announcing the "first

American showing” of “Chu Chin
Chow” for the Piccadilly on the
7th, apparently unaware that it’s

been a week in Chicago’s neigh-
borhood houses, at one of which I
almost got to see it last week and
hope to next.

was a box office reason for the adaptation
and that’s reason enough.

I saw Educational’s “Judge’s Cross Word
Puzzles” at the Chicago last week and got
several good laughs out of it. The thing

is mighty well done, the puzzle being funny
without breaking the rules. Then I went
to McVickers and saw another, which bore

no mark of identification. It was laborious,

most of the laughs were wet matches and
it’s not a true puzzle. There is, as per cus-

tom, the good and the not-so-good, but in

this case one is probably enough.

“CHECKERS" RETURNS
AS “GOLD HEELS"

T-L HEY’VE changed the name of that

famous old stage classic of the race track,

“Checkers,” to “Gold Heels” and they’ve

changed the hero’s name to “Boots.” You’d
hardly recognize Henry Blossom Jr.’s play.

Doubt if he’d know it himself. Director
Jack Blystone has 'done things to it that

robs it of all its humor and most of its

logic.

It’s slow moving drama now, where be-

fore it was breath-taking. A first rate cast

headed by Robert Agnew and Peggy Shaw
enact the various roles. There’s the con-
ventional villain who steals the orphanage
funds, the missing race horse, the race to

reach the fair grounds, the winning of the

race and the happy ending. However,
there isn’t a Kentucky colonel nor a mint
julep in it, for which much thanks.

“EXCUSE ME” FULL OF
STUNTS AND LAUGHS

I^ UPERT HUGHES’ comedy, “Excuse
Me,” has been made into a screen play with

Conrad Nagel, Norma Shearer, Walter
Hiers, George Nichols and others putting

forth their best efforts to make it funny.

The story concerns a young navy officer,

about to leave for the Orient, who tries to

get married before departing. He embarks
on the last train with his bride to be, they

quarrel and he sleeps in the wash room

;

then he gets left at a way station. He
catches an airplane, discovers a bridge

burning ahead, warns the engineer but goes

over the edge with the engine. Finally

they get married and sail away together.

There’s the usual “soused” passenger

having difficulty with the upper berth and
the paper drinking cups, that furnishes

many of the humorous moments.
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NEW PICTURES
Charley s Aunt

Distributor: Producers Dist. Corp.

Producer: A1 Christie

Length: 7 reels

DIRECTOR SCOTT SIDNEY
Author Brandon Thomas
Adaptor F. McGrew Willis

Cameramen
Gus Peterson and Paul Garnett

PLAYERS
Sir Fancourt Babberley, “Babbs”

Syd Chaplin
Ela Delahay Ethel Shannon
Spettigue James E. Page
Brassett, the Scout Lucien Littlefield

Mr. Delahay Alec B. Francis
Sir Francis Chesney Phillips Smalley
Donna Lucia D’Alvardorez .Eulalie Jensen
Jack Chesney David James
Charlie Wykeham Jimmie Harrison
Amy Mary Aiken
Kitty Priscilla Bonner

TYPE : Farce-comedy adapted

from famous stage success concerning

the deception an Oxford student prac-

tices on his friends.

HIGHLIGHTS: “Babbs” attempt

to escape after being pressed into

service to impersonate an old lady. . . .

The arrival of the real Aunt. . . . Ela’s

confidence. . . . Funny chase scene at

finish.

Story: Sir Fancourt Babberly, known
as “Babbs” is to appear in a play and
when he appears dressed in his costume
he is pressed into service to impersonate
Charley’s Aunt from Australia as
Charley Wykeham and his friend Jack
Chesney want to be alone with their

sweethearts. Jack’s father begins to

court the aunt, so does Spettigue, who
believes she is wealthy. Babbs’ own
sweetheart confides in the “Aunt” and
when the real aunt appears, Babbs
escapes.

Her Husband*s Secret
Distributor: First National

Pictures, Inc.

Producer: Frank Lloyd

Productions, Inc.

Length: 6,000 feet

DIRECTOR FRANK LLOYD
Author May Edginton
Adaptor J. G. Hawks
Cameraman Norbert F. Brodin

PLAYERS
Ross Brewster David Torrence
Elliot Owen Antonio Moreno
Mrs. Pearce Ruth Clifford
Pansy LaRue Phyllis Haver
Judy Brewster Patsy Ruth Miller
Leon Kent Walter McGraill
Mrs. Van Tuyler Pauline Neff
Miss Van Tuyler Frances Teague

TYPE : Modern society drama of

“Sackcloth and Scarlet” is the title of
the play in which Orville Caldwell
and Dorothy Sebastian may be seen in

these two scenes, the picture now be-
ing prepared for Paramount release.

reformation, with a background of

young love and finance.

HIGHLIGHTS: Mrs. Pearce’s flight

from carousing party at her husband’s
home on the Maine Coast. . . .

Judy Brewster’s sudden romance urith

Given (really Mrs. Pearce’s son).

. . . Owen’s trying to force
Judy’s father into advancing $500,000

to keep him out of prison for fraud.

. . . His acceptance of Brewster’s sug-

gestion to throw himself over a cliff

upon learning that Judy is to bear him
a child. . . . His rescue by Brewster.

Story: Mrs. Pearce is deserted by her
husband who married her for money. He
takes their son with him. Mrs. Pearce
is befriended by Ross Brewster, a
neighbor and a New York banker. The
son, known as Elliott Owen, gets into a
shady financial deal in Wall Street and
he and his fellow criminals face prison.

He courts and marries Judy Brewster
in the expectation that her father will

advance the $500,000 necessary to avoid
prosecution. Brewster reads Owen’s
character and advises him to jump over
a cliff and kill himself. Upon learning
that Judy is to bear him a child, Owen
does jump over the cliff. Finding some
good in the youth, after all, Brewster
rescues him in time to save his life and
the story ends happily with Owen’s
regeneration.

Arizona Romeo
Distributor: Fox

Producer: William Fox
Length: 4,694 feet

DIRECTOR... EDMUND MORTIMER
Author Charles Kenyon
Adaptor Edmund Mortimer

PLAYERS
Tom Long Buck Jones
Sylvia Wayne Lucy Fox
Richard Barr Maine Geary
Sam Barr Thomas R. Mills
Sam Barr Hardee Kirkland
TYPE : Comedy-Drama of the

West, in which girl escapes from ty-

rannical parents, falls in love and
marries a cowboy.

HIGHLIGHTS: Escape of Sylvia.

. . . The barber shop incident. . . .

Tom’s triumph against rivals.

Story: Sylvia refuses to accept the
man chosen by her father and she runs
away. She becomes a manicurist in a
small town barber shop. Meets a good-
looking cowboy and they fall in love with
each other.

A Cafe in Cairo
Distributor: Producers Dist. Corp.
Producer: Hunt Stromberg and

C. R. Rogers
Length: 5,800 feet

DIRECTOR CHET WITHEY
Author...: Izola Forrester
Adaptor Harvey Decker
Cameraman Sol Polite

PLAYERS
Naida Priscilla Dean
Barry Braxton Robert Ellis
Jaradi Carl Stockdale
Batooka Evelyn Selbie
Kali Harry Woods
Tom Hays ; John Steppling
Rosamond Marie Crisp
Gaza ..Carmen Phillips
Col. Alastair-Ker Larry Steers
Evelyn Ruth King
Sadek Vincenta Orona
TYPE : Melodrama of the East,

concerning a beautiful white girl and
her romance with an English officer.

HIGHLIGHTS: Naida’s bethrothal.

. . . Stealing the papers from Brax-
ton’s room. . . . The attack on Braxton.
. . . Naida’s spectacular saving of
Braxton thrown into the sea and her
struggle with Kali.

Story: Naida, a white girl, reared by
Batooka and Jeradi, Arabs, meets and
falls in love with Barry Braxton, attache
to commission on Eastern Affairs. He
has valuable papers which native^ try to

steal. Naida saves them from Kali.

Braxton is attacked by Kali’s henchmen
and is saved by Naida. She sees his body
thrown into the sea, diving after him she
cuts the ropes and saves him, and is

saved herself after a desperate struggle
with Kali She finds happiness with
Braxton.
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Midnight Secrets

Distributor: State Rights

Producer: Bob Horner Productions

Length 5 reels

DIRECTOR JACK NELSON
Author Arthur H. Gooden
Cameraman E. L. McManigal

PLAYERS
Tip O’Neil George Larkin
Ruth Anson Kathleen Myers
Rita Bonn Olive Kirby
Inspector Murphy Myles McCarthy
“Honest” Dan Macy Frank Bond
Stan Logan Hugh Saxon

TYPE : Political band attempts to

defeat police inspector and railroad

him to jail.

HIGHLIGHTS: Tip discovers

where evidence is hid. . . . Dan steals

the evidence. . . . Tip battles Dan’s

gang. . . . Rescues Ruth.

Story: Tip O’Neil is the livest wire on
the Herald's staflF. He has gathered evi-

dence against Logan—head of the Titanic
Construction Co., and Dan Macey, a poli-

tician. Dan calls on Inspector Murphy of

the Police Department, and warns him to

“lay off.” While in the Inspector’s office

Dan sees Ruth, the girl that Tip loves, at

the safe where the evidence is placed.

Dan goes to Rita who owns a Beauty
Shoppe and is his “sweetie” and they plot

to use a girl, Sophie, who closely resem-
bles Ruth to get the evidence. Dan takes
the evidence from Rita but she swears to

get even. Inspector Murphy suspects
Ruth of the loss of evidence. Tip be-

lieves otherwise. He becomes acquainted
with Rita and learns where the evidence
is kept. While in Dan’s house he battles

Dan’s gang—he hears that Ruth is held

captive on a boat—he escapes the gang
and rescues Ruth. The Inspector goes to

Dan’s house but Dan has burned the en-

velope containing the evidence. Tip
rushes in and takes the real evidence
from under the carpet beside safe. Dan
and his aids are arrested.

Rich with action “The Dangerous Flirt”

appears with Evelyn Brent starring,

late F. B. O. release.

The Pell Street Mystery
Distributor

:

Rayart Pictures
Producer: Bob Horner Productions

Length: 5 reels
DIRECTOR JOSEF FRANZ

PLAYERS
Tip O’Neil George Larkin
Nell Blake Pauline Curley
Mazie Barnett Ollie Kirby
Count Verdaux Jack Richardson

TYPE : Story of a newspaper re-

porter who unearth and solves a mys-
tery in Chinatown, New York.

HIGHLIGHTS: Tip’s escape from
the den. . . . The escape from Mazie’

s

apartment. . . . Fight on stairs in Ah
Foo’s house.

Story: The police find Queenie Ross
murdered. Tip O’Neil a newspaper re-
porter, is detailed to solve the mystery.
He finds a cuff link on the body and rec-
ollects returning a similar one to Count
Verdaux, a gang leader. Dressed as a
tango dancer he gives an exhibition with
Mazie, the Count’s sweetheart. The gang
is wise to Tip and goes for him. The
lights go out and Tip escapes. He learns
his sweetheart turned off the lights. Nell
is brought to Ah Foo’s rooms by a trick.

Tip learns of her captivity goes to get
her and a fight follows. The police ar-
rive and the murderer confesses. Tip
gets another scoop for his paper.

The Adventurous Sex
Distributor: Associated Exhibitors
Producer: Howard Estabrook

Length: 6 reels

DIRECTOR CHARLES GIBLIN
Author Hamilton Mannon
Adaptor Carl S. Clancy
Cameramen

George Peters and Albert Wetzel

PLAYERS
Patricia Webster Clara Bow
Rodney Adams Herbert Rawlinson
Victor Ashley Earle Williams
Mr. Webster Harry T. Morey
Patricia’s Grandmother Flora Finch
Mrs. Webster Lillian Beck
Alice Adams Edna Giblyn
Proprietor of Pinelawm Inn. Joseph Burke
Lulu Doris Freeman
Winnie Allen Mae Atwood
Stephen Lask Wilton Lackaye, Jr.

Dr. Winchell ...George Decarlton
Harry Rand Alton Hamilton
TYPE : A flapper story.

HIGHLIGHTS: Hallotoe’en party.

. . . Boxing bout betiveen two flappers.

... The trick used to get Victor out of

the roadster. . . . The fight between
Victor and Rodney. . . . The jump into

the river. . . . The rescue by aeroplane

on the brink of the falls.

Story: Patricia Webster, a typical

flapper, resents being bossed by her
mother and father. When her financee,

Rodney, a struggling engineer, objects to

the jazz parties she attends, she breaks
her engagement. Against her father’s

orders she leaves the house one night and
goes for a spin with Victor Ashley, a
man of none too good a reputation. He
wants Pat to marry him and will stop at

nothing to have his way. Afraid of his

changed manner Pat tricks into getting
out of the roadster and drives away, but
the car is ditched, and she has to seek
refuge in a roadside inn. The telephone
is out of order so she takes a room for

the night. Victor, in a rage after walk-
ing a weary mile also stops at the hotel

in an adjoining room. He sees Pat’s

name on the register and decides to get

his revenge. He telephones the gang to

Interesting scenes from "The Great
Divide” in which are starred Conway
Tearle and Alice Terry; produced for
Metro-Goldwyn, and directed by
Reginald Barker.

rush to the hotel for a surprise. In the
meantime Rodney, in response to a fran-
tic call from the Websters is also ap-
proaching the hotel. Victor breaks the
lock on the communicating door and when
the gang and Rodney arrive he tells them
he and Pat had just been married. Pat
rushes out frantically. The inn keeper
clears matters and Rodney full of re-

morse follows Pat. He reaches her just
as she jumps into the river, and is caught
in the current; he rushes in after her and
together they struggle against the force
of the water. Rodney’s aeroplane out
for a test at dawn saves them on the
brink of the falls.

Fear-Bound
Distributor: Vitagraph
Producer: Nigh-Smith

Length: 6 reels
DIRECTOR WILL NIGH
Author Will Nigh
Cameraman George Folsey

PLAYERS
Falfi Tumble Marjorie Daw
Jim Tumble Will Nigh
Paw Tumble Ed. F. Roseman
Ed. Tumble Warner Richmond
Fluffy Ralston Jean Jarvis
Maw Tumble Louise MacKintosh
Tod Vane. Niles Welch
Luke Tumble
Alkali Red
Cookv
Sheriff

James Bradbury, Jr.

Dexter MacReynolds
Frank Conlan

. Bill Gudgeon
TYPE ; Moving Western story with

e.xtraordinary love interest.

HIGHLIGHTS: A coward’s re-

demption through poiver of a sister’s

love. . . . Realistic fight.

Story: Jim Tumble, a moral and phy-
sical coward, is persecuted by his rough-
neck father and bullying brothers. But
so strong is his sister’s faith in him that

he is suddenly imbued with confidence,

turns wild-cat and in a desperate fight

with those who had wronged him. A
thread of a romance weaves it’s way
through the plot.
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The Devil*s Cargo
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 8 reels

DIRECTOR VICTOR FLEMING
Author Charles E. Whittaker
Adaptor A. P. Younger
Cameraman C. Edgar Schoenbaum

PLAYERS
Ben Wallace Beery
“Faro” Sampson Pauline Starke
Martha Joyce Claire Adams
John Joyce William Collier, Jr.

“Onion” Raymond Hatton
Jerry Dugan George Cooper
Millie Dale Fuller
Jimmy Walter “Spec” O’Donnell
Square Deal Sampson Emmett C. King
Farwell John Webb Dillion

Briggs Louis H. King
TYPE : Dramatic love story deal-

ing with activities of Vigilantes in

Sacramento in the early California

gold days.

HIGHLIGHTS: The shooting of

“Faro.” . . . Cleaning up of town. . . .

Explosion on the boat. . . . Ben the

stoker takes command after throwing
the mate overhoa/rd.

Story; John Joyce arrives in Sacra-
mento in 1849. He becomes editor of the
local paper and urges certain reforms.
He meets the daughter of the owner of a
gambling den and on the night the Vigi-
lantes make a raid he is found with
“Faro” Sampson, the girl. Both are run
out of town. They are rescued from the
river boat when it blows up and they find

happiness together.

Capital Punishment
Distributor: Preferred

Producer: B. P. Schulberg
Length: 6 reels

DIRECTOR..., JAMES P. HOGAN
Author
Adaptor
Cameraman

PLAYERS
(In Prologue)

The boy Eddie Phillips

The chaplain Alec. B. Francis
The mother Edith Yorke
The governor Joseph Kilgour
The warden George Nichols
The doctor John Prince

(In Main Story)
Gordon Harrington Elliott Dexter
Danny O’Connor George Hackathome
Delia Tate Clara Bow
Mona Caldwell Margaret Livingston
Harry Phillips Robert Ellis

Mrs. O’Connor Mary Carr
Pawnbroker Fred Warren
Officer Dugan Wade Boteler

TYPE : Drama of modern times,

showing how innocent youth is killed,

and another, also innocent, escapes

capital punishment.
HIGHLIGHTS: When Danny learns

Phillips hcts been killed. . . . Harring-
ton’s denial of agreement. . . . Strong
climax. . . . Excellent performances of

Hackathome and others.

Story. In the prologue the Governor at-

tempts to reach the death house, and save
innocent man, but fails. Harrington makes
bet with Phillips he can have innocent
man convicted of murder. Danny O’Con-
nor is offered large sum to have himself
convicted of murdering Phillips, hiding at

sea. Phillips returns and in a fight with
Harrington he is killed. Danny is saved
by the last minute confession of Harring-
ton’s sweetheart.

PATHE NEWS No. 9: Total eclipse of the
sun witnessed by thousands. Following the sweep
of eclipse across U. S. A. Effects of the eclipse.

PATHE NEWS No. 10: Sidelights of the
eclipse.—Rensselear, N. Y., Plenty of cold wea-
ther brings bumper ice crop.—Los Angeles, Open
Mid-winter bathing season.—Austin, Texas, Texas
inaugurates first woman governor.—New York
City, Stork deals two pairs.—Chicago, Wedding
cake for 2,000 guests 12 feet high.—Miami, Fla.,
Fly over land of perpetual summer.—Seattle,
Wash., Oarsmen at University of Washington re-
ceive first call.—St. Moritz, Switzerland, Sport
lovers lured to world's greatest winter play-
ground.

KINOGRAMS No. 5052: West leads New
York in mid-winter styles, Los Angeles.—New
York, Johnny Dundee and John W. Davis back
from Paris.—Oakland, Cal., High school girls
publish newspaper.—Millions see moon blot out
the sun in total eclipse.—The drama of the skies.

KINOGRAMS No. 5053: San Diego, Cal..
Coast sees navy’s floating flying

,
field.—San Fran-

cisco, Japanese officers welcomed to U. S.—New
York, Another star athlete, Arn Borg, a swimmer,
arrives here.—New York, What is it a bike or
sled?—Salonica, Greece, Shipments gathered in
U. S. distributed by Far East relief.—First base-
ball news, “Bucky” Harris of Washington starts
season at Tampa.—Jusserand, French Ambassa-
dor, leaves for home after 22 years' service.

—

Lake Worth, Fla., C. C. Davis, world's cham-
pion horseshoe marksman.—Hollywood, Mary
Pickford gets a piece of candy.—Grand Beach,
Mich., Risk necks in jumps on moist ski slide. ....

FOX NEWS No. 34: New York City, Ameri-
can-made styles for spring and summer are dis-
played.—Texas, Pioneer boom days are revived
as oil is struck.—Southern France, Historic Car-
cassone, founded by the Romans, is the best ex-
ample of an ancient fortified city.—Quebec,
Canada, Thousands of American outdoor enthusi-
asts at this resort.—Miami, Fla., Aquatic sports
season opens.—West Point, Ga., Heavy damage
is caused by Chattahoochee River.—Havana,
Cuba, A dog's barber shop !—Panama, U. S. Con-
gress party on tour of the Canal Zone.—The Sun
Eclipse, Total obscuration by moon turns day
into night across northeastern United States.

FOX NEWS No. 35: Isle of Pines, Many
American make their winter homes here.—Tokio,
Japan, Although the Japanese capital is rapidly
being rebuilt, many schools are still held out-
doors.—Oakland, Cal., High school girls issue a
newspaper.—Washington, D. C., In 1924 Uncle
Sam's big family ate 50,000,000 lbs. more butter
than in 1923.—Scientists in Dirigible watch the
eclipse.—Winter sports reign from coast to

coast.-—Los Angeles, Cal., Bathing beauties brave
the perils of a winter sunburn.

Contrast Argument
Gets Attendance

{Concluded from page SI)

With the World. A Frank Statement." The
text of the article is as follows:

A fetv weeks ago the management of
the Alhambra theatre at Milwaukee booked
Gilda Grey, the famous “Shimmy Queen,”
for a week’s engagement. So tremendous
were the crowds at each of her perform-
ances that the management was obliged to

hold her over for another week and still

the crowds kept coming. Many thousands
of dollars were spent by the people of
Milwaukee to see her famous “Shimmy
Dance.”
Notwithstanding the drawing power of

this class of entertainment, both on the

legitimate stage and in motion pictures,

certain of the public are asking why the

Motion Picture Producers do not produce
more of the wholesome, clean plays. The
answer of the exhibitors is that the public

will not patronize the good, clean educa-
tional plays. While I believe that may be

true to some extent in the cities, I do not

believe that it is true in this community,
so we have not booked Gilda Grey for

Wautoma but we are going to show, in-

stead, “The Dramatic Life of Abraham
Lincoln,” America’s Greatest Man, at the

American theatre, Friday, Jan. 2.Jrd and
Saturday, Jan. 24th.

I have never before publicly recom-
mended any production playing the Ameri-
can theatre, but I unhesitatingly recom-
mend this production to both the old and
the young, as each one will find some-
thing different in it to admire and applaud.

This production has been accorded the

highest praise from Senators, t'ongress-

rnen and educators throughout the land.

We would like to have everyone here see

it.

Tom Mix and Tony, his wonder horse,
may be seen in “Riders of the Purple
Sage,” presented by William Fox.

B. P. Schulberg
John Goodrich
John Goodrich

Ports of Call
Distributor: Fox

Producer: William Fox
Length: 5,500 feet

DIRECTOR DENISON CLIFT
Author Garrett E. Fort

PLAYERS
Kirk Rainsford Edmund Lowe
Marjorie Vail Hazle Keener
Randolph Sherman William Davidson
Sly Bobby Mack
Lillie Lilyan Tashman
TYPE ; Melodrama picturing the

redemption of youth who was a born
coward.

HIGHLIGHTS: Excellent tvork of

cast. . . . South Sea incidents. . . . Cor-

rect atmosphere.
Story: Kirk, a coward through pre-

natal influence, arouses the antagonism
of his sweetheart. She marries his rival.

He is cast out by his father and drifts to
South American port, where under the
spell of romance he makes his way and
finds his character.

NEWSPICTURES
INTERNATIONAL NEWS No. 11: Above

Long Island, N. Y., Scientists study the eclipse.

—Longmire, Wash., Rainier's beauties revealed
on unique dog-sled ride.—Chicago, Night ik>1o
proves thrilling sport.—New York, M. Emile
'Daeschner, new ambassador from France, arrives.
—Brooklyn, N. Y., A Brooklyn papa receives
surprise of his life when Doctor says “four.”
—Atlanta, Ga., Science comes to aid of injured
baboon.—Cairo, Egypt, Police quell school boy
uprisings.—Death Valley, Cal., Army airplane
conquers Death Valley.

INTERNATIONAL NEWS No. 12: Frisco,
Cal., Japanese warships invade Golden Gate.
—Havana, Cuba, Havana sea wall menaced by
waves.—New York City, M. Jules Juserand sails

with wife for home.—Hollywood, Cal., Never too
old for movies says Nellie Stiles, 84 years young.
—Near Ashton, Idaho, Western mail carriers
battle heavy snows.—Los Angeles, Jazz music a
hit with Duke the Maneater.—Minneapolis, Minn.,
Boy “mushers” in race.—Poughkeepsie, N. Y.,
Hudson turned into Arctic sea.—Rebirth of a

nation in ancient Palestine.
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PUREDf PERSONAL

T NDIANAPOLIS, IND.—A building per-
1 mit has been taken out in South Bend by
H. G. Christman to erect a theatre with a

seating capacity of 2,000. ... At the point

of a gun an intruder took $415 from H. S.

Cohen, treasurer of the Palace theatre,

South Bend, Ind., and walked away lei-

surely past the police headquarters. They
get nervier from time to time. . . . An-
nouncement was made last week by Mrs.
David Ross, president of the Indiana En-
dorsers of Photoplays, that this city is the

typical American city in which to test the

drawing power or the quality of a produc-
tion. . . . Governor and Mrs. Ed. Jackson,

and Mrs. O. D. Oliphant, national president

of the American Legion Auxiliary, will be
guests at a dinner this week when a pic-

ture’s qualities will be tested at a preview.

. . . The funeral of Robert Harlan Cole,

Starland theatre cashier, who is said to

have gone to his death heroically in rescu-

ing the life of a woman, was held in Ander-
son, Ind., last week. . . . Jason Joy will at-

tend the Photoplay Endorsers dinner as the

personal representative of Will Hays next
week. Members of the General Assembly
will likewise attend.

CT. LOUIS, MO.

—

R. R. Russell, general
manager of the Strand Amusement

company of Owensboro, Ky., has been ap-

pointed to membership in both the Chamber
of Commerce and the Rotary club. . . .

V. F. Grubb, manager of the Vernon thea-

tre, Mount Vernon, Ind., has come out with
a “Hup roadster Eightinline.” Can’t say
business is bad. . . . Manager Hayes of the

Princess theatre, Henderson, Ky., tied up
with the Woman’s Club to put over his film

programs for the week. ... A new theatre

will soon be opened by O. A. Hall at

Bowling Green, Mo. . . . Business has de-

manded that C. C. Calvin, owner-manager
of the Calvin Opera House, Washington,
Mo., begin operation of an additional bus
on his line which he operates between
shows. . . . The fifth son was born to Joe
Feld, assistant manager of the local Pox
exchange, January 21. Little Norbert is

nine pounds and has husky lungs, said Joe.

. . . Amanda Moessing of the Pox ex-

change staff, went to Yates Center, Kan.,

last week to become the bride of Rev. Carl

Lobitz. Surely there’ll be one minister’s

wife now to befriend the films. . . . Baker
& Dodge's new Grand theatre, Keokuk, la.,

opened January 27 with a dedication show-

Philadelphia

First Runs
STANLEY “A Thief in Paradise,” First

National.

STANTON^—“North of 36,” Paramount.
KAHLTON—“The Snob,” Metro-Goldwyn.
ARCADIA^—“Janice Meredith,” Melro-Gold-

wyn.
PALACE^—“The Goldfish,” First National.

CAPITAL^—“The Silent Watcher,” Para-
mount.
FOX—“The Deadwood Coach,” Fox.
VICTORIA—“Hot Water,” Pathe.

ing for prominent state officials. . . . Plans
for a $75,000 theatre have been announced
by Grant Martin, Chaffee, Mo. ... A re-

opening of the Gem theatre with $20,000

improvements is planned by Bill Simons.
. . . Joe Maxwell who recently closed his

Photoplay theatre in Hamilton, 111., opened
another in Sullivan day before yesterday.

. . . Friends of Harry Weaver will be
pleased to learn that he is convalescent

after severe illness at a New London, 111.,

hospital. . . . First National lost a salesman
last week with the resignation of Fred
Wasgein, of the northern Missouri terri-

tory. ... A small blaze in the Liberty
Music hall here put an abrupt end to the

midnight show. . . . William Goldman, own-
er of the Kings, Queens, and Rivoli thea-

tres, has bought a beautiful new home near
Forest Park. . . . His daughter, Mary, will

look after the theatres when H. C. ISfeale,

managing director of the Princess and the

Dixie at IMayfield, Ky., takes up his duties

as district manager for a leading life in-

surance company there. ... -A. mystic for-

seer was used by klanager J. Bailey of the

Charles H. Ryan, one of Chicago’s best

known theatre managers, now at the

Milford theatre. North Crawford
Ave.

Orpheum theatre, Paducah, Ky., in an ex-
ploitation for “Signal Tower,” which played
there last week with great success. . . . Nat
Burst of the local Universal staff, working
Central Illinois, piled up a total of $3,053 in

short subject contracts in addition to his

regular run of feature contracts. The
young man is ambitious. . . . C. E. Parker
will open his house in Brownsville, Tenn.,

in a short time.

A LBANY, N. Y.—Mike Kallet, of Oneida,
who has been sick, is on the road to

recovery, and is now talking of spending

a few weeks in Florida. . . . C. R. Halligan,

of the Universal exchange, taking a week’s

vacation in New York, by reason that he

has been ten years or more with the same
company, telephoned the other day that he

felt perfectly at home in the metropolis,

as there was lots of snow there. . . . Wil-

liam Smalley, with a chain of a dozen
houses in New York state, is offering a

cash prize of five dollars as well as free

admission tickets to his theatre in Sidney
for solutions to crossword puzzles. . . .

E. J. Smith, district manager for F. B. O.,

was in town last week. . . . George Trilling,

associated with Arthur Whyte, booking for

Peerless, in Albany last week, was afraid

he couldn’t secure accommodations at any
hotel on account of returning legislators,

and hustled back to New York city. . . .

Mrs. Walter Roberts, wife of the manager
of the Troy theatre, is in New York city.

. . . The Antique theatre in Watertown,
had troubles of its own last week, with a

couple of patrons engaging in a fist fight.

Later each paid $15 in city court. . . ,

Art Goldsmith is back with the local F. B.

0. office, as a salesman. . . . Winnie
Allen, cashier at the local Fox exchange,
is back on the job after a brief illness.

. . . H. B. Olds, of Newport, has sold

his theatre to Schultz and Wright. . . .

There was a slight fire at Harmanus-
Bleecker Hall last week, but the blaze was
confined to one room. . . . Steve Bois-

clair, organist at the Leland, in Albany, has
resigned. . . . The orchestra at the

Mark Strand in Albany, is broadcasting
twice a week. . . . Ernest Tetrault is

the new manager of the Grand theatre in

Watervliet. . . . The Albany Zone com-
mittee has moved into its new headquarters
in the Mark Strand building. . . . H. C.

Bissell, mired in Malone, with seven feet

of snow on the level, sent back reports to

the local Universal exchange, but no con-

tracts. . . . Rae Candee and Nate Rob-

bins, of Utica, spent several days last week
at the Robbins camp in the .Adirondacks.

. . . Mr. and Mrs. L. J. Shearer, of

Cohoes, went to Florida last week.
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QijEATTLE, WASH.—Following an ill-

ness of only a fortnight, Paul G. Lynch,
manager of the local branch of the Pathe
Film Company, died suddenly January 20.

“Pat,” as he was best known in the North-
west, had been manager of the local Pathe
exchange for several years and had a wide
circle of friends to whom his passing was a
distinct shock. It has been reported he was
only slightly indisposed and would be back
in the office in a few days. He is succeeded
as manager of the Seattle office by L. A.
Samuelson, formerly manager of the Port-
land branch. Mr. Samuelson took up his

new duties January 27. .. . Seth Perkins,
genial manager of the Metro-Goldwyn
Seattle offices, is at present in the eastern
part of his district, covering Missoula,
Spokane and way points. He will return
in about two weeks. . . . De Luxe Features
have obtained something new which will un-
doubtedly go big in Seattle, says Al Rosen-
berg. They are the Crossword Puzzle reels,

educational, entertaining, mystifying. De
Luxe is also pushing “Thunder, the Won-
der Dog,” pictures. . . . J. K. McDonald,
producer of “Frivolous Sal,” the big First

National feature and the first really big

play obtained with all local settings, having
been taken at Mount Rainier in the Rainier
National Park, was a Seattle visitor at the

Northwest premiere celebrated at the Lib-
erty theatre. . . . F. B. Shearer, Inc., an-
nounce the installation of four Symplex
projectors to the Pantages theatres in Ta-
coma and Spokane. . . . J. T. ("Sheff”)
Sheffield, manager of Greater Features,
Inc., is at the present time in Portland on
a business trip.

CAN FRANCISCO, CAL.—Louis R.
Greenfield, owner of a local theatre,

was the guest of honor at a luncheon of
thirty-five prominent film men at the Union
League Club last week. M. S. Midaver
was toastmaster. The festivity was
prompted by the expected departure of
Louis for Honolulu on a business trip.

. . . L. P. Laughlin, who has been con-
nected with Loew’s Warfield theatre since
he came here from Chicago, was recently
given “the works” of Islam Temple of the
Mystic Shrine. We’re told he had to ride
a camel; but if he did there was no se-

rious results. . . . Upon his completion of
an engagement at the Imperial theatre,
Mischa Violin, Russian violin virtuoso, has
been made director of the Alexandria the-

atre. ... It is believed that Alexander
Pantages will occupy the theatre section

of the $3,000,000 theatre and office building
which will go up on Market street. . . .

When R. R. Boomer, popular manager of
the Cameo theatre, recently put a minstrel

show on the program of the theatre it is

said the box office receipts were nearly

doubled for the period. It seems the min-
strels might have been called Boomer’s
Boomers. . . . M. J. Corey of Producers is

on a sales trip in the Sacremento Valley.

. . . George Flosser is now booking for
Metro-Goldwyn. . . . John Papenteles, of

The Milford Theatre, Chicago, one of
the Lynch and Langdon chain, man-
aged by Charles H. Ryan.

the Crystal theatre, Salinas, was a recent
visitor in the city. Business was good
while he was in town. . . . The Star the-
atre has gone back into the hands of Jack
Dunfield in Colusa after a period under the
management of U. M. Addie. It seemed
to Jack that “absence made the heart grow
fonder.” . . . The Goddess of Ambition has
touched J. Rafto of Jackson with her golden
wand with the result that the Ratto the-
atre owner has begun remodeling his house.
It will have a new marquee on the front,
it appears. . . . United Artists showed
prudence last week in the appointment of
P. E. Benson, formerly of Los Angeles,
manager of the local office. . . . W. G.
Preddy recently installed a reflector Arc
System in /. B. Lima’s new Liberty the-

atre at Oakland. . . . Walter A. Rivers, pub-
licity director for the Colleen Moore unit

of the First National Producers’ United
studios, was a recent visitor in San Fran-
cisco, working with Frank Whitheck of the
West Coast theatres, Inc., on the opening
of “So Big.” . . . Kenneth Hodkinson of
United Artists was a recent visitor in the
city en route to Salt Lake City where he
went to open an office for that concern.

. . . Carl Steam, former Metro-Goldwyn
manager at Seattle, will be placed in charge
of the new office.

D enver, colo.—

M

r. a. g. TaWot,
the well known manager of the Colo-

rado theatre, has taken a well deserved
vacation. He sailed for Europe Saturday
noon, January 31, expecting to return about
June 1. Mrs. Talbot accompanied him on
his trip. . . . B. P. McCormick, owner
and operator of the Rialto theatre, Flor-
ence, Colo., has taken over the lease and
active management of the Jones Opera
House, Canon City, Colorado. The Jones
Opera House is one of the most finished
and up to date theatres in the territory
outside of Denver. Mac is very enthu-

siastic over his new connection.
Lilly’s Play House, Stonington, Colo., was
completely destroyed by fire last week. . . .

L. IV. Wier, district manager of the Pro-
ducers Distributing Corporation, arrived
'rhursday noon for a short visit with the
local branch of his organization.
Allen O’Keefe is back with us again. Allen
is one of the most popular and well known
salesmen ever operating in the Denver ter-

ritory. After leaving Denver he was con-
nected with First National, Des Moines,
la., but is now back and associated with
Producers Distributing Corporation. . . .

N. Mattingly, the witty salesman, is back
in the game again, having been recently

employed by Producers. . . . Harry Lus-
iig, division manager of Metro-Goldwyn,
is now in Denver visiting the local branch
of Metro-Goldwyn. . . . Harry Wood,
Icnown by exhibitors throughout the terri-

tory as booker for Pathe, has been appoint-
ed assistant manager of the local branch
of the Fox Film Corporation. . . . Rick
Ricketson, the popular young manager of
the Paramount theatres of Denver, has
returned to his desk after attending the
national meeting of the Paramount Theatre
Managers.

TV/TILWAUKEE, WIS.—No, folks, those
-^’^toys Eddie Weisfeldt has been invest-

ing in lately are not for the children’s play-

room at Saxe’s Wisconsin where Eddie an-

swers to the title of production manager.
Rather, they’re for the new boss in the

Weisfeldt home, an adopted baby boy. . . .

Everybody has his hobby. For some its

golf, for others fishing. For Henry Taylor,

of Freuler’s Butterfly, it’s pure, honest to

goodness opera singing. . . . Ned Marin,
sales director of Universal, was in town the

other day which was the main reason for

every member of the Milwaukee office of

Universal being in town at the same time.

. . . William Seymour is the new boss at

Ascher’s Merrill. He succeeds A. J. Mein-
inger who leaves to manage a vaudeville

house for the Aschers. . . . Looks as if

Charlie Brewster is a bowling wizard be-

sides being an electrical wizard. Saxe’s

chief electrician is spotting everybody, in-

cluding his boss, Tom No.rc, and cleaning up
on the wooden alleys. . . . Eddie Weisfeldt,

despairing of winning any bowling cham-
pionships, has turned to the billiard table.

. . . Whenever it rains it pours. Roy
Wheeler, manager of Saxe’s Tivoli, was
just getting over a bad case of the grippe

when he received word of the death of his

father. . . . Midwest, Ludwig and the Mil-

waukee Film Company have been admitted

as members of the Milwaukee Film Board
of Trade. . . . Charles Lundgren is back at

his desk in charge of the Producers Dis-

tributing Corporation after an illness of six

weeks. ... A. C. Gutenberg, of the Grand,

took a vacation Monday, not a real vaca-

tion, but a vacation nevertheless, for his

first absence from a meeting of the Mil-

waukee M. P. T. O. was chalked up against

him. Gutenberg, as president of the organ-

ization, never missed a meeting, but since

declining to run and being succeeded re-

cently by Steve Bauer he feels he is en-

titled to a day off. . . .Talking of vacations

—

O. J. Wooden, of the Alhambra and
Garden, and Eddie Weisfeldt are the

champion travelers to Chicago. They’re in

the Windy city once a week as a rule. . . .

Louis Orlovc, in charge of Saxe’s work-
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Intensely interesting scenes from “Never the Twain Shall Meet,” the Cosmopolitan production in which Anita Stewart and
Bert Lytell are cast. The picturization is from Peter B. Kyne’s story of the same name. Many of the scenes were shot
on location in the South Sea Islands where the actual story takes place. It will be released this month by Metro-
Goldwyn.

shop, has a new riddle. It’s “Why does

Joe Levinson forever bite the tips of his

fingers?” All cross word puzzle fans are

barred from answering. . . . O. J. Wooden,
manager of the Alhambra theatre, has an-

nounced that Priscilla Dean and a com-
pany of six will appear in person in con-

nection with the showing of “.\ Cafe in

Cairo.”

PHILADELPHIA, PA.

—

Mike Landow,

who has been local branch manager foj

Universal for the past two years, has re-

signed and returned to the exchange of

Paramount, his former organization, where
he will be prominently identified with the

sales department. . . . Frank W. Bttehler,

managing director of the Stanley Company
of America, has returned from the South
where he attended the convention of Fa-

mous Players theatre managers. He outlined

for the Southern exhibitors the modus
operand! that has proved successful with

the Stanley company. . . . Clayton D. Buss,

owner of the Strand, Wilbur, and Star

theatres, Easton, Pa., was married recently

in Philadelphia, to Helen Tranzey. They
left for St. Petersburg, Fla., where he is

interested in some houses. . . . Jules E.

Mastbaum, president of the Stanley Com-
pany, played the leading role in the recent

campaign here to raise $1,500,000 for the

Federation of Jewish Charities. In addi-

tion to contributing $30,000 himself he
wrote a check for $3,000 for his wife and
$1,000 for his mother. . . . Employes of the

Philadelphia Pathe Exchange recently gave
their annual dinner after which dancing
and vaudeville entertainment was enjoyed.
The organization is known as “Our Gang
Club,” and functions for social purposes
only. . . . Members of the Associated First

.National club, consisting of employes of the
Philadelphia Exchange, are planning for
their annual dinner and frolic, to be held at

the Hotel Majestic on Saturday evening,
February 21. . . . The new owners of the
Star theatre on Walton street have taken
possession of the house which was recently
the center of an action brought by the
Film Board of Trade to recover for the
illegal use of films. . . . The Douglas theatre
on Rex street, formerly owned by the Ben-
nie Borowski interests, owners of the Glad-
stone and Rex theatres, has been leased to
Click and Mar.r with an option to buy.

.4T THE SE.TTTLE THEATRES
(Week beginning January 17)

LIBERTY^—“North of 36,’* Paramount ( 2<l

CAPITOL “Ports of Call,” Fox.
COLISEUM—“Merton of the Movies,” Para-

mount.
COLUMBIA—“Oh, Doctor,” Universal (2d

week)

.

STRAND^—“Wife of the Centaur,” Metro-
Goldwyn.

HEILIG^—“Hurricane Kid,” Universal.
BLUE MOUSE-^—“Silent Accuser,” Metro-

Goldwyn.
PANTAGES — “Truth About Women,”

DeLuxe.
(Week beginning January 24)

LIBERTA'—“Frivolous Sal,” First National.
CAPITOL^—“Troubles of a Bride,*’ Fox.
COLISEUM—“Red Lily,” Melro-Goldwyn.
COLUMBIA — **Sinouldering Fires,” Uni-

versal.

STRAND^—“East of Suez,” Paramount.
HEILIG^—“The Dancers,” Fox.
BLUE MOUSE—“The Snob,’ Metro-Gold-

wyn.
PANTAGES—“Worldly Goods,” Paramount.

GoPH£R
SNAPES
M inneapolis, minn.—“h/" steffes,

president of the Northwest exhibitors

unit, is spending much of his time watching

the antics of the state legislators at the

state Capitol in St. Paul. . . . Donald Mc-
Millan, Arctic explorer, dropped into town
with some wonderful films of the north re-

gions last week. . . . Incidentally the ex-

treme cold weather here hurt the box office

receipts at McMillan’s lecture. . . . Eddie

Dunstedter, concert organist of the State

theatre, used the radio to give the home-
town folks back in Edwardsville, 111., a

musical thrill last week. . . . The weekly

theatrical program furnished by talent from

Finklestein & Ruben theatres in the Twin
Cities, proved one of the radio hits of

WCCO, Gold Medal station. ... It is

SAN FRANCISCO THEATRE
PROGRAM

(Week Beginning Jan. 25, 1925)

LOEW'S WARFIELD THEATRE—“So Big."

first National*

CALIFORNIA THEATRE—“Salvation Hun-
ters,” Vnited Artists,

IMPERIAL THEATRE—“Janice Meredith,”

Cosmopolitan

.

BEATTYS CASINO—“Girl On the Stairs,”

Producers* Dist. Corp.
GRANADA THEATRE—“Deadwood Coach.”

fox.
CAMEO THEATRE—"It Is the Law," Fox.

STRAND THEATRE—"Midnip-ht." F. H. O.

rumored that local capital will build a thea-
tre at Hibbing, Minn. . . . Indications point

to a large attendance at the winter meeting
of the Northwest exhibitors unit here this

month. . . . The free show evil has aroused
the exhibitors to action and small town ex-
hibitors are demanding that the association
do something to stamp out such competi-
tion. . . . An epidemic of song “plugging” is

on here with the “pluggers” using both pic-

ture theatres and radio stations to exploit

their material. . . . Twin City exhibitors are
expecting automobile show crowds to swell

box office receipts next week. . . . Although
the temperature has been from 10 to 20 be-

low zero, Appleton, Minn., is “het up” over
the Sunday show question.

Producers Distributing Corp.
FINAL RETOUCHING was given to
Hunt Stromberg’s next fast action

melodrama, “The Crimson Runner,”
starring Priscilla Dean, after which it

was shipped to the Producers Distribut-
ing Corporation. It is set for release
March 2. . . . Brandon Hurst, creator of
the original part of Charley in “Charley’s
Aunt,” is said to have wiped the tears of
laughter from his eyes when he wit-
nessed the preview of the play in the
new version.

x X x
THE FIRST PICTURE in the new
Harry Carey series, “Beyond the Bor-

der,” will be released soon. . . . Casting
was begun this week upon “Silent Sal-
version” with the signing of Trilby Clark
as Carey’s newest leading woman. . . .

May Robson, appearing in Los Angeles
in a comedy written by herself, was a
recent visitor to the studios for the pur-
pose of renewing acquaintance with
Weber and Fields who are making
“Friendly Enemies.” She appeared with
them in a burlesque on “Sappho” many
years ago. XXX
PRESIDENT COOLIDGE has request-

ed that “Charley’s Aunt” be shown at

the White House, it is said, as a result of

the plaudits it received when shown
recently on board the Mayflower before
the officers of the yacht. The president
has not seen the picture. . . . Priscilla

Dean has succeeded in pleasing the press
of Kansas City in a personal appearance
which was accredited with being distinc-

tive in that she “did not merely wander
in and off stage but seemed to have a
good reason for being there.”

Wilson Director Dies
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 3.—Ward Hayes,
comedy director for Ben Wilson produc-
tions, died this week in a Los Angeles hos-
pital from complications following an ap-
pendicities operation last week.
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ouncements in the HERALD.
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Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins” is abbreviation for “Insert.”

A three-month period including last weeks issue is covered.

Associated Exhibitors
Barriers Burned Away :Dec.27-Ins.Jan.10-Ins.

Battling Bunyan:Dec.27-16,Jan.lO-Ins

East of Broadway :Nov.29-Ins.Jan.24-60,61. 04.

Going Up :Dec.l3-22.Dec.27-22.

Greatest Love of All, The;Jan.10-Ins. _
Is Love Everything :Dec.6-Ins.Dec.20-69,71,73.Dec.

27.1o9,161,163,Jan.l0-Ins.Jan.31-43,45.

Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.

Price of a Party, The:Nov.l-Ins.Nov.29-In8.Dec.

13-95,97,99, 103. 107.Dec.27-Ins.Jan.31-In3.

Racine LucksJan.31-Ins.
Yankee Consul, The:Dec.l3-22.Dec.27-27,

Aywon
Law and the Lady, The :Nov.22-56

Banner
Those Who Judge ;Nov.22-55.

Three Keys:Dec.27-23.

Chadwick
I Am The Man;Nov.22-53.
Midnight Girl. The:Feb.7-10.
Tomboy, The ;Dec.27-21.

Columbia
After Business Hours :Nov.15-12.

Fighting the Flames :Nov.l5-12.

Fool and His Money, A:Nov.l6-12.

Foolish Virgin, The:Nov.l5-12.
r.

Midnight Express, The:Nov.l5-12.Nov.22-54.Dec.

20-63.

One Glerious Night :Nov.l5-12.

Price She Paid, The :Nov.l5-12.

Who Cares;Nov.l5-12.

Cranfield & Clarke
Soul’s Awakening, A:Nov.22-52.
Strangling Threads :Dec.27-164.

East Coast
Early Bird, The :Feb.7-18.

Eifelt
Courage of Captain Plum, The:Nov.l5-14.

Demon Driver, The :Nov.15-16.

Desert Secret, The;Nov.l5-18.
$50,000 Reward :Nov.l5-16.

Fighting Courage:Nov.l5-16.
Gold Hunters, Thc;Nov.l5-14.
Grey Vulture, The:Nov.l5-16.
Haunted Range, The:Nov.l5-16.
Last Man, The :Nov. 15-18.

Law or Loyalty :Nov.l5-15.

Lights of Mojave, The:Nov.l5-16.
My Neighbor’s Wife;Nov.l5-14.
Revenge :Nov. 1 5-18.

Riders of the Range :Nov.l5-18.

Tentacles of the North :Nov.l5-14.

Texan’s Oath, The:Nov.l5-16.
Timber Wolves :Nov.l5-16.
Wolf Hunters, The:Nov.l5-14.

F. B. 0.
Air Hawk, The;Nov.29-83.Dec.27-166,167.
Breed of the Border :Feb.7-65.

Broken Law3:Nov.l-80,81.Dec.6-71.Dec.27-176,177.
179,Jan.31-67.

Cheap Kisses iDec.27-169.
Dangerous Flirt, The:Nov,8-86,87.
Flashing Spurs :Dec.20-66.

Laughing at Danger ;Nov.l5-69.Dec.6-78.

Midnight Molly :Jan. 10-50.Jan.24-68,69,
No-Gun Man, The:Nov.8-89.Nov.22-72.
On the Stroke of Three :Dec.l3-104,105.

Parisian Nights :Jan.17-40.
Quemado :Dec.6-7 1

.

SUk Stocking Sal:Nov.29-81.Dec.27-172,17S.

Sold For Cash:Nov.8-91.
Trigger Fingers :Nov.8-93.
Youth and Adventure;Jan.8-75.Jan. 17-42.

First National
Age of Innocence, The :Dec.27-18.

As Man Deires;Feb.7-22.
Bom Rich:Dec.20-20.
Boss of Little Arcady, The :Dec. 13-Ins.

Classmates :Dec.6-24.
Chickie :Dec.l3-Ins.
Christine of the Hungry Heart :Nov. 22-18.

Declasse :Dec.l3-Ins.
Enchanted Hill, The :Dec.13-Ins.

Enticement ;Dec.l3-Ins.
Eternal Lamps, The ;Dec. 13-Ins.

Far Cry, Tlie;Dec.l3-In3.

Fashions for Men :Dec.l3-lns.

Hail and Farewell :Dec. 13-Ins.

Heirs Apparent:Dec.l3-Ins.
Her Night of Romance:Dec.27-34.Jan.31-14.

Husbands and Lovers :Jan.3-17.

Idle Tongues : Jan. 10-15.

Inez from Hollywood :Jan.3-18.

In Every Woman’s Life :Nov.l-28.Nov.22-19.

In Hollywood with Potash and Perlmutter:Nov.
15-21.

Interpreter’s House, The:Dec.l3-In3.

Judgment ;Dec.13-Ins.

Lady, The:Dec.l3-In3.
Learning to Love :Dec.13-Ins.

Lost World, The:Dec.l3-Ins.
Love’s Wilderness :Jan.17-12.

Madonna of the StreetstNov. 1-27 .Nov. 15-22.

Man She Bought, The:Dec.l3-Ins.

My Son;Dec.l3-Ins.
National Anthem, The :Dec. 13-Ins.

New Toys:Dec.l8-In3.
One Way Street, The:Dec.l3-Ins.

One Year to Live:Dec.l3-In3.

Only Woman, The:Dec.6-22,23.Jan. 17-11.

Sally :Dec.l3-In3.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.

Sea Hawk, The:Nov.8-26.Nov.22-20.
Silent Watcher, Thc:Nov.l-26. ^
So Big;Nov.29-In9.Jan.l0-16.Jan.24-12»13.Feb.7-24.
Song and Dance Man, The:Dec.l3-In8.

Sundown :Nov.l5-20.
Tarnish :Nov.8-25.
Thief in Paradiae, A ;Dec. 13-Ins.Jan.31-13.Feb.7-23

Uriah’s Son :Dec. 13-Ins.

United States Flavor :Dec. 13-Ins.

World Without End :Dec.l3-Ins.

Fleming
Fightin^r Chance, A:Jan.l7-6,

Scarlet and Gold!Dec.l3“12,Dec,20-18.Dec.27-25.Jan.

17-6.

Shackles of Fear :Nov.22-57.Dec.l3-12.Dec.20-18.

Dec.27-25.Jan.17-6. _
Trail of Vengeance, The jNov.22-67.Dec. 13-12.Dec.

20-18.Dec.27-25,Jan.l7-4.

Fox
Arizona Romeo, The :Jan.3-Ins.

Curlytop :Jan.3-Ins.
Dancers, The:Jan. 17-Ins.
Dante’s Inferno:Nov.l-12,13.
Darwin Was Right :Nov.8-Ins.Nov.l5-In3.

Daughters of the Night:Nov.8-In3.Nov.29-In3,

Deadwood Coach, TheiDec. IS-Ina.

Gerald Cranston’s Lady :Nov.1-Ins.

Gold Heels :Dec.27-In3.

In Love with Love:Jan.3-In3.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6.7.Feb.7-16.17.

Last Man on Earth, The:Nov.8-In8.Dec.6-In8.

Man Who Came Back, The ;Nov. 16-Ins.

Ports of Call:Jan.3-Ins.
Roughneck, The:Dec.l3-In3.
Teeth :Nov.8-Ins.Nov.29-Ins.
Thorns of Passion :Nov.8-Ins.

Troubles of a Bride :Nov.8-In3.

Gerson
Ten Days:Feb.7-20.

Gotham
Women and Gold :Dec.6-10.

Independent
Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.

Mad Dancer, The:Dec.27-22.
Playthings of Desire :Nov.8-22,23.

Lee-Bradford
Lights of London, The:Jan.l7-9.

Lowell
Floodgates : Nov.29-10.Dec.6-18.Dec. 13-1 6.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The:Dec. 13-10,11.

Cheaper to Marry :Dec.27-9.Jan. 10-1.Feb.7-12, 13.

Confessions of a Queen :Feb.7-12, 13.

Chu Chin Chow:Dec.20-l,Dec.27-8.Jan.l0-l.Jan.l7-
Ins.Feb.7-12.13.

Denial, The:Feb.7-12,13.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l.Jan.lO-l.

Feb.7-12.13.
Excuse Me;Dec.27-9.Jan.l0-l.Jan.24-9.Feb.7-12.13.

Dec.27-l.Jan.31-l.Feb.7-l, 12,13.

Great Divide, The:Nov.8-l.Nov.l5-Ins.Dec.6-l,In3.
Dec.27-l.Jan.31-l.Feb.7-l,12,13.

Greed; Nov.8-l.Nov.l5-Ins.Dec.6-l,Dec.l3-l.Dec.2f-
1,9.Jan. 17-1.Jan. 24-1.Feb.7-In3.

He Who Gets Slapped :Nov.8-l,Nov. 16-1,Nov. 15-

In3.Nov.22-l.Nov.29-l.Dec.6-l,Ins.Dec.27-1.8.Jan.
3-14-.15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Lady of the Night :Feb.7-12,13.
Man and Maid:Feb.7-12,13.
Married Flirts :Nov.l-14,15.
Merry Widow, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.

27-1.

Navigator, The :Nov.l-l.Dec.27-1,9.
Never the Twain Shall Meet :Jan.31-10.
Prairie Wife, The:Feb.7-12,13.
Proud Flesh :Feb.7-12, 13.
Rag Man, The:Feb.7-12,13.
RomoIa:Dec.l3-l.Dec.27-l,8.
Seven Chances :Feb.7-12, 13.
Sporting Venus, The:Feb.7-12,13.
So This Is Marriage :Nov. 22-8. 9.Jan.24-8
Way of a Girl, The:Feb.7-12,13.
Wife of the Centaur:Jan.lO-4,5.

Metropolitan
Pell Street Mystery. The :Feb.7-81

.

Paramount
Adam’s Daughter :Nov.l5-In3.Nov.29-12.
Adventure :Nov.l5-Ins.Nov.29-13.
Air Mail, The:Nov.l5-In3.Nov.29-13.Jan.31-12.
Alaskan, The:Nov.22-15.
Any Woman :Nov.l5-Ins.Nov.29-13.
Argentine Lovc:Dec.20-9.Jan.3-12.
Beggar on Horseback:Nov.l5-Ins.Nov.29-13.
Charmer, The :Nov.l5-Ins.Nov.29-12.
Coast of Folly, The :Nov.l5-Ins.Nov.29-12.
Code of the West, The :Nov.l5-Ins.Nov .29-13;

Coming Through ;Dec.20-9.Feb.7-7.
Contraband: Nov. 16-In3.Nov.29-12.Jan. 17-8.Jan.Sl-

12 .

Covered Wagon, The:Nov.22-14.
Crowded Hour, The :Nov.l6-In3.Nov. 29-12.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.3-l3

Jan.31-12.Feb.7-8.
Dressmaker from Paris, The:Nov.l5-In3.Nov.20-13.

Jan.31-12.

Early Bird, The :Nov.l6-Ins.Nov.29-12.Jan.24-66.
East of Suez:Dec.20-8.Feb.7-8.
Empty Hands :Nov.22-16.
Feet of Clay :Nov.22-15.
Flaming Wrath :Dec.20-10.
Forbidden Paradise ;Dec.20-8.
Forty Winks :Dec.20-10.jan.3-13.Jan.31-12.
Garden of Weeds, Thc:Dec.20-9.
Gate Opens, The:Nov.l6-Ins.Nov.29-13.
Golden Bed, The:Nov.22-15.Dec.20-9.Jan.3-H.Feb.

7-8.

Goose Hangs High, The:Nov.l6-In3.Nov.29-lS.Juu.
31-12.

Grounds for Divorce ;Nov.l6-In3.Nov.29-lS.
I’ll Tell the World ;Nov.l5-In3.Nov.29-13.
Kiss in the Dark, A:Nov.l5-In8.Nov.29-13.Feb.7-8.
Light of Western Stars, The:Nov.l5-Ins.Nov.29.1l,
Little French Girl, That:Nov.l6-Ins.Nov.29-12.Dee.

13-6.Feb.7-8.
Locked Doors :Dec.20-8.Jan.31-ll.
Lord Chumley :Nov.l5-In3.Nov.24-12.
Madame Pompadour :Dec.l3-Ins.
Madame Sans Gene:Nov.l3-Ins.Nov.29-12.Feb.7-8.
Man and the Law, The:Nov.l6-Ins.Nov29-12.
Manhandled :Nov.22-14.
Manhattan :Dec.20-9.
Man Must Live:Dec.20-8.
Maori of the South Seas:Nov.l6-Ins.Nov.29-13.
Marry Me:Nov.l5-Ins.Nov.29-12.
Men and Women :Nov.l6-Ins.Nov.29-18.Jan.81-12.
Merton of the Movies :Nov.l-10.Nov.22-15.
Miss Bluebeard :Dec.20-9.
Modern Babylon :Nov.l6-Ins.Nov.29-12.
Monsieur Beaucaire:Nov.l-10.Nov.22-14.
New Lives for 01d:Nov.l6-In3.Nov.29-12.Jan. 24-4

Jan. 31-12.

New York Life:Nov.l5-Ins.Nov.29-12.
Night Club, The:Nov.l6-Ins.Nov.29-13.
None But the Brave :Nov.l5-Ins.Nov. 29-12.

North of 36;Nov.22-16.Dec.20-9.Dec.27-12.Feb.7-8.
Old Home Week:Nov.l6-Ins.Nov.29-12. •

Paths to Paradise :Nov.l5-Ins.Nov.29-13.
Peter Pan:Nov.l5-Ins.Nov.22-14.Nov.29-13.Dec.l 3

5.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.Feb.7-8.
Sackcloth and Scarlet :Nov.l6-In3.Nov.29-12.
Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l6-Ins.Nov. 29-1

2

Jan.l7-8.Jan.31-12.
Side Show of Life, The:Nov. 1-lO.Nov,22-15.

Sinners in Heaven :Nov.22-14.
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Spaniard, The:Nov.l5-In8.Nov.29-12.Feb.7-8.
Swan, The :Nov.lB-Ins.Nov.29-13.Jan.lO-9.Jan.31-

12.Feb.7-8.
Thundering Herd, The:Nov.lB-Ins.Nov.29-13.Jan.

24-4.Jan.31-12.Feb.7-8.
Tomorrow’s Love:Dec.20-8.
Tongues of Flame :Nov.22-14.Dec.20-8.Dec.27-13.

Feb.7-8.
Too Many Kisses :Dec.20-10.Jan.31-12.
Top of the World, The:Nov.l5-Ins.Nov.29-12.Jan.

10-9.Jan.81-12.
Wanderer of the Wasteland, The:Nov.22-14.
Wrath of the Gods, The :Nov.l5-Ins.Nov. 29-12.
Young Wives :Nov.l5-Ins.Nov.29-12.

Pathe
Battling Orioles, The:Nov.l6-B7,B9,61.Nov.22-79,81,

8S.Nov.29-75.Dec.13-Ins.
Dynamite Smith :Nov.l5-Ins.Nov.29-8.Dec.27-10.
Hot Water: Nov.l-Ins.Nov.8-18.Nov.22-10.Nov.29-

16,17.

White Sheep, The:Jan.8-124.Jan.31-62,64,66.

Preferred
Capital Punishment :Dec.20-16.Jan.l0-12,13.Feb.

7-11.
Poisoned Paradise :Nov.1-24.
Triflers, The :Dec.20-16.Dec.27-20.Jan.31-8.
White Man:Nov.8-24.Nov.29-ll.Dec.l3-18.

Principal
Mine with the Iron Door, The:Dec.6-14,15.Deo.

13-113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.

Producers Dist. Corp.
Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.

15-60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.13-92.Dec.
20-76.Dec.27-168.Jan.3-68.

Awful Truth, The:Jan.24-76.Jan.31-62.Feb.7-79.
Barbara FrietcUe :Nov.l-7 ,6 l.Nov.8-1 1 ,77 .Nov.l 6-

61J4ov.22-86.Nov.29-69.Dec.6-65,Dec.l3-93.Dec.20-
71.Dec.27-169.Jan.8-68.

Beauty and the Man :Jan.24-74.Jan.31-61.Feb.7-78.
Beyond the Border:Jan.24-78.Jan.31-63.Feb.7-82.
Cafe in Cairo, A:l-7,71.Nov.8-ll,72.Nov.l6-60.Nov.

22-80.Nov.29-64.Dec.6-60.Dec.13-88.Dec.20-72.Dec.
27-164.Jan.3-64.Jan.l0-64.Jan.l7-66.

Chalk Marks:Nov.l-7,64.Nov.8-11.74.Nov.l6-58.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.
27-166.Jan.3-66.

Charley’s Aunt:Jan.10-51, 52.Jan. 17-43,44.Jan.24-51,
64.55.Jan.31-52,65.69,64.Feb.7-67,68.69,70.71,72.

Chorus Lady, The:Nov.l-7,70.Nov.8-11.69.Nov.l5-
63.Nov.22-77.Nov.29-61.Dec.6-57.Dec.18-86.Dec.20-
69.Dec.27-161.Jan.3-61.Jan.l0-62.Jan.l7-54.

Crimson Runner, The:Jan.24-70.Jan.31-56.Feb.7-76.
Crossed Words :Jan.24-79.Jan.31-65.Feb.7-80.
Flaming Forties, The:Nov.8-67,Nov.l5-51.Nov.22-

76.Nov.29-59.Dec.6-55.Dec.13-83.Dec.20-67.Dec.27-
149.Jan.8-69.

Friendly Eenemies :Jan.l0-53.54.55,56,57.58.Jan.l7-
46,46,47,48,49,50.Jan.24-58.59,62,63.Jan.31-54,67.60.
Feb.7-75.

Girl of Gold. The:Jan.l0-59.Jan.l7-Bl.Jan.24-66.
Jan.31-51.Feb.7-73.

Girl on the Stairs, Thc:Nov.l-7,69.Nov.8-ll,71.
Nov.l6-55.Nov.22-79.Nov.29-63.Dec.6-59.Dec.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

Her Market Valve:Jan.24-67.Feb.7-74.
House of Youth, The:Nov.l-7.65.Nov.8-11.82.Nov.

lB-66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dec.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan. 10-53.

Legend of Hollywood, The:Nov.l-7.59.Nov.8-11.80.
Nov.l5-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l3-96.
Dec.20-80.Dec.27-162.Jan.3-72.

Let Women Alonc:Dec.l3-84.Dec.20-68.Dec.27-150.
Jan.8-60.Jan. 10-60.Jan.17-53.

Mirage, The :Nov.l-7.73.Nov.8-ll,70.Nov. 1.5-54.Nov.
22-70.Nov.29-62.Dec.6-58.Dec.13-86.Dec.2n-70.Dec.
27-152.Jan.3-62.Jan.l0-65.Jan.l7-57.

Off the Highway :Nov.l-7.Nov.8-ll.
On the Shelf:Nov.l-7.74.Nov.8-ll,68.Nov.l5-52.Nov.

Nov.22-76.Nov.29-60.Dec.6-56.
On the Threshold :Jan.24-71.Jan.31-58.Feb.7-77.
Pampered Youth: Nov. 23-13.Dec.6-17.Dec.13-16.

Dec.20-1B.
Phantom Shadows :Nov.22-B7.Dec. 13-12.Dec.20-18.

Dec.21-25.Jan.17-6.
Ramshackle House:Nov.l-7,63.Nov.8-ll,78.Nov.l5-

62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance:Nov.l-7,68.Nov.8-ll,73.Nov.l6-

67.

Nov.22-81.Nov.29-65.Dec.6-61.Dec.20-73.Dec.
27-155.Jan.3-65.

Siren of Seville, The :Nov. 1-7.Nov. 8-11.

Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.3-71.JanlO-66.Jan. 17-58.

Stop Flirting:Jan.24-82.Jan.31-66.Feb.7-81.
Trooping with Ellen :Nov.l-7,67.Nov.8-ll,75.Nov.

lB-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-lB7.Jan.3-67.Jan.10-63.Jan.17-
56.

Welcome Stranger :Nov.l-6,62.Nov.8-11.79.Nov.l5-

68.

Nov.22-87.Nov.29-71.
Wise Virgin, The:Nov.l-7,60.Nov.8-11,81.Nov. 15-65.

Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.lS-
97.Dec.20-81.Dec.27-163.Jan.3-78.

Rayart
Battling Brew8tcr:Nov.l5-62.
For Another Woman :Nov.22-Ins.

Russell
Courageous Coward, The:Deo.27-17.
His Own Law:Dec.27-17.
Night Letter, The:Dec.27-16.

Passing Wolf MacLean, The:Dec.27-17.
Rattler, The:Dec.27-17.
Robes of Sin, Thc:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame:Jan.3-6.

United Artists

America :Nov.l-18.Nov.8-12.Nov.l6-4.Nov. 22- 16 .

Nov.29-15.Dec.6-6.
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.8-

10 .

Dorothy Vernon of Haddon Hall:Nov.l-19.Nov.8-
13.Nov.lB-4.Nov.22-17.Nov.29-14.Dec.6-7.

Isn’t Life Wonderful:Dec.27-ll,Jan.24-10.Jan.81-6.
Feb.7-14.

Thief of Bagdad, The:Jan.24-ll.Jan.31-7.Feb.7-16.

Universal
Butterfly :Nov.29-2.
California Straight Ahead :Nov.8-6.
Clash, The:Dec.6-2.
Dangerous Innocence :Nov.8-7.Nov.22-4.Dec.6-8.

Don Dare-Devil :Nov.8-7.Nov.22-4.Dec.6-2.
Eyes of Fools :Nov.8-6.Nov.2^3.
Family Secret, The:Nov.29-2.
Fast Worker, The:Nov.29-2.
Fightin’ Cop, The:Nov.8-7.
Fifth Avenue Models :Nov.8-7.Nov,22-4.Dec.6-2.
Gayety Girl, The:Nov.29-2.
Hunchback of Notre Dame, The:Nov.l-6. Nov.29-3.

Dec.l3-4.Dec.27-5.Jan.31-4,5.
Hurricane Kid, The :Nov.8-6.Nov.22-2.Dec.6-2.Dec.

27-2.
I’ll Show You the Town :Nov.22-3.Dec.6-2.
K-Thc Unknown :Nov.29-2.
Last Laugh, The:Feb.7-4,6.
Let ’Er Buck:Nov.8-7.Nov.22-4.Dec.6-3.Feb.7-6.
Love Cargo, The:Nov.8-7.Nov.22-4.Deo.6-3.
Lone Outlaw, The:Nov.8-6,
Love and Glory :Nov.29-2.
Mad Whirl, The:Nov.8-6.Nov.22-2.Dec.6-2.
Man in Blue, The:Dec.6-2.
Meddler, The :Nov.8-7.Nov.22-4.Dec.6-2.
Oh Doctor :Nov.8-6.Nov. 22-2.Dee. 6-2.Jan. 3-2.Jan.

17-3.Jan.31-3.
Phanton of the Opera, The:Dec.27-3.Jan.lO-3.j8n.

24-2.Feb.7-2,3.
Raffles :Nov.8-6.Nov.22-3.Dec. 6-2.
Reckless Age, The:Nov.29-2.
Red Clay :Nov. 8-7.Nov.22-4.Dec. 6-2.
Ridin’ Thunder :Nov.8-7.Nov.22-4.Dec.6-3.
Rose of Paris, The :Nov.29-2.
Price of Pleasure, The :Nov.8-6.Nov.22-2.Dec.6-2.
Saddle Hawk, Thc:Nov.22-3.Dec.6-2.
Secrets of the Night :Nov. 8-6.Nov.22-2.Dec. 6-2.
Signal Tower, The:Nov.29-2.
Smouldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.

3-3.Jan.17-2.Jan.31-2.
Taming the West :Nov.8-7.Nov. 22-4. Dec.6-2.
Tornado, The :Nov.l-2,3.Nov.29-2.4.5.Dec.l8-2.8.Jan.

3-4.6.

Turmoil, The :Nov. 29-2.
Wine :Nov.29-2.
Up the Ladder:Nov.8-7.Nov.22-4.Dec.6-2.

Two interesting places in “East of
Suez,” in which Pola Negri again Gils

a stirring role. In the picture also
appear Edmund Lowe and Rockcliffe
Fellowes. It’s being distributed by
Paramount.

Vitagraph
Alibi, The:Dec.6-16.Dec.l3-14.
Baree, Son of Kazan :Nov.22-13.Dec.6-17.Dec.lS-16.
Behold This Woman :Nov.8-16.Nov.22-i2.Dec.6-16.

Dec.13-14.
Beloved Brute, The:Nov.l-23.Nov.8-19.Nov.l6-ll.

Nov.29-6.Dec.l3-14.Dec.20-16.
Between Friends :Nov.8-16.
Captain Blood :Nov.l-21.Nov.8-16,17.Nov.l5-8Jfov.

22-12.Nov.27-6,7.Dec.6-16.Dec.l3-14,16.Dee.20-14,
15.

Clean Heart, The:Nov.l-20.Nov.8-17.Noy.I6-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.l3-14.Dec.20-14.

Code of the Wilderness, The:Nov.l6-9.Nov.22-12.
Dec.13-14.

Greater Than Marriage :Nov.l-25.Nov.8-17.Nov.l5-
8.Nov.22-13.Nov.29-6.Dec.6-17.Dec.l3-17.

Happy Warrior, The:Dec.6-17.Dec.l8-14.
In the Garden of Charity :Dec.6-16.Dec.13-14,
Magnificent Ambersons, The:Dec.20-15.
Redeeming Sin, The:Nov.22-12.Dec.^l7.De0.1S-15.

Dec.20-14. I

Road That Led Home:Dec.6-17.Dec.lS-14.
Steel of the Royal Mounted :Dec.6-16.Dee.lS-14.
Two Shall Be Bom:Nov.22-13.Dec.6-17,19J)oc.l3-

19.Dec.20-17.
Unknown Story, The:Dec.6-16.Dec.lS-14.

Warner Brothers
Dark Swan, The:Dec.6-20,21.Dec.21-18.
Lighthouse by the Sea, The:Jan.lO-8.
Lover of Camille, The :Nov.22-Ins.Dec.27-lS.
Narrow Street, The:Nov.l5-6,7.Nov.29-lt.
This Woman :Nov.l-4.
Why Girls Go Back Home:Jan.24-6.

Short Subjects
Arrow

Billy West Comedies :Dec. 13-100,101.

Educational
Bobby Vernon Comedies :Nov. 22-11.
Bright Lights :Jan. 17-4.

Cameo Comedies :Feb.7-9.
Crushed :Dec.l3-8.

Earl Hurd Cartoon Comedies :Dec.l8-9.
Educational Pictures :Nov.8-20.Dec.27-16.
French Pastry :Jan. 17-4.
Her Boy Friend :Nov.8-21.
High Gear:Jan.l7-4.
Kid Speed :Nov.8-21.Dec.20-12.
Kinograms:Dec.6-7.Dec.20-13.Jan.S-9.Jan.l7-6.Jan.

81-9.

Lovemania :Jan.3-8.
Lyman H. Howe’s Hodge-Podge :Not.1-16.
Motor Mad:Dec.27-14.
Poor Butterfly :Dec.6-8.
Stupid but Brave :Jan.S-8.
Tuxedo Comedies :Jan,8-8.
What a Night :Dec.27-14.

Film Booking Offices

Bray Cartoons :Dec.27.-166..Tan.24-65.
Go-Getters, The:Nov.l-77.Nov.l6-67.Nov.29-79.
Jimmy Aubrey Comedies :Jan.3-79
Screen Almanac, The:Dec.27-166.Jan24-66.
Stan Laurel Comedies :Dec.27-171.

Fox Film Corp.
Fox Educationals:Dec.27-Ins.
Fox News:Dec.27-Ins.Feb.7-18.

Ginsberg
Flying Fists :Nov. 1-22.

Pathe
Are Blond Men Bashful :Dec.27-InB.

Chronicles of America, The:Jan.3-Ins.
Deaf, Dumb and Daffy :Nov.22-92.
Death Ray, The:Nov.8-132.
Feet of Mud :Dec. 27-Ins.
Galloping Hoofs :Dec.l3-In8.Dec.27-198.Janl0-44, 4.5,

Jan. 17-Ins.Jan.31-84.Feb.7-84.
Goofy Age, The:Nov.l6-84.
Hot Heels :Nov.l5-84.
Hot Stuff :Nov.22-92.
Off His TroIley:Dec.27-In8.
Our Gang Comedies :Dec.l3-116.
Mack Sennett Comedies :Nov.l5-Ins.Jan.24-84.
Pathe News :Dec.20-84.Jan.24-77.Jan.31-77.Feb.7-66.
Pathe Review :Dec.6-120.
Reel Virginian, The:Nov.29-92.
Ten Scars Make a Man:Nov.l5-In8.Dec.l3-InB.Jan.

10-68. J a
Royal Razz, The :Dec.27-Ins.
Sea Squawk, The :Dec.27-Ins.
Sportlights :Janl7-60.

Universal
Century Comedies :Nov.8-8.
Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
International News :Dec.27-4.
Riddle Rider, The:Nov.8-2,3.Nov.22-6,7.Dec.6-4,6.

Wilson & Co.
Karlo Komics:Jan.24-64,

Wilson-Wetherald
White Mice :Jan.24-62.Jan.31-60.Feb.7-68.
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THE FILMMART
Associated Exhibitors

FOLLOWING IN THE train of Patsy
Ruth Miller, Helen Ferguson, and Lil-

lian Rich, Douglas MacLean’s new lead-

ing woman, Anne Cornwall, takes her
place opposite the comedian as a further
stride in her career. She appears in

“Introduce Me,” a forthcoming release

of Associated Exhibitors. . . . Following
the completion of the picture MacLean
and his wife have sailed for a month’s
vacation in Honolulu. . . . Continued
laurels are being heaped upon the

comedian upon the strength of his work
done in “Never Say Die.” The picture

is accredited by the IVaco (Tex.) Tinies-

Herald as one with “breath taking thrills

and suspense.” XXX
MANY TIEUPS are being planned by

the exploitation division for the cam-
paign that is being started for the re-

lease of “Bad Company,” the St. Regis
picture starring Conway Tearle and
Madge Kennedy, due about the end of

this week. . . . An unusual amount of

literature and a great number of “tieup
stills” will be distributed to those pro-

ducers who arrange for a first run show-
ing of the picture.XXX
THE ENTIRE SERIES of Richard
Holt productions was named in a deal

with B. Berger, general manager of the
Gerson Pictures, for the distribution of
them in the territory comprising Cali-

fornia, Arizona, Nevada and the Ha-
Nvaiian Islands. Three of the series in-

clude “Ten Days,” “Too Much Youth,”
and “It Can Be Done,” which are already
completed. “The Canvas Kisser,” an-
other, is in production.

F. B. O.

GOLD AWARDS are to be given to

the branch managers and salesmen of
F. B. O. who make the best sales record
on a specified number of productions.
The total awards will amount to $5,400.
February 1 was the official start of the
“First Quarter” gold rush. . . . Frank
Ormstrom, art director of F. B. O.
studios in Hollywood, is planning a trip

to Europe, Asia and Africa next summer
in search of objects d’art for future F. B.
O. productions. . . . The west coast pre-
miere of “Cheap Kisses” is slated for an
early date at the Forum, Los Angeles.XXX
EVELYN BRENT has completed the

first cycle of her features for Gothic
Pictures with the finish of “Forbidden
Cargo.” . . . “Sudden Riches” is the name
under which “Druscilla with a Million”
will appear. . . . Likewise a change has
been made in the story formerly called
“Lawless Blood,” which is appearing as
“Forbidden Cargo,” soon. . . . “He Who
Gets Crowned” is a two reel burlesque
on another subject recently released un-
der a similar title.XXX
SHOOTING BEGAN last week at the
Whitman Bennett studios in Yonkers

on the underworld melodrama which is

being produced in the East. Virginia
Lee Corbin has arrived ready for her
scenes. . . . Dorothy Dwan has been
chosen as leading woman for “Lefty”
Flynn in “Speed Wild,” his fourth Harry
Garson production. . . . Richard Tal-
madge is again seen in one of his thrill

stunt dramas, “Jimmie’s Millions,” for-

merly called “Pride of the Legion.” . . .

“Broken Laws,” Mrs. Reid’s second re-

cent production was received with en-
thusiasm by the newspaper writers of

New York.

Fox
THE NAME SELECTED by Fox Film
Corporation for the new one-reel en-

tertainment pictures to be released by
that company beginning April 12 is “Fox
Varieties.” The first released will be
typical, showing the evolution of a news-
paper from a log of wood to the news
sheet as it appears on the stands. . . .

Comedy releases for this month include
one Imperial, two Sunshine comedies, a
Van Bibber and a Monkey. ... In “Dick
Turpin,” it is said that the match was
staged with bare knuckles between Tom
Mix and one of Jack Dempsey’s spar-
ring partners.

XXX
SEVERAL CHANGES have been called

to attention in the release schedule.
February 1 saw the release of “Dick
Turpin”; the date of “Folly of Vanity,”
has been set back to February 8; and
“The Hunted Woman,” is set for Feb-
ruary 15. The entire list which was set
for Eebruary has been changed to March.
“Tainted Souls” will be the first to ap-
pear in that month coming out on the
first. . . . Doc Roberts, Carrol Halloway
and Diana Miller have been added to the
cast of “The Rainbow Trail,” starring
Mix. XXX
THE CLAIM OF THREE of the best
photoplays of the year is made by Fox

since the announcement of Mildred
Spain, New York reviewer, that her
choice includes “The Iron Horse,”
“Hearts of Oak,” and “The Man Who
Came Back.” Her choice was founded
upon a consensus of opinion indicated by
balloting of the readers of the Daily
Neivs.

Educational

THIRTY CAMERAMEN, stationed in

all parts of the United States, which
lay in the zones of partial and total
eclipse of the sun, shot scenes of the
solar eclipse for Kinograms, Education-
al’s news weekly, securing a striking
record of the phenomenon. The subject
was included in the regular issue of
Kinograms as part of the news reel’s

regular service to its subscribers. . . .

Progress is reported on the production,
“Great Guns,” Bobby Vernon’s latest

two reel comedy for Educational dis-

tribution. It is filmed at Catalina Island
,

under the direction of Harold Beaudine.

Pathe
A STORY HAS BEEN current among

the Pathe production officials that
Harry Langdon will soon be shown in a
series of feature length comedies due
to the demands of exhibitors. . . . The
editing staff is at work on the rushes of
“Black Thunder,” the feature production
recently filmed on the deserts of Nevada
and showing “Rex,” the equine star in

the subject, “King of Wild Horses.” . . .

Another horse makes its appearance in
the picture featuring dumb brutes called
“Lady,” which is expected to make a hit

with the followers of this type of pic-

ture. XXX
LAST WEEK work began on a new two

reel comedy directed by Eddie Cline
at the Mack Sennett lot. Alice Day and
Raymond McKee have important posi-
tions in the cast. . . . Work has been
completed on “The Beloved Bozo,” and
a Ralph Graves comedy, “Bashful Jim.”
. . . Announcement is made that during
one particular week of the past month
thirty-three of the current releases of
Pathe were run on all but one of the
first run motion picture theatres of St.

Louis. XXX
FRED STONE, the name known to all

lovers of musical comedy, and Rex
Beach, prominent author, figure in the
program for the coming week in an
issue of the Grantland Rice “Sportlight”
series. . . . An “Our Gang” comedy un-
der the title of “Circus Fever,” also will

be issued next week. . . . “Percy,” Charles
Ray’s second production for Pathe re-
lease, promises to rank with many of
his past successes. The scenario was
made from the novel, “The Desert Fid-
dler.”

Metro-Goldwyn-Mayer
A SWISS INVENTION has claimed the

attention of Jackie Coogan who, it is

reported, will take over the manufactur-
ing rights. It is a minute camera which
may be carried in a coat pocket, but will

produce a very efficient likeness, it is

said. . . . “The Rag Man,” an original
Willard Mack story directed by Eddie
Cline under the senior Jack (ioogan’s
supervision, is set for release February
16. . . . The production of “The Merry
Widow” at Metro-Goldwyn’s studios is

proceeding ahead of schedule, and it is

reported that Von Stroheim, director,

working with Mae Murray and John
Gilbert, will have it completed soon.XXX
A PRE-SHOWING was given “The
Great Divide” last week for the first

time. Irving Thalberg presented the
film before a typical Los Angeles audi-
ence. Alice Terry and Conway Tearle
have leading roles. . . . The well known
play, “An Exchange of Wives,” from the
pen of Cosmo Hamilton, was bought last

week by Metro. It was included by
Burns Mantle among the best of 1919.

. . . Teachers, newspapers, parents, or-

ganizations and patriotic orders were in-
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vited into the Strand theatre at Birming-
ham, Ala., to view “Janice Meridith’’ ten
days before the regular showing. It

proved its worth.XXX
LOU MARANGELLA declared that

10,000 sketches of costumes in water
color were prepared by a marked Italian
artist for the representation of different
nationalities in the making of “Ben Hur.’’
The company has returned from Rome
where it has been located six months,
now having finished the screening of
exteriors.

Jans
IN THE INTEREST of th e si.x new
productions that Herman F. Jans is

preparing for the independent market
he left for a trip to visit all the key
cities this week. He expects to close up
what territory still remains open, it is

reported, and arrange for showings of
the first two features in the series,

“Playthings of Desire,” featuring Estelle
Taylor and Mahlon Hamilton; and “The
Mad Dancer,” with Ann Pennington,
Johnny Walker and Vincent Lopez, both
of which have been completed and are
ready for presentation. The third pro-
duction of the series will be “Ermine
and Rhinestones.”

Century
THREE COMEDIES will be released
by the Century company during the

month of February starring Wanda
Wiley, Edna, Marion and A1 Alt. There
will also be a Buddy Messinger comedy
released. Wanda Wiley will be seen in

“Nobody’s Sweetheart,” which is direct-
ed by William Watson. The male role
is filled by Harry McCoy. The second
release will be “My Baby Doll,” a nov-
elty with Edna Marian. She is sup-
ported by Arthur Lake, Larry RicharT
son and Jane Shirley.XXX
RUMOR HAS IT that there has been a

find in the Century ranks with the
evidence of the work done by Eddie
Gordon, vaudeville comedian, recently
engaged to make two-reel comedies. He
has been signed now as one of the four
Century stars under the 1925 Star Series
policy. He is seen in “The Polo Kid,”
which will be released early in April. An
earlier production in which he heads the
cast is “Itching for Revenge.” He sup-
ports the leading woman in the Marian
comedy, “Her Daily Dozen,” which has
just been released.

Chadwick
THE NEWEST STAR of Chadwick

Pictures Corporation, George Walsh,
left New York for Los Angeles last

week to start work on “American
Pluck,” the first of a series of six

romantic comedy dramas that he will

make for the company. Accompanying
Walsh on his trip was Edmund Law-
rence who will direct the star. . . . Pro-
duction will be started at the West Coast
studios at once upon the arrival of the
star. XXX
THE REASON for the departure of

I. E. Chadwick, head of the corpora-
tion, for the Coast is said to be the su-
pervision of several new productions that

are in process there. They are “The
Midnight Girl,” starring Lila Lee, “Sun-
shine of Paradise Alley,” and “The
Romance of an Actress.” . . . He also

plans to make preparations for the first

productions on the company’s 1925-26
schedule. The first of these will be a

screen version of Louis K. Anspacher’s
great American drama, "The Unchast-

ened Woman,” which will provide the
vehicle for the return of Theda Bara.

First National
MARY ASTOR’S autographed photo-
graph will appear in each of the copies

of “Enticement” to be sold on the book-
stands soon. The book is published by
the Bobbs-Merrill company which pecu-
liarly bought the press rights of the
story from Olive Arden simultaneously
with the sale of the film rights to
Thomas H. Ince. Which explains the
situation that prompted these two com-
panies to join in a great exploitation
movement for the picture and for the
book. First National will release the
picture at the peak of the book’s pub-
licity campaign. XXX
COLLEEN MOORE will encounter
new opportunities in the making of

“The Desert Flower,” it is said, for in

the story is a host of experiences rang-
ing from comedy and pathos to tense
melodrama. After a test showing of

“Abraham Lincoln” at Dallas, Texas, the
Capitol theatre in the heart of that
southern territory, has booked the pro-
duction for an early showing. . . . Active
production was begun this week on “The
Talkers,” from Marion Fairfax’s play,

and “The National Anthem,” starring
Corinne Griffith.XXX
“THE LADY,” the new picture in which

appears Norma Talrnadge, is having its

first showing at the Colony theatre. New
York. It is expected that the play will

run there for several weeks. . . .

Seventy-five prominent first run houses
in New York booked “A Thief of Para-
dise,” for simultaneous showing which
began last week.

Paramount
A TEAM OF TWO well known film

people was signed as a unit this week
by the Famous Players-Lasky Corpora-
tion. Howard Higgin is to carry out the

directing part of the program while his

teammate, Sada Cowan, will write sce-

narios for him. . . Wallace Beery, Tom
Moore and Pauline Starke will appear in

“Adventure,” the South Sea Island story

for which they have been on location in

the heart of the Pacific. . . . “Eve’s
Secret,” Betty Compson’s first vehicle in

1925, will go into production at the West
Coast studio this week. It is an adapta-
tion of “Sunflower,” which scored a

marked success in the cast with Elsie

Ferguson. XXX
DIRECTED BY Frank Urson, who also

made “Changing Husbands,” “The
Night Club,” went into production yes-

terday. It is an adaptation of William
De Mille’s play, “After Five.” . . . Now
that Beatrice Joy’s retirement from
screen activity is at an end she is doing
her utmost to restore her past laurels in

“The Dressmaker from Paris.” Starting
out as a poor errand girl she winds up
the picture in the role of the most lux-

uriantly gowned woman in Paris. It

should please the feminine spectators.XXX
ALLAN DWAN has resumed prepara-

tions for the filming of “The Coast
of Folly,” upon his return from Europe.
It will be Gloria Swanson’s next picture

to be made upon completion of “Madame
Sans-Gene.” . , . Malcolm MacGregor
has been engaged to appear opposite
Corinne Griffith in “The National An-
them.” He has been engaged by Eph
Asher. . . . Little known until recently on
the legitimate stage, Orville Caldwell has
become popular there to be taken from it

and engaged for “Sackcloth and .Scarlet”

Schulberg
THE INTENTION to become a direc-

tor is instilled deeply in the mind of
Anita Stewart according to a statement
made this week after she had completed
“The Boomerang,” for B. P. Schulberg.
She looks forward to it at the time when
she retires from work before the camera.
. . . Clara Bow declared that she pre-
fers in the future to portray boyish
characters rather than flapper types. . . .

The terms of a contract, recently signed
b}’’ Francis Feeney for five years, state
that his name will be Donald Keith from
now on, XXX
CORINNE GRIFFITH completed her
work in “Declasse,” this week, the

picture whose name has been changed
to “The Social Exile.” Active prepara-
tions have begun for her next, “The Na-
tional Anthem.” . . Lloyd Hughes
will play the leading male role opposite
Colleen Moore in her next production,
“The Desert Flower.” She has com-
pleted her work in “Sally.” . . . Anna
Q. Nillson will be featured with Ben
Lyon in “The Winds of Chance,” from
Rex Beach’s Alaskan story of that name.
. . The character comedian William
Ricciardi, will be seen in "Hail and Fare-
well.”

Lumas
PRINTS OF “The Silent Ship,” of the
Gotham productions series, will be shipped

at once to franchise holders. The name
of Mary Carr appears in the cast. . .

Plans have been completed by Samuel Sax.
president of the Lumas Film Corporation,
for the production of two series of special

Gotham Productions, each to consist of

six super features, adapted from well

known books and plays and presented with
well knowm casts of proven box office

value. . . . He has already chosen a

policy of enlarging his advertising depart-

ments with a view utilizing the mediums
of fan magazine and trade papers.

Cranfield & Clarke
A DETECTIVE STORY that is said to

near perfection in that it is impossible

to point out the villian until the end of
the last reel has been produced for Cran-
field and Clarke, Inc. It is called “The
Crimson Circle,” a society drama directed

by George Ridgwell, formerly with Vita-

graph. ... It was made by actors of

the Kinema Club, London. . . . Two
comedies of two reels each have been pur-

chased, “The Speaker Sex,” and “Fools

Rush Out,” both written by H. C. Witwer,
. . . The first of a series of twelve of

the Peacock comedies has been sold for

New Zealand. “Meet My Lawyer” is the

title.

Warner Brothers
RIN TIN TIN is not dead as_ was re-

ported currently. An accident is said to

have occurred to a dog on location with

the Warner Brothers company but it was
not the star performer. At present the

company is near Truckee making “Tracked

in the Snow Country.” . . . Casting for

“Eve’s Lover” resulted iu the selection of

Irene Rich, Bert Lytell, Willard Louis,

Clara Bow, John Steppling, Arthur Hoyt
and Lou Harvey. . . . Leading in

“Eleventh Virgin” are Helene Chadwick,

Clive Brook, Helen Dunbar and Dale Ful-

ler. XXX
FEBRUARY RELEASES will include

“On Thin Ice,” an adaptation of “The
Dear Pretender,” in which appear Tom
Moore and Edith Roberts

;
“The Bridge

of Sighs,” starring Creighton Hale and

Dorothy Mackail
;
and “The Man Without

a Conscience,” with Hope Loring and
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Louis Lighton. . Motley H. Flint,

of the Pacific Southwest Trust and Sav-
ings company, was an honored guest at the

Warner offices this week.XXX
IN PREPARATION for their new sea-

son’s output the scenario staff has been
increased with the addition of Charles
Logue, adapter of "Ponjola.” . . . Irene

Rich’s appearance in “A Lost Lady” at the

Piccadilly theatre brought interesting com-
ment, as follows:
The Evening Journal, “A splendid performance

of ‘A Lost Lady.’

"

The World, “The performance of Miss Rich
. . is one of the most vivid. . examples

of character acting I have seen.”
The Daily News, “It has charm in directing

and brilliancy in acting.”

Vitagraph
AN ATTEMPT is made in “Greater
Than Marriage” to delineate the real

New Yorker in his native environment as
he really lives. Unlike the author’s many
stories about New York showing only gay
parties and personified joy, Victor Hugo
Halperin is said to have tried to picturize

a cross section of life with its real cares

and conquests A deal has been
consummated by John B. Rock, general
manager of Vitagraph, and Henry M.
Hobart, of Hobart Pictures Corporation,
for the making by the latter of four spec-

ial pictures for Vitagraph.XXX
NUMBERING AMONG the first of the

productions to be made by the Hobart
company for Vitagraph will be “Wild
Fire,” the play in which Lillian Russell ac-

counted for a large part of her success. T.

Hayes Hunter is directing the production.

. . . Nazimova has reaped many expres-

sions of praise in “The Redeeming Sin,”

which is being shown in many New York
theatres at present. . . Considerable

attention is being given to the celebration

planned this month for Vitagraph’s twenty-

eight birthday.

United Artists
A DOUBLE LIFE is the way Donald

Crisp describes the existence required of

him in the making of Doug Fairbanks’

picture, “Don Q,” which was begun this

week. Crisp will direct Fairbanks and in

addition enact a role of the villian called

Sebastian. The roles are difficult enough
if attempted separately, said Crisp. .

Sets are being designed by the same
artist who had charge of the work in “The
Thief of Bagdad.” Shooting of interiors

will begin upon the completion of these

now under way.

Universal
THE ECLIPSE OF THE SUN was

covered from all angles by International

Newsreel cameramen, according to a state-

ment issued by the Universal Pictures Cor-
poration. Some were detailed to snap the
crowds who watched the phenomenon

;

some went into the clouds in the navy
dirigible

; some went to the observatory at

Yale University; others went into the air

in planes. . . . Philo McCullough, popu-
lar in his roles of “heavy” characters, will

have the unsympathetic part in Hoot
Gibson’s next, “Rarin’ to Go.”XXX
NEW FACES were seen at Universal City

as the result of the engagement of a
number of well known players. Hayden
Stevenson, who played the fight manager in

the “Leather Pushers” series, will be added
to the cast working with Reginald Denny
in “California Straight Ahead.”
The Universal company has purchased the

distributing rights of “The Last Laugh, A
Page from Life.” Novel in this subject

is the fact that subtitles are seldom
;

so

seldom in fact that the picture moves al-

most withotit them.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Speed Up Ticket Selling

ROCKLAND, IDAHO.—To the Editor:
I am just a small town exhibitor but never-
theless we small town exhibitors have ideas
and if we do not let them be known no
one will ever know whether they are bright

or bunk or whether we had an idea at all.

I have been a consistent reader of the Ex-
hibitors Herald for two years and I con-
sider it the one indispensable tool that the

exhibitor uses or at least should use. Every
time I pick up my new Herald I feel guilty

to think that I actually derive so much
benefit from its columns and never con-
tribute anything in return. For this rea-

son, I am sending this letter more to re-

lieve my conscience than for its merit.

Getting back to my first idea. It is this.

'I'hat every large theatre where the patron-
age will justifv it, should have more than
one box office. In my estimation there
should not be but comparatively few the-

atres that would need more than two box
offices, and a much larger number that

would not need two
;
but I actually believe

that there are a number of theatres run-
ning into the thousands, that really need
better facilities for admitting patrons to

their houses. The most of the box offices

of the larger theatres are so well improved
with modern equipment that the only way
they could be improved would be to have
more of them or to increase the ticket sell-

ing force at the window, or to increase the

number of windows. I would suggest in-

creasing the number of box offices just as

a matter of the psychological effect upon
the patrons.

My argument in favor of this idea is,

first that many hours of valuable time
are wasted, by people waiting to be ad-
mitted to the larger theatres. For instance,
if one kept one thousand people waiting
at the box office for five minutes, there
would be approximately eighty-three hours
of one’s time lost. In many instances, the
patrons that lose the time at the office,

their time would be rated far more valu-
able than the party selling the tickets or
possibly the manager or the owner. Much
of this valuable time could not rightfulli-

be called wasted, if the patrons were in a

position at the time of their waiting, so
that they could be reading the exhibitor’s

advance advertising while waiting; but in

this respect according to my idea the plan
of the modern theatre entrance is wrong.

Many of our modern theatres have great
long gorgeous entrances with their box
office at the front of the entrance. In
these cases, whenever there is a rush at

the box office the patrons are waiting in

the streets, and if the weather is anything
like we have here in Idaho, it, as a rule,

is not very agreeable to do much waiting
in.

In many instances of this waiting, one
can look about him and notice the expres-
sion on the patrons’ faces and I think in

most cases you will not find it agreeable,
or at least not showing a pleased state of
mind. After the delayed wait and the
patron has finally procured the tickets he
rushes through the long entrance, ignoring
the exhibitor’s future advertising that has
been carefully arranged for him to read on
going in, hut dne to his frame of mind

caused by his dela\, he in nine cases out of
ten passes it up in haste.

Now, if you sec fit to give this idea any
space in your publication, you may use all

or any part of it. In case that you do
publish this, I hope that if any exhibitors
take the occasion to criticize it that they
will please sympathize with me in the fact
that my travels have been rather limited
and that there are a goodly number, qf the-
tres in this land of ours that I, haVe not
had the pleasure of entering.

I can just hear some of the exhibitors
saying, “What’s the matter with his head,
most of us do not need any box office at

all?” But to him all I have to say is,

“Cheer up, times may change, they have
done so in the past.”

But there is one thing certain whether
my exhibitor friends agree with me or not,

if I owned a number of the theatres that

I have had occasion to attend, I would
surely change the location of the box office

and in a good many instances I would
change the location as well as increase the
facilities for faster ticket distribution.—T.
M. Morris. Iris theatre, Rockland, Idaho.

The Music “Tax”

SPEARVILLE, KANS.—To the Editor:
At last the much fought and discussed
question of the music tax has been settled

in Kaaisas and Missouri for the time being,

by an agreement between the M. P. T. O.
of Kansas and Missouri and the American
Society of Composers, Authors and Pub-
lishers. But we still feel that it is an un-
just tax and even the lawyers of the So-
ciety, in a letter to me, stated that they
would probably have taken the same stand
that we have had they of been in our
place. But as it is a law we must abide
by it and pay the tax for the present, but
brother exhibitors, it appears that the Au-
thors and Publishers are killing the goose
that lays the golden egg.

Mr. C. K. Harris, who wrote the song,

“After the Ball,” stated that it cost him
one-half cent to publish the song and he
sold it for 19 cents (SOME PROFIT).
How many of us exhibitors make that

amount of profit on any picture we show?
If we let the authors get away with this

tax, we may expect numerous other holders
of copyrights and patents to come at us
for taxes on the articles they control such
as our projection machines, screens, lenses,

reels and even the advertising we use—any-
thing we use if it is copyrighted or pat-

ented. It would be just as fair to the

inventors of these articles to be allowed
to tax us as it is to the authors of the

music. We buy the music and should be
allowed to use it. We also buy our pro-

jection machines and should be allowed to

use them. If these inventors take it into

their heads to make us pay them a tax

for using their inventions after buying
them as the music authors have done, YE
GODS, WHE,RE WILL IT END?
We as individuals cannot do much to-

wards having this copyrighted law amended
but as an organization 100 per cent strong,

the Motion Picture Theatre Owners’ Asso-
ciation can carry W'eight towards having
this evil corrected. So brothers, let’s make
this Association 100 per cent strong and
see if this copyright law can be amended.
—W. I. Shoup. De Luxe Theatre, Spear-
\ille, Kans.

Entire Floor Occupied
(Special to Exhibitors Herald)

NEW YORK, Feb. 3.—The entire floor

of the building at 729 Seventh Avenue here

has been placed at the disposal of First

National since the move of the New York
and New Jersey exchange offices two weeks
ago into the same building.
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IN THOUSANDS
OF theatres
—and staple as

granulated sugar

for every exhibitor

STANDARD CINEMA PRODUCTIONS

Have You Seen Stan Laurel in ‘‘MONSIEUR DONT CARE”?
Have You Seen Stan Laurel in “WEST OF HOT DOG”?
Have You Seen Stan Laurel in “SOMEWHERE IN WRONG”?
Have You Seen Stan Laurel in “TWINS”?
Well Then, Go See His Latest Laffingale— ^^PIE-EYED^^

Produced by JOE ROCK
Play these STAN LAUREL*S for Regular Capacity—Distributed by

FILM BOOKING OFFICES
723 Seventh Ave., New York City, New York Exchanges Everywhere
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

hat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
RACING LUCK: Monty Banks—This is one of

the best feature comedies we have shown for some
time. It has speed from start to finish and one

of the best auto races ever screened. It's a

lollapuluser, if you know what that is. Get it

and tell them about it. You can’t say too much.
Six reels.—F. J. O’Hara, Community theatre, El-

gin, Neb.—Neighborhood patronage.

RACING LUCK: Monty Banks—Some picture I

A comedy knockout ! Clean !—Herbert A. Shaw,
Metropolitan theatre, Morgantown, W. Va.

—

Mixed patronage.

CAUSE FOR DIVORCE: David Butler—Much
better than I expected. Interesting and entertain-

ing program. Nothing special, but will please.

Seven reels.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

F. B. 0.
THE AIR HAWK: A1 Wilson—Aeroplane stunt

picture. Full of thrills. The fight in mid-air is

sure a thriller. Good little picture.—H. D. Mc-
Chesney, Princess theatre, Crandon, Wis.—General

patronage.

FLASHING SPURS: Bob Custer—Just fair.

This man Guster lacks a whole lot of being a big

drawing card. In the last reel had a fair fight,

but they all licked him before that. Have to

blame that on the director, as he took several good
beatings in the forepart. Must have got away
from the director in the last. Five reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Neigh-
borhood patronage.

THE DANGEROUS FLIRT: Evelyn Brent—
This is a fine picture. The first I have shown of

this star and if they are all as good I don’t think

there will be any kicks. Did fairly good business

considering the weather and a new star. Six reels.

—Chas. E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

UNTAMED YOUTH: Derelys Perdue—They
came to jazz and remained to pray. Just a nice,

clean little picture. Don’t let the title fool you.

Five reels.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

TRIGGER FINGERS: Bob Custer—Good. Story
good. If all the rest are like this, they sure will

win. Stay in them. Bob. Five reels.—R. V.
Mayes, Liberty theatre, Erick, Okla.—General
patronage.

THE NO GUN MAN: Lefty Flynn—Nothing
to it. Very poor story. Lacks action. Not up to

the usual Western standard.—H. D. McChesney,
Princess theatre. Crandon, Wis.—General pat-
ronage.

THE NO GUN MAN: Lefty Flynn—A very
good one. As this star was new to me, he did not
draw very good, but at that he is okay. Five reels.

—C. V. Anderson, Oak theatre, Oakdale, Neb.

—

General patronage.

FLAPPER WIVES: Rocklifle Fellows—An un-
usually entertaining program picture. Plenty of

comedy, action and suspense. Audiences pleased.
Seven reels.—C. R. McHenry, Rosewin theatre,
Dallas, Tex.—Neighborhood patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Good. F. B. O. is taking on several new stars

but if they all hold up like the first it will be
fine.—R. V. Mayes, Liberty theatre, Erick, Okla.
—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—A regular go-getter and, best of all, it will

Ticket Sale

forWeek Is

67.4% Good
Business is 67.4% good, ac-

cording to exhibitors’ box office

reports received this week.

please. Had to hang out the S. R. O. sign.

Piayed it the night following “Babbitt” and, sure,

the high-brows that are always crying for better

pictures were here. They passed “Babbitt” up for

this one. It’s a funny world. If you can get it,

don’t hesitate. Six reels.—W. H. Durham, Grand
theatre, Camas, Wash.—Small town patronage.

LAUGHING AT DANGER: Richard Talmadge
.—Good. This picture has a very good story. In

fact the best story of any that we have shown of

his. It has plenty of action. If you are looking

for action this will do. Six reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kan.—Small town
patronage.

THUNDERING HOOFS: Fred Thomson—This
is the first of the new series of eight of his pic-

tures. They draw great and please everyone.

Why ? On account of Silver King. Take him out
of the pictures and there is nothing to them.
Thomson is a splendid athlete, in fact one of the

best I ever saw, but there is no plot to the pic-

tures in which he plays. Watch one of his pic-

tures carefully and see if I am not right. For all

I say, however, buy them, as they will draw and
please on account of that grand horse. Silver

King.—Geo. C. Starkey, Opera House, Montour
Falis, N. Y.—General patronage.

THUNDERING HOOFS: Fred Thomson-We

can only add to the many good reports on this

picture. Very fine for young and old. Good
business. Bought right, gives us a chance to rat-

tle some coin. Everyone here is strong for Fred
Thomson and Silver King. Five reels.—Oscar
Reinert, Elite theatre, Humboldt, Kan.—Small
town patronage.

THUNDERING HOOFS: Fred Thomson—Thom-
son good drawing card here. Did a good business,

20 per cent more than regular Saturday nights.

Picture has good action and Thomson and Silver

King fine. Step on this one. Five reels.—A. F.

Affelt, Liberty theatre, St. Louis, Mich.—Mixed
patronage.

THE EMPTY CRADLE: Special cast—This
picture was very well liked by those who came,
but for some reason it did not draw for me.
Seven reels.—Jno. Travis. Doric theatre, Erie,

Kan.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—This is a great drawing card, as it seems every-
one has read the book. It’s a good show, and
pleases quite generally. Seven reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Played two days to fairly good business. It is

good entertainment to my way of looking at it.

Everybody enjoyed it, from what I hear. It would
have gone over better with a print in good con-
dition. Six reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better class patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—This will draw, as it is by Gene Stratton Porter
and has been read by practically everyone. It is

not a special, however.—Geo. C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Good picture and will stand a world of boosting.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICA&O LOS ANGELES
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ACCOLA. E. C. 1*4

ADAMS. R. W 1*

alubn. a *

ALGUIRB. Mr*. C. C. 64
ANDERSON. C. V 11*

ANDBRSON, J. A 143

ANDERSON. R. L. *6
ANDBBSBN, J. W 104

ANOELU H. H ISO

ARBIBNTROirr. B. 72

ARBaSTBAD. B. A. 6*
ASHWORTH & BARTELS 180

BABIN. VL J 7

BAILET. J. 159

BAKER. C. C. 195
BARBER. C, B. 87
BARTLETT A SON. C. W 108

BATS. E. G 170

BELL. Mr». L. 22
BERGER. S. A *7
BICKEL. J. C 108

BIGGS. W. T. 207
BIERWIRTH. H. C 62
BILLS. C. H 88
BINOINS. H. H 188
BIFARELLO, P — 215
BODWELL. M. F. 141
BOLLMAN. V. G. *

BREITRICK. D. M. 198
BRENNER. W. H 10

BROADUS. J. N 177
BROWN. C. L. 42
BROWNE. F. L. *9
BUBSOM. L. A 158
BYERLT. a M. 48
BTEBLT. 8. L. 80
BTBNE. E. E. 147
CAIRNS. J. 28
CARTER. Mra. L. M. 55
CAUSEY, H, 70
CHAPMAN & EVANS 210
CLARK. W. M. 105
COLLINS. E. N 101
CRAIG, Bt T. 186
CRAIG, W. E. 152
CREAL, W. H 4
CRONKHITE. C. C 89
CROSBY & SCHWIERSKE 44
DASPIT, H. 81
DeBAGGIO, H. 48
DeHORDANT, P 76
DEYO, L. 174
DINSMORE & SON 90
DOLWING. R. L. 41
DURBIN. P. J 127
EAGAN. H. 112
ELUOTT. E. H (8
ENLOB, J. J 184
ESTBE, P. G. 24
EULER. J. R. 26
FARNSWORTH. R. 110
FARRAR, S. 206
FAWKS, E. L. 219
FAY, L. M. 202

“Herald Only” Club
"Beeatus the ‘HeraUC woe the pioneer in thie field, and beeatiae

u>e wtU have a better journal to vhieh to turn for guidanee if io«

lolidly eontribute to Ote tame one, just as long at the ‘HeraUC
keeps up its high standard of senvice I shall isrite solely for this

tnagasine.”—PhMp Rand, Rex theatre, Salmon, Idaho.

PILLIOD, L. A
PORTELL. J. G.__
POWERS, C. H

—

price, a. j..

RADTKB, T. W..
RAND, P.
REA, G. A..
REDISKB, G. F..

REEVE, H.
RESTIVO, J.

. U
- 69
. 20
-208
-220
- 5
_ 1

- 24
-202
.167

FAYTLE, M. F. 162

FOSTER, M. P 72
FOX, Mr. and Mrs. E. 64
FREEMAN. F.
FRY. S. G
GAILEY, E. E
GARDNER, B. B—
GARDNER, J. M..
GAUDING. H. W._
GEETING, R C.—
GIACOBIA BROS. .

GRAY. L. E.

81
231
*4
214
212
45

201
199
136

KOOPMAN. J.
KOTTAS. E. V.
KRAUTH. P.
KUDLACEK. J. J.

LAMBERT. O. W
LANGACHER, C. W.-
LEEK. L. N
LOWELL. B. S.—
LUNA. E. D.„

182
160
149
67
148
59
196
86
96

LYMAN. C. H 128
LYNCH, C. H 71

MacPHERSON. O. E. 117
178

W. P. MARTIN, H. G. 48

HARRIS^' ^ — 77 McCORMICK, B. P 49
TTAffPTQAK M McCOY, H. C. ...... 19i

HARTMAN Ct M* . 154 McCUAN, L. W 228

HAWKINS, J. W 200 MEECE & HA 1 iB i 1
1 1 i .. 121

HRl/D, Pt 82 MENDENHALL, C. A— 12
HPQQ,' 1-. S. _ 95 MRVRR, F. a. 2

HICKMAN, R. W. . ~ 88 MILES, A. N. . . ._ - . 13
HTl.T.YFR,' M. 1S7 MTT.l.F.R, r. F. Ififi

HIIiTON, 0. A. B. 28 MILLER^ C. R. . . _ 14

HINDS, F. C 11 MILLER, L. A._ . .... 145
nfvna] w. 178 MILLWARD, V. . . 102
HOADLEY, E. C. _ 197 MITCHELL. R. E.. . .. 221
HOFFMAN, P, Br 114 MOORE, I- R. 74

HOPKINSON, JR., F. S. 131 MOORE, Mrs. J. W. ... 25

HORN & MORGAN . .. 58 MOORE, P __ . -124
nORKlTVO, A. SIS MORGAN, A. M. - -136
HOTTSFY, j. A. . . -198 MORRIS, P. E. . - 126
HITRSTIS, B. R 106 MOULTON, C. H. .. —- - 68
HUMPHREY, W. H .. 212 MUNSON, C. . . .122

HUTCHISON, R. 0. .. 194 MUSSON, W. H 50
fnnp, 54.

’

46 NEIS, A. R— 125
JENKINS, J. C 3 NICKELL, C. W ._ _ .. . 216
JENSEN BROS. . Ill NORTON, H. 182

JESSES, Mr. and Mrs. T. R. 47 O’HARA, P. J— .. 80
TOnKSON, F. I- 205 Of.I.RR, I- 139
JOHNSON' 0. W- 78 O'NF.IT., F. J. 109
ninoF, r.'

, ....164 O’TOniiE, A. R. 176

KATZENBACH, E. L. ^218 OTTEN, H. J. 197
KENNEASTERi J. S.— 172 PARES. 0. E. 60
KHATTAR, G. - „. 61 PARTRICK, H. E 204
KIMRRO, Mpa. W, M. !l!11 PATRICK, W. n. 97
KING, LL G._ 209 PEITZ, P. H. 11.5

KINGEHY, R. H 12s PERR-Y, E. 1S«

KIRKMAN. W. G 190 PERUNKO, L. J. 227
KOBORG, C. W. 188 PPEIFPER, R. 113
KOCH. G. H PPLUGER. H. H. 171
KOORFR- n. A 52 PHILLIPS. D. H. -- - 197

reels.—C, went out of their way to tell me how good it was. will call

REYNOLDS, E. J 91
REYNOLDS, J. M. 179
RICE, R B 191
RILEY. R R 28
RITTER, a J 76
RIVA, Mrs. C. A 16
RODGERS, F. C 144
ROSSER, R P 1*1
ROYSTER, M. 176
RYAN, a H 67
SABIN. F. E 1*
SAMPLE, F. R 61
SAUNDERS. R 129
SCHAFER, C. W 230
SCHMIDT. J, W 92
SELK, H. G, 188
SHOUP, W. J 189
SHOYER, Dr. M 182
SILVER & SON, W. H 120
SIMPSON. C. H.— 157
SITTON & SON, A. P 161
SMITH, Mrs. R B 142
SMITH. R W 217
SPAINHOUR, C. A 100
STANTON, M. 27
STARKEY, G. C 17
STEEL, A. 98
STETTMUND, H. G. 6
STEVENSON, G. 160
SUSZYCKI, A. A 99
SWARTOUT, E. W. 26
TALBERT, J. H 102
THOMPSON. H. P. 21
TILLER. J. 29
TOPE, G. W. 119
VAN ALSTTNE, L. A 187
VAN NOT, H. 26
VAN STRATT, W. J 118
VAUGHAN. G. S3
VEATCH, A. L. 65
VETTER. R H 153
WALDEN, K. H 229
WEAKLEY, C. D 226
WENGER R S. I8 I

WERNER A. C 146
WETZ, J. H 140
WHARTON, R L. 79
WILCOX. L. M 185
WHITE, D. A. 84
WILUAMS, R J 146
WILLIAMS, J. M. 93
WILUAMSON. A- R 156
WINTERBOTTOM. W. 18

It will put ’em in and please ’em.

A. Spainhour, Twilight theatre, Greensburg, Kans.
-—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—A vei-y good one that you need not be afraid of.

Six reels.—H. G. Stettmund, Jr.. Odeon theatre.

Chandler, Okla.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—They all liked this, and said so. They even

NATIONAL SCREEN SERVICE Inc.
NEW YORN CHICAGO LOS ANGELES

Two nights to good business. Follows the book

very good. Buy it, and step on it, and make some
change. Seven reels.—F. J. O’Hara. Community
theatre, Elgin. Neb.—Neighborhood patronage.

GALLOPING GALLAGHER: Fred Thomson—
Fred is there and over in this. There is sure a

lot of bunk in this, but it gets over and that is

what we want. Had a house full on this and they

were all satisfied. Five reels.—F. J. O’Hara, Com-
munity theatre, Elgin. Neb.—Neighborhood pat-

ronage.

THE FIGHTING SAP: Fred Thomson—I don’t

think that the Thomson pictures are so wonderful

by themselves, but that horse. Silver King, is a

dandy and the crowd goes wild over him. An
exhibitor is missing a Chance to make money if he

doesn’t buy these pictures- I suppose my old

partner, Dickerson, of the Motion Picture News,

me a "plain fool” for stating this, but

after playing the first six of this star’s pictures

F. B. O. came along and sold me the next eight

at the same price I am paying for all my pictures

on the average. So I think they are due a little

word of praise.—George C. Starkey, Opera House,

Montour Falls, N. Y.—General patronage.

THE FIGHTING SAP: Fred Thomson—A pic-

ture full of action and pleased a Saturday night

audience 100 per cent. Five reels.-—R. C. Geet-

ing. Lyric theatre, Chappell, Neb.—Small town
patronage.

STEPPING LIVELY: Richard Talmadge—De-
tective story which pleased the men and boys

especially. The women and girls admire Dick and
his antics so much that the story is forgotten.

General satisfaction and they are asking for more
like it. Five reels.—Oscar Reinert, Elite theatre,

Humboldt, Kan.—Small town patronage.

STEPPING LIVELY: Richard Talmadge—
Finest one I have shown yet. Believe me. if I’m

guessing, right here is a coming star. He has

NOW BOOKING

ANDERS RANDOLPH
TAYLOR HOLMES-HEDDA HOPPER i EDWARD EARLE

from lie celebrated stoge succea

/I PAUL POWELL /nooL/CT/ON

Heleosed by
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VALUE'

everything and a little more. Men, you cannot
possibly go wrong on these Talmadges. They will

draw all classes and never fail to please. A fine

looking boy that everyone is fond of. Pleased 100

per cent without a doubt. Six reels.—Chas. E.

Lawrence, Star theatre. Tuckerman, Ark.—Gen-
eral patronage.

A WOMAN WHO SINNED: Special cast—

A

dandy good picture for our house. Drew well in

spite of 30 below weather. Seven reels.—O. Troy-

er. Lyric theatre, Rugby, N. D.—General patron-

age.

THE SPIRIT OF THE U. S. A.: Johnny
Walker—A real program. Sure pleased them. All

walked out satisfied.—Zak & Makousky, Opera

House, Clarkson, Neb.—Neighborhood patronage.

THE SPIRIT OF THE U. S. A.: Special cast

—They will all like this because the flag waves in

every scene. Mighty good small town picture

especially.—Geo. C. Starkey, Opera House. Mon-
tour Falls, N. Y.—General patronage.

THE SILENT STRANGER: Fred Thomson

—
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My first Thomson and went over fine. They are

all raving about the horse, “Silver King.” I put

out 800 dodgers. Also got eight one-sheets on
“Mask of Lopez” and showing Fred on horse and
made cut-outs which I can use on all features of

this star. Five reels.—M. T. Craig, Majestic the-

atre, Dresden, Ont., Canada.—Small town patron-

age.

THE DANGEROUS COWARD: Fred Thomson
—A typical Thomson Western, although he doesn’t

do as well in this one as in some of his previous

ones. He has to box in this one and doesn’t show
enough skill in that line. Five reels.—C. O.

Peterson, (Legion) Royal theatre, Saxon, Wis.

—

Small town patronage.

AFTER THE BALL: Special cast—Good pic-

ture. Will come as near pleasing 100 per cent as

any picture. Good print out of Omaha. Seven
reels.—P. R. Carlin & Son, Carlin’s Opera House,
Spalding, Neb.—General patronage.

AFTER THE BALL: Special cast—This is a

splendid picture but is not true to the song. Why
on earth do the producers make pictures untrue
to the advertising? While this is a good picture,

it was very disappointing to my patrons, and
especially the people of middle age that remember
the song when it was the rage. Naturally they
expected it to be like the song, and were disap-

pointed because it was not. Seven reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

THE DARING YEARS: Mildred Harris—This
will please the older and has a thrill or two. Okay
as a program picture. Six reels.—S. G. Fry,

Palace theatre, Omaha, Tex.—Small town pat-

ronage.

THE DANCER OF THE NILE: Carmel Myers
—Good cast, but can’t say much for the picture.

This King Tut stuff is no good. The one sheet

they have on it of an almost nude dancer, will

get the rough necks in for you. Six reels.—J. W.
Andresen, Rialto theatre, Conzad, Neb.—General
patronage.

MARY OF THE MOVIES: Special cast—If it

hadn’t been for the invoice I would not have
known what I was running, as there was no title

to it. Seven reels, but they could have been put
in four reels, as we run the seven reels through
in forty-five minutes, and very slow at that. This
might have been a good picture if we had got it

all.—E. D. Larson, Peoples theatre, Moran, Kan.
—General patronage.

THE MASK OF LOPEZ: Fred Thomson—

A

good program. Star well liked here. Audience
pleased.—Zak & Makousky, Opera House, Clark-
son, Neb.—Neighborhood patronage.

THE MASK OF LOPEZ: Fred Thomson—I was
not home, but my people are telling me what a
good show I had while I was away. Call it

“good.” Five reels.—H. B. Wilcox, Unique the-

atre, Bricelyn, Minn.—Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—Film
good. As everyone says of the Thomson’s, this is

good. This is our first one of this star and if all

are as good we’ll be satisfied. Everyone pleased
by Fred and Silver King’s acting. You can raise

your admission a little and still please. Five reels.

—W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

BREAKING INTO SOCIETY: Bull Montana—
It took this worst comedy feature to make me
send in reports on pictures. Lay off this one.

It was so vulgar my patrons walked out on this.

Five reels.—E. Korenowski, A-Muz-U theatre.

Pittsburg. Okla.—Neighborhood patronage.

CAN A WOMAN LOVE TWICE;: Ethel Clay-
ton—^A good picture, but print in bad condition

as usual. If F. B. O. have any good prints, they
surely are keeping them.—E. D. Larson, Peoples
theatre, Moran, Kan.—General patronage.

NORTH OF NEVADA: Fred Thomson—

A

dandy picture that pleased all. Fred does not do
as well in this as in “The Mask of Lopez” but
Silver King makes up. Take it from us. Fellows,

Silver King is some horse, and if you have not
booked these Fred Thomson pictures you should
do so. Five reels.—H. M. Face & Sons, Elmac
theatre. Maple Rapids, Mich.—Small town pat-
ronage.

NORTH OF NEVADA: Fred Thomson—A darn
good Westerner with lots of comedy and hokum.
Small crowd. Cannot account for it. Had nearly
as many kids as adults. Five reels.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

THE SNOWSHOE TRAIL, with Jane Novak.—
A fair program picture. Will please an average
audience, but no special. Film good. Six reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

The Contributor’s Column
Hoefs on
Reporting
Some of our reports are lengthy, but

we feel we like to get it out of the

blood just as we see it, always bearing
in mind that it is a guide for the next
fellow. Truly we can see no issue of

greater value than this exhibitors’ re-

ports colunms.

It is the first we grab, to see what
surprises are in store for us. Years
ago we found only a one-man opinion
review and we also found that many
pictures lifted to the skies fell flat with
the audience. These reviews were un-
fair to the exhibitor and perhaps a good
picture that the same reviewer might
pan. Now we see good pictures panned
and boosted, but we have enough differ-

ent opinions and from them we can al-

ways strike an average, deducting al-

ways the class of house that is not in

line with our audience. If you do this

you can hardly miss it.

Then when a picture really deserves
boosting, our audience has faith in our
recommendations and the results at the
box office should be in accord. We cer-
tainly hope that more exhibitors will

support what we know to be the biggest
help to the exhibitor.

What does it mean when one paper

writes a special letter to the exhibitor
nositively warning him against a certain

big super special, pronouncing it the

worst ever, when in the next issue of
the journal we see that same picture

boosted in a key city telegram to the

home office? Just this: Any sane busi-

ness man is expected to be skeptical

when the contrast is that absurd.

He has only one dependable, honest
opinion, and that is his fellow exhibitor.

Keep up the soul of the business, and
three cheers for the space you are de-
voting to this important problem which
you have solved for us.—Wm. Hoefs,
Queen theatre. Ft. Stockton, Tex.

“To Err Is

Human”
“To err is human’’ and that’s our best

alibi for assigning “Herald Only’’ Club
Enrollment No. 229 to S. G. Fry last

week when it had been assigned pre-

viously to K. H. Walden. Sir. Fry’s

proper number is 231.

The same alibi applies to the report

on “Teeth” in the January 24 issue over
signature of W. J. Shoup, De Luxe the-

atre, Spearville, Kans. The report

should have carried the signature of E.

D. Luna, Cozy theatre. Wagoner, Okla.,

who wrote it. Apologies to everybody.

First National
so BIG: Colleen Moore—Big in every way.

The kind of a picture my patrons like. In spite

of cold weather, did capacity business 2 nights.

Why can’t we have more pictures like this? Good,
clean wholesome entertainment. Fine for Sunday
as well as any other day.—A. Lutch, Strand the-

atre, Milford, la.—General patronage.

THE MYSTERIOUS WITNESS, with a special

cast.—Terrible. The exchange slipped up on
“Trigger Fingers” which I was to have used and
I got this instead. A semi-Western with a mother-
love theme. It was not at all satisfactory. Five
reels.—L. F. Wolcott, Grand theatre, Eldora, la.

—Small town patronage.

SO BIG: Colleen Moore—Here is where Col-

leen Moore does her stuff. She shows ’em she can
do more than flapper stuff and do it well. In “So
Big” she tackles a big, difficult role—but gets

over in fine shape. Title from well known novel.

Drew well and pleased close to 100 per cent. Any
time this little star fails to draw with me it’s be-

cause there’s something against us in the way of

opposition.—Joe Hewitt, Strand theatre, Robinson,
111.—Mixed patronage.

ABRAHAM LINCOLN: George Billings—The
very best production of its kind ever produced.
I call it entertaining, as well as educational.

Everyone praises it after seeing it. It will be
hard to get them in, as they seem to think that
it will be dry. Tie up with the schools and go
after it strong, and good music of course puts it

over so much better. Every theatre, especially in

the small towns, should show this production. Ten
reels.—H. J. Eagan, American theatre, Wautoraa,
Wis.—Small town patronage.

CLASSMATES: Richard Barthelmess—A very
good picture. West Point scenes make a big hit

and the discriminating people wanted to see it

and liked Richard Barthelmess.—L. M. Jones,
Arcadia theatre, Vandergrift, Pa.—General pat-
ronage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS AMGELES
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CLASSMATES : Richard Barthelmess—Here is

a good, clean show for the whole family. Every-
one well pleased who saw it.—A. Lutch, Strand
theatre, Milford, la.—General patronage.

FLIRTING WITH LOVE: Colleen Moore—This
does not compare with Miss Moore's previous suc-

cesses and did not do near as well at the box office.

Seven reels.^—A. G. Witwer, Grand theatre. Rain-
ier, Ore.—Small town patronage.

SUNDOWN : Special cast—Something wrong
here. Comparing it with "North of 36," it lacks

everything that “North of 36" has got. It takes
something more than a bunch of white faced
cattle to make a super-special. Stampede a big

joke and “prairie fire" is worse. Just an ordi-

nary Western drawn out in 10 reels.—A. Lutch,
Strand theatre, Milford, la.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry Se-

mon—A dandy comedy drama. Kept patrons in a
happy mood. Said great. Six reels.—J. W. Baird,

Crystal theatre, Pattonsburg, Mo.—General pat-

ronage.

THE AGE OF DESIRE: Myrtle Stedman—Just
a fair little program picture. The best thing
about it is that it is in six reels. However, it will

get by, but there are many better ones at the same
price. Six reels.—H. J. Eagan, American theatre,

Wautoma, Wis.—Small town patronage.

IN EVERY WOMAN’S LIFE: Special cast—
Fair picture except the last reel, which is simply
rotten. If you run this show cut off about 100

feet of the last reel. How this baby got by the
censorship is more than I can tell. A few more
like this and think Iowa will need some censor-
ship. If the producers think we want suggestive
scenes and rotten subtitles they are badly mis-
taken, in this town at least.—A. Lutch. Strand
theatre. Milford, la.—General patronage.

SINGLE WIVES: Corinne Griffith—Good cast.

but why do they keep on doing it over and over ?

Not a small town picture. Sure flopped here.
Eight reels.—A. G. Witwer, Grand theatre. Rain-
ier, Ore.—Small town patronage.

SINGLE WIVES: Corinne Griffith—Only a fair

picture and only drew fair. Drew fair first night,

but fell badly second night, which shows they
must be good or they'll stay away.—Joe Hewitt.
Strand theatre, Robinson, 111.—Mixed patronage.

PAINTED PEOPLE: Colleen Moore—A picture
that will give satisfaction in any theatre. Not the
best I ever played, but just a good picture.—Guy
Longest, English theatre, English, Ind.—General
patronage.

THE SEA HAWK: Milton Sills—My personal
opinion of this picture is that it’s the best and
biggest entertainment we’ve had in a long while.

Business was disappointing but it’s off on every-

thing this winter. (Nope—radio has nothing to

do with it—no corn crop and that means a lot in

Iowa). It will draw a lot more than the average
special but it doesn’t seem to be drawing what it

deserves anywhere. Came out on it O. K. Made
a little profit (very little). As we used to say of
the war, "I’m glad I ran it but I wouldn’t want
to do it again.’’ "The Sea Hawk” will stand a
fair raise in your average rental for specials, but
I said fair. Twelve reels.—Fred Hinds. Cresco
theatre. Cresco. la.—General patronage.

THE SEA HAWK: Milton Sills—If the exhib-

itor does his share this picture will make good in

any community with patrons of average intelli-

gence. Milton Sills and Enid Bennett shared
honors with our patrons for wonderful acting,

particularly the wide range shown by Sills. Wal-
lace Beery came in for prominent mention. Twelve
reels.—L. M. Jones, Arcadia theatre, Vandergrift,
Pa.—General patronage.

THE SEA HAWK: Milton Sills—The poorest

entertaining picture for our patrons that we ever
showed. The only big thing about it we could see

was the rental and the big non-box office attrac-

tion. Many a good program Western will get you
more money and please your patrons better. Be
sure you see it before you buy it. It’s not half

as big as you think it is. Take it from me, boys,

you will be sorry if you buy it without seeing it.

Be sure and read what the "What the Picture
Did For Me” department says of this picture and
see what the little fellows say about it.—-O.

Troyer, Lyric theatre, Rugby, N. D.—General
patronage.

THE LOVE MASTER: Strongheart—A dandy
picture of the North. Strongheart is good, but

Oh, Oh, Lillian Rich can act her performances.
Pleased 100 per cent. More pictures with her in

them will satisfy me. Deal with First National

and you can depend upon them. W. J. Melvelg,

of St. John, N. B.. is one of the best branch man-
agers I have ever dealt with. Just try them once

and see for yourself. Seven reels.—George Khat-
tar, Khattar’s theatre, Sydney N. S., Canada.

—

Neighborhood patronage.

A SELF MADE FAILURE: Lloyd Hamilton—
Could not hand this one much, when I stop and
think of how many people walked out on it.

—

Russell Armentrout, K. P. theatre, Pittsfield, 111.

—General patronage.

WHEN A MAN’S A MAN : John Bowers—Book
it, as they will come out to see it. The old

heads will be there. Ones you never saw come to

a show, will come. Step on it. Eight reels.—J.

W. Baird, Crystal theatre, Pattonsburg, Mo.—
General patronage.

WHEN A MAN’S A MAN: John Bowers—
Here is a real box office clean up. All you need

to do is spend a little extra money letting them
know you have it, and the whole town will fiock

to your show, for you’ll be surprised how many
in your town have read this book. This picture

will please more people than the famously ex-

ploited "Covered Wagon,” and will gross you as

much at the box office. If you will put the dif-

ference between the rentals in extra advertising.

Any exhibitor who has not shown this picture

is cheating his bank account. It can be bought
very reasonable and they don’t tell you what to

charge for it at the box office. Seven reels.

—

Steve Farrar, Orpheum theatre. Harrisburg, 111.

—

General patronage.

PONJOLA: Anna Q. Nilsson—Splendid pic-

ture. Pleased 100 per cent. A Cosmopolitan

story always draws. Seven reels.—Mrs. W. J.

Carter. Maxine theatre. Croswell, Mich.—Small

town patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—Falls considerably

below the standard of the first "Potash and Perl-

mutter” picture, due to the fact that the story

is lacking. But you can still count it as an ex-

cellent box office attraction and will please the

bulk of the people. Good print from St. Louis.

—

Russell Armentrout, K. P. theatre, Pittsfield, 111.

—General patronage.

FLOWING GOLD: Milton Sills—A very good

picture and pleased.—Clifford L. Niles. Grand
theatre, Anamosa, la.—General patronage.

FLOWING GOLD: Milton Sills—Okay. Give

us more of this sort of picture. Sills always liked.

This was substituted for "The Bad Man.” for

reasons that another Brother Exhibitor held it

over for a two run and blowed me up on "The
Bad Man.” Eight reels.—M. J. Babin, Fairyland

theatre. White Castle. La.—General patronage.

HER REPUTATION : May McAvoy—Another
good one that pleases almost any kind of audi-

ence. Something on the style of "Flowing Gold."

Print was not in best of shape. First National

seem to be giving me bum prints here of late.

My patience will soon be to the end with junk
prints if they don’t change soon. Seven reels.

—

M. J. Babin, Fairyland theatre. White Castle. La-
•—General patronage.

HER REPUTATION : May McAvoy—Very good.

Seven reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kans.—Small town patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill

—

A most wonderful picture. I will say that it is

fully equal to "The Miracle Man.” as it is along

the same lines as "The Miracie Man.” If there

was ever a special picture made, this is one and
deserves to have the name. We did not make
anything on it, but that was no fault of the pic-

ture. Eight reels.—W. J. Shoup, DeLuxe the-

atre, Spearville, Kan.—Small town patronage.

MIGHTY LAK’ A ROSE; SKIN DEEP: They
are the two best pictures that played this theatre

for the year of 1924. Played a return date on
both pictures and drew better the last time than
on previous showings. A little old, but wonderful
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pictures.—Guy Longest, English theatre, English,

Ind.—General patronage.

SKIN DEEP: Milton Sills—Here is an old one

but it is a good one. A real lesson is taught in

this picture and everyone should see it. My
patrons were highly pleased and business was

fairly good considering the weather. Milton Sills

is very popular here and the people were not dis-

appointed in this particular role. Seven reels.

—

Chas. E. Lawrence, Star theatre, Tuokerman, Ark.

—General patronage.

ASHES OP VENGEANCE: Norma Talmadge

—A very good picture. Seemed to please all.

Heard lots of comment. Worth a slight raise in

admission. Conway Tearle is good in his role.

Norma is also splendid. Ten reels.—George Khat-

tar, Khattar’s theatre, Sydney, N. S., Canada.—
Neighborhood patronage.

SONNY: Richard Barthelmess—Very nicely

produced, as there was not a dull moment in the

entire show. Pleased a large Sunday crowd. Film

in fine condition. Seven reels.—C. O. Peterson,

Royal theatre, Saxon, Wis.^Small town patron-

age.

JEALOUS HUSBANDS: Special cast— Very

good. Seven reels.—S. G. Ihde, Photoplay theatre,

Ashland, Kans.—Small town patronage.

THE FIGHTING BLADE: Richard Barthelmess

—I played this picture for the benefit of St. Paul’s

Guild, so what I say is not caused by the receipts

at the box office, but this picture is the poorest

Barthelmess I ever saw. It is in 9 reels and is

a long drawn out affair hard to follow.—Geo. C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE HUNTRESS: Colleen Moore—Good cast

and well acted, but the story was weak. How-
ever, it pleased, as our patrons are very fond of

Colleen Moore. Snitz Edwards was the whole

show.—Mrs. W. J. Carter, Maxine theatre, Cros-

well, Mich.—Small town patronage.

HER TEMPORARY HUSBAND: Owen Moore

—Excellent comedy-drama that can be bought

right. Seven reels.—S. G. Ihde, Photoplay the-

atre, Ashland, Kans.—Small town patronage.

CIRCUS DAYS: Jackie Coogan—A nice little

Coogan picture, but not as good as “Daddy.”

Jackie is losing his popularity in my town. Six

reels.—W. L. Douglas, Strand theatre, Newman
Grove, Neb.—Small town patronage.

THE BAD MAN: Holbrook Blinn—Seemed to

please most everyone. Blinn's acting was great.

Seven reels..—S. G. Ihde, Photoplay theatre. Ash-

land, Kans.—Small town patronage.

Fox
THE DANCERS: George O’Brien—A picture

we were proud to show. Direction is wonderful.

Acting of the three principals very good. Run it

on Sunday and had many comments. It is a real

big one and one that is different. It has got

class stamped all over it and will please all

classes of patrons.—N. Allermand, Star theatre.

Price, U.—General patronage.

THE DESERT OUTLAW : Buck Jones—Anoth-

er good Fox picture which we are pleased to rec-

ommend to towns where nice, clean Western en-

tertainment is enjoyed. Shows up well at box

office. Print a-I. Book it by all means. Six

reels.—Oscar Reinert, Elite theatre, Humboldt,

Kan.—Small town patronage.

THE BRASS BOWL: Edmund Lowe—A good

crook and mystery drama. Well acted. Lowe
doubles in this one and does fine work. Received

a new print. Must say that we have yet to re-

ceive a poor print from Fox. Six reels.—C. O.

Peterson, Royal theatre, Saxon, Wis.—Small town
patronage.

THE LAST MAN ON EARTH: Special cast—
One of the greatest little features I ever played.

Has thrills as well as comedy. I hope Fox lets

the good work go on. Six reels.—R. V. Mayes.

Liberty theatre, Erick, Okla.—General patronage.

IT IS THE LAW : Special cast—A very good

regular progranr picture. Seven reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General

patronage.

THE ROUGHNECK: George O’Brien—Take a

tip. Don’t draw this for Sunday if you are in a

town where they want wholesome pictures. The
roughnecks will like it, but the better class don’t

want this kind. It’s one of those South of Suva
things with a number of suggestive scenes which
are all too plain. Might be all right for beach-

combers. but people in an agricultural country

will not stand for these and be your friends.

Eight reels..—Ryan & Kundert, Empress theatre,

Beresford, S. D.—General patronage.

AGAINST ALL ODDS: Buck Jones—This is

not by any means the best Jones that we have

run, but probably got by with it on Saturday

night crowd. One patron said, “Too much smoke
to suit me.” Not much of a story. Dark pho-

tography. Five reels.—W. L. Douglas, Strand

theatre, Newman Grove. Neb.—Small town pat-

ronage.

HONOR AMONG MEN: Edmund Lowe—Taken
from "The King’s Jackal,” by Richard Harding
Davis. Poor story for the screen. More time

and money wasted. Pleased very few.—Mrs. W.
J. Carter, Maxine theatre, Croswell, Mich.—Small

town patronage.

THE CYCLONE RIDER: Special cast—Won-
derful. Looks like Fox is trying to help us small

town exhibitors on this year’s productions. Seven

reels.—R. V. Mayes, Liberty theatre, Erick, Okla.

—General patronage.

THE CYCLONE RIDER: Special cast—For
small town boys, give this to your Saturday
crowd and they will tell you how good it is. Seven
reels.—T. A. Shea, Palace theatre, McGehee, Ark.

—Neighborhood patronage.

THE CYCLONE RIDER: Special cast—Film in

good shape. Fair story, full of action and high-

light thrills. Seven reels.—Giacoma Bros., Crys-

tal theatre. Tombstone, Ariz.—General patronage.

HEARTS OF OAK: Special cast—Very weepy
melodrama with a heart wallop at the finish that

brings out the handkerchiefs. Story of two men
in love with same girl. Older man sacrifices him-
self to bring happiness to younger man and the

girl. Business good for three days.—John W.
Hawkins, Capitol theatre. New Bedford, Mass.—

-

General patronage.

THE VAGABOND TRAIL: Buck Jones—Good
picture and drew well on Saturday night. It

seems, though, that my patrons liked Miss Nixon
better than Jones.—Five reels.—Frank Brock,
Grand theatre, Okolona, Miss.—Small town pat-

ronage.

THE VAGABOND TRAIL: Buck Jones—

A

pretty fair picture for a Saturday night’s run.

Patrons seemed satisfied. Five reels.—W. L.

Douglas, Strand theatre. Newman Grove, Neb.

—

Small town patronage.

THE LAST OF THE DUANES: Tom Mix-
Well, it is Mix, and like all the rest, good, and
the author makes it good. Another one of Fox’s

good ones. I can always make money on Fox
pictures. Seven reels.—R. V. Mayes, Liberty the-

atre, Erick, Okla.—General patronage.

THE LAST OF THE DUANES: Tom Mix-
Tom Mix and Zane Grey is the best combination

for small town exhibitors in pictures. The kids

from 6 to 80 ate this up. Seven reels.—T. A.

Shea, Palace theatre, McGehee, Ark.—Neighbor-

hood patronage.

CUPID’S FIREMAN: Buck Jones—Not the

kind we like to see Buck in, but a good picture

at that. Poor print I received on it spoiled the

picture some. Too much cut out. Five reels.

—

J. W. Andresen, Rialton theatre, Cozad, Neb.

—

General patronage.

THE TEMPLE OF VENUS: Special cast—

A

pleasant surprise. Was afraid of it, but not bad
at all. Stepped on it a little and did the best

business for 60 days. Weather warmer. 10-26

cents. Seven reels.—J. R. Baxter, Lyceum the-

atre. Spring City, Utah.—Small town patronage.

SOUTH SEA LOVE: Shirley Mason—The bunk.
Nothing to it. Five reels.—Russell Armentrout,

K. P. theatre, Pittsfield, 111.—General patronage.

THE ARIZONA EXPRESS: Special cast—Good
for a men only show, according to the way it

pleased our patrons. Seven reels.—O. Troyer, Ly-
ric theatre, Rugby, N. D.—General patronage.

THE ARIZONA EXPRESS: Special cast—Good
picture but nothing so great and exciting as some
of the reports in “Herald” claim for it.—Geo. C.
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Starkey, Opera House, Montour Falls. N. Y.

—

General patronage.

THE ARIZONA EXPRESS: Special cast—If it’s

so bad that it won’t pass under any other section,

Fox calls it a special and lets it go at that. This
one we got should have been in the junk pile

sixty days ago. Nothing but misframes and
patches. A little cheap slapstick hokum at the
finish. If Fox ever sends us a good one we will

miss our chance, as we have quit advertising them
only as ordinary programmers.—Wm. Hoefs,
Queen theatre. Ft. Stockton, Tex.—-General patron-
age.

NOT A DRUM WAS HEARD: Buck Jones—
Not much. Rate it as only fair. Five reels.

—

Russell Armentrout, K. P. theatre, Pittsfield, 111.

—

General patronage.

A MAN’S MATE : John Gilbert—This is a very
good picture and will hold the attention of all.

This is the type of picture they all like Gilbert in.

Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

ROMANCE RANCH: John Gilbert—A good all

around picture that I would class above ordinary.
Has thrills, romance and excellent acting. Busi-
ness just fair.—F. Schlotterbeck, Elph theatre,

Altamont, 111.-—General patronage.

ROMANCE RANCH: John Gilbert—Fair picture
that drew well. Just the kind of picture the
little fellows like me need. Not too long, just
enough action. Five reels.—Frank Brock, Grand
theatre, Okolona, Miss.-—Small town patronage.

THE GUN FIGHTER: William Farnum—

A

fairly good picture but an awful bad print. I

won’t kick, though, as this is the first bad print
that I have had from Fox. Quite a little of the
picture cut out and of course that makes it bad.
William Farnum is surely a good drawing card
here, though, and they came out in the bad
weather to see this one and the majority were

well pleased. Five reels.-—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

THE TROUBLE SHOOTER: Tom Mix—A rip
snortin’ picture that did capacity business. You
boys who have been singing the praises of a new
comer who will put Tom and Buck to sleep had
better watch the “Herald reports on these kings
of all Western stars. They still lead the field.

Tom Mix is the only Western star that plays
first runs to my knowledge.—F. Schlotterbeck,
Elph theatre, Altamont, 111.—General patronage.

THE TROUBLE SHOOTER: Tom Mix—A good
Mix picture and seemed to satisfy my patrons.
Six reels.—-W. L. Douglas, Strand theatre, New-
man Grove, Neb.—Small town patronage.

THE ELEVENTH HOUR: Buck Jones—Believe
me, if you are looking for a thrill picture, you
can’t go wrong on this one. Full of pep from
start to finish. This will please all classes. Jones
and Shirley Mason sure made a good pair. Wish
I could get more of this type of picture, because
they eat up this thrill stuff here. Seven reels.

—

Chas. E. Lawrence, Star theatre, Tuckerman, Ark.
—General patronage.

SOFT BOILED: Tom Mix—It’s not the kind the
people want to see Mix in. Therefore, is there

any wonder why Mix is not drawing patrons in

like he has in the past ? Film was a lot of junk
sent me. Eight reels.—A. Troyer, Lyric theatre,

Rugby, N. D.—General patronage.

ST. ELMO: John Gilbert—Splendid picture but

disappointing to many who had read the book.

Therefore, opinions were divided. Personally we
thought it fine. John Gilbert good as usual and
Bessie Love fine. Print A-1. Capacity. We play
very few pictures more than one night. Six reels.

—Oscar Reinert, Elite theatre, Humboldt, Kan.

—

Small town patronage.
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ST. ELMO: Special cast—Everyone has read the
book, so the picture will draw. It, however, is

not a pleasing story.—Geo. C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

NORTH OF HUDSON BAY: Tom Mix—The
poorest Mix I ever saw. If you are picking out
your pictures, let this one slide by.—Geo. C.
Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

Metro-Goldwyn
THE NAVIGATOR: Buster Keaton—Here is one

good one and the best of Buster’s to date. Many
new gags and sure kept the crowd in good humor.
Drew well considering the lamentable times here.
Six reels.—A. G. Witwer, Grand theatre. Rainier,
Ore.—Small town patronage.

ALONG CAME RUTH: Viola Dana—A good
picture that can be bought right. Oh why can’t
the producers give us more of these kind of pic-

tures ? That is what the industry needs. More
short, snappy pictures and less of these long ones.
Five reels.—Frank Brock, Grand theatre, Okolona,
Miss.—Small town patronage.

JANICE MEREDITH: Marion Davies—A good
special. Has got good story, settings, action and
pleased 100 per cent. Worked it with all schools
and had good support from them. A picture you
are safe in advancing prices on.—N. Allermand,
Star theatre. Price, U.—General patronage.

CIRCE, THE ENCHANTERSS: Mae Murray-
Fair Murray vehicle. Did not do any extra busi-

ness, although it was heavily advertised. Think
title killed it. Seven reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

THE ARAB: Rex Ingram—Got panned more on
this picture than on any other in some time. Did
not draw very well on first night and a decided
flop second. Eight reels and about seven and a
half too long.—Frank Brock, Grand theatre, Oko-
lona, Miss.—Small town patronage.

LITTLE OLD NEW YORK: Marion Davies—

-

Really and truly a special. It can stand all the
advertising and exploitation that you can give it.

A small increase in admission prices won’t hurt
you any. Marion Davies is wonderful. They all

went wild over her acting. More like this picture
will bring prestige to any house. A little old,

but buy it. Advertising matter on this is great.
Eleven reels.—George Khattar, Khattar theatre,
Sydney, N. S., Canada.—Neighborhood patronage.

TRUE AS STEEL: Aileen Pringle—Used this

on a Sunday and it will please almost any kind of

audience. Bought at a price that was reasonable.
Print in first class condition, but the weather
was the worst. Poor attendance. Seven reels.

—

M. J. Babin, Fairyland theatre. White Castle, la.

—General patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Played this one the first of the year and
would be well pleased if the year would hold up
like it. Had quite a few fine comments from
my patrons on this one.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

HAPPINESS: Laurette Taylor—^We played this

one day only and audiences seemed to enjoy it.

But Laurette Taylor is not a good bet here from
a screen angle. Business below average.—John
W. Hawkins, Capitol theatre. New Bedford, Mass.
—General patronage.

SHERLOCK, JR.: Buster Keaton—Very clever

and will please. Not so good as “Our Hospital-

ity.”—Geo. C. Starkey, Opera House. Montour
Falls, N. Y.—General patronage.

SHERLOCK, JR.: Buster Keaton—A fine com-
edy feature. A good one for Saturday night.

—

Bill Leonard. Mystic theatre, Cedarvale, Kan.

—

General patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Boy I This was a bear cat. Put on a

reader to give the poem as prologue. Pleased 100
per cent. I wish there were more McGrews to

shoot. Seven reels.—Bill Leonard, Mystic theatre,

Cedarvale, Kan.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Good Alaskan story which we have
played for the third time and had a fair business

in spite of cold weather. Can recommend this

as a fine picture of this class but tell your patrons

about it—just what the picture i§. about. Several

told me it was good. Seven reels.—A. F. Affelt,

Liberty theatre, St. Louis, Mich.—Mixed patron-

age.

UNSEEING EYES: Lionel Barrymore—Bad
roads and weather. A very good Northern pro-

duction that seemed to please. Only two reels

too long. Nine reels.—R. C. Gerting, Lyric the-

atre, Chappell, Neb.—Small town patronage.

SCARAMOUCHE: Rex Ingram—Say, Man, but

it’s good. Played it in zero weather and lost
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money, but not the picture's fault. Go after it

right. Ordinarily, conditions won’t hurt you. Ten
reels.—J. R. Baxter, Lyceum theatre, Spring City,

U.—Small town patronage.

THE GREAT WHITE WAY: Anita Stewart—
A wonderful production. Pleased all and was well

met. Give us more like this. While I did not

take in film rental, it was no fault of the picture.

Ten reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

RED LIGHTS: Ramon Novarro—A mighty good
mystery drama that holds attention from the

start. Many pleasing comments. Eight reels.

—

R. C. Geeting, Lyric theatre, Chappell, Neb.—

-

Small town patronage.

THE SPOILERS : Milton Sills—Fine picture.

Was substituted for “Conductor 1492,” so didn’t

have much time to advertise it. New print from
Toronto office. Seven reels.—M. T. Craig, Ma-
jestic theatre, Dresden, Ont., Canada.—Small town
patronage.

THE SPOILERS: Milton Sills—A splendid pic-

ture. Good story and splendid cast. Play it and
you will satisfy your patrons.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

THE UNINVITED GUEST: Jean Tolley—A fine

picture. Good satisfaction. A novelty.—Bert Sil-

ver, Silver Family theatre, Greenville, Mich.

—

General patronage.

IN THE PALACE OF THE KING: Special

cast—A show that ranks as nil as far as enter-

tainment is concerned in this town. Nothing to

it at all. We played it two days. The second

day we played to 36 admissions. Never saw such

a bunk show. No pulling power at all. A very

poor print was received on this show to cap the

climax. Eight reels.—C. A. Anglemire, "Y” the-

atre, Nazareth, Pa.—Better class patronage.

THE FRENCH DOLL: Mae Murray—Mae Mur-
ray goes good here and of course I like her be-

cause she married a “Leonard.”—Bill Leonard,
Mystic theatre, Cedarvale, Kan.—General patr<^-

age.

OUR HOSPITALITY : Buster Keaton—A really

good comedy that pleased all and a good business

getter.—Clifford L. Niles, Grand theatre, Ana-
mosa, la.—General patronage.

LONG LIVE THE KING: Jackie Coogan—Good,
although a lot of the adults did not care for it,

but of course, the kids thought it a super-super.

Nine reels.—M. T. Craig, Majestic theatre, Dres-

den, Ont., Canada.—Small town patronage.

RENO: Special cast—Fair picture. Did not

draw as we expected. Had more men than
women on this one. Some good comments on it

and some poor, 50—50. Personally I liked the

picture. Seven reels.—A. F. AfTelt, Liberty the-

atre, St. Louis, Mich.—Mixed patronage.

SIX DAYS: Corrine Griffith—Good drawing
power and a fair picture. The acting of Miss

Griffith is wonderful in some places. Nine reels.

—Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

WOMEN WHO GIVE: Special cast—A very

good picture with a wonderful story of the sea.

Direction and acting fine. Should please any
audience. Eight reels.—A. F. Affelt, Liberty the-

atre, St. Louis, Mich.—Mixed patronage.

Paramount
TOMORROW’S LOVE: Agnes Ayres—Best

Ayres program since she became a star. Comedy
drama, principally comedy. Just one of those

pleasing little pictures that keeps your audience
chuckling. New coloring novelty is introduced.

Light story but excellent direction keeps it out of

commonplace.—Fred Hinds, Cresco theatre, Cresco,

la.—General patronage.

NORTH OF 36: Jack Holt—A great picture

that pleased almost 100 per cent. Most all of

my patrons liked it better than “The Covered
Wagon.” All the cast were fine, with Ernest
Torrence the best of all. He is great. Go the

limit in advertising. Play it two or three nights
and you can’t lose on it, for the people who see

it the first night will become advertising agents
for the next two.—Guy Longest, English theatre,

English, Ind.

NORTH OF 36: Jack Holt—What a picture 1 I

think this picture ranks along with "The Covered
Wagon.” If you have this picture bought, adver-
tise it as you would "The Covered Wagon.” It

will back up anything you say about it. I run
this two days during our coldest weather with
30 below. Did not do any business, but not the
fault of the picture by any means. Paramount,
however, was kind enough to give me a return
date.—A. Lutch, Strand theatre, Milford, la.

—

General patronage. ,

ARGENTINE LOVE: Bebe Daniels—Good aver-

age program picture. Six reels.—T. A. Shea, Pal-

ace theatre, McGehee, Ark.—Neighborhood pat-

ronage.

FORBIDDEN PARADISE: Pola Negri—An
extra good picture. A bit spicy but well handled.
Drew better than Pola usually does. Splendid
direction.—C. R. McHenry, Rosewin theatre, Dal-
las, Tex.—Neighborhood patronage.

EMPTY HANDS: Jack Holt—Arthur Stringer’s

story has been greatly enhanced in value by its

arrival on the screen. Fine story of the Canadian
wilderness. A slip up or two in direction but

the story should have a very general appeal. Away
above usual program. Seven reels.—Fred Hinds,
Cresco theatre, Cresco, la.—General patronage.

DANGEROUS MONEY: Bebe Daniels—Bebe’s

first starring picture and are sorry to say we
can’t give it much. The last reel saves it. Six

reels.—Ryan & Kundert, Empress theatre, Beres-
ford, S. D.—General patronage.

DANGEROUS MONEY: Bebe Daniels—A fair

program picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—Drew
well on two bad days. Not as good as “Monsieur
Beaucaire.” but he does some wonderful acting.

Made a small profit on Sunday and Monday. Nine
reels.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

UNGUARDED WOMEN: Richard Dix—Good
cast, good acting, but slow and draggy in spots.

Did not please. Six reels.—T. A. Shea, Palace
theatre, McGehee, Ark.—Neighborhood patronage.

UNGUARDED WOMEN: Richard Dix—A very
poor attempt at entertainment. It’s a shame to

waste Dix, to say nothing of the balance of a
pretty good cast, on anything like this. Bebe
Daniels is again cast in a sour role. She struts

through this as though they have fed her a flock

of green persimmons. Maybe there is something
in her contract which prohibits her from smiling
or showing a little of the old time pep of the
Realart days. Six reels.—William E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

MERTON OF THE MOVIES: Glenn Hunter-
Excellent entertainment. If there is anything the
public likes to do better than anything else, it’s

laugh, and this will make them do it. Cast ideal,

story very interesting and funny. Eight reels.

—

Fred Hinds, Cresco theatre, Cresco, la.—General
patronage.

MERTON OF THE MOVIES: Glenn Hunter-
Got rained out on this and cannot speak as to
its drawing power. It pleased nearly all and.
contrary to reports. I say Glenn Hunter exactly
suits the part. Follows the book closely. Boost
it.—C. R. McHenry, Rosewin theatre, Dallas, Tex.
.—Neighborhood patronage.

WAGES OF VIRTUE: Gloria Swanson—Booked
two days. Pulled off second. Guess the rest. If

“Her Love Story” is worse. Heaven help us.—T.

A. Shea, Palace theatre, McGehee, Ark.—-Neigh-
borhood patronage.

MANHATTAN: Richard Dix—Good. I think
Richard Dix will be popular in my community.—

•

A. Lutch, Strand theatre, Milford, la.—General
patronage.

MANHANDLED: Gloria Swanson—Gloria at

her best in this picture. Many favorable com-
ments. Business poor on account of heavy snow,
cold weather, bad roads.—R. C. Geeting, Lyric
theatre, Chappell, Neb.—Small town patronage.

MANHANDLED: Gloria Swanson—The first

reel or two of this comedy, which puts the audi-
ence in a receptive mood for the balance of the
picture. Although “The Humming Bird” was
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good, this pleased a bigger majority of my pa-
trons, judging by comments. Wish all her stuff

was as good as this. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

TONGUES OF FLAME ; Thomas Meighan—
Here is another good Meighan picture. Run this

on Sunday. Pleased 1U») per cent.—A. Lutch,

Strand theatre, Milford, la.—General patronage.

MEN : Pola >{egri—Good picture that drew well,

but a little too risque in places. Seven reels.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

MEN : Pola Negri—A good picture, well pro-

duced, and splendid acting, but not a small town
picture.—R. C. Geeting, Lyric theatre, Chappell,

Neb.—Small town patronage.

FLAMING BARRIERS: Antonio Moreno—This
is a good picture and will please.—Geo. C. Star-

key, Opera House, Montour Falls, N. Y.—General
patronage.

FLAMING BARRIERS: Antonio Moreno—

A

real program picture, one that you can bank on.

We only had a small house, due to bad weather,
but it pleased all of those who did come out to

see it.—Paul B. Hoffman, Legion theatre, Holy-
rood, Kan.^—Small town patronage.

FLAMING BARRIERS: Antonio Moreno—

A

good melodrama. Just a program picture but
will please.—Geo. C. Starkey, Opera House, Mon-
tour Falls, N. Y.—General patronage.

THE CODE OF THE SEA: Rod La Rocque—
Just a fair picture with a mighty good storm
scene. Will get by as a program picture.—Geo. C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE CODE OF THE SEA: Rod La Rocque—
Very good, all seemed pleased, but when will

Paramount give us a real set of 11x14 photos?

New photos have very little value ; too much alike.

I haven’t seen or had a good set of photos from
them in six months. Six reels.—M. T. Craig,

Majestic theatre, Dresden, Ont., Canada.—Small
town patronage.

LILY OF THE DUST: Pola Negri—Terrible. A
few more like this and good night Pola for this

place. Better screen this before running.—A.
Lutch, Strand theatre, Milford, la.—General pat-

ronage.

THE N’TH COMMANDMENT: Colleen Moore-
Only one objection to this one. It’s like most
features, now, too long. Five or six reels is what
we small fellows need. How can we take a

picture like this and add a two reel comedy with
it and make our schedule ? But that is getting
away from the picture. It was one of the best

pictures it has been my pleasure to run this year
and I had quite a few good comments on it. Eight
reels.—Frank Brock, Grand theatre, Okolona,
Miss.—Small town patronage.

WOMAN PROOF: Thomas Meighan—Clever lit-

tle picture that will please everyone. Has a fine

vein of humor running through it.—Geo. C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

BACK HOME AND BROKE: Thomas Meighan—
The best Meighan picture I have run. Give us
more like this and “The Battling Orioles” and
we can get on our feet. Eight reels.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

THE SILENT PARTNER; Special cast—Had
this just before Xmas, when I knew business

would be light, as I wasn’t anxious for them to

come, but to my surprise I had a lot of favorable
comments. You never can tell how they will go
over and just when you think you have one that's

rotten, they’ll come out telling you how nice it
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was. Six reels.—M. T. Craig, Majestic theatre,
Dresden, Ont., Canada.—Small town patronage.

SHADOWS OF PARIS: Pola Negri—Neither
good or bad ; just so-so.—Geo. C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage

SHa'doWS of PARIS: Pola Negri—Went over
fairly good but story too much like “Humming
Bird,” but I ran them about 9 weeks apart, so it

was not so bad. Seven reels,—M. T. Craig, Ma-
jestic theatre, Dresden, Ont., Canada.—Small
town patronage.

TRIUMPH: Cecil B. De Mille—Fine and pleased
them all ; many nice comments on it. Although
there were some adverse reports on it, I don’t
think you will go wrong by playing it. Eight
reels.—M. T. Craig. Majestic theatre, Dresden,
Ont., Canada.—Small town patronage.

PIED PIPER MALONE: Thomas Meighan

—

Played this to a good house and it was well re-
ceived. Just a regular Meighan picture of the
type suited for him. Print in good condition.
Eight reels.^—-Paul B. Hoffman, Legion theatre.
Holyrood, Kan.—Small town patronage.

THE BEDROOM WINDOW: May McAvoy—
This is a darn good picture. Keeps you guessing
up to the last reel who committed the murder.
Nothing wrong in the picture as many thought
by the name.—Geo. C. Starkey, Opera House.
Montour Falls, N. Y.—General patronage.

THE CONUDENCE MAN: Thomas Meighan

—

Quite a few reports panned it, but my people
said O. K. ’Nuff sed. Eight reels.—M. T. Craig.
Majestic theatre. Dresden, Ont., Canada.—Small
town patronage.

THE CONFIDENCE MAN: Thomas Meighan

—

A fair picture, not so good as others we have had
of this star’s. Failed to draw. Eight reels.—A.
F. Affelt, Liberty theatre. St. Louis, Mich.

—

Mixed patronage.

A DAUGHTER OF LUXURY; Agnes Ayres—

-

Not much of a picture for our patrons. Better
see it before booking it or you may be disap-
p^nted with it. Five reels.—O. Troyer, Lyric
theatre, Rugby, N. D.—General patronage.

SALOMY JANE: Jacqueline Logan—Just a fair
picture of a Western type. Nothing much to it,

neither good nor bad. Nothing to compare with
Paramount’s usual Western pictures.—H. D. Mc-
Chesney, Princess theatre, Crandon, Wis.—Gen-
eral patronage.

THE STRANGER: Betty Compson—They said
“Very good.” Cast and acting fine. Was a little
afraid of it and used a two reel Western and
single reel comedy with it, making a very good
program. Seven reels.—M. T. Craig, Majestic
theatre, Dresden, Ont., Canada.—Small town pat-
ronage.

THE CALL OF THE CANYON: Richard Dix—
If your town is anything like mine, you will al-

ways do business on a Zane Grey picture. This is

about the average.—Geo. C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

THE FEMALE: Betty Compson—A program
picture, slightly above the usual run. Seven reels.

—Ryan & Kundert, Empress theatre, Beresford,
S. D.—General patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—Title should be changed to I'ead “The
Man and Exhibitor Fight Alone.” Guess the bal-
ance. Seven reels.—T. A. Shea, Palace theatre,
McGehee, Ark.—Neighborhood patronage.

THE LIGHT THAT FAILED; Jacqueline Logan
—This show failed in more than one resi)ect. It

failed to draw enough business to pay expenses.
I thought the show was good, personally. For
some reason or other. Paramount pictures don’t
mean a thing in this house any more. Very poor
attendance. Seven reels.—C. A. Anglemire,
theatre, Nazareth, Pa.—Better class patronage.

THE LIGHT THAT FAILED: Percy Marmont—
This is a good picture. Good settings. Good and
clean all through. Seven reels.—Leo S. Bucher,
Palace theatre, Powersville, Mo.—General patron-
age.

THE HERITAGE OF THE DESERT: Bebe Dan-
iels—Stood them up. This is the best Zane Grey
shown here to date. They all get me the money
and my patrons are free to tell me how good
they are. You small town exhibitors who haven’t

played these Grey's better get busy.—Ed. Renner,
Eureka theatre, Zenda, Kan.—Small town pat-

ronage.

RUGGLES OF RED GAP: Special cast—A good

comedy drama. Book it and boost it. Eight reels.

—Leo S. Bucher, Palace theatre, Powersville, Mo.
—General patronage.

WILD BILL HICKOK: William S. Hart—The
first five reels of this are good. Typical Hart en-

tertainment, but the last two reels are sure ter-

rible. It is hoped that, if Bill ever makes any
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more pictures and he insists on getting up in

front of the camera and gulping and making
faces (supposed to be acting), or attempts to

make love to any of his female help, the director

will have authority to bust him over the head

with a slippepry elm club. Styles change in

Westerns, just as they do in ladies’ hose, and if

Bill wants to know what the style in Westerns is

at this day and date, it is suggested that he drop

into a theatre somewhere and take a slant at a

Fred Thomson picture. This one and “Singer Jim
McKee’’ are perhaps the two poorest Hart’s I

ever ran ; due, without a doubt, to the fact that

he tried to stretch them into seven reelers in-

stead of leaving in five reels where they belong.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.

—Small town patronage.

THE NE’ER-DO-WELL: Thomas Meighan—In

my opinion this is one of Meighan’s best to date

and my patrons did not hesitate to tell me so. Not
strong enough to play as a special, but play it

as a program offering and you will never regret

doing so. Eight reels.—Ed. Renner, Eureka the-

atre, Zenda, Kan.—Small town patronage.

GRUMPY : Theodore Roberts—Dandy good pic-

ture, if it is pretty old now. Would have been

better if I had had a good print. Seven reels.—
O. Troyer, Lyric theatre, Rugby, N. D.—General

patronage.

GRUMPY : Theodore Roberts—Very good,

pleased all that saw it, and that wasn’t many. No
fault of the picture. Holds the interest from the

beginning to the end. Don't pay too much, as it

will not draw, but if you can get them in it will

sure please.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

THE MARRIAGE MAKER: Jack Holt—As all

other Wm. De Mille productions to date, this of-

fering proved a flop for me. After seeing this

my audience wondered what it was all about. In

my opinion small town exhibitors had better lay

off this type of picture. However, should you

have booked this, just tell them you have a show
and no more. Seven reels.—Ed. Renner, Eureka
theatre, Zenda, Kan.—Small town patronage.

BIG BROTHER: Tom Moore—This is a very

fine picture that will please your better class.

—

Geo. C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

BIG BROTHER: Tom Moore—Very good. Ev-

eryone seemed satisfied and some stopped to say

that they liked it. Seven reels.—W. L. Douglas,

Strand theatre, Newman Grove, Neb.—Small town
patronage.

TO THE LAST MAN : Richard Dix—Can’t give

it much. Too much blood and thunder without

enough comedy to relieve the tension, and how
any film company can have the nerve to send

out a print in this condition is more than I can

see. It had been cut so many times that it was
impossible to read half of the titles and it was
hard work to keep a picture on the screen for

the jerks and jumps. There must have been a

thousand patches. Seven reels.—W. L. Douglas,

Strand theatre, Newman Grove, Neb.—Small town
patronage.

THE MAN WHO SAW TOMORROW: Thomas
Meighan—Drew the regular Meighan fans, but

they alone don’t get you much money. Seven
reels.—O. Troyer, Lyric theatre, Rugby, N. D.

—

General patronage.

THE PURPLE HIGHWAY: Madge Kennedy-
Just a fair picture program.—Leo. S. Bucher,

Palace theatre, Powersville, Mo.—General patron-

age.

WHEN KNIGHTHOOD WAS IN FLOWER:
Marion Davies—This is one of the very best pic-

tures ever run in my house. One that will play

to the most critical. If you have this booked,

step on it hard, as it will back up all you can

say for it. Twelve reels.—Ed. Renner, Eureka
theatre, Zenda, Kan.—Small town patronage.

THE LEOPARDESS: Alice Brady—Fairly good

picture. That’s all. Six reels.—S. G. Fry, Palace

theatre, Omaha, Tex.—Small town patronage.

THE LAW OF THE LAWLESS: Dorothy Dal-

ton—Boy, here’s a dandy picture that is sure

enough a winner. It is one picture with a plot

that you don’t know how it’s going to end in

the second reel. This will sure back up your
advertising and please them all.—C. A. Spainhour,
Twilight theatre, Greensburg, Kan.—General pat-

ronage.

THE LAW OF THE LAWLESS: Dorothy Dal-
ton—It pleased my patrons. The picture is full

of action. Seven reels.—E. Korenowski, A-Muz-U
theatre, Pittsburgh, Okla.—Neighborhood patron-
age.

THE IMPOSSIBLE MRS. BELLEW: Gloria

Swanson—To this day I am receiving compliments
on the picture. The story is excellent and will

never be forgotten. Seven reels.—-E. Korenowski,

A-Muz-U theatre, Pittsburgh, Okla.—Neighbor-

hood patronage.

BLOOD AND SAND: Rudolph Valentino—This

seemed to take well for a change. Something dif-

ferent from what we have been feeding them.

Only average crowd came to see it at 10 and 35

cents. Eight reels.—G. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

SINGER JIM McKEE: William S. Hart^This
is not so terrible as some claimed, but Hart is

losing his grip, so I won’t play any more of his

pictures.—Geo. C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

MY AMERICAN WIFE: Gloria Swanson—

A

weak program picture for our house, not much
to it. Six reels.—O. Troyer, Lyric theatre, Rugby,
N. D.—General patronage.

BELLA DONNA: Pola Negri—Patrons said

good. Seven reels.—J. W. Baird, Crystal theatre,

Pattonsburg, Mo,—General patronage.

FOG BOUND: Dorothy Dalton—Good. Will

please all classes. Book it. Compliments plenty.

Six reels.—J. W. Baird, Crystal theatre, Pattons-

burg, Mo.—General patronage.

THE SPANISH DANCER: Pola Negri—A won-
derful picture. A few of our patrons did not like

it, as it is a costume play but on the whole it

gave satisfaction and certainly drew patronage.

It is historical of old Spain, and worth booking.

Nine reels.—H. M. Face & Sons, Elmac theatre.

Maple Rapids, Mich.—Small town patronage.

HOLLYWOOD: Special cast—This is terrible.

Leave it alone. Has a dream that takes up three

reels. No matter what anyone else may write,

take my advice and leave it alone. I had no kick

on my crowd, but the picture will not please.

—

Geo. C. Starkey, Opera House, Montour Falls.

N. Y.—General patronage.

YOU CAN’T FOOL YOUR WIFE: Leatrice Joy
—My people expected much more than they got
in this. Just six reels of bunk. Should have
been named “You Can Do Anything You Like and
Your Wife Will Stick on the Job.’’ Very poor
vehicle for the good actors in it. Left a bad
taste in my mouth. Six reels.—H. B. Wilcox,
Unique theatre, Bricelyn, Minn.—Small town pat-
ronage.

Pathe
THE BATTLING ORIOLES: Glyn Tryon—Oh

Boy. Give us more like this one. The best com-
edy I have ever seen. Lost money on it on ac-
count of weather conditions, but I am going to
bring it back and I believe I will mop up next
time. The few who saw it are still talking about
it and I think half of the ones who saw it the
first time said they were coming back to see it

again the next time. Six reels.—Frank Brock,
Grand theatre, Okolona, Miss.—Small town pat-
ronage.

DYNAMITE SMITH : Charles Ray—My patrons
were disappointed with Ray in this one. Guess It

was my fault, as I advertised it as Charlie in his

old time form of Triangle days. No wonder
they panned me, for it falls about 60 per cent
short. At that it is fair entertainment. Will go
all right if you don’t promise too much.—W. H.
Durham, Grand theatre, Camas, Wash.—Small
town patronage.

DYNAMITE SMITH: Charles Ray—Rotten. Had
my patrons get up and leave on it. Did not take
in enough on second night to pay the operator.
Seven reels.—Frank Brock, Grand theatre, Oko-
lona, Miss.—Small town patronage.

THE KING OF WILD HORSES: Rex—This
picture is certainly A-1. The horse is trained to
a T. It is done up in a small package, being
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only five reels, which proves the old saying "Good
things are done up in small packages.” We
showed three reels of comedy with it and made
a good show. Five reels.—W. J. Shoup, DeLuxe
theatre, Spearville, Kan.—Small town patronage.

THE KING OF WILD HORSES: Rex—Tie up
with the kids on this one. It’s a wonderful pic-

ture.—Bill Leonard, Mystic theatre, Cedarvale,

Kan.—General patronage.

SAFETY LAST: Harold Lloyd—Best picture

since "Grandma’s Boy,” but I played a benefit for

Lloyd. Of course he drew more than an ordinary
star, but all I got out of it was the pleasure of

showing it to a pleased audience. If the price

were reasonable it would be all right. Seven reels.

—C. R. McHenry, Eosewin theatre, Dallas, Tex.
—Neighborhood patronage.

THE CALL OF THE WILD: Buck Jones—An
excellent drawing card that seemed to please the

majority. You can buy it right. Seven reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

THE INNER MAN: Wyndham Standing—

A

real good program picture that will please the

majority. Five reels.—Chas. E. Lawrence, Star-

theatre, Tuckerman, Ark,—General patronage.

Preferred
MOTHERS-IN-LAW : Special cast—This is a

good picture. Print we received was in bad con-

dition. Seven reels.—E. L. Fawks, Photo Phone
theatre, Graford, Tex.—General patronage.

THE VIRGINIAN: Kenneth Harlan—A dandy
show. Pleased a big house on Saturday night.

Good print. Eight reels.—J. M. Broadus, Dixie

theatre. Bay Minette, Ala.—Small town patronage.

Principal
CAPTAIN JANUARY : Baby Peggy—We used

the kid angle in the exploitation and had more
kids out than in some time. This is a good pic-

ture with drama, and humor well balanced.

Pleased everyone present. Seven reels.,—L. F.

Wolcott, Grand theatre, Eldora, la.—Small town
patronage.

DARING YOUTH: Bebe Daniels—-A good pro-

gram picture that drew good business for us. It

is fairly interesting and has some good snappy
titles in it that brought laughs from our crowd.
Six reels.—C. A. Anglemire, "Y” theatre, Nazar-
eth, Pa.—Better class patronage.

BRIGHT LIGHTS OF BROADWAY: Special

cast—A good picture that did not mean anything
at the box office. Six reels.—J. M. Broadus, Dixie

theatre. Bay Minette, Ala.—Small town patronage.

BROKEN HEARTS OF BROADWAY: Colleen

Moore—A nice picture which means nothing at

the box office. Title seemed against it, as our
patrons met us with, "Is it any account?” Much
better than expected. Print brand new. Pictures

all right if you can get them in. Seven reels.

—

Oscar Reinert, Elite theatre, Humboldt, Kan.

—

Small town patronage.

Prod. Dist. Corp.
BARBARA FRIETCHIE: Florence Vidor—

A

good Civil War picture and one that pleased all

that saw it. Tied up with the school and got a
good crowd of kids, but paid too much for the

picture and went in the hole. Seven reels.

—

Clyde Allen, Casino theatre, Antwerp, N. Y.

—

Small town patronage.

BARBARA FRIETCHIE: Florence Vidor—

A

mighty fine picture. One that will please prac-

tically all your patrons. I couldn’t get them in

on it, so lost money, as I paid too much. Adver-
tised it well, but still they didn’t come. Eight
reels.—J. W. Andresen, Rialto theatre, Cozad,

Neb.—General patronage.

HER OWN FREE WILL: Helene Chadwick-
Just a program picture. Good entertainment.
That’s all.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE FLAMING FORTIES: Harry Carey—Here
is a picture that is made for your Western fans,

and one of the best action and outdoor pictures

of the first series made for Producers Distribut-

ing Corp. I am pleased to say that I have had
more comments on these pictures than any I have
used for some time. I was informed by some of

my best patrons that "Roaring Rails” and "Soft
Shoes” were the two best of the six, as they
considered them good clean moral pictures, oaes

that they considered good for children to see. All

right, Mr. Stromberg, this is the kind of pic-

tures we like to show. Six reels.—Chas. E. Bar-
ber. Electric theatre, Tilden, 111.—Small town
patronage.

WELCOME STRANGER: Special cast—Had no
idea there were so many Jewish people in this

vicinity until this picture came, but it drew others

as well. Big business for two days. Everybody
liked it.—Herbert A. Shaw, Metropolitan theatre,

Morgantown, W. Va.—Mixed patronage.

THE SIREN OF SEVILLE: Priscilla Dean—

A

good action picture, plenty of pep, and does not

drag for a minute. In fact, it’s the best thing

Dean has done in a long time. Personally I like

her work anyway, but she is not a favorite with

all, but this one made her strong with our crowd.

—Clyde Allen, Casino theatre, Antwerp, N. Y.

—

Small town patronage.

ROARING RAILS: Harry Carey—Very good
little picture. Best Carey we have played yet.

Carey liked here pretty well.—Zak & Makousky,
Opera House, Clarkson, Neb.—Neighborhood pat-

ronage.

ROARING RAILS: Harry Carey—Good attend-

ance. Pleased everyone. We show Carey pictures

often and find them pleasing. Six reels.—W. D.

Patrick, Strand theatre, Dothan, Ala.—General
patronage.

ROARING RAILS: Harry Carey—Another score

for Harry. Full of pep and action. One we all

like. Six reels.—H. E. Patrick, Strand theatre,

Samson, Ala.—General patronage.

HIS DARKER SELF: Lloyd Hamilton—Too
much Meyer stuff and the shimmy was overdone,

which caused many patrons to get disgusted with

the picture in general. Better see it before you

buy it. Five reels.—O. Troyer, Lyric theatre,

Rugby, N. D.—General patronage.

HIS DARKER SELF: Lloyd Hamilton—Hamil-
ton does very good in this. A fair comedy fea-

ture, but I cannot see any good reason for the

fairy dance, as it had no connection with the

picture. Patrons did not like this and said so.

Six reeels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Neighborhood patronage.

WANDERING HUSBANDS: Lila Lee—A dandy
picture and one that will please all.—Bill Leonard,

Mystic theatre. Cedarvale, Kan.—General patron-

age.

TRY AND GET IT: Bryant Washburn—About
fifty-fifty on this one. A little too long drawn
out. If cut proper would make a dandy two reel

comedy. Lay off it unless they sell you the paper
and donate the picture. Six reels.—Frank Brock,
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Grand theatre, Okolona, Miss.—Small town pat-

ronage.

TRY AND GET IT: Bryant Washburn—Starts

off like it would be a good program picture, then
after the second reel it loses itself and wades
through a lot of uninteresting padding until the
finish, when you draw a long breath and feel

that you’re glad it’s over. Poorest Washburn we
have run.—Wm. Hoefs, Queen theatre. Ft. Stock-
ton, Tex.—General patronage.

PURE GRIT: Roy Stewart—This is a type of

Western picture that is kind of off the beaten
path. Something different. A regular Texas
Ranger picture.—H. E. Patrick, Strand theatre,

Samson, Ala.—General patronage.

THE LIGHTNING RIDER: Harry Carey—This
is my second Carey from Producers. It is a good
deal better than “The Night Hawk.” "Lightning
Rider” has a lot of action and will please the

average Western fan. Six reels.—Jno. Travis.

Doric theatre, Erie. Kan.—Small town patronage.

Selznick
ONE WEEK OF LOVE: Conway Tearle—Old

picture that pleased the few who came. Not the

fault of the picture that we had a small crowd.

Weather was impossible. Seven reels.—C. R. Mc-
Henry, Rosewin theatre, Dallas. Tex.—Neighbor-

hood patronage.

ONE WEEK OF LOVE: Conway Tearle—Very,
very good. Best Selznick we have ever shown.
Better than many specials. Good story, lots of

action and the wreck scene is truly wonderful.

Has everything that one could ask for in a pic-

ture. Pleased 100 per cent.—H. D. McChesney,
Princess theatre, Crandon, Wis.—General patron-

age.

MARRIAGE MORALS : Tom Moore—A good
clean moral program picture. About one reel too

long. Seven reels.—H. E. Patrick, Strand the-

atre, Samson, Ala.—General patronage.

MARRIAGE MORALS: Tom Moore—Not much
to it. Keep it to use next Summer when every-

body has gone to the lake.—H. A. Giles, Royal

theatre, Garrett, Ind.—Neighborhood patronage.

QUICKSANDS: Helene Chadwick—A good pic-

ture, full of action.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

THE BLOT: Special cast—Fair. A good pic-

ture which can be shown on Sunday in village

where the church opposes the theatres. A picture

of small town life. Seven reels.—C. O. Peterson,

(Legion) Royal theatre, Saxon, Wis.—Small town
patronage.

United Artists
AMERICA: D. W. Griffith—A 100 per cent pic-

ture. Every theatre should play it, and every

American should see it.—Bert Silver, Silver Fam-
ily theatre, Greenville, Mich.—-General patronage.

THE THREE MUSKETEERS: Douglas Fair-

banks—Too darn long, and too much Fairbanks

to suit our people. Twelve reels.—Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.—General pat-

ronage.

LITTLE LORD FAUNTLEROY: Mary Pickford

—Old, but never too old to be good. Personally

we considered this a real attraction, but it failed

to register at the box office. Ever since showing
"Suds” we can’t get them in on Mary. Shows
you what it does, putting out a bum one. Better

burn it for the sake of all of us. Ten reels.

—

Wm. Hoefs. Queen theatre. Ft. Stockton, Tex.

—

General patronage.

THROUGH THE BACK DOOR: Mary Pickford

—Good picture of the typical Mary Pickford type

that had considerable comedy. Was late in using

this because the price was too high. United

Artists hold up their prices so long that their

stars cannot be used until too old for small towns.

Also they do not appear in enough pictures for

people to remember them. Pickford used to be a

big drawing card, but they don’t know her now.
—F. Schlotterbeck, Elph theatre, Altamont, 111.

—

General patronage.

Universal
THE HURRICANE KID: Hoot Gibson—Another

good one of Hoot’s and pleased a big audience.

He is the best bet we have at the box office. Film

in excellent shape. Six reels.—C. V. Anderson,

Oak theatre, Oakdale, Neb.—General patronage.

THE RIDING KID FROM POWDER RIVER;
Hoot Gibson—Atta boy. Hoot! Now stay in there

and you will gain your admirers. You’d have

crabbed the deal with all of us with your high

brow stuff. This is a good Western. Six reels.

—

S. G. Fry, Palace theatre, Omaha, Tex.—Small

town patronage.

NOW BOOKING
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True Talk No. 30
February 14

By John B, Rock
General Manager, Vitagraph, Inc.

Exhibitors

—

If you are independent,

prove it!

TAKE A TIP!

BOOK VITAGRAPH
PICTURES—name play

dates now! Start with
“Captain Blood” AND
PLAY THEM ALL—
clean, wholesome, action-

ful audience thrillers!

“Pampered Youth” the

latest with the greatest

fire scene ever filmed— a
wonderful exploitation

picture is ready now.

Nazimova is the envy of

every woman in America
in her lovable, youthful
characterization of the
Apache girl in “The Re-
deeming Sin.”

Delight Evans in Febru-
ary’s Screenland says
about “The Beloved
Brute”

“J recommend that you do
not fail to see ‘The Beloved
Brute’ . . . it’s fresh and
vivid . . . the hero loves to
£ght ... as played by
Victor McLaglen he is an
old darling even if he is a
brute.”

THE MEASURE OF A MAN : William Desmond
—Good Western subject. Business oft due to bad

weather. Five reels.—A. G. Witwer, Grand thea-

tre, Rainier, Ore.—Small town patronage.

BUTTERFLY: Laura La Plante—This had just

“Jewel” on it. Mistake. Should have been

"Super.” Seven reels.—J. S. Walker. Alamo the-

atre, Moody, Tex.—Small town patronage.

BUTTERFLY: Laura La Plante—A very well

acted and directed society drama with a title that

doesn’t mean anything. Business fair and threat-

ening strike in textile mills didn’t help any.

—

John W. Hawkins. Capitol theatre. New Bedford,

Mass.—General patronage.

BROADWAY OR BUST: Hoot Gibson—A com-
edy that pleased as well as Lloyd or Keaton. Six

reels.—T. A. Shea, Palace theatre, McGehee, Ark.
•—Neighbrohood patronage.

WINE : Clara Bow—Did not draw for me as I

thought it would and pleased only fairly well.

Seven reels.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Who
says Gibson has lost his drawing power? Not in

this, judging from our Saturday crowd. Every-
body went home happy, praising our program.
Josie Sedgwick also does good work in this pic-

ture. “Telephone Girl” added. Six reels.—-Oscar

Reinert, Elite theatre, Humboldt, Kan.—Small
town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Society
comedy Western. Drew good business against stiff

competition and pleased 100 per cent. Six reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

THE SAWDUST TRAIL : Hoot Gibson—The best

of his “boob” pictures. As good or better than
“Out of Luck.” Six reels.—J. S. Walker, Alamo
theatre. Moody, Tex.—Small town patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—

A

fair Western that drew average business against

stiff opposition. Five reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

THE DANGEROUS BLONDE: Laura La Plante
—Here’s another good one from Laura. Like
“Excitement.” it pleased our crowd immensely,
and you’ll like it. Five reels.—Clyde Allen. Ca-
sino theatre, Antwerp, N. Y.—Small town pat-
ronage.

THE STORM DAUGHTER: Priscilla Dean—
Again Universal rings the bell with a dandy pro-
gram picture, and, oh, the advertising on this

will draw them in like a magnet. If paper is

what you want, well here is a picture that has it.

Good for holiday picture. Seven reels.—George
Khattar, Khattar’s theatre, Sydney, N. S., Canada.
—Neighborhood patronage.

YOUNG IDEAS: Laura La Plante—Fair, but
not nearly as good as “Excitement.” Lost money.
Five reels.—J. M. Broadus, Dixie theatre. Bay
Minette, Ala.—Small town patronage.

Vitagraph
GREATER THAN MARRIAGE: Special cast—

One of the best pictures we have shown in a long
time. Don’t be afraid to book this one. Vita-
graph will treat you right.—H. A. Davitts, Dixie
theatre, Winona, Miss.—General patronage.

CAPTAIN BLOOD : J. Warren Kerrigan—Most
excellent. Well enacted. Well directed. Drew
well. Pleased well. You can say a lot about this

and not go wrong. Boost. Ten reels.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—^We

attribute a great deal of the success with this

photoplay to the fact that we worked out special

light effects and employed our music to advantage.

At any event, our people thought the picture much
better than ‘"rhe Sea Hawk.” We played to

$2,600 on three days which meant 8,000 people

at 25-50 cent prices. We advanced prices for the

engagement.—Herbert A. Shaw, Metropolitan the-

atre, Morgantown, W. Va.—Mixed patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—No
good for small town. Never made rental. Nine
reels.—R. V. Mayes, Liberty theatre, Erick, Okla.

—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—

A

mighty good picture. Pleased all.—H. A. Davitts,

Dixie theatre, Winona, Miss.—General patronage.

TWO SHALL BE BORN: Jane Novak—Not
much to the story, but the cast was good. Didn’t

hear any comments either way. I thought it was
a nice little picture.—Mrs. W. J. Carter, Maxine
theatre, Croswell, Mich.—Small town patronage.

THE BELOVED BRUTE: William Russell—

This idea of unknown stars is not a good one.

This picture failed to draw. And yet those who
saw it on the two days we played it liked it

immensely. Many ladies have requested that we
bring the picture back. The English wonder in

this picture is the “unknown,” inasmuch as his

name is not given.—Herbert A. Shaw, Metropoli-

tan theatre, Morgantown, W. Va.—Mixed patron-

age.

THE BELOVED BRUTE: William Russell—

A

good picture but it will not please the better

class. It’s too rough. Too many whiskers. It

pleased the farmer boys. Personally I didn’t like

it.—Mrs. W. J. Carter, Maxine theatre, Croswell,

Mich.—Small town patronage.

BORROWED HUSBANDS: Florence Vidor—Not
so much to this one. Lost money.—J. M. Broadus.

Dixie theatre. Bay Minette, Ala.—Small town pat-

ronage.

THE LOVE BANDIT: Doris Kenyon—Nothing
to rave about, just a fair story of the timber

lands, but the Saturday nighters like all the out-

door pictures they can get, so they are getting

what they want. Six reels.—M. T. Craig, Ma-
jestic theatre, Dresden, Ont., Canada.—Small

town patronage.

BETWEEN FRIENDS: Special cast—Just an
average program picture. Some thought it an
extra good one and some did not like it at all.

Seven reels.—Jno. Travis, Doric theatre, Erie,

Kan.—Small town patronage.

THE CODE OF THE WILDERNESS: Special

cast—-This is the best Western we have ever run.

Drew well and pleased 100 per cent. Vitagraph
has the specials. Book it and boost it. Seven
reels.—C. L. Hilton, Lyric theatre. Prairie Grove,

Ark.—Small town patronage.

THE CODE OF THE WILDERNESS: Special

cast—Our audience is in one of the most exclusive

country club districts of Los Angeles, and usually

a Western doesn’t draw very well. However,
Miss Calhoun’s popularity in this section evi-

dently increased the box office receipts, and we
are thankful. Speaking of Miss Calhoun, it is our
opinion Vitagraph should use this popular star

in pictures other than Westerns, for her work in

all pictures we have shown leads us to believe

she is an actress of exceptional ability and draw-
ing power.—V. A. Smith, Larchmont theatre, Los

Angeles, Cal.—General patronage.

NOW BOOKING
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THE MAN FROM BRODNEY’S: J. Warren

Kerrigan—Oh Min ! Here’s a great picture. Some
real acting in this. Kerrigan is there and over

and say. Boy, he did not have anything on Alice

Calhoun. They were all good. Pleased everybody

100 per cent. Seven reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Neighborhood pat-

ronage.

ON THE BANKS OF THE WABASH: Mary
Carr—Fairly good, but some did not care for it.

The trailer helped to get them in and all advertis-

ing good. Vitagraph service is extra good. Trail-

ers on most all features and no charge. If you

Ontario boys want some good features and good

service, get in touch with Vitagraph’s Toronto

office. Seven reels.—M. T. Craig. Majestic theatre,

Dresden, Ont., Canada.—Small town patronage.

DIVORCE COMPANY: Alice Calhoun—Very
good. Many favorable comments on this picture.

Fine for Sunday ; sure to please the ladies. You
can’t go wrong on this one.—H. D. McChesney,

Princess theatre, Crandon, Wis.—General patron-

age.

A FRANK PAGE STORY: Special cast—

A

dandy good comedy in seven reels. Played this to

a small house, but no fault of the picture, as it

was the coldest spell of the season.—C. L. Hilton,

Lyric theatre. Prairie Grove, Ark.—Small town
patronage.

WHEN DANGER SMILES: William Duncan—
Might have been a good picture. I only received

about two-thirds of it and what I did get was so

rotten that I was unable to run. Same old story
.—will never happen again. Three and one-third

reels on five.—J. M. Broadus, Dixie theatre. Bay
Minette, Ala.—Small town patronage.

THE GIRL IN HIS ROOM: Alice Calhoun—
Mystery play and a very good little picture that

will please. What more can we ask for ? Can
be bought right. Get it.—H. D. McChesney, Prin-

cess theatre, Crandon, Wis.—General patronage.

HER LORD AND MASTER: Alice Joyce—Bet-
ter than a lot of the new ones. Seven reels.—J.

M. Broadus, Dixie theatre. Bay Minette, Ala.

—

Small town patronage.

MASTERS OF MEN: Cullen Landis—Here is a
corking good program picture that went over fine.

Seven reels.—Giacoma Bros., Crystal theatre,

Tombstone. Ariz.—General patronage.

Warner Brothers
THE NARROW STREET, with a special cast.

—Very, very good entertainment.—Harry Boyn-
ton, Royal theatre, Hamilton. Tex.—Small town
patronage.
FIND YOUR MAN: Rin-Tin-Tin—Just the kind

of picture that will bring out all the people in

any town that ever go to the movies. Your high
brows will leave their starch at home and fight

for seats like any regular fan. This is the first

Warner Bros, picture I ever made any money on.

—W. H. Durham, Grand theatre, Camas, Wash.

—

Small town patronage.

TIGER ROSE: Lenore Ulric—A fine picture of

the Northwest, with some beautiful scenery.

Mounted police story. Print in very bad condi-
tion. Bad roads have hurt business greatly.

Eight reels.—R. C. Geeting, Lyric theatre, Chap-
pell, Neb.—Small town patronage.

BABBITT : Willard Louis—An extra good pic-

ture, well liked by all who saw it. which were
few. Unless you have a clientele who read books
you will have the same experience as I had. Lost
good money. Personally I think Warner Bros,

are putting out the best productions of any pro-

ducer, yet they lack the one thing needed, draw-
ing power in a community of laborers.—W. H.
Durham, Grand theatre, Camas, Wash.—Small
town patronage.

THE TIE THAT BINDS: Barbara Bedford—We
note few reports on this and for the benefit of

those who have it booked we wish to say that we
found it very satisfactory for any audience. Nice
clean print. Seven reels.—Oscar Reinert, Elite

theatre, Humboldt, Kan.—Small town patronage.

BEING RESPECTABLE: Monte Blue—
A

‘pic-

ture nicely done, but lacks drawing power for

small towns like this.—W. H. Durham, Grand
theatre, Camas, Wash.—Small town patronage.

DADDIES: Mae Marsh—A delightful comedy.
Entire cast good. Interesting from start to finish

and clever enough to suit the most exacting. Mae
Marsh not the best star, but the others made up
for it. Always glad to get this kind. Seven
reels.—Oscar Reinert, Elite theatre, Humboldt,
Kan.—Small town patronage.

GEORGE WASHINGTON. JR.: Wesley Barry-
Very good. Coloi’ed comedian sure did his stuff

well. Barry real good in this one. Six reels.

—

Zak & Makousky, Opera House, Clarkson, Neb.

—

Neighborhood patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin—
A fine show which pleased all on a Saturday
night. We did not receive a very good print on
this, considering the top price we paid for this

show. There wasn’t any basketball game on at

the high school, so we had good attendance for a
change. Six reels.—C. A. Anglemire, "Y” the-

atre, Nazareth, Pa.—Better class patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin—
A good Northern picture. The dog is the whole
show.—Geo. C. Starkey, Opera House, Montour
Falls. N. Y.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin—
The picture is great, the business was good, the
patrons were pleased, that’s enough. Six reels.

—

C. A. Spainhour, Twilight theatre, Greensburg,
Kan.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin—
A very good picture and the dog is splendid. Will

please any audience.—Geo. C. Starkey, Opera
House. Montour Falls. N. Y.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin—
Very good picture. Pleased most all our audi-

ence.—Zak & Makousky, Opera House, Clarkson,

Neb.—Neighborhood patronage.

LITTLE JOHNNY JONES: Johnnie Hinds—

A

very good picture. Star sure does his stuff in this

one.—Zak & Makuosky, Opera House, Clarkson,

Neb.—Neighborhood patronage.

State Rights
BELOW THE RIO GRANDE: Neal Hart—Used

this on Saturday night. Good picture of the

Mexican type. A good picture for Saturday night.

Five reels.—A. F. Affelt, Liberty theatre, St.

Louis, Mich.—Mixed patronage.

BRANDED A BANDIT: Yakima Cannut—This
picture went over extra good. Seemed to please

everybody that came and they all came. Exhib-
itors catering to the working class can’t go
wrong playing this one. Five reels.—W. H. Dur-
ham. Grand theatre, Camas, Wash.—Small town
patronage.

ENLIGHTEN THY DAUGHTER: Special cast—
A traveling road show and fair, but we were
stung as to the percentage. They offer 25 per
cent and you should get 50 per cent. Had a good
house as usually all of these bring them out. No
other comments to make. Film fair. Seven reels.
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—C. V. Anderson, Oak theatre, Oakdale, Neb,

—

General patronage.

GOLD MADNESS: Guy Bates Post—A fair
Curwood story with bad directing and a miscast
star. No business and I was glad of it. Six
reels.—J. M. Broadus, Dixie theatre. Bay Minette,
Ala.—Small town patronage.

LET HIM BLICK: Bill Mix—Just another good
Western. Plenty of action, but same old stuff and
mediocre acting.—L. M. Jones, Arcadia theatre,
Vandergrift, Pa.—General patronage.

LUCK: Johnnie Hines—Clever comedy drama
that pleased 100 per cent. Full of fun and laughs.
Give us more like this one. Glad we ran this pic-
ture.—'H. D. McChesney, Princess theatre, Cran-
don, Wis.—General patronage.

OUT OF THE DUST: Special cast—A real good
Western that will please most Western fans.
Bought right and received a good print. Seven
reels.—J. M. Broadus, Dixie theatre. Bay Minette,
Ala.—Small town patronage.

RANGELAND: Neal Hart—Punk. Five reels.

—H. M. Face & Sons, Elmac theatre. Maple
Rapids, Mich.—Small town patronage.

RARIN* TO GO: Buffalo Bill, Jr.—This young
man seemed to please all right. Four reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

THE SHERIFF OF HOPE ETERNAL: Jack
Hoxie—This is a splendid Western picture. Five
reels.—C. E, Hopkins, Hopkins theatre. Cotter,
Ark.—Small town patronage.

THE UNKNOWN PURPLE: Henry B. Walthall
—Boy, howdy ; They certainly ate this one up.
Exceptionally good mystery story that can be
bought right. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans.—Small town pat-
ronage.

THE UNKNOWN PURPLE: Henry B. Walthall
—Got rained out day I played it. Favorable com-
ments. Did not see picture myself. Seven reels.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

Serials
THE FAST EXPRESS: (Universal) William

Dunean—I have just finished the 15th chapter.
This is the best serial that I ever ran and help
up during the cold weather 100 per cent. I was
so well pleased with this serial that I booked in

two more from Universal, "Wolves of the North”
and "The Riddle Rider,” as Universal will treat
you right.—E. D. Larson, Peoples’ theatre, Moran,
Kan.—General patronage.

THE FORTIETH DOOR: (Pathe) Aileen Ray
—A good serial. On the 4th episode and seems to

hold up good. Two reels.—J. W. Andresen, Ri-
alto theatre, Cozad, Neb.—General patronage.

INTO THE NET : (Pathe) Edna Murphy—I do
not believe we have ever shown a serial that gave
the satisfaction this one did. I gladly recommend
this to anyone, anywhere.—H. G. Stettmund, Jr.,

Odeon theatre. Chandler, Okla.—Small town pat-
ronage.

LEATHERSTOCKING: (Pathe)—If your people
like Injuns and lots of killing and action, this

ought to please. Just finished chapter 2. Had a
good crowd. Pulled them in with a radio con-
cert, and the darn thing actually worked! Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

Short Subjects
EDUCATIONAL

AIR POCKETS: Lige Conley—A dandy Mer-
maid comedy. The tricks pulled in this one drew
plenty of good laughs from our audience. Two
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—Better class patronage.

BABIES WELCOME: Dorothy Devore—Dorothy
Devore played an important role in "Babies Wel-
come.” If you are looking for comedy, well that’s
it, and it’s good.—H. E. Patrick, Strand theatre,

Samson, Ala.—General patronage.

BACK TO THE WOODS: A Christie comedy—
Fair. Two reels.—S. G. Ihde, Photoplay theatre,
Ashland, Kans.—Small town patronage.

THE BONEYARD BLUES: A fairly entertain-
ing reel. It had a few laughs in it for our patrons.
One reel.—C. A. Anglemire, "Y” theatre, Naza-
reth. Pa.—Better class patronage.

THE BRONCHO EXPRESS: Clyde Cook—This
our first two reel comedy from Educational since

priced so we could afford them. This is a good
slap stick comedy, and we only hope others to

follow will be as good. Two reels.—S. G. Fry,
Palace theatre. Omaha, Tex.-—Small town pat-

ronage.

NOW BOOKING
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CAVE IN : Absolutely the poorest comedy I

ever ran. If there is anything funny in this com-
edy I and my patrons could not find it. One reel.

•—W. L. Douglas, Strand theatre, Newman Grove,

Neb.—Small town patronage.

DANDY LIONS: Neal Burns—just a fair com-
edy but seems to satisfy the kids. Two reels—A.
G. Witwer, Grand theatre. Rainier, Ore.—Small
town patronage.

EXIT QUIETLY : Christie—A real laugh maker.
All action. Like most of “Spice of Life.” Abso-
lutely clean. Patrons say “worth price of admis-
sion.” Price right. All Educationals in good con-
dition. Two reels.—P. K. Gardner, Opera House,
Wyoming, Iowa.—Small town patronage.

EXIT QUALITY: Christie—A real good comedy
that got quite a good many laughs. Two reels.—

•

W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small town patronage.

A FAT CHANCE: Walter Hiers—Hiers is bet-

ter in two reels than he is in six. This comedy
is funny. Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

FLYING FINANCE: Good comedy. Plenty of

laughs. These Mermaid comedies are okay. Two
reels.—J. W. Andresen, Rialto theatre, Cozad,

Neb.—General patronage.

FREE AND EASY : Good. Gave general sat-

isfaction. If we could get as good comedies as

this one all the time, our troubles would be over
in that line. Educational has good comedies. Two
reels.—W. J. Shoup, DeLuxe theatre, Spearville,

Kan.—Small town patronage.

GRANDPA’S GIRL : A fairly good average
Christie comedy that has some laughs in it. Two
reels.—C. A. Anglemire, “Y” theatre. Nazareth,
Pa.—Better class patronage.

HIGH POWER; THE MISFIT: Two very good
comedies. Both of them get the laughs and that’s

what we buy comedies for. Exceptionally good.
Two reels each.—H. J. Egan, American theatre,

Wautoma, Wis.—Small town patronage.

HITTING HARD: Benny Leonard—Public is

fed up on these fight pictures. This one is all

right if you haven’t anything else to look at.

Two reels.—John W. Hawkins, Capitol theatre.

New Bedford, Mass.—General patronage.

THE MILK BANDITS: Good old-fashioned

slap-stick. Will go over if patrons are not too

critical. Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

PLUMB CRAZY : A Christie comedy. Good.
Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kans.—Small town patronage.

THE VAGRANT: The last half got a lot of

laughs. Two reels.—S. G. Ihde, Photoplay the-

atre, Ashland, Kans.—Small town patronage.

FILM BOOKING OFFICES

DARE DEVIL: These car-toons are pretty

clever stuff, but do not wear as well as the Fables.

Actually got a good print on this. Didn’t think
they had any in stock. One reel.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

FIGHTING BLOOD: George O’Hara—This, the
second round of the first series, is fair, but in our
opinion not as good as round one. There is a
freak prize fight in this round. These are fair

subjects and more sensible than most comedies.
Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE GO-GETTERS: Alberta Vaughn—This is

holding up fine and they all like it. The best two
reel subjects we have ever had. And say. Miss
Vaughn is a queen with my fans. The cast is all

good. Miss Vaughn just sent me a big 18x12
photo of her lovely self. Thanks Miss Vaughn.
Don’t pass this series up as it means real money.
Two reels.—F. J. O’Hara, Community theatre,
Elgin, Neb.—Neighborhood patronage.

THE GO-GETTERS: Albert Vaughn—-“Fight-

ing Blood” was good. “The Go-Getters” started
off good and are still going. Am on No. 4 today,
which proves to be a knockout. Two reels.—H.
E. Patrick, Strand theatre, Samson, Ala.—General
patronage.

THE GO-GETTERS: Alberta Vaughn—These
two reelers are very good. Something different.

Alberta exceptionally good. Have used nine of
them and they are well liked. Two reels.—R. C.

Geeting, Lyric theatre, Chappell, Neb.—Small
town patronage.

THE GO-GETTERS: Alberta Vaughn—Here’s
a real comedy. Best one to date, and they are all

good. Among the best we get. Two reels.—H. B,

Wilcox, Unique theatre. Bricelyn, Minn.—Small
town patronage.

MONSIEUR DON'T CARE: Stan Laurel—They
hollered, roared and whistled. My side ached
after it was all over from laughing so hard.

Some comedy. Better get it. Can be bought right

from Salt Lake office. Two reels.—C. F. Rediske,

Star theatre, Ryegate, Mont.—Small town pat-
ronage.

THE STRIKE BREAKER: Bray Cartoon—Very
good for a change. These are okay.—C. V. An-
derson, Oak theatre, Oakdale, Neb.—General pat-
ronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Our reports all along have generally been un-
favorable on “The Telephone Girl.” However, we
believe with O’Hara, they would have been as

good as “Fighting Blood.” Alberta you are all

right, the writer and all patrons like your acting,

and perhaps our writeups on “The Go-Getters”
will be more encouraging. We hope so, at least.

Two reels.—S. G. Fry, Palace theatre, Omaha,
Tex.—Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Everyone liked the two I have used. I believe

they will be real business getters for me. Two
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kans.—Small town patronage.

FOX

ARABIA’S LAST ALARM: Imperial—Not a
knockout, but will get by and got a good many
laughs. Two reels.—-Wm. Hoefs, Queen theatre.

Ft. Stockton, Tex.—General patronage.

DEEP SEA PANIC: Fair. Of the slap-stick

variety. Two reels.—T. A. Shea, Palace theatre,

McGehee, Ark.—Neighborhood patronage.

HIS BITTER HALF: A1 St. John—Just fair.

Have had better by this star. ’Two reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General
patronage.

A NIP O’ SCOTCH: A real comedy that took
well here. Has a little of everything, bathing
girls, and a flock of driverless Fords in the wind-
up that gives it a novelty chase. Find all Fox
comedies pretty good.—F. Schlotterbeck, Elph
theatre, Altamont, III.—General patronage.

RADIO REST : If there is a laugh in this one,

our dozen or so failed to catch it. Two reels.

—

T. A. Shea, Palace theatre, McGehee, Ark.

—

Neighborhood patronage.

METRO-GOLDWYN
ROB ’EM GOOD: Bull Montana—If you have

this 3 reel comedy bought leave it in the can for

it is terrible. That is expressing it mild.—Geo.

C. Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

PATHE
AESOP’S FABLES: If there are any short

reels that can compare with these, we would like

to see them. A credit to any program.—Clifford

L. Niles, Grand theatre. Anamosa, la.—General
patronage.

AT FIRST SIGHT: Charley Chase—This is a
crackerjack one-reeler. Print brand new. If they
keep giving Chase as good stuff as this right

along, he will be up among the best of them
pretty soon. One reel.—Wm. E. Tragsdorf, ’Trags

theatre, Neillsville, Wis.—Small town patronage.

COLLEGE DAYS: Aesop Fable—Good. Our
first Fable of a series, but this is not our last.

One reel.—^George Khattar, Khattar’s theatre,

Sydney. N. S., Canada.—Neighborhood patronage.

FLICKERING YOUTH: Harry Langdon—This
is an extra good one and better than his average

comedies. Two reels.—Wm. E. Tragsdorf. Trags
theatre, Neillsville, Wis.—Small town patronage.

FRUITS OF FAITH: Will Rogers—Not much
to it, yet it went by very nicely and pleased.

Needs a slapstick comedy or fable in addition.

—

Clifford L. Niles, Grand theatre, Anamosa, la.

—

General patronage.

GOOD OLD CIRCUS DAYS: This is one of the

best Fables I have run. One reel.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

HIS NEW MAMA: Harry Langdon—This one
is okay. Two reels.—T. A. Shea, Palace theatre,

McGehee, Ark.—Neighborhood patronage.

KILL OR CURE: Stan Laurel—A nice com-
edy. Pleased most all. One reel.—George Khat-
tar, Khattar's theatre, Sydney, N. S., Ganada.

—

Neighborhood patronage.

PATHE NEWS: The manager of the Short

Subjects department was worrying that none of

the News Weeklies would get views of the Notre
Dame-Stanford game. Some very fine and clear

views of the above game appeared in this number
of Pathe News. One reel.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

RUNNING WILD: Aesop Fable—A dandy.

Pleased all. These cartoons are great. Try one

and you’re bound to run one every week. One
reel.—George Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—Neighborhood patronage.

SKY LARKING: Harry Gribbon—The first time

we ever saw Gribbon, in the old days, with Ford

Sterling and that bunch, he squinched his eyes,

drew his mouth and was watching the camera to

see if it would register him. He is still doing

that same thing today, and that’s all the comedian

there is to him and ever will be. Today his work
compares as positively silly, certainly not funny.

No doubt there are many amateurs that would
make him ashamed of himself. Why not give

them a chance? We don’t want Gribbon’s face.

Two reels.—Wm. Hoefs, Queen theatre. Ft. Stock-

ton, Tex.—General patronage.

SMOKE AND POWDER: Charlie Chase—This
comedy didn’t seem to please at all. Won’t class

it as a poor comedy. One reel.—George Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Neigh-

borhood patronage.

SWEET DADDY: Charley Chase—Very good

single reel comedy.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

A TEN MINUTE EGG: Charlie Chase—Good
average comedy. One reel.—A. G. Witwer. Grand
theatre. Rainier, Ore.—Small town patronage.

TREAT ’EM ROUGH: Good monkey comedy.

One reel.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

UNIVERSAL
ANDY’S STUMP SPEECH: Joe Murphy—“The

Gumps” are all good and should go well in any
house. Two reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

MINORS OVER TWENTY-ONE: Slim Sum-
merville—Nothing to it. One reel.—Jno. Travis,

Doric theatre. Erie, Kan.—Small town patronage.

REST IN PIECES: Bert Roach—Good film. A
pretty good comedy but the title could have been

“Water, Water Everywhere.” ’The best single

reel from Universal for spme time. One reel.

—

W. T. Davis & Son, Rialton theatre, Sharon, Wis.
—General patronage.

REST IN PIECES: Bert Roach—Just another
comedy. Not much to it. One reel.—A. G. Wit-

NOW BOOKING

1

Syd Chaplin
from Brazil

the
\Tiut5 come

O^from/

», CHRISTIE FILM COMPANYinc.
k/ ideat FUmfLid- Dxstribtorsfor United Kingdom

Directed by
SCOTT SIDNEY

PRODUCERS -DISTRIBUTING ~ CORPORATION ~
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News-Getting Speed Plus Laboratory Speed
That’s why you “get it best and first” in

Pathe News
Pathe News cameramen are everywhere.

They are trained to get the news while it’s happening. The
negatives are rushed with all possible speed to the Pathe
News’ own laboratory which works night and day. Then the
prints are rushed out by airplane, fast train, motor-car or spe-

cial messenger.

Pathe News is never scooped on any important happening.

It even rivals the newspapers in its swift presentation of news.

It shows the pictures the people like to see at the time they
like to see them.

It belongs in your house.

Twice a Week

wer, Grand theatre. Rainier. Ore.—Small town
patronage.

SHIP AHOY : Slim Summerville—Just a fair
comedy. One reel.—A. G. Witwer, Grand theatre.
Rainier, Ore.—Small town patronage.

WINNING HIS WAY: Jack Dempsey—These
Dempseys are all right if played about six weeks
apart. To use as a chapter play, they would not
go. Worth about the price of a comedy series.

Two reels.—Ryan & Kundert, Empress theatre,
Beresford, S. D.—General patronage.

VITAGRAPH
LIGHTNING LOVE; Larry Semon—Guess I

played all of Larry's two-reelers from Vitagraph
and this will stack up with the best of the lot.

Two reels.—Wm. E. Tragsdorf, Trags theatre,
Neillsville, Wis.—Small town patronage.

LIGHTNING LOVE: Larry Semon—Another
of Larry’s good ones. Two reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-
ronage.

SPIES AND SPILLS: Larry Semon—It’s O. K.
as a comedy, at least was for my crowd. One

reel.—G. F. Rediske, Star theatre, Ryegate, Mont.
—Small town patronage.

MISCELLANEOUS
FELIX GOES HUNTING: Winkler—An extra

good Felix cartoon. One reel.—C. E. Hopkins,
Hopkins theatre. Cotter, Ark.—Small town pat-

ronage.

JUMPING BEANS: Sullivan—This is one of

the best "Out of the Inkwell” cartoons we have
had, and all of them have been interesting. One
reel.—C. E. Hopkins. Hopkins theatre. Cotter,

Ark.—Small town patronage.

FIRE WORKS (Reelcraft.—Good comedy : good
print. One reel.—L. Deyo, Miers theatre, Scho-

harie, N. Y.—General patronage.

HIGH FLIERS (Reelcraft), with Bud Duncan.
—A dandy comedy. Bud Duncan can’t be beat.

Good print. One reel.—L. Deyo, Miers theatre,

Schoharie. N. Y.—General patronage.

KIDS WANTED, with Monty Banks.—Pretty

good. Two reels.—J. A. Anderson, Idyl Hour
theatre, Edson, Alberta, Canada.—Railroad Divi-

sional Point.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE; 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduc-
tion. Chicago Theatre Equipment Co. 538 S.

Dearborn Street, Chicago, 111.

FOR SALE: 470 newly upholstered seats.

Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, 111.

FOR SALE: At public auction at Shelbyville,

Illinois, Wednesday, February 18, at 1 p. m., one
Photoplayer Organ, originally cost $4500; two Sim-
plex projecting machines; all sale subject to the

approval of referee in bankruptcy. C. E. Walker,
trustee of C. R. Mertens, Bankrupt.

FOR SALE: Theatre equipment and building.

Southern Minnesota town of 1440, or sell equip-

ment separately. Address W. L. B., Exhibitors
Herald.

PERSONAL
C. EDDY ECKELS and 'Tom R. Gardiner, both

formerly producers and distributors of motion
picture features, communicate immediately with
Kenneth L. Eagon, The Atlanta Constitution, At-
lanta, Ga. News of utmost importance.

THEATRE WANTED
WANTED: To buy or lease theatre in town

5000 to 15,000. What can you offer? Howell
Theatre, Severn, N. C.

MANAGER AVAILABLE
MANAGER of small theatre also bank clerk

wants to establish himself with theatre or circuit.

Absolutely reliable. Can furnish references.

N. N. Berge, Deerfield, Wis.

NOW BOOKING

HaiTvC^iey

Bad
\
A Super Thriller with

Thousands of Real Indians

/A Hunt Stiomberg, personally supeivised production

/{elessed by

RODUCERS - PISTRin UTING ~ CORPOn A TTCTKf ~
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CHICAGO PERSONALITIES— By J. R. M. =

ATTERSON R. Rothacker, president

of Rothacker Film Mfg. Co., left on
Jan. 29 for Florida where he will

spend a brief vacation.

* * *

H. Bliss, of the Cozy theatre, Durand,
III, was a Chicago visitor last week.

* *

Al Parker, publiicty and exploitation

man for Rothacker Film Mfg. Co., is back
from several months’ campaign in New
York and Boston on “The Lost World,” the

Rothacker-First National production.
* * *

James Coston of the 63rd Street Thea-
tres Corp. is back in the German Deaconess
Hospital for observation.

* * *

E. H. Wachter has been added to the

Renown Exchange sales staff by Jerry

Abrams.
* * *

Theatre Burns
The Homan theatre, Homan avenue and

26th street, was destroyed by fire at mid-
night on Wednesday, Jan. 28, from a fire

which started back stage. This house is

owned by Louis Brecka, seats 2,000, and is

one of the best paying theatres on the west
side. On each picture Mr. Brecka runs

English and Bohemian titles. He plans to

rebuild at once.
^ *

The Radio Night concerts played by Or-
ganist Albert Carney at McVicker’s theatre

in connection with KYW are arousing real

interest among the radio fans, the mail in

the last 30 days having increased about 50
per cent. It keeps the staff busy tabulating

them and answering inquiries.

* * *

George Smith, formerly with Fox, has
joined the United Artists exchange sales

staff.
* H=

Clayton Sheehan, supervisor in the
Buffalo territory for Eox Film Corp., paid
George Dembow, local manager, a visit last

Monday. He was on his way to the Far
East.

=1: H: *

The Gregory Theatre enterprises an-
nounce that their newest theatre at La-
Grange, 111. will open Feb. 16.

* * *

C. L. Tietjen, traveling auditor for
Universal, visited the local exchange last

week.
^ *

The First National salesmen are going in

strong for Buicks, four new ones having
been purchased Auto Show Week by sales-

men. The Universal staff seems to favor
the new Packards, Manager Roy Alexander
and Assistant Manager John Mednikow
having ordered cars for March delivery.

^

Jack Edwards has just got back from
Galesburg, III, where he put on a big cam-
paign for “The Hunchback.”

* * 4:

Henry Goldson, former manager of the

Junian, has purchased a half interest in the

Kenwood theatre, 1225 East 47th street.

(Continued on page 82 )

“PALS IN BLUE”
“TWISTED TRAILS”

“GOLDEN THOUGHT”
Featuring TOM MIX. I cleaned up on these

features.

Released by

PaaJ^ JbA/i

It you want some REAL BOX OFFICE
ATTRACTIONS—Book

:

KID
,
INDIANAPOLIS J

NOW BOOKING
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Produced by

Edward Belated
Production} Inc.

Building

Good Will

“The Independent release

of Harold Bell Wright’s

^THE MINE WITH THE
IRON DOOR’ has done

much to re-estahlish local

distributors in the minds

of the exhibitors.

“We have bought it for

our entire circuit.”

EMIL STERN
General Manager

LUBLINER & TRINZ

GREIVER
PRODUCTIONS

831 South Wabash Ave.

CHICAGO, ILL.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Large Theatre for
Kansas City, Plan of

E. W. Werner
Construction of Kansas City’s largest

suburban theatre, a 2,500-seat theatre
and office building combined, to cost

$25,000.00 will begin a few weeks, it

was announced Monday. E. W. Wer-
ner, who now operates the Warwick the-
atre, large suburban house, has obtained
a 25-year lease on the new theatre,
which will be located at Broadway and
Valentine road and which will be named
after Mr. Werner. The building will be
twelve stories in height.

The theatre entrance will be on Broad-
way in the center of the building. It will

have a 40-foot street frontage and the
lobby of that width will extend through
the depth of the building. Exits will be
on Valentine road, preventing any con-
fusion between incoming and outcoming
crowds. Robert E. Gornall, of Kansas
City, is the architect. Mr. Werner will

have the privilege of a 25-year extension
on the lease.

“I intend to make the new Werner
theatre the most elaborately equipped
theatre in Kansas City,” Mr. Werner
said. “Of course I will continue to op-
erate the Warwick theatre. We will

have a stage nearly forty feet square,
enabling us to stage prologues and nov-
elty numbers. Our policy will be first

run and first suburban run pictures. The
theatre will contain a balcony with boxes
above the main floor level and below the

balcony. Promenades will be on both
the balcony and main floor levees, as

well as lounging rooms. A pipe organ,
the type of which I will select later,

costing $75,000, will be installed. A large

canopy at the theatre entrance, as well

as elaborate bronze grill work above the

entrance, will be among the features.”

E. T. Willett is erecting the building,

which will be named for Mr. Werner, as

well as the theatre.

Marr & Colton Organs
to Be Featured in

Three New Houses
Organ music will be featured at three

new theatres in the middle west when the
New Euclid and the West Park are opened
in Cleveland by Max Lefkowich, owner of
the Gaiety. Both theatres will have a seat-
ing capacity of 1,500. Mr. Lefkowich has
ordered, through Sherman S. Webster, cen-
tral division manager of Marr & Colton,
two organs costing $30,000 each.

O. J. Lambiotte, who will open his new
theatre at Mishawaka, Ind., with a seating
capacity of 1,500 in March has placed an
order for a Marr & Colton organ costing

$22 ,000 .

Shearer Firm to Erect

Its Own Building
Business has increased so rapidly in

the last year for B. E. Shearer, Inc., that
the firm will soon erect a modern build-
ing for its own use, incorporating into
it its various departments, including
equipment, furnishing and decorating.
The company recently absorbed the
A. M. Larsen Company, owned by F. B.
Shearer and A. M. Larsen, which had
been the decorating and drapery depart-
ment of the firm.

In addition to offices, warehouse and
storerooms, the new Shearer building
will contain an attractive model theatre
with a seating capacity of about 100,

equipped with all the appurtenances of

a modern theatre, for use as an audi-
torium for sales demonstrations, or for

such special occasions as trade screen-
ings and presentations.

Now Owns Five Theatres
WINNIPEG, MAN.—Henry Morton, well-

known motion picture theatre owner of Western
Canada, has secured two more theatres, making
five in all which he possesses in Winnipeg, Man.
He has acquired the Wonderland and Crescent
Theatres of Winnipeg, which were formerly under
the control of F. R. Hyde.

Chicago Personalities
{Continued from page 81)

Arthur Todd, who has been in Chicago
for several days shooting scenes for “Just a
Woman” a First National production, re-

turned to the United Studios, Los Angeles
on Thursday.

^ ^

John A. Freese, director at Rothacker
studios, put over a fast one on his friends
recently when he quietly slipped away and
got married in New York on New Year’s
day. The staff has just found it out and are
showering him with congratulations.

*

William O’Connell, manager of the

Vernon theatre, is confined to his home
with double pneumonia.

* *

John Miller of the Princess theatre,

Woodstock, paid Film Row a visit last

Thursday. Likewdse Walter Spoor, of the

Academy, W'aukegan.
* jK *

New Theatre Opens
Messrs. Seever & Goldberg threw open

the doors of their beautiful new Jeffrey

Theatre, at Jeffrey Blvd. and 71st street,

last Thursday night, with “The Tornado”
as an attraction. The house seats 2,000

and is modern in every respect being
equipped with the latest in seats, projection

machines, screen, and a Barton organ.
Many film folk attended the opening and
the Film Board sent a beautiful bouquet.

^ ^ ^

Eddie Grossman gave special screenings

of “Sacrifice” at the Castle theatre on
Wednesday, Thursday and Friday of last

week.
*

Wins Fourth Case
A judge and jury looked at “The Birth

of a Nation” in the Universal projection

room last Thursday, and fifteen minutes
after the trial closed rendered an acquittal

verdict. This is the fourth trial resulting

from the Auditorium showing of this

United Artists picture and each one has re-

sulted in a verdict for the picture dis-

tributors.
* Jit *

Picture Music
Miss Mildred Fitzpatrick, organist at the

Pantheon theatre, representing the Chicago
Society of Organists, gave a demonstration
of picture playing at the meeting of the

National Association of Organists at Or-
chestra Hall, on Feb. 2. Clarence Dickin-

son played his Storm King symphony with
the symphony orchestra. Prof. Edwin
Stanley Seder gave several solo numbers
and Robert R, Birch played Guilmant’s first

cantata with the orchestra.

* * *

On Wednesday night, Feb. 4, Andrew
Karsas, of the Woodlawn theatre, will give

each patron of his Trianon dance hall a $5
certificate of deposit on the Washington
Park National bank, to further the Thrift

Week plan.
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Hal 'Roach
presents his rascals in

Our Gang Comedies
Ttvo 'Reels

**The 'Big TotA}ri* and **Circtis Fe*Ver^*

The most human, laughable and unique comedies ever produced

;

that’s the Our Gangs.

A thousand big laughs in each comedy from four or five little kids

Be one of the gang of 10,000 exhibitors who are playing these

comedies to laughs and dollars.

Path6come(iy
TRADE“W MARK
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ERICH VON

-A Sensation at the Capitol (N.Y,)

•Broke Records at Metropolitan (Brooklyn)

-Broke Records Loewis American (N.Y.)

-Broke Records Imperial (San Francisco)

Broke Records Strand (Eureka, CaL)
-Broke Records Regent (So» Norwalk, Conn.)

I.II

NOT ONLY in Big Theatres hut

also in Smaller Theatres—
—Ifs a Cleari'iip Everyivhere!

Member Motion Picture Producers and Distributors of America, Inc.—Will PI. Hays, President
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ANY EXHIBITOR IS OFFERED THIS PIC
JL ture and passes it up, he doesn*t deserve to be ir

business^ An exceptional photo-play— a masterpiece. ]

lack the ability to describe the beauty, the charm, the

poignancy, the happiness of The Last Laugh. It made
me cry and it made me laugh. 1 can only say it is the

highest point in craftsmanship that the motion picture

has yet attained. Remarkable burst of applause. The
direction is as close to perfection as anything can be

—

inspiring acting. There never has been such a per-

formance upon the screen.” _Says The Billboard

EmilJanmngs
Pmenfed bn CallLaemmle

produced by

^Ostrihuted JyUNIVERSAL
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RELEASED THRU UNIVERSAL

^ TT TELCOME, Eddie Gordon, to the ranks

VV of the really great screen comedians.

We know you’re all there! The whole world

will know after they see

“PUZZLED BY CROSS WORDS”
“ITCHING FOR REVENGE”
“TAXI WAR”
“HELLO KID!”

I /2from each ofthese three bigstars

WANDA
\ WILEY

EDNA
ALT MARION
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mth "TONY "the wonder horse, and star cast

JloHf in Us second week oftremendous business

Tom Mix is the pleasantest figure now operating in the

Wild West of the movies. . , . With his magnificent
pony he has won a splendid reputation. . . . Now
I am sure he has made his mark ... of its type it is

splendid. . . . Mr. Mix is a good actor. ... I

enjoyed every minute of it.

—Quinn Martin in N. Y. World.

Tom Mix in unusual feature. . . . The Piccadilly will

probably have its hands full taking care of these movie-
goers who are fed up on goofy sex-stuff and will welcome
this chance to see plenty of red corpuscles in action.

If you like thrills and pep and action, visit the Piccadilly

Theatre and see Tom Mix in his latest film “Dick Turpin.”
The public has set its seal of approval on “Dick Turpin.”

Utterly delightful and romantic and thrill-

' * ' —Regina Cannon in Eve. Graphic.

Tom Mix as Dick Turpin is as hard riding, as two-fisted

and as quick with the pistol as of yore. . . . The
picture is good, . . . graceful settings, cast large

and excellent. . . . Go to the Piccadilly for enter-

tainment fast and furious. . . . There are no disap-

pointments. —Morning Telegraph.

—N. Y. Evening Post.

Tom Mix as “Dick Turpin” is romantically picturesque
is splendid as the outlaw who robs the rich to

help the poor. The backgrounds are beautiful, the action

thrilling and there is plenty of it.

—Rose Pelswick in N. Y. Evening Journal

Tom Mix has signed contract. . . . Fox is to pay
him $20,000 a week. . . . He’s worth it. After
seeing him at the Piccadilly in that hair-raising, breath

holding, spine thrilling picture “Dick Turpin” I’ll say he
earns it. . . , If you want a real thrill, by all means
see Tom Mix. He outstunts them all.

—Fay King in Daily Mirror.

A PICTURE OF SURPASSING BEAUT/

FOX FILM CORPORATION
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TWO WEEKS AT THE NEW YORK

PICCAD ITHEATRE
dbrnTtUx isBroadway’s favorite

FightFans willrepd in the old style fi^ Battle!

U WILLIAM FOXpresentation J.G.BLYSTONE^ production

Jlewfotkcritics unanimous in praise. %eoid what they say

Swashbuckling . . . packed with excitement, dare-
deviltry and romance. . . . Tom Mix out-Reveres
Paul, out-Fairbanks Doug, and out-Glyns Elinor in this

picture . . . ably aided by his horse, Tom rides,

fights and loves.

If Tom doesn’t give you thrill after thrill in this picture,

nothing will. —Dorothy Herzog in Daily Mirror.

If you’re hungry for a stout tale of adventures “Dick Tur-
pin” is your meat. . . . Every thrill in this picture

we expect to see. ... A dashing picture you’ll sure-

ly like. . . . You’ll be wildly enthusiastic. It is cer-

tainly the best Tom Mix has ever done.

—Mildred Spain in Daily News.

“Dick Turpin” is a thrilling picture and Tom Mix a
romantic hero. . . . He can do all the things which
Douglas Fairbanks can do and some which we never saw
Doug do. . . . He rides like a centaur.

There is never a dull moment.

—N. Y. Herald Tribune.

Tom Mix superb in “Dick Turpin.” . . . Rudolph
Valentino and Douglas Fairbanks have never given a bet-

ter performance than Mix’s “Dick Turpin.”
Far better than many productions labeled “Extra spe-

cials.” —N. Y. American.

A glorified version of “Dick Turpin.” .... A
clever wholesome production with plenty of humor and
Mix’s performance is remarkably capable.

—N. Y. Times.

Tom Mix is the star of an acrobatic and stirring version of

“Dick Turpin.” ... Is one of the very best Mix
pictures. . . . The horse is as dashing and pic-

turesque as his master and Bull Montana is surprisingly

-—N. Y. Evening Sun.comic.

“Dick Turpin” is by far the greatest thing that Tom Mix i

has done. . . . Every scene is packed with adven-
ture and romance. —N. Y. Evening World.

ENCHANTING ROMANCEAND JOYOUS ADVENTURE

FOX FILM CORPORATION



SSEMBLED under the banner of Producers Distributing Cor-
poration are producing organizations, embracing studios and units equipped
with every modern facility for the production of high class motion pictures.

At the head of these organizations stand men—not mere figures—^but

personalities of definite and distinctive merit in the cinema realm—men who
have proved their ability to gauge and anticipate the public demand in screen
entertainment, and whose experience and records of achievement in the

creation of outstanding box-office attractions are a guarantee that releases

on the schedule of Producers Distributing Corporation will be marked by a

high degree of artistic and dramatic quality.

While the independent functioning in this assembly of great producers
makes for the highest developent of each individual unit, yet each finds the

fulfillment of his aims through the medium of Producers Distributing Cor-
poration, which because of its unique position, unhampered by personal
interest in any production, insures the rendering of impartial service to

producer and exhibitor alike.

AL CHRISTIE.
In the realm of comedy, A1 Christie’s genius predominates. He has been
called the king of comedy and he holds undisputed sway. Current produc-
tions on the program of Producers Distributing Corporation are “HOLD
YOUR BREATH” and “RECKLESS ROMANCE.” Coming releases are
“STOP FLIRTING,” and the sensational laugh special, “CHARLEY’S
AUNT,” with Syd Chaplin.

A.H. SEBASTIAN
A keen and almost uncanny knowledge of what the public likes and how to

get it for them characterizes A. H. Sebastian, who made a sensational bid for

fame with the screen version of Aaron Hoffman’s great stage success,

“WELCOME STRANGER.” Mr. Sebastian has given a vivid demonstration
of his unusual ability in his acquisition of Weber and Fields to play the

feature roles in “FRIENDLY ENEMIES.”

RENAUD HOFFMAN
The manner in which Renaud Hoffman presents his unusual stories on the

screen is reminiscent of the simplicity and pathos of Robert Burns, the vigor

of Richard Harding Davis and the subtle psychology of Guy de Maupassant.
Current productions are “NOT ONE TO SPARE” and “THE LEGEND
OF HOLLYWOOD.” For the spring season “ON THE THRESHOLD”
and “CROSSED WORDS.”

FRANK WOODS
Frank Wood’s knowledge of screen technique, combined with his marked

ability to define and express human emotions, makes him a dominant factor

in the production of real box-office attractions. Current releases are

“CHALK MARKS,” a heart-tugging drama, and “LET WOMEN ALONE,”
with Pat O’Malley and Wanda Hawley. Coming, “BEAUTY AND THE
BAD MAN,” by Peter B. Kyne.



CHARLES H. CHRISTIE
Behind the lofty ideals and substantial business ability and integrity of the
Christie Film Company looms the personality of Charles H. Christie, busi-
ness manager. Although identified with the business activities of the or-
ganization, Charlie Christie has a comedy sense second to none except his
brother Al, and his judgment of the picture value of a story has had much
to do with the fame of the Christie name.

CHARLES R.ROGERS
In addition to his association with Stromberg in the production of high-

powered photoplays, Mr. Rogers is also affiliated in the presentation to the

public of the Renaud Hoffman series of picturizations. Mr. Roger’s keen
analytical judgment and his exceptional knowledge of motion picture values

is assurance of the utmost in screen entertainment. •

HUNT STROMBERG
Youth, energy, vision, and a keen understanding of what the public wants
are just a few of the elements that make up the personality of this young
producing genius of filmland. “Personally supervised by Hunt Stromberg”
is a gilt-edge guarantee of a real showmanship production. The new Harry
Carey series of action dramas, and the colorful Priscilla Dean productions
are glowing testimony to his ability.

ELMER HARRIS
A brilliant career in every branch of the dramatic art and a mastery of

technical details, gained in the hard school of experience, are guarantees

that Elmer Harris brings to the art of motion picture production an ability

of unusual caliber. Current releases are “THE WISE VIRGIN” and “THE
GIRL ON THE STAIRS.” His contribution for the spring season will be

a picturization of Ina Claire’s great stage success, “THE AWFUL
TRUTH,” starring Agnes Ayres.

JOHN GRIFFITH WRAY
The guiding hand of the group of productions bearing the name Regal
Pictures is John Griffith Wray. Mr. Wray has been a player of many parts

—actor, director, manager, producer. Regal productions are “BARBARA
FRIETCHIE,” “THE HOUSE OF YOUTH,” “ANOTHER MAN’S
WIFE,” “THE CHORUS LADY,” “THE MIRAGE,” and “THE GIRL OF
GOLD.”

u:

^Produce/rs
C O Ps. p o flati o n

F.C.MUNROE President

RAYMOND PAWLEY First V.Prei.6-Treas.

PAUL C. MOONEY Vice Pres.

JOHN C.FLINN Vice Pres.

Foreign Distributor—Wm. Vogel Distributing Corporation
Member of Motion Picture Producers and Distributors of America, Inc. Will H. Hays, Pres.
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n the billbo
>

heralding' a mighty
bax-qffiee attraction

This reproduction of a 28 sheet

poster now on the boards in

New York, Chicago and Los
Angeles tells a story of vital

importance to every showman.
It heralds the approach of a

mighty money-making attrac-

tion—the world’s funniest mo-
tion picture, “CHARLEY’S
AUNT,” with Syd Chaplin.

The fame of “CHARLEY’S
AUNT” has already spread to

every nook and comer of these

United States. Here is a real

showman’s opportunity — a

box-office bonanza. Don’t muff

it. It’s a wise man who not

only sees his opportunity but

seizes it. GRAB THIS ONE.

Directed by

SCOTT SIDNEY

Produced hy

CHRISTIE
FILM COMPANY

INCORPORATED

Member of Motion
Picture Producers
and Distributors of
America, Inc.—Will

H. Hays, Pres.
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Preferred Pictures « Distributed B. P.Schulberg Productions, Inc.

1650 Broaduiay , Ncui J, 0>Bachmann t Vice-Pt^s.

A GASNIER Pwiiictioiu

Pres'entei by B . P. Schulberi^
witliD

Mae Busch
,

Frank Mayo
Elliott Dexter, Walter Hiers,

Eva Novak
,

Lee Moran

.

By ‘Jrederick Orin. Bartlett

adapted hy £ve ILns'ell John yoodrijJij

First mn theatres

in every part of the

country are reporting

turn-away business with

this latest Gasnier win-

ner. It’s that combi-

nation of drama and

comedy that the fans

can’t resist!

Sixty Five Minutes of
Perfect Entertainment





From the GreatAmerican Drama

by WllllamVaughn Moody, one

ofthe bi^l^est theatrical successes

of all time



DIVIDE
ALICE TERRY. CONWAY ITlSlRLE, WALLACE BEERY



“The Great Divide’’ challenges the biggest profit-

winner ever put. into a picture theatre. The stage

play coined a fortune. It was cheered in every

corner of the land. The screen play will live long

in the annals of great entertainment. Exhibitors ^
are receiving from Metro-Goldwyn the most impor-^yj^^.

tant array of box-office pictures ever made. This is
,

an acknowledged fact in the industry today. Exhib-

itors are talking about it. Bank balances are record-

ing it. And now comes “The Great Divide.” Play

safe. Play Metro-Goldwyn and be sure of a steady

supply of the best dividend-payers in the market.

Scenario by Waldemar Young. Adapted by Benjamin Qlazer.

j^y>o()ueed hu

LOUIS B.^OiarEIt

ALICE TERRY
COHWAY TEARLE

REERY
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WILLIAM FOX
pyesenfs

by CHARLES DARNTON

‘"'"‘BETTY BLYTHE
^ 1925 Qwecn ofSheba in a

omecTQAS

cHoAmStorf ~ MAURICE tWEV.

FmiOiSf Cff«f-ionJ~HENRy 0^^ ^

FOX FILM CORPORATION



It’s aM^)nian’s Picture

‘Williaflt^OjC hYQsent^^

iVith





Voutb ! \jcauty/
up-fo-the^minute dramaticfantasy that will

win the adoration of women and the praise ofmen

WILLIAM FOX
^resentsr

^ story ofevery

Wonum's desire

for pearls

with wrxTV HTvnrui:BETTY BLYTHE
cligp Queen ofSheba in a
iazzVma Ttramatic fantasy

(Oiredtors
der n Sequence -v MAURICE ELVEY

fionS‘\^ HENRY OTTO

'JCOtlrtSlI-

Memher Motion Picture Producers and Distributors of America, Inc., Will H. Hays, Pres.

Prospect Press, Inc., New York
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“Business is Very Good and the

Audiences Like the Picture”

So wires Herschel Stuart, of the Missouri Theatre, St. Louis,

and that’s the verdict throughout the country on Cecil B.

DeMille’s latest, “The Golden Bed.”

Here’s an offering with just the right mixture of strong story,

good cast and luxurious backgrounds to attract capacity in

big town and small town alike. The St. Louis Post says, “One

of the best movie dramas of the season,” the Indianapolis Post

ranks it among the ten best, the New York Sun praises it as

“one of the most fascinating films of the year.” (And they’re

hard critics to please too!)

GET YOUR “GOLDEN BED” GOLD QUICK! This

money maker comes to you in the same month with “Peter

Pan,” Thomas Meighan in “Coming Through,” Pola Negri in

“East of Suez,” Richard Dix in “A Man Must Live,” Bebe

Daniels in “Miss Bluebeard.” That’s Famous 40 Service!

CECIL B. DeMILLE’S

“THE GOLDEN BED”
Screen play by Jeanie Macpherson. Based on Wallace Ir-

win’s novel. With Rod LaRocque, Vera Reynolds, Lillian

Rich, Warner Baxter, Theodore Kosloff, Julia Faye. One of

the Unmatchable Famous Forty

paramountQ>ictures



12 EXHIBITORS HERALD February 21, 1925

FEBRUARY
THE DEVIL’S CARGO. Victor Fleming’s crashing melodrama
with Pauline Starke, Wallace Beery.

FORTY WINKS. Iribe-Urson comedy riot with Viola Dana,
Theodore Roberts, Raymond Griffith.

TOP OF THE WORLD. By Ethel M. Dell. Geo. Melford
drama with Anna Q. Nilsson, James Kirkwood.

THE SWAN. Famous stage sensation produced by Buchow-
etzki with Adolphe Menjou, Ricardo Cortez, Frances Howard.

CONTRABAND. Alan Crosland’s action drama with Lois Wil-
son, Noeih Beery, Raymond Hatton, all-star.

SALOME OF THE TENEMENTS. Sidney Olcott’s gorgeous
production with Jetta Goudal, Godfrey Tearle.

Zane Grey’s THE THUNDERING HERD, jack Holt, Lois Wil-
son, Noah Beery. Directed by Wm. Howard.

MARCH
NEW LIVES FOR OLD. Starring Betty Compson. French love

hit. Directed by Clarence Badger.

TOO MANY KISSES. Starring Richard Dix. Flaming Span-
ish romance with Frances Howard. Directed by Paul Sloane.

SACKCLOTH AND SCARLET. Henry King’s production of

the famous novel with Alice Terry.

THE AIR MAIL. Irvin Willat (who made “North of 36 ”)

production with a great all-star cast.

MEN AND WOMEIN. William de Mille production of the Be-
lasco-de Mille play with Richard Dix and big cast.

THE DRESSMAKER FROM PARIS. Big fashion-show picture

just before E-aster! Paul Bern production with Leatrice Joy,
Ernest Torrence, 14 International Beauty Models.

THE GOOSE HANGS HIGH. The greatest James Cruze hit

ever! From the popular Broadway play.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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HAMILTON
I COMEDIES ^

Lloyd Hamilton in “Crushed” is

very funny.-

—

N. Y. Morning Tele-

graph.

Lloyd Hamilton in his late^st com-
edy production “Crushed” is worthy
of more than “comment” for the ex-

cellent production he has made and
the many laughs he afforded last

night’s audience. Hamilton improves
with every appearance. — Bridge-
port (Conn.) Star.

A very funny comedy. .
.—^John W.

Hawkins, Capitol Theatre, New Bed-
ford, Mass., in Exhibitors Herald.

“Jonah Jones”— My opinion of this

comedy is that it’s as funny, if not

funnier, than any Chaplin I ever
looked at, and I have seen them all.

In other words, it’s a knockout. —
H. A. Schwahn, Eau Claire Theatre,

Eau Claire, Wis., in Amusements.

There are a lot of excellent gags in

“Jonah Jones” and they follow one
another so closely the laughter is

almost continuous. It struck the
Chicago theatre audiences just be-

low the laugh line and they carried

their chuckles clear out into the
street.—Exh. Herald (T. O. Service).

Lloyd Hamilton’s drolleries in “Jo-

nah Jones” are outlandishly funny.
— Washington (D.C.) News.

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue, New York City

t /

Presents

Lloyd
Hamilton

in
44HOOKED

A comedy that will land new friends for you,

and a box-office attraction that will pay big

dividends if co-featured in your advertising.

Written and Directed by
FRED HIBBARD

Member, Motion Picture Producers
and Distributors of America, Inc.

Will H. Hays, President
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DWCRIFFITH
Prej'enfj-

GRIFFITH THE WIZARD
“D. W. G riffith again reveals his wizardry. It

seems almost incredible, yet out of the homely
raw material Griffith has evoked such marvel-

ous, heart-plumbing effects that the very

potatoes must have been crying their eyes out.

Griffith, greater than ever, elicits a furore with

the flourishing of liverwurst in his film. There

is a pulse and a life to the picture provided by

its note of hope triumphant.''

—Frank Vreeland, N. Y. Telegram-Mail.

Now Booking
UNITED ARTISTS CORPORATION
IMarij Ptckford Cl^arlej- Chaplin

Douglaj- 'Jairbankj D.W.Qriffiih
Tiirom Qbrarrj, Prej-idenf uojeph M JchencK, Chairman, Board of Director^y^

"ISN'T LIPE
WONDERFUL"
d Simple Romance of £j)ue and Potatoes

to
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rX ' MOST SENSATIONAL BUSINESS EVEM>%m<
^ ^ _ CLv* ~

Hiram Abrams, President, _ .
V .

'‘-United Artists, Corporation, New York,

' ’ “The Thief of Bagdad” just finished a seven day.

'=,
f

engagement at the Strand Theatre, Madison, Wis^'to
' the mo,st sensational business that 'Hcds . ever "e£pefi-

1^* '
- enced in any theatre in~ Madison.. The initial da^s

\ .
' T - < , business was almost 'three times bur . normal' business

' far Sundays.. We have 1500 sedts irC the tK^atf^ and.

^
on the opening day the theatre was filled'one Hour
after th^ .doors were opened. " Hundreds waited dll

day in continuous lines to gefin the theatre. TJiere.

was still a line at ten o’clock.. . This is^a record never

mj^mM before achieved. '-The press acclaim it the put-stand-

ihg masterpiece of: all filmdom. My congratulation^

Mr: Fairbanks who is deserving of. the highest

praise, for his marvelous performance Hn this super
artis^tic -masterpiece.

pesormeaiix (Strand Thdatre).^ ,'

Now Booking
UNITED ARTISTS CORPORATION
IMary Pickford Cfiarles Chaplin

Uougloj- fairbanks D. W. Qriffiih

Miram Qbramj. Pre./ident Jojeph M JchencK. Chairman Board of Director,/-
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Monben cf Motion Pictute Producers «iu< Distributors of America Inc.'-WlU Hays prttuUnt

i
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A GREAT TICKET SELLER

NEW YORK
“If ever a picture was a thriller this is one.”—Evening World.

“It is a box office attraction whose possibilities for money-making
cannot be denied.”—American.

“This one is a box office photoplay.”—Daily News.

CHICAGO
“i\ good picture. We think you’ll like it.”—Chicago Tribune.

“A smartly staged production all the way.”
—Chicago Herald Examiner.

“The storm at sea is as thrilling as any episode the screen has ever

had.”—Chicago Post.

ROCHESTER, N. Y.

“A picture worth seeing.”—Rochester Herald.

ST. LOUIS
“There are thrills aplenty; tears and laughs.”—Globe Democrat.

“For thrilling and vivid realism the shipwreck scenes far surpass

anything ever offered on the screen.”—St. Louis Times.

LOS ANGELES
“An abundance of thrills, suspenseful and dramatic.”—Daily News.

“Delighted crowded houses. Excitement rules the screen.”

—Examiner.

ike all big money makers it's a

FIRST NATIONAL PICTURE
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‘‘Okeh for any house and should

please any audience in these United

States, A surefire laugh hit, ”

Motion Picture News

Members Motion Picture Producers and Disfributors of America Inc.'^\WU Hays J^uUnt
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oi/so a

First National Picture
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you want a story that the fans

love

^ you want an all-star cast that
lives up to its name
in short, if you want a typical
FIRST NATIONAL money-maher,
madehymen who understand
box office values fromA to Z
and back adain

G^t this one

DORIS KENYON
and a five star cast

ANNA Q, NILSSON, LLOYD HUGHES.
MYRTLE STEDMAN, HOBART BOSWORTH,

and FRANK. MAYO
Cjrom the story by GILBERT FRANKAU

Directed bij JOHN FRANCIS DILLON

Achnowledded leadership by proven
performance'-HRSTNATIONAL PICTURES

Members of Motion Pictuie Producers and Distributors of America Inc.~~Will Hays PresuLent
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Radio Benefits

to Be Realized

The Paramount theatre managers
at their recent Atlanta convention
endorsed the radio as an aid to the

motion picture industry.

If the full truth were known, many
of the Paramount managers, together
with a great number of other persons
throughout the industry, were prob-
ably somewhat in doubt as to whether
the radio should be branded as an
aid or as an evil as far as the motion
picture industry is concerned ; in this

case the safest and wisest course, in-

deed, was to hail it as an aid—and
hope for the best.

One fact of the situation is that

the radio and the radio people do
not need to care a jot what the mo-
tion picture industry thinks about it

and them. The motion picture in-

dustry can neither help nor hurt the
radio in any substantial way. But the
reverse of this statement is not true;

the radio can be of very great help
to the industry.

The radio may detract some
patronage periodically from the
theatres. But the loss experienced
on occasions of especially important
radio programs can be greatly offset

by the popularity-making publicity
which the radio can afford for the
benefit of pictures, theatres and the
industry generally.

Whether or not the industry could
envision the possible benefits to be
gained from the radio it would be
unfortunate if the picture business
were to seem to line itself up as an
antagonist to the radio. Nothing
substantial could be accomplished
and at the same time many real bene-
fits and advantages would be sacri-

ficed.

In connection with the very gen-

eral discussion about the radio which
has taken place in the trade, the

point may be made that nothing in

the radio as it now exists, and noth-
ing that can possibly be imagined as

a development of it, could even com-
mence to be a substitute for theatri-

cal entertainment. Human nature
has always insisted upon gathering
together in public places for enter-

tainment and this phase of mob
psychology renders the theatre, in

some form, as permanent as the sun.
» « *

Offers Suggestion

for Print Relief

A constructive suggestion on the
subject of improvement in the physi-
cal condition of films for subsequent
run bookings has been received from
Mr. J. A. Anderson, Idyl Hour
theatre, Edson, Alberta.

Mr. Anderson confirms the experi-

ence of many others in the contention
that the chief difficulty encountered
in putting old films through the
machine is with the start of the pic-

ture and with the ending. It ap-
pears that the opening scenes and
the final scenes are the sections of
the pictures which come in for the
hardest wear and the hardest usage
and, consequently, are frequently in
very bad condition when they reach
the later run houses, and these parts
are of the greatest importance in
telling the story.

The suggestion from Mr, Anderson
is that exchanges be supplied with
extra footage covering the opening
and the ending of pictures so that
the new film may be subsituted for
the worn out strips by the exchange
just as soon as inspection reveals that
the worn sections are no longer in
good, usable condition.

There has been a great deal of dis-

cussion on the subject of better prints

for subsequent runs—but very little

substantial relief. Mr. Anderson’s
suggestion would seem to offer con-

crete relief and we trust that ex-

change officials will give it proper
consideration.

* * *

Picture Bargains

Build Business

When $5.50 is fixed by stage

theatres as the price of admission for

certain attractions, as is being done,
tbe motion picture industry may look
upon the matter with considerable
satisfaction. This price, together
with the other exorbitant box office

prices asked by stage theatres in the
larger centers, make motion picture
patrons and confirm old patrons in

their habit of seeking their theatri-

cal entertainment in motion picture

theatres.

Very few bargains that the public
is able to obtain anywhere are com-
parable with the bargain obtained by
a patron when he pays the reason-
able admission fee charged for the
programs in the leading motion pic-

ture theatres. And the real value of
this bargain is emphasized when it

is considered alongside of the aver-

age stage production and the price
asked for it.

In the early days of elaborate mo-
tion picture theatre programs at

small prices, the theatrical managers
used to express alarm over the dis-

aster that they declared would cer-

tainly overtake the picture people be-

cause of what they called the practice
of under-selling' entertainment.
However, the financial success

made by theatres which put on these
programs seems to have badly upset
the calculations of the theatrical
managers.
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Says ROBERT SLOTE, Man-
ager of the Strand theatre,

Cumherland, Md.:

‘7 subscribe to three trade
papers, one of which is

Exhibitors Herald. I consider
Exhibitors Herald the best of
all, because it tells the news of
the industry concisely and ac-

curately, Everything is pre-
sented in such fashion that I
get a clear idea of what is going
on in every branch of the
industry. More power to

Exhibitors Herald.”

Says W. L. O. FISHER, owner
of the Maryland theatre,

Frederick, Md.

:

“Some time ago I decided
that it teas necessary for me
to read one trade paper each
tveek. I investigated all of
them, and decided that

Exhibitors Herald was the
paper for me. I subscribed to

it, and am glad to say that my
judgment proved right. I

wouldn’t be without Exhibitors
Herald. It leads them all.”

Says GUY WONDERS, Manag-
ing Director of the Rivoli

theatre, Baltimore, Md.

:

I subscribe to Exhibitors
Herald and read ^t regularly

because:

(1) It covers every end of
the news of motion pictures in

a thorough and accurate

manner.

(2) It is not filled with sick-

ening superfluities.

(3) It has the right angle on
summarizing new pictures. The
exhibitor only wants the news.

He doesn’t ivant to be told what
is good or bad.

(4) Exhibitors Herald is

independent in every way, and
therefore it is to be relied on.

Re-Takes

W ELL, WELL, now that the Naked
Truth dinner is all over, and the
Wampas boys have had their

Frolic, and Jack and Estelle are mar-
ried, there’s nothing else to do but get
down to work and make “bigger and
better” pictures for the next year.

* * *

Speaking of Jack and ’Stell, though, do
you recall that interview on Jan. 30, when
the heavyweight said “I will never fight

again . .
.” and “I’m to be married May

20th.” Jack ought to work at writing
press notices.

* * *

A lot of bankwets are just as wet as
ever and some more so.

* * *

Harmless Then
By the way, what have the “drys” got

to say to the argument that an oyster
is better when stewed?

* * *

Didja See Him
Raymond Griffith’s imitation of a cat

in “Miss Bluebeard” will stand as one of

the year’s classics in pantomimic art. It

certainly was the cat’s meow.
* * *

Tough
Met two exhibitors last week who said

business was bad. But both had plans
in their pockets for new theatres.

^ ^ ^

Doesn’t Work
Arthur Brisbane, who is always worth

a couple of quotation marks, sez: “Think-
ing comes easier when the head is tilted

downward or hanging.” If this is so,

why don’t those trapeze performers
think up some new stunts?

^ ^ ^

Turn About Is Fair Play

Aren’t censors funny people? The
New York board wants to censor not
only the pictures, but the private lives

of the actors and manufacturers. Now
the actors ought to turn around and in-

vestigate the private lives of the censor

busy-bodies.
* * H=

Futile

They tried to kill an Italian gunman
in Ghicago the other day with garlic,

but he didn’t succumb.
*

Lots of Titles

Gloria wasn’t satisfied with one title,

—

movie queen—was she? She thought as

long as she was over there in a country
where they grow ’em she might as well

grab off another.
* * +

What’s Next
Chicago restaurants are serving radio

steaks. They’re so juicy you have to

wear earphones to keep the gravy out of

your ears.
* * *

Another Universal Idea

After Carl Laemmle gets that univer-

sal language lets urge him to plug for

universal traffic rules.

* * *

Needed ’Em
It’s a good thing that picture, “The

Lost World,” came along just at this

time. It gives the cross-word puzzle

dopesters a lot of funny words to juggle

with. J. R. M.
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Hays Declines to Comment on Vitagraph Withdrawal
{Special to Exhibitors Herald)

HOLLYWOOD, CAL., Feb. 10.—Will Hays declined an
opportunity to “speak his mind’’ concerning the withdrawal
of Vitagraph from the Motion Picture Producers and Dis-
tributors of America of which he is president upon his

arrival here for a ten-day conference. Although he talked
at length on the industry he turned to his companions,
Maurice M. Kinzie and James M. Connery, with an ex-
pressive look when asked to make a statement about Vita-
graph. Then he called attention to the fact that the films

are promoting international harmony by advancing under-
standing among nations. In quality of product and extent
of business the 1925 film outlook is the best in history, he

went on. He pointed out encouraging factors in the de-
termination of responsible producers to improve the qual-
ity of their pictures.

Pettijohn Likewise Demurs
KANSAS CITY, MO., Feb. 10.—C. C. Pettijohn, gen-

eral counsel for the Hays organization, replied when ques-
tioned about the Vitagraph situation, that “Vitagraph with-
drew in 1922, but came back in. Now that organization has
resigned for the second time. We started with nine mem-
bers; now we have 26. Only two besides Vitagraph have
ever withdrawn. Isn’t that enough to say!’’’

Booking Combine Movement
Growing in Face of Opposition

Others Favor Drive to
Curb High Film Rentals

Majority of Exhibitors Say Theatre Alliances Are
Not Affecting Their Business

(Undoubtedly there is more significance attached to the theatre today than to any
other factor in the motion picture industry. In all quarters theatre booking combines
are practically the sole topic of discussion. What attitude are exhibitors of the country
assuming toward the present developments in the theatre field? In an effort to supply
an ansiver to that question the Herald conducted a survey among theatre owners. The
hiitial findings in that investigation were published last week. The disclosures made in

the follozving article conclude the survey.)

By JAY M. SHRECK
The combining of theatres for the purpose of booking presents a para-

doxical situation.

A majority of those exhibitors discussing this question during the Herald
survey expressed themselves in opposition to the movement. Yet, despite that

attitude on the part of the majority the movement is spreading throughout the

country.

An explanation of this seemingly contradictory situation possibly may be

found in the contention of C. C. Griffin, New Piedmont theatre, Oakland, Cal.

He says: “I think the practice wrong in principle hut don’t see any other way
for theatre owners to protect their business against the unscrupulous and con-

tinual raise in film rental when there seems to be no justification for it.”

Report *'Ben Hur''
Hit Unusual Woes
Denied by Niblo

{Special to Exhibitors Herald)

NEW YORK, Feb. 10. — Back from
Rome where he, directed “Ben Hur’’ for
Metro-Goldwyn, Fred Niblo last week
denied emphatically the report that the
Italian government and the. Italian peo-
ple had interfered substantially with the
production. “The only troubles,” he
said, “were those to be expected in mak-
ing such a massive production with such
great numbers of people in a country
where we had to take with us or build
all our equipment and facilities.”

Nicholas Schenck, who seldom en-
thuses over anything in the picture line,

was almost demonstrative in congratulat-
ing Niblo and commending him for the

work he has done. He said: “‘Ben
Hur’ has taken longer in the making and
cost already more money than we ex-
pected, but the picture is greater than
we expected and we are more than satis-

fied with results so far.”

Officials of Metro-Goldwyn are en-
thusiastic over the progress made.

Niblo and his company have departed
for Culver City, where a lot of the close

ups and interiors will be taken. The
long shots of the chariot race, which
is the big punch, were taken in Rome,
but the actual race itself will be staged
in Culver City.

Council May Canvass
City on Show Question

A debate at the Evanston Woman’s club

one the question of Sunday Motion pictures

developed into a discussion at the city

council that evening when it was decided

that a referendum will be taken to de-

termine the will of the people.

J. D. Alliance, a contractor, protested

that Sunday shows will deteriorate property

values.

Dempsey Weds Estelle
(Special to Exhibitors Herald)

SAN DIEGO, CAL., Feb. 10.—Jack
Dempsey was married to Estelle Tay-
lor, film star, February 7 here in a semi-
secret ceremony. Only the invited guests

had knowledge of the affair. Later it

was everybody’s secret. Rev. Wallace
M. Hamilton officiated.

Briefly, that would seem to express
the sentiment generally among theatre
men.
Though they discussed the subject

freely, exhibitors were w'ary of predict-
ing tbe eventual outcome of the pres-
ent movement in the theatre field. There
are too many factors to be considered
to permit of an accurate forecast, they
contend.

Discuss Three Questions
In making this survey the Herald

requested exhibitors to give their opin-
ions on these three questions:

1. Do you favor the combining of
theatres for the purpose of booking
pictures?

2. Are booking combinations affect-

ing your business?
3. Do you believe any action should

be taken against booking combinations?
We will take question No. 1, under

consideration first. Fifty-eight per cent
of the exhibitors participating in the
Herald survey answered this question

in the negative, while 42 per cent an-
swered in the affirmative.

Among those opposing booking com-
bines were these exhibitors:

J. A. Housey, Calhoun theatre, Calhoun, Mo.;
Mrs. A. Hall, Dupo, Dupo, 111.; Joseph Walters,
Temple, Sanford, N. C. ;

Benjamin William Fey,
Renton, Renton, Wash.; D. M. Mangane, Rex,
Newport, Wash.; Frank Joslin, Empress, Belding,

Mich.; L. B. Monroe, Columbia, Shinnston, West
Va.; William F. Laycock, Durrell, Cambridge,
Mass.; W. E. Elkin, Temple, Aberdeen, Miss.;
Roy A. Fuhrer, Temple, Yates Center, Kan.;
Theodore Charles, Moon, Vincennes, Ind. ; F. J.
O’Hara, Community, Elgin, Neb.; R. A. Vander
Bil, Royal, Lime Springs, la.; W. J. Nieuwland,
Ord, Ord, Neb.; L. D. Metcalf, Grand, Ash
Grove, Mo.; Congdon and Weidensee, Janel,
Pentwater, Mich.; Arista theatre, Lebanon, Ky.

;

F. H. Harris, Amuse, Hart, Mich.; N. Frye,
Fischer, Terrace and Palace, Danville, 111.; J.
A. MacDonald, I. O. O. F., Carnduff, Sask.;

J. P. Allen, Liberty, Holly, Mich.; Bert Silver,

Silver Family, Greenville, Mich.; Jack Garrett,
Rex, Gallup, N. M.; C. A. Harper, Whiteway,
Selma, N. C. ; H. K. Timms, Orpheum, Green
Bay, Wis.; W. J. Shoup, DeLuxe, Spearville,
Kan.; N. A. Cazanis, Lord Nelson Amusement
Company, Montreal, Que.

Approve Combinations
Among the 42 per cent approving the

combining of theatres, their reasons for

which will be cited later, are:
J. C. Brady, Madison, Toronto, Ont. ; H, M.

Retz, Strand, Lamont, la.; F. J. McWilliams,
Madison, Madison, Wis.; O. M. Dunn, Lane and
Rose, CleElum and Roslyn, Wash.; Weakley &
Walden, Odeon and Royal, Nardin and Norborne,
Mo.; C. E. Corrington, Clintonia, Clinton, 111.;

John A. Schwalm, Rialto, Flamilton, O.; F. M.
Edgett, Lyric, Earlville, 111.; Quality theatre,

Cullom, III.; J. H. Peterson, New, East Pales-

tine, O. ;
Earle Eveland, Twin City Opera House,

McConnelsville, O.; John C. Kearle, State, Jersey
City, N. J.; W. Paul Marsh, Community, Wina-
mac, Ind.; R. H. Klock, Klock, Pittsburg, Kan.;

J. R. Burford, Burford and Rex, Arkansas City,

Kan.; J. B. Wallis, Main Street, Russell, Kan.;
C. C. Griffin, New Piedmont, Oakland, Cal.;

Stanley Chambers, Miller, Wichita, Kan.; Charles
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I^EW' YORK—Al Altman likes his new
’ moustache so well that he’s going to

wear it every day. . . . Lon Jacobson
knows a man who got hurt drinking block
and fall liquor—he takes a drink, walks a

block and then falls down. . . . Dick
Rowland is off for the coast on a six weeks'
trip to look over production. . . . Ehner
Clifton is back from a long trip to the

Orient and will make some pictures. . . .

Rod LaRocque is on his way back from
Paris and the Algonquin crowd is getting

ready to be all excited. . . . Lynn Shores
has come on from the coast to wield the

second megaphone to Herbert Brenon on
his next Paramount picture. . . . Frank
J. Matre, vice-president of a lot of com-
panies besides Associated Arts, is here

from Chicago to attend the annual meeting
of the latter corporation. . . . Ludivig

G. B. Erb is here from Holl3rwood on a

business trip. . . . Jay Dee IVilliams is

back from a long visit in Hollywood with

Valentino and very enthusiastic over his

forthcoming picture. . . . Louis Gasnier
is here from the west coast for a consulta-

tion on production with J. G. Bachmann.
. . . Nat Mints left last week on a long

east and west sales trip. . . . Harvey
Day postcards from Minneapolis that he

has found some frog beer—you take a few
hops and then croak. . . . IVilliain

Frazer is back from a three months’ trip

to Europe in the interest of Harold Lloy 1

Productions. . . . Joe Schenck is du?
this week from the coast for a short visit

after which Nick Schenck will return with
him. . . . Eddie Mannix, out on the

coast, hearing of Nick’s expected visit,

sends a S. O. S. to hurry along the starting

time. . . . Walter Eberhardt, who con-
ducted last week’s A. M. P. A. session, sur-

prised the members by his spell binding
abilities. . . . Harry Reichenbach was
unable to be present, so Vic Shapiro subbed
for Harry in springing the new weeklv
joke. . . . Fred Stanley, champion
chaperone of picture stars, is planning an-

other big radio party, but won’t say where.

. . . James Cruse is in New York look-

ing for picture material Including one ve-

hicle for Betty Bronson. . . . John
Hetiry Taylor, here from London, was Dr.
Shallenberger’s guest at the Naked Truth
dinner. . . . Frank Wilstach, of the

legit, is taking a whirl at the movies bv
exploiting “Charley’s Aunt.’’ . . . Sen-
ator Jimmy Walker laid aside his toga long
enough to attend the Naked Truth dinner.

. . . Bernard Depkin, theatre man from
Baltimore, middle weeked along the big

street. . . . Jim Beecroft visited Chicago
last week and discovered they had built a

new hotel since his last trip a couple of
years ago. . . . Joe Plunkett shed sev-
eral tears when he heard that Sam Roth-
afel’s broadcasting had been censored. . . .

John Francis Dillon is making “Chickie” at

Cosmopolitan studio and Earl Hudson is

playing checkers between there and the
Biograph. . . . Paul Sloane has gone to

Montreal for a short vacation and to get
away from the rigors of New York weath-
er. .. . Dave Bader has moved his

“Ideas” into larger quarters in the Loew
State building. . . . Ben Goetz is plan-
ning to take up golf again—this time with-
out the aid of professional instruction. . . .

Jack Meador has discovered that Rex
Ingram has a brother named Captain Hitch-
cock and which is which name and how and
why.—SPARGO.

Put On Your Thinking Cap
It s getting so you can’t any more publish a paper without a cross-word puzzle than

you can run a motion picture theatre mthout film. So here goes. Alberta
Vaughn, petite star in F. B. O.’s various short subject series—“Go-Getters,”
relephone Girl,” etc.—conceived this puzzle especially for the HERALD.

Horizontals

1. Exciting envy.

2. Protect, also one comedian in the “Go
^

Getters/’

3. A cud chewing animal from South Africa,

t. “O’Hara,” the gallant hero of “Fighting
Blood.”

5. Grain very coarsely ground.

6. A person who looks after three of our
daily wants. Also the other comedian
of the “Go Getters.”

7. The ears are too long for a horse.

9. Location of Uncle Sam’s biggest engineer*
ing enterprise (abbrev.).

11. Nominative plural of thou.

13. Hate.

15. A make of automobile.

17. Indefinite article.

18. A preacher's degree.

21. A household alkaline solution.

23. Harmony of notes.

25. Each (abrev.).

27. Childish featured girl.

Now itirn to page 33 and

1.

4.

6 .

7.

8 .

10 .

29.

31.

33.

35.

37.

38.

39.

40.

41.

Verticals

Humpty Dumpty sat on a wall.

Slimy.

String.

The only section of the United States
where people do not vote (abbrev.).

“Vaughn,” sorry but there are no syno*
nyms or antonyms.

A surname derived from the man who
suits you ; also the villain in the ”Go
Getters.”

A class of woman that you can’t go with.

Prefix meaning not.

To approve.

Youths.

Finish.

Relic of pre-Volstead days.

Xo — or not to — — .

Resound.

Stop—bold.

see if you guessed rightly.
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Secrecy Surrounds Activity
of New Booking Combine

List of Fifty Members Withheld—Just What Attitude Film
Exchanges Will Take Toward Wisconsin Organization

Is Matter of Considerable Speculation
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Eebruary 10.—Eollowers of the motion picture

situation in Wisconsin are watching with interest the progress of Badger
Theatres Corporation, statewide booking combination, which is ready to begin
functioning February 16. Just how the exchanges will receive the new or-

ganization is a matter of considerable speculation.

Final details of organization were worked out at a mass meeting of mem-
bers at the Maryland hotel here on February 5. Between forty and fifty

exhibitors, many of them from points outside Milwaukee, attended.

Hold Membership Roster Is of No Interest to Outsiders

Although it has been expected that the membership role would be

made public after the meeting, the officials decided to keep the matter secret,

taking the stand that their organization is similar to a private business enter-

prise and therefore names of those connected with it should not be of interest

to outsiders.

Kansas Exhibitors to

Support Campaign for
Repeal of Censorship

(Special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 10.—The
M. P. T. O. Kansas and Missouri no
longer has the slightest doubt as to its

attitude regarding the battle in Kansas to

abolish the state censor board, as provided
in a bill before the state legislature. C. C.

Pettijohn, general counsel of the Motion
Picture Producers’ & Distributors’ Associa-
tion, attended to that at a meeting of the

exhibitors here last week. Prior to Petti-

john’s talk sentiment among theatre own-
ers was split, many fearing probably cijy

censor boards which would follow in the

wake of abolishing the state board.

City Fixes $500 Fee to

Keep Out Tent Shows
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 10.—In an ef-

fort to prevent tent shows and carnivals
from entering the city the counsel effected

an ordinance recently which will impose a

charge of $500 upon any such exhibition
which stops here for one day if the seat-

ing reaches 8,000 persons. Three hundred
dollars will be charged for each succeeding
day. Various lesser charges will be fixed
upon shows seating fewer persons in the
proportion that the seating capacity dimin-
ishes.

Drive Against Minors
in Tableaux Nets Five

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Feb. 10.—A drive
against the employment of minors in tab
shows recently resulted in the fining of one
Milwaukee theatre man, one manager of a
troupe and three mothers of children who
were allowed to appear on the stage.

Walter Schoen, of the Liberty theatre, is

the exhibitor fined. He paid $10 and re-

ceived a warning against such a practice

in the future. The manager of the tab

show is Edward J. Heibler. Other arrests

will follow, it has been intimated.

Eschman to Take Off
**Sea Hawk” May 31
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—Exhibitors who
wish to play “The Sea Hawk,’’ must do so
before May 31 or wait several months, ac-

cording to a statement made by E. A. Esch-
man, distribution manager for Eirst Na-
tional, who has decided that it will be taken
out of service during the summer months.
It is such a big money maker, he said, that

it is deemed wise to keep houses from
showing it in hot months when the full

money value cannot be realized on it.

Keystone M, P, T, O.
Meet Slated for April

(Special from H. IF. G.)

PITTSBURGH, PA., Feb. 10.—The first

annual convention of the M. P. T. O. of
Western Pennsylvania, will be held at

Washington, Pa., with headquarters at the

George Washington hotel near the middle
of April. Washington exhibitors are creat-

ing every possible means of interest to in-

sure success. The Chamber of Commerce
is cooperating heartily; in fact it was at

the instigation of these business men that

the selection of the place was made.

Erb in Gotham on Business
NEW YORK.—Ludwig G. B. Erb, who has

been superintending production for Associated
Arts Corporation at Hollywood, is hack in New
York, where he is attending to important business
matters.

However, observers at the hotel noted
that showmen from Rhinelander, Racine,
Marshfield, New London, Beloit, Janes-
ville, Beaver Dam, Fond du Lac and
other points in the state, besides those
from Milwaukee, were conspicuous in

the lobby during the. day and it is there-

fore assumed that those places represent
strongholds of the corporation.

Because the idea of a Badger Theatre
Corporation originated with J. H. Silli-

man, Fred Seegert, George Fischer, E.

W. Van Norman and other leaders of

the M. P. T. O., it is generally reported
that the new enterprise obtains most of

its support from cities where the theatre
owners organization is strongest.

No Representation Downtown
As far as can be learned, the corpora-

tion still lacks representation among the
large downtown Milwaukee houses.
Whether it can fulfill its aim without
such membership is the cause for con-
siderable speculations, but those on the
inside insist that the large downtown
houses are unnecessary.

Great secrecy surrounds the activities

of the corporation leaders, the stand be-
ing taken that they represent a private
enterprise which may be harmed by im-
proper publicity. The announcement
following the meeting of February 5 was
merely to the effect that final details

had been completed and four directors
had been added to the seven originally

named. The directors, with Max Wies-
ner, general manager, will direct the
affairs of the combine.

It is understood that it was pointed
out to members again that a belief that
the corporation would mean an immedi-

ate sharp reduction in the price of films

was unsound.
Rather, it was explained, the coopera-

tive buying of films through the central

office at Eleventh and Wells streets in

Milwaukee would result, among other
things, in a saving of time for the aver-

age exhibitor and eliminate the neces-

sity of dealing individually with numer-
ous salesmen.

Can Select Bookings
It is planned, it is said, to have Wies-

ner do all the buying according to re-

quests made upon him by members.
Thus, for example, if a certain exhibitor

desires three First National pictures and
two Warner Brothers, he will make
known his desire to Wiesner and the

general manager will carry on all the

necessary negotiations.
It is reported, however, that a cer-

tain amount of opposition may be ex-

pected from the larger exchanges be-

cause of the fear that the organization
may become so powerful as to dictate

prices. However, thus far none of them
have announced a definite stand.

Of the eleven directors in the organi-
zation, five are holders of the major
offices and include: J. H. Silliman, presi-

dent; George Fischer, first vice-presi-

dent; E. Rice, second vice-president; E.

W. Van Norman, secretary, and Ered
Seegert, treasurer. The other two orig-

inal directors are Charles Trampe, of the

Rainbow and Climax theatres, Mil-

waukee; and Ernie Langemack, of the

Colonial, Milwaukee.
The four directors chosen at the mass-

meeting are: John Adler, Marshfield; E.

Prinzen, Eond du Lac; Jack Hickey, New
London, and E. E. Wolcott, Racine.

Synchronized Illustrated-Song Reel
Is Introduced at Chicago Playhouse

A synchronized illustrated-song reel has just been placed on the market
by Hagerman Film Novelty Company of Chicago, producer of the novelty.
Its £rst presentation was given at Balaban <& Katz's Chicago theatre
last week.

Each verse of the song being played is superimposed very faintly upon
outdoor scenes. The individual words of each verse brighten in synchrony
with the melody as played by the organist. This is accomplished by means
of a wire extending from the booth to the organ and is controlled by the
organist. The novelty eliminates the confusion which the audience often-
times has in associating music and words.

Headquarters of the Hagerman organization are at 742 South Wabash,
Chicago. Ben Beadell is general manager. It is the plan of the company,
according to Mr. Beadell, to distribute its own product throughout the
country.

(Additional details are published in “The Theatre” department.)
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Pathe’s Third Dimension Picture

Carded for March Release
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—Those of you who are old enough to remember
way back when you used to have on your little marble top table in the parlor
a stack of pictures and a stereoscope for the entertainment of Mable’s beau or
Aunt Kate and Uncle Lem will know what this new “Stereoscopiks’' of Pathe
is to be like. It is a single reel novelty with the application of the “third
dimension” for the purpose of getting the true perspective on objects in the
background of the picture.

This fusion of two pictures to appear as one having depth has been at-

tempted time after time with little satisfaction. Ives-Leventhal sponsor the
new process which will appear March 22.

The PATRON
By John Hamrick

^In the second of his series of business articles, Mr. Hamrick, owner of
^ the Blue Mouse theatre at Portland, Seattle and Tacoma, discusses a

factor in successful theatre operation which too often is slighted. A leading

independent exhibitor in the Pacific Northwest for more than sixteen years,

Mr. Hamrick is ably qualified to speak on this and other problms con-

fronting the independent theatre man. These articles are being written

especially for Exhibitors Herald.

D O YOU really know the value of this all important word, “Patron”?
I’ll tell you: It is my opinion not one of us appreciates to the full-

est extent the real meaning of “Patron” as applied to our daily

business.

The “Patron”—the fellow who walks up to your box office and lays

down the money that keeps your doors open—the fellow who makes it

possible for you to buy your pictures, so you can advertise to get the

said patron up to the box office—he makes it possible for the producer to

actually make the picture he comes to see. In fact he is the fellow that

pays every dollar used to make every branch of this important industry
function. So, you see, he is a pretty important personage, this “Patron."
He is the beginning and end of it all.

H OW do we treat this fellow who keeps
us from starving? Do we realize how

dependent we are on him ? We should be

just a little humble, don’t you think? If

for some reason or other this patron should
feel that the doorman, usher or cashier
treated him a little unfairly—should we not
go to any ends possible to mend the hurt,

to get him in the proper frame of mind
to enjoy the entertainment offered?

I have seen ushers, cashiers and door-

men quarrel with patrons—actually fighting

it out to see who’s right or wrong about
the argument!

My! what a pity zvhen a manager cannot
make his employes see clearly that the pat-
ron is always right!

As strange as it may seem, a lot—and
a big lot of us, too—have not gotten that

point over yet with our employes. Those
of us who have not realized the full mean-
ing of “Patron” have a mighty steep hill

to climb.

This article will do the writer equally
as much good as it will do the other fellow,

for as I write and analyze the patron I see

clearly my own shortcomings.

We are all selling merchandise. The de-
partment store sells the kind they wrap
up in packages for their patrons to take
home, and after the patrons get home they
unwrap the merchandise to see if it is

as was represented. The big, as well as the
little store today is very, very particular

to see that their patrons are absolutely
satisfied.

We wrap up our goods and hand them
to our patrons to take home in the mind.
The package is not visible to the naked
eye, but their mind is full of one of two
things—satisfaction or dissatisfaction. The
satisfied patron is a bigger ad to your the-
atre than a whole newspaper, and the dis-

JOHN HAMRICK, prominent Pacihc
Northwest exhibitor.

satisfied patron does as much harm to your
business as the satisfied one does good.
Therefore, it will pay us all to take this

word “Patron” a little more seriously

—

know its full meaning. Get your employes
together just a little more often than you
do and see if they know all the things you
really want them to know about the source
of all the supply that comes into the treas-
ury of this grand old profession of ours.

I thank you. Sincerely, John Hamrick.

Senator Smoot Asks
U, S. to Protect Films
Abroad by Legislation

(^Special to Exhibitors Herald)

WASHINGTON, D. C., Feb. 10.—Estab-
lishment of a film section in the specialties

division of the department of commerce is

contemplated under action taken last week
by the appropriations committee of the

senate, which amended the appropriation
bill for the department so as to provide

$15,000 for this purpose. The amendment
was made at the instance of Senator Smoot
of Utah, who declared that it was essential

that we have a man in Europe to look after

the interests of American producers.

The need for such a service was stressed

by Secretary of Commerce Hoover, who
pointed out that the showing abroad of

American films led to many sales of Amer-
ican products.

Woodhull to Be Honor
Guest at M, P. T» O. Fete

(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—R. F. Woodhull,
former president of the Motion Picture

Theatre Owners of New Jersey, will be

the guest of honor at a banquet at the

Hotel Robert Treat, Newark, N. J., March
4. Mr. Woodhull was for three years pres-

ident of the New Jersey exhibitors and
upon retiring from that office he became a

member of the Board of Directors of the

M. P. T. O. of America.
At a meeting held last week, Henry P.

Nelson, of Elizabeth, Secretary of the

M. P. T. O., of New Jersey, was unan-
imously chosen to be the chairman of the

general committee in charge of the banquet.

Leon Rosenblatt was appointed Chairman
of the Committee on tickets. Louis Rosen-
thal was named treasurer. Sidney Samuel-
son heads the committee on invited guests.

Request to Stamp Out
Graft *'Film Schools**
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 10.—Following
the exposure of alleged illegal methods of

so-called “movie acadamies” and “make-

up schools,” formal request was made last

week that City Prosecutor Jack Fried-

lander of Los Angeles immediately draft

an amendment to the city ordinances af-

fording means for definite regulation of

such institutions. Trial of U. M. Dailey,

Harry Keaton and G. A. Keller on charges

of conducting their schools without a li-

cense will be held the last of the month.

Solon Aims Bill at Film
Ads and Standing Room

(Special to Exhibitors Herald)

OMAHA, NEB., Feb. 10.—Elimination of

all advertising from the screen in Nebraska
is aimed at by a bill introduced into the

legislature by Senator McGowan of Nor-
folk, Neb. The bill provides for a tax of

two cents per ticket besides. The bill fur-

ther would provide that no seats be sold

after the seats in the house are filled.

Suit for $15,000 Begun
(Special to Exhibitors Herald)

INDIANAPOLIS, Ind., Feb. 10.—
Hearing began this week in the suit

of Willis Kersey and J. Otway Puryear
against Samuel E. and Susan E. H. Per-
kins, in Noblesville, where the venue was
taken from here. Plaintiffs seek to re-

cover $15,000 as a result of a breach of

contract to remodel a theatre on Indiana
avenue which they had leased.
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PRODUCERS DISTRIBUTING CORPORATION OFFICIALS, right to

left: F. C. Munroe, president of Producers Distributing Corporation ; Paul
C. Mooney, vice president in charge of distribution of P. D. C.; John C. Flinn,
vice president in charge of production and advertising, and Raymond Pawley.
£rst vice president and treasurer of P. D. C.

DeMille Allies with Pro-Dis-Co
inNewTen Million Dollar Firm

CECIL B. DE MILLE

Pledges Independence
In announcing his afBliation with Producers

Distributing Corporation Mr. De Mille said:

“Because I feel that absolutely untrammelled
competition is necessary for the greatest future
of motion pictures, I have gone into this new
alliance pledged to keep the film field wide
open; pledged to give full and complete support
to all independent thinkers whose efforts are

not receiving proper presentation to the public

under present conditions.

“In merging my production activities with a

young, live, going company, I feel that I have
entered a greater held of service to the public

than any in which I have so far operated. Our
plans contemplate making this organization a

truly competitive factor, able to stand parallel,

hnancially and artistically, and in every other
way, with the biggest in the industry, and make
dehnite advance towards the goal of better

pictures.

Acquires Ince Plant;
Signs Several Stars

Company Pledges Independence — Theatre
Men Laud Merger as Beneficial to Them

(Special to Exhibitors Herald)

NEW YORK, February 10.—Cecil B. DeMille and Producers

Distributing Corporation have joined forces.

The merger of these two important factors in the production

and distribution fields Was accomplished last week through the

organization of Cinema Corporation of America, a $10,000,000

company.
The new company, which was incorporated in Delaware, will

acquire the DeMille producing organization with the Thomas H.
Ince studio in Culver City, which hereafter will be known as the

DeMille studio, and will take over the property and interests of

Producers Distributing Corporation with its twenty-seven
branches and foreign connections.

DeMille’s alliance with Pro-Dis-Co was no surprise. Nego-
tiations were opened immediately following the severance of

relations between the producer and Paramount. At no time have
rumors linked the name of DeMille with any company other
than P. D. C.

Mr. DeMille will start out in the new corporation with an
excellent background of individual stellar attractions, foremost
of which will be Leatrice Joy, Rod La Rocque and Florence
Vidor. Miss Vidor has starred successfully for some time. Miss
Joy and La Rocque are the latest DeMille players to graduate
to stardom. Miss Joy, in her initial starring pictures, “Changing
Husbands” and “The Dressmaker from Paris,” has more than
redeemed the promise shown by her in such Cecil B. DeMille
successes as “Manslaughter,” “Triumph,” “Saturday Night,”
and “The Ten Commandments.”
Rod La Rocque, in “The Ten Commandments,” established

himself as a consummate artist and he has enlarged his hold on
the public since that picture with splendid performances in “Feet
of Clay,” “The Golden Bed,” “The Code of the Sea,” and “For-
bidden Paradise.”

The productions of the DeMille studio will have the immediate
services of a group of supporting artists including Vera
Reynolds, Lillian Rich, Julia Faye, Clive Brook, Barbara Bed-

( Continued on page 30 )
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Stellar Players

LILLIAN RICH CLIVE BROOK ROBERT EDESON BEATRICE JOY

LILLIAN RICH, latest “find” of Cecil B.

DeMille» aspiring to special fame in that pro*
ducer's “The Golden Bed.” She has been
rated as one of the most talented woman on
the screen.

CLIVE BKOOK, celebrated English actor who
has already made an enviable reputation in

such productions as “Christine of the Hungry
Heart,” “The Mirage” and “Enticement.”

ROBERT EDESON, famous star of the stage
and the screen who has been seen in many
of the finest film attractions. He will be a

featured player in DeMille productions.

LEATRICE JOY, who rose to stardom through
her work in such DeMille pictures as ^*The

Ten Commandments,” “Manslaughter,” “Satur-
day Night,” “Triumph” and other Paramount
films.

VERA REYNOLDS

ROD LA ROCQUE

JULIA FAYE

ROD LA ROCQUE, prominent stage leading man
who has recently ascended to motion picture
stardom in such DeMille attractions as *^The
Ten Commandments,” “Triumph,” and others.

VERA REYNOLDS, featured player in the
DeMille pictures, “Feet of Clay” and “The
Golden Bed,” . who rose from comparative
obscurity to a place of recognized distinction
in two pictures.

JULIA FAYE, featured player in such DeMille
productions as **The Ten Commandments,**
“Saturday Night.” “Manslaughter,” “The Golden
Bed,’* ‘Feet of Clay” and other feature pictures.

FLORENCE VIDOR, former star under the
Thomas H. Ince banner, who numbers among
her many successes “Barbara Frietchie,** “The
Mirage” and “The Girl of Gold.”

FLORENCE VIDOR
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Production Aides

BRADLEY KING, scenarist who adapted
“Anna Christie" to the screen.

PAUI. IRIBE, art director for Cecil B.
DeMillc pictures.

CHARLES BEAHAN, who is Eastern liter*

ary adviser.

BERTRAM MILLHAUSER, co-scenarist with

Dix on “Feet of Clay."

BEAULAH MARIE DIX, famous novelist
and photoplaywright.

OLGA PRINTZLAU, who wrote the suc-

cess, ‘Why Change Your Wife?"

MRS. E. K. ADAMS, head of the DeMille
reading department.

MITCHELL LEISEN, associate art director
for DeMille.
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Pro-Dis-Co and DeMille Staff

Barrett €• Kiesling^

personal representa^
tive of Cecil B. DeMille
as well as publicity
director of the De-
M i I I e productions,
which in the future
will go through
P. D. C.

George W, Harvey,
who is advertising
manager of Producers
Distributing Corpora-
tion, which has just

signed a contract for
the distribution of
DeMille attractions.

L, M, Goodstadt, who
for seven years was
casting director at the
Lasky Belasco studio.
More recently he has
been business man-
ager of the Cecil B.

DeMille production
units.

Charles J, Giegerich,
prominent publicist
who is director of the
publicity department
of Producers Dis-
tributing Corporation,
Giegerich is well known
in film circles.

Joseph 0*Sullivan,
editor of **The Dotted
Line,** the house organ
and business promo-
tional journal which
is published in the
interest of Producers
Distributing Corpora-
tion,

Frank Vrson, co-
director with Paul
Iribe of ** F o r t y
Winks** and **Chang-
ing Husbands** and
**The Night Club,**
Former assistant direc-
tor for Cecil B, De
Mille and Marshall
Neilan,

DeMille Allies With
Pro-Dis-Co in New

$10,000,000 Concern
(^Continued from page 27)

ford and Robert Edeson, together with such

eminent writers and directors as Jeane
Macpherson, author of “The Ten Command-
ments,” Beulah Marie Dix and Bertram
Millhauser, Bradley King, scenarist of

“Anna Christie,” Olga Printzlau, Frank
Urson, Paul Iribe and others of import-

ance whose deals are approaching the point

of signature.

Organizes Stock Company

Mr. DeMille announces that he will or-

ganize at once a stock company similar to

the famous “Lasky Stock” which he organ-

ized ten years ago and from which he de-

veloped such stars as Gloria Swanson,
Thomas Meighan, the late Wallace Reid,

Bebe Daniels, Agnes Ayres, Beatrice Joy
and Rod La Rocque. This company will

supply players for both the Cecil DeMille

and Christie-Hollyw'ood studios, providing

special opportunities for the development

of young players.

Producing headquarters of the new cor-

poration will be at Culver City, Cal. In

addition to two or three pictures to be per-

sonally directed by DeMille each year, he

will supervise between ten and twenty

others. In addition to the DeMille produc-

tions, the company will continue to dis-

tribute the productions of Hunt Strom-

berg, whose stars are Priscilla Dean and

Harry Carey; A1 and Charles Christie, pro-

ducers of “Charley’s Aunt” with Syd Chap-

lin, and other farce features
;
and the

Belasco production, “Friendly Enemies,”

starring Weber and Fields, now being com-
pleted in Hollywood.
Commenting on the future program, De-

Mille said

:

“We will shortly announce a number
of productions from big independent

players and producers who have been

attracted by our plans but whose
names cannot yet be announced. The
soundness of the policy to encourage

film tndeperidence has already been,

and ivill continue to be, a magnet for

those really big screen people who de-

sire a more adequate outlet for new,

interesting and startling ideas.”

Has Strong Financial Backing

The officers of Producers Distributing

Corporation, P'. C. Munroe, president
;
Ray-

mond Pawley, vice-president and treasurer

;

Paul C. Mooney and John C. Flinn, vice

presidents, will continue in charge of the

company augmented by DeMille and his

associates, and the increased interest in the

company’s affairs by a strong financial

group of which Jeremiah Milbank, of New
York, is prominent.
Motion Picture Capital Corporation, the

corporation which is already financing the

Exhibitors to Pledge

Support

(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—Exhibitor lead-

ers here are keenly interested in the coali-

tion between the forces of Cecil B. De
Mille and Producers Distributing Corpora-

tion and say they see much in the deal

which will redound to their benefit. At
this week’s meeting of the Theatre Own-
ers’ Chamber of Commerce the matter will

be discussed and it is expected the organ-

ization will go on record with a resolution

promising support.

One exhibitor leader, a man nationally

known, but who for what he believes to

be good and sufficient reasons, declined to

allow his name to be used when asked to

analyze the situation from his viewpoint,

did so as follows

;

“What does it mean to the exhibitor?

“1 It means that he no longer has to accept

big blocks because he fears if he doesn’t take

them he won’t be able to get enough scattered

independent product to insure an adequate supply

of material.
**2^Indcpcndence forestalls the coming of a

day when group control might be so strong that

;:roups could absolutely dictate how he should run

his business.
“What does it mean to the Independent pro-

ducer?
“1—It is the first time an adequate threefold plan

of financing distribution and production has been

offered.
“2 It is the first time independents have

gained a financial backing in one place of over

ten million dollars.
“3 Independents will be permitted more

efiicient and economical production through elimi-

nation of duplicate efforts in the plan for a two

studio alliance DeMille and Hollywood studios.

“4—New plan gives independents all the value

of unit control without the disadvantage of a

trade mark which might blanket the fresh indi-

vidual ideas which this plan seeks to encourage.

“What does it mean to the industry as a whole?
“1 It throws the industry into wide open

competition. It insures that always many minds
will work on pictures and that never will progress

be stifled through filtering all thought through a

small restricted opening.
“2 It means that the prestige and the name

of DeMille, long associated with one of the big-

gest companies, is placed definitely behind the

independents.
“3—The financial backing of the new proposi-

tion indicates that one of the biggest financial

groups in New York has placed the stamp of its

approval on a wide open policy in the film world.

output of twenty or more independent pro-

ducers for a half dozen different releasing

organizations, has made contracts with

Cinema Corporation of America under
which it will cooperate in the financing of

a several million dollar program of pic-

tures during the coming five years.

Motion Picture Capital Corporation was
organized in 1923 by Frank R. Wilson, now
its president, who has associated in the

enterprise a strong group of downtown
capitalists.

In behalf of Producers Distributing Cor-

poration the following statement was made
by F. C. Munroe, president:

“Since the present Producers Dis-

tributing Corporation was organized

seven years ago it has been our aim

to gather to ourselves some outstand-

ing figure of the industry who would
attract capital and secure support for

our desire to maintain for the theatre

owners of the world a healthy and
normal condition of wide-open com-

petition. Cecil DeMille exceeded our

fondest hopes. He was not only will-

ing to accept our original program but

to carry it much further, to become an

equal partner with us in building this

idea and ideal into a thing which would

benefit not only the commercial side

of the industry, but more important,

the artistic side; the side which will

make more valuable and uplifting to

the adults and children of America the

stories they see fla.shed on 20,000

screens.”

That the new alliance will bring into be-

ing a number of strongly constructive pro-

duction policies was stated by John C.

Flinn, vice president of Producers Distrib-

uting Corporation, who said

:

“Cecil DeMille was the last thing we needed to

lead the way in the vitally important struggle for

a continuation of independent thought on the
screen. With him we will be able to build for

the future as well as adequately supply the pres-

ent. No one exceeds in ability to pick and en-

courage talent than the man who developed as

stars Gloria Swanson, Thomas Meighan, the late

Wallace Reid, Agnes Ayres, Bebe Daniels, Jack
Holt, Leatrice Joy and Rod La Rocque. His
genius in that direction will have a special outlet

through the medium of the stock company which
will contract players for use by either the Cecil

DeMille studios or the Hollywood-Christie studios.

This stock company will be similar to the famous
Lasky stock company which Cecil DeMille organ-
ized over ten years ago and which has been the
source of more outstanding stars than have been
developed through any other single channel.
Through this two-studio stock company, we will

be able to keep a fine group of real artists con-
tinuously busy exclusively in the productions we
release.”
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Exhibitors Give Live Tips to
Producers in Herald Survey

Theatre Men Answer Question: ‘‘What Would You Do If You
Were a Producer and Distributor?”— Rap Bad Prints,

Paper, Stars’ Salaries and Risque Scenes

By EDWIN S. CLIFFORD
When you disagree with the way another person does something don’t you

invariably say: “Now if I were that person I would have done the thing this

way” ?

Sure you have. It’s human nature. And often times you might have done
it better. When you are not too closely associated with a business you can
often see faults that the man in that business cannot see.

With that in mind the Herald requested its exhibitor readers to answer
the question: “What would you do if you were a producer and distributor?”

W E were as busy last week as a clerk

at a bargain counter. It seemed that

every train brought one or more of Holly-
wood’s celebrities to town. And that

wasn’t all.

^ ^ ^

Abe Stern of Century comedies, came to

town and during his stay at the Universal
exchange they had to shackle him. He
just couldn’t restrain himself. He wanted
to climb up to the highest point in Chicago
and notify the world that Eddie Gordon is

the biggest find of the year. All right,

Abe, we’ll let the exhibs tell you in a short

time whether you’re right or wrong.
^

Two stars came back to the old town
for a visit during the past week. Virginia

VaUi was here to say, hello, to mother and
a few friends, while Dorothy Dalton came
on from New York with her husband,
Arthur Hammerstein, to attend the pre-

miere of “Rose-Marie.” Dorothy says she’s

through with the screen. You’ve heard
about that mythical farewell appearance,
haven’t you?

* * 45

Oscar Riimore came in with two car-

loads of gossip as usual. One was that

Irving Thalberg would leave Metro-Gold-
wyn-Mayer and return to Universal. An-
other was that Lasky would take his pro-

ductions East now that DeMille is no
longer in the organization to hold out in

favor of Hollywood. Still another was
that Universal is to be financed by the

Morgan interests to spend millions in super-

productions, to acquire theatres in every
key city and to absorb two or three other
independent organizations. Oscar said

also that he understood that Abe Blank,
First National franchise holder of Des
Moines, was negotiating for the acquisition

of twenty-five more theatres. Yes, and
Oscar also told us about the report current
for so long that W. W. Hodkinson, with
Coleman DuPont money behind him, had
hoped to sign Cecil B. DeMille.

* * *

Fred Desberg and other Cleveland exhi-
bitors were seen about town, ^g^ce at the

Balaban & Katz offices and once at Ascher
Brothers headquarters. Now you want to

know why they were in Chicago. So do I.

* * *

Most of all last week we enjoyed the

luncheon hour on Thursday with Gene Ochs
of the Horwitz interests in Cleveland,
Y. Barret McCormick, and J. L. McCurdy
of Universal’s Randolph theatre in Chicago.
We solved every problem facing the in-

dustry. Absolutely ! But we don’t propose
to broadcast our solutions.

Jimmy Cruze brought Mary Brian and
Esther Ralston through from the Coast.
They were en route to the Long Island
studio of Paramount, where work will com-
mence immediately on a new attraction.

* * *

Dave Chatkin, sales manager for Educa-
tional, dropped in to tell I. Maynard
Schwartz that the Chicago office was one
of the peppiest on the circuit. Three cheers
for I. Maynard.—SHRECK.

Sloane Takes Skiing Vacation
NEW YORK.—While waitinf^ for Richard Dix

to complete his work in William de Mille’s
“Men and Women,“ Paul Sloane, who is to direct
Bix’s next picture, left yesterday for a short
vacation at Montreal, where he will enjoy skating
and skiing.

If you think for a minute that the pro-

duction and distribution branches of the

business have reached the goal of perfec-

tion just read the following replies:

Rotten Prints Are
Source of Annoyance
O. B. Daniell, Palace theatre, Idalon,

Tex., says:

“I’ll be damned if I would ship out half

reels and rotten prints and still expect more
business.”

Would Replace
Cheap Tin Reels

J. L. Greenwood, Orpheum theatre,

Weleetka, Okla., says

:

“If I were a distributor I would not send
out to the exhibitor valuable prints on the

cheap tin reels as is almost the universal
custom.

“If I were manager of the Film Board
of Trade of the several territories, I would
require some definite system whereby all

reels be inspected and those found unfit for

use would be sent out with the garbage and
replacements made with reels of good
standard quality.

“From my observation during my ten

years experience as a projectionist and
theatre manager I have come to the con-
clusion that more footage of good service-

able film have been destroyed by the use
of warped and unfit reels than from any
other one cause.

“Example : One instance here a few
days ago. We received a picture from one
of the big concerns and on the reel band
was this, ‘Caution, New Print, Loosen Ten-
sion.’ It’s a fact this was a nearly new
print, but one of the reels on which it

was wound was of the very cheapest quality

it would seem possible to make and was
warped so badly as to cause it to bind in

the magazine, making it impossible to take

up in the lower magazine without either

opening the door or tightening takeup be-

yond its proper tension. The first is a

violation of state law and bad practice, and
I doubt if any distributor could be found
who would approve of the second.

“Will Hays could render a good service

here. It shouldn’t take him thirty minutes
to dope out a plan whereby thousands of
dollars annually would he saved to the dis-

tributors with the added advantage to the

exhibitors of getting more nearly the full

length of the pictures used.”

Wants Attractive
Advertising Paper
W. J. Wilke, Liberty theatre, Graham,

Tex., says:

“If I were a producer I would first see
that I had a real picture. Then I would
not rest until I had made for its distribu-
tion, the most attractive advertising matter
to enable the theatre to arouse curiosity.
Something to make the public want to know

what it is all about. Then we’d all prosper.

“If I were the distributor. I’d keep my
advertising replenished, which is just as

essential as the picture itself, especially the

small town boys. A picture should not be

allowed to go out of the exchange when
there isn’t plenty of advertising matter in

the house and the exhibitor should not have
to pay for a picture when he failed to get

plenty of advertising matter. For reason,

that if the exhibitor doesn’t profit the whole
industry suffers.”

Would Cut the

Salaries of Stars
O. M. White, Euphemian theatre, Buck-

hannon, W. Va., says

:

“You have asked what I would do if I

were a producer or distributor.

“Well I believe the first thing I woidd
do would cut the salaries of some of the

stars. And next, make fewer pictures and
better ones, so the smaller towns can show
a picture two or three days and give their

patrons their money’s worth in a genuine

good show. But do have the pictures- cen-

sored more than they are in some of the

pictures put out just now.”

Heavy Snow Cuts Off
Film Shipments and

Endangers Theatres
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 10.—Following

one of the worst blizzards that has
swept New York state in the last quar-
ter century, exhibitors have finally dug
themselves out to the extent that busi-

ness is closely approaching normal. For
several days transportation, particularly

in the northern section of the state, was
virtually at a standstill with the result

that great delay was experienced in ship-

ping film.

A motor truck service for the delivery
of film between Albany and Syracuse, a
distance of 150 miles, and from Syra-
cuse to Buffalo, a like distance, has been
maintained successfully for the last sev-

eral months.
Fearful that there might be a repeti-

tion similar to that which occurred in

Washington, D. C., two or three winters
ago, authorities in Syracuse ordered
three theatres in that city closed until

the weight of the snow could be re-

moved from their roofs.

First National to Use
Cosmopolitan Studio
{Special to Exhibitors Herald)

NEW YORK, Feb. 10.—M. S. Epstin,

formerly general manager for Joseph
Schenck at United Studios, has arrived to

manage the studio signed over to First

National this week by International.
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C. M. McCoskey, a Showman
All the Way Through

Third of the Sketches Relating J. M. Loughborough’s Impressions of

the American Theatre Owner
By J. M. LOUGHBOROUGH

UNIONTOWN, PA., February 10.—Ever meet a man you seemed to

warm up to right away, and who seemed to warm up to you? No
fussy-business about him. No up-stage airs. No office boys or

secretaries outside his office, waiting to challenge you like sentries and
give you the impression that you are trying to enter the enemy’s camp.
Just a plain, simple man. You walk up to him and say, “How are you?’’

He smiles, replies, “Pretty well,” and stretches out his hand in token of

a genuine welcome.

S UCH a man is C. M. McCoskey, man-
ager of the Penn State Amusement Com-

pany, one of the most successful and best-

liked exhibitors in the Keystone State.

Uniontown is his home office, and he there

controls three big theatres, the Penn State,

the State and the Imp. Like Ben Frank-
lin and Horace Greeley did in the news-
paper business, McCoskey grew up in the

show business. He is a showman all the

way through—not the type that talks loud

about himself and wears flashy clothes and
big diamonds, but the kind of man who sits

behind the scenes quietly and works hard
and says little.

He started his career in Buffalo, N. Y.,

with nothing but good health, a common
schooling and ambition. Said career con-
sisted in selling newspapers. Next he
drifted to New York City and entered the

show business at one of its fountain heads
—Koster & Beal’s. He did everything there

from shifting scenery to selling tickets at

the box office. He also was a press agent,

but that rare article of those days was then
unharnessed and unnamed. McCoskey
made good in the show business right from
the start. He did what a lot of other
early showmen didn’t do. He saved his

money. When any banking was required
he didn’t have to go out and look for an
“angel.” He financed his own ventures
and prospered—that is, most times he pros-
pered and sometimes he starved.

^ ^

Then there loomed up in the universe
of the show business a new planet. The
stars smiled at it pityingly. Managers of
the first constellation laughed scornfully.
The planet was the motion picture indus-

try. Showmen in general said it was not
a planet but was a comet which would soon
fade away with its shadow of light. But
McCoskey was one showman who did not

agree with the others of his calling. He
saw a great future for motion pictures.

He went back to his home city, Buffalo,

and opened a picture house. It was a small
place and Owner McCoskey oftimes ran

his own projection machine. When he
wanted a good one-reel “feature” he would
go down to the branch exchange, take it

off the shelf in the film room, leave his

“1. O. U,” card, return a couple of days
later and pay w'hat he considered a fair

percentage of his profits. There were no
contracts then. The exhibitor who had
nerve enough to piit his name “on the dot-

ted line” didn’t exist. Exhibitors of that

time were springing up in the darkness like

cellar mushrooms and fading away with
the dawning of day.

In all of those times of projection trou-

bles, of audiences that snickered when they
were supposed to weep, of rent bills fall-

ing due with only a few dollars in the

box office, McCoskey held his own. How'
he did it he says he doesn’t know. Perhaps

it was because he is a simple man who
shoulders burdens uncomplainingly. Not
only did he hold his own, but he made
money. J

C. M. M’COSKEY of the Penn State
Amusement Company.

“I applied the higher mathematics of the

show business,” he said in telling of his

first picture house. “In doing that I did

not look for a fourth dimension. Three
rules I applied as follows;

“(1) To get as good a picture as pos-
sible ;

“(2) To let the public know I had it;

“(3) To watch my house expenditures.

“The profits and losses always took care

of themselves, with the latter having the

short end of it.”

Things were pretty wild in the picture

business in those times. Projection ma-
chines were being sold on the installment

plan, two or three times to each machine

;

exhibitors were looming up strenuously and
fading away howlingly. Being a man who
enjoyed an atmosphere of serenity, Mr. Mc-
Coskey decided to change his base of opera-
tions to Pennsylvania. Fifteen years ago
he came to Uniontown, where he bought
the Imp theatre. He prospered amazingly.
The town marshal, instead of feeling in

his inside coat pocket when he met Ex-
hibitor McCoskey, would smile warmly and
ask for “tickets to the blamed good show
you are having.” Even the local clerks,

street car drivers, etc., would greet Exhibi-
tor McCoskey with a smile, an unusual
tribute when it is remembered that the

pioneer picture showmen were looked upon
as being fit candidates for the psycho-
pathic ward.

* *

As McCoskey made money he promptly
sank it back into the picture show business.

He had complete faith in the new indus-

trjc Twelve years ago he organized the

Penn State Amusement Company, buying
real estate and building the Penn theatre.

Next he bought another big tract of land
in the heart of Uniontown and built the
State theatre. During most of this time
he had strong opposition. When he first

went to Uniontown six houses were lined

up against him. They all faded away.
“Didn’t you have a big fight on your

hands ?” he was asked.
“No, I don’t believe in fighting,” he re-

plied. “Fighting is out of date. It be-

longs to the era of the Cave Man.”
“Then how did you win out?” was the

next question.

“By applying the methods of showman-
ship,” he said.

“And what do you call ‘the methods of

showmanship’?” he was asked. Many defi-

nitions have been offered. Let’s hear
yours.”

“Showmanship in motion pictures,”
said McCoskey, “consists of adver-
tising of the right sort, of picking
good pictures with a powerful audi-
ence appeal ; of not running shows
in a song-song, every-day way; of
taking advantage of local condi-
tions; of attending strictly to the
theatre without becoming engaged
in outside enterprises.

* * *

“No man can serve two masters, particu-

larly in the show business, where continu-
ous work is required. Our policy is to use
prologues only for long runs, to emphasize
the music, offering the best to be had. We
have a man employed expressly to look
over pictures, check up on the cue sheets

sent in by the distributing companies, and
to compile a cue sheet which is adapted
to our audiences. We localize our shows
in every way possible.

“On Fridays and Saturdays we run
slides for the churches, announcing their

Sunday services. In return the churches

always co-operate with me in every way
possible.

“When a picture demands big exploita-

tion we go the limit. We have facilities

for this at our disposal. In our exploita-

tion we carefully avoid misleading the pub-
lic. We seek to arouse the interest of

prospective patrons, to draw them to our
houses; but we do not have them go away
feeling that they have not seen just what
we told them they would see.”

And then McCoskey, the showman of

simplicity and strength, held out his hand
with a hearty: “Goodbye. Drop around
any time. Always glad to see callers.”

To Hit Theatre Dancing
(Special to Exhibitors Herald)

INDIANAPOLIS, Ind., Feb. 10.—
Theatres here which operate dance halls

in connection with their show for the

attraction of patrons will meet an obsta-

cle soon, it is thought, as the result of

an effort that is being made by Rev. F.

A. Hayward, city executive of the Fed-
erated Baptist Churches, and Rev. Paul
Judson Morris, of the Emerson Avenue
Baptist Church. They are studying con-
ditions preparatory to presenting a bill

before the city counsel to be made into

an ordinance prohibiting this kind of an
attraction.

Christie Office Opens
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—The new office

of the Christie company has been opened
as distribution headquarters, with Carroll S.

Trowbridge as general representative, at 2

West 45th Street.

Charles H. Christie, vice-president and
general manager, is making his head-

quarters there for a few weeks, but will

return to the studio in Holl5rwood during

this month, where a large program of A1
Christie features is under way.
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A typical invitation issued to guests at

the Bowery Dance given by F. B. O.
for the press,

F, B. O, Bowery Party
Proves Wow for Press

(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—F. B. O. gave
an unique party, in the form of a Bowery
Dance, last Friday at the Whitman Bennett
Studio'S, in Yonkers, where F. B. O.’s under-

world melodrama, “Lilies of the Streets,”

is being shot. The guests were representa-

tives of the New York newspapers, trade

journals and fan magazines.
Invitations, written in typical underworld

language, were sent out. The guests were
taken to the studios in cars, and invited

to participate in the huge Dance Hall scene,

which Director Joseph Levering shot.

Johnnie Walker, Virginia Lee Corbin, and
Mrs. Mary E. Hamilton, the woman police

chief, who is personally supervising the

production. Col. H. C. S. Thompson, Nat
Rothstein and Harry Osborne acted as

hosts, and good ones. Refreshments and
dancing followed the shooting of the big

scene.

Abolishes P. R, Office
(Special to Exhibitors Herald)

ATLANTA, GA., Feb. 10.—The position

of Public Relations Representative, held

for the past two years by DeSales Harri-
son, was abolished last week as a result

of instructions issued some time ago from
the headquarters of the Hays organiza-
tion. Since the time that the Motion Pic-

ture Producers and Distributors of Amer-
ica absorbed the Atlanta office the work
has been under the supervision of Colonel
Jason S. Joy, secretary of the Committee
on Public Relations. All records, data and
Other properties have been transferred to

his office in New York.

Fresno House Begun
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Feb. 10.—
Ackerman & Harris will soon start con-
struction on a new theatre in Fresno, at a

cost of $250,000. The house, which will

have a seating capacity of 2,000, has been
completed so far as the designing is con-
cerned, and the plans have already been
placed in the hands of the contractors.

Matre Attends Film Conference
NEW YORK.—Frank J. Matre, vice-president

of Associated Arts Corporation, is in New York
to attend the annual meeting of the board of
directors. He is accompanied by Mrs. Matre.
Mr. Matre makes his headquarters in Chicago.

Organized Exhibitor Figures
in Fewer Arbitration Cases

Official Says Members of Wisconsin League Are Learning How
to Avoid Difficulty with Exchanges—“’Don’ts” Issued

by Albany Film Board of Trade
(Special to Exhibitors Herald)

MILWAUKEE, WIS., February 10.—Members of the M. P. T. O. in

Wisconsin are rapidly learning how to avoid difficulty with exchanges and
accordingly are effecting a saving to themselves.

This is the statement of Henry Staab, executive secretary of the M. P. T. O.,

who, to illustrate his statement, points to the fact that of ten cases confronting

the Wisconsin arbitration board at its next meeting, only one is a member of

the theatre owners organization and his case involves a minor point which
is likely to be settled before the session is called.

The other nine are non-members whose ranks have produced the greatest

number of defendants in controversies with exchanges.

“The secret of the situation is this,” said

Mr. Staab. “Through our organization

members are being warned of the pitfalls

that they must guard against, while non-
members, having had no warning, fall into

them. We constantly seek to impress upon
our membership the need of buying wisely

and of contracting only for such film as

they are reasonably certain to use. We
warn against overbuying, one of the evils

which most frequently leads to the arbitra-

tion board.

“It is interesting to note that with an
unprecedented increase in our membership,
the number of arbitration cases is falling

off. On January 1, 1924, we boasted only

190 members, while a year later we had
240 on our roll. The fact that disputes be-

tween exhibitor and exchange man became
less frequent during the year illustrates my
point that our organization is doing effec-

tive work in the education of theatre men
regarding their rights and limits.”

Here’s What to Do
and What Not to Do

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 19.—With the idea

of rendering further assistance to motion
picture exhibitors in central and northern

New York, the Albany Film Board of

Trade sent out the past week the following

“dont’s” to exhibitors

:

“Don’t fail to report any film received with

parts removed. The members of the Albany Film
Board of Trade desire to give exhibitors com-
plete subjects.

“Don’t fail to report to the exchange any film

received in poor condition. It will prevent some
other exhibitors from receiving) the same sort of

service. Do this by wire before you show, and
not after.

“Don’t hesitate to call the attention of the ex-

change to any way that your service can be im-

proved. We are working to give you better serv-

ice and welcome suggestions.
“Don’t let a representative of any company

promise you anything that is not a part of the

written contract. If he can promise it, he can
put it in the contract. Protect yourself. Your
contract is the only thing that will hold in court
or with the arbitration board.

“Don’t believe any manager or salesman who
tells you otherwise. All contracts specifically

state ‘no verbal agreements,’ or words which mean
the same thing.
“Don’t hold over film without the consent of

the exchange. You may cause some other exhib-
itor to miss out as well as to cause yourself con-
siderable expense.

“Don’t fail to have a separate contract for
every run in every theatre, provided you have
more than one house. You will very often save
yourself trouble by so doing.

“Don’t fail to study the terms of the uniform
contract. Ignorance of its terms is no excuse
for violation.”

Fire Loss Is $7,000
(Special to Exhibitors Herald)

SALT LAKE CITY, UTAH., Feb. 10.—
A fire of unknown origin practically de-
stroyed the Star theatre building at

Ephraim, Utah, early Saturday morning,
causing a damage of $7,000. The blaze was
discovered at 7 :30 o’clock in the morning.
The interior of the theatre indicated that

it had been burning all night. Fire de-

partments fought stubbornly for two hours
before the blaze was under control. The
building is owned by a company in which
D. W. Anderson and Peter Lund own the

controlling interest. The building was in-

sured for $9,000.

Bill for Abolition of
New York Censorship

Offered Legislature
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 10.—Which cen-

sorship repeal bill is to be regarded by the

New York State legislature as the one hav-
ing the backing of the Hays national or-

ganization and the New York State M. P.

T. O.? This question arose during the

past week at the capitol, through the in-

troduction of a bill by Assemblyman Fred-
erick L. Hackenburg, of Brooklyn, calling

for the abolishment of the present censor-

ship commission on July 1, next.

Some declare that its introduction was
premature and without the sponsoring of

the two organizations. The claim is fur-

ther made that Mr. Hackenburg went ahead
with the bill in order to secure certain

publicity.

Slump Shows But Five
New Film Companies

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 10.—For some
unknown reason, comparatively few mo-
tion picture companies were incorporated
in New York state during the past week.
There were but five and such of these

as stated their capitalization revealed fig-

ures far below the usual mark, the heav-
iest capitalization amounting to but
$30,000. The following gives the. names
of the companies and the amount of

capitalization where stated

:

R. B. R. Amusement Corporation, $30,000;
Cai'ona Slide and Picture Corporation, $20,000;
Francan Co., Inc.; S. Cole, Inc.; Mark-Strand
Theatre Corporation, of Buffalo.

Steiner Reveals Cast
for Thornton Film

(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—The cast for the

fourth Edith Thornton production, as an-
nounced by William Steiner, so far in

eludes Lou Tellegen, Rockcliff Fellows,
Gaston Glass, and Betty Francisco. It will

be called “Fair Play.”
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Good Fellowship, Good Food,
at Naked Truth Dinner

Screen Stars Lend a Hand in Making the Evening One of Gaiety Long
to Be Remembered

(Special to Exhibitors Herald)

N ew YORK, Feb. 10.—In point of attendance, entertainment, good-
fellowship and good food the Naked Truth Dinner at the Hotel
Astor last Saturday not only lived up to the high standard set by

the four preceding events given by the A. M. P. A. but, according to a
consensus vote in the cold reflection of the morning after, was several
jumps ahead. As Harry Reichenbach, master of ceremonies, said;

‘"^HESE Naked Truth dinners are like
-I the liquor they—get that they, not we—

used to get before that Volstead hired him-
self a press agent. They improve with age.

The second was better than the first and
so on down the line to the fifth, and if you
don’t believe that is right ask anyone who
was there and who remembered what hap-
pened.”

Probably the greatest number of motion
picture stars that ever turned out for a

serial event was on hand, not only to look

and be looked at, but to lend a hand to

make the evening one of gaiety long to be
remembered.

In addition to this almost every film com-
pany was represented by a number of its

chief executives. The largest company
gathering was that of Producers Distribut-

ing Corporation, which had five tables of

ten seats each reserved for the officials of
that company and of the Cecil B. DeMille
organization. The Naked Truth dinner
was made the occasion of a banquet in

ratification of the big coalition deal just

closed between DeMille and Producers
Distributing.
Among the stars of filmdom who were there

were: Jacqueline Logan, Bessie Love, Ben Alex-
ander, Marjorie Daw, Lila Lee, Forrest Halsey,
Richard Dix, T. Roy Barnes, Alma Gluck, Aileen
Pringle, Carmel Meyers, Peggy Kelly, Eddie Hal-
perin, Viola Dana, May McAvoy, William S. Hart,
Clara Kimball Young, Alice Joyce, William Le-
Baron, Herbert Brenon, Allan Dwan, John Lowell
Russell, Evangeline Russell, L. Case Russell, Alice
Lake, Johnny Hines, Niles Welch, Bessie Mack,
Gladys Walton, Esther Ralston, Hope Hampton,
Dorothy Mackaill, George Hackathorne, Mar-
guerite de la Motte, Ben Lyon, Dagmar Godowsky,
Claire Adams, Gladys Brockwell, George Archain-
baud, Myrtle Stedman, Lincoln Stedman, John
Bowers, May Allison, Robert Edeson, Neil
Hamilton.

The evening started off with dinner being
served at 7 :30 o’clock and an interesting

burlesque picture and stage show being put
on before the diners left the tables. This
was followed by dancing which lasted until

time to think about breakfast and early
morning church services.

Booking Combination
Movement Opposed

by Herald Readers
(Continued from page 23)

C. Vaughan, Art, Kansas City, Kan.; C. H. Bills,

Opera House, Lenora. Kan.; J. S. Roche, Empire,
Rainy River, Ont.; G. Otto Hartsoe, North New-
ton, Newton, N. C., and William E. Dowlin,
Central Square, East Boston Mass.

Now for the reasons why 58 per cent

of the theatre men view booking com-
bines with disfavor:

Joseph Walters: “Distributors would kill the

weaker ones.”
L. B. Monroe; “Where a booking combine

exists the pictures are not sold fairly.”

F. J. O’Hara; “I think each exhibitor should
know best what he wishes to book and what he
can pay.”

N. Frye: The expansion of booking arrange-
ments will have a tendency to accelerate the

speed at which producers are entering the ex-

hibition field. A very unfavorable tendency.”

J. A. MacDonald: “Some theatres can afford

to pay more than others.”

J. P. Allen: “There would not be so much
trouble about booking combinations if they would
cut out the long pictures. No chance for short

stuff. Cut out foreign pictures, jazz pictures,

cabaret stuff, drinking parties, dance hall scenes
and this scandal stuff. Tell me who does like

such pictures? No one that has any respect for
themselves or their children.”

Give Reasons for Approval

Here are some of the comments of

those answering question No. 1, in the
affirmative:

J. C. Brady: “Yes, under certain conditions.
In Canada there is a certain company trying to

control all firms and theatres and the independent
theatre is having a hard time to get pictures
without booking with the combine, as they con-
trol about 84 theatres in Canada and control all

films of seven or eight producers in the United
States.”
H. M. Retz: “Yes, because it enables you to

obtain better prices and also a quicker run after
release date, which all helps. What we exhibitors
need today is greater organization and more power
behind these organizations so we will at least

have a 50-50 sayso in most instances because if it

were not for us the industry as a whole could
not stand.”

F. J. McWilliams: “It’s imperative for self

preservation. The history of big business in

America is combinations, consolidations, trusts,

call them what you will. Ours is a big industry.

Have we any right to expect it to adopt a different

course from that followed by other industries?
Hardly. Consolidations, combinations and trusti-

fications are as inevitable as that night follows
day. The battle of the giants is on. He who
runs may read. Naturally, the consolidations
started at the source of the business—production.
Exhibition could not hope to escape. The only
hope of the independent exhibitor is consolida-
tion. It must come, it is inevitable. The pity

of it all is that the little fellow will not wake
up until it is too late. He can’t be aroused from
his dream of fancied security. The imperative de-

mand of today is for a leader of the little fellows,

a man who can persuade, induce or compel the

85 per cent to wake up, realize his peril, recognize
the producers’ problem, play the game fair yet
strengthen his position so that he in turn can
demand fair play. Each must recognize the other
fellow’s rights and all progress together.”

C. E. Corrington; “If handled right this could
be made of value to the exhibitor.” •

John A. Schwalm: “I believe that if the pro-

ducers and distributors do not devise a more
equitable and general method of film rentals that

we shall see more and larger booking combina-
tions that will in time work to the detriment of

the entire industry.”

Will Curb High Prices

F. M. Edgett: “I believe there is too much
expense in the selling and delivery of film to

the small exhibitor not allowing him a reasonable
profit from the fact he is hampered with weather,
roads, other entertainments, lodges, etc., leaving
a small chance for a profit.”

J. H. Peterson: “All exchanges are asking too

much for small town and small houses.”
John C. Keale: “Yes, until the system of

gouging theatres is eliminated by the exchanges.”
\V. Paul Marsh: “Yes, if it will bring down

prices.”

R. H. Klock: “In towns and cities up to

20,000 they should have a booking understanding.
Towns up to 20,000 should be under the control

of one man or company.”
J. R. Burford: “Block selling by film com-

panies is forcing theatres into combined booking
for their own protection.”
Charles C. Vaughan; “This answer either yes

or no needs to be qualified. We believe in com-
petition rather than control. Competition keeps
public interest aroused and gets more people in

the habit of going to shows. Controlled cities or

towns gradually kill off patronage. There is a

lot of good argument on both sides and it rather
depends upon which side an exhibitor is on.

However, my observation and practice leads me
to the conclusion that competition is better than
control.”

C. FI. Bills: “Yes, in smaller houses.”

J. S. Roche: “Yes, among small theatres. If

big towns combine for booking purposes it forces
the producing companies to come in and build
their own theatres.”
William E. Dowlin; “Yes, under present con-

ditions but would lead to bad effects in the busi-

ness. With the combined Film Board of Trade
in this locality where they notify one another
what a large price they get for some special

attraction you have got to pay the same price

for some other attraction from some other firm

even if it has not got the same drawing power
but still may be a very good attraction and to

protect our interest I believe in combination
booking when available.”

Have Little Affect on Business
Despite the fact that a majority of

the exhibitors look with disfavor upon
the booking combine movement, only 24

per cent of those responding to the
HERALD questionnaire indicated that

these combines are now affecting their

business. Those theatre men answering
question No. 2, ‘‘Are booking combina-
tions affecting your business?” in the

affirmative were:
C. E. Corrington, who says. “Yes, to some

extent”; J. H. Peterson, C. C. Griffin, who says;

“Only indirectly”; Charles C. Vaughan, G. Otto
Hartsoe, Benjamin William Fey, D. M. Mangane,
L. B. Monroe, Roy A. Fuhrer, Theodore Charles,

L. D. Metcalf, who says: “To a certain extent”;

J. A. MacDonald, who says: “Not sure”; J. P.

Allen, W. J. Shoup, who says: “To a very small

extent. Being in a very small town we do not

feel it as we would in a city”; N. A. Lazanis.

The following, however, say that book-
ing combines have not affected their

business

:

J. C. Brady, H. M. Retz, O. M. Dunn, Weakley
& Walden, John A. Schwalm, F. M. Edgett,

Quality theatre, Earle Eveland, John C. Keale,

W. Paul Marsh, R. H. Klock, J. R. Burford,

J. B. Wallis, Stanley Chambers, C. H. Bills,

J. . S. Roche, William E. Dowlin, J. A. Housey,
Mrs. A. Hall, Joseph Walters, Frank Joslin,

William F. Laycock, W. E. Elkin, F. J. O’Hara,
R. A. Vander Bil, W. J. Nieuwland, Congdon
& Weidensee, Aristo theatre, F. H. Harris, N.
Frye, Bert Silver, Jack Garrett, C. A. Harper,
H. K. Timms.

Now for question No. 3. ‘‘Do you be-

lieve any action should be taken against

booking combinations?”
That is a question which is puzzling

exhibitor leaders throughout the country.

Exhibitors themselves are uncertain.

Fifty-eight per cent of those returning

questionnaires expressed the opinion that

action should be taken. Among the the-

atre men holding this belief are:

H. M. Retz, who says: “Yes, where they are

distributor-exhibitor organizations trying to shut

out the independent exhibitor”; F. M. Edgett,

who says: “If to the detriment of small house

business”; J. H. Peterson, who says: “I certainly

do”; Charles C. Vaughan who says: “If injurious,

yes”; William E. Dowlin, J. A. Housey, Mrs. A.

Hall, Benjamin William Fey, Joseph Walters,

who says: “Yes. If not the big ones will ruin

our business”; D. W. Mangane, L. B. Monroe,
who says: “Most assuredly, yes”; W. E. Elkin,

Roy A. Fuhrer, Theodore Charles, F. J. O’Hara,
R. A. Vander Bil, L. D. Metcalf, Aristo theatre,

J. A. MacDonald, who says: “Yes, a house shoujd

buy according to its patronage”; J P. Allen, Bert

Silver, C. A. Harper, W. J. Shoup, who says:

“Yes, but how I am unable to say”; N. A.
Lazanis.

Those who see no reason at the pres-

ent time for any action against booking
combines are:

J. C. Brady, F. J.
McWilliams, who says:

“Producing combinations are the fundamental
cause of booking combinations. Both are in-

evitable”; O. M. Dunn, C. E. Corrington, who
says: “Do not see what action could be taken at

present”; Quality theatre, Earle Eveland, John
C. Keale, who saysi “No. It is benefiting thea-

tres by bringing prices within reason”; R. H.
Klock, who says: “No. Let them have what they
want”; J. R. Burford, C. C. Griffin, who says:

“No, unless action is also taken against com-
binations of distributors and producers”; C. H.
Bills, J. S. Roche, G. Otto Hartsoe, William F.

Laycock, Congdon & Weidensee, Jack Garrett, H.
K. Timms, who says: “No. This will solve
itself.”

Pathe Offers Novelty
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—Pathe Ex-
changes, Inc., is offering a novel accessory
to exhibitors for the exploitation of short
subject product. The accessory consists of

a shadow-box which projects a light

through a specially constructed slide, adver-
tising the coming or current attraction. The
boxes are released at this time for the ex-
ploitation of the latest Pathe serial,

“Idaho.”
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And here’s the
printed on page 24.

Horizontal
1. Enviable.
2. Guard.
3. Gnu.
4. O'Hara.
5. Grit.

6. Cook.
7. Donkey.
9. C. Z.

11. Ye.
13. Abhor.
15. Reo.
17. An.
18. Dd.
21. Lye.
23. Chord.
25. Ea.
27. Doll.

answer to puzzle

Vertical
1. Eggs.

4. Oozy.
6. Cord.

7. D. C.

8. Vaughn.
10. Taylor.

29. Nun.
31. Ir—

.

33. Admire.
35. Lads.

37. End.
38. Bar.

39. Be.

40. Echo.
41. Ho.

*^Old Time Movie^^ Is

Booked for Showing
at Midwest Theatres

The “Old Time Movie Show,” which has

made a hit wherever it has played in the

East, in Canada and in England, has been
booked for presentation over the Balaban
Katz Midwest Circuit through Illinois, ac-

cording to an announcement by Erwin
Edwards Amusement Company, which con-

trols the show.

Mr. Edwards states that a Chicago office

of his concern will be opened to handle
bookings for this territory. S. Keeley,
prominent in distribution circles, will be in

charge.

The “Old Time Movie Show” has hung
up many records throughout the country.

Laemmle Picks Chaney
and Philbin for Radio

(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—Lon Chaney
will be the central figure in the first trans-

continental radio experiment ever tried by
Universal. He will be stationed on the

lot at Hollywood where he will talk into an
instrument, answering questions that are

asked him by wire.

His statements will be made February
14 following the theatre hour. Assisting
the Universal company will be the General
Electric company, the Postal Telegraph
company and the Freed-Eisemann radio

company. Mary Philbin will also broad-
cast.

$1,000,000 Bonfire Held to

Observe Vitagraph Birthday
President Smith Relates How, Through Ahsentmindedness, He

Lost in Negotiations to Sign Mary Picltford at

a Salary of $10,000 a Week
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—A million-dollar bonfire was held at the Vitagraph

studios in Brooklyn yesterday which was an echo of the advent of Benjamin B.

Hampton, a former magazine publisher, into motion pictures, and a cancelled

contract with Mary Pickford at a salary of $1,000 a day or $365,000 a year.

The announcement of the payment of this bond issue by Vitagraph follows

on the heels of the withdrawal of the company from the Motion Picture Pro-

ducers & Distributors of America, Inc., of which Will H. Hays is the head.

Gives Reason for Its Withdrawal from Hays Group
Vitagraph in its withdrawal announced that it was not satisfied with the

efforts of this organization to bring about justice for the independent producers
and the public.

The celebration was held at the studios of
President Albert E. Smith and his asso-
ciates in Vitagraph, John B. Rock, A. Vic-
tor Smith and members of the Vitagraph
sales force, in commemoration of the
twenty-eighth anniversary of the formation
of Vitagraph by Albert E. Smith, I. Stuart
Blackton and the late William T. Rock,
father of John B. Rock.
When he had burned the million dollars

in cancelled bonds. President Smith threw
light on one of those amazing deals wherein
Wall Street financiers had tried to gain
control of Vitagraph with a contract for
the services of Mary Pickford as the bait.

Proposes $50,000,000 Capital

In 1916 Mr. Hampton proposed a finan-

cial scheme to Mr. Smith which involved a
$50,000,000 capitalization for Vitagraph. Mr.
Hampton named his financial backers, who
were prominent men in Wall Street, and
showed Mr. Smith a copy of a contract
entered into between Mary Pickford and
Hampton and his group of bankers by
which Pickford was to appear for a year
in their productions and which carried an
option on her services for two years there-
after. Her salary was placed at $7,000 a
week.
Vitagraph accepted the management of

Miss Pickford, at that time the biggest
money draw in pictures. When the tenta-

tive plans for the new corporation were
signed and agreed to Mr. Smith carried out
his word and expanded production activi-

ties, literally burning up a million dollars

in undertaking extensive contracts with
directors and stars.

A short time later, out of the clear sky,

came the notification by Mr. Hampton to

Mr. Smith that the financial group had
cancelled their contract with Miss Pickford.
The reason for this has not been disclosed
to this day.

Mr. Smith then began negotiations with
Miss Pickford for her to come under his

management and increased the offer in

salary to $10,000 a week. This was the
first half million-dollar salary ever offered
a motion picture star.

Why Mary Didn’t Sign

At that time Lottie Pickford was the
proud mother of a baby girl and a boy had
arrived in Mr. Smith’s family. Mrs. Smith
and Lottie Pickford were friends and each
took pardonable pride in telling the other
about the pranks of the two babies. When
Mr. Smith and Mary Pickford met to dis-

cuss the new contract Mary asked, before
the contract was signed, “When am I to see
that new boy of yours?” to which Mr.
Smith absentmindedly replied, “Just as soon
as we finish our business.” Then said
Mary, “I shall never see him.”

Mary Pickford left and the president of
Vitagraph and the most famous girl star

never met again.

On the heels of this, and already saddled
with a $1,000,000 bond issue which Vita-
graph had assumed in order to expand to

carry on the expected capitalization of

$50,000,000, Ben Hampton and his group of
financiers withdrew and Vitagraph was left

holding the bag.

One Man Killed, Negatives Destroyed
in Explosion and Fire at Laboratory

(Special to Exhibitors Herald)

NEW YORK, February 10.—One man was killed, twenty or more persons
burned or hurt, and a number of motion picture negatives were destroyed last

Saturday morning when Evans National Film Laboratories at Fort Lee were
destroyed by fire and explosion. The man who was killed was Salvatore Joy,
a worker in the laboratory. Among the injured is Mark Dittenfass, one of the
owners of the laboratory, who was severely burned.
The vaults withstood the flames but it is feared some of the negatives stored

in them were injured by the heat. Among the negatives known to have been
destroyed were “The Red Wolf,” a John Russell Lowell picture just com-
pleted; “The Fast Pace,” an Arrow release; “Floodgates,” also a John Russell
Lowell picture, released last fall, and the current issue of Kinograms.
Tommy Evans, president of the company, says the loss in plant and equip-

ment will total $490,000.
Despite destruction of the negative of Kinograms, Educational’s News

Weekly, which was being printed, Kinograms Publishing Company was able to
give its subscribers uninterrupted service. First reports of the Are reached
the offices of Kinograms at 8:30 a. m. By 1:30 p. m. an entirely new negative
had been selected, titled and assembled and printing was under way. Kino-
grams also had nearly a million feet of raw stock stored in the laboratory.
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Wampas Frolic at Ambassador
a Credit to Publicists

Raise Enough to Start Club House for Organization—Fox Picks John
Ford to Direct Important Films

By HARRY HAMMOND BEALL

Hollywood, February 10.—The 1925 Wampas Frolic has passed

into history with added laurels to the Hollywood publicists, and
approximately ten thousand more pesos in the clubhouse fund

as a result of the evening of fun and festivity at the Ambassador audi-

torium last Thursday night. Added to the funds raised by last year’s

fiesta in San Francisco the scribes have enough cash on hand to get busy
on a permanent home for the organization.

The ball was a brilliant affair and the catch line used in all the advance
advertising “All the stars will be there” was not one whit exaggeration.

DERT LYTELL made an ideal master of

ceremonies, with Charlie Murray as
master of mirth, and practically every
celebrity of the industry was on hand to do
his or her bit to make the affair the most
talked of social event of the year.

The 1925 baby stars were : Betty Arlen,

Violet Avon, Olive Borden, Anne Cornwall,
Edna Gregory, Madeline Hurlock, Natalie

Joyce, Joan Meredith, June Marlowe,
Evelyn Pierce, Dorothy Revier, Duane
Thompson, and Lola Todd. The presenta-

tion of the thirteen was an event in itself

alone worth the price of admission. The
massive auditorium shook with cheers when
the announcement came that to Colleen

Moore, in private life Airs. John M. Alc-

Cormick, had been awarded the screen

achievement trophy, a loving cup of ex-
quisite design and immense value, donated
by Arthur J. Klein, the fur king of Cali-

fornia.

Every actress who has ever been a baby
star was considered in the competition by
the editors of the various papers and mag-
azines who acted as judges, and it was
practically unanimously decided that “The
Perfect Flapper” was the one who had at-

tained the greatest heights since being ac-

corded “Baby Star” recognition by the

cinema publicists.

Bands galore were a feature of the affair.

Abe Lyman’s dance orchestra started the

festivities, then came Fred H. Solomon’s
trio of orchestras, including the famous
Dixieland Blue Blowers, Guterson’s band
of all nations, and Lewis Syncopators su-

preme, all of them donated by the Angelena
dance magnate. Herb Weidoft’s jazzers

and Glenn Oswalds orchestras added to the

gaiety of nations, with alluring Sylvia

Grogg as their sponsor.

Congratulatory hands extended to Norma
Manning the director general of the whole
affair, and to Ray H. Leek, the black-haired

boy, who has been the general manager of

this year’s Wampas Ball and Frolic and too

much praise cannot be given to E. O. Van
Pelt, who handled the complex details of

the entertainment program.
* *

Ford to Direct "Lightnin’
”

Immediately following his arrival here

this week, \\niliam Fox began to figure

prominently in Hollywood news first

through announcing that John Ford has
been chosen to direct “Lightnin’ ” and
“Thank You,” two big John Golden suc-

cesses, and the next day by concluding ne-

gotiations with Sid Grauman whereby “The
Iron Horse” follows “Ramola” at Grau-
man’s Egyptian, another triumph for direc-

tor Ford. Emmett Flynn will direct “The
Seventh Heaven,” Fox announced.

*

Theodore “Teddy” Hayes, Jack Demp-
sey’s secretary, will appear in New Jersey
to answer a charge of conspiracy to trans-

port prize fight films in interstate com-

merce. He waived a removal hearing on a

federal indictment charging him, with Tex
Rickard, Fred C. Quimby, Jasper C. Muma,
Frank B. Flourney and others, with trans-

porting films from Jersey City to New
York following the Dempsey-Carpentier
fight in 1921 before a United States com-
missioner in Los Angeles.

* * *

The Alotion Picture Directors’ Associa-
tion in annual session in Hollywood elected

officers as follows ; Director, William
Beaudine

;
Assistant Director, Harry L.

Franklin; Technical Directors, Thomas
Ricketts and Henry Otto; Treasurer, Mur-
dock AlacQuarrie

; and Secretary, Harold
Shaw.
The members of the executive council,

governing body of the organization, include

George L. Sargent, 'Thomas Ricketts,

Henry MacRae, Ferdinand Earle, Wilfrid
North, Henry Otto, Edward Laemmle,
Frank Cooley, Norval MacGregor, Harry
L. Franklin and Clarence Badger.

* *

Jack Holt, Lionel Belmore and Willie

Collier displayed new and unsuspected tal-

ents on location when they headed a volun-
teer force which rescued a grand piano
and other furniture from the blazing home
of Mr. and Mrs. Paul Flanders of Pebble
Beach. The house, a $20,000 structure, was
destroyed, but the furniture was saved.

Holt suffered slight burns.
* * *

Mary Writes Her Own
Mary Pickeord, who has not appeared

before the camera for more than a year,

soon will start work on “Little Annie
Rooney,” written by the star herself, to be

filmed in the Pickford-Fairbanks studio.

She last appeared in “Dorothy Vernon of

Haddon Hall.”

William Beaudine, who recently signed

a long term contract with Warner Broth-
ers, has been loaned by the latter organiza-

tion to direct Miss Pickford. John Schulze,

author under contract with Edwin Carewe,
is loaned to prepare her story for screen-

ing.

Harry Beaumont, director of “Beau
Brummel” and “Main Street,” is resigned

by Warner Brothers to "direct “Rose of the

World,” from Kathleen Norris’ famous
story. Under the terms of the contract

signed this week, he will continue to direct

Warner features for a considerable period

of time at terms said to place Beaumont
among the highest salaried directors of the

screen. * * =1=

Colleen Moore Hurt
Colleen Moore is under the care of a

physician suffering with a badly bruised

neck following an accident last week on
location with her company in Barstow.

Miss Moore was supposed to be propelling

a hand-car with a trailer attached on a

track, the principal motive power of which

was furnished by A1 Born, business man-
ager of the company, who had a cable at-

tached to Miss Moore’s car. When Born
put his weight into the pull, he slipped and
fell, the resultant jerk throwing the actress
on her head between the trailer and the
hand-car. An X-ray failed to reveal
broken bones.

* *

Dorothy Farnum, stellar Hollywood
scenarist, and Alaurice Barber, her husband,
general manager of the Cinema Finance
Company, are speeding east to sail on Feb-
ruary 17 for a round the world tour.

* * *

Larry Semon’s “Wizard of Oz” was
given a brilliant world premier at the
Forum on Saturday night with an unusual-
ly elaborate presentation created by Man-
aging Director Julius K. Johnson.

* * *

Holl5rwood is eagerly awaiting the ar-

rival of the “Ben Hur” party to welcome
their home-coming for resumption of work
on the film here. Director Fred Niblo,

Mrs. Niblo, their daughter, Dorothy, May
AIcAvoy, Carmel Myers and others of the

party are expected this week.
Niblo is quoted as stating his belief that

the picture could have been made just as

well in Hollywood as in Rome and Miss
McAvoy vehemently denies rumors of her
engagement to Bobby Agnew in messages
received by friends from the party.

^ ^

“The White Desert,” by Courtney Riley

Cooper, has been chosen by Reginald Bark-
er for his next production for Metro-
Goldwyn-Mayer. Barker’s, “The Great Di-
vide” follows “Greed” at the Criterion here.

Ball Rolling for Meet of
M. P, T. O.; Film Buying

and Tax Will Be Issues
(Special to Exhibitors Herald)

MILWAUKEE, Wis., Feb. 10.—Wiscon-
sin exhibitors look eagerly forward to

breaking attendance records by attracting

1,500 here to the national convention of the

AI. P. T. O. of America. Henry Staab,

executive secretary, has arranged for spe-

cial reduced fares with the railroads. En-
couraging forecasts are made in a letter

from Sydney Cohen, past national presi-

dent, who is chairman of the administra-

tive committee.
Cooperative film buying and the music

tax, it is thought, will provide generous
issues for discussion in the convention.

Committees named by Fred Seegert, pres-

ident of the state organization, have
planned for the use of two large halls in

the great Municipal auditorium for the

bigger sessions while small sessions will be

held in several smaller halls. The Wiscon-
sin hotel will serve as headquarters. Efforts

are being made to have John J. Blaine,

governor of Wisconsin, and Daniel W.
Horan, mayor of Alilwaukee, on the list of

speakers.

Weather Darkens Show
(Special to Exhibitors Herald)

NORTH ROSE, N. Y., Feb. 10.—The
Palace theatre was compelled to close its

doors this week due to competition of

the weather man. The local territory

has been in the heart of succeeding bliz-

zards, heavy snows and zero weather for

such a time that business has been ex-

tremely dull. The house will be re-

opened when the weather is better.

Theatres Lease Rink
(Special to Exhibitors Herald)

NEW YORK, Feb. 10.—The Heights
Theatres, Inc., leased from H. M. Ram-
bach and Oscar Grosberg, both of Bos-
ton, the Ice Skating Rink.
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Film News

in

Pictures

PICTORIAL SECTION
of Exhibitors Herald

Issue of February 21

Stories Told

by

the Camera

Ann Cornwall, selected

as WAMPAS Baby Star

for 1925, gets the news
just after finishing her
engagement with Doug-
las MacLean in “Intro-

duce Me,” his latest As-
sociated Exhibitors-

Pathe feature.

RIGHT — The Glades
theatre, Moore Haven,
Fla., reports through
Producers Distributing

Corp. exchange at At-
lanta, that business has
fallen off during the

past week. Here’s the
reason.

BELOW — Not cross-

word puzzles. Only
Creighton Hale, the

Warner Bros, star, try-

ing to dope out his in-

come tax.

Bennie Visits the Boss

—

Left to right Albert E.

Smith, president Vita-
graph; Ben Alexander,
appearing in “Pampered
Youth,” and John B.

Rock, general manager
Vitagraph.

BELOW — Tade Styka,
celebrated portrait
painter, completing
painting of Corinne
Griffith, First National
star, for his exhibition at

the Ambassador Hotel,

Los Angeles.
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Creighton Hale and Helene Chadwick, Warner Brothers players,
start to build the first box for the Wampas Frolic and Ball at the
Ambassador Auditorium on February 5, using a gold nail for
the stunt.

Ramon Novarro, lead in the Metro-Goldwyn pro-
duction “Ben Hur,” in the Casino Gardens, at Monte
Carlo, where he vacationed after seven months
work in Rome.

Paul Bern, who is directing “The Dressmaker from
Paris” for Paramount.

Chester Bennett, di-

rector Edmund Lowe,
Fox star and Barbara
Bedford, feminine
lead in Lowe’s forth-

coming starring ve-
hicle “Once in a Life

Time.”

RIGHT—Robert Vig-
nola, director for
Corinne Griffith —
First National pro-
ductions, has solved
the tired nerve feel-

ing by working cross-

word puzzles.

LEFT — Director
Scott Sidney, tem-
porarily turns beauty
specialist and “dolls

up” Syd Chaplin for

his characterization
in “Charley’s Aunt”
the Christie-Produc-
ers Distributing Cor-
poration film.
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Having Their Picture “Took” — In between
scenes for “The Crowded Hour” Bebe Daniels,

Paramount’s newest star, and T. Roy Barnes
posed for this striking old-fashioned photo, and
this is what the cameraman got. It is titled

“Not on your tintype.”

RIGHT When the Thames River overflows the

roads running parallel to it look like this. A
London flood scene from the International News-
reel No. 8 just released by Universal, showing
the road between Chertsey and Shepperton, Eng.

Speaking of odd photographs, here’s another.
Walter McGrail and Ruth Clifford, working in

“Her Husband’s Secret” a forthcoming First

National production, posed for this one. Note
the nifty brown derby Walter is holding and the
interested expression on Miss Clifford’s face.

H/Pl

The devastating effects of Mah Jong on our tough Western citizens is

here shown. A group of Pathe players amusing themselves between
scenes of the new Pathe serial “Idaho.”

A1 Christie and Natalie Joyce looking over the winners of the Wampas
baby star contest. A1 is known as a star maker.
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Sawyer & Lubin Has Complete
Studio Unit in East

Universal Is Making Pictures in New York Again—“Grass” for Motion
Picture Carnival at Plaza Hotel

By JOHN S. SPARGO

New YORK, February 10.—That the East is being looked on as

the logical place for production by producers other than First
National which started the recent exodus from the coast, is evi-

denced by the fact that Sawyer & Lubin have organized a complete and
permanent studio staff here, and that Universal is at work on a picture
in New York.

CAWYER & LUBIN have just com-
pleted “Heart of a Temptress,” with

Barbara La Marr, directed by Phil Rosen,
at Fort Lee. Universal has leased space
in the big Fox studio for the first picture

that company has made in the East in

nine years. Bill Nye will direct and is now
casting.

Phil Rosen, director; Arthur H. Sawyer, super-
vising director; AI Hall, assistant director; Ba-
ney Lubin, production manager, with Eddie Radus
as assistant to Al Hall.
The camera department comprises Rudolph J.

Bergquist, chief cameraman; Charles • Levine, as-

sistant cameraman, and Marshall de Francisco,
still photographer; while the technical department
is headed by M. P. Staulcup, art director; Frank
Namczy, draftsman; Frank Muchmore, chief
scenic artist and Clinton Moore, chief carpenter.
The property department head is John Alsted,

and includes William Reilly, Eddie Quinn, S. J.

Scoppa and W. Caspar, and the crew of elec-

tricians is headed by George Wilson, chief elec-

trical engineer.
A scenario department has been installed in

charge of Miss Grace Mack, with Abe Mass as

continuity clerk, and the publicity department is

headed by Bert Ennis.
A complete auditing department has been in-

stalled in charge of A. L. Bilchick in New York
with Irving R. Wackoff as studio auditor at the

studio in Fort Lee, N. J.
This organization will continue making produc-

tions starring Barbara La Marr for First National
in the East, and within the next two weeks shoot-

ing will begin on the third Barbara La Marr star-

ring vehicle, which probably will be “Sappho,”
the famous novel by Daudet which has been a

classic of fiction and stage for many years.
4^ ^ *

Bennie Talks to A. M. P. A. Boys
Ben Alexander, juvenile star, accompan-

ied by his mother, were guests of honor
at last week’s session of the A. M. P. A.,

being escorted there by Walter Eberhardt.
In consideration of good work in so honor-
ing the luncheon, Eberhardt won for him-
self the privilege of subbing for Presi-

dent A. M. Botsford in conducting the

meeting.
After being introduced by Eberhardt in a

short speech which would make old Kid
Demosthenes back up into a corner and
bite the scenery, the youthful actor told

the advertisers all about three big turtles

and a lot of small ones he had seen while
visiting the Aquarium.
When Ben had concluded Eberhardt an-

nounced that the guest of honor would
answer any questions the members asked
him. Vic Shapiro, Freddy Baer, A. M.
Botsford and a number of other native

New Yorkers asked a lot of questions about
the turtles and then announced their in-

tention of some day visiting the Aquarium.
* *

“Grass” Premiere at Plaza

The world premiere of “Grass,” the

much talked of Persian epic which Para-
mount will distribute, will be given in the

grand ball room of the Hotel Plaza on
the evening of February 19. The occasion

is the society motion picture carnival which
will be held under the auspices of the Film
Mutual Benefit Bureau. Many of the larger

film companies are co-operating with the

bureau in making this one of the most
unique and picturesque events of the sea-

son.

The regular Broadway premiere of
“Grass” will be at the Criterion theatre

after the close of “The Aliracle of the
Wolves,” the big French picture which
opens there the latter part of this month.

^ ^

William B. Laub, who did the scenario
for the two most recent Jans productions,
“Playthings of Desire” and “The Mad
Dancer,” has had rather an interesting
career in the motion picture industry.

He was collaborator with the late Ben-
jamin Chapin on the writing of his famous
“Lincoln Cycle” of short reelers which were
released through Paramount. Then he was
with George Randolph Chester doing con-
tinuity for the Vitagraph company and
after that was associate editor with World
Film, where he did re-editing and re-titling.

Laub is the author of the following orig-

inal stories, “The Beloved Brute,” “Quick-
sands” and “Riders of the North,” “The
Fair Cheat,” an F. B. O. production with
Dorothy Mackaill, and “Daughters Who
Pay,” a 1925 Banner release. He was co-
author of “Out of the Chorus,” in which
Realart starred Alice Brady.
He did the continuity for “Pegeen” and

“The Mightier Strength” for the Vitagraph
Company and “The Truth About Women”
for Banner, and now is associated with
Herman F. Jans and at present completing
the editing and cutting of the latest Jans
feature, “The Mad Dancer,” in which Ann
Pennington, Johnnie Walker and Vincent
Lopez and his band are featured.

^

Dwan Goes to Florida
Allan Dwan, accompanied by his as-

sistant. Dick Rosson, left Sunday for Flor-

ida to hunt for locations for Gloria Swan-
son’s next picture, “The Coast of Folly.”

This was originally scheduled to be made
on the Riviera, but due to a change in

production plans, will be made in this coun-
try. Miss Swanson is expected to sail on
February 18, after the completion of the

picture she is now making in Paris.
^ ^

Lynn Shores, formerly assistant to Alan
Crosland, has been assigned as assistant

to Herbert Brenon in the making of “The
Little French Girl,” which will be filmed

at the Paramount Long Island studio. Mr.
Shores has arrived from the west coast

and is already at work.
4: ^ ^

Nat L. Mintz has been appointed sales

representative for M. J. Winkler, short sub-

ject distributor, replacing Nat Levine, who
has resigned. Mr. Mintz leaves this week
on an extensive sales trip through the

middle west.
* *

Can’t figure these Hollywooders. Phil

Rosen, who has just finished directing Bar-
bara La Marr’s new picture for Sawyer &
Lubin, is going to Maine for a vacation.

He just wouldn’t give Florida a whirl be-

cause it is California competition.
* ifs

Larry Weingarten and Arthur Bern-
stein, of the Coogan crew, left right after

the Naked Truth dinner for a trip to Bos-
ton, Washington and Chicago to tell the

exhibitors about “The Rag Man.” And so

for some time the Broadway damsels will

be compelled to miss Larry’s daily sartorial

treat.
* * *

De Mille Deal Settled
Barrett Kiesling, press agent and per-

sonal representative prolific and prodigious
for Cecil B. De Mille, heaved a big sigh
Friday and said:

“Well, that’s over!”
The occasion was the signing of the

De Mille-Producers Distributing compact,
and the reason was that Kiesling has been
the bumper against which the reporters of
daily and trade papers have been thudding
for the past couple of weeks while the big

deal was still in the air. Kiesling was kept
busy telling reporters something and telling

them nothing—that subtle stuff that is

sometimes termed stalling, and was glad
when he could turn the real dope loose.

*

Jack White is still in town, looking for

material for “bigger and better comedies,”

with Henry Ginsberg assisting. All the

regulars at the gang table at the Astor are

digging up Joe Millers in an effort to help

Jack and Henry out on the funny stuff,

but haven’t made a dent as yet.
^ ^

Rod L.a. Rocque’s mother and sister ar-

rived in New York to be on hand to greet

him when the Olympic docks. They tell

us that Rod wrote them that he attended

while in England a dinner given at SL
James by the Famous Guards and was
presented to the Prince of Wales and
Prince Henry. Rod cables that he is hus-

tling home so as to be present at New
York Newspaper Women’s Ball at the Ritz.

He deferred a special trip to Holland in

order to do so.
^

Graze in New York
James Cruze, Paramount producer, will

arrive in New York this week. This will

be a flying visit for Cruze, who expects

to see several Broadway shows considered

as screen material, attend to some business

matters and then return to the Coast. It is

very likely that Cruze will announce his

next production while he is here. Accom-
panying him are Walter Woods, production

editor for the Cruze unit, and Luke Cos-

grave, featured Paramount player.

M. P. T. O. Adds Local
Unit in Show-me State

{Special to Exhibitors Herald)

ST. JOSEPH, MO., Feb. 10.—A new
chapter was added to the M. P. T. O.,

Kansas and Missouri, when, at a meeting

at the Robidoux hotel, last week, St. Jo-

seph exhibitors were organized into a city

association, which will be affiliated with

the M. P. T. O. K. and M. The meet-

ing was sponsored by President R. R.

Biechele of the Kansas-Missouri, James
Watson, vice-president, and C. E. Cook,

business manager. St. Joseph long has

been the largest city in the state without

an organization. The charter members of

the association are

:

N. W. Williams, Electric theatre; Barney Du-
binsky. Tootle theatre; E. H. Reinke, Colonial

and Orpheum theatres; Mrs. F. Wurtenburger,
Empress theatre; M. F. Meade, Olive theatre;

John Egli, Hickory theatre; G. E. Montrey, Park
theatre; Roy Spurlock, Star and Nickel theatres;

W. Lcnch, Jr., Savoy; Edward Peabody, Penn
and Palace theatres.

Seek Show Prohibition
(Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA., Feb. 10.—

A bill providing for the prohibition of Sun-
day motion picture shows will be submitted

to the state legislature according to a reso-

lution adopted by the members of the Okla-

homa Ministers’ conference and Evange-
listic institute of the Christian church this

week. The ministers plan a state wide
referendum in case the bill fails to pass.
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rTHE THEATRE
^Q-^JX^epartment ofPractical Showmanship

ADD LESSONS IN SHOWMANSHIP
Suggestions
For Theatre
Development

Radical departure from architec-

tural tradition is at least partially

responsible for the vogue of Chi-

cago’s new Capitol theatre, which is

drawing ticket-buyers who thought
they’d never see that part of town.

There’s money in departures from
tradition, and here are some small
investments you might want to try;

It’s custom to seat the orchestra facing
the audience and let the director face the

screen. Musicians are not selected for
beauty. Uniforms do not make them uni-
form. They may make pretty music, but
when you look at them you don’t see how
they can do it. Neither is there especial
charm in a rear view of the best director
who ever waved a baton.

Why not turn the orchestra around to
face the stage, turning the director around
to face the audience, thus adding eye com-
fort to ear? And when the overture is fin-

ished, let the director turn around and face
the screen also.

The backs of 40 uniformed musicians
look better than their faces. Music need
not be blown directly into the teeth of an
audience

; indeed it blends the better if not.

A director can direct just as well with the
orchestra behind him as before him, and
his further forward position enables him to

remain standing without blocking the view
from a dozen or more front seats.

(There will be no charge for this great
idea; and here’s another.)

Recall (or if you didn’t see it, get some-
one else to recall) the musical presenta-
tion of “The Birth of a Nation” when it

was new. Recall the effect of that trumpet
ripping out its weird call from first this,

then that, distant recess of the auditorium
at the psychological moment? Remember
what that did to the short hair on the back
of your neck?

Now, what made orchestra leaders for-

get that stunt? (They never forget any
of the stunts that get them the spotlight.

Maybe that’s why.) Anyway, why not re-

vive that with the obvious alterations?

(No charge for that one either.) •

The trouble seems to be that everybody’s
trying to do some big new thing but every-
body thinks it must be big and new. It

doesn’t need to be either. If it’s just dif-

ferent, that’s enough. The public’s hungry
for something to talk about and they’ll pay
well for crumbs if given a chance.

(That’s gratis, also.)

It’s Jazz, Whether
You Like it or Not

There are two kinds of musicians—only
twO‘‘~-*those who like jazz and those who
don't^—and all musicians insist upon feed-
ing the public *‘what (they think) it ought
to have/' Further, musicians who like jazz

play it better than other stuff and the
reverse is likewise true.

Usually this isn't important, but Just now
it's the wise showman's business to see that

his audience gets all the jazz music it can
absorb. Whether you like it or not, jazz

is the thing. It's jazz they listen to by
radio, hear in the song shops, in vaudeville
and revue, at home and on the street.

They don't know anything else and they
don't want to learn.
How long it will last is a question, but

not one to worry about. The theatre that
gives them what they'’' want is the one that

gets their money and that's all there is to it.

(Don't just tell it to your musical
director. Make it an order and see that
he delivers.)

Balaban and
Katz Novelty
Jazzes Solo

Combining specially made motion pic-

tures with filmed lyrics of a ballad
played on the twin organ by Mr. and
Mrs. Jesse Crawford, Balaban and Katz’
Chicago theatre gave patrons something
new in organlogues last week. Here’s
how it works out:

First verse and chorus of the, number
is played in tempo established by rhyth-
mically brightened phrases of lyrics
dimly printed over motion scenes illus-

trating same. At conclusion of first

chorus, close-up shows violinist playing
chorus. Organ drops all but violin stop
and maintains synchronism with bowing
and fingering of pictured violinist. Close-
up of pianist playing number is sub-
stituted at middle of chorus, organ
switching to piano stop and continuing
in synchronism to end. Then back to
full organ and the film illustrated lyrics
for repetition of chorus.
Execution was perfect at the perform-

ance observed and the stunt got a big
response.

"HE WHO GETS SLAPPED"
Los Angeles—Criterion

—

U s h e r s in
clown suits four weeks before opening.
Stars present opening night. (By Ray
Coffin, Robert Doman and H. D. Mc-
Bride.)

* * *

"INEZ FROM HOLLYWOOD"
San Antonio—Palace

—

Day preceding
opening girl appears on streets in Flint car
bannered “This Is Inez from Hollywood.”
Special prologue.

* *

"THOSE WHO DANCE"
Philadelphia—Victoria—Five hundred

gallon moonshine still displayed in lobby.

Chicago and
McVickers in

Public Test
Ever wonder what you’d do with

your competitor’s house if you took
it over? Sure you have. Everybody
does.

Here’s what Balaban and Katz are
doing with McVickers.
Balaban and Katz’ Chicago theatre ripped

the downtown situation wide open when it

was opened, being several jumps ahead of
anything on the horizon, and it had the
scene to itself for a year. A year to a
day after the Chicago opened, McVickers
theatre was opened with evident intention
of comijeting with the Chicago on its own
terms.

If anybody expected much of a scrap
they were disappointed, for there was
er.«*ugh downtown business for both houses.
Nevertheless, the best picture shows in
this fair land were made available to down-
town Chicago theatregoers and that’s that.

Then Balaban and Katz took over Mc-
Vickers and everyone wondered (when
he got through collecting rumors as to
the reasons, etc.), what they’d do with it.

Would they continue the DeLuxe style of
show, or would they cut to straight pic-
tures? Even the public talked it over and,
of course, decided to go to both houses
to see what happened. (Officially, of
course, Balaban & Katz do not assume
direction of McVickers until February 15.)

Week before last the Chicago ran “He
Who Gets Slapped” and Educational’s
crossword puzzle short subject, while “The
Devil’s Cargo” and another crossword
puzzle short was run at McVickers.

Last week the Chicago ran “So This Is

Marriage” and one of Educational’s
Juvenile comedies, while McVickers ran
“Miss Bluebeard” and a Pathe Our Gang.

In general outline the shows continue as
before. The overture, presentation, etc.,

stick to the old schedules. There is no
change in the relative newspaper space.

McVickers continues to print its weekly
program, while the Chicago continues with-
out one.

That’s what’s been done, as the public

sees it. Would you have done differently?

If so, would you have known the situation

better at the end of three weeks? Ask
yourself whatever questions you like and
answer them to your own satisfaction. If

the final answer to the story (Sort of a

problem play, isn’t it?) were known it

wouldn’t be an interesting story.

"HIS HOUR"
Johnstown, Pa.—Nemo

—

Two book and

one jewel window displays. (Bv Norman
W. Pyle.)
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Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the

“Herald” herewith.

GIVE PICTURES A CHANCE

WHEN you don’t catch a man’s first

words you interrupt and ask him to

repeat. You read a letter from the first.

You don’t sit down to the table and
begin eating where somebody else_ left

off. You listen to a business proposition

all the way through before you con-

demn it.

But you walk in on the last reel of

a five reel motion picture and pronounce,

the picture poor if it doesn’t please you.

It’s our fault, of course. We could

keep you out until the last reel is fin-

ished. But that wouldn’t be a very good
idea. We invented the continuous per-

formance plan for your benefit.

Not finding fault—nothing like it—just

wanted you to realize that sometimes

the picture you think bad is really good

if seen from the first. Just wanted to

ask you to give the pictures a chance

—

by timing your arrival at the theatre so

that you can see them from the first.

WHERE THE MONEY IS

I
T takes money to live comfortably.

The place to get money is where the

money is. People live comfortably in

this community because there is money
here. There is money here because peo-

ple who live here buy here.

Cities or communities become poor

when residents send their money else-

where. Local trading is the secret of

every prosperous territory’s prosperity.

You can buy here as well as anywhere,

usually better, and the more you buy

here the better you can buy. The better

you can buy, the more you can buy. And
the more you can buy the better you can

live. It’s an endless chain dragging

everybody nearer to independence and its

rewards.

TIME FLIES

Time flies. Modem invention has in-

tensified the significance of that state-

ment. For a single illustration, radio has

increased the bulk of music production

to a point where you can’t even keep

up with the hits by your own efforts.

In this instance, however, there is no

cause for concern. Theatre musicians

keep up with the hits and deliver them to

you without request. The same is true

of the novels you don’t have^ time to

read, the stage plays you don’t get to

see, and all the rest of it. Time flies,

but the theatre keeps you abreast of the

times.

KNOCK ’EM GOOD

WHEN you see bad pictures, knock
’em good. When you see good

ones, talk about them also. Let your

wants be known for the theatre is un-

like any other business institution in

that it is just as good or bad as you

make it. The pictures are made to your

order and if you don’t order what you
want (and refuse what you don’t want)

of course you don’t get it.

Knock ’em good—but tell the other

side of the story, too.

Tr7HAT^S Going On
rV in The Theatre

LOUIS SHIMON writes to suggest
that it be called “Theatre Publica-

tions” instead of “House Organ Ex-
change.” The chair awaits the dictum
of the membership.

* * *

F M. hamburger. Circle thea-
• tre, Portland, Ore., adds his signa-

ture to the list this week and that’s an-

other name for your mailing list.
* * *

CINEMA SERVICE is the name of a

new New York concern established

by Mr. John A. Level for the purpose
of serving theatre publishers. Cuts,

always in demand and seldom satisfac-

torily obtainable, are among the

featured phases of the service offered.
* * *

D
D
D

ONE anything yet about getting

them in for the start of the feature?
* *

ONE anything yet about getting

them a place to park their cars?
4: *

ONE anything yet about original

posters?
* * *

/
F this box below us keeps getting
taller we’ll have to cut this column

out entirely or move it and that’ll be
terrible. We just gotta talk.

House Organ
Exchange

E. E. BAIR, State theatre, Ulrichsville, O.
A. R. BENDER, Olympic theatre, Cleveland,

Okla.
HARRY BROWNING, Olympia theatre. Now

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlando, Fla.
M. T. CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amusement Co.,

Gloversville, N. Y.
E. L. FAWKSy Photo Phone theatre, Gra>

ford, Tex.
F. M. HAMBURGER, Circle theatre, Port-

land, Ore.
M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden,

S. C.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. £. MERIDITH, Virginia theatre, Box

1190, Fairmont, W. Va.
CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.

W. H. OSTENBERG, JR., Orpheum theatre,

Scottsbluff, Neb.
EARLE HALL PAYNE, Kentucky theatre,

Lexington, Ky.
CLEM POPE, T & D theatre, Oakland, Cal.

E. H. RANDALL, Liberty theatre, Condon,
Ore.

F. F, SCHWIE, Duluth theatre, Duluth,

Minn.
E. A. SNYDER, Rialto, Virginia theatres.

Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,

Pa.

J. H. STILES, The Dalles Amusement Co.,

The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,

Cal.
EDWIN B. WINTERS, Heilig theatre, Seattle,

Wash.

Entry of name in above list signifies

willingness to exchange theatre house or-

gans with other publishers.

(Theatre) — —

(State)—” - — —

Hamburger of
PortlandAdds
Name to List
Add the name of F. M. Ham-

burger, Circle theatre, Portland, Ore.,
to your list of cooperating theatre
publishers.
With the addition of Mr. Hamburger,

the House Organ Exchange attains a mem-
bership of 26 exhibitor publishers. Mr.
Harnburger is requested to submit a copy
of his paper for reproduction.
Each week there is additional evidence

of awakening interest in theatre publica-
tion. Since inception of the house organ
service conducted by this department scores
of theatre men have begun publication of
papers and many more are in preparation.
Theatre publishers cooperating through

the House Organ Exchange have greatly
simplified the theatre publication problem.
While strong differences of opinion exist,

healthily, comparison of publications, ex-
change of ideas, discussions of questions
confronting all, have enabled many begin-
ners to turn out highly successful papers
with little or no cost.

Tells How He Made
Serial Hold Up

A. J. MILTON BEAN, Maple Leaf
theatre. Mount Dennis, Ont., Canada,
writes:

A few years ago when I had booked a
serial, “The Diamond from the Sky,’’ one
of thirty episodes, I was up against it as to

how to get it started in such a way that
it would draw for the whole thirty weeks.
I at last decided to invite all the people of
our town to come and see the first episode
at my expense, so I had some neat in-

vitation cards printed and invited all and
sundry adults to come and see our pro-
gram absolutely free.

We only seated 238 at that time and we
showed that night to nearly 600, and that

week’s receipts were only some $3 less

than the week previous.

W’as it a success? I’ll say it was!
Where we used to have only about 60 or
70 on a Friday night we had over 200 and
they came right through the thirb' weeks
without a let-up. Apart from the serial

many thanked me for the free show.

Try it, some of you small houses, and
tell the Her.'^.ld the result.

“THE NAVIGATOR”
Montgomery, Ala.— Strand— Boy

dressed as sailor rides bicycle up and down
streets. Department store distributes 1,000

paper hats and installs window display for

total of eight in city. Special lobby dis-

play. (By C. D. Haug.)
^

“THE SILENT ACCUSER”
Austin, Tex.—Queen—Newspaper con-

test awards prizes for best stories about
intelligent dogs. Fifty balloons released

from dome of theatre on opening day. (By
W. G. Bishop.)

^ ^ ^

“JANICE MEREDITH”
Birmingham, Ala. •— Strand— Private

screening ten days in advance of opening
for parents, teachers, club executives and
press bring newspaper to support of attrac-

tion. Special cards in library, with 15,0(X)

book marks. Gowns similar to those worn
in picture make window displays. Special

lobby display. (By C. D. Haug.)
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Meyer Beats
Own Best on
Anniversary

Fred S. Meyer, Palace theatre,
Hamilton, O., beat his own best the-
atre publication record a country
block with his February issue, mark-
ing the fifth anniversary of the play-
house.

The February issue of “The Palace
Magazine” runs 96 pages and cover. The
32-page form in the middle is in blue and
black on white. The cover form is in two
colors and the front page design is a phtog-
raphic triumph.
Mr. Meyer has published 100-page issues

before, and memory seems to say that he
has beat that figure once or twice, but he
has not printed a more remarkable issue

than this. Among other unusual features,

it carries the advertisements of several film

companies and they look like New York
copy.

Editorially the book is superb. Among
the special features are these

:

We are Grateful (by the editor).

Anniversary Specialties.

Our Fifth Anniversary Headliner.
History of the Palace Theatre.
Movie Stars Then and Now.
What Our First “Dress” Looked Like.

Who’s Who at the Palace Theatre.
Two Letters.

The Palace Trio Says .

A Promise Fulfilled.

Carrying On.
Lest We Forget.
Year’s Ten Best in Hamilton.
All these in addition to the regular line

up of features, most of which are specially

done for the anniversary.

The Palace was opened to the public Feb-
ruary 3, 1920. Almost immediately it be-

came a center of trade interest and big

ideas began spreading over theatredom from
this course. This typewriter alone has
ground out at least a million words about
the Palace and its people. Fred S. Meyer,
managing director; Harry Silver, resident

manager, and Harry Turburg, treasurer,

the three musketeers who did it all, have
won a place in film theatricals commen-
surable with the enviable position they

occupy in the business life of Hamilton.
Five years isn’t a very long time, particu-

larly if you look backward, but the five

years checked off with the celebration of

the Palace anniversary have been momen-
tous ones. That the five to follow—yes,

and the fifty—may prove equally so is the

best wish we can think of.

•‘SINNERS IN SILK"
Waukegan, III.

—

Elite—Cigarettes and
silks combined with announcement of en-
gagement in two window displays climax
use of additional ad space and distribution

matter. Trailer ten days in advance of
opening. (By Charles Glickauf.)

4! *

"TRUE AS STEEL"
Evansville, Ind.—American—Two hard-

ware stores install cutlery displays hooking
up with title, one adding delivery wagon
banner.

_
Displays in five candy and drug

store windows. (By Charles Glickauf.)
J|c J):

"HE WHO GETS SLAPPED"
Waukegan, III.—Elite—Jeweler and

milliner give window display space. LClOO
heralds.

Rockford, III.

—

Palms

—

Book and drug
windows. 1,000 copies of house organ. (By
Charles Glickauf.)

HAT’S Being Done
for the Pictures

"TEN COMMANDMENTS"
New York—Criterion.—Portion of pic-

ture projected on screen outside theatre
during eclipse of sun from projection ma-
chine in traffic tower. Distribution of
green glasses to crowd around theatre. (By
Glen Allvine.)

^ ^ 4^

"EXCUSE ME"
Los Angeles—Loew’s State.—Courtesy

Week sponsored by mayor, chamber of
commerce, police department, telephone
company, auto club, L. A. Railway Co. and
women’s clubs. Slogan : “This is Cour-
tesy Week. Don’t Be Afraid to Say Ex-
cuse Me.” Human fly on theatre flagpole

13 hours. Seven foot Negro carrying la-

beled suitcase. “Excuse Me” Radio Night
by KFI. Special lobby reproducing Pull-

man platforms. House staff in Pullman
uniforms. Miniature train in foyer. Spe-
cial nights for various railroads. Six hun-
dred menu cards. Taxicab tire rack cards.

Ten thousand heralds, 5,000 railroad tick-

ets, 100 24-sheets. (By H. D. McBride and
Ray Coffin.)

* :(! *

"FLIRTING WITH LOVE"
Nashville, Tenn. — Knickerbocker

—

Double lobby display of cutouts on easels.

Type poster for safety zones. Newspaper
delivery distribution of heralds. Two
vacant windows dressed for display. (By
Walter Harmon and W. R. Arnold.)

^ ^

"THE TORNADO"
Seattle—Columbia—Life Saver Mints

distributed in theatre with catchline as ad-
vance billing. (By Robert Bender.)

* * *

"EAST OF SUEZ"
Augusta—Modjeska—Lobby display of

beaverboard bamboo trees, lanterns, etc.,

with Oriental statue collection. (By Frank
Miller.)

* * *

"THE NAVIGATOR"
Omaha—Sun-—Auto-street car collision

engineered by authorities as driving lesson.

Sixty 24-sheets. Robed horsemen three
days. Newspaper party for kiddies. 300
car cards. 25,000 Life Saver Mints. Radio
equipment inside theatre with speaker out-
side, permitting people to hear laughter.
(By Buddy Hooton and N. N. Fruden-
feld.)

St * *

"HUNCHBACK OF NOTRE DAME"
Manila—Palace—Screening for Gen-

eral Leonard Wood. Newspaper stuff in

Spanish, English and Tagalog. Sides of
biggest buildings painted. Illuminated sign

across street. Auto calliope with banners.
s|< * *

"SO THIS IS MARRIAGE"
Birmingham, Ala.—Loew's Bijou

—

^All

telephone subscribers rung and asked,
“What is the price of admission next week
to ‘So This Is Marriage’? To their reply,

asking who was wanted, voice said, “Is

this Loew’s Bijou?” 10,660 numbers rung.
(By C. D. Haug and E. A. Vinson.)

* * >it

"THE SEA HAWK"
Victoria, B. C.

—

Royal Victoria—Spe-
cial lobby display, full page ads climaxing
preparatory campaign, reserved seat ticket

sale, produce house record. (By Cliff

Denham.)
* * *

"JANICE MEREDITH"
Champaign, III. — Park — Advance

screening for school principals, teachers
and U. of I. professors. Distribution of
3,000 bookmarks through public library.

Book windows. 200 window cards. Special
lobby and trailer. (By Charles Glickauf.)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

*^Sea Hawk*’ Sweeps
Seas for Creamer
JOHN CREAMER, Strand-Empire

Theatres, Chillicothe, Mo., writes:
The enclosed are some of the photos

of my stunts on “The Sea Hawk.”
We had pretty stiff opposition on these

days, but with some real showmanship,
“The Sea Hawk” swept the seas, and
we played to the best Monday, Tuesday
and Wednesday business for some time.

Here is the major part of my cam-
paign:

1

—

Eight teaser slides started 35 days
in advance.

2

—

Banner hung in rear of auditorium
27 days in advance.

3

—

Cutout letters over proscenium arch
14 days in advance.

4

—

Trailer used 14 days in advance.
5

—

Posters hung in vacant windows 30
days in advance.

6

—

One sheet poster cutouts on lobby
mirrors 14 days in advance.

7

—

Window cards hung under fans at

side of auditorium 14 days in advance.
8

—

Window cards hung in a few prom-
inent places along theatre hallways.

9

—

Shadow box in foyer one week in

advance.
Iff—Billboards used one week in ad-

vance.
11

—

Newspaper advertising one week in

advance.
12

—

Heralds mailed 4 days in advance
to patrons on rural routes.

(Gne of the photos shows the 24-foot
banner hung over the exit doors at the

rear of the auditorium. When the house
lights were turned on this banner was
also illuminated and the departing pat-

rons could not help but see it as they
passed under it.

The shadow box was painted up in

green and black, and was only six inches
deep. The front was cut to resemble
cliffs, with cheese cloth stretched tight

across. On the cloth was pasted a one
sheet cutout of a ship, and this was var-
nished. Lights behind the cloth.

The cutout letters over the proscenium
arch were three feet high and painted
yellow and sprinkled with Christmas
snow before the paint dried. The drop
was blue, and each letter was sewed onto
the drop. A one-sheet cutout “A” in

“sea” you can notice a lamp and shade
hanging down from the arch cove above.
Around this arch we have red, green and
white lamps and this single lamp was
plugged into the red circuit.

Now for the way I used this stunt.

At the beginning of each show a slide

was run, which read as follows

—

For Thrills

—

For Romance and Adventure

—

For Scenes of Pirate Life

—

For Real Entertainment

—

THE SEA HAWK
Is Far Above AH Other Pictures!

Then the red lamps around the arch
were dimmed on, illuminating the cut-out
letters, and then the trailer was run off.

Thus taking the, trailer alone-—made a
production unit of it.
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JOHN W. CREAMER, Strand-
Empire theatres, Chillicothe,

Mo., writes this week of his

campaign for “The Sea Hawk,”
First National, illustrating his

letter with the photographs re-

produced herewith. Above is

shown a close-up of the sign
displayed beneath the marquee.

LEFT : Combination display

board built by Mr. Creamer for

use in his “Sea Hawk” cam-
paign.

BELOW: Photo of interior

showing how space above
screen was utilized in advance
exploitation of “The Sea
Hawk.” (Letter gives full de-

tails of construction and execu-
tion.)

I have never heard of a stunt of this

type being used before and it sure is

the goods, and any exhibitor who has
the space above his screen to use it

should give it a tryout. If it is impos-
sible to get a single lamp over the let-

ters, try using a spotlight with a mask
over the lens, with an opening just large
enough to cover the letters. A color
wheel will give it another touch of dis-

tinction.

We certainly had everybody in town
talking about “The Sea Hawk,” and with
a DeMolay benefit for opposition, and
with the Kiwanis Quartette added to

bolster it up, we played to very fine busi-

ness, and I might add we played this

wonderful production at 25 cents in-

creased admission.
Three pictures illustrating Mr. Cream-

er’s description of his “Sea Hawk” cam-
paign are reproduced herewith.

Makes Photoplay to

Exploit **Golden Bed*^
M. ROSENTHAL, Majestic theatre,

Bridgeport, Coim., writes:

I am enclosing clippings and photo of

stunt created for “The Golden Bed.” It

is a local moving picture affair in which
we actually made a two-reel picture with
local talent and showed it on our screen
the following week.
A complete story was filmed and the

stage set was a replica of a studio with
regulation lights, using a Pathe and Aik-
ley camera to shoot the scenes. No
shots of the audience were taken as the
making of the picture was a legitimate

effort, devoting about fifteen minutes at

each show for shooting scenes.

The result was a surprise to the na-
tives, who expected to see another com-
edy with the talent looking foolish. The
still I am enclosing will show you how
the scenes were actually made.
The photo enclosed by Mr. Rosenthal

is reproduced on another page. Don’t
miss it!

Burns Busy But
Not Too Busy
FRANK H. BURNS, Orlando Enter-

prises, Inc., Orlando, Fla., writes:

Here’s an old one but maybe some of

the boys have never used it. Could sup-
ply half a dozen more of a like nature
if desired.
Haven’t time now to send much stuff.

We are fighting to get open on Sunday
and if we don’t make the grade right

now we will later, as only a small church
minority is against us.

Meanwhile, grabbed three big front

windows in biggest department store for

“Peter Pan,” also interior store tie-up

and space in their ads. Also two win-
dows in other big department stores.

More later.

The “old one” is reproduced in this

issue and the other half a dozen are

solicited. The old ones, whatever you
happen to be talking about, usually are

the best.

Makes Permanent
Thompson Lobby
M. T. CRAIG, Majestic theatre,

Dresden, Ont., Canada, writes:

As I have started the Fred Thomson
features, thought I could pass along the

stunt I will use on all his features.

My first picture was “The Silent

Stranger,” but looking over the press

sheet on “Mask of Lopez” I noticed an
excellent one-sheet showing Fred on Sil-

ver King, who was standing on his hind

legs.
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I got eight of these and cut the reading

off the bottom, also cut some off the side

to make it narrower. Next I cut a piece

of wall board, same width as the picture,

but about a foot longer. I pasted the

picture on the wall board and painted the

blank space at the bottom with Alabastine

and put my lettering over this. For my
next picture I just paint it over again.

These make a very attractive cheap poster.

Trusting this may be useful to someone
using Thomson features.

Browning Accounts
For Long Silence
H. BROWNING, New Haven Olym-

pia Co., New Haven, Conn., writes:

It has been quite some time since I

sent you any exploitation matter or

newspaper clippings, so I am now mak-
ing up for it by enclosing quite a few
that have accumulated.

Several of Mr. Browning’s enclosures
are reproduced upon another page of this

issue.

Finds Pistol Opera
Popular Saturdays
ROY McAMOS, Princess theatre,

Sayre, Okla., writes:
I don’t know that it will help all show-

men in any town, but in my town, where
we have a crowd from the country on
Saturday, I find that Westerns are the

best money makers for that day. When
I say Westerns, I mean just that—pistol

opera, boots and spurs, action and all

that goes with it.

This town is about 3,500 population,
with a good trade territory. Most of

the Saturday trade is from the adjoining
farms. We find that comedy dramas go
very good, too, on Saturday, if they are

not run too often. Say once every two
months.

If you live in the Southwest, I don’t

think you can go wrong on Hoxie, Gib-
bons, Thomson, Mix, etc. I suggest that

you try it for about six weeks and see

how it works. I think it will be the

salvation of many showmen.

Whips Tent Show by
Potato Campaign

J. M. BROADUS, Dixie theatre. Bay
Minette, Ala., writes:
Am enclosing a circular that I used in

combating a tent show here the week of

December 15. The circular is self-ex-

planatory and, as you can see by the letter

received, it was appreciated and went over
big.

This stunt actually increased my box
office receipts for the night, judging by
my receipts on the same nights of each
week.

If it will help any of the boys, pass it

along.

Mr. Broadus’ circular arrived too badly damaged
for reproduction. The text of it is as follows:

Potato Drive for the Orphans
Thursday, December 18.

Dixie theatre.
Bring a potato, or some potatoes, with you

to the show Thursday, December 18th and see
the show for ten cents, children five cents. The
potatoes are for the Orphans Home, Troy, Ala.
If you havn’t any potatoes, bring something to

help out the Christmas dinner for the Orphans
Home. The cash is to defray expenses of putting
on the show. We need your support.

(Program items listed here).
This move is endorsed by ministers. Mayor,

Probate Judge, all the Councilmen and every
business man in Bay Minette.

"HE WHO GETS SLAPPED"
Aurora, III.— Rialto— Ten thousand

house organs feature attraction. Fifty win-
dow cards put out. Clown hats to children.

Extra newspaper space. (By Charles
Glickauf.)

PRODUCTION of short subject exploiting Paramount’s “The Golden Bed,” de-
tailed in letter this week by M. Rosenthal, Majestic theatre, Bridgeport, Conn.

EMPn MMI
UAfK HOIT^

l**l

nil
'•
11P

’

|_»j|

O. L. MEISTER, White House theatre, Milwaukee, produced this lobby display
for “The Air Hawk,” F. B. O. White House lobbies have been consistently good
over a long period.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Left—Ads submitted by H. Browning, Gordon’s
Olmypia, New Haven. Right—Four spaces used by M. Rosenthal, Poli’s Majestic, Bridgeport, Conn., in

his campaign for “The Golden Bed,” during which a short subject was made with local talent. Upper center—Frank H. Bums’ ad for “Dante’s Inferno,” which he calls “an old one.” Center — Ad about which M.
Fletcher, Lyric, Hartington, Neb., writes: “This wais thought up in five minutes aind made me $5 a minute.”
Letters illustrated above begin on page 43 under head of “What Showmen Are Doing to Get Business.” All

reproductions are made upon a scale of 1 to 3.
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EASTMAN
POSITIVE FILM

The identification ‘‘Eastman”

and “Kodak” in black letters in the

transparent margin leaves no room

for doubt.

You don’t assume^ a glance assures

you that you are projecting the film

that carries quality from studio to

screen— Eastman Film.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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[SHORT SUBJECTS]^ .
_

Ralph Graves leads the cast in "The
Beloved Bozo,” the Pathe release
which features several bizarre sets.

Kid Week in

Chicago
Last week was kid week in first

run Chicago. The Chicago theatre

had an Educational Juvenile com-
edy and McVickers had a Pathe
Our Gang. And still there were
not too many children.

Kid pictures are of two kinds,

good and bad. Like the little girl

in the jingle, when they are good
they are very, very good, and when
they are bad they are horrid. (Is

that last word right?)

Both of the kid pictures referred

to above, “Goat Getters” and
“Every Man for Himself,” are

good.

Short Plots

In Demand
Some of the units in the various

series being offered are not so good
as to story. The actors hold them
up, but the plots sag badly. There
is a demand for good short plots

and it’s not a demand readily sat-

isfied.

If a good short plot shows up in

the realm of printed fiction it is

snapped up by a feature producer
and built up to suit his needs. Per-
haps it would be a good idea for the

series makers to solicit short plots

written directly for the screen. In-

cidentally, the solicitation might be

managed as exploitation with good
results.

Alberta Vaughn
Established

“Miss Vaughn is a queen with my
fans.”

“Alberta, you are all right, the

writer and all my patrons like your
acting.”

That’s what two exhibitors wrote
in the report department last week
and it’s not often a star gets two
personal boosts in a single week.
It means that Alberta Vaughn is

established.

It’s good news, for the short sub-

jects need feminine stars. It has

made many of them, but they jump
quickly to the long features, more
quickly than the men. Miss Vaughn
is in a splendid position to make
herself a name and fame by remain-

ing in the short productions rather

than jumping into the big crowd in

the longer distances.

We Heard
About It

Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis., reported to

last week’s issue on Pathe News,
saying, “The manager of the Short

Subjects department was worrying
that none of the News Weeklies
would get views of the Notre
Dame-Stanford game. Some very

fine and clear views of the above

game appeared in this issue of

Pathe news.”

We heard about that, and we
heard also that International had
the game, but we didn’t get to see

either reel, although we scanned

the papers for days and attended

many theatres. Next season we’re

Two scenes from “The Aggravatin'

Kid,” a new Century Comedy released

last week.

going to start our campaign earlier,

but there probably won’t be a na-

tional championship game next

year.

Good Ideas

Cost Money
Comedy production eats ideas

faster than any other kind. One
good idea often proves enough for

a feature picture, but one isn’t

enough for a single reel comedy.

You can dwell on a point in drama
but loitering is out of the question

in comedy. An idea’s good only as

long as they will laugh at it.

Good ideas cost money. Comedy
makers need more of them. They
pay well for them, but the supply is

low. Next time you experience a

good comedy idea, sit down and

write it to your favorite producer.

Don’t make a scenario of it. Just

send the idea. They’re too scarce;

to waste.
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WHY FILM MAKERS SHOULD
READ THE NEWSPAPERS

^
HE big news stories of the past sev-

eral days have dealt with the cave impris-

onment of Floyd Collins and the race to

Nome with serum. The death interest is

strong in both cases, but the suspense ele-

ment is the thing that made the stories

big. Big is another way of saying inter-

esting.

Both stories depict Man’s unending race

against time (death) in close-up. Being

true, they are of absorbing interest. Per-

haps neither situation would score heavily

if offered in fiction, but that is neither

here nor there.

People who make motion pictures realize

that suspense is important, of course, but

I doubt that a proper degree of effort is

devoted to its manufacture. With the

years they have become expert in practi-

cally every other department of picture

making, but few have advanced appreciably

in the technique of suspense.

It is not probable that the news stories

mentioned will inspire them to greater ef-

fort in this direction. It is more probable

that some misguided director who should

be a sign painter will burlesque them in

comedy or counterfeit them in melodrama.

Nevertheless, the lesson is there.

PLENTY OF PUNCH IN
"FRIVOLOUS SAL"

T -X HERE are two mighty punches in

“Frivolous Sal,” one where a horse and

rider in attempting to leap a gap, miss and

fall into a ravine, and another where

Mitchell Lewis, the villain of the piece,

falls from an ore conveyor into the valley

below.

The horse incident gives you a real

shock. Then, too, there’s a fight between

Tom Santschi and Mitchell Lewis that

looks like a genuine scrap. The two mill

about in a barroom, then into a side room
where they finish the battle in the dark.

Aside from this, “Frivolous Sal” con-

tains a number of points that won my ad-

miration. Victor Schertzinger’s clever

handling of the J. K. McDonald story made
a smooth running and pathetic tale of the

Northwestern mine town romance.

It tells of Sal, her falling in love and

marrying the actor, of his neglect, and

their final reunion through the actor’s lit-

tle boy. Little Ben Alexander was fine

as the youngster and Mae Busch shows

her mettle in the role of Sal. Eugene

O’Brien played the actor and Tom Sant-

schi the mine owner in love with Sal.

“How Did You Like

the Picture?”
"How did you like the picture?”
That’s THE question in this busi-

ness—or out of it.

Everybody asks it of anybody and no-
body pays much attention to the answer.
People like to compare opinions, mainly
for the sake of argument. People would
rather argue about motion pictures than
anything I know of. Even politics.

The reason is that every man ("Even
as you and I") thinks he can make a
better picture than any other man. This
belief is just as strong in the man who
never saw a camera as it is in the old-
est director in the business and one’s
got just as good a chance as the other
of proving it—which is no chance at all.

The jury’s hung before he starts.

All this, of course, doesn’t change the
fact that it’s THE question. That’s the
important thing. That’s why this page
is written. That’s why you read it (if
you do read it) and that’s why I here-
with ask you THE question and promise
to print your answers if they are not
reviews or box office reports. (If the
former, they will be junked, and if the
latter they’ll go to their proper depart-

"How did YOU like the picture?"

AGAIN: "LANGDON’S
A REAL COMEDIAN

AW a Pathe comedy the other day that

was being given the acid test at the time.

The exchange manager was showing it to

a couple of “hard-boiled” exhibitors. And
it stood the test. They laughed

!

It was one of those Sennett concoctions,

called “Boobs in the Wood,” with Harry
Langdon. It was a travesty on the North-
west story so familiar to everyone, with

the hero, the pretty girl and the rival, a

woodsman who is a terrible bully. Lang-
don’s experiences in a lumber camp res-

taurant are ludicrous in the extreme, and
added to this are the zippy titles.

SCENERY’S THE THING
IN THIS PICTURE

CENERY’S the thing in “The Folly of

Vanity.” It has a long sequence of Nep-
tune stuff which beggars a landlubber’s

vocabulary.

Maurice Elvey, the English director, was
somewhat handicapped by story material.

It’s a frightfully padded society drama
about a beautiful wife who is given a string

of pearls by a male friend, which arouses

her husband’s jealousy. She has a remark-

able dream while wearing the pearls, the

dream sequence being directed by Henry
Otto, who goes in for bathing girls, diving

stunts and Pain’s fireworks. When the

wife wakes up she returns the pearls and
falls into the arms of her forgiving hus-

band.

BIG PICTURE WEEK
ON BROADWAY

j OHN SPARGO writes, “It’s big pic-

ture week on Broadway and theatregoers

who like their spectacles can get them
rare, medium or well done simply by a

selection of theatre.”

John says “Chu Chin Chow,” which

opened Saturday at the Piccadilly, “looks

like a clean up.” It hasn’t been exactly

that in these environs, but maybe Broad-

way is different.

Other interesting comments in John’s

letter are : That no invitations were is-

sued for “The Lost World,” opening at

the Astor on Sunday night. . . . That

“Charley’s Aunt” is expected to run three

weeks in the new Colony theatre, where
it follows “The Lady,” which followed

“The Thief of Bagdad.” . . . That “The
Man Without a Country,” opening Wed-
nesday at the Central, is looked upon as

set for a long run. . . . That “The
Iron Horse” is running strong in its sev-

enth month at the Central and “Romola”
at the Cohan shows no signs of a let-up.

“The Ten Commandments” had its 829th

showing on Broadway Sunday night, pass-

ing “The Covered Wagon” record of 827

performances, which was another record.

The picture is going on until February 21,

when it will give way to “The Miracle of

the Wolves.”

AND HERE’S CHICAGO’S
DOWNTOWN OPENINGS

HICAGO’S downtown theatregoers

this week shouldn’t find it hard to locate

the kind of picture they want. “The Great

Divide” is at the Chicago, “Coming
Through” is at McVickers and “Charley’s

Aunt” is at the Orpheum in its “first show-
ing anywhere.”

The Monroe offers “The Roughneck,”

“Janice Meredith” is in its last week at the

Roosevelt” and the Randolph is making
proper capital of the fact that “Barriers

Burned Away” is highlighted, so to speak,

by reproduction of the Chicago fire. “Forty

Winks” is the film portion of the State-

Lake bill and the Castle is running “Sacri-

fice.”

Out of that line-up, anybody ought to be

satisfied.

LOUISE FAZENDA IS
LIFE OF PICTURE

SUBTITLE in “A Broadway Butter-

fly” introduced Louise Fazenda as “Cookie

Dale—The Life of Any Party” and she’s

the life of the picture as well. Louise is a

different actress. When the picture cramps
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her style she goes on ahead and lets it

catch up if it may, and she doesn’t really

need a picture, any^vay.

“A Broadway Butterfly” also gives Wil-

lard Louis another choice role and con-

tains Dorothy Devore and Cullen Landis

in the suppo'sedly leading parts. The for-

mer overdoes the demure small town girl

and the latter isn’t built for impersonating

a stage door John.

The picture is about chorus girls and

men who pursue them and the glittering

accompaniments of such stories are more

glittering than ever. It’s super-jazz stuff

and very frank.

Now Let’s Close the

Bathroom Door
Henry W. Gauding, Lincoln theatre,

Pittsburgh, says he and his clientele

have seen enough bathrooms. His letter

appears in “The Contributor’s Column,”
but he doesn’t say nearly enough. Bath-
rooms are old stuff in the esteem of the

“realist” school of picture makers.
They’re in the operating room now.
Somebody suggested that the plumb-

ing interests might be behind the bath-

room boom, but I doubt it, just as I
doubt that the American Medical Asso-
ciation has anything to do with the cur-

rent crop of clinical close-ups. I think
the realists are wholly responsible, and
I think they are sincere victims of un-
tempered enthusiasm.
The tendency is regrettable but the

cure is simple. It consists simply of a
mandatory order to directors that each
shall attend five or six theatre exhibi-
tions of his pictures (not invitation
premieres with the claque well coached)
and observe public reaction to his
surgical sequences. The fact is that
they make the public sick.

HERE’S THE GOOD NEWS
ABOUT BEBE DANIELS

fivXHIBITORS have been complaining

in “What the Picture Did For Me” that

Bebe Daniels hasn’t been doing her stuff

of late. One says she ought to get back

her Realart pep and another opines that

there must be a clause in her contract re-

straining her from smiling. The good news

of the moment is that she’s the genuine

Bebe in “Miss Bluebeard.”

“Miss Bluebeard” is another French com-

edy, not quite so sophisticated as “Open

All Night,” but still snappy. Bebe bounces

through in a manner reminding you of the

old days opposite Harold Lloyd. Ray-

mond Griffith is there, too, and he’s a five-

reeler all by himself.' There are many
others who do many things and if you

like farce you can have a great time watch-

ing the goings on. But don’t expect your

maiden aunt to admit she liked it.

“THE DANCERS” IS
TIMELY MATERIAL

cV_^URRENT tendencies are dealt with

differently in “The Dancers,” the Fox pic-

turization of the play by Gerald Du
Maurier and Viola Tree. The things you

think will happen don’t, and the surprises

are logical.

George O’Brien continues his climb to

eminence with another individual perform-

ance. Madge Bellamy and Alma Rubens
are the feminine principals. Emmett
Flynn directed.

South America and England alternately

provide backgrounds for the action, elabo-

rate treatment governing in both cases.

Toward the end there’s a kick I’ll not spoil

for you by telling.

“YESTERDAY’S LOVE”
ORDINARY PROGRAMw ERE it not for the trim manner in

which Paul Bern directed this story with

Pat O’Malley and Agnes Ayres it would
have been awfully tiresome stuff. I

dropped into a neighborhood theatre—the

Buckingham—the other night to note the

effect it had on an audience. They have

a lady orchestra of ten pieces, good pro-

jection and comfortable seats. But it was

just a picture to that crowd, nothing more.

They applauded the trailer for “A
Sainted Devil” but neglected to applaud

the feature. Even the auto racing with

the train and the auto wreck—the 10,987th

one in pictures—didn’t eret a rise out of

them.

What About Those
Fairy Stories?

“Peter Pan” is panning out in some
places and petering out in others. “The
Thief of Bagdad,” reckoned on a basis
of less available box office record, seems
to be getting a somewhat better break.
Both should be landslide successes, for
they are ideal pictures.
Both are splendid fairy tales, each de-

livering its nice little lesson more pleas-
antly and pointedly than any of the bed-
room dramas pitted against them. Both
represent courage in investment and
faith in £lms. I have an idea that the
sponsors of both calculated as a not re-

mote possibility the use of red ink in

making ledger entries, yet I doubt not
that repeat runs, revivals and such will

alter the hue of the writing fluid if im-
mediate events do not.

Reception accorded these pictures to

date has demonstrated at least one im-
portant fact. The pictures are doing
better than expected because the picture
public is not so far behind as it used to

be. The market today absorbs a ffner

product than was profitably vendible a

while back. The communities where
these pictures Sop are isolated islands

not yet engulfed in the rapidly rising

flood of general enlightenment. They
become fewer and smaller with the
years.

These fairy tales serve a double pur-

pose. They provide splendid entertain-

ment and they reveal the true state of
affairs out there beyond the ticket

wicket.

STUNTS GALORE IN
“RANGE TERROR”

OB CUSTER’S “The Range Terror”

is conventional. It doesn’t differ material-

ly from thousands of other Westerns.

Everything happens in regular sequence,

just as you’ve seen scores of times before,

the star’s stunts breaking in as the best

things in the picture.

The Texas Ranger finds a dead man,

learns that his sister is to arrive from the

East and determines to run down the mur-

derer. The sister, to gather evidence

against the villian and murderer, gets a job

in a cabaret owned by the villain. Comes
the big fight, the arrest of the villain and

the happy fade-out.

Bob Custer needs stronger stuff than

this. And should have it. He can ride,

and punch and make love. And he should

have an attractive leading lady.

Don’t Worry While
They’re Kicking

People who make their living out of
motion pictures worry too much about
the knocks. There is nothing in the
record of human progress to warrant it.

Knocks are sure signs of health.
In America the knock is a funda-

mental institution. If a thing is not
knocked you can write it down that it’s

on its way out. Americans are not a

readily satisfied people. Only compara-
tive satisfaction is possible in this land.
When knocking ceases, praise ceases
also and the end is just around the bend.
People knock pictures because they

believe they can be made better and
they want them best. “Want them” are
the two important words in that sen-
tence. When, if ever, people do not
want them, they’ll quit knocking and
that’s the time to worry. Don’t worry
while they’re kicking.

“THE GREAT DIVIDE”
A GREAT PICTURE

HENRY MILLER’S famous stage play,

“The Great Divide,” has been made into a

splendid photoplay by Metro Goldwyn.

Alice Terry has the leading feminine role

and Conway Tearle is Stephen.

For sheer beauty nothing can compare

with the shots of the Grand Canyon. Too
bad they were not made in color, but the

photography is remarkable. There’s a bet-

ter thrill near the end, in the race before

the flood, than could be produced on the

stage, and it is replete with tense moments,

good acting and careful direction. Wallace

Beery is good as the carefree, lustful wan-

derer.

JACKIE’S BACK WHERE
THEY WANTED HIM

T
J.N “The Rag Man” Jackie Coogan is

back where exhibitors playing some of his

other pictures said they wanted him. His

sponsors seem to have realized that he is

growing up and resolved to give his vast

following another glimpse of the best little

actor that ever stood before a Cooper-

Hewitt in the role and makeup we like best.

And the picture is there ! The last scene,

where he and Ginsberg, his partner in the

rag business—now wealthy—are playing

golf and ride from tee to tee in their car

is a scream. The picture has all the usual

pathetic touches of his earlier successes.
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NEW PICTURES
-..-A.

The Golden Bed
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 8,584 feet

DIRECTOR CECIL B. DE MILLE
Author Wallace Irwin
Adaptor Jeanie Macpherson
Cameraman Peverell Marley

PLAYERS
Flora Lee Peak Lillian Rich
Admah Holtz Rod LaRocque
Margaret Peake Vera Reynolds
Marquis De San Pilar....Theodore Kosloff
Due de Savarac Robert Cain
Amos Thompson Robert Edeson
Mrs. Thompson Julia Faye
Col. Robert Peake Henry B. Walthal
“Bunny” O’Neill Warner Baxter
Treasurer Charles Clary

TYPE : Modern society drama of

American boy— a go-getter— who
marries into an aristocratic old family

and is wrecked thereby.

HIGHLIGHTS: Flora’s wedding
to Marquis. . . . Death of Marquis. . . .

The Candy Ball given by Flora. . . .

Return of the convict husband.

Story: Admah Holtz makes a fortune
in candy and marries Flora Peake, after
the tragic death of her husband in the
Alps. Her craving for lavish parties and
gowns ruins Admah, and he is sent to

prison for defaulting in his account.
When he returns he finds Flora dying in

her old home. He finds happiness with
Flora’s young sister.

Women and Gold
Distributor: State Rights

Producer: Gotham Productions

Length: 6 reels

DIRECTOR J. P. HOGAN
Author. J. P. Hogan
Adaptor Betty Grace Hartford
Cameraman William Daniels

PLAYERS
Dan Barclay Frank Mayo
Mrs. Myra Barclay Sylvia Breamer
Senor Ortego William Davidson
Dan Barclay, Jr Frankie Darrow

TYPE: Romance of South Amer-
ica.

HIGHLIGHTS: Fight between
Dan and Ortego. . . . Scenes with wife
and villain in cabin. . . . Fall over

bluff. . . . Storm sequences.

Story: Dan Barclay and his wife in

Monte Carlo are summoned home to
South America. Mrs. Barclay tires of the
monotony of her existence in the mine
region. She elopes with Ortego, owner
of the mine. She leaves him, however
and in returning home is injured, loses
her memory and is taken to a county
home. Dan attempts to murder Ortego
and is sent to jail. He escapes and later
is reunited with his wife and son.

Lloyd Hamilton, as he will appear in

"Hooked,” the Educational-Hamilton
comedy directed by Fred Hubbard.

The Dancers
Distributor: Fox

Producer: Wm. Fox
Length: 6,583 feet

DIRECTOR EMMETT J. FLYNN
Author Gerald Du Maurier
Adaptor Edmund Goulding

PLAYERS
Tony George O’Brien
Maxine Alma Rubens
Una Madge Bellamy
Furthering Templar Saxe
Pringle Joan Standing
Mrs. Mayme Alice Hollister

Caruthers Freeman Woodheavy
The Argentine Walter McGrail
Ponfilo Noole Johnson

TYPE : Society drama, with tragic

love affair, in which girl living up to

demands of modern society, is sepa-

rated from sweetheart, but when she

is reunited, she seeks death upon find-

ing he has another sweetheart.

HIGHLIGHTS: Clever work of

Madge Bellamy. . . . The Argentine
episodes. . . . Beautiful settings.

Story: Youthful sweethearts are sep-

arated, when the boy goes to South
America, where he becomes wealthy. He
remains loyal to the English girl, al-

though he has another affair with a girl.

Finally they are reunited, but the girl

kills herself when she learns he has an-
other. He returns to the Argentine and
his new sweetheart.

Pampered Youth
Distributor: Vitagraph

Producer: David Smith

Length: 7 reels

DIRECTOR DAVID SMITH
Author Booth Tarkington
Adaptor Jay Pilcher
Cameraman Steve Smith

PLAYERS
George Minafer Cullen Landis
Eugene Morgan Allan Forrest
Wilbur Minafer Wallace McDonald
Lucy Morgan Charlotte Merriam
George Amberson William J. Irving
Isabel Minafer Alice Calhoun
Major Amberson Emmett King
Fanny Minafer Kathryn Adams
Mrs. Foster Aggie Herring
George Minafer (as boy)..Ben Alexander

TYPE : Moving romance, in which
common sense triumphs over foolish

pride. Adapted from novel “The
Magnificent Ambersons.

HIGHLIGHTS: Sensational fire

scene. . . . Thrilling rescue when large

apartment house burns. . . . Realistic

runaway.

Story: Isabel Amberson, in fit of
pique, marries Wilbur Minafer, instead
of Eugene Morgan whom she loves. Their
son, George, is a hopelessly spoiled child.

On Minafer’s death, Morgan is again at-

tentive to Isabel, but because of George’s
unreasoning opposition, she refuses to

marry him. Losing the family fortune,

Isabel goes to live in a modest apart-
ment. Morgan rescues her when the
building burns. Then George’s eyes are
opened.

Fifth Avenue Models
Distributor: Universal

Producer: Universal Pictures
Length: 6,581 feet

DIRECTOR SVEND GADE
Author Muriell Hine
Adaptor Olga Prinzlau

PLAYERS
Isobel Ludand
Francis Doran
Joseph Ludani
Abel Von Groot
Tory Serecold
Mme. Suze
Art Salesman
Maid
Rosalie
Crook
Crook’s Henchman.

Mary Philbin
Norman Kerry
Josef Swickard

..William Conklin
Rosemary Theby

Rose Dione
.. .Robert Brower

Helen Lynch
..Betty Francisco

Jean Hersholt
Mike Donlin

TYPE : Modern comedy-drama of

girl who defends honor is discharged

and later finds happiness with sweet-

heart.

HIGHLIGHTS: Ludani stealing

portrait. . . . Arrest and conviction.

. . . Fight in the modiste’s shop. . . .

Falling in love with art dealer. . . .

Happiness at last.
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Story: Isobel attempts to support her
aged father by working as a seamstress
in a fashionable Fifth Avenue shop. She
is discharged when she engaged in a fight

with a model. Her father is caught in

the home of wealthy man and sent to jail.

Isobel works in the office of art dealer.
They fall in love with each other and
finally her father returns, she explains
everything and she is made happy.

The Rag Man
Distributor : Metro-Goldwyn
Producer-. Metro-Goldwyn

Length : 6 reels
DIRECTOR EDDIE CLINE
Author Willard Mack
Adaptor Irene Morra
Cameramen

Frank B. Good and Robt. Martin

PLAYERS
Tim Kelly .Tackie Coogan
Max Ginsberg Max Davidson
Mrs. Malloy Lydia Yeamans Titus
Mr. Bernard Robert Edeson
Mr. Kemper William Conklin
“Dynamite” By Himself
TYPE: Story of East-side New

York of a little boy who lives with a

junk man and how they came into a
fortune.

HIGHLIGHTS: The stealing of
Ginsberg’s patent. . . . The “partner-
ship.” . . . Discovery of evidence in

old suit. . . . The righting of the
wrong.

Story: Little Tim Kelly, homeless when
the Orphanage burns, takes up life with
a Hebrew junk man, Ginsberg, and be-
comes his partner. He is such a shrewd
little business man, they are soon on the
road to prosperity. One day he gets an
old suit from a lady, finds an important
letter from lawyers in the pocket and is

able to have Ginsberg’s lost fortune
restored.

Back to Life
Distributor

:

Associated Exhibitors
Producer: Whitman Bennett

Length: 6 reels
DIRECTOR
Author Andrew Sartou
Adaptor.._ Whitman Bennett
Cameraman Edward F. Paul

PLAYERS
John Lothbury, later John Walpole

John Powell
Margaret Lothbury Patsy Ruth Miller
Sonny Frankie Evans
Arthur Lothbury George Stewart
Wallace Straker Lawford Davidson
June Porter Mary Thurman
Henry Porter Frederick Burton
TYPE : Drama of the Enoch Arden

type based on return of a World War
veteran reported dead, with face so

altered by surgical operation that

wife, newly married, does not recog-

nize him.

HIGHLIGHTS: Return of John
Lothbury as “John Walpole” from
front to old deserted home. . . . First

meeting with former wife. . . . Wal-
pole's guardianship of “Sonny.” . . .

German prison-camp scenes. . . . Mar-
garet’s first suspicions as to real iden-

tity of mysterious “Mr. Walpole.” . . .

Walpole’s disclosure to Straker (Mar-
garet’s new husband) of his real iden-

tity. . . . Reunion of Lothbury family.
Story: Margaret Lothbury receives

news of her husband’s death at the front.
In reality, John Lothbury has been picked

New Toys
Distributor: First National

Pictures, Inc.

Producer: Inspiration Pictures,
Inc.

Length: 7,363 feet
DIRECTOR JOHN S. ROBERTSON
Authors Oscar Hammerstein II

and Milton Herbert Gropper
Adaptor Josephine Lovett
Cameraman Roy Overbaugh
Subtitles Agnes South

PLAYERS
Will Webb Richard Barthelmess
Mary Lane Mary Hay
Natalie Woods Catherine Wilson
Tom Lawrence Clifton Webb
Sam Clark Francis Conlon
Mrs. Lane Bijou Fernandez
TYPE: A comedy of domestic life

in New York middle class circles,

adapted from the stage play.

HIGHLIGHTS: Will Webb’s meet-
ing ivith Mary Lane, after Natalie,

his fiancee had sailed for Europe.
Natalie’s return and first visit to Will

and Mary and their baby. Mary’s de-

cision to try a stage career in spite of
Will’s opposition. Her complete flop

on opening night. Will’s terror of
Natalie ivho tries to win him away
from Mary. Reconciliation of Will and
Mary.

Story: Will Webb accepts tickets to an
amateur performance from his fiancee,

Natalie, as she sails for Europe, and
there meets and falls in love with Mary
Lane. He marries her. They live in a

Harlem flat and have a baby. Natalie
returns, still considering that Will be-
longs to her. She visits them, throwing
Will into terror and arousing Mary’s
jealousy. Natalie tries to win Will back,
and Mary accepts Tom Lawrence’s sug-
gestion that she should have a career for
herself on the stage. The premiere is a
complete flop, due to a trip and the an-
tics of her false nose. Will fears she has
killed herself. He escapes from Natalie
and finds her still in her dressing room
at the theatre. They are reconciled.

Drug Store Cowboy
Distributor: Independent Pictures

Corp.
Producer: Independent Pictures

Corp.
Length: 5,100 feet

DIRECTOR PARKE FRAME
William Lester

PLAYERS
Marmaduke Mortimer Grandon

Franklyn Famum
“Gentleman Jack” Robert Walker
Jean Jean Arthur
Wilton Malcolm Denny
Director Murray Ronald Goetz
Sheriff Dick Loreno
TYPE: Western comedy-drama in

which a clerk who wants to become a

motion picture actor finally succeeds.

HIGHLIGHTS: Rehearsals for

“bad man” role. . . . Farnum’s work.

. . . Robbery of bank. . . . Fight

until outlaws. . . . Hard riding.

Story: Mortimer Grandon, clerk in a

drug store, is ambitious to get into pic-

tures. He travels to the company’s loca-

tion in a freight car, and is forced to

change clothes with an outlaw. He blun-

ders into the company making scenes

and gets into a fist fight. He finally

wins out and wins the leading lady’s

hand.

Mack Sennett presents Harry Langdon
in “Boobs in the Woods,” a Pathe
comedy full of new antics.

WHITMAN BENNETT

up by British ambulance unit and placed
in British hospital. Here by marvelous,
newly developed science of facial surgery
Lothbury is given a new face. On return
to America he finds his wife married to
Wallace Straker, richest man in town.
The union is an unhappy one. Lothbury
adopts name of Walpole and withholds
identity. He assumes guardianship of his
son while Strakers tour Europe, while
abroad Margaret Lothbury is acquainted
with real facts of Lothbury’s disappear-
ance from battlefield. Later circum-
stances confirm her suspicions that Wal-
pole is in reality her husband. Revela-
tions follow leading to re-union of family.

Soft Shoes
Distributor

:

Producers Dist. Corp.
Producer: Stellar Productions, Inc.

Length: 5,500 feet

DIRECTOR LLOYD INGRAHAM
Authors

Hunt Stromberg and Harvey Gates
Cameraman Sol Polito

PLAYERS
Pat Halahan Harry Carey
Faith O’Day Lillian Rich
Dummy O’Day Paul Weigel
Quig Mundy Francis Ford
Bradley Stanton Heck
Mrs. Bradley Harriet Hammond
The Chicago Kid Jimmie Quinn
Yet Tzu So-Jin
Mabel Packer Majel Coleman
Markham John Steppling
Hank By Himself

TYPE : Melodrama concerning the

capture of a band of crooks by San
Francisco police aided by a small town
sheriff.

HIGHLIGHTS: Faith invading
Pat’s apartment. . . . Raid by police.

. . . Pat’s agreement ivith police. . . .

Rounding up the gang.

Story: Pat Halahan, Sheriff of Boul-
der, goes to San Francisco to see the
sights. He meets Faith O’Day, in league
with a gang of crooks. Faith decides to

go straight, and Pat with the aid of the
police rounds up the gang in a last des-
perate encounter.

Author
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A Man Must Live
Distributor: Famous Players

Producers: Famous Players-Lasky

Length: 6,116 feet

DIRECTOR PAUL SLOANE
Author I. A. R. Wylie
Adaptor James Ashmore Creelman

PLAYERS
Geoffrey Famell Richard Dix
"Mops” Collins Jacqueline Logan
Job Hardcastle George Nash
Eleanor Ross-Fayne Edna Murphy
Clive Ross-Fayne Charles Beyer
Mrs. Jaynes Dorothy Walters
Cabaret Owner William Ricciardi

Tod Cragge Arthur Housman
Ross-Fayne Lucius Henderson
Mrs. Ross-Fayne Jane Jennings

TYPE : Story of a war hero who
gets a position on a newspaper and

his attempt to stop the printing of a

story which he has written.

HIGHLIGHTS: Farnell finding so-

ciety divorcee in dance hall. . . . His
befriending of the lady. . . . Arrest of

his war buddy. . . . Attempt to keep

the story out of the paper. . . . Assault

on editor.

Story: Famell, back from war, gets a
job on a newspaper. He is threatened
with discharge unless he brings in a big
story. Finding a society divorcee work-
ing in a dance hall, he befriends her. He
meets his war buddy, who is arrested for
a dope peddler, Famell is in love with
the buddy’s sister. Nevertheless he writes
the story. Then attempts to withhold it

by whipping the editor. His sweetheart
understands and forgives him.

Miss Bluebeard
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 7 reels

DIRECTOR FRANK TUTTLE
Author Avery Hopwood
Adaptor Townsend Martin
Cameraman J. Roy Hunter

PLAYERS
Colette Girard Bebe Daniels
Larry Charters Robert Frazer
Bob Hawley Kenneth MacKenna
Bertie Bird Raymond Griffith

General Harding Lawrence D’Orsay
Gloria Diana Kane
Lulu Martha Madison
Eva Florence Billings
Bounds Ivan Simpson

TYPE : Comedy-drama concerning
adventures of French actress who
finds she has two husbands.

HIGHLIGHTS: Bob Hawley sign-

ing Charters’ name to marriage cer-

tificate. . . . Colette signs also think-

ing it is hotel register. . . . Charters
meets his wife. . . . Train sequences.

. . . Raymond Griffith’s work.

Story: Colette, an actress, goes from
Paris to London to visit her friend
Gloria. Bob Hawley and Colette meet.
Bob posing as Larry Charters, a musi-
cian. They are left at a way station and
they both sign a marriage certificate,

thinking it is the hotel register. In
London Bob presents Colette to her hus-
band No. 2 Charters. Charters has many
woman friends, but he eventually gets
rid of them and marries Colette.

The Last Laugh
Distributor: Universal

Producer: U. F. A.

Length

:

6,500 feet

DIRECTOR F. W. MURNAU
Author Carl Mayer

PLAYERS
The Porter Emil Jennings
His Daughter Mary Delschaft
Bridegroom Kurt Hiller

His Aunt Emillie Kurz
The Manager Hans Unterkircher
Night Watchman George John
TYPE : Simple story of Berlin life,

of a German and his married

daughter who turns from him when
he loses his position as carriage man.
HIGHLIGHTS: Demotion of the

carriage man. . . . Stealing uniform.

. . . Posing as former doorman. . . .

Discovery of deception. . , . The mock-
ing of his neighbors.

Story: The old carriage opener is de-

prived of his job at the Atlantic Hotel
and put in the washroom. He goes home
to his daughter’s wedding, dressed in his

old uniform, which he has quietly stolen.

He checks it at the railway station and
returns to work, but is discovered by his

son-in-law’s aunt. The night watchman
befriends him and they have a “banquet”
together.

Super Speed
Distributor

:

State Right
Producer: Rayart
Length: 5,500 feet

DIRECTOR ALBERT ROGELL
Authors
John W. Grey and Henry R. Symonds

PLAYERS
Patrick O’Farrell Reed Howes
Estelle Knight Mildred Harris
Warner Knight Charles Clary
Stanton Wade Sheldon Lewis
TYPE : Auto racing story of a

youth who saves his sweetheart’s

father from financial ruin by winning
an auto race.

HIGHLIGHTS: Rescue of Estelle

from thugs. . . . Auto race. . . .

Excellet work of Howes.
Story: Patrick O’Farrell, nephew of a

wealthy dairyman, saves Estelle Knight
from attack and falls in love with her.

He learns that her father, an auto manu-
facturer, is in financial difficulties, and he
outwits a crook lawyer by driving one of
his cars in a race and saves the family
fortune. Also wins the girl’s hand.

Gold Heels
Distributor: Fox

Producer: William Fox
Length: 6,020 feet

DIRECTOR W. S. VAN DYKE
Author Henry Blossom
Adaptor John Stone

PLAYERS
Boots Robert Agnew
Pert Barlow Peggy Shaw
Push Miller Lucien Littlefield

Kendall, Jr., Wm Norton Bailey
Barlow Carl Stockdale
Tobe Harry Tracy
Constable James Douglas
TYPE: Race track melodrama,

based on play “Checkers,” of a young
gambler who buys a horse and wins
the derby, also the grocer’s daughter.

HIGHLIGHTS : Stealing the or-

phanage funds. . . . Rushing Gold
Heels to the race track. . . . Win-
ning the race. . . . Antics of Con-
stable.

Story: Boots drifts into small town
and fails in love with village girl, whose
father runs grocery store. Boots buys
an old horse from him, grooms him for
coming derby and—escaping from jail

—

he takes the horse to the track and wins
the race. The villain who steals the or-
phanage funds confesses and clears
Boots,

[newspicturesI
! ^

PATHE NEWS No. 11: First anniversary of
Woodrow Wilson’s death. — Quebec, Canada,
tempest of snow strikes Canadian city.—Wash-
ington, D. C., over $4,000,000,000 in Uncle Sam’s
pocketbook.—Garden City, N. Y., skiers solve the
“No hill’’ problem by airplane.—New York, Jus-
serand leaves for home.—Mexico City, first Ger-
man naval cadets visit Mexico. — Hoquiam,
Wash., pick up piles of lumber in jiffy.—San
Francisco, Japanese warships on tour of friend-
ship.—Rhodesia, So. Africa, airplane defies yawn-
ing abyss.

PATHE NEWS No. 12; Briarcliff, N. Y., try
night skiing for a real thrill,—Washington, D. C.,
problem of French debt to U. S. nears clunax.

—

Herrin, 111., four killed in new outbreak.—Wey-
mouth, Eng., a big time at a small wedding.

—

Versailles, France, link France and “heart of
Africa” by plane.—New York, ice jam ties up
traffic on Hudson.—I.ong Beach, Cal., air veter-
ans in death-defying stunts.

KINOGRAMS No. 5054: San Francisco, dra-
gon dance ushers in Chinese New Year.—Quincy,
Mass., year’s vacation for warship.—St. Peters-
burg, Fla., racing dogs chase mechanical rabbit.—San Francisco, infant bears “Roosevelt” and
“Volstead.”'—Boston, Mass., Nurmi and Frigerio
meet the governor.—Fate of Nome hangs on gal-
lant huskies.—Washington, new French envoy
calls on President.—Gay skaters hold night ice
frolic, Chicago.—^Antilyas, Syria, Syrian young-
sters tackle big job.—Chicago, kid hobby riders
tell the world.

KINOGRAMS No. 5055: Washington prepares
for inauguration.—Boston, biggest ship enters
biggest dry dock.—Philadelphia, scout cruiser
Memphis goes into commission.—Croome Court,
Eng., a real diamond wedding.—New York, pulls
car and seven passengers with his hair.—Lang-
holm, Scotland, Prince Henry makes good as
marksman. .— Chicago, Doris Metzler, world’s
youngest equilibrist.—Piraeus, Greece, last Greek
orphans home from Turkey. — Saranac Lake,
N. Y., speed stars skate for championships.

INTERNATIONAL NEWS No. 13: Near
Springfield, 111., U. S. agents dynamite moon-
shine plant.—Palm Beach, Fla., speed records fall

in tests for gold cup.—San Francisco, Chinese
usher in belated New Year.—New York City,
thousands of children aid in campaign for cathe-
dral of St. John the Divine.—Herrin, 111., hooded
klan marches in latest tragedy.—Baltimore, Md.,
science uncovers curious facts about babies.

—

Syracuse, N. Y., record blizzards tie up river and
land traffic.

FOX NEWS No. 36: St. Petersburg, profes-
sional golf league starts its season.—New York
City, Bishop Manning appeals for $15,000,000
fund.—Canal Zone, Commissioner Enright of
N. Y. police presents medal.—Canal Zone, Ram-
say MacDonald, the British labor leader and for-

mer Premier, pays a visit to Panama Canal.—Los
Anegles, Cal., Jackie Ross, youngest daredevil,
celebrates his second birthday.—Casper, Wyo., a
group of rising young business men set out to

earn a few dollars.—Kelso, Wash., this is the sea-

son when the rivers are alive with migrating
smelt.—Tenez, Algeria, a sight for tourists is a
troop of wild apes that come in from the forest

to beg for food.—^San Francisco, Cal., guns of

U. S. fleet in the Golden Gate boom a welcome
to squadron of Japanese warships.—Galveston,
Texas, you may not believe it, but the latest

thing in beach attire this season is the paper
bathing suit.

FOX NEWS No. 37: Bo.ston, Mass., the Ar-
gentine warship Moreno, coming to U. S. for

$1,000,000 overhaul.—New York City, Lawrence
Tibbett, an American baritone, is this year’s sen-

sation in grand opera circles.—Versailles, France
writes a new chapter in aviation.—New York
City, children contribute their mite to help com-
plete $15,000,000 cathedral.—Syracuse, N. Y.,

railroads fight to keep lines clear as storm grips

state.—East St. Louis, Spain buys 1,000 mules
from the world’s greatest market.—Paris, craze

for athletics has seized all France.—The race

against death to save Nome. Alaska; how gov-
ernment sped serum by dog teams.—Seattle,

Wash., a new deal for the dogs; homeless pups
from the city’s pound are given away to theatre

patrons.
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OHILADELPHIA, pa.—

M

orris Brown,
proprietor and manager of the Capitol

Film exchange, has gone to Los Angeles,
to spend several weeks there as the guest
of his brother. . . . Jack Conrdet, for-

merly Associated Exhibitor salesman in the

Wilkes-Barre district, has resigned. . . .

Charlie Martin, who has been covering an-

other portion of the up-state territory for

Associated, will include Courdet’s old dis-

trict. . . . John Gill, of the De Luxe
sales force, recently underwent an oper-

ation for appendicitis and is recovering at

his home. . . . Miss Z. Eisenberg, who
has been attached to the Philadelphia office

of Paramount for some time, has resigned

preparatory to changing her name. . . .

The Stanley Company of America intro-

duced for the first time a jazz revue with
its regular picture program at the Stan-
ley theatre the week of February 2. The
staging of the production was in charge
of Ned Reyburn, of New York, who is

well known throughout the country as one
of its best musical comedy producers. It

is the intention of the Stanley company
to vary its regular picture policy with short

musical revues of a high caliber.

George H. Earle, a prominent director of
the Stanley company, has gone South to

spend the remainder of the winter. He
was accompanied by John J. McGuirk and
Abe Soblosky, Stanley Company officials.

. . . No overtures have been made by
Vine Street exchanges to secure the quar-
ters recently vacated by Universal, whose
furnishings were moved into the old Selz-

nick exchange. The building vacated by
Universal was one of the largest but not
the most convenient in the film district.

Because of the floor space, the exchange
would be a little too commodious for most
of the independents doing business on the

street. The national distributing

companies are all satisfied with their pres-

ent accommodations and it is therefore

quite likely that the building will either

remain vacant for some time or be taken
over by a mercantile concern.

A/I ILMAUKEE, WIS.—/. H. {“Go Get-
ter") Margoles is living up to his

name. G. A. Smith, chief of the Milwau-
kee office of Famous Players-Lasky, has

just recommended him for membership in

the select 100 per cent salesmen’s club of

the organization. . . . Harry Perlowitz,

of the Savoy, was buying and passing out

cigars with reckless abandon last week. It’s

a boy and gives every indication of being
a regular showman. . . . Harry Hart,
in charge of F. B. O. and former presi-

dent of the Film Board of Trade, is in a

serious condition at the Milwaukee hospi-

tal. Harry is one of the most popular and
most widely known members of the trade

in the city. . . . During his absence,
Arthur Roberts, late of Minneapolis, is in

charge of the F. B. O. shop. . . . Max
Weisfeldt, district chief of F. B. O., is

expected to visit Milwaukee as a result

of Hart’s illness. . .
.

_

Oscar Kuschner,
manager of Pathe, has just had his ton-

sils amputated. . . . James Morrissey,

of Saxe’s JefTris in Janesville, now boasts

an orchestra. . . J. E. {“Daddy")
Wolcott, of Racine, was one of those who
answered the call of the Badger Theatres
Corporation for its Milwaukee mass meet-

ing. . . A chip off the old block is

the young son of Stan Brozvn, of Saxe’s

Strand. Despite his knee pants, he knows
more than some exhibitors about the show
business and occasionally takes his turn

leading the Strand orchestra. . . . Wil-

liam Seymour, just getting acquainted with

Milwaukee, where he is now managing
Ascher’s Merrill, says this town has De-

troit, his old home city, beat a dozen dif-

ferent ways.

IflljW
(SEATTLE, WASH.—F. A. Smith has

been appointed representative in this

territory for the Alexander Film company.
. . . With the transfer of L. A. Samuelson
from the Portland office of Pathe to the

Seattle branch, of which he is manager, the

Portland branch is without a manager and
will be for several weeks until the return

of District Manager W. S. Wessling, who
has been in the eastern part of the western

territory. He installed W. A. Calkins as

manager of the Butte office, following which

he installed C. M. Van Horn, formerly

manager of the Butte office, as manager of

the Denver office. . . . Ben Shearer, of B. F.

Shearer, Inc., theatre equippers and decor-

ators, announces a new acquisition to his

selling force in Frank Harris, formerly on
the road for Kwality Pictures, handling

Warner Bros. Classics. . . . P. C. Hurst,

go-getter for First National, made a mys-

terious business trip to Bellingham last

week. He must have carried strong medi-

cine on that jaunt, for he returned with the

pleasing announcement that he had signed

up the Bellingham Theatres, Inc., managed
by Fred Walton, to play all the First Na-
tional features of 1925. ... A new face

seen in town last week was Frank Lloyd,

who, with his company, is visiting the Puget

Sound country on location for the big pic-

ture he is directing, “Winds of Chance,’’

said to be a worthy successor of “Frivolous

Sal.” . . . J. K. McDonald, producer of the

latter picture, was also in town for a few
days and was the guest of Fred Sliter,

manager of the local First National branch.
Mr. McDonald is elated over the success
of “Frivolous Sal,” which had its premiere
last week at the Liberty theatre and is the

first big feature ever produced locally, hav-
ing been produced at Ranier National Park.
. . . Harry Black, manager of the Vitagraph
Seattle offices, spent the last week end in

Portland, motoring down to the Rose City
accompanied by Mrs. Black. . . . J. T.
{“Sheff") Sheffield, general manager of
Greater Features, is spending a couple of
weeks in Portland, looking after the offices

there while James Moran, local manager,
is spending a couple of weeks on the road.

. . . Alanager Al Rosenberg of De Luxe
Features declares the new cross-word puz-

zle films are creating quite a stir in the

Pacific Northwest and probably will be as

successful in achieving popularity as the

crosswork puzzle sections in the daily news-
papers and other periodicals. . . . Seattle

exchange managers read with amusement
the other day statistics compiled by the

Architectural Forum of New York, which
stated statistically (as those things go) that

there were eight new theatres building or

projected in Washington, and three in Ore-
gon. According to Jim Hone, executive sec-

retary of the M. P. T. O. of Washington,
there are more theatres under construction

in the Northwest than in any other section

of the United States, and in Washington
and Oregon alone there are more than

twenty-five either under construction or

projected for the near future. . . . Arthur
Huot, Seattle F. B. O. manager, is in Los
Angeles attending the west coast conven-

tion. He was accompanied south by Bill

Matthews, Portland manager. . . . Seattle

will have a new film exchange, a branch of

the New Railway Express Film Transport

company, according to the announcement of

Robert E. M. Cowie, chairman, and another

branch will be established at Salt Lake,

both to be linked with twenty-seven branch

offices to be established. . . . A. H. McMil-
lan, who has been traveling the Oregon
territory for Producers Distributing, last

week joined the Seattle staff, succeeding

R. C. Montgomery. When the firm’s pro-

jected new Portland home is built it will be

under the management of Jack Rue, for-

merly manager of the Butte office.

Albany, N. Y.—changes came last week
along Film Row—Bob Bendell going

with Renown, and Fred Robke takes Mr.

Bendell’s place with Dependable. . . -

Julius Singer shouldn’t be overlooked,

either, Sigbert Wittman, of Philadelphia,

succeeding him as manager of the Univer-

sal exchange here. With a bag as big as

all outdoors, presented him by employes

of the exchange, Julius left for New York,

happy as could be. . . . William Raf-
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ferty, of Syracuse, part owner of three

theatres in Schenectady, was in town dur-

ing the week, talking over things with

iV. W. Farley. . . . Bill Smalley, of

Cooperstown, was also along the Row.
. . . The week brought L J. Darmour,
of the Standard Cinema Corporation, of

New York, to town, spending a good part

of the day with Herman Stern, manager
for F. B. O. . . . George Wright, for-

merly with Universal here, is wintering in

Miami, and selling real estate. . . .

Edgar Haines, who also used to be with

Universal here, is doing the same thing in

Newark, N. J., and making plenty of

dough. . . . Lee Langdon, former book-

er for First National here, is selling for

F. B. O. now. . . . William Smalley opened

his recently acquired theatre in Catskill,

the other night, with “The Roughneck,”
playing to an overflow. . . . Berinstein

Brothers bought additional land in Albany
last week, adjoining the Colonial theatre,

and plan an addition to that house. . . .

John Hart, an exhibitor in Bennington,

Vt., is spending the winter in Florida.

Edward Hochstim has succeeded

David MacElhimiey, covering the Capital

district for Pathe. . . . The Albany
Film Board of Trade moved last week into

the Mark Strand building. . . . Amos
Leonard, Pathe salesman, has been sick

for several days. . . . Dr. J. Victor Wil-

son, who recently resigned from the Rob-
bins houses in Watertown, and who had
booked passage for a trip to Europe, will

remain in New York City, having accepted

a position there. . . . Schine Brothers
took over the Carthage Opera House last

week, giving them control of the situation

there. . . . Bill Smalley did a land

office business last week in the college

town of Hamilton, when the Dean of the

Theological Seminary came out with a

sharp criticism of a picture shown, and
asked the students to register a protest.

This they did, but in a far different way
from the way he meant it, for they packed

the house to the very doors. . . . George
Roberts, manager of the Berinstein circuit,

was in New York during the week.

S T. LOUIS, MO.—History may not re-

peat but pretty Mary Steivart has little

belief in the rule since she won the title

of queen of the annual ball given under
the auspices of the Motion Pictures Ex-
hibitors league and the St. Louis Eilm
Board of Trade; then two days later came
back and took the same kind of title at

Arcadia Dancing academy in a bathing
beauty contest. The latter contest was
under the auspices of the film exchange
employes organization. . . . G. E. McKean,
local manager for Fox, reports that Fox
Week broke all records for the local office

for rentals and collections. . . . Manager
Danke of Vitagraph put on a special trade

showing of “Pampered Youth” for out-of-

town exhibitors and others. . . . Donald
Beldon of the local Paramount office is

back from the special ad sales conference
held in Kansas City. . . . “Bighearted Steve”
Brady, owner of the Broadway theatre.

Cape Girardeau, Mo., cooperated in the

Fire Prevention Week program put on by
the state association and leading insurance
men of the state last week. . . . He gave
them the use of his theatre. . . . J. Schmidt
of Pocahontas, 111., has sold his hotel with
the purpose of devoting his entire time to

his theatres. . . . Louis Sidney is tempo-
rarily in charge of Loew’s State theatre.

San Francisco

First Runs
(Week of February 1)

LOEW’S WARFIELD: “Wife of a Centaur,”
Metro-Goldwyn; “Cross Word Puzzle,”
Own Novelty,

CALIFORNIA: “Miss' Bluebeard.” Para-
mount; “Why Hurry,” Educational.

BEATTY'S CASINO : “Silent Accuser,”
Metro’Goldtcyn; “Bull and Sand,” Pathe.

GRANADA: “Top of the World,” Para-
mount; “Flickering Youth,” Pathe.

IMPERIAL: “Janice Meredith,” Cosmopoli-
tan.

CAMEO : “Hurricane Kid,” Universal;
“Somebody's Sweetheart,” Universal.

STRAND: “Blows and Dynamite.” Fox;
Kinograms; Number 9, of F. B. O. series.

pending the appointment of a permanent

manager. . . . Guy Wampler has taken

over the Royal theatre, Palestine, 111.,

formerly operated by Hawkins & Sauls-

berry. . . . C. W. Tipton, owner of the

New theatre, Manila, Ark., has added
the Pathe theatre, Monette, Ark., to his

string. . . . William Haynes is now
traveling Southern Illinois Paramount; he
was formerly with Metro-Goldwyn in

Kansas City. . . . Billy Sohni of the Belasco
theatre has opened film salesmen head-
quarters in his building, setting aside a

special room for the use of picture sales-

men while they are in Quincy. It has made
a hit with the boys. . . . The Avalon the-

atre, Lawrenceville, 111., has reopened
;
the

Phoenix has closed. Both are owned by
Mrs. Hurley B. Gould. . . . Steve Earrar
of the Orpheum theatre, Harrisburg, 111.,

collaborated with Maurice Davis, exploiteer

for Universal Pictures out of St. Louis,

in a box office campaign that packed the

house for the showing of “The Hunch-
back of Notre Dame.” It ran three days.

. . . Livingston Lanning. manager of the

Loew State theatre, resigned February 1.

During his regime it is said the house at-

tained decided prestige in the local show
area. He is considered one of the best

showmen in the Southwest. . . . Arthur
B. Williams, manager of the Rivoli the-

atre, has left William Goldman’s organzi-

tion. Aaron Fineshriber has returned to

the Rivoli from the Kings while Al. J.

Marks is temporarily in charge at the

Kings. . . . Citizens of Webster Groves,
Mo., living in the vicinity of what is known
as Tuxedo Park will send a delegation be-

fore the City Council to formally protest

against the opening of a negro theatre

there. The house was to be erected at a

cost of $4,000. . . . Mrs. Hilda C. Brown
has purchased the Majestic theatre. Green
Forest, Ark. . . . J. Bucklin has taken over
the management of the Lang Family the-

atre here. He was formerly manager for

the St. Louis Exhibitors Supply company.
. . . C. N. Brasswell is the owner of the-

tres in Cadiz, Marion and Eddyville, Ky.,

reports to the contrary notwithstanding.

. . . Leo Keiler, prominent Paducah, Ky.,

exhibitor motored to St. Louis with his

boy who had his tonsils and adenoids re-

moved at Barnes Hospital. The operation

was successful and the youngster later re-

turned home with his papa.

Seattle

First Runs
(Week of January 31)

BLUE MOUSE : “This Woman,” l^'arner

Bros.
CAPITOL: “Flaming Portals,” Producers

Distributing Corp.
COLISEUM : “Tho Mine With the Iron

Door,” De Luxe.
COLUMBIA : ^^Ramshackle House,” Pro-

ducers Distributing Corp,
LIBERTY: “Tongues of Flame,” Paramount.
HEILIG: “Broken Laws,” F. B. O,
PANTAGES : “Lovers’ Lane,” Warner Bros.

STRAND: “Janice Meredith,” Metro-Gold-
wyn.

(„:AN FRANCISCO, CAL.^Aaron Gold-
berg has taken over the Unique the-

atre after remodelling it; he has closed

the Howard house permanently 1. E.

Flynn and E. M. Saunders, the latter gen-
eral sales manager of Metro-Goldwyn were
guests of honor at a dinner presented by
F. IV Voight, local manager, Seth Per-

kins, Seattle manager, R. E. Garland, Den-
ver appointee, Arthur Lamb, Los Angeles,

Leii'is Amacher, Portland, and G. E.

Clowaro, Salt Lake City. ... A secret

has been divulged in that two new first

class motion picture houses are to be

opened at Chico and Marysville, near here.

The names of the builders cannot be ob-

tained. . . . Beginning February 20, Man-
ager Markozoita of the Strand theatre will

add six vaudeville acts to his program and
maintain first run films in conjunction with

it as well as a two-reel comedy and news
feature. At present he is featuring IVill

King. . . . With no decrease in attendance
the manager of the Alexandria and Col-

iseum theatres has changed his prices from
25 and 30 cents to 35 cents. . . . Several
local folks journeyed down to Merced re-

cently to the opening of J. Harvey’s new
Merced theatre. Mayor and city officials

attended the first performance toe

Mealey, assistant to Morgan Walsh of

Warner Bros., has announced his engage-
ment to Elvira Porterfield, who is at the

Educational office. Maybe Elvira announced
it,-—anyway, they are engaged and Eilm
Row has heard about it. . . . Charley
Pincus, it is widely believed, was the big

cog in machinery of engineering "‘Greed”

at the Imperial into a successful three

weeks run. Charlie handled the publicity.

... In the “tallest building in the West”
which will be built by the Pacific Gas and
Electric company it is said there will be an
auditorium theatre seating 1,500, full stage

equipment, and Simplex projectors sunniied

by the Western Theatres Supply company.
. . . Harry Sack and William Y. Godfrey,
Jr., owners of the Haight theatre, have
completely remodeled the house which is

now one of the most attractive local the-

atres. . . . George Gleboff, producer, di-

rector, also actor and writer of scenarios,

was honored at a Russian dinner served

here, when he showed the Russian picture,

“The Woman Who Created Love.”

INDIANAPOLIS, IND.—lEf// H. Hays,
head of the producers organization,

spent several hours here the first of the

week. He was returning from the East

and was the guest of the Indianapolis Ath-
letic club until evening, when he left for

his home in Sullivan, Ind. At the end of

the week he left for California. He had
nothing to say regarding reported breaks in

the ranks of his organization. ... If you
want to know what stirs anger within an
exhibitor’s heart, you should have seen

Billy Conners, manager of the Lyric the-

atre in Marion, Ind. Wielding a large

knife on the floor of the theatre he pro-

duced a wad of chewing gum the size of

an apple. It developed he was clearing

the floor of gum preparatory to laying an
expensive carpet in the hope that customers
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would have more pride in the theatre’s ap-
pearance and not spit out their gum until

after leaving. . . . Lester Huff, organist

at the Ohio theatre, played his original

compositio, “The Evolution of Jazz,” last

week as his contribution toward the Jazz
week program at the theatre. “Miss Blue-
beard” was the picture bill for the week.
. . . The Afaywood Theatre corporation
has been formed at Hammond, Ind., with
a capital stock of ^SOjOOO. The incor-

porators are Norman Kristoff, Stanley
Kolanki, Samuel D. Skufskiss, Samuel B.
Gilmore, Jacob Lurie and Frank Koznar-
ski. . . . Zoe Aikens, author of “Declasse,”
deliverel several lectures while visiting

here last week. ... A Chicago firm and
a Milwaukee firm are each to sponsor the

building of a large theatre in South Bend,
Ind., it is rumored. Property owners on
North Main street have begun negotiations
for both houses. . . . Abe Martin (Kin
Hubbard), the famous hoosier humorist,
recently said, “Alovie censorin’ should be-
gin at home.” . . . 200 members of the

State Assembly Woman’s Club of Indiana
and hostesses from various women’s or-

ganizations were guests recently of the
Palace theatre. The women were met at

the Claypool hotel and were taken in motor
busses for a short drive before going to

the theatre. . . . Universal satisfaction was
expressed here at the result of the dis-

missal of the damage suit against Booth
Tarkington in Los Angeles. It would be
hard to make Hoosiers believe that their

favorite author is so badly in need of ideas

that he has to stoop to plagiarism. . . .

The Colonial theatre here augmented its

music with a couple more instruments last

week with gratifying results. . . . Gregory
Brothers, who operate the Crown at Crown
Point, Ind., announce that they have con-
tracted for a Grand Barton organ. Fred
Breve has been appointed to take, charge
of the organ.

O TTAWA, ONT.

—

Joe Plowright, Cana-
dian manager of Producers Distribut-

ing Corporation, Ltd., announces that

“Charley’s Aunt” is the first of special P.

D. C. productions which are to be re-

leased through Regal Films, Ltd. . . .

Aid. W. A. Summerville of Toronto, pro-

prietor of the Prince of Wales theatre,

has organized the Preferred Pictures, Ltd.,

with a capitalization of $100,000, which
marks an important step in the building up
of independent exchanges. . . . George S.

Jeffery of Toronto is the manager of the

new company. . . . Louis Rosenfeld, gen-

eral manager of the Canadian Independent

Films, Ltd., Toronto, has announced that

the suspension of the exchange license of

Dominion Films, Ltd., by the Ontario gov-

ernment does not affect the Canadian In-

dependent Films, Ltd., in any way. . . . The
suspension grew out of the attempt to sell

100,000 feet of second hand film for toy

machines. . . . The Western Canadian group
of Famous Players theatres won the $1,800

in prizes in the district contest among the

managers of eighty of the houses. . . .

Frank Robson, manager of the Empress
theatre, Edmondton, Alb., won the indi-

vidual honors in the Western district while

the Eastern prize winner was Leonard
Bishop, manager of the Regent theatre,

here. The aggregate prizes went to the

following theatre managers and owners

:

Western division :

—

Frank Robson, Em-
press theatre, Edmonton; Pete Egan,
Strand theatre, Calgary, Alb.

;
Ralph Ruff-

ner, Capitol theatre; F. H. Gow, Broadway

Philadelphia

First Runs
(Week of February 2)

STANLEY : “East of the Suez,’* Paramount,
STANTON : “The Golden Bed,’* Paramount.
KARLTON : “Bandolero,” Metro-Ooldwyn.
ARCADIA: “Janice Meredith,” J/ctro*

Goldwyn.
VICTORIA: “Idle Tongues,” First National.
PALACE: “This Woman,” First National.
CAPITAL: “The Narrow Street,” First

National.
FOX: “The Wife of the Centaur,” Metros

Goldwyn.

theatre, Vancouver; FI. M. Thomas, Cap-
itol theatre, Winnipeg; George McContber,
Royal theatre. Fort William, Ont. ; C. S.

Ferguson, Dominion theatre, Nanaimo, B.

C. ;
/. M. Robertson, Dominion theatre,

Victoria, B. C.
;

E. Christenson, Capitol
theatre, Brandon, and J. B. Reisman,
Lyceum theatre. Port Arthur. Eastern di-

vision:

—

Leonard Bishop, Regent theatre,

Ottawa, Ont.; G. McLennan, Capitol the-

atre, Welland; Roy Downey, St. Clair,

Toronto; J. A. Stewart, Princess theatre,

Chatham, Ont.
; /. Green, Capitol theatre,

Guelph; D. C. Brown, Algoma theatre,

Sault Ste. Marie, Ont.
;
Jack Laver, Gar-

den theatre, Toronto
;

E. O. Sniithers,

Strand theatre, Kingston, Ont.
;

Chris.

Georgas, Classic theatre, Owen Sound
;

/.

5". Smart, Royal theatre. Port Hope, Ont.

Kansas city, mo. — Rebuilding of

the Liberty theatre, Columbus, Kan.,

which was destroyed by fire a short time

ago, has already been started by N. W.
Houston, manager. It will be completed
May 1. . . . Theatres in the vicinity of

Arma, Kan., are eagerly watching for the

lifting of the quarantine in the mining
camps there caused by the scarlet fever

epidemic. . . . Edward Frazier, owner of

the Empress, Paoli, Kan., attained joy su-

preme a few days ago with the birth of a

“bouncing baby boy.” . . . Charles Knick-
erbocker, P. D. C. branch manager, has

left in a hurry for key towns; Edward
Auger, assistant general manager of Vita-

graph, arrived for a meeting of the local

branch with R. J. Morrison, senior auditor,

and W. C. Kunsman of the National Car-

bon company was busy along film row this

week. . . . The local personnel was repre-

sented at the Vitagraph meeting by C. A.

Schultz, branch manager, and C. W. Allen,

assistant branch manager, and Adolph Eis-

ner, special salesman. . . . Jack Saunders,

general sales manager of the Western divi-

sion, directed a Metro-Goldwyn sales meet-

ing, at which the salesmen of both Kansas
City and St. Louis offices were present, as

well as District Manager G. A. Hickey.

Seattle

First Runs
(Week of February 7)

BLUE MOUSE: “Pampered Youth,” Vita-

graph.
CAPITOL

:

“Tarni§h,” First National.
COLISEUM “Argentine Love,” Paramount.
COLUMBIA : “The Chorus Lady,” Producers

Distributing Corp.
LIBERTY: “I'he Thief of Bagdad,” United

Artists.

HEILIG: “The Deadwood Coach.” Fox.
PANTAGES : '^Discontented Husbands,”

Greater Features.
STRAND: ‘ Only Woman,” First National.

. . . Tom Curran, special representative foi

the Rayart Pictures, found business good
among the independent exchanges. . . .

William Werner, A. H. Blank, branch man-
ager of Western Pictures company, E. N.
McEarland of the Independent Film com-
pany, Lee Balsley, manager of Western Pic-
tures company, and “Bob” Withers, Enter-
prise manager, were all out in the territory

this week calling on exhibitors. ... It was
necessary to rush the film by way of air-

plane from Kansas City to Newton, Kan.,
last week when the audience sitting in the

Regent theatre was asked to wait upon the

show due to some kind of delay. O. K.
Mason, manager, succeeded in keeping them
until the film arrived. . . . Rex Renee,
Metro - Goldwyn salesman, was injured
slightly when he overturned his new Hup-
mobile on a road to Topeka, Kan. . . .

“Bob” Withers, Kansas City Ente^rise
branch manager, was host to John Quillian,

home office official of the company, for two
days last week. . . . W. E. Truog, former
Selznick branch manager in Kansas City

and one of the pioneer film men in the in-

dustry, has left the business for good, a
was announced upon his acceptance of a

position as general sales manager for Breon
Company, manufacturers of chemical mate-

rials. . . . The Davidson building, formerly

the Film building, Kansas City, is a part

of the estate of the late Samuel Davidson
which will be managed for ten years by
three trustees, Albert Neivman, Newton
Davidson and A. H. Davidson, a son of the

late Air. Davidson. . . . “How can we obtain

better Motion Pictures,” was the subject of

Carl E. Milliken, former governor of

Maine, who addressed the motion picture

committee of the Women’s City Club here

Monday. . . . The names of fifteen feature

pictures for juveniles, fifteen for adults

and twenty comedies, approved by the mo-
tion picture committee of the local Parent-

Teacher Association, were given liberal

space in Kansas City newspapers this week.

The exhibitors profit by the practice as the

publicity is good—and free. . . . Harold
Finney, manager of the Pantages theatre,

succeeded in the competition of all exhibi-

tors here to be the first one to obtain news-

reel showing the eclipse of the sun.

D enver, COLO.

—

F. SaUor Harvey, in

charge of fire inspection and preven-
tion for the Motion Picture Producers and
Distributors of America, was in Denver last

week and addressed the Film Board of

Trade, at its regular weekly meeting, on
rules and regulations for the prevention

of fires in film exchanges. Mr. Harvey
made a very interesting talk and there is

no doubt that a great deal of benefit will

result. Air. Harvey also inspected all the

film exchanges. The committee for the

prevention of fire composed of three mem-
bers of the Film Board of Trade was
made a permanent standing committee for

the. term of three months at a time. This

committee is held responsible for the strict

compliance by the film exchanges with the

regulations promulgated by the board of

underwriters, the local fire department and

the Motion Picture Producers and Dis-

tributors of America. They must inspect

each exchange at least once every two

weeks and make written report to the Film

Board of Trade of its inspection. . . .

Further activities on the part of the film

board in this connection is evidenced by

new questionnaires sent out to each gratis

service account. These questionaires con-
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Here’s Cheer for

the Weary Showman
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 10.—
Exhibitors of gloomy mien take
notice! Louis Buettner, a well
known exhibitor in Cohoes, N. Y.,

a firm believer in optimism, ad-
mitted without any ifs and ands
that business had been better in
his home city thus far this winter
than in any year he had been run-
ning a theatre. And he is no
chicken in the latter respect.
Going a step further, Louis

stated that business had been bet-
ter during the recent holiday
season than ever before. He be-
lieves there is such a thing as
going after business, keeping a
stiff upper lip, smiling and making
good.

tained pointed and pertinent questions con-
cerning the equipmet of each institution

in the way of projection booths, etc. . . .

/-/. E. Huffman, president of the M. P.

T. O. of Colorado, reports excellent prog-
ress in the plan of his organization not
only to make its membership 100 per cent
in Colorado, but also to persuade exhib-
itors in surrounding states where there is

no such organization, to become members
of the Colorado organization and upon
the success of this plan the name of the
organization will be changed to the Rocky
Mountain Theatre Owners’ association.

Sidney Weisbaum, the popular
manager of Film Booking Offices of Amer-
ica, has just returned from a regional
sales convention of that organization held
in Los Angeles, . . . Ned Marin, divi-

sion sales manager for Universal, and his

assistant, Fred Gage, were visitors at the
local branch of their organization the past
week. All the Universal salesmen were
called in for a sales meeting and left im-
mediately thereafter all “pepped up” and
with the expressed determination to come
Lack with a lot of contracts. . . . Mel
S. Wilson, manager for Paramount, has
just returned from a trip to Western
Nebrask. As usual, Mel reports that

business is good. . . . “The Ten Com-
mandments,” Paramount’s super-special
production, is now enjoying a very success-
ful run at the Broadway theatre. ' This
production is as popular in Denver as in

other places and the people are enjoying it

to the limit. . . . Charles R. Gilmour,
manager for Vitagraph, has just come back
from Wyoming, and he stated that busi-
ness was as good as the weather, which
was unusually good for this time of the
year. . . . “The Snob,” Metro-Gold-
wyn’s latest “Big One,” enjoyed an excel-
lent run at the Rialto, one of the Para-
mount houses, last week. . . . Lon T.

Fidler, manager for Warner Bros., is now
on the Western Slope making the “one
train a day towns” and no doubt shoveling
“himself out of the mountain passes.

Exawfct
PLACE
C ALT LAKE, UTAH.—C. Dahnken,

vice-president and general manager of
the American Theatre company, owners of
the American theatre here, is here from
San Francisco. He brings with him L. F.
Montgomery, who assumes the managerial

duties of the American. . . . Ralph Kreutz-
berger, former manager, will accept the post
as manager of Loew’s Warfield theatre in

San Francisco, according to rumor. . . Fred
Gage, division manager for Universal, will

be here this week to go over release policies

with Samuel Henley, Universal branch
manager. . . . Sam is the brother of Hobart
Henley, stellar director. . . . Leo Adler,
traveling auditor for Pathe will be in our
midst for several weeks going over the

books of the local exchange. . . . W. B.
Seib, Pathe mentor, is ^all het up with en-
thusiasm about the new year’s product.
. . . “Keytown” George Hays, otherwise
known as Associated Exhibitors manager
in these parts returned from the key cen-
ters of Idaho last week with an expansive
smile spreading his physiog. REASON

—

he disposed of his entire lineup in that

state. . . . George Mayne, veteran ex-
change and theatre manager of this city,

runs the Preferred Picture and Super-
Feature Independent exchange here, but in

spite of this he has been conspicuous by
his absence. He is working our sister

state to the north. . . .C. F. Parr, Pro-
ducers Distributing manager here, is pep-
ping his selling force to the limit in an-
ticipation of doing their share in putting
the Western division over the top in the

national contest that is running now. . . .

Louis Marcus, Famous Players-Lasky di-

vision manager with headquarters in this

city, will soon drop the routine of his work
to sojourn in California for a two or three

weeks vacation. . . . Harry Lustig, West-
ern division manager for Metro-Goldwyn,
was here last Saturday. He supervised a

successful sales conference of the local

M-G sales force working under local man-
ager, George L. Cloward. He left Sunday
to do likewise in Denver. . . . Weir Cas-
sidy, manager, and Abe Glassman owner
of the Alhambra at Ogden, Utah, visited

Exchange Place this week looking over
some pre-views. Glassman owns the
largest paper in the Junction city; ties up
some great publicity on his theatre pro-
ductions. . . . Paul DeMaurdant, owner of
the Rialto at Blackfoot, Ida., was here last

week securing some more equipment for
his new theatre. He expects to open it

about the middle of February. . . . Fox’s
special production, “Dante’s Inferno,” is

breaking house records at the Pantages the-

atre this week, in connection with seven
vaudeville acts. . . . C. E. {“DoP’) Holali,

says he knew it all the time. Crowds of
people going to see what in Hell becomes
of them. . . . George Lindsay of Eureka
believes in stars. Owns the Star at Eureka,
and the Star at Payson. He was here this

week securing productions for his “con-
stellation”. . . . N. N. Finestein, live wire
salesman, is now working Montana for
Metro-Goldwyn. He was formerly with
the local Vitagraph exchange. ... L. A.
Davis, F. B. O manager, is in Los Angeles
attending the convention of Western di-

vision managers. . . . R. S. Stackhouse,
Vitagraph manager is in Idaho this week.

Chadwick
LARRY SEMON and Dorothy Dwan,

his leading woman (and bride), left

New York for the west last week to be
present at the opening of “The Wizard
of Oz,” in which he stars, which opens
its world premiere at the Forum the-

atre in Los Angeles this week. . . .Tie-

ups are being planned for the exploita-

tion of the Chadwick picture due to the

special photoplay edition of the book
from which the picture was made by the

Bobbs-Merrill Publishing company. The
Oz Doll Manufacturing company has

made two special dolls to advertise the

picture.

NOTICE OF SALE
United States District Court, Southern Dis-

trict of New York. Harold C. Cornelius,

Plaintiff, against C. C. Pictures, Inc., De-
fendant. Pursuant to a decree duly made
and entered in the above-entitled action on
February 6th, 1925, the undersigned Spe-
cial Masters named in said decree will sell

at public auction at the office of Nathaniel

S. Corwin and Harold Harper, ancillary

receivers of C. C. Pictures, Inc., No. 1600

Broadway, Borough of Manhattan, New
York City, N. Y., on February 27th, 1925,

at 12 o’clock noon on that day, the follow-

ing described property; 1. Twelve motion

picture negatives in which Charles Chaplin

is the star, entitled “Easy Street,” “The
Cure,” “The Vagabond,” “The Rink,” “The
Floorwalker,” “The Count,” “Behind the

Screen,” “The Immigrant,” “The Pawn-
shop,” “The Adventurer,” “The Fireman,”

and “One A. M.,” and all the copyrights,

continuity, newspaper and' story rights ap-

pertaining thereto, and all right, title and

interest of the defendant C. C. Pictures,

Inc., in and to any and all prints of said

negatives. This property will not be sold

for less than $81,431.20, the upset price

fixed by the said decree. The purchaser

must take the same subject to certain out-

standing contracts for the distribution of

prints of said negatives, set forth in said

decree.

2. All right, title and interest of C. C. Pic-

tures, Inc., in and to a second set of nega-

tives of the above twelve Chaplin subjects,

and the foreign exhibition
_

rights in con-

nection with the same, subject to all out-

standing and unexpired contracts covering

same, including a contract with Export and

Import Film Company covering foreign

distribution for a period of ten years from

Oct. 27th, 1923.

3. Advertising matter in connection with

said twelve Chaplin subjects.

4. A set of black and white negatives of

said twelve Chaplin subjects.

5. Policies on the life of Charles Chaplin

as follows; New York Life, No. 7,318,979,

amount $25,000. Connecticut General, No.

105,928, amount $25,000. Union Central,

No. 508,434, amount $25,000. New Eng-

land Mutual, No. 304,758, amount $25,000.

6. Eleven Tom Moore, 2-reel motion pic-

ture negatives, seven Billie Rhodes, 2-reel

motion picture negatives, sixty-five 1-reel

Strand Comedy motion picture negatives,

sixty-five miscellaneous motion picture

negatives, miscellaneous prints of motion

picture negatives, and advertising matter

relating thereto.

7. The right, title and interest of C. C. Pic-

tures, Inc., in and to the following entitled

motion picture negatives will be sold sub-

ject to a lien of Rex Laboratories, Inc.,

thereon amounting to approximately $4800.

The first six of these negatives are owned

by C. C. Pictures, Inc., outright ;
the bal-

ance are held as lessee under distribution

contracts with the owners. Fall of Carth-

age, Body and Soul, I’ll Come Back to

You, Women in 47, His I.^st Case, Without

Evidence, Lon'e Rider, One Empty Shell,

Whispering Women, Battling King, Eternal

Two, Farm to Fame, Glory of Youth,

Love’s Redemption, Diamond Carlisle, The
Recoil, A Flash in the Dark, Ambushed,

8412, 45 Calibre Law, Heads or Tails,

Laramie and Me, Out of My Way, Out of

the Storm, The Test, Under Orders.

8. Miscellaneous office furniture, fixtures

and supplies.

Deposit of 10 per cent of bid required. Sale sub-

ject to confirmation by court.

Further information in reference to this sale may
be obtained at the office of the ancillary receivers

of C. C. Pictures, Inc., No. 1600 Broadway, New
York City.

NATHANIEL S. CORWIN,
HAROLD HARPER, Special Masters.



58 EXHIBITORS HERALD February 21, 1925

INDEX TO THE PROD UCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week's issue is covered.

Associated Exhibitors
Adventurous Sex, The :Feb. 14-Ins.
Back to Life :Feb. 14-Ins.
Bad Company :Feb. 14-Ins.
Barriers Burned Away :Dec. 27-Ins.Jan. 10-Ins.Feb.

14-Ins.
Battling Bunyan :Dec.27-16,Jan. 10-Ins.Feb. 14-Ins.
East of Broadway :Nev.29-ins.Jan.24-60, 61, 64.Feb.

14-Ins.
Going Up :Dec.l3-22.Dec.27-22.
Greatest Love of All, The : Jan. 10-Ins.Feb.l4-Ins.
Is Love Everything :Dec.6-Ins.Dec. 20-69.71.73.Dec.

27,159.161,163,Jan.l0-Ins.Jan.31-43.45.Feb.l4-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb.l4-Ins.
Price of a Party, The:Nov.l-Ins.Nov.29-Ins.Dec.

13-95,97,99,103.107.Dec.27-Ins.Jan.31-Ins.Feb.l4-
Ins.

Racing Luck:Jan.31-Ins.
Sky Raider, Thc:Feb.l4-Ins.
Yankee Consul, The :Dec.l3-22.Dec.27-27.

Aywon
Law and the Lady, The:Nov.22-56.

Banner
Those Who Judge :Nov.22-55.
Three Keys:Dec.27-23.

Chadwick
I Am The Man :Nov.22-53.
Midnight Girl, The:Feb.7-10.
Tomboy, The :Dec.27-21.

Columbia
After Business Hours :Nov.l5-12.
Fighting the Flames :Nov.l5-12.
Fool and His Money, A:Nov.l5-12.
Foolish Virgin, The:Nov.l5-12.
Midnight Express, The:Nov.l6-12.Nov.22-54.Dec.

20-63.

One Glorious NightrNov. 15-12.
Price She Paid, The :Nov.l5-12.
Who Cares :Nov.l5-12.

Cranfield & Clarke
Soul’s Awakening, A :Nov.22-52.
Strangling Threads :Dec.27-164.

East Coast
Early Bird, The:Feb.7-18.

Elfelt
Courage of Captain Plum, The :Nov. 15-14.
Demon Driver, The:Nov.l5-16.
Desert Secret, The:Nov.l5-18.
350,000 Reward :Nov. 15-16.
Fighting Courage :Nov.l5-16.
Gold Hunters, The:Nov.l5-14.
Grey Vulture, The:Nov.l6-16.
Haunted Range, The:Nov.l5-16.
Last Man, The:Nov.l5-18.
Law or Loyalty :Nov.l5-15.
Lights of Mojave, The :Nov. 15-16.
My Neighbor’s Wife:Nov.l5-14.
Revenge :Nov.l5-18.
Riders of the Range :Nov.l6-18.
Tentacles of the North :Nov.l5-14.
Texan’s Oath, Thc:Nov.l6-16.
Timber Wolves :Nov.l5-16.
Wolf Hunters, The:Nov.l6-14.

F. B. O.
Air Hawk. The:Nov.29-83.Dec.27-166,167.
Breed of the Border :Feb.7-65.
Broken Laws :Nov. 1-80,81.Dec.6-71.Dec.27-176. 177,

179,Jan.Sl-67.
Cheap Kisses :Dec.27-169.
hashing Spurs :Dec.20-66.
Laughing at Danger :Nov.l5-69.Dec.6-78.
Midnight Molly :Jan. 10-50 .Jan. 24-68,69.
No-Gun Man, The!Nov.8-89.Nov.22-72.
On the Stroke of Three :Dec.l3-104,106.
Parisian Nights :Jan.l7-40.
Quemado :Dec.6-7 1

.

Silk Stocking SaI:Nov.29-81.Dec.27-172,17S.
Youth and Adventnre:Jan.3-75.Jan. 17-42.

First National
Age of Innocence, The:Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.
Bom Rich:Dec.20-20.
Boss of Little Arcady, The :Dec. 13-Ins.

Classmates :Dec.6-24.
Chickie :Dec.l3-Ins.

Christine of the Hungry Heart :Nov.22-18.
Declasse :Dec. 13-Ins.
Enchanted Hill, The:Dec.l3-Ins.
Enticement :Dec.l3-Ins.
Eternal Lamps, The :Dec.l3-In3.
Far Cry, The : Dec. 13-Ins.
Fashions for Men :Dec. 13-Ins.
Hail and Farewell :Dec.13-Ins.
Heirs Apparent :Dec. 13-Ins.
Her Night of Romance :Dec.27-34.Jan.31-14.
Husbands and Lovers :Jan.3-17.
Idle Tongues : Jan. 10-15.
Inez from Hollywood : Jan.3-18.
In Every Woman’s Life :Nov.l-28.Nov.22-19.
In Hollywood with Potash and Perlmutter:Nov.

15-21.

Interpreter’s House, The :Dec. 13-Ins.
Judgment :Dec. 13-Ins.
Lady,The :Dec.l3-Ins.Feb. 14-24, 25.
Lady, The :Dec. 13-Ins.
Learning to Love :Dec. 13-Ins.
Lost World, The:Dec.l3-Ins.
Love’s Wilderness : Jan. 17-12.
Madonna of the Streets :Nov. 1-27 .Nov. 15-22.
Man She Bought, The :Dec. 13-Ins.
My Son :Dec. 13-Ins.
National Anthem, The:Dec.l3-Ins.
New Toys :Dec. 18-Ins.
One Way Street, The :Dec.l3-Ins.
One Year to Live:Dec.l3-Ins.
Only Woman, The :Dee.6-22,23.Jan. 17-11.
Sally :Dec. 13-Ins.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.
Sea Hawk, The:Nov.8-26.Nov.22-20.
So Big :Nov.29-Ins.Jan. 10-16.Jan.24-12,13.Feb.7-24.
Song and Dance Man, The :Dec. 13-Ins.
Sundown :Nov.l5-20.
Thief in Paradise, A :Dee. 13-Ins.Jan.31-13.Feb.7-23.
Uriah’s Son:Dec.i3-Ins.
United States Flavor: Dec. 13-Ins.
World Without End :Dec.l3-Ins.

Fleming
Fighting Chance, A :Jan.17-6.Feb. 14-20,21.
Fighting Parson, The :Feb.l4-20,21.
Scarlet and Gold:Dec.l3-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20,21.
Shackles of Fear :Nov.22-.57.Dec.13-12.Dcc.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The :Nov.22-57.Dec. 13-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20.21.

Fox
Arizona Romeo, The:Jan.3-Ins.
Curlytop : Jan.3-Ins.
Dancers, The: Jan.17-Ins.
Darwin Was Right :Nov.8-Ins.Nov. 15-Ins.
Daughters of the Night :Nov.8-In3.Nov.29-Ins.
Deadwood Coach. The:Dec. 13-Ins.

Gold Heels :Dec.27-Ins.
In Love with Love:Jan.3-Tna.
Iron Horse, The :Dcc.l3-20.21.Jan.l0-6.7.Feb.7-16,17.
Last Man on Earth, The :Nov.8-Ins.Dec.6-InB.
Man Who Came Back, The :Nov.l6-In8.
Ports of Call: Jan.3-Ins.
Roughneck. Thc:Dec. 13-Ins.
Teeth :Nov.8-Ins.Nov.29-Ins.

Gerson
Ten Days :Feb.7-20.

Gotham
Women and Gold :Dec.6-10.

Hercules
Battling Mason :Feb. 14-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb. 14-10.
Savages of the Sea :Feb.l4-10.

Independent
Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.
Mad Dancer, The:Dec.27-22.
Playthings of Desire :Nnv.8-22.23.

Lee-Bradford
Lights of London, The:Jan. 17-9.

Lowell
Floodgates: Nov.29-lO.Dec.6-18.Dec.13- 16.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The :Dec.l3-10,ll.

Cheaper to Marry :Dec.27-9.Jan.l0-l.Feb.7-12,13.
Confessions of a Queen :Feb.7-12,13.Feb.l4-l,6.
Chu Chin Chow:Dec.20-l,Dec.27-8,Jan.l0-l.Jan.l7-

Ins.Feb.7-12,13.
Denial, The :Feb.7-12,13.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l.Jan.lO-l.

Feb.7-12,13.
Excuse Me:Dec.27-9,Jan.l0-l.Jan.24-9.Feb.7-12.13.

Dee.27-l,Jan.31-l.Feb.7-l,12,13.Feb.l4-6.
Great Divide, The:Nov.8-l.Nov.l5-Ins.Dec.6-l,Ins.

Dec.27-l.Jan.31-l.Feb.7-l,12,13.Feb.l4-l,6.
Greed: Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.l^l.Dec.27-

1,9.Jan. 17-1.Jan.24-l.Feb.7-Ins.Feb. 14-1.
He Who Gets Slapped:Nov.8-l,Nov.l5-l.Nov.l6-

Ins.Nov.22-l.Nov.29-l.Dec.6-l.Ins.Dec.27-l. 8.Jan.
3-14-,15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Lady of the Night :Feb.7-12,13.
Man and Maid:Feb.7-12,13.
Merry Widow, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.

27-1.

Navigator, The:Nov.l-l.Dec.27-l,9.
Never the Twain Shall M'eet :Jan.31-10.Feb.l4-l,6,7.
Prairie Wife, The:Feb.7-12,13.
Proud Flesh :Feb.7-12. 13.
Rag Man, The :Feb.7-12,13.Feb.l4-l.
Romola :Dec.l3-l.Dec.27-1,8.
Seven Chances :Feb.7-12,13.Feb. 14-1, 6.

Sporting Venus, The :Feb.7-12,13.Feb.l4-l.
So This Is Marriage :Nov. 22-8. 9.Jan.24-8.
Way of a Girl, The:Feb.7-12,13.
Wife of the Centaur :Jan. 10-4.5.

Metropolitan
Pell Street Mystery, The :Feb.7-81.

Paramount
Adam’s Daughter :Nov.l5-Ins.Nov.29-12.
Adventure :Nov.l5-Ins.Nov.29-13.
Air Mail, The:Nov.l5-Ins.Nov.29-13.Jan.31-12.
Alaskan, The :Nov.22-1 5.

Any Woman :Nov.l5-Ins.Nov.29-13.
Argentine Love:Dec.20-9.Jan.3-12.
Beggar on Horseback :Nov.l5-Ins.Nov.29-18.
Charmer, The:Nov.l5-Ins.Nov.29-12.
Coast of Folly, The :Nov.l5-In8.Nov.29-12.
Code of the West, The:Nov.l5-Ins.Nov.29-13.Feb.

14-11.
Coming Through :Dec.20-9.Feb.7-7.
Contraband; Nov.15-Ins.Nov.29-12.Jan.17-8.Jan.81-

12 .

Covered Wagon, The;Nov.22-14.
Crowded Hour, The:Nov.15-Ins.Nov.29-12.
Devil’s Cargo, The;Nov.l6-InE.Nov.29-13.Jan.3-18.

Jan.31-12.Feb.7-8.
Dressmaker from Paris, The:Nov.l6-Ins-Nov.20-13.

Jan.31-12.

Early Bird, The;Nov.l5-Ins.Nov,29-12.Jan.24-66.
East of Snez:Dec.20-8.Feb.7-8.
Empty Hands :Nov.22-15.
Feet of Clay :Nov.22-16.
Flaming Wrath :Dec.20-10.
Forbidden Paradise :Dec.20-8.
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.
Garden of Weeds, The:Dec.20-9.
Gate Opens, The;Nov.l6-In3.Nov.29-l$.
Golden Bed, The:Nov.22-15.Dec.20-9Jan.8-ll.Feb.

7-8.

Goose Hangs High, The:Nov.l5-Ins.Nov.29-lS.JaB.
31-12.Feb.l4-ll.

Grounds for Divorce ;Nov.l5-Ins.Nov.29-18.
I’ll Tell the World :Nov.l5-Ins.Nov.29-13.
Kiss in the Dark, A:Nov.l6-Ins.Nov.29-18.Feb.7-8.
Light of Western Stars, The :Nov.l5-InB.Nov.29-18.
Little French Girl, That:Nov.l5-Ins.Nov.29-12.Dec.

13-6.Feb.7-8.
Locked Doors :Dec.20-8.Jan.Sl-ll.
Lord Chumley :Nov.l5-Ins.Nov.24-12.
Madame Pompadour :Dec.l3-Ins.
Madame Sans Gene:Nov.l3-Ins.Nov.29-12.Feb.7-8.
Man and the Law, The:Nov.l5-Ins.Noy29-12.
Manhandled :Nov.22-14.
Manhattan :Dec.20-9.
Man Must Live:Dec.20-8.
Maori of the South Seas:Nov.l5-Ins.Nov,29-lS.
Marry Me:Nov.l5-Ins.Nov.29-12.
Men and Women :Nov.l6-Ins.Nov.29-lS.Jan.81-12.
Merton of the Movies :Nov.l-10.Nov.22-16.
Miss Bluebeard :Dec.20-9.
Modern Babylon :Nov.l5-Ins.Nov.29-12.
Monsieur Beaucaire :Nov.l-10.Nov.22-14.
New Lives for 01d;Nov.l5-Ins.Nov.29-12.Jan. 24-4 .

Jan. 31-12.
New York Life:Nov.l5-Ins.Nov.29-12.
Night Club, The:Nov.l5-Ins.Nov.29-13.
None But the Brave ;Nov.l5-Ins.Nov.29-12.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.
Old Home Week:Nov.l6-Ins.Nov.29-12.
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Paths to Paradise :Nov.l6-Ina.Nov.29-13.
Peter Pan sNov.16-In3.Nov.22.14.Nov.29-13.Dec.13-

6.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.Feb.7-8.
Sackcloth and Scarlet :Nov.l5-Ins.Nov.29-12.
Sainted Devil, A:Nov.8-9.Dec.20-8.
Salome of the Tenements sNov.l5-Ins.Nov.29-12.
Jan.17-8.Jan.31-12.

Side Show of Life, ThesNov. l-lO.Nov.22-15.
Sinners in Heaven :Nov.22-14.
Spaniard, The :Nov.i5-Ins.Nov.29-12.Feb.7-8.
Swan, The :Nov.l5-Ins.Nov.29-13.Jan.l0-9.Jan.31-

12.Feb.7-8.
Thundering Herd, The;Nov.l5-Ins.Nov.29-13.Jan.

24-4.Jan.31-12.Feb.7-8.
Tomorrow's Love :Dec.20-8.
Tongues of Flame sNov.22-14.Dec.20-8.Dec.27-13.

Feb.7-8.
Too Many Kisses 5Dec.20-10.Jan.31-12.
Top of the World, ThesNov.15-Ins.Nov. 29-12.Jan.

10-9.Jan.31-12.
Wanderer of the Wasteland, The;Nov.22-14.
Wrath of the Gods, The sNov.lS-Ins.Nov.29-12.
Young Wives sNov.15-Ins.Nov.29-12.

Pathe
Battling Orioles, ThesNov. 1.5-57, 59,61.Nov.22-79,81,

83,Nov.29-75.Dec.l3-Ins.Feb. 14-Ins.
Dynamite Smith sNov.15-Ins.Nov.29-8.Dec.27-10.Feb.

14-Ins.
Hot Waters Nov.l-Ins.Nov.8-18.Nov.22-10.Nov.29-

16,17.

White Sheep, ThesJan.3-124.Jan.Sl-62,64.66.

Preferred
Capital Punishment sDec.20-16.Jan.10-12, 13.Feb.

7-ll.Feb.l4-23.
Trillers, The sDec.20-16.Dec.27-20.Jan.31-8.
White Man sNov.8-24.Nov.29-ll.Dec.l3-18.

Principal
Mine with the Iron Door, ThesDec.6-14.16.Dec.

13-

113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.

Producers Dist. Corp.
Another Man’s WifesNov.l-7,66.Nov.8-ll,76.Nov.

15-

60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.lS-92.Dec.
20-76.Dec.27-158.Jan.S-68.

Awful Truth, ThesJan.24-75.Jan.31-62.Feb.7-79.Feb.
14-75.

Bad Lands, ThesFeb. 14-80.
Barbara Frietchie sNov.l-7,61.Nov.8-ll,77.Nov.l6-

61.

Nov.22-86.Nov.29-69.Dec.6-66.Dec.l3-93.Dec.20-
71.Dec.27-159.Jan.3-68.

Beauty and the Man sJan.24-74.Jan.31-61.Feb.7-78.
Feb.14-74.

Beyond the Border sJan.24-78.Jan.31-63.Feb.7 -82.
Feb.14-78.

Cafe in Cairo, A sl-7,71.Nov.8-ll,72.Nov.l5-60.Nov.
22-80.Nov.29-64.Dec.6-60.Dec.13-88.Dec.20-72.Dee.
27-154.Jan.3-64.Jan.l0-64.Jan.l7-56.

Chalk Marks sNov.l-7,64.Nov.8-ll,74.Nov.l6-68.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dee.
27-166.Jan.3-66.

Charley’s Aunt sJan.10-51, 52.Jan.17-43,44.Jan.24-61,
64.56.Jan.31-52.55,69.64.Feb.7-67,68,69,70,71,72.
Feb.14-67,73,79.

Chorus Lady, The:Nov.l-7,70.Nov.8-ll,69.Nov.l6-
53.Nov.22-77.Nov.29-61.Dec.6-67.Dec.13-85.Dec.20-
69.Dee.27-161.Jan.3-61.Jan.l0-62.Jan. 17-54.

Crimson Runner, ThesJan.24-70.Jan.31-56.Feb.7-76.
Feb.14-71.

Crossed Words sjan.24-79.Jan.31-65.Feb.7-80.Feb.

14-

76.
Flaming Forties, ThesNov.8-67,Nov.15-61.Nov.22-

75.Nov.29-69.Dec.6-55.Dec.l3-83.Dec.20-67.Dec.27-
149.Jan.3-69.

Friendly EenemiessJan.l0-53.54.65,56,.57,68.Jan.l7-
46,46,47.48.49.50.Jan.24-58,59,62,63.Jan.31-64,67,60.

Feb.7-75.Feb.l4-70.
Girl of Gold, ThcsJan.l0-69.Jan.l7-61.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.

Girl on the Stairs. ThesNov.l-7,69.Nov.8-11.71.
Nov.l5-55.Nov.22-79.Nov.29-63.Dec.6-59.Dec.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

Her Market Value sJan.24-67.Feb.7-74.Feb.14-16,17,
68 .

House of Youth, ThesNov. 1-7,65.Nov.8-ll.82.Nov.

15-

66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dee.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan.l0-63.

Legend of Hollywood, ThesNov.l-7,69.Nov.8-ll,80.
Nov.15-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec. 18-96.
Dec.20-80.Dec.27-162.Jan.3-72.

Let Women Alone sDec.l3-84.Dec.20-68.Dec.27-150.
Jan.3-60.Jan.10-60.Jan.17-53.

Mirage, ThesNov.l-7,73.Nov.8-ll,70.Nov.l5-54.Nov.
22-70.Nov.29-62.Dec.6-58,Dec.lS-86.Dec.20-70.Dec.
27-162.Jan.3-62.Jan.l0-65.Jan.l7-67.

On the Shelf sNov.l-7.74.Nov.8-ll,68.Nov.l6-52.Nov.
Nov.22-76.Nov.29-60.Dee.6-66.

On the Threshold sJan.24-71.Jan.31-58.Feb.7-77.Feb.

14-

72.

Pampered Youths Nov. 23-13.Dec.6-17.Dec.l3-15.
Dec.20-16.

Phantom Shadows tNov.22-57.Dee.lS-12.Dec.20-18.
Dec.21-26.Jan.17-6.

Ramshackle HonsesNov.l-7,63.Nov.8-11.78.Nov.l5-

62.

Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan. 1-70.

Reckless Roinancc5Nov.l.7,68.Nov.8-ll,73.Nov.l5-
67.Nov.22-81.Nov.29-65.Dec.6-61.Dec.20-73.Dec.
27-156.Jan.3-65.

Soft Shoes 5Dee.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.3-71.Janl0-66.Jan.l7-68.

Stop FlirtingsJan.24-82.Jan.31-66.Feb.7-81.Feb. 14-
77.

Texas Trail, ThesPeb.14-82.
Trooping with Ellen sNov.l-7,67.Nov.8-il.76.Nov.

15-

69.Nov.22-83.Nov.29-67.Dec.6.63.Dec.lS-91.
Dee.20-76.Dec.27-157.Jan.S-67.Jan.10-63.Jan.17-
55.

The Herald
On the Air
News of the motion picture in-

dustry, fresh from the columns of
“Exhibitors Herald,” is now being
broadcast every Friday evening
from Station WTAY, Oak Park,
III. Friday is known as “Atlas
Night” at this station and in co-
operation with the Atlas Educa-
tional Film Company the “Herald”
is furnishing news of the studios,
players and information about new
pictures. From telegrams and
phone calls received by the Atlas
Company this feature went over
big the hrSt night. It will be a

regular feature of station WTAY
every Friday night at 7 o’clock.

Welcome Stranger sNov.l-6,62.Nov.8-ll,79.Nov.l5-
63.Nov.22-87.Nov.29-71.

Wise Virgin, ThesNov.l-7,60.Nov.8-ll,81.Nov.l5-66.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.13-
97.Dec.20-81.Dec.27-163.Jan.3-73.

Rayart
Battling BrewstersNov.15-62.
For Another Woman sNov.22-In8.

Russell
Courageous Coward, The sDec.27-17.
His Own Law sDec.27-17.
Night Letter, ThesDec.27-16.
Passing Wolf MacLean, ThesDec.27-17.
Rattler, ThesDec.27-17.
Robes of Sin, The sDec.27-17.
Valley of Hate, ThesDec.27-17.

Sunset
Are Women to Blame sJan. 3-6.

United Artists
America sNov.l-18.Nov.8-12.Nov.16-4.Nov.22-16.

Nov.29-15.Dec.6-6.
Birth of a Nation, ThesDec.20-ll.Dec.27-19.Jan.l-

10 .

Dorothy Vernon of Haddon Hall sNov.l-19.Nov.8-
13.Nov.l6-4.Nov.22-17.Nov.29-14.Dec.6-7.

Isn’t Life Wonderful sDec.27-ll,Jan.24-10.Jan.81-6.
Feb.7-14.Feb.14-8.

Thief of Bagdad. ThesJan.24-ll.Jan.31-7.Feb.7-16.
Feb.14-9.

Universal
Butterfly sNov.29-2.
Clash, ThesDec.6-2.
Dangerous Innocence sNov.8-7.Nov.22-4.Dec. 6-8.
Don Dare-Devil sNov.8-7.Nov.22-4.Dec.6-2.
Eyes of Fools sNov.8-6.Nov.22-3.
Family Secret, ThesNov.29-2.
Fast Worker, ThesNov.29-2.
Fifth Avenue Models sNov.8-7.Nov.22-4.Dec.6-2.
Gayety Girl, ThesNov.29-2.
Hunchback of Notre Dame, ThesNov.1-6. Nov.29-3.

Dec.l3-4.Dec.27-5.Jan.31-4.5.Feb.l4-3.
Hurricane Kid, ThesNov.8-6.Nov.22-2.Dec.6-2.Dec.

27-2.

I’ll Show You the Town sNov.22-3.Dec.6-2.
K-Thc Unknown sNov.29-2.
Last Laugh, ThesFeb.7-4,5.Feb.l4-4,5.
Let ’Er BucksNov.8-7.Nov.22-4.Dec.6-3.Feb.7-6.
Love Cargo, ThesNov.8-7.Nov.22-4.Dec.6-3.
Love and Glory sNov.29-2.
Mad Whirl, The sNov.8-6.Nov.22-2.Dec.6-2.
Man in Blue, ThesDec.6-2.
Meddler, The sNov.8-7.Nov.22-4.Dec.6-2,
Oh Doctor sNov.8-6.Nov.22-2.Dec.6-2.Jan.3-2.Jan.

17-3.Jan.31-3.
Phanton of the Opera, ThesDec.27-3.Jan.10-3.Jan.

24-2.Feb.7-2.3.
Rafises sNov.8-6.Nov.22-3.Dec.6-2.
Reckless Age, ThesNov.29-2.
Red Clay sNov.8-7.Nov.22-4.Dec.6-2.
Rldin’ Thunder sNov.8-7.Nov.22-4.Dec.6-3.
Rose of Paris, ThesNov.29-2.
Price of Pleasure, ThesNov.8-6.Nov.22-2.Dec.6-2.
Saddle Hawk, ThcsNov.22-3.Dec.6-2.
Secrets of the Night sNov.8-6.Nov.22-2.Dec. 6-2.
Signal Tower, ThesNov.29-2.
Smouldering Fires sNov.8-6.Nov.22-2.Dec.l-2.Jan.

3-3.Jan. 17-2.Jan.31-2.
Taming the West sNov.8-7.Nov.22-4.Dec.6-2.
Tornado, The sNov.l-2,3.Nov.29-2,4,5.Dee.l8-2,8.Jan.

3-4,5.

Turmoil, ThesNov.29-2.
WinesNov.29-2.
Up the Ladder sNov.8-7.Nov.22-4.Dec.6-2.

Vitagraph
Alibi, ThcsDec.6-16.Dec.l3-14.
Baree, Son of Kazan sNov.22-13.Dec.6-17.Dec.l8-15.
Behold This Woman sNov.8-16.Nov.22-12.Dec.6-16.

Dee.13-14.
Beloved Brute, ThesNov.l-23.Nov.8-19.Nov.l6-ll.

Nov.29-6.Dee.l3-14.Dec.20-16.
Captain Blood :Nov.l-21.Nov.8-16,17.Nov.l6-8.Nov.

22-12.Nov.27-6,7.Dec.6-16.Dec.l3-14,16.Dec.20-14,
15.

Clean Heart, ThesNov.l-20.Nov.8-17.Nov.16-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.l3-14.Dec.20-14.

Code of the Wilderness, The sNov.16-9.Nov.22-12.
Dec.13-14.

Greater Than MarriagesNov.l-25.Nov.8-17.Nov.16-
8.Nov.22-13.Nov.29-6.Dec.6-17.Dec.l3-17.

Happy Warrior, ThesDec.6-17.Dec.l3-14.
In the Garden of Charity sDec.6-16.Dec.l3-14.
Magnificent Ambersons, The sDec.20-15.
Redeeming Sin, ThesNov.22-12.Dec.6-17.Dec.l8-16.

Dec.20-14.
Road That Led HomesDec.6-17.Dec.l3-14.
Steel of the Royal Mounted sDec.6-16.Pec.l8-14.
Two Shall Be Born sNov.22-13.Dec.6-17, 19.Dec.18-

19.Dec.20-17.
Unknown Story, The sDec.6-16.Dec.l3-14.

Warner Brothers
Age of Innocence, The 5Feb.l4-18.
Broadway Butterfly sFeb. 14-19.
Dark Swan, The sDec.6-20, 21.Dec.21-18.Feb. 14-19.
Eleventh Virgin, The sFeb. 14-19.
Eve’s LoversFeb. 14-19.

Find Your Man sFeb. 14-18.
How Baxter Butted In sFeb.14-19.
Lost Lady, AsFeb.14-19.
Lighthouse by the Sea, ThesJan. 10-8.Feb. 14-19.
Lover of Camille, The sNov.22-Ins.Oec.27-18.Feb.

14-18.
Man Without a Conscience sFeb. 14-19.
My Wife and I sFeb.14-19.
Narrow Street. The sNov. 15-6, 7.Nov.29-13.Feb. 14-18.
Oh Thin Ice sFeb.14-19.
Recompen sc s Feb. 14-19.
This Woman :Nov.l-4.
Tracked in the Snow sFeb. 14-19.
Why Girls Go Back HomesJan.24-5.

Short Subjects
Arrow

Billy West ComediessDec.lS-lOO.lOl.

Educational
Bobby Vernon Comedies sNov.22-11.
Bright Lights sJan. 17-4.

Cameo Comedies s Feb.7 -9

.

Crushed sDec. 13-8.

Earl Hurd Cartoon Comedies sDec.18-9.
Educational Pictures sNov.8-20.Dec.27-16.
French Pastry sJan. 17-4.

High Gear sjan. 17-4.
Judge’s Crossword Puzzles sFeb. 14-15.
Kid Speed sNov.8-21.Dec.20-12.
Kinograms sDec. 6-7.Dec.20-13.Jan. 3-9.Jan. 17-6.Jan.

31-9.Feb.l4-13.
Lovemania 5jan.3-8.
Low Tide sFeb. 14-14.
Lyman H. Howe’s Hodge-Podge :Nov.l-16.
Motor MadsDec.27-14.
Poor Butterfly sDec.6-8.

Stupid but BravesJan.8-8.
Tuxedo Comedies sJan.8-8.
What a Night sDec.27-14.

Film Booking Offices

Bray Cartoons sDec.27.-166..Tan.24-65.
Go-Getters, ThesNov. 1-77.Nov. 16-67.Nov.29-79.
Jimmy Aubrey Comedies s.Tan.3-79

Monsieur Don’t Care sFeb. 14-66.
Pie-Eyed sFeb. 14-66.
Screen Almanac, The sDec. 27-166.Jan24-66.
Somewhere In Wrong sFeb. 14-66.
Stan Laurel Comedies sDec.27-171.
Twins sFeb. 14-66.
West of Hot DogsFeb.14-66.

Fox Film Corp.
Fox Educationals sDec.27-Ins.
Fox NewssDec.27-Ins.Feb.7-18.

Pathe
Are Blond Men Bashful sDec.27-Ins.
Big Town, ThcsFeb.14-84.
Chronicles of America, The sJan.S-Ins.
Circus Fever sFeb.14-84.
Deaf, Dumb and Daffy sNov.22-92.
Feet of MudsDec.27-Ins.
Galloping Hoofs sDec.l3-Ins.Dec.27-198.Janl0-44,45,
Jan. 17-Ins.Jan.31-84.Feb.7-84.

Goofy Age, ThesNov.16-84.
Hot Heels sNov.15-84.
Hot Stuff sNov.22-92.
Idaho sFeb.14-70, 71,72,73,74,75.
Off His TrolIeysDec.27-In3.
Our Gang Comedies sDec.13-116.
Mack Sennett Comedies sNov.l6-In8.Jan.24-84.
Pathe NewssDec.20-84.Jan.24-77.Jan.31-77.Feb.7-66.

Feb.14-80.
Pathe Review sDec.6-120.
Reel Virginian, ThesNov.29-92.
Ten Scars Make a Man sNov.lS-Ins.Dec.13-Ins.Jan.

10-68.

Royal Razz, The sDec.27-InB.
Sea Squawk, ThesDec.27-Ina.
Sportlights sJanl7-60.

Universal
Fighting Ranger, ThesJan. 10-2.Jan.24-6,7.
International News sDec.27-4.
Riddle Rider, ThesNov.8-2,3.Nov,22-6,7.Dec.6-4.5.

Wilson & Co.
Karlo KomicBsJan.24-64.

Wilson-Wetherald
White MicesJan.24-62.Jan.31-60.Feb.7-68.
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Fox
OF THE TWENTY-EIGHT special
productions on the Fox program for

the current season only six remain to be
completed. . . . The first print of “The
Hunted Woman,” a special, directed by
John Conway, and scheduled for release
February 15, has arrived at the Eastern
studios and is in the laboratory there.

It is a Curwood story. Conway is di-

recting “Everyman’s Wife.” . . . Tom
Mix, having completed “Riders of the

Purple Sage,” is now at work on the
sequel, “The Rainbow Trail.” . . . Buck
ley Mason release, “The Splendid Folly.”

Jones is now at work on the last of his

releases for the current season, “The
Timber Wolf.” “Wild Ridin’,” another
Jones production, is in the cutting room.
. . . Casting has begun for the last Shir-XXX
RAISED TO A STAR, Earle Foxe will

be seen heading the casts in the two
reel comedies beginning with “A Spanish
Romeo.” . . . With the new contract of

Fox with the Colony and Picadilly the-

atres it is said that the Fox Film of

current events may be seen in every
legitimate motion picture theatre on
Broadway. . . . Madge Bellany has been
given the leading feminine role in

“Tainted Souls.” . . . John Ford, who
wielded the megaphone in “The Iron
Horse,” has begun direction in “Once to
Every Man,” a novel by Larry Evans.XXX
THE NEXT starring vehicle for Ed-
mund Lowe will be “The Best Man,”

a story by Grace Livingston, the leading
woman of which is Carole Lombard.
Work has been started. . . . “The Man
in Evening Clothes” which was success-
ful on the stage in New York and Lon-
don has been bought for screen produc-
tion, and will be seen under the title,

“She Wolves.” The story is woven
about the scion of a noble but poor
family and the daughter of a wealthy
merchant.

Metro-Goldwyn
WITHIN THE NEXT two weeks Ho-

bart Henley will start production on
“Nothing to Wear,” an original screen
story by Samuel Shipman, a successful
New York playwright. At once comes
word that Metro-Goldwyn is seeking a

modern eve who has a good figure, face,

and hair falling to her knees. It seems
that the role is a difficult one to fill for

Hollywood has not been able to supply
the community. “Not too fat and not too
lean,” says the report. . . . About 300
South Sea Island inhabitants appear in

“Never the Twain Shall Meet,” to be
released this month.XXX
THE DETAILED ANTICS of women

in their athletic clubs are revealed in

“Cheaper to Marry,” at a cost of thou-
sands of dollars. . . . Paulette Duval,
Marguerite de la Motte and Louise
Fazenda are seen in the roles which
participate in the clubs. . . . Dale Fuller,

once a commedienne, is back with Von

Stroheim in a dramatic role in “Merry
Widow.” . . . Gene Delmont, a young
professional boxer, was added to the
cast of “Lady of the Night” which is

headed by Norma Shearer and Malcolm
McGregor. XXX •

ELEANOR BOARDMAN is playing
her first Spanish role in King Vidor’s

production, “Proud Flesh.” . . . Carlo
Duse, brother of the famous Eleanor
Duse has been added to the cast of “Ben
Hur,” produced in Rome. . . . Psychoan-
alysis is said to have been woven into

the plot of “The Denial” with extreme
deftness. The meekness of the hero is

used as a characteristic upon which to

employ the science.

Jans
THROUGH THE courtesy of Florenz

Ziegfeld, Ann Pennington will appear
in the Herman F. Jans feature, “The
Mad Dancer.” The film has been
through the process of cutting and
editing under the supervision of William
B. Laub. ... It is reported that “Play-
things of Desire” and “The Mad Dancer”
both supply an abundance of material
for exploitation purposes should the ex-
hibitor be interested. The Ann Penning-
ton Rosette Hose and the publication of

photoplay editions of the stories have
been arranged by the producer.

First National
RICHARD^BARTHELMESS will sup-

ply new material for distribution with
the completion of “New Toys” which
casts him in a different kind of role from
those in which he has won his following.
. . . Frank Lloyd, whose new picture for

First National distribution, “Winds of
Chance,” Alaskan novel, will be another
special, is in Portland, Ore., looking for

locations for exterior scenes. . . . The
cast will be headed by Anna Q. Nilsson
and Ben Lyon. . . . The cast for “The
Desert Flower,” starring Colleen Moore,
has been completed and the production
is well on its way.XXX
SPACE HAS BEEN taken over in the

Cosmopolitan Studios by First Na-
tional for the use of several units.

“Chickie” with Dorothy Mackaill in the

featured role has been moved over, being
one of the first of the Hudson companies
to operate there. . . . Milton Sills and
the cast supporting him in his “Making
of O’Malley” will locate there soon. . . .

Doris Kenyon’s next film will be made
in the space vacated by the company
making “Chickie.”XXX
AN AUTO RACING plot furnished the

nucleus for Ben Lyon’s next picture,

“The Necessary Evil,” with Viola Dana
co-featured. “I want it understood,”
said Ben, “That I am not trying to be a

second Wallie Reid.” . . . The real

newspaper reporter is said to be por-

trayed in “The Lost World,” without
comedy, without a notebook, and some-
tim.es without a pencil. . . . On her re-

turn to the Coast, Norma Talmadge will

make “Graustark,” a novel by George
Barr McCutcheon. The book was fam-
ous twenty years ago when the story of
the imaginary land was first written.

F. B. O.
ANOTHER CHANCE is announced by

the Film Booking Offices in the name
of “Sudden Riches.” It will be known,
as previously, “Druscilla with a Million.”'

It will not be released until early fall.

. . . George O’Hara reproduces the
famous run which took place in the
Stanford-Notre Dame game when he
carries the ball 90 yards down the field

in “The Pacemakers,” a play built around
a football hero. . . . F. B. 0. is planning
a Bowery Dance for representatives of
the newspapers, trade papers, and fan
magazines, at Yonkers, in the Whitman
Bennett sttidios where “Lillies of the
Streets” is being shot.

XXX
THE HARRY GARSON company, star-

ring Lefty Flynn, is on location near
Las Touras Lake, where the opening
scenes for the fourth Flynn Feature,

“O. U. West,” are being taken. Anna
May will play the lead opposite Lefty.

. . . “Galloping Vengeance” has been
chosen as the title of Bob Custer’s next
Texas Ranger feature to be produced by
Jesse Goldburg. Mary Beth Milford has
been chosen as leading woman for Cus-
ter. It will be remembered she played
an important role in the “Fighting-

Blood” series.

United Artists

FOURTEEN WEEKS is the length of

time Doug Fairbanks believes will be
necessary for him to produce “Don Q.”
The cast, now complete, includes sev-

eral stellar players. . . . One of the im-
portant villain parts has been given to

Jean Hersholt. A1 MacQuarrie will ap-

pear as Col. Matzado. Warner Oland
has been given the part of Archduke
Paul of Austria. . . . Jack McDonald
will be seen as General de Vayo, the
heroine’s father. Robledo, servant of

Don Q, will be interpreted by Charles
Stevens, whose specialty seems to be
doing servant roles for Doug. Lottie
Pickford Forrest, sister of Mary, and the
Duchess de Lanti, of Italy, will also be
seen in the cast.

XXX
MANY STRIKING tributes are paid to

“Salvation Hunters,” produced by Josef
von Sternberg and released through
United Artists, by late press reviews.

. . . Typical of these is the following
which appeared in the New York Eve-
ning Post;

**Here Is a simple tale of pettiness, soul fear

and despair told in the dispassioned manner and
with the inexorable probing skill of a Conrad,
laying bare the minds of unimportant people whom
we suddenly discover to have depths, lights and'
shadows of character quite as important as our
own. This is a picture for philosophers, for those
who can understand and sympathize with human
frailties, aspirations and the absorbing turmoil of
spirit or weary pilgrims.**
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Producers Distributing Corp.
ANOTHER WELL known product of

the two reelers will step into the feature

pictures with the beginning of the Al.

Christie production, “Stop Flirting.” She
is Vera Steadman, formerly a bathing
girl. . . . The casting of Hunt Strom-
berg’s next Harry Carey picture, “Silent
Sanderson,” was completed this week
with the signing of Edith Yorke, James
and John Miljan. It will go into im-
mediate production to be released
through the Producers Distributing Cor-
poration. ... A report from Renaud
Hoffman officially states that Robert
Agnew will appear in the leading role
opposite Gladys Hulette in “Crossed
Words” instead of William Collier, Jr.,

as was announced.

XXX
MATERIAL FOR THE fall program is

being gathered. Two stories, “Heaven
and Earth,” and “The Forbidden Road”
were secured this week, the former of
which will be produced as a superspecial
. . . Forest Stanley, who distinguished
himself as “Brandon” in “When Knight-
hood was in Flower” has been signed
for the principal male role in “Beauty
and the Bad Man.” . . . The screen ver-
sion of “The Awful Truth” has been
completed, and will serve as Agnes
Ayres’ latest starring vehicle.

XXX
THE FEBRUARY RELEASE of the

company will be “The Mansion of Ach-
ing Hearts.” . . . Martha Hedmann, starring

in “The Boomerang,” was the guest of

honor as when it was played on Broad-
way several years ago, was guest of
honor at the Schulberg lot at an interest-

ing studio party. . . . Another youthful
player of merit was added to the list

when the producer signed Alyce Mills

to a long term contract. She will play
her first featured role in the next produc-
tion, “Faint Perfume.” Most of her work
so far has been in productions made in

the East.

Universal

THE JEWEL FEATURES now in pro-
duction are “Loraine of the Lions,”

starring Norman Kerry and Reginald
Denny’s latest starring vehicle, “I’ll

Show You the Town.” The cast sup-
porting Denny includes Marian Nixon,
William A. Carroll and Lee Moran. . . .

“The Ace of Spades” is also in produc-
tion; and “Dangers of the Deep” is

ready for filming. . . . Pasty Ruth Miller
has the leading feminine role in “Lor-
raine of the Lions,” one of the feature
specials of the year. . . . Among the
pictures scheduled for early production
are “The Teaser,” “The Goose Woman,”
“Peacock Feathers,” and “The Prince.”

XXX
THE NEWSPAPER STORY which
aroused widespread interest several

years ago, “The Goose Woman,” has
been found splendid material for a thril-

ling screen story. Clarence Brown will
direct. . . . Virginia Valli’s next appear-
ance will be in “Peacock Feathers.”
William Desmond and Mary McAllister
will be featured in “The Ace of Spades.”
. . . Hoot Gibson’s latest work, “Spook
Ranch,” is now in production under the
direction of Edward Leammle.

XXX
GENERAL RESPONSE from the
whole world is said to have followed

the announcement of Universal’s contest
for a slogan about “The Phantom of the
Opera.” Several hundred letters have
already been received. . . . Lon Chaney
will star in the role of “Phantom.” . . .

In the exploitation of the picture ex-

hibitors can either use the “Phantom
Mysteries” as throwaways and heralds
or they can arrange with local news-
papers to issue them as a special supple-
ment.

Paramount
THE FINISH of “A Kiss in the Dark”

has been reached by Frank Tuttle for
the Famous Players-Lasky company. It

features Adolphe Menjou, Lillian Rich
and Aileen Pringle. Part of the story
was filmed in Havana, Cuba. Chief in

the supporting cast was Kenneth Mac-
Kenna, AnnPennington, of the Follies,
and Kitty Kelly. . . . Alan Crosland, di-

rector of “Three Weeks,” “Sinners in

Heaven,” “Dangerous Money,” and
“Enemies of Women,” will become a free
lance director with the expiration of hi?
contract with Paramount. . . . William
K. Howard is rushing the editing and
titling of his latest production, “The
Thundering Herd.”

XXX
LOUISE FAZENDA, comedienne, has
been signed for an important part in

“The Night Club.” Hers is the role of
a Spanish dancer who loves men only
when they are angry, and she will be
featured in the billing together with
Raymond Griffith, Vera Reynolds, and
Wallace Beery. . . . Sventy-five electri-
cians were on hand last week during the
shooting of a scene in “The Dressmaker
Frojjjj Paris,” for the purpose of switch-
ing on the lights for a particular “bright”
spot in the play. . . . The cast is headed
by Leatrice Joy, Ernest Torrence, Alan
Forrest and Mildred Harris.

XXX
A FEATURED ROLE has been given

to Esther Ralston, now under a long
term contract with IF’aramount, and she
has left for the Long Island studios to

(Continued on page 77)

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.
Brevity adds forcefulness to any
statement. Unsigned letters will
not be printed.

Hinds on the “Famous Forty”

CRESCO, lA.—To the Editor : Ex-
hibitors may recall the howl I set up last

July about the sex titles in Paramount’s
“Famous 40.” It brought a response from
New York, if nothing else, to the effect
that most of them would be changed—and
most of them were—but the stories re-

mained unchanged. Changing the titles

meant something, anyway.
I’m just winding up the playing of these

pictures and have found that my howl was
entirely justified. However, before I pick
up the hammer I want to say that the so-
called^ “Famous 40” made more money for
this theatre than any similar group of pic-

tures ever exhibited in it—and that ex-
clusive of “The Covered Wagon” which
was the biggest money maker of any sort
of entertainment ever housed in the the-
atre during its ten years’ existence. And
this occurred during the worst season I’ve

experienced since buying the house. In
fact, I often wonder what we would have
done without them this year as we couldn’t
make any important money on much of
anything else. I know this did not happen
in a great many towns—I can tell it from

the reports on pictures—but it did happen
here. After all, the great majority of
those pictures are clean.

The purpose of this letter is to aid ex-
hibitors in the real little towns who have
not bought or played the group and only
where the situation is opposed to sex pic-

tures. I like the darn things myself and
have promoted many of them in towns
where they go over big. But they don’t go
in Cresco and a great many other places.

If you have not bought the group and in-

tend to do so, ask them to eliminate : “For-
bidden Paradise,” “Unguarded Women,”
“The City That Never Sleeps,” “The Gar-
den of Weeds,” and “Wages of Virtue.”

The last two named were condemmed,
along with myself, from local pulpits and
it’s the first time that has occurred here.

If you have bought them, ask them to

substitute others.

However, in “Manhandled,” “Lily of the

Dust” (original title, “Compiomised”),
“Open All Night,” “Her Love Story” (or-

iginally “A Woman of Fire”), “A Sainted
Devil,” “Tomorrow’s Love” (“Playthings

of Fire”), “Sinners in Fleaven” there is

nothing to offend anybody. They merely
sound, or formerly sounded, bad. Have
not seen “East of Suez,” (“A Woman
Scorned”), yet. There were a few com-
plaints from patrons on “The Enemy Sex”
and “Sinners in Heaven” but they are
really not harmful—two very good pictures,

by the way. But boys, if you only elim-

inate one or whatever you do—do not run
“The Garden of Weeds.” Just finished it

and have bumped into more grief with it

than all the others combined. It’s positively

filthy.

Suppose this is more of a group report

on 40 pictures than anything else, but some
of them sound bad and are bad and others
only sound bad. I only wish somebody had
shot this dope to me before I played ’em
and thought it might help a few of you.-

—

Fred Hinds, Cresco theatre, Cresco, la.

Likes Quigley Editorial

EMINENCE, KY.—To the Editor: May
I say “hurrah” for and “amen” to your edi-
torial of January 24th entitled “Wider Dis-
tribution Is Greater Gain”? Any good pic-

ture is certainly new and worth seeing
until it is seen, just as any good book is

worth reading no matter how old it is.

We will soon finish our eleventh year of
running the little theatre here at Eminence
and in all that time I have never under-
stood why some exchanges never renewed
their prints of some popular pictures. For
instance, we have bought, time and again,
and tried to use the Mix pictures, but un-
less we can get them new we are out of
luck.

I have an unfilled contract right now on
some Mix and Jones pictures that I’d like
to finish up the best in the world if I

could only get good prints on them. I feel
sure there are hundreds of small exhibitors
scattered over the country who woud jump
at the chance to use Mix pictures if they
could get good prints. So Mr. Fox, why?
not make a drive on the old Mix’s. The-
last one I ran was “In Arabia” January %
1924, and there wasn’t enough of the picture-
left to tell whether Tom was in Arabia
or Arizona.

Personally, I am not a fanatic on the
subject of new pictures, though naturally
our patrons like to see them as soon as
possible, especially in the case where the
name counts for so much, like the “Covered
Wagon,” “Sea Hawk” and others. But
vvhere it is the star and not the particular
picture that counts, like Mix, Gibson or
Jones, then it does not make much differ-
ence how old they are just so they are in
good condition.

So, trusting that your editorial will do-
a great deal of good.—A. N. Miles, Emi-
nence Theatre, Eminence, Ky.
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F.B.O.amiouiices its 2iid
MarvekNis Airplane Picture

STARRING THE
GREATEST DAREDEVIL

.^,„frUNT AVIATOR.
IN THE WORLD TODAY

Supported by

VIRGINIA LEE CORBIN
HELEN FERGUSON — HARRY VON METER

FRANK RICE — FRANK TOMICK

DIRECTED BY BRUCE MITCHELL
A VAN PELT-WILSON PRODUCTION

Supervised by Elarnest Van Pelt

GO and see “THE CLOUD RIDER” on the screen

at your nearest F. B. O. Exchange. Talk about
your Society Dramas and sex stories, and your hun-
dred and one styles of feature pictures to get ’em in

—

but not one of ’em will stack up alongside of “THE
CLOUD RIDER” for sheer power of thrills and
we’ve taken every advantage in an advertising, ex-

ploitation and pictorial way to enable you to tell your
fans what a whale of a picture “THE CLOUD
RIDER” really is.

No air picture ever made can compare with it, ex-

cept A1 Wilson’s first picture “THE AIR HAWK”
which is now making loads of money for thousands
of exhibitors, also distributed by F. B. O. and pro-

duced by E. O. Van Pelt.

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere.

SzJes Office: United Kingdom, 26-27 D’Arblay St., Wardour St., London,
W.l England.

Thematic Music Cue Sheets available on this picture.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
NEVER SAY DIE: Douglas MacLean—Good

comedy drama and got quite a number of laughs,

but story rather weak. Six reels—E. D. Luna,
Cozy theatre, Wagoner, Okla.—Small town pat-

ronage.

NEVER SAY DIE: Douglas MacLean—Some-
what of a disappointment, as the advance bally-

hoo and criticisms led us to expect something far

above the average. Business below normal, both
nights, which no doubt prevented the production
from registering better. Weather bad. Seven reels.

—Henry W. Gauding, Lincoln theatre, Pittsburg,

Pa.—Neighborhood patronage.

THE YANKEE CONSUL: Douglas MacLean—
An excellent production that brought many laughs
and many compliments. But the star don't pay
a profit in this town. Have played “Going Up,”
“Never Say Die” and this one within the past
four months and they have not paid expenses.

—

W. J. Powell, Lonet theatre, Wellington, Ohio.

—

Small town patronage.

GOING^UP: Douglas MacLean—Good comedy
feature, with aeroplane feature somewhat overdone.
Xmas business below normal.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

GOING UP: Douglas Maclean—A little draggy
working up to the going up part, but a riot

after he took off. Much better than “The Hot-
tentot” at that. Did regular week-end business.

It may be as funny as some of the Lloyd's, but
MacLean is not a drawing card for me. Seven
reels.—A. D. Brawner, Jewel theatre, Hooker,
Okla.—Small town patronage.

F. B. O.
CHEAP KISSES: Cullen Landis—A very well

done “jazz age” picture with an unusual twist.

Gave satisfaction and drew fine business for thiee
days. Blizzai'd knocked business Monday night.

—John W. Hawkins, Capitol theatre, New Bed-
ford, Mass.—General patronage.

FLASHING SPURS: Bob Custer—This is very
good and this star is getting by for some i*eason

or other. Personally I do not see any action to

his work, but we are not the ones to be pleased.
If he pleases audiences, then I am satisfied. Five
reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

FLASHING SPURS: Bob Custer—I can't give
this one much. Bob is all right, but the stories

they put him in are the bunk. The ending to

this is enough to give a rough Saturday night
crowd the pip. The title, also, has nothing to

do with the picture. There are no more flashing
spurs in this than there were horses in Hoot’s
“Forty Horse Hawkins.” In other words, it is

simply getting money from your patrons under
false pretenses when you advertise spurs or horses,
and only show them bull. Five reels.—Wm. E.
Ti-agsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THUNDERING HOOFS: Fred Thomson—

A

real good Western feature. Good print. Five reels.

—L. Deyo, Miers theatre, Schoharie, N, Y.—Gen-
eral pati’onage.

THE DESERT SHEIK: Wanda Hawley—This is

better than the average Sheik pictuie. At least
is better than Rudie’s desert pictures, and will
please most everyone. Six reels. S. G. Fi’y,

Palace theatre, Omaha, Tex.—Small town pat-
ronage.

THE NO GUN MAN: Lefty Flynn—A cheap
story. Pleased fairly well. Some good shots of
Western scenery.—J. Winninger, Davison theatre,
Waupun, Wis.—General patronage.

AMERICAN MANNERS: Richard Talmadge—
This is a real comedy, and full of pep, lots of

stunts and pleased everyone. We need more of

these kind for our sick box office. Talmadge is

a sure comer, and when we have him again, all

the kids will be back and most of the old ones.

—J. E. Hubbell, Palace theatre, Worthington, Ind.

—Small town patronage,

TRIGGER FINGERS: Bob Custer—A dandy
picture. Good print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Public enjoyed it more than the book. Good
business.—H. B. Frank, Royal theatre, Macomb,
111.—General patronage.

PHANTOM JUSTICE: Special cast—A good
mystery picture. It ended so different from other
pictures that it left a very pleasing effect when
it was finished and brought approval.—George J.

Mahowald, Alhambra theatre. Garrison, N. D.

—

General patronage.

LET’S GO: Richard Talmadge—As previous
reports indicate, this has a very light story.

However, the action and comedy will off-set that.

If they would give Dick a good story, these would
be knockouts. Six reels—S. G. Fry, Palace the-

atre, Omaha, Tex.—Small town patronage.

LIGHTS OUT: Special cast—A good mystery
drama.—George J. Mahowald, Alhambra theatre.
Garrison, N. D.—General patronage.

LIGHTS OUT: Special cast—Should have been
better, as it had a good story, but the director
did a poor job. Business poor.—J. Winninger,
Davison theatre, Waupun, Wis.—General patron-
age.

LIGHTS OUT: Special cast—This was sent to
us in place of our New Year feature, “Judgment
of the Storm,” and disappointed our patrons. A
fair picture, but no special for a holiday. My
patrons expected to see “Judgment of the Storm.”
Six reels.—A. C. Betts, Powers theater. Red
Creek, N. Y.—Small town patronage.

THE DANGER LINE: Sessue Hayakawa—Pic-
ture very poor. Not much to it.—H. B. Frank,
Royal theatre, Macomb, HI.—General patronage.

THE DANGER LINE: Sessue Hayakawa—“The
Danger Line” on this one is the dotted line.

Don’t believe that it pleased even half of our
patrons. Not a bit of life or pep to it, and no
story either. Six reels.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—Small town patronage.

THE FOURTH MUSKETEER: Johnnie Walker
—Good film. A nice little comedy drama that
seemed to please. It’s good enough for any
town. If you haven't played it, be sure and get

it. Six reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE LOVE PIRATE: Carmel Myers—Fair pic-

ture—poor business.—H, B. Frank, Royal theatre,

Macomb, HI.—General patronage.

THE FIGHTING SAP : Fred Thomson—

A

mining story containing several good stunts by
Fred. Silver King also did some mighly clever

stunts. Consider it a good out-doors picture, but
not quite as good as his previous i)ictures. Five
reels.—A1 Powell, Highland theatre, Guthrie, Okla.
—General patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—Good in every way. (iood print. Eight
reels.—L. Deyo, Miej*s theatre, Schoharie, N. Y.
—General patronage.

THE LULLABY: Jane Novak—Very good, A.

picture anyone should like. Something different.

—H. B. Frank, Royal theatre, Macoivio, 111.—Gen-
eral patronage.

FOOLS IN THE DARK: Special cast -One of
the very best comedy dramas I ever saw.—C. E.

McClain, Liberty theatre, Tryon, Okla.—General
patronage.

NORTH OF NEVADA : Fred Thomson—We
wish to add our O. K. to the many favorable
comments on this picture. It is an extra good
Western picture.—W. J. Shoup, De Luxe then' re,

Spearville, Kans.—Small town patronage.

THE FAIR CHEAT: Special cast—I thiiik Ihis

would have been a good picture If we had even
got two-thirds of it. But we got only about
half. No end. It was all broken and everything
imaginable wrong. Extra rotten. Everybf)dy dis-

satisfied. We all stayed away from the front en-
trance until they were gone.—George J. Mahow-

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO EOS ANGELES

NOW BOOKING

^nm^tomahe

Syd Chaplin
Produced by

CHRISTIE FILM COMPANlGka
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ice will home a better journal to which to turn for guidanee if we
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magazine."—Philip Rand, Bex theatre, Salmon, Idaho.
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aid, Alhambra theatre. Garrison, N. D.—General
patronage.

AFTER THE BALL: Special cast—Great pic-

ture and a good lesson.—C. E. McClain. Liberty

theatre, Tryon, Okla.—General patronage.

NAPOLEON AND JOSEPHINE: Special cast

—Rotten. Will not draw anybody. Don’t show
it unless you tie up with the school and have
them sell tickets in advance. Ran two days to

fair business.—George J. Mahowald, Alhambra

NATIONAL SCREEN SERVICE /wc.
NEW YORK CHICAGO LOS ANGELES

theatre. Garrison, N. D.—General patronage.

NAPOLEON AND JOSEPHINE: Special cast

—This picture is a real good picture for those

who have studied history and know how to fol-

low it, but as an educational picture it is not
explanatory enough. I must report that this did

not draw as I expected it would. It needs a
good comedy to put it over. Seven reels. W. J.

Shoup, De Luxe theatre, Spearville, Kans.—Small
town patronage.

First National
A THIEF IN PARADISE: Ronald Coleman-

One of the very best. First National has a winner
here. Both magnificent and entertaining. Eight

reels.—Mrs. Frank Paul, Marvel theatre, Carlin-

ville. 111.—General patronage.

CLASSMATES: Richard Barthelmess—A real

picture, best this star has made since ‘‘Tol’able

David.” Should please any audience. Seven reels.

Henry W. Gauding. Lincoln theatre. Pittsburg, Pa.

—Neighborhood patronage.

IDLE TONGUES: Special cast—If you can
think back to the old Triangle days when we got

a nice juicy melo-drama about every week, you
will then have the straight dope on this thing.

Not convincing, just so overdone it is sickening.

Intelligent class will not tolerate this sort of

entertainment. Business average. Six reels.—W.
H. Brenner, Cozy theatre, Winchester, Ind.—Gen-
eral patronage.

SO BIG: Colleen Moore—A picture that fol-

lows the book perfectly, and the best acting ever

done by our wonderful little star, Colleen. I

still must admit I like her best in comedy roles.-

—

Mrs. Frank Paul, Marvel theatre, Carlinville, 111.

—Geneial patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—This is the best picture we have ever run
with Constance in. Our patrons did not hesi-

tate to say they would come eveiY night if they

could see a picture like that. Connie almost

lost her pull here, but she sure made a good

come back on this one. This is not silly, and
not too heavy to please anyone.—E. L. Wharton,
Orpheum theatre, Glasgow, Mont.—General pat-

ronage.

THE SILENT WATCHER: Bessie Love—First
half of this picture is good, balance not so much,

as the story becomes somewhat maudlin. Would
have been much better in six reels, and dragging

in the unknown soldier is mighty far fetched and
rather poor taste. Eight reels.—Henry W. Gaud-

ing. Lincoln theatre, Pittsburg, Pa.—Neighborhood
patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson

—A very good picture of sister love. It made
some of the soft-hearted ones weep. Exhibition

value too high.—Mrs. Frank Paul, Marvel theatre.

Carlinville, 111.—General patronage.

LOVE’S WILDERNESS: Corinne Griffith—Very
good picture. Every one liked this one and, for

the cold weather, business held up to average.

—

Caldwell theatre, St. Joe, Mich.—Mixed patronage.

HUSBANDS AND LOVERS; Florence Vidor—

JVOW BOOKING
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An interesting, well-acted play. Pleased our pat-

rons. Eight reels.—Henry W. Gauding, Lincoln
theatre, Pittsburg, Pa.—Neighborhood patronage.

MADONNA OF THE STREETS: Milton Sills—
A very improbable story. Our patrons didn’t care
for it. Exhibition value too high.—Mrs. Frank
Paul, Marvel theatre. Carlinville, 111.—General pat-

ronage.

THE SEA HAWK: Milton Sills—Not the pic-

ture we thought it would be. It also took a good
flop for us and I think any small town theatre
will lose money with it the same as we did. I

would say, lay off, small town boys. Twelve reels.

—Oscar Troyer, Lyric theatre. Rugby, N. D.

—

Genreal patronage.

POTASH AND PERLMUTTER IN HOLLY-
WOOD: George Sidney—This production is there.

Pleased our people. Seven reels.—Henry W.
Gauding, Lincoln theatre, Pittsburg, Pa.-—Neigh-
borhood patronage.

THOSE WHO DANCE: Blanche Sweet—This is

a real picture, only title is misleading.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

THOSE WHO DANCE: Blanche Sweet—A very
good picture, but did not draw them in. No fault

of the picture, as it is there.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town pat-

ronage.

ABRAHAM LINCOLN : George Billings—One
of the greatest pictures I have ever seen. Did
not, however, register at the box office as well
as I thought it would. The picture is truly won-
derful and pleased 100 per cent. Think it is

one picture that should be played everywhere.
Ten reels.—L. H. Cox, Pythian theatre, Mar-
shall, 111.—General patronage.

THE LOVE MASTER: Strongheart—-Very fine

picture. Two days’ good business to satisfied pat-
rons. Wonderful snow scenes. Good dog-sled
race. Will please most anywhere. Seven reels.

—C. H. Powers, Strand theatre, Dunsmuir, Cal.

—

Railroad town clientele.

THE MARRIAGE CHEAT: Adolph Menjou

—

Ran it Sunday night and it was well liked.

Business good.—Jack Greene, New Geneseo the-
atre, Geneseo, 111.—Small town patronage.

PAINTED PEOPLE: Colleen Moore—A very
good picture and well liked by all. Ran it on
Monday night. Lost out on it. No fault of the
picture.—Jack Greene, New Geneseo theatre, Gen-
eseo, 111.—Small town patronage.

THE GOLDFISH : Constance Talmadge—It is a
refreshing comedy well done, nothing vulgar in

it, and was well liked. Did not see Connie
smoking a cigarette, which is a feature that
could just as well be eliminated in most pictures
showing the life of actresses.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town pat-
ronage.

THE WANTERS: Marie Prevost—Very enter-
taining. Well acted. A good cast and away
above tbe ordinary program. Ought to suit moat
any audience. Seven reels.—H. J. Eagan, Amer-
ican theatre, Wautoma, Wis.—Small town patron-
age.

,

GALLOPING FISH: Sid Chaplin—Proved to
be a good comedy drama picture for us. Print
was in good condition. Six reels.—Oscar Troyer,
Lyric theatre, Rugby, N. D.—General patronage.

GALLOPING FISH : Sid Chaplin—If you can
get them in to see this, it ought to please. Due
to basketball, ben parties and sech like, didn’t
have enough crowd to pay for the express, but
had a good laugh anyway. Six reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

HER TEMPORARY HUSBAND: Sylvia Bream-
er—Laughed more than on the Lloyds. People
asked me for a week why I did not run it two
nights so that they could have sent their friends.
Helped business for many days, as patrons were
afraid they would miss another good one. Rec-
ommended without reservation.—W. J. Powell,
Lonet theatre, Wellington, Ohio.—Small town
patronage.

HER TEMPORARY HUSBAND: Sylvia Bream-
er—Very good comedy drama. Drew good busi-
ness with revival meeting going on at one of
the churches. Lots of slapstick in last two reels.

Good small town program. Play it. Seven reels.

—A. D. Brawner, Jewel theatre. Hooker, Okla.-

—

Small town patronage.

HER TEMPORARY HUSBAND: Sylvia Dream-
er—This is as fine a comedy as you would care
to run. Had more good comments on this than
any other picture in months. Would have had
a dandy crowd the second night, but a blizzard
hit me at show time. They simply won’t come
out in bad weather, regardless of what may be
showing. The trailer on this is also extra good.
Seven reels—Wm. E. Tragsdorf, Trags theatre,
Neillsville, Wis.—Small town patronage.

The Contributor’s Column
Business Is

62.7% Good
Business is 62.7% good according to

exhibitors’ box office reports received

this week.

W. O. Perry Joins

Herald Only Club

W. O. Perry, Tchula Theatre Co.,

Tchula, Miss., this week enrolls in the

“Herald Only’’ Club. Mr. Perry has
been assigned Membership No. 232 and
a membership card has been mailed to

him. Reports accompanying his enroll-

ment will be published in next week’s
issue.

Gauding on Business

And Bath Pictures

Unfavorable weather conditions caused
falling off in attendance during the past

month in this section, particularly in

neighborhood houses. Holiday business

was far below normal, according to re-

ports from the outlying sections of the
city. This also applies to many of the

towns in this film zone. Zero weather,
heavy snow storms and slush are not
conducive to filling theatre seats.

By the way, wonder when the flood of
bath tub, swimming pool, cigarette, jazz

and booze party pictures will cease.

Judging from the number of ablutions

observed lately on the screen some of

the directors must be of the opinion that

baths are needed pretty badly by certain

of the stars.

While this may be a fact, perhaps
it would be better to perform the opera-
tion in private occasionally and thus
give the public a much needed respite.

As it is now, it seems that whenever
a director runs out of ideas he imme-
diately hustles for a bath tub, which in

his opinion makes the picture a wow.
To which we add, “Ow, wow!”

—

Henry
W. Gauding, Lincoln theatre, Pittsburgh,

Pa.

(Other news contained in Mr. Gaud-
ing’s letter is printed in the news section

of this issue.)

WHEN A MAN’S A MAN: John Bowers—

A

well produced picture. Good story, well acted

by a superior cast.—J. Winninger, Davison the-

atre, Waupun, Wis.—General patronage.

WHEN A MAN’S A MAN: John Bowers—

A

very good Western of high grade. Had a great

many compliments on the picture on their way
out. Seven reels. H. E. Partrick, Palace the-

atre, North Rose, N. Y.—Small town patronage.

JEALOUS HUSBANDS: Special cast—Most of

our people were disappointed in this, as there

was too much brutality in it. Several walked
out on it. It is entertaining if you want to see

children beaten and knocked around.—Jack Greene,

New Geneseo theatre, Geneseo, III.—Small town
patronage.

BOY OF MINE: Ben Alexander—Real good
picture. I notice the complaint of an exhibitor

about the free radio entertainment on New Year’s

day and I think he hit the nail on the head. I

have no doubt it lost me quite a little that day.

—

G. J. Ritter, Regent theatre, Bogota, N. J.—Gen-
eral patronage.

BOY OF MINE: Ben Alexander—Here is one
that pleased a big Sunday audience and did nicely

on Monday.—^J. Winninger, Davison theatre, Wau-
pun, Wis.—General patronage.

THE WOMAN CONQUERS: Katherine Mac-
Donald—^Very good program picture and will

please, but should have a good two-reel comedy
with it. Film good. Five reels.—W. A. Doer-
schlag. Strand theatre. Ransom, Kans.—Small
town patronage.

A DANGEROUS MAID: Constanee Talmadge—
I was personally warned about this, but I must
say I didn’t think it bad at all. Picture for

picture, I think it’s equal to Dorothy Vernon

—

but maybe I’m a poor judge. G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—This is a fair program picture. If this

was a howling success on the stage, it doesn’t
take much to make ’em howl on Broadway. Six
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville. Wis.—Small town patronage.

THE SUNSHINE TRAIL: Douglas MacLean—
Can’t complain on this one. Old but good. My
people like Douglas MacLean. Five reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kans.—Small
town patronage.

CHASTITY : Katherine MacDonald—Did not
please and did not draw, so I’m glad I have
no more.—J. Winninger, Davison theatre, Wau-
pun, Wis.—General patronage.

NATIONAL SCREEN SERVICE Ina
NEW YORK CHICAGO WS ANGELES

NOW BOOKING
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The Contributor’s Column
More About Those
“Plain Fools”

I would just as lea\e try to run a
picture show without pictures as to run
one without the Hekalu, for it is just

as necessary to us small town exhibitors.

I certainly find “What the Picture Did
for Me" of great benefit in booking
programs and as close to being correct

as can he. The man that said the ex-
hibitors who contrilnite to it were fools

was either a producer or just a plain

fool himself. I am for “V\'hat the Pic-

ture Did for Ale" first, last 'and always
and will kick through with a bunch of
reports again in a few days. Here’s
wishing you the best of luck, and keep
it going.

—

F. C. Rodgers, Grand theatre,

Creston, B. C., Canada.

Tells Secret of

Show Business

1 feel it my duty to myself and my
Brother Exhibitors and the Herald to

lake time to write this letter. Wish to

state that on account of having to at-

tend to all my business, which consists

of a picture show, a plumbing and elec-

trical shop and a transfer company, I

don’t have much spare time. But I will

have to acknowledge that I have been
watching the columns of “What the Pic-
ture Did for Ale’’ as I consider these
columns in the Her.m.d one of the great-
est money making ideas. It enables me
to get pictures that suit the public and
that is the secret of the picture game.
Wish to slate for the benefit of -some

small town exhibitors that if an3’of them
want to make some real monej’ and are

not afraid to put on a picture m\' ad-
vice is to book “The Covered W'a.gon.”

I played this picture three days in Au-
gust and broke all house records with
it, brought it back December 2S, 26 and
27 and packed the house every show
and believe I could play it again three

days. I think that’s going some for a
town of 2,300.

The Herald is the only motion pic-

ture paper I subscribe for as I can get

what I want and all I want out of its

columns.

—

^C. H. Simpson, Princess the-

atre, Alillen, Ga.

Fox
THE LAST MAN ON EARTH: Special cast—

I have been in business seven years and do not

in that time recall a novelty picture that gets

over as well as this does. It is highly pleasing

and did right up to expectations. It is a dis-

tinctive novelty and makes fine entertainment.
Business good in face of stiff competition. Seven
reels.—W. H. Brenner, Cozy Theatre, Winchester,
Ind.—General patronage.

THE MAN WHO CAME BACK: George
O’Brien—A real good melodrama. The kind of

a picture your audience tells you “has something
to it.” Story covers a wide range of territory.

Offers opportunity for musical features with or-

chestra or organ, carries the sympathy and has
lots of comedy. O’Brien is a problem as a star,

as he has little peculiarities that will be hard
to overcome."Ben L. Morris, Temple theatre. Bel-

laire, O.—General patronage.

THE MAN WHO CAME BACK: George O’Brien
—A very good picture and I believe if George
O'Brien gets the right support he will make good.

—Mrs. Frank* Paul, Marvel theatre, Carlinville,

III.—General patronage.

GOLD HEELS: Special ca.st—Story done many
times before. This one is poorly directed. It

has fine race in la.st reel. Six reels.—A. J. Inks,

Crystal theatre, Ligonier, Ind.—Small town pat-

ronage.

THE PAINTED LADY: George O’Brien—A
rather morbid and very well done dramatic tale

of revenge and legeneration. No kicks from

jiatrons, but snow storm hurt business. Picture
would probably have drawn well if weather had
been favorable.—John W. Hawkins, Capitol the-

atre, New Bedford. Mass.—General patronage.

WINNER TAKE ALL: Buck Jones—-Best West-
ern we have had in a long time. Drew good
business on Saturday and satisfied the fans.™
J. M. Culwell, Strand theatre, Davis, Okla.—
Small town patronage,

TROUBLES OF A BRIDE: Special cast—If you
want an action picture for Saturday book this

one. It’s chuck full of action and thrills. It

seems to satisfy most every one,—A. J. Paul,

Royal theatre. Gallon, O.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast

—For an action melodrama this is very good.

Fox is making a mistake in not putting known
stars in his stories. Business not good on this

account. Advertising matter not of a nature
to cause patrons to want to see the picture. Six

reels.—A1 Powell, Highland theatre, Guthrie, Okla.

—General patronage.

DAUGHTERS OF THE NIGHT: Special cast

—A good program picture. Seven reels.—Gia-

coma Bros., Crystal theatre. Tombstone, Ariz.

—

General patronage.

DAUGHTERS OF THE NIGHT: Special cast—
(»ood picture. Good print. Five reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-

age.

IN LOVE WITH LOVE: Special cast-Abso-
lutely no good for a Western house. A very

light comedy drama. Few laughs, not much
story. Cast very weak and business worse. Why

does Mr. Fox make these kind of pictures when
the majority of his accounts are Western houses ?

It might have been a fair stage play, but it’s

a mighty poor photoplay. Five reels.—A1 Powell.
Highland theatre, Guthrie, Okla.—General pat-

ronage.

AN ARIZONA ROMEO: Buck Jones—Only a

fair Western. Not up to the standard of “The
man Who Played Square.” Business average for

three days.—John W. Hawkins, Capitol theatre.

New Bedford, Mass.—General patronage.

THE WARRENS OF VIRGINIA: Special cast—
Liked well enough, but no enthusiasm. Don’t
seem to want patriotic stuff.—C. B. Roney, Star

theatre, Milford, Mich.—Small town patronage.

THE DESERT OUTLAW: Buck Jones—Good
Saturday picture. The kind that Jones shines in.

Give us more of these. Six reels.—A. J. Inks.

Crystal theatre, Ligonier, Ind.—Small town pat-

ronage.

FLAMES OF DESIRE: Special cast—I consider

the advertising material on this picture very

poor. No stars, poor paper, and will get the

drop-ins. However, it is an extra good high

class drama, very well staged and an unusual

theme. Not a picture for hou.ses catering to the

Western atmosphere. Six reels.—A1 Powell, High-
land theatre, Guthrie, Okla.—General patronage.

THE CYCLONE RIDER: Special cast—Ran it

on Thursday to small crowd. That’s all we get

this Winter. The picture is well named. It’s

a cyclone of a picture. Can’t beat it for stunts

and thrills. It is on the Fox list of specials

and could lay more calm to special than many
others on the list. Seven reels.^—P. W. Quinlan,

Ideal theatre, Chateaugay, N. Y.—Small town
patronage.

THE CYCLONE RIDER: Special cast—A fair

Western that got plenty of business on Saturday

night. Plenty of action. Nice scenery. Six reels.

—J. F. Hileman, Broadway theatre, Mt. Pleasant,

Mich.—Mixed patronage.

THE CIRCUS COWBOY: Buck Jones—Good,
peppy program. Story somewhat of a novelty.

Have you ever noticed the stories of nearly all

Fox program pictures arc good? That’s h^ause
most of them are written directly for the screen.

Five reels.—Fred Hinds. Cresco theatre, Cresco,

la.—General patronage.

THE HEART BUSTER: Tom Mix—This seemed

to please Mix fans, which I supose is all that

is necessary. Personally thought this the poor-

est Mix for a long time. It seems as though

producers are trying to make comedians out of

all Western stars. Nothing to this one but some

comedy, no story. Would have made a good

two-reel comedy. Give our Western stars some

real stories like you used to do. Five reels.

—

J. W. Andresen, Rialto theatre, Cozad, Neb.^

—

General patronage.

HEARTS OF OAK: Hobart Bosworth—Bad
weather and a small crowd, but a real special.

Fox has fooled us a great many times, but

this time he fooled himself and made a picture

worthy of the name. The print in good condi-

tion, the price right and the picture splendid. I

would advise all my little exhibitor friends to

grab it. Seven reels.—P. W. Quinlin, Ideal the-

atre. Chateaugay, N. Y.—Small town patronage.

HEARTS OF OAK: Hobart Bosworth—A good

program picture. Sold at special prices. Fox is

fooling us again. Business the poorest in years.

Six reels.—A. J. Inks, Crystal theatre, Ligonier,

Ind.—Small town i)atronage.

HEARTS OF OAK: Hobart Bosworth—Old

melodramatic success w'ell done. Gets over and

seems to please. Draws the people who remember
the old time shows, but not the women or young

people.—Ben L. Morris, Temple theatre. Bellaire,

O.—General patronage.

A MAN’S MATE: John Gilbert—Thought this

a very good program, (jilbert has never meant

anything at the box office here. Very few do

this Winter. Five reels.—Fred Hinds, Cresco the-

atre, Cresco. Iowa.—General patronage.

EYES OF THE FOREST: Tom Mix—Picture
good. Attendance good. On account of Ski tourn-

ament in town, ran “The Chase” and Alps Ski

picture. Five reels.—C. M. Dunn, Lane theati'e,

CleElum, Wash.—Small town patronage.

THE NET; Special cast—This picture might

get by if your patrons are not too quick to kick.

Slightly above the average. Fox special, but that

is not saying much. Boy, what junk they i>ut

out under that over-worked name special. Nine

reels.—F. A. Ferguson, Royal theatre, Fairmount,

Ind.—Mixed patronage.

LOVE LETTERS: Shirley Mason—This is a

very good picture, and a person will have to

give Shirley credit for what she does. Five reels.

—Burt Parsons, Grand theatre. Springfield, Minn.

—General patronage.

NOW BOOKING
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SHADOWS OF THE EAST: Mildred Harris—

A

failure as far as the box office is concerned.—J.

M. Cluwell, Strand theatre, Davis, Okla.—Small
town patronage.

THE SHEPHERD KING: Special cast—This
picture is good, but will not go over without
help. It is a direct tie-up with the I. O. O. F,

lodge as it pictures on the basis of their first

degree. The lodge here will recommend it to your
lodge. Nine leels.—F. A. Ferguson, Royal the-

atre, Fairmount, Ind.—Mixed patronage. ,

THE WOLF MAN: John Gilbert—A fair pro-
gram picture, but only pleased about 50 per cent
of the people. Six reels.—Burt Parsons, Grand
theatre, Springfield, Minn.—General patronage.

OH YOU TONY: Tom Mix—They like Mix and
name brought out good crowd two nights in spite

of extra cold snap. Lots of applause. Seven
reels.—C. B. Roney, Star theatre, Milford, Mich.
—Small town patronage,

THE SILENT COMMAND: Special cast—Print
was so bad we can't report honestly on this pic-

ture, so we will let you decide.—Oscar Troyer,
Lyric theatre, Rugby, N. D.—General patronage.

KENTUCKY DAYS: Dustin Farnum—This is

a fair i)rogram picture and will please most of
the poeple. Five reels.—Burt Parsons, Gi'and the-
atre, Springfield, Minn.—General patronage.

WHEN ODDS ARE EVEN: William Russell-
Made a fair Saturday night’s program with
Aesop’s Fable and a comedy. Certainly would not
go over without some short stuff. Five reels.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

THE SPOILERS: William Farnum- -My peo-
ple still like Farnum, as all of these re-issues

have pulled a good crowd. “Wolves of the
Night’’ and “The Conqueror” the same.—C. B.

Roney, Star theatre, Milford, Mich.—Small town
patronage.

LADIES TO BOARD: Tom Mix—Mix like a
fish in a sand pile. Keep him where he belongs
and he will keep making us money. More like

this one and even the people who hold annual
passes will (luit coming. Had a good house but
everyone seemed disappointed. Six reels—Frank
Bi'ock, Grand theatre, Okolona, Miss.—Small town
patronage.

IF WINTER COMES: Percy Marmont—Why
do the exchanges let out such stuff? Had it

booked for two days, but had to take it off after

the first day on account of the condition of

the print. Could not read half the titles and
the connections were awful. It was impossible to

follow the picture. The prints I have been get-

ting from Fox out of New Orleans certainly have
been rotten. I doubt if I will book any more Fox
pictures. Can’t -get a print fit to run and their

pictures have been nothing to brag about. Mix
is their only star. Then they make most of their

pictures too long. Six reels is long enough. Ten
reels—Frank Brock, Grand theatre, Okolona, Miss.

—Small town patronage.

Metro Goldwyn
THE SNOB: John Gilbert—A darn good pic-

ture. If you can’t please them with this there’s

no use to try any longer. Norma Shearer is

indeed beautiful.—Mrs. Frank Paul, Marvel the-

atre, Carlin ville. 111.—Genera! patronage.

THE SNOB: John Gilbert—A good society

drama that pleased. Acting and directing was
fine and a good cast. Seven reels.—R. M. Fletch-

er, Lyric theatre, Hartingrton, Neb.—General pat-

ronage.

THE SILENT ACCUSER: Peter the Great—
Here is a wonderful action picture with a well

trained dog. Pleased 100 per cent. Buy it. Six
reels,—R. M. Fletcher, Lyric theatre, Hartington,
Neb.—General patronage.

HE WHO GETS SLAPPED: Lon Chaney—

A

tragedy, well produced and well acted, though it

will not appeal to the masses.— Mrs. Frank Paul,
Marvel theatre, Carlinville, III.—General patron-
age.

HIS HOUR: John Gilbert—An excellent pic-

tuj-e that pleased the women 100 per cent and
also the majority of the men. The entire cast

does fine work. You can put your steam behind
this one. H. G. Stettmund, Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

HIS HOUR: John Gilbert—More hot stuff, but
they like it. Our friend John Gilbert is sure
full of pep in this.—Mrs. Frank Paul, Marvel
theatre, Carlinville, 111.—General patronage.

WILD ORANGES: Frank Mayo—Weil done and
works up to good climax, but very improbable
and some acting seemed to go over their heads,
as they did not seem to get the ix)int and made
fun of it.—E. J. Reynolds, Liberty theatre, Pasco,
Wash.—General patronage.

THE ARAB: Ramon Novarro—The desert sheik
pull seems to be minus. Weather good and not
much competition, but got a very small crowd
two nights. Those who came were not dissatis-

fied. Seven reels.—C. B. Roney, Star theatre, Mil-

ford, Mich.—-Small twon patronage.

REVELATION: Viola Dana—Viola Dana had
in this one the biggest part she ever put
across and I, along with old man Jenkins, am
mighty glad. You know that they said she could

not do it. but she did. and does in this picture.

The characterization done here by Dana, while
different than Nazimova, is just as convincing.
Business, while not so big, was satisfactory. Eight
reels.—W. H. Brenner, Cozy theatre, Winchester,
Ind.—General patronage.

DON^T DOUBT YOUR HUSBAND; ROUGED
LIPS: Viola Dana—Two very good program pic-

tures. Those two seem to be better than the

others we have run. Bought at a very reason-

able price and seemed to please. Six reels

—

Schaghticoke Amusement Assn., I. O. O. F. Hall,

Schaghticoke, N. Y.—General patronage.

NAME THE MAN: Mae Busch—Good picture.

Business very ordianry.—E. J. Reynolds, Liberty

theatre, Pasco, Wash.—General patronage.

A BOY OF FLANDERS: Jackie Coogan—

A

heavy part for so young an actor, but it drew
them in and satisfied them and that’s all we
want. Drawing power 95 per cent.—George J.

Mahowald, Alhambra theatre, Garrison, N. D.

—

General patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—(Jood V)usiness. Every one well pleased.

Six reels. H. B. Frank, Royal theatre, Macomb,
111.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—Picture caused more favorable com-
ment than any feature run this year, barring

none. Did four times the business that I did

on “Alaskan.”—C. M. Dunn, Lane theatre, Cle-

Elum, Wash.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—This was another picture I was afraid

of on account of reports on the Hula dance, but

we did not see anything so dreadful about it

here. A year or so ago I ran “The Midnight
Guest” from Universal and that contained a
dance which had this hula in “The Shooting of

Dan McGrew” skinned a city block. It was sure

enough shocking. I had a preacher and his

family out that night and he got such a shock

he has not been in my theatre since. I had
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many favorable remarks on “The Shooting of

Dan McGrew’* and personally I think the picture

fine. Six reels.—Mrs. J. A. Wright, Lone Star

thaetre, Ovalo, Tex.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Boys, here is an offering that will please

100 per cent most any place. Will stand boost

in admission and should make most any exhibitor

money with it if weather and conditions will per-

mit. Buy it and boost. The poetry in the last

two reels completes a perfect picture, and will

thrill them to their toes. Six reels.—S. G. Fry,

Palace theatre, Omaha, Tex.—Small town pat-

ronage.

MLLE. MIDNIGHT; Mae Murray—Very good
picture. Good business.—H. B. Frank, Royal the-

atre, Macomb, 111.—General patronage.

THE WHITE SISTER: Lillian Gish—Good story

and well acted. A little too long was the only

complaint.—J. Winninger, Davison theatre, Wau-
pun, Wis.—General patronage.

THE LOVE PIKER: Anita Stewart—A pro-

duction that seemed to please. Had many favor-

able comments. Enjoyed it very much myself.

Small audience on account of bad roads and
weather. Seven reels.—R. C. Geeting, Lyric the-

atre, Chappell, Neb.—Small town patronage.

IN THE PALACE OF THE KING: Special

cast—All we can say is that it is a costume
picture, and you know what that means.—Jack
Greene. New Geneseo theatre, Geneseo, 111.—Small

town patronage.

THE RECOIL: Special cast—Good show. Busi-

ness ordinary.—E. J. Reynolds, Liberty theatre,

Pasco. Wash.—General aptronage.

THE FRENCH DOLL: Mae Murray—Not whal
I expected. Patrons didn’t seem to care much
for it, either. Got by with it and that’s all.

Seven reels.—J. W. Andresen, Rialto theatre,

Cozad, Neb.—General patronage.

RED LIGHTS: Marie Prevost—Here is a de-

tective story thriller that will keep anyone awake.
Unfortunately I put this on a stormy night. Gross
receipts $8.10. I have plenty of pictures under
contract I should have put on this night.—H. G.

Stettmund, Jr., Odeon theatre. Chandler, Okla. —
Small town patronage.

ROUGED LIPS: Viola Dana—Simple little pro-

gram picture that will get by.—George C. Starkey,

Opera House, Montour Falls, N. Y.—General pa-
tronage.

BROKEN BARRIERS: Special cast—Pleased
a Sunday crowd. Norma Shearer, new to our
audience. Made a hit.—J. Winninger, Davison
theatre, Waupun, Wis.—General patronage.

THE STEADFAST HEART: Special cast—

A

good program picture.—George J. Mahowald, Al-

hambra theatre. Garrison, N. D.—General pa-
tronage.

THE EAGLE’S FEATHER: Special cast—Small
crowd but well pleased. Six reels.—F. L. John-
son, Johnsonian theatre, Ripley, N. Y.—Small
town patronage.

THE RAGGED EDGE: Special cast—A little

old, but a good little program picture, not over-

drawn in any way. Film rental fair enough.
Seven reels.—Roy McAmos, Princess theatre,

Sayre, Okla.—General patronage.

SIX DAYS: Corinne Griffith—Elinor Glyn’s
name brought them out and the acting of Miss
Griffith and Frank Mayo did the rest. Most
everyone seemed to like it. Eight reels.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan—
Had a big bunch of kids in on this and I tried

to stop them from hollering, but gave it up as

a bad job. Good entertainment for its kind and
will please generally.—J. Winninger, Davison the-

atre, Waupun, Wis.—General patronage.

LONG LIVE THE KING: Jackie Coogan—Oh,
boy, but these Coogan pictures sure get the

money for us. When we run one all the kids

are talking about it for weeks before we show
it. They all have to go and bring their parents
with them. Drawing power excellent. Held up
to two days of the best business in weeks.

—

George J. Mahowald, Alhambra theatre. Garrison,

N. D.—General patronage.

THE SPOILERS: Milton Sills—A mighty fine

production of Alaska goldfields. Pleased a good-

sized Saturday night crowd in spite of bad roads

and weather. A good one for any town. Eight
reels.—R. C. Geeting, Lyric theatre, Chappell,

Neb.—Small town patronage.

THE ETERNAL STRUGGLE: Special casV-
A Reginald Barker production, good picture, won-
derful acting and a good story.—Roy McAmos,
Princess theatre, Sayre, Okla.—General patronage.

ENEMIES OF WOMEN: Lionel Barrymore—

A

good picture. Drew only fair audience on Tues-
day night.—George J. Mahowald, Alhambra the-

atre, Garrison, N. D.—General patronage.

Paramount
THE GOLDEN BED: Cecil B. DeMill^A great

elaborate spectacular romance, typical of the pro-

ducer, that has about everything that goes for

box office success. It looks like someone has
tried to eliminate Vera Reynolds, the heroine,

who has all your sympathy, and has let Lillian

Rich hog the story. Latter has an unsympathetic
part. Looks like Vera’s part might have been
cut out after the picture was finished. She does
wonderful with the little bit left her. Shows
the hero coming back to her, without anything
to lead up to it and no love scenes, nor does he
realize all she has done for him. Someone missed
a knockout on the finish of this, but it does

not hurt the story and it pleases and draws big.—
Ben L. Morris, Temple theatre, Bellaire, O.—Gen-
eral patronage.

TOMORROW’S LOVE: Agnes Ayres — First

Ayres starring picture worth putting on the
screen, but this is extra good. Many favorable
comments and good business. Exceedingly well
directed. ’Nother of those one-man reviewers
gone wrong,—the one who panned it. Wish all

program pictures were as good. It’s a comedy.

—

Fred Hinds, Cresco theatre, Cresco, Iowa.—Gen-
eral patronage.

ARGENTINE LOVE: Bebe Daniels—About the

best picture we have had Bebe Daniels in for a
long time. Good prints. Failed to draw on ac-

count of snow storm. Six reels.—E. D. Luna.
Cozy theatre. Wagoner, Okla.—Small town pa-
tronage.

PETER PAN : Betty Bronson—Played this pic-

ture three days to good business. Great picture
for children. It will please the better class.

—

A. J. Paul, Royal theatre. Gallon, O.—General
patronage.

TONGUES OF FLAME: Thomas Meighan—Tom
is slipping here. Last two pictures drew con-
siderably less money than any in years. Thought
this a good picture, but not up to former stand-
ard. Just got by on it and Meighan ’s profit

used to be as steady as the Rock of Gibraltar.

Seven reels.—Fred Hinds. Cresco theatre, Cresco,
Iowa.—General patronage.

NORTH OF 36: Jack Holt^The best Para-
mount I have ever played. Wonderful scenery
and photography and as near perfect as a pic-

ture could be. Will stand all the boosting you
can give it. Pleased 100 per cent. Drew very
well in zero weather. One of the really great
pictures of the year.—L. H. Cox, Pythian the-

atre, Marshall, 111.—General patronage.

NORTH OF 36: Jack Holt—Great picture.

Pleased everybody. Many liked it better than
“The Covered Wagon.” Every exhibitor should

play this one.—A. J. Paul, Royal theatre. Gallon,

Ohio.—General patronage.

A SAINTED DEVIL: Rudolph Valentino

—

Liked this much better than “Monsieur Beau-
caire.” I think the sheik is losing his hold.

Business fair.—G. J. Ritter, Regent theatre, Bo-

gata, N. J.—General patronage.

DANGEROUS MONEY: Bebe Daniels—A good
program picture. Rod LaRoeque good in support.

Bebe Daniels well liked here. Seven reels.—^J.

F. Hileman, Broadway theatre, Mt. Pleasant,

Mich.—Mixed patronage.

DANGEROUS MONEY: Bebe Daniels—Went
over big with me on a week night. Many favor-

able comments.—G. J. Ritter, Regent theatre,

Bogata, N. J.—General patronage.

DANGEROUS MONEY; Bebe Daniels—-A very
good little picture, nothing big but pleasing,

and Miss Daniels is very good. Quite a few
favorable comments and no kicks. Six reels.

—

L. H. Cox, Pythian theatre, Marshall, 111.—Gen-
eral patronage.

A MAN MUST LIVE: Richard Dix—A good
picture, not a big special but a nice program
picture that will please everyone. Richard Dix
is going to be a big bet. Everyone seems to

like this star. Watch his popularity.^—A. J. Paul,

Royal theatre. Gallon, O.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—This is a real picture, though somewhat
misnamed. Week before Xmas. Business poor.

—

G. J. Ritter, Regent theatre, Bogata, N. J.

—

General patronage.

THE ALASKAN: Tom Meighan—Ran this one
Saturday to the best house of the winter. Our
patrons were pleased with it. Scenery was beau-
tiful. Not much pep and not the sort of picture

to star Meighan in. He deserves better material

than that. It is a good buy, however. It will

please your people, though the very close ad-

mirers of Tommie will be disappointed. Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y.—Small town patronage.

THE ALASKAN : Thomas Meighan—Picture
not a special and the box office showed it. Paid
more for the film than I took in. Ran at reg-

ular prices and second night business one-quarter

of first.—C. M. Dunn, Lane theatre, CleElum,
Wash.—Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence-
Just a fair program picture. Could be made
shorter and more pep put into it. Business not
so good.—H. E. Gilman, Club theatre. Weed,
Cal.—General patronage.

MEN : Pola Negri—Picture not particularly

liked by my clientele. Poor attendance. Negri
not liked, evidently, as her features do not draw.
—C. M. Dunn, Lane theatre, CleElum, Wash.

—

Small town patronage.

MANHATTAN: Richard Dix—Would call this

an ordinary little program picture. Seemed to

piease but did not offer very much in the way
of variety. Perhaps Dix will go over, but he
hasn’t shown anything startling at the box office

as yet.—L. H. Cox, Pythian theatre, Marshall,
111.—General patronage.

MANHATTAN : Richard Dix—Well produced
and characters capably portrayed. Seven reels.

—

Henry W. Gauding, Lincoln theatre, Pittsburgh,

Pa.—Neighborhood patronage.

THE BORDER LEGION: Special cast—The best

Zane Grey yet. Wonderful scenery and a world
of action. My patrons liked it and didn’t hesi-

tate to say so. Pleased everybody and drew
exceptionally well in cold weather.—L. H. Cox,

Pythian theatre, Marshall, 111.—General patron-

age.

FEET OF CLAY: Cecil B. DeMille—A won-
derful picture. Something different. — William
Croucher, Crescent theatre, Newark, N. Y.—Gen-
eral patronage.

FEET OF CLAY; Cecil B. DeMille—A vei-y

wonderful production that did not register at

[he box office. This picture belongs to a class

that does not pay only the producer. Ten reels.

—

J. F. Hileman, Broadway theatre, Mt. Pleasant,

Mich.—Mixed patronage.

OPEN ALL NIGHT: Viola Dana—Our pa-

trons did not think much of this—neither did we.
Six reels.—Henry W. Gauding, Lincoln theatre,

Pittsburgh, Pa.—-Neighborhood patronage.

OPEN ALL NIGHT: Viola Dana—A bad piece

of cheese. If you have a bought, put it on on a
stormy night. Another evil of buying 100 per
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cent.—H. G. Stettmund, Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

MONSIEUR BEAUCAIRE: With Rudolph Val-

entino—A surprise for us after so many con-

trary reports. A wonderfully pleasing production

that pleased a fair audience who came in face

of a bad storm. A very beautiful production

and Valentino does some splendid acting. Bad
weather and roads cutting business. Ten reels.—

R. C. Geeting, Lyric theatre, Chappell, Neb.

—

Small town patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—-Another rotten tomato that will please about

seven people in the average town. The re-

mainder if there are any, will go to sleep or

go home to the radio. Ten reels.—H. G. Stett-

mund, Jr., Odeon theatre. Chandler, Okla.—Small

town patronage.

THE COVERED WAGON: James Cruze—

I

booked this for a two-day run and made more
clear money on it than anything I ever used.

It was a fine picture, but the advertising it

had was what put it over so well.—Mrs. J. A.
Wright, Lone Star theatre, Ovalo, Tex.—Small

town patronage.

THE COVERED WAGON: James Cruze—Well,
it’s just like they all say, good, of course. I

did more business than I usually do on four

other shows. Ten reels.—E. J. Reynolds, Liberty

theatre, Pasco, Wash.—General patronage.

THE COVERED WAGON: James Cruze—Sec-
ond run. Absolutely no interest shown. Just

about nobody came to see it. Ten reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General

patronage.

EMPTY HANDS: Jack Holt—A fair program
picture that pleased the few who saw it. Seven
reels.—R. C. Geeting, Lyric theatre, Chappell,

Neb.—Small town patronage.

HER LOVE STORY: Gloria Swanson—While
this got across, it did not please as well as

some of this star’s previous offerings. Seven
reels.—Henry W. Gauding, Lincoln theatre, Pitts-

burgh, Pa.—Neighborhood patronage.

HER LOVE STORY : Gloria Swanson—Poorest
Swanson we ever ran. Story is not her kind

and my people were disappointed. Think she is

losing out, as her pictures do not draw for

us any more. Seven reels.—A. J. Inks, Crystal

theatre, Ligonier, Ind.—Small town patronage.

SINNERS IN HEAVEN: Richard Dix—Title

seemed to draw them in and many pleasing com-
ments. Bad roads and bad weather cutting busi-

ness greatly.—R. C. Geeting. Lyric theatre, Chap-
pell, Neb.—Small town patronage.

LILY OF THE DUST: Pola Negri—A real di-

rector, a great star, and a cast absolutely per-

fect. An absence of sub-titles gives you a pic-

ture which from an artistic standpoint cannot be

excelled. Although it may not register at the

box office, it is strictly a high class production.

—

William Croucher, Crescent theatre, Newark, N.
Y.—General patronage.
" THE CALL OF THE CANYON: Richard Dix—
This is much better than Zane Grey’s “To the

Last Man,” and it gave satisfaction to extra busi-

ness. Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

THE ENEMY SEX: Betty Compson—We did

not expect from another exhibitor’s account that

this would please here. But it did. about 80

per cent. Seven reels.—Giacoma Bros., Crystal

theatre. Tombstone, Ariz.—General patronage.

THE ENEMY SEX: Betty Compson—Personally
thought it pretty good, but had numerous com-
plaints on this. The story is of the gold digging
type and is filled with scenes which do not appeal

to decent people. Could have been Improved if

it had been two reels shorter. Eight reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

HERITAGE OF THE DESERT: Bebe Daniels-
Splendid picture that will please anyone. Buy
it by all means. Six reels.—George C. Starkey,

Opera House, Montour Falls, N. Y.—General pa-

tronage.

THE STRANGER: Betty Compson — Betty
Compson draws them out here and after the pro-

gram I had the first part of the people came
out fine to see some more rough stuff. These kind
of pictures sure draw them out, but they also

draw bad comments. Eight reels.—-Frank Brock,
Grand theatre, Okolona, Miss.—Small town pa-
tronage.

THE STRANGER: Betty Compson—Would rate

this as just an average program picture with a
story that might give offense to some people. Noth-
ing extra.—Paul B. Hoffman, Legion theatre,

Holyrood, Kan.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—My
second Swanson and I guess my last. They simply
will not come to see her. Not that this is not a
good picture ; it is simply great and the war

scenes are wonderful. Also Gloria’s acting. Both
this and “The Impossible Mrs. Bellow” were very
good, but I only had 39 to see the latter and 46

the former. So what’s the use? An exhibitor

cannot run a star’s picture when he loses money
on them, no matter how good they are. T’would
simply be suicide. So here is where I ring off

on Gloria. Eight reels.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—

A

mighty fine picture which is above most of the

productions with female stars. Run to fair busi-

ness in bad weather so could not tell what it

would have done if it had a chance. Print fair.

Advertising rotten. The paper tells very little of

what the picture really is. Eight reels.—C. H.
Bills, Opera House, Lenora, Kan.—Small town pa-

tronage.

ICEBOUND: Richard Dix—Very good program
picture, but not a special. Seven reels.—E. D.
Luna, Cozy theatre. Wagoner, Okla.—Small town
patronage.

THE PURPLE HIGHWAY: Madge Kennedy—
A good program picture. Star does good work.
Seven reels.—Lester N. Leek, Club House theatre,

Jackson, Wyo.—General patronage.

WEST OF THE WATER TOWER: Glenn Hun-
ter—Very poor picture. Did not please half the

audience. Ernest Torrence makes very poor min-
ister. Exhibitors, lay off this one if possible.

Eight reels.—Schaghticoke Amusement Assn., I.

O. O. F. Hall, Schaghticoke, N. Y.—General pa-
tronage.

STORY WITHOUT A NAME: Agnes Ayres-
Very good. Lots of action. Ran it Saturday to

fair business, but those who saw it liked it. Six

leels.—A. J. Inks, Crystal theatre, Ligonier, Ind.

—

Small town patronage.

THE FIGHTING COWARD: Culley Landis—
This picture was sent to me as a substitute for

“The Call of the Canyon” and I was fighting mad
until after the show. It was just fine and my
patrons got so interested they forgot all about
“The Call of the Canyon.” One man who came
in too late to find out it was a substitute, re-

marked as he went out, “Well, that was a fine

picture, but they certainly got away from the

story when they made it.”—Mrs. J. A. Wright,
Lone Star theatre, Ovalo, Tex.—Small town pa-
tronage.

TO THE LAST MAN: Richard Dix—Fine pic-

ture and drew well.—J. M. Culwell, Strand the-

atre, Davis, Okla.—Small town patronage.

FLAMING BARRIERS: Good program.—A. C.

Betts, Powers theatre. Red Creek, N. Y.—Small
town patronage.

BLUFF: Agnes Ayres—A good little program
picture of the comedy drama type. Liked by most
of those who saw it. Print good. Paper no
good. Six reels.—C. H. Bills, Opera House, Le-
nora, Kan.—Small town patronage.

UNGUARDED WOMEN: Special cast.—Can’t
give this one so much. Too draggy and a little

gruesome in places. Old story rehashed and not
so good at that. Personally thought this an awful
bore, and most of my patrons did, too.—L. H. Cox,
Pythian theatre, Marshall, 111.—General patronage.

WILD BILL HICKOK: William S. Hart—After
reading the reports on this I was afraid of it

and did not boost it much, but to my surprise

it turned out to be a good picture, at least I

thought so, and I heard many favorable remarks
from the small crowd who came out to see it.

—

J. A. Wright, Lone Star theatre, Ovalo, Tex.

—

Small town patronage.

WILD BILL HICKOK: William S. Hart—Drew
a pretty good crowd on Bill’s back “rep,” but

some walked out and those that stayed did not
hesitate to tell me that they did not care for it.

Seems to be no story. I think the director just

went out and shot enough to fill seven spools and
let it go at that. Farewell, Bill. Seven reels.

—

A. D. Brawner, Jewel theatre. Hooker, Okla.

—

Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter—
A knockout for me. Everybody pleased and
thought Viola Dana exceptionally good. Will go-

well where comedy dramas are liked.—L. H. Cox,
Pythian theatre, Marshall, 111.—General patronage-

BACK HOME AND BROKE: Thomas Meighan
—This was certainly a fine picture and just the
kind to please my fans. They all stopped to tell

me how much they enjoyed it. Eight reels.—

-

Mrs. J. A. Wright, Lone Star theatre, Ovalo, Tex.
—Small town patronage.

THE MAN WHO SAW TOMORROW: Thomas
Meighan—Just fair entertainment. It would have
been good if it had not been a vision into the
future in place of being true to life. This dream
stuff always takes the edge off of a story. Seven
reels.—J. W. Andresen, Rialto theatre, Cozad, Neb.
—General patronage.

THE WOMAN WITH FOUR FACES: Betty
Compson—This is a fairly good offering. Pleased
majority. Six reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

LAWFUL LARCENY: Hope Hampton — Bill

Tragsdorf of Neillsville in reporting on this fea-
ture stated that the much-touted dance of Gilda
Grey failed to show up. Must be I didn’t get the
same print that he did because it showed up like a
new moon in the film I had. Didn’t get any
kicks on it, so I guess it went over all right. It’s

a pretty fair show. Six reels.—H. J. Eagan,
American theatre, Wautoma, Wis.—Small town
patronage.

PRODIGAL DAUGHTERS: Gloria Swanson

—

Good picture that drew well. Had quite a few
comments on my week’s program. Be careful

friends, and don’t get a program like this in
one week: “Six Days,” “Another Scandal,
“Prodigal Daughters,” and “The Stranger.” It

will certainly bring them out, but the talk the
aid societies and preachers will give you will

hurt. I had about the best week I have had
but more talk on it than in a long time. Eight
reels.—Frank Brock, Grand theatre, Okolona, Miss.

—Small town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson—
Gloria well liked here. Drew good business for
two nights.—George J. Mahowald, Alhambra the-
atre, Garrison, N.' D.—General patronage.

PRODIGAL DAUGHTERS: Gloria Swanson—
This picture contains a good deal of jazz but
it carries a good lesson and pleased my crowd.

—

Mrs. J. A. Wright, Lone Star theatre, Ovalo, Tex.
—Small town patronage.

THE OLD HOMESTEAD: Theodore Roberts—
I bad to put the S. R. O. sign out on this one
and everybody was pleased.—Mrs. J. A. Wright,
Lone Star theatre, Ovalo, Tex.—Small town pa-
tronage.

FAIR WEEK: Walter Hiers—They liked it and
said so as they went out. Nothing big, but en-

tertaining. Other exhibitors, I have noticed, have
had occasion to knock this picture, but their pa-
tronage must be different than mine.—W. J.

Powell, Lonet theatre, Wellington, Ohio.—Smalt
town patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

Fair business and one of the best pictures. Eight
reels.—F. L. Johnson, Johnsonian theatre. Rip-
let, N. Y.—Small town patronage.
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HIS CHILDREN’S CHILDREN: Bebe Daniels
—An interesting jazz picture that follows the

book closely. The picture should end with a close-

up of the motto on the wall, but it ended on
my print with an old man falling down the

stairs. You would have thought they were leav-

ing a church funeral instead of a hall of en-
tertainment, had you watched them leave my the-

atre.—W. J. Powell. Lonet theatre, Wellington.
Ohio.—Small town patronage.

BIG BROTHER: Tom Moore—A fine program
picture. Seven reels.—A. C. Betts, Powers the-

atre, Red Creek, N. Y.—Small town patronage.
BIG BROTHER: Tom Moore—Fine. Went

over big and the kid part of Mickey Bennett was
the high spot in the acting cast. More such iiic-

tures needed in our business. Seven reels.

—

Giacorna Bros., Crystal theatre, Tombstohe, Ariz.

—General patronage.

THE CONFIDENCE MAN: Thomas Meighan
—A picture that held the attention very closely

and drew well as a New Year’s offering. But
how they did comidain when the picture said “The
End,” and the story was not complete! And I

did not blame them. Oh, the woe of the exhibi-

tor when the ending is gone.—W. J. Powell, Lonet
theatre, Wellington, Ohio.—Small town patronage.

THE MAN WHO SAW TOMORROW: Thomas
Meighan—Not the sort of a story that people want
to see Meighan in. Failed to jilease and our Mon-
day house the poorest in months. Reason—Poor
picture.—J. Winninger, Davison theatre, Wau-
pun, Wis.—General patronage.

THE CONFIDENCE MAN: Thomas Meighan—
A little slow but saved by Tommy’s presence in

the picture. Liked by my crowd. Eight reels.

—

H. E. Partrick, Palace theatre. North Rose, N,
Y.—Small town patronage.

TO HAVE AND TO HOLD: Special cast—Good
picture and good business. I saw this picture

over a year ago in Milwaukee and my print
must have had a lot of it cut out for I did not
see the scenes. I’ll bet all in all they cut 700
or 800 feet.—J. Winninger, Davison theatre, Wau-
pin, Wis.—General patronage.

GRUMPY : Theodore Roberts—A good picture.

Theodore Roberts draws very good here. Seven
reels.—George J. Mahowald, Alhambra theatre.

Garrison, N. D.—General patronage.

GRUMPY: Theodore Ro!>erts—We like Rob-
erts here. He never pleased us better than in

“Grumpy.” Crowd small on account of Scarlet
Fever, but people still talk about this film. Ab-
solutely clean.—Paul K. Gardner, Opera House
theatre, Wyoming, la.—Small town patronage.

THE SILENT PARTNER: Owen Moore—Ran
this on an off night and pleased the high-class

element, but not enough action for the Western
fans. Six reels.—F. L. Johnson, John.sonian the-

atre, Ripley, N. Y.—Small town patronage.

ADAM AND EVA: Marion Davies—A fine pic-

ture, well done. We were proud to show it. Not
much comedy in it until last reel. Have been hit

hard here by scarlet fever scare. Eight reels.

—

Paul K. Gardner, Opera House theatre, Wyom-
ing, la.—Small town patronage.

THE GHOST BREAKER : Wallace Reid—Good
little picture that drew fairly well. Advertised
it as next to the last chance to see Mr. Reid in

my town. Five reels.—Frank Brock, Grand the-

atre. Okolona, Miss.—Small towm patronage.

WHEN KNIGHTHOOD WAS IN FLOWER:
Marion Davies—Although this is an old picture

it drew well and pleased. It is too long for a
program. Ran it on Xmas to a big business.

—

George J. Mahowald. Alhambra theatre, Garri-

son, N. D.—General patronage.

THE CODE OF THE SEA: Jacqueline Logan—
As fine a sea story as one would want to see.

Pleased our Saturday crowd. Six reels.—C. H.
Powers, Strand theatre, Dunsmuir, Cal.—Rail-

road town clientele.

THE CODE OF THE SEA: Jacqueline Logan

—

Drags through three reels of nothingness to a
whirlwind finish. Seven reels.—H. E. Partrick,

Palace theatre, North Rose, N. Y.—Small town
patronage.

THE CODE OF THE SEA: Jacqueline Logan

—

Can’t say very much for this pictui*e. Too slow
and draggy and too much night scenes. It gets

on your nerves waiting for something to happen
and when it does, so dark you can't tell what
it’s all about.—J. E. Hubbell, Palace theatre,

Worthington, Ind.—Small town patronage.

TO THE LADIES: Theodore Roberts—A very

good comedy drama. Very good business on
New Year’s night.—George J. Mahowald, Alham-
bra theatre, Garri.son, N. D.—General patronage.

THE TIGER’S CLAW: Jack Holt—An aver-

age program picture. Drew fair business.—George
J. Mahowald, Alhambra theatre. Garrison, N. D.

—

General patronage.

RACING HEARTS: Agnes Ayres—A very good
racing story that pleased about 90 per cent and
drew good at the box office. Print in good shape.

—George J. Mahowald, Alhambra theatre. Garri-

son, N. D.—General patronage.

Pathe
THE BATTLING ORIOLES: Glen Tryon—

Pleased an average Saturday night crowd im-

mensely. Particularly amusing during the last

two reels. Gags in earlier part of picture don’t

all bring laughs, but it builds satisfactorily to

the end. Rather difficult to exploit.—W. J. Powell,

Lonet theatre, Wellington, Ohio.—Small town pa-

tronage.

THE BATTLING ORIOLES: Glen Tryon—Too
much rough house .stuff. Free-for-all fight so

overdone it became monotonous. Pleased the kids,

but that’s about all. Six reels.—Henry W. Gaud-
ing, Lincoln theatre, Pittsburgh, Pa.^—^Neighbor-

hood patronage.

THE BATTLING ORIOLES: Glen Tyron—

A

program picture and not worth any more than
your program price. Two nights to small busi-

ness, The star unknown here and no drawing
power. As a fast moving comedy, it just is not

there, so watch your step and don’t pay too

much. Six reels,—A. D. Brawner, Jewel theatre,

Hooker, Okla.—Small town patronage.

DYNAMITE SMITH : Charles Ray—Expected
a good business with this one and was very
badly disappointed. It did not draw. Patrons
did not like it. Personally thought it a very
good picture, but it sure fell flat. It broke my
house record for poor business. Six reels.—A1

Powell, Highland theatre, Guthrie, Okla.—General
patronage.

THE CALL OF THE WILD: Buck Jones—If
your i)atrons like Northerns, here is one that

will take them by storm. Scenei-y and photog-

raphy wonderful. Personally this is my favorite

picture. Eight reels.—Paul K. Gardner, Oi>era

House theatre, Wyoming, la.—Small town pa-

tronage.

WHY WORRY; Harold Lloyd—Consider this

an A-1 comedy, for the younger element princi-

pally, which is all you can cater to between
Xmas and New Year’s.—G. J. Ritter, Regent the-

atre, Bogota, N. J.—General i^atronage.

Prod. Dist. Corp.
THE FLAMING FORTIES: Hairy Carey—An-

other good Carey. Business not .so good ; much
opposition.—J. Winninger, Davison theatre, Wau-
pun, Wis.—General patronage.

CHALK MARKS: Marguerite Snow—A dandy
picture, a real story with appeal for all classes

and good acting. I lost money, but it was no
fault of the picture. A real bad night.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—Gen-
eral patronage.

RECKLESS ROMANCE: T. Roy Barnes—An-
other flop from Producers.—Wm. Croucher, Cres-
cent theatre. Newark, N. Y.—General patronage.

ANOTHER SCANDAL: Lois Wilson—Small
towns be careful. More talk about this picture
than any I have had. One of the city officials

said the next day that if he had been at the
show he would have stopped it. It will certainly
draw them in the second day if you can get by
with it. Personally I enjoyed it and .so did most
of my patrons. Eight reels.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

WELCOME STRANGER: Florence Vidor-
From the standpoint of the picture, just fair.

From the standpoint of the box office, a flop.

—

Willianri Croucher, Crescent theatre, Newark, N.
Y.—General patronage.

THE SIREN OF SEVILLE: Priscilla Dean—
This is a very entertaining picture. A good
story with plenty of action and one of the best

bull fights I have ever seen on the screen. Will
please any audience 95 per cent. Six reels.

—

H. T. Hodge, Palace theatre, Abilene, Tex.—Gen-
eral patronage.

MIAMI: Betty Compson — Nothing to rave
about. Slight story. Good shots of Miami, Fla.

—

J. Winninger, Davison theatre, Waupun. Wis.

—

General patronage.

HOLD YOUR BREATH: Dorothy Devore—
Everybody said better than “Safety Last,” and
I was inclined to agree with them. House in

a continual upi'oar all the time. Will please all

classes. Six reels.—L. H. Cox, Pythian theatre,

Marshall, 111.—General patronage.

THE HOOSIER SCHOOLMASTER: Special

cast—A poorly directed picture. Could have been
made much better.^—J. Winninger, Davison the-

atre, Waupun, Wis.—General patronage.

TIGER THOMPSON: Harry Carey—Just the
kind of pictures for Harry Carey. This one is a
business getter and a very pleasing feature. Have
u.^ed four of the new Carey’s and have found
them all to be as good as I expected, and I

am hard to please. Did good business with
this one. Five reels.

—

A\ Powell, Highland the-

atre, Guthrie, Okla.—General patronage.

BULLDOG DRUMMOND: Carlyle Blackwell—
This picture w'as so messed up that we did not
know what the story was all about. Those who
could get it liked it. It’s a shame to let a print

like that get before the public.—Jack Greene,
New Geneseo theatre, Geneseo, 111.—Small town
patronage.

THE DRIVTN’ FOOL: Wally Van—Very good
for Saturday. It drew here. A little old, but
print in good .shape. Six reels.—Don Wilcox,
Colome theatre, Colome, S. D.—General patron-
age.

THE RAPIDS: Harry Morey—Had lots of
good comments on this one.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town pa-
tronage.

Selznick
FLAPPER WIVES: May Allison—An excellent

picture, good title, good story, well directed, and
it can be bought without mortgaging your the-

atre. Buy it and boost it. Your patrons will be
satisfied. Seven reels.—H. T. Hodge, Palace the-

atre, Abilene, Tex.—General patronage.

THE COMMON LAW: Corinne Griffith — A
veiT good production. Pretty deep for some
people, but has .some very fine acting by this

wonderful cast. Should have been condensed to

seven reels, however.—J. E. Hubbell, Palace the-

atre, Worthington, Ind.—Small town patronage.

DEFYING DESTINY: Monte Blue—This is a
very good program picture ; pleased nearly all.

Some said fine.—J. E. Hubbell, Palace theatre,

Worthington, Ind.—Small town patronage.

WOMAN TO WOMAN: Betty Compson—A very
good picture. Betty does some mighty fine acting,

and Betty is good to look at. Pleased 90 per

cent.—J. £. Hubbell, Palace theatre, Worthing-
ton, Ind.—Small town patronage.

BROADWAY AND BROKE: Mary Carr—

A

very good one ; as usual, Mary does her stuff

well. A little slow at first but finishes up fine.

Some fine scenery in this,—J. E. Hubbell, Pal-
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Compare!
Compare the actual performance of

Pathe News
with the claims and the performance of any other.

Compare the quality of every number with the quality of any
other.

Remember the numbers of times when you’ve had it in the
Pathe News days and weeks before it was in any other. In one
instance a “scoop” was claimed by another news reel six

months after it was shown in the Pathe News!

Performance is the only thing that counts; performance day
after day, week after week, month after month.

Compare! That’s all!

ace theatre, Worthington, Ind.—Small town pa-

tronage.

United Artists

AMERICA : D, W. Griffith—Good picture ex-

cept too many sub-titles and short scenes. A
bad ice and sleet storm the second day knocked
business into a cocked hat, although the exchange
gave me another day yet to run.—G. J. Ritter,

Regent theatre, Bogata, N. J.—General patron-

age.

AMERICA : D. W. Griffith—A very good pic-

ture of its kind, but it flopped here. The public

doesn’t want to see educational, historical or cos-

tume pictures. If you want to starve to death,

play this one. I lost heavy on this one.—A. J.

Paul, Royal theatre, Gallon, O.—General patron-

age.

AMERICA: D. W. Griffith—Good picture but

did not draw for us. Spent extra money to ad-

vertise it and thought that title and Griffith would
pull them in, but some how did not do anything
on it. Ten reels.—A. J. Inks, Crystal theatre,

Ligonier, Ind.—Small town patronage.

LOVING LIES: Monte Blue—Played this Sun-
day only with two acts of vaudeville. Vaude-
ville was innovation and turned hundreds away.
Vaudeville drew them but everybody spoke well

of the picture. Seven reels.—John W. Hawkins,
Capitol theatre. New Bedford, Mass.—General pa-

tronage,

ORPHANS OF THE STORM: D. W. Griffith—

A very good picture but too long. Eight reels

is long enough for any picture. Twelve reels.

—A. C. Betts, Powers theatre, Red Creek, N. Y.

—

Small town patronage.

Universal

THE HURRICANE KID: Hoot Gibson~*A dandy
Western and pleased. Good Saturday business.

Has got the action and pep. Six reels.—E. D.

Luna, Cozy theatre, Wagoner, Okla.—Small town
patronage.

THE MEASURE OF A MAN: William Des-

mond—Neither good nor bad. Just a picture,

that’s all. Desmond never did go over here for

some reason or other. Print excellent. Paper
fair. Five reels.—C. H. Bills, Opera House. Le-

nora, Kan.—Small town patronage.

LOVE AND GLORY: Madge Bellamy—Don’t
see why so many exhibitors knock this. A fine

picture, splendidly acted and competently pro-

duced. Work of Bellamy, De Roche and Mc-
Donald was excellent. Light attendance, due to

unfavorable weather conditions. No fault of the
picture. Eight reels.—Henry W. Gauding, Lincoln
theatre, Pittsburgh, Pa.—Neighborhood patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Another Gibson and a good one
that pleased those who saw it. Run in zero

weather with under average attendance. Pleased
all who saw it. Print fine. Paper good. Six
reels.—C. H. Bills, Opera House, Lenora, Kan.

—

Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Up to the Gibson mark. This star’s

pictures have been dependable as a rule. Six
reels.—Henry W. Gauding, Lincoln theatre, Pitts-

burgh, Pa.—Neighborhood patronage.

HIT AND RUN: Hoot Gibson—An entirely

new role for Hoot, but he gets by with it in

fine shape. Plenty of comedy, but is in no
sense a Western. Paper is much overdrawn, as

it gives too much of the scene where the girl

is rescued from the runaway team and this is a
mere incident

.
in the picture. Very good. My

people liked it and I was not afraid to stand at
the door and look them in the eye when they
came out.—F. E. Moore, Libei’ty theatre, Lake-
view, Mich.—Genera) patronage.

YOUNG IDEAS: Laura LaPlante—This is a
good comedy drama. Will please the majority
of the people. Film good. Copyright 1924. Five
reels.—Burt Parsons, Grand theatre, Springfield,

Minn.—General patronage.

THE WESTERN WALLOP: Jack Hoxie—

A

good Western type of picture with plenty of
action. Not the best Ho.xie, howevet*, but will

please the Western fans. Print excellent. Paper
good. Five reels.—C. H. Bills, Opera House,
Lenora, Kan.— -Small town patronage.

FIGHTING FURY: Jack Hoxie—“Fighting
Fury” is a humdinger. We are thinking serious-

ly of bringing action against Hoxie for the price

of 50 perfectly good opera chairs which were oc-

cupied by 50 young fans, and we also notice that
many seats occupied by adults were badly

NOW BOOKING
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wrenched as a result of the enthusiastic recep-

tion of this very good picture.—F. E. Moore, Lib-

erty theatre, Lakeview, Mich.—General patronage.

THE GAIETY GIRL: Mary Philbin — This

might have been better in five reels. Much ado

about nothing. All dressed up and no place to

go. Eight reels.—Henry W. Gauding, Lincoln

theatre, Pittsburgh, Pa.—Neighborhood patronage.

BROADWAY OR BUST: Hoot Gibson—Very
good. Every once in a while Universal ships in

a good one. Received lots of favorable comments
on this one. Six reels.—Lester N. Leek, Club

House theatre, Jackson. Wyo.—General patronage.

THE SIGNAL TOWER: Virginia Valli—Splen-
did picture, only crowds were not better was on

account of the weather. Everyone liked it. Seven

reels.—C. B. Roney, Star theatre, Milford, Mich.

—

Small town patronage.

THE SIGNAL TOWER: Virginia Valli—Here is

a real picture. Has lots of thrills. Pleased 100

per cent. Some beautiful scenery. Seven reels.

—

E. D. Luna, Cozy theatre. Wagoner, Okla.—Small

town paronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A good feature but awfully gruesome.

Small attendance the first night and have two
more nights to run yet. Roads in an awful con-

dition and I will consider myself lucky if I

break even. Pleased. Some said they would like

to see it again and others did not like it at all.

I had several get up and leave, and they were
Catholics, too. Don’t know why. Second night

fine crowd and third night just a handful. Per-

sonally thought Lon Chaney hideous and believe

the picture would have been improved if he had

not been so hideous. Twelve reels.—A. C. Betts,

Powers theatre. Red Creek, N. Y.—Small town
patronage.

THE ACQUITTAL: THE WHITE TIGER:
Might go some places but not in my small town.

We now have positive knowledge that there have

been some mighty big lemons produced in Cali-

fornia and it further appears that some of the

largest, bitterest and those most unfit for human
consumption are called “Jewels.” We hope to be

forgiven for trying to force such fruit down the

necks of our patrons. I judge a picture solely

from what my patrons tell me, not from box
office receipts.—F. E. Moore, Liberty theatre. Lake-

view. Mich.—General patronage.

THE GALLOPING ACE: Jack Hoxie^Good
film. Just a fair Western. Hoxie seems to be

pretty tame for us in his late pictures. Not
much action in this. Five reels.—W. T. Davis

& Son, Rialto theatre, Sharon. Wis.—General pa-

tronage.

THE STORM DAUGHTER: Priscilla Dean—
Here is a real thrill and sure was there and
over as to acting. The storm scene in this is the

best we have ever had. Good crowd well pleased.

Six reels.—C. V. Anderson, Oak theatre, Oak-
dale, Nebr.—General patronage.

MERRY GO ROUND: Mary Philbin—Good pic-

ture but fell fiat at the box office. Played six

Jewels from Universal and they all failed at the

box office. Eleven reels.—J. M. Culwell, Strand
theatre, Davis, Okla.—Small town patronage.

SPORTING YOUTH: Reginald Denny—Busi-
ness not so good. Wonderful picture. Greatly

enjoyed by all who saw it. One of those "up
to the minute” pictures.—H. B. Frank, Royal
theatre, Macomb, 111.—General patronage.

THE DARLING OF NEW YORK: Baby Peggy
—A good program picture which has about as

much pull as a hunk of cheese. This kid stuff

might go okay in some places, but Baby Peggy
never did go here. Did not draw film rental.

“Out Gang” undergoes various unpleas-
ant experiences in “Circus Fever,”
the latest picture they have made in
the Pathe Comedy series.

Print good, advertising very good. I think in

reporting pictures, one should report on advertis-
ing as well. Six reels.—C. H. Bills, Opera House,
Lenora, Kan.—Small town patronage.

DOUBLE DEALING: Hoot Gibson — Every-
body came on the strength of “Broadway or
Bust” the week before, and what a fiop ! Nobody
pleased. As bad as "Broadway or Bust” is good.
Don’t show it. Five reels.—Lester N. Leek, Club
House theatre, Jackson, Wyo.—General patron-
age.

THE LAW FORBIDS: Baby Peggy—This pic-

ture pleased our patrons better than any that we
have run this Winter, with the exception of “The
Covered Wagon,” and we are not so sure that we
should except that. Seven reels.—H. M. Face &
Sons, Elmac theatre. Maple Rapids, Mich.—Small
town patronage.

THE RECKLESS AGE: Reginald Denny—Not
so good as “Spoi-ting Youth” but good entertain-

ment. Denny does not seem to register for us.

They seem to think of fight stuff and are appar-
ently tired of it. Seven reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-
age.

THE RECKLESS AGE: Reginald Denny—

A

picture that pleases practically everyone, old or

young, high brow or rough neck. Seven reels.—J.

S. Walker, Alamo theatre. Moody, Tex.—Small
town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—I swore to myself that I’d never play

this one, because it played all around me and I
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thought everyone had seen it, but I was finally

persuaded and, to tell you the honest truth, I made
more money out of it than I did with “The
Wagon,” “The White Sister,” “Scaramouche,” and
several others, on the same basis of rentals and
admission. If you haven’t played it, go to it.

Eleven reels.—Clyde Allen, Casino theatre, Ant-
werp, N. Y.—Small town patronage.

CROOKED ALLEY : Laura La Plante—This is

a very good picture, but not the kind my Saturday
night crowd likes. Too much kissing and love
making. Five reels.—Horace Emmick, O. K. the-
atre, Lewisport, Ky.—General patronage.

MERRY GO ROUND: Mary Philbin—This is a
wonderful picture. My people sure enjoyed it.

Made a little money. Film in good condition. Ten
reels.—J. M. Broadus, Dixie theatre, Bay Minette,
Ala.—Small town patronage.

MERRY GO ROUND: Mary Philbin—There
have been quite a number of reports on this,

stating that it was no good. We consider it a
very excellent production and believe that if any
audience does not like it, it is in the presentation
and not the picture.—Miller Stanton, Pictureland
theatre, Cohocton, N. Y.—Small town patronage.

MERRY GO ROUND: Mary Philbin—A very
good program picture, had it been in five or six

reels. Ten reels.—H. E. Patrick, Strand theatre,
Samson, Ala.—General patronage.

RIDERS UP : Creighton Hale—Rather light in

spots, but a fairly good program picture and was
all that could be expected of it. Six reels.

—

Clyde Allen, Casino theatre, Antwerp. N. Y.

—

Small town patronage.

RIDERS UP: Creighton Hale—Good film. Just
a fairly good offering. Sort of weak on the
punch. It will get by with a good comedy. Play
it as a program picture. Five reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

DRIFTING: Priscilla Dean—Went over big at a
benefit show. However, the picture is weak. Stay
on the soft pedal when advertising this. Seven
reels.—J. M. Broadus. Dixie theatre. Bay Minette,

Ala.—Small town patronage.

RIDGEWAY OF MONTANA: Jack Hoxie—

A

dandy Western that went over good with our Sat-

urday night crowd, who holler themselves hoarse
over a good Western. You tell ’em. A Western
now and then is relished by the best of men, and
by some of the boys and girls too. Five reels.

—

Clyde Allen, Casino theatre, Antwerp. N. Y.—
Small town patronage.

HIGH SPEED: Herbert Rawlinson—Received as

substitute and pleased fair crowd, but everybody
was disappointed, for I could not show them Hoxie
as advertised. Five reels.—J. M. Broadus, Dixie

theatre. Bay Minette. Ala.—Small town patronage.

HIGH SPEED : Herbert Rawlinson—A very good
program for Saturday night. Not up to Rawlin-
son’s usual “speed,” but I’ve seen lots of specials

that were worse, while cracked up to be a whole
lot better. In fact it was universally good. Five
reels.—Clyde Allen, Casino theatre, Antwerp, N.
Y.—Small town patronage.

HOOK AND LADDER: Hoot Gibson—Hoot Gib-

son is well liked here. The star really belongs in

Westerns. Six reels.—E. Korenowski, A-Muz-U
theatre, Pittsburg, Okla.—Neighborhood patron-

age.

THE DARLING OF NEW YORK: Baby Peggy
—Made money Christmas night in spite of freez-

ing weather and sleet. Everybody well pleased.

Six reels.—J. M. Broadus, Dixie theatre. Bay
Minette, Ala.—Small town patronage.

A CHAPTER IN HER LIFE: Jane Mercer—If
there be any who have not played this, better book
it during the dry season. There are enough tears

in it to settle the dust. I bought it at the mini-
mum and yet lost money. Six reels.—J. S. Walk-
er, Alamo theatre. Moody, Tex.—Small town pat-

ronage.

Vitagraph
THE BELOVED BRUTE: Special cast—Pleased

some and displeased others. I call it a 50 per
cent picture. Good wrestling bout in it.—Lib-

erty theatre, Condon, Ore.—Small town patron-

age.

GREATER THAN MARRIAGE: Special cast—
Only good program picture. Drew only ordinary
business. Good photography. Seven reels.—E.

D. Luna, Cozy theatre. Wagoner, Okla.—Small
town patronage.

CAPTAIN BLOOD : J. Warren Kerrigan—

A

corking good picture. Really believe it gave 99

per cent satisfaction. Ten reels.—Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.—General pa-

tronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Good
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costume picture. Good story and well con-

structed.—H. B. Frank, Royal theatre, Macomb,
III.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Good
picture but failed to draw for me Friday or

Saturday. Saturday not as good as Friday on
it. Lost money.—Liberty theatre, Condon, Ore.

—

Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Not
as good a drawing card as I expected Friday and
Saturday after Xmas. Real good picture, but
somehow it didn’t register with me as a drama.

—

G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—Ran this one to fair business. I would
call it a very good Western. It can be bought
right and will please all admirers of Western
stuff. If your people like Westerns, buy. Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaug-
way, N. Y.—Small town patronage.

LET NOT MAN PUT ASUNDER: Pauline
Frederick .— Not a small town picture. Very
draggy, title punk, at least two i-eels too long.

Eight reels.—Don Wilcox, Colome theatre, Co-
lome, S. D.—General patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—A fine picture, full of action, love and
romance and intrigue. Had a fine night for this,

the best since November. We certainly are pleased

with the pictures we have received from this

company and intend to do more business with
them hereafter. Seven reels.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patron-
age.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—Good picture. Just fair at the box
office.—J. M. Culwell, Strand theatre, Davis, Okla.

—Small town patronage.

NINETY AND NINE, MASTERS OF MEN,
THE MAN NEXT DOOR, PIONEER TRAILS,
THE MIDNIGHT ALARM, ON THE BANKS OF
THE WABASH : Can recommend the above six

pictures to any small town exhibitor. Ran a
one-reel Larry Semon with each. The comedies
were also very good. Seven reels.—Wm. Winter-
bottom, Electric theatre, Brady, Neb.—General
patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin Tin

Tin—Very good picture and should please 100 per
cent. At least that is how it was received here.
These police dog pictures seem to outdraw the
average picture. Seven reels.—Elmer Irwin. New
theatre, Faulkton, S. D.—General patronage.

THE DARK SWAN : Marie Prevost—Good pic-

ture. Well acted. Monte Blue not so well liked
here.—Liberty theatre, Condon, Ore.—Small town
patronage.

THIS WOMAN: Irene Rich—Very good. Fine
cast, will please the better class. Seven reels.

—

A. J. Inks, Crystal theatre, Ligionier, Ind.—Small
town patronage.

THE LOVER OF CAMILLE: Monte Blue-
Worst I ever had from Warner. Well enough
produced, but people don’t like that style of
stories for their entertainment.—Liberty theatre,
Condon, Ore.—Small town patronage.

HER MARRIAGE VOW : Monte Blue—While
a good picture, this must evidently have been
changed in the final cutting, as the plates and
other advertising did not correspond with the
picture. They were exactly the opposite. There
are many others, especially Paramount, in which
scenes on the photos must have been cut out
in the final cutting. The trouble is that people
think that when we small fellows get the pic-

tures there’s a lot left out.—G. J. Ritter, Regent
theatre, Bogata, N. J.—General patronage.

HER MARRIAGE VOW : Monte Blue—This is

a good picture, suitable for high class houses.
I find all Warner Bros, pictures very good. If

you can buy them right, buy them. I paid too
much. Six reels.—^H. T. Hodge, Palace theatre,
Abilene, Tex.—General patronage.

HER MARRIAGE VOW : Monte Blue—Our
patrons liked this very much. The entire cast
was good.—Mrs. Frank Paul, Marvel theatre,
Carlinville, III.—General patronage.

BABBITT: Willard Louis —- Most exhibitors
reports were none too encouraging on this pic-

ture. Nevertheless, I bought it and was de-

lightfully surprised. Plenty of good comedy and
Louis was fine in his role.—Mrs. Frank Paul,
Marvel theatre, Carlinville, 111.—General patron-
age.

BABBITT; Willard Louis—Consider this a real
good picture—true to life, probably only too
true in a good many cases. Thoroughly enjoy-
able.—G. J. Ritter, Regent theatre, Bogata, N. J.

Two interesting scenes from the new
Arrow Special, “The Fast Pace,” in

which Cullen Landis appears.

FIND YOUR MAN: Rirj-Tin-Tin—A very fine

picture that went over good in spite of the ex-

tremely cold weather and Harly Sadler tent show
as competition. Advertise it good and you will

not be disappointed. Neither will your patrons.

Seven reels.—H. T. Hodge, Palace theatre, Abi-

lene, Tex.—General patronage.

GEORGE WASHINGTON, JR.: Wesley Barry-
Good picture but failed to draw. My people do

not care for Barry. I have used 10 Warner Bros,

pictures. They all made money except three

Barry pictures.—J. M. Culwell, Strand theatre,

Davis, Okla.—Small town patronage.

TIGER ROSE: Lenore Ulric—A good program
picture. Seemed to please our audience. Warner
Bros, are making some good ones.—H. E. Gilman,
Club theatre, Weed, Cal.—General patronage.

THE PRINTERS’ DEVIL: Wesley Barry—Good
enough picture of its kind. Familiar plot with a

few new twists.—G. J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

RAGS TO RICHES: Wesley Barry—A picture

that will please old and young. Will keep a few
away from the radio long enough to see it.

—

H. G. Stettmund, Jr., Odeon theatre, Chandler,
Okla.—Small town patronage.

DADDIES: Mae Marsh—Fine comedy drama
that pleased every one. This is the kind that

will bring them back again. People would rather

laugh than cry. Give us more on this order.

Eight reels.—A. J. Inks, Crystal theatre, Ligonier,

Ind.—Small town patronage.

BEAU BRUMMEL: John Barrymore—Here is

a real high class picture, suitable for the best

houses. Barrymore does some of the best acting

I have ever seen on the screen, it’s wonderful,
but the costume stuff knocks it, as patrons are

tired of so much costume stuff, especially in the

smaller towns. Seven reels.—H. T. Hodge, Palace
theatre, Abilene, Tex.—Small town patronage.

State Rights
THE BAREFOOT BOY: Special cast—Quite a

melodrama, but pleased them. The title seemed
to pull some extra business.—J. Winninger, Davi-
son theatre, Waupun, Wis.—General patronage.

BLACK GOLD: Pete Morrison—Good Western
picture. Something different. Fair business. Has
a good story to it. Five reels.—-H. B. Frank,
Royal theatre, Macomb, 111.-—General patronage.

CALIFORNIA IN 49: Special cast—This pic-

ture was panned as bad as “Monsieur Beaucaire’’

was here, and that was bad enough. We did a
good business, though, but it did not please 30

per cent. Patrons expected another “Covered
Wagon.” But this one is not 10 per cent as

good as “The Covered Wagon.” Would have
pleased better, possibly, if we had ran it ahead
of “The Covered Wagon.” Seven reels.—C. H.
Powers, Strand theatre, Dunsmuir, Cal.—Railroad
town clientele.

DANGER AHEAD: Dick Talmadge—This will

average up to about any of Dick’s for action

and stunts. The advertising they furnish with
these Talmadge pictures is a total loss. Five
reels.—William E. Tragsdorf, Trags theater, Nells-

ville, Wis.—Small town patronage.

MEN OF THE WEST: Harry Carey—No good.

Leave it alone. Fair print. Five reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-
age.

THE DOUBLE O: Jack Hoxie—This is a dandy
Western. Five reels.—C. E. Hopkins, Hopkins
theatre. Cotter, Ark. Small town patronage.

DRUMS OF JEOPARDY: Elaine Hammerstein
—Everybody seemed pleased with this one. Drew
well.—Jack Greene, New Geneseo theatre, Geneseo,
111.—Small town patronage.

FIGHTING THROUGH: Bill Patton—This kind
does not go with me. Five reels of film like

they made about five years ago and were thought
good at that time.—G. J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

THE MIDNIGHT EXPRESS: Special cast—

I

just broke even on this picture, owing to the
bad weather, but it is a real good melodrama.
The best railroad picture I ever saw. It kept
them holding on to their seats. The “Photoplay
Magazine” classes this as junk, practically. I

do not see the justice of such comment. I have
noticed that “Photoplay” has classed some very
poor pictures of one of the big company’s as
super-attractions. I am wondering if this mag-
azine is controlled.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

THE PAINTED FLAPPER: Special cast—Not
bad. Light stuff of familiar story but went al-

right on a Saturday.—G. .1. Ritter, Regent theatre.

Bogata, N. J.—General patronage.

PALS IN BLUE : Tom Mix—Brothers. lay off

this one. It is the rottenest picture, I guess, that
Mix ever made, and the worst of it all you can’t

hardly tell which is Mix. It must have been
one of the first he ever made. Patrons all very
much dissatisfied. Don’t run it at any price.

Five reels.—H. T. Hodge, Gem theater, Abilene.

Tex.—General patronage.

THE UNKNOWN PURPLE: Special cast—This
is a very elaborate picture but also a very slow

draggy one and I cannot say that it pleased our
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patrons. With a bunch of stars such as are in

this picture it should have been a great one, as

there were seven stars in this picture. But some-
how it failed to register. Seven reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small

town patronage.

THE WHIRLWIND RANGER: Dick Hatton—
Neither we nor our patrons could see the “whirl-

wind” stuff this title suggests. Absolutely no
good. Will not please the gallery crowd, even.

Five reels,—C. H. Powers, Strand theatre, Duns-
muir. Cal.—Railroad town clientele.

THE WILD CAT: Special cast—Terrible. Five

reels.—C. B. Roney, Star theatre, Milford, Mich.

—Small town patronage.

Serials

INTO THE NET: (Pathe)—Best serial that

I have seen for some time, but can’t get them
in on it.—J. Winninger, Davison theatre. Wau-
pan, Wis.—(ieneral patronage.

LEATHER STOCKING: Special cast — This

seems to be composed of nothing much but a

series of Indian massacres, but it is holding up

fairly well due to giving it a good start. Two
reels.—\Vm. E. Tragsdorf, Trags theatre. Neills-

ville. Wis.—Small town patronage.

THE STEEL TRAIL: (Universal) William

Duncan—This starts off like it was going to

be something, in the first episode, but—I .gave

this the biggest start I ever gave a serial since

I have been in business, .showing it to more
people than there is population in the town for

two days, and it held up until after the third

chapter, when it commenced to flop and kept

flopping ’til it hit zero. Some of the reasons it

did not have a stunt in it. but has been used

before in some other serial, and each episode

had about 800 feet of pictures and about fifty

feet of action in it, the balance being taken

up with repeating part of the previous episode

and introducing the cast. They show a close-up

of each of the cast in each episode with a long

fade out before and after and by the time the

picture starts most of them are asleep and by

the time you reach the action the balance have

walked out. No more Duncans for me. Never

again !—G. H. Bills. Opera House, Lenora, Kan.

—

Small town patronage.

TEN SCARS MAKE A MAN (Bathe)—Have
used three episodes and have not heard one

favorable comment. Stay away from this one.

Two reels.—H. G. Stettmund, Jr.. Odeon theatre.

Chandler, Okla.—Small town patronage.

THE WAY OF A MAN: (Bathe) Aeleen Ray-
Think this is one of the best serials we have

run with the exception of the hero. Harold Miller,

who is a total loss without insurance. How-
ever. it failed to hold up business during Decem-
ber and January. Ten episodes of two reels each.

—F. L. Johnson, John.sonian theatre. Ripley, N.

Y.—Small town patronage.

Short Subjects
EDUCATIONAL

AIR POCKETS: Lige Conley — Good comedy.
Two reels.—J. W. Andresen, Rialto theatre, Cozad,

Neb.—General patronage.

DANGER; Would not consider this much of a
comedy not the kind that get the laughs. Film
poor. Two reels.—W. A. Doerschlag, Strand the-

atre, Ran.som, Kans.—Small town patronage.

GOAT GETTERS: A Juvenile comedy—mildly

amusing. These kid comedies from Educational

“i4 Lost Lady/* is the name of the at-

traction in which Irene Rich will

appear next for Warner Brothers.
Two scenes show her in as lovely a

role as ever.

are rather disappointing. They are not of the

calibre we expect from the company. Two reels.

—John W. Hawkins, Capitol theatre. New Bed-

ford, Mass.—General patronage.

HIS FIRST CAR: A1 St. John—About aver-

age comedy. Some slap-sticks, and will draw a

few haw-haws from those easily tickled. Guess

they have quit making comedies that make you

burst your vest. Two reels.—S. G. Fry, Palace

theatre. Omaha. Tex.—Small town i)atronage.

NECK AND NECK: Fairly good two-reel com-
edy. However, not up to my expectations, as

was promised knockout two reelers from Educa-
tional. This is the first we have run. Two reels.

—S. G. Fry, Palace theatre, Omaha. Tex.—Small
town i>atronage.

THE RAIN MAKER: Lloyd Hamilton—This is

a real good comedy which brought many laughs.

Has some very clever stulf in it. Two reels.—W.
J. Shoup, DeLuxe theatre, Spearville, Kans.—Small

town patronage.

FILM BOOKING OFFICE

THE GO-GETTERS: Alberta Vaughn—These
are the best series of two-reel pictures ever pro-

duced, bar none. If you have not run them do

so at once, for they will surely make you money
and they can be bought right. They will take

the place of a comedy and will please your
patrons and bring them back for more. Two
reels.—H. T. Hodge, Gem theatre, Abilene, Tex.

—

General patronage.

THE HAYSEED: Jimmie Aubrey—A real good
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slai>stick comedy that gets the laughs. It has
some new tricks and a number of worked-to-
death stunts but if it makes them laugh, that is

what we want. Two reels.—W. J. Shoup, DeLuxe
theatre, Spearville, Kans.—Small town patronage.

KEEP ^EM HOME: Mr. and Mrs. Carter De
Haven—Just a comedy. Two reels.—A. C. Betts.

Powers theatre. Red Creek, N. Y.—Small town
patronage.

POP TUTTLE'S POLECAT PLOT: Just a fair

comedy. Two reels.—A. C. Betts, Powers the-

atre, Red Creek, N. Y.—Small town patronage.

FIGHTING BLOOD: George O'Hara—This, the

third round, was fine. These have all been good
and are much better than the average comedies

that we can alTord to get. If they are all as

good as these they will be okay. Film out of

Milwaukee exchange. Two reels.—W. T. Davis

& Son, Rialto theatre, Sharon, Wis.—General pa-

tronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Have run two to date and they are going over

big. Everybody waiting for the next one. Two
reels.—George J. Mahowald, Alhambra theatre.

Garrison, N. D.—General patronage.

FOX
DARWIN WAS RIGHT: But the exhibitor who

puts it up as a feature is not. Simply a two-

reel monkey comedy padded out to five reels.

Might do as a double feature where a drama
is short or something. Do not offer it as the

big feature.—Ben L. Morris, Temple theatre, Bell-

aire, O.—General patronage.

HER BALL AND CHAIN: A pretty good slap-

stick farce. Two reels.—John W. Hawkins, Cap-

itol theatre. New Bedford, Mass,—General pa-

tronage.

THE HUNT: A story for the better class,

getting away from the slapsticks. Exceedingly

well done. Good-looking people, real actors, and
carries a story. Got continual laughter from our

crowd.—Ben L. Morris, Temple theatre, Bellaire,

Ohio.—General patronage.

METRO GOLDWYN
NATURE FAKER: Bray comedies are sure

pleasing my audience, and I am sure if we ever

get decent weather again, these will draw like a

mustard plaster. Try them out, boy, as you

know a change is good.—C. V. Anderson, Oak the-

atre, Oakdale, Nebr.—General patronage.

PARAMOUNT
NO MOTHER TO GUIDE HIM: Just a com-

edy. Scarcely a laugh in it. Our last Sennett.

Two reels.—A. C. Betts, Powers theatre, Red
Creek, N. Y.—Small town patronage.

PATHE
THE BIG IDEA: Snub Pollard—This is old,

but it is an extra good one-reeler.—Wm. E. Trags-

dorf, Trags theatre, Neillsville, Wis.—Small town

patronage.

JUBILO, JR.: Our Gang. Will Rogers—We have

always reported on the Our Gang's as good, but

this one cannot be classed as a good one. This

Gang has gained a reputation which they must

live up to, but they failed to do so in this one.

The poorest one we have shown. Two reels.—W,
J. Shoup, DeLuxe theatre, Spearville, Kans.—Small

+own patronage.

LUMBERJACKS: Aesop Fable—This is an ex-

tra good Fable. One reel.—William E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pa-

tronage.

A MAN ABOUT TOWN: Stan Laurel—This is

a dandy one-reeler. In fact, all of Laurel’s are

good. One reel.—Wm. E. Tragsdorf, Trags the-

atre. Neillsville. Wis.—Small town patronage.

NO PETS: Baul Parrott—There are a lot of

laughs in this one-reeler.—Wm. E. Tragsdorf.

Trags theatre, Neillsville, Wis.—Small town pa-

t.onage.

OUR GANG COMEDIES: Very good comedies.

Some of our regular patrons say the best there

is and I am inclined to believe them. Two reels.

—George J. Mahowald, Alhambra theatre, Garri-

son, N. D.—General patronage.

OUR GANG COMEDIES: Always good. Please

the kids and grownups as well. Two reels

—

Lester N. Leek, Club House theatre, Jackson,

Wyo.—General patronage.

SMITHY : Stan Laurel—A good two-reeler with

a lot of laughs.—H. E. Partrick, Palace theati-e.

North Rose. N. Y.—Small town patronage.

THE SOILERS: Stan Laurel—The ixx>rest com-

edy I have shown in months. May be all right

for those that have seen ’’The Spoilers,” but

otherwise it is rotten. A big fight mixed up with

booze, tough women, roulette wheels and the like

is not the way I like to i)lease the kids. Don’t

show it if they give it to you gratis. Two reels.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

c4 MUNT STROMBERG
pc’toosl'y supervised production

'^eaied

^~PRODUCER
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—H. J. Eag-an, American theatre, Wautoma, Wis.

—Small town patronage.

STUNTS: Sportlight—This is an extra good

Six>rtlight. One of the interesting parts of it

shows some fancy and different pool shots in slow

motion. These Sportlights fit in with any pro-

gram. There is no one who is so dead that he

can’t appreciate sports, no matter what they may
be. One reel.—Wm. E. Tragsdorf, Trags theatre,

Neiltsville, Wis.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduc-
tion. Chicago Theatre Equipment Co., 538 S.

Dearborn Street, Chicago, 111.

FOR SALE: 470 newly upholstered seats.

Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, III.

FOR SALE: At public auction at Shelbyville,
Illinois, Wednesday, February 18, at 1 p. m., one
Photoplayer Organ, originally cost $4500; two Sim-
plex projecting machines; all sale subject to the
approval of referee in bankruptcy. C. E. Walker,
trustee of C. R. Mertens, Bankrupt.

EQUIPMENT WANTED
WANTED : To buy from 300 to 450 theatre

chairs, plain or upholstered. Must be in good
condition. Will purchase between now and May
1st. Grove Theatre, Fox River Grove, 111.

WANTED; 36 leather upholstered opera chairs,
American Seating Company make. Quote best
price by return mail. Box 74, Paris, III.

THEATRE FOR SALE
FOR SALE: Theatre, all new equipment, run-

ning since September 10. Good live town over
lour thousand. Address J. C. M., Exhibitors
Herald.

THEATRE WANTED
WANTED: To lease with option to buy thea-

tre in town 3,000 or less. Had several years’ ex-
perience; also references furnished. Address, Ex-
hibitors Herald Box “II.”

PROJECTIONIST AVAILABLE
A-1 PROJECTIONIST wants steady position.

Ten years’ experience. West preferred. Address
11. F. Smith, Somers, Mont.

WHY HUSBANDS GO MAD: Charley Chase
—This is the best Pathe one-reel comedy we
receiveil out of one dozen. One reel.—S. G. Fry,

Palace theatre, Omaha, Tex.—Small town pa-

tronage.

UNIVERSAL
BENJAMIN FRANKLIN: Just ordinary and

pleased the kids and that was about all. One
reel.—C. V. Anderson, Oak theatre, Oakdale, Neb.
--General patronage.

FAMILY LIFE: A very good comedy. One of

those laugh-a-minute kind.—H. B. Frank, Royal
theatre, Macomb, 111.—General jiatronage.

FIGHT AND WIN: Jack Dempsey—These are

the poorest two-reel subjects I have ever run.

No story, no direction, no acting, no drawing
power. Lay off of them. They were sold at an
outrageous price to exhibitors on the strength of

Dempsey’s name and are only a big piece o’

cheese. Two reels.—H. T. ilodge, Gem theatre,

Abilene, Tex.—General patronage.

REST IN PIECES: Just fair. Deliver

me from any more of these one-reel comedies.

Film poor. Reels fall apart. One reel.—W. A.
Doer.schlag, Strand theatre. Ransom, Kans.—Small
town patronage.

THE TROUBLE FIXER: Wanda Wiley—

A

good comedy. Has a number of goo<l laughs.

Two reels. J. W. Andresen, Rialto theater, Co-

zad. Neb.—General patronage.

VITAGRAPH
NOISY NAGGERS AND NOSEY NEIGHBORS:

Larry Semon—A dandy comedy. Certainly pleased

my patrons with this. I have found all of Larry’s

one-reelers good and have run seven, so hope the

rest are as good. One reel.—A. C. Betts, Powers
theatre. Red Creek, N. Y.—Small town patron-

age.

RISKS AND ROUGHNECKS: Larry Semon—
This sure is a laugh getter and keeps you laugh-
ing until the end, and where all the fellows

catapult to the police station was a scream. I

thought my patrons (kids) would raise the roof.

These Semon ’s cost us more than the average
comedy, but are worth more, for they sure are
comedies. One reel.—A. C. Betts, Powers the-

atre, Red Creek. N. Y.—Small town patronage.

MISCELLANEOUS
CROSS-WORD PUZZLE FILMS: Nix on ’em.

They do not get over. Do not interest. People
w’ant„ quiet and nothing else to do to work out
a cross-word puzzle and should not have them
inflicted on them at the movies. We got stung
and are warning others.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

THE BATTLE: (Sullivan)—This is one of the

“Out of the Inkwell” cartoons and a good one.

loo. One reel.—C. E. Hopkins, Hopkins theatre.

Cotter, Ark.—Small town patronage.

FELIX IN FAIRYLAND: (Winkler)—A very
entertaining and amusing reel. One reel.—C. E.

Hopkins, Hopkins theatre. Cotter, Ark.—Small
town patronage.

KRAZY KAT CARTOONS: (Sullivan)—Pat
Sullivan is putting out a new series of his Krazy
Kat cartoons and they are the best little laugh

getters of any we have struck. About the best

done cartoon on the market.—Ben L. Morris,

Morris Olympic theater, Bellaire, O.—General pa-

tronage.

PLAY HOOKIE: (Reelcrait)—Good comedy.
Good print. Two reels.—L. Deyo, Miers theatre,

Schoharie, N. Y.—General patronage.

NOW BOOKING

~ PRODUCERS - DISTRIBUTING ~ CORPORATION -

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report .
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State
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CHICAGO PERSONALITIES
By J. R. M.

—
“HAROLD BELL
WRIGHT on Our
Attraction Board Cre-

ates a READY AUDI-
ENCE”

Advises

LEWIS NEWHAFER
General Manager

ASCHER BROS. CIRCUIT

CHICAGO

“We bought Harold Bell

Wright’s ‘THE MINE
WITH THE IRON DOOR’
for our entire circuit because

it is an innovation and a re-

lief from the jazzy stuff we
have been continuously

forced to run.

“It is the biggest seller in

book form, indicative of the

public’s interest in Harold

Bell Wright’s works.

C . C. Wallace, district manager of
Paramount for several years in Chi-
cago, but recently in the Pittsburgh

territory, has been appointed branch man-
ager of United Artists Chicago exchange.
Mr. Wallace assumed his duties February 9.

* *

Cecil Maberry, district manager Pro-
ducers Distributing Corp., left on Friday
for a ten-day tour of his central west ter-

ritory.
* * *

James Cruze, Paramount director, and
two of the players in his company, Mary
Brian and Esther Ralston, wended their

way through Chicago last week en route to

New York.
* *

Eddie Phelps, Paramount salesman, was
operated on for appendicitis at the Engle-

wood hospital a week ago Saturday and re-

turned home last Saturday.
*

R. C. Seery, district manager for First

National, went to Des Moines last week to

confer with A. H. Blank.
* * *

William Leonard O’Brien is the name
of a new film fan at the home of Mr. and
Mrs. H. A. O'Brien, the fourth in the

popular Paramount city salesman’s family.

*

Eddie Grossman, president of Epic Film
Exchange, was confined to his home for a

week with a cold.
* * *

W. F. Salzwedel and Son have sold their

Washington theatre, Chicago Heights, to
Fitzpatrick & McElroy.

* * *

After spending a few days in Chicago,
Abe Stern and wife, vice president of Cen-
tury Comedies, left for the Coast on Mon-
day.

* * *

Roy Alexander, Chicago exchange man-
ager of Universal, left on Thursday for
Kansas City.

Jack Edwards, exploiter for Universal,
is in Davenport, Clinton and Burlington,
la., this week putting over some advertising
stunts for the second run of “The Hunch-
back” in the Blank houses.

* *

The Midwest Theatres circuit has an
elaborate prologue which is being booked
with “Abraham Lincoln” in the circuit’s

theatres. Four people go along with the
act, furnishing Southern plantation atmos-
phere and specialties.

* * *

M. Weizelman has sold the Liberty the-

atre, North Chicago, to a Mr. Oblen.
* *

George K. Spoor, who has been working
quietly for several years at the Essanay
plant, Chicago, on his “natural vision” pic-

tures, gave a demonstration of same at the

studio to Sam Katz and Abe Balaban one
evening last week.

* * *

French Ace Coming
There’ll be big doings in March when

“Harold Bell Wright gives

the public the stimulation

that it wants and needs, and

that is why he is one of the

most popular authors we
have.

“Our previous experience

with his pictures convinces

us that his name on our at-

traction board will create a

ready audience at our thea-

tres.
”

GREIVER
PRODUCTIONS

831 South Wabash Ave.

CHICAGO, ILL.

(PoaaJ?

“I have seen “MIDNIGHT SECRETS” with

GEORGE LARKIN, KATHLEEN MYERS,
OLIVE KIRBY, MYLES McCARTHY,
FRANK BOND and HUGH SAXTON, and be-

lieve me, it’s some picture! It is good enough
for any Theatre. Fellow Exhibitors:—Don’t

pass this one up.”

Released by

nEELcnnFT FILM EJLCHTiNOES
CHICAGO - ©lO S. WABASH 109 W. MARYLAND

,
INDIANAPOLIS J

NOW BOOKING
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THE FILMMART
Capt. Charles Lundgesser, of the French
Flying Corps and co-star in “The Sky
Raider,” an Associated Exhibitors feature,

arrives in Chicago. He will be accompanied
by mechanicians, an airplane and have a

private car in which he will travel from
coast to coast, making personal appearances

in connection with the film’s showings and
do some stunt flying, according to James
Flarris, local branch manager.

* * *

February 11th marked the opening of the

new Indiana theatre, at Indiana Harbor, by
Michael Kosnick. The theatre was built by
Levine and Rupert, architects, and will be

part of the Gregory circuit. It seats 1200.

The opening feature was First National’s

“Learning to Love.”
* * *

Sam Spring, assistant to General Man-
ager R. A. Rowland, of First National, left

for New York after several days in our
fair city.

* *

Charles Nathan, president of the 111.

M. P. T. O., came to Chicago last Thursday
for observation at the Presbyterian hospital,

where he was recently operated upon.
* * *

Jack Miller, business manager of the

Exhibitors’ Association of Chicago, was
confined to his home for a week with a

cold.
* *

Henry Newell, of the film of Retchen
& Newell, Howard theatre, has left for a

trip through the Panama canal. He sailed

from New York Saturday and will visit the

Los Angeles studios on the coast.

* * *

Fred Schaefer, another well known local

exhibitor, is enjoying a trip through the

Mediterranean sea and the Orient.
:(c * *

Richard Israel, of the Waverly, Halsted
and Olympic theatres, is sojourning in

Florida, where he is improving his golf.
tie *

Louis Frank has been ill for several

days.
* * >1:

Joe Lyon, Fox’s Greek ambassador for

the South Side, is back on the job after an
illness of three weeks with quinsy.

4c * !(:

Charlie Casanave is now booking for

the Lynch Theatre circuit.

* 4= 4=

The Capitol theatre, at 79th and Halsted
streets, is telling the world about this beau-
tiful new house with some attractive oil

twenty-four sheet stands.
4c 4c 4c

The Cooney Brothers plan to put presen-
tations in at the Stratford theatre, on 63rd
street, as soon as they can build a stage
for same.

* * *

It is reported that Charles Dahler is

about to take over the Bijou theatre,

Abington, 111. Mr. Dahler formerly con-
trolled all the theatres in Abington.

4c 4c 4c

George Dembow, manager Fox exchange,
was in New York for a few days on busi-

ness.
4c 4= 4:

E. D. Saiter, formerly with Paramount
in the Wisconsin territory, has joined the

Producers Distributing Corp. sales staff,

Milwaukee. XXX
Fox Wins Again

The Fox film exchange was refused a
permit on “The Roughneck,” one of its

features, and asked for a jury trial last

week. After viewing the picture the jury
decided the city should issue a permit over-
ruling the censor board. The decision was
arrived at after fifteen minutes delibera-
tion.

(^Continued from page 61)

begin work on “The Little French Girl”
. . . The story itself was written by
Anne Douglas Sedgewick. . . . After a

few days’ work in the studio Herbert
Brenon, director, will take the cast to
Bermuda to finish the scenes.

Educational
EVERY LOEW THEATRE in the
United States is said to have booked

and begun playing “Judges Crossword
Puzzles,” the series of one reel novelties
using the present crossword fad as a
basis for the comedy. . . . Other circuits

reported to have done likewise are
Ascher Theatres and the West Coast
circuit in California. . . . Another novel-
ty booking recently made possible by
Educational Film Exchanges is the Paris
Creations in Color, produced by McCall
Fashion News. XXX
THE LAST TOUCH has been put on
“Great Guns” at the Christie Studio,

the comedy for which Bobby Vernon
and his company went to Catalina. . . .

Jimmie Adams is working in “Love
Goofy,” while Neal Burns is between
pictures. . . . Lloyd Hamilton is work-
ing on “King Cotton,” a down-in-Dixie
picture. . . . Lige Conley is working in

“Night Hawks,” a picture revolving
about a shipyard. . . . A1 St. John is

finishing his first picture under the Mer-
maid banner. It is called “Red Pepper.”
. . . Eddie Nelson, who was engaged to
play leads in Cameo Comedies, will start

a Mermaid comedy as soon as he is

finished with his present Cameo, “Wel-
come Danger.”

Pathe
THE PERMANENT TITLE of the
new Pathe serial now in production

in Florida under the name of “Black
Caesar’s Clan” has been decided as
“Sunken Silver.” . . . Allene Ray is play-
ing in the featured role after having
completed her work in “Galloping
Hoofs.” . . . The Aesop’s Film Fables,
which appear on the weekly program
of Pathe, were accorded an unusual trib-

ute when the Paramount Convention of
Theatre Managers at Atlanta, Ga., voted
them the “most popular short subject
on the market.” . . . Director “Bob”
McGowan has just finished camera work

on the thirty-eighth “Our Gang” comedy
for Hal Roach, which will be released
under the title, “First Love.”XXX
THE OLDER ONES among us will un-

derstand the principle upon which
Pathe’s new one reel novelty works when
told that idea of the old fashioned
“stereoscope” is used to inject depth
into a picture so that the figures in it

stand out prominently. “Stereoscopiks”
is the title to be used in the distribution

of the subject. . . . Heading the list of

releases for this week is “The Family
Entrance;” next is an Arthur Stone
comedy, “Change the Needle.”

Associated Exhibitors

“BAD COMPANY,” the St. Regis pic-

ture starring Madge Kennedy and
Conway Tearle, will be released the
early part of next week. It is the first

of the pictures made by the company.
An act from Earl Carroll’s

“Vanities” and the chorus of the Green-
wich Village Follies appear in the pic-

ture. . . . The athletic Richard Holt
will be surrounded with Ruth Dwyer,
Carry O’Dell, Miriam Fouche, Robert
Cosgriff, Hal Stephens, and Rupert
Drum in the making of “Going the
Limit,” a Gerson picture of the Richard
Holt Productions. . . . Both of the
above named companies distribute

through Associated Exhibitors

B. P. Schulberg
CLARA BOW has been loaned to Ernst

Lubitsch by B. P. Schulberg to play
one of the principal roles in his next pro-
duction. She is said to be one of the
busiest players at present on the coast.

. . . Camera work is finished on “The
Boomerang,” which will be released
March 1. In the cast are Bert Lytell,

Anita Stewart, and Donald Keith. Gas-
nier, who directed the picture, has begun
to direct the version of Zona Gale’s
novel, “Faint Perfume.”XXX
THE DATE OF the release of “The
Mansion of Aching Hearts” has been

changed to March 15. The cast includes
Ethel Clayton, Cullen Landis, Barbara
Bedford and Sam de Grasse. The story
is based upon the song which has sold
more than a million copies, it is said.

NOW BOOKING

A.H.Spba5tian
pre$entf

riendl/
Enemicyr

with. Weber&Fields

cporcfe
MelFord

roductiofi

Produced by
Edward Bela;co
Production} Inc.
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THEATRE CONSTRUCTION
AND EQJJIPMENT

Ne^v Rules Governing
Theatres Proposed

for Fresno
A new theatre ordinance has been drafted

for Fresno. California, which is aimed to

provide greater public safety in case of
theatre fires.

The ordinance. Xo. 1149, was introduced
by Commissioner W'illiam Stranahan, and
is entitled : “An ordinance regulating the

construction of buildings and equipment
within the city of Fresno used for the pur-
poses of a public theatre, moving picture

theatre, concert hall, opera house, or for

public entertainment of theatrical, musical,

moving picture, or vaudeville nature, where
an admission fee is charged, or a charge
made for seats, repealing acts in conflict

therewith and prescribing penalties for vio-

lation thereof.”

Elimination of all woodwork on the stage

with the exception of the flooring of the

stage itself, which is laid on concrete,

forced mechanical ^entilation for all dress-

ing rooms which may be under the stage,

and the installation of a sprinkler system
in dressing rooms are some of the features

of the new ordinance.

Fireproof steel frame or reinforced con-
crete construction throughout is made man-
datory by the ordinance, with the excep-
tion of certain specific instances. Exit
space has been decreased from the ratio

of one foot of exit space to every 20

persons in the building to one foot for

every 30 persons.

The old ratio made the construction of

a theatre practically prohibitive, since a

larger seating capacity would automatically

increase the width of exit doors.

Spahr Back From East
O. F. Spahr, president of the Enter-

prise Optical Manufacturing Company,
makers of the Motiograph projector,

is back at his desk after a flying trip to

New York to confer his business asso-

ciates.

“Better Theatres”

With Next Issue

The "Better Theatres” sec-

tion of EXHIBITORS HER-
ALD for February will be

contained with the next issue

of the Herald dated February
28. Among the many interest-

ing articles in "Better The-
tres” will be a complete de-

scription of a theatre that is

new and "different” from any-
thing previously built. Fur-
ther information will also be

published relative to the "Bet-

ter Theatres” Stop Chart, sam-
ples of which have already

been mailed in response to the

numerous inquiries.

Marr & Colton Report

New Installations
Marr & Colton installations are now^

nation wide, reaching into virtualh' every

state in the Union. Recent orders for

the instrument are from Messrs. Harri-

son & Fitze, of Sxracuse, X*. Y., who
have purchased a large three-manual or-

gan to be installed in their Empire the-

atre. The new Chapman theatre^ in Ful-

lerton, California, opening in February,

has a Marr & Colton organ. Mr. Chap-
man made a special trip East to investi-

gate the Marr & Colton organ. He will

use the Marr & Colton organ as a spe-

cial feature in his million dollar theatre

—a theatre called one of the finest on

the West Coast.
Wilmer & A'incent, w'ell known ex-

hibitors, have purchased a large twm-

manual Marr & Colton organ for the

Victoria theatre, Harrisburg, Pa., and

also a substantial addition to the Marr
Colton organ in Allentown, Pa.

Christman Co. to Build

$100.,000 Theatre in

South Bend
First steps toward the construction of

the new^ motion picture theatre to be erect-

ed by the H. G. Christman company on the

corner of Main street and Colfax avenue,
.^outh Bend, Ind., were taken when the
building permit was issued and the plans
of the new theatre were filed with the

building commissioner’s office.

Actual work on the building will be
started as soon as the plans were sanctioned
by the state building office at Indianapolis.

The theatre will be a two-story building
extending from the rear of the present
building, now being completed, to the first

alley west on Colfax avenue.

Valued at $100,000, the building wall be
100 feet across the front and 196 feet deep.

It will be joined on to the existing building
and contain 790,000 cubic feet. Facing on
Colfax a\enue wall be three store rooms
and the theatre entrance.

The interior of the building which will

be of fireproof construction throughout will

seat in the balcony 400 persons and in the

auditorium 1,600 persons. There will be
no stage erected as the present plans are
for motion pictures only.

Plans for some of the interior work ha\'e

not as yet been completed but the company
plans to start building as soon as possible.

The plans for the entire building have
been so drawn up that the structure can
be converted into a business block if future
needs call for it.

Film and Vaudeville
House Planned for

South Milwaukee
Plans for a $250,000 motion picture and

vaude\ille theatre on Milwaukee’s south
side have just been announced by Alfred H.
Bartelt, veteran exhibitor.

According to Mr. Bartelt, work will be-
gin in the spring on a structure which be-
side housing an elaborate theatre will con-
tain stores and apartments. Its location
will be Eighth and Oklahoma avenues.

The theatre will be built wdth a seating

capacity of 1,600 on the ground floor, but

provision will be made to add a balcony
of 800 seats later.

The dimensions of the new structure will

be 60 by 210 feet. Mr. Bartelt plans to

install an oil heating system and a washed
air ventilating apparatus.

At present Mr. Bartelt operates the

Eagle, a south side house. He at one time

conducted the Juneau and Empire theatres

on the south side.

It is reported that plans are under way
for the construction by other parties of a

new house on American and Forest Home
avenues, also on the south side.





presents

THE STATS
in the Tbifo-'Reel Comedies

“Laugh Thai Off" and “Excuse My Glo'Ve"

In some families talking about the weather will start a fight. With

them a scrap beats cross-word puzzles, a six-tube radio set or a baby’s

prattle, for fun.

Such a family is The Spats. They can get more kick out of a nice

little private quarrel than a kid can get in exploring his Christmas

stocking. They had sooner get into an argument than get out of

paying the income tax.

Watch them hght through these two latest juggernauts of laughter.

Pafh^comedy
TRADE r MARK
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It Did Play To Capacity
All Week-
and it^s now the

fastest, sure-fire

box-office-book-

ingon the market!

REGINALD BARKERS production.

^e/G/e

Kx
"et,

’’“Pk

--

Cyietm

u.-ri,e Great Divide’ is

Produced by LOUIS B. MAYER

With
ALICE TERRY

TZv CONWAY TEARLE

,eo%crackenyKy^^^^^^^

a canyon N^'^ y^kaock-
inNvet pursuit

IS a

out.”

-Daily Mirror.

Picture

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Phantom ^
gettii^g-

, and budd-
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drop^’^g- , time. ^
ox. ^ 'r® One *=
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.
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\eir^''y P.^o'frel
I have seen picUires.

•hUe ^ But nothing

M ghty g»°<* “'lorV Spring

so^fer any^eg^,^
season. ^ rp^-^g niagnm

tiveCs
'money-rnaber.

I

—from an editorial in

“THE FILM DAILY’’
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is one of the pictures you will want to

see more than twice**, says the critic for the

Washington, D. C. Post, which coincides with the

ideas of *'The Moviegoer** in the N. Y. Evening

Telegram, who says, have seen the picture three

times and it has not yet grown tiresome***

THE MOVIE PUBLIC THINKS THE SAME

THAT IS REAL BOX-OFFICE TALK

Now Booking
UNITED ARTISTS CORPORATION
'Mary Pickford Charlej- Chaplin

Douglaj- 'Jairbankx D.W.Qriffiih
^rrom Qbramj, Prej’idenf. Joseph M.JcbeocK, Chairman, Board of Direcfonx.
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Now Booking
UNITBD ARTISTS CORPORATION
OAanj Pickford
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SALVATIOIV
Hunters

_yr Josef von Sternberg
Production

Now Booking
UNITED ARTISTS CORPORATION
IMary Pickford Charlej- Chaplin

Doaj/aj- ‘Jairbanks D W Qnffifh
President Ucyeph M Jchenck. Chairman Qoard of Direcforj

THIS MEANS SOMETHING
jj.).

When one of the country’s most prominent exhibitors endorses a production for

the first time in his life

This Means Something

That’s precisely what Herbert L. Rothschild, of the California Theatre, San
Francisco, did when he wired Hiram Abrams, President of United Artists,

regarding the business “Salvation Hunters’’ did in his theatre.

This means something, this telegram—

‘Salvation Hunters’ now playing our California Theatre,

broke all records of seven years’ standing on its two opening
days. No picture of recent years has developed as much discus-

sion as ‘Salvation Hunters’ and we anticipate extraordinary
business.”

THE ANSWER!
PICTURE \VA5 HELD OVER FOR A SECOND WEEK
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and
one

woman Among the Big Ones
Chu Chin Chotv

With Betty Blythe. The
great stage success. Played
five years in London and
three in New York.

The Dixie Handicap

Reginald Barker’s produc-
tionofthe Gerald Beaumont
story with Claire Windsor,
Frank Keenan, Lloyd
Hughes.

Excuse Mel
Rupert Hughes’ production
of his own novel and play.

With Norma Shearer, Con-
rad Nagel, Renee Adoree,
Walter Hiers.

Qreed

Directed by Erich Von Stro-

heim. From Frank Norris’

famous novel, “McTeague.”
With Gibson Gowland,Zasu
Pitts, Jean Hersholt and
Dale Fuller.

Jackie Coogan
in

The Rag Man
By Willard Mack. Directed
by Eddie Cline. Produced
under personal supervision
ofJack Coogan, Sr.

The Denial
With Claire Windsor, Wil-
liam Haines, Edward Con-
nelly and Lucille Ricksen.
A Hobart Henley produc-
tion. Based on the famous
stage play,“The Square Peg.”

The Way of a Qirl

With Eleanor Boardman,
Matt Moore, William Rus-
sell. Directed by Robert G.
Vignola. From the story by
Katherine Newlin Burt.

Cheaper to Marry
From Samuel Shipman’s fa-

mous stage play. With
Lewis Stone, Conrad Nagel,
Marguerite De La Motte. Di-
rected by Robert Z. Leonard.

The Prairie Wife

Directed by Hugo Ballin.
From the story by Arthur
Stringer. With Dorothy
Devore, Herbert Rawlinson
and Gibson Gowland.

The Sporting Venus
A Marshall Neilan produc-
tion. With Blanche Sweet,
Lew Cody, Ronald Colman.
From the story by Gerald
Beaumont.

' Man and Maid
Elinor Glyn’s production.
With Lew Cody, Renee
Adoree. Directed by Victor
Schertzinger.

Daddy s Gone-A-Hunting

A Frank Borzage produc-

tion. From the stage play

by Zoe Akins. With Alice

Joyce, Percy Marmont.

ProdUvcedL by Loixis B. Mayer

Lady of the Night
A Monta Bell production.
Featuring Norma Shearer.
From the story by Adela
Rogers St. John.

Confessions of a Queen
Directed by Victor Seastrom.
With Alice Terry and Lewis
Stone. By Alphonse Daudet.

Buster Keaton
in

Seven Chances

Based on the famous Belasco
play by Roi Cooper Megrue.
Presented by Joseph M.
Schen ck.

The Qreat Divide

From the immortal stage

play by William Vaughn
Moody. With Alice Terry
and Conway Tearle. A Reg-

inald Barker production.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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BGIAN
A m«Lrvelou5 si’ory by I’h-

BOOK
IT
NOW

Available Through

Our Own Fran-

chise Holders SOL LESSER
A Sam Wood

WITH THIS

ISENNETH mm.
MAOY CADD,

RALPH LEWIS RUSSELL 5IMP50:



WDIGHT5
\TION OF
f\ENT

Jreal’esI' livmo AuHior—

A Principal Pic-

txires Master Pro-

ductionPRESENTATION
Production
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BEST ON EARTH 7

COVERS THEWORI.O

FOX NEWS FIRST
with

EXCLUSIVE PICTURES
of

The Race Against

Death To Save The
Plague-Stricken

People of Nome, Alaska

While the public was reading on

the first pages of all the news-

papers the thrilling story of the

heroism of dog teams and drivers

rushing to the rescue of the diph-

theria-stricken city, exhibitors who
use FOX NEWS were showing in

their theatres a complete pictorial

account of the event.

FOX NEWS IS ALWAYS FIRST
WITH NEWS WHEN IT IS NEWS

FOX FILM CORPORATION
MEMBER OF MOTION PICTURE PRODUCERS AND DISTRIBUTORS OF AMERICA, !NC.. WILL H. HAYS, PRES.
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ALBERT E. SMITH president

Following close on Mr. Sydney S. Cohen’s advice to EXHIB-
ITORS TO MOBILIZE THEIR PLAY DATES for protec-

tion against theatre-owning distributor-producer combinations,

independent exhibitors are speaking their pieces.

Mr. Cohen said

:

“Let the independent theatre owner remember that every play

date given to a producer-distributor-exhibitor film company,
adds a brick to some theatre that will be built or acquired in

competition to him or some other independent theatre

owner.”

My hat’s off to those who paid tribute to Vitagraph in the Elxhib-

itors Trade Review, issue of February 2 1

.

And I thank Willard C. Howe, editor of the Trade Review.

Vitagraph is not a competitor of the theatre

owner— it operates no theatres— it controls no

man’s entertainment.

The Motion Picture Theatre Owners of Canada know this as

do the independent exhibitors in the United States. At a meeting

of the M. P. T. O. in Toronto, February 10, this resolution was

adopted.

Be it resolved: That the Motion Picture Theatre Owners of Canada,
in session, Tuesday, Feb. 10th, at the King Edward Hotel, Toronto,

does heartily endorse and support the policy of Vitagraph in withdraw-
ing from the Producer’s and Distributors’ Organization, commonly
known as the Hays’ Organization, and offers to the president, Albert E.

Smith, of Vitagraph, its sincerest congratulations. It is further re-

solved, that the members of the M. P. T. O. of Canada support to their

fullest extent the Vitagraph company for the integrity of this action

;

and for the many expressions of business friendship which it has dis-

played toward the M. P. T. O. of Canada, in its endeavor to maintain
the Independence of the Film Industry.

How about it, Friends ?



CONWAV TEARLE
SIGRIO HOLMQUIST

MAKE YOUR APPLICATION NOW
VICTOR HUGO HALPERIN producbion

ALBERT E. SMITH president



New York Tribune: An ex-

ceedingly enjoyable picture. We don’t see how

you can help liking it.

New York Times : There

is an excellent fire se-

quence with a realistic

blaze and an exciting

New York Telegram and

Evening Mail: A good,

old-fashioned rousing

finish.

rescue.

New York Evening

Post : It is finely acted.
New York American:

The picture is very

well done.

New York World: The sincerity of the story

and the honest effort to preserve the author’s

thesis are commendable rarities.

DAVID SMITH
PRODUCTION

ALBERT E. SMITH president



BANNEC production; INC.
PR.e9ENTS> • •

VHO PAY
'Jeaturinq
JOHN BOWERS
MARGUERITE »aA
Directed by
GEORGE TERWILLIGER

Sole Foreign Distributor

INTER OCEAN FILM CORP.
218 W. 42nd St., New York City

^AUCHTERf

Banner Productions Inc
540 BROADWAY
NEW YO RK C ITY
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100% Bigger than Any

Zane Grey Picture So Far! ’’

'^HAT was the report from the Coast when Zane Grey’s “The

Thundering Herd” was in the making. Now we’ve seen the

finished picture—and it’s true!

We transported an army of players, Indians, buffalo, horses and

wagons to the snowbound wastes of Montana to make this picture.

Lucien Hubbard adapted the story under the personal supervision

of the author. We set out to make a Zane Grey Super-Special

—

and we’ve done it I

“The Thundering Herd” is every bit as big and good as “North

of 36.” The wild stampede of 2,000 buffalo, the screaming

attack of 1,500 full-blooded Indians, the. thrilling escape of Lois

Wilson over the frozen prairie behind fear-crazed mustangs, the

heroism of Jack Holt, the comedy of Raymond Hatton, the villainy

of Noah Beery—here are features audiences love!

And, to make “The Thundering Herd” even more of a gold

mine, it’s Zane Grey’s very newest novel, a best seller all over the

country

!

Zane

“THE THUNDERING HERD”
is another proof that the Big Ones are all

Second Famous ^oriyg>aramountQ>ictures
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ANITA STEWART

B00MERAN6

"

THESE BIG

(m appearing

in

1

BERT LYTELL
in

B00M£aAN6 //

B.P. SCHULBERG
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DENT “SCOOP
BOX-OFFICE PLAYERS

on the Independent Market

for the First Time

ETHEL CLAYTON
in

"THE MANSION of
ACHING HEARTS"

MAE BUSCH
in

"THE TRIFLERS"

ALICE. JOYCE
in

"WHITE
MAN"

PRODUCTIONS Inc
Foreign Distributors: Export and Import Film Co., 729 Seventh Ave., New York City. Cable Address; Eximfilm, New York.
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ON BROADWAY
For an indefinite run

B. S. Moss^ Cameo

Because it is

HUMAN
DRAMATIC

Directed, by James P.Jiogan ~ ~ Adapted by John (yoodriclb

CLARA BOW GEORGE HACKA1
MARGARET LIVINGSTON ROBERT ELLIS

ALEC B. FRANCIS EDITH YORKE
WADE BOTELER EDDIE PHILLIPS

Portrayed by a Huge Cast

GEORGE HACKATHORNE ELLIOTT DEXTER
\ ROBERT ELLIS MARY CARR

EDITH YORKE JOSEPH KILCOL’R
EDDIE PHILLIPS GEORGE NICHOLS

Preferred Pictures - Distributed 6. P.SchuIberg Productions, Inc

1650 Broadway , Neui yorl^ J.G,6achmann ,
Vice-Pres.

-cx>-

Foreign Distributors: Export and Import Film Co., 729 Seventh Ave., New York City. Cable Address: Eximfilm, New York.
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GROW!
SIX YEARS AGO WE STARTED

N G

0

IN SIX MONTHS PLAYED

EVERY BROADWAY FIRST RUN

IN A YEAR ESTABLISHED

SECURELY THROUGHOUT

AMERICA

LAST YEAR SHOWED A GAIN

OF 27 PER CENT IN GROSS

BUSINESS

TODAY NO IMPORTANT FIRST

RUN WITHOUT

THERE IS A

REASON FOR

OUR GROWING

POPULARITY

YOUR SCREEN

WILL SHOW
YOU THAT
REASON

KINOGRAMS
reatest

NEWS REEL
^ a t i 0 Yi a I

"THE tlCE OF THE PROGRAM"

distributors



SCOTT SIDNEY

RENAUD HOFFMAN RALPH INCE

MONG the various elements

that go into the making of a

successful photoplay produc-

tion, the predominating fac-

tor that determines its dramatic, artistic

and showmanship quality is the creative

genius of the man who wields the mega-
phone—the director. It is from the

painstaking effort of heart and hand of

the true artist and workman that is bom
the truly great screen dramas. The
group of directors responsible for the

productions on the program of Produc-

ers Distributing Corporation represent

the foremost creative brains in the cin-

ema world. Here are glowing personali-

ties, trained technicians, master crafts-

men. The fine productions released by
Producers Distributing Corporation are

not just a matter of luck, but are the

natural result of trained ability and hon-

est effort. The measure of their worth
is the measure of the men who made
them.

JAMES YOUNG LLOYD INGRAHAM

TDM FORMAN LAMBERT HILLYER

CHET WITHEY GEORGE MELFORD

JOHN G.ADOLFI HARMON WEIGHT

Foreign Distributor—
Wm. Vogel Distributing Corporation

JEROME STORM

Member of Motion Picture Producers and Distributors of America, tnc. Will H. Hays, Pres.



PAUL POWELL

BRUCE MITCHELL JOHN INCC

and Forthcoming
Releases

Current

‘The House of Youth”

‘Barbara Frietchie”

‘Reckless Romance”
‘The Girl on the Stairs'

‘The Chorus Lady”

‘A Cafe in Cairo”

‘The Flaming Forties”

‘The Mirage”

‘Let Women Alone”

‘Soft Shoes”

‘Off the Highway”
‘Charley’s Aunt”
‘Her Market Value”

‘The Girl of Gold”

‘On the Threshold”

‘Beyond the Border”

'‘The Crimson Runner”

‘Beauty and the Bad
Man”

‘‘Friendly Enemies”
‘‘Stop Flirting”

‘‘The Awful Truth”

‘‘The Bad Lands”

‘‘Crossed Words”
“Silent Sanderson”

“The Texas Trail”

“Grit”

“The Hoosier
Schoolmaster”

“The Night Hawk”
“Love’s Whirlpool”

“Try and Get It”

“His Darker Self”

“Wandering Husbands’

“Miami”
“What Shall I Do?”
“The Lightning Rider”

“Hold Your Breath”

“Not One to Spare”

“Another Scandal”

“Tiger Thompson”
“Her Own Free Will”

“The Legend of

Hollywood”

“The Wise Virgin”

“The Siren of Seville”

“Welcome Stranger”

“Ramshackle House”

“Another Man’s Wife’'

“Chalk Marks”

“Roaring Rails”

“Trouping With Ellen’

SCOTT R. DUNLAP E. REEVES EASON

PAUL SCARDON ALAN CROSLAND

Now Booking

CEO.ARCHAI N BAUD E.H.GRIFFITH

T. HAYS HUNTER WM WORTHINGTON

F. C. MUNROE President PAUL C. MOONEY Vice Pres.

RAYMOND PAWLEY FlistV-PressTVieas. JOHN C. FLINN Vice Pres.



Ihe world'sjunniest

Directed by

Scott Sidney

PRODUCED BY

CHRISTIE
JILM COMPANY INC.

Foreign rights controlled by

Simmonds-Kann Knterprises, Inc.

220 West 42nd Street

New York City



SYD CHAPLIN
THE UNANIMOUS VERDICT

“This film will make the whole country roar with laughter.”

—

Mordaunt Hall, N. Y. Times.

“It is one of the funniest farces seen hereabouts in many a
moon.”

—

Joseph R. Fliesler, N. Y. Morning Telegraph.

“Syd Chaplin, as ‘Charley’s Aunt’ at the Colony Theatre, is a
riot.”

—

Rose Pelswick, N. Y. Evening Journal.

“The people at the Colony went quite wild over ‘Charley’s
Aunt.’”~iV'. Y. Herald-Tribune.
“
‘Charley’s Aunt’ checked in at the Colony Theatre yesterday

and proceeded to send hundreds of people into peals of laugh-
ter.”

—

Dorothy Herzog, N. Y. Daily Mirror.

“Audiences weep for joy.”

—

N. Y. Telegram & Evening Mail.

“Must be considered one of the outstanding successes of the
times.”

—

Quinn Martin, N. Y. World.

“No exhibitor need worry about this one. It is going to get
the money.”

—

Fred—Variety.

“I can truthfully say it is up-to-the-minute in laughs, sub-
titles and nonsense.”

—

Louella Parsons, N. Y. American.

“The audience is kept in almost constant laughter. It reaches
the side-aching spot.”

—

N. Y. Evening Post.

“We began counting the laughs and they came so fast that
we gave up after 157.”

—

Regina Cannon, N. Y. Evening
Graphic.

“A better farce has not been seen in years. It ought to bring
the house down.”

—

Harrison’s Reports.

“Leave your unwashed dishes in the sink, neglect your lodge
meeting, if you must, but don’t miss ‘Charley’s Aunt.’ You’ll
laugh until your ribs ache and you gasp for breath.”

—

Julia
Harpman, N. Y. Daily News.

Released

Member of Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Foreign Rights Controlled by
First National Riciures Inc.

383 Madison Avenue. New^brk

Mrmbere y Motion Heture Producers amt Distributors of America Inc.~WUl Hays J^csuieni

Constance Talmadge
in

“Her Night of Romance”
Presented by Joseph M. Schenck. From

the story by Hans Kraly. Directed by

Sidney A. Franklin.

“Here is a picture that just couldn't be

any better.”—Exhibitors Herald report.

Corinne Griffith
in

“Love’s Wilderness”
Presented by Corinne Griffith Produc-

tions, Inc. With Holmes Herbert, Ian

Keith, Emily Fitzroy and David Tor-

rence. From the story by Evelyn Camp-
bell. Directed by Robert Z. Leonard.

“She has never been quite so alluring or

beautiful .”—N. Y. Evening Post.

FIRST

Colleen Moore

“So Big”
•

A First National presentation. By Edna
Ferber. Adapted and supervised by E^rl

Hudson. Directed by Charles Brabin.

“Dreiu zvell and pleased close to lOO
per cent.”—Exhibitors Herald report.



February 28, 1925 EXHIBITORS HERALD

“Husbands and Lovers”Richard Barthelmess
in

“Classmates”
A John S. Robertson production pre-

sented by Inspiration Pictures, Inc.

From the play by William C. DeMille

and Margaret Turnbull. Scenario by

Josephine Lovett.

“Here is Barthelmess at his best .’"

—

Exhibitors Herald report.

“Inez from Hollywood”
Presented by Sam E. Rork, Inc. Adapted

from the story by Adela Rogers St.

Johns. With Anna Q. Nilsson, Lewis

Stone and Mary Astor. An Alfred E.

Green production.

“A box office picture.”—New York
Graphic.

“A Thief in Paradise”
Presented by Samuel Goldwyn. A
George Fitzmaurice production.

Adapted by Frances Marion from Leon-

ard Merrick’s novel, “The Worldlings.
”

With Doris Kenyon, Ronald Colman,

Aileen Pringle, Claude Gillingwater,

•Alec Frances.

“A photoplay of surpassing interest.”

—Phil. North American.

A John M. Stahl production presented

by Louis B. Mayer. With Lewis Stone,

Florence Vidor, Lew Cody. Adapted by

A. P. Younger from an original story by

John M. Stahl. Directed by John M.

Stahl.

“Very good. Pleased all who saw it.”

—Exhibitors Herald report.

“Idle Tongues”
Presented by Thomas H. Ince Corp.

From the novel “Dr. Nye ” by Joseph C.

Lincoln. With Percy Marmont and

Doris Kenyon. Adapted by C. Gardner

Sullivan and Directed by Lambert Hill-

yer.

“Should be suitable anyzvhere .”

—

Exhibitors Herald report.

“Frivolous Sal”
J. K. McDonald presents his original

story featuring Eugene O’Brien, Mae
Busch, Ben Alexander, Mildred Harris,

Mitchell Lewis, Tom Santschi. Directed

by Victor Schertzinger.

“Will pack any house.”— Exhibitors

Herald report.

NATIONAL PICTURES
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icement

The time is ripe for “Enticement”—on

the screen. The popularity of Clive

Arden’s novel is tremendous ; its mount-

ing sales are amazing the publishing

world; more than a hundred big city

newspapers are running the story seri-

ally; an advertising campaign of un-

precedented scale is focusing attention

on the book.

36^ Madison Avenue. New \brk

biTV
- J
fork/

"*

A 3ix6t national ^Picture

It’s up to you to take advantage of this

immense public interest. Hundreds of

thousands of “Enticement” readers are

waiting for you to tell them when it

will be shown. And remember this pic-

ture is so rich in those box office in-

gredients that its entertainment value

is beyond question. It can stand the

heaviest exploitation campaign you

ever put across.

It’s up to you— tell them when, and

watch them come.

Members ^ Motion Kcture Producers and Distributors of America Inc.—Mil hays PnsulerU
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f^ere are -
fights,

foul play
flights on horseback,
then more fights,

wonderful we^ern scenery,
a love story,

the love of a boy for a worthless father

AND MUCH MORE*
Indianapolis ^imes

in other words

Here are a
box office
winner /

Yes, of course—

a

Cjirst %ationoil
^iclur

Members Motion Picture Producers and Distributors of America lnc.~WUl Hays Pmuunt
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Money and Means

—Not “Viewpoint”

The Britsh film trade is commenc-
ing to show acute irritation over the
advice that American visitors have
been bestowing upon them.

With monotonous regularity Amer-
ican film men in England have been
dealing out quantities of advice and
it is all pretty much of the same
character. English producers are

told that their production efforts are

not sufficiently costly and, naturally,

this advice is not particularly con-

structive when the objects of the ad-

vice are painfully aware of the fact

that they have been and are handi-
capped in the matter of finances for
production.

British producers are also told that

they have failed because they have
been unable to grasp the American
viewpoint. And this advice, too, does
not help a bit in clarifying the situa-

tion because they cannot figure out
how it is that the “American view-
point” is the whole thing when pic-

tures produced in America, with
Americans and by Americans are

successful throughout Great Britian.

It seems reasonable to us to con-
tend that the viewpoint has very
little, if anything, to do with the mat-
ter. It is a question of interesting

entertainment in motion picture form
and the facilities with which to make
it. The difference in viewpoint that
exists is certainly not sufficient to

either make or break a particular
subject unless it is an exceptional one
devoted to some strange and unusual
theme.

Novelists in England seem to be
under no difficulty in the question of
viewpoint when it comes to writing
best sellers for the American literary

market. English dramatists have
been strikingly successful in the
American theatre and no difference

of viewpoint seems to have interfered

with their success. But when it

comes to pictures the scene changes.

The British producer is traveling

about in a vicious circle. His case

simply is that without greater finan-

cial resources made available for mo-
tion picture production he cannot
establish himself in the American
market; and without first establish-

ing himself in the American market,
he cannot get adequate finances.

« « «

“So Big” Is Big

in Many Ways
As a story of mother-love, the cur-

rent production of “So Big” is en-
titled to a consideration beyond that
usually accorded motion picture en-

tertainment, regardless of how popu-
lar or pretentious.

When one reflects on the example
of a story of this kind being selected,

and being pnt into a big and success-

ful production, there become ap-
parent strong assurances that the in-

dustry, as now constituted and now
directed, is in sound and trustworthy
hands.

“So Big” is first of all interesting

dramatic entertainment, but beyond
that there is depicted a heroic strug-

gle of a mother for the existence, the
success and, finally, the ennoblement
of her son which, as a preachment
and as a bit of life’s philosophy, far

transcends the usual impressiveness
of avowed moralists.

“So Big” is an encouragement to
other producers to strike away from
the hackneyed plot and situation and
to attempt solid and substantial things
even though they do not happen
to coincide with the usual formula.

Mr. Richard A. Rowland, the pro-
ducer; Edna Ferber, the author; Earl
J. Hudson, the supervisor; Charles J.

Brabin, the director and that great
actress, Colleen Moore—all should
reap a great deal of satisfaction out
of the knowledge of the certain good
that this production is going to ac-

complish as it travels its way through
the motion picture theatres in Amer-
ica and elsewhere.

* • •

Do Not Build

Radio Competition

Because of the newness of the radio
it is more than likely that its proper
uses as far as the motion picture in-

dustry is concerned are not thor-
oughly understood. It does seem,
however, that there is no good rea-

son for using motion picture material
over the radio in competition with
the programs of theatres to which ex-

hibitors are laboring to get the pub-
lic to come.

A case in point seems to be the
recent radio appearance in Philadel-
phia of a number of motion picture
stars. Following this event exhibitors
have been loud in their complaints
that business was badly affected. The
theatres faced a difficult situation.
These stars whose popularity has
been aided by the support of exhi-
bitors were giving a free radio pro-
gram while exhibitors were endeavor-
ing to collect an admission charge to
theatres showing the stars’ pictures.

Radio publicity is helpful when
employed under circumstances which
do not result in competition against
theatres, but radio appearances of
stars should be arranged so that they
will help and not hurt the exhibitors’

business.
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In Thi s Issue

OF SPECIAL INTEREST
“Better Theatres” Section for ifebruary

Editorial conrmenf by Harry E. Hol-
quist. . . . Egyptian design used in

theatre seating 750 at Mesa, Ariz. . . .

Back stage in the small town theatre,

by Linwood L. Curtis. . . . Cueing
comedies, by Iris Ethel Vining. . . .

“Better Theatres’’ stop chart plan wins
wide support.

The Independent Market, a section de-

voted to the product of the state right

field 51

Vitagraph Managers Who Are Making
Anniversary Month a Great Success 48

Quigley’s Appraisal of Current Trade

Topics ;
-

Money and means—not viewpoint. . . .

“So Big” is big in many ways. . . .

Do not build radio competition.

Never Say Quit, by John Hamrick 36

NEWS OF THE WEEK
See New National League as Out-

growth of Boston Meet
Irwin Denies Express Is to Be Used
Wholly in Shipping Films...

Schwalbe to Join Educational, says

Report ;

Hays Urges School for Child Actors;

Aids Homeless Girls ^

DeMille Film Smashes Record With 62

Weeks Run -

Official Statistics Indicate Passing of

Smaller Houses
Charles Ray Signs for Four Chadwick

Pictures

Warners in Theatre Field in Earnest;

Explain Hays Stand

Shire’s Purchase of Five Theatres

Points to Hostettlers’ Evacuation

Just What Would You Do If You Were
a Producer?

Levy of $1,250 Made by Arbirtation

Board on Bicycling Charge

Officials of P. D. C. Indicate Further

Business Expansion ;

Some Reasons Why Everybody Swears

by Ace Berry
Smith Breaks Silence in Controversy

With Hays

31

31

31

33

34

35

35

37

37

38

38

39

40

41

PICTURES OF THE WEEK
Pictorial Section 43

WRITTEN BY EXHIBITORS
“What the Picture Did for Me”

Letters From Readers

What Showmen Are Doing

The Contributor’s Column

Stories Exhibitors Want Filmed

SERVICE DEPARTMENTS
The Theatre

Service Talks on Pictures

New Pictures
The Goose Hangs High. ... "The

Terror of Pueblo. . . . The Great Divide.

. Dick Turpin. . . . The Lost World.

. . Roaring Adventure. . . . The
Chorus Lady.

Short Subjects

The Film Mart

Service Copy for Exhibitors

Index to Product Announcements

67

74

75

73

84

67

102

FEATURES
Hollywood, by Harry Hammond Beall 42

New York, by John S. Spargo 50

Re-Takes, by J. R. M 30

Broadway 52

Purely Personal -— 77

Chicago Personalities

Don’t

Overlook

These

Next

Week

FIRST of a series of articles by

Richard A. Rowland on

“What Exhibitors Should

Know About Production.”

EXHIBITOR opinions on “Ren-

tals and C, O. D’s.”

STORY of “How a New Man-

ager Got the Solid Backing

of the City for His Show.”

This is the story of how three

business men bought a the-

atre, placed another business

man in charge and made the

undertaking a huge success.

This article contains many

worthy suggestions.

Re-Takes

D id ja ever see a business in which
officials rush across the country
so much as the film industry.

When it snows in New York they all

grab an express for California, and when
it rains out there, they jump on a
rattler for New York.

* * *

The film companies ought to own their

own railroads. They’d save a pile of

money. But they’d have to own a couple
of hotels in Chicago too, so they could
wash up between trains.

* * *

And then there’s a lot of little officials

that make the way-stations. If the film

companies owned the railroads they
could run “locals” for these. Perhaps
the stars wouldn’t want to ride with their

bosses, and it would be necessary to
provide special trains for them.

:>( sK

They’d probably change the names of
all the Pullman cars. A lot of them are
not “good box-office names.”

* * *

Ho Hum!
The style in dogs is changing. It is

no longer the proper thing for a fash-
ionable lady to carry a St. Bernard
around in her arms, or a German police
dog. Fashion dictates it should be a

Pekingese.
4: *

Good Scores Always

This is the season of the year when
the golf bugs play their best game, while
toasting their shins on a hot radiator.

* *

That Accessory Urge

But golf is expensive and you don’t
lose so many balls in Winter. On the
other hand I know a fellow who put
$298 worth of accessories on a $300
flivver. What price Henry?

* * *

Two Iron Horses

I see the President has a new iron
horse to take his daily dozen on. (This
has no connection with the Fox picture,

just a coincidence.) Well, everybody
should have a hobby.

^ ^

Up All Night

The papers say there’s considerable
unrest in Ireland. Those radio sales-

men must be busy over there.
* * *

Fellows We Like to Meet

J. Charles Davis, 2nd, of the Davis
Distributing Corporation, with his warm
handshake and pleasant smile.

Foresight Better Than Hindsight

Cecil DeMille says: “Two years hence
it would have been impossible for me
to effect an alliance of this character.

It would then have been too late.”

* *

Too Many Letters

That new star Carl Laemmle has
signed up will never be popular with
the sign boys. His name is Prince
Youcca Troubetsky.

* * *

However, he’s a regular fellow, and so
is Director Larry Trimble. And we’re
for them both.

J. R. M.
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See New National League as

Outgrowth of Boston Meet
New England Theatre Owners Chamber of Commerce Formed

at Convention Held in Massachusetts—O’Leary

Elected President of Organization
{Special io Exhibitors Herald)

NEW YORK, February 17.—For the past year it has been genei'ally under-

stood by those who keep in close touch with exhibitor organization affairs that

the Motion Picture Theatre Owners of America would have a rival in the field,

sponsored by the Theatre Owners Chamber of Commerce of New York.

This was to be in the form of organizations in all the leading cities of the

country, operating along the general lines of the T. O. C. C. and banded
together into a national body by a central executive committee composed of

one elected member from each of the divisional bodies.

Plans Believed to Have Been Under Way Since Split

Ever since the split up between the big four of exhibitor organization

—

Sydney S. Cohen, Charles F. O’Reilly, Sam Berman and Senator Walker

—

at the Washington convention of the M. P. T. O. A., it has been generally

believed that plans have been quietly under way looking towards this end.

Since then Mr. Cohen has retirecl from the presidency of the M. P. T. O. A.

—

being succeeded by M. J. O’Toole—but has still acted in an advisory capacity

to such an extent that few credit his authority or power being less than it was
when he was the titular head of the exhibitors organization.

ALBANY, N. Y., Feb. 17.—The
limit in the way of patched film

was received at the Lincoln the-

atre, Troy, N. Y., last week when
"Al” Lemay, the operator, re-

ceived a film that had broken and
then the two ends instead of being
patched, had been simply pinned
together with a pin so large that it

stopped the machine. Only a short
time ago Mr. Lemay received a

film with a gob of gum stuck on
one end and which practically

ruined the entire reel.

Denies Express Is

to Be Used Wholly
in Shipping Films

(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Walter W.
Irwin, president of the Railway Express
Film Transport Company, this week clears

up one point which has been the basis of

exhibitor opposition to the new centralized

distribution plan.

In a statement just issued he calls atten-

tion to the fact that theatre men may des-

ignate whether their prints are to be

shipped by parcel post or by express.

“It follows as a matter of course,” says a draft
of the plan, “that shipments will be made either

by express or parcel post, according to the con-
venience or preference of the individual exhib-
itor.”

Mr. Irwin then continues

:

“Since the points raised appear to be restricted

to the element of transportation cost, it is well
to mention that in many cases the parcel post
rates are higher than the express rates; so that
the cost basis alone for the selection of transpor-
tation service by the exhibitor will work both
ways, but this, as before remarked, lies wholly
within the control of the exhibitors and not at

all with the Railway Express Film Transport
Company.”

Schwalbe Is to Join
Educational, Report
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Harry O.
Schwalbe, secretary-treasurer of First

National since its inception who recently

resigned effective April 1, will at once join

Educational in an important executive ca-

pacity. This has been learned on reliable

authority although no official verification

could be had at this time.

Train Kills Exhibitor
(Special from J. W. A.)

COZAD, Neb., Feb. 17.—His car stall-

ing on tbe grade, crossing of the Union
Pacific Railroad near here caused the in-

stant death of J. S. Lewis, owner of the

Lake theatre, Gothenburg, Neb. His
body was carried 500 feet by the impact
when a fast mail train struck his car. He
is survived by a widow and several
children.

Protests Murray Film
(Special to Exhibitors Herald)

INDIANAPOLIS, IND., Feb. 17.—Let-
ters will be written to Mae Murray, and to

her producing company protesting her ap-
pearance as “Circe, the Enchantress,”
which was presented at the Apollo theatre
here, by members of the Indorsers of
Photoplays. These will urge that the

actress not be featured in suggestive films

in the future.

O’Reilly succeeded William Brandt, or-

ganizer and first president of the T. O.
C. C. Sam Berman was and still is with
O’Reilly and this team has been joined by
William Brandt, recognized as one of the

most active hustlers in the exhibitor ranks.

There have been many rumors of a settle-

ment of the difficulties between this trium-
virate and the Cohen forces, but these have
never been borne out.

The formation of an organization in

Boston last week, which is to be known
as the New England Theatre Owners
Chamber of Commerce, is taken generally

to mean that the plan for a new national

organization of exhibitors is about to be
put into operation, with the New England
body as the first step outside of New York.

It is generally believed that between now
and May when the M. P. T. O. A. holds
its annual convention in Milwaukee, an-

nouncement will be made of a number of
other Chambers of Commerce in various

sections of the country.

O’Leary Is Named President

The Boston organization was effected

early this month with permanent head-
quarters located at 40 Melrose street, with
-Secretary E. J. Farrell in charge. The com-
plete list of officers are;

President—M. A. O’Leary, Inman Square the-
atre, Cambridge, Mass., and five vice presidents
as follows:

Walter Hartford, Imperial theatre, Pawtucket,
K. I.

Dave Adams, Auditorium theatre. Concord,
N. H.
Abe Goodside, Strand theatre, Portland, Me.
Henry Levenson, Elm Amusement Company,

lioston. Mass.
Homer Graves, Globe theatre, St. Johnsbury,

Vermont.
Secretary—E. J. Farrell, Boston, Mass.
Assistant Secretary—H. R. Williams, Supreme,

Jamaica Plain, Mass.
Treasurer—C. H. Williams, Franklin Park,

Dorchester, Mass.
Executive Committee—James Doyle, Broad-

way theatre. South Boston, Mass. ;
Edward Fay,

F'ay's theatre, Providence, R. I.; M. White,
Orpheum theatre, Dover, N. H,; J. Emery, Star
theatre. Bar Harbor, Me.; George Allen, Jr., Cap-
itol theatre. New Bedford, Mass.; John Dineen,
Modern theatre, Lawrence, Mass.; Vianni, Teele
Square theatre, Somerville, Mass.; J. Donahue,
Park theatre, Woonsocket, R. I.; Charles Bean,
Jr., Pastime theatre, Franklin, N. H.; L. M.
Boas, Newburyport Amusement Company, Boston,
Mass., and E. M. Loew, Loew’s Amusement Com-
pany, Boston, Mass.

Next Week: What Exhibitors Should
Know About Production, by Rowland

A series of articles, unique in motion picture trade journalism, will be
published in “Exhibitors Herald,” beginning next week. These articles,
written by Richard A. Rowland, general manager of First National, who has

spent years in both the production and exhibition
branches of the business, will convey to theatre men
a knowledge of production which can be capitalized in

the operation of their houses.
Says Mr. Rowland in article No. 1: “The keen

exhibitor who keeps one eye on production while keep-
ing the other eye on his box office will find that there
are many things entering into the making of pictures
that will be of paramount help to him in selling his

pictures.
“How many exhibitors concern themselves with

production? Isn’t it true that the average exhibitor
knows but little of his pictures—the effort that was
put into them by the producers, then exploitation
possibilities—then appeal to his particular audience—
until he books them.”

Mr. Rowland takes these and other questions and
dwells upon them in a constructive manner. There

will be four articles in the series. The first of these articles by the general
manager of First National will be published in next week’s issue of the
“Herald.”
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N ew YORK .—Billy Brandt wants to

find someone who can tell him the

difference between a projectionist and a

motion picture operator and Charlie

O’Reilly says it’s the pay envelope. . . .

Morrie Ryskind found the weather

wouldn’t prevent so he resigned his job

with Doc. Riesenfeld. . . . Joe Schenck
is back from Europe looking hale, hearty

and full of pep. . . . Paul Gulick says

Universal’s picture “Once a Pedlar,” is not

the story of a film salesman. . . . Bill

Goldman is here from St. Louis and willing

to talk about his new 4,000 seat theatre.

Lou Jacobson declared a holiday

last Saturday as he makes it a rule not to

work on Valentino’s Day. . . . Christy

Cabanne returned last week from Rome
where he has been working with Fred Niblo

on the direction of “Ben Hur.”
Quinn Martin is making speeches to Press

Clubs on why he doesn’t mingle socially

with beautiful motion picture actresses.

. . . Joe Plunkett let up on radio long

enough to stage the presentations of “The
Lost World” and “Quo Vadis.”

Benny Schulberg said good-bye to /. G.

Bachmann Sunday and left for the West
Coast. . . . J. Gordon Edwards says

William Fox invited him to go back home
and he accepted. . . . Barrett Keisling

volunteered to show Ed Obnstead, Riesen-

feld’s new publicity director, how to get

from the Rialto to Times Square .

John Flinn says whoever started the P. D.

C.-Warner Brothers combination story, was
simply making funny noises from the face

out. . . . Charlie Christie, here for sev-

eral weeks getting Carroll Trowbridge, his

Eastern representative, established in new
offices, leaves this week for home. . . .

Paul Mooney attended the opening of

“Charley’s Aunt” and thinks it a right good
show. . . . Senator Jimmy Walker may
enter the producing game and again he may
not with the last one the best bet. . . .

iMrry Trimble has gone back to the Coast
to make a picture for Universal.

Phil Rosen, director of “Abraham Lincoln,”
et al., has signed a long term contract with
Sawyer & Lubin. . . . Bruce Johnson
sailed Saturday for several months in

Europe. . . . Tom North, ahvays there
in big sporting matters, is telling the world
that Mickey Walker, welter champ, is a
great film actor. . . . /. Charles Davis,
2nd, is sales tripping in Midwest territory.

. . . Glenn Allvine figures he’s going to
be pretty lonesome when “The Ten Com-
mandments” closes. . . . Bill Yearsley
is due back from the Coast this week if

he doesn’t find some good fishing place
along the way. . . . Nat Rothstein says
the Kentucky cave prisoner affair is not one
of his publicity stunts for a F. B. O. pic-

ture. . . . Ray Johnson was mistaken
for a matinee idol and offered a job by a
casting director. . . . Editor Howe asks
“Didn’t we guess right” on the de Mille
hook up, which is not denied, but a lot of
others had it and didn’t guess. . . . Wil-
fred Noy, preferring America to his home
country, refused an offer to return to Eng-
land to direct pictures. . . . Bill Hurst
is the busy bird handling the business end
of both the Fox and Glendale studios.

. . . Harry Warner, after getting set

here for a lot of big things, commuted back
to the West Coast last week.—SPARGO.

The down town corner of Eighth and Walnut streets, Kansas City, was
rocked when a bomb wrecked the front of the World-in-Motion theatre,

owned by Earl H. Roraback. Damage was estimated at $5,100. The house

had been picketed for several months by the operators’ union. About ten

days ago the pickets were withdrawn. The withdrawal, according to M.
Coffee, secretary of the Picture Machine Operators Union, was because of

finances only. Any labor trouble, he said, could not have been responsible

for the explosion. An investigation is being made, however. The auditorium

of the theatre was not damaged. Mr. Roraback is an operator, although not

a union operator, and has been operating his own projection machine.

Will H. Hays back in Hollywood.

Among the first men the “big boss’’

of filmdom visited was Frank Lloyd,

producer-director of "The Sea

Hawk,” “The Silent Watcher,”

“Her Husband’s Secret” and other

First National attractions. The
wholesomeness of the Lloyd spe-

cials drew compliments from Mr.

Hays.

Prominent Hollywood celebrities.

Dorothy Farnum, who wrote the

scenarios for Warner Brothers

“Main Street,” “Beau Brummel”
and other Classics, and her husband,

Maurice Barber, general manager

of Cinema Finance Corporation,

leaving for New York to sail on

February 17 on a world tour.
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Adventists Open Caustic Drive

on Blue Laws
(Special to Exhibitors Herald)

WASHINGTON , D. C., Feb. 17.—Sunday closing laws, reform decrees,
and various persnickity reactions of modernity, many the product of the
Lord’s Day Alliance, it is alleged, are the target of a drive launched at the
national conference of the Seventh Day Adventists here.

"If the plans of the Lord’s Day Alliance do not miscarry,” the Adventists
charge, "every avenue through the United States will be closed except those
which lead to the church door.” Drastic bills, a statement said, have been
introduced into legislatures of four states already which would mean reform
of laws.

Hays Urges School for Child
Actors; Aids Homeless Girls

Organizes Relief Fund, Outlines Plans for Juvenile Shows and
Asks for Cooperation of Directors in Eliminating

Censorable Scenes While at Coast Studios
(Special to Exhibitors Herald)

LOS ANGELES, Eebruary 17.
—“Teeming with activity’’ is the best way

to describe Will H. Hays’ recent visit to Hollywood for the industry as a whole
feels that the president of the Motion Picture Producers & Distributors Asso-
ciation has accomplished more along constructive lines than at any other time.

Specifically Hays’ activities this trip included:

1. Ultimatum making it necessary for child actors to continue their schooling or retire

from the screen.

2. Formation of the Motion Picture Relief Fund.
3. Outlining of plans for juvenile shows.
4. Completion of arrangements for the Hollywood Studio Club for homeless girls.

5. A request that directors cooperate in eliminating censorable scenes from scripts.

During Mr. Hays’ stay here the annual meeting of the Coast branch of

the M. P. D. A. was held. Joseph M. Schenck was reelected president; Hal E.

Roach was named first vice president
;
Victor Clark, second vice president, and

Fred W. Beetson, secretary-treasurer.
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Zanft Is Given State
Office by Gov, Smith
(special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—Gov. Alfred
E. Smith has just announced the appoint-

ment of John Zanft to fill the vacancy in

the Board of

Trustees and
Managers of the

state reformatory
at Elmira. The
appointee is the

vice president and
general manager
of the William
Fox circuit of
theatres.

He succeeds Lt.

Gov. Seymour
Lowman, who was
first appointed to

the board in 1918
and is resigning in

order to assume
the duties of his new office. Mr. Zanft
believes the duties required in filling the

new position will inflict no encroachment
upon the position he has been holding with
the Fox company.

Old Bill Killed, New One
Would Censor Thefts

(Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA., Feb. 17.—
With the former bill for censorship killed

in committee last week a new bill has re-

placed it which carries all of the sting

and more promise of being passed through
the assemblies. It was introduced by Sen-
ator Johnson.

“Don’ts” in the bill include the motion
picture showing of robberies of any kind,

person, bank, store or train
;
any scene that

is “obscene, indecent, cruel, or immoral or
such as would tend to corrupt or debauch
morals,” is forbidden. Designated fines

would follow conviction. Seventeen sen-
ators sponsored the presentation of the bill.

0*Toole Asks Tax Free
Music from Companies

(Special to Exhilitors Herald)

NEW YORK, Feb. 17.—M. J. O’Toole,
president of the M. P. T. O. of America,
has requested every theatre owner to write
to each film company asking them to in-

struct their cue sheet maker to produce 100
per cent “tax free” cue sheets. Likewise
he has forwarded a circular letter to all

producing and distributing companies to in-

struct the musical directors in their studios
to use only “tax free” music in the appli-
cation of musical numbers to pictures and
in the preparation of music cue sheets for
the use of theatres.

Kinemart Service for
M,P.T.O, to Cut Dues

(Special to Exhibitors Herald)

SEATTLE, WASH., Feb. 17.—The M.
P. T. O. of Washington has been consider-
ing for a year financing plans to build up a
reserve fund and lessen the amount of dues.
After investigating a number of advertising
plans and companies, the association has
adopted the fashion shows and service of
Kinemart, Inc., of California, by which the
organization gets 10 per cent of all business
done through Kinemart. The advertising
firm is represented locally by I. M. Moe.

Lesser Agent Visits IVest
Harry Rathner, personal representative of

Irving M. Lesser, is on a business trip through
the middle west to visit Toronto, Detroit, Chicago,
Milwaukee, Des Moines and St. Louis.

A more complete outline of Mr. Hays’
activities while here follows

:

1. In his ultimatum that child actors must
attend school, he demanded also that they be
chaperoned by parent or guardian whenever
working before the camera. The studios will pro-
vide teachers to make up for the absence from
school, and every child working must have a
license from the board of education, as well as a
certificate of health.

2. The Motion Picture Relief Fund was formed
so that the industry might take care of its own
charities as does The Actors Fund of America.

3. In outlining plans whereby photoplays of a
type suitable for school children will be presented
at prices fitting the school child’s purse, he stated
that starting April 1, Saturday morning dime ad-
mission matinees for children would be shown in

thousands of theatres over the country. More
than thirty-five hundred reels are available for^

the 1925 program. These will include a featurd'
photoplay, a comedy and a semi-educational sub-
ject, making eight reels in all. All of this fol-

lowed a conference between producers, exhibitors
and club women with Hays.

Norma Contributes- $5,000

4. The final arrangement for the completion of
the new Hollywood Studio Club, where homeless
girls of the films can find suitable quarters at

prices within their means under the national
jurisdiction of the Young Women’s Christian
Association, was made through a $5,000 subscrip-
tion from Norma Talmadge.

5. In a heart to heart conference with the
Motion Picture Directors Association Mr. Hays
asked their cooperation in eliminatirig censorable
scenes from the scripts instead of the finished

film and showed the megaphone wielders several
reels of censor cuts to get over just what scenes
are censorable.

The reception at the directors’ club house
was, outside of the annual meeting of the

producers, probably the most important
event in Hays’ stay here.

Speakers of the evening were Rob Wag-
ner, Antonio Gaudio, Lojs Weber, Fred
Beetson, Edward Davis, Herbert Rawlin-
son, Sam Warner and Mr. Hays.

All of the speeches voiced appreciation

for Hays, first as a man, and then for
what he had accomplished since his tenure
of office.

Hays’ speech indicated his feeling

towards motion picture directors. He
termed them, “The key men of the indus-
try.” He explained the great advances
that had been made by directors which
naturally had contributed to the advances
made in the industry. He claimed that the

false steps that had been taken could be
equally divided among directors.

Hays urged every motion picture di-

rector to consider well when making a
photoplay whether it would offend any for-

eign nation, race, religion or class of
people.

Production Now on Increase
At the annual meeting of the Producers’

Association production plans for 1925

were outlined. A general tone of optimism
prevailed and each member stated that

Hollywood and Culver City would see the

greatest era of productivity in the history

of motion pictures.

It was evident at the meeting that the

heads of the industry meant to keep the

production in Los Angeles despite flatter-

ing offers from New York and Florida,

and to increase over 1924, which has been
made necessary through the building of
many new theatres throughout the United
States.

It was estimated that there would be an
increase of about 30 per cent in production
during the coming year and the producers
told of the signing of new contracts for

additional product and the engaging of new
stars and the giving of work to additional

thousands of artisans.

Hays was especially emphatic on the

necessity of care in advertising, citing in-

stances of violation of proprieties, particu-

larly by the theatres in exploitation. He
asserted that much progress had been made
in the correction of improper publicity, in

(Continued on page 41)
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DeMille Film Smashes Record
With 62 Weeks’ Run

“Herald” Writer Considers Exploitation Campaign One of the Finest

Ever Conducted for a Motion Picture

By JOHN S. SPARGO

N ew YORK, February 17.—On the date of this issue of “Exhibitors
Herald,” “The Ten Commandments” ends its long engagement
on Broadway—a run that is not only the longest in the history

of motion pictures but one that is notable for one of the finest exploita-
tion campaigns in the show business. This Paramount picture has been
on Broadway for three calendar years.

I
T began its engagement on December
21, 1923 at the George M. Cohan

theatre where it played until August 24,

1924. Then, when “The Covered Wagon”
left the Criterion
theatre, “The Ten
Commandments”
moved in and has
played to abso-
lute capacity
through 1924 and
for the first two
months in 1925.

On its 61st Sat-
urday on Broad-
way it grossed
$1,798, which was
$22 more than the
previous high
record on the

Giendon .\iivine previous Satur-
day. It could

remain at this theatre indefinitely be-

cause the demand for the picture is still

tremendous.
Why the picture is leaving is explained

in the last of a series of unusual and
always interesting advertisements pre-

pared by Giendon Allvine of Paramount,
who handled the advertising and exploi-

tation all through the long run.

WITH in-t.VD HEIJ> HIGH
the Paramount picture that seemed permanent
on liroaidway makes its exit next Saturdivy,
aft^r playing- to capacity crowds tor 62 weeks,
which breaks all long-run records for a picture
any>vhere in the world. It could remain at the
Criterion theatre indefinitely to entertiun the
thousands wdio still want to see Cecil B. I>e

Mille’s cinemasteri>iece. But an international
gesture sends “The Ten Commandments” into
temporary oblivion. For “The Miracle of the
Wolves,” made in I>ance imder government
subsidy, representatives of the French govern-
ment want a Broadway theatre. The Famous
Players-Lasky Corporation, grateful to the
French for many courtesies accorded Gloria
Sw'aiison and her company, which recently
prodnc<‘d “Ma<lame Sans (iene” in Paris and
Versailles, and in appreciation of the great
poi)ularity of Paramount Pictures in France,
yields its theatre,

IT IS FOR FRANCE!
Incidentally, it is my opinion that no

picture ever had a consistently finer
campaign of advertising, exploitation and
publicity than “The Ten Command-
ments.” Discriminating showmen who
know the ins and outs of the picture
business have spoken to me along these
lines and rank outsiders who don’t know
the first thing about show business have
called my attention to some of the ad-
vertisements and stunts for “The Ten
Commandments.”

* * *

I know, and most of the people who
may read this also know, that it is tough
to keep any attraction fresh in the public
mind over a period of more than a year
and yet this man Allvine has managed
to accomplish just that.

When I asked him about it the other
day he said that he had tried to break
away from the routine handling of pic-

tures and to freshen up this attraction
by relating it to current events. He
explained that because of its Biblical

background and its ancient history he
felt that an attempt would have to be
made to keep the advertisements as fresh

as tomorrow morning’s newspaper that
you would buy after the theatre tonight
if you were on Broadway.

I remember way back last summer
when A1 Smith was running for presi-

dent, the promoter of “The Ten Com-
mandments” was urging the Democrats
in prolonged session at Madison Square
Garden to include as a plank in their

platforms “The Ten Commandments.”
And that when Mayor Hylan quoted

one of the Commandments in a heated
argument with one of his opponents, the
minutes of the board of estimate were
reproduced for a timely, humorous and
effective advertisement of Cecil B. De
Mille’s dramatization of the Decalogue.

* *

When, after 35 weeks at the Cohan
theatre, the picture moved to the Cri-

terion, Rudyard Kipling furnished the

copy for the change:
GEORGE M. COHAN THEATRE
WHERE THERE AIN’T NO TEN

COMMANDMENTS
THIS PARAMOUNT CINEMASTERPIECE

BY CECIL B. DeMILLE
Is Now Being Shown at the Criterion Theatre
2:30 Twice Daily 8:30
Beginning Today at the Criterion Theatre

Broadway and 44th Street

There was an unusual series of copy-
righted advertisements headed, “The
man in the box office says,” “The man
in the projection booth says,” “The or-

chestra conductor says,” and “The head
usher says,” which attracted wide at-

tention.

There was also another series which
was widely read and commented upon,
namely:
The Ten Commandments of Business, by Otto

H. Kalin.
The Ten Commandments of Health, by Com-

missioner Thomas Darlington.
The Ten Commandments of Success, by Joseph

P. Day.
The Ten Commandments of Thrift, during

Thrift Week.
The Ten Commandments for Young Husbands,

by City Magistrate Jean H. Norris.
The Ten Commandments for Young Wives, by

City Magistrate Oberwager.

One of the high spots of the campaign
was the showing of a reel of “The Ten
Commandments” outside the Criterion
theatre in the darkness resulting from
the total eclipse of the sun. The crowds
which thronged the streets at 9 o’clock
on Saturday morning saw “this unusual
attraction which can positively not be
repeated during the next ninety-nine
years,” while down through 44th street

they saw the sun hiding behind the moon
through the green eye shades which at

once protected the retina and advertised
“The Ten Commandments.” This stunt

was sent out on the wires of the Asso-
ciated Press, United Press and other
news services.

* * *

Meanwhile the general public and even
those of us in the show business have
not been aware of the independent cam-

paigns carried on in behalf of this pic-

ture by Mr. Allvine in the Jewish pub-
lications, the Catholic newspapers and
magazines and the Protestant publica-
tions. Any attention to these campaigns
has been carefully withheld from the
public generally so as not to create the
impression that this was a religious in-

spiration but rather corking good enter-
tainment.

No other attraction has ever had such
an elaborate electrical display as “The
Ten Commandments.” The sign on the
Putnam building was the largest elec-

trical sign Broadway had ever seen and
the novelty effects of the present elec-

trical display on the Criterion theatre
have never been previously approached.
The combination of all this advertis-

ing has had the result of attracting

1,000,000 persons to spend from 50 cents
to $2.20 to see this picture throughout
its sixty-two weeks on Broadway.
The exhibitors who next autumn gets

this attraction for his theatre will have
the advantage of the publicity given this

picture by the most unusual Broadway
engagement and by its unequalled success
during sixteen weeks in London, ten
weeks in Paris and Melbourne, six weeks
in Berlin and thirty weeks in Sidney.
Ten road companies playing at $2 top
prices have paved the way for the ex-
hibitor. The conspicuous success of this

picture is attested by engagements of
eight weeks in San Francisco and Cleve-
land, five weeks in Detroit, Washington
and Cincinnati and four weeks in Kansas
City and St. Louis.

December Film Shipped
Falls to Near $500,000
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C—Exports of

motion picture film during December
were somewhat lower than in preceding
months. The total was valued at slightly

more than $500,000.
Shipments of positive film amounted to 14,169,-

155 feet, valued at $483,581, of which Canada
took 1,693,904 feet, valued at $67,271; Australia
2,112,027 feet, valued at $62,651; France 1,402,461
feet, valued at $44,814; England 1,256,363 feet,

valued at $38,961, and Argentine 1,088,371 feet,

valued at $37,617. Negative exports amounted to

330,784 feet, valued at $76,262, the heaviest im-
porter being England with 228,273 feet, valued at

$70,648; and exports of unexposed film totaled
3,351,622 feet valued at $47,187, of which France
took 1,248,000 feet, valued at $7,617, and Canada
706,755 feet, valued at $13,947.

Real Showman Allies

With Radio on ‘‘Inferno**
(Special to Exhibitors Herald)

KANSAS CITY, Mo., Feb. 17.—Another
exhibitor has found that radio broadcast-
ing stations are more profitable as allies

than oppositions. S. J. Stebbing, manager
director of the Liberty theatre here, has
made arrangement with the local broad-
casting station with the result that he
broadcasts a few minutes occasionally and
lures the listeners into his show. Marked
success was noted in his efforts for

“Dante’s Inferno.”

If Duell Wins Gish Quits
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—“If she never
works again she is not going to work
for Charles H. Duell,” shouted Max D.
Steuer, attorney for Lillian Gish, attack-

ing the plaintiff in the hearing for an in-

junction which would restrain Miss Gish
from avoiding her contract with Duell.

Something had been said by the plaintiff

about Miss Gish smuggling jewelry into

this country on her return from a trip

abroad.



EXHIBl'iURS HERALD 35

Official Statistics Indicate
Passing of Smaller Houses

Figures Just Made Public by Chicago Exhibitors Association

Confirm Opinions Expressed by Theatre Owners in

Survey Conducted by the “Herald”

Theatre owners interviewed by the Herald in a survey touching upon several

phases of the present theatre situation expressed the opinion that there were
too many theatres in this country and that there was a tendency toward elimina-

tion of the smaller houses.

Evidence that the theatre men analyzed the situation correctly is contained

in official figures just issued by Jack Miller, business manager of the Chicago
Exhibitors Association.

Trend of Theatre Situation Disclosed in Report
This data, in addition to confirming the opinions of Herald readers, makes

some interesting disclosures relative to the general trend of things in the exhibi-

tion field.

February 28, 1925

Name one of the factors contributing

to Cecil B. DeMille’s success. All

right. Salesmanship ! C. B.’s talk to dis-

trict and branch managers of Producers
Distributing Corporation at the Congress
hotel on Saturday convinced us of that.

We’re laying a little bet right now on the

P. D. C.-DeMille combination. Any takers?
* * *

F. C. Munroe, president of P. D. C., who
was en route West with DeMille, made a

few pertinent remarks anent theatres in a

talk I had with him. First, of course, was
his denial that any deal was pending be-

tween P. D. C. and Warners for the acqui-

sition of theatres. Absurd ! And then in

reply to the question of whether or not

P. D. C. might enter the exhibition field,

Mr. Munroe replied that the theatre busi-

ness was a good business. But that wasn’t
all. I refer you to a news story published
in this issue.

* * i(:

Paul Mooney also came through as a
member of the P. D. C. party. Paul is out-

lining to the boys around the circuit the
sales plans on the new season’s output,

which will include, of course, several De-
Mille offerings.

* *

Dick Rowland, Mrs. Dick and May Alli-

son came in on the Century and took the
first train out over the Santa Fe for the
studios last Wednesday, commuting to the

Coast. Nothing significant about the trip,

Dick told us.
* * *

I had quite a talk with Jack Warner.
There’s no doubt of it. Jack had blood in

his eye. He said Warner Brothers were
going to get bookings or build or buy the-

atres or show m tents. Jack was en route
back to the Coast with H. M. The broth-
ers have been in New York arranging pro-
duction, theatre and finance plans.

* *

Now for my good friend, Oscar Rutnore.
Oscar dropped in just long enough to

whisper in my ear that Mary Pickford and
Thommy Meighan were going to co-star

in a picture. Take it or leave it.

* *

We know now why Benny Leonard quit

the ring. We spotted Larry Weingarten
going through his daily dozen at the Clar-
idge Hotel gym the other day and believe

us or not Benny wouldn’t have a ghost of a
chance in six months more. Oh, yes,

Larry’s Jackie Coogan’s public service agent
(or something like that).

* * *

Arthur S. Kane was through bound East.
The Associated Exhibitors’ prexy told us
in glowing terms all about A. E. product
and business in general. There’s no doubt
of it, business is great

!

* *

Kenneth Harlan returned to the Coast
last week proudly displaying a new contract
with Warner Brothers. . . . J. Charles
Davis, 2nd, was a visitor at the office.

Charley’s closing the territories on “One
Thousand and One Night,” and he wants
it plainly understood that that is. the title

of the picture and has nothing to do with
the exhibition time.—SHRECK.

Film Indorsers Hold Preview
INDIANAPOLIS, IND.—State legislators, with

their wives and other invited guests were enter-
tained recently at dinner and with a re-showing
of “The Man Without a Country,” by members
of the Indiana Indorsers of Photoplays.

The comparative figures gathered by
Mr. Miller show that in 1921 Chicago
had 385 motion picture and combination
houses, while in 1924 there were but 334,

a decrease of 51 theatres.

Of the total of 385 houses in 1921 376
were exclusive motion picture theatres,

while nine presented combination bills.

A radical change took place, however, in

1924 when there, were but 308 houses
showing pictures exclusively, and 26 pre-
senting pictures and vaudeville.

The decrease in 1924, as shown in the
exhibitor association statistics, was con-
fined to houses seating 2,500 or less and
to houses showing pictures exclusively.

Had it not been for the increase in de
luxe theatres, such as the Chicago, Ri-
viera, Tivoli, McVickers, Senate, etc., the
decrease would have, been greater by 17

houses.

Many Are Circuit Members
Of the total of 334 theatres in 1924 it

would be safe to say that more than 200
were members of circuits or booking
combines.

Here are the figures supplied by Mr.
Miller
1924 Seatincf. 1921 Seating
118 300
44 SOO
63 800 (Figures for 1921 giv-

5n 1.000 ing the individual seat-

10 1,200 ing capacities are not
14 1,500 available.)
3 1,800
4 2,000
1 2,300
1 2,500

308 205,050 Pictures only 376 244,818
4 6,100 V’dVille only 7 10,768
5 6,450 Burlesque 5 6,861

18 22,570 Dramatic 19 25,697
26 44,850 Vdvl & Petrs 9 12,202

Miller’s report states that the forego-
ing totals do not include theatres opened
since Jan. 1, 1925, such as the (Tapitol
and a few smaller houses.

Lynch Theatres, Inc.,

Now Operating
A new chain of twenty theatres is now

operating in Chicago under the corporate
name. Lynch Theatres, Inc., with head-
quarters at 910 South Michigan avenue.

Officials of the new organization are:
V. T. Lynch, president; Verne Langdon,
secretary, and Simon Simansky, treas-
urer. Charles Casanave, former United
Artists branch manager, is general man-
ager of the circuit. On the board of
directors are Frank G. Schaefer, William
J. Mueller, Jack Miller and Arthur Sass.

Comprising the circuit are these
houses: Crystal, Tiffin, Lynch, Milford,
Famous, Avon, Hub, Alvin, Karlov, New
Home, York, Ridge, Apollo, Clifford,

Plaisance, Iris, Savoy, Park, Lucille and
Windsor.

Charles Ray Signs for

4 Chadwick Pictures
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—A telegram just

received from I. E. Chadwick, president

of Chadwick Pictures Corporation, states

that he has just signed Charles Ray for

a series of four pictures to be made this

year. Several plays and newels are now
under consideration for the first of the

Ray pictures. It is expected that the

Chadwick-Ray studios will be active im-
mediately. The director, cast and the

title of the first picture will be an-

nounced next week, the dispatch reads.

All of the pictures will be made in the

west.

Universal Will Build
Western House, Rumor

(Special to Exhibitors Herald)

SALT LAKE CITY, UTAH, Feb. 17.—

The long conference of Universal officials

of the local exchange with Fred Gage,

division manager, and Ned Marin, general

sales manager from Chicago west, which

was held upon the arrival of these two
this week enhanced the belief that con-

sideration is current for the building of a

large theatre here. Following the meeting

Marin and Gage went to Los Angeles to

confer with Carl Laemmle, president of

Universal. A formal statement declared

that Gage and Marin are conducting an

inspection trip throughout the northwest.

Combine of Theatres
Is Organized in Ohio
(Special to Exhibitors Herald)

STEUBENVILLE, O., Feb. 17.—Steu-
benville has been selected as headquar-
ters of the new theatre combine, Tri-

State Amusement Company, which has

been organized by A. G. Constant and

J. K. Papulias. Thus far the new com-
bination includes these houses: Strand
and American in East Liverpool; Strand
and Olympic in Steubenville and the-

atres in Weirton, Wellsburg and New
Cumberland, W. Va., and two houses in

Toronto, O.

Savoy Cancer Victim
(Special from H. E. N.)

JEANETTE, LA., Feb. 17.—J. S. Savoy,
owner of the Savoy theatre, here, died
last week after a long illness. His trouble

is said to have been caused bv cancer of
the liver. He was a widely known sales-

man of 20 years experience.
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little narrative is an actual experience and I believe it will tend to make some one of you a little

braver at some particular time when that bravery might give you accomplishment. Just like the auto-
mobile brake it is no good when you forget to use it hut properly and quickly applied it saves many a
life.—JOHN HAMRICK.

Never Say Quit
By John Hamrick

T his llttle narrative is an actual ex-
perience, and I believe it will tend to

make someone of you a little braver
at some particular time when that bravery
might give you accomplishment. Just like

the automobile brake, it is no good when
you forget to use it, but properly and
quickly applied it saves many a life.

A few years ago I was playing in my
Seattle Blue Mouse theatre “The Birth of

a Nation.” A good friend of mine who
controlled this picture in the Northwest
finally prevailed upon me to play this time-

old, nationally famous picture. At first I

was just kind of offended, and I might
say, insulted, that he should feel there

was any reason why I, John Hamrick,
should play any picture that was not

first-run in my beautiful Blue Mouse.
For “The Birth of a Nation” had played
dozens of times in Seattle, and why bring

it back for a revival ? It was dead, I

thought, and I* was content to let it stay

dead. After a series of persistent argu-
ments, my friend made me think I was
wrong. I bowed to the inevitable and we
arranged a play date.

The business I did on this old “dead
one” was phenomenal. Capacity every day
and night, and the last night of the week
I kept open house until about 1 :30 in the

morning. Of course, my eyes were opened,
and I found I was not quite so smart as

I had given myself credit for being. I will

admit another thing—the original musical
score for this wonderful picture was awe-
inspiring, and I sat enthralled a good many
hours during this important week at the

Blue Mouse. Between the music and the

picture my every emotion was stirred.

Consequently, I was a bundle of enthusiasm
to listen in on any proposal my good
friend had to make about this “dead one”
he possessed.

One evening, just about at the end of
the week, while the picture was still stand-
ing ’em out in lines, my friend said: “John,
you are just the man to take the ‘Birth’

(as he called it) over to Spokane and play,

as it has not been over there in years and
you can clean up on it. He said to me,
“You know, John, you advertised and put
it over so swell here I will make you a
knockout proposition where you can make
a lot of monev,” and all of that, you know.
He was right, so I got myself together

and departed for Spokane to get all of
this easy money. Nothing to it. All I had
to do was go over after it and it would
prove a nice little vacation.

^ *

We now arrive in Spokane and we also
arrive at the inspiration of this “Never
Say Quit” story of mine. The first thing
I did was to go over to the only available
theatre in the town, a theatre that was
closed for the summer. I rented the thea-
tre, paid the rent and set the date to start
my eventful picture. This was on a Fri-
day, and I wanted to start my advertising
in the Sunday paper for opening on the
following Wednesday and all Sunday copy
had to be in on Friday at the latest, so
I must get busy to make all ends meet.

This, I repeat, was Friday, my arrival
day. And the way things began to look my

‘7/ you never say quit you will

win!” That is the theme of the

third article of the series Mr. Ham-
rick is writing for Exhibitors Herald.

For sixteen years Mr. Hamrick has

been a leading independent exhibitor

of the Pacific Northwest. He owns
the Blue Mouse theatres at Seattle,

Tacoma and Portland.

departure day too. Believe me, my brain,
as little as it might be, was a busy little

brain that day, for I learned you had to
have a permit in that town to show a pic-
ture. I found myself down at the city
hall in the public safety commissioner’s
office seeking a permit. I mildly asked for
what I wanted, and while I was waiting
for it, the commissioner had his clerk get
out the book that had the history of pic-
tures and permits written in it, and he
turned the pages to one fatal page that
showed the council, composed of all of the
commissioners, had passed a resolution
years ago that this said picture of mine
could never be shown again in town. He
turned over a little further and another
page showed where the superior court had
granted an injunction against the showing
of this easy-money picture of mine.

I told him my predicament
;
how I had

been playing it in Seattle and about rent-

ing this theatre and a lot of other things,

so he said, “I would advise your talking

to the mayor about it.” I immediately

JOHN HAMRICK

went to meet the mayor. I found him a
lovely fellow, but he said very quickly
and in no uncertain language, “I would
not think of such a thing. I wouldn’t let

my children or family see the picture, and
further, we have had all the trouble over
that picture we are going to have. Nothing
doing!” I pleaded with him and his final

answer was this: “Mr. Hamrick, you are
an American citizen and are entitled to all

the same ’ privileges of any Amnrican
citizen. So you can appear before our
council tomorrow morning and state your
case to the council.” I accepted, although
he said as I departed, “I hold out no hope,

as I am bitterly opposed to your request.”

I went back to my room at the hotel

and looked at the fine ad I had prepared,
which I had to turn loose of pretty quick.

In fact, I had only a few minutes to get
it in the Sunday edition. So I said,

“Little Willie, here is going to be a fine

vacation for you. Nothing to it—all you
have got to do is the impossible—that’s

all. Are you going to lay down on the

job?” The Sunday ad went to the paper
just in time Friday evening, and the next
morning, Saturday, I appeared all by my-
self in that council chamber, making my
plea and request to show “The Birth.”

* * *

Now, Spokane has a commission form of
government, and the council is composed
of the commissioners and mayor. I met
with what they may have meant to be de-
feat. But I did not recognize it as such.

I persuaded them to give me the time Mon-
day morning to again show them this won-
derful picture. They sort of marveled at

my insistence, but I made them believe

they had forgotten the picture and a new
look at it might mean a new opinion.

Meantime, I got the leader of my Seattle

orchestra to come over and Sunday we got
an orchestra together. Monday morning I

showed the commissioners the picture with
the music played as good as any hurried
orchestra could play it. I took up three
hours of their time, and after the showing
I asked the mayor when they could see me
to give me my answer. He said, “In open
council this afternoon at 2 o’clock.”

At 2 o’clock I was on hand, and the
council chamber was full of all the people
such places are generally composed of,

and a goodly bunch in fact it seemed. It

seemed to me all the colored race was on
hand to give their regular battle against
the “Birth of a Nation.” Good night!
The commissioners were against me from
the start, and now this colored aggrega-
tion, in addition, was an obstacle as big
as a mountain for me to combat, and I, all

alone, an unknown quantity in Spokane, as
this was my first visit to the fair city.

When the mayor got around to my case,

he asked me what I had to say. I told
him, now that they had viewed the picture
again I felt sure they agreed with me and
would give me my permit, etc. The ex-
plosives were just getting ready to do their
stuff, and prior to the fireworks, the mayor
asked each one of the commissioners, one
by one their attitude. Their answers were,
“I stand the same as before. Nothing
doing!” And he, the mayor, stood solid

{Continued on page 106 )
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Warners in Theatre Field in

Earnest; Explain Hays Stand
Enter Wall Street to Finanee Expansion in Production and

Exhibition—Offer of $1,000,000 for Gloria Stands

—

26 Pictures to Be Made Next Season

For some time the questions have been asked

:

Are Warner Brothers going to sever relations with the Hays organization?

Are Warner Brothers really going into the theatre field?

Exhibitors Herald this week can answer both of those questions officially,

Harry M. Warner stating the company’s attitude toward the Motion Picture

Producers’ & Distributors’ Association and Jack Warner supplying the infor-

mation relative to the firm’s activities in the exhibition field.

Pathe and A. E. to Have
New Building by Fall

Chicago’s film row will have another
handsome exchange building in a short
time. Ground has been purchased at 1053-

55 South Wabash avenue by the Pathe
Exchanges, Inc., and work will begin soon
on a two story brick and concrete exchange
to house both their branch and that o£
Associated Exhibitors.

The plans have been completed by the

architects, Holabird & Roche, and when
the present tenants of the property move
out buildings will be torn down and work
on the new exchange started. According
to plans the first floor of the exchange will

have film vaults, projection room, shipping
department and salesrooms. On the sec-

ond floor will be the booking offices, the
poster department and executive offices of
Manager Fred C. Aiken, James Harris and
Assistant James Gillick. The new building
will not be ready for occupancy before fall.

Quimby to Take Over
Two Fox Sales Units
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—^The drive by
Fox Film Corporation to increase the dis-

tribution of Fox News reel and the new
production unit. Fox Varieties, will be
made under the personal supervision of
Fred Quimby, considered a highly efficient

short subject salesmanager, it is announced.
Mr. Quimby has signed a contract to take
over and build up the sales department
of these two important production units
of the company.
He will work with Sidney Meyers, the

general sales manager. He will endeavor
to make the distribution of Fox News
and Fox Varieties distinctly separate en-
tities in no way conflicting with the sales
of the other productions produced by the
Fox corporation.

Wolfe Heads Credit
Film Board Committee

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—The Al-
bany Film Board of Trade has named
the following to the credit committee:
M. M. Wolfe, chairman, manager of the
Metro-Goldwyn exchange; Jack Krause,
of Bond; Charles Stombaugh, of Pathe;
and Frank S. Hopkins, of the Producers’
Distributing Corporation. On the fire

prevention committee, Howard Morgan,
manager of Educational’s exchange here,
has been made chairman; O. R. Reiffel,

of Fox, and Herman Stern, of F. B. O.
The Film Board of Trade has completed
moving its effects into its new head-
quarters in the, Mark Strand building.

Committee Kills Bill

for Censorship Repeal
(Special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 17.—Not
only exhibitors but blue noses received a
jolt in the Kansas legislature this week
when the bill to abolish the State Censor
board was killed in the house by the com-
mittee on public welfare. Also, the Endres
bill, for the prohibition of any distasteful
pictures, and which was introduced by blue
law advocates, was killed by the same com-
mittee.

Exhibitors are not discouraged. It is

believed that another bill to abolish the
board may be introduced in the senate.

Kley With DeMille
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Fred Kley,
formerly with Fox and Lasky, will manage
the Cecil B. DeMille studio at Culver City.

Warner Brothers are not going to resign
from the Hays body, said Harry M.
Warner in a statement declaring that
“Warner Brothers do not withdraw or
quit; we try to build up, not tear down.’’

As for the company entering the theatre
field. Jack Warner said, “We are. We will

buy, build or put up tents if it is necessary
for us to get bookings.’’

Harry M. Warner said that there was
no truth to rumors that his company would
leave the Hays alliance. “There are a
number of things now functioning under
the Hays organization that should be, and
can be, remedied for the benefit of all

parties concerned and these we will insist

on,” he added.

Rerturn to West Coast
The Warners passed through Chicago

last Friday for the Coast where, according
to H. M., “I shall take up with Mr. Hays
several matters that we think should be
remedied by him personally.”

“These are matters,” he continued, “too
numerous to mention that not only affect

us, but everyone in the business. From
what I know of Mr. Hays I do not think
there will be any trouble in remedying
them. I have always found him most fair

and open to suggestion and working hard
for the good of the industry. He has a

tremendous problem and we shall work
with him to the end that everyone con-
nected with motion pictures will be ulti-

mately benefited.”
He said further: “To return to the main prob-

lem of the Hays office. How to satisfy all the
individuals in the association. I want to say that
Mr. Hays, in this one particular alone, has a
mammoth job on his hands. Not because any of
them are particularly wrong as they see it, but
because of their own ambitions and personal
desires. This desire has been in existence since
the world began. There are men who want to

rule, to be over-lords of their particular field.

There are men who want to work for others, and
there are also men who want to be charitable and,
in the spirit of fair play, give everybody a

chance.

“We believe that time will right all the existing

conditions that are now problems, but 1 for one
contend that only by the principles connected with
each company sitting around one table in open
discussion and being fair and equitable with the
other fellow as well as with himself can the con-
ditions now existing be righted.”

Will Not Compete
Jack Warner, in discussing the company’s

theatre activities, stressed the point that

Warner Brothers will not offer competition
in localities where their pictures get a fair

break. Only in towns where they cannot
get bookings will theatres be acquired.

The company’s first theatre, he said,

would be erected in downtown Chicago in

association with Lubliner & Trinz. The
deal for this house has been closed. Other
theatres will be acquired or erected in New
York, Los Angeles, Portland and Detroit.

Just previous to the departure of the

two brothers from New York negotiations

were closed with McClure, Reid & Jones
for the placing of Warner stock on the

stock market in Wall Street. This, ac-

cording to Jack Warner, will permit the

company to expand its production and thea-

tre activities.

Next year the company will produce
twenty-six pictures, two of which will be

Ernst Lubitsch specials. As in the past

successful fiction will be adapted. The
first attractions on next year’s program,

beginning on September 15, are:
“Rose of the World,” Harry Beaumont direc-

tor; “Bobbed Hair,” the story by twenty authors
with Marie Prevost starring and James Flood
directing; “Golden Cocoon,” with Helene Chad-
wick and Huntley Gordon featured and Millard

Webb directing; “The Limited Mail,” a big melo-
drama with Monte Blue starred and George Hill

directing; “Why Girls Go Back Home”; “The
Wife \Vho Wasn’t Wanted,” with Irene Rich
starring and Alan Crosland directing, and “Below
the Line,” a story of the Kentucky hills with
Rin-Tin-Tin starring.

Jack stated that the Company’s $1,000,000

offer to Gloria Swanson for four pictures

still held. Negotiations, he said, were
pending.

;

Shire^s Purchase of Five Theatres

Points to Hostettlers ’ Evacuation
(Special to Exhibitors Herald)

OMAHA, NEB., Feb. 17.—Eli Shire is the purchaser of the Lincoln
chain of theatres in the first two moves which will result eventually in the

complete retirement of Hostettler Brothers from the exhibition field. They
have been an important factor in the middle west for several years. The
remaining move is under way and will see the transfer of about 40 more
houses of the Hostettler circuit throughout Iowa, Nebraska, Missouri and
Kansas.

Under the arrangement the new Lincoln theatre being built by Para-
mount will be opened under the ownership of Shire and Famous Players-
Lasky, as will the Rialto theatre. Other Lincoln houses include the Orpheum,
Liberty, Lyric and Colonial. L. M. Garmon will manage the latter four.

A large eastern theatrical combination is negotiating for the bulk of
the remaining houses, it is said. With this report comes the rumor that Harry
Weinberg, of the Blank organization, is building up a circuit of suburban
theatres with the purpose of counteracting the influence expected from the

Hostettler deal.
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Just What Would You Do If

You Were a Producer?
Theatre Owners, in Answering Question, Pick Flaws in the Making

and Distribution of Motion Pictures

An analysis of production and distribution has been made by exhibi-
tor readers of the “Herald.” The “Herald” sought this appraisal

^ of those branches of the business from theatre men with the
thought in mind that such a survey would elicit suggestions helpful to
the industry at large.

T he publication of these analytical
comments, begun last week, will con-

tinue through subsequent issues of the
Herald. This week’s appraisals follows

:

Desires Less
Sex Tragedy
HARRY LEE WILBER, Rialto the-

atre, Fullerton, Cal., says:
If I were a producer I would keep

uppermost in my mind the overwhelm-
ing fact that the public wants to be en-
tertained and amused with human situa-

tions. Less sex tragedy, and problems.
A good police dog actor is worth more
at the box office than a hundred low-
necked stars and swallow-tailed dandies
arguing across a mahogany table. Out-
door action along logical lines spells

prosperity at the ticket office whether
it be a dime house or a dollar palace.

What makes Harold Lloyd one of the

biggest box office bets in the business?
Does he do anything that you couldn’t

do? He is natural and he makes you
laugh. People like to pay money to

somebody who will make them laugh.

If I were a distributor. I’d hammer
these facts home to the producer.

Wants Good Films
for Small Towns
AUBREY E. SWEARINGEN, Hoo

Hoo theatre, Doucette, Tex., says:

If I were a distributor I would ar-

range to give the small shows in the

small town some good pictures (even old

pictures at a reasonable price).

Cut Out Suggestive
Scenes, Hodge Urges

H. T. HODGE, Palace theatre, Abilene,

Tex., says:

If I were a producer, I would cut out

What If Players Asked
To Censor Censors?
In discussing the censorship of

motion pictures the New York
Evening Journal last week cov-
ered the question in very few
words as follows:

Netc York's Board of Moving Picture
Censors, not satisfied with its present
powers, requests permission to censor the
behavior and private lives of moving pic-

ture people.
**Appetite comes with eating,'* the French

say, and that's true of the love of power.
It would seem preposterous to the censors
if moving picture actors and actresses in-

sisted on the right to inspect and regulate
the lives of the censors.

But one proposition would be as sensible
as the other.

Ladies and gentlemen of the Board of
Censors say that certain moving picture
makers violate the law and injure public
morals.

That would be a good reason for putting
those moving picture men in jail, and if

the charge is true, that's what ought to be
done. But it isn't any reason for establish-
ing a meddling Board of Censors that do
no good, interfere with a most important
and useful industry and make themselves
a general nuisance.

all suggestive scenes in pictures. I would
leave out cigarette smoking by women, I
would leave out all cuss words in subtitles

as all such are offensive to church mem-
bers and Christian people and reformers
in general. They are looking for something
to condemn pictures on and this practice
certainly gives them a right to, and it does
not in anyway add to the value of the pic-

ture as entertainment, and the picture
would be ]ust as good without it and would
please the religious people a great deal bet-

ter. Another thing I would do would be to

select a title that would have some drain-
ing power and had some connection with
the story which many do not have. Then I
would furnish lithographs that would sug-
gest to the public what the picture was all

about, which all do not do.

If I were a distributor I would treat all

rascals and thieves, who never pay for a

cheap film if they once got their hands on
it without paying for it. All e.vchanges do
this, that is act as if they thought exhibitors
were all rascals. They probably judge
others by themselves, which is not right.

All men should be treated like gentlemen
until he proves to be a rascal, then quit
doing business with him if he doesn’t de-
serve it.

Dahymple Would
Give Real Service

J. M. DALRYMPLE, Dreamland the-
atre, Waverly, O., says:

I would treat the other fellow as
though I were the other fellow myself.
In other words I would try to help the
exhibitor build up his business by giv-
ing him real service at a price he could
stand and not try to see how hard I
could squeeze him and force him into
bankruptcy.

Would Eliminate
Costume Pictures

C. H. POWERS, Strand theatre,
Dunsmuir, Cal., says:

I do not believe I have ever said “If
I were a producer” I would do this or
that, because I know nothing of the
producing end of the business. But I

will say as an exhibitor I wish they
{Continued on page 106)

Miller Series Available
{Special to E.rhibitors Herald)

NEW YORK, Feb. 17.—H. B. Miller,

president, and A. G. Steen, treasurer, of
the Hunt Miller Western Productions, an-
nounce the early release of a series of
26 two-reel Western plays by way of the
States Right market. Three of the series

have already been completed and are on
view to the buyers at the local offices of
the company at 1650 Broadway.

Stabbed With Screw Driver
COLUMBUS, IND.—Frank Horn, manager of

Crump’s theatre here, was stabbed and perhaps
fatally hurt recently. Police are searching
for Robert Rose, custodian of the theatre. When
Horn censured Rose for neglect of duty as a
custodian, the latter is alleged to have attacked
the manager with a screw driver.

February 28, 1925

Levy of $1,250 Made
By Arbitration Board
On Charge of Bicycling

{Special to Exhibitors Herald)

PHILADELPHIA, PA., Feb. 17.—One
of the largest single awards ever made by
the Philadelphia arbitration board was
made as the outgrowth of the detection of
the proprietors of the Star theatre in ap-
propriating the use of film while in transit

between theatres and exchanges in this ter-

ritory. Conspiring with an employee in

the messenger service, the exhibitors se-

cured short subjects from the messenger
when they were being returned from the
theatres to the exchange, and after play-
ing them, returned them to the messenger,
who in turn delivered them at the office.

It was found that this practice continued
for several months and the total rentals
due the short subject exchanges W'ould ap-
proximate $1,250. The arbitration board
ruled that these exhibitors must make the
payment to the board, which would in turn
distribute it among the short subject ex-
changes in proportion to the amount of
films that they had involuntarily supplied
for the house.

Pro-Dis-Co Gets Collier
for Crossed Words**
{Special to Exhibitors Herald)

NEW YORK, Feb. 17.—William Collier

Jr., “Buster,” has been cast for the leading
male role of “Crossed Words,” opposite

Gladys Hulette.

Renaud Hoffman
will produce this

story of a lost

bundle of mail as

his second Spring
release through
Producers Distrib-

uting Corporation.
Willis Marks

who has been seen
in distinctive char-

acter roles in

Hoffman’s “Not
One To Spare”
and “On The
Threshold” has
been re-engaged
for “Crossed Words,” in which he will

play the part of the eccentric old post-
master. Other roles have not been cast.

Remodeling of Theatre
Results from Oil Find

(special to Exhibitors Herald

)

KANSAS CITY, MO., Feb. 17.—Oil
wells, as a rule, have little to do with
motion picture theatres, but the $60,000 im-
provement work to start soon on the Bel-
mont theatre, a suburban house, was made
possible by an investment of Edward Grog-
ger, manager, in a Wagner County, Okla.,
oil well. The well “hit,” so the Belmont
will receive the “dressing up” of its life.

“I intend to start construction work in

a few days,” Grogger said, “and there will

be not a dollar stand in the way of all

possible improvements and conveniences
for patrons.” Mr. Grogger built the
theatre ten years ago and it has been in

operation continuously since then.

Brand Heads Wampas
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Harry Brand,
publicity director for Joseph Schenck, has
been named president of the Wampas at

the annual election, to succeed Harry Wil-
son. Brand defeated Mark Larkin of the
Pickford-Fairbanks studio.

William Collier, Jr.
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Walter Hays Boosts
Strand Holdings by
Deal for Apple Theatre

{Special to Exhibitors Herald)

TROY, N. Y., Feb. 17.—The American
theatre here, which has been closed for

the past month through financial difficul-

ties encountered by Benjamin Apple,
who operated the house for several
years, was taken over last week by the
Strand company, operating the Mark
Strand in Albany as well as the Troy
theatre and the Lincoln theatre here.

The deal goes far in giving the company
control of the local situation.

The American theatre during the next
month will be redecorated and remod-
eled but may not be reopened until next
fall, according to a statement made by
Uly S. Hill, managing director of the
Strand holdings.

The deal was consummated by Walter
Hays of Buffalo, head of the company
operating the Strand group of houses,
who was here last Thursday. The lease
is for a long term of years. It is under-
stood that Peter Apple, the owner of the
property, first sought an annual rental
of $15,000.

Foreign Delegates Will
Attend M,P.T.O. Meet

(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—An innovation
will be augmented to the convention of
Motion Picture Theatre Owners Associa-
tion at Milwaukee in May in that repre-
sentatives of Cinematograph Exhibitors
Association of Great Britain and Ireland
will be present for the first time in any
similar gathering. This was set forth in a
letter just received from W. Gavazzi King,
general secretary of the foreign organiza-
tion. Six exhibitors will come from the
two countries.

The letter intimated that exhibitors from
Belgium, France, and Italy will likewise
join in the delegation for America

;
and

expressed the belief that the problems of
interest to the American owners are gen-
erally common in interest to the foreign
exhibitors.

Dintenfass Says Loss
of Film Only $100,000

{Special to Exhibitors Herald)

NEW YORK, Feb. 17.—An erroneous
report regarding the recent damage of
the National-Evans Film Laboratories,
Inc., at Fort Lee, N. J., has been cor-
rected in a statement made by Mark M.
Dintenfass, vice president and treasurer.
The loss sustained by the customers was
near $100,000 instead of $2,500,000 as
stated, he said. Also, the greater loss
was borne by the corporation. A merger
has recently brought the Evans Film
Manufacturing Co. and the National La-
boratories together with the transfer of
the property to the old Willett plant.

Democrats Demand
Repeal of Censor Bill

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—Unless the
Republican members of the legislature in-

troduce a censorship repeal bill less ob-
noxious than the Davison measure of a
year ago and one that will merit the ap-
proval of the Democrats, Senator James J.

Walker, of New York city, will this week
introduce a bill for the abolishment of the
censorship commission in New York state.

Officials of P. D. C. Indicate
Further Business Expansion

Company Has No Theatre Plans at Present Time, Declares

President Munroe—DeMille Talks to Executives

and District Branch Managers

Producers Distributing Corporation, which is now allied with Cecil B.

DeMille in the production and distribution of pictures, is not yet through with
its program of expansion.

That fact was intimated by Mr. DeMille and officials of the organization

who attended a sales meeting at the Congress hotel, Chicago, on Saturday,
February 14.

President Munroe Goes West for Production Conference

The convention brought to Chicago district and branch managers from its

Central West as well as President F. C. Munroe and Paul C. Mooney, vice-

president, from the home office, and Cecil B. DeMille and his party. President
Munroe continued West with the DeMille party for the purpose of completing
production plans.

To what further extent P. D. C. will

expand its activities is only a matter of
speculation at this time. In talking to
the sales representatives, Mr. DeMille
adopted as his slogan “What Next?” At
the present writing the producer and
executives of the organization are the
only ones who can answer that question.
Contrary to reports, P. D. C. is not

planning on entering the theatre field,

however.
In explaining the company’s policy in

this respect. President Munroe intimated
that the only factor which would prompt
serious consideration of entering the ex-
hibition field would be the failure to ob-
tain bookings. Possibilities of such a sit-

uation he considered as remote.

English Representative Here
The convention brought to Chicago F.

A. Enders of F. B. O. of England, which
handles the P. D. C. product there.
Attending the convention, in addition

to those already named, were:
Barrett Kiesling, DeMille’s representative; Neal

J. McCarthy, attorney; Bertram Millhauser,
scenarist; Julia Faye, DeMille star; Cecil Maber-
ry, district manager; Robert E. Cotton, district

manager; Jack Stewart, special representative;
Harry S. Lorch, Chicago manager; C. D. Hill,

St. Louis; J. J. Mooney, Cleveland; N. Schaefer,

STORIES EXHIBITORS
WANT FILMED^

ENGLISH ORPHANS, by Mary J.

Holmes, suggested by Gartner, Half-
way theatre. Halfway, Mich.

BIRD OF PARADISE, suggested by
Gartner, Halfway theatre. Halfway,
Mich.

GENTLEMEN OF COURAGE, by
James Oliver Curwood, suggested by
J. A. Zimmerman, Rex theatre,
Aurora, Minn.

MOTHER OF GOLD, by Emerson
Hough, suggested by J. A. Zimmer-
man, Rex, Aurora, Minn.

FIGHTING BACK, a short story by H.
C. Witwer, published in Colliers, sug-
gested by J. A. Zimmerman, Rex,
Aurora, Minn.

QUALITY STREET, a play by James
M. Barrie, suggested by J. A. Zimmer-
man, Rex, Aurora, Minn. Mr. Zim-
merman says that he considers action
pictures from stories by Hough, Cur-
wood and Peter B. Kyne the “best
screen versions of novels.” Most pic-

turized versions of novels have “be-
come box office magnets when proper-
ly exploited,” he contends.

Cincinnati; Jack 0*TooIe, Minneapolis; T. B.
Wildman, Omaha; Charles Lundgren, Milwaukee;
Charles Knickerbocker, Kansas City; D. Willis-
ton, Indianapolis, and Dan Roche, press repre-
sentative.

Marsh in New Company
Result of Durand Flyer
Mae Marsh received word yesterday

that she would have the backing of a
new company which is being formed in

Chicago as an outgrowth of the good
fortune falling to Mrs. Scott Durand,
owner of famous Crab Tree Farm, when
she took a flyer in wheat a few weeks
ago. The company Mrs. Durand will
finance will be, known as the Gold Coast
Pictures, Inc., in which Jay Basset of
Chicago and L. L. Arms, husband of the
film player, will be actively interested.

“I have been a great admirer of Miss
Marsh’s work,” said Mrs. Durand, “and
when I made that extra money in the
grain market I decided to encourage her
talent.”

P’rhaps Thieves Needed
But $1,000 This Week

(Special to Exhibitors Herald)

ST. LOUIS, Mo., Feb. 17.—“Mystery
surrounds the . . .,” etc. For that is the
habit we are falling into as a result of
the daily stories of robbery and theft
victimizing theatre, owners. This week
the subject was the owners of the Del-
mar theatre, 4938 Delmar boulevard; the
object was $1,000. There was a watch-
man, a colored fellow, but he did not
watch long enough or else not carefully
enough.

It has grown the custom to take more
than this amount, but it is said that the
safe, held only the current receipts of
the day’s business.

Week*s Incorporation Is

Slow; 6 Show $180,000
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—The six com-
panies entering the motion picture busi-

ness during the past week in New York
state, revealed but comparatively small in-

dividual capitalization, the total reaching

$180,000. The companies, which will all

maintain their principal office in the me-
tropolis, were

:

Lipsco Amusement Corporation, capitalized at

$15,000; Regbeth Amusement Co., Inc., $4,000;
Jasmont Company, Inc., $10,000; Leeleff, Inc.,

$1,000; Buckner Star Productions, $100,000, and
the Frank L. Teller Holding Corporation, $50,000.
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Adolph Zukor, president of Famous Players-Lasky Corp. and Mrs. Zukor, sailing for

Europe on the Mauretania. Left to right—Eugene Zukor, Mrs. Eugene Zukor, Adolph
Zukor, Mrs. Adolph Zukor and Mrs. Arthur Loew, Mr. Zukor’s daughter.

Some ReasonsWhy Everybody
Swears by Ace Berry

Fourth of the Sketches Relating J. M. Loughborough’s Impressions

of the American Theatre Otvner

By J. M. LOUGHBOROUGH

I
NDIANAPOLIS, IND., February 17.—Behold the humble press agent.

He hath become general manager of one of the largest and handsomest
theatres in the world. Selah! For hath it not been written and

spoken from one generation unto another that press agents are tolerated
only so long as they function continuously and actively, and that if they
cease such functioning for one or two days they lose the name of "Patsy”?

good organization. Count me out. I’m
just a figurehead.”
But Ace Berrj' is more than that. He

is a Personality — just like some of our
stars. He has been through the mill. He
has served, from the humblest capacity on
up, and he has a keen realization of the

troubles of every human unit working in

a theatre.
* * *

Born in Brooklyn, he was educated there

and then whisked away to Boston with his

parents. His first job was as an usher.

Then he turned to newspaper work, acting

as a reporter on the Boston Traveler,

Journal and Herald. But the grip of the

show business had him. He went back
into it as a box office man, working for

the Stair, Havlin and Nicolai Circuits.

Next he was an actor, playing comedy
roles for three years. This last training

fitted him to become a real press agent,

for it developed his sense of humor and a

press agent must have that if nothing else.

About this time his Daemon—or “Inner
Self”—told him the best place to be in

the show game was in the business end,

so he opened a booking office.

His first break into motion pictures, after

piloting Anna Eva Fay around the country,

was with Dick Gorman, of Gorman
Brothers. He says he owes all of his

early training in managing, advertising and
publicity to Dick Gorman, who possessed

{Continued on page 106 )

L?UT the rule has here been broken. Ace" Berry is the former “Patsy” in question.
In his press agent days he was a rattling

good one. He was mild of manner and
tremendously ac-

tive in deeds.
Newspaper col-

umns yawned for
him, in large cities

as well as “tank”
towns. For he
knew what to give
the editors.

And now he is

general manager
of the Circle the-

atre, Indianapolis,

controlled by
Robert Lieber,
president of First

National, and the Ace Berry

Circle is running
at top-notch prosperity. Everybody con-

nected with this big playhouse, from
ushers to orchestra leader, swears by Ace
Berry. He rules with smiles and kindness,

which, after all, are the real secrets of true

leadership. He says he has only three

bosses. One is Robert Lieber. The other

is Mrs. Ace Berry. The third is Baby
Berry, aged 20 months.

“How have you managed to make such

a big success of the Circle?” he was asked.

“I haven’t done it,” he replied. “Credit

goes to the employes of the house—to a

Warner Radio to Begin
March 4 in Effort to

Boost Motion Pictures
(Special to Exhibitors Herald)

SACRAMENTO, CAL., Feb. 17.—
What is claimed to be the only motion
picture broadcasting station in the world
will try to boost the industry by radio

rather than to fight it by radio. Warner
Brothers received incorporation rights
from the. office of Secretary of State
Frank Gordon here this week, giving
them sole rights in broadcasting as a
motion picture concern, it is said.

The broadcasting company, which will

be subsidiary to the producing company,
will begin to function March 4 with the

relaying of President Coolidge’s inagu-
ral address. It is intended thereafter to

broadcast every interesting bit of news
and personality concerning the company
and its employes.

It will be known as KWB, having a
312 meter wave length.

Conners to Run Houses
Till Leases Are Signed

{Special to Exhibitors Herald)

MARION, IND., Feb. 17.—Officers were
elected last week by the stockholders of

the Washington Theatre company. E. L.

Weesner was re-elected president; John O.
Fryer, vice-president; and James S. Sis-

sion, secretary and treasurer. Other than
those named the directors are : Milton Mat-
ter and T. H. Bedell. Billy Conners, sec-

retary of the M. P. T. O. in Indiana, is now
operating the company’s theatres consisting

of the Indiana, Lyric, and Royal Grand.

The First National Bank, receiver for the

theatres since some time ago, will file a

final report regarding the financial welfare

of the theatres in a few days at which time

it is expected the company will sign new
leases for the houses.

Conners was selected to manage the

house until the Superior Court had released

the company from the receivership, and new
leases had been signed.

Hammers Pounding on
$45,000 Universal Job

UNIVERSAL CITY, CAL., Feb. 17.—

Air hammers and acetylene burners have

begun their industrious methods in the con-

struction work which will mount into

$45,000 worth of improvements as the first

step toward a schedule of extensions

planned by the Universal company. The
work is under the supervision of Julius

Bernheim, general manager of the studio,

and Norman Sproul, business manager of

the company.

The items of early construction include

a library which will cost $5,000 and two
large stages, each to accommodate sets de-

picting the entire deck of a battleship.

Mack Will Write Another

For Jackie Coogan
(Special to Exhibitors Herald)

LOS ANGELES, Feb. 17.—Immedi-
ately following “Charley's Aunt” at the

Orpbeum theatre, Chicago, is booked
“The Rag Man,” Jackie Coogan’s latest

play, written by Willard Mack, it was
announced by the Metro-Goldwyn
offices. Simultaneously it was stated

that Mack has been engaged to write

Master Coogan’s next subject. This
will make three stories from the pen
of the proliBc playwright.
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Smith Breaks Silence in His
Controversy With Will Hays

Draws Retort from Kansas Exhibitor Leaders Who Deelare

Statement Is Discouraging Owing to Fight in

That State for Censorship Repeal

(Special to Exhibitors Herald)

KANSAS CITY, MO., February 17.—The silence of Albert E. Smith,
president of Vitagraph, has been broken. While passing through Kansas
City en route to the Coast, he discussed for the first time his break with
the Motion Picture Producers & Distributors’ Association, of which Will
H. Hays is president.

His statement, however, ruffled the exhibitors of this territory who “are
so hopeful at this time for the repeal of the Kansas censorship law.”

Hints at Deal Now Being Negotiated
In his statement to Kansas City newspapers, Mr. Smith said that “before

another month there will be news of a Vitagraph tieup which will be in-

teresting, but which cannot be announced yet.” In this connection, a
rumor has been cvurrent since Vitagraph’s resignation from the Hays group
that the company would, in addition to its own pictures, handle the prod-
uct of the independents.

Schulberg Discloses 14
Subjects Chosen for

New Year*s Program
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Eighteen fea-

tures will be released on the program re-

cently devised by B. P. Schulberg Produc-
tions, according to a statement made by
Mr. Schulberg at the close of a conference
with his partner, J. G. Bachman, vice-

president and general manager of the com-
pany. Novels and stage plays form the

bases from which the films will be made.
The fourteen which have been already se-

lected are

:

**Shenandoah,*' tho American stage classic of
Civil War Days, by Bronson Howard.

‘^Parisian Love,*' by F. Oakley Crawford. A
melodrama.

''Horses and Women," a society drama written
for tho screen.

"Exclusive Rights," a story of marriage, by
Evelyn Campbell.

"Lew Tyler’s Wives," the novel of Wallace Irwin,
author of "The Golden Bed."

"The Aristocrat," by Larry Evans, published in

Hearst*s International Magazine,
"The Worst Woman," a screen original by

Larry Evans.
"Open That Door," by Ewart Adamson, a drama

of the type of "Bought and Paid For."
"The Romance of a Million Dollars," a current

fiction hit by Elizabeth Dejeans.
"Shopworn," by Patricia Wetherill, a tale of

"Bought and Paid For."
"Eden’s Fruit," an original screen story of

modern society.
"Tho Girl Who Wouldn’t Work," by Marie B.

Wentworth James^—a best seller in England, soon
to bo published here.

"Dancing Days," from the story by J. J. Bell.
"Tho Other Woman’s Story," by Peggy Gaddis.

The correspondent’s side of a sensational divorce
case.

The first four pictures for fall release

will be under way immediately upon the

close of this year’s program. Clara Bow,
Donald Keith and Alyce Mills have been
signed as three of a number of featured
players on the Schulberg list.

Hays Urges School
for Child Players

(Continued from page 33 )

which efforts the association was being
aided by the National Vigilance Commit-
tee and the better business bureaus of the
National Advertising Clubs of the world.
The Relief Fund organization will

maintain two homes, one in Los An-
geles and one in New York. Plans call

for the expenditure of $30,000 this year
for relief work and close to $500,000 in
the next two or three years. Stars, pro-
ducers and theatre men have pledged
large endowments. Officers of the or-

ganization are:
President, Joseph M. Schenck; vice

presidents, Mary Pickford, William S.
Hart, Harold Lloyd and Frank Woods;
secretary, the Rev. Neal Dodd; treasurer,
Victor Clark.
The directors are: Douglas Fairbanks,

Mae Murray, Charles Chaplin, Wedge-
wood Nowell, Hal E. Roach, Rupert
Hughes, Irving Thalberg, Mitchell
Lewis, Rob Wagner, Ewell D. Moore,
Charles Christie, W. T. Wyatt, Mark
Larkin, Donald Crisp, Robert Fairbanks,
Alfred A. Cohn, Cecil B. DeMille, Mary
O’Connor, Joseph M. Schenck, Winifred
Kingston Farnum, Joseph De Grasse,
Glenn Harper and Fred W. Beetson.

Paramount Pays $2
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—The board of
directors of Famous Players-Lasky Cor-
poration declared the regular quarterly
dividend of $2 per share on the common
stock, payable April 1, 1925, to stock-
holders of record at the close of business
on March 16, 1925. The books will not
close.

To Kansas City newspapers, Mr.
Smith said:

“All tinsel on the outside with a white
flag above—the kind of people that shake
you by the hand and stab you with the
other. Mr. Hays draws his salary largely
from several big concerns which, of
course, he is going to favor. He has
tabooed certain risque novels and stories
from being filmed but when one of his
favorites goes ahead and puts them on
the screen, no matter how rotten they
are, he keeps mum.

Discusses Theatre Sittiation
“Then, too, certain practices of the or-

ganizations make it practically impos-
sible for the producer who hasn’t a line
of theatres in his control to get a show-
ing for his wares. The organization is

all camouflage. When we found we
couldn’t get a square deal out we went.
“When it comes to the time when I

have to make pictures that I can’t take
my three children to see then I will quit
the business.
“There is plenty of entertainment in

photoplays of ordinary life without
throwing in the extraordinary. Young
people of today are fed too much by
way of the screen of that which is un-
wholesome. They see too many sophis-
ticated people in sophisticated scenes all

of which they cannot digest properly be-
cause of their lack of years and experi-
ence, and which, of course, provokes a
sort of moral dyspepsia.
“Before another month there will be

news of a Vitagraph tieup, which will

be interesting, but which cannot be an-
nounced yet.”

Biechele Wires Smith
Following publication of this inter-

view, R. R. Biechele, president of the

M. P. T. O. of Kansas and Missouri, sent

this telegram to President Smith

:

“Your interview given Kansas City
newspapers yesterday while passing
through this city was, in our opinion,
not only uncalled for but very harm-
ful and discouraging to all branches of
the industry that are so hopeful at this

time for the repeal of the Kansas cen-
sorship law.”

In commenting upon the statement, C.
E. Cook, business manager of the Kan-
sas-Missouri league, said:
“Such a statement never could have

been made by a man who has the best
interests of the industry at heart. Ex-
hibitors of Kansas and Missouri resent
such an attack as it was entirely uncalled
for and is detrimental to both exhibitors
and producers.”

Expect Long Run for
**Quo Vadis** at the

Apollo in New York
(Special to Exhibitors Herald)

NEW YORK, February 17.—First Na-
tional’s big Italian spectacle, “Quo Vadis,”
one of the most talked of foreign produc-
tions to be shown in America, was given
its premiere Sunday night at the Apollo
theatre, where it is expected to stay for

a long run.

In the opinion of first nighters “Quo
Vadis” is one of the most interesting and
most carefully made of the many spectacle

pictures which have come from the other
side, although from the viewpoint of an
American audience, the story does not ap-
pear to get in its stride with sufficient speed.

Emil Jannings has the part of the detest-

able Nero.

Crime Wave Is a Condition Always

With Us, Says Prof. Crandall
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Charges that the "Crime Wave" can be traced
directly to motion pictures are contradicted in a statement made by Prof.
Ernest L. Crandall, director of Visual Instruction of the city public schools,
and president of the Visual Instruction Association of America. "There has
always been talk of a crime wave," he said. "We are dealing with a constant
condition."
Regarding motion pictures, he said, "Our condemnations have always been

too broad, have rested on quite too wholesale a basis. A him does not
glorify crime because it depicts crime as an incident to its dramatic theme.
Is it possible to depict crime and even immorality without demoralizing
effects? Of course it is."
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John Golden Arrives on Coast
to Confer With Fox

Screen Celebrities Leave for Month’s Tour of Continent—Sanford
Denies Plagiarism of Famous Screen Names

By HARRY HAMMOND BEALL

Hollywood, February 17.—John Golden, theatrical producer,

arrived this week to confer with William Fox regarding production
of his plays. “Lightnin’ ” will go into production soon with Jack

Ford directing, while Emmett Flynn will make “Seventh Heaven.” Golden
was met by Morris Revnes, Fox production director; Tom Jefferson, who
played “Lightnin’ Bill Jones” after Frank Bacon died; Emmett Flynn, Jack
Ford, Jack Hill, Fox publicist, and others.

Universal City has a new general manager, namely, John Griffith Wray
of Ince fame. He succeeds Julius Bemheim, and the usual shake-up is

anticipated. Bemheim joins the General Manager Alumni Club, for which
the Universal is famous, and which includes Harry Caulfield, Isadore Bern-
stein, William Sistrom, Henry McRae, Irving Thalberg, H. O. Davis, J. K.
McGee, Harry Klein, the late Tarkington Barker, Julius Stem and many
others.

Plans for a $150,000 theatre in the Los
Angeles harbor district were announced
this week by Michael Gore, President of

West Coast.
* * *

Jean Havez, noted song and film writer,

died Thursday.
* * *

Edward Carewe, producer, and two cut-

ters narrowly escaped death when trapped

with thousands of feet of blazing film in a

cutting-room at United Studios. The nega-

tive of Nazimova’s “My Son” was not in

the cutting room, but the release of the

picture will be delayed several weeks while

new prints are being made. The loss of

film is $7,000.
* * *

Amador Withdraws Claim
Charles Amador, Los Angeles boxer, in

an interview, is quoted as saying he will

withdraw his right to use the name Aplin

on the screen when his legal battle with

Charles Spencer Chaplin is resumed the

end of the week in Judge Jamison’s court

here.

At the same time, F. M. Sanford, presi-

dent of Western features, also has been

producing and marketing photoplays star-

ring not only “Aplin,” but “William Mix,”
“William Fairbanks,” and “Richard Tal-

madge,” is quoted as stating he has never
attempted to plagiarize famous screen

names and that his organization will con-

test Charlie Chaplin’s right to a monopoly
of what is termed “the French tramp char-

acter.”
^ ^

Paramount Convention in April

The annual convention of the Famous
Players-Lasky Corporation will be held in

Los Angeles in April. All exchange and
district managers, exploitation managers,
sales representatives and ad sales managers
as well as representatives from England,
France, Germany, other European coun-
tries and South America, more than 250

persons in all, will attend.
* * *

A court battle to determine who owns
the motion picture rights to the comedy,
“The Wizard of Oz,” looms as the result

of booking the new Larry Semon produc-
tion in the Forum theatre in Los Angeles.

* * *

William La Plante, President of the

National Film Corporation of New York,
is said to have notified the theatre manage-
ment that if the “Oz” picture was shown
his concern would immediately institute

injunction proceedings.
* * *

The California Studios’ new enlarged
stage, adding more than 50,000 feet of floor

space is practically completed. The im-

provement will provide facilities for as

many as seventeen new independent organ-
izations. The erection of the new stage is

part of an expansion program aggregating
$500,000.

* * *

Huntley Gordon, who has been engaged
with Metro-Goldwyn-Mayer the past year,

has signed a contract to star with Warner
Brothers.

* * *

Colleen Moore will be confined to the

Hollywood Hospital for one or two weeks
before she will be able to resume work
before the camera as the result of being
pitched from a hand car near Barstow re-

cently. Efforts to continue work resulted

in a relapse. A ligament in her neck was
injured in the fall.

* * *

Bogart Rogers, general manager of

Douglas Maclean Productions, accompan-
ied by Arthur S. Kane, President of Asso-
ciated Exhibitors, Inc., has left for New
York to arrange future distribution of

MacLean pictures.
* * *

Anita Stewart has returned to the

scenes of her early successes by signing a
contract with Vitagraph to star in the

James Oliver Curwood story, “Barree, Son
of Kazan.”

* * *

Jack Dempsey and his bride, nee Estelle

Taylor, may co-star on the screen if nego-
tiations now in progress to get them to sign

up for a series of five pictures are suc-

cessful. At present they are honeymooning.
* * *

Lon Chaney will be featured in four
productions a year under a new contract

with Metro-Goldwyn-Mayer, at a salary of

$2,500 a week.
* * *

Numerous film celebrities entrained Sat-

urday on their three months’ tour of the

continent, with Texas scheduled as first

stop.

The personnel includes Bryant Wash-
burn, Kathryn Maguire, Anna May Wong,
Cullen Landis, Carl Miller, Phyllis Haver,
Ena Gregory, Jack Daugherty, Joe Murphy,
Ella Carlisle, Helen Holmes, Ruth Stone-
house, Harry Tighe and others. Nearly
50 large cities will be visited, in each a

movie frolic and ball will be staged.
* * *

C. Gardner Sullivan, dean of Holly-
wood scenario writers, and Ann May, mo-
tion picture actress, were married last week.

* * *

Rupert Hughes, author and motion pic-

ture director, who had just returned with
his bride, formerly Elizabeth Patterson
Dial, screen actress, from New York has

announced he will return to Metro-Gold-
wyn-Mayer and begin production of his

own story, “The Girl’s Rebillion.”

* * *

Fox Seeks Injunction

William Fox is seeking an injunction in

federal court here against the William Mix
productions and others, alleging misleading
advertising involving the name of “Mix.”
The complaint alleges the defendants took
unfair advantage of exploitation of Tom
Mix, Western screen star, by Fox.

* * *

Tom Mix will tour Europe this Spring.
His first vacation in eight years. The trip

will give European fans the opportunity
to see the “hard riding” star in person.

Fisher to Head New
Board of Officers; Tax
On Amusements Fought

(Special to Exhibitors Herald)

WINNIPEG, MAN., Feb. 17.—The Man-
itoba Motion Picture Exhibitors’ associa-
tion held its annual meeting at the Mar-
borough Hotel Thursday, when D. E. L.
Fisher, manager of the Garrick theatre, was
elected president to succeed Helmer Jern-
berg, manager of the Province theatre. L.
Straw, manager of the Starland theatre,
was elected vice-president of the Provin-
cial organization and Gordon Lindsay was
elected secretary-treasurer. Mr. Lindsay
was elected to the secretaryship in suc-
cession to R. Kershaw, who had been an
officer of the association for many years.
As a result of these elections, the Mani-
toba exhibitors now have practically a new
board of officers.

The association is the oldest continuous
exhibitor organization in Canada. The as-
sociation has been actively engaged in wag-
ing a campaign against the . Manitoba
amusement tax.

Hays, M.P.T.O, Favor
Bill Asking for Matrons

(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—Assembly-
man Charles A. Frieberg of Erie county
has been selected to present the bill in

the New York state legislature which
would limit and condition the admission
of unaccompanied children to motion
picture theatres. The bill will have the
backing of the Will Hays national or-
ganization as well as the New York state
M. P. T. O.
The bill will call for the segregation

of unaccompanied children once they are
within the theatre, the owner of the
house to provide a matron who will be
in charge of the children.

House Accepts Hoosier
Bill for Blue Sundays

(Special to Exhibitors Herald)

INDIANAPOLIS, Ind., Feb. 17.—The
Kissinger “blue Sunday” bill to prohibit
practically all kinds of amusements and
sports on Sunday has been favorably ac-
cepted by the house of the Indiana legis-

lature. A bill to prevent Sunday baseball,
football and other sports charging fees
was killed simultaneously.

Kersey Wins Lawsuit
(Special to Exhibitors Herald)

NOBLESVILLE, IND., Feb. 17.—

A

verdict has been returned in the case of
Willis Kersey, and others, against Samuel
E. Perkins, and others, giving the plain-

tiffs damages in the sum of $2,500. The
litigation referred to a theatre lease in

Indianapolis.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of February 28

by

the Camera

Edgar B. Hatrick, general man-
ager International Newsreel
Corp., and James R. Grainger,
sales manager Metro-Goldwyn
combine, on the sands of

Miami, Florida.

Signing the Papars William Beaudine is here seen
signing his new contract with Warner Brothers, while
Jack Warner, production manager, Benny Ziedman,
assistant, and Sam Warner, vice president of the com-
pany, are interested witnesses.

Jack Ford, William Fox’s stel-

lar director in his library. He
is now making “Once to Every
Man’’ and directed that other
Fox success “The Iron Horse.”

John L. Murphy, production manager of
Harold Lloyd Corporation, greets Gen-
eral Manager William R. Frazer on his re-
turn to Hollywood after a three months’
business trip to Great Britain and Europe.

Here’s “Mid-
gie,” just a pint

of English
Yorkshire ter-
rier, who parks
herself in a tea

cup. You’ll see
her in the In-

tern a t i o n a 1

Newsreel re-
leased through
Universal.

Doris Kenyon,
vacationing in
the A d i r o n-
dacks. She has
just completed
w ork on “I
Want My Man”
with Milton
Sills, First Na-
tional attrac-
tion.
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Cecille Evans, one of

the fourteen world fa-

mous beauties ap-
pearing in Para-
mount’s “The Dress-

maker from Paris,”

which stars Leatrice

Joy.

Clara Morris in a
gown of hyacinth blue
and apple green tulle,

which she wears in

“The Dressmaker
from Paris,” the Para-
mount production.

Adalyn Mayer, an-

other model in “The
Dressmaker from
Paris,’’ the Para-
mount special star-

ring Leatrice Joy
upon her return to

the screen.

Christina Montt wear-
ing an afternoon out-

fit of white crepe
sport dress and wool
cape, in “The Dress-
maker from Paris,”

the Paramount film.

Yola D’Arvil, another
one of the fourteen
models, in a gown of

white crepe de chine
in “The Dressmaker
from Paris,” which
Paramount is now
completing.

This making comedies is serious business you will note.

Here’s Harry Langdon, popular comedy star of the Sen-
nett-Pathe forces, caught in one of his serious moments
often encountered on the lot. Harry Edwards, director,

is in the centre and Arthur Ripley, scenario chief, is at

extreme left.

Governor and Mrs. Smith of New York photographed in

the Assembly Chamber of the state capitol, Albany, N. Y.,

just before viewing “Capital Punishment,” the Renown Pic-

tures feature. Senators and state officials viewed the film

also. This was the first feature ever shown in the building.

Virginia Valli, the pretty
Universal star of “The
Siege,” who has just re-

turned to the Coast after

visiting her parents in Chi-
cago. “The Siege” is being
directed by Svende Gade.

A1 Hoxie, who looks
enough like his brother
Jack to be a twin, appear-
ing in a new series of

Western pictures for Ar-
row.

Frankie Bailey, recently added to the cast of “Friendly

Enemies,” a Producers Distributing Corp. film, shows Joe

Weber and Lew Fields her prize apron, autographed with

names of 2,000 celebrities whom she met during her

theatrical career.
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Ruby Blaine, one of the featured
players in the Chadwick Pictures
Corp. production, “The Midnight
Girl.” She was “Miss New York”
in a recent beauty contest.

Aileen Pringle, featured in the

Vitagraph production, “Wild-

flower,” being produced by
Distinctive Pictures, Inc.

Frederick B. Patterson, president of National
Cash Register Company, during the recent con-
vention of that organization at Hollywood, pre-
sented Mary Pickford and Douglas Fairbanks,
two United Artists stars, with swagger sticks.

LEFT—Lionel Barrymore and Louise Glaum are
discussing a scene of the Associated Exhibitors
production “Fifty-Fifty” with Director Henry
Berger.

BELOW—Spanish Day at the Paramount Long
Island Studio with Bebe Daniels, star of “The
Crowded Hour” doing honors. Top row, left to

right—M. Elias, of “Elegangias,” Spain’s lead-
ing magazine; Miguel Fleta, tenor; Miss Daniels,
and Jose Mardones, basso Metropolitan Opera
House.
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RIGHT — Donald
Keith, featured in the
B. P. Schulberg pro-
duction, “The Boom-
erang,” adapted from
David Belasco’s play,

is declared to be a
“find” in screen cir-

cles. He’s just 19
years old and has
been in pictures
about a year.

BELOW— Tom Mix
as “Dick Turpin” on
“Black Bess” in the
Fox production,
“Dick Turpin.”

Stars and executives of Belasco Productions, lined up at the start of
“Friendly Enemies,” being produced for Producers Distributing Corp. Left
to right Bert E. Siebel, assistant director; Joe Weber, Lucille Lee Stewart,
Edward Belasco and A. H. Sebastian, president and
general manager, respectively, of Belasco Productions
and Lew Fields.

Shirley Mason thinks bald heads are made to
kiss. J. Farrell MacDonald who was “Cor-
poral Casey” in the Fox production, “The
Iron Horse,” doesn’t object.

Frank Lloyd, independent producer-director returns to
Hollywood to make “The Winds of Chance” for First
National.

BELOW Estelle Bradley, Jack White, Lloyd Hamilton
and Eddie Nelson at Mermaid studios.
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Billie Dove, who plays the role

of Alice, the dutiful wife, in

“The Folly of Vanity” a new
William Fox production.

Antonio Moreno, the Metro-Goldwyn star who
has gone to Spain to play in Rex Ingram’s pro-
duction, “Mare Nostrum,” takes his banjo with
him.

Thomas Jefferson, stage star of

“Rip Van Winkle” fame, just re-

turned to Hollywood to work in

pictures after three years tour.

ABOVE Wesley
Ruggles, director of

F. B. O.’s “Pace-

makers” series, and
his technical staff, on

location at Pomona.

RIGHT— Heroes All

—W alter Johnson,

World series hero;

Douglas Fairbanks,

United Artists star;

and Babe Ruth, the

king of “swat,” who
have all been doing

their stuff at Doug’s

studio.

LEFT Alyce Mills,

who recently signed

a long term contract

with B. P. Schulberg.

“Faint Perfume” is

her first picture.

Josef von Sternberg, director of “The
Salvation Hunters” which United Artists is

distributing, in his new car.
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Stanley Spoehr
Washington

Chas. R. Gilmore
Denver

J. E. Huey
Dallas

Frank Meyers
Toronto

Managers Average Six Years

Serviee With Vitagraph
^Vita^raph branch managers have been celebrating Anniversary Month—Vitagraph is

^ 28 years old in February—by carrying on an unprecedentedly vigorous drive.

Returns are expected to show record breaking results in bookings, collections and
business-getting generally.

Not the least interesting fact revealed ivhen plans for the celebration were forming was

the long service of the branch nutnagers. The average length of service with Vitagraph

of the tiventy-nine men is an almost even six years, a remarkable showing in the picture

industry.

These sketches and paragraphs shoiv the men tvho put the big Anniversary Month drive

across

:

S. N. BURNS, branch manager at Albany, entered Vitagraph’s service January 14, 1922, covering
the “Death Trail”—that part of New York state between Utica and the Canadian Border, and
half of Vermont. After seven months he was transferred to the “main line” of the Albany division,

and on January 26, 1924, became Albany branch manager. Mr. Burns formerly was in the regular
army.

IRA P, STONE, Atlanta branch manager, joined Vitagraph in July, 1919, after having seen
army service overseas as an officer. After being successively cashier and booker in the New
Orleans office he was elevated to the branch managership in the autumn of 1920. A year later he
was transferred to his present position in Atlanta.

C. W. SWAIN, Boston branch manager, entered the picture industry in 1908 as manager of the
Daily Film Service in Birmingham. Ala. In the next year this company was merged with the
Birmingham Film Service, of which Mr. Swain was treasurer. Soon after this he went to Atlanta
as assistant manager of General Film Company. In 1912 he became branch manager in Washing-
ton, and in 1913 division manager for World Films. In May, 1915, he opened a Minneapolis office

for V. L. S. A. He was appointed Vitagraph branch manager at Atlanta in 1916 and Boston
branch manager in October, 1917.

C. W. ANTHONY, Buffalo branch manager, has been in motion pictures fourteen years. After
seven years as an exhibitor he entered Vitagraph’s sei*vice as a salesman out of the Pittsburgh
branch office. He became special representative, covering all blocks of the Pittsburgh branch,
and later assistant branch manager, advancing to his present position February 15, 1922.

J. A. STEINSON, Chicago branch manager, joined the Vitagraph organization in the spring of
1916 as a salesman connected with the Dallas branch. In the autumn of 1917 he was transferred
to Minneapolis as assistant branch manager. He was advanced to manager of the St. Louis
branch office in the spring of 1920, and two years later was transferred to the post he now holds.

C. L. KENDALL, branch manager at Cincinnati, has been “picturing” for nineteen years,
having taken his first position in the industry in January, 1906. His connection with Vitagraph
began in 1916, and, having continued nine years, Mr. Kendall says he intends to remain with this

company “until Gabriel blows his horn.”

J. E. BECK, branch manager at Cleveland, is a 100 per cent Vitagrapher, which is to say that
he never has been with any other picture organization. He started in 1916, and since becoming
a branch manager has had charge of the Syracuse, Albany and Cleveland branches, successively.
He has held his present post since 1921.

J. E. HUEY, branch manager at Dallas, gained his first exi>erienc€ in pictures with the Mutual
Film Company, in Omaha, in 1915. Two years later he went to Dallas and became a booker
for V. L. S. E. Since that time, except for a year in the array, he has been continuously with
Vitagraph in Dallas territory, climbing the ladder from booker to salesman, to assistant branch
manager and finally to branch manager,

CHARLES R. GILMOUR, Denver branch manager, became Salt Lake City manager for World
Films in 1913, soon after starting as a salesman on the Denver staff. He returned to Denver
as branch manager in November, 1914, and was transferred to Minneapolis late in 1915, In April,
1916, he took charge of Pathe’s Denver office, subsequently becoming district manager for Denver
and Salt Lake City. In 1918 he took charge of Hodkinson’s Los Angeles Branch, going later to
Selznick as division manager. He was in turn Vitagraph manager in Denver, general manager of
an independent exchange, and Omaha manager for Fox, returning to Vitagraph as Denver branch
manager.

J» H. YOUNG, branch manager at Detroit, has been with no other company but Vitagraph and
worked out of no branch office but that at Detroit. He started as a salesman August 9, 1919, was
made special representative, covering key centers, September 4, 1920, and promoted to branch
manager November 20, 1920.

C. A, SCHULTZ, Kansas City branch manager, became a Pathe salesman in Des Moines terri-
tory in 1917, after serving as shipping clerk and booker with World-Republic and ^lect in Minne-
apolis. After a year with Pathe he joined Vitagraph. Two years later he became Vitagraph’s
branch manager in Omaha, and in February, 1924, was transferred to the post he now holds.

C. M. HILL, Los Angeles branch manager, joined Vitagraph April 1, 1924, but not as an April
Fool joke. He had then been in the industry ten years, working, in turn, with General Films,
Eclectic, World Films, Pathe, Mutual Films, General Films, V. L. S. E., and Famous Players.
His work with Vitagraph has been in Los Angeles territory exclusively.

FRED H. KNISPEL, branch manager at Minneapolis, was a “super” in “legit” productions before
the World War, in which he saw service in the army. He was a booker and office manager for
Goldwyn Distributing Corporation in 1919-20, going thence to Vitagraph and becoming Minneapolis
branch manager in the latter year.

H. A. Black
Seattle

Clarence M. Hill

Los Angeles

Thomas Guinan
New Orleans

Ira P. Stone
Atlanta

Robert Horsley R. S. Stackhouse C. A. Schultz C. R. Osborn J. C. Leighton A. S. Clatworthy J. H. Young
New York Salt Lake Kansas Oty Montreal New Haven Winnipeg Detroit
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F, W. RedBeld
Pittsburgh

£. F. Tarbell
Omaha

W. C. Wheeler
San Francisco

C. L. Kendall
Cincinnati

CHARLES R. OSBORN, branch manager at Montreal, worked for General Film at Wilkes-
Barre, Pa., Boston and Albany, and for Metro in Chicago. Omaha and Cincinnati before joining

Vitagiaph at Montreal a little more than a year ago.

J. C. LEIGHTON, New Haven branch manager, has been in the picture industry more than
eleven years. He was with the Boston Photo Play Company six years, and after that, in turn,

one year with Federated Films, two years with Robertson-Cole, one year with Pathe and a year
and a half with Vitagraph. It is his boast that he has called at every picture theatre in the six

New England states—and sold product in most of them.

THOMAS GUINAN, New Orleans, entered the industry—and the Vitagraph organization—in

February, 1919. Stationed first in the home offices, he started traveling in 1920, covering all

Vitagraph branches. In 1923 he was given charge of the four southern offices and is now stationed

in New Orleans.

ROBERT S. HORSLEY, New York branch manager, joined Vitagraph eight years ago, after

being a traveling exhibitor and manager of Brooklyn theatres. After working successively in

New York and Connecticut he became a special representative, covering all territories with Larry
Semon comedies. Again serving in New York and then in Connecticut, he became assistant man-
ager of the New York branch. A year ago he went to Philadelphia as branch manager and soon
after was transferred to his present post.

J. N. BYRD has been Oklahoma City branch manager since January 22 last. His first employ-
ment in the industry was with Fox, whom he served as salesman at the Dallas office from 1915
to 1920. During the latter year he was on the staff of Paramount, after which he went to South-
west Film Company. On August 1, 1922, he came to Vitagraph as salesman on the Dallas staff,

remaining until his appointment to Oklahoma City.

E. F. TARBELL, branch manager at Omaha, opened the first picture theatre in Florida on
Thanksgiving Day, 1903, and continued as an exhibitor until February, 1912, when he joined
Mutual Films as manager of a sub-branch office at Tampa. In July, 1917, he came to Vitagraph
as a salesman in Pittsburgh territory. He became branch manager in April. 1918, remaining
there till December, when he was transferred to the same post in Chicago. He left the company
in May, 1921, but returned to the fold last November.

W. J. QUINLIVAN, Philadelphia branch manager, worked first for General Film Company,
starting in 1915. Later he was successively with Exhibitors Mutual. Robertson-Cole, Hodkinson
and Goldwyn, coming to Vitagraph in April, 1922, working out of the Philadelphia office. He
was made assistant branch manager in February, last, and manager in July.

F. W. REDFIELD, branch manager at Pittsburgh, Is rounding out a quarter century in the
picture industry, having started in 1900, covering the entire United States for George K. Spoehr.
In 1910 he went to General Film Company and was manager, successively, of the Chicago. Mil-
waukee and Atlanta branch offices. He joined Vitagraph in 1916—just nine years ago, and has
covered in turn the Chicago, Milwaukee and Pittsburgh territories.

H. A. BLACK, Seattle branch manager, has gained his entire picture experience in service with
Vitagraph. He joined this organization in August, 1919, as a salesman out of Salt Lake City, his

work being principally in Montana. In February, 1920, he was transferred to Los Angeles,
where he was assistant branch manager until December of that year, when he became branch
manager at Salt Lake City. He took charge of the Seattle branch in April, 1922.

R. ROMNEY, branch manager at St. Johns, N. B., has worked for no picture company but
Vitagraph. After handling this company’s product for twelve months on a franchise basis, he
took over the St. John office, covering the whole of the Maritime Provinces and Newfoundland.
His service has continued for ten years.

ALBERT L. DANKE, St. Louis branch manager, has been with Vitagraph more than two
years. Previously he had been a Metro salesman in Michigan territory for a year, and six
months with F. B. O. and United Artists. He was a salesman for Vitagraph in Michigan ter-

ritory before being appointed to his present position, April 20. 1924.

W. C. WHEELER, San Francisco branch manager, started in pictures in March, 1911, as treas-
urer of a Pasadena, California, theater, after an apprenticeship as usher and doorman in

San Francisco. In 1916 he went as company manager of “The Birth of a Nation” when it was
first roadshowed. After managing a Los Angeles theater in 1916 and traveling with another pic-
ture. he joined Vitagraph as a salesman attached to the San Francisco branch, July 29, 1917,
becoming branch manager June 8, 1921.

R. S. STACKHOUSE, Salt Lake City branch manager, became associated with Vitagraph at

Denver in December, 1922, after having traveled for another enterprise nearly three years in

Iowa, Nebraska, Kansas and Missouri. For Vitagraph he served as special representative out of
the Denver and Salt Lake City offices successively until September. 1923, when he became branch
manager at Salt Lake City.

JAMES FRANCIS MEYERS, Toronto branch manager, opened the first picture theater in Sim-
coe, Ont., in 1907. Subsequently he has houses in other towns, closing his career as an exhibitor
after controlling two theaters in London, Ont., eight years. He jointed the Vitagraph sales organi-
zation May 1, 1917, became Montreal manager August 11, 1920, and Toronto branch manager in

1922. He has been with no producing company but Vitagraph.

STANLEY SPOEHR. manager of the Washington branch, was an exhibitor in Kentucky prior
to June, 1916, when he became salesman for Hearst’s International out of St. Louis. His subse-
quent career follows: November, 1916, salesman out of Cincinnati, until transferred to Milwaukee
when International consolidated with Pathe; September 8. 1917, joined Vitagraph, with head-
quarters at Henderson, Kentucky, in St. Louis territory ; August 1. 1919, transferred to Philadel-
phia, where later he was promoted to assistant branch manager ; March 12, 1923, blanch mana-
ger at Washington.

A. S. CLATWORTHY, Winnipeg branch manager, started in the picture business in 1906 at
the age of 10, as singer and chore boy in a Sterling, 111., nickelodeon. In 1914 he became a
salesman for Essanay. In 1916, during the Mexican troubles, he enlisted in the army, remaining
in the service until February, 1919. After being with various other companies he joined Vitagraph
as a Minneapolis salesman in February, 1921, was promoted to assistant branch manager in the
autumn of 1922, and in July. 1923, became branch manager at Winniiieg.

A. Danke
St. Louis

S. N, Burns
Albany

J. E. Back
Cleveland

W. J. Quinlivan
Philadelphia

28

Years

Old

C. W, Swain
Boston

J. N. Byrd
Oklahoma City

R. Romney
St. John, B. C.

Fred H. Knispel
Minneapolis

C. W. Anthony
Buffalo

John A. Steinson
Chicago
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“Man Without a Country” Has
Its New York Premiere

Fox Film Opens at Central Theatre for Long Run—Woodhull Dinner
Being Widely Advertised

By JOHN S. SPARGO

New YORK, February 17.
—“The Man Without a Country,” the Fox

epic, was given an auspicious Broadway premiere at the Central
theatre last Wednesday night, and judging from the patronage of

the first half week, has settled down as a fixture. It is predicted by many
who have seen the film that it will equal or possibly outdo in length of run
“The Iron Horse,” also a Fox picture, which is now in its eighth month.

T he Man Without a Country” being

a story tending to stir the patriotic

instincts, was fittingly opened on the eve

of Lincoln’s birthday. This was an invited

audience and the general public presenta-

tion was at the matinee on the birthday

anniversary of the great patriot.

The premier showing brought together an
audience of celebrities seldom gathered in

a picture theater, many national organiza-

tions sending representatives to the initial

show.
Among those represented were: Sons of Amer-

ican Revolution; Colonial Dames of America;
National Health Council; Boys’ Club Federation;
Daughters of the American Revolution; American
Sunday School Union; Chautauqua Institution;

National Safety Council; American Home Eco-
nomics Ass’n.

;
Nat’l. Community Center Ass’n.;

Community Service; American City Bureau; Cen-
tral Conference of American Rabbis; American
Civil Association; The American Ass’n. of

Museums; Child Welfare League; Playground &
Recreation Ass’n.; Commonwealth Club; Actors’
Equity Association; Woodcraft League; Nat’l Edu-
cational Ass’n.; American Federation of Labor;
American Library Ass’n.; Federation for Child
Study; Jewish Welfare Board; Reserve Dep’t. Y.

W. C. A.; Russell Sage Foundation; Camp Fire
Girls; Council of Jewish Women; Committee for

Prevention of Blindness; Cooper Union; Ass’t Ad-
vertising Clubs; Ass’n. of Book Publishers; Amer-
ican Country Life Ass’n.; Congress of Parents &
Teachers; Federal Council of Churches of Christ;

General Federation of Women’s Clubs; The Acad-
emy of Political Science; Child Labor Commit-
tee; American Civic Ass’n.; Federation of Cath-
olic Alumnae; Catholic Welfare Conference; War
Dept. Civilian Advisory Board; Y. W. H. A.;
Council of Catholic Men; Girls’ Friendly Society;
Nat’l. Security League; Committee of the Y. M.
C. A.; Child Welfare Committee; Salvation
Army; Y. M. H. A.; Florence Crittenden Ass’n.;
American Legion; Council of Catholic Women;
Museum of Natural History; National Board of
Y. W. C. A.’s; Child Health Ass’n,; National
Civic Federation, and Boy Scouts of America.

* =1= *

The dinner to R. F. Woodhull, former
president of the Motion Picture Theatre
Owners of New Jersey, at the Robert Treat
Hotel, Newark, N. J., on National Inaug-
uration Day, is being advertised and ex-
ploited with all the lavishness accompany-
ing a world premiere of a big motion pic-

ture creation.

An immense web banner strung across
Broad Street at Market will compel the

attention of Newark for three weeks prior

to the event. Several hundred motor trucks
are moving about Newark streets, the coun-
tryside, and other municipalities directing

attention to the ball given in honor of
Mayor Frederick C. Breidenback of New-
ark at the Robert Treat immediately fol-

lowing the Woodhull dinner.

One hundred foot trailers for motion
picture theatres throughout the State also

direct attention to the ball. The Newark
newspapers will carry display ads and
reader; theatres will use de luxe trailers;

theatres of all types will contain advertising
for the ball ; thousands of windows will

display half window cards while the bill-

boards will be called upon to capacity to

herald the dual event of March 4th.

* *

Mickey Walker, the popular welterweight
champion of the world, is about to elevate

the screen by appearing in a series of mov-

ing pictures, to be made in New York upon
his return from Los Angeles, after his

fight with Bert Colima, February 24.

Mickie has just signed up with Stadium
pictures.

Mickey has had the pictures “bee” in his

bonnet for some time and the screen tests

proved he was “there.” He is classy, and,

quite naturally full of pep and snap and
action.

Mickey’s advisor and manager, Joe Deg-
non, is more than tickled because of his

champion’s coming appearance on the

screen and is not a bit backward in pre-

dicting that “Mickey” will lick all the Val-
entinos, Tommy Meighans and all the rest

of them, in jig time. He must be good be-

cause Tom North says so.

* * *

A romance that had its inception on the

Pacific coast, and gradually worked its way
through the space of seven years to find its

culmination in a New York film company’s
office has just come to light. Joseph J.

Deitch, general sales manager of Tri-Stone
Pictures, and vice-president of the newly
organized Parthenon Picture Corporation,
discloses the fact that Miss Freda Solomon
is now Mrs. Joseph J. Deitch. The two
having become united at a quiet ceremony
with Mr. Edward McNamee and Miss Tes-
sie Mondschein acting as best man and
bridesmaid respectively.

The happy young couple are installed in

an uptown apartment where they are re-

ceiving the congratulations of their many
friends. A honeymoon trip to London of
several weeks’ duration will take place as

soon as Mr. Deitch’s business affairs will

permit. Air. Deitch or “Joe” as he is more
popularly known, is regarded as one of the

most capable and promising young execu-
tives of the industry.

* *

George Hackathorne who plays the lead-

ing character in “Capital Punishment” now
playing at the Cameo theatre dropped in to

see the picture. Seated near him was an
elderly woman who became more and more
agitated as the picture progressed.

At the end of the picture Hackathorne
heard her murmur, “They did that to my
boy,” and then found that she had swooned.
Hackathorne beckoned to an usher who
brought a bottle of smelling salts and re-

vived the woman. She was taken to the

rest room and after gaining her composure
left the theatre.

* * *

Indicative of the hustling ability of J.

Charles Davis 2nd, is the fact that for the

second time in four months his business

has grown so that it becomes necessary to

secure larger quarters.

The Davies Distributing Division, Inc.,

which he organized a short time ago has
been forced to take space double the size

.of .their present offices at 723 Seventh Ave-
nue.

Morrie Ryskind, who has been Dr. Hugo
Reisenfeld’s right and left hand man at the

Rivoli and Rialto theatres for the past

BUDDY HARRIS, a blonde Will Rog-
ers of 3, who recently finished an im-
portant role in Victor Halperin’s
“School for Wives,” starring Conway
Tearle and Sigrid Holmquist. He has
just signed a contract with Ivan
Abramson to appear in “Lying
Wives.”

couple of years, last week sent out the fol-

lowing piece of publicity:

“Weather permitting Morrie Ryskind
will resign as director of advertising and
publicity for the Rialto and Rivoli the-

atres on or about February 21. Paris pa-

pers please copy.”

It is noted that Morrie doesn’t specify

whether he means Paris, Ky., or Paris, 111.,

but he likely means Illinois as that is the

state from which his successor comes.

Ed. Olmstead, late of McVickers theatre,

Chicago, has been chosen to take up the

Ryskind mantle and is already on the job.

J. Gordon Edwards, for many years chief

of the production end of Fox films, and
himself one of the best known directors

in the industry, has returned to the Fox
organization after an absence of eight

months which was generally thought to be

permanent. Mr. Edwards returns to the

Fox ranks in an executive capacity and
will have his headquarters in New York.

This is looked on generally to mean that

production will again soon be started in the

big Fox plant on Tenth Avenue, but no
verification of this can be obtained from
Mr. Edwards or other Fox officials.

Grand Jury Exonerates
Owner Who Shot Finke

(Special to Exhibitors Herald)

ST. LOUIS, Mo., Feb. 17.—The grand
jury lost little time in exonerating Steve
Chulick, owner-manager of the Lowell
theatre, Broadway and De Soto street,

for killing Elroy Finke, 21 years old, in

the theatre on the night of Feb. 10.

Th grand jurors heard the same testi-

mony presented to the coroner’s jury

but a few hours before and unanimously
voted “No true bill” as the evidence clearly

showed that he shot Finke in self defense.

Gloria Coming Home
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Having com-
pleted the making of “Madame Sans-
Gene” in France for Paramount, Gloria

Swanson will sail tomorrow for America.
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The Independent Market
The exhibitor who fails to study the offerings of the independent producers and distributors

is being unfair to himself, his theatre and his audience for during the last few years many of the

really big box office successes have originated from this source.—T. O. SERVICE.

The Life and Death of

Independents
By Jesse J. Goldburg

F or the benefit of those who will

have the courage to commence, the
reading of this article and the

patience to go through with it to its

conclusion, let me
say that this is

not publicity, nor
is it an attempt
either to exploit
myself or my
company through
the medium of

the pages of Ex-
hibitors Herald.

I have headed
this article “The
Life and Death
of Independents”
because I hope, to

deal with what I

believe is essen-
tial to the perma-
nence and life of the independent pro-

ducer, distributor and exhibitor of mo-
tion pictures, and that (if permitted to

occur) will result in its death.

Independent Pictures Corporation, with

every faith in the stability, permanency
and increasing opportunity for the pro-

duction of independently made motion
pictures and their fair and proper dis-

tribution, has outlined, for the season

1925-1926, an output of production in-

volving the expenditure of exactly twice

the amount of money it operated on dur-

ing the year 1924-1925, and that means
more money than we have ever placed

into production during any one season.

Our determination to do this was
prompted necessarily by our firm con-

viction that this coming season will see

a greater demand on the part of theatre

owners, reflected through the choice of

the public, for motion pictures ema-
nating from the studios of independent

producers who, unable, and unwilling to

pay the insane and exorbitant salaries

allowed by producers who operate their

own exchanges and theatres, must of

necessity, seek new and promising stars,

and the public want new faces and prom-
ising personalities.

* * *

The time has arrived when the motion
picture fan is most discriminating and
critical in his choice of motion pictures
and can no longer be hoodwinked into

believing that a much advertised star.

regardless of his or her ability as a
dramatic or screen personality, is worth
while seeing on the silver sheet. The
public no longer is amused or enter-
tained by lavish displays or the reckless
expenditure of money in the creation of
gorgeous interiors that serve no purpose
other than to befuddle the brain and
befog the. eye.

There are upwards of 10,000 independ-
ently owned theatres in the United
States, the. patrons of which this day
dictate to the theatre owner the kind of
pictures they want to see, and gradually
and surely, they no longer make their

designation by way of a choice of stars,

excepting in an instance where the stars
have rightfully earned their reputations
because of the kinds of pictures in which
they appear, rather than by the amount
of publicity in back of them.

The life of the independent exchange
man is in the hollow of the hand of,

first, the independent producer upon
whom he relies for the. right kind of
motion picture entertainment, but finally

and conclusively in the hands of the
independent theatre, owner to whom he
must look for his source of income.

That life can be prolonged and the
independent body made more robust
year by year, assuming the independent
producer will make the right kind of
entertainment. The independent theatre
owner will protect his investment and
serve his public and his patrons with
pictures that he, as a showman with his

ear to the ground of public demand,
realizes they want because of their

merit, and not mortgage his house or
alienate his patrons by playing such pic-

tures as are copiously advertised and
freely press-agented without a corre-
sponding merit in the pictures so adver-
tised and exploited.

To keep his theatre free and unen-
cumbered from entangling alliances with
competitive exhibitors who are producers
should be the slogan, the scripture and
the resolve of every theatre owner whose
time, effort, ability and money erected
the theatre which bears his name. The,

independent exchange, man must so co-
operate with the theatre owner as to

give him the maximum of service, with
every ethical standard of business co-
operation possible to exercise.

The death of the independent theatre

owner lies in his binding himself to

agreements to play certain pictures or
exploit certain stars upon salesman’s

representations, printer’s ink and pos-
sible threats. Of course, if an independ-
ent theatre owner wants to get out of
business, that is another thing, but if

he is in earnest with his institution and
his sense of independenee, he will call

his name his own and place his business
where it will do him the most good,
namely, with those exchanges that can

serve him with the product his patrons
demand, regardless of whether that
product has a much or over-advertised
trade mark in back of it.

The motion picture can give, no value
to a trade mark of a producer because
trade marks cannot certify to the merit
of a product such as motion pictures.
They may go with hams, bacon, flour,

biscuits, etc., but neither art, personality
nor individuality enters into their manu-
facture. The sooner the theatre owner
teaches his patrons that trade marks on
pictures mean nothing the quicker will

the theatre owner be relieved of a de-
mand on the part of his patrons to play
a certain producer’s product, regardless
of its merit.

We, independent producers take our
business seriously. We endeavor to give
the maximum of results at a minimum
of cost. We are not beset by any ex-
ternal political conditions. The motion
picture artist, from director and actor
down to the lowest sub-deb, knows when
he works for an independent company
he must give, the best that is in him and
that at no inflated salary. It is a com-
mon expression on the coast for a motion
picture artist of even box-office value to

say, “Of course with So and So or So and
So (naming a large producer operating his

own exchanges and theatres) I was paid so

much, but I know that when I work
for an independent company they can’t

afford to pay anything like that.” In
short, the non-independent has created
a Frankenstein in their own ipassiveness
in the shape of a money-devouring
machine and the theatre owner pays the
freight in the end.

The season of 1925-1926 will see untold

changes in the method of production and
distribution, but all of it leading to a

widening of the road of commerce and
{Continued on page 54)

Jesse J. Goldburg
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THE
BOX-OFFICE ATTRACTIONS
The most talked of Films of the day

SHORT REELS in COLOR

**Redhead Comedies’’
The first cartoons ever done in color. Drawn
by Frank A. Nankivell, W. E. Stark and

“Hutch.”

“Ebenezer Ebony”
A colored Huckelberry Finn in colored pictures.

The antics of a colored boy—the experiences of

your own boyhood days. You remember

—

your circus days—the old swimmin’ hole

—

you’ll see them all again—just as real—but

now so funny—and in natural colors.

“Color Shots”
Floral Beauty—People in The Public Eye

—

Travel—Scientific Subjects—Ultra entertain-

ment subjects that lend themselves particularly

to color.

BOOK THEM NOW
Produced and Distributed by

SEEING D. WILSON and CO., Inc.
25 West 43rd Street New York City

“Karlo Kolor Komics”
Twelve one-reel kartoons in kolor that will

make the most konfirmed killjoy keel over in

kinks of komikality.

“The Wonder Book”
A series of one reel pictures in Kelley Color.

Pictures of FASHION—HOMEIS and GAR-
DENS—SPORTS and ART. Screen beauty in

natural color.
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Hennan F. Jans

offers

The First Two of His

New Series of Six

Superior Attractions

“PLAYTHINGS of DESIRE ”

By J. WESLEY PUTNAM
with

ESTELLE TAYLOR
MAHLON HAMILTON — DAGMAR GODOWSKY — EDMUND BREESE — MARY
THURMAN — BRADLEY BARKER — LAWFORD DAVIDSON — WALTER MILLER

Directed by BURTON KING

The Screen Version of the Most Famous Divorce Case of the Age

“THE MAD DANCER”
By LOUISE WINTER in “YOUNG’S MAGAZINE”

with

ANN PENNINGTON — JOHNNIE WALKER — VINCENT LOPEZ and HIS BAND
(Courtesy Flo Ziegfeld)

Directed by BURTON KING

Paris! The Studios! The Models! New York and Washington Society!

Coming: “MARRIED?” and “ERMINE and RHINESTONES”

And Two to Be Announced

WIRE NOW TO—

Jans
Productions

Inc.

1540 BROADWAY
NEW YORK

H. F. JANS, President

Foreign Distributors : Export and Import Co., 729 Seventh Ave., New York City. Cable Address: Eximfilm, New York
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Outlook From Viewpoint
of an Independent

By Joe Brandt
Executive of Columbia Pictures Corporation

The recent withdrawal of the Vitagraph company
from the Hays organization seems to have stirred up
considerable agitation among the exhibitors and the
independent producers.
Joe Brandt of Columbia Pictures Corporation, has

some decided views on the situation of the indepen-
dent exhibitor and these he sets forth in the article
on this page.

I
N order to give my viewpoint of the

outlook of the industry, it is necessary

for me to go back to the days when I

was New York manager of the Billboard

_ and in charge of

the motion picture

department and
associated with
Lyman Fisk on the

Dramatic Mirror,
and immediately
prior to my be-

coming associated
with Carl Laem-
mle.

In those days
we had instead of

Paramount, First

National, Metro-
Goldwyn, United
Artists, a group
just as powerful

in the producing field namely, Biograph,
Vitagraph, Kalem, Lubin, Selig, Essanay,
and whereas, today we have Warner
Brothers, C. B. C.-Columbia Pictures Cor-
poration, Charles Burr, Chadwick Pictures,

Arrow Films, in those days we had Carl

Laemmle’s Imp, Tannhauser, Edward Por-
ter’s Rex, Herbert Miles, Mark Dittenfaus,

Charles Bauman and Adam Kessell.

When the big factors in those days saw
that the independents were keeping the

“open door policy” alive, they, too, took
steps to consolidate their interests and
formed the Patents Company.

Instead of issuing licenses to theatres as

the Patents Company did in those days, the

big interests today are acquiring theatres

and building big circuits in order to con-

solidate their interests.

Joe Brandt

^ ^ ^

When the Patents Company became
strong enough they, too, adopted methods
to control the industry and the exhibitor

was forced into the position where, in

order to keep his theatre open, he had to

follow the rules and regulations that were
set down, or go out of business.

When the exhibitors began to feel the

pressure that was forced upon them, they
welcomed the entrance into the field of the

consolidated efforts of the Film Sales Cor-
poration, which was the amalgamation of
all of the independent interests of that

date. Lawsuits and legal battles involving
fortunes were conducted by the independ-
ents to preserve for the industry the right

of the exhibitor to book his pictures in the

open market and to conduct his business
as he saw fit in order to enable him to

own his own theatre and to follow the

dictates of good business judgment in

booking only such pictures as would make
money for him.

The independents today are consolidated
under the banner of the Independent Mo-
tion Picture Producers & Distributors
Association and they, too, are getting ready
to wage warfare, if necessary, to keep an
“open door” policy and to enable the ex-
hibitor to continue to believe that he is the

real owner of his theatre and that the

money that he has put into bricks and
mortar, which, in many cases, represents
all the investment he has in the world, will

be conserved for himself and his posterity.

The recent announcement of two of the

big interests that they were going to build
more theatres this year and the continua-
tion of the policy of building up big cir-

cuits around some of the first run theatres
in the key cities, proves conclusively that

the big producer-distributor theatre-owned
interests are forging the chain which will

gradually be drawn around the independent
exhibitor so that he will no longer be free

to carry on his business as he sees fit but
will have to dance to the music that is

played for him.

Widely variant phases in the pleasing
tale of "White Mice,” the Wilson-
Wetherald Productions release.

There is only one solution to the problem
to the exhibitor who wants to remain in-

dependent, and that is, to open up his
booking dates to independent product and
keep the field open for real competition.
I am sorry I am not at liberty to mention
the name of one of the biggest owners of
a circuit of theatres who stated to me that
in his opinion the tactics used by most
exhibitors in excluding independent prod-
uct would eventually bring about conditions
where the industry would be under the
control of a few producers. He is fair-

minded enough to keep 40 per cent of his
time open for independent pictures and he
has given encouragement to independent
producers to make the best that the market
demands in order that he may feel safe in
continuing to conduct his business as he
believes is profitable and fair to all

producers.
^

At the beginning of the present season
I sounded this note of warning and a great
many exhibitors saw the wisdom of keep-
ing the independents in the field and did
give a fair amount of patronage to the in-

dependent exchanges, but a fair amount of
patronage is not enough. The independ-
ents must have substantial support from
the exhibitors throughout the country if

they are to remain in business.
The independents have established them-

selves on a firm financial basis—they are
producing pictures today that have made
money at the box office but they cannot
continue to do this unless the exhibitors
give them the financial support that they
need in order to continue to head off the
danger that is facing the entire industry.

Goldburg Discusses
Life of Independents

{Continued from page 51)

a broadening of the independents’ oppor-
tunities and I ascribe it to the disillu-

sionment of the public and their re.= tora-
tion to a sane patronage of pictures
upon the basis of the picture’s worth,
and that is where we independents pride
ourselves.
So therefore, with this optimistic

viewpoint, arising from an analytical
study of conditions, we are taking our
stars, Bill Cody, Bob Custer, Franklyn
Farnum, William Desmond and Helen
Holmes and four others who will be
presented in additional series, upon the
voyage of even better pictures than we
have made heretofore, recognizing the pres-
ent and future demands.

Chadwick Takes Whole
Floor in View of Boom

{Special to Exhibitors Herald)

NEW YORK, Feb. 17.—The Chadwick
Pictures Corporation has removed its offices

from the seventh floor to the twelfth floor
of 729 Seventh avenue, here, in preparation
for increased activities. The entire floor
is occupied.
The advertising department which has

recently been reorganized by Charles Reed
Jones, and the Merit Film Corpoiation will

be included on the same floor.



CHADWICK PICTUREb' CORPORATiOH
presents'

THEMIDNIGHT GIRD
A Thpilling Romance oFiBroadwayAFterDapk

Suppopbed by

GARETH HUGHES
and a notable case

Directed by WilfredNoy

ALBANY—First Graphic Exchanges, Inc.
ATLANTA—Southern Stales Film Co.
BOSTON--Independent Films, Inc.
BUFFALO—First Graphic Exchanges, Inc.
CHICAGO—Celebrated Players Film Corp.
CINCINNATI—Standard Film Service Co.
CLEVELAND—Standard Film Service Co,
DALLAS—Southern States Film Co.

See Your Exchange Now
DENVER—Mountain States Film Attractions
DETROIT—Standard Film Service Co.
INDIANAPOLIS—Celebrated Players Film Corp.
KANSAS CITY—Independent Film Co.
LOS ANGELES—All-Star Features Distributors, Inc.

MILWAUKEE—Celebrated Players Film Corp.
NEW ORLEANS—Southern States Film Co.
NEW YORK CITY—Commonwealth Film Corporation

OMAHA—Liberty Films, Inc.
PHILADELPHIA—Masterpiece Film Attractions
PITTSBURGH—Federated Film Exchange Co.
SAN FRANCISCO—All-Star Features Distributing, Inc.
ST. LOUIS—Columbia Pictures Corp.
SEATTLE—Western Film Corpor'.tion
WASHINGTON, D. C.—Trio Productions
TORONTO, CANADA—Premier Films, Inc.

CHADWICK PICTURES CORPORATION
729 Seventh Avenue, NewYorf^Ofy

I. E. Chadwick ,
President

Foreign Rights Controlled by
Simmonds-Kann Enterprises, Inc.
220 West 42nd Street, N. Y. C.
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Banner Has “Speed” Ready
for Distribution

Messrs. Davis and Briskin of Banner Productions, Inc., announce the com-
pletion of their sixth production on their independent schedule of eight, and
the arrival of the print in New York from the Coast, where it was made by
Director Ed. LeSaint. The title of the production is “Speed,” from the story
of the same name which appeared in the Saturday Evening Post.

The author is Grace Sartwell Mason.
The picture has an all star cast, consisting
of Betty Blythe, Pauline Garon, Robert
Ellis, William V. Mong, Arthur Rankin
and Eddie Phillips. It is a Ben Verschieser
production.
The Banner people consider this the best

picture made by them thus far on their

schedule. It is a snappy, fast moving pro-
duction, filled with speed and excitement
from beginning to end, and there is never
a dull moment in it. The great thrill is

in the automobile race, where three wildly
careening cars go crashing down a moun-
tainous road that is just wide enough for
two vehicles.

In the midst of grinding brakes and
whirling dust and skidding cars, Robert
Ellis, from a place on the running board
of his car, sweeps alongside the one filled

with bandits and grabs Pauline Garon from
her perilous position and drags her into
his car. The escaping motor goes tumbling
down into the ravine. Those who have
seen the picture say this particular scene
is as daring and dangerous a piece of
work as has ever before been seen on the
screen. It is unusually well directed. The
picture will be released March 1st.

There is an interesting story connected

Two scenes from “Super Speed,’’ the
third Harry J. Brown Production
starring Reed Howes and released
through Rayart Pictures.

with “Speed” that is not generally known.
It seems that the Banner people had ar-

ranged for the purchase of “Speed” be-
fore it appeared in the Saturday Evening
Post. The story was duly printed, where-
upon the representatives of one of the
largest producing companies made an ef-

fort to purchase it, because of its tre-

mendous dramatic value for the screen.

They were eventually referred to the
executives of Banner Productions, to whom
they made an offer of several thousands
of dollars more for the story than the
Banner people had paid for it. The story
was not for sale, however, as Banner Pro-
ductions executives were just as aware of
its unusual value as were the bidders.

Farnum Comedy Roles
Big Hit, Says Goldberg

“The Galloping Dude” is the title of the

new production which Franklyn Farnum
has just completed as the fifth in his

series for Independent Picture Corpora-
tion, according to Jesse J. Goldberg, presi-

dent now at the West Coast. The story is

said to have a fine comedy idea as a basis,

and places Farnum in the front rank of

the screen’s best comedians. The support-
ing cast, with Farnum, includes Jean
Arthur, Fred C. Plomes, Jack Richardson
and Shortie Holmes. It tells the story of

a young millionaire ranch owner, rollick-

ing and fun-loving, who disguises himself
for the purpose of finding the truth of

what has been happening on his ranch. He
meets all kinds of thrilling adventures in

his attempt to frustrate the plans of his

foreman.

The seventh Farnum, now under way, is

also a comedy Western, entitled “The
Fighting Peace-Maker.” “Farnum in com-
edy Western roles is a great success,” says
Mr. Goldberg. “Exchangemen are eager
to book every one of this series.” The
seventh production of the first series of

Bill Cody pictures called “Fast Work” has
also been completed. It was directed by
Jay Marrhant who is well known as a di-

rector of sensations. The fourth Bob
Custer picture, with a working title of
“Galloping Vengence” is now in the cutting

room, according to Mr. Goldberg.

Prize Winner Stars in

**The Fighting Parson*^

J. J. Fleming has advised the Davis
Distributing Division, Inc., that he has
started production on the AI. Ferguson
picture, “The Fighting Parson,” in which
the star will be supported by the prize-

winner of the Northwest prize beauty
contest just completed by Jensen & Von
Herberg of the Liberty theatre, Portland,
Oregon.

This was a widely exploited contest
and leading newspapers carried many
columns regarding it. The winner was
given the supporting role in “The Fight-
ing Parson,” by arrangement between
J. J. Fleming and Jensen & Von Her-
berg.

Mills Books 22 Towns
On Schine Circuit

What is said to be the biggest
serial booking ever reported in

upper New York state was taken
last week by Bernard Mills of the
First Graphic exchanges of Al-
bany when he contracted with the
Schine Circuit for 22 towns on
“BATTLING BREWSTER,’’ the
Rayart series starring Franklyn
Farnum and Helen Holmes.

Four Richard Holts
Done; Two Units to Be

Added at Gerson Lot
Gerson Pictures Corporation, with

studios at San Francisco, has planned
an exceptional schedule of activity dur-
ing the present series. At present work
is being done under full headway on
the series of Richard Holt productions.
These comedy dramas will consist of

eight feature productions. Four have
already been completed. “Ten Days,”
the initial production of the series, and
“Too Much Youth” have already been
delivered to franchise holders. The third

picture, “Going the Limit,” is now be-
ing cut and titled and final scenes are

being made of “The Canvas-Kisser,”
fourth of the Richard Holt series.

In each production Gerson Pictures

has surrounded its new star with the
best players available. Of the franchise
holders of Gerson Pictures, numbering
the most important independent ex-

changes in the country. Renown Pictures
of New York, Buffalo and Albany have
already released the first Richard Holt
production, as have Progress Features
of San Francisco and Los Angeles. Rich-
mount Pictures have obtained the rights

to the entire world outside of the United
States.

Plans are under way whereby two
more units will soon be at work at the

Gerson studios with a complete schedule
of activity running through the entire

summer and fall.

Blaisdell Forecasts
Big Independent Year

According to George Blaisdell, who is in

close touch with activities in Hollywood
as West Coast production manager for

Rayart Pictures, the new season of 1925-26

looks like a big one for the Independents
if West Coast production activities in the

Independent studios can be taken as any
criterion. Blaisdell states that all over
Hollywood may be found Independent
companies already at work on productions

to be released in the early fall group.

Independents, according to Blaisdell, are

preparing a definite schedule of releases

and starting in early to get them ready
for the market in order that a campaign
can be issued on the entire group at one
time and the Independent exhibitor may
know definitely just how many releases he

can be assured of by Independents.

Fifth Ferguson Ready
Davis Distributing Division, Inc., is

in receipt of a wire from the Fleming
Studios at Beaverton, Ore., that the fifth

of the Al. Ferguson series, “A Fighting
Chance,” has been finished and is now
in the cutting room. The “rushes” in-

dicate that this is a forceful feature and
will unquestionably add to Ferguson’s
large following.
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MY FRIENDS-ZUKOR-

LOEW-ROWLAND-
LAEMMLE

don’t bother me a bit!

because

—

i am not attempting to compete with the same character of pictures

produced by Adolph, Marcus, Richard, Bill and Carl,

therefore

i am not at all worried by the hysterical whisperings floating in the ether about what the

big three are doing or will do to the independents

including the producer, distributor, and theatre owner

i haven’t the inclination

to spend a barrel of money in super-specials that compel the expenditure of the same
amount of money in advertising to convince the public that the picture is worth while

seeing

i produce pictures that entertain (that’s what pictures are for) and every dollar that goes

into the negative shows that—and more, on the screen

my stars are stars because they have every qualification that makes them popular screen

personalities

without the driving force of white paper and printer’s ink

and by the way

—

printer’s ink never did make a box office star out of an incompetent

—

the public and the theatre want good entertainment

the particular class of pictures i make is just that

and my stars are not temperamental, over-advertised mannequins at the price of a few
thousand a week, but i’ll bet up to my last dime no audience ever walked out on any
one of them.

Who are they? Oh, yes!

BILL CODY—The gentleman cowboy (coming fast and strong)

BOB CUSTEIR— The college-bred Texas Rzinger (his fan mail
doubles daily. ’Nuf sed)

FRANKLYN FARNUM—The only real Western actor who ever
starred on the legitimate

WILLIAM DESMOND-HELEN HOLMES—A great team in sensa-
tional society dramas.

And hr 1925-1926 Fm going to increase this list by four.

Copyright JESSE J. GOLDBURG, President

INDEPENDENT PICTURES

CORPORATION
Book these pictures from Exchanges dlspla3nng this trade-mark



58 EXHIBITORS HERALD February 28, 1925

Davis Sees Big Attraction in

His New Special
The premier showing of the spectacular super-special, “The Tales of a

Thousand and One Nights,” at the Town Hall, New York, on February 2, by
Davis Distributing Division, Inc., was such a pronounced success that inquiries

have been pouring in from every territory as well as Canada.

While J. Charles Davis 2iid was in Chi-
cago a Herj\ld man interviewed him re-

garding this attraction and he had this

to say about “Tales of a Thousand and
One Nights”

:

“I believe we have one of the finest au-
dience attractions ever offered in the State

Right market. It has everything a big pic-

ture should have and then some. It is not

a fantasy made in a studio but a real,

sure enough sensation for which the sets

were real palaces made hundreds of years
ago in Persia, Turkey and Arabia and
which were loaned to the Director, Mons.
Tourjansky, and his company to help
them in their flight from Russia.

“Almost a co-operative company, these

Russian men and women of high and low
degree, but all artists of the foremost rank
in their native land, fled from the Red
Terror in Moscow down towards the south
and freedom, until they reached, by way
of Egypt and Algiers, Paris, the Mecca
of all Russian refugees.

“All this time they were pooling their

meagre resources and making the wonder-
ful “Tales of a Thousand and One Nights”
a screen epic, taking scenes and shots in

every country they passed through.

“The real story of the making of this

gorgeous dramatic appeal is a romance in

itself, and only the most intense patri-

otism and a burning desire to make their

work a monument to the artistry of their

country enabled this devoted band of com-
patriots to overcome the almost insur-

mountable obstacles they encountered.

“How they succeeded is perhaps best

Two interesting scenes taken from
“Tales of a Thousand and One
Nights,” the striking super special be-
ing released by Davis Distributing
Division, Inc.

told by one of America’s leading critics.

After seeing the picture he said in part

:

“
‘The Tales of a Thousand and One

Nights’ is sheer romance and adventure.
It was made before ‘The Thief of Bagdad’
and it is said that Fairbanks caught much
of the inspiration of his picture from it.

And through six reels at the premier show-
ing the audience sat enraptured under the

spell of its dashing romance—with the ac-

companying notes of adventure, pathos,
humor and suspense.

“The audience was appreciative of the

gorgeous settings—which radiated a gen-
uine atmosphere. The interiors, depicting
a decorative scheme truly representative of
the Orient, created a most suggestive back-
ground for the story. There were numer-
ous “Ans” and “Ohs” when some particu-
larly adventurous episode was revealed

—

or when some dazzling shot was exposed.

“The 1,500 spectators saw a picture which
is truly on a par with our best artistic cre-

ations. They saw a picture admirably di-

rected—one treated with fine imagination
and in the spirit. They saw a group of
very able pantomimists who seemed the
perfect representatives of what they pre-
tended to be. The cast—from Russia

—

stepped into their characters—and stayed
there. So real did they become that we
were transported—never thinking the
idea
—

‘Oh, well, this is acting.’
”

Valentino Short Special
Boosted by New Firm

Chesterfield Motion Pictures Corpora-
tion a new releasing organization, headed
by Joe Klein, former general manager of
Celebrated Film Corporation, and Nat
Levine, manager for M. J. Winkler Com-
pany, is state righting a three reel picture

styled “Rudolph Valentino’s 88 Prize-
Winning American Beauties.” The picture

shows the girls who recently competed in

a beauty contest in Madison Square Gar-
den. The remarkable publicity feature of

Valentino was in his original tour to find

these girls, backed by unusual and gigantic
advertising campaigns.

Guaranteed by William H. Rankin Agen-
cy, the advertising was written by Hector
Fuller, now advertising manager of the

National Cash Register Company. Con-
tracts of from 15,000 to 20,000 lines were
placed in newspapers and the centest when
started by a newspaper, was pledged to

begin with a monster display on the front
page. This picture has a personal and local

appeal, to the inhabitants of each state.

Cody to Begin Contest
When Bill Cody, Independent Pictures

star, starts out on March 1 for a per-
sonal appearance and beauty selecting
tour, he will have a chance to take din-
ner in more than 4,000 homes. As a
result of Cody’s rash announcement that
he intended to pick a screaming screen
beauty during his trip, he has received
all kinds of dinner invitations from fond
pappas, mammas and the sweeties them-
selves. He will give a personal test. If

this test is successful, the winner will

be starred under a three-year contract.

Highly interesting parts of “The Mid-
night Girl,” the play in which Lila
Lee is starring for the Chadwick Pic-
tures Corporation.

Davis 2nd to Sign Real
Star on Coast Trip

Having completed the organization and
staff of the Davis Distributing Division,
Inc., and arranged for larger offices, J.

Charles Davis, 2nd, has left on an ex-
tended sales trip during which he will

cover the principal exchanges in the key
cities from New York to the Coast and
return. He left immediately after the
premier showing at the Town Hall of

the super special, “Tales of a Thousand
and One Nights,” which seems to have
made an impression on spectators.

The line-up he takes includes a super
special, “Tales of a Thousand and One
Nights”; 14 Fleming productions starring

Al. Ferguson; eight- Fleming productions

starring F. Schuman-Heink, son of Mme.
Schuman-Heink, grand opera contralto;

30 Clifford S. Elfelt productions. Mr.

Davis will conclude production contracts

for a serial and a new series of out-door

society dramas with a special cast headed
by a reputed feminine screen star.

Rayart Sales Listed
W. Ray Johnston, president of Rayart

Pictures Corporation, announces the fol-

lowing sales of Rayart products:
A. H. Blank Enterprises of Kansas City con-

cluded negotiations the end of the week with

Thomas A. Curran, Rayart’s Western Representa-

tive, for the series of Harry J. Brown comedy
dramas starring Reed Howes for Western Missouri

and Kansas; and the Merit Film Corporation of

New York City secured the rights for the Harry

J. Brown melodrama special, “Easy Money,’’ and
also the Butterfly Comedy series for greater New
York and Northern New Jersey.
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Battling Brewster
Serial PICTURES

BookBooktheFastest
Western Serial EverMade

'BATTLING
BREWSTI

Starnng

Fi’anklynFarnum
(by COURTESY OFJESSE J.GOLDBU RG)

OHCl

HelenHolmes

ELTABRAN FILM COMPANY
THOS. A. BRANON, Qeneral Manacer
INDEPENDENT EFFICIENT

PRODUCT SERVICE

ATLANTA, QA.

In this conneotion, I wish to say
that so far, BATTLING BHOTSTER is proving to he very
popular, in fact, the mouth to mouth gossip on this
serial has hoosted it as one of the best serials on the
market and I feel sure that v/e are going to put it over
profitably.

Yours very truly.

A DELL HENDERSON
SERIAL PRODUCTION

Sto^^IwbertDillon

COMPANY

jii^xlw^yont'GianHon

RAYART PICTURES
CORPORATION
723 SeventhAve.N.Y.C

FOREIGN DISTRIBUTORS
RICHMOUNT PICTURES
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Build Your Patronage With
Serials, Says Johnston

By W. RAY JOHNSTON
President of Rayart Pictures Corporation

Mr. Exhibitor, don’t overlook the serial—it is your biggest bet, unless, of

course, you are operating a transient house. Book a good serial of the “meller”
variety—then back it up with an advertising campaign worthy of a big special.

Bear in mind, you are not advertising
for one week, but for ten or fifteen weeks
patronage. Get a good start with a serial

—get your patrons in the theatre for the

first two or three episodes—and then you
have only to count the dollars at the box
office, for you have the same patrons com-
ing to your house week after week.
One-sheets are invaluable in advertising

the serial. Plaster your town with them.
Use two or three hundred. In your own
neighborhood have a half a dozen twenty-
four sheets pasted up. Heralds, handed
out weeks in advance of the day of the

showing of the first episode, will create in-

terest and “sell” patrons on the idea of
being on hand at the initial performance
A post card or letter can be employed suc-
cessfully. Mail your heralds, too, as well
as handing them out to patrons on their

way in and out of your theatre at show-
ings weeks before the initial play date of
your serial. Use the banners that have
been prepared, the cut-outs. These adver-
tising ideas and campaigns have been care-
fully worked out by advertising experts.

They will save you much time and trouble
and bring fine results. Besides these, use
a teaser campaign in your local newspaper
—and wind up with a big advertising
smash.

Personally, I think it is an excellent idea
to have a “souvenir day” for the day or
days on which the opening episodes of
the serial are shown. You can give away
some little novelty, such as, for example,
the miniature aeroplane that we have had
made for use on our new fifteen episode
serial, “Battling Brewster.” You can then
advertise that every child attending the
opening engagement will receive one of
these miniature planes. For the adult you
can have miniature autographed photos of
the stars suitable for pasting in a fan
album.
Rayart has just released what we con-

sider an ideal ^pe of serial for both the
adult and the juvenile audience. For the
adult, we have watched carefully in the
production to see that there is plenty of
good action, that it is photographed as
well as big specials. It was directed by
Dell Henderson, who has been directing
stories by such big authors as James Oliver

Curwood. We have furnished Mr. Hen-
derson with an excellent cast which in-

cludes Franklyn Farnum and Helen
Holmes. The story is by Robert Dillon,

author of many of the most successful
motion picture serials. For the children,

we have written in a child character, a

freckled-face kid in chaps and western
togs who can ride as well as the cowboys
themselves. Through this kid part we
have built up an appeal that cannot help
but bring in the children week after week.
I refer to “Battling Brewster,” our present
serial, which is in fifteen episodes of two
reels each.

Rayart is on the eve of launching an-
other big serial. The working title is

“Secret Service Saunders” and will comprise
a fascinating series of episodes in the

career of a Secret Service Agent which
will take the spectator first into the west-
ern county, and then through various thrill-

ing episodes laid in big cities and on the

sea. By doing this we add a great variety
of interest that will appeal to those who
love western action, those who like sea
stories, and those with a preference for
pictures with city atmosphere. We are now
casting this serial and it will have in it

two starring characters that will have big

box office value.

The story, which is being prepared by
Bob Dillon, will call for fast, clean action,

with bits of comedy-drama to relieve the
unusual tense melodramatic action that

must necessarily be incorporated in a serial.

We are planning also, for our 1925-6
program, that is, starting next September,
two serials of a popular type, built espe-
cially with the box office angle in mind.

Arrow Calls in Agents
{Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Isaac D. Miller,

of Vienna, and Harry Halpern, of Prague,
have been called here to confer with Pres-
ident W. E. Shallenberger, of Arrow Pic-
tures Corporation, concerning their respec-

tive territories for which they represent
that company. After a study of conditions

in Central Europe it has been decided to

make several changes in the handling of

the Arrow product for that territory.

Jacqueline Logan is shown in one of the
scenes taken from “White Mice,” the
Wilson-Wetherald oicture.

Laugh*s on You for

Hickman Was Right;
Radio Film Is Here

**l*in told that lt*8 only a question of
a short time when a farmer can go oat
and sit on his wood pile and watch a
perfectly good picture being projected on
the side of the bam.*’-—H. W, Hickman^
Lyric theatre^ Greenville^ HI, (Published
in January 31 issue of the **Herald,*'

)

Dr. C. F. Jenkins, i.^ted inventor, has
just announced that he has perfected radio

motion pictures, on which he has been
working for a number of years, and that

within a short time a broadcasting system
will have been developed which will permit
the showing of pictures in the home at no
greater cost than the average radio re-

ceiving set.

In addition to transmitting pictures in

motion, the Jenkins invention makes it pos-

sible to hear the voices of the actors.

Dr. Jenkins told of the development of

his invention in a lecture, “The Transmis-
sion of Photographs by Radio,” at Sprague
Memorial hall at New Haven, Conn.

Russians Favor Cody
Russian people have an appreciation

of the clean redblooded American boy,
according to Jesse J. Goldburg, presi-

dent of Independent Pictures Corpora-
tion. He has been deluged with letters

recently from Russia, telling how the

Russian girls and boys have fallen in

love with Bill Cody, popular star who
has been appearing in “Riders of Mys-
tery,” “Moccasins,” “Border Justice,”

“The Fighting Sheriff,” “Dangerous
Odds,” and “Cold Nerve.” “Russian ex-

changes,” states Mr. Goldburg, “have
been buying up Bill Cody’s pictures

wholesale as a result.

ATTENTION ! State Right Buyers

We are offering for your approval

“FORBIDDEN SOULS”
A Seven-Reel Historical Production

THE Production is crammed with thrills and hair-breadth escapes with a large element
of suspense and mystery and with an out-of-the-ordinary love theme to add heart interest.

THERE are many elaborate and handsome sets—with an all-star cast.

Colonial Motion Pictures Corporation
116 Clinton Place, Newark, N. J. Phone Bigelow 3937
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Chadwick Now Preparing to

Complete Schedule
With “The Midnight Girl’’ starring Lila Lee, sixth of the Chadwick Nine

nearing completion at the Long Island studios, 1. E. Chadwick, president of
Chadwick Pictures Corporation, is now preparing to complete production on
the balance of his schedule for 1924-1925. The three remaining subjects of the
Chadwick Nine are “The Romance of an Actress,’’ “Sunshine of Paradise
Alley’’ and the third Lionel Barrymore special .

“The Midnight Girl” is being directed
by Wilfred Noy, producer of “The Fast
Pace,” and “The Lost Chord.” Lila Lee,
who recently completed a production for
Famous Players, heads the cast, which
includes Gareth Hughes, Dolores Cassi-
nelli, Charlotte Walker and Frank An-
drews.

“The Midnight Girl,” first announced
as “The Street Singer,” is an original
story by Garrett Fort, written especial-
ly for Miss Lee, whose brunette beauty
is well fitted to the role of the Russian
immigrant. This production will mark
the return to the screen of Gareth
Hughes, star of J. M. Barrie’s “Senti-
mental Tommy.”

G. W. (Billy) Bitzer, whose many pro-
ductions for D. W. Griffith place him
in the front rank of cinematographers,
has been signed for the camera work,
together with Frank Zukor.

“The Romance of an Actress,” seventh
of the Chadwick Nine, will appeal to
those who are condemned by circum-
stances to the humdrum existence of
every-day life. That is the reason that
every year thousands of youngsters run
away from home to the big cities to seek-
fortune on the stage. That is the reason
why the stage always has appealed and

always will appeal to every walk of life.

Chadwick Pictures Corporation has ar-
ranged with the Montgomery Circulation
Service to put behind this production a
publicity and advertising campaign sel-
dom equalled in the exploitation of mo-
tion pictures. This campaign calls for
advertisements in more than five hun-
dred daily and Sunday newspapers
throughout the United States. It will
include a campaign conducted by the
Montgomery Service to discover new
talent for the screen, with a contest con-
ducted throughout the country.

The first ten winners of this contest
will be given an opportunity to appear
in “The Romance of an Actress.” The
first two will be given guaranteed parts.
The remaining eight will be given parts
in this or other pictures. The contest
will run until the first of the year and a
large amount of advertising and publicity
material will be used by the newspapers
and magazines in behalf of this contest.
“The Romance of an Actress” is by

Langdon McCormack, who made “The
Storm.”

“Sunshine of Paradise Alley,” eighth
of the Chadwick Nine, is probably one
of the greatest productions from a
showman’s angle of recent years. It is

from the famous play of the same name
by Denman Thompson, author of one of
the most popular of all American dramas,
“The Old Homestead.” This author’s
fame and following alone are enough
to insure a production success.

“Sunshine of Paradise Alley” was
played as a legitimate stage production
more than one hundred thousand times,
in practically every nook and corner of
the world. It has been counted upon
as a production which would bring the
money into the box office.

The ninth and last production on the
Chadwick program will be the third
Lionel Barrymore special, adapted from
a famous stage play. The advent of
Lionel Barrymore in a new picture is

always a matter of interest and makes
great newspaper copy.

Lionel Barrymore’s name is enough to
crowd any motion picture theatre. His
record in “The Copperhead,” “Enemies
of Women,” “America” and many, many
other screen successes insure this, but
Chadwick will surround him with a cast
of players who, in themselves, would
guarantee the success of any film.

4 Exchanges Sign to

Push Building Project
{Special to Exhibitors Herald)

PORTLAND, ORE., Feb. 17.—Plans
have been drawn and approved for many
new exchange buildings which will go up
in the new “film row” here. Producers
Distributing Corporation, Metro-Goldwyn,
Universal and Service Film & Supply have
arranged leases on the new buildings.
Kwality Pictures, it is reported, will move
into the location now occupied by Metro-
Goldwyn.

fighting
™ FLAMES



February 28, 1925 EXHIBITORS HERALD 63

Jans Selling

His Films

Ontright
When Herman F. Jans resumed pro-

ductions and determined to make a series

of six features for the independent mar-
ket he likewise set to work to devise

a plan of selling that would be fair to

both buyer and seller and one that would
eliminate much of the bookkeeping that

is always the case with a contract that

involves a percentage agreement. And
so he inaugurated what has become
known as the “Jans Plan.”
Beginning with “Playthings of De-

sire,” the first of his new series, Mr.

Jans has sold his productions to the in-

dependent exchanges on an outright buy
proposition, there is no percentage ar-

rangement and once the purchaser of a

Jans picture has closed contracts the

product becomes his to do with as he
sees fit without any dictation from the

producer, no necessity for reporting all

play dates. It is a live and let live

proposition that has met with great favor

among the independent exchange opera-
tors.

In discussing his method of selling,

Mr. Jans said:

“I have been in the business for over
fifteen years. A great part of that time
I have devoted to a conscientious study
of the independent exchanges. I believe

that such productions as “Playthings of

Desire,” “The Mad Dancer,” “Married?”
“Ermine and Rhinestones” and the

others that I will make and the method
by which they will be sold cannot but
prove unusually satisfactory. My sell-

ing plan makes every buyer of territory

HERMAN JANS on his Bying
trip to the key cities, boosting
the first of his new series of six

independent features, “Play-
things of Desire,” and “The
Mad Dancer.”

the absolute owner of the picture and
after his contracts are signed and the

deal closed he will have no one hanging
around his neck asking for percentage
checks, reports, etc. The only way in

which he will hear from us is through
the continued publicity we will give all

our pictures, with national tie-ups and
other methods, and our untiring efforts

to aid him in selling our pictures to the

public.

“I didn’t resume production on a

moment’s notice. I gave the matter
many months thought and study and
waited until the time seemed ripe to

provide the independent market with
some high quality product. Contracts
already closed have convinced me that

I was right, that both my selling plan

and my productions are right.”

Apparently Mr. Jans has taken it upon
himself to champion the independent ex-

changes. No better man could be found

for such a job than Herman J. Jans
who himself has been highly successful

in conducting exchanges, only recently

having merged his Jans Film Service

with M. H. Hoffman’s Renown corpora-

tion, so that he could devote all of his

time to producing.

The first of the new Jans productions

is “Playthings of Desire,” with Estelle

Taylor and Mahlon Hamilton featured;

the second, “The Mad Dancer,” with Ann
Pennington, Johnnie Walker and Vincent

Lopez and his band. The third will be

“Married?” a best seller by Marjorie

Benton Cooke, and the fourth, “Ermine
and Rhinestones,” by Louise Winter.

Independent to Spend
$500,000 in Production

(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—Approximately

$500,000 has been set aside by the Inde-

pendent Pictures Corporation solely for

production activities which it is said is

possibly one of the largest sums recently

budgeted for similar use by any independ-

ent producer.

During the past three weeks Jesse J.

Goldburg, president of the company, has

worked upon plans which now indicate that

he does not contemplate going into the

manufacture of what is commonly termed

super specials. “What we are bent upon

doing,” he said, “is to produce the higher

class and best possible form of motion

picture entertainment that enter into popu-

lar priced pictures.

COMMONWEALTH FILM CORP.
New York

ALL STAR FEATURES DIST.
San Francisco, Cal.

GREATER FEATURES. INC.
Seattle, Wash.

CELEBRATED PLAYERS FILM CORP.
Milwaukee. WIs.

FEDERATED FILM EXCHANGE CO.
Pittsburgh. Pa.

GREATER FEATURES, INC.
Salt Lake City, Utah

-1 ALL STAR FEATURES DIST.
Los Angeles, Cal.

DOMINION FILMS. LTD.
Montreal, Canada

DE LUXE FILM CO.
Philadelphia, Pa.

CREOLE ENTERPRISES, INC.
New Orleans, La.

FONTANELLE FEATURE FILM CO.
Omaha, Neb.

FRIEDMAN FILM CORP.
Minneapolis, Minn.

^FOOL
AND ms
MONEY

WHO

STANDARD FILM SERVICE CO.
Cincinnati. Ohio

STANDARD FILM SERVICE CO.
Detroit, Mich.

DOMINION FILMS. LTD.
St. John, N. B., Canada

Foreign Rights
INTER-OCEAN FILM CORP.

New York City

STANDARD FILM SERVICE CO.
Cleveland. Ohio

RENOWN PICTURES, INC.
Chicago, III.

INDEPENDENT FILM CO.
Kansas City, Mo.

COLUMBIA PICTURES CORP.
St. Louis, Mo.

INDEPENDENT FILMS. INC.
New Haven, Conn.

FREEDOM FILM CORP.
Rochester, N. Y.

GREATER FEATURES, INC.
Denver, Colo.

INDEPENDENT FILM. INC.
Boston, Mass.

H. LIEBER CO.
Indianapolis, Ind.

EXHIBITORS FILM EXCHANGE
Washington, D. C.

DOMINION FILMS. LTD.
Toronto, Can

.

CREOLE ENTERPRISES. INC.
Atlanta. Ga.

CREOLE ENTERPRISES, INC.
Dallas, Texas

GREATER FEATURES. INC.
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COLOMBIA PICTURES 1600 DROAPWAY NE'NYORK CITY.
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Eclipse Brings Out
Fleet of Fox Planes

{Special to Exhibitors Herald)

NEW YORK. Feb. 17.—It is said that

the thoroughness with which Truman
Talley, director-in-chief of the news reel

for Fox, covered
the story of the
eclipse was little

less fascinating
than the eclipse
itself.

A fleet of air-

"•lanes is said to
have been used
by the camera-
men. Some were
required to soar
above the clouds
to get a better
view, while others
remained near the

Truman Taiiny ground to get the
effect produced

there. One news reel cameraman was
aboard the navy dirigible, Los Angeles,
from which the government scientists
made, their observations. Specially con-
structed long lens cameras had been de-
vised for the occasion.

Oak Park Battles Third
Time on Sunday Shows

Thrice will the citizens of Oak Park,
neighbor of Qiicago, have had an oppor-
tunity to adopt a proposal to permit Sun-
day rnotion picture shows. On two former
occasions a vote has been emphatic against
the shows.

Preparatory to the election which will
be held Feb. 24, the Rotary club, the Lions
club and the Parent-Teachers’ Association
are co-operating with the churches in a bul-

Richard Holt again stirs the hearts of
spectators in humor and tense drama
such as depicted here in “Too Much
Youth,” produced by Gerson Pictures
for the independent market.

wark of opposition. At the same time in-

dustrious boys are visiting the homes of
all citizens with a petition favoring the
Sunday shows. Ten cents is paid -for each
name obtained.

Circle Director Closes
Successful First Year
(Special to Exhibitors Herald)

INDIANAPOLIS, IND., Feb. 17.—This
week marks the beginning of the second
year of Constantin Bakaleinkoff, musical
director, at the

Circle theatre,
where he has de-
veloped an in-

creasing following
due to his peculiar
ability to recog-
nize the “wants”
of his patrons.

“Bak”, as he is

familiarly known,
is well fitted for
his position, being
a graduate of the

Conservatory of
Moscow, after

which he toured Con.tamin BakaleinikoS
Europe at the

head of the Moscow String Quartette. Re-
turning to his native place he was engaged
as director of the Russian opera. Where
he is he has given his audiences novelties

seldom heard outside a concert room.

Goldburg Prize Sought
Mrs. Florence Taylor Patterson, head

of the photoplay writing classes at Co-
lumbia University, announces much in-

terest in the Jesse J. Goldburg scenario

contest for the best western or semi-

western story to be submitted within

the next month. Manuscripts have al-

ready been completed and sent in. The
rules call for the awarding of four cash

prizes, and only bona fide members of

Mrs. Patterson’s classes are eligible.

A New Plan ! ! ! For Exhibitors ! ! !

County Rights For Live Shotvmen

And Exchangemen r f !

t r r

Rudolph Valentino
AND HIS 88 AMERICAN BEAUTIES

A Three Reel Box-Office Winner I I !

Prize Winner in Each Territory Available for Personal Appearances

This Is the Biff^est Attraction Proven itself at the Following

Theatres:

Since ‘‘Mickey”!!!

(It is not a re-issue)

KEITH’S HIPPODROME, BALTIMORE
DAVIS’ GRAND, PITTSBURGH

ROWLAND & CLARK THEATRES, PITTSBURGH
MARCUS LOEW’S STATE, BOSTON

Communicate

CHESTERFIELD MOTION PICTURE CORP.

Joe Klein

729 Seventh Avenue, New York City
Bryant 4616 Nat Levine
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Write or Wire

-

hw GROVER JONES

DUKE WORNE Pvodmtioii

Produced o«9 Prayicliised to Foremost Independent Ejxliaiiife

rby GERSON PICTURES
723 seventh AVE C OIEI».

,
I97H PACE ST,

,, NEW VORK SAN FRANCISCO, CAL.
O^Tices SEu.cHos

Grab this new series

of thrill comedy-

dramas

Follow the Lead of

Renown Pictures

N. Y. Buffalo Albany

Progress Pictures

Los Angeles
San Francisco

Richmount Pictures

Entire Foreign Rights

“Ten Days”

“Too Mitch Youth”

“Going the Limit”

“The Canvas Kisser”

“Once in a Lifetime”

Starring

RICHARD HOLT B. Ber^r ®reseiats

SYLVIA DREAMER HARRIS GORDON ERIC MAYNE
CHARLES K.FRENCH JOSEPH BELMONT WALTER PERRY



66 EXHIBITORS HERALD February 28, 1925

FILMDOM’S
RECOGNIZED

BOOK OF REFERENCE

225 PAGES—CLOTH BOUND

225 DEPARTMENTS

COVERS EVERYTHING

Enthusiastically Endorsed

by .Executives, Exhibitors,

Editors and U. S. Govt.

Officials

Price $5.00
OR

FREE TO
FILM DAILY SUBSCRIBERS

, CLIP OUT
^\^AND MAIL
\ \ TODAY

\
\

Herewith my check for $10 \
covering one year’s subscrip-

tion to THE FILM DAILY,
including copy 1925 YEAR N
BOOK and all special edi- ^
tions. \

Name .

Theatre

Street ,

THE
HLM DAILY,

71-73 W. 44th St.,

New York City.

WHY THE

1925 FILM YEAR BOOK
IS VALUABLE TO YOU

It contains over seven hundred pages of informa-

tive and statistical data invaluable to anyone

identified with the motion picture industry.—It

is a handy size, over an inch in thickness and

cloth bound.—It covers every subject.—Answers
questions you are asked every day of the year.

—

It is used every day by executives, exhibitors,

editors, directors and publicity men.—It covers

every production made last year, giving release

date, producer, star and director.—The foreign

field and situation is thoroughly covered.—First

run theatres. Theatre chains, all exchanges, all

organizations and associations, censor board

standards, accessory buying guide, in fact every-

thing the practical film man must keep informed

about.—Over forty thousand Year Books of past

editions are now in circulation.—A full year of

intensive and efficient work, backed by ten years

of experience is behind these volumes.

SHOULD BE ON THE DESK OF
EVERY EXECUTIVE AND

EXHIBITOR

City State
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NEWSPAPER ADS THAT PAY in New York State are displayed above. There is no question about the

paying qualities of these ads, for the men who made them up are notably successful and consistently so as the

years meander by. The upper half of the page reproduces ads sent in by Cliff Lewis, Strand theatre, Syra-

cuse, N. Y., and the lower half carries the work of Thomas S. Daley, Schine Theatrical Co., Inc., Gloversville,

N. Y. Both men are among those youthful veterans who began with the beginning of this ancient department

and have contributed liberally to its support and development for no other reason than that they are showmen
and feel that way.
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FRED S. MEYER’S FIFTH ANNIVERSARY CAMPAIGN for the Palace theatre at HamUton, O., centered

about the exploitation of Film Booking Offices’ “Broken Laws.” Just a portion of the campaign could be

reproduced within the confines of this page, but it gives you the idea. And back in “What the Picture Did

For Me” Fred adds the information that all four-day records were smashed to smithereens on this occasion.

Long before we knew what it was all about, we started getting postceurds in the mail bearing those lateral

teasers. That’s like Fred. He does nothing by halves. You read about his house organ last week. Some

of the pages it contained are reproduced elsewhere now.
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rtHE THEATRE
jS^AJJDepartment ofPractical Showmanship

PICTURES
Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by tbe
“Herald” herewith.

MARCH
TyT arch is getting ready to come in

like a lion or a lamb. You never
know which it will be, but as it always
goes out the other way it doesn’t matter.
In either case the backbone of winter
will undergo its annual breaking and
that’s something.
March is a good month, a promise of

better ones, a better month than those
that have gone just before, but it’s a
month of raw winds and bad roads. Also,
it’s a month of static. In short, it’s a
good month to attend the theatre. That’s
about the only thing it has in common
with other seasons.

WHAT IS ENOUGH?
WHAT is enough entertainment?
^ * How many screen subjects do you
want? How much additional entertain-
ment do you want with them? How
long do you want your show?
When you get through answering

these questions to your own satisfaction
put yourself in our place and try to an-
swer them to the satisfaction of every-
body. Of course a majority is the best
we can hope for, but you can help us to
determine the majority demand by tell-

ing us your answer.

IN THE THEATRE
T N the theatre, things are different.
-*• People act differently. The drug store
cowboy drops his lariat. The street car
pest leaves his cigar outside. People are,

different, and better, in the theatre.
Explain this as you wish. Say that it

is the refining influence of the screen, or
say that the rowdy knows he’ll be
pitched out on his neck if he acts up.
The fact remains that the theatre, next
to the church, houses the most orderly
human gathering. The reason is unim-
portant. The fact is sufficient.

OUR REFERENCES
T3USINESS institutions sometimes re-

quire references, just as individuals
do, and we’d list ours if we had the
space. As we haven’t, we’ll group them.
They are: Every theatregoer in town.

FOR PICTURE PEOPLE
With Asides
Referring to

Many Things
{NOTE: The real money news of the

week begins in the column at the right of
this one .

—

Ed.)

A FTER you've examined Fred S.

Meyer’s ads on "Broken Laws,” and
the pages from his Fifth Anniversary
house organ, you mustn’t fail to turn
back to “What the Picture Did for Me”
and read the glad news about the box
office result of it all. The proof of the
pudding is as it always is and in this
case it’s positive.

* * *

CLIFF LEWIS and Thomas S. Daley
are other veterans of these columns

whose exhibits this week spread over
portions of more than one page. And
Daley sends that house organ we asked
for when we admitted him to the House
Organ Exchange.

* * *

A N important “add” to the interesting
story of the Capitol theatre, Chi-

cago, is that the mob continues to fight

to get in, though everybody must have
had a chance to see it by this time. And
a still more interesting “add” is that
there are many pictures of it in this

number of “Better Theatres.”
* * *

TJ/E’VE been wondering if any of you
folks who use so many crossword

puzzles in your exploitation contrive
them yourselves. The duties devolvent
upon theatre executives are notoriously
numerous and difficult, but surely this

would be too much.
* * *

rHERE’S more than a single reason
for sending your paper to Jack Til-

ler as requested in his letter this week.
One other reason is that Mr. Tiller

possesses in marked degree the qualities

of a successful theatre publisher. If

you’ve read his contributions to other
departments of this paper you know
that. Any paper he gets out will more
than repay you for helping.

WE do not tremble in contemplation
of the dread developments threat-

ened by H. A. McClure in his letter.

We recall many McClure ads but no
bad ones. We don’t think he uses them.

* * *

JOE PLUNKETT got half a column
in a New York newspaper last week

with a statement that New Yorkers shop
for picture entertainment by looking at
the lobby displays. Jay Weaver (No.)
does these displays, the story says, and
so of course they’re good. But what we
started out to remark was anybody can
put across a story like that, if it’s good,
and Joe Plunkett isn’t one to object.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Lend a Hand to

Jack Tiller
JACK TILLER, Temple-Electric the-

aters, McCook, Neb., writes:
Help! I don’t believe that I am get-

ting all out of my Herald that I could
get, or all that some of those other boys
are getting if their success with their hbuse
organ is what I think it must be.

I am interested in getting out a house
organ for the Temple and would appre-
ciate very much if you would have the
boys listed in your House, Organ Ex-
change send me a sample of their latest

issue, so that I will then have a guide
for proceeding.

Maybe, But
We Doubt It
H. A. McCLURE, Strcmd theatre, Em-

poria, Kansas, writes:
Herewith another ad in answer to your

criticism of our delinquency in forward-
ing specimens of our more or less indif-

ferent advertising. Yon may yet live to
regret your off hand remark.

Craig Delayed by
Change of Plans
M. T. CRAIG, Majestic theatre, Dres-

den, Ont., Canada, writes:
Have had a number of requests for

copies of my house organ but unfor-
tunately have not been able to get it

started yet. I have had to change my
original plans considerably, but expect
to get out my first issue the last of this

month.
I would be glad if you would advise

members of the Exchange through your
department.

Daley Sends House
Organ and Ads
THOMAS S. DALEY, Schine Theat-

rical Co., Inc., Gloversville, N. Y.,

writes;
No doubt you will be surprised to hear

from me after such a long silence and
particularly from this section of the
country. I am now supervising the
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three local houses of the Schine Theat-
rical Corp., one of the fastest growing
organizations in the country.

I am taking the liberty of enclosing

a few of the ads that I have used here
recently. Of course the limited facilities

here prohibit us from turning out the

class of work that we used to ^et in

Halifax or Toronto, but I would like to

have your critical opinion of the attached.

If you consider these ads of sufficient

merit, I would be glad to submit my
future efforts.

Patrick Sends New
Bargain Sale Stunt
W. D. PATRICK, Strand theatre,

Florala, Ala., writes:
I have just pulled off a Big Bargain

Day Sale and was utterly surprised at

the results. Flooded the town with
heralds (sample of which you will find

enclosed) on the first chapter of a serial,

giving two tickets for the price of one,
telling each patron the second ticket was
good for a free, pass to the show on the
same day next week, hoping that the
second episode would get them hung in

good on the serial.

Garner Sends Complete
^Scaramouche* Campaign

L. G. GARNER, Columbia theatre,
Bristol, Term., writes:
We originally contracted for “Scar-

amouche” as a road show with orchestra.
Before our dates were filled this attrac-
tion was withdrawn from the road. We
then bought it at a rental price.

We were compelled to change our
dates two or three times, thereby creat-
ing the question in Bristol, “When are
you going to play ‘Scaramouche’?”
About three weeks before play date

we ran teaser ads in the newspapers
saying: “It won’t be long now.” At the
same time we distributed ten thousand
cards bearing the same quotation. These
cards were placed in the radiators of
every available automobile and tacked in

conspicuous places in Bristol.

We followed this slogan up with an-
other one, “It won’t be long now

—

‘Scaramouche’.” We kept the teaser cam-
paign going in the newspapers every day,

changing the mat and copy daily.

We showed this attraction on Mon-
day, Tuesday and Wednesday, February
2, 3 and 4. The day before (Sunday,
February 1), we ran a full page of mer-
chant tie-up ads.

This campaign proved very successful
and the business was satisfactory. We
had some customers who had seen the
picture before and liked it just as well
the second time. We put a special
orchestra on for the two shows each
night and charged an admission of twen-
ty-five and fifty cents.

Lewis Exploits Cross
Word Puzzle Subject
CLIFF LEWIS, Strand theatre, Syra-

cuse, N. Y., writes:
I am enclosing some of those long

promised ads from our local newspapers.
I hope they have not arrived too late

for publication in the Showman’s page.
You will note the greater portion of

them are in type—nothing but type—but
with plenty of white space. Most of the
ads are small, some of them very small.

Several of the smaller town exhibitors
kick because they cannot advertise as

they should, due to the fact that they
cannot spend much money. Such a great
amount was not expended in making up
most of these ads. They are all much
smaller than the other theatres on the

same page, but I’ll wager they were read
by as many people. (Even if I did make
them.)
Am also sending along a couple stories

on a “short subject.” Of course the
cross word puzzle gag is easier to get
into the paper than any short reel, but
I think I did exceptionally well even for

cross words. The puzzle was taken from
the film and worked out just as it is on
the screen. (I worked it out myself, so
I know.) The squares were numbered
and the questions to each number were
copied from the film. However, in order
to see the answers you had to attend
the Strand.
The paper received their publicity

from our programs and by a trailer

which opened the film: “THE SYRA-
CUSE HERALD-STRAND THEATRE
CROSS WORD PUZZLE FILM.” I

feel rather proud to have “grabbed” so
much space on just a short, snort subject.

Browning Uses Puzzle
Newspaper Tie-Up

H. BROWNING, Olympia theatre.
New Haven, Conn., writes:

I am enclosing accounts of a cross
word puzzle stunt which I used in. ex-
ploiting “A Thief in Paradise.” This
proved very popular and hundreds of
answers were sent in. This stunt gave
us quite a bit of publicity in the New
Haven Union, with which paper we tied

up on it, and also two stories on the
much coveted front page.

House Organ
Exchange

E. E. BAIR, State theatre, Ulrichsville, O.
A. R. BENDER, Olympic theatre, Cleveland,

Okla.
HARRY BROWNING, Olympia theatre, New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprises,

Inc., Orlande, Fla.
M. T. CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amnsement Co.,

Gloversville, N. Y.
E. L. FAWKS, Photo Phone theatre, Gra>

ford, Tex.
F. M. HAMBURGER, Circle theatre, Port-

land, Ore.
M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden,

s. c.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSETY, Texas theatre, Killeem,

Tex.
E. E. MERIDITH, Virginia theatre. Box

1190, Fairmont, W, Va.
CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Agency,

Marion, Ind.
W. H. OSTENBERG, JR., Orphenm theatre,

Scottsbiuff, Neb.
EARLE HALL PAYNE, Kentucky theatre,

Lexington, Ky.
CLEM POPE, T & D theatre, Oakland, Cal.
E. H. RANDALL, Liberty theatre, Condon,

Ore.
F. F. SCHWIE, Duluth theatre, Duluth,

Minn.
E. A. SNYDER, Rialto, Virginia theatres,

Champaign, 111.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,
The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

EDWIN B. WINTERS, Heilig theatre, Seattle,

Wash.

Entry of name in above list signifies

willingness to exchange theatre house or-

gans with ether publishers.

(Name) - —

(Theatre) —

(City)

(State) -

w\'E got a valentine. It was from J.
W. Betterswortb. You know the

kind of Valentine he’d send. It was.
* rtf *

WOULD anyone be interested in a

complete institutional campaign by
the slave who grinds out the dreams
printed each week under “Copy Service
for Exhibitor House Organs?” You’re
going to get it, anyway.

* * *

T?UNNY how contributions run. One
x week all are newspaper ads. Next
week, all are house organs. Then a week
of lobbies, and so on. Almost makes us
think contributors try to send in some-
thing different each time. Which isn’t

necessary. Everythings welcome, all

the time.
* * *

F unny, too, how Brst one then an-

other of the Eastern papers burst

forth in “discovery” of the fact that

showmen know more about showman-
ship than anyone else and therefore are

better qualihed to write it, accompany-
ing such outbursts with invitations to

the wide world. Seems that point ought

to be pretty well established after a

few more years.

ONE of our best and newest (“new-

est” is improper but necessary where
they open a new one every night)

neighborhood theatres had the tough

luck to miss out on a well advertised

picture in its third week and the result

was terrible to contemplate. One rea-

son was that all they did about it was
to change the signlights. It costs a lot

to back-track on advertising, but it

costs more to fool the people. (Bar-

num, you know, didn’t run a picture

house.)

Discovered that “Sundown” lobby
display printed last week was done

by H. P. Priddy for the Grand theatre

at Electra, Texas. (Awfully sorry,

H. P.)
Hi ^

Look twice at Leo Garner’s ad for

“Columbus” and “The Man from
Wyoming.” If you like to argue, that

should supply basis for as long as you
feel like discussing it. Short subject

and feature get an exactly even break.

That’s new.
if *

A MONG next week’s features arriving

/ijust too late for publication in this

issue is a letter from Fred Hinds which
you’ll read twice if you read it once. He
writes to these columns much less often

than we’d like, but he brings in a gusher

every time he does. You’ll be surprised.

ANOTHER week next week.

Syracuse Joins Zone
(Special to Exhibitors Herald)

ALBANY, N. Y., Feb. 17.—While here

on Lincoln’s birthday Walter Hays of

Buffalo, president of the New York State

Motion Picture Theatre Owners, an-

nounced that exhibitors of Syracuse had
entered the Buffalo zone membership
and at a meeting there a few days ago
had contributed about $1,000 toward the

running expenses of the zone.

La Marr Makes Fast Trip Abroad
NEW YORK.—Barbara La Marr, who has just

completed “Heart of a Temptress,” her second
Sawyer-Lubin starring vehicle for First National,

has just sailed for a flying trip to Europe, which

is in the nature of a vacation before her next

production starts. She will be back in New York
from London and Paris within the next three

weeks, at which time she will start work again.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS, as narrated in their letters on preceding pages, is

illustrated above. At top is shown Leo Gamer’s teaser campaign for '‘Scaramouche,” which was climaxed

by a full page not reproduced. Another exceptional Gamer space is given at center. To the left of that

are illustrations of Cliff Lewis’ letter and at right is a crossword puzzle (deleted) used by E. E. Bair, State

theatre, Urichsville, O. Below, left, an ad from H. A. McClure, accompemied by a threatening letter.

Bottom, center, W. D. Patrick’s ad which you must read about. Lower right, N. N. Fmdenfeld’s space for

**HE” in its run at the Sun theatre, Omaha.
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THEATRE PUBLICATIONS continue to pour in. Upper left is the front cover of the paper published for

the Stemley theatre, Philadelphia, which runs heavily to ads. Upper center, Earle Hall Payne’s new paper

for the Kentucky theatre, Lexington. Right, Thomas S. Daley’s publication for the Schine Theatrical Co.,

Inc., Gloversville, N. Y. Center of page: Page announcement by “The Wichita Beacon” of its union with

H. E. Jsuneyson’s “Town Crier,” formerly published by Miller Theatrical Elnterprises and continuing under

Jameyson. Also reproduced are six peiges from Fred S. Meyer’s paper marking the fifth anniversary of

the Palace theatre, Hamilton, Ohio, previously discussed.
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SHORT SUBJECTS
Gives Short

Even Break
An advertisement by Leo Garner,

Columbia theatre, Bristol, Tenn.,

reproduced in “The Theatre” this

week in illustration of a letter,

merits your attention. In the ad,

“Columbus,” one of Bathe’s “Chron-
icles of America” series, is given ex-

actly the same space and prominence
accorded the feature picture on the

same program.

This is very unusual short sub-
ject advertising, by a very unusual
exhibitor advertiser. Perhaps Mr.
Garner’s record, set down in fre-

quent contributions to this paper, is

the best index to its merit.

Burlesques Have
Their Troubles
Burlesques continue to puzzle the

trade, apparently without reason. It

requires no more than a cursory in-

spection of the record to reveal the

fact that they are knockouts where
the burlesqued subject has been
seen and abject flops where it has
not. What’s mysterious about that?

The real puzzle is that film com-
panies continue to sell short subject

burlesques into theatres which have
not shown the feature subject bur-
lesqued, and that exhibitors continue
to buy them that way. There are

two or three possible reasons why
this continues, but logic and sincere

desire to please the public are not

among them.

Money in

Titles
There’s money in good short

subject titles. A really promising
title, like “Flickering Youth” for in-

stance, not only gets them in but gets

itself advertised by the exhibitor.

You really can’t blame exhibitors for

not advertising some of the titles that

are passed to them.

Title writing is not easy. There
are few who can turn out really

catchy titles and Mack Sennett seems
to have most of them working for

him. Yet good titles are worth what-
ever expense or effort is involved in

getting them. A little more attention

to this phase of comedy manufacture
is in order.

First Come—
First Served

Each year we print this great idea

and some year somebody’s going to

see how great it is and try to buy
it or steal it. As it is not copy-
righted, we fear the latter, but if

anybody’s honest enough to do the

other we will not refuse a modest
fraction of the fabulous returns

assured.

This is the idea:

Make up a short subject repro-

ducing the newspaper cartoons! (If

you can’t figure out the rest of it,

there’s no use telling it to you.)

LeFs Have
Split Reels

Reports on cartoon comics run a

lower rate of kicks than those on any
other product. No comedian reads

as few complaints on his work as

Paul Terry. It may be because
Terry does his stuff with a pen, but
it’s possible that his wisdom in keep-

ing down the footage also has a lot

to do with it. The fact that there

are practically no complaints about
scenics and other minor length prod-

uct seems to substantiate this.

It’s ancient history that it’s harder
to tell two funny jokes than one.

The second one has to be much fun-

ner. The third has to be better still,

and so it goes. Comedians can’t let

down.

It’s easier to be funny in two reels

than five, as the experience of sev-

eral comedians attests, and it ought
to be easier to be funny in one real

than two, though few have mastered
the technique of the single reeler.

Then, shouldn’t it be easier to be
funny in five hundred feet than in

1
,
000 ?

Here’s the plot, which no doubt
will be as popular as usual : Why
not make split-reels? Wouldn’t

feet made up of two comedians

in equal parts of 500 feet each be a

better risk than 1,000 of one come-
dian? At least there’d be a chance
of a 50-50 break, a practical certain-

ty of it, and not many comedians are

getting that break these days.

If temperament or whatever it is

makes this plan impractical, why not
give half the reel to a comedian and
the other half to a travelogue or
some other interesting subject?
Half a reel of good comedy is

enough for one show, and under this

plan there’d be no reason why the
two half reels couldn’t be separated
in the program.

There is no sense in rejecting this

plan on the ground that it is a
throwback to the shooting gallery
era. No one despises trick photogra-
phy on that account. There is a

good deal of reason for trying it out.

For instance, there is the complete
selling campaign outlined above.
And we do not ask the agency com-
mission.

Pathe Goes After

Family Business
Bathe seeks to focus the attention

of 11,0(X),000 newspaper readers upon
“Idaho,” the new serial, through
printing in newspapers claiming that
many readers the details of a cam-
paign soliciting photos of the “Typi-
cal American Family.” For photos
received a total of $1,500 will be
paid. Any photo showing a father

and mother with two or more of
their own children is acceptable.
There is also a letter to be written.

It is explained that the purpose
is to reach the family public and in-

terest that fundamental unit in the
serial. The serial is to be issued
March 1 and the photos are receiv-

able until July 1.

Any movement having as its pur-
pose the tightening of the bonds
linking the family unit to the pic-

ture show is a good movement. The
family unit needs the picture show
and the theatre needs the family
unit. Motion pictures teach fidelity

to family, reverence of parents, care

of children. The family teaches pic-

ture makers how to make better

pictures, by affording them the re-

actions of the ideal audience.
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“CHARLEY’S AUNT”
BOWLS ’EM OVER

I F YOU think you are picture wise, know
“what the public wants” and all that, see

“Charley’s Aunt” in a theatre and learn

your mistake. Christie, having revamped

and modernized the plot in dozens of short

subject comedies, stuck tight to the text for

the feature version and at the Orpheum
last week it bowled ’em over, strangled ’em

and sent ’em out ten years younger. I never

saw so many people laugh so much at one

picture.

This is the original “Charley’s Aunt.”

The sub-titles are the stage lines that ev-

erybody knows and they are as funny as

ever. The continuity is the stage contin-

uity, the “acts” being almost as definitely

separated as by the dropping of the curtain.

And the cast is the sort of cast that always

played it on the stage, Syd Chaplin being

the show and his support the scenery. Syd

Chaplin, by the way, is by far the best of

the fifty-odd Charley’s Aunts I have seen.

I have an idea that projection room esti-

mate of this picture would not be sensa-

tional. It lacks the glittering trickeries that

sell film “experts.” But people battle to get

into the Orpheum in Chicago and a similar

condition marking its New York run at

the Colony moves John Spargo to call it

“the Broadway laugh of the decade.” It is

indeed a laugh, and I imagine that while

Mr. and Mrs. Public are laughing at the

picture the Messrs. Christie indulge a

chuckle at the expense of those who’ve

been making feature pictures all these

years.

WHAT TO DO WITH
THOMAS MEIGHANw HAT to do with Thomas Meighan

is a problem and “Coming Through” is

among Paramount’s less worthy solutions.

No star is more warmly favored than

Meighan. Exhibitors complain in the re-

port department that this or that feature

doesn’t do him justice, but nobody seems
to have a clear idea as to the kind of pic-

ture he needs. Yet, despite successive ve-

hicles pronounced inadequate, the public

flocks to see him.

“Coming ’Through” is not much of a

picture. It’s a ridiculous melodrama about

coal mines. Meighan seems driven through

it, Wallace Beery acts like it’s his after-

noon oflF and Lila Lee, whose return surely

was a signal for special effort, is just

among those present. Frank Campeau cre-

ates the only character you feel you might
have met somewhere.

Notwithstanding which, Chicagoans

jammed McVicker’s last week to see it and

in New York they’re moving it from the

Kivoli into the Rialto for a second week.

What “Coming Through” does or does

not do for box offices is of passing import-

ance and no concern of mine, but what to

do with Thomas Meighan is a concern of

the trade. If I read the crystal correctly,

the public’s regard for him is that which

every star seeks to enjoy and the rest of

us hope all picture players one day will

share. Whatever must be done to get him
into the vehicles he should have should be

done.

Speaking of

Premieres
These “world premieres’’ are be-

coming too plentiful. It’s getting so
some of the pictures have half a
dozen of them. First thing you know,
nobody’ll believe it and, what’s
worse, nobody’ll care.

Let’s be sure, before we stick that
line in the ad copy. It isn’t such a
wonderful line, anyway. The effect
of the present practice is to get pic-
ture advertising in wrong with the
people who buy the tickets.

“THUNDERING HERD’’
A VITAL WESTERN

ARAMOUNT has another of those

vital Westerns, standing as did that con-

cern’s “Covered Wagon” and “North of

36,” head and shoulders above the mob.

It’s “The Thundering Herd,” written by

Zane Grey, and it’s a story of the West of

1876, when the wilderness was dotted with

great herds of buffalo, marauding Indians

and a few white people.

The Indians, realizing their food supply

is threatened by the white man killing buf-

faloes for hides, go on the warpath and the

last reel pictures a thrilling battle between

the two factions. The early footage is

taken up with two outfits; the Jett family,

with a pretty girl in their camp as a drudge,

and the Hudnalls, late from Illinois, who
are lawabiding and honest.

Jack Holt has the role of hero who saves

Lois Wilson, the drudge, from her foster

father, a dance hall proprietor. Noah

Beery is the despicable Jett and Raymond

Hatton a buffalo hunter and guide. Charles

Ogle looks and acts like the stalwart farm-

er he is supposed to be. You never saw

so many buffaloes in your life. A footnote

states no cruelty was permitted in making

the picture, referring to the buffalo scenes,

but the horses hitched to heavy wagons on

that frozen stream had a hard time of it.

I’M ANXIOUS TO SEE
“THE LOST WORLD”

i’M ANXIOUS to see “The Lost World.”

In the first place, it’s more or less some-

thing new in pictures. Secondly, ten Bos-

ton newspaper critics agree that it’s great

and when ten newspaper critics agree on

anything it must be different, whether or

not the critics agree on the right or wrong
side of the fence.

Down East the picture is getting them

in, so many of them that John Spargo had

to turn back from the theatre and await

a less crowded hour. It’s odd that they

didn’t break the picture here in Watterson

R. Rothacker’s home town, but they didn’t

and that’s why I can’t tell you whether the

Boston critics are right or wrong.

EVELYN BRENT GOOD
IN DUAL ROLE

G IVEN the task of playing two char-

acters in “Midnight Molly,” F. B. O.’s clever

star, Evelyn Brent, brings home the bacon.

It’s the story of a lady crook and a man
running for office who fears defeat through

a scandal when his wife runs off with the

cashier of a manufacturing firm. The lady

crook takes the place of the run-away.

Of course the striking likeness between

the two women could never really happen

but then that’s the stuff pitcures are made
of. For comedy relief there’s the blunder-

ing detective and a lot of newspaper re-

porters on the scent of a story. The story

is an original one written especially for

Miss Brent by Fred Kennedy Myton and

was directed by Lloyd Ingraham assisted

by Harry Berman’s son, P. S. Berman.
A thoroughly enjoyable tale well produced.

“WOMEN AND GOLD”
GOOD IDEA WASTED

^
HAT men have struggled, fought and

died for women and gold since the begin-

ning of things is the proposition admirably

presented at the opening and as the basis

of “Women and Gold.” Then Frank Mayo,
Sylvia Breamer and others loosely enact a

rambling melodrama laid in South America.

As you recall it afterward, the story isn’t

so bad, but the telling is so bad that it

spoils your evening.
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The Goose Hangs High
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 6,186 feet

DIRECTOR JAMES CRUZE
Author Lewis Beach
Adaptors

-Walter Woods and Anthony Coldewey
Cameraman Karl Brown

PLAYERS
Bernard Ingals George Irving
Eunice Ingals Myrtle Steadman
Hugh William Otis, Jr.

Lois Constance Bennett
Bradley Edward Piel, Jr.

Mrs. Bradley (Granny)....Gertrude Claire
Dagmar Carroll Esther Ralston
Rhoda Anne Schaefer
Noel Derby C. Wall Covington
Elliott Kimberly James Marcus
TYPE : Modern American drama,

showing the effects of selfishness of

the children. Adapted from the stage
success.

HIGHLIGHTS : The Chi'istmas
celebration and home coming of chil-

dren. . . . Bernard’s encounter ivith

Kimberly. . . . His resignation.

Story: The Ingals prepare to give
their home-coming children a big Christ-
mas, despite the fact that they are al-

most penniless. They forget their parents,
however, in the mad whirl of parties.
Bernard Ingals tells his political boss
what he thinks of him and resigns from
his city job. Grandma tells the children
the truth, and they pitch in and save the
household and father gets a better job.

The Terror of Pueblo
Distributor: State Rights

Producer : Art Mix Production

Length: 5 reels

DIRECTOR DENVER DIXON
Author William Havens
Cameraman Jack W. Fuqua

PLAYERS
Jack Hanley George Kesterson
Anita Alma Rayford
Lafe McKee, Jim Welch, William Lester,

Milburn Morante and Mary Bruce

TYPE; Western story of feudists

and how the trouble was settled by
the son.

HIGHLIGHTS: The fight between
Hawkes and Hanley. . . . Arrival of
Jack. . . . Hawkes signs a confession.

. . . Love affair between Jack and
Anita.

Story: Bill Hanley and Sam Hawkes
still settle their disputes with guns. The
arrival of Jack Hanley forces the issue,
but Jack is averse to bloodshed. He be-
comes the laughing stock of the ranch,
but turns on them finally and after rescu-
ing his father, routs the enemy and wins
the girl.

Two scenes from “Introduce Me,” an
Associated Exhibitors release featur-
ing Douglas MacLean and his new
leading woman, Anne Cornwall, one
of this year’s Wampas stars.

,
The Great Divide

Distributor

:

Metro-Goldwyn
Producer : Metro-Goldwyn

Length: 8 reels

DIRECTOR REGINALD BARKER
Author William Vaughn Moody
Adaptor Benj. Glazer
Cameraman Percy Hilbum

PLAYERS
Ruth Jordan Alice Terry
Stephen Ghent Conway Tearle
“Dutch” Wallace Beery
Phillip Jordan Huntly Gordon
Dr. Winthrop Newbury Allan Forrest
“Shorty” George Cooper
Polly Jordan ZaSu Pitts

TYPE: Western romance of an
enforced marriage and a young
couple’s ultimate happiness.

HIGHLIGHTS: Three men gam-
bling for Ruth. . . . Ruth’s marriage
to Stephen. . . . The ride for the

doctor. ... A son is bom. . . . Ruth
accepts Stephen.

Story: Ruth Jordan left alone in a
cabin in Arizona by her brother while he
is called away, is attacked by three
drunken marauders. Stephen Ghent saves
her from the other two, but forces her to

marry him. They go to live at Stephen’s
mine but she refuses to accept any of
Stephen’s gifts. Finally she returns to

her brother’s, a son is born and she and
Stephen come to a full understanding.

Dick Turpin
Distributor: Fox

Producer: William Fox
Length

:

8 reels

DIRECTOR J. G. BLYSTONE
Authors Charles Kenyon and Don Lee

PLAYERS
Dick Turpin Tom Mix
Alice Brookfield Kathleen Meyers
Lord Churlton Philo McCullough
Squire Crabstone James Marcus
Sally, the maid Lucille Hutton
Tom King Allan Hale
Bully Boy Bull Montana
Bar Maid Fay Holdemess
Bristol Bully. Jack Herrick
Taylor Fred Kohler

TYPE: Romantic tale of highway-
man of early days in England who
stole from rich and gave bountifully

to the poor.

HIGHLIGHTS: Dick falling in

love with daughter of aristocrat. . . .

Robbing rich to give to poor. . . . Tom
Mix’s performance. . . . Outwitting
the enemy. . . . Excellent atmosphere.

Story: Dick Turpin, notorious highway-
man, robs the rich and gives to the poor.
He meets an aristocrat and falls in love
with Alice Brookfield, the daughter. He
attempts to rescue her from a marriage
with a cad and is almost captured. He
escapes and finally eludes his enemies.

Forty Winks
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 6,293 feet

DIRECTORS
....PAUL IRIBE and FRANK URSON

Authors
David Belasco and Henry de Mille

Adaptor Bertram Millhauser
Cameraman Peverell Marley

PLAYERS
Lord Chumley Raymond Griffith

Eleanor Butterworth Viola Dana
Admiral Butterworth.. ..Theodore Roberts
Casper LeSage Cyril Chadwick
Annabelle Wu Anna May Wong
Lieut. Butterworth William Boyd
Blackmailer Eric Mayme
TYPE: Comedy-drama adapted

from Belasco’s play “Lord Chumley.”

HIGHLIGHTS: Robbery of the

safe. . . . Search for the papers. . . .

Work of Griffith. . . . Chumley en-

counters the burglar. ... The floating

target incident.

Story: When valuable papers are

stolen from Lieut. Butterworth, he fears

the disgrace and plans to take his own
life. He is saved by his pal. Lord Chum-
ley, who endeavors to capture the thief.

He traces the papers through a garter to

Annabelle’s apartment, sets fire to the

place and recovers the plans.
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The Lost World

Distributor

:

First National
Producer: First National Pictures,

Inc.

Length: 10 reels

DIRECTORS HARRY HOYT, WM.
DOWLAND and WILLIS H. O’BRIEN

Author Sir Arthur Conan Doyle
Cameramen

Arthur Edeson, Fred Jackman
PLAYERS

Paula White Bessie Love
Sir John Roxton Lewis S. Stone
Edward Malone Lloyd Hughes
Professor Challenger Wallace Beery
Professor Summerlee Arthur Hoyt
Gladys Hungerford Alma Bennett
Marquette Virginia Brown Faire
Ape Man Bull Montana
Austin Finch Smiles
Zambo Jules Cowles
Mrs. Challenger Margaret McWade
Major Hibbard Charles Wellesley
Colin McArdle George Bunny
TYPE : Story of London news-

paper reporter who accompanies
scientist on dangerous expedition

into the heart of South America, in-

habited by prehistoric monsters.

HIGHLIGHTS: Prof. Challenger’s

attack on young Malone. . . . The ar-

rival at the plateau at the head of the

Amazon. . . . Thrilling adventures
vnth huge monsters. . . . Capture of
brontosaurus ... His escape in Lon-
don streets.

Story: Young Malone, a newspaper
reporter, incurs the enmity of Professor
Challenger, an explorer, but finally the
Professor agrees to take him along on
his next trip. They arrive at the Ama-
zon and discover that a plateau is inhab-
ited by prehistoric animals. They cap-
ture one and return to London. He
wrecks buildings and London bridge and
finally swims out to sea.

Roaring Adventure
Distributor: Universal

Producer: Universal Pictures
Length: 5 reels

DIRECTOR CLIFFORD SMITH
Author Jack Rollins
Adaptor Isadora Bernstein

PLAYERS
Duify Bums Jack Hoxie
Gloria Carpenter Mary McAllister
Katherine Dodd Marin Sais
Robert Carpenter J. Gordon Russell
Brute Kilroy Jack Pratt
TYPE ; Western melodrama of re-

turned owner who routs cattle thieves.

HIGHLIGHTS: Atmosphere of
ranch. . . . Gun battle. . . . Villainy of
foreman.

Story: Duflfy Burns, son of ranch-
man, returns from college and discovers
thieves are running off with the cattle.
He is unknown to the rustlers and gets
evidence which leads to their exposure.
He also wins the girl of the ranch from
the clutches of the foreman.

The Chorus Lady
Distributor: Producer Dist. Corp.

Producer: Regal Pictures
Length: 6,020 feet

DIRECTOR RALPH INCE
Author James Forbes
Adaptor Bradley King
Cameraman Glen Gano

PLAYERS
Patricia O’Brien Margaret Livingston
Dan Mallory Alan Roscoe
Nora O’Brien Virginia Lee Corbin
Mrs. Patrick O’Brien Lillian Elliott
Patrick O’Brien Lloyd Ingraham
Dick Crawford Philo McCullough
Miss Simpson Eve Southern
“Duke” (the jockey) Mervyn Leroy

TYPE: A story of the stage and
the race track, adapted from Forbes’
stage success.

HIGHLIGHTS: The fire at the sta-

bles. . . . The “Follies” party. . . .

Patricia’s sacrifice to save Nora.

Story: Patricia O’Brien returns home,
when the show she was with suspends, to
marry Dan Mallory. Dan’s race horse
goes blind in a stable fire and the wed-
ding is postponed. She takes Dan’s sister
to the city and they get work in the
“Follies.” A party is given and Nora at-

tempts to leave with Crawford, a man of
the world. Patricia saves Nora but ex-
poses herself to suspicion. Nora tells all

and Dan realizes she is not guilty of
wrong doing.

[NEWSPICTURESl
KINOGRAMS No. 5056: Await end of the

world but globe rolls on at Patchogue, N. Y.

—

Trains in fatal crash in fog in New York.

—

Hollywood, Doug. Fairbanks invents new game,
“Doug.”—New York, Cardinal Mundelein visits

New York.—Oakland, Cal., West coast oarsmen
begin season’s work.—San Francisco, Bathing
suits of their own tresses.—Augusta, Me., Dash
over snow in freak racing cars.—Cave City, Ky.,
Crowds at Sand Cave where Collins lies pinned
down.

KINOGRAMS No. 5057: Millstone, N. J.,

Midwinter floods in New Jersey.—Chicago’s
Ghetto is nearing end.—Mexia, Tex., 800 oil der-
ricks go up in 60 days.—Washington, Gen. Mit-
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chell centre of air policy row.—Chicago, Nixon
school boys organize mouth organ orchestra.

—

Cambridge, Mass., Can’t wait for Spring to come,
track men are out.—Chicago, Master violin worth
$25,000.—New York, Old garden has its last
dog show.—Winter gales lash Atlantic ocean.

INTERNATIONAL NEWS No. 14: Wash-
ington, D. C., Army workmen prepare capitol for
inauguration.—Ampthill, Eng., Imports herd of
llamas to train as steeds.—Bohain, France, Spin-
ners busy out of doors.—Berlin, Germany, German
students league pining for gorgeous trappings of
other days.—New York, Thrills part of routine
for workers on giant dome of St. John’s Cathe-
dral.—Berlin, Germany, “Daily dozen” for babies.—Along New England Coast, Winter’s toll heavi-
est in years.—Cairo, Egypt, Armed British planes
patrol troubled Egypt.

INTERNATIONAL NEWS No. 15: New
York, Speeding trains in fatal crash.—Frisco,
Cal., Mermaid bobs her hair to make bathing
suit.—Lisbon, Portugal, Honor famous explorer,
Vasco Da Gama.—Cave City, Ky. , Buried alive
in deep cave, rescuers work to save Floyd Col-
lins.—Rockwell Hall, N. Y., Stars of winter
sports in championship contests.^—Freeport, Me.,
Coast guard frees rum chasers from ice.—Mt.
Vesuvius, Italy, Radio broadcasts rumble of Ves-
uvius, Italy.

INTERNATIONAL NEWS No. 16: Malone,
N. Y., Troopers plunge through snow drift for
rum runners.—New York, Monarchs of dogdom
compete for crown. Los Angeles, Surfboard cham-
pions do stuff.—New York, Iron workers on sky-
scrapers enjoy rest hour.—Lake Saranac, N. Y.,
Trotting enthusiasts brave icy track to keep in

trim.—San Diego, Cal., Latest thing in cross
word puzzles, sailors in human alphabet.—Gizeh,
Egypt, Swiftest desert runners seek pyramid
championship.—Lake Placid, N. Y., Dog teams
replace trains halted by snows.—Onduraman,
Sudan, Africa, New British ruler takes control of
Sudan.

PATHE NEWS No. 15: Tampa, Fla., “Bucca-
neers” seize Florida city in picturesque annual
carnival.—San Diego, Cal., Inspection flight made
over fleet of de-commissioned U. S. destroyers.
—St. Paul, Minn., Boys and dogs compete in
unique race.—Portsmouth, Eng., Test world’s
biggest submarines on trial trip.—Advocates
U. S. return of alien property. Sen. Borah.

—

New York City. Dogs of all sizes win prizes.

—

Madison, Wis., Disarm bull elk in delicate op-
eration.—Miami, Fla., Army defeats Flamingos
9-8 in polo match.—St. Moritz, Switzerland, Fly
over St. Moritz at height of midwinter splendor.

FOX NEWS No. 38: With U. S. S. Wyoming
on Cruise to South..—New York City, Two prize-

winners at Pomeranian dog show.—Hanover,
N. H.—Dartmouth hockey team defeats Massa-
chusetts College of Agriculture in fast game, 14
to 2.—Germany, Bergdoll, the modern man with-
out a country.—Buck Hill Falls, A novel form of
motive power, a team of bears.—New York City,
Unfinished Cathedral of St. John the Divine as it

is today.—Norwich, N. Y., After record-breaking
blizzard, giant tractor is used to clear the roads.
—Umbria, Italy, Melancholy calm of the River
Clitumno has been the inspiration of Italy’s poets
for 2,000 years.—Chehalis, Wash., Lumbermen
open dams to get early start downstream to
market.

FOX NEWS No. 39: Cave City, Ky., Rescue
party works day and night.—Chicago, Coast
guards inspect icy flipping lanes of lake.—Pat-
chogue, I. I., Robert Reidt, “prophet of doom”
and followers assemble on high hill.—Isle of
Pines, West India, Cutting Mahogany.—New
York City, Soul of America finds expression in

Cathedral of St. John the Divine.;—Des Moines,
Ta., Wire haired terriers romp in snow.—San
'Francisco, Hair made into bathing suit.—St.

Paul, Minn., Kids in dog derby run as youth-
ful mushers.

FOX NEWS No. 40: Montreal, Quebec, Fire-

man is killed and many are hurt.—On vacation
in Panama, Judge Landis sees how they play ball

in tropics.—New York City, Women play a big
part in the campaign to raise fund for Cathedral
of St. John the Divine.—Schenectady, N. Y., The
most terrific heat known to man is used to make
tungsten wire for your electric lights.—Buffalo,

N. Y., Vast fleet of 200 Great Lakes grain ships.

—New York City, Gorgeous creations displayed
in shops of Sth Ave.—Tokyo, Japanese enter pic-

ture production field.—San Francisco, Two cute

little originals of the kiddies’ teddy bear.—Cam-
bridge, Mass., Big squad of Harvard track ath-

letes goes into training for next season with
mercury at zero.—Nictau, Canada, The monarch
of the vast North woods is the moose.—What
Becomes of Our Old Automobiles? There are

so many new ones today that dealers destroy
their derelicts.

Moss to Build Theatre
(Special to Exhibitors Herald)

NEW YORK, Feb. 17.—B. S. Moss has
purchased property in Far Rockaway,
located on Mott avenue, between Mott
Place and Central avenue for the purpose
of building a new theatre. The plot has

a frontage of 200 feet on Mott avenue with

a depth of 180 feet.

NOW BOOKING
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PUREDf PERSONAL

TNDIANAPOLIS, IND.—Audiences at the
-L Strand theatre at Shelbyville, Ind., this

week were highly pleased with the special

organ number presented by Fred E. Karch,
on the newly installed Marr and Colton
instrument. Workmen have been busy for
several weeks remodeling the theatre to

accomodate the organ. It consists of 2,800

pipes and 45 stops. Mr. Karch went to

Shelbyville from Wabash, where he played
in the Eagles theatre. He was formerly
at the Circle and Apollo theatres in Indian-
apolis and the Blackstone in South Bend.
. . . Declaring that Ed Philion, Jr., of
the Century theatre, Mishawaka, Ind., has
failed to show or pay for fourteen pictures

as agreed in a contract made with the

plaintiffs the United Artists Corporation
has filed a complaint in circuit court ask-

ing judgment of $1,000. . . Herman
Lieber, son of Herman P. Lieber, inter-

ested in Indianapolis in the Circle theatre

and the First National, has been chosen
director of the 1925 Jordan River Revue,
annual Indiana University musical extrava-
ganza. He was appointed by the board of

dramatic control of the University. . .

Grace Mohler, for the past year organist

at the Apollo theatre in Indianapolis, and
previous to that an organist in Dallas, Tex.,

has taken over the work of organist at

the Eagles theatres in Wabash, Ind., to

succeed F. E. Karch. Mrs. Sipe of Indian-

apolis has been in charge of the organ in

the Wabash theatre. . . With the in-

corporation of the Zaring Realty company,
Feb. 11, it was learned that work will start

soon on the construction of a 1,000 seat

photoplay theatre at Fall Creek boulevard

and Central avenue, Indianapolis. A. C.

Zaring, proprietor of the North Star thea-

tre, M. A. Zaring and Charles L. DeHass,
all of Indianapolis, are the incorporators

of the company, which has a capital stock

of $150,000. rroperty owned at the site

is valued at approximately $38,000. The
theatre will be of Egyptian architecture and
ground dimensions of 88 by 131 feet.

Exaw/ct
PLACE
OALT LAKE CITY, UTAH.^CarstonO Dahnken, general manager of the com-
pany which owns the American theatre in

this city, is extending his stay here another
week, looking over the new productions of

the local exchanges. He has seen all of
the late Fox Tom Mix specials. He will

return to San Francisco next week. . .

Perry Brothers, owners of the Egyptian and

Ogden theatres at Ogden, Utah, have in-

stalled a powerful radio broadcasting
station on the roof of the Ogden. Musical
selections from the pipe organ, jazz or-

chestra and talks on the current pictures

go to make up the programs. The station

is KFUR. . . H. W. Braly, Famous
Players-Lasky manager in this city, is mak-
ing a swing over the southern Utah section

this week. . . George L. Cloward,
Metro-Goldwyn chief here is connecting
with the key centers of Idaho. . . John
Rugar, formerly exchange man here,

dropped in this week from Park City,

where he manages the American. . . I.

H. Harris purchased the Wilson theatre at

Rupert, Ida., last week. This makes his

fourth theatre, the others being the Strand
at Evanston, Ides, Green River, Wyo., and
the Burley at Burley, Ida. . . JH. Niel-
son, owner of the Rex and Fox theatres
at Buhl, Ida., shut down the former house
this week. . . Sam Johnson, owner of
the Rex at Castle Dale, Utah, was here this

week signing for new productions. . .

L. A. Davis, local F. B. O. manager, re-

turned Monday from the Western division
convention at Los Angeles. Viewed all of
the new product. Says he is mighty strong
for “Parisian Nights.” He leaves for
Montana this week. . . Ned Marin, gen-
eral sales manager for Universal in the
territory from Chicago west, is here in-

specting the local office, on his tour of all

exchanges in his territory. He will meet
Carl Laemmle at Los Angeles. . . Fred
Gage, division manager for Universal, was
here this week, leaving for the northwest
with Marin. . . It is rumored that Uni-
versal is negotiating for a site to build a
beautiful new theatre in this city. . . /.

/. Gillette, operating the Strand at Toeele,
Utah, is in looking over new productions.
. . . George Mayne, Preferred and In-
dependent exchange owner, returned this

week after a two weeks selling trip into
Idaho. Had a great trip, placing most of
his product. . . Bob Boomer, recently
acquired by Mayne as salesmen is in Idaho
this week. . . Carl Stern has his United
Artists exchange open and ready for busi-
ness. Office attractive and cozy. Started
things with a bang by closing with the
Paramount-Empress of this city and the
Egyptian at Ogden, for “Thief of Bagdad.”

. . . Art Schayer, Salt Lake boy, has
been transferred from the Denver territory

to sell here for Stern. . . Joe Madsen
is Stern’s new booker. Was formerly with
Vitagraph in the same capacity. . . Lon
Hoss, salesman for Universal is out.

Future plans indefinite. . . Jack Hirsh-
man, formerly with Producers Distributing,

will replace Hoss, according to gossip. . .

C. E. “Doc” Holah, Fox luminary in this

territory, is burning up fountain pens sign-

ing contracts in Idaho. . . J. R. Keitz,

Greater Features manager, returned from
a six week jaunt through Idaho. Left
again for coal camp district of this state.

. . . Keitz added C. W. Enneking to his

sales force, working Idaho. Enneking was
recently with Fox as salesman. . . C. F.
Parr, and associates at the Producers Dis-
tributing exchange, are whipping their

mounts to the limit in the new Sweep-
stakes contest between national divisions.

Parr is arranging for a big preview on
“Charley’s Aunt” next week which will be
invitational. Fie expects to have a thou-
sand in attendance. . . Dave Frazier is

now working for Parr, putting P. D. C.
on the map in Idaho. He was formerly
manager in Butte for Universal. . . Parr
leaves for the key centers of Montana this

week. . . “Fat” Saunders, country store
dignitary, is making a big hit at theatres
throughout this territory. Gave an auto
away at Ogden last week.

SAN FRANCISCO, CAL. — Jimmy
Woods, of Redding, was a recent Film

Row visitor, and spent a long time at the
Paramount house. . . G. F. Sullivan,
who was on the road for Paramount, has
returned to his desk, and says he is more
than pleased with the manner in which
Henry Haustein handled the booking for
him. . . Joseph Pollock, president of the

National Screen Service, recently spent

several days with Manager Lee, of

NOW BOOKING
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Supreme. . . A farewell luncheon was
given to Frederick Gage, district manager
for Universal who has left for the East
via Hollywood. He is expected back by
April. . . Carol Nathan, local manager
for Universal, has closed a contract with
the Toyo Kisen Kaisha Steamship line to

supply each of its steamers sailing from
Pacific Coast Ports for the Orient with
five complete programs. . . West Coast
Theatres, Inc., through Jack Retlaw, has
announced the inauguration of a circuit-

wide exploitation department for all its

theatres. . . Manager Bowles, of the

West Coast theatres, Inc., for Northern
California, during the first week of Febru-
ary received almost 200 letters praising
the work of Fanchon and Marco at Loew’s
Warfield theatre. . . Dorothy Yates left

Pathe recently for a connection with the

Golden State theatres. . . Ole Olsen has
been given larger territory out of the

Metro office. . . J. A. Harvey, Jr., who
recently opened a new theatre at Merced,
said while on the row that he would en-

large it. . . Bert Hall, of the Hall Ex-
change, has taken over the Quality Film
Exchange in Los Angeles and will enlarge
his quarters. . . During his visit in San
Francisco F. S. Harvey of the Fire Pre-
vention committee of the Hays organiza-
tion was entertained by members of the

local Board of Trade. . . Almost every
man on Film Row attended a meeting to

greet C. C. Pettijohn, general counsel for

the National Film Board of Trade, and
Fred Beetson, Pacific Coast representative.

. . . L. P. Langhlin, of Loew’s War-
field theatre, has been receiving expressions
of appreciation from friends of his wife
upon news of her rapid recovery. She has
been in the hospital several weeks. . .

Charlie IVescott expects to have his new
house completed by April 1. Good luck

to you Charlie. Hope “Fools Day” does

not joker you. . . J.es Hables has built

a new film house at King City. . . Jack
Dunfield, of the Star theatre, Colusa, re-

cently visited the Pathe, Universal, and
Metro-Goldwyn offices.

PHILADELPHIA, PA.—Walter J. Price,
-* who has been manager of the Washing-
ton branch of Universal, has been trans-

ferred to the local office as exchange man-
ager, succeeding Mike Landow, who joined

Famous Players as the local sales manager.
Price was for several years connected with
Metro-Goldwyn as the Washington ex-

change manager and has been identified

with motion pictures for many years. . .

Several changes have taken place in the

personnel of the Washington and Phila-

delphia offices of Famous Players. A. C.

Benson, a member of the Quaker City

sales force, has been made sales manager
in Washington. Al Davis will succeed him
in covering his section of the Philadelphia

territory. Carl Suelke will now cover the

Jersey section. He has been the city sales-

man. . . A. H. Shoemaker has resigned

from the Vitagraph sales force and his ter-

ritory is being covered' by George W.
Thompson, who was formerly Jersey
representative. . . The Lincoln theatre,

which has been closed for several months,
has been taken over by Holman and Miller

and renamed the Doris. . . The owners
have made extensive alterations and im-
provements and the theatre is now one of

the most attractive neighborhood houses in

west Philly. . . The Chestnut Hill thea-

tre, owned by Elliott Goldman, owner of

the Blue Bird, has been leased to M.
Chertchoff for a long period with an option

San Francisco

First Runs
(Week Beginning February 8)

C A L 1 F O R N I A—“The Dancers,** Foxi
“Family Entrance,’* Pathe.

LOEW’S WARFIELD—“The Great Divide,’*
Metro-Goldwyni “Out of the Inkwell,’*
Bray; “Crossword Puzzles,” Own Novelty.

BEATTY’S CASINO—“On the Stroke of
Throe,” F. B. O.; “Off His Trolley,”
Pathe.

GRAIVADA^—“Devil’s Cargo,” Paramount;
“Felix All Puzzled,” Winkler.

CAMEO—“Daughters of the Night,” Fox;
“Tourist Deluxe,” Universal,

IMPERIAL—“Janice Meredith,” CosmopoU
itan.

STRAND^—“Dawn of the East,” Famous
Players; Kinogranis; “Up on the Farm,”
Fox Imperial.

to buy. . . Lewis Corson, who is asso-
ciated with Ben Amsterdam in the Master-
piece exchange, was badly injured when an
oil burning furnace exploded in the cellar

of his home. He was confined to the
house for about two weeks but is again
able to be on Vine street. . . 5am Blatt,

who managed the Owl theatre, Gray’s
Ferry Road, for George Bennethun, has
resigned and taken a lease on the Sun
theatre, 28 and Federal streets.

OTTAWA, ONT.—/. C. Kennedy, for-
merly manager of the Regent theatre,

and more recently in charge of the Capitol
theatre, Peterboro, Ont., has been trans-

ferred to Fort William, Ont., by Famous
Players Canadian Corp., Tor., where he is

now the manager of the Orpheum theatre.

. . . Norton H. Payne, A. L. C. O., well
known as a theatre organist here, has gone
to Montreal where he has received the
appointment of organist and accompanist
of the Palace theatre, the manager of
which is George Rotsky. . . Payne was
organist of the Central theatre for years
and was recently at the Imperial theatre.

. . . The Casino theatre here is chang-
ing hands and an offer is being made by
the new management of a prize of $20
and a season pass for the best name sug-

gested to take the place of “Casino,” by
which the theatre has ben known for many
years. The theatre has presented pictures

and stock vaudeville for a number of

years. . . Finley McRae, son in law of

the late Harry Broiise, for years owner of

the Imperial and Family theatres, has be-

come vice president of the Canadian Glass
Products, Ltd., of Hull, Que., a company
capitalized at $600,000. McRae is the

executor of the immense estate of the late

Mr. Brouse, valued at $1,750,000. McRae,
incidentally, has leased the Imperial for a

term of five years to Sol and A. H. Coplan
who also operate the Princess here. . .

Leonard Bishop, manager of the Regent
theatre, has adopted the “conversational

style” of newspaper advertising for attrac-

tions at the theatre. This comes in the

form of a personal statement, worded in a

breezy manner, set up in two columns
width and signed by the name of the man-
ager. In a recent advertisement the name
of the picture was not given but the

curiosity of the public was aroused by the

manner in which the subject was described.

. . . The standard here of censoring

pictures is very high according to a state-

ment made by Alice Miller of the Chicago
board of censors in an interview while

visiting here this week. Twenty-one pic-

tures were rejected last year in Chicago,

she said, of the 2,700 examined. But she
noted that the Ontario board had rejected
44 of 1,600 examined. She also noted that
Chicago has almost as many motion pic-

ture theatres as the whole province of
Ontario. . . The appointment of Joseph
Walters of Vancouver, B. C., to the board
of censorship has drawn unusual comment
due to the charge made by members of
the Columbia legislature that the appoint-
ment had been purely political in design.
. . . Attornev General Manson of
British Columbia declared that his province
has been rejecting more motion picture re-

leases than any other Canadian province
and that he had written the censor boards
of other provinces suggesting that they
tighten up in the censoring. He said that

he had told exhibitors and the censor not
to permit the showing of films having sex
appeal.

lA ANSAS CITY, MO.—A first degree
robbery charge grew out of the ability

of T. J. Wilson to remember distinctly

features and characteristics of men. Wil-
son, operator of the Bancroft and St. John
theatres, was robbed of valuables and cash
amounting to about $500 ;

but he was alert

enough to notice the hands and face of

one of the men who later happened to

drive a taxi cab which Wilson had
boarded. He recognized him and told the

prosecutor his story.

Jacob J. “Jake” Liberman, manager
of the Empress theatre, Kansas City,

was found dead in his bed Thursday
morning. He had complained slightly
the night before of indigestion, but was
not considered ill. Mr. Liberman, a

veteran in theatrical circles, lived at the
Hotel Baltimore. Theatre men of Kan-
sas City arranged for funeral services
in Kansas City, as well as in New York,
where the body was sent. Among those
who attended the funeral in Kansas City
were: William Miller, treasurer of the
Empress; Jack Quinlan, manager of the
Mainstreet theatre; Fred Spear and
Lawrence Lehman of the Orpheum the-
atre ; Milton Feld of the Newman thea-
tre; Walter Finney, manager of the
Pantages theatre; Ray Whittaker, man-
ager of the Shubert theatre; Milton T.
Middleton of the Gayety theatre and
Tommy Taaffe of the Globe theatre.

The Victory theatre, one of the early

landmarks of what is now “theatre row,”
is to be razed to make way for a business
building. . . “Motion picture players are

a hard working lot
;

they have average
morality and are intelligent artists,” Carl
E. Milliken, twice governor of Maine, said

in a conference last week before the

Women’s City Club. “The unfortunate
happenings of Hollywood are sins of the

‘Wallingfords’ of the profession,” he said.

“Will Hays is all right and is setting well

with the producers’ world.” . . Wal-
ter Einney, manager of the Pantages thea-

tre, succeeded in selling the city editor of

the Kansas City Journal-Post an idea which
resulted in a three column spread on the

various duties of an entire staff of theatre

employes. . . Universal will deliver news
reel twice a week by airplane to St. Joseph
and on to Kansas City by rail. . . C. P.

Senning, Educational branch manager, has

been busy lobbying in Toueka, Kan., while

Charles Knickerbocker, P. D. C., branch

manager, announced that he closed big

deals in Oklahoma. He returned home
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just in time to play host to Eaul Mooney,
vice president, and C. E. Mayberry, dis-

trict manager. . . R. R. Thompson,
Vitagraph representative, in Southern Kan-
sas, asserts that business now is better

than it has been in several years. . .

Bob Withers, Enterprise manager, remained
home just long enough to shave, then
started out into the territory again, as did
William Warner, A. H. Blank branch
manager. . . William Haynes, former
Metro-Goldwyn representative in Kansas
City, has accepted a position as Southern
Illinois representative for Paramount. . .

William Ape^oi Educational, has resigned

to accept a position in the poster depart-

ment of the local Pathe exchange. . .

Sam Stoll, former manager of the short

subject product at the Universal office, ac-

cepted a position as representative for

P. D. C., his position at Universal being
filled by H. J. Chapman, salesman. . .

Leon Jameyson has been promoted from
the poster department of the Pathe office

to assistant bookeeper. . . The Olympic
theatre, Clarksville, Mo., has closed tem-
porarily on account of the lack of light

and power due to a blizzard. . . Nego-
tiations are being made for the acquisition

of the Zim theatre and Opera House of
Winfield, Kan., by the Miller interests of

Witchita, Kan.
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ST. LOUIS, MO.—Ted Yemm, oi the

Reed, Yemm and Hayes circuit, is back
from the Bill Posters’ convention held in

Peoria, 111., the past week. The discussion
of better displays for posters was a point
of much interest. . . The local film

colony was pleased to hear that Helen
Avey, 17 year old daughter of Chase Avey,
Jolly theatre, Columbus, Ky., is recovering
from an attack of pneumonia. . . Lou
Hess, newly appointed manager for the St.

Louis office of Universal, is a veteran of
the “U” staff of exchange managers, mov-
ing here from Portland, Ore. Recently
he drove Portland into first place in the

Western division during the fall drive and
is instilling some of the winning brand
of pep into the local organization. . . E.
L. Drake will open his beautiful new thea-
tre in Jackson, Tenn., on March 1 with
Mrs. Wallace Reid’s “Broken Laws’’ as the

feature attraction. He states that he will

run only first run plays. He also operates
the leading theatre, it is said, in Lexington,
Tenn. . . Lee Keiler, who is building a
new $500,000 picture and vaudeville theatre
in Paducah, Ky., hopes to have the house
ready in a few months. It will be known
as the Orpheum and will be the last word
in theatre construction, ranking with the

finest houses of the South. . . Loew’s
State theatre, here, is hooking up the radio

with a new twist. In connection with
station WCK and the St. Louis Times,
arrangements have been made to present
free tickets to those listeners who hear
their nams broadcast. The Times each
day selects fifteen names from the city

directory to be put on the air. . . Cullen
Espy, manager of the West End Lyric the-

atre, owned by Skouras Brothers Enter-
prises, was held up in the lobby of the

theatre and robbed of $1,600 by two armed
men. Espy at the time was waiting for a

patrolman who was to accompany him to

the bank. . . Bill Barron, genial man-
ager of the local LTnited Artists exchange,
was host to a group of the rity’s sociolo-

. gists and welfare workers Tuesday, at a
preview showing of “The Salvation Hun-
ters.” . . Bertig Brothers will erect a

Philadelphia

First Runs
(Week of February 9)

STANLEY: “So Big,” First National.

STANTON: “The Golden Bed,” Paramount.

KARLTON: “Broken Laws,” F. B. O.

ARCADIA : “Janice Meredith,” Metro-
Goldwyn.

PALACE : “He Who Gets Slapped,” Metro-
Goldwyn,

CAPITOL: “The Snob,” Warner Brothers.

FOX: “Sandra,” First National.

VICTORIA: “North of 36,” Paramount,

$60,000 motion picture house in Paragould,
Ark., which will be managed by J. A.
Collins. . . The erection of the Penn
theatre, St. Joseph, Mo., has been post-

poned indefinitely. . . E. R. Meier,
architect, has completed the plans of the

theatre upon which E. H. Peskay, tenta-

tive owner, expects to expend $50,000. . .

Joe Wade, of Briggsville, Mo., has taken
over the Dixie theatre, Vandalia, Mo., for-

merly operated by William Anderson. . .

H. L. Fox has bought the Terry theatre,

Campbell, Mo., from R. S. Medley. . .

Mrs. William Young has closed her Euclid
theatre on Easton avenue. She also oper-

ates the Easton-Taylor theatre several

blocks away. . . Maurice Davis, Uni-
versal exploiteer, in Southern Illinois, has
taken advantage of the human trait in

people which urges them in the belief they

can write, to stage a contest of “criticisms”

on “The Hunchback of Notre Dame.” . .

The Star theatre, Griggsville, 111., which
opened last week is showing three nights

a week. . . Lack of sufficient patronage
is said to be the cause of the temporary
closing of the Moonshine theatre, Wayne
City, 111. The Majestic theatre, at Bowling
Green, Mo., is under new management.

TV/riNNEAPOLIS, MINN.—A bill which
would make it a misdemeanor to oper-

ate a theatre on Sunday has been intro-

duced in the state legislature in St. Paul.

. . . Wise ones say it is the sequel to

the refusal of theatre owners to give legis-

lators annual passes for use during the

three months legislative term. . . “Thief

of Bagdad,” playing second run at the

Lyceum at 50 cents top, has opened the

second week’s showing. . . Perry Hays,
veteran Minneapolis exhibitor, has sold his

La Salle suburban, to the Franklin Amuse-
ment company. . . Word comes from
Madison, Wis., that Len Broivn, former
manager of the Lyceum here, is managing
the Parkway theatre at Madison. . .

Brown succeeds Al Gillis, formerly man-
ager of the Palace, a Finkelstein & Ruben
house in Minneapolis. . . William Grant
has been named booker of Pathe exchange
here. . . Joseph Friedman, owner of the

Tower, St. Paul, recently returned from a

trip to Universal City. . . Joe met
William ICoenig, former manager of the

Gayety there. Koenig is production man-
ager at Universal City. . . Bradley L.

Morison, motion picture editor of the

Minneapolis Tribune, has a new column
called “Filmania.” . . Morison picks out

the weak spots in the press agents’ offer-

ings and comments on them. . . “So
Big” opened at the State this week. . .

The picture got fair notices from critics.

. . . Mild winter weather throughout
the Northwest last week boosted box office

reecipts.

1
CEATTLE, WASH.—Ted Johnson, for-

merly serial salesman for Pathe in the

Northwestern territory, has been trans-

ferred to the city sales staff and is now
covering Block A in Seattle. . . A
visitor last week at the First National
offices was Ray Grombachcr, proprietor of

the Liberty theatre, Spokane, who declares

First National features are helping him to

keep his SRO sign up. . . Lou Rosen-
berg is covering the Spokane territory at

this time for De Luxe features and is sign-

ing up some excellent business, according
to A I Rosenberg, manager of the exchange.
. . . “The Mine With the Iron Door”
proved a big business getter at its first

showing in Seattle at the Coliseum, says

Rosenberg, and caused a great deal of fav-

orable comment. .* . Greater Features
had the “Midnight Express” scheduled for

local release in March, but the exhibitors

demanded an earlier showing and the re-

lease has been shoved up to the third week
in March. . . J. T. Sheffield, manager
of Greater Features, finds amusement in

reading a number of recent articles in trade

papers pointing out the potential extinction

of the independent exhibitor. . . Ob-
servers feel that the independent producer
and distributor face ruin if the Big Line

competitors do not relax their hold on the

motion picture business. . . “It is my
opinion,” says Mr. Sheffield, “the average

exhibitor is open at any time to deal with

the independent distributor and producer

when a good picture is offered. . . The
main consideration is the value of the pic-

ture, for exhibition purposes, not who puts

it out and how.” H. W. Bachune, _sa\es-

man making the east of the mountain ter-

ritory for First National, is producing some
very good business on second run features,

according to the Seattle office. . . James
M. Hone, executive secretary, M._ P. T. O.

of Washington, whose offices are in Seattle,

accompanied by Mrs. Hone, attended the

legislative dance at Olympia Thursday
night. . . Local film men are watching

closely what is going on at Olympia. Legis-

lators have been importuned by their con-

stituents to present a bill on censorship of

films and advertising, but the rie-id economy
plan of the new governor has brought the

present session to a close before the

measures could be introduced. . . L. K.

Brin, head of Warners Features, plans a

business trip to Portland this coming week.

. . . Among visitors on the Third Ave-

nue film row in the last week were F. B.

Walton, president of the Bellingham Thea-

tres, Inc., Bellingham, Wash., and C. M.
Dunn, theatre operator of Cle Elum. . .

Buck Wade was recently named manager

of the Butte Producers Distributing office,

succeeding Jack Rue, who will be manager

of the Portland offices as soon as they are

completed. . . January was the best

month in the history of the B. F. Shearer

company, theatre furnishers and decora-

tors, according to A. M. Larson. . .

Seattle offices of First National in Febru-

ary are going after the toga claimed by

Portland in having ten first-runs in Port-

land for the month of January. . .

Clyde Walker, publisher of the Northwest
Film Journal, is compiling statistics on

theatres budding or projected in the North-

west, and expects to present a chart show-

ing more theatres are building or nlanned

in this district than in any other part of the

LTnited States. . . L A. Samuelson,

manager for Pathe, and George Appleby,

two-reel comedy man, are spending this

week In the Spokane territory.
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ALBANY, N. Y., Feb. 17.—M. J. Kallet,

of the Madison theatre in Oneida, left

for Florida on Monday, and ‘‘Al’’ Elliott,

of the Rialto and Playhouse, in Hudson,
leaves March 1. He will visit 0. S. Hatha-
way, who used to run houses in several
New York state cities. . . . The past
week brought to town quite a number of
exhibitors, including L. L. Connors, who
has theatres in Cambridge, Granville and
Salem, and Thomas Shean, who built and
is running the Rialto in Massena. . . .

IV. B. Frank, vice-president of the Hal
Roach Corporation, w'as also along Film
Row for a couple of days and attended a
sales meeting in the local Pathe exchange.

Milton Kaplan, salesman in the
Metro-Goldwyn exchange here, has re-

signed and has gone to Cincinnati. . . .

Charley Stombaugh of the Pathe exchange,
is all smiles, having booked “Galloping
Hoofs” and “Idaho” with the Schines for
all fifty odd houses. . . . Frank E.
Green, of Castleton, dropped in at the

Albany Zone headquarters during the week,
and expressed himself as much pleased
with the appearance of things generally.

. Stephen Boisclair, organist at the
Leland in Albany, has gone with Harma-
nus-Bleecker Hall. . . . Bill Smalley
has added another theatre to his chain,

the latest acquisition being Schaul’s house
in Richfield Springs. . . . Mrs. Sigbert
Wittman has joined her husband here, the

two living at the Hotel Ten Eyck. Mr.
IVittman is the new manager of the Uni-
v'ersal exchange in Albany. . . . The
entire Universal exchange force dined at

the Hotel Kenmore Saturday night when
plans were laid for the Laemmle jubilee.

The Albany force has adopted the slogan
“Albany, the winners must be.”

Film salesmen in Albany will meet on
March 2, to prepare for a dance that will

be given in the near future. . . . Peter
C. Vournakis has succeeded Fred Perry as

manager of the Strand in Watertown, Mr.
Perry becoming assistant manager at the

Palace and Antique in the same city. . . .

Walter Suckno put on an amateur night last

week at the Regent in Albany, and claims

to have played to more persons than with

“The Covered Wagon.” . . . Ben Apple,

of the King in Troy, has been bitten by the

crossword bug. . . . Sadie Epstein,

cashier in his house, and sister-in-law, an-

nounced her engagement last week and will

be married in June. . . . Dave Lake,

of the local Paramount exchange, according

to rumor, is to be transferred to the Buf-
falo office and “Mickey” Rose is to come
here. . . . Nat Marcus has gone with
Vitagraph. . . . Alec Herman, manager
of the First National exchange in this city,

remarked that he felt just like Old Noah
the other day when he returned to Albany
from Utica, trains being forced to run for
miles over tracks under water.
Walter Roberts did himself proud at the
Troy theatre last week in connection with
a run of “Abraham Lincoln.” He dolled
up the house with American flags and his

lobby display included a copy of a news-
paper containing an account of Lincoln’s
assassination and one of the flags used to

cover Lincoln’s casket. . . . Nate Rob-
bins, of Utica, was in Watertown during
the week. . . . Ben Apple resigned last

week as secretary of the Albany Zone com-
mittee. Meyer and Louis Schine, of
Gloversville, attended the “Naked Truth
Dinner” in New York.

ATLANTA, GA. — Manager Thomas
James, of Loew’s Grand, had about the

biggest week last week ever seen at a local

theatre, with “Janice Meredith” as the prin-

cipal drawing card. It is estimated that

fully 50,000 persons viewed the picture dur-

ing its six day showing. . . Sol Samuels,
for a number of years at the head of the

management of Alamo No. 1 theatre, has

taken over the Alpha theatre. N. V.

Darley, former manager of the Alpha, has

purchased part interest in the Rivoli thea-

tre, Tampa, Fla. . . George Almon,
salesman for First National in the south-

eastern district, topped the country for his

organization during January, with a record

of 169 per cent based on 100 per cent as

his quota. . . A. C. Cozvles, former dis-

trict booker for Georgia for Southern En-
terprises, has been named by Harold B.

Franklin, director of theatres for Famous
Players-Lasky, as head of the new central

booking offices of the corporation in New
York. Mr. Cowles will leave for New
York about March 1. . . The Metro-
Goldwyn organization has moved into new
quarters on Walton street. The offices are

in a building recently erected by William
Oldknow, specialist in providing film ex-

change structures. . . Mrs. Anna Aiken
Patterson, editor of The Weekly Film
Review, with her husband, Willard Patter-

son, manager of the Metrooolitan theatre,

and her assistant. Miss Hazel Love, at-

tended the Naked Truth dinner Saturday

in New York. Mrs. Patterson was recent-
ly elected president of the Little Theatre
Guild of Atlanta. . . D. E. Ross, former
salesman for Famous Players-Lasky, out
of Atlanta, has been transferred to the
Charlotte office of the corporation. . .

Among pictures booked for the near future
at the Howard are “He Who Gets
Slapped,” for the week of Feb. 15, and
“The Thief of Bagdad,” the week of Feb.
22. It is said that this is the first southern
showing of the latter at a popular priced
house. . . Pathe exchange has stepped
out with an innovation with the completion
of arrangements to show scenes at WSB,
the radio broadcasting station of The
Atlanta Journal, in their weekly news reel.

Lambden S. Kay, one of the most popular
announcers in the country, will be featured.
. . . Oscar Oldknow, president of the
Southern States Film company, is back in

harness after a flying trip to exchanges in

New Orleans and Dallas. . . The resig-

nation of Fred Kirby, salesman for Creole
Enterprises, is announced. . . A thou-
sand seats will be added to the Airdome
theatre at St. Petersburg, Fla., according
to C. A. Hartman, manager. Mr. Hart-
man stated recently that he plans to extend
his activities to other Florida towns. . .

Distribution of gold coins bearing the like-

ness of Gloria Swanson, is a novel ex-
ploitation stunt arranged by the manage-
ment of the Howard in connection with
the forthcoming presentation of “Madame
Sans-Gene.” Money, real or otherwise,
seems to be in great demand here.

p) ENVER, COL., Feb. \7. — Harry^ Schenck, production manager for Reg-
inald Barker, of Metro-Goldwyn Distribut-

ing Corporation, is here making arrange-

ments for the filming of the “White
Desert,” written by Courtney Ryley Coop-
er, the popular Saturday Evening Post
writer who resides in Idaho Springs, Colo-

rado. This picture will be filmed in the

most mountainous region of the State

where the Denver & Salt Lake railroad is

boring a tunnel through the mountains.
Mr. Cooper is a Colorado man having
started in journalism as a reporter for the

Denver Post. A mountain of granite six

miles wide is being pierced from both sides

by armies of workmen working night and
day making a tunnel through which a

standard gauge train may rup. Reginald
Barker’s “Great Divide” will play at the

American theatre in Denver next week.

. . . Frank Harris, formerly the pres-

ident of St. Louis Film Board of Trade
now the special feature representative from
the home office of Pathe, is in the city vis-

iting the local branch office of his organiza-

tion. . . . Eugene Gerbase, the popular
Universal manager of Denver, just made
a flying but successful trip to Walsenburg,
Colo., and Raton, N. M. . . . James S.

Hommel, local manager of the Producers
Distributing Corporation, has just left for

a three weeks’ trip to New Mexico. It is

a sure bet that Jim will come back with

plenty of contracts. . . . Jules Wolf,
local manager of Educational, has sold his

interest in the Denver Educational ex-

change to President Hammond of the Edu-
cational company and is leaving shortly

for Los Angeles. His successor has not

yet been appointed. . . . The fire pre-

vention committee is very actively engaged
in their work, having held several meetings

since their appointment. They have noti-

fied each exchange of the rules and regula-

NOW BOOKING

Cfiorence Vidot

The GlRi
oP Gold
^JXth Malcotm MacGregor, Claire DuBrey,
Alan Roscoe, Beaste Eyton w Charles French
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tions concerning fire protection which they

are expected to enforce and have given

them a time limit in which to put these

rules into effect. This new committee is

very enthusiastic in their work and it is

safe to say that results will soon be evident

in every exchange of the city. . . . For
the first time in several years no censor-
ship bill was introduced in the Colorado
legislature. The time for introducing new
bills has now elapsed and the present legis-

lature will not be concerned with film

censorship. A Sunday closing bill was in-

troduced but as we understand it is now in

the hands of the committee.

ETROIT, MICH.—Priscilla Dean con-^ eluded a successful personal appear-
ance engagement here at the Capitol Satur-
day night and entrained for Buffalo where
she is scheduled to repeat. Priscilla re-

ceived a ream of first page publicity, to-

gether with photographs. ... It is ex-
pected that razing of buildings on the

block site to be utilized for the new
Kunsky-Balaban and Katz theatre will be-

gin shortly. The new theatre which is to

be known as the Chicago, will seat about
5,000 and will be fourteen stories high,

covering a block. The name chosen for the

house seems to have aroused some agita-

tion in local circles, the Detroit chapter of
the Town and Country Club having filed

an official protest, claiming the name is dis-

loyal. . . . Considerable bombing was done
at the Detroit Fox exchange when IV. D.
Ward, manager for the past four years,

together with several of his sales and of-

fice staff were released to make way for
others. Frank Drew, formerly a Detroit
exchange manager and former manager of

the Cleveland office for Fox, was brought
back to take over the direction of the local

exchange. . . . Another change was noted
at the Producers Distributing Corporation
office, with the resignation of Ralph Peck-
ham as manager. Mr. Peckham has been
connected with Producers Distributing and
its predecessor, Hodkinson, for about eight
years and leaves to head a $250,000 cor-
poration manufacturing rubber products in

Detroit. No successor has been appointed.
. . . John Kunsky, who with Mrs.
Kunsky and daughter. Myrtle, are spend-
ing the winter in Miami, Fla., has his fast

speed boat, “Snap Jack” down there and
will enter it in the approaching National
Speed Boat races under the flag of the
Palm Beach Yacht club. . . . The long-
idle machinery of the Detroit Motion Pic-
ture company, at its Grosse Pointe studio,

is beginning to hum again, now that David
M. Hartford, recently appointed director
and general manager, has arrived on the
scene. Mr. Hartford was appointed by the

board of directors in an endeavor to re-

coup some of the losses alleged to have
been suffered under the old management.
. . . The Detroit Edison company had a
little trouble with its current a few nights
ago resulting in hardships on a group of
neighborhood houses on Detroit’s East
side. Several of them were forced to close.

. . . About $20,000 was taken from the
safe of the Majestic theatre at Ann Arbor
by robbers who forced the safe open by
crowbars. . . . Wedding bells are ringing
in the offing for Al Goldberg, manager of
the Olympic theatre. He and his bride are
going to Cuba on a two months’ honey-
moon. . . . Lou Cohen of Ben and Lou
Cohen, Inc., and Phil Kaplan of the Theat-
rical Advertising company, are now in New
Orleans, where they will take in the Mardi
Gras.

“Don*t Blame Radio,
Public Is Wise^^—Brin

(Special to Exhibitors Herald)

NEW YORK, Feb, 17.—“The public is

getting ‘picture wise’,” said Leonard K.
Brin, head of Kwality Pictures, of Seat-

tle, who has the

franchise in the

northwest for

Warner Brothers.
“Don’t blame the

radio if your busi-

ness is bad,” he
went on to ex-
plain. He has been
in the city to con-
fer with two of
the Warners.
“N either the

radio nor any
other side line will

interfere with pic-

tures t5 any extent Leoaard K. Brin
as long as pro-

ducers give the public the entertainment it

wants. In our territory business goes along

on an even tenor, and the exhibitor makes
money just as long as we have the right

pictures. But let one or two bad ones

slip in and the result is felt immediately.”

Graf Plans Two New
Houses and Big Studio

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Feb. 17.—
Announcement has been made by Max
Graf of the opening of two new 400-seat

houses on upper Market street. The
theatres are rapidly nearing completion
and March 15th has been set as the open-
ing date for both houses. One is next to

the Imperial theatre, while the other is

farther up Market street, near the Crystal

Palace market. A 10-year lease has been
secured on both houses, and a 25-35 cent
policy is being completed for first run pro-
ductions.

Aside from his theatre activities, Graf
announces the construction of a studio at

a cost of $100,000, construction on which
is to start in April, to be in readiness for

film work in July. Fay Lamphier, who
was Miss California in the recent national

contest, has been signed up to play the leads

in the productions which are to be society

dramas.

British Money Opens Theatre
WINNIPEG, MAN.—The Playhouse, East

Market Street, here, which has been dark for

a considerable period, has been re-opened bv Tom
Copeland, formerly of Glasgow, Scotland, who
announces that British interests have provided the
finances for the operation of the house. Cope-
land recently headed a road show that toured
Eastern Canada but he has now settled in Winni-
peg.

Pedagogue Finds 1 of
10 People Visit Films

Daily at $4,600 Cost
(special to Exhibitors Herald)

OMAHA, NEB., Feb. 17.—T. Earl Sul-
linger, professor of sociology at the Uni-
versity of Omaha, is making a survey for
the University’s Journal of Social Forces,
found an average of 20,000 persons attend
motion picture performances in thirty-five

Omaha moving picture houses daily. He
said this means that one out of every ten

|)ersons in the city attend a motion picture

show at least once a day, at a cost of be-
tween $4,600 and $5,000 a day, seven days
a week.
He finds that this type of entertainment

is of average wholesomeness, and says the

general condition of ventilation, cleanliness,

and safety are fairly satisfactory. Three
theatres are listed by him as of the “higher
class.” They are patronized by the “aris-

tocratic class” of society.

LETTERS
«

From Readers
A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Make Babies a Blessing

MARLETTE, MICH.—To the Editor: I

have a little suggestion to make on mo-
tion pictures. In the first place I believe

that motion pictures are the strongest in-

fluence on the public, of any one thing
today, so why not make it do its best?

I am not going to ask you to picturize

the fate of the bootlegger or what be-
came of wilful Mary? But why not give
us a little more real American home life

where there are three or four real kids,

the contented happy wife, the ambitious
contented young father, proud of his wife
and children and not ashamed to show it?

Do you know that I have been watching
the pictures for over a year for just such
a picture. Children are pictured as a pub-
lic nuisance, and don’t you think that is

one reason that the young men and women
of today just don’t want to be bothered
with children? I wish the producers would
get busy and make a baby buggy that would
create the same interest as “The Covered
Wagon.” They can if they try and we
won’t have a future president with a Ski

on his name.—V. C. Chapel, Liberty the-

atre, Marlette, Mich.

NOW BOOKING
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THE HIMMART
Fox

LEADING ROLES in “She Wolves”
have been given to Alma Reubens and

Jack Mulhall; it is the last of the Fox
1924-25 special productions to go in

work. She will have the part of the
woman who takes back her faithless

spouse after he has been reduced to
poverty by an extravagant mistress. . .

The purchase of four of the novels writ-
ten by Jackson Gregory reveals “The
Everlasting Whisper,” “The Outlaw,”
“Timber Wolf,” and “Desert Valley.”
The first of the list will be produced
early.

First National
AN ENGLISH ACTRESS of charm is

said to have been chosen tentatively for
the role of Juliet opposite Ronald Col-

man as Romeo in the Shakespearian
tragedy. The name of the woman has
not been divulged. . . At present
work at the Goldwyn-Fitzmaurice studio

is going on with the filming of “His
Supreme Moment.” . . Olive Tell will

play the role of Ila in “Chickie,” and
Louise Mackintosh will play the part of

Mrs. Dunne. . . Thomas Holding will

play David Devannant in “The Neces-
sary Evil.” XXX
THE CHEF in “Sally,” Colleen Moore’s
newest vehicle, is played by Hal Wilson.
. . . Ronald Colman spent one fifth

of his workday under water in the film-

ing of “A Thief in Paradise,” it is said.

Underwater scenes comprised an im-
portant part in the picture. . . Bar-
ring good looks, Ben Turpin is Phyllis
Haver’s ideal choice of the perfect lover,

she says. She appears in “I Want My
Man,” which cast is headed by Milton
Sills and Doris Kenyon.XXX
SHOOTING OF “The Talkers” began
January 26 by Sam Rork. Lewis

Stone and Anna Q. Nilsson are in the
cast. . . Photography began on the
“National Anthem” February 2. Corinne
Griffith appears in it. . . Constance
Talmadge began work in “The Man She
Bought” on the same day. . . Frank
Lloyd is seeking good locations in Ore-
gon for “Winds of Chance.”

F. B. O.
CONTRACTS HAVE been signed be-
tween Ben Wilson, the producer, and

F. B. O. distribution, starring Yakima
Canutt, the cowboy. . . . Emory
Johnson, producer, has arranged to start

work immediately on a new production
for F. B. O., postponing his Norway
trip until summer. . . Several of the
U. S. Navy’s fast destroyers were used
in the filming of the last scenes of
Evelyn Brent’s fourth Gothic produc-
tion, “Forbidden Cargo.”

XXX
GEORGE O’HARA, starring with Al-

berta Vaughn in “The Pacemakers,”
learned all about football last week when
the scenes of the football story he is

making were shot. He was bruised; he
was cuffed; but he liked it. . . B. P.
Fineman announces the engagement of
Del Andrews to direct Fred Thompson
in his second new western feature for
F. B. O. It will be called “That Devil,
Quemando.” XXX
A DRAWING CARD in the Music Box
Revue, Mary Beth Milford, has been

engaged to play opposite Bob Custer
in “Galloping Vengeance,” fourth of the
Texas Ranger series. . . F. Harmon
Weight has completed “Drusilla With a

Million.” . . . “Love’s Bargain,” a
society drama with Marjorie Daw and
Clive Brook has been purchased for

distribution.

Educational

OLD AUTOS and picture hats will be
features of “Love Goofy” which is the

chosen title for the Christie comedy in

which Jimmie Adams will appear soon.
. . . Walter Hiers will have a big
supporting cast in “Rarin’ Romeo,” the
two reel Educational-Waiter Hiers com-
edy in which he is working. Duane
Thompson is his leading woman. . .

Lloyd Flamilton is a traffic cop in his

next comedy, “Half a Hero.” . . .

“Great Guns” is the name chosen as the
title of the comedy Bobby Vernon has
just finished.

Metro-Goldwyn-Mayer
CONWAY TEARLE has been signed
by Metro-Goldwyn-Mayer to appear

in several special productions upon the
success, it is believed, of his work done
opposite Alice Terry in “The Great
Divide.” . . . King Vidor’s “Proud
Flesh” company has arrived on location
in San Francisco for a number of ex-
terior scenes. . . Florence Turner,
the popular star of days ago in motion
pictures, returns for her share of triumph
in “Never the Twain Shall Meet.”

XXX
DESERT SCENES appear in both
"Greed” and “The Great Divide.” . .

Victor McLaughlen is the third member
of the trio known as “The Unholy
Three,” the picture in which Lon Chaney
fills a role of a ventriloquist. Mc-
Laughlen, as one of the three crooks,
is the giant strong man relied upon for
the rough work. His father was a min-
ister. . . Rex Ingram has begun
shooting of “Mare Nostrum.”

XXX
A GREAT NUMBER of ministers are

said to appear in “Excuse Me,” the
cast of which is headed by Norma
Shearer and Conrad Nagel. . . “The
Mystery Lady,” a novel to be published
soon by Robert W. Chambers, will be
picturized by Metro as the screen rights

were purchased last week. . . Lew
Cody will occupy a hero’s role rather
than a villian’s in “Man and Maid.”

Paramount

JEANIE MACPHERSON and Town-
send Martin are engaged in the adapta-

tion of Bebe Daniels’ next Paramount
picture, “The Manicure Girl.”

Mary Brian and Esther Ralston, two re-

cent “discoveries” in motion pictures, ar-

rived in New York last week to begin

work in “The Little French Girl.” The
title role goes to the former on the
strength of her work done in “Peter
Pan.” . . . “The Thundering Herd”
was completed last week.

XXX
JACK LONDON’S “Adventure,” pro-

duced by Victor Fleming, has been com-
pleted in the Paramount studio. Tom
Moore, Pauline Starke, Wallace Beery,
Raymond Hatton and Walter McGrail
are featured. . . . A de luxe style

trailer which will be available several

weeks before the release date of “The
Dressmaker from Paris,” is expected to

prove one of the strongest inducements
in the nationwide campaign being organ-

ized by Paramount to bring the subject

before the attention of the women.
XXX

ERNEST TORRENCE and Allan For-

rest have the leading roles with the

star in “The Dressmaker from Paris.”

In the cast will be seen fourteen of the

prettiest of feminine talent possible to

locate. Beatrice Joy, in the leading role,

is said to have made her way to ever-

lasting repute by her artistic work.

NOW BOOKING
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RIGHT: A photograph of the sun in eclipse^ a

sight which millions in America saw on January 24.

BELOW (Right): Mounts for Einstein cameras

which were used at New Hctven in photographing

eclipse.

BELOW : Giant camera used in photographing the

eclipse at New Haven, Conn,

These pictures are scenes from International News-

reel No. 8, released by Universal.

Vitagraph

THE PERSONAL appearance tour that

J. Warren Kerrigan is making has had
the effect of bringing more friends to

his following than he expected. . . .

J. N. Byrd, a veteran in the sales organ-
ization, has been made branch manager
at Oklahoma City, Okla., it has been an-
nounced. .... It is said that in

“Pampered Youth,” the story written by
Booth Tarkington, are genuine “thrills

aplenty.” XXX
ANITA STEWART will star in “Baree,
Son of Kazan.” The film is a picturi-

zation of James Oliver Curwood’s story
of a French-Indian girl in the north.

. . Donald Keith will play the role
of Jim Carval, the fugitive who believ-
ing he is wanted for murder finds refuge
in Canada. . . . “Wolf” is to have
the title role.

Pathe

TWO COMEDIES were completed and
sent to New York for distribution.

“Remember When?” is the first, a Harry
Langdon production; and a Ben Turpin
comedy, “A Raspberry Romance,” is the
second. . . . The tenth and final chap-
ter of “Galloping Hoofs,” a “Spat Fam-
ily” comedy and a Mack Sennett comedy
form the principal releases on the Pathe
program for the week of February 22.

. . A Grantland Rice “Sportlight”
entitled “Sporting Armor,” is one of the
single-reel subjects on the program for
the week. XXX
THE HAL ROACH lot is given interest
by the completion of another “Our

Gang” comedy. It is called “Ask Grand-
ma,” and follows “First Love” in release.

The Spat Family has recently
started a new comedy under the direction
of Jay A. Howe. . . . Word has
reached the coast that ten Philadelphia
theatres played Harold Lloyd’s “Hot
Water” at the same time during the week
of January 25.

HEREAFTER CHARLEY CHASE
will be starred in two-reel comedies,

it is announced, instead of single reels.

. . . London has accepted the “Aesop’s
Fables,” it seems upon receipt of word
that the reel is being shown in thirteen
of the theatres there regularly. . . .

“Galloping Hoofs” was booked by six

theatres in one zone, according to the
Chicago branch exchange.

Universal

NUMBER 12 of the International News-
reel, current issue, contains a section

of the rebirth of the Jewish national
home in ancient Palestine. . . . The
“shots” show the modern port of Jaffa
through which the stream of immigra-
tion is pouring into Palestine. . . .

Clarence Brown, director of “The Goose
Woman,” will report for duty to a city
editor of one of the Los Angeles news-
papers to do the work of a reporter in

order to get “atmosphere” for his com-
ing production.

XXX
A WAX DOLL impersonation is the

feature that is expected to add a novel

interest to the picture, “My Baby Doll,”
a two-reel comedy starring Edna Marian,
which was released last week. It follows
“Her Daily Dozen,” and was directed by
Edward I. Luddy, well known comedy
director.

* * *

MORE ANDY GUMP pictures will be
made now that Samuel Von Ronkel has

arrived at Universal City. On his way he
stopped off at Chicago to collaborate with
Sidney Smith, creator of the comic. . . .

Universal is now seeking a person who can
produce a ghost on the stage for a pro-
logue in “The Phantom of the Opera.”
. . . Virginia Valli will soon begin work
in “Peacock Feathers.”

Warner Brothers
THE ASSIGNMENT of “The Golden
Cocoon” was made to Millard Webb,

who has just completed “My Wife and
I.” . . . Dorothy Farnum has com-
pleted the adaption of “Rose of the
World,” and Harry Beaumont, who has
just finished “Recompense,” has been
named for the direction of it. . . . “The
Limited Mail,” famous old stage melo-

{Continued on page 105 )
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You can book the LEFTY FLYNNS only through F. B. O.

Distributed by

FILM BOOKING OFFICES
723 Seventh Ave., New York City Exchanges Everywhere

Thematic Music Cue Sheets Available on This Picture

“THE MILLIONAIRE COWBOY”
“THE NO-GUN MAN”

“THE BREED OF THE BORDER”
and his latest release

growing by leaps and bounds in popularity
with all the women—all the flappers

even the old ladies have fallen in love
with ^‘Lefty*’ and the High School

kids adore him. He*s a riot with ALL
the women and as the women drag

the men to theatres, you’vei got a tremendous
lure in “Lefty”. He sure gets ’em in.

Here is the finest specimen of “He” type
of Western Star. Handsome, clean-cut,

in clean-cut Western pictures that get

over everywhere. If you are in

or near a College towti, advertise “YALE’S
GREAT IDOL AND FORMER FOOTBALL STAR” and

watch ’em pack in. If you haven’t
seen the following releases, see ’em.

You’ll book and play ’em all.

A contract for Lefty Flynn pictures is

as good as a gold bond in the bank.

Latest releases. . . .

“O. U. WEST”
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“JFhat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for M§,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
GOING UP: Douglas MacLean—A real pic-

ture. They laughed so hard they busted two
seats. As good as “The Hottentot.” Seven reels.

—W. T. Waugh, Empress theatre, Grundy Center,
la.—Small town patronage.

THE YANKEE CONSUL: Douglas MacLean
—Not as funny as “Going Up.” Would consider

it a good comedy drama, but not as funny as
they would like for you to believe it is. Seven
reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

THE LONE WOLF: Jack Holt—No good. Poor-
est picture in a long time—my patrons said it.

Many walk outs.—W. E. Green, Queen theatre,

Aspermont, Tex.—Neighborhood patronage.

ALICE ADAMS: Florence Vidor—Just seven
reels of nothing. None of my patrons liked it

and I am sure I didn’t. Star very, very good,

but the story is rotten. Seven reels.—Chas. E.
Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

DISCONTENTED WIVES: J. P. McGowan—

A

poor picture that was substituted for another.

Lay off of it. Print poor. Six reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

F. B. 0.
BROKEN LAWS: Mrs. Wallace Reid—Selected

to commemorate our Fifth Anniversary. “Broken
Laws” was exploited in every conceivable manner.
All efforts and expense were more than justified

as “Broken Laws” broke not only the one day
record (this despite an extremely bad day Sun-
day) but also hung up a new gross on a 4-day
run. Admission, 25c matinee ; 40c night. Every-
body still talking about this wonderful attraction.

You’ll have to step on the gas, if you want to put
this over right, but if you let “Broken Laws” get
away from you, you’re hopeless. We paid about
twice as much for it as we might have gotten it

for a little later ; that’s how bad we wanted it for
our Anniversary. This is my first report in a
good many months, submitted in the interests of
Fellow Exhibitors, with the urgent suggestion that
they grab “Broken Laws.”—Fred S. Meyer, Palace
theatre, Hamilton, Ohio.—Family patronage.

SILK STOCKING SAL: Evelyn Brent—This is

the second one of Evelyn Brent and it is better
than “The Dangerous Flirt.” A picture everyone
enjoyed and it teaches a good lesson. The title

sounded suggestive but there is not a suggestive
scene in it. A picture for both old and young.
Business was fairly good for this season of the
year. Six reels.—Chas. E. Lawrence, Star thea-
tre, Tuckerman, Ark.—General patronage.

YOUTH AND ADVENTURE: Richard Tal-
madge—A good snappy picture full of action, and
pleases, as he does a lot of stunts. He sure gets
them in for me. Story light, but that does not
matter as long as it has the entertainment. Five
reels.—C. V. .'Vnderson, Oak theatre, Oakdale, Neb.
—General patronage.

LIFE’S GREATEST GAME: Johnnie Walker—
Fifty-fifty. Seven reels.—J. S. Walker, Alamo
theatre. Moody, Tex.—Small town patronage.

THE WOMAN WHO SINNED: Special cast—
We ran this on New Year’s Eve and night and
did a very good business the first night. Not so
good the second night, but no fault of the picture,
as everyone who saw it was well pleased and
quite a few stopped to tell us.—Frank Ober, Boyn-
ton theatre, Boynton, Okla.—General patronage.

THE NO GUN MAN: Lefty Flynn—Flynn and

Gloria Grey both good in this. Too much of the

impossible but our audience seemed to like it that
way. Print good and clear and good scenery.

Only fault, too much fi.st fighting in the face of

guns. Five reels.—Oscar Reinert, Elite theatre,

Humholdt, Kan.—Small town patronage.

THE NO GUN MAN: Lefty Flynn—This one
made a hit with our patrons. Pronounced by all

as the best Flynn picture to date. If Flynn will

keep to this kind of picture and leave society and
dress suits alone, he will be a good drawing card
for us small towners.—W. H. Durham, Grand
theatre, Camas, Wash.—Small town patronage.

THE NO GUN MAN: Lefty Flynn—Just a
picture. Five reels.—Ryan and Kundert, Empress
theatre, Beresford, S. D.—General patronage.

THUNDERING HOOFS: Fred Thomson—One
of Fred’s best and wish he would hurry up and
get in shape to make some more like it. Pleased
100 per cent. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, III.— General patronage.

THUNDERING HOOFS: Fred Thomson—Fred
and Silver King are very good in this one. One
of my patrons said they would walk five miles to

see Silver King. Fred may not be a star but we
cannot kick, as he is better than a lot of stars.

The bull fight in this just about had the kids

standing on their heads. Six reels.—Joseph Gra.v,

Gray theatre, Spangler, Pa.—General patronage.

THUNDERING HOOFS: Fred Thomson—

A

very good Western. Thomson is creating a fol-

lowing and his horse is exceptionally fine. Six
reels.—A. R. Bender, Olympic theatre. Cleveland,

Okla.—Small town patronage.

THUNDERING HOOFS: Fred ’Thomson-

A

splendid action picture that delighted a very good
Saturday night crowd regardless of very bad
roads. Five reels.—R. C. Geeting, Lyric theatre,

Chappell, Neb.—Small town patronage.

THUNDERING HOOFS: Fred Thomson—

A

real picture ; all of the Thomsons are good. Buy
them all and clean up. Five reels.—W. J. Mc-
Brayer, Auditorium theatre, Hamilton, Mo.—Gen-
eral patronage.

THUNDERING HOOFS: Fred Thomson—Nice
little Western that pleased the majority. Busi-

ness good considering very bad weather.—Sam H.
Blair, Majestic theatre, Belleville, Kan.—General
patronage.

AMERICAN MANNERS: Richard Talmadge—
We ran this tiicture on Tuesday night and had
more favorable comments on it than any we have
run for a long time. Especially were ti e ladies

pleased with Dick and wish to know it he i.s mar-
ried.—Frank Ober, Boynton theatre, Boynton,
Okla.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Very good. Runs close to Mrs. Porter’s story.

Went over good. Used lots of extra advertising,

but it was unnecessary. Ran it with first round
of “Fighting Blood,” which is also good. Six
reels.—J. D. Roth, Orpheum theatre. Converse,
Ind.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—They say that wonders will never cease. The
longer I stay in this game the less I know and
likewise the less I have. Last week I stepped out
and played Colleen Moore in “So Big” imme-
diately after its St. Louis showing. “So Big” has
a cast of seven or eight high class stars. “The
Girl of the Limberlost” is about two years old

without a single star and it drew more business
in one night than “So Big” did in two at the
same admission, and it was played just three
days later. Evidently every one had read Gene
Stratton Porter’s story and wanted to see the pic-

ture. I think it pleased everyone in the house.

Six reels.—R. W. Hickman, Lyric theatre, Green-
ville, 111.—General patronage.

JUDGMENT OF THE STORM: Special cast—
This one ought to go over well in any house. A
good cast, a strong plot, and contains one of the
most realistic snowstorms ever seen on the screen.

Gave very general satisfaction. Seven reels.—C.

E. Johnson. Paramount theatre. Gibbon, Neb.

—

Small town patronage.

JUDGMENT OF THE STORM: Lloyd Hughes—
I am a little late in reporting on this, as we ran
it Christmas night, hut it is so good I want to

tell you small town exhibitors to run it. I booked
this on the strength of “Herald” reports, and it

pleased 100 per cetnt here. Seven reels.—Ameri-
can Legion theatre, Broadlands, 111.—Small town
patronage.

GALLOPING GALLAGHER: Fred Thomson-
Very good, lots of good comedy and action. We
are only paying one-half as much as we are for

Mix and our people like him better. New print.

F. B. O. are good to deal with. Five reels.—John
Profughi, City theatre, Dixonville, Pa.—General
patronage.

ON TIME: Richard Talmadge—If it wasn’t for

the last reel, would rate this a mighty good enter-

tainment, but the last reel shows Talmadge in a
fight with a dozen or so and emerges victor with-
out as much as having his hair mussed. Six
reels.—Paul B. Hoffman, Legion theatre. Holy-
rood, Kan.—Small town patronage.

THE DANGEROUS COWARD: Fred Thompson
—I am pleased to report that this one pleased
just as all Thomsons do. I showed this one to

nine more admissions than I have had since last

September, and during that time I have used some
of the so-called big specials. Thomson’s pictures

are sure a life saver for the small town exhibitor.

Don’t be afraid to book and then boost them.

—

Charles E. Barber. Electric theatre, Tilden, III.

—

Small town patronage.

LET’S GO : Richard Talmadge—Not much con-
nection to story, but O Boy ! plenty of action and
thrills. Not much drama and very slow on
romance. This star goes good here. Played with
“Fighting Blood.” Made plenty of snap to pro-
gram. Six reels.—J. D. Roth, Orpheum theatre.

Converse, Ind.—Small town patronage.

LET’S GO: Richard Talmadge—Absolutely this

is one of the best action pictures I have ever seen.

I’ll tell you men if you are not playing these
pictures you are making a big mistake. I do not
care what size town or city you are in. These
pictures will please all classes. If I were asked
to name my favorite star, believe me, Richard
Talmadge would be the one. This picture is bet-

ter than all of the others I have played and I

believe that old boy gets handsomer every day.
Business fine. Six reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General pa-
tronage.

WESTBOUND LIMITED: Ralph Lewis—A good
Saturday picture. Was late in playing it but re-

ceived a good print. Six reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
pati'onage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICAOO LOS ANGELES
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ACCOLA. E. a._
ADAMS, R. W,.
ALLEN, a
ALGUIRE, Mrs. a C._
ANDERSON, C. V
ANDERSON, J. A
ANDERSON. R. L.

ANDRESEN. J. W
ANGELL. H. H
ARMENTROUT, R.
ARMISTEAD. E. A..

ASHWORTH & BARTELS..^
BABIN. M. J
BAILET. J.

BAKER. C. C..

BARBER. C. E.
BARTLETT & SON, C. W..
BATS, E. C
BELL, Mrs. L.
BERGER. S. A.
BICKEL. J. C
BIGGS, W, T..

184
19
8

64
116
143
85
104
ISO
72
66

180
7

159
195
87
103
170
22
37
108
207
62
88

BIERWIRTH, H. C..

BILLS, C. H
BINOINS, H. H 133

BIFARELLO, P - 215

BODWELL, M. F 141

BOLLMAN, V. G

—

BREITRICE, D. M._
BRENNER, W. H

—

BROADUS. J. N
BROWN, C. L.
BROWNE, F. L.

—

BURSOM, L. A
BYERLY, C. M.
BYERLY, S. L.
BYRNE, E. E,_

9
.193
.. 10
.177
- 42
. 39
.158
. 43
.. 30
-147

CAIRNS, J. 23
CARTER, Mrs. L. M 55
CAUSEY, H. 70
CHAPMAN & EVANS 210
CLARK. W. M 105
COLLINS, E. N 101
CRAIG. M. T 186
CRAIG, W. E. 152
CREAL, W. H 4
CRONKHITE, C. C 89
CROSBY & SCHWIERSKE 44
DASPIT, H. 31
DeBAGGlO, H. 40
DeMORDANT, P 76
DEYO, U 174
DINSMORE & SON 90
DOLWING, R. L. 41
DURBIN, P. J U7
EAGAN, H. J 112
ELLIOTT, E, H
ENLOE, J. J
ESTEE, P, G.
EULER, J. R.
FARNSWORTH. R.
FARRAR. S.

FAWKS, E. L.
FAY, L. M

_ 63
—184
_ 24

26
_110
_206
—219
—202

“Herald Only” Club
“Because the ‘Herald vas the pioneer in this field, and because

ire will have a better journal to which to turn ior auidance if we
solidly contribute to the same one, just as long as the 'Herald
keeps up its high standard of service I shall write solely for this

magazine.”—Philip Band, Bex theatre, Salmon, Idaho.

FAwtt.r, m. p 16.1 KOOPMAN, J. - 132
PnQTRR M. P 78 KOTTAS, R. V. ISO

fiA KRAUTH, P. 149
Frfi^man, p. t.. 81 KUDLACEK, J. J 67
pRV « n 2X1 T.AMRRRT, O. W. -.. .148
f3AIT.PV, P P 91 LANGACHER, C. W. 59
nApnKPP P P 211 LEEK. L. N. . - .196

.1. M 219 LOWELL, B. S— . . 86
nAitniMn p w 1ft T.IINA, R. n . ... 96

GEKTINR Rt ^ 2ni LYMAN, C. H. _ _ ... 128

giacoma pros 199 LYNCH, C. H._ -.. 71

Grav 1. P- 19ft MacPHERSON, O. E. . .. -... 117

GPPPN, S. 168 MALPHURS, C. _ .. ._ _.. 178
GITFRIN, W. R. - . 82 MARTIN. H. G 48

p. n 77 McCORMICK, B. P 49
PARRfftAK M- 169 McCOY, H. C. — 192
PARTMAM r M. Ifti McCUAN, L. W 228

HAWKINS, J. W 200 MEECB & HALE 121
HELD, P. G. ._ 32 MENDENHALL. & A. 12
HESS/ T... S. _ 95 MP.VPR, P. s. 2
HICKMAN, R. W. - .. 83 MIT.ES, A. N. IS

HTIJ.YER, M. . ™ 137 MILLER, C. E ... . 166
HII.TON, 'O. A- P- .... - 28 miller! C. R. 14
HINDS, F. C. 11 MILLER, L. A. - _ . .145
HINDS* W. 179 MILLWARD, V. .. . _ . _ ..102

HOADT.EV, E. C. 197 MITCHELL, R. E. . 221
HOFFMAN, P. B. ^114 MOORE, I- R. . . 74
HOPKINSON, JR*, F. S. 131 MOORE, Mr.. J. W. . 2.ft

HORN & MORGAN - 58 MOORE, P. .. .124
HOPMTTNG, A I

ftft MORGAN, A. M.
HOUSEY, j. A. . 198 MORRIS, P. E. . 126
HITESTIS, R* 106 MOTTI.TON, r. H. 6ft

HUMPHREY, W. H* ^ 212 MTTNSON, r. 122

HUTCHISON, R. 0. 194 MUSSON, W. H ... 50
IHDE, S. G...1 46 NEIS, A. R. _ . 125
JENIONS, J. C — ... 3 NTCKET.T., r. W. .. .216
JENSEN BROS. .Ill NORTON. B. 182

rp O’HARA, P. .T. 80
JOHNSON, P. I- 2flS OLLER, L. 139
.JOHNSON, O. W. 7ft O’NEIL, E. J. . 109
JUDGE, C/. 164 O’TOOLE, A. B. . . -176
KATZENBACH, E. L. 21R OTTEN, H. J. 197
KENNEASTEBi J. S. 172 PARKS, O. E. 60
KHATTAR, G. ... . SI PARTRICK, H. E 201
KIMBRO, Mrs, W, M,._ ^^211 PATRICK, W. n. __ 97
KINO, i: O. 2ft9 PEITZ. P. H. 115
KINGERY, R. H . 123 PERRY. P. 166
kirkmaN, W, G ., .. 190 PERRY, W. D
KOBORG, C. W . ... - 188 PERITNKO, I- J. 9.97

KOCH, G. H .. 165 PPETPPEHj R. 118
KOOKER, D. A 52 PFLUGER, H. H 171

PHILLIPS, D. H IW
PILUOD, L. A. «*
PORTELL. J. G 69

POWERS, C. H 20
PRICE. A. J 208
RADTKE, T. W 220
RAND. P 5

REA. G. A. 1

REDISKE. a F 34
REEVE, H. 208
RESTIVO, J. 167
REYNOLDS. E. J 91
REYNOLDS, J. M. 179
RICE, R, B 191
RILEY, R. R. 28
RITTER, G. J 76
RIVA, Mrs. C. A 16
RODGERS, F. C 144
ROSSER, R. P 161
ROYSTER, M. 175
RYAN. C. H 67
SABIN, F. E 16
SAMPLE. F. R. 61
SAUNDERS, E. 129
SCHAFER, C. W 230
SCHMIDT, J. W 92
SELK, H. G 138
SHOUP. W. J 189

SHOYER, Dr. M..
SILVER & SON, W. H..
SIMPSON, C. H
SITTON & SON, A. P.
SMITH, Mrs. R. B 142

_183
-120
-157
-151

SMITH, R. W._
SPAINHOUR, C. A
STANTON. M.
STARKEY, G. C
STEEL. A.
STETTMUND, H. G._
STEVENSON, G. _
SUSZYCKI, A. A.-
SWARTOUT, E. W._
TALBERT. J. H
THOMPSON. H. P._
TILLER, J.
TOPE, G. W...

-217
-100
_ 27
_ 17
_ 98

6
.160
99
85

—162— 21
29

—119
VAN ALSTTNE, L. A. 187
VAN NOT. H. 36
VAN STRATT, W, J,.

VAUGHAN, G.
VEATCH, A. L._

.118
63
65

VETTER, E. H 153
WALDEN, K. H
WEAKLEY, C. D
WENGER. R. S.
WERNER, A. C
WETZ, J. H._

229
.226

.181

146
140

. 79
186

. 84
146
93

WILLIAMSON. A. E 155
WINTERBOTTOM, W. 18

WHARTON. E. L.-
WILCOX, L. M.
WHITE. D. A..
WILLIAMS, E. J..

WILLIAMS. J. M..

FOOLS IN THE DARK: Matt Moore—A good
comedy drama that has lots of spooks and every-

thing. Kids will eat this up. Seven reels.

—

W. A. Clark, Jr.. Castle theatre. Havana, 111.

—

General patronage.

NORTH OF NEVADA: Fred Thomson—The
best Thomson I have run. Silver King sure is a

wonder. Without the horse it would not be

much. Film fair. Five reels.—W. A. Doerschlag,

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES

Strand theatre. Ransom, Kan.—Small town pa-
tronage.

NORTH OF NEVADA: Fred Thomson—This is

a dandy little picture, although I don’t think he
is in a class with Mix. Silver King deserves

about half of the credit, as he is a wonder. This
picture pleased them all. Six reels.—Paul B.

Hoffmann, Legion theatre, Holyrood, Kan.—Small
town patronage.

THE MIRACLE BABY: Harry Carey—Good
film. Just a fair picture of the snow country.

Carey is too dreamy and slow to make it good,

although there are a few action scenes. It's just

a fair program picture and not quite up to where
good pictures should be. Six reels.—W. T. Davis

& Son, Rialto theatre, Sharon, Wis.—General pa-

tronage.

DAMAGED HEARTS: Special cast—Very good
picture and good story ; beautiful scenes of Flor-

ida.—H. B. Frank, Royal theatre, Macomb, 111.—

General patronage.

THE BELOVED VAGABOND: Special cast—
Will have to report this picture as 50 per cent.

It pleased almost fifty per cent, though it Is

rather draggy. Had they added some action, would
have been much better. The foreign element helps

to kill it. Six reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

THE SILENT STRANGER: Fred Thomson—
Not as good as "North of Nevada," but it drew
and pleased. Print fair. Five reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

THE MYSTERIOUS WITNESS: Special cast—
A nice program picture. A little too draggy in

places. Advertising on it is good. It’s a West-

ern. Six reels.—George Khattar, Khattar’s thea-

tre, Sydney, N. S., Canada.—Neighborhood pa-

tronage.

THE THIRD ALARM: Johnnie Walker—One
of the biggest fire pictures ever made and is well

cast and directed. A picture that has a human
appeal. Seven reels.—W, A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

First National
A THIEF IN PARADISE: Ronald Colman

—

This is a knockout, it has everything in it to

make real entertainment—direction, settings, cast

and story are all exceptionally good. Used jazz

orchestra and dance prologue and went over in

good shape. Suitable for the best theatres in

the country. Eight reels.—N. Allermand, Star

theatre, Price,, U.—General patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson

—Another Hollywood girl story exceptionally well

done. Anna Nilsson does in this decidedly the

best she has ever done and balance of cast is

great, but for some unknown reason this is a

veritable flop, no comments one way or another.

Seven reels.—W. H. Brenner, Cozy theatre, Win-

chester, Ind.—General patronage.

SO BIG: Colleen Moore—"So Big” is just

NOW BOOKING

with ^^ 5YD CHAPLIN
Directed by Scott Sidney

Procured 6y

CHRISTIE FILM COMPANY INC
IDEAL P1LM5 LTD. Oistribwton ^&rUn(t«4} Ktngifem

Hekafed btf
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about as big as they make ’em. Big in story,

big in acting, big in entertainment. Some may
prefer Colleen in her “flapper” types, but no one
will deny the fact that her acting in "So Big”

has seldom if ever been equaled. The picture

failed to draw the business that I expected, but

it pleased them all. Nine reels.—K. W. Hickman,
Lyric theatre, Greenville, 111.—General patronage.

FRIVOLOUS SAL: Mae Busch—This kind of

a picture will do business any place. Cast good.

Don’t overlook this one, it’s a credit for any
house.—Harry Van Noy, Starland theatre, Ander-
son, Ind.—General patronage.

FLIRTING WITH LOVE: Colleen Moore—Pic-
ture seemed to please and drew better than aver-

age, but not so good as “Flaming Youth.” Seven
reels.—A. R. Bender, Olympic theatre, Cleveland,

Okla.—Small town patronage.

CLASSMATES: Richard Barthelmess—One of

the best pictures released this season. Get be-

hind it and tell ’em you have something extra
good.—Russell Armentrout, K. P. theatre, Pitts-

field. 111.—General patronage.

HER NIGHT OF ROMANCE: Contance Tal-

madge—Splendid. It is a pleasure to report on
a picture of this calibre. Constance Talmadge
does her stuff great. After making a number
of slumps, here she goes over big in one of the

best comedies of the year, without a doubt. This

will make a chronic grouch laugh heartily. Seven
reels.—D. H. Dorchester, Community Centre
theatre, Southbury, Conn.—Rural patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Dandy little show. Sure pleased, every
one talked about this show.—Harry Van Noy,
Riviera theatre, Anderson, Ind.—General patron-
age.

ABRAHAM LINCOLN: George Billings—This
picture drew and how they shouted when the

men of the North came from the cities of the

North, the farms of New England and the

prairies of the West answering the call of Father
Lincoln. There was not a dry eye when it was
over. The strongest picture of the Civil War
ever made. Greater than “The Birth of a Nation”
by far. Everyone should show this.—D. H.
Dorchester, Community Centre theatre, Southbury.
Conn.

ABRAHAM LINCOLN: George Billings—

A

picture that everyone should see. It didn’t draw
here. Print good. Ten reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

ABRAHAM LINCOLN: George Billings—This
is the greatest picture of the season, according
to box office reports. Use a little extra effort

and tie up with the schools. The kids will

eat this up ; so will Ma and Pa. Eight reels.

—

V. E. Sager, Southern theatre, Akron. O.—Neigh-
borhood patronage.

SECRETS: Norma Talmadge—This was sold

to me as a big special, or in other words, we
played it 50-50, admission 35 and 10 cents. Here
are the results : It did not please my patrons.
Not one said it was a good picture. Several
walked out. Others, said, “such a picture.” Any-
way, it won’t go over in a Western town. I

would class this picture only as a program pic-

ture.—Joe Blaschke, Wapato theatre, Wapato,
Wash.—G^eral patronage.

SECRETS: Norma Talmadge—Splendid. Here
is a screen masterpiece. A fine portrayal of the
true sweetheart, true wife and mother. There is

tender pathos and there is also action and there
is comedy. The faithfulness of the wife who
sticks to her man when he has played false, the
way she sticks to him through it all and keeps
the home together and where she watches over
her husband in old age is wonderful. Norma Tal-
madge is one of the real artists of the screen.
I would rather hear her say, “I have always
loved you,” than to see all the camels in the
world in one film—Ten reels.—D. H. Dorchester,
Community Centre theatre, Southbury, Conn.-
Rural patronage.

SECRETS: Norma Talmadge—I myself think
Norma great, but somehow our patrons think
different. She does not draw for us. Eight reels.—V. E. Sager, Southern theatre, Akron, O.

—

Neighborhood patronage.

SANDRA : Barbara La Marr—Oh what a
lemon I If you don’t run for the cellar when
this is over it’s because you have more nerve
than I had. Limberger is mild compared with
this piece of cheese. Eight reels.—Russell Armen-
trout, K. P. Theatre. Pittsfield, 111.—General
patronage.

THE SEA HAWK: Milton Sills—Ran this New
Years to a small crowd. A real picture that
should draw better than it did. Sills good.
Print fair. Twelve reels.—W. T. Waugh, Empress

The Contributor’s Column
Richard A. Rowland on
Exhibitors* Reports

Richard A. Rowland, general manager
of First National Pictures, begins in

next week’s issue a series of articles

written exclusively for the “Herald”
under title of “What an Exhibitor
Ought to Know About Production.”
The following is from the first article

in the series :

I am a firm believer in the value of

trade paper exhibitor reports. But I

think they should be evaluated by each
exhibitor according to his knowledge of

conditions in his own city. They are

more a supplement to his judgment than

an absolute basis of judgment. The
onlj' fault I might find with exhibitor

reports is that there are not enough of

them.
Exhibitor reports for another thing

should be made more comprehensive.

For instance, an exhibitor reports that a

picture, highly heralded elsewhere, failed

to meet expectations in his theatre. His
report is caustic and sketchy, and tends

to give that film a black eye without
revealing the reason for the failure in

this specific instance. The reason for

its failure might be traced to exceptional

conditions, with an inclemency of

weather, heavy competition, or a thou-

sand and one other things. Omitting
mention of these conditions is unfair to

the picture and to other exhibitors who
look to the report for guidance in

booking.
Before sending a report to his trade

paper an exhibitor should ask himself

these questions: Did I do all that was
warranted in putting over the picture?

Did I exploit and advertise the picture

as it should be advertised and exploited?

Did I book the picture, place a conven-

tional advertisement in my newspaper,

put a three sheet outside of my theatre

and let it go at that, or did I study the

picture for its appeal to my particular

community and advertise it accordingly?

What’s Become of

You Poets?

/. S. Latimer, Merit theatre, Hartford,
Ark., enclosing the verse here presented,
writes

:

“In our musings toe sometimes find a

few words that rhyme and still partially

convey our thoughts. A line of dog-
gerel sometimes carries a better punch
than carefully worded prose, and if we
could shoiv up the bigotry of some
people who persistently fight the picture

shove {we have a number in this town)
we would be zoilling to spill another
mess.”

Mr. Latimer’s rhymte follows:

When we were young we had some
dreams

Of distant lands and peoples strange

That we would visit, but it seems
As we grow older times will change |

For now wo need not treck away
To see the things we dreamed about—
The movies bring them here today,

A wondrous thing, but some will flout

And cry, ‘‘The movies are all Bosh.”
But if you’ll take a squint at them
You'll see they never go, by-gosh.

To see these pictures made by men.

We get a laugh, at least a smile.

Each time we see a picture show;
And we get paid to walk a mile.
The movie is the place to go.

A sermon, now and then, we see—
A dog fight, or a chase^—
And all the things that in Life be
Fit snugly in their place:

A little child, a mother’s love,
A struggle for the right,

The better things w® place above
The victories won by might.

Recalls old times, doesn’t it? When
Rand was at Salmon, when Jenkins was
at Neligh, when Lynch, Sprague and a
dozen others fought it out poetically,
letting chips fall where they might.

Any poets among the replacement
troops? If so—shoot!

theatre, Grundy Center, la.—Small town patron-

age.

THE SEA HAWK: Milton Sills—This is a

great picture of its kind and Oh Boy, Milton

Sills sure does show what he can do if given a
chance. Eight reels.

—

Y. E. Sager, Southern

theatre, Akron, O.—Neighborhood patronage,

THOSE WHO DANCE: Blanche Sweet—Ex-
cellent. Will hold the interest all the way. But

NATIONAL SCREEN SERVICE /iic.
, NEW VORK CHICAGO LOS ANGELES

NOW BOOKING
c4 FRANK WOODS
SPECIAL PRODUCTION

EAUTYtr*'®
AD MAN

PETER B. KYNE
Directed by

WORTHINGTON

JleUased by
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Group of members of the General Federation of Women s Clubs on the steps at the
famous Thomas H. Ince studio in Culver City, Cal., which has just been taken
over by the Producers Distributing Corporation. It will be known in the future
as the DeMille studio.

the big: question now a days is how to get them
in. Eight reels,—Russel Armentrout, K. • P.

theatre, Pittsfield, 111.—General patronage.

A SON OF THE SAHARA: Bert Lytell—
This is not a sheik picture, as other exhibitors

have said. It is the first picture actually made
in the desert. It is well worth showing. I had
many compliments on it and am glad I ran it.

Fair photography.—D. H. Dorchester, Community
Centre theatre, Southbury, Conn.

A SON OF THE SAHARA: Bert Lytell—

.-\m getting tired of running First National’s old

pictures. Have too much trouble getting them
through the machine. Good picture—rotten old

films. We want good films that are not full of

poor splices. Eight reels,—George White, Star-

land theatre, Stockbridge, Mich.—General patron-

age.

PAINTED PEOPLE: Colleen Moore—Good
picture. Will please.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

PAINTED PEOPLE: Colleen Moore—A dandy,

clean wholesome picture with a dandy cast.

Pleased 100 per cent. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

ANNA CHRISTIE: Blanche Sweet—Eight reels

of junk. If they paid $100,000 for screen right

of this, I can see where fools and their money
are soon parted.—George White, Startland theatre,

Stockbridge, Mich.—General patronage.

THE LOVE MASTER: Strongheart—Vei-y
good and pleased practically everybody. Even
though it is now old, it should be shown in

any house that has not already run it. Seven
reels.—J. A. Anderson, Idylhour theatre, Edson,

Alberta, Canada. ^—Railroad patronage.

THE BRIGHT SHAWL: Richard Barthelmess

—A story of a Cuban revolution. I enjoyed this

picture, but many complained that story was too

weak. Seven reels.-—R. Pfeiffer, Princess theatre,

Chilton, Wis.—Small town patronage.

CHASTITY : Katherine MacDonald—Poor Kate.

But too late. Very pretty to look at, very good

print, but her stories, I believe could be better

;

picked more suitable for her. Business very poor,

just because it was Kate, and at that it was
better than others. Six reels.—Paul E. Gassett,

Pike theatre, Coldwater, Kan.—General patron-

age.

WHEN A MAN’S A MAN : John Bowers

—

“When A Man’s A Man” he’ll run this picture.

One of the best buys in sight. Drew good first

night, second night great, third night good. Can
you beat this? Buy it; that's all. Seven reels.

—

George Khattar, Khattar’s theatre, Sydney, N. S.

Canada.—Neighborhood patronage.

THE HUNTRESS: Colleen Moore—A nice

little program picture that pleased the majority.

Six reels.—M. A. Manning, Opera House, Bald-

win, WHs.—Small town patronage.

THE HUNTRESS: Colleen Moore—A very good
attraction for Sundays. Did good business Sun-

day. Business only fair on Monday. Six reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.—
Small town patronage.

WHY MEN LEAVE HOME: Lewis Stone—
This was an A-1 picture for small town. Funny
situations of married dife, and not too silly either.

A good wholesome comedy drama that pleased

all. Caused many a chuckle and that’s what I

like to hear. It helps to express their satisfac-

tion. Print and accessories all in dandy shape.

Eight reels.—Paul E. Gassett, Pike theatre. Cold-

water, Kan.—General patronage.

JEALOUS HUSBANDS: Jane Novak—The
only thing poor about this is the title. It kept

some patrons away, as they thought it was some
mush stuff. It is very entertaining and the kids

as well as the grownups enjoyed it, as Benny
Alexander does very good work in it. Seven reels.

—H. J. Eagan, American theatre, Wautoma, Wis.

—Small town patronage.

WHAT A WIFE LEARNED: Florence Vidor

—

A fine production. They substituted this one

for “Scars of Jealousy” and guess it is fully as

good. Six reels.—W. A. Doerschlag, Strand

theatre. Ransom, Kan.—Small town patronage.

BLACK OXEN: Corinne Griffith—This one

drew a good crowd, composed mostly of women,
and pleased them all or nearly all. I did not

care so much for it as a whole, but Corinne is

easy to look at and certainly does some fine

acting. Several of the men voiced the same
opinion, so taken all in all this one went over

pretty good. Eight reels,—M. A. Manning, Opera
House, Baldwin, Wis.—Small town patronage.

TWENTY-ONE : Richard Barthelmess—VeiT
good ; best on the week’s run. Seven reels.

—

M. J. Babin, Fairyland theatre, White Castle,

La.—General patronage.

ASHES OF VENGEANCE: Norma Talmadge
—One of the best pictures of any year. Pleased

immensely. Step on this one and raise your ad-

mission price a little, then watch the crowd come
to your theatre. Here’s thanks to Bill Melody
for this one. Ten reels.—George Khattar, Khat-

tar’s theatre, Sydney, N. S. Canada.—Neighbor-

hood patronage.

BOY OF MINE: Ben Alexander—A 100 per

cent entertainer fi-om every angle and a good

moral to the plot. Seven reels.—M. J. Babin,

Fairyland theatre, White Castle, La.—General

patronage.

PECK’S BAD BOY: Jackie Coogan—Person-
ally didn’t like it at all and I don't think that

over 50 per cent of my adults did either. To
my way of looking at this, it’s a kid’s picture.

Drew a good house so I should worry. Film in

very poor shape, worn and streaked and should

be junked. Five reels.—G. F. Rediske, Star

theatre, Ryegate, Mont.—Small town patronage.

CYTHEREA: Alma Rubens—Very good pic-

ture and did good business. Raised the ante 5c

and it worked without a kick from anyone. Used
the trailer to good results.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town patron-

age.

THE ISLE OF LOST SHIPS: Milton Sills-
One of the few sea stories that mean anything.

Plenty of footage, but enough action to offset its

length. Pleased nearly all who saw it. Print
good. Paper good. Eight reels.—C. H. Bills,

Opera House, Lenora, Kan.—Small town patron-

age.

HER REPUTATION : May McAvoy—A dandy
program picture. Pleased mostly all. A credit

to any house. More like 'em and we are satisfied.

W. J. Melody, St. John branch, certainly treated

us right with this picture, also “When a Man’s a

Man.” Seven reels.—George Khattar, Khattar’s

theatre, Sydney, N. S. Canada.—Neighborhood
patronage.

Fox
THE DEADWOOD COACH: Tom Mix—Tom’s

latest and greatest of them all. Should please

anywhere. Very good photography with some
great shots of South Dakota’s bad lands. Doris

May in support. Seven reels.—Ryan and Kun-
dert, Empress theatre. Beresford, S. D.—General

patronage.

CURLYTOP: Shirley Mason—A very nice little

picture that pleased the majority. Shirley is well

liked here.—Jack Greene, New Geneseo theatre,

Geneseo, 111.—Small town patronage.

GOLD HEELS: Special cast—This is a very
good horse racing picture. Action is good and
quite a little comedy. Patrons remarked very
favorably on this one. Racing scene is put over

in good shape, but the picture in general is not

as big a picture as “Checkers” was. Six reels.

—

N. Allermand, Star theatre. Price, Utah.—General

patronage.

GOLD HEELS: Special cast—Here is a picture

that has everything it takes to make a picture.

Lots of comedy. Seven reels.—W. J. McBrayer,
Auditorium theatre. Hamilton, Mo.—General pat-

ronage.

THAT FRENCH LADY: Shirley Mason—Here
is a dandy little picture. Had lots and lots of

good comments on it.—Jack Greene, New Geneseo
theatre. Geneseo, 111.—Small town patronage.

THE BRASS BOWL: Edmund Lowe—The only

mistake we made was that we failed to play it as

a special production. Unusually good show to

splendid business in bad weather.—Sam H. Blair.

Majestic theatre. Belleville, Kan.—General pat-

ronage.

THE BRASS BOWL: Edmund Lowe—This is a

picture that will keep your audience awake. Six

reels.—W. J. McBrayer, Auditorium theatre,

Hamilton, Mo.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast—
Very ordinary. Cast unknown and is. therefore,

without drawing power. Seven reels.—Ryan and
Kundert, Empress theatre, Beresford, S. D.—Gen-

eral patronage.

HONOR AMONG MEN: Edmund Lowe—Pos-

sibly all right for some localities but no attraction

for our town. Did not make film rental. Any-
thing bordering on costume or foreign no good

for our clientele. This is a foreign story. Six

reels.—Oscar Reinert. Elite theatre, Humboldt,

Kan.—Small town patronage.

IT IS THE LAW : Arthur Hohl—If you want
a mystery drama that is different, get this one.

It sure kept them on the edge of their seats and

they all praised it as they went out. Good for

any house. Seven reels.—N. Allermand, Star

theatre. Price, Utah.—General patronage.

THE ROUGHNECK: George O’Brien—This pic-

ture may not please the religious bunch, as there

is plenty of nakedness in it. However, it is there

and will satisfy 90 per cent. It is life as it is.

Nothing suggestive in it. Clean and lots of

action.—Jack Greene, New Geneseo theatre. Gene-

seo, 111.—Small town patronage.

DARWIN WAS RIGHT: Special cast—The

poorest of the so-called specials we have played

to date in the 24-25 program. Five reels.—Ryan
and Kundert. Empress theatre, Beresford, S. D.

—

General patronage.

FLAMES OF DESIRE: Si>ecial cast—This is

not a pleasing subject and is rather extreme. It

is a lot better got up and photographed than

their last year’s product, and looks as though

they are spending a little more care and money
this year. But it is wasted on this subject. Took

in $20.50 in two nights. We find it necessary to
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A Standard Cinema Production

Distributed by

FILM BOOKING
OFFICES

723 Seventh Ave., New York City

Exchanges Everywhere

Presented by

Advertise
—your JIMMY AUBREY Comedies. Tell your fans you’ve got ’em. Tell ’em what
a riot of fun these Aubrey Comedies are. It has been proven that where 75% of fans
like features, a full 100% want comedies. You can’t give your patrons too many
comedies. They want to laugh. They want to be entertained. The JIMMY AUBREYS
hit the grand average of laffs as big, often bigger than any other brand. Tell the
world you’re showing the JIMMY AUBREY comedies regularly. You’ll work up a
regular JIMMY AUBREY night. Try it. See all the releases, as follows:

“HEEBIE JEEBIES”
“HYPNOTIZED”

“OH WHAT A FLIRT”
“A HELPING HAND”
and his latest laffingfest

“HE WHO GETS
CROWNED”

JOE ROCK
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see a Fox picture before we can understand their
posters. Why cannot they issue posters that will

give the lay mind some idea of what is con-
tained in the picture, instead of letting an artist's

imagination run away with him ? AiTistic posters
of some vital scene in the picture would be of
more value to us. Six reels.—J. A. Anderson.
Idyl Hour theatre. Edson, Alberta. Canada.—Rail-
road patronage.

THE LAST MAN ON EARTH: Special cast

—

This picture has a catchy title which may arouse
some curiosity, but that is all. If your patrons
like a bunch of naked girls with pretty legs, etc.,

you may be able to get them in. The photos and
posters will keep the ones who don’t care for
that sort of stuff away. They say this picture is

a fantasy, pure and simple. It may be simple,
but not very pure. It looks like they have about
run out of stuff when they resort to this type of
entertainment, and it’s sold as a “special.” Seven
reels.—R. W. Hickman, Lyric theatre, Greenville,
HI.—General patronage.

THE LAST MAN ON EARTH: Special, cast

—

This is the first we had of Fox 1924-25 list. We
got them to be a little more reasonable as to
price this year, and this, with the novelty of the
title, helped us make a profit. This is certainly
something different and will please the majority,
though we do not think full advantage was taken
of the possibilities of the subject. We often find
it difficult to know how to make up our program
when running a Fox feature, for we never know
the correct length of them. This subject is listed
as 6,600 feet, so w’e just booked in a two reel
comedy and the nine reels went through in less
than an hour and a half on one machine running
at 85. We often find that Fox puts 5,000 feet on
7 reels.—J. A. Anderson, Idyl Hour theatre,
Edson, Alberta, Canada.—Railroad patronage.

THE LAST MAN ON EARTH: Special cast

—

No picture for a small town. I was out of town
but my wife said it was the kind she wished she
had been the janitor and could have been busy
with the furnace as the people came out.—P. G.
Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

AN ARIZONA ROMEO: Buck Jones—A real
program picture. Buck always pleases our pa-
trons. Six reels.—W. J. McBrayer, Auditorium
theatre, Hamilton, Mo.—General patronage.

THE ARIZONA EXPRESS: Special cast—This
is a very good picture and full of action from
start to finish. Ran this on Saturday night and it

was best Saturday business for two years. About
the only decent picture Fox made.—V. E. Sager,
Southern theatre, Akron, O.—Neighborhood pa-
tronage.

GERALD CRANSTON’S LADY: Alma Rubens
—A good society drama. Alma was lovely in this

one. Seven reels.—P. G. Estee, S. T. theatre,
Parker, S. D.—Small town patronage.

THE CYCLONE RIDER: Special cast.—Here is

one of the best melodramas of the year, being
interspersed with thrills and comedy. Story and
acting are good. It also drew well for us. Wm.
Fox has lot of good pictures this year. The prices
are also reasonable.—Wm. H. Creal, Suburban
theatre, Omaha, Neb.—Neighborhood patronage.

THE CYCLONE RIDER: Special cast—Tuesday
night to poor business. Weather very cold. This
is some picture, full of action and pep. There is

no better entertainment for the youth of your
town than this one. It is not a special but a
mighty good program. Grab it, you little chaps.

Seven reels.—P. W. Quinlin, Ideal theatre, Cha-
teaugay, N. Y.—Small town patronage.

THE HEART BUSTER: Tom Mix—Lots of Mix
action, but not a picture you will remember long.

Four and a half reels.—J. A. Anderson, Idyl Hour
theatre, Edson, Alberta, Canada.—Railroad pat-
ronage.

THE HEART BUSTER: Tom Mix—Mix’s name
on the three sheet board started them my way
again for the first time since cold weather started.
This starts out with Tom in a stiff shirt role, but
changes to a Western. They laughed and ai>-

plauded heartily, but some of them said it was a
“prety thin story.”—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

OH YOU TONY: Tom Mix—The bread and but-

ter star. When the big ones fail to bring in the
crowds we put on a Mix and balance up a bad
week with a good finish. This may not be as
good as some of his other pictures but it was
profitable at the box office.—Ben L. Morris, Tem-
ple theatre, Bellaire, Ohio.—General patronage.

OH YOU TONY: Tom Mix—Western melo-
drama with plenty of comedy and fast action.

Pleased everybody and pulled good business for

three days despite bad weather.—John W. Haw-
kins, Capitol theatre. New Bedfoi*d, Mass.—Gen-
eral patronage.

THE LONE STAR RANGER: Tom Mix—

A

dandy one that will get the business. I . find that

a combination of Zane Grey and Tom Mix is A-1
and pleasing to fans. Film good. Six reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

THE NET: Special cast—This is a very poor
picture and cannot say one good thing about it,

except that it is nothing but punk. Seven reels.

—Joseph Gray, Gray theatre, Spangler, Pa.—Gen-
eral patronage.

ROMANCE RANCH: John Gilbert—Good pro-

gram picture.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

JUST OFF BROADWAY: A MAN’S MATE:
John Gilbert—These are two mighty good pictures

that pleased, I think, nearly all. I thought that

John was a comer but I hear that they make no
more of him. Sorry to hear it. These can be

bought at a live and let live price and are hard
to beat, at regular pro-prices. Six reels.—Paul
E. Gassett, Pike theatre, Coldwater, Kan.—Gen-
eral patronage.

LADIES TO BOARD: Tom Mix—Just another
one of Tom Mix’s money-getters. Personally I

think this one better than “Soft-Boiled.” Plenty

of comedy and action to make it interesting. I

believe, however, that Tom Mix draws better in

Westerns than in this class of picture. Business

extra good. Six reels.—Chas. E. Lawrence, Star

theatre, Tuckerman, Ark.—General patronage.

LADIES TO BOARD: Tom Mix—I have seen

several reports on this picture stating that they

liked Tom better in Western pictures. My patrons

thought this a dandy and, well—after all, I did

too. Print in fine shape, as all of Fox prints

are, and this service is excellent out of Kansas
City office. Six reels.—Paul E. Gassett, Pike thea-

tre, Coldwater, Kan.—General patronage.

LOVE LETTERS: Shirley Mason—Good picture

with a good star. Story not exactly new, but

will get by. Five reels.—J. W. Andresen, Rialto

theatre, Cozad, Neb.—General patronage.

TIMES HAVE CHANGED: William Russell-
Just a fair program picture that pleased about

50 per cent of a punk audience. Five reels.

—

Chas. E. Lawrence, Star theatre, Tuckerman, Ark.

—General patronage.

WESTERN LUCK: Buck Jones—Jones is back

where he belongs in this one and it pleased. Six

reels.—Ryan and Kundert, Empress theatre, Ber-

esford, S. D.—General patronage.

THE LAST OF THE DUANES: Tom Mix—

A

Western to capacity for two shows. Expectation
gratified for our Western fans. Typical Mix.
Plenty of action and out-of-door stuff. We have
seen Mix’s we consider better but our people ate

this one up and they are the ones who judge and
keep the B. O. going. Seven reels.—Oscar Rein-
ert, Elite theatre, Humboldt, Kan.—Small town
patronage.

THE GRAIL: Dustin Farnum—A good picture

for the Western fans. Five reels.—Chas. E. Law-
rence, Star theatre, Tuckerman, Ark.—General
patronage.

Metro-Goldwyn
THE SILENT ACCUSER: Eleanor Boardman

—

What I said about “Broken Laws” applies to “The
Silent Accuser.” Broke the house record on three
day run last half of Anniversary Week. They're
still talking about Peter, the Wonder Dog, and
the picture pleased everybody, which is next to

impossible these days. Looks as though they’re

tired of turnips and cabbages and all other kinds
of love stories, and you had better put this one
on your menu if you want to grab some real

money and please young and old, rich and poor,

high brow and masses.—Fred S. Meyer, Palace
theatre, Hamilton. Ohio.—Family patronage.

EXCUSE ME: Special cast—One of our best

comedies of the year—rollicking farce. Every
audience will eat this up. Norma Shearer im-
proves all the time. She goes strong in this.

Bert Roach is excellent as the drunk. You can’t

go wrong on this.—D. H. Dorchester, Community
Centre theatre, Southbury, Conn.—Rural pat-

ronage.

THE BEAUTY PRIZE: Viola Dana—A good
picture with plenty of comedy in it, the kind of

a picture that satisfies. Six reels.—W. J. Mc-
Brayer, Auditorium theatre, Hamilton, Mo.—Gen-
eral patronage.

THE BEAUTY PRIZE: Viola Dana—Fine pic-

ture. Pleased but no good for small town. Takes
large house to get comment on picture.—Herbert
A. Shaw, Metropolitan theatre, Morgantown, W.
Va.

THE BANDOLERO: John Gilbert—Makes a
fair Saturday picture but the title is a detriment.
The picture is nothing to rave about.—A. R.
Bender, Olympic theatre, Cleveland, Okla.—Small
town patronage.

UTTLE ROBINSON CRUSOE: Jackie Coogan
—As good as any of his others. Drew and
pleased the kids. Adults didn’t rave over it.

Print fair. Six reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town pat-

ronage.

SHERLOCK, JR.: Buster Keaton—Some of the

boys have reported this as a scream, riot, etc.

Well, it takes something funnier than this to

start my people screaming. There are a few new
and clever gags in this, but they are so far apart
that the audience goes to sleep between laughs.

There never was any excuse for dragging this into

4 reels. It would have made a dandy 2 reeler.

What this bird needs is Eddie Cline for a director

and a return to 2 reelers with the old time laughs
in them. Five reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

SHERLOCK, JR.: Bustef Keaton—This star

killed himself for this town in “Three Ages.”
However, “Sherlock, Jr.” is a fairly good one.

Five reels.—K. H. Oliver, Gayety theatre, Armory,
Miss.—General patronage.

WINE OF YOUTH: Special cast—Here is a
picture that is worth running. Pleases the older

class as well as the young. Seven reels.—W. J.

McBrayer, Auditorium theatre, Hamilton, Mo.

—

General pationage.

THE HEART BANDIT: Viola Dana—A good
picture. Also played Universal serial “The Rid-
dle Rider,” episode one, with this picture. Drew
the Dana fans and the Western fans. Did excel-

lent business on Saturday. Six reels.—R. Pfeif-

fer, Princess theatre, Chilton, Wis.—Small town
patronage.

YOLANDA: Marion Davies—A good costume
play which didn’t take good in this small town.
—H. B. Frank, Royal theatre, Macomb, III.—

•

General patronage.

THE NAVIGATOR: Buster Keaton—A good
clean comedy with lots of laughs. Your patrons
will all leave smiling. Seven reels.—W. J. Mc-
Brayer, Auditorium theatre, Hamilton, Mo.—Gen-
eral patronage.

LITTLE OLD NEW YORK: Marion Davies—
This is a good picture and you can put it over
through the school. This star always does good
business for us. Eleven reels.—K. H. Oliver,

Gayety theatre, Amory, Miss.—General patronage.

LITTLE OLD NEW YORK: Marion Davies—
Another good picture, even better than “Yolanda.”
—H. B. Frank, Royal theatre, Macomb, HI.

—

General patronage.

NOW BOOKING
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THE UNINVITED GUEST: Special cast—

A

corking good sea story and this class pleased
very well. Seven reels.—Giacoma Bros., Crystal
theatre. Tombstone, Ariz.—General patronage.

THY NAME IS WOMAN: Barbara LaMarr—
Very good picture, but a poor drawing card. Poor
title. Lost money. Nine reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-
ronage.

THE GREAT WHITE WAY: Anita Stewart^
A good picture. Pleased well. Has everything
from tender love scenes to prize fights. Good
entertainment. Nine reels.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Just a good Western program picture.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—A darned good dramatization of Serv-
ice’s poem that seemed to grip everyone who saw
it. Actually made expenses on this.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

WOMEN WHO GIVE: Frank Keenan—Received
many comments on this wonderful production.
An entertaining and educational sea story with
plenty of thrills and comedy and at times is very
sad. Wonderful cast of characters. Excellent
direction. Eight reels.—R. Pfeiffer, Princess thea-
tre, Chilton, Wis.—Small town patronage.

THROUGH THE DARK: Colleen Moore—

A

good picture but failed dismally at the box office.

Pleased the few who turned out; to see it. Eight
reels,—Rex P. Barrett, Cozy theatre, Columbia,
Mo.—Small town patronage.

RED LIGHTS: Special cast—A rip-snorting
mystery melodrama that had ’em shrieking and
shivering—the few who saw it.—Roy W. Adams,
Pastime theatre. Mason, Mich. — General pat-

ronage.

THE RECOIL: Betty Blythe—A story of Monte
Carlo prety well done. Gave fair satisfaction and
drew fair business for three days.—John W.
Hawkins, Capitol theatre, New Bedford, Mass,

—

General patronage.

SIX DAYS: Corinne Griffith—A production that
drew a fair size audience on a Tuesday night.

Seemed to be well liked. Objection extreme
length. Nine reels.—R. C. Geeting, Lyric thea-
tre, Chappell, Neb.—Small town patronage.

HELD TO ANSWER: House Peters—Little bet-

ter than the ordinary picture.—George C. Star-
key. Opera House, Montour Falls, N. Y.—General
patronage.

ENEMIES OF WOMEN: Lionel Barrymore—

A

fine big picture that failed to overcome the cold

weather, radio and cross-word puzzle handicap.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

SCARAMOUCHE: Rex Ingram—A good picture
but costume plays don’t draw any more. Print
fair. Ten reels.—W. T. Waugh, Empress thea-
tre, Grundy Center, la.—Small town patronage.

SCARAMOUCHE: Rex Ingram—Although old,

we did good on this picture. Our folks like action
pictures, so they sure liked this, as it has action.

Eight reels.—V. E. Sager, Southern theatre, Ak-
ron, O.—Neighborhood patronage.

THREE WEEKS: Aileen Pringle—Used this on
a cold night and it warmed them up. Some pic-

ture. The suggestive part, which was thoroughly
advertised before play date, brought folks to the
show that never went otherwise. Eight reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.
—General patronage.

Paramount.
MISS BLUEBEARD; Bebe Daniels—Boys, 1

made a huge mistake when I put this picture on.

1 ran it as a program picture and it’s the best
comedy since) “The Hottentot.’* I’m shooting this

report to you right away so you’ll run it as a
special and make some money on it. It was
bought at our mimimum Paramount rental so, of

course, we put it in on program dates, but it’s

the best comedy we’ve seen in months. We used
it before any reports were available anywhere.
But here’s one that tells the world it’s the best
comedy of the season and your chance to clean
up because you’ve probably got it bought cheap.
Step on it hard for the opening—after that it

will pack your house. Seven reels.—Fred Hinds,
Cresco theatre, Cresco, la.—General patronage.

THE GOLDEN BED: Cecil B. De Mille—Very
lavish. Wonderfully well directed. Fine acting.
Will stand heavy advertising.—Wm. Croucher,
Crescent theatre, Newark, N. Y.—General patron-
age.

PETER PAN : Betty Bronson—This production
seems to please old and young alike and has

great drawing power. It has a quite interesting

story and is excellently directed. The work of

Betty Bronson is wonderful.—Wm. H. Creal,

Suburban theatre, Omaha, Neb.—Neighborhood
patronage.

THE GADEN OF WEEDS: Betty Compson—
Fair picture of its type—if they like the type.

Rich American keeps a harem—only thing he

has on the Turk is that he keeps changing the

girls and the Turk keeps them always. This

title a bit better than “The Cave of Fallen

Angles,’’ but the latter is uch nearer the truth.

This is one of the filthiest motion pictures I’ve

ever seen. “Will Hays is cleaning up the movies.”

(Now I’ll tell one.) No wonder the ladies resign.

If your patrons want filth, don’t let this one
get by. If they want decent stories, pay for it

and let them keep it. Wish I had. More filth

in the notorious 40 than I’ve ever seen in one

group. I’ll feel the effects of this for some time.
—^Fred Hinds, Cresco theatre, Cresco, la.—Gen-
eral patronage.

NORTH OF ’36: Jack Holt—The only thing
we have against this great production is Jimmie
Cruze did not direct it to bring out the comedy
situations to the fullest possibilities ; otherwise

it was faultlessly done. Wonderful business for

three nights, considering bad weather.—Sam H.
Blair, Majestic theatre, Belleville, Kan.—General
patronage.

A SAINTED DEVIL: Rudolph Valentino—Too
much Valentino.—Wm. Croucher, Crescent theatre,

Newark, N. Y.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—A good picture, but not big. Business poor.

—Wm. H. Creal, Suburban theatre, Omaha, Neb.
—Neighborhood patronage.

WORLDLY GOODS: Agnes Ayres—Everybody
seemed to like this one, although from the reports

we have head it didn’t seem to go over very

good for some of the boys. We were well satisfied

and so were the customers.—Jack Greene, New
Geneseo theatre, Geneseo, III.—Small town patron-

age.

WORLDLY GOODS: Agnes Ayres—A fine little

program picture.—Wm. Croucher Crescent theatre,

Newark, N. Y.—General patronage.

EMPTY HANDS: Jack Holt—A splendid pic-

ture. Good story, good cast.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-
age.

THE ALASKAN: Thomas Meighan—Contrary
to reports, this is good. Thomas could not be

better. It drew well and was well liked by all.

Some folks say that Thomas was not the right

man for that picture. I differ with them, as he is

O. K., but I think that if he had a different lead-

ing lady the cast would be much improved. Estelle

Taylor is the one that is miscast. Not that she

isn’t good, but she doesn’t belong there. Story
did not follow the book close enohgh to suit

some. But Boys, don’t be afraid of it, as you
will be more than satisfied with the results.

—

Jack Greene, New Geneseo theatre, Geneseo, HI.

—

Small town patronage.

THE ALASKAN : Thomas Meighan—Meighan
goes over fine in this. Eight reels.—Giacoma
Bros. Crystal theatre, Tombstone, Ariz.—General
pati*onage.

A SOCIETY SCANDAL: Gloria Swanson—Not
so good as “The Humming Bird.” Gloria can
get away with some scenes better than anyone
else I know of. There are lots of better pictures.

Seven reels.—George White, Starland theatre,

Stockbridge, Mich.—General patronage.

THE WANDERER OF THE WASTELAND:

Jack Holt—A unique creation in Technicolor

which all theatregoers are entitled to see. Splen-

did direction and acting, but story not so much.
Would call this a screen novelty and it should

be advertised as such. Seven reels.—Ryan and
Kundert, Empress theatre, Beresford, S. D.—Gen-
eral patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—This production drew a fair size

audience on account of being a Zane Grey story.

Did not have many comments. Roads in very

bad condition, so poor business.—R. C. Geeting,

Lyric theatre, Chappell, Neb.—Small town patron-

age.

THE WANDERER OF THE WASTELAND:
Jack Holt—Drew excellent business, but pictui’e is

not as good as some of the other Zane Grey
stories. Technicolor helps to put picture over.

Weak story. Seven reels—R. Pfeiffer, Princess

theatre, Chilton, Wis.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—All color. Fair story. Bad print.

Sunday, no. Too high price. Two days. First

day fair business ; second day very poor. 10-25

cents.—H. A. Giles, Royal theatre, Garrett, Ind.

—Neighborhood patronage.

SINNERS IN HEAVEN: Bebe DanieIs~We
agree with the other fellows who have already

reported this one. It is good and worth run-

ning. Some of the women dreamed of the girl’s

dream scene after, and the men eating in the

restaurants discussed the bathing scene and voted

the whole picture good. Seven reels.—J. A.

Anderson, Idylhour theatre. Edson, Alberta, Can-
ada.—Railroad patronage.

SINNERS IN HEAVEN: Bebe Daniels—Very
good and seems to draw. Unusual title un-

doubtedly makes patrons bite. Six reels.—Ryan
and Kundert, Empress theatre, Beresford, S. D.

—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—This
made a good Saturday night program. Very
good picture.—V. E. Sager, Southern theatre,

Akron, O.—Neighborhood patronage.

THE STRANGER: Betty Compson—A splendid

program picture.—Bert Silver, Silver Family

theatre, Greenville, Mich.-—General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence

--A good program picture. Torrence not so

good in lead, better as support. Print fair.

Eight reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence

—A fair program picture for which they nicked

me special price. They don't care for Torrence

in this sort of stuff. When I advertise Torrence,

they expect to see him as he was in “The Wagon,”
and as he will be in “North of 36.” Why don’t

these actors stay in one role? We all know
Chaplin is a good actor, but up to the present

he hasn’t got so foolish as to appear in “Hamlet.”
Seven reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

LILY OF THE DUST: Pola Negri—Pola’s
acting and dii*ection good. But the story—sweet

cats—turribul. Got a fine razzing on this one.

Only have “East of Suez” left to play, and

then I am off this dame for life. They better

send those foreign directors back to where they

came from, as their perverted ideas of enter-

tainment do not jibe with those of right living,

decent thinking people of this man’s United
States. Didja ever see any picture turned out by

any of the foreign directors which wasn’t filled

with smut and suggestiveness ? This sort of stuff

is probably duck soup in the cities, but is the

bunk out in the sticks. Eight reels.—Wm. E.
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Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

THE ENEMY SEX : Betty Compson—A good
picture showing attention to detail and finish

that usually appears in Paramount product. It is

some years since we read the book, which we
enjoyed thoroughly, but missed something of the
innermost thought of the “Gold Digger” when
viewing the picture. Pleased 85 per cent. Eight
reels.—J. A. Anderson, Idylhour theatre, Edson,
Alberta, Canada.—Railroad patronage.

THE ENEMY SEX: Betty Compson—This story

was so good we hated to send the film back.

The best thing Betty ever made. Give her these

kind of vehicles and watch her go. A real

society picture. Eight reels.—Hollywood theatre,

Stanford, Mont.—Small town patronage.

MANHATTAN : Richard Dix—-This picture

will give the star a great boost on his way to

popularity. It has lots of action and comedy,
but the title did not catch the public and it only

drew a fair crowd for us.—Wm. H. Creal, Subur-
ban theatre, Omaha, Neb.—Neighborhood patron-
age.

MANHATTAN : Richard Dix—Good obvious
Melodrama. Well acted and elegantly mounted.
Has an appeal for the crowd and goes over
better than lots of the more pretentious ones.

—

Benn L. Morris, Temple theatre, Bellaire, Ohio.
—General patronage.

THE COVERED WAGON: James Cruze—

I

only can add what others say about it. It is

there and over. Sure packs them in, but the

price is too high and the fact that they make us
charge such a large admission will hurt the ex-

hibitor later. Film good. Ten reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kan.—Small
town patronage.

THE COVERED WAGON: James Cruze—Ran
this November 13. 14 and 15 on a percentage
basis. First picture I ever ran that way. It drew
good, although we were late in running it.

—

V. E. Sager, Southern theatre, Akron, O.—Neigh-
borhood patronage.

THE CODE OF THE SEA: Rod LaRoque—
One of the best sea pictures ever screened. Won-
derful shipwreck and rescue scenes, but as brutal

as most ship pictures, but there’s plenty of action

and the audience will keep awake during the

showing. Six reels.—C. E. Johnson, Paramount
theatre. Gibbon. Neb.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis-
Pleased 100 per cent. 'Nuf sed! Six reels.

—

George White. Starland theatre, Stockbridge, Mich.
—General patronage.

THE FIGHTING COWARD: Cullen Landis—
Here’s one that pleased 100 per cent. It certainly

is clever. Cullen Landis very good. Six reels.—
American Legion theatre. Broadlands, 111.—Small
town patronage.

WEST OF THE WATER TOWER: Glenn
Hunter—This is small town stuff alright, but
does not compare with some other productions
along the same line. I should judge it a very
ordinary program picture that is very slow and
dreary. ’Two reels too long. There was no
excuse whatever for casting Ernest Torrence as

a minister. He looks ridiculous. Print fine.

Paper only fair. Eight reels.—C. H. Bills. Opera
House. Lenora, Kan.—Small town patronage.

WEST OF THE WATER TOWER: Glenn
Hunter—This is one that our little town didn’t

like, as we had several knocks on it. Seven
reels.—American Legion theatre. Broadlands.Ill.
.—Small town patronage.

THE BEDROOM WINDOW: May McAvoy—
Good mystery story. Drew good business and
pleased. Seven reels.—R. Pfeiffer, Princess the-

atre, Chilton. Wis. Small town patronage.

SINGER JIM McKEE: William S. Hart—

A

fairly good Hart picture, but it failed to do busi-

ness for us. The story is rather impossible.

Am glad that this is the last one of Hart’s, as he
is through here.—Paul B. Hoffman, Legion
theatre, Holyrood. Kan.—Small town patronage.

THE MARRIAGE MAKER: Jack Holt—Send
Paramount a check and let them keep it in the

can. By doing this you help Famous Players-
Lasky pay for advertising and save yourself and
your show. I left after the second reel. Ashamed
to face the people, but caught it the next day.

—

W. C. Perry, Tchula theatre Co., Tchula, Miss.

—

General patronage.

THE SPANISH DANCER: Pola Negri—This
is not an ordinary costume picture. Just about
as clever a picture as you could ask for. Based
on “Don Gaesar,” in which Edwin Booth ap-
peared years ago. Wonderful humor in this pic-

ture, of a subtle sort. Antonio Moreno at his

best. Not too long. ’They can’t be made better

than this one. Fine print from Paramount, First

National and Metro in New Haven. Nine reels.

—D. H. Dorchester, Community Centre theatre,

Southbury, Conn.—Rural patronage.

TRIUMPH: Cecil B. De Mille—A good picture,

but not the big one they charged us for. Was
very well done and pleased the majority. One
thing noticed was that this was advertised as
nine reels, but came to us as eight full reels, in-

stead of being spread out to ten small reels as
some of the other companies do. Eight reels.

—

J. A. Anderson, Idylhour theatre, Edson, Alberta,
Canada.—Railroad patronage.

TRIUMPH: Cecil B. De Mille—This picture
was very well received here. Very good acting
and very good direction. Attendance good con-
sidering that the roads leading to the village are
impassable. Personally I liked the picture very
much and the crowd seemed very well pleased.
Eight reels.—Schaghticoke Amusement Assn., Odd
Fellows Hall, Schaghticoke, N. Y.—General
Patronage.

THE WHITE FLOWER: Betty Compson—'This

was well liked. I noticed some reports on this

as not going over good, but we can’t agree on
this, as our gang grabbed it all, hook, line and
sinker. Small turn out. Six reels.—G. F.

Rediske, Star theatre, Reygate, Mont.—Small town
patronage.

GRUMPY : Theodore Roberts—Boost this pic-

ture, as it is great. Roberts fine in this. Fair
crowd.—E. B. Unglaub, Oozy theatre, Nebo, III.

—General patronage.

SALOMY JANE: Jacqueline Logan—This is

a good picture, but nobody knew it. The adver-
tising that we got for it was punk. There was
nothing but kissing on it. We cannot advertise

the picture when there is no advertising made
good enough to advertise it with.—Joseph Gray.
Gray theatre, Spangler, Pa.—General patronage.

THE WOMAN WITH FOUR FACES: Betty
Compson—This is a good crook picture, but has
no drawing power. Business very poor on this.

Seven reels.—E. B. Unglaub, Cozy theatre, Nebo,
111.-—General patronage.

BIG BROTHER: Tom Moore—A good many
favorable comments from patrons. The kid was
good as the hard boiled little brother. Tl\e title

lacks drawing power and will do about regular
businss. Seven reels.—A. D. Brawner, Jewel
theatre. Hooker, Okla.—Small town patronage.

BIG BROTHER: Tom Moore—-Here’s one they
all liked and told us so. The kid in this one is

the whole show, but I forget his name. You can
buy this one at a reasonable rental and make
some money. Eight reels.—Louis A. Van Alstyne,

Quality theatre, Cullom, 111.—General patrontage.

BIG BROTHER: Tom Moore—Many of our
customers thought this the best we have had in

a long time. Plenty of action, holds the atten-

tion of the audience closely, and appeals to about
all classes of patronage. The acting of Mickey
Bennett is particularly good. Seven reels.— C. E.
Johnson, Paramount theatre. Gibbon, Neb.—Small
town patronage.

THE HEART RAIDER: Agnes Ayres—This
is a very good picture, but too many gatherings

and therefore no crowd. ’The 1 sheet on this

was where our minister got his text the Sunday
following. Six reels.—E. B. Unglaub, Cozy
theatre, Nebo, III.—General patronage.

A GENTLEMAN OF LEISURE: Jack Holt-
Misleading. Poorest Paramount to date. Brother
Exhibitors, if you have this one, pay for it and
leave it on the shelf. Lost money as usual. Six

reels.—C. L. Hilton, Lyric theatre. Prairie Grove,
Ark.—General patronage.

THE MORAL SINNER: Dorothy Dalton—
Would rate this as a very ordinary picture and
one that pleased about half of those who saw
it. Let’s have more pictures whose stories deal

with the good old U. S. A. in.stead of this

foreign stuff. Six reels.—Paul B. Hoffmann,
Legion theatre, Holyrood. Kan.—Small town
patronage.

LAWFUL LARCENY : Special cast—Good pro-
gram picture. Six reels.—Joseph Gray. Gray
theatre, Spangler, Pa.—General patronage.

ADAM’S RIB: Cecil B. De Mille—This picture

would be better if it wasn’t so long. I am for

shorter pictures with more action.—K. H. Oliver,

Gayety theatre. Amory, Miss.—General patronage.

THE PRIDE OF PALOMAR: Special cast—
This is what my patrons called a real program.
Had a minister tell me that it was better than
“The Covered Wagon.” Story good, direction

good, well—every inch of it was good. Pleased
all, and myself. ‘Nuf sed I Eight reels.—Paul E.

Gassett, Pike theatre, Coldwater, Kan.—General
patronage.

BLUEBEARDS EIGHTH WIFE: Gloria Swan-
son—Consider this one of the best of the series.

Seven reels.—K. H. Oliver, Gayety theatre, Amory,
Miss.—General patronage.

THE CHEAT: Pola Negri—The best Pola
Negri yet. A good story with fine supporting
cast. Eight reels.—Hollywood theatre, Stanford.
Mont.—Small town patronage.

THE NE’ER DO WELL: Thomas Meighan

—

Had lots of good comments on this one. Six

reels.—K. H. Oliver, Gayety theatre, Amory Miss.

—General patronage.

RUGGLES OF RED GAP: Special cast—This
picture is a trifle long and some of them did

not like it, but the higher class patrons will

enjoy it. Some of the comedy went over their

heads. Good cast.—Hollywood theatre, Stanford,
Mont.—Small town patronage.

KICK IN : Special cast—This is a good picture

and we got it at a good price. Nothing wrong
with Paramount so far. Eight reels.—K. H.
Oliver, Gayety theatre, Amory, Miss.—General

patronage.

MANSLAUGHTER: Thomas Meighan—This is

on old one, but a mightly fine picture. The only

thing wrong with it is the length. Could have
been shorter. Ten reels.—J. W. Andresen, Rialto

theatre, Cozad, Neb.—General patronage.

WILD BILL HICKOK: William S. Hart—

A

good many panned this picture, but it went over

with a big per cent of the patrons. Drew a

fair business and is not as bad as some make
it out. Houses that have used Hart will not go
wrong in booking it. Only fault I could find wsis

that it should have been six reels instead of seven.

Seven reels.—C. H. Bills, Opera House, Lenora,
Kan.—Small town patronage.

THE TRAIL OF THE LONSOME PINE: Mary
Miles Minter—This picture will draw them in and
will please. Run as a program picture. Did
good business. Six reels.—^E. B. Unglaub, Cozy
theatre, Nebo, 111.—General patronage.

PINK GODS: Bebe Daniels—We class this as

mighty good entertainment, played by an excellent

cast, Anna Q. Nilsson coming in for her share,

’This should please most classes. Six reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—Small town
patronage.

THE SPEEJACKS: Speciail cast — Here.
Brother Exhibitor, please note this report. If you
have “Speejacks” booked and have not used it,

for the sake of your patrons, lay off it. Abso-
lutely nothing to it. Paramount held me up when
they sold me this one. Patrons walked out
asking where in the h did I get such a thing.

Who wants to see a young married couple travel

around the world ? If some of the scenes were
worth seeing it might have been something, but
there was nothing to the scenes. Get five reels of

Pathe News and you have a better show than
this “Speejacks.” Some rotten stuff. Nothing
entertaining from it from any angle. Six reels.

—M. J. Babin, Fairyland theatre. White Castle,

La..—General patronage.

HOMEWARD BOUND: Thomas Meighan

—

This, like most all Meighan’s pictures, is good.

You can buy this right and make money with
it. Seven reels.—E. B. Unglaub, Cozy theatre,

Nebo, 111.—General patronage.

Pathe
THE BATTLING ORIOLES: Glen Tryon—Just

about fair. Business not much. May appeal to

the men. Ladies will not be with you on this

picture.—Harry Van Noy, Starland theatre, An-
derson, Ind.—General patronage.

DYNAMITE SMITH : Charles Ray—Did not see

this one but from reports since showing it, it

must have been awful. The only favorable com-
ment I heard was that it had some pretty scen-

ery.—Louis A. Van Alstyne, Quality theatre, Cul-

lom, 111.—General patronage.

HOT WATER: Harold Lloyd—Fine picture but
not his best. His name biggest drawing card,

not the picture.—Herbert A. Shaw, Metropolitan
theatre, Morgantown, W. Va.

SAFETY LAST: Harold Lloyd—One of Lloyd’s

best. Public well pleased. Picture would have
been good another day. Six reels.—H. B. Frank,
Royal theatre, Macomb, 111.—General patronage.

WHY WORRY?: Harold Lloyd—A clever com-
edy, but not as good as “Safety Last.” The giant

is half the show. Did fair business on a Monday,
Tuesday, but very little profit. Six reels.—^R.

Pfeiffer, Princess theatre, Chilton, Wis.—Small

town patronage.

CALL OF THE WILD: Rex—^Very good picture.

Even better than the book. Beautiful scenes of

the North in it. Six reels.—^H. B. Frank, Royal

theatre, Macomb, 111.—General patronage.

DR. JACK: Harold Lloyd—Not many saw it on
account of the Flu epidemic in our little town.
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Those who did are still talking about it. Five
reels.—W. E. Green, Queen theatre, Aspermont,
Tex.—Neighborhood patronage.

Preferred
WHITE MAN: Special cast—Story somewhat

similar in theme to “The Broken Wing.’* Tropi-
cal atmosphere. Well acted. Everybody satisfied.

Average business for thiee days.—John W. Haw-
kins, Capitol theatre. New Bedford, Mass.—Gen-
eral patronage,

MAYTIME: Special cast—About two-thirds cos-

tume stuff and rest nothing much. Fair program
picture sold as a special. Seven reels.-—W. A.
Clark, Jr., Castle theatre, Havana, III.—General
patronage.

Prod. Dist. Corp.
A CAFE IN CAIRO: Priscilla Dean—This is a

very good picture of the “Oriental” type. Settings

and costumes lovely. Seven reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town pa-
tronage.

CHALK MARKS: Special cast—No drawing
power. Picture fair.—Wm. Croucher, Crcsecnt
theatre, Newark, N. Y.—General patronage.

THE SIREN OF SEVILLE: Priscilla Dean—

A

pretty fair Dean picture, albeit a trifle sophisti-

cated for some of the simple villagers.—Roy W.
Adams, Pastime theatre, Williamstown, Mich.

—

General patronage.

RAMSHACKLE HOUSE : Betty Compson—

A

very good program picture. Very realistic repro-

duction of alligators and leptiles will make the

women yell. Not a special. Film good. Seven
reels.—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

SOFT SHOES: Harry Carey—A comedy-drama
which should satisfy a large per cent. Six reels.

—Ryan and Kundert, Empress theatre, Beresford,

S. D.—General patronage.

THE FLAMING FORTIES: Harry Carey—
Harry has made a ringer again. Our bunch says

this is the best he has done yet. Should they
be mistaken, it still remains that here is a pic-

ture that everybody that sees it will be pleased

and you can count on everybody trying to get in

to see it. My house seats but 300, so I have to

run most pictures two nights and then could not

get them all in. You fellows that report the

exchange gets all the money, and you the exper-

ience, just book this one and insure yourselves

a good meal ticket. Producers Distributing Cor-

poration will treat you right. Six reels.—W. H.
Durham, Grand theatre, Camas, Wash.—Small
town patronage.

THE FLAMING FORTIES: Harry Carey—
About all one can say about this picture is, just

a common program picture, good acting but poor

story ; pleased because Carey is a favorite here.

—

C. F, Knoll, Star theatre, Alexandria, S. D.

—

General patronage.

ANOTHER SCANDAL: Lois Wilson—A fast

society drama that deals with the modern “Sheba”
of today. Flappers liked this, and of course they

brought their “fellers*’ too, and we did good
business. A dandy program offering. Seven reels.

—W. A. Clark. Jr., Castle theatre, Havana, III.

—

General patronage.

WELCOME STRANGER : Florence Vidor—

a

fine entei'tainment. Great story. Splendid cast.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

TROOPING WITH ELLEN: Helene Chadwick
—We enjoyed this picture very much. It is a

nice love story and well acted. Good for Sun-

day. Six reels.—P. G. Estee, S. T. theatre, Par-
ker, S. D.—Small town patronage.

THE NIGHT HAWK: Harry Carey-A good
Western. This is my first Carey for some time
and he seems to be just as good as ever. He does
not have quite the drawing power some others
have, but may get better after I have used a few
more. Six reels.—J. W. Anderson, Rialto theatre,
Cozad, Neb.—General patronage.

THE NIGHT HAWK: Harry Carey—A fair

Western. Opens in New York and winds up in

the West. Film in terrible condition out of Min-
neapolis. Reports in the “Herald” would indicate

that the balance of this series is better than this

one. Six reels.—Wm. E. Tragsdorf, Trags thea-

tre, Neillsville, Wis.—Small town patronage.

TRY AND GET IT: Bryant Washburn—Pretty
light stuff, but ’twill serve to pass the time away.
—Roy W.j Adams, Pastime theatre. Mason, Mich.
—General patronage.

ROARING RAILS: Harry Carey—One of the
best railroad Western dramas ever shown in my
house. The little French orphan boy was great.

The picture pleased young and old. Six reels.

—

W. D. Patrick, Strand theatre, Florala, Ala.—
General patronage.

ROARING RAILS: Harry Carey—Very good.
You can always depend upon a Harry Carey pic-

ture here. Played with Gang comedy. Drew
comments galore. Five reels.—J. D. Roth. Or-
pheum theatre. Converse, Ind.—Small town pat-
ronage.

HIS DARKER SELF: Lloyd Hamilton—Punk,
no good. Leave it alone. If I hadn’t had a Stan
Laurel comedy it wouldn’t have gone at all. Five
reels.—J. D. Roth, Orpheum theatre. Converse,
Ind.—Small town patronage.

WHAT SHALL I DO: Dorothy Mackaill—

A

dandy picture that should please any audience.
Play it. Seven reels.—W. A. Clark, Jr., Castle
theatre, Havana, 111.—General patronage.

THE OLD FOOL: Lloyd Hughes—If you want
a picture that has about everything in it and
that is sure to please, book this one it’s fine.

Seven reels.—W. A. Clark, Jr., Castle theatre.

Havana, 111.—General patronage.

United Artists
DOROTHY VERNON OF HADDON HALL:

Mary Pickford—^One of the best pictures we have
shown in a long time. Mary’s work fine.— H. A.
Davitts, Dixie theatre, Winona, Miss.—General
patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Imagine Mary Pickford a comedy
actress in a costume play! Not so good.—H. B.

Frank, Royal theatre, Macomb, 111.—General pat-
ronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Mary Pickford is fine. But it*s

a costume picture and failed to draw. Everybody
that saw it raved over it. but very few saw it.

Had advertised it well.—Jack Greene, New Gene-
seo theatre, Geneseo, 111.—Small town patronage.

NO MORE WOMEN: Special ca.st—A light

comedy drama. Played it Sunday only, with two
acts of vaudeville. Capacity business.—John W.
Hawkins, Capitol theatre. New Bedford, Mass.

—

General patronage.

THE BIRTH OF A NATION: D. W. Griffith—

Ran this picture thi’ee nights to very poor busi-

ness. 20 below zero weather. Picture vei*y good
but not worth the price paid. Twelve reels.

—

E. B. Unglaub, Cozy theatre, Nebo, 111.—General

patronage.

AMERICA: D. W. Griffith—Another good Grif-
fith picture. Will go big anywhere. — H. A.
Davitts, Dixie theatre, Winona, Miss.—General
patronage.

AMERICA: D. W. Gidffith—Greatest thing ever
shown in this town. 100 per cent American pic-
ture. Twelve reels.—H. B. Frank, Royal theatre,
Macomb, III.—General patronage.

AMERICA: D. W. Griffith—The picture is good,
but as we paid more money for this one than we
did for a whole month’s pictures we had to lose.

We advertised this bigger than any picture we
ever played, but got only regular attendance.
Twelve reels.—John Profughi, City theatre, Dixon-
ville. Pa.—General patronage.

TESS OF THE STORM COUNTRY: Mary Pick-
ford—Ran this on Thursday, February 5, to the
best business of the Winter. It gave general
satisfaction and was acclaimed the greatest pic-

ture ever shown here. We had a great many
church people to see it and they were all de-
lighted. Our own Mary is at her best in this

one. She has few equals and no peer. Everyone
should run “Tess of the Storm Country.” Ten
reels.—P. W. Quinlin, Ideal theatre, Cheateaugay,
N. Y.—Small town patronage.

ROSITA: Mary Pickford—It is an awful thing
to say a picture is dumb without the knowledge
that you are absolutely sure this is true, but if

there was ever a picture that needs panning, this

one does. The last reel is absurd and is the worst
bunch of hokum that has ever been presented to

an intelligent audience. I say Mary must get
better film material than this or her followers (us

boob exhibs. that pay highway prices for her
stuff) will desert her. Nine reels.—W. H. Bren-
ner, Cozy theatre, Winchester, Ind.—General pa-
tronage.

THE MARK OF ZORRO: Douglas Fairbanks

—

I shall always maintain that this is Doug’s best

picture. Not so big and spectacular as his later

ones, but a better part for him. Good biz two
nights and pleased 100 per cent. Print from
Detroit was okey, except that two important bits

of action had been cut out, and some of the crowd
spoke about it.—Roy W. Adams, Pastime theatre,

Williamston, Mich.—General patronage.

THE MOLLYCODDLE: Douglas Fairbanks

—

This is a pretty old picture but drew and satisfied

as had no complaints. Can be bought right now.
Six reels.—Horace Emmick, O. K. theatre. Lewis-
port, Ky.—General patronage.

ROSITA : Mary Pickford—Fair program only
for which we paid the price of two big specials,

but we are done with them forever. I complained
to them, stating that this picture was not what I

paid for, but it does no good. Nine reels.—John
Profughi, City theatre, Dixonville, Pa.—General
patronage.

ROSITA: Mary Pickford—A splendid picture

that pleased the majority. This is the first Pick-

ford shown here in some time, but still they did

not turn out veiY strong. The only kick I can
make is in regard to the length. All United
Artists pictures are too long for an audience that

craves short and snappy stuff. Fine print from
St. Louis. Nine reels.—Chas. E. Lawrence, Star

theatre, Tuckerman, Ark.—General patronage.

ROBIN HOOD: Douglas Fairbanks—Ran this

in cooperation with the schools and did good on
it. Ran it in October. It is a good picture.

—

V. E. Sager, Southern theatre, Akron, O.—Neigh-
borhood patronage.

THE BIRTH OF A NATION: D. W. Griffith-

Like “The Covered Wagon,” just let them know
you’re going to run it and you’ll have a crowd.
Twelve reels.—George White, Starland theatre,

Stockbridge, Mich.—General patronage.

Universal
RIDING PRETTY: William Desmond—Boys,

here is a good one and has the thrills. Had a big

house the first night and doubled the second.

There is enough comedy to put it over good. Des-

mond always good for me. Five reels.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General

patronage.

THE FAST WORKER: Reginald Denny—This
is a good picture. Don’t be afraid to step on it,

for you can please any audience you get. We
are well pleased wtih Universal. Six reels.

—

K. H. Oliver, Gayety theatre, Amory, Miss.—Gen-

eral patronage.

THE FAST WORKER: Reginald Denny—

A

very pleasing picture but failed to draw for me.

The picture is a very good comedy drama and will

surely please all who see it. Eight reels.—A. R.

Bender, Olympic theatre, Cleveland, Okla.—Small

town pati’onage.

THE RIDIN* KID FROM POWDER RIVER:
Hoot Gibson—Well, here he is, boys, back in a

real Western. But I can’t say that I myself like

NOW BOOKING
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him any better, as I sure enjoy a little comedy
alon? with mine. But this picture has none.
Nevertheless the drawing power was as good as
usual.—Wm. H. Creal, Suburban theatre, Omaha,
Neb.—Neighborhood patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Hoot gets them in and then gives

them what they want. He is one of our best

bets. Five reels.—K. H. Oliver, Gayety theatre,

Amory, Miss.—General patronage.

FIGHTING FURY: Jack Hoxie—Fine for our
Saturday night and Western followers. Beautiful

scenery and good story. Action and interest

throughout. Many compliments on our program.
Added attraction “Telephone Girl,” No. 5, which
is also very fine. Five reels.—Oscar Reinert,

Elite theatre, Humboldt, Kan.—Small town pat-

ronage.

FIGHTING FURY: Jack Hoxie—A real good
Western melodrama that brought extra business

and pleased all. It has heart intere.st and action

and is well done.—Ben L. Morris, Olympic thea-

tre, Bellaire, Ohio.—General patronage.

FLYING HOOFS: Jack Hoxie—Not the best

Hoxie, but went over the Saturday crowd and
pleased most of them. Print excellent. Paper
fine. Five reels.—C. H. Bills, Opera House,
Lenora, Kan.—Small town patronage.

THE WESTERN WALLOP: Jack Hoxie—Hoxie
pleased my fans. This is a story of an escaped

convict, who refuses to abuse his parole, until

the girl he loves is in danger. This should prove

pleasing to the average patron. Five reels.

—

S. G. Fry. Palace theatre, Omaha, Tex.—Small

town patronage.

THE SUNSET TRAIL: William Desmond—

A

picture that there was nothing much to. Does
not hold interest, something lacking. Five reels.

—-W. A. Clark, Jr., Castle theatre. Havana, 111.

—

General patronage.

THE PENDLETON ROUNDUP: Hoot Gibson—
O boy ! Let's all take this picture. It’s a winner.

You can do real biz on this picture.—Harry Van
Noy, Riviera theatre, Anderson, Ind.—General

patronage.

THE SAWDUST TRAIL: Hoot Gibson—Not
strictly a Western, some society, lots of comedy
and a very good show. But the boys in the gal-

lery came expecting to see Hoot do some hard
riding and were a little disappointed. However,
it will please 85 per cent and that is going some
nowadays. Six reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson — A
splendid entertainment. Gave good satisfaction.

—^Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE SIGNAL TOWER: Virginia Valli—Here
is a darned good picture. No unnecessary frills.

A little better Sunday biz than usual, and it

held the audience every minute. Some big thrills

in it, and just as the “Herald” said, they are a

legitimate and reasonable part of the story and
not dragged in by the neck to make up footage

and show up on the posters. By the way, it may
be treason to say so, but I wish the “Herald”
were running those reviews now. Many's the

time in the dear dead past when I couldn't get

a press book on a picture that I have turned to

the “Herald” review and doped out a pretty fair

reader for my paper here.—Roy W. Adams, Pas-

time theatre. Mason, Mich.—General patronage.

BROADWAY OR BUST: Hoot Gibson—Very
good. Nearly as good as Thomson. We see no
use to buy super specials or sour Jewels when
these give better satisfaction for less money. Six

reels.—John Profughi, City theatre, Dixonville,

Pa.—General patronage.

THE FIGHTING AMERICAN: Pat O’Malley—
Didn't do much with this. Did all it deserved at

that. Pretty fair for five spools, has some good

aeroplane stunts ; then at the end it flops. Imagine
a Chinese renegade, in command of the victorious

rebel troops, giving up a beautiful girl and turn-

ing to paths of righteousness because he finds her

wearing the same frat pin that he does. That
rah-rah stuff may go strong at good old Siwash
but it got the grand razz out here in the great

open spaces.—Roy W. Adams. Pastime theatre.

Mason. Mich.—General patronage.

THE BACK TRAIL: Jack Hoxie—Not as good
as the old Hoxies from the independents. No
comedy ; not much action. Way below ordinary
Western. Will go if Hoxie is liked. Five reels.

—

John Profughi, City theatre, Dixonville, Pa.—Gen-
eral patronage.

THE BACK TRAIL: Jack Hoxie—Here’s the
poorest Jack Hoxie picture we have had for a
long time. Audience didn’t knock, but also they
didn’t praise the picture. Five reels.—Rex P.
Barrett. Coy theatre, Columbia, Mo.—Small town
patronage.

EXCITEMENT : Laura LaPlante—Here’s an

honest-to-John attraction that had them all laugh-
ing all through the show. The subtitles alone are
worth the price of many a big super-special. Play
it up ; get them in and you will please them all.

—Louis A. Van Alstyne, Quality theatre, Cu”om,
111.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Great, great is what I say about this, al-

though some did not like it and it was hideous in
parts. They all said it was good. Nine reels.

—

V. E. Sager, Southern theatre, Akron, O.—Neigh-
borhood patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Wonderful production. One of Lon’s
best.—H. B. Frank, Royal theatre, Macomb. 111.

—

General patronage.

LOVE AND GLORY : Special cast—After it is

over you will wonder what it is all about. Noth-
ing to it. Seven reels.—W. J. McBrayer, Audi-
torium theatre, Hamilton, Mo.—General pat-
ronage.

THE RECKLESS AGE: Reginald Denny—Light
comedy drama and a perfect role for Denny. Fair
biz and pleased everybody.—Roy W. Adams, Pas-
time theatre, Williamston, Mich.—General pat-
ronage.

SPORTING YOUTH: Reginald Denny—This is

a splendid picture for the small town. We built
up quite a business on Denny when he made
“The Leather Pushers.” This is the second fea-
ture we have run of his ; both did a good busi-
ness, but this was liked much better than his
first, “The Abysmal Brute.” The race in “Sport-
ing Youth” is exceptionally good.—Frank Ober,
Boynton theatre. Boynton, Okla.—General pat-
ronage.

DARK STAIRWAYS: Herbert Rawlinson—

A

good picture that made a hit on Ladies Night.
Photography rather dark in places.—Roy W.
Adams, Pastime theatre, Williamston, Mich.

—

General patronage.

DARK STAIRWAYS: Herbert Rawlinson

—

Here’s a dandy good picture. Not much action,
but interesting picture. Pleased well. Five reels.

—Rex P. Barrett, Cozy theatre. Columbia, Mo.—

•

Small town patronage.

THE UNTAMABLE: Gladys Walton—This is

not a big picture, but a good little program pic-

ture. Lost money. Five reels.—C. L. Hilton,
Lyric theatre, Prairie Grove, Ark.—General pat-
ronage.

THE WILD PARTY : Gladys Walton—A good
Walton. Just a fair biz in two houses. Seemed
to please.—Roy W. Adams, Pastime theatre,
Mason, Mich.—General patronage.

MERRY GO ROUND: Mary Philbin—Saturday
night to good business. I would consider this
an extra good picture. Fully entitled to the name
special or Jewel. The work of little Mary Philbin
in this feature gives her rank with the be.st

female .stars in filmdom. It is a little old but,

like old wine, it improves with age. Buy it. Ten
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y.—Small town patronage.

MERRY GO ROUND: Mary Philbin—Did noth-
ing for me. Personally thought it a great pic-

ture. Mary Philbin is there and working over-
time. Ten reels.—J. S. Walker, Alamo theatre.
Moody, Tex.—Small town patronage.

THE DARLING OF NEW YORK: Baby Peggy
—We ran this as our Christmas attraction and it

sure did please. Baby Peggy was always good in

her comedies and is good in her first big picture.

Six reels.—V. E. Sager. Southern theatre, Akron,
O.—Neighborhood patronage.

THE STORM DAUGHTER: Priscilla Dean—
Ran it on Sunday to fair business. It is like

many other of Uncle Carl’s Jewels. It sounds
good in his “Talks From the Shoulder,” but that’s
all there is to it. It’s a nice little program pic-
ture and you little chaps should buy it as such.
The high sound of Jewel should be overlooked
when you sign the contract. Seven reels.—P. W.
Quinlin, Ideal theatre, Chateaugay, N. Y.—Small
town patronage.

THE STORM DAUGHTER: Priscilla Dean-
Seemed to please. Six reels.—J. S. Walker, Ala-
mo theatre. Moody, Tex.—Small town patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—
Fair Western. Seemed to please Hoxie fans, but
that’s all, so don’t expect too much when playing
it. Five reels.—George Khattar, Khattar’s thea-
tre, Sydney, N. S., Canada.—Neighborhood pat-
ronage.

FOOLS HIGHWAY: Mary Philbin—Can’t hand
Carl anything on this. Too long drawn out.
Nothing to hold the interest. The old Jew is the
only actor in the cast.—Louis A. Van Alstyne.
Quality theatre, Cullom, 111.—General patronage.

THE THRILL CHASER: Hoot Gibson—Well,
boys, here’s the picture that broke our Friday and
Saturday house record. Got the biggest surprise
of my life. Where the crowd came from I don’t
know. All we did to get them in was to make
some dodgers, and the picture pleased 100 per
cent. The house was in an uproar all the way
through the picture. More like ’em. Universal,
and you always get a contract from me. Why
Brother Exhibitors knock this I don’t know. Ad-
vertising matter excellent. Six reels.—George
Khattar, Khattar’s theatre, Sydney, N. S., Can-
ada.—Neighborhood patronage.

ALL NIGHT: Special cast— A good comedy
drama. Sure to please. The kind we love to show
and the kind that will get you a little more
money than lots of the others. Five reels.—W. D.
Patrick, Strand theatre, Florala, Ala.—General
patronage.

THE THUNDERING DAWN: J. Warren Kerri-
gan—A dandy program picture that pleased most
all. Advertising matter on this is good. Any-
body should be able to clean up with it. Well,
anyway, we did. Six reels.—George Khattar,
Khattar's theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

Vitagraph
THE BELOVED BRUTE: Special cast—A good

picture if you want fighting. Victor McLagen
fine. Also good work by Marguerite De La Motte.
Vitagraph will sell you this right and you can
go the limit with it.—H. A. Davitts, Dixie theatre,
Winona, Miss.—General patronage.

BEHOLD THIS WOMAN: Special cast—Ran
it Saturady night to very good business and a
very nice picture I would say. The title hurt it,

but it is like all Vitagraph’s pictures, A good
clean picture that everyone can look at and enjoy.
It is sold right, the film in faultless condition,
and it is a picture that you can run and make
a little money on, and that’s what you want.
Seven reels.—P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

THE CODE OF THE WILDERNESS: Special

cast—One of the best Westerns I have seen for a
long time and was pleasantly surprised at the
amount of business done at the box office. We
received a great many compliments from our
patrons on this production. If you want a really

high-class picture of this type, you know where
to get it.—Wm. H. Creal. Surburban theatre,
Omaha, Neb.—Neighborhood patronage.

THE CODE OF THE WILDERNESS: Special
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NOTICE OF SALE
United States District Court, Southern Dis-

trict of New York. Harold C. Cornelius,

Plaintiff, against C. C. Pictures, Inc,, De-
fendant. Pursuant to a decree duly made
and entered in the above-entitled action on
February 6th, 1925, the undersigned Spe-

cial Masters named in said decree will sell

at public auction at the office of Nathaniel

S. Corwin and Harold Harper, ancillary

receivers of C. C. Pictures, Inc., No. 1600

Broadway, Borough of Manhattan, New
York City, N. Y., on February 27th, 1925,

at 12 o’clock noon on that day, the follow-

ing described property: 1. Twelve motion

picture negatives in which Charles Chaplin

is the star, entitled “Easy Street,” “The
Cure,” “The Vagabond,” “The Rink,” “The
Floorwalker,” “The Count,” “Behind the

Screen,” “The Immigrant,” “The Pawn-
shop,” “The Adventurer,” “The Fireman,”

and “One A. M.,” and all the copyrights,

continuity, newspaper and story rights ap-

pertaining thereto, and all right, title and

interest of the defendant C. C. Pictures,

Inc., in and to any and all prints of said

negatives. This property will not be sold

for less than $81,431.20, the upset price

fixed by the said decree. The purchaser

must take the same subject to certain out-

standing contracts for the distribution of

prints of said negatives, set forth in said

decree.

2. All right, title and interest of C. C. Pic-

tures, Inc., in and to a second set of nega-

tives of the above twelve Chaplin subjects,

and the foreign exhibition
_

rights in con-

nection with the same, subject to all out-

standing and unexpired contracts covering

same, including a contract with Export and

Import Film Company covering foreign

distribution for a period of ten years from

Oct. 27th, 1923.

3. Advertising matter in connection with

said twelve Chaplin subjects.

4. A set of black and white negatives of

said twelve Chaplin subjects.

5. Policies on the life of Charles Chaplin

as follows; New York Life, No. 7,318,979,

amount $25,000. Connecticut General, No.

105,928, amount $25,000. Union Central,

No. 508,434, amount $25,000. New Eng-

land Mutual, No. 304,758, amount $25,000.

6. Eleven Tom Moore, 2- reel motion pic-

ture negatives, seven Billie Rhodes, 2-reel

motion picture negatives, sixty-five 1-reel

Strand Comedy motion picture negatives,

sixty-five miscellaneous motion picture

negatives, miscellaneous prints of motion

picture negatives, and advertising matter

relating thereto.

7. The right, title and interest of C. C. Pic-

tures, Inc., in and to the following entitled

motion picture negatives will be sold sub-

ject to a lien of Rex Laboratories, Inc.,

thereon amounting to approximately $4800.

The first six of these negatives are owned
by C. C. Pictures, Inc., outright ; the bal-

ance are held as lessee under distribution

contracts with the owners. Fall of Carth-

age, Body and Soul, I’ll Come Back to

You, Women in 47, His Last Case, Without

Evidence, Lone Rider, One Empty Shell,

Whispering Women, Battling King, Eternal

Two, Farm to Fame, Glory of Youth,

Love’s Redemption, Diamond Carlisle, The
Recoil, A Flash in the Dark, Ambushed,

8412, 45 Calibre Law, Heads or Tails,

Laramie and Me, Out of My Way, Out of

the Storm, The Test, Under Orders.

8. Miscellaneous office furniture, fixtures

and supplies.

Deposit of 10 per cent of bid required. Sale sub-

ject to confirmation by court.

Further information in reference to this sale may
be obtained at the office of the ancillary receivers
of C. C. Pictures, Inc., No. 1600 Broadway, New
York City.

NATHANIEL S. CORWIN,
HAROLD HARPER, Special Masters.

cast—A very good picture with good direction

and splendid acting. Alan Hale as the villain

helps it draw. Seven reels.—Ryan and Kundert,
Empress theatre, Hereford, S. D.—General pat-
ronage.

THE CODE OF THE WILDERNESS; Special

cast—This is a pretty good Western story.—V. E.

Sager, Southern theatre, Akron, O.—Neighbor-
hood patronage.

THE CODE OF THE WILDERNESS: Alice
Calhoun—This was the best picture of the kind
we have ever run. The print was in very bad
condition. We lost money on this one, as the

weather was bad. Seven reels.—C. L. Hilton,

Lyric theatre. Prairie Grove, Ark.—General pat-
ronage.

THE CLEAN HEART (OR) THE CRUELTIES
OF LIFE: Percy Marmont—Not so good. Very
poor picture. Eight long reels with nothing in

them. Eight reels.—H. B. Frank, Royal theatre,

Macomb, 111.—General patronage.

THE CLEAN HEART : When every reviewer
says it’s an artistic triumph ; Pete Harrison says

its masterful ; Someone else 90 per cent ; “The
Billboard’’ that Vitagraph has the pictures—look

out ! That means it is not a picture that appeals

to the movie crowd. The few lovers of artistic

acting, good story, well directed sequences, en-
joyed “The Clean Heart.” The big end of the

regular movie crowd came out and told you in

plain words. “It’s rotten.” Look out for the

“nice” pictures—they do not get business or please

the crowd.—Ben. L. Morris, Temple theatre,

Bellaire, Ohio.—General patronage.

ONE LAW FOR THE WOMAN: Cullen Landis
-—This picture was only fair and we lost money on
it. Bought it for a special. Seven reels.— C. L.

Hilton, Lyric theatre. Prairie Grove, Ark.—Gen-
eral patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

Kerrigan was here in person at one of our down-
town theatres the day before we ran this and it

helped us some. It is a good picture, but we
did much better on “The Sea Hawk.” Eight
reels.—V. E. Sager, Southern theatre, Akron, O.
—-Neighborhood patronage.

CAPTAIN BLOOD: J. Warran Kerrigan—Ex-
cellent picture, but must be livened up by colors

of your own. gelatine red.—Herbert A. Shaw,
Metropolitan theatre, Morgantown, W. Va.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—These two stars are good with our
patrons and, while this is considerably different

from most pictures they have appeared in, it

satisfied mighty well. It’s one of the big fea-

tures at a fair price from Vitagraph. Eight
reels.—C. E. Johnson, Paramount theatre. Gibbon,
Neb.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—A good picture full of action. A very
well balanced cast. Will please ninety per cent.

—Hollywood theatre, Stanford, Mont.—Small town
patronage.

BETWEEN FRIENDS: Special cast—A good
picture for the better class of trade. Although
we lost money, it was not fault of the picture.

—

H. A. Davitts, Dixie theatre, Winona, Miss.

—

General patronage.

THE MIDNIGHT ALARM: Cullen Landis-
Good melodrama. Plenty of action. Eight reels.

—Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

A FRONT PAGE STORY: Special cast—

A

good program picture that will please most of

them. Six reels.-—Hollywood theatre. Stanford.

Mont.—Small town patronage.

MASTERS OF MEN: Cullen Landis—We ran
this picture twice, so you must know we did

good on it. Very good picture. Eight reels.

—

V. E. Sager, Southern theatre, Akron. O.—Neigh-
borhood patronage.

PIONEER TRAILS: Cullen Landis—A real

Saturady picture. First two reels best. Print
new. Seven reels.—W. T. Faugh. Empress theatre,

Grundy Center, la.—Small town patronage.

PIONEER TRAILS: Cullen Landis—Films in

good shape. Story excellent. More “pep” than
“Covered Wagon.” Pleased 100 per cent. One
fault—in 1849 nowhere in California did they

have modern auto roads as shown in this picture

for the old stage coach to run on. Seven reels.

—Giacoma Bros., Crystal theatre. Tombstore, Ariz.

—General patronage.

PIONEER TRAILS: Cullen Landis—A picture

that will pull them in and then please them.
A fast moving Western with a pleasing comedy
relief. Seven reels.—Hollywood theatre, Stanford,

Mont.—Small town patronage.

Warner Brothers
THIS WOMAN : Irene Rich—You need not be

afraid of this picture in any way, shape or form.
—Russell Armentrout, K. P. theatre, Pittsfield,

111.—General patronage.

A LOST LADY : Irene Rich—The poorest that

Warner Bros, ever let out. Take it any way you
want it, from a miserable story to the end of a
trashy film. Poorest business in five years. Not
suitable for small town. Many complaints regis-

tered, which is most unusual here.—Sam H. Blair,

Majestic theatre, Belleville, Kan.—General pat-

ronage.

CORNERED: Marie Prevost—Did a little bet-

ter on this than any other Warner Bros, picture

except “Find Your Man.” The pictiu-e is O. K.

and ought to draw better than it did here. Seven
reels.—W. H. Durham, Grand theatre, Camas,
Wash.—Small town patronage.

CORNERED : Marie Prevost—A very good crook

picture that will hold the interest.—Russell Ar-
mentrout. K. P. theatre, Pittsfield, 111.—General

patronage.

GEORGE WASHINGTON. JR.: Wesley Barry
—This is a very good program picture. We didn’t

do any extra business on it and did put out some
extra advertising on it. The picture was liked

by those who did see it.—-Frank Ober, Boynton
theatre, Boynton. Okla.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—Business
good. While we didn’t see much story to this one,

it pleased about 100 per cent. The dog was won-
derful. We always can look for good business

when we show a Rin-Tin-Tin picture and The
Southern States Film Co., Atlanta, Ga., certainly

gives us fair treatment. Cannot say this of any
other exchange handling independent pictures.

Seven reels.—W. D. Patrick, Strand theatre, Flor-

ala, Ala.—General patronage.

HER MARRIAGE VOW : Special cast—Picture

nicely done and well liked by the few that came.
—W. H. Durham, Grand theatre, Camas, Wash.

—

Small town patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Splendid domestic comedy to capacity. Marie Pre-
vost looks good enough to eat in this and Monte
Blue is perfection in his droll stuff. Claude Gill-

ingwater also a favorite here. Altogether satis-

factory. Print good. Seven reels.—Oscar Rein-

ert, Elite theatre, Humboldt, Kan.—Small town
patronage.

HOW TO EDUCATE A WIFE: Monte Blue—
This is a pretty good picture. Am not crazy
about Film Classics, as they do not get us very
much.—V. E. Sager, Southern theatre, Akron, O.

—Neighborhood patronage.

BEAU BRUMMEL: John Barrymore. A pic-

ture that must be called par excellent. Acting
and photography will not be beat but as a money
getter for country towns it is not there. More
people walked out on it than we have had leave

on a picture for months. TTie gang are roasting

me yet.—W. H. Durham. Grand theatre, Camas,
Wash.—Small town patronage.

State Rights
THE BAREFOOT BOY: Special cast^Played

two nights to a full house each night. Gave ex-

cellent satisfaction. Small town exhibitors, be
careful unless all your patronage is high class.

—

W. H. Durham, Grand theatre, Camas, Wash.

—

Small town patronage.

BLACK LIGHTNING: Special cast—A real dog
picture. Played to perfection for a town where
they like police dogs.—Herbert A. Shaw, Metro-
politan theatre. Morgantown, W. Va.

THE BATTLING FOOL: William Fairbanks—
Here’s one that has very little story but is

ACTION spelled with capital letters. Starts off

with a snap and ends with a bang I Pleased
Western and action picture lovers. Five reels.

—

Rex P. Barrett, Cozy theatre, Columbia. Mo.

—

Small town patronage.

BILLIE THE KID: Franklyn Farnum—Fair
Western picture that drew fair business for us.

Five reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

THE BROAD ROAD: Special cast—A real good
feature for ordinary program. Six reels.—C. E.

Hopkins, Hopkins theatre, Cotter, Ark.—Small

town patronage.

THE CALL OF THE MATE: William Fair-

banks—Good print, but not much in it. It may
be that my people, knowing the star, were ex-

pecting more like his old ones. There were lots

of fist fights in them. Five reels.—John Profughi,

City theatre, Dixonville, Pa.—General patronage.

THE DANGER RIDER: Art Mix—Good West-
ern picture and well liked by everyone who saw
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Book this new
series NOW!!!

The first

of which is

B e the first in your territory to grab this brand
new series. Every release absolutely sure fire

—

exactly the kind of wild action pictures that have
made Talmadge so popular with millions of fans.

Every exhibitor knows what Talmadge can do at the

box office—and as a result Talmadge pictures are

more in demand than those of any other action pic-

ture Star in the business. Fans want these ACTION
pictures. Book the series for your House and DO
IT NOW!!!A dyed-in-the-wool high speed,

wild action Richard Talmadge

picture that will draw from every

point of the compaiss.

Film Booking Offices
723 Seventh Ave., N. Y.

Exchanges Everywhere
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it. Five reels.—H, B. Frank, Royal theatre,

Macomb, 111.—General patronage.

FIGHTING IN FRANCE; Here’s the best war
picture I have seen so far. Gives a pretty good
idea of what it was like “over there.” Used this

in worst weather for weeks, blinding snow
storms, yet did big business. Five reels.—Rex P.

Barrett, Cozy theatre, Columbia, Mo.—Small town
patronage.

FIGHTING ODDS: Bill Patton—All indications

were that this picture was a knockout Western,
when it was altogether, but I only got about

half of it. I signed contracts with Progress

Pictures, Inc., Atlanta, Ga., for 15 Westerns,
with strong promise that they would give me good
prints, and of all the rotten junk sent out by any
exchange, Progress is shooting it to me. I have
always tried to be fair with the exchanges, and
cannot understand why nor how they can get by
with such rotten junk. Up to now I have com-
pletely failed to get decent treatment from any
exchange handling independent pictures. They
seem to have it in for me. If any other exhibi-

tor is having the same trouble, I would be pleased

to hear from them. Five reels.—W. D. Patrick,

Strand theatre. Dothan, Ala.—General patronage.

HIS LAST RACE: Snowy Baker—A great big

cast in a good racing drama. Average biz

;

pleased everybody.—Roy W. Adams, Pastime thea-

tre, Mason, Mich.—General patronage.

INNOCENCE: Anna Q. Nilsson—Those who
like fast life and jazz will like this picture. Will

please the majority, nevertheless. Six i*eels.

—

W. A. Clark, Jr., Castle theatre, Havana, HI.

—

General patronage.

INNOCENCE: Anna Q. Nilsson—Picture good

enough but no results at the B. O. We have
played six from Blank and have not averaged

our film rental. Will be glad when our contract

expires. Paid too much for nothing. Take warn-
ing and profit by our sad experience. Don’t pay
too much. Seven reels.—Oscar Reinert, Elite

theatre, Humboldt, Kan.—Small town patronage.

LAWLESS MEN: Neal Hart—This is about the

biggest nothing I have seen in many a day. Neal
Hart would be all right if he had some decent

stories and would be able to show a little action

instead of just standing around posing. Five

reels.—Russell Armentrout, K. P. theatre, Pitts-

field, III.—General patronage.

NOT BUILT FOR RUNIN': Leo Maloney—

A

good Western drama of the open spaces where
the he man survives. One that should please

Western fans. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

PAL O' MINE: Irene Rich—A dandy picture

which will please the majority and is a very in-

teresting little picture. Six reels.—W. A. Clark,

Jr., Castle theatre, Havana, HI.—General pat-

ronage.

PAL O' MINE: Irene Rich—A very pleasing

picture. Drew good and seemed to please. Six

reels.—W. H. Durham, Grand theatre, Camas,
Wash.—Small town patronage.

PLAYING DOUBLE: Dick Hatton—Film good.

This is a fine little Western a'nd should please all

your Western fans. Action in every foot with
Hatton doing some good snappy acting. Book it.

Five reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

RACING FOR LIFE: Special cast—Fine, book
it boost it. Bought right and made some money.
It will raise them out of their seats. Best West-
ern yet.—W. E. Green, Queen theatre, Aspermont,
Tex.—Neighborhood patronage.

RARIN' TO GO: Buffalo Bill. Jr.—Here’s
another comer, if they give him the story. He

has the looks and can ride and act as well. Five
reels.—W. A. Clark, Jr., Castle theatre, Havana,
111.—General patronage.

RARIN' TO GO: Buffalo Bill, Jr.—O. K.—Wm.
Croucher, Crescent theatre, Newark, N. Y.—Gen-
eral patronage.

ROUGH RIDIN'; Buddie Roosevelt—A fair

Western program. Budie looks like a comer, if

given the story. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

SECRETS OF PARIS: Lew Cody—Pretty fair

action, melodrama. Looks like a foreign picture
but is not.—Ben L. Morris, Elk Grand theatre,
Bellaire, Ohio.—General patronage.

SMOKING TRAILS: Bill Patton—Western fans
ate this up. Print from Specialty at Dallas good.
Five reels.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

THEY'RE OFF: Peggy O'Day—A very nice
program picture with a race track story. The
few who saw it were pleased. Unattractive pho-
tos with no suggestion of the races ; not the best
for box office results. Film in good condition and
bought right. Good for small town. Five reels.

—

Oscar Reinert, Elite theatre, Humboldt, Kan.

—

Small town patronage.

THREE O'CLOCK IN THE MORNING: Con-
stance Binney—Another jazz picture that is good
and pleased, too. They like these kind here.
Seven reels.—^W. A. Clark, Jr., Castle theatre,
Havana, 111.—General patronage.

WHERE IS MY WANDERING BOY TO-
NIGHT?: Cullen Landis—Good picture and very
good title that can’t be beat. Broke all house
records. Since we have been in business here we
never had to turn people away. Even returned
their money as we had no standing room. We
ran all the biggest pictures, including “The
Hunchback of Notre Dame,” “Robinhood,” “Amer-
ica,” “Orphans of the Storm,” all the Lloyd fea-
tures up to “Girl Shy,” and used advertisements
for two-day pictures, but did not take in as much
as we did on this in one day with only one set

of photos, slide and 1-1, second handed. Seven
reels.—John Profughi, City theatre, Dixonville,
Pa.—General patronage.

WOMEN FIRST: Special cast—Extra good.
Suitable for any crowd. Liked better than any
of Paramount’s program pictures that I paid
twice the amount for.—W. E. Green, Queen thea-
tre, Aspermont, Tex.—Neighborhood patronage.

Serials
INTO THE NET: (Pathe)—A business builder.

People who never go to the movies cannot stay

away from this serial. It will attract everybody.
—Wm. Croucher, Crescent theatre. Newark. N. Y.
—General patronage.

TEN SCARS MAKE A MAN: (Pathe) Aileen
Ray—Fair. Have just run the first episode and
did very nice business, but I can plainly see that
Pathe has stung me on the price. I will never
be able to see daylight on this serial and it’s the
first serial run in my house in more than a year.

I believe we could get by with serials if the price

was as cheap as a regular feature program, but
my serial program is costing me way above my
feature programs. Two reels.—W. D. Patrick,

Strand theatre. Florala, Ala.—General patronage.

Short Subjects
EDUCATIONAL

ANY OLD PART : A very good comedy. Noth-
ing special, though. Film good. Two reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.
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BLACK AND BLUE:* Don't be afraid of this
one as it will please. Print good. Two reels.

—

W. T. Waugh, Empress theatre, Grundy Center,
la.—Small town patronage.

EXIT QUIETLY : Would consider this just
fair. Film good. Two reels.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-
ronage.

FLYING FINANCE: Neely Edwards—-This is

made good by an exceptionally well done cyclone,
but one almost needs to see it a second time to
catch everything. Two reels.—J. A. Anderson,
Idyl Hour theatre, Edson, Alberta, Canada.—Rail-
road patronage.

FLYING FINANCE: The cyclone in Kansas
will knock ’em cold. Plenty of thrills 'n every-
thing in this one. Two reels.—S. G, Fry, Palace
theatre, Omaha, Tex.—Small town patronage.
FRENCH PASTRY: Bobby Vernon—A good

comedy. Two reels.—John W. Hawkins, Capitol
theatre. New Bedford, Mass.—General patronage.

GOING EAST : Lloyd Hamilton—A good
comedy, in fact all of his are. Print fair. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

GOING EAST: Lloyd Hamilton—Best for
some time. Got lots of laughs. Two reels.—J. W,
Andresen, Rialto theatre, Cozad, Neb.—General
patronage.

high LIFE; Clyde Cook—Fairly good comedy
that brought out Quite a few laughs and will
please. Two reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—Small town patronage.

LOVEMANIA: AI St. John—Not a knockout,
but a good comedy nevertheless. Two reels.

—

John W. Hawkins, Capitol theatre. New Bedford,
Mass.—General patronage.

OH CAPTAIN!: Good slap stick one reel
comedy. Educational one reelers are the best
we have been able to find since we used the
Lloyd re-issues.—S. G. Fry, Palace theatre,
Omaha, Tex.—Small town patronage.

PARDON MY GLOVE: Bobby Vernon—This
one was a regular knockout. On the line of
Fighting Blood” and “The Leather Pushers.”

Educational comedies are away above the aver-
age. Two reels.—W. D. Patrick, Strand theatre,
Florala, Ala.—General patronage.

RAILROADING: A very good cartoon comedy.
Gets the laughs. One reel.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-
ronage.

RIDE 'EM COWBOY : Bobby Vernon—A good
comedy with a Western atmosphere, good line of
paper, and Bobby has some Ford car. Book it for
Saturday night : the farmers will eat it up. Two
reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

RIDE 'EM COWBOY : A real comedy that
kept them laughing until the final fade out.
Print good. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

RUNNING WILD: Lige Conley—Seemed to
get some laughs. More foolish than funny. Two
reels.—J. A. Anderson, Idylhour theatre, Edson,
Alberta, Canada, Railroad patronage.

SOFT MUSCLES: Bennie Leonard—A very
good two reeler. Some said it was as good as
any of ‘The Leather Pushers,” or “Fighting
Blood.” Two reels.—John W. Hawkins, Capitol
theatre. New Bedford, Mass.—General patronage.

TOOTSIE WOOTSIE: Not as good as” Black
and Blue,” but it will get by. Print fair. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

WHAT A NIGHT: Lige Conley—Not up to the
standard of Lige Conley’s comedies. Two reels.

—John W, Hawkins, Capitol theatre, New Bed*
ford. Mass.—General patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O'Hara—This

print out of Milwaukee was in bad shape. This
.round 4 was sure fine. They are getting better

each round. If all are as good as first 4 rounds,
we will be more than satisfied. The people like

these fine comedies. Two reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-

ronage.

FIGHTING BLOOD: (Round 3.) Not so bad,

but lacks a lot of beting as good as I have been
led to believe the news from other exhibitors'

reports. Film poor. Fight scene in last reel all

gone. Two reels.—W. A. Doerschlag, Strand
theatre, Ransom, Kan.—Small town patronage.

COL. HEEZA LIAR: Bray cartoons—These
comedies are okay and if you haven't tried them
do so, as they please and make them laugh. One

NOW BOOKING
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reel.—C. V. Anderson, Oak theatre, Oakdale, Neb.

—General patronage.

THE GIANT KILLER: Very clever and in-

teresting. One reel.—Ryan and Kundert, Em-
press theatre, Beresford, S. D.—General patronage.

THE GO-GETTERS: Alberta Vaughn—On the

6th chapter and going good and getting the

dough. What more could you ask of any picture ?

But it looks like the stars are going to get mar-
ried and mess up things. Two reels.—W. D.

Patrick, Strand theatre, Florala, Ala.—General

patronage.

THE GO-GETTERS: Of the ten this house

has played, would say that this is the weakest.

The average on the series has been high. They
are very clever and deserve a place on any pro-

gram. Two reels.—Ryan and Kundert, Empress
theatre, Beresford, S. D.—General patronage.

THE GO-GETERS: Just finished the tenth

of these series. If you want good high class

comedy dramas with excellent character actors,

heart interest, good stories, get these two
reelers. They are really better than any comedy

on the market and fill the bill better. We used

them for a feature in a short feature Saturday

show and they always went over. Alberta Vaughn
is a pippin of the first water ; George O’Hara a

real hero and comedy characters better than most
comedy stars.—Ben L. Morris, Olympic theatre,

Bellaire, Ohio.—General patronage.

THE GOING OF GUMMING: This is one of

“The Go-Getters” and they are among the best

series of two reelers we have ever played. Two
reels.—John W. Hawkins, Capitol theatre, New
Bedford, Mass.—General patronage.

THE LOBBYGOW: Jimmy Aubrey—A comedy
which undoubtedly cost considerable money, but

there are very few laughs in it. Two reels.—Ryan
and Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
We consider these good entertainment and hear

many favorable comments. Playing Saturdays

with Universal’s “Ranch Riders.” Practically the

same cost as “Fighting Blood” and very clever.

Two reels.—Oscar Reinert, Elite theatre, Hum-
boldt, Kan.—Small town patronage,

THE TELEPHONE GIRL: Can’t say much for

this one. Hope they get better. Film good.

Two reels.—W. A. Doerschlag, Strand theatre,

Ransom, Kan.—Small town patronage.

WHO'S HOOLIGAN? Another of “The Go-

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduc-
tion. Chicago Theatre Equipment Co., 538 S.

Dearborn Street, Chicago, Til.

FOR SALE: 470 newly upholstered seats.

Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, 111.

FOR SALE : Theatre Equipment. In town
of 600. Only theatre in the town. Priced right.

Address, John M. Jones, Talihina, Okla.

THEATRE FOR SALE
FOR SALE: Apollo Theatre, Princeton, 111.,

869 seats. Smith Unit Organ and othei-wise well

equipped. No competition. Reason for selling,

am taking half interest in my father’s hot-bo.x

preparation. No brokers can handle this. Will
hold till June I or later if desired. Address, W.
O. Stevens.

THEATR^WANTED
WANTED: Theatre in Illinois town of 2,000

population or over. Without competition pre-
ferred. Must be a money maker. Give full de-
tails. W. A. Clark, Jr., Castle Theatre, Havana,
111 .

PROJECTIONIST AVAILABLE
A-1 PROJECTIONIST wants steady position.

Ten years* experience. West preferred. Address
H. F. Smith, Somers, Mont.

Getters.” They're all good. Two reels.—John

W. Hawkins, Capitol theatre. New Bedford, Mass.

—General patronage.

FIRST NATIONAL
MEETING ALL TRAINS: Dan Mason—Only

so so. Have seen lots better “Toonerville Trolley”

comedies. Two reels.—G. F. Rediske, Star thea-

tre. Ryegate, Mont.—Small town patronage.

FOX
A MONKEY MIX-UP: Some clever work by

the monkeys and very amusing in the haunted

house scenes. Two reels.—J, A. Anderson, Idyl-

hour theatre, Edson, Alberta, Canada.—Railroad
patronage.

THE SLEEPWALKER: About as clever a

slapstick comedy as any theatre owner would
want. Save a date for this, as it is above the

ordinary run of slapstick. Two reels.—Ryan and
Kundert, Empress theatre, Beresford, S. D.—Gen-
eral patronage.

SPRING FEVER: Sunshine comedy—A dandy
comedy. Plenty of laughs. Two reels.—J. W.
Rialto theatre, Cozard, Neb.—General patronage.

PARAMOUNT
SOME NURSE: seemed to please. Two reels.

J. A. Anderson, Idylhour theatre, Edson, Alberta,

Canada,—Railroad patronage.

PATHE
AESOPS FABLES: Another dandy of the

series. Certainly had them laughing. If Pathe
would make them a little longer they would be
great. One reel.—George Khattar, Khattar’s thea-

ter, Sydney, N. S. Canada, Neighboorhood pat-

ronage.

EAST OF THE WATER PLUG: An average
comedy. Our first of this series. Print new.
Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

EVERY MAN FOR HIMSELF: Our Gang—
This is the first one of the latest series and is

full of laughs. It’s surprising how well these

Gangs please the adults, to say nothing of the

kids. Ran this with a feature which pleased 100

per cent, but in commenting on the entire show,
they always made reference first to the Gang
comedy. Two reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

GALLOPING BUNGALOWS: Boys, here is a
real comedy. Did you ever see a Sennett that
wasn't? Print new. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

HIGHBROW STUFF: Will Rogers—Run this

as your feature, as there isn’t a giggle in it.

Print new. Two reels.—W. T, Waugh, Empress
theatre. Grundy Center, la.—Small town patron-
age.

HIGH SOCIETY: Our Gang—Another good
one from the “Gang.” A little different from
the others. Print good. Two reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

POST NO BILLS: This is a cracker-jack one
reeler with lots of laughs. One reel.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

MAUD MULLER: Ran this with “Bluebeard’s
Eighth Wife,” which made a good show. Two
reels.—George White, Starland theatre, Stock-

bridge, Mich.—General patronage.

THE RAT'S KNUCKLES: Charles Chase-
Chase's comedies in the past have always been
fine, but this one was a total loss. I am offering

a leather medal to anyone who can honestly re-

port that he heard so much as a twitter from his

audience during the showing of this alleged comi-

cal. One reel.—Wm. E. Tragsdorf, Trags theater,

Neillsville, Wis.—Small town patronage.

ROMEO AND JULIET: Ben Turpin—There
was a giggle or two in this one. Personally, I

consider this Turpin about as funny as a crutch.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

RUPERT OF HEE HAW: Stan Laurel—Our
last Laurel and I hate to see him go. This is

as good as any of his. Print good. Two reels.

—

W. T. Waugh, Empress theatre. Grundy Center,

la.—Small town patronage.

THREE FOOLISH WEEKS: Ben Turpin—
This is a good fast comedy and pleased all. Turpin
goes over good here.—Jack Greene, New Geneseo
theatre, Geneseo, III.—Small town patronage.

WANDERING WAISTLINES: A good comedy,
as are all of Sennett’s. It kept them laughing.
Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

UNIVERSAL
FAST STEPPERS: Billy Sullivan- -A dandy

bunch of two i*eelers that will please anywhere.
—Hollywood theatre, Stanford, Mont.—Small town
patronage.

FIGHT AND WIN: Jack Dempsey—A bunch
of lemons. Universal sure took a flop on these.

Let them alone.—Hollywood theatre, Stanford,
Mont.—Small town patronage.

THE GAME HUNTER: Bert Roach—Very
good, but silly in spots. However, it went over
okay with the Desmond picture, so all told had
a good show, and they told me so. One reel.

—

C. V. Anderson, Oak theatre Oakdale, Neb.

—

General patronage.

STARRING BEAUTIES: One of the few good
comedies made. Two reels.—H. B. Frank, Royal
theatre, Macomb, 111.—General patronage.

VITAGRAPH
NEIGHBORS: Larry Semon.—A fair comedy,

but not up to his usual performance. This is

about the worst Larry ever made, but still it

will please. One reel.—George Khattar, Khattar’s
theatre, Sydney, N. S. Canada—Neighborhood
patronage.

PLANS AND PAJAMAS: Larry Semon—If

Semon had showed up after the reel was unwound
the crowd would have taken him to the river and
drowned him. The rottenest thing I have ever

seen in a one reeler. Poor crowd, and I am glad.

One reel.—G. F. Dediske, Star theatre, Ryegate,
Mont.—Small town patronage.

ROMANS AND RASCALS: Larry Semon—
A dandy. Pleased about 80 per cent. Can easily

make the public laugh. One reel.—George
Khattar, Khattar’s theatre, Sydney, N. S. Canada.
—Neighborhood patronage,

MISCELLANEOUS
ALWAYS LATE: (G-A) Monty Banks—An

amusing and fast moving comedy. Two reels.

—

J. A. Anderson, Idyl Hour theatre, Edson, Al-

berta, Canada.—Railroad patronage.

FELIX ON THE TRAIL: (Winkler)—Good, as

Usual. One reel.—C. E. Hopkins, Hopkins thea-

tre, Cotter, Ark.—Small town patronage.

REUNION: (Sullivan)—Good, as usual, of Ink-
well cartoons.—C. E. Hopkins, Hopkins theatre.

Cotter, Ark.—Small town patronage.

WAY OUT WEST: Hank Mann—Good film. A
fairly good comedy of the slapstick variety. We
would be satisfied if they never were any worse
than this one. Two reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

NOW BOOKING
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ annotmcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The :Feb.l4-Ins.
Back to Life:Feb.l4-Ins.
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Dec.27-Ins.Jan.10-In8.Feb.

14-Ins.
Battling Banyan :Dec.27-16,Jan.lO-Ins.Feb.l4-Ins.
East of Broadway :Nev.29-ins.Jan.24-60,61,64.Feb.

14-Ins.
Going Up :Dec.13-22.Dec.27-22.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.
Is Love Everything :Dec.6-Ins.Dec.20-69.71,73.Dec.

27,169,161,163,Jan.l0-Ins.Jan.31-43,46.Feb.l4-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb.l4-Ins.
Price of a Party, Thc:Nov.l-In8.Nov.29-InB.Dec.

13-95,97,99,103,107.Dec.27-Ins.Jan.81-In8.Feb.l4-
Ins.

Racing Lnck:Jan.31-Ins.
Sky Raider, The:Feb.l4-Ins.
Yankee Consol, The:Dec.l3-22.Dec.27-27.

Aywon
Law and the Lady, The:Nov.22-56.

Banner
Those Who Judge :Nov.22-65.
Three Keys;Dec.27-23.

Chadwick
I Am The Man :Nov.22-53.
Midnight Girl, The:Feb.7-10.
Tomboy, The;Dec.27-21.

Columbia
Midnight Express, The:Nov.l5-12.Nov.22-54.Dec.

20-63.

Cranfield & Clarke
Soul's Awakening, A ;Nov.22-52.
Strangling Threads :Dec.27-164.

East Coast
Early Bird, The:Feb.7-18.

F. B. 0.
Air Hawk, The:Nov.29-83.Dec.27-166,167.
Breed of the Border :Feb.7-65.
Broken Laws:Nov.l-80.81.Dec.6-71.Dec.27-176,177,

179,Jan.Sl-67.
Cheap Kisses :Dee.27-169.
Cloud Rider, The:Feb.21-62.
Flashing Spurs :Dec.20-66.
Laughing at Danger :Nov.l5-69.Dec.6-78.
Midnight Molly :Jan.10-60.Jan.24-68,69.
No-Gun Man, The ;Nov.8-89.Nov.22-72.
On the Stroke of Three :Dec.l3-104,105.
Parisian Nights:Jan. 17-40.
Qnemado:Dec.6-71.
Silk Stocking Sal:Nov.29-81.Dec.27-172.173.
Youth and Adventure: Jan.3-75.Jan. 17-42.

First National
Age of Innocence, The:Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.
Bom Rich :Dec.20-20.
Boss of Little Arcady, The:Dec.l3-Ins.
Classmates :Dec.6-24.
Chickie :Dec.l3-Ins.
Christine of the Hungry Heart :Nov.22-18.
Declasse :Dec.l3-Ins.
Enchanted Hill, The:Dec.l3-Ins.
Enticement :Dec.l3-Ins.
Eternal Lamps, The:Dec.l3-Ins.
Far Cry, The:Dec.l3-Ins.
Fashions for Men :Dec.l3-In3.
Hail and Farewell :Dec. 13-Ins.
Heirs Apparent :Dec.l3-Ins.
Her Night of Romance :Dec.27-34.Jan.31-14.
Husbands and Lovers :Jap.3-17.
Idle Tongues:Jan.10-15.
If I Marry Again :Feb.21-20.
Inez from Hollywood :Jan.3-18.
In Every Woman’s Life :Nov.l-28.Nov.22-19.
Interpreter’s House, The:Dec.l8-Ins.
Judgment :Dec.l3-Ins.
Lady,The:Dec.l3-Ins.Feb.14-24.26.
Learning to Love:Dec.l3-Ins.Feb.21-18,19.
Lost World, The:Dec.l3-Ins.
Love’s Wilderness:Jan.17-12.
Man She Bought, The:Dec.l3-Ins.

My Son:Dec.l3-Ins.
National Anthem, The:Dec.l3-Ins.
New Toys :Dec. 18-Ins.
One Way Street, The:Dec.lS-Ins.
One Year to Live :Dec.13-Ins.
Only Woman, The:Dec.6-22,23.Jan.l7-ll.Feb.21-16,

17.

Sally :Dec.l3-Ins.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.
Sea Hawk, The:Nov.8-26.Nov.22-20.
So Big :Nov.29-In8.Jan.10-16.Jan.24-12,13.Feb.7-24.
Song and Dance Man. The:Dec.l3-Ins.
Thief in Paradise, A:Dec.l3-Ins.Jan.31-13.Feb.7-23.
Uriah’s Son:Dec.i3-Ins.
United States Flavor :Dec.lS-In8.
World Without End :Dec. 13-Ins.

Fleming
Fighting Chance, A:Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The:Feb.l4-20,21,
Scarlet and Gold :Dec.l3-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20,21.
Shackles of Fear:Nov.22-57.Dec.l8-12.Dec.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The :Nov.22-57.Dec.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox
Arizona Romeo, The:Jan.3-InB.
Curlytop :Jan.S-Ins.
Dancers, The:Jan.17-Ins.
Daughfers of the Night :Nov.8-Ins.Nov.29-Ina.
Deadwood Coach, The:Dec. 13-Ins,
Dick Turpin :Feb.21-4,5.
Folly of Vanity, The:Feb.21-Ins.
Gold Heels :Dec.27-Ins.
In Love with Love:Jan.3-InB.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6,7.Feb.7-16.17.
Last Man on Earth, Thc:Nov.8-Ins.Dec.6-In8.
Ports of Call:Jan.3-Ins.
Roughneck, The:Dec.l3'Ins.
Teeth :Nov.8-In8.Nov.29-Ins.

Gerson
Ten Days:Feb.7-20.

Gotham
Women and Gold :Dec.6-10.

Hercules
Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Independent
Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.
Mad Dancer, The:Dec.27-22.

Lee-Bradford
Lights of London, The:Jan. 17-9.

Lowell
Floodgates: Nov.29-10.Dec.6-18.Dec.lS-16.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The :Dec.l3-10.11.
Cheaper to Marry :Dec.27-9.Jan.lO-l.Feb.7-12. 13.

Confessions of a Queen :Feb.7-12,13.Feb.l4-l,6.
Chu Chin Chow:Dec.20-l,Dec.27-8,Jan.l0-l.Jan.l7-

Ins.Feb.7-12.13.
Denial, The:Feb.7-12,13.
Dixie Handicap, The :Dec.27-8.9.Jan.3-l.Jan.10-1.

Feb.7-12,13.
Excuse Mc:Dec.27-9.Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l,Jan.31-l.Feb.7-l,12,13.Feb.l4-6.
Great Divide, The :Nov.8-l.Nov. 15-Ins.Dec.6-1.Ins.

Dec.27-l.Jan.31-l.Feb.7-1.12,13.Feb.l4-l,6.Feb.21-
Ins.

Greed: Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.13-l.Dec.27-
l,9.Jan.l7-l.Jan.24-l.Feb.7-Ins.Feb.l4-l.Feb.21-l.

He Who Gets Slapped:Nov.8-l,Nov.l5-l.Nov.l6-
Ins.Nov.22-l.Nov.29-l.Dec.6-l.Ins.Dec.27-l,8.Jan.
3-14-.15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Lady of the Night :Feb.7-12,13.
Man and Maid:Feb.7-12,13.

Merry Widow, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.
27-1.

Navigator, The:Nov.l-l.Dec.27-l,9.
Never the Twain Shall Meet:Jan.31-10.Feb.l4-l,6,7.
Prairie Wife, The:Feb.7-12,13.
Proud Flesh :Feb.7-12,13.
Rag Man, The:Feb.7-12,13.Feb.l4-l.
Romola :Dec.l3-l.Dec.27-l,8.
Seven Chances :Feb.7-12,13.Feb.l4-l,6.
Sporting Venus, The :Feb.7-12,13.Feb.l4-l.
So This Is Marriage :Nov.22-8.9.Jan.24-8.
Way of a Girl, The:Feb.7-12,13.
Wife of the Centaur :Jan.l0-4, 5.

Metropolitan
Pell Street Mystery, The:Feb.7-81.

Paramount
Adam’s Daughter :Nov.l5-Ins.Nov.29-12.
Adventure :Nov.15-Ins.Nov.29-13.
jVir Mail, The:Nov.l5-Ins.Nov.29-13.Jan.31-12.Feb.

21-12 .

Alaskan, The:Nov.22-15.
Any Woman :Nov.l5-Ins.Nov.29-13.
Argentine Love:Dec.20-9.Jan.3-12.
Beggar on Horseback:Nov.l5-Ins.Nov.29-13.
Charmer, The:Nov.l5-Ins.Nov.29-12.
Coast of Folly, The:Nov.l5-Ins.Nov.29-12.
Code of the West, The:Nov.l5-Ins.Nov.29-13.Feb.

14-11.
Coming Through :Dec.20-9.Feb.7-7.
Contraband: Nov.16-Ins.Nov.29-12.Jan.17-8.Jan.31-

12.Feb.21-12.
Covered Wagon, The:Nov.22-14.
Crowded Hour, The:Nov.l5-Ins.Nov.29-12.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.3-18.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov,20-13.

Jan.31-12.Feb.21-12.
Early Bird, The:Nov.l5-Ins.Nov.29-12.Jan.24-66.
East of Snez:Dec.20-8.Feb.7-8.
Empty Hands :Nov.22-15.
Feet of Clay :Nov.22-15.
Flaming Wrath:Dec.20-10.
Forbidden Paradise :Dec.20-8.
Forty Winks :Dec.20-l®.Jan.3-13.Jan.31-12.Feb.21-12
Garden of Weeds, The:Dec.20-9.
Gate Opens, The:Nov.l6-Ins.Nov.29-ll.
Golden Bed, The:Nov.22-15.Dec.20-9.Jan.3-ll.Feb.

7-8.Feb.21-ll.
Goose Hangs High, The:Nov.l5-Ins.Nov.29-ll.JaB.

31-12.Feb.l4-ll.Feb.21-12.
Grounds for Divorce :Nov.l6-Ins.Nov.29-13.
I’ll Tell the World :Nov.l5-Ins.Nov.29-18.
Kiss in the Dark, A:Nov.l5-In8.Nov.29-13.Fob.7-8.
Light of Western Stars, The:Nov.l6-Ina.Nov.29-13.
Little French Girl, That:Nov.l5-Ins.Nov.29-12.Dec.

13-6.Feb.7-8.
Locked Doors :Dec.20-8.Jan.31-ll.
Lord Chumley :Nov.l5-Ins.Nov.24-12.
Madame Pompadour :Dec.lS-Ins.
Madame Sans Gene:Nov.l5-Ins.Nov.29-12.Feb.7-8.
Man and the Law, The:Nov.l6-Ins.Nov29-12.
Manhandled :Nov.22-14.
Manhattan :Dec.20-9.
Man Must Live:Dec.20-8.
Maori of the South Seas:Nov.l6-Ins.Nov.29-13.
Marry Me:Nov.l5-Ins.Nov.29-12.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan.31-12.

Feb.21-12.
Merton of the Movies :Nov.l-10.Nov.22-16.
Miss Bluebeard :Dec.20-9.
Modern Babylon :Nov.l6-In8.Nov.29-12.
Monsieur Beaucaire :Nov.l-10.Nov.22-14.
New Lives for Old :Nov.l5-Ins.Nov.29-12.Jan. 24-4.

Jan.31-12.Feb.21-12.
New York Life:Nov.l5-Ins.Nov.29-12.
Night Club, The:Nov.l5-Ins.Nov.29-18.
None But the Brave :Nov.l5-Ins.Nov.29-12.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.
Old Home Week:Nov.l5-Ins.Nov.29-12.
Paths to Paradise :Nov.l5-Ins.Nov.29-13.
Peter Pan :Nov.l5-Ins.Nov.22-14.Nov.29-13.Dec.l3-

5.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.Feb.7-8.
Sackcloth and Scarlet :Nov. 15-Ins.Nov.29-12.Feb.21-

12 .

Sainted Devil. A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l5-Ins.Nov.29-12.

Jan.l7-8.Jan.31-12.Feb.21-12.
Side Show of Life, The:Nov. 1-lO.Nov.22-16.

Sinners in Heaven :Nov.22-14.
Spaniard. The :Nov.l5-Ina.Nov.29-12.Feb.7-8.
Swan. The :Nov.l5-Ins.Nov.29-13.Jan.10-9.Jan.31-

12.Feb.7-8.Feb.21-12.
Thundering Herd. The:Nov.l5-Tns.Nov.29-13.Jan.

24-4,Jan.31-12.Feb.7-8.Feb.21-12.
Tomorrow’s Love:Dec.20-8.
Tongues of Flame :Nov.22-14.Dec.20-8.Dec.27-13.

Feb.7-8.
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Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Top of the World, The:Nov.l5-In3.Nov.29-12.Jan.

10-9.Jan.31-12.Feb.21-12.
Wanderer of the Wasteland, ThcsNov.22-14.
Wrath of the Gods, The:Nov.l6-Ins.Nov.29-12.
Young Wives :Nov.l6-Ins.Nov.29-12.

Pathe
Battling Orioles, The:Nov.l5-57,59.61.Nov.22-79,81,
83,Nov.29-76.Dec.l3-Ins.Feb.l4-Ins.

Dynamite Smith :Nov.l5-Ins.Nov.29-8.Dec.27-10.Feb.
14-Ins,

Hot Water; Nov.l-Ins.Nov.8-18.Nov.22-10.Nov.29-
16,17.

White Sheep, The:Jan.3-124.Jan.31-62,64.66.

Preferred
Capital Punishment :Dec.20-16.Jan. 10-12,13.Feb.

7-ll.Feb.l4-23.
Triflers, The :Dec.20-16.Dec.27-20.Jan.31-8.Feb.21-10
White Man:Nov.8-24.Nov.29-ll.Dec.l3-18.

Principal
Mine with the Iron Door, The:Dec.6-14.16.Dec.

13-

113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.

Producers Dist. Corp.
Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.

15-

60.Nov.22-84.Nov.29-68.Dec.6-64J)ec.l3-92.Dee.
20-76.Dec.27-168.Jan.3-68.

Awful Truth, The:Jan.24-76.Jan.31-62.Feb.7-79.Feb.
14-75.Feb.21-71.

Bad Lands, The:Feb.l4-80.Feb.21-76.
Barbara Prietchie:Nov.l-7,61.Nov.8-ll,77.Nov.l6-

61.Nov.22-86.Nov.29-69.Dec.6-66.Dec.l3-9S.Dec.20-
7 l.Dec.27-1 69.Jan.3-68.

Beauty and the Man;Jan.24-74.Jan.31-61.Feb.7-78.
Feb.l4-74.Feb.21-70.

Beyond the Border :Jan.24-78.Jan.31-63.Feb.7-82.
Feb.l4-78.Feb.21-74.

Cafe in Cairo, A;l-7.71.Nov.8-ll,72.Nov.l6-60.Nov.
22-80.Nov.29-64.Dec.6-60.Dec.18-88.Dec.20-72.Dec.
27-164.Jan.8-64.Jan.l0-64.Jan.l7-66.

Chalk Marks ;Nov.l-7,64.Nov.8-ll,74.Nov.l6-68.Noy.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.
27-166.Jan.3-66.

Charley’s Aunt:Jan.10-61,52.Jan.17-43,44.Jan.24-61,
64,65.Jan.31-62,65,69,64.Feb.7-67,68,69,70,71,72.
Feb.l4-67,73,79.Feb.21-8,9,63,69,75.

Chorus Lady, The:Nov.l-7,70.Nov.8-ll,69,Nov.l6-
63.Nov.22-77.Nov.29-61.Dec.6-67.Dec.18-85.Dec.20-
69,Dec.27-161.Jan.3-61.Jan.l0-62.Jan.l7-54.

Crimson Runner, The:Jan.24-70.Jan.31-56.Feb.7-76.
Feb.l4-71.Feb.21-67.

Crossed Words :Jan.24-79.Jan.31-66.Feb.7-80.Feb.
14-76.Feb.21-72.

Flaming Forties, The:Nov.8-67,Nov.l6-51.Nov.22-
76.Nov,29-59.Dec.6-55.Dec.l3-83.Dec.20-67.Dec,27-
149.Jan.3-69.

Friendly Eenemi6s;Jan.l0-53,64,66.56,57,68.Jan.l7-
46.46,47,48.49,60.Jan.24-58.69,62,63.Jan.Sl-64,57,60.
Feb.7-76.Feb.l4-70.Feb.21-66,77.

Girl of Gold, The:Jan.l0-69.Jan.l7-61.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.

Girl on the Stairs, The;Nov.l-7,69.Nov.8-ll,71.
Nov.l6-66.Nov.22-79.Nov.29-63.Dec.6-69.Dec.lS-87.
Dec.20-71.Dec.27-153.Jan.3-6S.

Her Market Value :Jan.24-67.Feb.7-74.Feb.l4-16,17,
68.Feb.21-64.

House of Youth, The;Nov.l-7,66.Nov.8-ll,82.Nov.

16-

66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dee.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan.l0-58.

Legend of Hollywood, The:Nov.l-7,59.Nov.8-11.80.
Nov.l5-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l8-96.
Dec.20-80.Dec.27-162.Jan.8-72.

Let Women Alonc;Dec.lS-84.Dec.20-68.Dec.27-150.
Jan.8-60.Jan.l0-60.Jan.l7-53.

Mirage, Thc;Nov.l-7,78.Nov.8-ll,70.Nov.l6-64.Nov.
22-70.Nov.29-62.Dec.6-68.Dec.18-86.Dec.20-70.Dec.
27-162.Jan.3-62.Jan.l0-66.Jan.l7-57.

On the Shelf :Nov.l-7,74.Nov.8-ll,68.Nov.l5-52.Nov.
Nov.22-76.Nov.29-60.Dee.6-66.

On the Threshold ;Jan.24-71.Jan.31-68.Feb.7-77.Feb.
14-72.Feb.21-68.

Pampered Youth: Nov. 23-13.Dec.6-17.Dec.l3*16.
Dec.20-16.

Phantom Shadows ;Nov.22-67.Dec.l8-12.Dec.20-18.
Dec.21-26.Jan.17-6.

Ramshackle House :Nov.l-7.63.Nov.8-ll,78.Nov.l6-
62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance :Nov.l-7,68.Nov.8-ll.73.Nov.16-

67.

Nov.22-81.Nov.29-66.Dec.6-61.Dec.20-73.Dec.
27-166.Jan.3-65.

Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.3-71.JanlO-66.Jan. 17-68.

Stop Flirting :Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-
77.Feb.21-73.

Texas Trail, The:Feb.l4-82.Feb.21-78.
Trooping with Ellen ;Nov.l-7,67.Nov.8-11.76.Nov.

16-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-167.Jan.3-67.Jan.10-63.Jan.17-
56.

Welcome Stranger ;Nov.l-6.62.Nov.8-ll,79.Nov.lB-

68.

Nov.22-87.Nov.29-71.
Wise Virgin. The:Nov.l-7,60.Nov.8-ll,81.Nov.l8-6B.

Nov.22-89.Nov.29-78.Dec.6-69.Dec.lS-89.Dec.18-
97.Dee.20-81.Dec.27-168.Jan.8-78.

Rayart
For Another Woman :Nov.22-Ins.

Russell
Coorageons Coward. Tho:Doe.27-lT.
His Oam Law :Dec.27-17.

Blind Man Shows Keen
Vision in Advertising

(Special to Exhibitors Herald)

BATTLE CREEK. MICH., Feb. 17.

—An affliction which might have ham-
pered 999 men out of 1,000 only served
to goad A. C. Walterhouse on. He is

the blind advertising manager of the
Regent theatre here.

When “Peter Pan” was announced on
the schedule he made bargains with
business men and newspapers which
marked him as the real exploiteer of
pictures. His deals included a prize
contest put on by the Robinson Dress
company; a Fountain Pen contest put
on by the local jeweler; the display
made on each taxi cab of the Red Top
company; and the 12,500 stock rotos slip

sheeted in both local newspapers.

Night Letter, The:Dec.27-16.«
Passing Wolf MacLean, The :Dec.27-17.
Rattler, The:Dec.27-17.
Robes of Sin, Thc:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame:Jan. 3-6.

United Artists
America ;Nov.l-18.Nov.8-12.Nov.l6-4.Nov.22-16.

Nov.29-15.Dec.6-6.
Birth of a Nation, The;Dec.20-ll.Dec.27-19.Jan.8-

10 .

Dorothy Vernon of Haddon Hall ;Nov.l-19.Nov.8-
13.Nov.l6-4.Nov.22-17.Nov.29-14.Dec.6-7.

Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan.81-6.
Feb.7-14.Feb.l4-8.Feb.21-14.

Thief of Bagdad, The:Jan.24-ll.Jan.Sl-7.Feb.7-16.
Feb.l4-9.Feb.21-15.

Universal
Butterfly :Nov.26-2.
Clash, The:Dec.6-2.
Dangerous Innocence ;Nov.8-7.Nov.22-4.Dec. 6-8.

Don Dare-Devil :Nov.8-7.Nov.22-4.Dec.6-2.
Eyes of Fools :Nov.8-6.Nov.22-3.
Family Secret, The:Nov.29-2.
Fast Worker, The:Nov.29-2.
Fifth Avenue Models ;Nov.8-7.Nov.22-4.Dec.6-2.
Gayety Girl, The :Nov. 29-2.
Hunchback of Notre Dame, The:Nov.l-5. Nov.29-8.

Dec.l3-4.Dec.27-6.Jan.31-4,6.Feb,14-3.
Hurricane Kid, The;Nov.8-6.Nov.22-2.Dec.6-2.Deo.

27-2,
I’ll Show You the Town :Nov.22-3.Dec.6-2.
K-Thc Unknown ;Nov.29-2.
Last Laugh, The:Feb.7-4.5.Feb.l4-4,6.Feb.21-2,
Let ’Er Buck:Nov.8-7.Nov.22-4.Dec.6-8.Feb.7-6.
Love Cargo, The;Nov.8-7.Nov.22-4.Dec.6-8.
Love and Glory :Nov.29-2.
Mad Whirl, The:Nov.8-6.Nov.22-2.Dec.6-2.
Man in Blue, The:Dec.6-2.
Meddler, The :Nov.8-7.Nov.22-4.Dec.6-2,
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.8-2.Jan.

17-3.Jan.81-8.
Phanton of the Opera, The :Dec.27-3.Jan. 10-8.Jan.

24-2.Feb.7-2,3.
Raffles :Nov.8-6.Nov.22-S.Dee.6-2.
Reckless Age, The:Nov.29-2.
Red Clay:Nov.8-7.Nov.22-4.Dec.6-2.
Rldin’ Thunder ;Nov.8-7.Nov.22-4.Dec.6-8.
Rose of Paris, The :Nov.29-2.
Price of Pleasure, The:Nov.8-6.Nov.22-2.Dec.6-2.
Saddle Hawk, The:Nov.22-3.Dec.6-2.
Secrets of the Night :Nov.8-6.Nov,22-2.Dec.6-2.
Signal Tower, The:Nov.29-2.
Smouldering Fires :Nov.8-6.Nov.22-2.Dcc.l-2.Jan.

3-3.Jan.17-2.Jan.31-2.
Taming the West:Nov.8-7.Nov.22-4.Dec.6-2.
Tornado, The:Nov.l-2,3.Nov.29-2,4,6.Dec.l3-2,8.Jan.

3-4,6.
Turmoil, The:Nov.29-2.
Wine :Nov.29-2.
Up the Ladder :Nov.8-7.Nov.22-4.Dec.6-2.

Vitagraph
Alibi, The:Dcc.6-16.Dec.l3-14.
Baree. Son of Kazan :Nov.22-13.Dee,6-17.Dec.lS-16,
Behold This Woman :Nov,8-16.Nov.22-12.Dec.6-16.

Dec.13-14,
Beloved Brute, The:Nov.l-23.Nov.8-19,Nov.l6-ll.

Nov.29-6.Dec.l3-14.Dec.20-15.
Captain Blood ;Nov.l-21.Nov.8-16,17.Nov.l6-8.Nov,

22-12.Nov.27-6,7,Dec.6-16.Dec.l8-14,lB.Dee,20-14,
16.

Clean Heart, The:Nov.l-20,Nov.8-17.Nov,15-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.l8-14,Dec.20-14.

Code of the Wilderness, The:Nov.l5-9.Nov,22-12.
Dec.18-14.

Greater Than Marriage :Nov.l-26.Nov.8-17.Nov,16-
8.Nov.22-18.Nov.29-6.Dec.6-17.Dec.l3-17.

Happy Warrior, The:Dec.6-17.Dec.l8-14,
In the Garden of Charity :Dec.6-16.Dec.lS-14.

Magnificent Ambersons, The:Dec.20-16.
Redeeming Sin, The:Noy.22-12.Dec.6-17.Dee.lS-16.

Dec.20-14,
Road That Led Home:Dec.6-17.Dec.l3-14,
Steel of the Royal Mounted :Dec.6-16.Dee.l8-14.
Two Shall Be Born:Nov,22-18.Dec.6-17,19,Deo.lS-

19,Dec.20-17.
Unknown Story, The:Dec.6-16.Dec.l8-14.

Warner Brothers
Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb. 14-19.
Dark Swan, The:Dec.6-20,21.Dec.21-18.Feb.l4-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Lover :Feb.l4-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A;Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The :Nov.16-6,7.Nov.29-13.Feb. 14-18.

On Thin Ice:Feb.l4-19.
Recompense ;Feb. 14-19.
Tracked in the Snow:Feb.l4-19.
Why Girls Go Back Home:Jan.24-6.

Short Subjects
Arrow

Billy West Comedies :Dec.13-100*101.

Educational
Bobby Vernon Comedies :Nov.22-ll.

Bright Lights:Jan. 17-4.

Cameo Comedies :Feb.7-9,
Crushed :Dec.l3-8.
Earl Hurd Cartoon Comedies :Dec.l8-9.

Educational Pictures :Nov.8-20.Dec.27-16.
French Pastry :Jan. 17-4.

Her Boy Friend ;Feb.21-67.
High Gear:Jan.l7-4.
Hooked :Feb.21-13.
Judge’s Crossword Puzzles :Feb.l4-16.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
Kinograms:Dec. 6-7.Dec.20-13.Jan. 3-9.Jan.17-6.Jan.

31-9.Feb.l4-13.
Lovemania :Jan .3-8.

Low Tide:Feb.l4-14.
Motor Mad:Dec.27-14.
Poor Butterfly :Dec.6-8.

Stupid but Brave :Jan.8-8.
Tuxedo Comedies :Jan.8-8.

What a Night :Dec.27-14.

Film Booking Offices

Bray Cartoons :Dec.27.-165..Tan.24-66.
Go-Getters, The :Nov.l-77.Nov. 15-67.Nov.29-79.
Jimmy Aubrey Comedies :Jan.3-79
Monsieur Don’t Care:Feb.l4-66.
Pie-Eyed :Feb.l4-66.
Screen Almanac, The:Dec.27-165.Jan24-66.
Somewhere In Wrong :Feb.l4-66.
Stan Laurel Comedies :Dec.27-171.
Twins :Feb.l4-66.
West of Hot Dog:Feb.l4-66.

Fox Film Corp.
Fox Educationals:Dec.27-Ins.
Fox News:Dec.27-Ins.Feb.7-18.

Pathe
Are Blond Men Bashful :Dee.27-Ins.
Big Town, The:Feb.l4-84.
Chronicles of America, The:Jan.S-Ins.
Circus Fever:Feb.l4-84.

'

Deaf, Dumb and Daffy :Nov.22-92.
Excuse My Glove :Feb.21-80.
Feet of Mud:Dec.27-Ins.
Galloping Hoofs :Dee.l3-Ins.Dec.27-198.JanlO-44,46,

Jan.17-Ins.Jan.31-84.Feb.7-84.
Hot Stuff :Nov.22-92.
Idaho :Feb.l4-70.71.72,73,74,76.
Laugh That Off :Feb.21-80.
Mack Sennett Comedies :Nov.l6-InB.Jan.24-84.
Off His Trolley :Dec.27-In8.
Our Gang Comedies :Dee.l8-116.
Paths News:Dec.20-84.Jan.24-77.Jan.81-77.Feb.7-66.

Feb.l4-80.Feb.21-71.
Pathe Review :Dec.6-120.
Reel Virginian, The:Nov.29-92.
Ten Sears Make a Man:Nov.l6-Ina.Dec.l8-In8.Jan.

10-68.

Royal Razz, The:Dec.27-Ins.
Sea Squawk, The:Dec.27-Ins.
Sportlights :Janl7-60.

Universal
Fighting Ranger, The:Jan.lO-2.Jan.24-6,7,
Hello Kid:Feb.21-3.
International News :Dec.27-4.
Itching for Revenge ;Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The:Nov.8-2,3.Nov.22-6,7.Dee.6-4,6.
Taxi War:Feb.21-3,

Wilson & Co.
Karle Kemiei:Jan.24-64,

Wilson-WetheraW
White Miee:Jan.24-62Jan.31-60.Feb.7-68.
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FOR EVERY EXHIBITOR—

Sol Lesser Presents

HAROLD BELL WRIGHT
Greatest Living Author

56,000,000 people have read

his work

For Immediate Release

His most marvelous story of

Love and Life’s turbulence

The Re-Creation

of

BRIAN KENT
A Sam Wood production

with this All-Star cast;

Kenneth Harlan, Helene

Chadwick, Mary Carr, Zasu

Pitts, Rosemary Theby, T.

Roy Barnes, Ralph Lewis,

Russell Simpson.

Everything here for Box

Office Prestige and Pulling

Power.

An imp>elling production

that will bring Tremendous

Patronage.

It is the Big Picture

of a Big Season

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

CHICAGO PERSONALITIES
By J. R. M.

-

T HE S. j. Gregory Company opens its

new LaGrange Theatre on Thursday,
Feb. 19, giving this lively community

one of the most modern and up-to-date
houses in the central west. The theatre

was built by Alexander Dallach, and Frank
Evans will be managing director. It seats

1,800 and will have three changes of pro-

gram a week.
* *

The employes of the Universal exchange
to properly express their good wishes and
whole-hearted cooperation to Manager L.

W. Alexander presented him on \'alen-

tine’s Day with a beautiful token of their

esteem signed by every member of the

sales and exchange staff. The Valentine
has been framed and hangs in Air. Alex-
ander’s office.

* * *

Morris Heilman, president of Reelcraft
exchange, after a flying trip to St. Louis
and back, was called to Indianapolis last

Friday on business.
* ^ ^

Steve Alontgomery, former Universal
exchange manager, has been added to the

United Artists sales organization by dis-

trict manager Cress Smith.
* * *

A. P. Aliller, chemist at the Rothacker
film studios, is in Los Angeles on company
business.

* * *

Oscar Doob, who has been handling the

exploitation of First National pictures at

the Chicago exchange, has resigned and
joined the publicity department of the

Balaban & Katz organization.

Airs. Gradwell Sears, wife of First
National’s city sales chief, who has been ill

since Christmas at St. Louis of typhoid,
has returned home.

* *

Bogart Rogers, general manager for
Douglas AlacLean, was a visitor at Associ-
ated Exhibitors exchange.

* * *

Howard S. Hummell has been appointed
branch manager in the “double I” territory
(Illinois and Indiana) handling Associated
Exhibitors product in the same district as
the Pathe man. Air. Hummell was for-

merly branch manager for Selznick in

Philadelphia.
ifi ip. -ifi

Harry AI. Rerm.\n, general manager of
F. B. O., stopped off in Chicago one day
on his way East from the Coast.

+ * *

The Peoples Theatre, 47th and Ashland
Bh d., is building a large dance hall in the

basement of the theatre. Al P. Lyons is

manager of the house.
* * *

George Dembow, Fox exchange manager,
is back from a business trip to the home
office. New York.

ip ip

The President theatre, a 700 seat house
in 55th St., has been sold by John Milton
to an auto firm who will remodel the build-

ing into sales rooms and garage. This is

one of the old Hamburg Theatrical enter-

prises chain, afterwards an Ascher house.
* * *

•A. judge and jury viewed “The Last Man
on Earth” Feb. 10, and ruled that the City

PcUA^JbAn MtAlOityL

'‘My patrons like zippy Western
stories of the great outdoors, that’s

why I’ve booked “Big Boy” Williams
and Peggy O’Day in “Red Blood and
Blue,” “Whistling Jim” and “Riders
of the Sandstorm.” They’re good
titles and real box-office attractions.”

Released by

nEELCn.nFT FILM BlLCHnNGES
^ CHICAGO - eib s. WABASH 109 W. MARYLAND

,
INDIANAPOLIS J

NOW BOOKING

riendly
Enemicifo

witfi Weber&Fields

MefFord
'Koduc^ori

Produced by

iltoducers Diaributlnq Edwara^issco
Production} Inc.
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THE HIMMART
should grant the Fox picture a permit. The
censor board held the picture up.

* * *

'Death of Jacob Cooper
Jacob Cooper, one of the best known and

most highly respected exhibitors of Chi-
cago, and for ten years operator of the

Twentieth Century theatre in Roosevelt
Road, died suddenly on Monday, Feb. 9, at

12:30 a. m. Mr. Cooper was 44 years of
age, and left a wife and five children. Max,
Moses, Charles, Rose and Elizabeth. Fu-
neral services were held on Wednesday at

the chapel, 3854 Roosevelt Road and he
was buried in Waldheim cemetery. The
funeral was attended by hundreds of
friends of the deceased and a large delega-
tion of exchange men were present. He
had suffered for some time with heart
trouble and high blood pressure and while
able to be about was not in good health.

On the day of his death he sat in the box
office until the theatre closed.

* *

Cashier Routs Thieves
When a thug attempted to hold up Miss

Thelma Nicholson, cashier of the Randolph
street entrance to the Randolph theatre last

Thursday, she kicked the door shut in his

face and refused to hand over the money
in the cash drawer. The gunman ran
around to the front and pointed a revolver
at her but she ducked and pressed an alarm
that brought house manager R. Bachman
to her assistance. The burglar disap-

peared in the loop crowd.
^

Wm. Baker has been assigned the subur-
ban territory on the Universal sales staff,

and Mort Henoch, former Universal and
Goldwyn salesman, is back with Universal
again in the countrv.

* *

V. L. Serain, formerly with the Fox
company, has joined the Universal ex-
change sales staff.

* * *

Norman Field, general manager of Jones,
Linick & Schaefer, left on Monday for
Biloxi, Miss., for a month's vacation to re-

gain his health.
* * *

It is reported that Polka brothers have
sold their Maywood and Melrose Park
theatre interests.

* * *

J. M. Jacobs, former First National
salesman, is now traveling with a magician
act on Eastern vaudeville time.

* * *

“Bill” Cook, the city sales representative
for First National, is dashing around these
days in a brand new Nash. Jack Schwartz
also has a Buick four passenger coupe.

* * *

William E. Gray of the New Rex the-
atre, Pittsburg, 111., recently suffered the
loss of a small daughter, and to add to his
troubles he has had to close his theatre two
nights a week on account of poor business,
the mines being closed.

* * *

Has anyone lost a bunch of keys? The
First National exchange, St. Louis, reports
two Yale keys. No. F. C. 730, evidently
auto keys, which were found in a can of
film returned to that exchange. If you
lost them write to First National exchange,
3319 Locust St., St. Louis, Mo.

* * *

Harry Weiss staged a Midnight frolic
for his employes at the St. Louis exchange
of First National last Saturday, screening
“The Lost World” which was followed by
a mock wedding. This was followed by a
luncheon and dancing until the wee sma’
hours.

* * *

Film Indorsers Hold Preview
INDIANAPOLIS, IND.—State legislators,

with their wives and other invited guests were
entertained recently at dinner and with a pre-
showing of *‘The Man Without a Country," by
members of the Indiana Indorsers of Photoplays.
Gov. Ed Jackson addressed the guests.

{Continued from page 85)

drama, has been assigned to Darryl F.

Zanuck, who will bring it up to date.

XXX
RIN TIN TIN’S next picture, following
“Tracked in the Snow Country,” just

completed, will be “Below the Line.”
. . The third Lubitsch production
now well under way is “Kiss Me Again.”

A dinner in the Crystal room of

the Ritz-Carlton was held last week in

honor of Mr. and Mrs. Jack Warner.
. . With Irene Rich and Marie Pre-

vost ill, Warner Brothers have been run-
ning short of leading women for the
past few days.

Associated Exhibitors

PRETENTIOUS BOOMING will pre-
cede the world’s premiere of “Bad

Company,” which will be given at the
Picadilly theatre. New York, March 7.

. . . The first print of “Introduce
Me,” the latest picture made by Douglas
MacLean, has just been received by the
company for release. Unusual plans are
said to be made for its campaign. . .

In the cast are Lucille Lee Stewart,
Charles Emmett Mack and Bigelow
Cooper.

GLENN HUNTER will be featured
next in a story written for the Saturday

Evening Post called “Once a Peddler,” the
name of which will possibly be changed.
. . . “Back to Life” is announced for re-

lease this week, presenting Patsy Ruth
Miller. . . . “Bad Company” is a story

adapted from a novelette that ran in a

recent issue of Everybody’s Magazine
called “The Ultimate Good.”

Columbia
UNDER THE ORIGINAL title, “Who

Cares,” Columbia announces the early
release of the picture from the book of
Cosmo Hamilton. . . The last of the
present series of Perfection Pictures is

released under the title, “The Fearless
Lover.” William Fairbanks is supported
by Eva Novak. . . William Haines
and Dorothy Devore lead the. cast in

the seventh of the series of eight special

productions now being released. . .

Elaine Hammerstein has been signed by
Harry Cohn for the lead in “After Busi-
ness Hours.”

Cbadwick
THREE REMAINING subjects of the
Chadwick Nine on the schedule of

productions for the vear are “The Ro-
mance of an Actress,” “Sunshine of

Paradise Alley,” and the third Lionel
Barrymore special. . . George Walsh
is busy with preliminary arrangements
for the making of “American Pluck.” It

is the first of a series of comedy dramas
he will make for the company. Edmund
Lawrence will direct it.

B. P. Scbulberg
MANY STORM EFFECTS were pro-
duced in “The Mansion of Aching

Hearts,” which has for its background
a fishing village in Maine. ... A
peculiar precedent was set by the New
York assembly last week when the legis-

lators convened for a special showing
of “Capital Punishment.” . . . James
P. Hogan will soon begin direction on
“My Lady’s Lips.” ... A novelized
version of “The Boomerang” is in pub-
lication by .'\. L. Burt.

Century
A TOTAL OF 125 DAYS will be the
length of the run which it is estimated

that “Getting Trimmed,” the Wanda
Wiley two reeler, will aggregate, accord-
ing to the bookings on the Loew’s Cir-

cuit. Edna Marian has Valeria
Lavella, continental film star, as her
principal support in her latest, “Across
the Hall.” . “Nobody’s Sweetheart”
is released this week as the latest Wan-
da Wiley comedy.XXX
A BURLESQUE ON “Uncle Tom’s

Cabin” is in the making according to
an announcement just made by the. Cen-
tury Film company. It includes all the
melodramatic situations of the original
play, but they are put on with a comic
touch. . . Eddie Gordon has com-
pleted a comedy called “Puzzled by
Crosswords.” The story involves an
eccentric fan of the puzzles brought into
mail}' amusing straits.

Banner
ENTIRE EDITORIAL supervision has
been given to William B. Laub for

the Banner production, “Daughters Who
Pay,” and he is now preparing it for
public presentation. He is also cutting
and titling the Jans feature, “The Mad
Dancer,” and will prepare the scenario
for “Ermine and Rhinestones.”

NOW BOOKING

HARRY.
CARE
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Some RecLSons Why
Everybody Swears

by Circle Manager
(^Continued from page 40)

a keen knowledge of public likes and dis-
likes, and who had hanging in his office

the following motto : “They Won’t Read
It.”

Gorman always referred to it in prepar-
ing any kind of advertising copy. He im-
pressed on Berry that the art of writing
ads lay in brevity and “punch”—something
short that would catch and hold the public.
Berry made much money in handling shows
and he lost much in unfortunate invest-
ments. He worked with Harry Ascher and
Sam Grand handling roadshows in the New
England States

;
with the old Mayflower

company, for four years covering the
Middle West as a special representative;
for Robertson-Cole and the Fanchon and
Marco show.

Berry had lost considerable money in a
state right picture and was looking around
for something when he learned that First
National had organized an exploitation
staff. Ned Holmes was running it—Ned
who makes you smile and do things when
you think the world is plumb agin you.
Ace went to Ned and was assigned as a
First National exploitation man at Indian-
apolis. It was there he was married and
began the real upbuilding of his career.
Robert Lieber was attracted by his work
and in July, 1923, he was made general
manager of the Circle, succeeding Ralph
W. Lieber, who resigned to re-enter the
financial field.

* * *

From Dick Gorman’s simple motto,
“They won’t read it,” Berry has evolved
some maxims of his own, based on his
management of the Circle. Here are a
few of them

:

"Clothes may not make the man, hut the
picture certainly makes the house."

"Junk can’t he turned into gold."

"Yawning is not entertainment: it is an
urge."

"A rattling good picture is one that will
make the scrub woman weep at a private
showing in the theatre, without music.
That’s why good pictures are scarce!’

"Nero wasn’t as foolish as some folks
think when he fiddled while Rome burned.
He was soothing himself with his own
music during one of the most tragic events
of his life."

"Courtesy makes happiness ; happiness
makes friendship ; friendship helt>s to make
the box office smile."

And Berry carries out his maxims. Go
to the Circle any time while the show is

on. If you hesitate in the lobby an usher
all spick and span with brass buttons and
small swagger stick, comes out to you,
salutes and says: “Anythincr I can do for
you?” Enter the theatre, and there is an
usher always at hand to pilot you and your
family or friends to a seat. The angle of
courtesy and service are emphasized by
Berry in running the Circle. He is strong
in his belief that good music helps make
a good show. The leader of the Circle’s

symphonic orchestra of 25 pieces is Con-
stantine Backaleinokof, a Russian who
conducted grand opera in old St. Peters-
burg when the Czar was on the throne.
But Ace Berry’s interest in motion pic-

tures is not confined wholly to the Circle.

He and Howard Pierce of the John H.
Kunsky Enterprises were instrumental in

forming the Midwest Managers’ Associa-
tion, which meets every six weeks for the
purpose of interchanging ideas regarding
pictures and presentations.
“What methods do you pursue in select-

ing the right kind of pictures for your
house?” he was asked.

“Just one,” he answered. “Whenever
possible I get Mr. Robert Lieber to look
at the pictures. To my mind his judg-
ment is uncanny. His record runs about
95 per cent on picking the good ones and
calling attention to the bad ones.”

“What of the motion picture situation as
you see it now?”

“Excellent,” said Berry. “Splendid pro-
ductions are being made. I don’t know of
anything better than ‘Abraham Lincoln’ or
‘The Sea Hawk.’ More are coming. In
the exploitation field we are getting more
men from the legitimate end of the show
business. The ‘hit-or-miss’ exploitation
man is disappearing.” Just then the tele-

phone bell rang. Berry answered the call

and said

:

“Say, do you want to see the greatest
feature of all time?”

“Absolutely,” said the expectant inter-

viewer.

“All right,” smiled Berry. “Come to my
home for dinner. There you’ll see Thomas
Scott Berry. Tom North came to town
the other day and brought the kid a ham-
mer, the emblem of the press agent. Wait
till you see him.”

**Never Say Quit,**

Hamrick*s Third for

‘^Exhibitors Herald**
{Continued from page 36)

as the rock of Gibraltar with his “No.”
Then the colored race, enthused and all

pepped up because of the stand of the

commissioners, began spouting their de-
nunciations, and in rapid-fire order they
bombarded me on all sides.

* * *

Without the slightest preparedness and
never having debated this “Birth of a
Nation” before, I found myself in the hot-

test debate any man ever had in his life.

I was painting a picture in my enthused
way, trying to illustrate how this picture

proved conclusively that the dastardly
things done by the colored race in the story

were done only as tools of the yellow car-

pet baggers, the white trash, of the South.
I never before in my life argued more fer-

vently. My heart and soul for the time
were in this one thing: I must get the per-

mit to show this picture. I was honest in

my conviction. I was there to show the

picture and I could see no honorable reason
why I should be deprived of that right.

I was whipped every single minute I was
in the town right up to that moment and
whipped then if I would accept it that

way. But I was determined to win that

fight, and I will tell the world I threw
in enough ammunition in that battle to win
anything. My confidence in my ability to

convince everyone in that large council
chamber was unswerved. To put as much
of my life into any kind of a fight as I

put into that one, on that Monday morn-
ing, money could not buy, for life is too
short

; but we sometimes find ourselves in

the midst of battle and our sincerety of
purpose and whole life itself is engulfed.
There you are with no thought on anything
but get what you want when you want it.

That was me all over-—I was sincere clear

to the core.

When the battlefield was cleared I got
my permit—but my God ! how I worked
for it. I gave them both barrels. I gave
them the best I had, but it paid. The win-
ning was worth more to me than the
money I made on the engagement. How-
ever, by the way, it was a very successful
venture. It proved one thing: Life is a
grand old thing; it gives us opportunity
and when we plug away and give our best
to the thing before us and NEVER SAY
QUIT, we WIN.

I thank you.—Sincerely, John Hamrick.

Theatre Owners Tell
What They Would Do

in Picture Analysis
{Continued from page 38)

would cut out making the old costume
plays or cut out forcing them on exhibi-
tors who do not want them. Paramount’s
“Monsieur Beaucaire” sure gets panned
by all who run it in small towns and we
are no different here. Still Paramount
forces these on you if you wanted “The
Covered Wagon.”

Here’s Suggestion
for Serial Makers

H. M. WEISS, Weiss theatre, Emporia,
Va., says:

Serials if good should be 15 episodes as
they are fust commencing to come at the
tenth episode.

If they are no good 10 episodes are better

so as to get it over with.

Don’t like to see women smoke cigarettes

in pictures. Patrons claim it makes them
lose respect for the stars.

Why the Cutbacks?
Asks Stewart

AL C. STEWART, Empire theatre,
Waitsburg, Wash., says:

If I were a producer, whenever I in-

terpolated a solo or duet dance,
^
or

showed a beautiful scene on a musical
comedy stage (as is so often done), I
would show the complete dance or scene
without constantly cutting back to

other, and, for the time being, less in-

teresting action. How long would a

vaudeville house hold its patronage if

they kept interrupting the acts by drop-
ping the curtain?

That picturegoers resent this custom
bitterly is a fact that is proved by the
number of times they kick about it to

the manager. At least, they do in nay

case. The usual way they put it is:

"Why didn’t they give us more of that

dance, and why did they keep Bashing
back to the other players who were
sitting in the audience."

In all my experience I have only seen
one exception, and that was a solo dance
in which the dancer appeared through
the curtains, did her entire dance, bowed
and made her exit back through the cur-

tains without one single cutback. As she
exited my audience applauded, which is

something that has never happened be-

fore or since.

Why not get the opinion of other ex-

hibitors on this subject?

It is hardly necessary to mention that

I would make five, or at most, six reels

the limit for features, as the exhibitors
all over the country have expressed
themselves almost unanimously in favor
of this innovation.

Accola Offers
Accessory Plan

E. C. ACCOLA, Bonham theatre,

Prairie, du Sac, Wis., says:

The producers and distributors send
out a lot of good booklets announcing
their product to sell the exhibitor. Why
not arrange those booklets so that the
exhibitor can use them and send them
out to sell his patrons. When I book a
group of pictures I would be glad to

get a couple of thousand booklets an-
nouncing the pictures with a blank space
for the playing dates and I would be
willing to pay a reasonable price for

them.

(Additional suggestions from exhibi-
tors will be published in an early issue.)
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transparent margin leaves no room

for doubt.

You don’t assume^ a glance assures

you that you are projecting the film

that carries quality from studio to

screen— Eastman Film.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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NEW YORK
120 West 42nd SC

SAN FRANCISCO
250 Stockton St.

TTiere are Wurlitzer Branches in 31 Cities in the U. S.

The 18-story Wurlitzer New York
store building, located at 120 West
42nd Street—just a few steps from
Broadway. Make our offices your
headquarters when in New York.
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the Cou-
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Nearest
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The Proof
“ ‘BETTER THEATRES’ will be of invaluable aid

to West Coast Theatres, Inc., in the building and
equipping and furnishing of its new theatres.”

—HARRY C. ARTHUR,
General Manager,

West Coast Theatres, Inc.
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Mr, Martin J. Quigley,

Exhibitors Herald,

407 Dearborn Street,

Chicago, 111.

My dsar Mr. Quigley:

Upon n^y return to Los Angeles, I 'found the first issue of

your BETTER THEATRES, and I wish to take this occasion to

advise you that it is mighty interesting to me and wij.1 be

of invaluable aid to T/est Coast Theatres , Inc . in the build-

ing and equipping and furnishing of Its new theatres.

It should also be of great interest and aid to builders

and contractors,

I am sure that you have furnished everyone concerned with a

medium that vylll make for the oonstruotion and operation of

better theatres exactly as the name Implies,

Please enter a subscription for our Mr. R. D. Hornbrook,

Construction Engineer; our Mr. Art Smith, Eloctrioal

Engineer and our Mr. C. A. Caballero, Purchasing Agent,

Cara West Coast Theatres, Inc., above address.

With very kird regards and cordial wishes, I am

Yours very truly.

hca/p

ADDRESS At.L COR RES PON DENCE TO WEST COAST THEATERS.ImC
MARK FOR ATTENTION OF DEPARTMENT I NTE RE STE D. NOT INDIVIDUALS

West Coast Theatres, Inc., operates more than 100 theatres on the Pacific Coast. The com-
pany has announced an appropriation of $5,000,000 for new theatres within the next few
years.
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A Nationwide Theatre Seating Service

Cinderella Theatre, Detroit, Mich.

Many of the nation’s greatest amusement en-

terprises—Theatres, Auditoriums, Ball Parks,

Race Tracks, etc.— have been seated by Heywood-

Wakefield. There are a number of reasons for this.

Heywood-Wakefield seat-building experience dates

back 99 years. There is a wide variety of seats,

standards and backs. Heywood-Wakefield seating

experts help to plan each installation. The Hey-

wood-Wakefield factories and warehouses are con-

veniently situated to give efficient service from coast

to coast. These items of service insure the practical,

economical, prompt and satisfactory seating of

your theatre. After all, the profit and popularity of

your house depends upon the comfort of your

patrons.

HEYWOOD-WAKEFIELD
WAREHOUSES

Baltimore, Md. 113 W. Conway St..

Boston 45, Mass. Winter Hill
Display Floor, 174 Portland St.

Buffalo, N.Y. Wells and Carroll Sts.

Chicago, 111. 2653 Arthington St.

Display Floor, Amer. Furniture Mart
Kansas City, Mo. 1310 W. Eighth St.

Los Angeles, Calif. 215 East 6th St.

New York, N.Y. 516 W. 34th St.

Philadelphia, Pa. 244 South 5th St.

Portland, Ore. 148 No. Tenth St.

San Francisco, Calif. 737 Howard St.

St. Louis, Mo. Sixth & O’Fallon Sts.

May we send a theatre-seating expert? There is

no charge for this valuable service.

^jg'
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‘‘Different” Theatre Draws
The New closely theatre patron-

Cnnitnl interwoven with the
“

appeal held by the theatre as

a building is being demonstrated in no

uncertain fashion in Chicago at the new
Capitol theatre, 79th and Halsted streets.

Radically different from any other theatre

it was obvious that the novelty of the

Capitol would prove a drawing card at the

outset. The remarkable thing is that there

has been no let-up in the huge crowds that

stand daily in line, awaiting admission.

Every night since the opening has been

virtually a duplication of the premiere. The
Capitol is proving a “double attraction.”

Presentations,^ growing interest by

n theatres of all sizes in
Prologues

^roiuction of pres-

entations and prologues is reflected in the in-

terest exhibitors are taking in stage facili-

ties and kindred matters in the staging

of such performances. The fact that

smaller houses can duplicate at a cost

within their limitations the ideas of the

super stage productions of metropolitan

houses is proving a welcome revelation.

Excellent example of this is provided by

Mr. Albert B. Coppock in this issue, in the

three modified versions of his production,

“An Undersea Elegy,” which he explains

elsewhere on these pages. In another ar-

ticle in this issue Mr. Colby Harriman in-

timately reviews and analyzes essentials in

the way of equipment and furnishing for a

small theatre desiring to improve its pres-

entations. Productions described in “Bet-

ter Theatres” may be produced from the

printed page. Correspondence is invited in

any instances where special assistance is

necessary in staging the presentations?

* * *

Information Requests for virtually

Getting
Exhibitors Information

and Catalogue Bureau were received

several times over on coupons from the

January 31st issue of “Better Theatres.”

Improved facilities and an increased staff

enabled “Better Theatres” to handle with
dispatch the many requests for literature

and information on the hundreds of items
of equipment. By filling in numbers on the

coupon exhibitors and architects are saved

the trouble of finding and writing individual

letters to different concerns making the

products in which they are interested. Con-
sult the Exhibitors Information and

In This Issue
Editorial Comment, by Harry E.

Holquist.

Egyptian Design Used in Theatre
Seating 750 at Mesa, Arizona.

"Back Stage” in the Small Town
Theatre—A Showman’s Views,
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Cueing Comedies, by Iris Ethel
Vining.

“Better Theatres” Stop Chart
Plan Wins Wide Support.

New Interchangeable Shutter De-
vice.

Hertner Develops Transverter lor
Mirror Arc.

A Color Scheme Suggestion for a
Small Theatre, by G. E. Eicben-
laub.
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Catalogue Bureau and fill in the coupon if

you do not find advertised in “Better Thea-
tres” the products which you need.

* * *

Service to “Better Theatres,”

Our Readers
btatt, IS prepared to

render many valuable services to readers.

These services, however, must of necessity

be of a general nature. Obviously, it is

impossible for this department to call

upon its Advisory Staff for complete thea-

tre plans. Recommendations as to the

suitability of a certain site for a theatre,

together with suggestions as to the seating

capacity possible and other salient points

are readily provided. Assistance beyond
this demands the usual channels of pro-

fessional service.

* * *

Profitable When manufacturers and dis-

Meetings ‘"tutors get together and
^ talk m frank and open fash-

ion about problems of sales and service

they are paving the way for much construc-

tive work. This was demonstrated at Chi-
cago last week when we had the pleasure of

sitting in on some of the meetings of Ex-
hibitors Supply Company salesmen with
manufacturers at the Hotel Pershing. Edu-
cational affairs of this kind are obviously

profitable to the salesman and the manu-
facturers. In the ultimate they redound to

the advantage of the customer—the exhib-

itor, through better service and better appli-

cation of equipment his requirements.

* * *

Big Exhibit Everyone who is inter-

of Equipment mainte-

nance and operation of
better theatres will find of value a visit to

the exhibit of the manufacturers and
dealers of the Association of Motion Pic-

ture Equipment Dealers of America to be
held in Milwaukee May 12 to 14

simultaneously with the M. P. T. O. A.
convention. Equipment men declare the
exhibit will be the biggest ever staged. It

represents an excellent opportunity for
theatre men to see in actual operation and
demonstration the best and latest in the

way of modern theatre equipment

—

H. E.

HOLQUIST.
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Egyptian Design Used in Theatre
Seating 750 at Mesa, Arizona

Theatres that are unusual and
distinctive are not to be found

only in the metropolitan centers.

Witness the Nile theatre, Mesa,
Arizona, with a seating capacity

of 750.

Bearing out the import of its

name the Nile occupies a distinc-

tive place among small town the-

atres from any constructional

\’iewpoint. As the photographs

accompanying reveal, the Egyp-
timi treatment which is followed

throughout the house, starts with

the ornamental electric sign on

the facade, an original concep-

tion by Paul D. Howse of Los
Angeles representing two winged
Egyptian lions on either end of

the sign. The word “Nile” is

done in characteristic Egyptian
inscription. A brilliant color

scheme is used in the lights, and
the sign is equipped with a

flasher, making it compelling and
novel.

^

Motive for construction of a

theatre of this type is obvious
when it is known that the Salt River

Valley of Arizona is considered the

only rival of the fertile Nile region.

Thus the management conceived the

idea of naming the house after the

historic river of Egypt and carrying

out in detail the Egyptian scheme in

its treatment.

The Nile occupies a site 50 bv 150

feet. The lobby is done in character-

istic Egyptian scarabs and leads into

an inner foyer treated in polvchrome
tints and embellished with Egvptian
heads, cleverly lighted to enhance the

mystic atmosphere. The auditorium is

spacious and high, with a ceiling beau-
tifully inlaid with open grill work

Exterior view of Mesa, Arizona’s Egyptian theatre,
the Nile. Note the Egyptian characteristics in the
name of the theatre and winged lions on sign.

ventilation vents, all executed in the

Egyptian scheme. An interesting fea-

ture of the Nile is the treatment and
location of the organ grill. This, as

shown in an accompanying view, is

located in front of the stage opening
instead of at the sides as is more cus-

tomary. It is a beautiful example of

Egyptian plastic art.

While the wall treatment of the

auditorium is simple it will be noted
that the very nature of the decoration
makes it at once unusual and distinc-

tive. On either side, midwav between

the floor and the ceiling are cove
lights subject to color lighting. These
lights are broken at the intersections

with Cleopatra Egyptian heads.

Unique, and at the same time
perfectly conceived, are the

“sheik” canopy decorations

which are done in imitation of
rare old tapestry and were exe-

cuted by Jack Lorinyrga from
photographs which the artist

procured on a visit to Egypt.

These canopies, which extend
from the wall, are supported by
spear points at right angles to

the surface and encased in the

fringe on the canopies are hid-

den lights which spread a soft

glow over the tapestries hung on
the walls.

These same effects are carried

out over the exits.

The Nile boasts an adequate

stage and well lighted dressing

rooms equipped with modem
conveniences. The heating and
ventilating plant is located under
the stage.

Another noteworthy feature

of the Nile is the front curtain

which is a reproduction of a scene in

ancient Egypt done in translucent

blue, with hazy outlines of the pyra-

mids and foliage of that country.

Automatic control operates the cur-

tain. It is the plan of the manage-
ment to offer prologues in connection

with outstanding film production.

Comfortably equipped rest rooms
for men and women have been pro-

vided. These are located at either end
of the foyer and are reached by a

short stair case.

study of the auditorium walls of the Nile showing sheik canopy
heads.

decorations supported by spear points and Cleopatra
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While the Nile theatre occupies a

major portion of the building there

are also two stores on either side of

the lobby and on the second floor is

provision for five offices. The
building itself is of rugged

deep red brick laid in orna-

mental style. A marquise is

provided over the sidewalk

with flashing lights in varied

colors.

The Nile theatre was built by
George A. Johnson of Mesa.
Associated with him in the en-

terprises are J. E. Rickards,

vice-president of Rickards and
Nace who has charge of book-

ings for the Nile and Harry L.

Nace, president, and William
Menhennett, secretary and
treasurer of the company.
That the new Nile theatre is

regarded as a monument to the

city is evidenced in the follow-

ing excerpt of a letter issued

by the Mesa Chamber of Com-
merce at the time of the open-
ing:

“The citizens of Mesa and
vicinity feel very proud of our
new Nile theatre. At this time

we invite the citizens of the

county to join with us and
show by our presence at this

opening our appreciation of

this wonderful addition to the

Rickards, Nace & Menhennett
show houses of the valley.

* * *

“We congratulate George
Johnson, our esteemed citizen,

on building such a magnificent the-

atre building in the city. Mr. Johnson
has not withheld any expenditure ttiat

would benefit and make better this

playhouse.

“We invite not only the patronagc

of the people of this vicinity, but also

that of Gilbert, Chandler, Tempa,
Phoenix, and adjacent cities. As it is

only a few minutes’ ride by automo-
bile, and the best plays on the road

will be taken care of here, those en-

joying a ride in the evening, as well

as a sliow, could do no better than

patronize the Nile theatre.

“'I'his building has filled a much
needed want in the city, besides fill-

ing a gap in our store frontage on a
block that was destroyed by
fire four years ago. We think

that it is worth while and that

it will pay good interest on the

investment.

“Again we congratulate Mr.
Johnson and Rickards, Nace &
Menhennet Amusement Com-
])any on this achievement at

this time, and ask the people to

cooperate with them to make
their business a success, as rvell

as to help develop this part of

the valley.”

'J'he management of the Nile

is under the personal super-

vision of William Menhennet.
High class programs will be

the policy which will be alter-

nated in presentation with the

Rialto at Phoenix.

Special atmospheric pro-

logues are presented in connec-

tion with the picture produc-

tions, the Nile stage being suffi-

ciently large to accomodate
these. Ample dressing rooms
and other facilities have been

provided to take care of large

casts.

Solid comfort, in keeping
with the care given other es-

sentials in the theatre has not

been overlooked in the seat-

ing. Wide, roomy, upholstered
chairs with spring cushions
are used in the Nile. Ample

^l)ace to eliminate crowding between
the rows has been allowed. For the

rest rooms wicker furniture is used,

decorated in an Egyptian design to

harmonize with the architecture.

Artistic organ grill at the Nile theatre. Mesa, Arizona,
which is located in ceiling in front of the stage.

Looking towards the

stage o/ the Nile then-

tre^ Mesa^ ArUsona,

The Nile has a seating

capacity of 750 and

occupies a site 50 by

J50 feet.

The Nile curtain is a

reproduction of a scene

in ancient Egypt.

Sheik canopies and

Cleopatra heads are

seen along the auditor'

ium walls.
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^^Back Stage” in the Small Town
Theatre—A Showman’s Views

By LINWOOD L. CURTIS

Manager, Plaza Theatre, Worcester, Mass.

'^HE Herald has printed several excel-
* lent articles dealing with the proper
design and construction of small town the-

atres. But I have yet to see anything per-
taining to the correct design for a stage
for this type of house, based on the ob-
servations and experience of a practical
showman who has managed a small town
theatre, and played everything from “Uncle
Tom” and “tabs” to Comstock & Gest’s big

spectacle, “The Wanderer.”

Last month in “Better Theatres,” a
writer dismisses the subject with this state-

ment: “As to the size of your stage, this

is a problem for your architect to work out,

as it will depend upon the size of your
project.”

That is just the trouble with about three-

quarters of the theatres in this country.
Not one of the architects gives a second
thought to economical layout and operation
behind the curtain line, and the result is

usually a “dgarbox” instead of a stage,

about as inconvenient and impractical as
one could imagine, with waste space where
it is not needed and insufficient room where
it is badly needed.

*

The ideal, practical, economical and
roomy stage for a small town combination
picture theatre, regardless of whether you
seat 500 or 1,500 people, should be 30 feet

deep from curtain line to back wall, 60 feet

wide from wall to wall, and 30 feet high
in the clear from floor to gridiron, with a
concave proscenium opening 30 feet wide,

20 feet high in the centre, tapering off to

15 feet high at the sides. This stage is big

enough to handle any attraction you can
book.

It is not too big for a 500 seat house.

Land in a small town is cheap. If you only
use this space occasionally for a road
show, it pays at the box-office when your
townspeople know that you have a stage

large enough to put on a New York pro-

duction when you are charging New York
prices to see the show.

Depth is most important. Don’t let your
architect design an inverted cigarbox and
call it a stage. With 30 feet depth, you
can handle any show that comes along, put

on indoor circuses requiring a 28-foot ring

for horse acts. New York dramatic produc-
tions with massive interior sets of solid

wooden paneling, big musical shows, in

fact, anything that will ever play your
town.

* *

The longest drop nowadays is about 44

feet long. Most of them are 36 or less.

With a width of 60 feet from wall to wall,

you have plenty of room to hang drops
without cutting the ends of the battens and
folding the drop back to make it fit your
stage, plenty of room for scene packs when
you play a stock company making a daily

change of bill, and can shove heavy built-

up set pieces off at one side out of the

way, when necessary. You can pile scenery
crates and prop boxes in the back corners
and avoid leaving them in the alley ex-
posed to thieves and the elements.

If you have a height of 30 feet in the

clear, from floor to gridiron, this is ample.
Don’t let an architect talk you into running

Accommodation for a variety of
attractions is obviously the aim of
the exhibitor in providing stage
facilities in his theatre, large or
small. In the accompanying arti-

cle Linwood L. Curtis, manager of
the Plaza theatre, Worcester,
Mass., a unit of the Poli’s Theatri-
cal Enterprises circuit, discusses
and describes the ideal stage for
the small town theatre based on
experience in presenting a diver-
siSed line of stage attractions in a
small theatre. Whether its a box-
ing match, concert, roadshow or
indoor circus the stage described
by Mr. Curtis will handle any at-

traction desired, he states.

your loft up 60 feet in the air. You will

rarely use it. With 30 feet height a com-
petent stage carpenter will hang a cyclo-

rama 30 feet high and 70 feet long, and
“trip” same in such a manner as to take
it up out of sight when necessary. All
special drops can be “tripped” and most
road shows you will play either use box
sets in the case of dramatic productions
and stock companies, or tack-on scenery,
aniline dye drops and drapes in the case of
vaudeville acts and tab shows. You will

never play the “Follies,” so why install a

lofty gridiron for making lightning changes
when you will never use it. Meantime you
save the cost of construction, heating all

this waste space, better accoustic proper-
ties, and don’t require so much rope to

equip your stage.

* *

A competent stage carpenter will handle
any road show that is financially profitable

to play your town, on a stage 30x60x30.
You can put on a New York production'
complete and not leave one piece of
scenery in the baggage car, and I defy any
audience to tell whether you have a loft or
not when they see the performance.

Put your counterweight system or pin-

rail on the same side of stage as your
switchboard and curtain, operated from the
floor with no fly gallery. One man can
run the board, handle the close-ins and
watch the stage door, which should be be-

hind the boxes next to the switchboard and
at right angles to the door leading from
the front of the house to the stage. By
all means have a vestibule or double set

of doors to kill all stage draughts from
this source. You will be surprised how
convenient and easy it is to run your stage
with one good man and a property boy to

give a hand on heavy drops, if you think
of all these things when you lay out your
stage. In small towns where there is no
union, it is sometimes wise to install a pin-

rail, as your janitor or porter, no matter
how dumb he may be, can usually keep
the pinrail system working and in repair

with a minimum of attention. Have plenty
of sandbags and clamps and plenty of bat-

tens. Border lights should be suspended
from the gridiron beams, independent of
the lines working the scenery, so a “green
hand” hired to help out on a heavy show

can’t get hold of the wrong line in the
dark and drop a border in the centre of a
set by mistake.

*

Be sure your steam radiators on the
stage are placed halfway up on the back
wall, high enough for your scenery pack
(you will use about 14-foot stuff) to go
under them against the back wall. This
makes a marvelous difference in heating
your stage. It will kill all the draughts
that exist in theatres where the stage radi-

ators are placed on stage floor. The cold
air rushing down from an empty loft cre-

ates a breeze strong enough to make your
curtain bulge out over the audience on a
winter’s night, and makes it almost impos-
sible to keep the stage even passably warm
in cold weather. Putting radiators on the
back wall, halfway up, will eliminate this

trouble entirely and your stage will be
just as warm as toast and heated with half
the coal required with the old method.

Dressing rooms under the stage are all

right, but put a sub-cellar under them to
keep the rooms from getting damp, and
make the stage floor overhead tight and
solid so it will not permit dirt and water
to seep through and ruin wardrobe hung
in the rooms below.

* *

Make your stage floor tremendously
strong, rigid, and perfectly level. It saves
a lot of worry if you get a chance to book
an elephant act, a troupe of trained horses,
or a diving girl show with a tank of water.
The day of cutting a stage up into traps
is about gone.

The stairway leading down to dressing
rooms should be beside the switchboard, so
stage man can keep track of who comes
in and out from his post at the board. Six
large rooms are plenty, with hot and cold
water running in each. A gas heater will

do the trick and hot water is indispensable
around a theatre. Have the rooms well
ventilated and warm. Most small town ho-
tels are dismal affairs and the stage and
dressing rooms are the performers’ home
while on the road.

Place the dressing rooms at rear of
basement under stage, and this open space
under the front stage can be so arranged
by means of canvas curtains or compo-
board screens that you can convert part of
it into a large chorus girl dressing room
when you play a musical show. Have two
toilets, one for each sex, at opposite ends
of the basement.

You can play a show with 60 people in

a house of this sort, if you have six large
rooms for the principals and a curtain ar-

rangement in the open space under front
stage to convert same into a couple of
large chorus rooms. For ordinary “tab”
shows or stock, the six big rooms are
ample.

* * *

Furnishings of rooms should be of the
simplest and sturdiest construction. Plenty
of lights for making up enclosed in wire
cages so they cannot be stolen. Put legs

under your washstands so when the actors
sit on them they won’t be tom from the
wall.

The property room should be the first

room at foot of the stairs, large enough to
(.Continued on page 21)
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ROCKBESTOS
-the asbestos comved wivS)

Projection room of
Capitol Theatre,

showing Rockbestos
Motion Picture
Cable on Projectors.

Is used in the Capitol

Theatre, New York—made
famous by “Roxy and his

Gang."

The projectors used in this theatre

are all equipped with Rockbestos “Roxy and

Motion Picture Cable—the life-line
Gang.

of the projector.

This cable is largely responsible for the smooth,
continuous operation of the projector. The
better theatres are using Rockbestos as part of
their equipment.

Send for samples of M. P. cable and arc,
spotlight or fixture wire.

Interior of Capitol Theatre, the most widely
known Motion Picture Theatre in the world.

ROCKBESTOS PRODUCTSCORPORAT I ON
5942 Grand Central Term. Bldg,, New York NEW HAVEN, CONN. 71 1 First National Bank Bldg., Chicago
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Cueing By IRIS ETHEL VINING
Organist, Granada Theatre, San Francisco, Calif. Comedies

I
N a previous article written for “Better
Theatres” on the art of organ accom-

paniment of motion pictures, I made the

observation that playing comedies is the

most difficult of all picture accompani-
ments. To play a comedy successfully
and be just as funny, musically speaking,
as the picture, the organist must not only
“have everything” as an organist, but be
blessed with a keen sense of humor.
A sense of humor is a gift of the gods

and something to be cultivated carefully,
like a worth while friendship. Don’t take
my word for it. Just try to make a lot of
people laugh. It isn’t that they don’t want
to laugh—they do and are willing to pay
good money for the provocation. But just
try, anyway. It’s like finding a two-letter
synonym for gladness—not
so easy.

* * *

In addition to being
equipped with a keen sense
of the humorous, the ridic-

ulous, the grotesque, the
absurd, the idiotic, the
droll, the comical and the
ever-laughable, the organist
who essays to contribute to
and enhance the fun of a
screen comedy must needs
have an organ with all

sorts of accessories and
tricks. You need castanets,
tambourine, drums, tym-
pani,

I

cymbals, Chinese
wood block sirens, storm
effect, telephone bell, fire

gong, auto horn, piano,
harp, chimes. Given all

these little appurtenances
and refinements and the
necessary know-how, and
you can make the thing talk
and tickle laughs out of the
people in the dark of the
house.
After you have all these

things you should have also
an intimate acquaintance
with popular music. You
must know it by title and
by heart, and, on top of all

that, be able to play it with
a nice precision. Plav two
or three measures as writ-
ten and fake the rest and
you fool only yourself. Right away the

manager and the public will put you down
for a joke, but a rather dolorous one.

* *

Then you must know how to apply a
title to a scene. That calls for judgment
and a well balanced taste. You should be
careful always to select numbers which
are well known, and you must make sure
what you play fits musically into your in-

terpretation. Once upon a time I heard
a well meaning organist play the Fifth
Nocturne because the screen title read
“Friday Night.”
As 0. Henry would say, words are cap-

able of interpretations. The same of
music. Take “All Alone” for instance.
Rather sad as written, but it can be twisted
to be downright funny. I played that num-
ber three times in one program, and each
time it fetched a laugh. When Reginald
Denny, playing the hypochondriac in “Oh,
Doctor!” found himself deserted by the
girl, the maid, the butler and even the dog.

I played it as Irving Berlin wrote it, as a

ballad with a sob in every line. Later, with
Felix the cat marooned on a back fence,

I played it as a fox trot. The third time,

when friend wife went to the country, as

a waltz of gay abandon. That, I submit,
was better than “My Wife’s Gone to the

Country” would have been, for the reason
that the latter has served its purpose and
should be allowed to rest in peace.

* * *

As this is written with the idea that it

may be helpful to motion picture theatre

organists, the best way, I think, to make
out a case is to outline a comedy’s cues.

Let’s consider “All Night Long,” a Harry
Langdon funny which is inherently funny
but can be made more so if all the angles

are worked properly.

At screening, you’ll remember, Harry is

revealed asleep in a deserted theatre. Open
with a snore, a trick done by holding down
five low notes of the vox humana without
tremolo and pumping the swell chest. Then
play a snatch of “All Alone.” Slip quietly

into “My Sweetie Went Away.” When
Harry reads the note from his wife saying
she has gone home with a “wide-awake
gentleman.”

As he leaves the theatre he meets the

janitor with whom he buddied in France.
“My Buddy” is pat there. They discuss

old times
—“Remembering.” When Harry

is revealed peeling potatoes, play first a

snatch of “Over There,” then “Pack Up
Your Troubles.”
The ex-sergeant janitor invites Harry to

dinner at the home of his demoiselle.

“Come On Along.” Harry falls in a door-
way—“Stumbling.” The French girl ap-
pears

—
“Cherie.” She vamps Harry—“I’m

Just Wild About Harry.” She kisses him

—“Kiss Me Again.” Burlesque this latter

bit, making it dramatic.
* * *

Harry falls out of a window and does a

funny slow motion dance. Play the

“Spring Song,” with birds, harps and cou
cou effect, and you’ll get your reward from
a delighted audience.

Comes the air raid. Precede the scene

in anticipation, siren warning the people

of danger. Use agitated music, working in

“A Kiss in the Dark.” The audience won’t

get the reason for the latter until the

lights go on and Harry and Cherie are

discovered in a long embrace. The en-

raged sergeant chases Harry out to the

tune of “Jealous.”

There is a fade-back to the theatre, dis-

covering Harry and the

Janitor again, and “Remem-
bering.”

“All Night Long” affords

much opportunity for fun-

ny war stuff—pizzicato,

sneaky—business of getting

tremendously quiet, then
springing. Jumpy stuff

catching the shells as they

fly past Harry’s head. A
whizzer whistle turns the

trick there.

Harry saves the Colonel
to the tune of “My Hero”
and the sequence fades

back to the theatre again

—

“Remembering” once more.
Of course, all these tunes

must be worked in smooth-
ly, with musically correct

modulation of key.
* * *

When the scene fades

back to Cherie’s home, very
majestically the organ
strikes up “I’m a New Kind
of Man.” This is not un-
derstood by the audience
until Cherie opens the door
and Hariy stands there in

a funny, ill fitting uniform,
wearing the insignia of a

second lieutenant—a new
kind of man. The sergeant
registers anger to the tune
of “Somebody Stole My
Gal,” and the ensuing

chase, which calls for “Run-
nin’ Wild,” suddenly is broken by a bugle

call when Harry and the Sergeant stop

to salute a superior officer. This breaks
the monotony of a chase, brings out the

humor of a sudden broken bout, adds hu-
mor to a funny situation and gives the

desired military effect—a mere bugle call

injected into a lot of hurry.

The business of the sergeant sneaking
up on the chap he thinks is Harry is cued
with stealth and a crash of the wood
block and drums when he crowns the

wrong man—the colonel.

Once more the scene fades back to the

theatre to the tune of “Remembering.”
The title reads “You got the girl and I

got the hoosgow,” and the organ strikes

up the waltz ballad “The Pal That I Love
Stole the Gal That I Loved,” played as a

fox trot. This adapts the tempo and the

character to fit the scene.
* * =K

A short fight is played to action and the

{Continued on page 30 )
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The Feature Attraction
IN MANY PROMINENT THEATRES

Man- & Colton, “America’s Finest Organ,”

(9 is recognized by prominent exhibitors as a fea-

ture that attracts many patrons to the theatre.

Because of the excellence ofconstruction and the tone

qualities you will find Marr & Colton Organs in-

stalled in leading theatres from Maine to California.

Many eminent organists call it the golden throated

organ and pronounce the beauty of tone the finest

that has ever been produced.

Marr & Colton build organs in sizes to meet the

needs of every type of theatre.

SEND FOR OUR BEAUTIFUL ORGAN CATALOG

The Alarr ^ £olton Qompany
Factories, WARSAW, N. Y.

Eastern Sales Office, 437 Fifth Avenue, New York

Western Sales Office, 906 Merritt Bldg., Los Angeles, Calif.

Branch Offices; Buffalo, N.Y. - Pittsburgh, Pa. - Indianapolis, Ind. - Portland,

Oreg. - San Francisco, Calif. - Detroit, Mich. - Rochester, N.Y. - Philadelphia,

Pa. - Toledo, Ohio.
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FOR SMALL AND MEDIUM SIZED THEATRES

Only $5, loo Completely Installed

Ready to Play F.O.^. Factory

J list the organ tor the exhibitor who reach. T he same excellence ot con-

wants an organ of known quality struction and beauty of tone as all

and reliability at a price within his Marr & Colton organs.

GIVE THIS NEW MODEL CONSIDERATION
ASK ABOUT OUR EASY PAYMENT PLAN
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The oJWarr SJ (^olton Qompany
WARSAW, N.Y.
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‘‘Better Theatres” Stop Chart

Plan Wins Wide Support
H ailed by theatre owners and

projectionists as an important

step in the direction of improved pro-

jection, the “Better Theatres” Stop

Chart campaign launched in the Janu-

ary number of “Better Theatres” met

with a response which for scope, both

numerically and geographically indi-

cates an aggressive nation wide inter-

est in the subject of better projection.

The mutual advantages to the exhibi-

tor and to the projectionist of the stop

chart idea is a feature quickly and

equally recognized by theatre owners

and operators, letters to this depart-

ment reveal.

Even theatre architects, frequently

accused of subsidizing to architectural

and ornamental taste and whims, the

importance of a correctly designed

projection room and equipment are

among those whose requests for Stop

Chart blanks were received. Appar-

ently the playhouse designers are be-

ginning to realize more than ever that

modern theatres require their special

study and familiarity with the thing

the theatre has to sell—the picture on

the screen.

* =(: *

White screen periods, amiably tol-

erated in the early days of the motion

picture industry are at present, more

than a passing annoyance. They re-

flect discredit upon the theatre. No
longer does the audience wait with

patience for the picture to reappear on

the screen but at a moment’s fadeout

expresses its disapproval in no uncer-

tain terms at a break in the continuity

of the story. It is to assist projection-

ists and exhibitors in reducing to a

minimum and eventually accomplish-

ing an entire elimination of the blank

screen that the “Better Theatres”

Stop Chart has been devised.

Logically, elimination of the white

screen period from the screen resolves

^^Stop Chart” Idea

Wins Praise
Many favorable comments on the

“Better Theatres” Stop Chart have
been received from projectionists and
exhibitors. Use of the Stop Chart is

hailed as an important factor . in

bringing about improvd projection,

it is indicated in letter received, ex-
cerpts from a few of ivhich are re-

produced following:

CHARLES E. TREON, Royal
theatre, Fairmont, Ind., writes:
Received your “Better Theatres”
Stop Charts and am very well
pleased with same. In my own
opinion it is the best thing out yet
to help the projectionist find the
cause of his stop, and with the
chart it enables one to find the
cause of the trouble and if he finds
the cause it can be fixed and will

do away with the white screen.

ROBERT NELSON, Badger the-

atre, Stoughton, Wis., writes: I wish
to thank you for the Stop Chart
blanks. I believe they will be of con-
siderable value in bettering projec-
tion. In regard to the space on the
chart headed “Duration of Stop” it

will be possible to give only a rough
estimate of the time, but perhaps that
is what you intended. I shall send
the duplicate charts regularly and
you may feel free to call upon me to

co-operate with you in any steps for
the good of the industry.

C. A. ANGLEMIRE, “Y” the-
atre, Nazareth, Pa., says: Enclosed
find my application for a supply of
Stop Charts. The idea behind this
is excellent. I hope enough inter-

est among exhibitors and projec-
tionists can be worked up to make
it a success. With the competition
that the radio is giving it is about
time that the exhibitor pays more
attention to his show and sees to

it that he has a good film to

project.

FITZER HARRISON, Empire
theatre, Syracuse, N. Y.: Would
thank you to forward us at once a
goodly amount of “Better Thea-
tres” Stop Charts. Your “Better
Theatres” department is very help-
ful to us.

HARRY F. STORIN. Leroy the-

atre, Pawtucket, R. L, zvrites: I am
in receipt of your Stop Chart blanks.

Thank you very much. When the

helping hand of service is extended
I am sure there is reaction on the

giver, and your efforts shall not only
re-ward those you serz'c but zvill be of
benefit to the industry itself. Of that

I am certain. The new edition of
Better Theatres” -is splendid.

itself to a matter of causes. Once

certain cause for picture stops are

isolated and remedied, it is reasonable

to suppose that trouble from these

sources should not reoccur. Thus the

Stop Chart guides the projectionist

in getting down to fundamentals of

unsatisfactory projection causes while

focusing attention on features that

need improvement.

* * *

Complaints have not been infre-

quent among projectionsist that need-

ed repairs and new projection ma-

chine parts are sometimes difficult to

obtain permission to install, even

though sorely needed. Where such

conditions are responsible for inter-

ruption to smooth projection the Stop

Chart proves itself an ally of the op-

erator in furnishing to the manager

concrete evidence of the need for such

repairs or additional equipment. It

will be difficult to ignore facts and

evidence which the Stop Chart con-

veniently presents and it is to be as-

sumed that no progressive theatre

owner, who has at heart the continued

progress of his theatre, will fail to

see the wisdom of acting on the im-

provements suggested.

Since publication of the announce-

ment of the Stop Chart “Better The-

atres” has received an additional sup-

ply of Stop Chart blanks which may

he obtained free by theatre owners

and projectionists on written request

or by use of the cou])on published on

page 12.
^ *

Information of a generally valuable

nature will be developed by the stop

chart. The extent of this will be de-

termined in a great measure by coop-

eration from Stop Chart users.
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What the “Better Theatres Stop Chart” Does
For the Projectionist:

Detects, isolates and classifies causes of projection

stops.

Reveals mechanical defects of equipment
;
proves

need of repairs and new parts; explains all stops en-

countered.
Affords basis for comparison of white screen periods,

effecting reduction of duration.

Improves service to employer.

For the Exhibitor

:

Provides definite weekly record of projection effi-

ciency.

Furnishes basis for evolution of equipment, running
inventory of equipment and data as to condition of
same.
Produces better projection through elimination of

faults and increase in projectionist’s efficiency.

Improves service to public.

Interchangeable Shutter Device

So. 1—^Shutter. No. 2 Hole for Pin. No. 3 Pin. No. 4 Spider. No. 5 Shutter Shaft.

AN interchangeable shutter device such
as shown above is described by Harry

Rubin, supervisor of projection of the

Rivoli, Rialto and Criterion theatres, New
York, in an article in The Close-Up, house
organ of The Theatre department of Fam-
ous Players-Lasky Corporation.

In his article Mr. Rubin declares:

“All our projectionists on the circuit can,
by the exchange of ideas, bring about a
higher standard of projection. Many of us
hit upon new devices and new methods

—

the shutter device explained in this article

is an instance. There are pieces of film

—

especially news reels—which, ta be run
correctly, must go at a speed below 80 feet.

T found that a tw'o-wing shutter giving
the maximum amount of light, when it was
necessary to run at a speed below 80 feet

a minute caused a flicker on the screen.

To eliminate this flicker I was forced to

use a three-wing shutter, but the disadvan-
tage was the loss of light intensity caused
by the extra blade. To change back and
forth from three-wing to two-wing shutters

meant a loss of time required to get per-

fect synchronization. T hit upon the de-

vice of the interchangeable shutter, which
makes it possible to change from a two-

wing to a three-wing shutter without any
loss of time. The projectionist can thus

use the two-wing shutter for the usual pro-

jection work, and quickly substitute a shut-

ter of three wings when slower projection

speed is necessary. Thus the objection-

able flicker is removed. The mere adjust-

ment of a pin gives the desired result. The
attachment consists of a spider similar to

the regular shutter-spider, but with a

smaller flange, having a projecting pin to

engage the shutters, which are suitably

drilled to receive the pin. The attachment

is first placed upon the shaft loosely; then

the shutter which is engaged with the pin

is set in the usual manner, after which

both shutter and attachment are tightened

(jn the shaft. The attachment remains per-

manently on the shaft and it is then an
easy matter to make the change referred

to. Any projectionist can make this device

for his own machine, or secure it from
the Precision Machine Company at a small

cost. The diagram reproduced above ex-

plains the main details of the device.”

J. E. McAuley Moves
to New Quarters

The factory and offices of the J. E.

McAuley Manufacturing Company, makers
of the Peerless arc control and the new
Peerless reflecting arc lamp have moved

Editor “Better Theatres,”

EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

Sir:

Send me (free) a supply of your

“Better Theatre Stop Charts” to

be used for the purpose of improv-

ing motion picture projection.

(Name)

(Theatre)

(City)

(State)

from 32 North Jefferson street to more
spacious quarters at 552 West Adams
street, Chicago.
The need for increased manufacturing

space, combined with the fact that a recent
fire in the Jefferson street quarters de-

molished the upper floor of the building

prompted Mr. McAuley to seek new
quarters. With the exception of incon-

\enience caused by water no damage was
suffered by McAuley, who occupied the

floor beneath the scene of the fire.

Hertner Develops New
Transverter for Use
With Mirror Are

'X'O fill the demand for a transverter of

a size suitable for mirror arc operation,

the Hertner Electric Co. of Cleveland is

now offering to the trade a double 20 and
a double 30, the former being adjustable

to current values of from 10 to 20 amperes
and the latter from 20 to 30 amperes.
The operation of these units is precisely

the same as that of the standard line of

Transverters, being so arranged that when
one arc is in operation the other arc can
be struck, opened, the film started and the

first projector shut down without any ap-

preciable effect on the screen. This is

accomplished without the use of any ballast

resistance.

With generators of the ordinary type

or with rotary converters a ballast re-

sistance wasting from one-fourth to one-
third or even more of the power produced
must be used to steady the current and
insure its proper performance, and unless

automatic feed is used, the carbons will

need frequent attention.
* * *

With the Transverter, this is unnecessary

as the current and light values are auto-

matically maintained, the feeding of the

carbons can be at greater intervals and
all the energy produced goes directly into

the projectors and into light.

Ordinarily line fluctuations do not effect

Transverter results. With the voltage dis-

turbances that almost invariably occur in

the outlying districts, no hurried adjust-

ments of the lamp amperes is necessary as

the Transverter will scarcely feel the effect

and the patrons will not see any change
on the screen.

A period of low voltage followed by a

quick rise will naturally diminish the life

of the incandescent lamp or possibly burn
it out. The transverter is not affected by
such condiitons.

Mechanically the Reflector Arc Trans-
verter is the same as the standard sizes

except that in the case of these smaller

units a two bearing mounting is used, the

armature and rotor being carried on the

same sturdy shaft.
*

Electrically the designs are identical. The
working parts are so made and assembled

(Contimted on page 30 )
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Power’s Projectors

A GREAT COMPLIMENT
FROM A SPLENDID ORGANIZATION

Jl^ANUFACTVRE of projection equipmetit

has reached a high stage, and the abilities

and prestige of projectionists, in whose hands

the ultfiniate screening rests, have similarly

progressed.

Foster Goss
Editor, American Cinematographer

American Cinematographer is the official publication of the

American Society of Cinematographers

Better Projection Pays
Depend Upon Power*s

NICHOLAS POWER COMPANY
lMCORF»OF?A,TEO

Ninety Gold St. New York. N.Y.
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A Color Scheme Suggestion for

a Small Theatre
be it from me to allow anyone to think we
might not know. Therefore I will design
my own lighting effects along with a color

scheme and would say “in the mass,” work
from a dark red bottom up to a light and
yellow top.

“Following this out we have the

mahogany chair scheme as the dark bottom
and red.

“Wall dado covering the lower walls
5' 0" high at rear, and to finish in straight

lines, through to the proscenium wall. This
wants to be of a brown textured material

;

and a dyed art burlap would fill the bill

nicely. This will cost about 75c per yard,

but once it is on, it is there to stay and
requires no washing and cleaning. While
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“Now paint in your wall panels with
the cadmium yellow and stipple with gold
being very careful not to overdo this

gold part. This gold also has the retiring
quality, that will help out in the width of
the house. Then outline your panels with
1x2^ moulded wood strips and stain black,
same as dado cap or paint in with 2" flat

black band.
“The ceiling panels can have their fields

run off to a colder lemon yellow, and have
them outlined with 2 dark flat-red or
maroon lines. The black would be too
contrasty.

“With this color scheme I know the
cost is low, the effect moderately safe due
to the broad treatment, but if lighted up

with blue or green colored
lights, the results are apt
to be disastrous. There-
fore, it is further recom-
mended that a special

bracket fixture be used
near the bottom of each
of the narrow panels.

This fixture is indirect

and shoots a ray up on the
wall

;
colored darker red

near the screen and get-

ting lighter red and much
stronger as it recedes
from the screen. This
would be used for the low
i n te n s i t y illumination
while a picture is being
shown.
“The high intensity il-

lumination could be man-
aged with one or two
units to each ceiling panel,

carrying from 100 to 600
watts. These ought to be
of the amber tint and I

would use the Macbeth
Evans Pendant Theatre
Globe, which gives off a

light value that is neither

too harsh nor too soft.

The Wiggins Co., is our
factory connection for the

dyed burlaps and fabrics

and the fixtures are sup-
plied to us by Macbeth
Evans Co., except the wall

brackets which are made
special by Rusterholtz
Electric tor our work. In

doing the walls and ceil-

ing, the painter should be
careful and not use any of

the hot colors as burnt
sienna, vermillion or

gamboge.
* * *

W HEN it comes to giving a theatre a

new and inviting appearance the choice

of a color scheme is obviously a feature of

far reaching importance. Messrs. Miller

& Wilcox, Lake View, la. were confronted
with the question of an appropriate decora-

tive scheme in repainting their Princess as

explained in the following letter to “Better

Theatres” : t

Gentlemen : We are going to have the

interior of one of our theatres repainted,

ceiling and side walls. It is the Princess
at Odebolt which is 70 feet long, 24 feet

wide, ceiling 14 feet in the back, 18 feet in

the front.

“Would like to have some suggestions as

to the way it should be done. Would like

to have suggestions as to

sides. Want them painted
in about three panels.

Please give good colors

for the ceiling to match
with the sides. Would
like light sides.

^ 4^

In calling on Mr. G. E.

Eichenlaub, theatre archi-

tect of Erie, Pa., and a
member of its Advisory
Staff for its suggestions
in this instance this de-
partment appreciates that

it has given Mr. Eichen-
laub a broad problem.
However, Mr. Eichenlaub
has considered the matter
as fully as facts presented
enable him to, and his rec-

ommendations are quoted
following

:

“To gain a fine result

with a small expenditure
of money in the above
dimensioned theatre is a
hazardous trick. The
information is broad and
I can pin down very little

that is definite.

“I see a room too long
for its width and far too
low for its length, which
the three panel scheme
accents and makes more
pronounced. Then I see
where the scheme of three,

being fundamentally sound
design, should be adhered
to, and, under the inspira-
tion of the moment, we
follow the esquise and
sub-divide into three again
with a varied proportion
thrown in, thus creating
interest, accenting height
and decreasing the sense of excess length,
thus in a degree correcting the architectural
proportions.

“From this we skip to the ceiling and
soon deduce that the three panels in

simpler form will stand to repeat here.
Some ornamentation is permissible at the
corners

;
better have this too simple and

correct or leave them off altogether than
let an honest painter run amuck and show
the world what he can do.

* * *

“Now, I think of color and find no
information on the electric fixtures; no
foot candles, no milli-lamberts, no watts,
no description of fixtures nor color values
given off. When I reflect that such small
items do not puzzle the man with the brush,
why should we confess bewilderment? To
do so might affect our standing and far

it gets diriy, it does not show the dirt.

“This dado should be covered at top edge
with dadocap of say 1x5 moulded wood
stained black. Or paint 5" wide flat black

band on wall.

“Now the ground color of walls we or-

dinarily make buff and brown stippled to

red or dull pink effect. In this case, the

theatre is too narrow, so we must lean to

the cooler color which ‘goes back’ you
know, meaning the surface will appear fur-

ther removed to one glancing at same.

Therefore, just the right shade of faded

or washed out blue tint (must get this

by making a color chart or trying on wall)

shaded easily into dull amber-pink near

ceiling, where the amber-pink continues

over onto the ceiling and then cools into

cadmium for the ceiling field.

“The wall panels might be papered suc-

cessfully if exactly the right paper can be

found. It will help acoustic value some,
though this theatre does not need such
treatment. The paper cannot well be

washed or cleaned, when the gold gets old

and dirty.

“Now that is one way of decorating this

house. To do your particular job right,

it will pay to have someone measure up
the interior, get it down on paper, make
a water color study or two and then your
job will not be a disappointment.

“In the matter of paints to use,—there

are various vehicles as oil, water, spirits,

etc.

“In the last few years, new paints have
been developed, some with Gypsum and
others with Portland Cement base. These

(Continued on page 20)
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CONTROL YOUR UGHTING WITH “DIAMOND H”

AFTER YOU AGREE—
that exceptional theatre lighting as used by the most successful theatres every-

where is profitable, adding both to the permanent prestige of the house and to

its immediate profits.

IT IS BUT A STEP—
to the unanimous choice of the “DIAMOND H” control for your theatre light-

ing which makes it not only possible to give those beautiful lighting effects

both on the stage and in the auditorium, but control your entire lighting of

the theatre from the manager’s office and projection booth or both, by the sim-

ple operation of a bank of Push Button Switches.

The field for “DIAMOND H” Remote Control Switches is not limited to the

larger or more elaborate moving picture palaces, but is equally adaptable to

every lighting installation where ease and simplicity in the control of lighting

is desired.

Type “G”
“Diamond H”
Double Throw

Switch

If you are interested in equipping of a new theatre or the recon-
struction of an old one you should have “A MANUAL OF REMOTE
CONTROL EQUIPMENT” which is sent free upon request.

THE SERVICES OF OUR ENOINEERING
DEPARTMENT ARE AT YOUR DISPOSAL

THE HART MANUFACTURING CO.
HARTFORD, CONN.

District Offices

New York Chicago

Boston Detroit

Denver Los Angeles

Toronto, Can. London, Eng.

THIS BOOK
Contains a fund of useful

information. It will be sent

free of charge, upon request.

DIAMOND REMOTE CONTROL SWITCHES
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AN
UNDER SEA
ELEGY

Featuring “Oh, How I Miss
You Tonight” (Irving Berlin)

Scene Plot
Scene 1—The palm tree design to be

painted very dark green with sky and water
in dye, to be lit from behind. Water is

blended up from a very deep blue at bot-
tom. Effect machines to give storm effect

to be worked from behind. Small profile

yacht to work behind drop at height of
horizon. During storm effect yacht, which
is seen in slight motion owing to dis-

tance, sinks prow downward, slowly dis-

appearing into depths, becoming less vis-

ible as it sinks behind deep blue color of
water at bottom of design. Storm effect

is visible only in center, the palm trees to

be dark until moon is brought up. At fin-

ish of storm when song begins, large moon
is brought up in pale blue. Blue light on
sky and water is brought up from behind.
This blue light must be only sufficiently

bright to silhouette figure in center stage
singing.

At finish of song, gauze curtains with
coral design close to center over palm
tree scene including character. Lights are
dimmed as palm tree drop flies. Border
attached to bottom of palm tree drop trims
top of following scene.

* * *

Scene 2—Under seat set to be backed
with sufficient gauzes and back drop or eye
with effect machines to give depth and a
constant moving shadow effect. Effect ma-
chines also to be hung overboard to cast

moving lights and shadows over charac-
ters and props. All characters to be flood-

ed dimly from overhead. Foots are deep
green. Borders to have a lighter yellow-
ish green to give appearance of light com-
ing from above surface of water.

Practical shell at center stage to conceal
girl and open, hinged at bottom.
The half shell with space to seat man

and girl to be rigged to fly with the two
characters seated.

There is a sloping rise to elevation of
eighteen inches behind which stands prop-
erty coral structure of wood framing cov-
ered with paper or cloth and high lighted

with foil papers of gold, silver and colors.

The coral tree may be either white or coral

pink, although white is proper color for
the formation shown in sketch.

Foil paper trimming and glossy colors

are necessary to get effect under moving
lights and shadows.

Scenario
Scene 1— (Selection of storm music by

musical director.) This storm effect with
sinking ship establishes a situation that is

a basis for the theme of the feature son'g,

“Oh, How I Miss You Tonight,” Irving

Berlin,, which is lament for a lost love or

lost loved one.

1

—

Degree Agitato. Storm effect as de-

scribed in scene plot.

2

—

At finish of storm, the introduction

to feature song is played. This introduc-

tion, by contrast to dramatic effect at fin-

ish of storm music will appear rather

bright. The light in moon and blue sky

and water should be brought up at this

point.

3

—

Degree Mesto. Song, “Oh, How I

Miss You Tonight,” by male in center stage
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NOTE: Coppock presentations

are adaptable to the smaller as

well as the largest theatres offer-

ing presentations. Three sugges-

tions lor a simplified treatment of

“An Undersea Elegy” for use by
smaller houses which can be

staged on a less pretentious scale

are explained by Mr. Coppock on

page 22.

silhouetted against blue water. (Words to

song follow) :

1

The days are so long-,

Seems everytliing’s wong,
Amd I’m all alone and blue;

I still love you, dear,
I wish you were here.

Come back and forgive me, please do.

CHORUS
Oh, how I miss you tonight!
WBss you while lights are low.

Oh, how I need you tonight
More than you’ll ever know.

I made believe for a wliile,

Hiding each tear with a smile,
But my heart won’t stop filing.
Please keep it from breaking,

Oh, pat, how I miss you tonight!

2

Altho’ you are gone,
Uove still lingers on,

I just can’t believe it’s true;
Awake or asleep,
.Vly thoughts seem to creep
Right back to the days spent with you.

A—At finish of song, scene and charac-

ter is closed in by gauze curtains with

under sea design. Green foots may come
up at this point to light design, while lights

behind are dimmer and palm tree drop

flies.

The following pantomime, except dance,

is to be accompanied by musical director’s

selection of dramatic themes expressive of

the ocean.

Rubinstein’s symphony—“Ocean” is sug-

gested as source of material.

There is to be a decided contrast in style

between the song and the under sea music.

5

—

Degree Mysterioso. Lights are

brought up on coral scene and gauze cur-

tains are pulled off slowly from center.

Male character is seen standing at right

side in dark. Dance number by water

nymphs, not mermaids, is introduced here.

This dance arrangement is choice of ballet

master but should be capricious
—“Water

Sprites”—Forester— is suggested. This is

to express happiness. This bit of gaiety is

to contrast the predominating mesto theme.

6

—

Degree Mesto. At finish of dance

nymphs’ attention is directed to left. They
group at leb as several little seamen with

grotesque heads and costumed in seaweeds
enter with larg shell. They carry it upright

and place it on elevation center stage. The
shell is closed. This action is done slowly

and with dignity.
_

The grotesques are to

express the pathetic. They are not to be

funny. The nymphs are with bowed heads

and in attitude of sorrow. “Death of Ases”
is suggested as theme for this business.

Grotesques exit.

7

—

Nymphs group around shell and fall

asleep.

8

—

Degree Mysterioso. Male character

walks from his position in dark at right.

“Oh, How I Miss You Tonight” is played

exclusive of introduction by strings, first

very softly as male character goes to shell

and examines it. At finish of first verse

the shell has opened and girl awakened.
Male character has seated himself beside

her.

9

—

Degree Maestoso. Male character
sings chorus with full orchestra accom-
paniment. Water nymphs awaken. They
register surprise and excitement at hear-
ing a voice and seeing the shell ascending
with man and girl.

CURTAIN

^e»- o//rt/n/n^ i.^r>c/ee

fp ha m.

mohofl

hy

SJI< \



18 BETTER THEATRES SECTION OF February 28, 1925

Three suggestions for settings which employ only platforms and draperies are offered here by Colby Harriman. Figure at
left shows the portico of a temple. The columns are constructed of fabrics, illuminated from within. Set pieces made
of compo board, are backed by blue cyclorama. A small brazier glows from a pedestal on the balustrade. Figure at
right shows a large hall. Two sets of curtains, with a center opening, beyond which is a sky drop. A set tree, in back
of a balustrade, and a mellow moon effect lend beauty to the setting.

Fitting the Small Theatre for
Presentations

WHEN a ser\ice is appraised it must
first be tested to ascertain if the larger

percentage of its factors are practical and
helpful. Both elements must form the basis

for the success of such service extended.

This particularly applies to a service ren-

dered the theatre manager. It must be pre-

sented in such form as to enable a speedy

adoption, one which will function properly

and operate economically. Above all, the

service must be honestly formulated and
carry with it a marked degree of authority.

It is indeed gratifying that an oppor-

tunity has presented itself to enable us to

prove the value of the service we are seek-

ing to render. This particular opportunity

has been given us by the manager of a

small theatre, not a metropolitan de luxe

By COLBY HARRIMAN

NOTE: In the accompanying
article Mr. Harriman offers

definite suggestions and rec-

ommendations in response to

an inquiry from a Condon,
Ore., exhibitor for assistance

in equipping and furnishing
his theatre for better presen-

tations.

those oj us who are located in small towns,

ivith a small theatre, and who, as a rule,

cannot afford expert help to work out the

problems for us.

the attendance I am entitled to in a town
of this size. I have been thinking along
several lines leading towards better pre-

sentation, but want to ask for your help on
same.

I am giving you herewith specifications of
my stage and an idea as to what I want
to do.—E. H. RANDALL, Liberty theatre,

Condon, Ore.

The spirit of his letter is most gratifying
and we want to thank him for taking ad-
vantage of our offer. Our reply, which
particularly endeavors to solve his problem,
may be suggestive to other managers whose
stages are small, and equipment limited.

On a separate sheet Mr. Randall has
given us necessary information:

The settings presented

on this page by Colby

Harriman are simple to

produce and very effect

five in lending them-

selves to shaft and re-

fleeted lighting. To the

right is shown a fan-

tastic scene adapted

from a ballet scene in

a certain German opera.

The back drop is a

metalline or all-over

spangles on net drop

and is given a variegated

lighting treatment which

form a large fan^ chang-

ing in colors during the

progress of the number,

A dancer bach of the

urn^ center, can be re-

flected on the center

panel, only the shadow

being visible, a vapor

emitting from the urn,

giving the effect that

the spirit is being ma-

terialized from the mys-

tic urn. Curtains mask

the sides.

house. The manager is the vanguard of

the scores of others throughout the country

we aspire to assist.

Here is his letter

—

* * *

Editor, Better Theatres; I am just in re-

ceipt of your Better Theatres section, and
will say, that I think it will be the means
of helping a great many exhibitors with their

problems for better entertainment, especially

I believe that the small town house should

have the same refinements as the best city

theatre, if they expect to “get by” in these

times. I believe that we should have every

possible refinement within our reach, and
not merely a place to show pictures as the

case is in most of the small houses.

I shotv nothing but the best of pictures

in my house, and very close to release,

however, I do not feel that I am getting

Dimensions of Stage^Opening, 20 ft.} depth,

18 ft.; height, 15 ft.

Proscenium Opening—At each side, 10 ft,; at

center, 12 ft.

Stage Equipment—Footlights and border lights;

four drops on rollers (close-in scenic, street, wood,
town); one set reversible wings (parlor and
woods),

Mr. Randall desires some sort of drap-

eries for the presentation of his pictures,

which can be controlled bv a small motor
{Continued on page 24 )
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Novelty Thermometer
Features Stars

AN advertising novelty, which in ad-
dition to serving the purpose of act-

ing as a box office stimulus, offers a
direct tie-up with screen activities, has

been developed by a Chicago firm in the
form of a real thermometer which fea-
tures photographs of leading cinema
players handsomely done in colors.
The advertising thermometer as shown

above is only a portion of the whole
card which actually measures 3 3/4
inches wide by 7 inches high. The space

below the black dotted line, shown in

the reproduction is iised for imprinting
the advertisement of the user. Two and
one-half inches is allowed for this pur-
pose.

The thermometer shown on the card
is of practical value, accurately record-
ing temperature and making it an en-
tirely useful instrument in home, or office.

Lots of the advertising thermometers
may be had imprinted with the colored

pictures of a number of screen lumina-
ries or a single star may be used exclu-
sively. It is pointed out by the manu-
facturer that in addition to being an ex-
cellent way for the theatre itself to ex-
ploit programs and popular players in

its community the thermometer card can
also be used to good advantage, in tieups

between the theatre, local merchants and
the public. It is declared that this use
of the thermometer has won wide favor.

Bausch & Lomb

CINEPHOR
Projection Lenses

Series I Series II

Outside Diameter 2 1/32 Outside Diameter 2 23/32
in. (51. 6mm) in. (69. 3mm)
Effective Aperture 1 23/32 Effective Aperture 2 7/16
in. (43. 5mm) in. (62. mm)
Fifteen different Focal Ten long Focal Lengths in

Lengths in in. steps from steps of /2 in. from 5^ to

4 to 7 inches and in in. 7 inches and in /2 in. steps

steps to 8 inches. to 9 inches.

Average price $35,00 Average price $65.00

Write us for information and literature.

Bausch & Lomb Optical Co.
652 St. Paul Street, Rochester, N. Y.

New York Chicago Boston London San Francisco Washington Frankfurt

**You want

Phelco !
”

i

Smooth and quiet burning

Bright light

Steady arc

Slow burning rate

Long Condenser life

Phelco Users Say:
“Our experience is that Phelco is a

slower burning combination. We also

find a decrease in condenser deposit.”

“Under our conditions Phelco carbons

function better than any other and are

slower burning.”

“Our Projectionist has made accurate

comparative tests on burning rates

and found Phelco averaged the slow-

est by 10%.”

If your distributor cannot
supply you, write to us.

CHARLES W. PHELLIS & CO., Inc.

130 West 42nd Street New York

For Canada: Keystone Trading Co., Ltd.

10 Ste. Sophie Lane, Montreal
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FROM CHICAGO TO FORT WORTH, TEXAS,

WE SHIP PROGRAMS EVERY WEEK

No Exhibitor is too far for us—the name of the attrac-

tions and the dates is all we need; and in eight working

hours from when we receive your envelope your programs
are on the way to you.

Movie fans ask for our programs wherever they are

used. They re interesting; they arouse curiosity and

compel your patrons to come more often.

They’re taken home where the entire family look them
over, and even an attraction without a star or with a

weak title becomes a picture they want to see.

For the results you get, our programs are the cheapest

advertising you can buy.

SEND FOR SAMPLES

THE NATIONAL
Poster & Prtg. Co.

506 S. Wabash Ave., ChLcago

FOR THEATRES

THAT DEMAND

THE BEST

ASSURE FINEST SCREEN RESULTS
Nothing Is More Important Than a
Good Screen. For Mazda or Arc Pro-
jection—for Large or Small, wide or
narrow auditoriums there is a Da-
Lite screen that will give you a clear
sharp picture.

We guarantee your satisfaction. It

costs nothing to consult us or DA-
LITE dealers. Write for literature

and samples. We will specify the
type of Da-Lite screen that will im-
prove your projection.

Used in the Beautiful New Capitol, Chicago

DA-LITE SCREEN & SCENIC CO.

Gives Color Scheme
Suggestions for

Small House
{Continued from page 14)

last are mixed with water and can be thin

enough to brush on or mixed thick enough
to require the use of a trowel. These give

an opportunity to achieve any kind of tex-

ture desired, from smooth flat to a very
rough surface, cover cracks and holes in

walls without treating such defects as

separate operations and are washable. The
advantages thus gained manifest them-
selves in a wide range of artistic effects at

a small outlay as compared with older

methods still in vogue outside the larger

centres.
* * *

“We now use these products exclusively

and apply them with a gun, operated by
compressed air. Though a brush is used
now and then for special conditions as

painting window muntins, etc. In our
work we use “Textone” or “Morene” and
even paint murals, stencils, and pictures

with these materials, where they are not
too close to the eye.

“If your painter cannot furnish you with
these materials, we will be glad to see that

you are furnished with sample boards of

colors and textures and arrange direct fac-

tory shipment of any material required, if

you so desire.”

Open New House at

Indiana Harbor
Seating 1,400

February 11 marked the opening of the

Indiana theatre, at Indiana Harbor, Ind.,

a new 1,400-seat house, under the man-
agement of Michael Kozacik, Jr., and Alex
iManta. About 3,000 persons attended the

opening.

The theatre was designed and built by

Architects Levine & Rupert. There are

1,200 seats on the main floor, while the

loges and balcony will seat 200. The boxes

are equipped with wicker chairs, tapestry

covered trimmed in maroon, cream and
gold. The auditorium is capped by an im-

mense dome of deep blue. The theatre is

cove lighted, with unique fi.xtures hanging

from the ceiling and side walls.

A Wurlitzer organ, duplicate of the one

at the Chicago theatre, has been installed

and a fifteen-piece orchestra furnishes in-

cidental music for the vaudeville and pic-

tures.

A modern ventilating system has been

built into the building while the beautiful

marquee is surmounted by a large sign

bearing the name Indiana, bordering in

white and red lights.

The First National picture, “A Thief in

Paradise,” was the initial attraction.

Henry L. Newhouse to

Make Trip Abroad
Henry L. Newhouse, theatre architect

of Chicago and a member of the “Better

Theatres” Advisory Staff is ready to leave

for a sojourn on the continent where he

will make a study of theatre conditions.

Mr. Newhouse will return to his office

at 4623 Drexel boulevard some time in

May. This is Mr. Newhouse’s second trip

abroad within the past eighteen months.
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^‘Back Stage” in the

Small Town Theatre
(^Continued from page S')

Store stuff you want to lock up at night,

such as borrowed furniture, rugs, electrical

equipment, etc. Have steel lockers for the

stage help to keep their clothes. Should
have hot and cold water and be ventilated

so men can smoke when they wish. Make
the actors smoke here. It saves fire risks,

as they will smoke anyway, no matter how
many signs you put up.

It is well to have your house arranged
so that the players can enter the stage

through the front of the house when nec-

essary. It often develops that your stage

manager will have a crowd of loafers and
hangerson on about the stage, and it is

sometimes necessary to padlock the stage

door and make everyone use the front

door, so you can see who is going in and
out of your stage and stop all this club-

room stuff.

Have two picture sheets. One on back-
wall when you play straight pictures, to

make your front seats desirable, and an-

other sheet “in one" for use with vaude-
ville and shows.

* * *

Theatres built in big cities are highly
specialized. A 4,000 seat picture palace is

never designed to play an intimate comedy
or an indoor circus for the local lodge of
Elks. But in a small town, you must be
prepared to handle any kind of a show, and
with a stage along the lines described
above, you have an ideal combination house
for anything from concerts to boxing
matches, and from pictures to road shows.

Makes Portable Stage

and Proscenium for

^^Lost World”
Colby Harriman has recently produced

an atmospheric prologue for the First Na-
tional Pictures, Inc., in connection with the
world premiere of “The Lost World,” at

Tremont Temple, Boston.

It was necessary for him to construct a
portable stage and proscenium in order to
change the entire complexion of Converse
Hall to that of a theatre. This was accom-
plished with sets of draperies arranged to
mask the entire front of the hall, giving
a shadow box effect. The set was adjusted
back of this on portable rigging.

* *

The title of the presentation “The Spirit

of Evolution” fittingly summed up the work
displayed, which was a synchronization of
lighting and music, using the special scenic
base for the interpretation of the theme.
No people were used in the prologue.

Three motifs comprised the action, repre-
senting a deserted cave of primitive type;
a jungle wilderness; and the finale with the
flaming forest, and ultimate confusion, a
riot of colors. All changes were wrought
by a manipulation of the lights.

* * *

The novelty of the prologue has met with
favorable reception by the large audiences,
said the Boston Globe in paragraphing the
presentation with “The effects in the pro-
logue entitled ‘The Spirit of Evolution’ are
perfect in their illusion. The thing is a genu-
ine thriller, but perhaps there is too much
packed into it for the average brain to

grasp. One has the feeling at the end that

there isn’t any answer,” and the Boston
American says that “The presentation was
a brilliantly conceived combination of hang-
ings and lighting effects.”

We Invite Comparison Before You Buy

MODEL C
(PATENTS APPLIED FOR)

Try One in Your Own Theatre
Upon the request of any responsible exhibitor in the United States

we will arrange to have our equipment installed in his

theatre on trial for thirty days free of charge.

Stereopticon with Automatic Slide Changer

is the Last Word in Projection Equipment

American Reflecting Arc Corporation
24 MILK STREET

BOSTON Made in V. s. A. MASSACHUSETTS

A. D. C. AUTOMATIC CURTAIN CONTROL
Extensively Used in Theatres

Owned by

FAMOUS PLAYERS-LASKY
CORP.

STANLEY CO. OF AMERICA
COMMERFORD AMUSEMENT

CO.

AUTOMATIC DEVICES CO.
17 N. 7th St. Allentown, Pa.

Installed Wherever Theatres Are Built

SERVICE SERVICE SERVICE

P
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S

WE HAVE IT— WE WILL GET IT

OR IT ISNT MADE
EVERYTHING FOR THE

MOTION PICTURE THEATRE

Carl H. I'ulton

President

24 East 8th Street, Chicago, 111.

Ralph H. Fulton
Gen’l Manager

Branch
3403 Olive St.
St. Tx>nis, Mo.

Branch
111 So. Capitol Ave.
Indianapolis, Ind.

G.
E.

A.
C.

to
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C.
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^ P E R F E C T P R O J E C T I ON PAYS*
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Check Up!

How many tick-

-| ets have you in

y stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Ecket Companij
Svecialisls in Tickels and Checks Since IS73

\22N. I2lh SI. Philadelphia, Pa.

SOLE LEATHER

Rolls up like a rug.

FLOOR MATS
“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amount of traffic.

Write for samples and prices.

Getman Leather Products Co.
109 Pearl Street Oshkosh. WIs.

Simplified Treatment
of Undersea Elegy
Told by Coppock

How the Coppock production, “An Un-
dersea Elegy,” shown elsewhere in this,

may be produced in condensed form by
smaller theatres is explained by Mr. Cop-
pock, who in the following gives three sim-
plified treatments of his production.
The palm tree design expresses the emo-

tional value of the feature song when lit

as described in scene plot with storm and
sinking ship effect. This would make a
complete act using only one character,
either male or female, singing, “Oh, How
I Miss You Tonight.”
The song may be featured in front of a

velvet drop, eliminating the above sea and
storm effect. This song to be sung with
a deep orange amber spot on singer. On
opening velvet curtains the simplified under
sea scene shown in small frame in second
panel with girl in open shell is discovered.
A group of four dancing nymphs may end
their dance by closing shell. The male
character observes this and a finish sim-
ilar to finish of original script may be done.
The grotesque sea men may be eliminated
or used instead of nymphs.
The chorus of song may open the shell

and the ascending business be eliminated.
A simple under sea set may be built

similar to the design in small frame.
A strictly dancing act using three gro-

tesque characters with three nymphs may be
done in about five to eight minutes.

Supply Firm Salesmen
and Manufacturers
Hold Conventions

A CONVENTION, unique in the history
^ * of the equipment business, was held
in Chicago this week and last when branch
managers and salesmen from the various
branches of the Exhibitors Supply Com-
pany, Chicago, gathered at the Hotel Per-
shing to listen to talks and witness demon-
strations by manufacturers of products
which the Exhibitors Supply Company or-
ganization is handling. The meeting opened
Thursday morning, February 12, with an
introductory talk by H. A. R. Dutton,
president of the company, and sessions were
held through until Wednesday of the fol-
lowing week. The company’s salesmen
vvere in Chicago until Sunday, at which
time they departed for their respective
branches to “pinch hit” for the branch
managers who arrived bright and early
Monday morning and for whom the pro-
gram of talks and demonstrations was re-

peated.
The meetings were in the nature of an

educational affair for salesmen and branch
managers, with the thought that a more
intimate understanding of the manufactur-
ers’ problems and the salient points of
his product will enable the members of
the organization to increase the efficiency
of their service to the trade.

Manufacturers who were scheduled to
address the meetings and make demon-
strations included L. M. Fulton of the E.
E. Fulton company; Mr. Aaronberg of
the llg Electric company, Chicago; (3scar
Holmes of the Holmes Projector company,
Chicago

; A. Meyer, W. L. Brandel and
M. Mulroy of the Bryan Marsh division;
Mr. Leonard of the E. H. Stafford com-
pany, Chicago

;
William Peabody of the

Simplex Ticket company; Preston Grounds
of Bilt Rite Manufacturing company; Mr.
Giev of National Carbon company; J. E.
McAuley of the McAuley Manufacturing
company, Chicago, whose new reflecting

arc lamp was demonstrated in connection

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.



February 28, 1925 EXHIBITORS HERALD 23

with the Kohler power plant; John Hert-
ner of Hertner Electric company, Cleve-
land; E. A. Taylor, of Bausch & Lomb
Optical company; Walter Green of Pre-
cision Machine company; W. L. Schoening
of Minusa Cine Screen company; Irving
Samuels of Automatic Devices company,
Allentown, Pa., and Ed Wolk of Chicago
Cinema Equipment company.

Electric Flowers in

Theatre Brightens
Dull Corners

Baskets or vases of electrical flowers
offer many possibilities in a decorative way
for the motion picture theatres.

Artificial roses, tulips or similar flowers
are fitted with small properly colored bulbs

and the complete bouquet is wired ready
to attach.

Many a nook and corner, now barren,
unattractive or unsightly can be trans-
formed into a beauty spot by means of an
electric bouquet. They range in price from
$2.00 to $10.00.

One of these baskets contains nine illu-

minated flowers. It measures five feet high
and is made of reed in two tone effect. The
cord to attach to the light socket is six
feet in length.

THEATRJCAl^

(J>A\PLET^

Send FOR S Catalogue

J.RClancyinc.
STjRACUS&MY.

EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of
the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

=EVENHEETERS=
Banish Cold
Weather Troubles!
Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an
even temperature in the expres-

sion chambers, the vital point of

your instrument.

EVENHEETERS are

entirely Electric and

Automatic

9 Big Reasons Why
You Should Install an

EVENHEETER
1. No relays or complicated wiring.
2. Absolutely noiseless.
3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by yonr

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls,

EVENHEETER MFRS.
630 Bluff St. Beloit, Wis,

Make Smooth
Change-Overs Easdy

!

Prom any point in the booth, operator
can make a smooth, lightning change-
over from one machine or stereopticon
to any other, simply by pressing a but-
ton. Automatic action, absolutely sure.
Will not wear out, gives years of service.

The STRONG

Change-Over
ELECTRIC AUTOMATIC

has been adopted by leading representa-
tive theatres; McVickers, Balaban &
Katz, Orpheum Circuit, and others. As-
sures a perfectly cued program. In-
creases operator’s efficiency.

Set for 2 Machines, .$25.00

Money-back Guarantee

ESSANNAY ELECTRIC MEG. CO.
1012 10th Ave. Maywood, 111.

Just Push a Button
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Do You Want the

LATEST IDEAS
For Your New Theatre

Foyer of Our Latest Designed Theatre

Ijiterior Onuuiiental Plaster Wai*k, Draperies, ( arpets, Tiirniture
Theatrical Sceiier>-; Drapes, Uiffjrins: and I.isrhtinjf Effects

We not only furnish your house complete, but make blue-prints free of charge for all

your requirements. We are the only complete equippers in this country, who will
entirely equip and furnish your house after the walls are up aJid the roof is on. We
furnish bonds guaranteeing completion on opening date. This service costs you notliing
extra, and saves you all the worry. WHY NOT GIVE US A TltlAL on your next house?

UNITED STUDIOS, INC.
L. P. LARSEN, Managing Art Director

30 W. Lake St. Chicago, 111.

j^ooal and r.oiig-aistanic telephone DEAHDOItN 1770

PROBERT
MARQUISE
Mean Added Profits
It is easy to understand why the
theatre with a protecting Mar-
quise boasts of added profits.
The attractiveness, protection
and added advertising feature
quickly account for its value.

Our interesting catalog
on Marquise will point
the way to added profit

for you.

ProBert
SHEET METAL CO.

COVINGTON, KY.

The SUPREME Heater
Patented

Supreme Heating
for your theatre assures quick, uni-

form heating at a real saving

;Vo danger of freeze-up.

No floor or aisle space occu-
pied.

Excellent Ventilation.

Noiseless^ Dustless^ Economical
operation.

Write us Today,

SUPREME HEATER &
VENTILATING CORP.
1522 Olive St., St. Louis, Mo.

E([uippiiig the Small

Theatre for Stage

Productions
(Continued from page 18)

located in the projection booth. He also

wants better lighting effects for the stage,

and for the theatre. His inquiry is sum-
med up with “I should like to hear from
you what additional equipment I will need
to make the stage suitable for better pre-

sentation of pictures, and at the same time

reasonable in cost.”
rt: * *

For the small stage, draperies should

form the bulk of scenic equipment. Flat

pieces, battened drops and roll drops are

too cumbersome and difficult to manipulate

in small areas. With fabric sets, draperies

and curtains, the operation is simple, the

materials being easily handled and stored

when not in use.

If is our suggestion that either a set of

four to eight battens be placed in the

stage area. These battens can be sus-

pended from the ceiling on a set of lines

which can be controlled from the side of

the stage. When a set is to be placed

on the battens, same can be lowered to

the floor, the curtain, draperies or drop
adjusted, and then pulled up into position.

Another method is to stretch about three-

quarter-inch wire cable from one wall to

the other, high enough to clear the open-

ing. The lines can be brought taut by
using turn-buckles. The sets can be tied

or fastened to the cable with snap books
or rings. When sets are used in front of

the screen, they can be divided at center

and a set of lines adjusted to pull them
open. The battens can be one and a quar-

ter inch piping, in two or three sections,

permitting easy handling of same. If wood
battens are desired, use three-inch strips,

in double sections, fastening same together

with screws.

If the screen is used back stage, and is

in a permanent position, a drapery scheme
can be used which will add greatly to the

attractiveness. Purchase some medium
weight material, such as plush, or even

Canton flannel, selecting a dark color, for

example, maroon, blue or red. Over the

top of the screen run a border, high enough
to mask. At the base of the screen, in the

area between the bottom frame line and
the floor, a base border can be fastened.

Curtains of the same material can be placed

on a tracked batten or cable and used to

drape or mask in the sides of the screen.

When the stage is being used for a pre-

sentation, these curtains can be drawn
across the face of the screen, and form
part of the set in which the action occurs.

One of the best combinations for a small

house in draperies and curtains, which can

be used in many ways, is the following

:

One set of BLACK curtains of velour,

plush, flannel or “Turkish crash.”

One set of PINEAPPLE cloth—gray-

ish purple tint.

One set of RED or BLUE curtains—sim-

ilar material to the types tnentioned in

Black.

These curtains should be long enough
to be hung in folds—the rule to follow in

making the purchase being one-third longer

than the opening. When the curtain is

hung on the batten to just mask, the folds

will be proportionate. The sets of curtains

should be in two sections to permit a cen-

ter opening if desired. The workmanship
on these sets of curtains should consist of

hemming the edges, sewing webbing on the

top, to which the lines are fastened, and a

canvas pocket at the bottom to carry a

batten when same is used in making set

combinations.
Another piece of scenic equipment should

be a sky drop or small cyclorama. This
should be hung straight with no folds.
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When an exterior is demanded with a

small presentation number the sky drop
blends nicely with set pieces used in front

of it. Set pieces, such as rocks, trees,

fences, etc., can be made out of compo
board.

^ ^ ^

Any hanging piece placed on a tracked

batten or with rings on a cable can be

opened and closed automatically from the

booth eliminating a man on stage. A new
curtain operating device is on the market

which is made for either alternating or

direct current. It is operated by a one-

quarter electric motor and is entirely auto-

matic in action, it being necessary only to

throw a switch to open the curtain when
closed and close it when opened. The
mechanism is simple, sturdy and compact,

besides noiseless in its operation.

The lighting equipment can also be con-

trolled from the booth.

It is suggested that the footlights and
the border lights be divided into three

circuits each. Lamps of 40 watt intensity

will suffice. Sprayed lamps in red, green

and blue should be used, but if a lighter

tone is Lsired, canary or straw tones can

be added in place of the greens. The
greens are valuable in attaining beautiful

effects and are very effective.

Two spot lamps, two flood lamps, of at

least 500 watt intensity each will complete

the primary units on the stage. These
can be placed to highlight various scenes

or performers.
* * 4,

In the booth a spot should be placed,

which can be equipped with a color box
or boomerang. This will be valuable in

getting flood or spot lighting in direct lines.

All electrical equipment can be cut in

to a small dimmer box, of either the slider

type or plate dimmers. This will not en-

tail much expense owing to the limited

equipment. A plugging box can be used

back stage which will eliminate floor pock-

ets. The various lighting effects previously

arranged can be controlled by the pro-

jectionist.

If an orchestra is employed, some flood

lighting units can be placed in secluded

spots overhead and at the sides in the

vicinity of the pit and vari-colored gela-

tines used to give color schemes and effects

to any special musical numbers.
The general lighting of the theatre,

whether large or small, is one of particu-

lar importance, and in a previous issue of

Better Theatres a general plan was pre-

sented which has been developed to give

practical assistance and data in working
out the scheme of things electrically.

^

With the scenic and electrical equipment
above suggested, you will find, Mr. Randall,

that you have an adequate basis to obtain
and build better effects. The cost is minor
in comparison to the attractiveness you
will be able to give your programs. To
complete our service, we are communicat-
ing with reliable dealers who will for-

ward to you complete information and data
regarding the suggested equipment, which
will aid you in outlining your developments.
When you have completed this work and
have added the primary equipment we will

be pleased to send you descriptions of set-

tings and presentations you can easily pro-
duce. We thank you for your letter, and
we hope we have helped you.

John Collins to Build
Paragould Theatre
A new theatre is to be erected in Para-

gould. Ark., soon by John Collins. The
new house is to be even larger than the
Majestic and will be operated by Mr. Col-
lins and his son, Orris Collins.

Mr. Collins is a brother of Eli W. Col-
lins, Jonesboro, Ark., president of the state

exhibitors’ organization.

The Mirror Arc Performs
Wonders

Until the advent of the mirror arc, the owner of the theatre

of average size could get either

—

Good light, but at considerable expense to

energy and carbons, or

A light at less expense but of inferior quality

and limited in quantity.

The mirror arc permits of the highest quality of light and
in the quantity desired.

The best mirror arc results are obtained with the new special
model

Iraih^rteK
TRADE

designed for use with it.

Write for further information

Hertner Electric Co.
1900 West 114th St., Cleveland, Ohio

In Canada: Perkins Electric Ltd.

WORLD’S LARGEST

AND

MOST EXACTING
PIANO MANUFACTURERS

Paris 1900

Awarded Worldss Highest

St. Louis 1904 London 1914 Rome 1923

BALDWIN PIANO COMPANY
323 South Wabash Avenue, Chicago
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THE

SUPERIOR
PROJECTOR

PROJECTION
IS

Your One Big Feature

You owe it to your PA IKONS
to give them the best Projection

obtainable.

SUPERIOR PROJECTORS
will improve your projection with

Economy and Simplicity.

SOME EXCLUSIVE
SUPERIOR
FEATURES

Special Fire Protective Devices

Automatic “Takc-up” Device

Unique Oiling System
Direct Motor Drive
No Belts and Chains
Unit Construction

Less Parts

Adapted to

G. E. Mazda Incandescent Lamp
Projection
Cinephor Condenser System

SEE OUR DISTRIBUTORS

Carolina Theatre Supply Co.
13 South Church St.

Charlotte, N. C.

Chicago, III

736 South Wabash Ave.,

Pilgrim Photoplay Exchange,

OR
WRITE DIRECT TO

OOXSAGKIE HOLDING GORP.

COXSACKIE, NEW YORK
U. S. A.

Stanley Firm Erecting

One Floor Theatre
Seating 2,500

Olney, in Philadelphia, will have the dis-

tinction of one of the largest one floor

theatres in the world when the handsome
new Colney, at Fifth street and Olney
avenue, is completed. The house is in

every respect “the last word” Jn construc-

tion and in artistic decoration and the

Stanley Company of America dedicating

the building to one of the city’s most pro-

gressive communities. Workmen put forth

every effort to complete the operation so

that the house was ready for opening on
Lincoln’s Birthday, February 12.

A theatre of the quality of the Colney
has long been desired at Olney. That sec-

tion of the city is growing most rapidly

and it is a residence neighborhood with
thousands of separate new homes. Last
April actual building operation began. A
site 112 feet on Fifth street, extending 220
feet to Lawrence street in the rear, at

Olney avenue, was obtained. Building
went on apace. Hodgens and Hill, archi-

tects, gave skillful treatment to the problem
of providing a one floor theatre with a
seating capacity of 2500 and it is believed
that the result of the planning will be to

set a new standard for motion picture

houses of the best class. Over the audi-

torium extends a dome, 50 feet in diameter.
The Italian Renaissance style was adopted
and the color scheme chosen was blue, gray
and gold. The exterior is in white tapestry

brick and terra cotta.

* *

Apart from its general air of dignity

and quality the Colney has distinctions in

details of construction. For instance, ven-
tilation and heating systems are inde-
pendently operated. Heating is by warm
air. The cooling apparatus consists of

four of the largest typhon fans in the city.

Each is ten feet in diameter. These sys-

tems are separately placed in ornamental
bays on each side of the auditorium.

The theatre is equipped with a fine stage

so that the house may be used for any
sort of theatrical entertainment. At each
side of the proscenium arch is the organ
chamber with grill work in handsome de-

sign. The stage has two machines for

operation of curtains, border lights and
foot lights and all are controlled directly

from the motion picture booth.

The operator’s booth, it is claimed, is

the largest in Philadelphia, being 11 by 26
feet in ground dimension. There will be

three projecting machines and two spot-

lights in the booth,

>u ^

Special care was taken with the illumina-

tion system. Indirect lighting has been
provided although the lobby will be sup-

plied with a handsome crystal chandelier.

At either side of the entrance are two
stores and the second floor front has office

space and also hall room that may be

utilized for dancing or for other public

purposes. The operator’s booth is on the

mezzanine floor where the manager’s office

is placed. Rooms for men and women are

at the rear of the first floor. Handsome
and comfortable chairs will be provided

and in every detail there will be attention

paid to comfort, convenience and beauty.

The Colney will be an important addition

to the Stanley theatres in Philadelphia.

“It is eagerly awaited,” said Jules E. Mast-

baum. President of the Stanley Company,
in speaking of the house. “The same high

standard that prevails at all our houses

will be maintained and the best of pictures

will always be shown.”

Remember
your sign is

on your
payroll and
ought to

WORK
It’s costing you money every month
for upkeep.

For no more upkeep, or perhaps less,

you can have a sign that actually

does hustle for attention; that com-
pels attention by the well knoivn

principles of Motion and Color.

To Secure Color and Motion

—Use

Flashers
They operate day
in and day out,
month in and
month out, with
minimum upkeep
and mainte-
nance. They are
used on 85% oi

the moving elec-

tric siims of the
country.

—Use

Color Hoods
provide color easiest, cheap-
est, most brilliantly. Choice
of six rich colors.

They protect the lamp and figure cheaper than

dipped bulbs.

Nearly all the “Slop-Oo” Traffic Signs

of the country are equipped wth Keco
Controls.

Write for full in/ormafion

2651 W. Congress Street Chicago
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of
theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ROBERT O. BOLLER, Boiler
Brothers, Architects.

A. B. COPPOCK, Presentation
Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

COLBY HARRIMAN, Stage and
Theatre Lighting Specialist.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L, STAIR, Chief Engineer,
Curtis Lighting, Inc.

That’s what good projection means sharp, clear, contrast between
light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

STYLE
Where the

Audience
Sees It

!

These gold glazed, magnificently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The whole audience
sees theml

Box-like construction and hooded
lamps remove reflection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these improvements to your
presentation.

Write for information today

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicago, III.

Gallagher
Orchestra Music Steuids

SIGNS
and Showcards

A great deal better than you thought
was best

HAND PAINTED PAPER

BANNERS 50c EACH
(Size 32 ill. x 10 ft.) Painted on Heavy

Poster Paper

Other Prices as Foliows

Paper Banners (32 in. or 3G in. wide)
any length over 10 ft., per running
foot ..lOe

Muslin (or cloth) (36 in. wide) any
length, per running foot 26c

We make a Specialty of

Pictorial or Illustrated Muslin Signs

for big Attractions in very flashy colors
at 35c per running foot

(These prices do not include postage)

All Banners Painted in Oil—Strictly

Water-Proof

PLAIN AND ILLUSTRATED SHOW
CARDS

Years of experience your guarantee for
expert workmanship

24 Hour Sendee on all Mail Orders

Mall ail Correspondence direct to

H. DRYFHOUT
742-744 So. Wabash Ave.,

Chicago, 111.
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The Least Expensive

Box-Office Profit

Producer is LIGHT!
Light is an accessory that gives greater pulling
power to your attractions by interesting audi-
ences more.

Floodlight your orchestra pit, or your organ
console, or your stage settings with white and
colored light.

Floodlight also the front of your theater
it pays dividends far beyond the cost. Send for this

Floodlight Bulletin

The New Major Flood*
fight Unit gives you
more light at less cost
for current — uses less
space wherever you place
it and will last as long
as your theatre.

Send for complete new
Bulletin In color that
will give you full details
about this new money
maker.

Chicago Theatre floodlighting orchestra
pit with Major Floodlights,

^uipmcht Company
360 N. Michigan Ave., CHICAGO Telephone Central 0702

What is a **good show’*?
\X7HEN the theatre patron speaks of a “good show”
* ” he has in mind the feature picture, of course, but

his judgment is greatly influenced by the conduct of the

performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-

trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston. 170 Purchase St.: Chicago, 337 W. Madison St.

Sales Representatives

San FTandsoo
516 Market St.

SIEBBA ELECTKIC CO..
INC.

Log Angeleg
301 Roberts Bldg..

SIERRA ELECTRIC CO..
INC.

Seattle. Wash.,
222 Hinckley Bldg.,

SIERRA ELECTRIC CO..
INC.

New York. N. T..
76 Varlck St.

S. H. COUCH CO., INC.

Philadelphia, Pa.,
1723 Sansom St.,

JOHN R. HOLLINGS-
WORTH

Pittsburgh, Pa.,
305 Seventh Ave.,
J. A. JACQUES

Montreal, P. Q., Canada.
3 St. Nicholas St.,

G. L. MAC GILUVEAT
CO., LTD.

Jay Interviews

NECKER
FILMSCRATCHER

My friend, Necker Filmscratcher, of the

Skookum Hollow theatre (late of

Hogscald, Ark.), says that he landed his

new job on the recommendation of Mr. I.

Ben Stung, which was published in the

Herald recently. His new boss cannot

read, but when Necker showed him the

testimonial, he immediately engaged him
on the length, not strength of it.

Necker, in conversation with me, said

that as most of the people cannot see all

the pictures, he thought it would be a

fine thing for him to give me the theme
of the better ones and have me send it in

to the paper.

When I first came in, I got the idea this

show had a lot of sense jammed in it, but

the boss opened a side exit and the jam
was soon over.

I found Necker in the operating room,

and he was in good humor, but it didn’t

last long, as he woke up. He claims he

has been an operator off and on for twenty

years, mostly off. Necker thinks the take-

up device is to take up the spaces between
the perforations in the film (lots of his

brother ops seem to be of the same opin-

ion), he had his set so tight he was tear-

ing the performations half out. I men-
tioned it, but he said he didn’t care as

he wasn’t going to use that film again

anyway, and he liked to wind it tight. I

spoke of a dust collar and Necker said he

didn’t like those new sweatless collars,

celluloid was smoother on the neck. I

noticed that some of the mica washers on
his lamp were broken and mentioned it

to him, but he said he didn’t like Irish

washerwomen, so he sent his shirts to the

laundry.

He told me that a grid jumper was the

bird that won the long jump at the Olym-
pic games, and that a connection plug is

Projection room of the new Lerner
theatre, Elkhart, Ind., described in last

“Better Theatres.” Equipment, includ-

ing latest type Powers projectors was
installed by the Fulco Sales Company
of Chicago.
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one of Barney Google’s pets. Necker reads
the mags, so somewhere he absorbed an
article regarding keeping your lenses clean,

he does this by wiping them during every
fade.

I watched him run the slides with much
interest. He throws on a garage slide

showing a flivver, then follows it with
one with reads; “Why Not Sell Us Your
Junk?”
When I mentioned the fact that he had

promised to give out some information on
the theme of some of the popular pictures,

he said : “At your service.” I told him
to watch his light or he’d be “at liberty.”

Regarding Pola Negri in “The Cheat,”
he said the plot was; she was a clerk in a
help yourself grocery. He hadn’t seen
“Flaming Youth,” but judged it must be
a hot picture. The manager came in, and
as he has had considerable experience
with ops of Necker’s class he said “he
thought the ‘Fool’s Awakening’ ” was about
an operator who woke up during the show.
The drummer came up and said he’d like

to see “Flowing Gold,” as he’d bet it was
a moonshine picture. He said he wasn’t
interested in “Going Up,” as it reminded
him of the price on corn liquor after the

report of the frost on the loway corn crop.

“The Leavenworth Case,” Necker judged,
referred to one of those cases that the

manager somtimes gets via the Bahamas.
In “A Million to Burn” he said it was
where a fellow was lit up and let some-
one pass Russian money on him. He said

“Not a Drum Was Heard” referred to the

times “traps” held their annual convention.
In “Ride for Your Life” he said “Hoot
Gibson” had drank some wood alcohol
by mistake and was going to the doctor.
In “Six Days” he said he guessed the op
had got the can at the end of his try out.

“Stop at Nothing” he said was about a
theatre cashier. In “This Freedom” he
said a show was located so film salesmen
couldn’t find it. “Through the Dark” he
said referred to a picture in which the
hero got the wrong dope on home brew
and went blind. He thinks “Thundering
Dawn” refers to the morning on which
Wendell Hall wrote “It Ain’t Gonna Rain
No More.” He says the “Uninvited Guest
is about an equipment salesman who was
annoying an operator. “Unseeing Eyes” he
said was where the theatre had automatic
arc controls and the operator slept through
the show. “What Love Will Do” he rea-
sons is why usherettes are always stum-
bling in the aisles. “When a Man’s a
Man” he thought referred to the time he
got lit up and “bawled out” the boss. In
the “Clean-Up” he said the op was giving
the operating room its annual sweeping.
“Itching Palms” he was sure was about
a boss with the S. R. O. out and a jam
in the lobby. “Out of Luck” he said was
about an op asking for a thirty per cent
raise

; “Pure Grit” about one asking for
fifty per cent.

While Necker was handing me the above
he neglected to feed the arc, and the boss
heads toward the booth, Necker sees him
and stops the feature and starts the com-
edy “Trouble Brewing.” When the boss
finished with Necker he (Necker) looked
like “Human Wreckage.” Anyway, I was
glad of the opportunity to interview Necker
and am passing the result on to you, free
gratis, for nothing, without charge. And
it’s worth every cent of it, but no more.
(Per CLELL JAY, Projectionist, New
Theatre, Little Rock, Ark.)

New Gary Theatre
Plans have been completed and ground

has been broken for a modern motion pic-
ture theatre for Gary, Ind. The architect
is John Eberson. Young and Hankinson
are to operate the house. It will seat
2,500 people and is located in the center
of the business district at 8th and Broad-
way, on the northeast comer.

DEPENDABLE

MOTSCO
RELIABLE

Demand
Motsco

Motsco
Motsco Adapter for
Simplex. Powers and
Motiograph Lamp
Houses. Replaces
your arc lamp, easy
to install. Insures
perfect projection.
Price, complete with
Reflector and two
quick change sock-
ets. less lamp $30.
Extra Reflector $4.

Post Prepaid

Motsco Regulator

Reduces 110 and 220
volt A.C. to 30 volts.

Reduces electric bill

to one-fourth. Can-
not overcharge, will

not blow globes. It

never fails. Price
No. 1. 110 A.C., 60

cycle to 30, $37.50.

No. 2, 220 A.C.. 60
cycle to 30, $43.50.

No. 3, 110 A.C., 25
cycle to 30 V., $42.50.

Demand Motsco.
Accept no substitute

Monarch

Monarch prts in any
lower carbon jaw
or standard post.
For semi-portable
machines Monarch,
Edison, Royal.
Powers 5. etc. Also
spot lights. Price
complete with re-
flector (less lamp),
$10.00. Extra reflec-
tor $3.00.

Post Prepaid

HERE IT IS!

“MOTSCO"

JUST OUT!
SILVER SCREEN

COATING

A guaranteed resilvering for all makes

of high grade gold and silver fibre

screens.

SIAItE THAT OLD SCKEEIN NEW
You can make a silver screen of highest

quality by applying Motsco Silver Sc^en
Coating to any canvas screen or wall. One
can enough for ordinary size screen.

322 Per Can pUpL

ItBBUIliT MACHINESs
GUARAJ^TEED THE MOTSCO WAY

will se<rve as grood as new.

Powers 6B. motor drive, complete with lenses, stereo.

olioice of arc lamp or Mazda attachment $425.00

Powers 6A. complete as above j 300.00

Simplex, complete as aliove. 425.00

MotiORraph, complete as above — .t— ... 275.00

Portable Suitcase Machines, any make, motor
drive — 100. 00

Used chairs, compensarcs, generators—everything for

the movies.

Write for out* new bulletin. Put your namr

on our mailing list.

MONARCH THEATRE SUPPLY CO.I
Dept. ME

724 So. Wabaeh Avt. CllSeaps, III.

WE H4VE NO BRANCH OFFICES

GOING FORWARD?
OR FALLING BACK?

Your installation of a new

DE LUXE SPECIAL SCREEN

will do more toward keeping your patrons in line

than any other part of your equipment.

There’s a Minusa Dealer near you.—Get further

details from him—or call on us.

MINUSA CINE SCREEN CO.
Bomont and Morgzm

SAINT LOUIS
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FRESH-CLEAN-COOL-AIR—
IN YOUR THEATRE

JTk ID you ever think of the great

drawing power that could be

made possible at your box office

during the summer months if you

installed

THE WEBSTER AIR WASHER

^ I
^HE air in your theatre is not

only washed and cleansed but

cooled so that your patrons may sit

in comfort and enjoy your

presentation.

Let us help YOU increase your box office returns

\TA1Q,SP„HER)Cj2.0/SDITJ0/5l)/<eX.0J^5^

CHESTNUT STREET AT FIFTH PHILADELPHIA

THE VICTOR
Repeating Film Projector

in the form of a

MINIATURE THEATRE
for

USE IN DAYLIGHT
PROJECTION

shows a brilliantly illuminated picture 11x1454
inches. The machine is rented, is entirely
automatic and operated by electricity for a
few cents an hour. Positive prints furnished
and service guaranteed.

Helped the “Ten Comraandnients” to make the
record run for Famous Players-I/asky Corporation at
the Criterion Theatre. New York City.

Lavenham Corporation
2032 Grand Central Terminal

NEW YORK CITY

0" HELIOS
REFLECTOR UMP
“Best By Test”

Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
265 Canal St. New York

Organist at Granada
Theatre Discusses

Cueing Comedies
(Continued from page 10)

sequence fades into Harry and the Ser-
geant recuperating in a wheelchair to the
tune of “My Buddy.” Only the last half
is used, for the strain must end to attack
at the precise moment the famous Sousa
march, “Stars and Stripes Forever”—also

the last half only, when a splendid military
parade passes and Harry and the Sergeant
stand up to salute the colors. This makes
a splendid hip, hip, hurrah finish, for the
last strain ends as the scene fades.

I feel the importance of playing by title

and using only well remembered tunes, or
the very latest as opposed to forgotten or
not well remembered airs, cannot be over-
emphasized. For example, “Lucky Ken-
tucky” is new while “Sweet Kentucky
Days” was popular ten years ago. Victor
Herbert, I think, would rather have had
you play his “Dream Girl” than “The Only
Girl.” His “Kiss in the Dark” is sweet

—

much sweeter for its freshness than the
lovely but threadbare “Kiss Me again.”
“I Hate to Lose You” and “When I Lost
You” both were popular in 1914, but the
latter survives, hence would be preferable
as a cue number today.

The number of clever things which an
organist can do to heighten the fun of a
situation or to bring out hidden business
is great. You can create a very effective
laugh by “patting” the keyboard up and
down. Keeping the cues a fraction of a
second ahead of what you are cueing shows
the organist’s keen interest, and if the
organist is interested the public uncon-
sciously reacts and its interest deepens.

* * *

I would avoid cueing falls and tumbles
by running one finger either up or down
on the keys. A soft sudden thud on the
organ notes—if you have no effects

—

crushed right into the tune being played,
never becomes monotonous, whereas the
finger-running technique becomes not only
sad but maddening.

Above everything play softly. Or, if

you use a loud combination, keep the swell
boxes so nearly closed that your audience
will feel grateful to you. Study smooth-
ness, naturalness and spontaneity. Blend-
ing is the surest test—it stamps you either
as an artist or a dismal failure.

Hertner Develops New
Transverier for Use
With Mirror Arc

(Continued from page 12)

that the current produced remains constant
whether there is one arc in operation at

55 volts or two arcs in series at 110 volts.

Being a vertical machine,—the horizontal
type being furnished only when so speci-

fied,—the commutator is well above the
dirt and grit of the floor besides enabling
the Transverter to occupy a minimum of
space.

The shaft of the machine is supported
on annular and thrust ball bearings which
reduce friction and increase efficiency.

The panel, which is regularly furnished
with these Transverters, is the standard
“A,” mounting a voltmeter, ammeter, field

regulator and relay. The function of this

last is to automatically protect the shunt
fields where the machine is permitted to

run on open circuit so that they will not

be damaged on account of excessive cur-

rent and at the same time improve the

efficiency of the machine.
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Spot and Flood Lamp
Solves Problems in

Stage Lighting
An effective lamp has been successfully

developed by Henry Mestrum of JSIew

York City. The device known as a Bal-
luna spot and flood lamp solves many prob-
lems of the producer whose lighting facili-

ties are limited. The lamp can be placed

in the booth, and the operation of the lamp
is simple when its capabilities and com-
plexity are noted.

A device is placed on the front of the
hood which carries six color frames, in-

dividually controlled from the back of the
lamp, and so arranged as to permit a
dissolving treatment of the colors desired.
Four condensers of various types, ranging
from a stereopticon, spot to flood, can be
quickly inserted. An iris, and vertical and
horizontal masking devices are added and
all controlled from the same station.

Mr. Mestrum has developed a lamp
which is being used in leading metropoli-
tan motion picture theatres, and it renders
excellent service in blending with stage
lighting effects, when used as a ground or
basic tone, and an effective additional light-

ing effect for orchestral numbers.

MR. J. PLUNKETT
OF THE

STRAND THEATRE
NEW YORK

Selected

For the Premier Presentation of

THE LOST WORLD
AT THE

ASTOR THEATRE
; S

AND

QUO VADIS
AT THE

APOLLO THEATRE
There Is Significance in This

RAVEN SCREEN CORPORATION

^ -yscceft CURTAIN CONTROLS AND TRACKS Q
A ARCHITECTS—ENGINEERS a
^ EXHIBITORS k
g OUR YEARS OF EXPERIENCE ARE AT '5'

S YOUR DISPOSAL S
A Why Not Avail Yourself of This to Insure a ?
N PERFECT CURTAIN INSTALLATION t

I AUTOMATIC CURTAIN I
N MACHINES and NOISELESS WOOD TRACKS c
i E. J. VALLEN ELECTRICAL CO., AKRON OHIO s

curtain controls and tracks ®

Eau Claire Firm Will

Build New Theatre
Work on a new theatre for the Eau

Claire Theatre Company of Eau Claire,

Wis., will start in spring. Contract for

erection of the theatre has been let to

Hoeppner-Bartlett. Plans and specifications

for the theatre have been drawn by E. J.

Hancock, Eau Claire architect.

The theatre, which will have a seating
capacity of 1,000, will be known as the

“Wisconsin.” It will embody latest im-
provements in construction and equipment.
Herman A. Schwahn is general manager
and secretary of the Eau Claire Theatre
Company.

HILLGREEN,
LANE & CO.

ORGANS
will be found in theatres, churches,

residences and concert halls through-

out the United States and Canada.

Correspondence Solicited

Factories: Alliance, Ohio
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of **Better Theatres” See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers

of “Better Theatres”
^In the last issue “Better Theatres” increased the

^ scope of its individual service to readers through
its Elxhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

^Fill in the coupon on the next page and mail it to

^ the “Better Theatres” division, Exhibitors HeraJd,

407 S. Dearborn street, Chicago.

^Many of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

^We are glad to serve you. Do not hesitate to ask

^ us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-

ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-
trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.

51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.

55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing

instruments.
71 Electric fans.

72 Electrical flowers.

73 Electric power generat-

ing plants.

74 Electric signs.

75 Electric signal and con-

trol systems.
76 Emergency lighting

plants.

77 Exit light signs.

F

78 Film cleaners.

79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.

89 Fire proofing materials.

90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.

95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.

99 Fountains, decorative.

100 Fountains, drinking.

101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G
107 Generators.
108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

1

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.
149 Machines, sanitary vend-

ing.

150 Make up, boxes, theatri-

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.

156

Mazda projection adapt-
6rs.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.

164 Music stands.

N

165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings and
equipment.
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168 Oil burners.

169 Orclaestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

Signs, parking. 269 Theatre seats.

Signals, reel end. 270 Tickets.

Sign fiashers. 271 Ticket booths.

Sign-cloth. 272 Ticket choppers.

Sign lettering service. 273 Ticket holders.

Side walk machines, corn 274 Ticket racks.
poppers. 275 Ticket selling machines.

Slides. 276 Tile.

Slide ink, pencils. 277 Tile stanas.
Slide lanterns. 278 Tool cases, operator’s.
Slide making outfits. 279 Towels, paper.
Slide mats. 280 Towels, cloth.
Shutters, metal fire. 281 Trailers.
Soap containers, liquid. 282 Transformers.
Speed indicators. 283 Tripods.
Spotlights. 284 Turnstiles, registering.

Stage doors-valances, etc. 285 Typewriters.
249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

u

286

Uniforms.

287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.

291 Ventilating, cooling sys-
tem.

292 Ventilating systems,
190 Poster frames.

191 Poster lights.

192 Poster paste.
s

260 Tally counters.
261 Tapestries.
262 Tax free music.

293

294

complete.
Vending machines, soap,

towels, napkins, etc.

Vitrolite
193 Portable projectors. 224 Safes, film. 263 Telephones, inter-com-
194 Pottery, decorative. 225 Scenery, stage.

226 Scenic artists’ service.
municating. w195 Power generating plants. 264 Temperature regulation

196 Printing, theatre. 227 Screens. system.
197 Programs. 228 Screen paint. 265 Terra Cotta. 295 Wall burlap
198 Program covers. 229 Seat covers. 266 Terminals. 296 Wall leather.
199 Program signs, illu- 230 Seat indicators, vacant. 267 Theatre accounting sys- 297 Watchman’s Clocks.

mlnated. 231 Seats, theatres. terns. 298 Water coolers.
200 Projection lamps. 232 Signs (state kind). 268 Theatre dimmers. 299 Wheels, color

USE THIS COUPON

‘‘BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks :

Name Theatre City..

State Seating Capacity
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Three New Playhouses

Added to Milwaukee
Building Program

'^HREE new theatre projects, whose total

cost will be approximately $400,000, have
just been announced in greater Milwau-
kee, lending strength to predictions that

1925 will be a record breaker in the mat-
ter of showhouse construction in Wis-
consin.

Thus far, although the new year is only
a few months old, no less than seven
buildings have been announced for Mil-
waukee alone. In addition, talk of a mil-
lion dollar theatre to be erected by Pan-
tages has been revived with the announce-
ment that a new site is being considered
in addition to the Butterfly theatre loca-
tion which was reported several months
ago as likely to be used for the purpose.

* * *

Samuel Ludwig, owner of the Columbia
and Elite theatres, is behind two of the
three new projects. One is a $100,000 mo-

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
A S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET

To Meet Every Need
[
Including Folded, Roll

<! and Strip Tickets, Cou-

[
pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by “doing
the impossible,” after other firms fell down.

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

tion picture house at Thirty-fifth and Cen-
ter streets, a rapidly growing section of
the city. The auditorium, according to

the John Topzant Co., architects, will seat
1

,200.

Ludwig’s second theatre will be con-
structed on a downtown corner in Wauwa-
tosa, suburb of Milwaukee. The exact
location and plans have not been divulged,
but it is expected that in construction it

will be similar to the Center street house.
The third venture is a $200,000 show-

house to be built by M. Brumm on Villard
avenue. North Milwaukee.

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFC. CO.

223 W. Erie St. Chicago

Advertised in The
BETTER THEATRES SECTION

(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the preceding page tvill get it for you.)

ADVERTISING PROJECTOR
Lavenham Corporation.
2030 Grand Central Terminal,
New York City.

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,

Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,

Akron, Ohio.
Automatic Devices Co.,

17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,

130 W. 42nd St., N. Y. C.

CHANGE-OVERS
Essannay Elec. Mnfg. Co.,

1012 10th Ave., Maywood, 111.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,

2651 W. Congress St., Chicago

EQUIPMENT SUPPLIES
Fulco Sales Co.,

24 E. 8th St., Chicago.

HEATING & VENTILATING
Supreme Heater & Ventilating

Co., 1552 Olive St., St. Louis, Mo.

LEATHER MATS
Getman Leather Products,
Oshkosh, Wis.

LENSES
Kollmorgen Optical Corp.,

35 Steuben St., Brooklyn, N. Y.

Bausch & Lomb,
Rochester, N. Y.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MARQUEES CANOPIES
Edwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Co.,

3235 Southport Ave., Chicago.

ORGANS
Marr and Colton,
Warsaw, N. Y.
Hillgreen, Lane & Co.
Alliance, O.
Photo Player Co.,
148-150 W. 46th St.

New York City
Rudolph Wurlitzer Co.,

Cincinnati, O.

ORGAN CHAMBER HEATERS
Evenheeter Mnfrs.
630 Bluff St., Beloit, Wis.

PIANOS
Baldwin Piano Co.
323 S. Wabash, Chicago.

PROJECTORS
Enterprise Optical Mfg. Co.,

564 W. Randolph St., Chicago.
Nicholas Power Co.,
90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

REFLECTING ARC LAMPS
American Reflecting Arc Corp.,
24 Milk St., Boston, Mass.
Warren Products Co.,
265 Canal St., New York City.

SCREENS
Da-Lite Screen & Scenic Co.

922 W. Monroe, Chicago.

C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

Raven Screen Corp.,
345 W. 39th St., New York.
Mlnusa Cline Screen Co.,

Bomont at Morgan, St. Louis.

SEATS
American Seating Co.,

14 E. Jackson, Chicago
Heywood-Wakefield

209 Washington St., Boston.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash, Chicago.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan, Chicago.
STAGE RIGGING, HARDWARE

James H. Channon Co.

223 W. Erie Ct., Chicago.
J. R. Clancy,
Syracuse, N. Y.

SWITCHBOARDS, CONTROLS
Hart Manufacturing Co.
Hartford, Conn.

TICKETS
Globe Ticket Co.,

122 N. 12th St., Philadelphia.

Arcus Ticket Co.,

348 N. Ashland, Chicago.

THEATRE BUILDING SERVICE
United Studios, Inc.

28 W. Lake St., Chicago.
THEATRE PRINTING

National Poster & Printing Co.,

506 S. Wabash, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,

Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,

Cleveland, O.
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Vail To Nearest Office Today for^ NEW SELLING PLAN
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Send me without]
obligation full details

ofyourNew SellingPlan i;
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Theatre . . .

.

Seating Capacity.

City and State . . .
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Motiograph like th
Roosevelt Dain'«is%// tolast

Roosevelt Dam, Arizona, is made of rubble mason-

ry, 280 feet high, 1 125 feet long on top, creating a

lake with area of I 6,800 acres.

THE MOTIOGRAPH is

BUILT TO LAST!

To Stand Heavy Grind!

To Give Clearly Defined

Pictures

!

It is a projecting machine made
Expressly for the Exacting

Manager.

TRY IT! IT WILL BE WELL
WORTH YOUR WHILE,

USED IN THE BEST THEATRES.

The Enterprise Optical Mfg. Co.
564 W. RANDOLPH ST., CHICAGO, ILL.
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and now*»

THE GREAT DIVIDE
is proving the year’s clean-up.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President

VvVvi/vukVvz

VOL. XX, No. 11 Entered at Second-class matter August 20, 1917, at the Post Office at Chicago, III., under the act of March 3, 1879.
Published weekly at 407 South Dearborn St., Chicago. Subscription $3.00 a year. MARCH 7, 1925



STOP PRESS NEW5; Three big

bookings not enough for Broadway!

HELD OVER EXTRA WEEK AT
CAMEO THEATRE!

BANG!
Booked for Broadway’s
famous

RIVOLI
THEATRE

Broadway and 49th St., N. Y.

BANG

!

Tremendous business
brought it to Broadway’s
famous

RIALTO
THEATRE

Broadway and 42nd St., N. Y.

BANG!
Public demand resulted in a

special engagement at B. S.

Moss

CAMEO
THEATRE

Broadway and 42nd St., N. Y.

BANG!
ND EVEN NOW New York

just won’t let it go! Con-

tinuous crowds have made an

extended run necessary I It’s the

sensation of the season I Con-

sider these facts I Consider what

this picture will do at your hox

office!

NOW
BOOKING!

“The story grips one from
beginning to end—a jubilant

finish—a masterpiece!”

Mordaunt Hall in The N. Y. Times

“Must prove a signpost to

our directors! Virtually per-

fect!”
W. R. in the N. Y. World

“One of the finest produc-

tions ever shown! Should
win audiences anywhere!”
Joseph R. Fliesler in the

N. y. Morning Telegraph

“I have never seen a more
compelling photoplay ! Could
devote a column to it!”

George Gerhard in the

N. Y. Evening World

“You’d better see it; you’re

sure to enjoy it! Will stir

up a lot of discussion!”
N. y. Evening Post

“ ‘The Last Laugh’ should

be seen!”
N. Y. American

“Something new in motion
pictures for those who are

weary of the usual fare!”
Bronx Home News

“A remarkable picture.
Matchless acting by Emil
Jannings. It’s different!”
Mildred Spain in the

New York Daily News

“Unquestionably one of the

finest films that has ever

been seen!”
The Moviegoer in the

New York Sun
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Stmnaest

DISTRIBUTED BY

UNIVERSAL

COME
ONE
COME ALL

!

The circus is here! All the glamor, the glitter, the thrills,

the excitement of the big white tents are here! You can

feel the sawdust under foot ! The old magic will creep into

your bones! You’ll young again

kiddies, they’ll all flock in ! Book it ! Ballyhoo it! Cleanup!

AN ADVENTURE PICTURE

be Father, mother,
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«TOO MANY
I^ISSES

'

The Second Famous Forty is especially rich in

comedy hits. They’re raving everywhere over
Ravmond Griffith in “40 Winks”^—-hut wait till they
see RICHARD DIX in “TOO MANY KISSES”!

WE sprung “TOO MANY KISSES” cold on an
audience at the Savoy Theatre, New York, for a

tryout the other night, and, hoys, it was a riot!

Enthusiastic as we were over the picture, the mad,
joyous reception it got from a typical movie audience
took us off our feet!

“TOO MANY KISSES” is hy far the best DIX to

date. It’s a romantic comedy like “Manhattan”, hut
many times better. Richard plays a rich young
American with a failing for kissing women. His dad
banishes him to the mountains of Spain to settle

him down, and there he meets the most kissable

miss of all, Frances Howard!

PAUL SLOANE directed. Gerald Duffy adapted
the story from John Monk Saunders’ Cosmopolitan
Magazine tale. Released in March.

MEN AND
WOMEN

YOU know the name of David Belasco on a stage

play is like the name Tiffany on jewelry. Belasco

never put on a more popular or more profitable play

than his “MEN AND WOMEN”, written by Henry C.

De Mille.

WILLIAM de MILLE is making a smashing money
picture out of this dynamic drama of real people,

with Richard Dix as the hero and Neil Hamilton
(courtesy of D. W. Griffith), Claire Adams and
Robert Edeson in featured roles. “MEN AND
WOMEN” is the story of a decent young married
couple trying to get rich and happy amid the

temptations, jazz and hardships of New York life.

Here is the best thing de Mille has given us in years.

Here is strong drama ordinary people understand

and relish. Here, in short, is a PICTURE, Clara

Beranger wrote the screen-play. Released in March.
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B EBE DANIELS established herself as a star with

“Dangerous Money.” She got the erowds and

critics raving over her with “Miss Bluebeard.” Now
comes “THE CROWDED HOUR” and Bebe is sitting

pretty, right up on the seats of the mighty!

Jane Cowl starred on the stage in this play, by
Channing Pollock and Edgar Selwyn, and scored a

triumph. But it’s one of these stage hits that’s

bound to be infinitely better on the screen, owing to

the spectacular effects it demands. And so it has

proven.

&te

CROWDED
HOUR

Bebe has the role of a gay hotel telephone girl who
slips a bit in the maelstrom of Broaday jazz life and
then leaps to her feet again in the most sensational

climax you’ll see on the screen this season! Kenneth
Harlan, T. Roy Barnes, Frank Morgan and Helen
Lee Worthing are in the cast. E. Mason Hopper
directed. John Russell did the scenario. Released
in April.

ZANE GREY! What a whale of a box office name
that is, eh? Zane Grey wrote “THE CODE

OF THE WEST,” the story of a Broadway flapper

who invaded the West of the cowboys, and learned

about loving from them.

William Howard, director of “The Border Legion”
and “The Thundering Herd,” made the picture.

Owen Moore, Constance Bennett, Mabel Ballin,

Charles Ogle and David Butler are in the cast.

Lucien Hubbard wrote the scenario under the

personal supervision of Zane Grey.

Comedy, red-blooded action, jazz, and typical Zane
Grey thrills sweep through this big entertainment,

reaching the climax in the greatest forest fire scenes

ever filmed.

Barrels of dough are being made with Zane Grey-

Paramount specials right now, boys. Get yours!

Released in April.

THE CODE
oftkWEST

”
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Member Motion Picture Producers and Distributors of America, Inc.

—

Will H. Hays, President



FLORENCE VIDOR
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Producers Dlstributino -

(.CORPORATION J

'

Foreign Distributor: Wm. Vogel y*

Distributing Corp.

From the novel by
Cleveland Moffet and Alice Chapin

Adapted for the screen by Eve Unsell and Kate Corbeley

with

Malcolm MacGregor, Claire DuBrey, Alan Roscoe,

Bessie Eyton and Charles French

A Regal Production

Directed by John Ince

A RICHLY MOUNTED PRODUCTION WITH
MISS VIDOR IN HER MOST FASCINATING

ROLE

^ ’ '

Member of Motion Picture Producers and Distributors of America, Inc.

Will H. Hays, Pres.
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After A Triumphant
1924-25

being made for the Season

Productions
“SHENANDOAH”

The immortal American stage classic

“PARISIAN LOVE”
Bi/ F. Oakley Crawford
A colorful, fast-action melodrama

“HORSES AND WOMEN”
A production you can bet on as a box-office winner

“DANCING DAYS”
By J. J- Bell

A story of the present generation’s mad quest for pleasure

“EXCLUSIVE RIGHTS”
Av Evelyn Campbell

Does the marriage ring carry a property deed along with it?

“LEW TYLER’S WIVES”
Bi/ Wallace Irwin

The most important novel of America’s leading fictionist, author of
“The Golden Bed’’

“THE ARISTOCRAT”
“THE WORST WOMAN”

Two of the best stories of the popular novelist, Larry Evans

THE ROMANCE OE A
MILLION DOLLARS”

Bi/ Elizabeth Dejeans
The current fiction hit

“SHOPWORN”
By Patricia Wetherill

A tale of tarnish and moral cleansing

“EDEN’S ERUIT”
The story of a 1925 Adam and Eve

‘THE OTHER WOMAN’S STORY”
By Peggy Gaddis

The co-respondent’s side of a sensational divorce case

“OPEN THAT DOOR”
By Ewart Adamson

Remember “Paid in Full” and “Bought and Paid For”? “Open That
Door” deals with the same interesting elements in a different story

“THE GIRL WHO WOULDN’T WORK”
By AIarie B. Wentworth James

A novel creating a sensation in England, soon to be published here

“WITH THIS RING”
By Eanny Heaslip Lea

A novel published in the Saturday Evening Post, now in book form
—dealing with mad marriage

“STUDIES IN WIVES”
By Belloc Lowndes

A dramatic treatise on the modem woman

“RUTHLESS WOMEN”
A lavish story of the American colony in Paris

“EXTRAVAGANT YOUTH”
American college life disclosed in a story that’s different

B.P
J. G. BACHMANN, Vice Pres.
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These will be of the same consistency as

our releases listed below— the pictures that

have already proved their box-office worth

—

The Pictures That Have Established the

Schulberg Standard

“THE BREATH OF SCANDAL”

“WHITE MAN”

“THE TRIFLERS”

“CAPITAL PUNISHMENT”

“THE PARASITE”

“THE BOOMERANG”

THE MANSION OF ACHING HEARTS’

“FAINT PERFUME”

“MY LADY’S LIPS”

“WHEN A WOMAN REACHES FORTY”

“THE VIRGINIAN”

“RICH MEN’S WIVES”

“MAYTIME”

“POISONED PARADISE”

“MOTHERS-IN-LAW”

“THE BROKEN WING”

“APRIL SHOWERS”

“DAUGHTERS OF THE RICH”

“THE GIRL WHO CAME BACK”

“ARE YOU A FAILURE?”

“POOR MEN’S WIVES”

“THE FIERO”

THORNS AND ORANGE BLOSSOMS”

“SHADOWS”
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A SURE-FIRE DRAMA
OF SOCIAL IDLERS

^ronu the Kouel hij TCelcK Mdriin,

ddaptccL hy Sue lLmt]l
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Owen Moore, Mad(|e Bellamy,

Bryant Washburn
Lilyan Tashman,
Mary Carr, ^
Bruce

n
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LLIU
LLIU
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uerin

Preferred Pictures Distributed 6. P.Schulbcrg Productions, Inc

1650 Broaduiay, Neui yorlo /S\ J. C. Bachmann , Vice-Pres.

I

Foreign Distributors: Export and Import Film Co.^ Inc., 729 Seventh Ave., New York City. Cable Address: Eximfilm New York.
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MSRMAID COM£PI£S
Fast Action and Thrills

Clean,Wholesome Fun for All

This is the age of high speed and
action* The comedy that keeps

pace with the times, that moves at

top speed, with lots of thrills and
sure-fire laughs, is the one that is

sure to please your audience and
make money for you.

MERMAID COMEDIES
(JACK WHITE PRODUCTIONS)

have always been famous for

their fast pace and broad,
vigorous action*

And MERMAID COMEDIES are

clean fun, too* Nothing to offend

any member of the family. Just
wholesome comedy that will give

them all half an hour of laughs and
thrills—and send them away happy*

For foreign rights address:

FAR EAST FILM CORPORATION:!
729 Seventh Avenue
New York City

Member,
Motion Picture Producers and Distributors of America, Inc.

Wz7/ H. Hays, President
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SCOREScAGAI N
Equalling the Biggest News - Gathering

Newspapers, Kinograms No. 5059

of Engrossing

BASEBALL TRAINING
EXCLUSIVE PICTURES OF WORLD
CHAMPION SENATORS. BABE RUTH AND

YANKEE STARS IN FIRST TRAINING OF

YEAR AT HOT SPRINGS. ARKANSAS

Like

WE PROVE
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RAMS
WITH TWO GREAT BEATS
Achievements of Great Metropolitan

Offers Exclusive Pictures onTwo Events

National Interest

THE RESCUE OF NOME

EDUCATIONAL
FILM EXCHANGES, Inc.

FIRST AUTHENTIC PICTURES OF

SEPPALLA AND HIS HEROIC DOG TEAM

THAT TOOK THE LIFE-SAVING ANTI-TOXIN

TO DIPHTHERIA- STRICKEN NOME

a TSlmspaper’^

IT AGAIN
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to continu

George OTirieyi
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SchultT^ MadgeBeUafi^

'LL.. ,7lfh-A a^vS
' T ' .r ± - _ r ^ ,

THE THREE MUSKETEERS

Slattery" f^^afey

WOMAN AGAINST WQMAIf ^

Q^erybody in America knows
about The IronHorse”!A quarter

of a million dollars has been spent
in national advertising'.

Magazines, newspapers,aeroplanes.
balloons, tfie radio, and eveiy other
modemmedium of exploitation
has been used to call the attention
of the press and public to this mon^
umental film.

A John Ford production

The Iron
Horse

as the Outstand^
ing Success of the
19244925 Season!

Opening Grauman’s Egyptian
Theatre, Elollywood, California,
Saturday, February Twenty-first,
for an indefinite run

FOX FILM CORPORATION
lAtMBBR. OF MOT/ON BtCTUJtE PROOUCEnS AND OISTR/Bi/FORS KfAA%SIUCA,iA/ll>^W/ALE.//RfX-REES.

.3 m l
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' ^lacK '^css ” m
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Cl
he good old days of Queen Anne

vbin ' Merrie England.’ QJick^'^ufpin,

the beloved bandit of the highway, who

stole from the rich to give to the poor.

The glamor of the coach and four,and

the romance of Milady’s kerchieP.
The thrill oP the London prixe ring'.

Tyburn gallows —

'TheJ/cw yorK
newspapers m

In this cold weather one needs some-
thing to speed up one’s circulation, and
“Dick Turpin” does that. If you want
a real thrill, hy all means see Tom Mix
—he out-stunts them all.

FAY KING,
Daily Mirror.

The best picture Tom Mix has ever
made. MILDRED SPAIN,

Daily News.

A clever, wholesome production, plenty

of humor .... elicited roars of laughter.

New York Times.

Tom Mix out Reveres Paul—out Fair-

banks Doug—and out Glynns Eleanor
in this picture. If Tom doesn’t give

you thrill after thrill in this picture,

nothing will. DOROTHY HERZOG,
Daily Mirror.

FOX FILM CORPOMTION



DICI^
TURPIN
London gaol • ••• and then -

the thrilling leap to the back

of and off
on the famous ride toYbrlv.
••• the mad dash throog^h
villages and over streams
the towers of York- Milady is

saved •
• and"B/acf^ Be^^ ’dies

Received unrestrained applause of all.

New York American.

Entertainment of a fast and furious character

—

Tom is Okeh as a robber and Tony is Tony, so,

las usual, the picture is good.
Morning Telegraph.

I enjoyed every minute of it.

QUINN MARTIN,
New York World.

Every scene is packed with adventure and
romance.

Evening World.

Romantically picturesque .... action is sterling

and there is plenty of it.

Evening Journal.

“Dick Turpin” is one of the very best Mix pictures.
Evening Sun.

“Dick Turpin” is a thrilling picture—Tom Mix
rides like a centaur.

Herald-Tribune.

An unusual feature. Movie goers .... will
welcome this change to see plenty of red corpuscles
in action.

Evening Post.

The public has set its seal of approval on “Dick
Turpin” .... need we say more?

REGINA CANNON,
Evening Graphic.

The most elaborate release the western star has
ever had .... absolutely sterling .... best Mix
film to date—one of the real entertaining films
of the year.

Variety.

RKFDM CORPORATION
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The Picture That Fills Seats
^f'DAQDAD’ broke all attendance records. It is a^ tremendous hit.”

E. H. Qerstle, Manager, Loeui’s Valentine Theatre, Toledo, O.

"The picture broke all weekly records.”
Aaron Jones, Orpheum Theatre, Chicago,

"Tremendous crowds day and night, which we were
unable to handle.”

Fred Desberg, Loeiv’s Ohio State Theatre.

IT BREAKS RECORDS EVERYWHERE

Now Booking
UNITED ARTISTS CORPORATION
CMary Pichford Charles Chaplin

Douglaj' 'Jairbankj' D. W. Qriffdh
Tliram Obramj", President. Joseph M.Jchenck, Chairman. Board of Direcforj".



Remember it is GOOD BUSINESS
As well as GOOD BOX OFFICE

“THE PICTURE OF TOMORROW”
BECOMES THE SENSATION OF TODAY

Great!

Everybody said so.

Wonderful!

Everybody admitted it.

It is the picture of tomorrow, they said. A new thing!

A different thing! D. W . Griffith blazing the trail again.

They were right.

It is the picture of tomorroiv.

It is the sensation of today.

In the McVickers Theatre, Chicago, after the holidays,

it played to

$27,786.00

That money tells the story.

It probably is the picture of tomorrow, but the

hard cash shows it is also the money-getter of

TODAY.

Prej-enfx

'isn't life
WONDERFUL'^
a Simple Romance of Tpue and fiofatoes

Now Booking
UNITED ARTISTS CORPORATION
J4ary Pickford Charles Chaplin

Douglas Fairbanks D. W. Qriffifh

Jiiram Qbrams, President .Joseph JM.Jchenck, Chairman, Board of Direcforj
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SALVATION^
Hunters'

ary

_yf Josef von Sternberg
Production

Such Praise Must Certainly Be Deserved

ttJT rises to gripping, realistic heights never before pictured on the screen. It is a
dramatic gem” N. Y. Daily Mirror.

It proves decidedly that there is such a word as art included in the screen dictiom

N. Y. Daily News.

It is a remarkable picture, decidedly well worth seeing. It's a great

picture —and different.” N. Y. Eve. Journal.

Here is a picture that may be said to have a soul.”
N. Y. Eve. World.

THE ONE PICTURE YOUR PATRONS WILL
RAVE ABOUT
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—IS one of tfie best tbat has ever been assembled for a Warner
Bros. Classic of tbe Screen.

Marie Prevost and Monte Blue have tbe roles of Julie Gamelyn
and Peter Grabam respectively. Mr. Keable, in bis book, describes tbe

dynamic little Red Cross nurse as 'gay, outrageous; ' exhibitors bave

seen Miss Prevost in a score of roles wbicb prove tbat sbe, better tban

any other actress on tbe screen, knows bow to be gay and outrageous.
’

For tbe solid role of Peter Grabam, calling for tbe expression of rugged

manliness and exceptional strength of character, tbe Warners chose

Monte Blue.

facts about-

John Roche IS cast as Dr. Sampson and William C. Davidson, who
has played leads opposite some of tbe biggest female stars in tbe busi-

ness, appears as Col. Donovan.

Others in "RECOMPENSE are

George Siegman, Cbarles Stevens,

Virginia Brown Faire, John Pat-

rick, Etta Lee and Katherine

Lewis.

Tbe story has a perfect cast.

, tjl Stupmdous
y Warner CastoP JOOd

^
:

- headed by ^

itiARIE PREVCiSK

Arrange Your Bookings NOW!

WARNERBROS
" Classics of the Screen^

'A"i s'! i'r •¥w •!w-y/A'-’c*- t-'f 1

^ MARRY ^

'' ,Sc&'narLc(/lQ'. ^

<' DorotW Farcin
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What more do youwant?
i

When “Fear-Bound” played at the Colonial

Theatre, Detroit, the Detroit Times said

:

“Motion picture fans who crave fighting

scenes will get their fill at the Colonial this

week. ‘Fear-Bound’ is spliced with action

from the first foot to the last and it de-

velops a rough and tumble battle between

two huskies that will long be remembered.
In addition to its thrills, ‘Fear-Bound’ has

a nice love story that meets with a happy
ending and there are comedy touches of a

unique character. The cast is excellent.”

Judge foryourselF

MAI3J0RIE DAV 5^ WILL NIGH



24 EXHIBITORS HERALD March 7, 1925

EXHIBITORS!
YOU CAN NOW BOOK

THE

J. J. FLEMING PRODUCTIONS
Starring

AL. FERGUSON
From the Following Leading Independent Elxchanges

ENTERPRISE DISTRIBUTING CORPORATION
Atlanta, Ga. New Orleans, La. Dallas, Texas

Kansas City, Mo. Mo* Oklahoma City, Okla.
Omaha, Neb.

GREIVER PRODUCTIONS
CHICAGO, ILL.

Northern Illinois and Indiana

BIG FEATURE RIGHTS CORPORATION
LOUISVILLE, KY.

Kentucky and Tennessee

ADVANCE FILM EXCHANGE
MINNEAPOLIS, MINN.

Minnesota, North and South Dakota

KERMAN FILMS INCORPORATED
NEW YORK CITY

Greater New York and Northern New Jersey

S. and S. FILM and SUPPLY COMPANY
PITTSBURGH, PA.

Western Penn, and West Virginia

WALTER A. BAIER FILM COMPANY
MILWAUKEE, WIS.

Wisconsin and the upper peninsula of Michigan

For Any Other Territory Communicate With

J. J. FLEMING PRODUCTIONS, Inc.
J. Charles Davis, 2nd, General Man2iger

723 SEVENTH AVENUE NEW YORK
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HAIL INDEPENDENTS!

DAVIS DISTRIBUTING DIVISION, INC.

J. Charles Davis, 2nd, president, is on a trip to the Coast and will

“Crash” your door so you can give our

Line-Up the “O O”

Here’s the List

J. J. FLEMING PRODUCTIONS:—
6—Featuring A1 Ferguson’s 1st series

8—Featuring F. Schuman Heink 1st series

8—Featuring A1 Ferguson’s 2nd series

The Outstanding Super-Special of the Year

‘TALES OF A THOUSAND AND ONE NIGHTS”
Combining the Wonderful High-Lights of

“THE ARABIAN NIGHTS”
Gorgeous Drama of Thrills, Romance and Adventure

Clifford S. Elfelt Productions:

—

8—Starring Ken Maynard, Super Westerns
6—James Oliver Curwood Features

8—Gen’l Chas. King’s Frontier Features

8—De Luxe Underworld Melodramas

52 PRODUCTIONS AND 1 SUPER SPECIAL

Comedies and 1 Reel Novelties to be announced

DAVIS DISTRIBUTING DIVISION, Inc.

723 Seventh Ave., New York City
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HEART?''' TEMPTRESS"
CLOSE-UP SAYS:- STARR//VC

BARBARA
LAMARR

AfVD

“I’ve seen
‘‘HEART OF A

TEMPTRESS.’’

And it lives up to all 1 ve heard

about it from the “wise boys.”

You can chalk it down in the little

back pocket memo book as a sure

thing for the box office.

Why?
Because “HEART OF A TEMPT-
RESS” is one of those rare things

—a picture with a story, a beauti-

ful love story trimmed with cork-

ing melodramatic touches, real

comedy relief and natural acting,

moulded into enjoyable entertain-

ment under the master touch of

Phil Rosen.

Barbara La Marr and Conway
Tearle will * stand em up any-

where, not to mention
Harry Morey, Arnold
Daly, Clifton Webb,
Ben Finney, Florence

Auer, Ida Darling,
Florence Billings and
William Ricciardi.

CONWA/
TEARLE
WITH A SUPPORTING-

CAST THAT WILL
"STAND’EM UP"

ANYWHERE
FROM THE BROADWAY STAGE SUCCESS

"MAIL AND FAREWELL"
^WILLIAM MURLBURT
adapted by

FREDERIC AND
FANNY HATTON

A I, I, SAW'YEIl - LUBEN
PRODUCTIONS MADE
UNDER SUPERVISION
OF ARTHI’R H. SAWYER

Phil Rosen Reads the Script to Barbara La Marr

A SAWYER-LUBIN PRODUCTION
DIRECTED BY

PHIL ROSEN
"THE MAN WHO MADE
ABRAHAM LINCOLN**

FIRST NATIONAL PICTURE
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A box Office Wonder;

r

Seattle, Wash.,

February 23, 1925
John B. Rock,

Vitagraph,

1 400 Locust Ave.,

Brooklyn, N. Y. j

“Redeeming Sin” opened Saturday and broke

all Saturday attendance records. Sunday with

downpour of rain not only broke Sunday records

but BROKE ALL HOUSE ATTENDANCE REC-
ORDS since playing Vitagraph’s “Black Beauty”

in April, 1921. Warmest regards,

JOHN HAMRICK
Blue Mouse Theatre,

Seattle, Wash.





//

F>rsi NaiiOruJ Ptctures Inc
3&3 Madison Avenue. New

Man
Desires'

What New York Said
“I have no hesitation in insist-

ing that my readers see ‘As Man
Desires.’ ” Evening World
“ ‘As Man Desires’ has all the

elements o£ a successful picture.

There is a real story and interest

is sustained throughout by ac-

tion, a strong love theme and the

under current of a man wrongly
accused of murder, played upon
heavily. Wonderful sets, some
great sea stuff and a fight or two
sufficient to raise the hair will

undoubtedly please.”

Morning Telegraph
“ ‘As Man Desires’ is well worth
seeing.” Graphic

It’s one of the few pictures
big enough to combine mas-
culine and feminine appeal
to the highest degree.
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any type of picture

Frank Lloyd shoots
straight at the box-
olFice

RUtSCUtTOWJ «%‘iUt.NT-

; a
; I

I ;

Ll

Here's a title that will stop and interest

them: story rich in those proven

qualities of audience appeal; a big-time

cast; and a producer whose past

performances have been among the

big money makers of all time.

1
First

^\38a_Mad

Rights Controlled by
National Pictures Inc

Madison Avenue. New York>
dnotke/o

A 3irAt llationdl OHcture
Members Motion Picture Producers uni Distributors of America lnc.~Wlll Hays Pntuienl
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Express Company Plan

Creates Big Issues

Preliminary expressions by distri-

bution executives on the “express

company plan” are exactly in accord

with our forecast printed recently.

The plan has elicited no great en-

thusiasm and it is not likely to.

It is not within our province to

suggest what the attitude should be
of the large successful distributors.

In our case, we are concerned more
with the broad aspects of the proposi-
tion as affecting the general welfare
of the trade. In the case of the well-

entrenched distributors, they are

naturally more concerned with the
possible effects of the plan upon their

own particular interests.

And in consideration of the pai-

ticular interests of the biggest dis-

tributors it cannot be denied that the
express company plan has many fea-

tures that may operate to their

eventual disadvantage.

The plan, doubtlessly, would mean
a decrease in the cost of physical
distribution, with an improvement
rather than any lessening in the value
of the service, to the companies and
to their customers. Other advantages
incidental to the elimination of the
present heavy weekly cost of doing
business would be gained.

But it would open the trade wide
to the fullest and most unrestrained
competition that it has ever experi-
enced. And that thought weighs
heavily upon the minds of the big-

gest distributors when the express
company plan is up for considera-
tion.

An efficient system of centralized
distribution, such as that contem-
plated in the express company plan,
would be a real life saver for the

small independent companies, pro-

vided, of course, that such companies
would be permitted to participate.

We were not prepared for the lack

of enthusiasm, if not disapproval,
from exhibitor sources which greeted
the plan. However, various of the
expressions which have reached us,

we think, are likely to be changed
when the theatre men think a little

more deeply into the question and
when they examine more thoroughly
into the objections which they stated

off-hand.

It appears that exhibitors are hold-
ing against the express company plan
the record of the American Railway
Express company in the service it has
rendered to them in the ordinary
transportation of films. For many
years there has been much sentiment
among exhibitors against the express
company on the score of arbitrary
treatment and high costs of the serv-

ice in comparison with the tariff of
the parcel post service.

The express company service in the
transporation of film grew gradually
from a very small beginning. It may
be found that in consideration of the
volume of business which the theatres

give to the express company they
may now be entitled to a better and
a more appropriate service, and to

the special consideration which their

circumstances warrant. There is also

provision in the plan to have ship-

ments made by parcel post when it

is advantageous to exhibitors.

But the express company plan,
whether its reception has been bet-

ter or worse than expected, will not
quickly pass out of the forum of the
industry. It is probably here to stay

in one form or another and exhibit-

ors who may be vitally affected

should study diligently into the
larger issues involved in it.

Attend Convention

and Do Your Part

Members should mark up their

calendars in a conspicuous manner to

remind them that the fifth annual
convention of the Motion Picture

Theatre Owners of America will open
in Milwaukee on May 12.

Every exhibitor meeting, great and
small, is an event of importance. It

is in these eouncils that concrete ex-

hibitor sentiment on various matters

of vital significance is formed and
out of exhibitor meetings there have
developed many movements of far-

reaching consequence.

The coming national conclave
comes at a time when the industry

is confronted with many questions

which can only be solved by carefully

planned and concerted action on the
part of the organized exhibitors.

The past year with the national

body, fortunately, has not been
marked with sensational events but,

instead, a great deal of quiet and
solid building has been going on.

The immediate future for the or-

ganization is very bright, indeed.
The national officers have done a
great deal to insure this bright
future and the one thing remaining
to be brought about in order that a
still greater and more serviceable or-

ganization may be realized is that the
individual members throughout the
country arouse themselves.

One definite way for individual ex-

hibitors at this time to show that they
are alive to what is expected of them
by their association is for them to
make plans to be on hand in Mil-
waukee for the convention.
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We Call

to Your

Attention

—

1 could not think of running

a picture show without Exhib-

itors Herai.u as I do not buy

any pictures without first look-

ing them up in the Herald.

S. N. Andress,

Royal theatre,

Ponca, Neb.

You have a real book and I

cannot possibly get along with-

out it. I may say it has saved

my life on several occasions

and it’s well worth anybody’s

money.

Walter Bellamy,

Variety theatre,

Jofield, Can.

Your paper is the exhibitor’s

friend. Could not buy pictures

and run my theatre without the

Herald. Also enjoy your edi-

torials and writeups.

Edwin Lake,

Lake theatre.

Baker, Mont.

Re-Takes

I
N Philadelphia the street car conductors
sell you stock while jogging down Mar-
ket street

;
in Chicago the taxi drivers

sell you stock while waiting for the cross-
ing cop’s whistle; the theatre ushers slip

you an application blank for theatre stock
while waiting for the operator to change
reels and a New York restaurant is selling

customers stock between courses. One gent
ordered a sandwich and he ate the stock
certificate and put the ham in his pocket.

* * +

It Sure Would

I see some of the radio artists are going
to ask pay for singing. Wouldn’t that be
getting money under false pretenses.

* *

Stabilizing the Trade

The latest sport news is that the wrestlers
are going to form a union. They’ll prob-
ably want time and half time for stalling

and extra time for slapping the canvas.

* * *

Real Fellow

Pat Dowling of the Christie Studios.
Pat hove into town Monday clean from
Los Angeles, all pepped up over the recent

Wampas Frolic ’n everything. Pat sez

“Charley’s Aunt’’ is a good picture. Well,
Pat ought to know. His boss made it.

* * *

One Advantage

Those N. Y. jurors who are going to

pass on all the stage shows ought to be
happy. They’ll see them without paying
“spec” prices.

* *

Asking Too Much

Notwithstanding President Coolidge is

riding an iron horse for exercise Henry
Ford refuses to ride in one of his tin

cockroaches.
* *

A Good Bet

The anti-fat people ought to put on a
big advertising campaign following the

showing of “Charley’s Aunt” in every town
in the country, if there’s any truth in the

saying “Laugh and grow fat.” Most folks

gain several pounds after sitting through
7,234 feet of Syd Chaplin’s antics.

* J(c *

Gluttons

Down in New England they’re giving

the picture fans three features and a
soprano solo for 40 cents. And a few of

the customers are mean enough to kick

on the solo.
* * *

Yeggs Paradise

Besides the regular western features St.

Louis always has its weekly theatre holdup
to add zest to life down there.

* * *

A Riot

A San Francisco theatre is advertising

for the cutest winks in the city. Looks like

the divorce courts will be busy this Spring
if all the gals go out practicing on the

married men.
* *

Ben Sez

B. P. Schulberg says, “The tears you
shed are a mirror of your soul.” Unless
of course you’ve been paring onions.

* + *

Station J. R. M. signing off.
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Standardized Rentals Lose in
Referendum Among Theatres

Would Kill Competition,
Declare Herald Readers

Exhibitors Say Each Town Has Its Own Problem and
Quality of Attractions

By JAY M. SHRECK

Not so long ago this writer discussed with a leader in exhibitor or-

ganization circles the question of standardized rentals. It was the con-
tention of this leader that only through the adoption of standardized
rentals would equity in the buying of films be assured.

This leader, to prove his point, cited instances wherein exhibitors, operating

under adverse conditions, were forced to pay two and three times as much
for film as theatre men operating under more ideal circumstances.

It was decided by this writer, following that discussion, to make a survey
among exhibitors of the country to leam if the majority would concur in the

opinion of this leader. Two questions were asked the exhibitors: No. 1.

Do you believe that rentals .'should be standardized? No. 2 . If you believe

in standardized rentals how would you suggest that it be accomplished?

Zuro Lets Them
“See” His Overtures

(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—Thanks to

Josiah ZuTo’s innovation we no more
just hear overtures but see them as
well. Add to the old style of presen-
tation a bit of drama and a pinch of
aesthetic art and neither the tempo
nor the mood is destroyed. Mr. Zuro
is director of presentations at the
Rivoli, Rialto and Criterion theatres
here. Any overture consists of
enough of the opera from which it is

taken to offer introduction, climax
and conclusion, he explains. ‘T have
but taken advantage of that to give
the audience the same thought in

drama.”

Foreign Market
Will Soon Equal
Our Own: Schenck

(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—Within the next
two years the foreign market will yield as

great a return on good American pictures

as they now secure from the American
market, according to Joseph M. Schenck,
who has just returned from a two months’
exhaustive study of film conditions in

Europe.
This rather startling statement was made

by the new head of United Artists just be-

fore he departed Sunday for his home on
the Coast. Recognized as one of the clos-

est students of film conditions as well as

one of the shrewdest men in the industry,
the result of Mr. Schenck’s analysis of
European conditions is of exceptional in-

terest.

In predicting increase in foreign reve-
nues on American pictures, which is now
figured generally at about 22^2 per cent
plus, Mr. Schenck stressed the fact that
he referred to good American pictures.

Cook Enters Capitol
to Defeat S, R, O, Bill

(Special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 24.—C. E.

Cook, business manager of the M. P. T. O.,

Kansas and Missouri, and several leading
exhibitors left here for Jefferson City
Wednesday to throw a bulwark in the path
of the bill recently introduced which would
prohibit selling tickets to “standing room
only.’’ It is the contention of exhibitors
who are embittered by the measure that
patrons will not tolerate standing before
the theatre to wait for seats in winter

;

and city officials will not tolerate it any
time because of traffic rules.

Seeks More Scribes
(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—Mrs. Winnifred
Reeve, head of Universal’s Eastern sce-

nario department, has sent letters to well
known authors urging them to write di-

rectly for the screen. Ellis Parker Butler,
Irwin Cobb, and Arthur Stringer are
among the authors who write for the com-
pany at present, it is said.

Basing our conclusion upon the returns

in this survey, a majority of the exhibitors

of the country view with disfavor any
attempt to standardize rentals.

Following are the answers of exhibitors

to question No. 1

:

Frank Aikins, Jr., Lyric theatre, Marysville,
California: Why notf All other merchandise is

marketed in this way.
G. J. Ritter, Regent theatre, Bogota, N. J.:

Have often thought of that very thing, but how
can it be done unless every exhibitor shows his

books or is checked up. As the matter of rentals
stands now it is mostly a battle of wits. The
salesman tries to get as much as he can and the
exhibitor tries to get his pictures for as little as
he can, for which you can blame neither. Still,

there are some fair-minded salesmen with whom
you don’t have to, and cannot, haggle about prices.

W. B. Martin, Elmo & Monterey theatres, San
Luis Obispo, Cal.: Yes.
Goodwin & Hilton, Park theatre, Morningside

& Moville, la.: Yes, if possible.

E. P. Giacomazzi, Star theatre, San Juan Ban-
tista. Cal.: Yes, I do.

Leslie Hables, Reel Joy theatre. King City, Cal.:
In regards to population, yes.

A. V. Abel, Strand theatre, New Philadelphia,
Ohio: Yes, at much less value per population.
Max M. Cleveland, Community theatre, Platte,

S. D. : Yes, because there is too much rent paid
for lots of pictures.

C. V. Anderson, Oak theatre, Oakdale, Neb.:
No, it would kill competition.

F. E. Chase, Memorial Hall theatre. Pine Plains,
N. Y. : Impossible. Too many local conditions
to consider in country towns, but the agent should
have more of a free hand.

C. A. Anglemire, Y theatre, Nazareth, Pa. : No,
each town has its own problem concerning rentals.

Charles Born, Elks theatre, Prescott, Ariz. : It

would be impossible where pictures are sold by
block system, meaning where a firm insisted in
selling its entire forty or more.

Wilfred G. Rupay, Griffin theatre, Woodstock,
Ont. : Rentals should be set according to the
showing value of towns this size.

E. Pellettieri, Princess theatre, Oconto, Wis.

:

No. Rentals must depend upon local conditions.

Squires & Luth, Alamo theatre, Pembine, Wis.:
No. Standardized rentals may be all right where
the highest rate is set and distributing companies
are allowed to reduce the rates where towns of
same population have different conditions and can-
not meet the standard price.

Peter Peterson, Opera House, New Lisbon,
Wis.: No, because some exhibitors cannot pay as

much as others.

Steve Farrar, Orpheum theatre, Harrisburg, 111.

:

No, I can see no way of setting a standard price

for town of certain population as no two towns
are alike and no two pictures go over the same
in towns of same size.

A. R. Workman, Coliseum theatre, Marseilles,
111.: Yes, according to the popitlation or the per-

centage of attendance.

Frank R. Meinecke, Public School, Cashton,
Wis.: Yes, based upon the size of the commu-
nity. It is reasonable to expect that a small com-
munity cannot afford to pay same rental as the

larger. In the small community the newer pic-

tures are needed more. Why should a small town
of 900 be forced to accept the same conditions and
rental price as a similar city of 2,000 inhabi-
tants? It seems to me that in this case some
equitable price should be established. Why is it

that some film companies will not sell a public
school theatre, when said theatre has an agree-
ment with the local movie man that it will cause
neither any inconvenience? Perhaps that school
is interested in certain products which the com-
pany refuses to sell and as the community has
one show per week it seems that the product of
interest will not be brought in. The result is

that the product is not exhibited in the small
community. In this case it would not be the non-
theatrical argument generally offered for the school
would be renting the showhouse of the local

management.
C. E. Price, Grand theatre, Neawrk, O. : No,

I think it would be impossible due to varied con-
ditions.

J. S. Wright, Auditorium theatre, Seaford, Del.:

No, some towns can stand more and some much
less.

W. A. Hillhouse, Lyric theatre, Glasco, Kan.:
No, conditions and locations are against it.

Paul K. Gardner, Opera House, Wyoming, la.:

Yes. There would be more houses running if

films were standardized in price. An experience
or two with crooked salesmen has made many an
exhibitor "under.”

Earl V. Seitz, Star theatre, Sandusky, O.: No.
R. O. Raine, Pioneer theatre, Raineville, W.

Va. : No. Every community has its separate
problems and a standardized rental could not take
cognizance of all these problems.
Eugene Saunders, Saunders theatre. Harvard,

111.: No.
L. P. Charles, Grand theatre, Chetck, Wis.:

Yes.

Star theatre, Lamison, Ala. : No, as the rental

would be placed too high for the small town
exhibitor.

A. Pratt, Dreamland theatre, Fennville, Mich.:
No, because some pictures merit a higher rental
than others.

W. A. Peterson, Scenic theatre, Mt. Vernon,
S. D.: Depends upon local conditions.

N. Johnson, Scenic theatre. Miller, S. D. : I

am not versed sufficiently to say.

W. R. Vincent, Grand theatre, Oconto Falls,

Wis. : Yes.

Henry B. Varnel, Lexington, N. C. : Yes.

S. E. Pirtle, Pirtle circuit of theatres, Jersey-
ville. 111.: No.

T. A. Shea, Palace theatre, McGehee, Ark. : No.
C. L. McVey, Dreamland and Eagle theatres,

Herrington, Kan. : No, any product is only worth
what it will produce.

J. A. Rogers, Rogers theatre, Ramsey, 111.: Yes.

Lyceum theatre, Clovis, N. M.; Don’t have an
idea how to accomplish it.

Jno. W. Johnson, Iris theatre, Midvale, Utah.:
No, a town of 2,000 may be better than one of
5,000 due to the peculiar conditioyi of each.

J. B. Stine, Wabash theatre, Clinton, Ind.: No.
If business conditions never varied it might be
done, but it would be practically impossible to

(Continued on page 90)
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French Spectacle
Draws Illustrious

Crowd at Opening
By JOHN S. SPARGO

NEW YORK, Feb. 24.—One of the most

illustrious audiences that has ever gath-

ered in a Broadway theatre to see a mo-

tion picture, counting the illustriousness

from official and social circles outside the

industr\% attended the premiere of “The

Miracle of the Wolves” at the Criterion

theatre last night.

The showing of the big French spectacle

is in the nature of an experiment which

will be watched with interest by everyone

interested in pictures.

Wealthy Men Sponsor Film

The committee responsible for the bring-

ing of the picture to this country is headed

by Barron Collier, and has among its mem-
bers Myron T. Herrick, William Wrigley,

Jr., Cornelius Vanderbilt, Jr., William Zieg-

ler, Tr., Rodman Wanamaker, R. A. C.

Smith and General Coleman du Pont.

“The Miracle of the Wolves” was
financed by the Bank of France and in the

making, which took a year and a half,

had the active support and co-operation of

the French government. It is the opinion

of French government officials and the

committee responsible for the American
showing, that this is the most pretentious
and best picture yet turned out in France.
The experiment of the showing of the pro-
duction is to settle conclusively the moot
question as to whether or not a French
made picture can be so constructed as to

meet with a sufficient entertainment and
financial reception.

Prominent Persons Attend

No distribution arrangements have yet

been made.
Amon? those in attendance at the premiere

were: B. L. Atwater, H. Abrams, E. F. Albee,
Mathew Brush, Suzan Brady, Aaron Baron, Helen
Bishop, Gretna Bennett, Arthur Busch, Harry
Ballance, F. A. Barnard, Chester Braman, LeRoy
Baldwin. F. V. Baldwin, William Buckner, B. L.
Belt, John McBowman, Myron T. Brown, E. J.
Collins, R. H. Cochran, E. T. Curry, Howard Chan-
dler Christy, P. E. Crowley. Newcomb Carlton,
Richard A. Enright, Arthur Eddy, Guy Emerson,
E. C. Emory, John Farrar, Ralph Flint, B. S.
Franklin, Felix Feist, Frank A. Munsey, D. B.
Freedman, E. C. Taber, R. H. Fulton, Lillian
Gish, Laurence Gilman, S. Gotleib, Felix G. Gross,
F. A. Gallagher, G. F. Gerhard, Ormond Gould,
Archer Hornblower, W. J. Henderson, F. W.
Hardwood, F. E. Howe, Harry Lamar, R. A.
Johnston, S. J. Kaufman, A. J. Haybin, Pierre
Key, Chester Kiel, Messmon Kendall, Sidney R.
Kent, Albert L. Gray, Max Lief, Jesse Lasky,
Louis Levy, G. W. London, Leonard Lieblong,
Rod LaRocque, George Mitchell, H. A. Metz, G.
V. McLaughlin, John A. Mitchell, Ernest Newman,
William Niles, Florence Osborne, F. Ochs, M. J.
O’Brien, Jr., E. J. O’Hare, Grace Perkins, Mrs.
Franklin Paris, Arthur Pollock, F. Parkinson,
Stuart Peabody, Franklin Roosevelt, Adolph Rob-
erts, E. S. Rothschild, William Roberts, S. Rey-
burn, Gaston Roberts, W. L. Ransom, C. S. Stod-
dart, Charles Pike Sawyer, Lorillard Spencer, Ber-
nard Sternberg, Emil Schauer, Waller Scott, War-
ren Stone, J. M. Shaw, Carlton Simon, A. R.
Stone, F. Stevenson, Dimitre Stephen, John A.
Stewart, Irving Weil, Wells Root, Grover Whalen.
Heinrich Weil, Louis Wickum, Louis Wiley, Eu-
gene Zukor.

Doris Kenyon Stricken
at Studio; Operated on

(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—Doris Kenyon,
while at the Biograph studio here yester-

day, where she was starring in the First

National picture, “The Half Way Girl,”

was stricken with appendicitis and rushed
to the Lexington hospital. She was oper-

ated on immediately. Her condition is re-

ported favorable.

Gloria

Critically

m
.4s ice go to press
icith this issue of the

**Heraldy** word has
been received from
Paris that Gloria
SwansoUy Paramount
star and the bride of
Marquis de la FalaisCy

is critically ill in a

private hospital at

Auteuily France. The
star suffered a relapse
following an opera-
tion on the eve of her
departure for the
United States. Late
reports say that an-

other operation or
blood transfusion is

inevitable if her life

is to be saved.

LEFT: This picture of
the Marquis and Mar-
quise and Adolph
Zukory president of
Parctmounty and Mrs.
Zukor was taken in

Paris shortly after the

stur’s marriage.

LEFT: Enthusiastic
boosters of the Boy
Scout movement—
Douglas Fairbanks
and Will //. Hays.
This picture shows
them with James E.

If'esty chief Scout ex-

ecutive (extreme
ri^htjy and E. B. De-
Groot, Scout official

of Los Angeles. After
completing **Don Qy**

Fairbanks plans to

make a Scout film.

B E L O lU : Nazinxovoy
star in **The Redeem-
ing Sin,** a J. Stuart

Blackton attractiony

cutting Vitagraph*s
twenty-eighth anni-

versary cake.
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A GREAT bunch of boys, those members
of Midwest Managers’ Association who

convened in Chicago last week. There’s

Ace Berry—Pa and Ma Berry certainly se-

lected an appropriate cognomen, for son is

an ace of good fellows. Then Eddie Weis-

feldt, Harry Watts, Toni Ealand, Jimmy
Kehoe and others.

It’s a great organization, this Midwest
Managers’ Association. They gather here

in the Windy City every six weeks and
discuss the business of running a theatre.

And when business has been attended to

—and not until then—they add a little

color to the town until train time. A great

bufich of boys

!

* * *

Talking business in rooms and in the

lobby of the Sherman while the Midwest
boys were in town were Bob Bruce, who
has some good scenics to his credit, and
his representative, Charlie Raymond. And
Ted Snyder, who has given us some catchy
melodies from Tin Pan Alley, dropped off

the train en route to St. Louis to say hello

to the boys.
* * *

Colvin Brown’s presence in the city last

week was an event, for Colvin gets out
this way so seldom. He was bound for
the Coast with Mrs. Brown. We might
speculate on the purpose of his trip West,
but it wouldn’t do you any good and Col-
vin might not take so kindly to the idea.

Colvin, you know, has been Eastern repre-
sentative for the Thomas H. Ince interests.

*

Al Gillis, who has been with the Fischer
interests in Wisconsin, passed through the
other day bound for Cave City. Al had a
few tricks up his sleeve, and I see by the
papers that he is divulging one of them.
He has signed Homer Collins, brother of
the boy whose life was snuffed out in a
Kentucky cavern, for a vaudeville tour.

Atta boy, Al.
* Hs *

Jimmy Grainger here. That’s about all

that it is necessary to say about the genial
official of Metro-Goldwyn, for he is in

Chicago so often that we consider him one
of us. Nevertheless, I spotted J. R. at

the Balaban & Katz offices, so make your
own story.

* * *

It was one of those days “when a feller

needs a friend.” I didn’t feel like working
and needed an alibi. And sure enough in

walked Arthur Bernstein of the Jackie
Coogan and West Coast Theatres organ-
izations, and saved the day. And maybe
you think Jackie’s new picture, “The Rag
Man,” isn’t a wow. So says Arthur.

—

SHRECK.

Shift inB & K Ranks
Ends in 6 Promotions

Six advancements have been noted in the

ranks of the Balaban & Katz management
in Chicago.

H. H. Stoll, at the Tivoli, has become manager
of the theatre; Atan Stamatis has been promoted
to treasurer. Frank Riley has become chief usher
at the Riviera. Laurence A. Shead is the newly
appointed manager of the Roosevelt; he will be
assisted by J. C. Casey. Emmett O’Donnell has
been promoted to assistant manager of the Central
Park theatre. E. A. Leaper remains in an
advisory capacity at the Tivoli while White will

act as assistant manager. The new organist at

McVicker’s is Albert A. Malotte.

Reproduction of pages 2 and 3 of circular announcing First National’s booking in-

novation for small towns. The price at which an exhibitor may book these pic-

tures is inserted in the heavy ruled box in the center.

First National Adopts New
Sales Plan for Small Towns

Buy-by-Mail Proposition More Nearly Standardizes Prices

Than Heretofore—-Eliminates Necessity of Sending

Out Salesmen—^Test Being Made in Chicago
By J. RAY MURRAY

First National, through its Chicago office, is conducting a test of a new plan

for selling its product to the exhibitors ‘in the smaller communities. Briefly,

the proposition is this

:

All product will be sold by mail.

It lowers and standardizes prices for the smaller towns.
Eliminates necessity of sending salesmen into these communities.
Gives the Exhibitor an opportunity to select his films without outside influence.
Cuts the cost of selling films.

The plan was originated by W. W. Brumberg, country sales manager for

First National at Chicago. In announcing his plan, Mr. Brumberg said:

or most of them. At least, I can know almost
as much as your salesman about them before your
salesman arrives. I would much rather you gave
me the salesman’s salary and expense involved in

coming to my town. Deduct that from my rentals
and I’ll buy by mail.”

The circular emphasizes that the exhibi-

tor can pick his own pictures. This is a
departure also. He is not compelled to buy
an entire block. The circular lists two
groups of pictures—A and B. Each picture

is listed, with stars, director and character
of the story. Exhibitors can pick exactly
the kind of pictures he feels his patrons
prefef and pass up those he may be doubt-
ful about. The lists include pictures re-

leased up to a short time ago.

All the exhibitor needs do is pick out a
minimum of 10 pictures. Each circular is

individually priced according to the town
into which the circular is sent. That is, the

circular, while printed the same for all

towns, has a blank space into which the

price is written by Mr. Brumberg person-
ally before mailing. The price is so ar-

ranged that it goes lower if the exhibitor
orders IS or more pictures instead of the

10 minimum.

Contract Automatically Approved
A special “small tovra mail proposition

contract” is enclosed with the circular.

Another new feature is that this contract
application, if properly filled out with the
prices named in circular, weekly play dates,

etc«, has the advance home office approval
it is accepted immediately upon being re*

ceived and entered at the Chicago office of

{Continued on page 44)

“First National spent years in establish-

ing itself in the large cities. It is admitted
that First National is ‘set’ in big towns.

While we also
have a great fol-

lowing in the
small towns, we
are now attempt-
ing to assist the

little fellow in the

one way he needs
most assistance —
film rentals. If he
takes advantage of

the opportunity to

buy films which he
knows all about,

by mail, we can in

turn make his

rentals on the

mail-order basis.”

Mr. Brumberg has just mailed out to a
limited list of Illinois small town exhibitors

circulars outlining his “buy-by-mail” plan.

Exhibitor Suggested Plan
These circulars explain that a certain

exhibitor really is responsible for the idea.

He chided Brumberg with the fact that a

First National salesman had been calling

on him about once or twice a month for

years.
“Why should it be necessary for your sales-

man to spend time and money to call on me?”
asked the exhibitor. “Naturally I know what
First National Pictures are. By watching the
trade papers I can tell what your pictures are
doing in the bigger towns; I can even see some
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^ .... and eventually, with the aid of Will Hays and a few more of

^ his type, more common sense will enter our affairs until finally business,

real honest-to-goodness business, will have entered motion pictures.

—

JOHN HAMRICK.

When Will Business

Enter Motion Pietures?
By John Hamrick

S
ITTING in a parlor car one day on my way from Seattle to my
little Blue Mouse in Portland, I met a gentleman in the shoe
industry. He represented a very large shoe concern back East,

and as he sat there enthusing over our wonderful Pacific Northwest
scenery we just kind of took a liking to each other, and little by little

as my enthusiasm spouted on this God's country of ours we crept nearer
to each other’s inner secrets until he finally spread before me statistics

on the shoe industry.

T he data told the story of the shoe
from the time it left the manufacturer

until it actually reached the sidewalk of

life. It was a business scientifically worked
out, showing the percentage of profit for

each handling of the shoe. It was addi-

tional food for thought on a subject I am
very much concerned about—not neces-

sarily thought with the purpose of trying

to lead anyone out of the wilderness, but

for my own satisfaction.

I do not hesitate to say I love the motion
picture business. I have been in it long
enough to actually have more of life’s

golden treasures than I now possess. But
still, at that, it hasn’t treated me so roughly.

I have never failed to eat on time and very
heartily, and have always been a good
provider for my family. The point I

gleaned from the shoe man and from many
other lines of business is this business of
ours is run on a terribly big hit-and-miss

basis.

* * *

A picture may actually cost $50,000 to

produce and a certain amount of overhead
to sell, and the salesman walks into my
theatre and asks twenty-five hundred dol-

lars for an unknown product. He might
ask one price and he might ask another.

The truth is, he never asks any price within

the bounds of good common sense. If it

is a picture I might use, we might get

together after he has reduced the price to,

say, about one-fifth of the original amount
quoted.

I hope to see the day when the producer
will get a big profit for his labor, but when
the merchandise will be more on other

business lines and when there will be a way
for us to know more about what a picture

is actually worth. The salesman should be
able to walk in like in any other line of
business and quote the price and we should
buy right on the spot, without dickering,

because that is what it really is worth.
I understand perfectly well the many

handicaps connected with the motion pic-

ture business ; the big costs, the wastes
that the man with the money has to en-
counter when he is backing some of those
eccentric, temperamental directors. I know
about the million-dollar picture, too. I

have had my fling at everything. I have
paid $2,500 for a picture for a theatre

seating 480 persons, and got only a 15 cent

admission. I have paid as high as $15,000
for a picture and bought them as cheap as

$50. I have done it all, but let me tell you
a sound, sensible thing: I never actually

bought a picture from anyone when either

he or I absolutely understood what it was
all about.

* * *

I was happier than it is possible for me
to express here in a few words when the

motion picture industry stepped out and en-

gaged Will Hays to take the reins to help

steer the industry. He has made rapid

strides toward the end of trying to put busi-

ness into our big industry. My hat is off to

him—no foolin’. However, I hope my
patience holds out to the end, for I want
to live to see the day when a film sales-

man will walk into my show shop and talk

businss on pictures that is understandable,

the time when he knows and I know and
both of us have the knowledge of this

business so we can actually talk intelligently

and get together on the price and terms so

we will both make a legitimate profit. Then
the hit-and-miss thing will be out of our
lives.

JOHN HAMRICK, prominent indepen-
dent exhibitor of the Pacific North-
west who has written especially for
the “Herald,” a series of business
articles, of which this is the fourth.
The Blue Mouse theatres in Seattle,
Tacoma and Portland, are the proper-
ties of Mr. Hamrick.

Let us all try to be just a little fairer

with each other. That goes both ways, of
course, and eventually, with the aid of Will
Hays and a few more of his type, more
common sense will enter our affairs until

finally business, real honest-to-goodness
business will have entered motion pictures.

I thank you.

—

John Hamrick.

Cochrane Says Run of
Jap Film Up to Benshi

(.special to Exhibitors Herald)

SEATTLE, WASH., Feb. 24.—In Japan
a motion picture “goes big’’ or fails

through the action of one man, a person
who had nothing to do with the production
of the picture and has no more interest

in it than any other theatre employee, ac-
cording to a statement by T. D. Cochrane,
Oriental manager for Famous Players-
Lasky, a recent visitor. Cochrane makes
his headquarters in Kobe.
The “benshi” is the interpreter, he ex-

plained, who gives an explanation of the
picture. He is an institution in Japanese
theatres. No picture would draw without
him to explain it. The manner in which
he interprets determines the success of the
picture.

Fitzpatrick & McElroy to Double Its

Holdings This Year, Declares Report
Fitzpatrick & McElroy, owner of one of the largest circuits in the Middle

West and operating theatres in Michigan, Illinois and Wisconsin, will prac-

tically double its holdings in 1925, according to a report now current. The
only comment made by Blair McElroy to this report was that, “There is no
limit. As long as the people show us that they approve of our policy we will

continue to add to our holdings.”

The company has just acquired the New Family theatre at Adrian, Mich.,
which takes “Fritz and Mack” into a section of the state in which they have
not hitherto operated. They also have two or three theatres operating in each
of the towns of Alpena, Benton Harbor, St. Joseph, Cadillac, Ludington,
Manistee, Traverse City, Three Rivers and Big Rapids. They operate almost
an equal number of houses in Illinois and Wisconsin.

Financial arrangements have been made by the company for a number of
large projects, the details of which have not been announced.

Exhibitors Ratify Pact
Fixing Music Tax Rates

(Special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 24.--The
agreement between the Kansas exhibitors

and the American Society of Composers,
Authors and Publishers was formally rati-

fied last week with a definite schedule of
royalties running from $15 to $80 and a

20 per cent reduction for exhibitors be-
longing to the organization. President R.

R. Biechele and Business Manager C. E.

Cook represented the exhibitors.

Stevens Retires from Theatre
PRINCETON, ILL.—It is announced that W.

O. Sterens, proprietor of the Apollo theatre here,
is retiring from the motion picture business to

enter interests of his father. He has operated
the Apollo since 1909.
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What an

EXHIBITOR
Should Know About

PRODUCTION
By Richard A. Rowland

^The general manager of First National, who for many years

^ has heen prominently associated with the theatre, the studio

and the exchange, believes that the exhibitor should acquaint him-
self with the various phases of production so that he may assist the

producer in making box office successes. In this series of articles

which he has prepared for the “Herald,” Mr. Rowland will discuss

the close relationship between the theatre and the studio.

Number 1

M otion Picture production!
The keystone of the motion

picture industry, yet, how little

understood by the exhibitor!

Being both a producer and an ex-

hibitor and having had an opportunity to

study the two extreme ends of our busi-

ness, I have come to the conclusion that

the exhibitors, especially the smaller

town exhibitor, cannot hope to get the

maximum of results from his box office

by neglecting to keep informed of the

activities of the producers.

The keen exhibitor who keeps one eye

on production while keeping the other

eye on his box office will find that there

are many things entering into the mak-
ing of pictures that will be of paramount
help to him in selling his pictures.

How many exhibitors concern
themselves with production?

Isn’t it true that the average
exhibitor knows but little of his

pictures—the effort that was put
into them by the producers, then
exploitation possibilities — then
appeal to his particular audience
—until he books them.
Does he know the source of the

story or play from which the pic-

ture was adapted?
Does he know whether or not

the story is of the type that his

particular audience likes?

Does he know whether or not
the story from which it was
adapted had a large sale or not
in bis community?
Does he know whether the star

or featured players in the cast
have an especial drawing power
in his territory?
Does he know whether any of

the cast are particularly "exploit-
able” in his community—because
they are known personally to his

townspeople?
In short: Does the exhibitor
really know his audience and is he
alert to the thousand and one
phases of production that can be
of help to him in marketing his
pictures?”
Your banker must know more about

his business than simply computing in-

terest. He doesn’t make a loan just on
the mere asking. Before he is willing
to entrust his bank’s funds he must know
the financial standing and the integrity

of the borrower. He will acquaint him-
self—if he doesn’t already know — with
the workings of the borrower's business;
whether or not it is being conducted
in an efficient manner or not, and before
he will make the loan you can rest as-
sured that he will know pretty much all

there is to know about the business in

which the money entrusted to him is

going to be used.
The same banker who sells you bonds

knows what is back of these bonds.
Just as he must know all about your
business before he will loan you money
so must he know about the business or
industry that is floating the bonds before
he will offer them for sale.

* * *

The successful grocer, too, you will

find, knows all there is to know of the
product he is selling. He knows its

source and detail of its manufacture and
production. The enterprising clothing
merchant must know more about the
clothes he sells than a simple knowledge
of manufacturer’s labels. He must be
familiar to some degree in the manufac-
ture of clothing; familiar with the pro-
duction of woolens and cotton—the dif-

ference in grades, and their values—be-
fore he can sincerely recommend his
clothing to his customers.
The same is true of every business. A

successful tradesman must know his
product and must know his customers’
desires.

The motion picture exhibitor is a
tradesman just as much as the banker,
the grocer or the clothier. He has a
product to sell—in his case it is enter-
tainment. But how may exhibitors
know as much about their product as
the grocer or the banker, or the clothier,
knows about his?

It is the producer’s duty to give the
exhibitor salable photoplays. To do
this he must know the public taste in

entertainment fare. But public; taste is

fickle, and constantly changing. More
than that, it is variable—to use an old
bromide, “What is meat for one is

poison for another.’’ In other words,
one exhibitor finds his audiences lean to
one type of picture, and in catering to
this preference he increases his profits.

This same type of picture, in a town
only a short distance removed, would
be met with half-filled houses. There-
fore. the exhibitor must be able to dis-
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criminate which of the producer’s pic-

tures have the strongest appeal for his
house.
The same is true with certain stars.

Some of them are “sure fire’’ in certain
houses, while their drawing power is

discounted in others.
Every theatre, therefore, has its own

merchandising problem. And every pic-

ture it plays must be sold through its

own merit and according to the condi-
tions of locality. Few picturegoers pay
their money at the box office for the
musical presentation or to admire the
theatre’s decorative arrangement. They
go to the film theatre for a primary
purpose—to be entertained by the film

play. Other features are merely inci-

dental, just as an attractive frame en-
hances the artistic value of a painting.

* * *

From our viewpoint a picture’s appeal
is judged by the money it makes. Even
among the best of pictures, it is rarely
that a picture proves a big money maker
in every theatre in which it is played.
But it is a fact that there are more than
enough of these for every producer who
properly exploits them to close his year’s
financial books with a tidy profit.

Selection of the right pictures is the
individual exhibitor’s problem. If he
knows what he can sell his public, and
uses the right exploitation to bolster
his sale, he can make money. Guess
work and haphazard methods of booking
and exploiting, however, cannot but spell

disaster.

To repeat—each theatre is a problem
in itself. The patrons of every theatre
have certain likes and dislikes in their

entertainment tastes. Does the average
exhibitor really know the tastes of his

patrons? Or is he merely guessing
when he books this or that type of pic-

ture for his house? The exhibitor should
know his own capabilities of judgment,
and should develop these capabilities.

He should study his patronage just as
the successful storekeeper studies the
needs of his customers.
The exhibitor is the guide post of the

(^Continued on page 48)
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He Claims He’s No Showman
Yet the Crowds Flock In

Loughborough, in His Rambles Among Exhibitors, Finds Fred
Cormvall With a Feiv Remedies for Motion Picture Ailments

By J. M. LOUGHBOROUGH

S
T. LOUIS, MO., February 24.—Here is one big exhibitor who says
he is not a showman. He is worth $2,000,000. He didn’t make all

of it out of motion pictures. In fact, he says, he never expects
to make much out of the picture game. Why he remains in it he doesn’t

know. In his original calling of erecting big buildings he has made a

pronounced success. For more than six years he has labored, plowed,
planted, watched, waited, studied and reaped in the fields of motion
pictures. And during that time he has evolved some ideas about produc-
tion, distribution and theatre ownership and management which are
simple, startling, Utopian—anything you may care to call them.

T his man is Frederick L. Cornwajl,
owner of the Del Monte theatre, St.

Louis, and also interested in many other
playhouses. He organized Famous
Players of Missouri, made big money out
of it; built the Del Monte in 1921, sold

it to Famous Players; built the Missouri
in St. Louis, sold it to Famous Players;
and now he runs the Del Monte, which
he has taken back as his own property,
and which is the pride of his heart.

When I approached Cornwall in the
Del Monte one evening and told him the
readers of Exhibitors Her.^ld would like

to know something of his spectacular
splurge in pictures he smiled blandly and
said, “Nothing doing. I don’t want to

be written up. Try somebody else here.

I’m not a showman. I don’t know much
about the show business. I was driven
into it. And now that I’m in it I would
rather keep still.’’

Folks were flocking into the handsome
lobby of the big Del Monte. There was
an air of prosperity all around. Corn-
wall turned as if the interview were at

an end and walked into his office. I fol-

lowed him, told him I was raised and
schooled in St. Louis, and that set him
talking, first about the development of

the city and then, quite unconsciously,
about how he drifted into the picture

business and what he thought of it.

After talking to Cornwall for ten min-
utes one can realize how he made his

big “pile.” He is as simple as a school-
boy in his language. He converses in a

low, unassuming tone and smiles all the

time. Yet behind this exterior can be
sensed the power of a shrewd business
man who is holding a good hand and is

ready to “call” any bet made.
“I’m not a showman,” he smilingly re-

peated. “Rarely see a picture before I

buy it. Do I leave that to the film

peddlers? Not much. Employes of the
theatre see the pictures in advance and
give reports. That means everyone from
the cloak woman up. If a majority of

them like the picture I buy it. They do
pretty well at it. Sometimes they miss
fire, but their batting average is good.
All of which tends to prove that the
show business is a big hazard. Pro-
ducer doesn’t know any more about it

than exhibitor and vice versa. Here’s
one instance. Picture offered to me not
long ago for $500 and I wouldn’t listen

to it. Salesman said company was not
boosting it much but that personally he
believed it was a world-beater. I ad-
vised him to tell that to the Marines.
He grew heated, enthusiastic, took out
his handkerchief, took off his hat, said,

‘All right. You play the picture and I

will give you a written guarantee that

you will make $500.’ That sounded fair.

I played the picture. It was a knockout.
Won’t tell you what I made but it was
big money. Who profited? I did. Who
lost? Producer and distributor. Why?
Because they had no faith in their prod-
uct. They didn’t boost it to begin with.

Salesman saw the picture. Recognized
its value. Had to practically give it to

me because he wasn’t properly backed
up.

“On the other hand there is much
slam bang business. Company makes a

picture. Little group think they have
screen epic. Much hurrahing.^ Picture
goes out and is touted on strength of

small group enthusiasm. Proves a flop.

Exhibitor loses best Sunday shirt. Who
pays? I ask you again and again. You
can just keep on see-sawing that way
One minute producer up and exhibitor

down. Next minute exhibitor sailing

high and producer bumping the ground.

* * *

“There’s a remedy for almost every-

thing,” I said. “What would you sug-

gest for the industrial ailment you have
described?”
“Why pick on me?” asked Cornwall.

“Everybody now is engaged in trying to

find out what’s the matter with the

movies. Flaven’t I told you I am not a

showman? Rut as long as you ask I’ll

ansv.’er. Moliere, in one of his plays,

describes a character, newly rich, who
sought an education and the first thine

he learned to his great amazement and
delight was that there are two Icinds of

language, written and spoken. He had
been speaking since infancy and he had,
been writing a little since childhood; but

this discovery knocked him flat.

“Some day the picture business is go-

ing to wake up to the fact that it has
two kinds of business methods, and that

the correct one is simple standardiza-

tion. It’s done in other businesses; why
not in pictures? I’ve built about $35,000,-

000 worth of apartment houses in St.

Louis. I built Film Row in St. Louis.

And I am doing a lot of building right

now. All right. I buy bricks, and the

company making them promises that

they are up to a certain standard. If

they are not up to that standard I either

don’t pay or I get a reduction. Same
applies to steel beams, bath tubs, cement,
to all building material. Companies
turning out these products make money.
Buildings are satisfactory in everv way
to the public. I make money. Every-
bodv happy.”
“But the show business,” I argued, “is

not as tangible as the building business.

You have weather conditions, local con-

ditions, many things besides the quality

of the picture to contend with.”
“Same in the building business,” he

said. “Don’t we have weather condi-
tions, labor troubles, whatnot to contend
with. I’ll grant it’s not exactly the same,
but why can’t this be done in pictures:

Producer makes picture, tries it on an
average audience, then on a special

board composed of expert showmen.
This special board fixes a valuation. If

first run exhibitor wants to buy, all right.

If he doesn’t let him play picture on
percentage; let distributor have certified

public accountants check up on receipts,

on every detail of expense of showing,
and then let distributor share in profit

or loss.

“See the advantage there? If picture

is good it makes big money equitably for

exhibitor, distributor, producer; if it is

a flop all hands share in loss. Com-
plicated, you may say, but I claim it

can be done. And I am not a show-
man, brother, just a plain business man.”

* *

Although Cornwall likes to boast that

he is “not a showman,” he has turned
some big tricks in St. Louis. Recently
he paid Valentino $9,000 to make per-

sonal appearances at the Del Monte, and
his receipts for the week were $19,000.

He was so pleased over this that when
he put up another big apartment house
he named it the Valentino. When he
introduced Saturday night shows in St.

Louis an executive of one of the big

companies wired and asked him if he
was crazy. This shift in the opening
date has proved a big success for him,

he says. He now operates as an inde-

pendent exhibitor and he is like a stick

of dynamite in the St. Louis territory,

because everybody is waiting for some
sort of a sensational explosion. Mean-
time the lights in the Del Monte twinkle
merrily, the big orchestra plays sym-
phonically, Cornwall is on the job every
night and he says:
“Even though I’m not a showman I

like this business. There is a fascina-

tion about it. I open my shows Satur-

day nights. By Sunday J can tell

whether I have a winner or a plate of

apple sauce. I can tell this by the re-

marks made by the outgoing crowds.
Maybe I’ll build some more big houses
pretty soon. It’s a wonderful thing to

feel that you are serving the public in

the best way possible, and I believe

good motion pictures give that sort of

service.”

Mother Dies Bravely
Nursing Lucille Ricksen

(Special to Exhibitors Herald)

LOS ANGELES, CAL., Feb. 24—A veil

of grief enshrouded the home of Lucille

Ricksen. 15-year-old leading woman, yes-

terday following the sudden death of her

mother, Mrs. Ingeborn Ricksen. The
mother was attending her daughter, bedrid-

den for four months, when she dropped
across the foot of the bead, dying. Death
was caused, doctors said, by heart attack.

The girl has become worse during the

past weeks, while the mother exhausted
both physical and financial resources.

Ask Neighbors to Meet
Word has been received that all West

Virginia exhibitors have been requested to

attend the annual convention of the Motion
Picture Theatre Owners of Western Penn-
sylvania, at Washington, Pa., April 21 to

April 23. Due to an error a previous state-

ment called the meeting the “first” annual
convention instead of the “fifth.”
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21 Studios Making 78 Films in West;
NewCompaniesNowWorking in East

Universal Using
Fox N. Y. Plant

for Production
First National Has Four New

Attractions Being Filmed
Simultaneously

By JOHN S. SPARGO

NEW YORK, Feb. 24.—Four pictures

are in production simultaneously by First

National’s Eastern units with the starting

this week of “The Half Way Girl,’’ and
“The Making of O’Malley.”

This will make the high water mark
of production for the Earl Hudson units,

which were brought East from Hollywood
last fall.

The last phases of preparation for the

new pictures began Monday with the an-
nouncement by Hudson that he had en-

gaged Webster Campbell to direct “The
Half Way Girl,” and had assigned Dorothy
Mackaill to play a cofeaturing role with
Milton Sills in “The Making of O’Mal-
ley.”

It is expected that the last of the inte-

riors for “Chickie’ will be completed next
week at the Cosmopolitan studios, which
First National leased to amplify its East-
ern production program. The company
then moves to Miami, Fla., for exteriors.

Dillon Back After Illness

“Chickie is being directed by John
Francis Dillon, who was forced to relin-

quish the reins of the production last week
to Jimmie Dunne, his assistant, through
sickness. He returned to his megaphone
Monday, however. Jimmie Dunne, who
has been with Dillon since “Flaming
Youth,” was able to step in, and, accord-
ing to First National officials, did an ex-
cellent job of directing.

“The Necessary Evil,” being made by
George Archainbaud at the l7Sth street

studio, with Ben Lyon and Viola Dana in

the featured roles, has two or three more
weeks yet to go. This photoplay, an adap-
tation of Stephen Vincent Binet’s “Uriah’s
Son,” and “Chickie,” hold promise of being
a brace of pictures that will add still fur-

ther laurels to the crown of Earl Hudson,
who is demonstrating to the industry that

production on a large scale in the East is

not only practicable but profitable.

The script of “The Half Way Girl,” in

which Doris Kenyon is to feature, has been
completed. Sets are going up for this

picture both at the I75th street and the

Cosmopolitan studios, while at the same
time Herman Bruenner, assistant produc-
tion manager, is filling the cast of support-
ing players.

Unit Will Go to Florida

“The Half Way Girl” script calls for
many exteriors of a tropical nature. Ac-
cording to Earl Hudson, much of the pic-

ture will be taken in Florida.* “The Mak-
ing of O’Malley,” which is a screen version
of Gerald Beaumont’s Red Book Magazine
story of the same title, deals with the
romance of a New York policeman and
will be made entirely in this city. Lam-
bert Hillyer is to direct it.

The Sawyer-Lubin unit of Associated
Pictures, which distributes its product
through First National, has completed

{Continued on page 49)

Mr. and Mrs. Rowland V. Lee, of

Hollywood, have returned to New York
from a three months trip in war scarred
France and Belgium where Mr. Lee
gathered details for the making of his
coming play, “Havoc.” He is stopping
in the “city” long enough to see the
premiere of his “The Man Without a
Country.”

West Coast

BERWILLA STUDIO, 5821 Santa Monica
boulevard.

CUMBERLAND PRODUCTIONS; Billy
West directing himself in ‘‘Hoxie Poxie.”

YAKIMA CANUTT PRODUCTIONS: Ben
Wilson directing Yakima Canutt in “Star
Hannon.”
ART MIX PRODUCTIONS: Denver Dixon
directing George Kesterson in an untitled pro-
duction.

WINDSOR PICTURES: Harry McCoy di-

recting Arrow Kid comedies.

BUSTER KEATON STUDIOS, 1025 Lillian

Way.
TUXEDO COMEDIES: Grover Jones direct-

ing A1 St. John in two reel comedies.

CALIFORNIA STUDIOS, 1438 North Gower
street.

INDEPENDENT PRODUCTIONS: William
Craft directing Bob Custer in “Galloping
Vengeance.”
H. J. BROWN PRODUCTIONS: A1 Rogell
directing an all-star cast in “The Beloved
Pawn.”
INDEPENDENT PRODUCTIONS: Park
Frame directing Franklyn Farnum in “Gallop-
ing Dude.”

CENTURY COMEDIES, 6100 Sunset boule-

vard.
Charles Lamont directing A1 Alt in “Getting
a Wife.”

CHARLES CHAPLIN STUDIOS, 1420 La
Brea avenue.
Charles Chaplin directing himself in “The Gold
Rush.”

CHRISTIE STUDIOS, 6101 Sunset boule-

vard.
AL CHRISTIE SPECIAL: Scott Sidney di-

recting an all-star cast in “Stop Flirting.”

WALTER HIERS PRODUCTIONS: Archie
Mayo directing Walter Hiers in “Tender Feet.”
CHRISTIE COMEDIES: Walter Graham di-

recting Neal Burns in a two reeler.

(Continued on page 50)

Universal Heads
Coast Schedule;
12 Units in Work

Six Companies Are Grinding
on 50 Per Cent of Neiv

Product in West
By HARRY HAMMOND BEALL
HOLLYWOOD, Feb. 24.—Seventy-eight

screen entertainments are in the making in
the zone defined by the West Coast film
capital, fifty-six of which are feature
dramas and twenty-two qualifying in the
mirth-provoking class. Twenty-one studios
contribute to this total, yet more than 50
per cent of the production units are to be
found in six studios—Universal, Fox, Par-
amount, Metro-Goldwyn-Mayer, United
and Warner Brothers.

Universal heads the list in units actually
operating, an even dozen companies facing
the cameras at this writing—ten making
features and two producing comedies. King
Baggott is piloting an all star cast in “Pea-
cock Feathers”

;
Ernst Laemmle is direct-

ing Edmund Cobb and an all-star support-
ing cast in “Road to Latigo”

; Hoot Gib-
son’s newest, “Daughter of the Dawn,” is

Herbert Blache’s present directorial effort,

and Charles Brabin is handling the mega-
phone for “The Prince,” with Norman
Kerry in the title role.

Brown Making “Goose Woman”
Clarence Brown is making the Uni-

versal-Jewel, “The Goose Woman,” with
Louise Dresser and Jack Pickford head-
ing the cast; Harry Pollard is directing
Reginald Denny in “I’ll Show You the
Town,” Harry McRae has charge of
William Desmond’s “Ace of Spades”;
and Edward Sedgwick is just completing
the final shots of “Lorraine of the
Lions,” which features Norman Kerry,
Patsy Ruth Miller and Margaret Living-
ston.

William Seiter is producing “The
Teaser” for Universal, with Laura La
Plante and Pat O’Malley co-starring,
while Clifford Smith has charge of “The
Demon,” with Jack Hoxie featured. Gil
Pratt and Harry Sweet are making two-
reel comedies on the big “U” lot just
over the foothills from Hollywood.

Nine Active at Fox
William Fox’s second visit to his West

Coast film plant finds nine companies ac-
tive and if the “big chief” stimulates ac-
tivity on this visit as he did on his pre-
vious call last spring numerous other
units will be functioning in the early
spring months. Lynn Reynolds is di-

recting Tom Mix’s “Rainbow Trail,” and
Robert Kerr and George Marshall are
co-directing an all-star cast in “The De-
tective.” W. F. Van Dyke is handling
the megaphone for Buck Jones in filming
“The Timber Wolf”; A1 Herman is di-

recting Jack Cooper in an untitled pro-
duction, and Emmett Flynn is handling
an all-star cast in “Painted Souls.” R.
William Neill is piloting Edmund Lowe
in his newest starring vehicle, “The Best
Man,” and Jack Ford is producing “Once
to Every Man,” with George O’Brien
and J. Farrell MacDonald heading an all-

star cast.

Bryan Foy and Ralph Ceder have
charge of two Fox comedy units.

Although Paramount has but six com-
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panics functioning at present several
others are to begin about March 1, or be-
fore. With the passing of Thomas H.
Ince, Lasky won Florence Vidor into the
Paramount fold, and for her first venture
under this banner she is surrounded by
stellar company in the personages of
Adolph Menjou, lately returned from ac-
tivity in the Long Island studios of
Paramount, Raymond Griffith, Vere Rey-
nolds, Wallace Beery and Louise
Fazenda. Miss Vidor’s first picture is

titled “The Night Club,’’ and Frank
Urson and Paul Iribe are co-directing.
Others active at Lasky’s Vine street

studios include Irvin Willat putting the
finishing touches on “The Air Mail,” fea-

turing Warner Ba.xter; Sidney Olcott di-

recting Pola Negri in “The Charmer”:
Raoul Walsh piloting Jetta Goudal and
Raymond Cortez in “The Spaniard”;
Clarence Badger handling the mega-
phone for Betty Compson and an all-star

aggregation making “Eve’s Secret,” and
Mai St. Clair, a newcomer in the Para-
mount directorial fold, chosen to direct

Betty Bronson in her first picture since

“Peter Pan,” titled “Are Parents
People?”

Come to Bat With Five

Metro-Goldwyn, United and Warners
each come to bat with five companies ac-
tive. On the M-G-M lot Erich Von
Stroheim is well along with “The Merry
Widow,” with Mae Murray heading an
all-star cast; John Stahl has nearly fin-

ished “Fashions for Men,” with an all-

star cast, and shortly will begin “Noth-
ing to Wear.” Joseph Von Sternberg is

piloting an all-star aggregation in “The
Escape”; Alf Goulding is making “The
Girl’s Rebellion,” with an all-star cast,

and Frank Borzage has just begun shoot-
ing on “The Circle,” having as a cast
Eleanor Boardman, George Fawcett,
Eulalie Jensen, Otto Hoffman and Mal-
colm MacDowell.
United’s five units include Frank

Lloyd’s production of “Winds of

Chance,” with Lloyd directing an all-star

cast; Corinne Griffith’s newest, “The Na-
tional Anthem,” with A1 Santell direct-

ing. The supporting cast includes Harri-
son Ford, E. J. Radcliffe, Charles Lane
and Edgar Norton. George Fitzmaurice
is piloting an all-star cast in “His Su-
preme Moment,” Sam Rork has en-
trusted the direction of “The Talkers” to

Alfred E. Green, who is handling the
megaphone for an all-star cast headed
by Anna Q. Nilsson and Lewis Stone.
The final member of the United quintet
is Colleen Moore’s “The Desert Flower,”
with Irving Cummings directing.
Warner Brothers’ five units of activity

include “Eve’s Lover,” co-featuring
Irene Rich and Bert Lytell, with Roy
Del Ruth directing; Rin-tin-tin in

“Tracked in the Snow Country,” with
Herman Raymaker directing the canine
star and a supporting cast headed by
June Marlowe, one of the Wampas se-

lection of Baby Stars of 1925; James
Flood handling the production on “The
Easiest Road,” co-featuring Clive Brook
and Helene Chadwick; William Beaudine
rushing through the final sequences of
“Hero Stuff,” with an all-star cast, so
that he may be ready to direct Mary
Pickford about March 1, and Ernst
Lubitsch directing an all-star cast in a

Hans Kraly tale as yet untitled.

Four individual producing companies
are active at the Berwilla Studios, for-

merly known as the Ben Wilson Studios.
Billy West is directing himself in the
Cumberland Production, “Hoxie Poxie.”
Ben Wilson is piloting Yakima Canutt
in his own production, “Star Hannon”;
Art Mix productions has Denver Dixon
handling the megaphone for George
Kesterson in an untitled western, and
Harry McCoy is directing Arrow kid

MEET DON 0, the Spanish gentleman
whom all the people in Hollywood
and throughout the country are inter-
ested in. This is the hrst picture
taken of Douglas Fairbanks taken as
"Don 0," his new attraction.

comedies for Windsor pictures at the
Berwilla.

Keaton Now Inactive
Although Buster Keaton is not pro-

ducing at present and probably will not
until brother-in-law, Joseph M. Schenck,
and Norma Talmadge grow tired of
foreign lands and come home, the Kea-
ton Studio is the scene of activity for
Tuxedo Comedies production in which
Grover Jones is directing A1 St. John in
two reel comedy.
Three independent units are function-

ing at the old Grand-Asher, rechristened
California Studios. William Craft is di-
recting Bob Custer in “Galloping Ven-
geance,” and Park Frame has charge of
another “galloping” fillum, “The Gallop-
ing Dude,” featuring Franklyn Farnum.
H. J. Brown productions are using the
California Studios to make “The Beloved
Pawn,” in which A1 Rogell is directing
an all-star cast.

Century comedies have only one unit
active instead of the usual quartet, but
others will begin shooting soon. The
one company showing activity is A1 Alt’s
with Charles Lamont directing “Getting
a W^ife.”

After a rather long period of inactivity
on the Chaplin lot, a number of snow
sequences were shot recently, utilizing
the snow-capped mountain sets that have
made the La Brea avenue studio carry
winter atmosphere since last summer. Just
when Charlie Chaplin will write finis to
the comedy he is making for United
Artists based on the Klondyke gold rush
is not known nor does the doughty Eng-
lish comedian seem willing to reveal that
fact if he knows.
A1 Christie’s big feature comedy, the suc-

cessor to “Charley’s Aunt,” in. which Sid
Chaplin was featured, is “Stop Flirting,”
and the Christies have assembled an all-

star aggregation of film talent to make
this well-known stage production that
ran so long in London, carry even great-
er interest than preceding A1 Christie
specials. Scott Sidney directs. Walter
Hiers has Archie Mayo directing him in

“Tender Feet,” and Walter Graham is

directing Neal Burns in a two reeler, the
third number of the trio of companies
active on the Christie lot.

F. B. O. adds three active companies to
the local list, although several others are
preparing and will begin shooting in the
near future. Del Andrews has begun
directing Fred Thompson in “Quemado,”
a story of Spain and the first film effort

for Thompson since he suffered a broken
leg some months ago while staging a
film thriller in the Hollywood foothills.

Nola Luxford is Thompson’s foil. Wes-
ley Ruggles is making another of the
H. C. Witwer series starring George
O’Hara and Alberta Vaughan, titled

“The Pace Makers,” and Harry Garson
is handling the megaphone for Lefty
Flynn in “O You West.”

Two Units Facing Camera

Two comedy units are working at the
Fine Arts Studio—Steve Roberts direct-

ing Lige Conley and Norman Taurog
handling production of a Mermaid com-
edy featuring Nelson and Vance.
Hunt Stromberg has transferred his

activities from Ince to Hollywood Stu-
dios, and although one of his proteges

—

Pricilla Dean—is making personal ap-
pearances with her picture in the East,
Harry Carey, Stromberg’s other star, is

making “Silent Silversom,” with Scott

Dunlap handling the megaphone. Harold
Lloyd is making progress at the Holly-
wood Studio in his feature comedy based
on campus life with Taylor and New-
meyer directing. Renaud Hoffman is

directing an all-star cast in “Legger of

Life,” which is the final member of the

three companies keeping up activity on
the Hollywood Studios lot.

Although the Ince Studio in Culver
City is virtually closed and rumors de-

clare that Cecil De Mille and his new or-

ganization shortly will call the colonial

style studio and its setting “home,” one
producing company is saving the big film

plant from total inactivity. Phil Goldstone is

using the Ince Studio to make a produc-
tion temporarily titled “The Thorough-
bred,” and having as a cast under the

direction of Oscar Apfel, Lou Tellegen,

George Fawcett, Sheldon Lewis, Theo-
dore Von Eltz, Dorothy Phillips and
Danny Hoy, world famous jockey.

Initial sequences in “Don Q” are un-

der way at the Pickford-Fairbanks Stu-

dio, where Donald Crisp is directing

Douglas Fairbanks and Mary Astor in

Doug’s first film effort since he returned

from a stay of several months abroad.

Mary Pickford will be working after

nearly a year of inactivity, about March
1, when she begins “Little Annie
Rooney,” for the direction of which
William Beaudine has been chosen.

Casting has not begun.
Louis Tolhurst is making another of

his “secrets of life” series, showing in-

teresting facts about insects, micro-
scopically photographed, at the Principal

Pictures Studio.
Fred Jackman has completed his pic-

ture featuring Rex, the king of wild

horses, and hence, only the five comedy
groups are functioning under the Hal
Roach banner. James Horne is directing

Glenn Tryon and Blanche Mahaffey in

two reelers; Robert McGowan is making
another “Our . Gang” comedy; Leo Mc-
Carey is handling the megaphone for

Charley Chase; Jay A. Howe is produc-

ing another “Spat Family” mirth pro-

voker, and Nick Barrows has charge of a

one reel comedy featuring Jimmy Finlay-

son.
Alack Sennett’s fun factory hp four

groups working— Del Lord directing

Billy Bevan; Lloyd Bacon handling

Ralph Graves; Eddie Cline piloting Alice

Day and Harry Edwards directing Harry
Langdon in a feature comedy.
Vitagraph Studios are the scene of

Commodore J. Stuart Blackton’s latest

—

“The Garden of Charity,” in which Mae
Marsh heads an all-star cast.
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Members to Sign

Own Contracts in

Badger Combine
(Special to Exhibitors Herald)

MILWAUKEE, WIS., Feb. 24.—Sweep-
ing changes in the methods of film buying
began to materialize in Wisconsin on Feb-

ruary 16 when the Badger Theatres Cor-

poration, recently formed, with a member-
ship of approximately fifty houses, started

to function after an open house ceremony
at its Milwaukee headquarters.

With the organization actually doing
business, it is finally possible to divulge

further details concerning the manner in

which the corporation intends to operate.

One of the most important discoveries is

that although all negotiations for pictures

will be carried on with exchanges by Max
Wiesner, general manager, each exhibitor

will continue to sign his own contracts

and assume full responsibility for them.

Officials of the corporation are still silent

concerning most of their plans, but it has
been learned also from reliable sources that

the organization intends to appoint a
screening committee to sit in judgment
on all films and classify them according
to what they are expected to do at the

box office. This point is expected to lead
to a clash with several of the larger ex-
changes, who contend it encourages selec-

tive buying to a point dangerous for them.
This screen committee, it is expected, will

sit two or three hours each day and list

pictures in one of three graduated classes,

the highest, lesser and least specified as

to its attractive quality at the box office.

The committee will then submit to the

individual exhibitors the listing of the pic-

tures, who may place requests for any sub-
jects they wish with Wiesner. He will

close deals for the specific subjects, for-

warding signed contracts to exhibitors.

The exhibitors will sign one copy and re-

turn it. Thus the direct sales will be
eliminated; the expense reduced, and, it is

hoped, the charge to exhibitors reduced
likewise.

Bill to End News Reel
Cuts Expected to Pass

(.special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 24.—With
the bill to abolish the censorship board
having been killed by a committee in the
house of the legislature, a new bill has been
introduced in the senate by Senator Van
De Mark which would abolish censorship
of news reels only.

Sufficient support is expected in both
house and senate on the new bill to insure
its passage.

Rhoden Heads Board
(Special to Exhibitors Herald)

KANSAS CITY, MO., Feb. 24.—The
Kansas City Film Board of Trade last

week elected the following officers ; E. C.
Rhoden, Midwest Film Distributors, Inc.,

president; Guy Novarre, United Artists
branch manager, vice-president, and C. W.
Schultz, Vitagraph branch manager, secre-
tary-treasurer.

Physician Owner III
(Special from H. E. N.)

ALEXANDRIA, LA., Feb. 24.—Dr. J.
D. LeMoine, who owns the Le Moine the-
atre at Cottonport, La., has been absent
from the theatre for a period of five weeks
due to a mild case of typhoid fever. He
is reported convalescing, with the hope of
returning soon.

Exhibitors Direct Criticisms

at Prints and Press Books
Theatre Men Say That If They Were Producers They Would

Employ Sensible Directors, Make Shorter Features

and Keep Prints in A-1 Condition

Mr. Producer and Mr. Distributor, are your press books prepared so as to

assure maximum results at the box office? Are you keeping your prints in

tip-top shape ? Are your features short enough to permit the exhibitor to give

his patrons variety ? Are your rentals equitable ?

Use discretion, Mr. Producer and Mr. Distributor, for a jury of your peers

is sitting in judgment.

This week the Herald continues the publication of exhibitor answers to the

question: “What would you do if you were a producer and distributor?

Many worthy suggestions, some of which may eventually be adopted, are being

offered by the Herald readers.

Following are tips to producers and dis-

tributors on press books, directors, prints,

rentals and feature lengths

:

Has Bone to Pick
With Ad Writers

W. J. POWELL, Lonet theatre, Welling-

ton, O., says:

Your inquiry as to what I would do if I

were a producer or a distributor, comes
just as I have advertised the picture, “Ride
For Your Life,” and played it to an audi-

ence that was not satisfied with it, due
solely to the fact that I exploited the pic-

ture from an entirely wrong angle. It is

a good picture and if one were to advertise

it as a tale of the early days of the West,
it would give good satisfaction, but the

press book on the picture was filled with
such phrases as this;

“It’s the fastest riding that you have ever seen.”
“The break-neck feats of horsemanship in this

picturesque romance will make you gasp.”
“If you like break-neck horsemanship—you have

a treat in store.”
“Rode across the prairies faster than any man

has traveled before.”
“Galloping thriller.” “Hard riding.”
“Plenty of wild riding,” etc., etc.

Daredevil riding was not featured in the

picture to any appreciable extent. In fact,

there was not the amount of hard riding

that you would ordinary find in a Western
picture.

Time and again I have been misled by
press books. We can’t see all the picture

we run, and must depend on the press
books more or less. Therefore, if I

were a producer I would have the man
who prepares my press books actually
see the picture he is endeavoring to
furnish information about and make
sure that he is sufficiently intelligent to
be able to properly guide the exhibitor
advertising the production.

Wants Directors
to Use Sense
Mrs. J. A. WRIGHT, Lone Star theatre,

Ovalo, Tex., says:

If I were a producer the first thing I

would do would he to get good sensible

men with plenty of good sound judgment
for directors. I have often made the re-

mark after seeing a picture that was utterly

impossible. "Well, if I were a producer
I would get a director who had some
sense."

For instance, in Western pictures they
have the hero to strut in, cover a bunch
of roughnecks with his artillery, make
them do as he says, then turn his back on
them, take a drink at the bar and strut

out the door again. Now a director of
such a picture surely has never been in

this Western country. I have been here

long enough to know this hero would have

been a dead nigger the minute he turned

his back on such a bunch.

I would also want good stars and players.

Some folks say the star does not make the

picture, but I claim they have a heap to do

luith the success of a picture, especially if

they are chosen to suit the part they play.

It is pitiful to watch some folks try to act

a part. The audience has to laugh in their

face, and I do not blame them for the over-

acting and terrible expressions they get on

their face sometimes, is enough to make a

dog laugh.

If I were a distributor I would try to

work with the exhibitor and help him in

every way I could for his troubles are

many.
A stnall town exhibitor cannot play first

run pictures because the distributor puts

the price so high he cannot make expenses.

And when they live close to a city who
does run them, it reflects on their theatre

as the public do not understand, and they

will go to the larger town to see these

pictures and then when the price gets dozvn

to the small tozvn exhibitor, he again can-

not make anything to brag on for a bunch

of his folks have done seen it.

I think the distributor should give the

small toivn man a chance and fix the prices

so he can stand them.

Darn Rotten Prints

Arouse Woodman Ire

J. W. WOODMAN, Gem theatre, Fred-

erick, S. D., says:

If I were a distributor I would not send

out such darn rotten films as some I have
been receiving lately from the Fox people.

Then, too, some of the films have been cut

to such an extent that the continuity of the

story is entirely lost.

Guess that’s all, thank you.

Another Knock
lor 10 Peelers

J. R. BAXTER, Lyceum theatre. Spring
City, Utah, says

:

I would cut out those 7-8-9 reelers. The
public doesn’t want ’em and it’s a cinch the

exhibitors don’t. I think that a 5 or 6 reel

subject with comedy, news or educational

is just what we want. If I want to scare

patrons away, I just tell them I have a

10 reeler.

Lloyd Relative Dies
(Special to Exhibitors Herald)

HOLLYWOOD, CAL., Feb. 24.—In-
juries received from an automobile acci-

dent several weeks ago resulted last week
in the death of William Davis, 79 years

old, grandfather of Mildred Davis Lloyd.
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Optimism in American Films
Appeals to Norway

Oslo Exhibitors, However, Object to Gun Play and Street Brawls in

Attractions Imported From This Country

Editor’s Note: Exhibitor’s Herald prints herewith another article in answer to a
questionnaire sent broadcast to prominent exhibitors in every corner of the globe. Fifteen
questions, drawn up by the foreign department of First National, make up the ques-
tionnaire, the answers to which are doing much to give the industry in America a more
vivid idea of what is being done in the motion picture field in foreign countries. The
following answers are sent in by H. Noble Roedy of the Paladsteatret, Oslo, Norway.

By H. NOBLE ROEDY

O slo, Norway, January 12.—Since the
first answers to the Herald-First

National questionnaire were printed, I

have followed with keen interest, each
and every article sent in by exhibitors
of the various countries. I have found
each one very constructive and helpful in

many ways to one interested in the pres-

entation of films. I am particularly

happy to know of motion picture condi-
tions in America, England, France, Aus-
tralia or any other country, for, as in

every business, it keeps one abreast of

the times, and it is indeed gratifying

to know that I have been called on to

tell the rest of the world what we are
doing in our little country.
We like American films mostly be-

cause we find a healthy and clean spirit

throughout the greater portion of them,
and because they tend to instill a thor-

oughly optimistic view toward life in our
public.

We hate to say that we dislike any-
thing about American pictures, but we
are forced to bring out one point: The
Norwegians have always been of a more
or less peaceful nature, and are wont to

do more arbitrating than fighting. They
cannot understand why almost all Amer-
ican pictures must have their share of

gunplay, street-brawls, etc. It seems that

is the only way, however, for the Amer-
ican producer to reach a climax in his

story, and, after all, it is not such a dras-

tic measure that it cannot be overlooked.
It might be added that the commoner
class do appreciate these ultra-strong

dramatic incidents.
* * *

Yes, to question number 3. Whenever
Norway or its environs are pictured,

which is not very often, we find that it

is usually done very well.

Norway, as well as the rest of Scan-
dinavia, seems to appreciate the roman-
tic love drama most.
Questions number 5 and 6 seem to me,

in a way, about the same. It certainly

can be said that the American producer
gives a thought to internationalizing his

product, and at the same time, does
much toward creating a feeling of good
fellowship between his country and our
own, when he pictures either. That is

as it should be, but sadly, it seems that

America is the only one to come to that

conclusion.
It has been found that newspaper ad-

vertising is the most effective in Norway.
Trailers play a big part, also, and, be-

tween the two, we have been obtaining
excellent results. The newspapers are

very fair in their criticism of pictures,

and generous with space.

Pictures are presented here merely as

films. There are no prologues, but spe-

cial attention is paid to the orchestra-

tions, and considerable time is spent in

arranging musical selections between the
showing of the films.

Yes, we have a censor, and feel sure

that it serves the public welfare. In
many cases, a little too much, if you
know what I mean.

Norway produces very few pictures,
but we are naturally partial to them and
use them all, however, America fur-

nishes about 80 per cent of our picture
entertainment, which puts us very nearly
on a par with America. There are few
of your pictures we miss.
As I have said before, the newspapers

are very fair in writing up our films, or
should I say your films. As we have
very few pictures, I cannot answer this

question in full.
* * *

We have many film fans, and all our
magazines devoted to the films carry an
answer-man department. The younger
element is very curious about the life of

the American players, all picture players
in fact, and I’m sure your stars receive
considerable mail from them.

The five best pictures of the past year
have been: “Mighty Lak’ a Rose,” “Oli-
ver Twist,” “Song of Love,” “Woman
to Woman” and “Why Worry.” The
most liked are undoubtedly the first men-
tioned.
Norma Talmadge ranks first in the

eyes of the picturegoers here, followed
closely by Valentino and Harold Lloyd.

Then comes Milton Sills, Richard Bar-
thelmess, Pola Negri, Conway Tearle,

Dorothy Gish, Douglas Fairbanks and
Gloria Swanson.
Absolutely no, the trade papers and

newspaper reviews of a motion picture

are certainly in no way an influence to

buying film. We see the picture before

we buy it—that is always the best way.
According to the reports of exhibitors

found in many of the American trade

papers, we feel that if America would
adopt that plan, there would be much less

complaining.

Dillon Again Handling
*Chickie^ After Illness

{Special to Exhibitors Herald)

NEW YORK, Feb. 24.—John Francis

Dillon is again handling the megaphone
on “Chickie,” the First National special.

Owing to illness it

was necessary for

Dillon to turn the

directorial duties

over to his assist-

ant for one week.
Since joining

First National Dil-

lon has had sev-

eral tremendous
box office suc-

cesses to his credit.

They are “Flam-
ing Youth,” “Lil-

lies of the Field,”

“Flirting with
Love,’’ “Single John Francis Dillon

Wives,” “If I Mar-
ry Again,” and “The Perfect Flapper.” He
just completed work recently on “One Way
Street,” in which Anna Q. Nilsson and Ben
Lyon are featured.

**The Iron Horse**

Is Given Brilliant

Premiere in West
{Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—“The Iron

Horse” is thundering along on its first

western showing at Grauman’s Egyptian

theatre, Hollywood, following one of the

most brilliant premieres on Saturday night

that the Sid Grauman playhouse de luxe

has ever known. Practically every celebrity

in Hollywood turned out for a peep at

John Ford’s romance of the rails, and the

opening festivities even included the intro-

duction of William Fox, the producer, and
the entire cast
Once again Grauman has spared no ex-

pense to build a gigantic, picturesque pro-

logue worthy of the magnitude of the pro-

duction. Two tribes of Indians were
brought here from a Wyoming reservation.

The original Central Pacific engine that

was featured in the picture he imported

from Sacramento, while the famous old

stage coach of the Union Pacific was sent

here from Ogden to share honors in the

Egyptian forecourt with the original “Iron

Horse.”
Hollywood is enthusiastic over what

Ford has done, and on every side the

favorite argument is which is the bigger

picture, “The Iron Horse” or “The
Covered Wagon.” Los Angeles critics fol-

lowed the lead of their New York col-

leagues by giving J. Farrel MacDonald first

honors in the cast for his portrayal of

Corporal Casey.

Illinois League
to Sift Higher

Express Rates
Illinois exhibitors are up in arms over

increased express charges. At the conven-

tion of the Motion Picture Theatre Owners
of the state at Peoria on Feb. 19 a com-
mittee was appointed to take this matter

up with the express company and with the

federal trade commission if necessary.

On this committee are Louis Frank, A. B.

McCollum and Joseph Hopp.
Complaints also were made by members

that there had been a perceptible slowing

up in parcel post service. This also will be

investigated.

Charles Nathan, president, announced
that a carnival bill would be introduced in

the state legislature this week.
Attending the convention were: E. E. Alger,

Colonial, Urbana; L. J. Bennett, Liberty, Mason
City; Leo Yancy, Avon, Decatur; C. E. Corring-

ton, Clintonia, Clinton; E. B. Ramsey, Central,

Fairbury; Earl M. Bennett, Liberty, Delavan;

Bert Norton, Kozy, Eureka; J. C. Miller, Princess,

Woodstock; R. C. Williams, Majestic, Streator;

A. B. McCollum, Blackstone, Dwight; Steve Ben-

nis, Lincoln, Lincoln; John Koletis, American,
Rock Island; Charles F. Carpentier, Strand, East

Moline; John Koletis and Oscar Komdat, Rivoli,

Monmouth; A. C. King, Grand, El Paso; Adolph
W. Szold, Garden and Imperial, Peoria; Charles

Nathan, Theatres Operating Company, Peoria;

Myrtle M. Warren, Palace, Chillicothe; Frank
Taylor, Paramount, Yates City; S. E. Schafer,

Palace, Greenview; Sidney H. Selig, Gem and
Cozy; Harry A. Brunhild, Brunhild Brothers;

William J. Sweeney, Joseph Hopp; Louis H.
Frank, Halsted; Samuel Abrahams, Gold, and Lud-
wig Siegel, Prairie, all of Chicago.

Pomona Voters Repeal
Sabbath Closing Law

(Special to Exhibitors Herald)

LOS ANGELES, Feb. 24.—Hollywood
is rejoicing over the action of voters of

Pomona in repealing the famous blue law

prohibiting the operation of any theatre on

the Sabbath. By a vote of 3,007 to 2,441

the ordinance was repealed.
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Killing Two Birds With
Only One Shot

K illing two birds with one
shot is considered quite a feat,

even for a seasoned hunter.

When a mere beginner turns the

trick of bagging a whole flock at

one volley, he is entitled to a full

measure of credit.

Metaphorically speaking, the hunt-

er in this story is A. Z. Kinder, man-
ager of the Curran theatre, oldest

established motion picture house in

the city of Boulder, Colo. The birds he
brought down were all members of the

good will family—undoubtedly the choic-

est fowl a business man can have to dec-

orate his table. The weapon he used was
progressive advertising, and best of all,

it was paid for by the other fellow.

What he did, in a nutshell, was to pack
his show house to the doors with young-
sters under 14 years of age on two suc-

cessive Saturday mornings. Why he did

it, how he did and what profit it brought
him and his house can best be shown by
starting at the beginning and telling the

story.

Boulder is a city of 12,000 people. It is

an educational center, being the seat of

the state university. It has no factories

and no pay roll to speak of. It has hourly
interurban service to Denver, only 30 miles

away, which means that people get into

the picture houses of the larger city quite

often and are, therefore, not critics of the

backwoods kind. Boulder has two picture

houses, located on the same street and
within 100 feet of each other.

For ten years the Curran, which was
originally constructed as a legitimate drama
house, was conducted by K. & F. Amuse-
ment Company. In December, 1924, it was
purchased by three citizens of Walsenburg,
Colo., Paul Krier, Paul Wayt and N. F.

Kastner. All are business men of the lat-

ter city. They own picture houses in their

home city, but are not actively identified

with their management.
When they bought the Curran they were

unacquainted with Boulder. As manager
of the house they selected Mr. Kinder.
He was even more ignorant of the theatre

business than they and, like them,
knew no one in the city where he
was to serve. He had previously
been identified with a Walsenburg
bank in the capacity of assistant

cashier.

His problem was manifold. He
had to learn the inside of his own
business. He must get to know
the people he served and acquire
their good will. He had to sell

both the business and himself.

For the personal element enters

largely into the matter of patron-
age in cities the size of Boulder.
He succeeded, in the short

space of two months, by taking
advantage of local conditions

;
by

boosting Boulder business and
showing the way to longer estab-

lished residents in the matter of
community spirit.

It so happened that about the

time Manager Kinder took over
his new and strange duties, Boul-
der was engaged in a trade-at-

home campaign. Having no pay-
roll of any size and being so close

to Denver, the problem was an

The Story of How a New Manager Got

the Solid Backing of the City for

His Theater.

By C. H. Vivian

THE PARTY WAS A

HUGE SUCCESS

This morning a great crowd of children attend-

ed the Curran-News-Herald party as guests of

the Curran Free Movie, And hundreds of them
had Clover Leaf Butter wrappers for attend-

ance tickets.

THE PARTY WAS A GREAT SUCCESS
N«t «aJ)r froD vUndpolii( of luimbtrii, kut it (aaght those

chiMten rlridly the lesBos of trsde-at-faome; and in a way that

Iher jrin not iwaii, but-lielp then to be loyal Bouldcriten.

Then too CloTer Leaf Apple Blossom Butter made mony new

friendfr—for once they aae It—4hey will call for it by name
thereafter when orderlog frnm their grpeer.

FRESH
EVERY
DAY

GET
THE
HABIT

THE aOVER LEAF CREAMERY
PEARL. PHONE 1400.W

ABOVE:
theatre.

Sample of free advertising given

acute one for the merchants. Bread, but-

ter, ice cream and other articles of food
were being trucked out from Denver and
were leading the home products in sales.

The clothing man’s wife was buying her
dresses in Denver and the milliner’s hus-
band was getting his suits from the same
city.

BELOW : One of several press notices
published in dailies.

HERE’S THE SECRET, KIDDIES—BRING

A BOULDER BREAD WRAPPER FOR CURllAN’S

FREE MOTION PICTURE SHOW SATURDAY

Well, youngsters, here are the conditions on which you may see a
motion picture program FREE at the Curran theater Saturday morning, us
guests of the Curran and of The News- Herald: Be at the theater at 10
o'clock and have in your hands, ready to give to the door man, wrappers
of BOULDER-MADE BRjEAD. Just sneak out in the pantry and grab a

wrapper off a fresh loaf of Sanitarium, City Bakery, Masop’s, Garrett’s,
or Temple Bakery bread and carry it down to the Curran. 'This will act
as a ticket of admission and you may walk on in and see a dandy complete
motion picture show for nothing! There are no strings tied to this offen
except that you be under 14 years of age and that you bring with you
this label of Boulder-made bread. That ought to be easy to get, for of
course your folks buy only bread made in our own local bakeries, so Just
ask mother tonight to save you a wrapper—it will mean two hours* enter-
tainment for you. The Curran and The News-Herald are doing this Just
to stimulate home trade and they are willing to let you in on the fun in
doing it. Ted all your boy and girl friends and make a regular party
out ,of it. If you have two wrappers, you can invite your best girl or
your beau to go with you—that will please the Currau management. So
remember the lime, place, and conditions: Saturday morning at 10 o’clock,
Curran theater, Boulder bread wrappers, and you must be 14 rears old
or under!

Business failures were getting too

numerous. There arose a hue and
cry through the press, at luncheon
clubs, in the Chamber of Commerce
and on the streets to keep Boulder
money at home. But everybody was
waiting for the other fellow to start

doing it.

* *

One of the two daily papers—the

New s-H e ral d—was particularly

wrought up about the matter. It devoted
much space, both in the news and edito-

rial columns, to exhorting the people to sup-
port their own stores. When one bakery
failed and another was taken over by its

creditors, bread became the center of at-

tention. The local post of the American
Legion named a committee to call upon
every grocer in the city and attempt to

secure their signed promises to handle
nothing but Boulder bread.
During the height of this movement,

Mr. Kinder suggested to the News-Herald
that they combine forces to put on a free

show for the kids of the city on a Satur-
day morning. In view of the trade-at-

home furore, he proposed that the price of
admission be made a bread wrapper from
a loaf of bread made in Boulder.
The idea was eagerly adopted by the

newspaper. On the following Tuesday it

carried a two-column blackface type news
story on the first page announcing

:

"Here We Are, Kiddies!
Free Show Next Saturday at
Curran For All Under 14.”

There followed a 300-word story dealing

with the subject, stating:

“Manager Kinder of the Curran and the

News-Herald are doing this to boost the

trade-at-home policy in Boulder, and this

show next Saturday is only the first of
a number of shows of this order. So watch
for Thursday’s News-Herald and find out
what article is designated, then get a label

off one and go to the Curran free Satur-

day morning !’’

Notice that the name of the theatre and
its manager appeared prominently in both
the headline and the story, and grasp the

significance of this in light of the

fact that front page advertising

space could not be purchased.
On the following Thursday an-

other news story appeared on the

front page of the paper, which
entered 2,000 homes in the city.

This story was again set in two-
column, blackface type and was
longer than the first announce-
ment. It told the kids that their

admission ticket would be the

wrapper from a loaf of bread
made in Boulder. A third story

appeared on the front page of
the paper on Friday morning.
When Saturday morning came,

('oungsters began to foregather at

Curran entrance from all di-

rections. Half an hour before
the time set for the show to start

the foyer was packed.

The capacity of the Curran for

adults is 800, but 1,200 young-
sters were jammed inside. One
hundred and fifty of the group
had no bread wrappers, but they
were admitted just the same.

{Continued on page 90)
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Tom Mix Entertains Natives of

Latin Countries at Banquet
Fox Film Star Cements Friendly Relations—Chadwick Enters

Western Production Field With Many Stars

By HARRY HAMMOND BEALL

Hollywood, February 24.—Tom Mix and the William Fox Film
company played host to a large group of natives of Mexico, Cuba,
Spain, Panama and other Latin countries in a banquet in the Holly-

wood Montmarte cafe for the purpose of welding a closer friendship be-
tween the natives of these countries and the American film company.

It developed during the banquet that charges that Mexican publica-
tions had stated the American motion picture industry showed the people
of Mexico in an unfavorable light in films was without foundation.

Ned MARIN of New York, sales direc-

tor of Universal Film Exchange, Fred
Gage of San Francisco, western division

manager, and C. A. Nathan, manager of
the San Francisco branch, here for a sales

conference, were entertained at a luncheon
in Hotel Ambassador last week by Carl
Laemmle, president of Universal.

* * *

Universal will make a picture, “The
Roofs of New York,” with Prince Youcca
Troubetzkoy, recently

signed by Car! Laem-
mle, as the featured
player, in the east,

according to an an-
nouncement this
week. The photoplay
will reopen the Fort
Lee studio, in which
few pictures have
been made in recent
years.

* *

B. P. SCHULBERG
will spend $2,800,000
in Los Angeles on his

1925-1926 motion pic-

ture program, it is

announced.
jK ji?

John Brownell, eastern scenario head for
F. B. O., is on his way back to New York
after an extended visit to the coast offices.

* * *

John Golden, William Fox and John
Ford have been in conference this past
week on “Lightnin’,” which Ford will di-

rect for Fox from the Golden stage play.
* * *

Priscilla Dean, Brandon Hurst and
other Hollywood players have taken over
the Majestic Theatre, a stock house here.

* * =!;

Carl Laemmle was host Wednesday at

an Ambassador luncheon, after which “The
Phantom of the Opera” was shown to a
selected audience of production and theatre
executives and press representatives.

* * *

PoLA Negri will sail on March 21 for a
three weeks’ tour in Europe, during which
she will visit her old home in Poland and
make brief visits in Berlin and Paris.

* * H--

1. E. Chadwick, an independent pro-
ducer, announced at a luncheon in the Am-
bassador hotel last week that he has com-
pleted arrangements to enter the western
production field with Charles Ray, Theda
Bara, Lionel Barrymore, Larry Semon and
George Walsh. Hitherto Chadwick has
maintained headquarters in the east.

* sK

“The Golden Cocoon,” a best seller, will
be the next picture Millard Webb will
make for Warner Brothers. Webb recently
returned from a honeymoon.

* * ^

Pierre Artigue, former newspaper artist.

has filed a court action against Paul Grimm
and Paul Cosgrove, artists employed by
Warner Brothers, seeking to have them re-

strained from using a photography process
known as “glass work, X” which the com-
plainant asserts is patented.

* * *

Belle Bennet will give up motion pic-
ture work temporarily next May to star in

“Have a Chance,” Blanche Upright’s play
to be staged in the Majestic Theatre, Los
Angeles.

* * *

Cl.arence Brown announces the cast for
“The Goose Woman,” his next production
for Universal, to include Louise Dresser,
Jack Pickford, Constance Bennett, George
Nichols, G. von Seyfertitz, George Cooper
and James O. Barrows. The story is from
Rex Beach’s novelette.

* *

The West Coast, Los Angeles’ newest
pretentious theatre, to seat 2,000, at Wash-
ington Street and Vermont Avenue, will be
ready for opening in eight or nine weeks,
according to officials of West Coast Thea-
tres.

* * *

Pauline Starke has signed a long-term
contract with Metro-Goldwyn-Mayer, ac-
cording to an announcement by Louis B.
Mayer.

* * *

Wanda Wiley, Century film comedienne,
suffered severe injuries to her head and
back when she fell off a speeding motor-
cycle in filming a picture. She will be in
bed for a month, says her physician.

Exploitation Keynote
of March Convention
of Midwest Managers

Conventions of the Midwest Managers
Association, which are held in Chicago
every six weeks, are more than mere gath-
erings

; they are, in fact, schools of show-
manship. Some important phase of theatre
operation is analyzed at each session, with
each member discussing his own ways and
means toward betterment.

At the next meeting, to be held at the
Hotel Sherman on March 30 and March 31,
exploitation will be the topic for considera-
tion. Sample campaigns will be presented
by each member. As an added attraction,
an exploitation representative from one of
the larger companies will attend. AttenT
ing the meeting, whch was held in Chicago
on Feb. 16 and Feb. 17, were:

Ace Berry, Indianapolis; Harold Finkelstein and
Clem Murphy, Finkelstein & Ruben interests,
Minneapolis; Howard Pierce and’ Thomas D.
Moule, Kunsky interests, Detroit; Harry Watts and
Arthur Stolte, Blank enterprises; Fred Desberg,
Cleveland; Eddie Weisfeldt, Sax company, Mil-
waukee; William Clarke, Cincinnati, and Tom
Ealand, Grand Rapids, Mich.

The Way It

Works
Following is a description of First

National's “Buy-by-Mail” plan

:

An exhibitor in a small town received two
lists of pictures, each containing about 40 pic-

tures. A standardized price for the pictures
in each list is assigned to that exhibitor. For
instance

:

The exhibitor can pick from either Group A
or Croup B, or he can pick from both groups.
By purchasing 15 pictures or more he gets the
lowest price. For example:

8 pictures, Group B, at $7.50 each—$ 60.00
8 pictures. Group A, at $12.50 each 100.00

Total $160.00

Average price per picture $ 10.00

The contract, when signed by the exhibitor,

is automatically approved, thus eliminating
approval by the New York office.

First National Adopts
New Sales Proposition

for the Small Towns
(Continued from page 35)

First National. Thus the exhibitor knows that

when he accepts the buy-by-mail proposition
and orders pictures accordingly^ to it, he has
an accepted contract and that his dates go
into effect.

With the circulars also will be found
advertising order blank and free trailer

service blank. All should be filled out at

once, thus completing the entire deal,

avoiding long waits for approved contracts,

and all uncertainties.

“As to whether this plan becomes a na-

tional selling system with First National
depends entirely on the exhibitors in small

towns,” explained Brumberg. “Our home
office gladly gave us permission to test ft

out in the Chicago district. I am hoping
that we have taken a step which may go a
long way toward solving one of the big
problems of film distribution—economical
selling in small towns, with lower prices.”

This publication will be glad to receive

expressions from exhibitors as to what
they think of this idea.

Censor Bill Would Bar
Mix, Hart and Slapstick

(Special From M. & K.)

CHARLESTON, W. VA., Feb. 24.—An
eccentric form of censorship bill was pro-

posed here last week by Eli F. Roberts and
Senator Yoho, of the second district, which
would not only rigidly suppress the dis-

play of weapons and artistic dancing on
the screen but would also bar William S.

Hart and Tom Mix from appearing in the

state and suppress all comedies where slap-

stick offered a view of a hospital or jail.

Smoking, cardplaying and scenes portray-

ing the violation of any law would be
prohibited. Of course, it is held to be too
radical a measure to get through the legis-

lature.

Owner Says to Beware
of Immoral Pictures
(Special to Exhibitors Herald)

EL PASO, TEX., Feb. 24.—Sex pictures

are most harmful to children, but are also

injurious to adults, W. E. Paschall, man-
ager of the Palace and Elanay theatres

here, declared when he addressed the Par-
ent Teachers Association last week. He
advised that the children be kept at home
during such shows ; and that immoral pic-

tures should not be shown.

Prince Youcca
Troubetzkoy
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Film Neu^ PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of March 7

Jackson Gregory, noted author of outdoor
he-man novels, who has signed with William
Fox to picturize four of his most popular
novels.

Poor Colleen-—Suffering from a dislocated vertebra sustained while making
a scene for “The Desert Flower,” the First National star received a trophy
from the Wampas boys for being the “Baby Star” who has made the great-

est progress in artistry and popularity during the past four years. Arthur J.

Kline presented it.

Cecil B. DeMille and his assistant, Mrs. E. T. Adams, one of his

scenario editors, wading through an avalanche of letters congratulat-
ing him on his new affiliation with Producers Distributing Corp., in

his tempoary office at the Commodore Hotel, New York.

Sunday morning crowd seeking admission to the
Theatre Francais at Bordeaux, France, during the
engagement of the Paramount production “The
Ten Commandments.”

LEFT A few F. B. O. celebrities photographed on
the lot at Hollywood. Harry M. Berman, Art
Schmidt and Ann May are in the centre of the
group.
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Rowland V. Lee, Fox
Film Corporation di-

rector, watches with
interest R. J. Mona-
han, well known
magazine illustrator,

immortalize on can-
vas a scene from
his production, “The
Man Without a Coun-
try,” which had its

p r em i e r e in New
York on Lincoln’s
Birthday at the Cen-
tral theatre. The
posters were used for
lobby display.

BANG ! What happened when an airplane
was propelled at 100 miles per hour against
a concrete wall. A test made by officers of
Wilbur Wrigbt field, taken by International
News reel cameramen and appearing in the
news weekly distributed through Universal.

LEFT Mary Pickford holding the 1argest
chocolate bar in the world, presented to the
United Artists star by Western Confectioners
Association.

BELOW A Bashful Director—Paul Bern,
Paramount’s director of “The Dressmaker
from Paris,” embarrassed when Eugenia Gil-

bert and Sally Long ask him to “hook them
up.”

Phyllis Haver going through the agonies of having her
picture taken. She plays a 1900 flapper in “Her Hus-
band’s Secret,” a First National attraction, written by
May Edgington and directed by Frank Lloyd.

A Bowery Party at the
Whitman Bennett
studios, Yonkers, N. Y.,

where F. B. O. is making
“Lilies of the Streets.”
Newspaper and trade pa-
per representatives
posed with the cast. Pick
’em out!
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A1 Hall, assistant director, Phil Rosen, director of the
Sawyer-Lubin production, “Heart of a Temptress,”
starring Barbara LaMarr, and Bert Ennis, director of

publicity for Miss LaMarr. This is an Associated Pic-

tures feature to be distributed through First National.

Jack Huff, the clever
youngster who plays an
important role in Para-
mount’s “Sackcloth and
Scarlet,” assists Alice
Terry, star of the Henry
King production, in

making up.

LEFT William Came-
ron Menzies makes beau-
tiful paintings and de-
signs for sets for
Rudolph Valentino’s in-

dependent Ritz-Carlton
productions.

RIGHT—Nina Romona,
a new comer to the
screen, appearing in

“Cheaper to Marry,”
a Metro-Goldwyn-Mayer
picture.

Gigli, one of the Metropolitan
tenors, visits Metro-Goldwyn stu-

dio and indulges in a little close
harmony with director Robert G.
Vignola. (Vignola is on the left.)

A family reunion. George Stewart
joins his sister Anita Stewart,
playing the lead in “The Boome-
rang,” a B. P. Schulberg produc-
tion.

Jacqueline Logan gets “atmosphere” for her
role in the Wilson-Wetherald production of “The
W'hite Mice” being directed by Edward H.
Griffith.
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Fifty School Teachers Learn
How Pictures Are Made

Visual Instructors Visit Long Island Studios of Famous Players—Fred
Stanley Receives Promotion at First National

By JOHN S. SPARGO

N ew YORK, February 24.—Fifty school teachers, members of the

New York branch of the Visual Instruction Association of

America, visited the Paramount Long Island studio last week to

get a first hand view of the making of motion pictures. The group was
headed by Miss Riat Hochheimer, 500 Park Avenue, president, Ernest L.

Crandall, director of lectures and visual education, and Frank Reh, sec-

retary. They watched the making of scenes for “The Little French
Girl,” which Herbert Brenon is now producing at the studio with Alice

Joyce, Mary Brian, Esther Ralston, and Neil Hamilton in the featured

roles, and witnessed a preview of Richard Dix’s latest starring picture,

“Too Many Kisses.”

‘‘'Viy'E were deeply impressed with the
* ^ painstaking manner in which the pic-

tures are made,” said Miss Hochheimer,
after the visit. “I can easily see why the

pictures of today are so much improved
and know that the future will hold many
splendid productions for us.”

* * *

Fred Stanley, for the past two years

publicity director of the Earl Hudson units

of First National pictures, has been pro-

moted to the scenario department.

Hudson yesterday announced Stanley’s

advancement to scenario rank. He will be

entrusted with the editing and titling of

films, beginning with “I Want My Man”
and “One Way Street,” the first plays to

be completed by the Hudson units since

their transfer from Hollywood to New
York.
This advancement is in line with Hud-

son’s policy of developing newspaper men
for scenario work. Stanley is a former
Boston newspaper writer and editor. He
left Boston two years ago to organize the

publicity department of First National’s

own producing units which Hudson at

that time was forming in Hollywood. He
returned east with the organization last

Fall. * *

Two young stage stars were the guests

of honor at last week’s meeting of the

A. M. P. A. at the Cafe Boulevard. They
were Wallace Ford and Nydia Westman,
co-stars of John Golden’s comedy, “Pigs,”

which has been running all season at the

Little Theatre.
The meeting was presided over by Vice

President Charles W. Barrell in the ab-

sence of President Botsford. The guests

of honor were introduced by Walter Eber-

hardt, secretary. Both young players are

believers in clean plays.

Rod La Rocque is in town and preparing

for “The Coast of Folly,” in which he will

play leading man opposite the Marquise de

la Falaise de la Coudraye. Then imme-
diately following this production he departs

for the west coast, where he will be starred

under the banner of Cecil B. De Mille as

previously announced. Mr. La Rocque only

returned from Europe last week and did

not know anything of his stardom until a

cable from Mr. De Mille informed him of

the fact. After “The Ten Command-
ments” he could have been starred but

asked the privilege of waiting a year or so

while he studied further under Mr. De
Mi lie’s direction as a featured player.

Since then he has appeared in “Feet of

Clay,” “Forbidden Paradise,” “The Code of

the Sea,” and “The Golden Bed,” in all of

which he fulfilled the promise of his out-

standing performance in “The Ten Com-
mandments.”
In respect to leaving the Famous

Players-Lasky Mr. La Rocque says “If

there is any artist who ever worked for

Famous and has an unkind word to say of
them I have yet to find him. For myself
I will never be anything but proud to fly

the Paramount banner in any old part of
the world. Its prestige brought me hosts
of friends abroad. Among the functions I

attended abroad was a dinner given by the

famous Guards at St. James’s Palace in

London. There I met the Prince of Wales
and Prince Henry. On another occasion I

was a guest of a fox hunt in Sussex and I

was made to feel at all times that I was to

make myself thoroughly at home. And all

of this came to me through the prestige of
Paramount and Mr. C. B. De Mille.”

In mentioning Mr. De Mille Mr. La
Rocque wants the world to know that his

success as an actor is due to him entirely.

“If it had not been for this great execu-
tive,” he says, “I would have still been an
actor looking for a job. Ten years ago at

this time I was an extra on the old

Essanay lot and in my group of fellow
extras was Gloria Swanson, Helen Fer-
guson, Agnes Ayres, and Virginia Valli.”

* * *

Wilfred Buckland, supervising artist of
William De Mille productions, and his as-

sistant, Edward Jewell, have returned to

Hollywood to design settings for “Young
Wives,” an adaptation of “Banco,” Alfred
Savoir’s stage play, which Mr. De Mille will

produce as his next Paramount picture.

Messrs. Buckland and Jewell were in the

east to design the settings for “Men and
Women,” which was produced by Mr. De
Mille at the Paramount Long Island
studio. Clara Beranger is the author of
the “Young Wives” scenario.

4: + *

The ever-increasing demand for new
faces to supplement the ranks of the

screen’s favorite players has resulted in the

discovery of another possibility in Kitty
Kelly, who will be seen in “A Kiss in the

Dark,” which Frank Tuttle directed, with
Adolphe Menjou, Lillian Rich and Aileen
Pringle in the featured roles.

In this picture, which is her initial film

experience, Miss Kelly plays a comedy role,

that of a jealous girl who seeks an out-

sider’s advice on how to recapture the

wandering attentions of her sweetheart. In
her gratitude she becomes the innocent
cause of a desperate situation between an
erring wife who comes upon her husband
kissing Miss Kelly. From this situation

develop many of the laughs in the picture,

which is based on Frederick Lonsdale’s
“Aren’t We All?”

* *

Associated Pictures Corporation an-
nounce the addition to their publicity staff

of Dewey Bloom, as assistant to Bert
Ennis, director of publicity for Sawyer-

Lubin production. Mr. Bloom comes to As-
sociated Pictures from the Fox organiza-
tion and prior to joining the Fox forces

handled publicity for the Selwyns.
His personality and ability have made

him many friends in amusement and pub-
licity circles who will be pleased to learn

of his* new position. He began his new
duties on the Feb. 9 and is already busy on
publicity for “Heart of a Temptress,” in

which Barbara La Marr and Conway
Tearle are featured. This Sawyer-Lubin
picture was recently completed at the Fort
Lee Universal studios and the announce-
ment of its release by First National will

be made in the near future.
* * *

Paul Sloane has returned to the Para-
mount Long Island studio from a short

vacation in Montreal and Quebec and is

now busy making preparations for the film-

ing of “The Shock Punch,” a story by
John Monk Saunders, in which Richard
Dix will star. Luther Reed is writing the

scenario.

What an Exhibitor
Should Know About
Production: Rowland

{Continued from page 37 )

industry. Through watching his patron-
age he should aid the producer — the
manufacturer of his merchandise—in an-
ticipating the changing preferences of

film fans.

If I were a small town ex-
hibitor, I would check up as fully

on the desires of my townspeople
as the producer searches out
material for production suitable

to these desires. I would want
to know what types of books were
most popular in my community.
I would want to know what maga-
zines had the biggest sales, and
the tone of the stories running in

those magazines. I would want
to know which newspapers had
the most readers, and would take
notice of the serial stories ap-
pearing in these newspapers.

I would catalogue such facts in

my mind so that, should I read in
my trade paper that a novel par-
ticularly popular in my city, or a
magazine story likely to have
been widely read there, had been
made and was soon to be released,
I would book that picture.
How many exhibitors trouble to keep

themselves so informed of this means
of pleasing their patrons and making
new patronage? Few, I’ll guarantee.
In another installment of this series I

will deal more fully with this subject,

and endeavor to show the small town
exhibitor how I would go about getting

facts as a guide to booking and exploit-

ing pictures which could be considered
half-sold to my patrons before I showed
them.
The exhibitor should never feel that

he is too small to make, his opinions and
observations known to those who make
pictures. I would feel it my duty to

make my requirements known to the
producer. That is cooperation, and the
producer cannot but recognize it for
what it is. With exhibitors from all sec-

tions of the country submitting their

observations, the total would represent
a solid basis to which the producer could
turn for assistance and guidance in his

selection of screen material.
« « *

I am a firm believer in the value of

trade paper exhibitor reports. But I

think they should be evaluated by each
exhibitor according to his knowledge of

{Continued on page 50 )



March 7, 1925 EXHIBITORS HERALD 49

Universal Leads the
Coast Schedule With
Twelve Units at Work

{Continued from page 39)

“Heart of a Temptress,” in which Barbara
La Marr and Conway Tearle are featured.
Announcement of its release date will be
made soon.

This organization has formulated an am-
bitious schedule of production and recently

announced the acquirement of screen rights

to “The White Monkey,” the novel by John
Galsworthy that is one of the best sellers

of the year.

Miss La Marr’s appearance in “Sappho”
has been shelved for the present. Work
on “The White Monkey” will commence
immediately upon the return of Miss La
Marr from a vacation in Europe.

Universal studios at Fort Lee, N. J.,

have been obtained for the making of
future Sawyer-Lubin productions and their

executive offices are located at 383 Madison
Avenue, New York, with Herbert Lubin in

charge.

From the names in the cast of “The
Little French Girl,” which went into pro-
duction at the Paramount Long Island
studio last week, it appears that Famous
Players-Lasky Corporation intends to keep
its lead in the development of new screen
material. Both Mary Brian and Esther
Ralston, following their excellent work in

“Peter Pan” in support of Betty Bronson,
were brought to New York, and in this

production Mary Brian plays the title role,

coming to the fore from a second lead

in “Peter Pan.” Esther Ralston has a

part that will give her even more oppor-
tunity than she enjoyed in the former
Brenon production.

Two New Players Tried Out

Anthony Jowitt, a young English polo

player, a personal discovery of Jesse L.

Lasky’s, was given a try-out in a small

part in “The Crowded Hour,” with Bebe
Daniels, and his work was very encourag-
ing. He will have a more important part

in this picture and is expected to register

big.

Maurice Connon, one of the best known
comedians on the French musical comedy
stage, is another young player whose career

is being carefully built up by giving him
bigger parts as quickly as he can graduate
into them with the acceptance of exhibi-

tors and the public.

Neil Hamilton, leading man in the last

two productions from D. W. Griffith, is

another important young player in “The
Little French Girl” whose career goes back
only a short distance to obscurity.

The most famous actress in the cast is

Alice Joyce.

Bebe Daniels’ latest Paramount picture,

“The Crowded Hour,” has been completed
at the Long Island studio. The picture

was directed by E. Mason Hopper from
an adaptation by John Russell of Jane
Cowl’s stage hit of the same name, writ-
ten by Edgar Selwyn and Channing Pol-
lock. In the role of “Peggy Laurence,”
Miss Daniels has one of the best dramatic
roles of her screen career.

A cast of stellar proportions was en-
gaged to support Miss Daniels, featuring
Kenneth Harlan in the leading male role,

T. Roy Barnes, Frank Morgan of “The
Firebrand,” Helen Lee Worthing of the
Follies and the film version of “The Swan,”
Armand Cortez, Alice Chapin and Warner
Richmond.
“The Crowded Hour” was photographed

by J. Roy Hunt. George Cline was assist-

ant to Mr. Hopper.
Edward Burns has been signed to play

the leading male role opposite Bebe Daniels
in her next picture, ‘The Manicure Girl.”
Filming will be started the end of this
month at the Long Island studio, under

the direction of Frank Tuttle. Burns will

be remembered for his work opposite Gloria
Swanson in “Humming Bird.”

Making Picture in Color

In line with Eastern production, Wilson-
Wetherald, Inc., is making its first full

length production at the Paragon Studios
at Fort Lee, N. J., the exteriors being shot
in Havana, Cuba.
“The White Mice” is the screen produc-

tion of Richard Harding Davis’ popular
story of the same name and is being di-

rected by Edward H. Griffith, former Cos-
mopolitan director. Jacqueline Logan is

playing the leading feminine role, while
William H. Powell has the leading male
role.

This is Powell’s first leading role, a role

he has earned through splendid work in

“Under the Red Robe,” “Dangerous
Money,” “Too Many Kisses” and many
other pictures, where he has shown himself
to be one of the screen’s most popular
actors.

Others in the cast include Reginald Shef-
field. Ernest Hilliard, nephew of the great
Robert Hilliard, Bigelow Cooper, Harland
Knight, Marie Burke, Dick Lee, Lucius
Henderson, F. Vaux Wilson and William
Wadsworth.
“The White Mice” is being shot in color.

Marcel Le Picard, former D. W. Griffith

cameraman, is shooting this production.
Assisting him are Jack Van der Broek and
Lester Lang.

Will Produce “Headlines”

Eastern production for Associated Ex-
hibitors continues to boom. St. Regis Pic-
tures Corporation, which recently completed
“Bad Company,” which will have its pre-
miere next month on Broadway at the Pic-
cadilly theatre, has started to work on a
new picture at the Tec-Art Studios. The
new production will be based on the story,

“Headlines.”
Tom Terriss will begin work next month

on the first of a series of productions for
Associated Exhibitors. The first will be
an adaptation of “My Buddy’s Wife,” by
T. Howard Kelly. J. W. Schleiff, for-
merly with Selznick, is in charge as pro-
duction manager.
Whitman Bennett has started work on

his second production for Associated Ex-
hibitors. This picture will be made at the
Whitman Bennett studios at Yonkers. The
three leading roles are being played by
Lionel Barrymore, Johnnie Walker and
Marguerite de la Motte. The story is

Dana Rush’s adaptation of LeRoy Scott’s
novel, “Children of the Whirlwind.”

Smith Heads “U” Unit

Universal has signed E. L. Smith as pro-
duction manager of its new Eastern unit.

The first picture to be made will be an
adaptation of the Saturday Evening Post
story, “Once a Peddler,” by Hugh Mac-
Nair Kahler. Smith was one of the or-
ganizers of Inspiration Pictures. During
the past year he has been producing inde-
pendently with Will Nigh, who will direct
“Once a Peddler.” This picture is being
made at the Fox studio.

Whitman Bennett has completed the cast
for his next production, to be made at the
studio in Yonkers. The three leading roles
will be played by Lionel Barrymore, John-
nie Walker and Marguerite de la Motte.
The story is to be Dana Rush’s adaptation
of LeRoy Scott’s novel, “Children of the
Whirlwind,” which had an enormous suc-
cess when first issued and which is now
being republished in a cheaper edition. The
story may be described as a “regeneration
crook play,” and shows both extremes of
New York life . . . the poor and the
very rich

; the honest and the dishonest.

Preparing for Eighth Picture

Plans are under way for the production
of the eighth and last picture on Banner
Productions annual schedule. This picture

will be made in the Whitman Bennett stu-

dios in Yonkers. Messrs. Briskin and Davis
are planning on making at least four other

productions in the East, and they will come
under the schedule of at least eight for the

coming year.

Sam J. Briskin said : “We are planning
some innovations the coming season, and
within a short time we will have some un-
usual announcements to make of our plans
for the coming year. They will pertain

both to production and to sales.”

Clara Kimball Young returns to the

screen, after an absence of almost a year,

in Ivan Abramson’s new production,
“Lying Wives.” Splendid supporting screen
and stage favorites have been cast around
her, under Abramson’s personal direction.

The story, too, is the product of Ivan
Abramson.

Among a cast of film players such well
known people as Madge Kennedy, Edna
Murphy, Richard Bennett, Niles Welch and
Buddy Harris will be seen in important
roles. Interiors are being made at Tec-Art
studio in New York. Max Abramson came
East to supervise continuity work and
write the titles. Ben Blake is assisting

Ivan Abramson with the directing. Frank
Zuker is doing the cinematography work.

Herman F. Jans, president of Jans Pro-
ductions, will begin the filming of the third
of his series of six independent pictures
immediately after he returns from his pres-
ent tour of the key cities.

For the third of his productions Mr. Jans
has selected “Married ?” the novel by Mar-
jorie Benton Cooke, the screen rights to
which he recently acquired. The story
offers two leading roles, a young New
York society girl and the athletic manager
of a California ranch, with several other
parts of importance.

“Married?” follows “Playthings of De-
sire” and “The Mad Dancer” on the Jans
schedule will be made in the East.

The Jackson studio in the Bronx is hum-
ming with activity on “The Cracker Jack,”
Johnny Hines’ latest feature for East Coast
Films, Inc. Production at the New York
studio has been in full swing since last
Wednesday when Johnny Hines, Sigrid
Holmquist, J. Barney Sherry, Bradley
Barker and Horace Haines returned after
five weeks of consistent exterior filming at
Miami, Fla. It is expected by C. C. Burr
that the next three weeks will witness com-
pletion of the interiors, with release of
“The Cracker Jack” slated for March 15.

At Miami, Fla., Patheserial company is

working under the direction of George B.
Seitz on a ten-chapter serial, “Sunken Sil-
ver.” This is an adaption from the Albert
Payson Terhune novel which enjoyed a big
sale under the title of “Black Csesar’s
Clan.” Allene Ray is the featured player.

Director John S. Robertson has started
shooting the third sequence of “Soul-Fire,”
the screen adaptation of Martin Brown’s,
study of a young musical genius, starring
Richard Barthelmess. Bessie Love plays
Teita, the heroine of this episode in the
life of the young composer, Eric Fane, the
action taking place in the Marquesas Is-
lands of the South Seas. The portion of
the story unfolding within the native hut
of Teita is being filmed at the Tec-Art
studios in East Forty-eighth Street, New
York, and on March 1 Mr. Barthelmess
and his company will go to Florida for
the South Sea exteriors.

Warners to Stay Alone
(Special to Exhibitors Herald)

NEW YORK, Feb. 24.—Warner Brothers
declared emphatically that the company
will not affiliate with any distributing com-
pany, according to a statement by H. M.
Warner, president, last week. All rumors
to the contrary were denied.
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West Coast
(Cotttinued from page 39)

F. B. O. STUDIOS, 780 North Gower street.

Del Andrews directing Fred Thomson and
Nola Luxford in "Quemado.”
Wesley Ruggles directing George O’Hara and
Alberta Vaughan in ‘‘The Pace Makers.”
Marry Carson directing Lefty Flynn in ‘‘O

You West.”

FINE ARTS STUDIOS, 4500 Sunset boule-

vard.
Steve Roberts directing Lige Conley in two
reel comedy.
Norman Taurog directing Nelson and Vance
in Mermaid comedy.

FOX STUDIOS, Western and Sunset.

Lynn Reynolds directing Tom Mix in ‘‘Rain-

bow Trail.”
Robert Kerr and George Marshall directing an
all-start cast in ‘‘The Detective.”

W. F. Van Dyke directing Buck Jones in ‘‘The

Timber Wolf.”
A1 Herman directing Jack Cooper m an un-

titled production.
Emmett Flynn directing an all-star cast in

‘‘Painted Souls.”
R. William Neill directing Edmund Lowe in

“The Best Man.”
John Ford directing George O Brien and J.

Farrell Macdonald in “Once to Every Man.”
Bryan Foy and Ralph Ceder directing stock

comedies.

HOLLYWOOD STUDIOS, 6642 Santa

Monica boulevard.
HUNT STROMBERG PRODUCTIONS:
Scott Dunlap directing Harry Carey m “Silent

Solverson.” ,

HAROLD LLOYD PRODUCTIONS: Taylor

and Newmeyer directing Harold Lloyd in a

feature comedy based on campus life.

RENAUD HOFFMAN PRODUCTIONS:
Renaud Hoffman directing an all-star cast in

“Ledger of Life.”

INCE STUDIOS, Culver City, Cal.

PHIL GOLDSTONE PRODUCTIONS: Oscar

Apfel directing Lou Tellegen. George Fawcett,

Sheldon Lewis, Theodore Von Eltz, Dorothy

Phillips and Danny Hoy, world famous jockev,

in a production, temporarily titled The Thor-

oughbred/'

METRO -GOLDWYN -MAYER STUDIOS,
Ctdver City, Cal.

Erich Von Stroheim directing an all-star cast

headed by Mae Murray in “The Merry

Widow.” . ,

John Stahl directing an all-star cast m Fash-

ions for Men.”
.

Joseph Von Sternberg directing an all-star cast

in “The Escape.” , ,

Alf Goulding directing an all-star cast in ihe

Girl’s Rebellion.”
• i j

Frank Borzage directing a cast that includes

Eleanor Boardman, George Fawcett Alec B.

Francis, Eulalie Jensen, Otto Hoffman and

Malcolm MacDowell in “The Circle.

PARAMOUNT STUDIOS, 1520 North Vine

street.

Irvin Willat directing Warner_ Baxter and an

all-star cast in “The Air Mail.”

Sidney Olcott directing Pola Negri in Ihe

v_nanrici. _ , , ,
_

Raoul Walsh directing Jetta Goudal and Ray-

mond Cortex in “The Spaniard.”

Clarence Badger directing an all-star cast

headed by Betty Compson in “Eve’s Secret.

Mai St. Clair directing Betty Bronson in Are

Parents People?”
Frank Urson and Paul Iribe co-directmg

Adolph Menjou. Florence Vidor, Raymond
Grifath, Vera Reynolds, Wallace Beeir and

Louise Fazenda in “The Midnight Club.”

PICKFORD-FAIRBANKS STUDIO, 7100

Santa Monica boulevard.

Donald Crisp directing Douglas Fairbanks and

Mary Astor in “Don Q.”
, ,,

William Beaudine will begin Mary Pickford s

new picture, “Little Annie Rooney, about

March 1

.

PRINCIPAL PICTURES CORP., 7250 Santa

Monica boulevard.
Louis Tolhurst is making another of the

“Secrets of Life” series, depicting insect life.

ROACH, HAL, STUDIOS, Culver City, Cal.

James Home is directing Glenn Tryon and
Blanche Mehaffey in two-reel comedy.

_

Robert McGowan is directing “Our Gang” in

a two-reeler.
TvCO McCarey is directing Charley Chase in a

two-reeler.

Jay A. Howe is directing ‘‘The Spat Family.

Nick Barrows is directing Jimmy Finlayson in

a one-reeler.

SENNETT STUDIOS, 1722 Glendale boule-

vard.

Del Lord is directing Billy Bevan in an un-

titled comedy.

Lloyd Bacon is directing Ralph Graves in
comedy.
Eddie Cline is directing Alice Day in comedy.
Harry Edwards is directing Harry Langdon in
a feature comedy.

UNITED STUDIOS, 5341 Melrose avenue.
FRANK LLOYD PRODUCTIONS: Frank
Lloyd is directing an all-star cast in “Winds
of Chance.”
CORINNE GRIFFITH PRODUCTIONS: A1
Santell is directing Corinne Griffith and a sup-
porting cast that includes Harrison Ford, E. J
Radcliffe, Charles Lane and Edgar Norton, in
“The National Anthem.”
GEORGE FITZMAURICE PRODUCTIONS:
George Fitzmaurice is directing an all-star cast
in “His Supreme Moment.”
SAM RORK PRODUCTIONS: Alfred E.
Green is directing Anna Q. Nilsson and Lewis
Stone in “The Talkers.”
COLLEEN MOORE PRODUCTIONS: Irving
Cummings is directing an all-star cast headed
by Colleen Moore in “The Desert Flower.”

UNIVERSAL STUDIOS, Universal City, Cal.

King Baggott is directing an all-start cast in

“Peacock Feathers.”
Ernest Laemmle is directing Edmund Cobb and
an all-star cast in “Road from Latigo.”
Herbert Blache is directing Hoot Gibson in

“Daughter of the Dawn.”
Charles Brabin is directing Norman Kerry in

“The Prince.”
Harry Pollard is directing Reginald Denny fn

"I’ll Show You the Town.”
Clarence Brown is directing Louise Dresser
and Jack Pickford in “The Goose Woman.”
Harry McRae is directing William Desmond
in “Ace of Spades.”
Edward Sedgwick is completing “Lorraine of

the Lions,” with Normany Kerry, Patsy Ruth
Miller and Margaret Livingston featured in the

cast.
William Seiter is directing Laura La Plante
and Pat O’Malley in “The Teaser.”
Clifford Smith is directing Jack Hoxie in “The
Demon.”
Gil Pratt and Harry Sweet are directing two-
reel comedies.

VITAGRAPH STUDIOS, 1708 Talmadge

street.

J. Stuart Blackton is directing an all-star cast

headed by Mae Marsh in “The Garden of

Charity.”

WARNER BROTHERS STUDIO, 5842 Sun.

set boulevard.
Roy Del Ruth is directing Irene Rich and
Bert Lytell in “Eve’s Lover.”
Herman Raymaker is directing June Marlowe
and Rin-tin-tin in “Tracked in the Snow Coun-
try.”
James Flood is directing Clive Brook and
Helene Chadwick in “The Easiest Road.”
William Beaudine is finishing “Hero Stuff,”

with an all-star cast.

Ernst Lubitsch is directing an all-star cast in

a production as yet untitled.

^‘East Coast”

BIOGRAPH STUDIOS, 807 East 157th.
FIRST NATIONAL: Webster Campbell di-

recting Doris Kenyon in “The Half Way Girl.”
Lambert Hillyer will direct Milton Sills in
“The Making of O’Malley.”
George Archainbaud directing Ben Lyon and
Viola Dana in “The Necessary Evil.”

COSMOPOLITAN STUDIO, 127th street

and 2nd avenue.
FIRST NATIONAL: John Francis Dillon di-

recting Dorothy Mackaill and all star cast in
“Chickie.”

FOX STUDIO, 55th street and 10th avenue.
UNVERSAL: Will Nigh directing Glenn
Hunter in “Once a Peddler.”

JACKSON STUDIO, Bronx, New York.
EAST COAST PRODUCTIONS: Charles
Hines directing Johnny Hines in “The Cracker
Jack.”

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY: Frank Tuttle
directing Bebe Daniels and Edward Bums in
“The Manicure Girl.”
Herbert Brenon directing Mary Brian and
large cast in “The Little French Girl.”
Victor Pleerman will direct Thomas Meighan in

“Old Home Week.”

PAR.4GON STUDIOS, Fort Lee, N. J.

WILSON-WETHERALD: Edward H. Griffith
directing Jacqueline Logan and William H.
Powell in “The White Mice.”

TEC-ART STUDIOS, 318 East 48th street.

IVAN ABRAMSON: Ivan Abramson direct-
ing Clara Kimball Young and well known cast
in “Lying Wives.”
INSPIRATION: John S. Robertson directing
Richard Barthelmess and Bessie Love in “Soul
Fire.”
ASSOCIAED EXHIBITORS: Tom Terriss
will direct “My Buddy’s Wife.”

UNIVERSAL STUDIO, Fort Lee, N. J.

ASSOCIATED PICTURES: Phil Rosen will
direct Barbara La Marr in “The White
Monkey.”

WHITMAN BENNETT STUDIO, Yonkers,
N. Y.

ASSOCIATED EXHIBITORS: Whitman
Bennett directing Lionel Barrymore, Johnnie
Walker and Marguerite De La Motte in “Chil-
dren of the Whirlwind.”

What an Exhibitor
Should Know About
Production: Rowland

{Continued from page 48)

conditions in his own city. They are
more a supplement to his judgment than
an absolute basis of judgment. The
only fault I might find with exhibitor
reports is that there are not enough of
them.

Exhibitor reports for another thing
should be made more comprehensive.
For instance, an exhibitor reports that a
picture, highly heralded elsewhere,
failed to meet expectations in his thea-
tre. His report is caustic and sketchy,
and tends to give that film a black eye
without revealing the reason for the
failure in this specific instance. The
reason for its failure might be traced
to exceptional conditions, such as in-
clemency of weather, heavy competition,
oi" ^ thousand and one other things.
Omitting mention of these conditions is
unfair to the picture and to other ex-
hibitors who look to the report for
guidance in booking.
Before sending a report to his trade

paper an exhibitor should ask himself
these questions: Did I do all that was
warranted in putting over the picture?
Did I exploit and advertise the picture
as it should be advertised and exploited?
Did I book the picture, place a conven-
tional advertisement in my newspaper,
put a three sheet outside of my theatre
and let it go at that, or did I study the
picture for its appeal to my particular
community and advertise it accordingly?

Pictures cannot be put over without
proper exploitation. The exhibitor can-
not open a theatre, book pictures with-
out regard to the studied tastes of his
community, and then sit back and expect
the pictures to sell themselves.
Who are the successful merchants in

your town? Isn’t it true that they are
the tradesmen who study what their
patrons want, who get those articles and
then exploit them by attractive window
displays and advertisements?
Operating a motion picture theatre is

a form of merchandising. To make a
success of it the exhibitor must do
exactly as the successful storekeeper in
his town does. He must find what his
customers want for entertainment—and
then let them know that he has it.

And, while we are on the subject of
merchandising wares: There is no such
thing as an “all bad” picture. There is

something good for some audiences in
all of them. There are people, you
know, who have never tasted caviar, and
perhaps would not like it if it were
served to them. The same people might
relish corn beef and cabbage.
Speaking metaphorically, if you get a

picture “all caviar,” then talk to the
caviar lovers. If it is a “corn beef and
cabbage” audience, get them the kind
of picture they enjoy and tell them so.

But don’t make the mistake that is the
biggest of all mistakes in exhibition

—

the mistake of trying to sell a “caviar”
picture to a “corn beef and cabbage”
audience.
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THE THEATRE
Q^^ijDepartment ofPractical Showmanship

HITCHES THEATRE TO “HERALD”
Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is panted exhibitors by the
“Herald” herewith.

THINK WHAT THEY MISSED

P LATO, Socrates, Nero, Alexander,
Solomon, Napoleon, Columbus, Con-

fucius, Chaucer, Milton—mix them up
any way you like, add to the list until

you’re tired, and then think what they
missed. They never saw a motion pic-

ture show!
Great as they were, how much greater

would they have been had they enjoyed
the privilege of the screen.
Lucky, aren’t we?

WHAT YOU BUY
I^HAT you buy isn’t always wrapped
* • up in the package. You can’t wrap
up service, assurance of quality, good
faith. Yet you don’t trade where you
don’t get them.
These intangible quantities are prime

assets of the theatre. The. theatre that
sells them is the theatre you attend and
the one that survives. You wouldn’t be
here unless you knew we sell them.

WELCOME
A CHEERFUL greeting always awaits

you at the Milwaukee theatre. Com-
ing in direct contact with the true
meaning of courtesy as you find it at

the Milwaukee; you instantly notice that
it breathes a pleasing warmth, and a
suggestion of true comfort.
The restful harmony of the lighting,

music and picture, inspires a finer appre-
ciation of your favorite theatre—the
Milwaukee, and instills a feeling of

gratitude in knowing that the entertain-
ment is dependable.

In this season of long evenings—as
in all seasons, you will rely on the
Milwaukee more and more — for Mil-
waukee theatre courtesy adds cheerful-
ness to refined entertainment.

If it’s at the Milwaukee it’s the best
show in town!
(Above copy by Louis C. Shimon, Milwaukee

theatre^ Milwaukee.)

HEAR YOUR FAVORITES
T F you go to a friend’s house and he
^ has a piano, victrola or saxaphone,
you naturally ask him to play some
favorite piece of yours. If you go to a
theatre you oftimes murmur to your
self you’d enjoy a certain piece.
The pleasure is to be had. Mr.

(^Concluded on page 55)

Hinds Makes
Herald Sell
His Tickets

How Frederick C. Hinds makes us
sell his tickets for him is told better

than we can tell it in his letter.

Who Frederick C. Hinds is and
what people think of him is told bet-

ter than we can tell it in R. C. Geet-
ing’s letter.

Step one column to the right and
get the whole story. Maybe you’ll

want us to sell some tickets for you.

We Can’t Show You
Another “Covered Wa-
gon” — But We Can
SHOW YOU A BET-
TER One!

Same Producing Company
Practically the same cast

The Same Author
And a better story

EMERSON HOUGH’S

“NORTH
OF 36

-With—

-

EARNEST TORRENCE; LOISW^lUSDfr
AND JACK HOLT

IN THE BEST PARAMOUNT PICTURE IN YEARS.

GET THIS!
Out of the first 14 reports

from theatre managers, 13

of them definitely state it

is better than “The Cov-
ered Wagon”—and the oth-

er one says: “The greatest

western ever made.”

ARE YOU SOLD?
If not, we’ll quit writing ads because we don’t have that

hind of material to put in them very often 1

—Next—
MONDAY and TUESDAY

lOc- 40c (25c-50c Elsewhere)

NOETHEA,&T6EN IOWAN'S MO&T
Beautiful theatke.oee&ooja.^

ToNight and Saturday

BEBE DANIELS
And RICHARD DIX

And A Good Seonett Coa&edy

Wednesday and Thursday

RICHARD DIX
In “MANHATTAN”
And An Our Ganc Comedy
‘The .Mysterious Mysleiy^

FRED HINDS’ two column ad for
“North of 36,” Paramount. (See
letter and story.)

What Showman
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompamy-
ing pages.

Geeting Introduces
Frederick Hinds

R. C. GEETING, Lyric theatre, Chap-
pell, Neb., writes;

I wish to congratulate you on having
such a splendid contributor as Mr. Fred
Hinds of Cresco, la. More like him and
we would soon have productions suit-

able, or rather fit, for our patrons.
There are too few of us who will go

out of our way to help the other fellow
with the benefit of the experience gained
in playing different productions. The
article in your paper of February 21,

written by Mr. Hinds, should be of in-

estimable value to any exhibitor who
has not bought the Famous Forty.

I congratulate Mr. Hinds for his can-
didness and the effort he has made to

help us little fellows.

Hinds Tells How He
Put Herald to Work
FREDERICK C. HINDS, Cresco the-

atre, Cresco, la., writes:

We’ve come to the conclusion that

there’s too doggone much mystery about
the business management of this theatre,

so far as it concerns the public. You
hear, “Why don’t you run ?”

or some other picture. Well, tell, ’em
why you don’t. They probably want
more money for it than you can take in

or else want you to take seven lemons
to get the one good one. Tell ’em. Let
your public know something about your
side of the proposition.

Just so we can talk things over with
the public, we have started a movie
column which we are using to replace

the cut and dried press book stories.

You can see, from the enclosed column,
what we mean by “talking things over.”

It is the direct result of the editor’s

contention that we ought to be ashamed
of ourselves for having him publish press

book stories when we’d been a p. a. all

our lives. So we asked him if we could

have a column in which we could say
anything we darn pleased and he said,

“Sure.” So much for the column. It

costs us nothing but the effort of writing

it.

(^Concluded on next page)
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Prologue to "The Devil’s Cargo,’’ Paramount, at Howard, Atlanta. False piano, 15
feet long, masks real piano played. Produced by Howard Price Kingsmore.

The enclosed ad shows how we use
Exhibitors Herald reports to sell the
picture to the public. VVe are facing a,

rather difficult situation with “North of
36.” Ran “Sundown” just a week ago
and it was an awful flop after opening
big. A week later is a bad place for,

“North of 36” to be dated. The town
is well papered and bannered, but they
still have “Sundown” on their minds.
So we picked a number of reports

from the Herald and are shooting them,
on the screen, just as written, one report
to a slide. The reports are the “meat”
of our ad and are used again in the
column.-

In short, we’re leaving it to the Herald
to sell this picture to the public and,
from general comment, I think you’re
going to do it.

The ad, by the way, appears in the
upper left hand corner of the front page
of the paper, but that’s where it’s set
every week.
The column, which is headed “Movie

Murmurs,” reads as follows:
Well, "Miss Bluebeard" had it's world premiers

in New York, Chicago and Cresco last week.
Des Moines, Minneapolis, St. Paul and other
less important points will get it in due time.
Some comedy, by the way—wasn’t it?

Also well—First National’s answer to Para-
mounts’ "The Covered Wagon,’’ namely "Sun-
down,” wasn’t so much of a response. We
bought it long before its release to run at
fifty cents. There were only two reports on it

previous to our run, but they decided us to reduce
to thirty-five and, if we’d seen it ourselves, we’d
have shot it at two bits. Cost us plenty. Ours
is gone—"but not forgotten”—but you get your
dime next Monday or Tuesday. We’re running
"North of 36” for forty cents—fifty everywhere
else. And if there ever was a picture that’s it.

Speaking of "North of 36,” fourteen managers’
reports are in this week. Thirteen of them say

;

"It’s better than ‘The Wagon’ ”. The other one
says; “The greatest Western ever made.” Guess
Paramount is the only concern that can make
them right. They made "The Covered Wagon,”
you know, as well as “North of 36.” We’re sure-
ly anxious to see that picture—they’re raving so
much about it. Leon DeNoyelles saw it in
Rochester the other day and says it’s so good
he’s going to see it again. He agrees with the
thirteen managers—says he liked it better than
the "Covered Wagon.” We like to see them
come like that

!

Folks, we don’t know what we are going to
do with you. You flock into the theatre on
Mondays and Tuesdays and on the other days
of the week you stay away as if the place were
poison. We’re running twice the number of spe-
cials now that any other similarly situated theatre

is using, not to mention the fact that we’re
shooting most of them hot out of the laboratories;
but you don’t seem to realize that we have a
lot of good shows for the lowly two bits.

Well, there’s only one solution. We’ve been
doing our buying on the basis of one special a
week and two so-called program pictures. The
situation of the box-ofiice convinces us that you
want all of the best pictures—not just one a week
—and we’ve gone into the market for our Spring
and Summer pictures with the firm determina-
tion to get every extra good picture we can lay
our hands on, regardless of how many there are
or who makes them.
We can get more than one a week but we

cannot get three a week because they don’t make
that many. There will also be a few good ones
we cannot get, due to exorbitant rental or the
refusal of the company to sell us one without
making us take six punk ones, but we’ll tell the
world you’re going to have more good pictures
than you’ve ever had before—and you can use
your own judgment about what has gone before,
you know, running a theatre is like an election

-—you have to do as the majority vote. You’ve
voted for all the specials we can get—and you’re
going to get them.

Welcome Eveland to

Contributor Circle
EARLE EVELAND, Twin City

Opera House, McConnelsville, O.,

writes:
I have never reported on any pictures,

but want to join the “Herald Only” Club.
I also wish to affiliate with the House
Organ Exchange.
Enclosed find a few copies of the pro-

gram I have used quite extensively, but
hope to get some ideas from the other
members that will enable me to produce
a house organ on a larger scale.

I will have a letter soon to contribute
to the “Letters From Readers” column.
I find this very interesting and get quite

a bit of information from these letters.

Reports accompanying Mr. Eveland’s
letter are printed in “What the Picture
Did For Me” this week. His house
organ is reproduced on another page.
His name is added to both the House
Organ Exchange and the “Herald Only”
Club rosters.

Lawrence Forwards
**So Big** Puzzle
SID LAWRENCE, Modjeska theatre,

Milwaukee, writes:

Attached herewith you will find the

House Organ
Exchange

E. E. BAIR, State theatre, Ulriehsville, O.
A. R. BENDER, Olymple theatre, Clereland.

Okla.
EARLE EVELAND, Twin City Opera

House, McConnelsville, O.
HARRY BROWNING, Olympia theatre. New

Haven, Conn.
FRANK H. BURNS, Orlando Enterprlsoe,

Inc., Orlando, Fla. •
M. T. CRAIG, Majestic theatre, Dresden,

Ont., Canada.
THOMAS S. DALEY, Schine Amnsement Co.,

Gloversville, N, Y.
E. L. FAWKS, Photo Phone theatre, Gra-

ford, Tex.
F. M. HAMBURGER, Circle theatre, Port-

land, Ore.
M. KOBLEN, Scout theatre, Oakdale, La.
T. L. LITTLE, Majestic theatre, Camden,

S. C.
M. MacLEOD, Wolverine theatre, Saginaw,

Mich.
EARL D. MASSEY, Texas theatre, Killeen,

Tex.
E. E. MERIDITH, Virginia theatre. Box

1190, Fairmont, W. Va.
CARL F. MOCK, 56 Street theatre. Pine to

Delancey Sts., Philadelphia, Pa.
EDGAR A. MOSS, Moss Advertising Ageney,

Marion, Ind.
W. H. OSTENBERC, JR., Orphenm theatre,

Scottsbiuff, Neb.
EARLE HALL PAYNE, Kentucky theatre.

Lexington, Ky.
CLEM POPE, T & D theatre, Oakland, Cal.
E. H. RANDALL, Liberty theatre, Condon,

Ore.
F. F. SCHWIE, Duluth theatre, Dolnth,

Minn.
E. A. SNYDER, Rialto, Virginia theatres.

Champaign, III.

S. STIEFEL, Roxboro theatre, Philadelphia,
Pa.

J. H. STILES, The Dalles Amusement Co.,
The Dalles, Ore.

F. C. WESKIL, Rose theatre, Colfax, Wash.
FRANK WHITBECK, West Coast Theatres,

lnc«, 134 Leavenworth St., San Francisco,
Cal.

T. S. WILSON, Seelye theatre, Abilene,
Kan.

EDWIN B. WINTERS, HeiUg theatre, Seattle,

Wash.
KENNETH V. WOODWARD, Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre house or-
gans with other publishers.

(Theatre) —

(State)—— —

new Modjeska Theatre Crossword
Puzzle, exploiting “So Big.” The
puzzle that the writer got out on “The
Sea Hawk” proved very successful, over
5,000 returns coming in on the 20,000
distributed.
Am also enclosing our weekly pro-

gram, an outskirt theatre program by
the way, which, through the advertising,
is entirely self-supporting. Two thou-
sand of these are mailed out weekly on
a bona fide mailing list and approximate-
ly 4,000 are given out in the theatre.
This gives us a great deal of excellent
publicity for comparatively no expense
at all.

Mr. Lawrence’s crossword puzzle and
house organ are reproduced on another
page.

Shimon Submits
Poster Exhibit
LOUIS C. SHIMON, Milwaukee the-

atre, Milwaukee, writes:

You will find herewith a front page
copy of a recent Milwaukee Theatre
Program which I authored — also
“Thoughts,” written for the staff and
posted in the ushers’ room.
The pictures of Harold Lloyd used

on the 22x28 I clipped from trade jour-
nals. The Herald always eives me a

{Concluded on page SS)
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THEATRE PUBLISHERS find three new names in the House Organ Exchange this week. Across top of page;

Four styles of paper published by Earle Eveland, Twin City Opera House, McConnellsville, O. Center: “St.

Valentine’s Day” copy from Holiday Number of “Herald” used by E. A. Moss, E. A. Snyder and Vernon
Locey. First page of Sid Lawrence’s paper for the Modjeska, Milwaukee. (See letter.) Bottom: Page from

Elarle HeJl Payne’s new paper, using “Theatre” copy. Page from Jos. Rapalus’ paper. Majestic theatre, ELast-

hampton. Mass., using “Theatre” copy. Crossword puzzle used by Sid Lawrence in exploitation of “So Big.”

His letter gives interesting crossword puzzle statistics. ( Reproductions are one-third original size.

)
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A DIFFERENT COOPERATIVE AD plan is reported successful by Oscar Doob, who exploited for First

National out of Chicago until last week, exhibits reproduced above at right giving the idea. Instead of a double

truck on “Abraham Lincoln,” he has been interesting local merchaints in unit ads containing tie-up copy and

illustrated by cuts supplied. Wider representation, more intensive reading and more cooperation from mer-

chants aure advantages claimed for the method. At left and bottom of page are reproductions of ads recently

used by Perry Spencer for the Howard theatre, Atlanta, Ga.
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LOUIS SHIMON’S poster using "Her- READ LOUIS SHIMON’S letter about
aid” inserts advertising "Hot Water,” poster copy and display, in this issue.

Pathe.

(CoHchided from page 52)

generous supply. These are from my
star photo file, which is alphabetically

arranged. Any star can be found in a

moment.
The program poster shows up very

good. My slogan on these posters is

“Programs of Excellence and Good
Taste.” The new poster on “Our Gang”
comedies shows up good also, but the

artist left off “Truth Well Told.” Some-
times they forget.

Mr. Shimon’s posters are reproduced
in this issue. His front cover copy is

reprinted in the Service Copy column
and the “Thoughts” bulletin, posted in

the ushers’ room, follows:
Out of the small friends of today grow the

big friends of to-morrow.
A lot of our patrons like to come to the Mil-

waukee. Make them continue to come.
Decorate your faces with smiles.
An usher who complains about his job only

advertises his failure.

Good ushers have two eyes and one tongue,
that they may see twice as much as they say.

A good day’s work begins with a good night’s
rest.

An usher is judged by what he does when on
duty.
Inaugurate a plan today that will make you

more valuable to the theatre.

Call no day done until you have made at

least one new friend for the Milwaukee theatre.

Ushers who can’t be bossed will never boss
others.
Think of the patron first if you would have

the patron satisfied.

“SAY IT WTTT-T SMILES” is a good slogan

to paste in your hat.

The best usher in the U. S. A. was a small
man who thought big.

You can’t win confidence and respect with
profanity and vulgaritly.

A few ushers think—all the rest only think
they think.

Storin a Busy Man
With Good Reason
HARRY F. STORIN, Leroy theatre,

Pawtucket, R. I., writes:

Have been busier than an Automat
nickel changer lately and haven’t had
any real time to give to Chicago. How-
ever, want you to know of a little stunt

which is “hot off the bat” and which I

think went over. Maybe it didn’t mean
much, but it is apparently one of those
“different” things which I enjoy as well

as the customers.
The Floyd Collins death report didn’t

reach here in time for the late editions

of last night’s papers. I heard of it

about 6:30 and verified it at the news-
paper offices. In my International News
I had the first scenes of the rescue
workers. It was about the fifth subject.

I made up a slide telling of the finding,

put it on following the feature at about
nine o’clock and faded right into the
weekly scenes of the rescue squad with-
out showing the title and followed with
all other subjects in the reel. Ran those
scenes a bit slower, also.

Am enclosing a list of stuff on “Cap-
tain Blood.” As I started this letter

another pastor sent his thanks and I

have written his note on the back.
Have a lot more new stuff. Sorry I

can’t get time to shoot it along, but I

know you’ll be patient with me.
(We’ll try.—Ed.)
Mr. Storin’s “Captain Blood” record,

which he labels “The Dignified Dozen,”
follows. Copies of letters from min-
isters praising the Leroy attest the suc-
cess of the enterprise numbered 12.

“THE DIGNIFIED DOZEN’’
1. Slide tliree weeks in advance.
2. Trailer two weeks in advance.
3. House organ stories of production and

stars.

4. Advance teasers in newspaper.
5. Window cards.
6. 24 sheets.
7. Special lobby display: week previous.
8. Special signs under marquise.
9. Increased newspaper space, readers, etc.

Extra money insured' best spot in paper.
10. Special “Students 4:30 Matinee’’ on three

days of showing.
11. Special showing on Sunday under auspices

American Legion. (Sunday sliows not
legalized here).

12. Special clergymen’s matinee opening day.

Woodward Joins
Publishers
KENNETH V. WOODWARD, Penn-

LOUIS C. SHIMON’S new poster ad-

vertising "Our Gang” comedies, Pathe
product.

State Amusement Co., Inc., Uniontown,
Pa., writes:

Will you kindly add the name of our
“Movie Fan” to the list of those desir-

ing interchange of house organ maga-
zines.

Our publication is the house organ of

the Penn-State Amusement Co. of this

city.

Mr. Woodward’s name is added to the

list this week and a copy of “The Movie
Fan” is requested for reproduction.

Copy Service for

Exhibitor Use
{Concluded from first page)

Weber, our premier organist, will be
glad to play selections for Leroy patrons.

If you address your request to the Link,

I’m sure your wish will be fulfilled.

(.Above copy by Harry F. Storin, Leroy theatre,

Pawtucket, R. I.)

MEZZANINE PARTIES
TV /rANY theatregoers are taking ad-

vantage of the opportunity which
the Eastman mezzanine offers for thea-

tre parties. Seats may be reserved for

any performance by calling the box
office. The mezzanine provides an op-

portunity for keeping the party together

and insures a seat, if reservation is

made, when all the rest of the house is

sold. Afternoon mezzanine prices are

50 cents and evening, 75 cents.
(Above copy by Arthur P. Kelly, Eastman

theatre, Rochester N. Y.)

"CLASSMATES”
New Orleans—Strand

—

Overtures of

Sousa’s music breaking into bugle call

bringing on quartette in cadet uniform.

Rugby and other military schools sent

detachments to theatre in drill formation.

West Point Night for officers stationed in

city.
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SHORT SUBJECTS
MOVIES FOR TODAY AND THE COMING WEEKTake a Good

Look at It

Take a good look at the adver-

tisement for Pathe’s “Idaho” re-

produced in the next two columns.

It’s a sight for sore eyes.

These things do happen. It is a

long time between them. (Try to

.remember the last one.) But they

do happen and each time they mean
something.

It wasn’t enough to reproduce
the “Idaho” ad alone. The whole
amusement section of the paper
had to be reproduced to show just

how big the serial ad really was.
The Missouri theatre, St. Louis,

was a pioneer in short subject ad-

vertising. It always gives short

subjects a good break, a better

break than they often get, but this

is exceptional even for the Mis-
souri.

Take a good look at it, for it may
be a long time before you see

another like it.

Shimon Policy

Consistent
Louis C. Shimon is consistent in

his use of original posters adver-

tising short subjects exhibited at

the Milwaukee theatre, Milwaukee.
A poster done for “Our Gang” was
reproduced in a recent issue and
this week a second poster on Mr.
Shimon’s letter.

Mr. Shimon recently stated that

exploitation of short subjects was
just about as effective as any means
he knows of getting patrons, young
and old, into the habit of coming to

a certain theatre. His points were
well established, but his consis-

tency is additional proof of them.

They Must
Be Funny

Comedies must be funny. Clever
isn’t enough. Nor novel. Even
different. They must be funny,
must make people laugh, or they
don’t get by.

Read exhibitors’ reports under

“Short Subjects” any week and you
can’t miss that point. When the

audience laughs, the comedy’s good,

and when it doesn’t laugh the com-
edy’s bad. That’s all there is to it.

Exhibitors buy comedies to make
audiences laugh and for no other
purpose. They must be funny.

Storin His

Own Editor
Harry F. Storin, Leroy theatre,

Pawtucket, R. I., is his own news-
picture editor when occasion de-

mands. News that Floyd Collins

had been found dead reached Paw-
tucket too late for the evening
papers. Storin was running the

International News showing res-

curers at work. He made up a slide

telling of the finding, slipped it in

just ahead of the cave scenes in the

weekly and “beat” Pawtucket
papers to the story.

It wasn’t a very complex opera-

tion, and perhaps no great return

will come to Storin or the Leroy,
but it was the thing to do! If

everybody did the thing to do,

newspictures would mean a lot

more to theatregoers and, naturally,

to the box office.

"ABRAHAM LINCOLN”
Chicago—Roosevelt—Kiwanis Club

sponsors Boy Scout pilgrimage to tomb and
home of Lincoln at Springfield. National

as well as local publicity results. (By Ben
Serkowich.)

* * *

"THE SNOB”
Akron—Allen

—

Banners on back of all

busses. Man in opera hat on street carry-

ing sign. Special lobby display. (By C. C.

Deardourff.)
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M ARTIN J. QUIGLEY writes from

Los Angeles

:

“Carl Laemmle showed ‘The Phantom of

the Opera’ following a luncheon Feb. 18

at the Ambassador hotel. I consider it a

great picture. It is wonderfully well done.

Mary Philbin is beautiful in it and her

acting is marvelous.

“It is one of the most interesting and in-

triguing stories ever done. It is entirely

out of the beaten path and, to me, it was

a real treat.”

Open Letter to

Roy Adams
MR. ROY ADAMS:

I was pleased to read your com-
ment in last week’s issue relative to

the passing of the “Review” depart-
ment. I didn’t know that anyone had
missed it. That reviews sometimes
were used to make up readers for
the newspapers hadn’t occurred to

me.
Now that you’ve raised the point,

we’re going to index the “New Pic-
tures” department. That department,
as you know, gives all the informa-
tion formerly given in reviews, plus
much that was not. And it gives the
information before it could be given
in review form.
With this index, it will be a simple

matter to assemble the facts about a
given attraction and make up a
reader. And there will be no re-
viewer’s opinion to wade through to
get the facts.

Thanks for the suggestion.
T. O. SERVICE.

NOW WE CAN FORGET
“SMILIN’ THROUGH”

I know why Norma Talmadge
won the “Herald Only” Club Favorite Star

Contest. Exhibitors knew she was the ac-

tress she is in “The Lady.” I didn’t. Her
last ten minutes in “The Lady” justifies

everything else she ever did and all the

money ever invested in her pictures.

Exhibitor D. H. Dorchester wrote in

last week’s Herald, “I would rather hear
her say, ‘I have always loved you,’ than

to see all the camels in the world in one
film.” He had seen “Secrets.” I want
to hear what he has to say about that por-

tion of “The Lady” following the shooting.

“The Lady” is a story about one who
really was but technically wasn't. She is

young in the beginning and old at the end.

The place is London and the period cov-

ered ends about 1916. But these are unim-

portant details.

The important facts about the picture

are that Norma does her best work in it

and that Eugene O’Brien is not among
those present. When they have seen “The

Lady” I think they’ll quit talking so much
about “Smilin’ Through.”

PARAMOUNT MAKES
ANOTHER STORY

ARAMOUNT is making stories. A
while back everybody was saying “The
story’s the thing” and Paramount is prov-

ing it, quietly. They’ve cut loose from

the book of box office rules and it’s paying.

“The Swan” is another story, produced

with only a happy ending as concession

to the so-called “movie fan.”

I did not care a great deal for the pic-

ture, but two companions who had seen

the stage play did. And I got my money’s

worth in the workmanship. I particularly

enjoyed the artifices that were omitted, the

tricks that used to be in every picture and

most producers would have put into this

one.

Just now the Paramount policy is more

interesting than any Paramount picture.

They’re making stories for what they are

worth, trying to get and make the best

ones, and if the box office proves the public

ready, for that the Golden Age of motion

pictures is at hand. To date the indica-

tions are favorable.

Josef Hoffman
On Technique

“Technique is a means to an end,
never an an end in itself,” said Josef
Hoffman some years ago, concluding,
“Technique is not perfected until it

is forgotten.”
He spoke of music, of course, but

his words have ruined a lot of pic-
tures for me. I recall them every
time I see a director planting an ele-

ment or skirting a natural ending. It
isn’t exactly fair, I suppose, to make
you fret with me, but it is possible a
director may take from this brief a
higher estimate of the continuity’s
importance and that’s worth it.

The happy ending to this story is:

The picture that doesn’t make me
think of Mr. Hoffman’s remarks
gives me more pleasure than might
a dozen if I had not hear them.

DANA AND SILLS IN
DRAMA OF INDIA

lOLA DANA and Milton Sills in “As
Man Desires” enact an interesting story

of army life in India and the South Sea

Islands, where pearl hunters live and fight.

Sills impersonates an English officer. Major
Craig, engaged to a beautiful girl, Ruth

Clifford. He learns that she has an affair

with his colonel, however, and when the

colonel is found dead he flees India.

He becomes owner of a pearl diving out-

fit and forswears all women. Pandora, a

yellow girl, comes to his boat to escape

another pearl fisherman. Craig falls in

love with her and marries her. Then he

is betrayed to the British, but a fellow

officer arrives with a pardon and his name

is cleared. Pandora throws herself between

him and the villain and dies, thus allow-

ing him to marry his first sweetheart.

Viola Dana is cute and effective as the

little dark girl of the island. The atmo-

sphere of the picture is perfect. Irving

Cummings directed and played a small role

as well, that of Major Singh.

Automatic Plots

Out of Favor
The plots are getting better. Ap-

parently the attempt to work out a

magic formula for getting the dimes
into the drawer has been abandoned.
The old directors are breaking away
from their worn-out patterns and the
new ones are upsetting the dope with
new designs. Automatic plots are
fewer in number and flop harder.
My selfish interest in this develop-

ment arises from the fact that I do
not have to see the same thing done
the same way by different people so
many times in the same week. Now-
adays when I go from seeing one pic-
ture to see another it is in fact
another picture that I see. I am re-
lieved and grateful.
My larger interest is grounded in

my belief that the public will share
my relief and gratitude and go to the
theatre more often.

THRILLS UPON THRILLS
IN “THE CLOUD RIDER”

L WILSON, who performs the death

defying stunts in “The Cloud Rider,”

also wrote the story, and there is a fore-

word which states all the airplane scenes

are authentic, that there was no resorting

to double exposure or trick photography.

It would have been just as good a picture

without the foreword, or without the flow-

ery titles, which tend to slow up the action.

However, as airplane stories go this is one

of the best, and with pretty Virginia Lee
Corbin and Helen Ferguson lending their

pretty support, it goes over with the pro-

verbial bang.

It’s the usual story of a secret service

man who saves his sweetheart from certain

death when the villain tampers with an

airplane which she decides to drive through

the clouds. Plenty of thrills in this one.

WITH APOLOGIES
TO WILL ROGERST

J_ HIS is about the way Will Rogers

would describe this picture if he saw it:

“I just saw a pretty good movie. It was
called ‘The Cake Eater’ and it was written
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by a guy named Will Rogers. It’s about a

lot of comedy cow boys on a ranch who
pass the time away playing pranks on one

another. They rope Will and a couple of

old maids make love to him when he’s

hog tied, feed him with cake and after-

wards a lot of cod liver oil or something

in a bottle over which he makes a wry
face. Finally he gallops off to rescue a

pretty girl, but it proves to be one of the

old maids and it completely spoils his day.

Some day Will says he’s going to make a

picture showing cowboys working, but the

public isn’t ready for it yet. The actions

of this fellow Will Rogers aren’t as funny

as what he says, so you’ll enjoy the read-

ing matter much more than the pictures,

perhaps.”

(And they pay Will good money.)

You Can’t Please

Everybody
When Canadians objected to the

Americanized version of “Peter Pan"
I chalked up an error against Para-
mount. I thought, of course, they’d
use the English version in a British
province. But now a London trade
paper, while stating that the British
version shown there is quite satis-

factory, intimates that use of the
American version in Canada was by
choice of Canadians. Looks like just
another case of trying to please
everybody and getting the usual re-
ward.
You simply can’t please everybody,

any time, and you miss it furthest
when patriotic, religious and kindred
elements are involved. That’s why
there are so many mythical kingdom
pictures and perhaps “Peter Pan"
should have been done that way.
That is, if there had to be flag-

waving.

WHY NOT PUBLISH
REMAKE REPORTS?

ONFIDENTIAL mail from New
York brings the information that one

of the big pictures now running there is

being practically remade from day to day,

sequences being shortened or extended,

titles replaced or rewritten, as audience

reactions observed warrant. But why is

this done in secret?

The occurrence is not precedental. It

has been done to many pictures, always

beneath the same shroud of secrecy. Ap-

parently there is some sort of concern as

to what the trade would think if it knew.

If I know anything at all about the

trade, it would be glad to know that a

producer has the follow-through spirit to

this extent. I am confident that exhibitors

would be glad to hear that this or that

picture had been edited to the limit of its

sponsors’ ability. I do not believe anyone

would misconstrue this post-premiere re-

vision as admission of weakness.

Why not publish remake reports? Why
not state that a picture was fairly well

received Monday night, gained through re-

vision Tuesday night, went into the lock-

out class Saturday night with the last inch

of dead footage removed and the se-

quences perfectly timed to the public pulse?

Why not?

RAYMOND GRIFFITH WALKS
AWAY WITH “FORTY WINKS"

O NE of the mysteries of photoplay pro-

ducing is the titles. Take “Forty Winks”
for instance. There’s no application. The
last title of the picture asks you, “Why
Forty Winks?” And I’m still wondering.

(Why?) Aside from that, however, here’s

a rollicking comedy-drama with Raymond
Griffith, Viola Dana, Theodore Roberts and

other well known Paramount players doing

their best.

It was adapted from that famous stage

success “Lord Chumley” and Griffith fits

into the part of Lord Chumley like a rub-

ber glove. The story concerns lost papers,

plans for defense, and the young officer

who has then stolen from his room and is

in disgrace. Lord Chumley turns detective

and after many exciting adventures, recov-

ers the papers and proves to the Admiral’s

daughter he’s the best man for her. The
business on a floating target while he nears

slap-stick is quite hilarious. Roars of

laughter greeted Griffith’s antics at the

State-Lake theatre, Chicago, where your

humble servant saw it.

Bismarck Should Have
Been a EHrector

Last week the newspapers reported
the finding of the only frivolous mes-
sage Bismark is known to have
written and this is it: “Life is

earnest; art is gay." Bismark should
have been a director.

Life is earnest, whether we like it

or not, and art should be gay. The
digger in the ditch looks longingly at

the man in the passing limousine. The
man in the limousine is but another
digger in another ditch looking long-
ingly at another man in still another.
No one is gay, save briefly at wide
intervals, in life. That’s why Follies
tickets sell for more than others. The
show may not be gay, but the belief

prevails that it will be. The chance
is deemed worth the investment
risked.
Popular (profitable) fiction

(screen) characters are those assum-
ing obligations, seeking adventures,
performing deeds threatening conse-
quences which the earnest onlooker
dares only in imagination. Between
the limit of man’s daring and the
limit of his imagination lies the most
fertile field of fiction. What falls

short of the first or beyond the sec-
ond is mediocre.
Bismarck’s “only frivolous mes-

sage" is one of the most serious
statements he ever made.

WALTER HIERS IN
SPOOK COMEDY

NYBODY that can make me laugh

at a spook comedy is a comedian. Every-

thing funny about the ghost idea has been

done to death. There simply is no new
business. But Walter Hiers in “Good

Spirits” at McVickers last week uncon-

vinced me.

This man Hiers is funny wherever they

put him. Incidentally, he has reversed the

usual order, making a name for himself

in feature pictures and capitalizing it in

the short subjects. I’ve always enjoyed

him, but his work in the two Christies I

have seen has been better. In this one he

has much of the old stuff to work with but

does it differently. It’s funny this time.

“BAD COMPANY" FAIR
ENTERTAINMENT

IVIaDGE KENNEDY and Conway
Tearle are the big names in “Bad (Com-

pany,” which is fair entertainment. You
know the kind of story it is: Pretty ac-

tress protecting young brother from vamp
seeking his money steals the will and gets

in trouble. Young lawyer effects rescue,

outwits vamp and eventually marries ac-

tress.

Conway Tearle is the best portrayer of

young lawyers I know of, and Madge Ken-
nedy is probably the most faithful deline-

ator of stage actresses.

Goldburg On
Subtitles

Why will folks who write titles for
pictures overdo it? Flowery titles

have been a screen curse from the
beginning. Just as the action is pep-
ping along at a good pace, someone
has a happy though about a wooded
dell or glorious sunset and they write
in a title to describe it. Here’s one
of several which retard action in the
latter part of “The Cloud Rider":
“Then, as the purple haze of twilight
kissed the distant peake .’’

Goldburg, H e a r st cartoonist,
cracked the subject wide open recent-
ly with a screamingly funny picture
incorporating this gem: “And so
came the dawn of a new day when
an infant peace settled over the fer-
tile valley where our two children of
fate were to work out their destiny
as the distant waterfall echoed ifs

approval. . . . And the sweet music
of their great love was handed down
to the ages throught the voice of a
little child."
(Now if I catch anybody using

that in a new super 1!)

MRS. BARTHELMESS
RICHARD’S LEAD

F^ACK in “What the Picture Did For
Me” exhibitors have been objecting to

Richard Barthelmess’ leading lady in

“Classmates” and expressing hope that

Mary Hay, Mrs. Barthelmess, his leading

lady in “New Toys,” would be better. She

is. I think she’s just about right.

Comparisons must end there, however,

for “New Toys” is comedy drama, the

domestic kind, quite unlike “Classmates.”

I’m not qualified to say it’s good, for I’ve

liked all of Dick’s pictures, whereas the

record shows that some of them weren’t

so good. I can report, though, that “New
Toys” is not another “Enchanted Cottage.”
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NEW PICTURES
The Thundering Herd

Distributor: Paramount

Producer: Famous Players-Lasky

Length: 8 reels

DIRECTOPv WILLIAM K. HOWARD
Author Zane Grey
Adaptor Lucien Hubbard

PLAYERS
Tom Doan Jack Holt
Milly Fayre Lois Wilson
Randall Jett Noah Beery
Jude Pilchuck Raymond Hatton
Clark Hudnall Charles Ogle
Bum Hudnall Colonel T. J. McCoy
Mrs. Clark Hudnall ..Lillian Leighton
Mrs. Randall Jett Eulalie Jensen
Ory Tacks Stephen Carr
Sally Hudnall Maxine Elliott Hicks
Catlett Pat Hartigan
Pruitt Ed J. Brady
Follansbee Fred Kohler
Joe Dinn Robert Berry

TYPE: Western tale of 1876, when
buffalo herds roamed the Wyoming
planes.

HIGHLIGHTS: Council of Indian

chiefs. . . . Holt meets Milly. . . . Jett's

revenge on Holt. . . . The buffalo hunt.

. . . Indian attack.

Story: Tom Doan meets Milly Fayre
and incurs the enmity of Randall Jett, a

gambler. Jett ties Tom to the saddle of

his horse and shoots him. Jett and his

followers waylay a lone wagon driver,

kill him and steal his furs. The Indians,

fearing the loss of their winter’s supply
of food through the white men, attack
them, but are beaten when the settlers

combine forces. Milly and Tom are

united when Tom saves her from the

Indians.

Folly of Vanity
Distributor: Fox

Producer: William Fox
Length: 7 reels

DIRECTORS
MAURICE ELVEY and HENRY OTTO

Author Charles Damton
PLAYERS

Alice Billie Dove
Robert Jack Mulhall
Mrs. Ridgeway Betty Blythe
Ridgeway John Sainpolis

TYPE : Modern domestic drama
with dream sequence, of a married
woman who worships pearls.

HIGHLIGHTS: Scenes aboard the

yacht. . . . Colorful under seas spec-

tacle. . . . Alice’s awakening

.

Story: Alice craves beautiful jewels
and her husband objects when she ac-

cepts a string of pearls from Ridgeway,
She falls asleep with the pearls around
her neck and dreams she has drowned
herself. She awakens and realizes her
husband’s love and respect is more to be
valued than pearls.

Alma Rubens, who has the leading role
in “The Dancers,’’ a Fox production
adapted from the stage success. Em-
mett Flynn directed.

A Broadway Butterfly
Distributor: Warner Bros.

Producer: Warner Bros.

Length: 7 reels

DIRECTOR WILLIAM BEAUDINE
Author Darryl Francis Zanuck
Adaptor Darryl Francis Zanuck
Camei'aman Ray June

PLAYERS
Irene Astaire Dorothy Devore
Cookie Dale Louise Fazenda
Charles Gay Willard Lewis
Crane Wilder John Roche
Donald Steel Cullen Landis
Thelma Perry Lilyan Tashman
Stage Manager Wilfred Lucas
Riding Mistress Eugenie Gilbert
Mrs. Steele Margaret Seddon

TYPE: A story of wild parties in

New York and of the adventures of a

country girl on Broadway.

HIGHLIGHTS: Roof garden scenes.

. . . Back stage incidents. . . . Work of
Louise Fazenda, Dorothy Devore and
others.

Story: Irene Astaire is befriended by
Cookie Dale and gets a job in the chorus,
although Cookie is dismissed to please
male backers of the show. Irene falls

in love with a wealthy youth, Ronald
Steel, but Crane Wilder wants Irene and
plots with Thelma to disgrace Irene.
Cookie foils them although Donald sees
Wilder leaving Irene’s apartment, and
he turns to Thelma. Irene is discour-
aged and seeks diversion on Broadway.
Cookie saves her again and it then de-
velops Cookie is the runaway daughter
of a wealthy family and Donald and
Irene are once more united.

The Cloud Rider
Distributor

:

F. B. 0.

Producer: Van Pelt Wilson

Length: 5 reels

DIRECTOR BRUCE MITCHELL
Author A1 Wilson
Adaptor L. V. Jefferson

PLAYERS
Bruce Torrence A1 Wilson
Blythe Wingate Virginia Lee Corbin
Juan Lascelles Harry Von Meter
Zella Wingate Helen Ferguson
Hank Higgins Frank Rice
David Torrence Melbourne MacDowell
Peter Wingate Brinsley Shaw
TYPE : Story of the love affairs of

an aviator interspersed with much
daring airplane work.

HIGHLIGHTS: Hero jumping from
one plane to another loith wheel
strapped to his back. . . . Rescue of
heroine. . . . Airplane stunts.

Story: Bruce Torrence, member of
secret service, is in love with Zella, His
rival attempts to get rid of him by loos-
ening the wheel of his airship. Zella
goes aloft in the machine, and Bruce fol-
lows in another with a new wheel. He
rescues Zella, but later falls in love with
Blythe Wingate, whom he rescues from
the water after she has wrecked her
machine. He also captures the villain.

Red Blood and Blue
Distributor: State Rights

Producers: Roberts and Cole Pro-

ductions

Length: 5 reels

DIRECTOR JAMES HUTCHINSON
Author Not given
Cameraman J. P. Whalen

PLAYERS
Tom Butler “Big Boy” Williams
Leona Lane Peggy O’Day
Dave Butler John Bailey
Jim Lane Fred Butler
Bill Brown Frank Baker
Pete Smith Irvin Wofford
“Slim” C. Oliver Drake
TYPE : Western story of Eastern

youth who rounds up a gang of
thieves.

HIGHLIGHTS : Tom is driven
from home. ... His capture of the
runaway horse. . . . Protecting the
stock certificates. . . . Capture of the
thieves. . . Reunion with father.

Story: Tom Butler becomes an out-
cast when he displeases his father. He
goes West and while convalescing from
a broken ankle, is told to guard certifi-

cates for valuable stock. The rival gang,
however, gets possession of the certifi-

cates. Tom is suspected. He rides away
when the Sheriff’s posse arrives and cap-
tures the crooks in their cabin and re-
covers the certificates.
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Up the Ladder
Distributor: Universal

Producer: Universal Pictures

Length: 5,922 feet

DIRECTOR EDWARD SLOMAN
Author Owen Davis
Adaptor Grant Carpenter

PLAYERS
Jane Cornwall Virginia Valli
James Van Clinton Forrest Stanley
Helen Newhall Margaret Livingston
Robert Newhall Holmes Herbert
Judge Seymour George Fawcett
Peggy Priscilla Moran
Dancer Olive Ann Alcorn
Housekeeper Lydia Yeamans Titus

TYPE : A modern domestic drama
of girl who teaches her husband a

lesson when he defies their marital
vows.

HIGHLIGHTS: The use of the

Tele-^ision-scope. . . . Work of George
Fawcett and Virginia Valli. . . . Se-

quence where wife opens package. . . .

Excellent settings.

Story: Jane Cornwall helps her sweet-
heart to perfect his invention, selling her
home to aid him. They are married and
success comes to him. He neglects his
wife and has an affair with another
woman. The wife eventually learns the
truth and punishes him by refusing to
help him when he is in a pinch for money.
The reconciliation follows when he re-

turns to his wife.

The Range Terror
Distributor

:

F. B. 0.

Producer: Jesse J. Goldburg

Length: 5 reels

DIRECTOR..WILLIAM JAMES CRAFT
PLAYERS

Speed Meredith Bob Custer
Virginia Allen Thais Valdemar
Regan Henry J. Herbert
Teresa Claire de Lorez

TYPE: Western melodrama, in

which a Ranger runs down a thief

and a murderer.

HIGHLIGHTS: Storm sequence.

. . . Robbery of Bud Allen. . . . Fight
in the saloon. . . Capture of Regan.

Story: Speed Meredith, Texas Ranger,
finds Bud Allen murdered with his dog.
He determines to find the murderer, and
with the aid of Virginia, Bud’s sister,

finally traces the crime to Regan, owner
of a tough dance hall. Speed and Vir-
ginia are made happy when Regan is

placed under arrest.

Coming Through
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 6,522 feet

DIRECTOR....EDWARD SUTHERLAND
Author Jack Bethea
Adaptor Paul Schofield

PLAYERS
Tom Blackford Thomas Meighan
Alice Rand Lila Lee
John Rand John Miltem
Joe Lawler Wallace Beery
Munds Laurence Wheat
Shackleton Frank Campeau
TYPE : Story of the ambitions of

a young man who marries daughter of

wealthy man. Adapted from “Bed
Rock.”

HIGHLIGHTS: Good atmosphere

of small mining toum. . . . Fight in the

club. . . . Whipping the mining camp
bidly. . . . The runaway train. . . . The
love interest.

Story: Tom is a clerk in Blackton’s
mills. He marries Alice, the daughter,
and the father, determined to break up
the match, sends him to a mining camp.
He endeavors to have him become dis-

couraged by placing obstacles in his way,
but he cleans up the camp and wins the
old man’s admiration.

The Trail Rider
Distributor: Fox

Producer: William Fox
Length: 5 reels

DIRECTOR W. S. VAN DYKE
Author George W. Ogden
Adaptor Thomas W. Dixon

PLAYERS
Tex Hartwell Buck Jones
Sally McCoy Nancy Deaver
Fanny Goodnight Lucy Fox
Jim Mackey Carl Stockdale
Dee Winch Jack MacDonald

TYPE : Melodrama of the west, in

which cowboy saves an aged cobbler

from ruin and gets a job on a ranch

because he is quick on the trigger.

HIGHLIGHTS: Good riding and
quick work with gun. . . . Humorous
incidents with cobbler. . . . The man
hunt and work of Buck Jones.

Story: Tex saves an old cobbler from
the hands of a hard-hearted banker. He
is given chaps and a gun by the cobbler
and because he is dexterous with the gun
gets a job on the ranch of a wealthy cat-

tle baron. He fails to keep a diseased
herd from entering the land, but event-

ually makes good.

The Night Ship
Distributor: Lumas Film Corp.

Producer: Gotham Productions

Length: 6 reels

DIRECTOR HENRY McCARTY
Author Henry McCarty
Adaptor Henry McCarty
Cameraman Jack McKensie

PLAYERS
Martha Randall Mary Carr
Capt. Jed Hobbs Tom Santschi
Bob Randall Robt. Gordon
Elizabeth Hobbs Margaret Fielding
Jimson Weed Charles Sellon

TYPE : Romantic tale of the sea in

which a Captain gets his just desserts

after the hero finds he has married
his sweetheart.

HIGHLIGHTS: Explosion on ship
board. . . . Fight in the Inn. . . . Good
tvork of Santschi and Robert Gordon.

Story: ..Bob Randall returns home
after six years in the South Seas to find
his mother dead and his sweetheart mar-
ried to Capt. Jed Hobbs, who had dis-
possessed his mother and caused her
death. In a fight he whips the Captain.
Later he ships aboard the Captain’s boat
bound for Central America with powder
and guns. The ship and Captain are
destroyed and Bob is reunited with his
sweetheart.

KINOGRAMS NO. 5058: Annapolis, Md.,
Middies hold big athletic “at home.”^—Washing-
ton, Naval academy has new chief.—Washington,
Pay homage to memory of Lincoln.—San Fran-
cisco, Mardi Gras in junior edition.-—Boston,
Cardinal O’Donnell off to Rome.—Kansas City,
Mo., Auto show is burned to ground.—Croton,
N. Y., Great spillway acts like Niagara.—Cam-
bridge, Harvard ball tossers are put in cage.

—

Santa Rosa, Cal., Flapper seems to think she is

dog.—Canton, S. D., Alfred Orhn of Chicago
winner of annual championship ski tournament.

—

Philadelphia—University of Penn holds mid year
convocation.

KINOGRAMS NO. 5059: Hot Springs, Ark.,
First scenes of 1925 base ball drama.—^Shelburne
Falls, Mass., Mohawk Trail looks like the far

North.—New York, Fire department gets 11 new
members.—Cambridge, Harvard oarsmen propel
“Leviathan” for rookies.—Santa Monica, Cal.,

Use “wind tunnels” to try new glider.—Wash-
ington, Jazz for bears at Capitol zoo.—Washing-
ton, George A. Parke named new governor of

Alaska.—New York, Cheyenne and Sioux in-

dians depart on tour of England.—First authentic
pictures of Seppalla and his heroic dogs.

FOX NEWS NO. 41: Cave City, Ky., Floyd
Collins caught in cavern found dead.—New York
city. Political leaders attend Slattery-Delaney
match.—Evanston, 111., Northwestern University
teaches girls to shoot with rifle.—Klipsan, Wash.,
Hurricane drives schooner ashore.—New York,
Elihu Root celebrates 80th birthday.—^^Boston,

Mass., Cardinal O’Connell and 600 pilgrims de-

part for Rome.—St. Augustine, Fla., Ethel Lackie
of Illinois wins swimming contest.—Havana,
Cuba, Grace of old Spain at children’s ball.

—

Boston, Hucksters scramble for place in market.
—Mohawk river floods raise Hudson.

INTERNATIONAL NEWS NO. 17: Deer-
field, Mass., Early thaws imperil many towns.

—

Washington, D. C., Controversy oyer battleships

vs. airplanes stirs Congress.—-Cairo, Egypt, Ex-
citing scenes mark election in Egypt.—Madrid,
Spain, Standard bearer is thrown while saluting

King Alfonso.-—Kansas City, Mo., $3,000,000 fire

destroys hundreds of cars.—Off coast of Oregon,
Storm sends another ship to graveyard.—Hayana,
Racing provides thrills for U. S. visitors.—Cave
City, Ky., Floyd Collins buried in cave found
after 17 days.

PATHE NEWS NO. 16: Cave City, Kv.,

Floyd Collins found dead.—Schnectady, N. Y.,

Floods sweep northern New York.—Washington,
D. C., Wm. M. Jardine chosen for cabinet post.

—

Cambridge, Mass., Big Harvard squad answers
baseball call.—New York police war on unlicensed

taxi drivers.—Shanghai, China, In wake of

China’s civil war.—New York, Workers lay

frame work of 26-story building.

NOW BOOKING
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^
TV/TINNEAPOLIS, MINN.—//aroW Fin-

kelstein, production manager of Fin-

kelstein & Ruben theatres, appeared in the

role of a radio entertainer last week when
he announced the program of “F-R” over

WCCO. . . Reform bodies of Minnesota
want Sunday closing and censorship laws
enacted during present legislature. . .

Energetic yeggmen came very close to

$1,000 -in the safe of the Lagoon, suburban
house, the other night. . . It happened
that the cracksmen overlooked a burglar

alarm and the police broke up the party

before they obtained their loot. . . Mys-
tery surrounds the disappearance of a print

of “For Your Daughter’s Sake” from the

Grand theatre here. One can’t be too care-

ful nowadays. . . A. C. Abrahamson,
veteran owner of the Gem theatre. Hill

City, Minn., died suddenly last week. . .

Abrahamson was well known to 'i'win City

exchange men. . . Minnesota’s legisla-

tors, besides considering Sunday closing

and censorship bills, have taken up the

study of a bill which proposes a state

angleworm hatchery. . . Lowell Christ,

19-year-old son of Louis Christ, manager
of the Pantages, was held up and robbed
of $1,250 by a bandit last week. . . Spring
is here—some of the theatre fronts are be-

ing given a bath.

Barusch, well known in local newspaper
and theatrical circles, has been named as

press director for Ackerman & Harris and
Pacific Theatres, Inc., and will directly

handle publicity for the Strand, Hippo-
drome, New Franklin and New Palace the-

atres. It seems a big number for one
man. . . . The Wigwam theatre in the

Mission district was used bj' the merchants
of that section to attract neighboring peo-
ple by the display of “stunts.” . . . The
boys of the row were paid a visit by Anita
Stezvart recently. . . . Agnes Ayres,
until recently with Famous Players-Lasky,
is in this section working on a series of

pictures for the Peninsula Studios, Inc.

The first picture will be “The Awful
Truth.” . . . Alexander Pantages has
announced that the Hippodrome will be
converted into a picture house and its name
changed to the Union Square theatre. The
house will be renovated. The Hippodrome
vaudeville will show at the Strand. . . .

Manager Beatty of Beatty’s Casino states

that he will no longer have vaudeville in

connection with his first runs but that Will

San Francisco

First Runs
Week Beginning February 14:

IMPERIAL: “The Golden Bed,” Para-
mount.
LOEW’S WARFIELD: “As Man Desires,”

First National.
GRANADA: “Isn't Life Wonderful,” D,

JP. Griffith.

CALIFORNIA: “A Lost Lady,” Warner
Brothers.
CAMEO : “Flaming Forties,” P. D. C.

BEATIT'S CASINO: “House of Youth,”
Producers Distributing Corp.
STRAND ; “Sleeping Cuties,” F. B. O.

King and his musical revue which has been
playing at the Strand will make the audi-

ence laugh in his house beginning the latter

part of this month. ... In connection

with “40 Winks,” the comedy at the Cal-

ifornia beginning Saturday, local news-
papers offered prizes aggregating more
than $100 for the prettiest “winks” in the

city. Nat Holt expelled all doubt as to

his ability in winning city editors to his

“story.” . . . Max Dolin of the Cal-

ifornia recently discovered an eight year

old Roumanian boy, Tollia Poppa, violinist,

and presented him to his audiences who
were delighted. . . . George Gleboff,

director and actor, was given a Russian
dinner when he visited the city. . . .

Ray Paige, director of the Imperial the-

atre orchestra, was chosen to be one of

the leading attractions at the Chamber of

Commerce, radio night. . . . Dobro-
hoff’s Imperial Russian orchestra recently

played to crowded audiences at Beatty’s

Casino theatre. The members of this or-

chestra were refugees from Europe. . .

The Unique theatre building, one of the

first of its kind built after the fire, has
been leased to Aaron Goldberg who plans

extensive remodeling. . . . M. E. Cory
of the Producers Distributing Corporation,

has just returned from a successful trip

in Sacramento Valley. . . . Walter
Preddy of W. G. Preddy & Company film

supply house is reducing. Maybe he can
reduce weight but not height—nor friends.

. . . Bert Hall of the Hall Film ex-

change reports an exceptional year up to

date as does G. C. Blumenthal, local man-
ager for Educational. . . . The Cali-

fornia Federation of Women’s Clubs have
indorsed Will Hays’ plan for special mo-
tion pictures for children and are working
to get some of the larger theatre managers
to show special films for children each
Saturday morning.

PHILADELPHIA, PA. — Erno Rappe,
who has been managing director of the

Fox theatre since its opening a year ago
last November, sailed recently on the

“Mauretania,” to lead as guest conductor,
several important concerts in Paris, Berlin
and European musical centers. During
his absence Jack Eaton, of the home office

staff, will have charge of the theatre.

Adolph Kornspan, who has been leading
the orchestra in conjunction with Mr.
Rappe, will continue to wield the baton.
. . . Tom Bible, who formerly conducted
the Keystone Film exchange, has consoli-

dated with Dave Segal and Jay Kanter, of
Royal Pictures, Inc. The two exchanges
will market their product jointly from the
office of the latter at 1331 Vine Street.

The new firm is the Keystone Royal Pic-
tures. . . . Morris Brown, of the Capitol
Film exchange, returned recently after a
trip to California where he was called by
the illness of his brother, Jacob, who died
before Brown reached the bedside. De-
ceased, who was casting director for the

Film Booking offices in Hollywood, was
brought to Philadelphia for interment. . . .

The New Strand theatre at Nesquehoning,
being errected by Bennie Freed and his

associates, will be ready for opening early
in March. Mr. Freed recently sold his

interest in the Lyric theatre, Summit Hill,

to Frank Schlailaski. . . . George Denbow,
who was formerly manager of the Fox
exchange here and who later opened the
Park theatre at Merchantville, N. J., has

NOW BOOKING 1
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sold out his interests to his father-iii-law,

Henry Goldberg. ... Sid Sugarnian, who
was transferred several months ago from
the Philadelphia office of F. B. O. to its

Washington exchange, has been re-assigned
to the Philadelphia office and will cover
the territory in Eastern Pennsylvania. . . .

Plans are formulated for the opening of

the Stanley company’s New Colonial the-

atre at 5th & Olney Ave. The house with
seating capacity of 2,500, will be the lar-

gest one-floor theatre in the city it is said.

Although it was intended to open the house
Lincoln’s Birthday, it is now hoped to have
it ready for its formal dedicatory exer-

cises early in March. . . . George Kiirlansic

has purchased the Fourth Street theatre in

Easton and the hotel property that adjoins

it from Sam Keyes. Keyes has retired

from active participation in the motion
picture business and left for a vacation

at his old home in Battlehnro, Vt,

TAANSAS CITY, Mo.—C. E. Cook,
business manager of the M. P. T. O.,

Kansas and Missouri, planned to attend

the meeting of the newly formed St. Joseph
organization scheduled for election of of-

ficers. . . . What looked like a “lemon” for

Archie Josephson, Kansas City exhibitor,

has turned out to be a good investment.

Several years ago Mr. Josephson gave an

$85,000 bonus for a 99-year lease of the

Victory theatre. Then arose a contest over

a clause in the lease held by Mr. Josephson.
A court decision went against Mr. Joseph-
son. The other day the Federal Supreme
Court reversed the decision and freed the

leasehold of the federal tax. Now Mr.
Josephson has sub-leased the site for

$16,000 annually and will receive a $25,000

bonus in connection. . . . The South
Troost theatre, suburban house owned by
Mr. and Mrs. Matthew Gleeson, treated

its patrons Sunday with a new $10,000

Hope Jones organ. . . . Radio proved
highly profitable to H Stehbins, manager
of the Liberty theatre, Monday and Tuesday
nights. Over Station WHB talks on “The
Lighthouse by the Sea.” . . . The Midwest
Film Distributors, Inc., was organized here
last week. It will be headed by C. E.

Rhoden, former branch manager of First

National. The foundation of the new
company is the outcome of the A. H.
Blank Film Enterprise, in which Mr.
Rhoden purchased the interests of Mr.
Blank. The organizations’ officers are;
E. C. Rhoden, president; L. M. Miller,

owner and manager of the Miller and
Palace theatres, Wichita, Kans., vice-presi-

dept, and Stanley Chambers, manager di-

rector of the Miller and Palace theatres,

treasurer. Thomas O. Byerle, First Na-
tional city salesman in Kansas City, suc-
ceeds Mr. Rhoden as branch manager. . . .

Stanley Mayer, Fox salesman, it is said,

is doing a “hand over fist” business. . . .

Oscar Morgan, district manager for Pathe,
found things moving swiftly at the Kansas
City office. ... L. IV. Alexander, Chicago
district manager for Universal, was
busy “hob-nobbing” with old acquaintances
along the row. . . . C. F. Senning, Educa-
tional branch manager, is out in the ter-

ritory again on one of his tours. . . . Con-
struction on the Penn theatre in St. Joseph,
Mo., has been postponed indefinitely, ac-
cording to E. H. Peskay, contractor. . . .

the Lyric theatre, Holden, Mo., has been
purchased by /. JV. Davis, formerly of
Platt City, Mo., while Jack Moore, form-
erly manager of the Electric theatre, St.

Seattle

First Runs
(U eek beginning February 14)

BLUE MOUSE; "The Dark Swan/'
Warner.
CAPITOL; “The Greatest Love of All/'

Associated Exhibitors.
COLISEUM; “Sandra,” First National.
COLUMBIA; “Secrets of the Night/’

Universal.
STRAND: “The Only Woman/' First

National (2tJ week).
LIBERlVT: “The Thief of Bagdad,”

United Artists (2d week).
HEILIG; “Girls Men Forget,” De Luxe.
PANTAGES; “Empty Hearts,” Banner.

Joesph, Mo., has taken over the Olive the-

atre there. . . . William Reinke has taken
charge of the Hostettler-Reinke interests

in St. Joseph, Mo., including the Orpheum,
Colonial, Royal and Crystal theatres. . .

Headquarters of the concern have been
moved from Omaha to St. Joseph. . . .

Mrs. Helen Wertenberger, owner of the

Empress theatre, St. Joseph, Mo., has pur-
chased a lot adjoining her theatre for en-
largement. . . . Back again into the in-

dustry comes the veteran W. E. Triiog,

who, after a brief period as representative
for a chemical company, has accepted a

position as district manager of Universal.

p) ETROIT, MICH.—The John H. Kun-^ sky forces and other leaders in the

movie industry here have been kept in hot

water recently by the action of various

reform leaders in descending on neighbor-

hood theaters playing juvenile acts and
hauling the managers into jail. Fines of

$100 have been meted out to four differ-

ent managers during the past few weeks
and if present plans go through all mana-
gers of neighborhood theatres will stop

using children in the future. Many of the

managers have been victimized by children

who falsely swore to be more than 16 (the

limit set by law) and to be rid of the nui-

sance it is probable that all such acts will

be eliminated. In the past the juvenile acts

have proved the biggest drawing card for

neighborhood film theatres that play an act

or two of vaudeville on one or two nights

each week. . . It is expected that

ground will be broken for the new Kun-
sky-Balaban and Katz theatre within 30

days. All but one lease is now in the hands
of the owners and this is a small one that

will be picked up within the next few days,

it is expected. It is planned to have the

house ready for opening 18 months after

the first pick is swung, which would make
the date approximately Sept. 1, 1926.

George W. Trendle of the Kunsky forces

announces that the new State theatre, now

Seattle

First Runs
(Week beginning February 21)

BLUE MOUSE; ‘The Redeeming Sin,”
Vitagraph.
CAPITOL: “Price of the Party,” As-

sociated Exhibitors.
COLISEUM: “City That Never Sleeps,”

Paramount.
COLUMBIA: “Let Women Alone,”

Producers Distributing Corp.
STRAND: “The Golden Bed,” Para-

mount.
LIBERTY: “The Thief of Bagdad,”

United Artists (3d week).
HEILIG: “Gold Heels,” Fox.
PANTAGES: “Three Keys,” Banner.

in process of erection, will be ready by
Oct. 1, 1925. . . No manager has yet
been picked for the Producers Distributing
Corp. office and Neal Kingsley, who was
sent here to make the change, is still in
charge of the manager’s desk. . . Prac-
tically all the Griffith forces were in Detroit
last week end to help put over “Isn’t Life
Wonderful?” E. L. Blair, press represen-
tative

; G. J. Lloyd, Griffith’s personal rep-
resentative; Mrs. Albert E. Grey, wife of
Griffith’s general manager, and Carol Demp-
ster, the star of the picture, were on hand
for a few days to start the week. . .

Thomas D. Moule and Howard O. Pierce,
manager of the Kunsky theatres, and press
representative, attended the meeting of the
Mid West Theatre Managers’ association
in Chicago last week. . . . Edward Zorn
has left the management of the Broadway
Strand to manage a Universal theatre in
the East. He has been succeeded by John
Ainsley.

/WTTAWA, ONT.—Paramount’s “Forty
Winks,” a current release, is being

shown in Canada under the original title,

“Lord Chumley,” from the story of the
same name. The comedy was thus shown
as a first run at the Regent theatre during
the week of February 14 by Manager
Leonard Bishop and at the Capitol the-
atre, Montreal, by Manager Ralph W.
Thayer, during the same week. . . .

During the showing of “He Who Gets
Slapped” at the Regent, Manager Bishop,
who recently captured first prize in the
Eastern Canadian district of the managers’
bonus competition of the Famous Players
Canadian Corporation, staged a simple but
unique musical stunt in conjunction with
the screening of the feature. ... It

consisted of the use of a hidden phono-
graph with the record, “I Pagliacci,” as
sung by Enrico Caruso. The record was
accompanied on the pipe organ of the the-
atre. . . . Oral D. Cloakey, former
manager of the Regent theatre and various
other theatres in the Dominion for the
Famous Players Canadian Corporation and
who was recently with Universal Pictures
Corporation at Universal City, Cal., and at

the Cameo theatre, San Francisco, has re-

turned here with the announcement that he
has arranged for the production of a series

of pictures starring Bill Sullivan, and that

he and Sullivan will tour the Canadian
cities with a special act to be presented in

conjunction with the picture that will be
released first. After this tour Cloakey will

produce a feature picture in Eastern Can-
ada, the locale being the Rouyn gold field

district in Northern Quebec, it is under-
stood. It is said that he has organized a
California Rouyn sjmdicate. . . . The
Columbia theatre, a thriving neighborhood
theatre, of which W. H. Maynard has
been the proprietor for some time past,

has been offered to prospective exhibitors

on a leasehold basis by James S. Wilson.
. . . J. M. Franklin, manager of the

B. F. Keith theatre, was elected a director

of the Ottawa Humane society at the an-
nual meeting of the organization at the
Chateau Laurier, on February 12. Mr.
Franklin, apart from his activities as an ex-
hibitor, is noted as an art critic, being the

owner of an attractive collection of oil

paintings, and also as an animal fancier.

. . . Steps taken by the Amusement Tax
branch of the Ontario Provincial govern-
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ment have resulted in the collecting of con-
siderable more revenue from a number of
Toronto moving picture theatres that had
not charged sufficiently for the amusement
tax, according to an announcement by Hon.
W. H. Price, provincial treasurer, who said
that the Ontario act was quite hard to en-
force. The Amusement Tax branch had
checked up on those who had been short
in their payments. . . . There were no
attempts to heat the tax on the part of
the exhibitors, it was announced, and no
prosecutions were made, but, in some in-

stances, the tax had not been up to the
amount required by the law. Effectual steps
have been taken to collect the whole
amount prescribed.

fiXCBWGE
PLACE
CALT lake CITY, UTAH.—Complete

arrangements have been made for the
second annual banquet for the members of
the Intermountain Film Board of Trade,
March 6. Big doin’s. Regular weekly
meeting of the board comes first

; then
the big spread. George E. Forrester, man-
ager of the local Advertising club, and
managers of the exchanges will speak. The
committee in charge consists of Samuel
Henley, Universal manager, chairman; W.
G. Seib, Bathe manager and L. A. Davis,
F. B. O. manager, members. All branch
managers, salesmen, and male bookers will

attend. Division managers have been in-

vited. . . . Louis Marcus, Western di-

vision manager for Famous, is vacationing
at the Del Monte golf links in California.
. . . H. W. Braly, Famous manager, and
F. S. Gulbransen, salesman, have been stir-

ring up sales in Idaho. . . . Harry
Lustig, division manager for Metro-Gold-
wyn, was here yesterday on his way to

Los Angeles from Denver. . . . George
L. Cloward, M-G local manager, is hitting
the key centers of Idaho and Montana the
next two weeks. . . . R. S. Stockhouse,
Vitagraph manager, is spending the week
in central Utah. ... E. A. Eschmann,
Associated First National general manager,
will be here soon from New York CiK on
his annual trip of all exchanges. He will
confer with W. F. Gordon, local manager.
. . . Clayton D. Parker, Idaho sales-
man, and Claude Hawkes, Utah man for
First National, in this week. . . . "Doc”
Holah arrived from Idaho yesterday. . .

C. L. Walker, Fox salesman, came in from
his Idaho territory. . . . E. R. Wicker
is going to open a new house at Delta,
Utah, which will be his second theatre
there. . . . John J. Gillette, Strand
theatre, Tooele; A. L. Stallings, Kinema
theatre, Richfield; and Gordon Thornberg,
Bluebird theatre, Garfield, are visitors at
exchanges this week. . . . Representa-
tive Petty, legislator and exhibitor at Hur-
ricane, Utah, has been called home on ac-
count of the death of his father. . . .

Buck Wade now has charge of Producers
Distributing offices at Butte, Mont. He
was formerly with Bathe. . . . Jack
Rue, formerly Producers manager at
Butte, is in the Portland territory. Pro-
ducers will open an office there for the
Oregon country which Rue will manage.
. . . Carl Stern is making his first terri-
torial trip this week since opening United
Artists branch exchange here last week.
. . . Doug in “Thief of Bagdad” opens
at Paramount Empress theatre here week
after next at a 50 cent admission price.

. . . A nifty light arrangement this

Here’s a Just Showman
Doing Real Justice

FAIRMONT, MINN., Feb. 24.—W. L. Nichols, popular Southern
Minnesota exhibitor, is making a
great hit in the role of justice of
peace here.

Justice Nichols has played to

turnaway business since he took a

hand in a squabble between the
East Chain school janitor and the
faculty. It seems that Justice
Nichols must decide whether the
janitor is competent and in the
meantime the school is closed be-
cause of interest in the case. The
first day of the trial brought a
capacity house and on the second
day turnaway business. Justice
Nichols, like any good showman,
obtained the largest court room
but found that too small. Exhibitor
Nichols, who conducts Fairmont's
largest picture theatre in his non-
judicial moments, has received
notice that there would be more
than 40 witnesses in the case.

week at the American theatre for First

National’s “What Man Desires” resulted

in wonderful business the first day. . . .

C. G. Epperson, Famous southern Utah
salesman, will show Hugh Braly around his

territory next week.

SEATTLE, WASH.—John J. Sullivan,

Fox manager in this territory, has been
elected president of the Seattle Film Board
of Trade, succeeding Charles Harden, man-
ager of United Artists, who became presi-

dent upon the death of Paul G. Lynch,
Pathe manager. M. J. Schalaifer, manager
of Universal, was elected vice president,

and Mrs. R. B. Lynch was named secre-

tary, succeeding Miss A. K. McCullough.
. . . Activity of the Film Board of
Trade has been stimulating interest recently
in fire prevention. The fire prevention
committee, composed of J. A. Gage, mana-
ger of Educational, and J. J. {“Jack”) Sul-
livan, Fox, visited exchanges a few days
ago and found Seattle ranking high in pre-
cautionary measures. . . February is

Vitagraph month, and there is a brisk con-
test on among the exchanges throughout
the country. The Seattle offices expect to

give other branches stiff competition and
Manager H. A. Black is working hard with
excellent results. . . Third Avenue re-

ceived a visit last week from W. R. Wadell,
exhibitor of Duncan, B. C. . . B. F.

Shearer has landed the contract for equip-
ping the Colonial theatre with new chairs
of the latest opera design. . . Chas. H.
Feldman, manager of Producers Distribut-
ing, held a successful preview of “Char-
lie’s Aunt” at the Liberty theatre here Feb-
ruary 4, and a similar preview at the Clem-
mer theatre, Spokane, the following week.
Audiences in both instances were enthusi-
astic over the picturization of the comedy,
states Mr. Feldman. . . Carl Stern, for-
merly manager of the local offices of Metro-
Goldwyn, will open his new United
Artists exchange at Salt Lake February
27. On this date the change takes place

whereby the Seattle offices handle the Mon-
tana business. Seattle will serve the Mis-
soula section, and Salt Lake the balance
of the state. There will be no interruption
in service. When Arthur H. Huot, mana-
ger of Film Booking Office, returned from
the Los Angeles convention the other day,
he called in his sales force for a confer-
ence and to tell about the great conven-
tion gathering. . . Ned Martin, Univer-
sal’s western sales director, held a confer-
ence at the local offices a few days ago,
and among those who attended were
George Jackson^ Portland manager, accom-
panied by Matt Skorey and Ed Hudson of
his sales staff. Fred Gage, Western divi-

sion manager, and Jack Schalaifer, mana-
ger of the local offices, also were present.

. . . D. J. Chatkin, Educational sales

manager, was a recent Seattle visitor, who
came to hold a sales conference with J. A.
Gage, manager of the local offices.

^ " llll

t2T. LOUIS, MO.—Rumor has it that the

new St. Louis theatre, Grand boulevard
at Morgan street, now under construction,

will be a vaudeville house playing Junior
Orpheum acts instead of a feature motion
picture house and that the Rialto, now
playing Junior Orpheum, will become a first

run picture house when the St. Louis opens.

. . . W. E. {Billy) Truog, new division

manager for Universal, has been assigned

the territory which includes St. Louis, Des
Moines and Omaha, and spent the past

week here. . . . 0. F. Lessing, former
office manager for the local Selznick office

and more recently booker for Metro-
Goldwyn-Mayer, has resigned from his

Metro post to join Jack Weil Productions.

Lessing worked for Weil when he was
manager for Selznick. . . . Charley
Werner, manager for Metro-Goldwyn, is

confined to his home by illness. The boys

along Picture Row are hoping for his

speedy recovery. . . . E. L. {Eddie)
Alperson, former branch manager here for

Universal, has joined as a special repre-

sentative and has gone to New York for

assignment. . . . Roy Dickson, Asso-
ciated Exhibitors manager has decided to

name that big boy of his ^‘Junior.” . . .

Jack Underwood of Enterprise is as busy
as a cat on a tin roof during a sleet storm

;

what, with a lot of new pictures on his

hands shipped from the home office. . . .

Barney Rosenthal, Nat Steinberg & Com-
pany and Columbia Pictures Corporation,

are getting ready for a big celebration of

their first anniversary which will occur in

March. They are staging a March Month
in honor of the occasion and have booked
many first runs on new features for the

month. . . . Lous Stahl put on a Jubi-

lee celebration at his Union theatre, Union
and Easton avenues, February 15. . . .

S. J. Hankin of Educational Pictures re-

ports that the new Crossword Puzzle pic-

tures being distributed by his exchange are

going big in this territory. . . . Wesley
Barry, appearing in person in conjunction
with his latest feature, “Battling Bunyan,”
being released through Associated Exhib-
itors, is going big in the local territory.

. . . C. D. Hill of Producers Distribut-

ing Corporation went to Chicago to attend

a sales convention. . . . Lee Landau of
Granite City, III, visited Moberly and
Sedalia, Mo., during the week to give a

musical act the double-0. Lee is figuring
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on booking the act in his house and wanted
to see how it goes over. . . . S. E. Pen-
rod, divisional manager for F. B. O., is

due here this week. F. B. O. is opening
an office in Memphis, Tenn., on March 1,

transferring the Little Rock, Ark., staff to

that city. John Fratnconi in charge at

Little Rock will head the office. . . .

H. Maxwell who openend his new Illinois

theatre in Sullivan, 111., the past week was
in town to book film. His new house
opened with Tom Mix in “The Last of the

Duanes.” He formerly operated a house at

Hamilton, 111. . . . Sid Meyer, general
sales manager for Fox, will visit here this

week. . . . Roy Anderson, Fox Weekly
cameraman, hurried down to Cave City,

Ky., for shots of the tragedy for the News.
. . . F. B. Fissinger, for the past six

years Southern Illinois salesman for Fox,
has been transferred to the Denver office.

. . . Seen along Picture Row during the

week were Lee Landau, Granite City, 111.

;

John Marlowe, Herrin, 111. ; S. E. Brady,
Cape Girardeau, Mo. ;

Mr. and Mrs. /. IV.

Rodgers and H. Maxwell of Sullivan, 111.

A TLANTA, GA.—Real estate is taking its

toll from the ranks of film men in

this territory. Among the latest who have
gone into the business of selling lots are

Clyde Blakeman, of Associated Exhibitors,

Inc., now located in St. Petersburg, Fla.

;

Walter Brackin, of the Callahan theatre,

Bainbridge, Ga., at Daytona Heights, and
Arthur Dickinson, of Creole Pictures, Inc.,

who has moved to St. Petersburg. . . .

Creole Enterprises have moved into larger

quarters at 111 Walton Street, where the

Metro-Goldwyn force formerly held forth.

The offices are quite an improvement, it is

said. . . . E. L. Cole, secretary of the At-
lanta Film Board of Trade, met Mr. Wil-
kinson, of the Hays organization, in Char-
lotte, N. C., last week for a conference.

. . . Arthur Bromberg, branch manager of

Progress Pictures, is expected' to return

soon from a tour which included Dallas,

New Orleans and Oklahoma City. . . .

Acquisition of a new branch booker in the

person of D. 0. Graham, formerly with
the Progress Pictures, is announced by
The Producers Distributing Corporation.

. . . Fred Weis, of Savanah, who has been
managing a stock organization there for

the past nine months, is planning to return
to motion pictures soon. He has purchased
a complete new projecting outfit and will

begin his new program in April. . . . “The
Lost World” will have its initial showing
in the southeast soon at the Beaux Arts

theatre in Palm Beach, according to Stan-
ley B. Warrick, manager, who has a reputa-
tion for the number of his premier show-
ings. . . . Alpha Fowler, who several years
ago 'vyas one of the most popular managers
in this section, has been returning to old
methods since he assumed the management
of the Palace here. His latest stunt was
an invitation to all members of the Atlanta
Rotary club to step in and view the cur-
rent attraction.

GOPHCR
SNAPES

K
A/r ILWAUKEE, Wis.—The Saxe organi-

zation is preparing to cut the birth-

day cake on March 27 when Stan Brown
observes his first anniversary as manager
of Saxe’s Strand. . . . Two days later

Saxe’s $2,000,000 Wisconsin theatre ob-
serves its first anniversary and Eddie
Weisfeldt, director of production, is ar-

ranging a special program that he says

will beat anything ever attempted hereto-

fore. . . . George Pendergast, Saxe public-

ity expert, is getting ready for the occasion

by lining up what he describes as a million

dollar publicity stunt. Just what it is he
refuses to reveal. . . . Walter Schoen has

announced his resignation as manager of

the Liberty. . . . Henry Wehr, owner of

the house, will temporarily assume the

managerial duties until he selects a suc-

cessor to Schoen. Just what Schoen will

do has not been announced. . . . Lyman
Ballard, special representative from the

Chicago office of United Artists, was in

town last week. . . . Word from Fond du
Lac is that the Bijou is preparing to make
an important policy change which, accord-
ing to the advertisements, will make the

house the “most-talked of amusement cen-

ter in the city.” . . . Sam Pylet, of the

new Hollywood, is offering thrift coupons
in order to boom business. The 'coupons,

if presented on certain days of the week,
will admit two upon the payment of 20

cents. . . . Harry Hart, boss of the Milwau-
kee office of F. B. O., is still in a serious

condition at the Milwaukee hospital. Tem-
porarily, Sam Abrams, of Indianapolis, is

in charge. . . . E. W. Van Norman, of the

Parkway, says his committee will soon have
the plans prepared for the entertainment
of visitors to the national convention in

May. . . . Alex J. Kennedy, employe of the

Royal theatre, of Ashland, is a candidate
for city treasurer. . . . The Rose theatre.

Seventh and Walnut Streets, once the

home of the Jewish drama, later a movie
house, temporarily has been converted into

a Jewish synagogue. . . . Max Krofta, of

the Idlehour and Mozart, who is secretary
of the M. P. T. O. of Milwaukee, is trying
to fi^re out a circular letter that will re-

sult in greater attendance at meetings of
the organization. . . . Andy Gutenberg, of
the Grand and former president of the
Milwaukee M. P. T. O., is recovering from
a severe cold. . . . They say Fred Seegert,
of the Regent and president of the Wiscon-
sin M. P. T. O., has fallen hard for the
radio bug. . . . There’s an addition to the
family of Ed Tunstall. Warner Brothers’
representative. It’s a boy. . . . Fred See-
gert is one of the many Milwaukee ex-
hibitors who permitted boy scouts to go
through their investiture ceremony on the
stage during national boy scout week. . . .

Max Krofta is installing the “Archie
Nuair” ventilating system at the Idlehour.

T NDIANAPOLIS, IND.—Articles of in-

corporation for the Indianapolis Theatre
Guild have been signed by the incorpora-
tors. The Guild, they say, is designed pri-

marily to foster Indiana dramatic ability

and the work of Indiana playwrights espe-
cially. It will cater to the popular taste in

the production of plays, presenting those
which have a general appeal. It is the in-

tention to give any one who wishes to be-
come a member an opportunity to act, thus
bringing to light latent talent, not adhering
to one type of play nor to one cast. The
incorporators have in mind the Theatre
Guild of New York, which fills a place in

the community life of all classes. . .

Harry H. Horst, 47, formerly owner of
the Lyrice theatre, Shelbyville, Ind., shot

himself recently because of worry over
business troubles. He was also the owner
of a shoe store and left a note pertaining
to the business which showed that despond-
ency was the cause of the suicide. . .

The proposal of the Zaring Realty Com-
pany to issue $100,000 of preferred stock

to finance the construction of a new motion
picture theatre in Indianapolis, has been
approved by the Indiana securities commis-
sion. The proposed site of the new thea-

tre is near Fall Creek boulevard and Cen-
tral avenue. A. C. Zaring is president of
the company. . .

' Sale of the Capitol

theatre property at Clinton, Ind., a part

of the Consolidated Theatres and Realty
company, for $47,000 has been approved by
the probate court in Indianapolis. The pur-

chaser, Hulbert M. Ferguson of Clinton

said he is not in the theatre business and
did not intend to operate the property. He
said he was buying for other persons, but
did not disclose their names. In buying
the property, he assumed more than $8,000
tax incumbrances. The theatre was built

about four years ago at a cost of about
$180,000. It was assessed for taxation at

$120,000 and was carried on the books of

the holding company at $210,000. . .

Jacob Markum, owner of the Tuxedo and
Belmont theatres in Indianapolis, has an-

nounced that he will build another theatre

at Roosevelt avenue and Sheldon street.

Of brick construction throughout, it will

have a frontage of 122 feet in Sheldon
street. In addition to the theatre, the build-

ing will contain two storerooms. Opening
will be in April. . . A Marr Colton con-
cert organ has been purchased for the new
Mishawaka theatre, Mishawaka, Ind. The
purchase was authorized at the last meet-
ing of the board of directors of the theatre,

to cost about $22,500. The theatre elected

Milo W. Stark treasurer.

NOW BOOKING

ctlorence Vidot

The GIIU-
of GOLD
tort Malcolm MacGregor, Claire DuBrey,
Alan Boecoe. Bessie Eyton •>< Charles French

OirecUd by ; . . .John Ince

Released, by
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THE FILMMART
F. B. O.

A QUARTETTE OF WESTERN stars

is at work in the F. B. O. studios.

Fred Thompson is at work on “That
Devil Quemando. . . . Lefty Flynn is

making “O. U. West;” Bob Custer is on
“Galloping Vengeance;” and Yakima
Canutte is on “

‘Scar’ Hanan.”
Del Andrews has been engaged for the
direction of the Thompson picture. . . .

A cross country run, college a la mode,
is the feature of Episode'Number 3 of

“The Pacemakers.”

THE JUVENILE, Artlnir Rankin, has
just signed to play an important role

in “Yellow Faces,” with Dick Talmadge,
for F B. O. . . . “Forbidden Cargo”
is being cut in preparation for its re-

lease. . . . Work has been completed
on “Drusilla with a Million,” with Mary
Carr. . . Jacqueline Logan, Clive
Brook, Jean Hersholt and Bell Bennett
are in the cast of “Mock Marriages,”
now completed. . . . H. C. Witwer
visited the studios last week.XXX
ANNA MAY HAS BEEN signed by
Harry Garson to play opposite Lefty

Flynn in his first comedy drama, “Speed
Wild.” . . . One of the releases for

next month, long awaited, is “Parisian
Nights,” the Gothic special. . . . “Jim-
mie’s Millions” will be released March 1.

. . . “Love’s Bargain,” featuring Mar-
jorie Daw, will be available March 22.

. . . March 30 will see the release of a
two reel comedy, “Pie Eyed,” starring
Stan Laurel.

Fox
THE LAST SHOT will be taken this

week on “The Rainbow Trail,” sequel
40 Tom Mix’s last Zane Grey picture,
Cornwall is in the supporting cast. . . .

Emmett Flynn is at work on “Tainted
Souls,” an adaptation of “Sisters of
Jezebel.” . . . Will Walling plays the
heavy role and Elinor Fair is the woman
lead in the Ruck Jones picture, “The
Timber Wolf,” soon to be completed.XXX
ANOTHER FOR EARLY release is

“Marriage in Transit,” starring Ed-
mund Lowe. . . . One John Ford pro-
duction for next season has been com-
pleted and another is well under way.
The first, unnamed as yet, is a racing
drama of Kentucky. Henry B. Walthall
is in the lead. . . “Once to Every-
man,” Ford’s current production, has
George O’Brien in the leading role. Billie

Dove is the leading woman. . . . The
John Golden productions, including
“Lightnin’,” “The First Year,” “Thank-
U,” and “Seventh Heaven, ’ will be pro-
duced soon. XXX
A “READY MADE” T I E U P with
women’s wear shops has been ar-

ranged for “Folly of Vanity,” featuring
Betty Blythe. . . Beginning Feb-
ruary 22 Fox released “The Trail Rider;”
an Edmund Lowe picture, “Champion of
Lost Causes;” and “Drag Harlan.” . . .

Work has begun on “The Apache,”
eighth Van Bibber comedy to be pro-
duced starring Earle Foxe.

Educational
THE CAST OF “STOP Flirting” has
been increased by the signing of Nat-

alie Joyce, one of the W'ampas Baby
stars. She is besides playing in this

feature length comedy also in the lead-
ing role of one of the new two reel

Christie comedies. . . . The, Walter
Hiers Comedies, making their pictures
at the Christie studios, have begun
“Tender Feet,” with Duane Thompson
as the leading woman.XXX
LATEST OF THE STAR series for

Educational among the Bobby Vernon
comedies is “Brass Buttons,” being di-

rected by Walter Graham.
“Hooked,” the latest Hamilton comedy
is having a week’s run at the Rialto,
Broadway. . . . Jesse Lasky has
picked Dorothy Seastrom, leading wo-
man for Hamilton, as one of the four-
teen most beautiful women in the world.

Century
A TWO REEL COMEDY starring A1

Alt, “Dangerous Peach,” is the cur-
rent week’s release by the Century Film
Corporation. It is being released through
Universal exchanges. . . . He com-
pletes the first of a series of twelve com-
edies to be made under his contract.
. . . Wanda Wiley has begun work on
a new two reeler entitled, “Toothaches,”
which is of especial interest as she start-

ed her business career as a dental stu-
dent in Texas Dental College.XXX
AS AN IMPORTANT character sup-

port for Edna Marian in her latest

two-reeler, “After a Reputation,” now in

production, “Pinto” Colvig, cartoonist,
gag writer, and title writer has been
obtained. William Watson is directing
the picture. . Edward I. Luddy is

directing “Toothaches”' in which Jack
Singleton is playing the leading juvenile
role opposite Wanda Wiley.

Columbia
ASIDE FROM ELAINE Hammerstein
Columbia has signed Phyllis Haver,

jjohn Patrick, Otto Hoffman and Wil-
liam Scott for “After Business Hours.”

Dorothy Devore and William
Haines have been signed to appear in

“Fighting the Flames,” which follows
“The Midnight Express.” . . . Doug-
las Doty is working on the continuity
for both pictures.

Associated Exhibitors
AFTER THE FOURTH of the Douglas
MacLean productions had been com-

pleted for Associated Exhibitors, Bogart
Rogers, general manager for MacLean
Productions, left for New York. “In-
troduce Me” will have special screen-
ings before audiences in each of the key
cities. . . . St. Regis Pictures is pre-
paring for the production of the second
of the series of special features, “Head-
lines,” adapted from the story by Dorian
Neve. XXX
A FEW WEEKS AT HONOLULU,
MacLean says, has afforded him a re-

markable vacation
;

he will return this

week, stopping off at Los Angeles on
his way to New York. . . . Mae Tinee,
of the Chicago Daily Tribune has said
“all Chicago will enjoy ‘Barriers Burned
Away,’ ” a portrayal of the Chicago fire.

. . . Work will be started soon on
the second Monty Banks feature produc-
tion under the tentative title, “Breakers
Ahead.”

Paramount
BETTY BR9NSON’S name graces the

cast just disclosed by Paramount for
“Are Parents People?” in which also ap-
pear Florence Vidor and Adolphe Men-
jou. . . . William De Mille used an
ocean liner as the locale for the final

scenes of “Men and Women.” . . . Lu-
cille Carlisle, for a long time Larry
Semon’s leading woman, makes her de-
but in drama in Jack London’s “Adven-
ture,” just completed by Victor Fleming.

{Continued on page 68 )
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TO THE PROD UCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The:Feb.l4-Ins.
Back to Life:Feb.l4-Ins,
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Dec.27-Ins.Jan.lO>Ins.Feb.

14-Ins,
Battling Bunyan :Dec.27-16.Jan.lO-Ins.Feb.l4-Ins.
East of Broadway :Nov.29-Ins.Jan.24-60, 61, 64.Feb.

14-Ins.
Going Up :Dec.lS-22.Dec.27-22.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.
Is Love Everything :Dec.6-Ins.Dec.20-69,71.73.Dec.

27, 169,161, 163,Jan.l0-Ins.Jan.31-43,46.Feb.l4-Ins.
Never Say I)ie:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb.l4-Ins.
Price of a Party, The:Nov.l-In8.Nov.29-Ins.Dec.

13-95,97,99,103,107.Dec.27-Ins.Jan.81-Ins.Feb.l4-
Ins.

Racing Lnck:Jan.31-Ins.
Sky Raider, The: Feb. 14-Ins.
Yankee Consul, The:Dec.l3-22.Dee.27-27.

Banner
Daughters Who Pay :Feb.28-14.
Three Keys :Dec.27-23.

Chadwick
Midnight Girl, The:Feb.7-10.Feb.28-55.
Tomboy, TheiDec.27-21.

Colonial
Forbidden Souls :Feb.28-60,

Columbia
After Business Hours :Feb.28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The:Nov.l6-12.Nov.22-64. Dec.

20-63.

One Glorious Night :Feb.28-63.
Price She Paid, The:Feb.28-63.
Who Cares :Feb.28-63.

Cranfield & Clarke
Strangling Threads :Dec.27-164.

Davis
Tales of a Thousand and One Nights, TherFeb.

28-61.

East Coast
Early Bird, The:Feb.7-18.

F. B. O.
Air Hawk, The:Nov.29-83.Dec.27-166,167.
Breed of the Border:Feb.7-65.Feb.28-86.
Broken Laws :Nov.l-80.81.Dec.6-71.Dec.27-176, 177,

179,Jan.81-67.
Cheap Kisses :Dec.27-169.
Cloud Rider, Thc:Feb.21-62.
Flashing Spurs :Dec.20-66.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.28-99.
Laughing at Danger :Nov.l6-69.Dec.6-78.
Midnight MoUy :Jan. 10-60.Jan.24-68, 69.
Millionaire Cowboy, The :Feb.28-86.
No-Gun Man, The :Nov.8-89.Nov.22-72.Feb.28-86.
On the Stroke of Three :Dec.l8-104,106.
O. U. West:Feb.28-86.
Parisian Nights:Jan.17-40.
Quemado :Dec.6-71.
SUk stocking Sal:Nov.29-81.Dec.27-172,178.
Youth and Adventure: Jan.8-76.Jan. 17-42.

First National
Age of Innocence, The:Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.
Bom Rich :Dec.20-20.
Boss of Little Arcady, The:Dec.l3-Ins.
Classmates :Dec. 6-24.Feb.28-25.
Chickie :Dec. 13-Ins.
Declasse :D6c.l3-Ins.
Enchanted Hill, The:Dec.l8-Ins.
Enticement :Dec. 13-Ins.Feb.28-26, 27, 28.
Eternal Lamps, The:Dec.l3-Ins.
Far Cry, The:Dec.l3-Ins.
Fashions for Men :Dec.13-Ins.
Frivolous Sal:Feb.28-26.
Hail and Farewell :Dec.l3-In8.
Heirs Apparent :Dec.l3-Ins.

Her Night of Romancc:Dec.27-34.Jan.31-14.Feb.
28-24.

Husbands and Lovers :Jan.3-17.Feb. 28-25.
Idle Tongues :Jan. 10-15.Feb.28-26.
If I Marry Again :Feb.21-20.
Inez from Hollywood : Jan.3-18.Feb.28-25.
Interpreter’s House, The:Dec.l3-Ins.
Judgment :Dec. 13-Ins.
Lady,The:Dec.l3-Ins.Feb.l4-24.25.
Learning to Love:Dee.l3-Ins.Feb.21-18,19.
Lost World, Thc:Dec.l3-Ins.
Love’s Wilderness : Jan. 17-12.Feb.28-24.
Man She Bought, The:Dec.l3-lns.
My Son:Dec.l3-Ins.
National Anthem, The :Dec. 13-Ins.

New Toys:Dec.l8-Ins.
One Way Street, The :Dec. 13-Ins.
One Year to Live :Dec. 13-Ins
Only Woman, The :Dec.6-22,23.Jan.l7-ll.Feb.21-16,

17.

Sally :Dec. 13-Ins.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.
So Big :Nov.29-Ins.Jan.10-16.Jan. 24-12.13.Feb.7-24.

Feb.28-24.
Song and Dance Man. The:Dec. 13-Ins.

Thief in Paradise, A :Dec. 13-Ins.Jan.31-13.Feb.7-23.

Feb.28-23.
Uriah’s Son :Dec. 13-Ins.
United States Flavor :Dec. 13-Ins.

World Without End :Dec. 13-Ins.

Fleming
Fighting Chance, A :Jan. 17-6.Feb. 14-20,21.
Fighting Parson, The:Feb.l4-20,21.
Scarlet and Gold :Dec. 13-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20.21.
Shackles of Fear :Nov.22-57.Dec. 13-12.Dec.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The :Nov.22-57.Dec.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox
Arizona Romeo, Thc:Jan.3-In8.
Curlytop : Jan.3-Ins.
Dancers, The :Jan. 17-Ins.
Daughters of the Night :Nov.8-Ins.Nov. 29-Ins.
Deadwood Coach, The:Dec. 18-Ins.
Dick Turpin :Feb.21-4,5.
Folly of Vanity, Thc:Feb.21-In3.
Gold Heels :Dec.27-Ins.
In Love with Love:Jan.3-In8.
Iron Horse, The:Dec.l3-20,21.Jan. 10-6,7.Feb.7-16, 17.

Last Man on Earth, The:Nov.8-In8.Dec.6-In8.
Ports of Call: Jan.3-Ins.
Roughneck, The :Dec.13-Ins.
Teeth :Nov.8-Ins.Nov.29-Ins.

Gerson
Ten Days :Feb.7-20.
Too Much Youth :Feb.28-65.

Gotham
Women and Gold :Dec.6-10.

Hercules
Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Independent
Dangerous Pleasure:Dec.20-70,

Jans
Ermine and Rhinestones :Dec. 27-22.Feb. 28-53.
Mad Dancer, The :Dec. 27-22.Feb.28-53.
Married :Feb.28-53.
Playthings of Desire :Feb. 28-53.

Lee-Bradford
Lights of London, Thc:Jan.l7-9.

Lowell
Floodgates: Nov.29-10.DGC.6-18.Dec. 13-16.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The :Dec.l3-10,ll.
Cheaper to Marry :Dec.27-9.Jan. 10-1.Feb.7-12.13.

Feb.28-7.

Confessions of a Queen :Feb.7-12,13.Feb. 14, 1,6.Feb.
28-7.

Chu Chin Chow:Dec.20-l,Dec.27-8,Jan.l0-l.Jan.l7-
Ins.Feb.7-12,13.Feb.28-7.

Denial, The:Feb.7-12,13.Feb.28-7.
Dixie Handicap, The :Dec.27-8.9.Jan.3-l.Jan. 10-1.

Feb.7-12,13.Feb.28-7.
Excuse Me:Dec.27-9,Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l.Jan.31-l.Feb.7-l,12,13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.In8.

Dec.27-l.Jan.31-l.Feb.7-l,12.13.Feb.l4-l,6.Feb.21-
In3.Feb.28-l, 7.

Greed: Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.13-l.Dec.27-
1.9.Jan.l7-l.Jatf.24-l.Feb.7-Ins.Feb.l4-l.Feb.21-l.

Feb.28-7.
He Who Gets Slapped:Nov.8-l,Nov.l6-l.Nov.l6-

Ins.Nov.22-l.Nov.29-l.Dec.6-l.Ins.Dec.27-1. 8.Jan.
3-14-,15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Lady of the Night :Feb.7-12,13.Feb.28-7.
Man and Maid :Feb.7-12,13.Feb.28-7.
Merry Widow, The:Nov.8-1.Nov. 15-Ins.Dec. 6-1.Dec.

27-1.

Navigator, Thc:Nov.l-l.Dec.27-l,9.
Never the Twain Shall Mbet:Jan.81-10.Feb.l4-l,6,7.
Prairie Wife, The :Feb.7-12,13.Feb.28-7.
Proud Flesh :Feb.7-12, 13.
Rag Man, The :Feb.7-12,13.Feb.l4-l.Feb.28-7.
Romola:Dec.l3-l.Dec.27-l,8.
Seven Chances :Feb.7-12,13.Feb.l4-l, 6.Feb.28-7.
Sporting Venus, The :Feb.7-12. 13.Feb. 14-1.Feb.28-7.
So This Is Marriage:Nov.22-8.9.Jan.24-8.
Way of a Girl, The:Feb.7-12,13.Feb.28-7.
Wife of the Centaur:Jan.lO-4,5.

Metropolitan
Pell Street Mystery, TherFeb.7-81.

Paramount
Adam’s Daughter :Nov.l5-Ins.Nov.29-12.
Adventure :Nov. 15-Ins.Nov.29-13.
Air Mail, The:Nov.l5-Ins.Nov.29-13.Jan. 31-12.Feb.

21-12.
Any Woman :Nov.l5-Ins.Nov.29-13.
Argentine Love:Dec.20-9.Jan.3-12.
Beggar on Horseback :Nov.l5-In8.Nov.29-13.
Charmer, The:Nov.l6-Ins.Nov.29-12.
Coast of Folly, The:Nov.l5-In8.Nov.29-12.
Code of the West, The:Nov.l5-Ins.Nov.29-18.Feb.

14-11.
Coming Through :Dec.20-9.Feb.7-7.
Contraband : Nov.l5-Ins.Nov.29-12.Jan. 17-8.Jan.Sl-

12.Feb.21-12.
Crowded Hour, The:Nov.l5-Ins.Nov.29-12.
Devil’s Cargo, The :Nov.l5-Ins.Nov.29-13.Jan.3-13.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The:Nov.l6-Ins.Nov.29-12.Jan.24-66.
East of Suez:Dec.20-8.Feb.7-8.
Flaming Wrath:Dec.20-10.
Forbidden Paradise :Dec.20-8.
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.Feb.21-12
Garden of Weeds, The:Dec.20-9.
Gate Opens, The:Nov.l6-In3.Nov.29-18.
Golden Bed, The :Nov.22-15.Dec.20-9.Jan.8-ll.Feb.

7-8.Feb.21-ll.
Goose Hangs High, The:Nov.l5-Ins.Nov.29-lt.JaB.

31-12.Feb.l4-ll.Feb.21-12.
Grounds for Divorce :Nov.l6-Ins.Nov.29-13.
I’ll Tell the World :Nov.l5-Ins.Nov.29-18.
Kiss in the Dark, A:Nov.l6-Ins.Nov.29-18JPeb.7-8.
Light of Western Stars, The:Nov.l6-Ins.NoT.29-li.
Little French Girl, That:Nov.l5-Ins.Nov.29-12.De«.

13-6.Feb.7-8.
Locked Doors :Dec.20-8.Jan.81-11.
Madame Pompadour :Dec. 18-Ins.
Madame Sans Gene:Nov.l6-In3.Nov.29-12.Feb.7-8.
Man and the Law, The:Nov.l6-Ins.Nov29-12.
Manhattan :Dec.20-9.
Man Must Live:Dec.20-8.
Maori of the South Seas :Nov.l5-Ins.Nov.29-13.
Marry Me:Nov.l5-Ins.Nov.29-12.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan. 81-12.

Feb.21-12.
Miss Bluebeard :Dec.20-9.
Modem Babylon :Nov.l6-In8.Nov.29-12.
New Lives for Old :Nov.l6-Ins.Nov.29-12.Jan. 24-4.

Jan.31-12.Feb.21-12.
New York Life:Nov.l5-In3.Nov.29-12.
Night Club, The:Nov.l5-Ins.Nov.29-18.
None But the Brave :Nov.l5-Ins.Nov.29-12.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.
Old Home Week:Nov.l5-Ins.Nov.29-12.
Paths to Paradise :Nov.l5-Ins.Nov.29-13.
Peter Pan :Nov.l5-Ins.Nov.22-14.Nov.29-18.Dec.l3-
5.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.Feb.7-8.
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Sackcloth and Scarlet :Nov.l5-Ins.Nov.29-12.Feb.21-
12 .

Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l5-Ins.Nov.29-12.

Jan.l7-8.Jan.Sl-12.Feb.21-12.
Spaniard, The:Nov.l6-In8.Nov.29-12.Feb.7-8.
Swan, The :Nov.l5-Ins.Nov.29-13.Jan. 10-9.Jan.Sl-

12.Feb.7-8.Feb.21-12.
Thundering Herd, Thc:Nov.l5-Ins.Nov.29-13.Jan.

24-4.Jan.31-12.Feb.7-8.Feb.21-12.Feb.28-16.
Tomorrow’s Love :Dec.20-8.
Tongues of Flame :Nov.22-14.Dec.20-8.Dec.27-13.

Feb.7-8.
Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Top of the World, The:Nov.l6-Ins.Nov.29-12.Jan.

10-9.Jan.31-12.Feb.21-12.
Wrath of the Gods, The:Nov.l6-Ins.Nov.29-12.
Young Wives :Nov.l5-In3.Nov.29-12.

Pathe
Battling Orioles, The:Nov.l6-57,69,61.Nov.22-79,81,

83,Nov.29-75.Dec.l3-Ins.Feb.l4-Ins.
Dynamite Smith :Nov.l6-Ins.Nov.29-8.Dec.27-10.Feb.

14-Ins.
Hot Water; Nov.l-Ins.Nov.8-18.Nov.22-10.Nov.29-

16,17.

White Sheep, The;Jan.3-124.Jan.31-62,64,66.

Preferred
Boomerang, The :Feb.28-16.
Capital Punishment :Dec.20-16.Jan.10-12,13.Feb.

7-ll.Feb.l4-23.Feb.28-18.
Mansion of Aching Hearts, The :Feb.28-17.
Triflers, The:Dec.20-16.Dec.27-20.Jan.31-8.Feb.21-10

Feb.28-17.
White Man:Nov.8-24.Nov.29-ll.Dec.l3-18.Feb.28-17.

Prineipal
Mine with the Iron Door, The :Dec.6-14,IB.Dec.

13-

113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.
Re-Creation of Brian Kent, The :Feb.28-8.9,104.

Producers Dist. Corp.
Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.

16-60.Nov.22-84.Nav.29-68.Dec.6-64.Dec.18-92.Deo.
20-76.Dec.27-158.Jan.3-68.

Awful Truth, The;Jan.24-75.Jan.31-62.Feb.7-79.Feb.
14-75.Feb.21-71.Feb.28-92.

Bad Lands, The:Feb.l4-80.Feb.21-76.Feb.28-101.
Barbara Frietchie:Nov.l-7,61.Nov.8-ll,77.Nov.l6-

61.Nov.22-85.Nov.29-69.Dec.6-66.Dec.13-93.Dec.20-
71.Dec.27-169.Jan.3-68.

Beauty and the Bad Man:Jan.24-74. Jan.31-61.Feb.
7-78.Feb.l4-74.Feb.21-70.Feb.28-89.

Beyond the Border :Jan.24-78.Jan.31-63.Feb.7-82.
Feb.l4-78.Feb.21-74.Feb.28-97.

Cafe in Cairo, A:l-7,71.Nov.8-ll,72.Nov.l6-60.Nov.
22-80.Nov.29-64.Dec.6-60.Dec.18-88.Dec.20-72.Dec.
27-164.Jan.3-64.Jan.l0-64.Jan.l7-56.

Chalk Marks :Nov, 1-7,64.Nov,8-ll, 74.Nov. 15-58.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.
27-156.Jan.3-66.

Charley’s Aunt:Jan.l0.51,62.Jan.l7-43.44.Jan.24-51.
64,65.Jan.31-62,65,69,64.Feb.7-67,68,69.70.71,72.
Feb.l4-67,73,79.Feb.21-8,9,63,69,75.Feb.28-22,23,
76,88,100.

Chorus Laidy, The:Nov.l-7,70.Nov.8-ll,69.Nov.l6-
63.Nov.22-77.Nov.29-61.Dec.6-57.Dec.13-85.Dec.20-
69.Deo.27-161.Jan.3-61.Jan.l0-62.Jan.l7-54.

Crimson Runner, The:Jan.24-70.Jan.31-56.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.

Crossed Words :Jan.24-79.Jan.31-65.Feb.7-80.Feb.
14-76.Feb.21-72.Feb.28-93.

Flaming Forties, The :Nov.8-67,Nov.16-51.Nov.22-
76.Nov.29-59.Dec.6-55.Dec.l3-83.Dec.20-67.Dec.27-
149.Jan.3-69.

Friendly Eenemles :Jan.l0-53,64,55,56.57,58.Jan.l7-
45.46,47,48,49,50.Jan.24-58.59,62.63.Jan.31-64,57,60.
Feb.7-75.Feb.l4-70.Feb.21-66,77.Feb.28-81.104.

Girl of Gold, Tbe:Jan.l0-59.Jan.l7-61.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.

Girl on the Stairs, The:Nov.l-7,69.Nov.8-ll,71.
Nov.l6-65.Nov.22-79.Nov.29-63.Dec.6-69.Dec.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

Her Market Value:Jan.24-67.Feb.7-74.Feb.l4-16,17,
68.Feb.21-64.Feb.28-77.

House of Youth, The:Nov.l-7,65.Nov.8-ll,82.Nov.
16-66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.18-98.Dec.
20-82.Dec.27-164.Jan.3-74.JanlO-61.Jan.l0-58.

Legend of Hollywood, The:Nov.l-7,59.Nov.8-ll,80.
Nov.l6-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l8-96.
Dec.20-80.Dec.27-162.Jan.S-72.

Let Women Alone :Dec.l8-84.Dec.20-68.Dec.27-160.
Jan.3-60.Jan. 10-60.Jan. 17-63.

Mirage, The:Nov.l-7,78.Nov.8-ll,70.Nov.l6-54.Nov.
22-70.Nov.29-62.Dec.6-68,Dec.l3-86.Dec.20-70.Dec.
27-162.Jan.S-62.Jan.l0-65.Jan.l7-67.

On the Shelf :Nov.l-7,74.Nov.8-ll,68.Nov.l6-52.Nov.
Nov.22-76.Nov.29-60.Dee.6-56.

On the Threshold :Jan.24-71.Jan.31-58.Feb.7-77.Feb.
14-72.Feb.21-68.Feb.28-85.

Pampered Youth: Nov. 23-lS.Dec.6-17.Dec.l3-16.
Dec.20-16.

Phantom Shadows ;Nov.22-67.Dec.l3-12.Dec.20-18.
Dec.21-25.Jan.17-6.

Ramshackle House :Nov. 1-7,63.Nov.8-ll,78.Nov. 16-
62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.18-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance :Nov.l-7,68.Nov.8-ll.73.Nov.16-
67.Nov.22-81.Nov.29-66.Dec.6-61.Dec.20-73.Dec.
27-166.Jan.3-65.

Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.8-71.JanlO-66.Jan. 17-68.

Stop Flirting :Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-
77.Feb.21-73.Feb.28-96.

Texas Trail, The :Feb.l4-82.Feb.21-78.Feb.28-105.
Trooping with Ellen:Nov.l-7,67.Nov.8-ll,75.Nov.

16-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dcc.20-76.Dec.27-167.Jan.3-67.Jan.10-63.Jan.17-
66.

Welcome Stranger ;Nov.l-6,62.Nov.8-ll,79.Nov.l6-
6S.Nov.22-87.Nov.29-71.

Wise Virgin, The:Nov.l-7.60.Nov.8-ll,81.Nov.l6-66.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.18-
97.Dec.20-81.Dec.27-163.Jan.8-78.

Russell
Courageous Coward, The:Dec.27-17.
His Own Law:Dec.27-17.
Night Letter, The:Dec.27-16.
Passing Wolf MacLean, The:Dec.27-17.
Rattler, The:Dec.27-17.
Robes of Sin, The:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame:Jan. 3-6.

United Artists
America:Nov.l-18.Nov.8-12.Nov.l6-4.Nov.22-16.

Nov.29-16.Dec.6-6.
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.l-

10 .

Dorothy Vernon of Haddon Hall :Nov.l-19.Nov.8-
18.Nov.l6-4.Nov.22-17.Nov.29-14.Dec.6-7.

Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.

Salvation Hunters :Feb.28-5.
Thief of Bagdad, The:Jan.24-ll.Jan.81-7.Feb.7-16.

Feb.14-9.Feb.21-15.Feb.28-3.

Universal
Butterfly :Nov.29-2.
Clash, The:Dec.6-2.
Dangerous Innocence :Nov.8-7.Nov.22-4.Dec.6-8.
Don Dare-Devil :Nov.8-7.Nov.22-4.Dec.6-2.
Family Secret, The:Nov.29-2.
Fast Worker, The:Nov.29-2.
Fifth Avenue Models :Nov.8-7.Nov.22-4.Dec.6-2.
Gayety Girl, The:Nov.29-2.
Hunchback of Notre Dame, The:Nov.l-6. Nov.29-8.

Dec.l3-4.Dec.27-6.Jan.31-4,6.Feb.l4-3.
Hurricane Kid, The:Nov.8-6.Nov.22-2.Dec.6-2.Dec.

27-2.

I’ll Show You the Town :Nov.22-3.Dec.6-2.
-K-Thc Unknown :Nov.29-2.
Last Laugh, The:Feh.7-4.5.Feb.l4-4.6.Peb.21-2.
Let ’Er Buck:Nov.8-7.Nov.22-4.Dec.6-3.Feb.7-6.
Love Cargo, Thc:Nov.8-7.Nov.22-4.Dec.6-S.
Love and Glory :Nov.29-2.
Mad Whirl, The:Nov.8-6.Nov.22-2.Dec.6-2.
Man in Blue, Thc:Dec.6-2.
Meddler, The :Nov.8-7.Nov.22-4.Dec.6-2.
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.8-2.Jan.

17-3.Jan.31-3.
Phanton of the Opera, The :Dec.27-3.Jan. 10-3.Jan.

24-2.Feb.7-2,3.Feb.28-2.
Raises :Nov.8-6.Nov.22-8.Dec.6-2.
Reckless Age, The:Nov.29-2.
Red Clay :Nov.8-7.Nov.22-4.Dec.6-2.
Ridin’ Thunder :Nov.8-7.Nov.22-4.Dec.6-8.
Rose of Paris, The:Nov.29-2.
Price of Pleasure, The:Nov.8-6.Nov.22-2.Dec.6-2.
Saddle Hawk, The:Nov.22-3.Dec.6-2.
Secrets of the Night :Nov.8-6.Nov.22-2.Dec. 6-2.
Sigmal Tower, The:Nov.29-2.
Smouldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.

3-3.Jan.17-2.Jan.31-2.
Taming the West:Nov.8-7.Nov.22-4.Dec.6-2.
Tornado, The :Nov.l-2,8.Nov.29-2,4.6.Dec.lS-2,3.Jan.

3-4,6.
Turmoil, The:Nov.29-2.
Wine:Nov.29-2.
Up the Ladder:Nov. 8-7.Nov.22-4.Dec. 6-2.

Vitagraph
Alibi, The:Dec.6-16.Dec.l3-14.
Baree, Son of Kazan :Nov.22-13.Dec.6-17.Dec.l8-16.
Behold This Woman :Nov.8-16.Nov.22-12.Dec.6-16.

Dec.13-14.
Beloved Brute, The:Nov.l-23.Nov.8-19.Nov.l6-ll.

Nov.29-6.Dec.l3-14.Dec.20-16.
Captain Blood :Nov.l-21.Nov.8-16,17.Nov.l6-8.Nov.

22-12.Nov.27-6.7.Dec.6-16.Dec.l8-14,16.Dec.20-14,
16.

Clean Heart, The:Nov.l-20.Nov.8-17.Nov.l6-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.l3-14.Dec.20-14.

Code of the Wilderness, The:Nov.l6-9.Nov.22-12.
Dec.13-14.

Greater Than Marriage:Nov.l-26.Nov.8-17.Nov.l6-
8.Nov.22-13.Nov.29-6.Dec.6-17.Dee.l3-17.

Happy Warrior, The:Dec.6-17.Dec.l8-14.
In the Garden of Charity :Dec.6-16.Dec.l8-14.
Magnificent Ambersons, The :Dec.20-16.
Pampered Youth :Feb.28-13.
Redeeming Sin, The;Nov.22-12.Dec.6-17.Dec.l8-16.

Dee.20-14.
Road That Led Home :Dec.6-17.Dec.13-14.
School For Wives :Feb.28-12.
Steel of the Royal Mounted :Dec.6-16.Dec.l8-14.
Two Shall Be Born:Nov.22-18.Dec.6-17,19.Dec.l8-

19.Dec.20-17.
Unknown Story, The:Dec.6-16.Dec.l8-14.

Warner Brothers
Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The:Dec.6-20,21.Dec.21-18.Feb.l4-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Lover:Feb.l4-19.
Find Your Man :Feb.l4-18.

How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The :Nov.l6-6,7.Nov.29-13.Feb. 14-18.
On Thin Ice:Feb.l4-19.
Recompense :Feb.l4-19.
Tracked in the Snow:Feb.l4-19.
Why Girls Go Back Home:Jan.24-6.

Wilson-Wetherald
White Mice :Jan.24-62. Jan.31-60.Feb.7-68.

Short Subjects
Arrow

Billy West Comedies :Dec.l3-100.101.

Educational
Bright Lights:Jan. 17-4.

Cameo Comedies ;Feb.7-9.
Crushed :Dec.l3-8.
Earl Hurd Cartoon Comedies :Dec.l8-9.
Educational Pictures :Nov.8-20.Dec.27-16.
French Pastry ;Jan. 17-4.

Her Boy Friend :Feb.21-67.
High Gear;Jan.17-4.
Hooked :Feb.21-13.
Judge’s Crossword Puzzles :Feb.l4-16.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
Kinograms:Dec.6-7 .Dec.20-13.Jan. 8-9.Jan. 17-5.Jan.

31-9.Feb.l4-13.Feb.28-19.
Lovemania:Jan.3-8.
Low Tide :Feb. 14-14.
Motor Mad:Dec.27-14.
Poor Butterfly :Dec. 6-8.
Stupid but Brave;Jan. 3-8.

Tuxedo Comedies :Jan.3-8.
What a Night :Dec.27-14.

Film Booking Oflfices

Bray Cartoons :Dec.27.-166..Tan. 24-66.
Go-Getters, The:Nov.l-77.Nov.l5-67.Nov.29-79.
Heebie Jeebies ;Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb.28-91.
Jimmy Aubrey Comedies :Jan.8-79
Monsieur Don’t Care:Feb.l4-66.
Oh What a Flirt :Feb.28-91.
Pie-Eyed :Feb.l4-66.
Screen Almanac, The:Dec.27-165.Jan24-66.
Somewhere In Wrong :Feb.l4-66.
Stan Laurel Comedies :Dec.27-171.
Twins :Feb.l4-66.
West of Hot Dog:Feb.l4-66.

Fox Film Corp.
Fox Educationals:Dec.27-Ins.
Fox News :Dec.27-Ins.7-18.Feb.28-10.

Pathe
Are Blond Men Bashful :Dec.27-Ins.
Big Town, The:Feb.l4-84.
Chronicles of America, The:Jan.3-In8.
Circus Fever:Feb.l4-84.
Excuse My Glove :Feb.21-80.
Feet of Mud:Dec.27-In8.
Galloping Hoofs :Dec.l3-Ins.Dec.27-198.Janl0-44,45,
Jan. 17-Ins.Jan.31-84.Feb.7-84.

Honeymoon Hardships :Feb.28-108.
Idaho:Feb.l4-70,71,72.73,74.75.Feb.28-82,83.
Laugh That Off :Feb.21-80.
Mack Sennett Comedies :Nov.l5-Ins.Jan.24-84.
Off His Trolley:Dec.27-Ins.
Our Gang Comedies ;Dec.l3-116.
Pathe News:Dec.20-84.Jan.24-77.Jan.81-77.Feb.7-66.

Feb.l4-80.Feb.21-71.
Pathe Review :Dec.6-120.
Reel Virginian, The:Nov.29-92.
Ten Scars Make a MantNov.16-Ins.Dec.18-Ine.Jan.

10-68.

Royal Razz, The :Dec.27-Ins.
Sea Squawk, The:Dec.27-Ins.
Sportlights ;Janl7-60.

Rayart
Battling Brewster :Feb. 28-59.

Universal
Fighting Ranger, The :Jan.l0-2.Jan.24-6,7.
Hello Kid:Feb.21-3.
International News :Dec.27-4.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The:Nov.8-2,3.Nov.22-6,7.Dec.6-4,6.
Taxi War:Feb.21-3.

Wilson & Co., Inc.
Ebenezer Ebony :Feb.28-52.
Karlo Kolor Komics :Jan.24-64.Feb.28-52.
Redhead Comedies :Feb.28-52.
Wonder Book, The :Feb. 28-52.
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{Continued from page 65)

FIVE SCENES AT ONE time were be-
ing run off last week in the Coast

studios. Leatrice Joy was enacting a

scene in “The Dressmaker from Paris,”

with Ernest Torrence; William K. How-
ard was conducting a thousand Indians
in a war dance in “The Thundering
Herd,” in which Lois Wilson and Jack
Holt are featured; 200 cannibals were
charging the house of Pauline Starke
and Tom Moore in “Adventure”; while
cameras also focussed on “The Charmer”
and “The Night Club.”XXX
CHARM, GRACE and individuality are

said to be combined in Greta Nissen,
“discovered” recently by Mr. Lasky. He
is enthused highly with this dancer who
attracted comment during the winter
months by her work in “The Beggar on
Horseback.” She will be featured in “In
the Name of Love.” . . . Raymond
Griffith, Louise Fazenda, Wallace Beery
and Vera Reynolds are working in “The
Night Club.”

Universal
NOW ON ITS WAY to New York to

be released the “Phantom of the

Opera” has been completed with color
scheme said to surpass that used in “The
Hunchback.” . . . Madge Bellamy
and James Kirkwood have leading roles

in “Secrets of the Night,” which will be
released this week by Universal. . . .

It was adapted from “The Nightcap,”
a stage production. . . . Aside from
the above characters the work of Zasu
Pitts has been commended also.XXX
THE GERMAN COMPANY, UFA, has

released, through Universal, “The
Last Laugh” to the American market.
Among other pictures coming from this

company is “Siegfried,” drawn from the
original Norse legend. ... A sensa-
tion followed the announcement last

week of the marriage of Hugo Mayer,
of the Wilbar Engraving Company, to

Mab Gaily, daughter of Isabel Rae, one
time leading woman for the Imp com-
pany. XXX
COLLINS’ CAVE imprisonment has
been recorded in the International

Newsreel issue. Number 15. . . . J. K,
Burleigh, Universal art director, has re-

signed his position to take charge of all

art work in connection with the Experi-
menter Publishing company of New
York. . . . Lola Todd, 1925 Wampas
Baby star, has been cast opposite Jack
Hoxie in “The Demon,” which will be
shot this week.

Vitagraph
IN SIGNING WITH Vitagraph to play

in “Baree, Son of Kazan,” Anita Stew-

art is going back to the company for

which she worked when her name first

became common to theatregoers. . . .

Donald Keith, playing opposite her, was
cast with her and Bert Lytell in “The
Boomerang.” . . . Albert E. Smith,
president, has again entrained for Holly-
wood where he will supervise several

productions. XXX
A CHANGE OF TITLE has been an-
nounced for “In the Garden of Char-

ity.” It will be released under the name,
“Tides of Passion,” now being produced
by J. Stuart Blackton from the novel of

Basil King. Mae Marsh is in the leading
role. . . . Victor Hugo Halperin is

soon to start on “The L^nknown Soldier”
in one of the Brooklyn studios.

Aileen Pringle is featured by Distinctive
Pictures Corporation making “Wildfire”
in a Vitagraph studio.

PrincipeJ Pictures

A MILLION DOLLARS is said to have
been set out by the McCall Publishing

company on publicity for “His Father’s
Son,” a new story recently sold by
Harold Bell Wright to be run serially.

. . . The writer’s popularity is expect-
ed to asset the showing of “The Mine
With the Iron Door,” the first of a series

of Wright stories released by the Prin-
cipal Pictures Corporation.XXX
“BRIAN KENT” is the name under
which “The Re-creation of Brian

Kent” will be billed. . . . Helene Chad-
wick and Kenneth Harlan head the cast.

Work has been started on the
fourth of the series, “The Winning of

Barbara Worth,” which Sol Lesser be-
lieves is one of Wright’s most widely
read stories.

Warner Brothers
THE GROWING LIST of plays and

novels to be taken by Warner Broth-
ers for picturization now includes “The
Inevitable Millionaires,” by E. Phillips

Oppenheim, and “The Wife Who Wasn’t
Wanted,” by Gertie Wentworth James.
The former will serve as a vehicle for

Willard Louis. The latter will exploit

the talents of Irene Rich. . . . Others
just bought are “The Passionate Quest,”
and “The Prince of Sinners.”XXX
JUNE FIRST Lowell Sherman will

make his re-entry in the motion pic-

ture industry, starring in subjects for

Warner Brothers in their recent stock
company arrangement. He was signed
last week in the midst of a successful
run of “High Stakes,” in Chicago, where
he is filling an important role in the
cast. He has formerly appeared in “Way
Down East,” and “Monsieur Beaucaire.”

B. P. Schilberg

OWEN MOORE and Madge Bellamy
appear in the screen version of “The

Parasite,” B. P. Schulberg production,
now showing at the Picadilly theatre.

. . . J. G. Bachman has received the
first print of “The Boomerang.” . . .

Alyce Mills left for the Coast last week
to begin work under a long term con-
tract starting with “Faint Perfume.”

Pathe

CHIEF AMONG EVENTS on the Hal
Roach lot last week was the signing

of Fay Wary, considerably prominent
among screen beauties, as leading
woman for Glenn Tryon in his latest

comedy. . . . Charlie Chase and his

director, Leo McCarey, have returned
from a brief trip to San Francisco where
the next story for the comedian was
written. . . . The title finally selected
for the latest Spat family comedy com-
pleted last week is “A Royal Flush.”

XXX
A MULTIPLE REEL feature with Rex,
King of Wild Horses, has been com-

pleted, and F. Richard Jones, supervis-

ing director of the Roach studios, is

helping Director Jackman with the final

editorial revising. . . Free radio

maps are being distributed by Pathe in

connection with the tieup between the

News and broadcasting stations. . .

“Idaho” in ten chapters is released this

week. XXX
STUDIO INTERIORS of “Sunken Sil-

ver,” were objectives of the camera
last week at Florida under the direction

of George B. Seitz. . . . Two Hal
Roach comedies for release this week
are “The Haunted Honeymoon,” a Glenn
Tryon two reeler, and “Plain and Fancy
Girls,” featuring Charley Chase.
Harry Langdon’s comedy is “His Mar-
riage Vow.” The title of the Ben Tur-
pin subiect for the week is “His Rasp-
berry Romance.”

Metro-Goldwyn-Mayer
THE SIGNATURE OF Alf Goulding
who directed “Excuse Me” has been

affixed to a long term contract with
Metro-Goldwyn-Mayer. . . . Publicity

letters indicate that “Greed” is shatter-

ing records in larger cities. . . . Many
exhibitors are reported to have asked for

“Janice Meredith” for special Washing-
ton’s Birthday showing. . . . Irving

G. Thalberg has returned to the Coast
with scripts for several new productions.

XXX
DRAMA OF THE HILLS is enfolded

in “Sun Up” recently accepted for pro-

duction in pictures after its success on
the stage. . . . Conway Tearle’s new
contract seems to have resulted from his

triumph in “The Great Divide.” .

In Von Sternberg’s coming production,

“Escape,” will appear Frank Currier as

Colonel, following his return from the

“Ben Hur” trip. ... “A Man’s World,”
Zoe Atkins’ play, called “Daddy’s Gone
.^’Hunting,” will be produced soon.

XXX
FERVENT ARDOR is said to charac-

terize the romantic situations por-

trayed in “In His Arms,” the stage play

bought for screen production.
This week final shots are being taken of

“Man and Maid,” Elinor Glyn’s third

screen production. . . . Monta Bell has

just completed “Lady of the Night,”
from Adela Rogers St. Johns’ story,

with Malcolm McGregor in one of the

leading roles.

JVOW BOOKING
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Jans

UPON THE RETURN of Herman F.

Jans, president of Jans Productions,
from his trip through the key cities pro-
duction will begin upon “Married?”
which has been recently bought. . .

The selection of players in it will be
guided by suggestions from leading ex-
change men and exhibitors. The same
plan will be used in selecting players for

“Ermine and Rhinestones,” the fourth
release on the schedule.

Rayart

THE FIRST “Whirlwind Western,”
starring Jack I’errin, released through

Rayart and produced by Harry Webb,
has a great cast, it is said. Molly
Malone and Martin Turner head the
list. . . The story is by Ben Cohen
and is called “The Knockout Kid.” . .

The Reed Howes series has been sold to
the Rex Film company for Michigan; a
series of six Jack Perrin pictures have
been sold to the Western Pictures com-
pany for Kansas and Western Missouri;
and “Battling Brewster” for six New
England states has been sold to In-
dependent Films, Inc.

United Artists

DOUG WILL PILFER the laurels of
Valentino and Theodore Kosloff if

they don’t watch out. In “Don Q,” it

is said one of his late attributes is the
style with which he dances a “fandango.”
. . . Juliette Belanger is dancing part-
ner for Fairbanks. . . F. B. Patterson
and C. U. Whiffen, of the National Cash
Register company, with 450 salesmen
were entertained at the United Artists
studios last week while in Los Angeles
for a national convention.

First National

AFTER FINISHING “Heart of a
Temptress” Phil Rosen has left for

Bangor, Me., where he will be guest of
honor during the presentation of “This
Woman,” and “Abraham Lincoln.” . . .

“Better than the average,” wrote Louella
O. Parsons, of the Neiv York American,
concerning “As Man Desires,” featuring
Milton Sills and Viola Dana.

XXX
RUMORS THAT Dorothy Mackaill had
been signed by another company were

dispelled as false last week when it was
announced that Herman Bruenner, assistant
production manager for First National, had
entered an agreement with her for a term
of years. . . She will be starred with
Milton Sills in “The Making of O’Malley.”

XXX
NEW SUBJECTS completed number

four. The Eastern production is

Richard Barthlemess’ new picture, “Soul
Fire,” from Martin Brown’s stage play,
“Great Music.” “His Supreme Moment,”
“Fashions for Men,” and “Declasse,” com-
prise the remainder. . . Frank Lloyd
expects to get started on the filming of
“Wings of Chance” this week.

C. B. C.

IT IS REPORTED that C. B. C. has
succeeded in signing David Torrence

to play with William Haines and Dor-
othy Devore in their new Columbia
picture, “Fighting the Flames.” Fast
action and sensation is promised in the
picture. . . . Joe Brandt announces that
the story written by Ethel Watts Mum-
ford, published in the Hearst’s International

magazine, will be released under the title,

“After Business Hours.” . . . “The
Fearless Lover,” last of the present
series of Perfection Pictures featuring
William Fairbanks and Eva Novak
which will be released February 1 has,

in the heavy role, Tom Kennedy, former
amateur heavyweight champion of the
United States.

Banner.” Weber and Fields rehearsed
this scene many times, as did Carey,
when they finally decided to remain
standing until the national song was dis-

continued. . . . Work on “Friendly Ene-
mies” has been completed. It is expected
it will be ready for release in three
weeks. XXX

XXX
WORK ON the picture, “Who Cares,”

is rapidly progressing. It is headed
with William Haines and Dorothy
Devore. ... Joe Brandt is now engaged
in gathering material for the coming
season’s productions. Exchange men
have been eagerly awaiting the an-
nouncements of coming pictures, it is

said. Six Perfection pictures will come
first followed by two other series of six

pictures each. The second series will

be Columbia Pictures while the brand of
the last series has not been definitely

decided.

Arrow

FROM A BOX office standpoint it is

thought that a wise selection was
made in the naming of the new Arrow
production, “The Fast Pace.” Speed, it

is said, comprises the main thought and
characteristic of the American people of
the age. With this name and a plot that
is vivid cross-section of New York’s
hectic night life, the choice of the direc-

tor was solved by securing Wilfred Noy,
whose artistic and forceful direction
made “The Lost Chord” an epochal
picture. He has selected for the cast
Alice Lake, Niles Welch, J. Barney
Sherry, Louise Carter, Mary Thurman,
Edna Richardson, Maurice Costello,
George Leffey and Jack Henry.

Producers Distributing Corp.

WORK ON “DETOUR” was started
this week by E. Richard Schayer, who

will prepare the story for screen presen-
tation some time, in the early fall

through Producers Distributing Corpo-
ration. . . . “Beauty and the Bad Man”
will continue at the eastern studios now
that the troupe has returned from Holly-
wood where exteriors were shot. . . .

“Stop Flirting,” A1 Christie’s next big
feature comedy, went into production at
the Christie studios last week with Jack
Duffy and Jimmie Adams added to the
cast of comedians.

XXX
WHILE HARRY CAREY was going
through a love scene in “Silent San-

derson” Weber and Fields at the other
end of the stage were playing a scene
in “Friendly Enemies,” inspired by an
orchestra playing “The Star Spangled

THREE NEW MEMBERS have been
added to the cast of “Crossed Words,”

J. Frank Glendon, Frank Coffyn and
Hardee Kirkland. . . . Edmund Burns,
who returned from Germany, where he
worked in “Garragan,” has been signed
by Cecil B. De Mille on a five-year con-
tract as the first addition to the new
stock company being formed. . . . Co-
rinne Griffith has begun work on “The
National Anthem.” Her next vehicle has
been purchased under the name “Ashes.”

Motion Picture Producers
knew only one dependable
NEGATIVE Raw Stock,

until

—

NEGATIVE RAW STOCK
proved its superior quality.

They naturally prefer

Stock registering more
detail and definition,

even under poor light

conditions, in fact the

only stock doing full

justice to the camera-
man’s GOERZ lens.

GOERZ POSITIVE RAW STOCK

GOERZ NEGATIVE RAW STOCK

GOERZ PANCHROMATIC STOCK

Sole Distributors:

Fish-Schurman Corp.
45 West 45th St. New York City

NOW BOOKING
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Fox News cameiaman on top of the New York studio of William Fox with the
specially built camera for photographing the eclipse of the sun.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Plenty of Good Pictures

GRANVILLE, N. Y.—To the Editor;
At frequent intervals I note in your valued
publication complaints from small town ex-
hibitors in which they claim they were
forced to book a number of pictures and
at prices they could not afford to pay.

Such exhibitors are to blame and no one
else.

With hundreds of splendid pictures avail-

able for the small towns, and with plenty
of decent film exchanges doing business,

a discriminating exhibitor who knows his

business should not have cause for such
complaints.

No particular one or two distributors
are essential as far as small town ex-
hibitors being supplied with good pictures
are concerned. It is only iiecessary for
such exhibitors to study the wants of their
patrons and act accordingly. I herewith
am submitting a list of pictures which I

have been able to book independently, and
did not have to sign up for forty or fifty

pictures to get them and bough each one
at_ prices that I felt were equitable and
fair. Some naturally are better than
others, but I do not hesitate to assert that
no one distributing corporation can supply
an equal number of pictures that average
better than these and one anywhere as
good or fair terms.
“The Man Next Door,’’ “The Empty

Cradle,’’ “Three o’Clock in the Morning,”
“None So Blind,” “One Law' For the
Woman,” “The Little Red School House,”
“Deserted at the Altar,” “Wife in Name
Only,” “Phantom Justice,” “American Man-
ners,” “The Riding Kid,” “Loyal Lives,”
“Virtuous Liars,” “Stepping Lively,” “The
Dangerous Coward,” “Quicksands,” “The
Silent Stranger,” “April Showers,” “The
Heart Bandit,” “The Uninvited Guest,”
“In Fast Company,” “The Sawdust Trail,”
“Alimony,” “Poisoned Paradise,” “The
Social Code,” “Call of the Wild,” “Sport-
ing Youth,” “Judgment of the Storm,”
“The Shooting of Dan McGrew,” “Hearts
Aflame,” “Only a Shop Girl,” “Moral
Fibre,” “Don’t Doubt Your Husbands,”
“Flames of Passion,” “The Man Life
Passed By.”

I have selected these thirty subjects at

random, and which I have shown during
the past twelve months. I would give
twice as many more. In this list are repre-
sented about ten different distributing

organizations, and while in some cases I

had to take the series of a certain star,

this worked no hardship.
There are, without a doubt, numerous

pictures from a number of splendid con-
cerns which I probably could have had, but
the list of subjects herein submitted is a
representative one given to illustrate the

point that if a small town exhibitor can’t

do business with one concern or two or

three, there are enough other organizations

and pictures available from them to keep
him supplied with good subjects for a long
time.

Another point I wish to stress is that

a picture two years old, in my opinion, if

in good condition and never been shown
in the town before, is as good as a thirty

day release and ofttimes better, because

first the price is within your reach; second-

ly, you have the advantage of various

exploitation campaigns which you can find

in the various trade papers.

In conclusion, I will say that there is

hardly a picture released (there being but

few exceptions) where one cannot but

duplicate as being of equal drawing power
and quality.

—

Adolph Kohn, Pastime thea-

tre, (jranville, N. Y.

Calls Items Misleading

PHILADELPHIA, Pa.—To the Editor;

Referring to page 31 of the issue of the

Exhibitors Herald, undeT date of Febru-

ary 14th, 1925, there appears as a special,

dated Phila., Pa., February 3rd, under the

following heading;

FIRST NATIONAL STARS ON RADIO IN-
CITES STORM FROM PEEVED SHOWMEN
The exhibitors voiced their disapproval of the

project at the last meeting of the M. P. T. O.

of Eastern Pennsylvania, Southern New Jersey

and Delaware held recently at the Hotel Vend-
ing. Philadelphia is pre-eminently considered a

one-night town. Broadcasting began at such an

early hour that it was felt that people who
would have gone to the theatre on that evening

stayed by their radios to hear their favorite

motion picture star. There has been no formal

protest made to First National officials, but it

has been stated that a repetition of such a pro-

gram will meet with concentrated opposition.

This statement is entirely false and er-

roneous, for at the meeting held by this

organization, this matter was not discussed

in any way whatsoever, either on the floor

of the meeting formally or informally, and

in justice to First National and this organi-

zation, I would respectfully request that

this statement be retracted.

—

Geo. P.

Aarons, Secretary, Motion Picture Theatre

Owners of Eastern Penna., S. N. J. &
Delaware, Philadelphia, Pa.

EDITOR’S NOTE—The item referred to was
received through the regular news channels and

is being investigated.

Block Booking and Censors

CLEVELAND, Okla.—To the Editor;

Perhaps what I am going to say

in this letter is of no interest to the trade-

as a whole but I believe that it is. We at

present have before our State Legislature,

a bill for the censoring of moving pictures.

It is quite possible that this bill will be-

come a law. Of course the entire industry

in this state is doing all they can to pre-

vent this but the point I want to bring up

is this. A few days ago a motion was
made in the Senate to table the bill and
argument ensued. The motion lost which
was important but more important was the

argument used in favor of censorship.

The statement was made that the Ex-
hibitor had little choice in the selection of

the pictures which he ran. If he wished
to avoid playing a certain picture that he

could not do so. Now gentlemen, the im-

portant part of this argument is that it

came near to being the truth. Under the
present system of block selling the Ex-
hibitor certainly does have a limited amount
of choice as to the picture he runs.
This may not be of much importance to

the city exhibitor but to the small town
Exhibitor it is vitally important. In all

small towns it is absolutely necessary that
the exhibitor have the cooperation and sup-
port of the churches and all organizations.
He can only get and keep this support by
a careful selection’ of his programs. This
he cannot do when he is forced to buy his

pictures thirty or forty in a group.
Now I do not consider it the duty of

moving pictures to reform the public’s
morals, but I do think that it is up to this

industry to rid itself of all need for cen-
sorship and when that is done censorship
will disappear. Unless this industry does
change its present course it is headed for
the same destination as the saloons.
Gentlemen, it is up to the producers to
give us an open market and return to clean
entertainment.—A. R. Bender, Olympic
theatre, Cleveland, Okla.

How He Built Attendance

RED CREEK, N. Y.—To the Editor;
We started in here three years ago trading

another business for the movie business

which was going behind. Our first feature

only drew 38 out. We raised the ad-
mission price from 20 cents to 25 cents

and 35 cents
;
bought the best pictures, our

own pick from the list after finding what
the people liked, put in two new Powers
Company machines, Mazda lamps, giving

complete program continuous. Somewhat
different from that lonesome wait each

reel. We now seat from 150 to 250, Satur-

day nights. Somewhat different from 35.

Good propection and pictures brought the

result. Try it.—A. C. Betts, Powers thea-

tre, Red Creek, N. Y.

25,000 Rally to Down
Hoosier Closing Bill

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., Feb. 23.—The
desk of Russell V. Duncan, chairman of

the House morals committee of the Indiana

legislature, is piled with petitions opposed

to the Kissinger Sunday blue laws bill.

Duncan said the petitions contained about

25,000 names. It would appear that friends

of the theatre can be rallied to the support

of Sunday theatres if needs must. The bill

would abolish theatres on Sunday, and

other businesses and is said to be the most

drastic blue law bill ever presented to the

legislature.
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“What the Picture Did For Me’’
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

‘^JVhat the Picture Did for Me” is the one genuine source of exhibitor-ivritten box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE YANKEE CONSUL: Douglas MacLean

—Rather thin story. Comedy much overdone by
Douglas (bordering on the silly) . Not up to

“Going Up” or “The Hottentot.”—George J. Rit-

ter, Regent theatre, Bogota, N. J.—General pat-

ronage.

THE YANKEE CONSUL: Douglas MacLean
—A fine comedy feature with enough action to

please on a Saturday. The print was a very
poor one. Five stops in this one. A few more
like this and we won’t need to run any shows.

They will stay home with the radio. Seven reels.

—C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

THE ISLE OF DOUBT: Wyndham Standing
—This is a fair sea picture that will please most
of the people, but is not what you would call a
wonderful picture, although you will not

,
disap-

point your patrons hy showing this. Six reels.

—B. R. Parsons, Grand theatre, Springfield, Minn.

—General patronage.

F. B. O.
THE AIR HAWK: A1 Wilson—A picture with

plenty of thrills that pleased our regular Satur-

day audience. Six reels.—W. H. Silver & Son,
Grand theatre, Princeton, Mo.—Small town pat-

ronage.

VANITY’S PRICE: Anna Q. Nilsson—Very good
in spite of bad weather. Very entertaining pic-

ture. Pleased well. Six reels.—Walter Suckno.

Regent theatre, Albany, N. Y.—General patronage.

SILK STOCKING SAL: Evelyn Brent—We can

class this as only a fair picture. It is a crook

picture where an innocent man is about to be
electrocuted but a blown fuse saves him in time to

get a confession from the real murderer. Six

reels.—W. J. Shoup, De Luxe theatre, Spear-
ville, Kan.—Small town patronage.

PLASHING SPURS: Bob Custer—An extra

good Western. Went good with my Saturday
night audience and drew extra good. Five reels.

—Sam Minich. Electric theatre, Chillicothe, Mo.

—

General patronage.

THE NO GUN MAN: Lefty Flynn—Good in

every way and pleased. Want to say that there
is pep in these and if Western stuff pleases

your audience, try them out. Five reels.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General
patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Nothing to this one. The first of this star’s

and I am afraid it will be hard to get them in

to see another one. Five reels.—J. R. Ullman,
Orpheum theatre, Ada, Minn.—General patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—-This is a fair story and all that, but I cannot
see where Lefty can act a little bit. All he does
that I saw was to pose in knee pants. Some
parts are good, but cannot say much for this

star. Five reels.—C. V. Anderson, Oak theatre,

Oakdale, Neb.—General patronage.

FLAPPER WIVES: Special Cast—Very good
picture that packs a moral. Seven reels.—Crosby
Bros., Lily theatre, Buffalo. N. Y.—Neighborhood
patronage.

TRIGGER FINGERS: Bob Custer—A fair

Western with lots of action. Bob Custer seems
like a comer. However, this is first we have
had of him. Five reels.—R. C. Geeting, Lyric
theatre, Chappell. Neb.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—A good picture. Pleased our patrons. Book

and advertise. Six reels.—J. B. Williams. Tren-
ton theatre, Trenton, Ky.—Small town patronage.

THERE’S MILLIONS IN IT: Special Cast—
A pretty good story made into a rather slow but
fairly entertaining picture. Six reels.—P. G.

Estee. S. T. theatre, Parker, S. D.—Small town
patronage.

THE SPIRIT OF THE U. S. A.: Johnnie Wal-
ker—Played two days to good business. The
kids cheered at the flag stuff. This show is full

of hokum and won’t appeal to the highbrows.
We ran this with the Boy Scouts and made out
on the right side of the book. Eight reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.—

•

Better class patronage.

THE SPIRIT OF THE U. S. A.: Johnnie Wal-
ker—Excellent. Pleased large business on
Saturday night. It has plenty of comedy and
thrills. Played on per cent with American Legion.
Made myself and also Legion a little dough.
Wasn’t afraid to stand and watch the audience,
as they were all pleased. Don’t be afraid to

boost this. I also played 2 reels of “Go Getters,”
chapter nine. “Go Getters” are the newest and
best that have ever hit ray houses for comedy.
—J. M. Sutherland, Sutherland theatre, New-
port. Neb.—Neighborhood patronage.

THE SPIRIT OF THE U. S. A.: Johnnie Wal-
ker—Tied up with the Fortnightly Club, who
sold tickets, so made a little on this good pic-
ture. Eight reels.—J. R. Ullman, Orpheum the-
atre, Ada, Minn.—General patronage.

JUDGMENT OF THE STORM: Special Cast
—A fine picture and story that will hold interest

to the end. Pleased 100 per cent. Our patrons
said “Fine, give us more like it.” This picture
can he bought right and print in A-1 condition.
If you haven’t played it, do so. Seven reels.

—

A. C. Betts, Power’s theatre. Bed Creek. N. Y.
—Small town patronage.

JUDGMENT OF THE STORM: Special Cast
—This is first class entertainment in every re-
spect. Pleased 100 per cent. Bad roads and
stormy weather, but had a fair crowd at that.

Get it ; it’s good. Six reels.—F. J. O’Hara. Com-
munity theatre, Elgin, Neb.—General patronage.

AMERICAN MANNERS: Richard Talmadge

—

This is a real good program picture and pleased
here. Six reels.—Adolph Kohn, Pastime theatre,

Granville, N. Y.—Small town patronage.

FOOLS IN THE DARK: Patsy Ruth Miller-
Real good comedy drama. Wish we could get
more like this. Six reels.—J. R. Ullman, Or-
pheum theatre, Ada, Minn.—General patronage.

DAMAGED HEARTS: Special Cast—A real

good picture. Good print. Six reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-
age.

THE MASK OF LOPEZ: Fred Thomson—My
second Thomson and how they flocked in to see
Silver King. The photography poor and the plot

you have seen many times before, but Silver King
plus plenty of comedy and action did the trick.

Five reels.—M. T. Craig, Majestic theatre, Dres-
den, Ont., Canada.—Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—An-
other good Western. This star and his famous
horse are here to stay. Here’s one exhibitor who
wishes them both luck. Brother exhibitors, let’s

give them three cheers.—Henry McCoy, Elite the-

atre, Golconda, Bl.—Small town patronage.

THE SILENT STRANGER: Fred Thomson—
Here’s the best Western feature that has ever
been made. More stunts, life and action than
some companies put in a dozen so-called stunt

pictures and so-called Westerns. Thomson and

Silver King are the world’s greatest Western
stars, the horse being a real star by himself.
When it comes right down to real good service,

all the way around, F. B. O. certaiply has it.

Print in perfect condition. Five reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General pat-
ronage.

THE SILENT STRANGER: Fred Thomson—
’Thomson a drawing card. Something new and
different in each one. Run with serial. Boys,
don’t overlook the almost human horse, "Silver
King.” Some of our patrons tell us it is worth
the price of the show to see him perform.—Henry
McCoy. Elite theatre, Golconda, III.—Small town
patronage.

GALLOPING GALLAGHER: Fred Thomson-
Good. Am rather late playing this one. Have
played all of his pictures in the first group and
this one was just as good as the rest. I find
that Fred is the best drawing Western star I

have. Five reels.—Jno. Travis, Doric theatre,
Erie, KanS.—Small town patronage.

GALLOPING GALLAGHER: Fred Thomson-
Well liked Western drama.—W. F. Loibl, Chimes
theatre, Cedarburg, Wis.—Mixed patronage.

NORTH OF NEVADA: Fred Thomson—Good
with a capital “G.” Kids nearly raised roof off
the show. Adults pleased also. Silver King won-
derful.—P. G. Ladd, Star theatre, Clinton, Ont.,
Canada.—Small town patronage.

NORTH OF NEVADA: Fred Thomson—A good
program picture with beautiful scenery and lots

of action. The print was not in very good con-
dition. Five reels.—C. O. Peterson, Royal the-
atre, Saxon, Wis.—Small town patronage.

LET’S GO : Richard Talmadge—Film excellent.

A fine little picture of the action type with not a
dragging moment. It’s sure fine for the small
town where they want action in large quantities.

We had a good light print of this out of Mil-
waukee. Six reels.—W. T. Davis & Son, Rialto
theatre, Sharon, Wis,—General patronage.

THE SILENT STRANGER: Fred Thomson—
This is a very good Western story. I think it

the best he ever made. Five reels.—A. J. Steg-
gall. Cozy theatre, Fayette, Iowa.—General pat-
ronage.

THE DANGEROUS COWARD: Fred Thomson
—A good program picture. Five reels.—Adolph
Kohn, Pastime theatre, Granville, N. Y.—Small
town patronage.

THE DANGEROUS COWARD: Fred Thomson
—A good Western. However, mostly a prize
fight story. Five reels.—H. G. Thorpe, Peoples
theatre, Crosby, Minn.—Mining town patronage.

THE DANGEROUS COWARD: Fred Thomson
—This picture drew a fair crowd and pleased
100 per cent. You can’t go wrong on Thomson’s
if your people like Westerns. Print in fine con-
dition. Five reels.—A. C. Betts, Power’s theatre.

Red Creek, N. Y.—Small town patronage.

HUMAN WRECKAGE: Mrs. Wallace Reid—

A

wonderful story and a great cast.—Bert Silver,

Silver Family theatre, Greenvilla, Mich.—General
patronage.

BLOW YOUR OWN HORN: Special Cast—

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES
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Good. A very good program picture. Six reels.

—Jno. Travis. Doric theatre, Erie, Kans.—Small
town patronage.

CAPTAIN FLY-BY-NIGHT: Johnnie Walker—
This was a fairly good picture of California
when the Spanish still held this state. It will get
by with a good comedy. Five reels.—W. T. Davis
& Son, Rialto theatre. Sharon. Wis.—General pat-
ronage.

WESTBOUND LIMITED: Ralph Lewis—A reg-

ular entertainment. Good story. Fine cast.

—

Bert Silver. Silver Family theatre, Greenville.
Mich.—General patronage.

WONDERS OF THE SEA: Special Cast-
Something different and took well, although had a
very small crowd. Six reels.—W. A. Doerschlag.
Strand theatre, Ranom, Kans.—Small town pat-
ronage.

WHAT NO MAN KNOWS: Clara Kimball
Young—Played this on a Wednesday night to a
fair crowd. It’s rather old. but it seemed to
please. Six reels.—C. O. Peterson, Royal theatre,

Saxon, Wis.—Small town patronage.

LET’S GO: Richard Talmadge—Fire-cracker
stuff of cheap appearance, but it just about fits

the mental calibre of my house, so that’s that.

Six reels.—J. S. Walker. Alamo theatre. Moody.
Tex.—Small town patronage.

LIGHTS OUT: Special Cast—This is only a
fair picture.—Jno. Travis, Doric theatre, Erie,
Kans.—Small town patronage.

MICKEY : Mabel Normand—A re-issue which
pleased a small crowd. Six reels.—C. O. Peter-
son, Royal theatre, Saxon, Wis.—Small town pat-
ronage.

First National
ENTICEMENT: Mary Astor—This is a mighty

fine feature, not a special, but consider it above
average. Snow scenes are exceptionally fine.

Story quite sensational, but not offensive. Good
for any house. Seven reels.—N. Allermand, Star
theatre. Price, Utah.—General patronage.

IF I MARRY AGAIN: Doris Kenyon—Very
well liked by our patrons. Eight reels.—C. Veseth,
Palace theatre, Malta, Mont.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-
madge.—A splendid comedy drama that everyone
seemed to enjoy. A picture that you will be glad
to say you have played.—R. C. Geeting, Lyric
theatre, Chappell, Neb.—Small town patronage.

HER NIGHT OF ROMANCE: Constance Tal-
madge.—This went over good and seemed to please
them, as I had several good compliments on this
one, but I would rate it as a very fair program
offering.—A. Mitchell, Dixie theatre, Russellville.

Ky.—Small town patronage.

THE SILENT WATCHER: Glenn Hunter

—

Seems to be a good picture. Good story and act-
ing seemed clever, but it flopped hard. Even
though he does clever acting, I cannot admire
Glenn Hunter, and I do not think he ever will

be a drawing card. I hope I never have him
in another picture.—L. M. Jones, Arcadia theatre,
Vandergrift, Pa.—General patronage.

TARNISH: May McAvoy—Good production.

NATIONAL SCREEN SERVICE Inc.
NEW YOPK CHICAGO LOS ANGCLES.

which pleased the majority.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

SO BIG: Colleen Moore—Wonderful acting by
Colleen, but not appreciated as much as her
flapper stuff.—C. Veseth. Palace theatre, Malta.
Mont.—General patronage.

SO BIG: Colleen Moore—Absolutely one that

will not please them at all. Had large crowd,
due to her other releases, which were good, and
we thought that this would be her best one, but
it’s not. Good acting by all players, but one
that they will walk out on.—A. Mitchell, Dixie
theatre, Russellville, Ky.—Small town patronage.

HUSBANDS AND LOVERS: Lewis Stone—
The best domestic drama we have shown. Finely
staged and superbly acted. Business poor but no
fault of picture. Eight reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-
age.

CLASSMATES: Richard Barthelmess — Paid
expenses, no more. Good picture, but won’t
please. Too abrupt ending. Should have cut
part of jungle scene, added more of West Point,

and shown return of hero and villain. Direction,

acting, photography good. Seven reels.—Kreigh-
baum Bros., Char-Bell theatre, Rochester, Ind.

—

General patronage.

CLASSMATES: Richard Barthelmess.—Very
very good. Picture pleased everybody. I think
it’s a knockout for the box office. Don’t pass
this up.—Walter Suckno, Regent theatre, Albany.
N. Y.—General patronage.

SECRETS: Norma Talmadge—Although a very
fine picture, Norma has lost all drawing power.
I lost money on this one and I sure did work
hard to put it over. All I can say is that I

paid twice too much. Eight reels.—O. R. Haus,
Scenic theatre, Hastings. Minn.—General patron-
age.

SECRETS: Norma Talmadge—First National
should show this at an Old Woman’s Benefit. It

flopped and flopped bad. Norma will have to do
better than this or the exhibitors will get wise
to her and stop paying heavy dough. I stopped.

Eight reels.—Walter Suckno. Regent theatre, Al-

bany, N. Y.—General patronage.

ABRAHAM LINCOLN: George Billings—I be-

lieve one of the greatest and finest pictures I

have ever had the pleasure of running in my 12

Clears of experience. If you can buy it right,

get it. You can’t say enough for it. Ten reels.

—O. R. Haus, Scenic theatre. Hastings, Minn.

—

General patronage.

ABRAHAM LINCOLN: George Billings—

A

wonderful story and a good cast which pleased

all that came out. but as a box office card it

was tbe deuce of spades.—Roy Fuhrer. Temple
theatre. Yates Center, Kan.—General patronage.

ABRAHAM LINCOLN: George Billings—

A

real picture, a great picture, but only drew the
thinking class ; and that leaves out a good many.
But we had fair houses, and it is a pleasure to

show a picture like this. 100 per cent of all who
saw it commented favorably. I think it is a bet-

ter and more popular picture than “America”
or “Barbara Frietchie,” and they are both fine.

I have shown them both. The main point in

these great educational pictures is not to pay too

much.—L. M. Jones. Arcadia theatre, Vandergrift.

Pa.—General patronage.

ABRAHAM LINCOLN: George Billings—Ex-
cellent attraction. Very good story. Every ex-

hibitor should run this. Advanced prices. Ten
reels.—H. G. Thorpe. Peoples theatre. Crosby,

Minn.—Mining town patronage.

ABRAHAM LINCOLN: George Billings
—“Best

picture ever made,” is comment of our patrons.

It is better than any special ever run except
“Covered Wagon,” which beat it from a box
office attraction only. This pleased young and
old alike 100 per cent. Ten reels.—Kreighbaum
Bros., Char-Bell theatre, Rochester, Ind.—General
patronage.

SUNDOWN: Special Cast—Good picture but
not worth anywhere near the money asked for
it. Has no box oflSce value but otherwise about
as good as “Covered Wagon.” But not as good
as some other Western epic pictures. Nine reels.

—Kreighbaum Bros., Char-Bell theatre, Rochester,
Ind.—General patronage.

SUNDOWN: Special Cast—Just a long West-
ern. No thrill, no nothing, but cows.—W. L.

Myers, Kozy theatre. Granite. Okla.—Small town
patronage.

THE PERFECT FLAPPER: Colleen Moore—
This picture gave almost 100 per cent satisfaction.

We never heard an adverse comment on it and it

has considerable comedy, which helps in putting
over a picture. Seven reels.—W. J. Shoup. De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

THE PERFECT FLAPPER: Colleen Moore—
A splendid comedy program picture.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

CYTHERIA : Special Cast—This one surprised

all who saw it, even surprised me, as I looked

up the cheapest and worst titled picture I had
on First National’s contract to put on with a
vaudeville and lo and behold, it was one of the
very best of the week’s run. Seven reels.—M.
J. Babin, Fairyland theatre. White Castle, La.

—

General patronage.

THOSE WHO DANCE: Blanche Sweet—

A

dandy action picture. Drew and pleased all class-

es. For once, a picture with a real message that

pleased. Pleased even the poor dupes of the boot-

leggers, even though it hit them hard.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—Gen-
eral patronage.

A SON OF SAHARA: Bert Lytell—This is a

good desert picture. In fact, the desert scenes

can’t be beat. Picture taken in Algiers. Seven
reels.—E. Behrndt, Cozy theatre, Cambridge,
Minn.—Small town patronage.

IN EVERY WOMAN’S LIFE: Virginia Valli

—Another one of those suggestive pictures that

hurt business. Would have been good and pleased

all who saw it if they had left out the filthy

scenes and two rotten (excuse the term) titles.

A few more like this one and we will not only

need censorship in the state, but we will surely

get it. Seven reels.—E. E. Gailey, Crystal the-

atre, Wayne, Neb.—Small town patronage.

IN EVERY WOMAN’S LIFE: Virginia Valli

—A good picture but no big drawing power.
Appealed to the ladies.—T. J. Kempkes, Majestic

theatre, Fairbury, Neb.—General patronage.

THE SONG OF LOVE: Norma Talmadge.—

A

story of the Sahara country dealing with the

uprising of the natives and a love story of an
Arabian dancing girl with a member of the

French Secret Service. Some patrons objected

to Norma’s role. Eight reels.—E. Behrndt, Cozy
theatre, Cambridge. Minn.—Small town patronage.

THE SEA HAWK: Milton Sills—Excellent pic-

ture. Should please your patrons and add pres-

tige to your house.—Kreighbaum Bros., Char-

Bell theatre. Rochester, Ind.—General patronage.

THE SEA HAWK: Milton Sills—A great big

splendid picture. Story fine. Cast great. Sat-

isfied them all and they told me so when they

went out.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

WHEN A MAN’S A MAN: John Bowers—

A

very good Western that pleased very well. My
crowd likes this kind much better than the “shoot

him up quick” kind. A good, clean picture well

acted. Business fair. Seven reels.—F. C. Rodgers,

Grand theatre, Creston. B. C.—General patronage.

THE ENCHANTED COTTAGE: Richard Bar-

thelmess—50 per cent raved about it and the

other 50 per cent did not care much about it.

—Geo. J. Ritter, Regent theatre. Bogota, N. J.

—General patronage.

THE MEANEST MAN IN THE WORLD: Bert

Lytell—Did not please very well. Just a program
picture. Six reels.-—H. G. Thorpe. Peoples the-

atre, Crosby, Minn.—Mining town patronage.

THE WHITE MOTH: Barbara LaMarr—

A

very nice picture that will please. Name a good
drawing card.—Clifford L. Niles, Grand theatre,

Anamosa, Iowa.—General patronage.

PONJOLA: Anna Q. Nilsson—Fair picture but
did not draw. If there is no hell I would like

to know where our business went, hut am living

in hopes. Eight reels.—F. C. Rodgers, Grand the-

atre, Creston, B. C.—General patronage.

PONJOLA: Anna Q. Nilsson—A real picture.

NOW BOOKING
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Acting good. Drew good crowd. We have never

run a bad First National. Always draw at the

box office. Eight reels.—Henry McCoy, Elite the-

atre, Golconda, 111.—Small town patronage.

THE ISLE OF LOST SHIPS: Milton Sills—

Drew extra business and heard many good com-
ments. It’s worth running for a novelty picture.

Gets the dough these days. Eight reels.—-A. D.

Brawner, Jewel theatre. Hooker, Okla.—Small

town patronage.

FLOWING GOLD: Milton Sills—A great story.

Fine cast. Pleased them all.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

DADDY: Jackie Coogan—This is an old pic-

ture but very good. It will make people laugh
and cry and he will bring the crowds in no mat-
ter what the weather is. Pleased everyone. Six

reels.—B. R. Parsons, Grand theatre, Springfield.

Minn.—General patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill—
A beautiful story. Another family picture. What
a fine thing it would be if we could say half of

our pictures were “family pictures,’’ but far from
it. When a picture is clean say so, and when
dirty pan it. We want clean pictures. Seven
reels.—A. J. Steggall, Cozy theatre, Fayette, Iowa.
.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone-
Good show. Average business.—E. J. Reynolds.

Liberty theatre, Pasco, Wash.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone—

A

very good picture, but one or two scenes could

have been omitted and the picture would have
been 100 per cent. Clean pictures only in this

business for me. Eight reels.—Earle Eveland.

Twin City Opera House, McConnelsville, O.

—

General patronage.

THE MARRIAGE CHEAT: Special Cast—Con-
sider this a good picture, perhaps better than
“just good,” but hardly for an audience of chil-

dren, such as we small town fellows get.—Geo.

J. Ritter, Regent theatre, Bogota, N. J.—Gen-
eral patronage.

THE WOMAN CONQUERS: Katherine Mac-
Donald.—Only a picture, that’s all. Just does get

by. Lacks action and shows poor direction. Miss
MacDonald is miscast in this. Print fine. Paper
good. Used Buddy Messinger in “The Blowout”
and Billy Sullivan in a two reel Western, “The
Loser Wins.” Altogether, it pleased a good Sat-

urday crowd. Five reels.—C. H. Bills, Opera
House, Lenora, Kan.—Small town patronage.

HER REPUTATION: May McAvoy—A good
clean picture with pretty little Miss McAvoy at

her best. Plenty of action, followed by a well

organized plot. More like this.—Henry McCoy.
Elite theatre, Golconda, 111..—Small town patron-

age.

HER TEMPORARY HUSBAND: Special Cast

—Very good comedy drama.—Geo. J. Ritter,

Regent theatre, Bogota, N. J.—General patron-
age.

SMILIN’ THROUGH: Norma Talmadge—The
best box office card we have found since “The
Covered Wagon.” Pleased all our patrons. In
spite of bad weather, we had good crowds both

nights. Ran Friday and Saturday. Eight reels.

—Henry McCoy, Elite theatre, Golconda, 111.

—

Small town patronage.

BOY OF MINE : Ben Alexander—Here is one
of the cleanest and most entertaining pictures we
have had for some time. A truly family picture.

Why can’t we have more like them and let the sex

pictures rest? Seven reels.—A. J. Steggall, Cozy
theatre, Fayette, Iowa.—General patronage.

REFUGE: Katherine MacDonald—A good pro-

gram picture, plenty of action and some comedy.
Will please. Six reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

THE GIRL OF THE GOLDEN WEST: Special

cast—A fair Westerner and drew a fair house at

10 and 35 cents. Seemed to please the most of

them. Seven reels.—G. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

THE SUNSHINE TRAIL: Douglas MacLean—
This a fair program picture which seemed to

please a small house.—C. H. Holt, Legion theatre,

Elmwood, Wis.—Small town patronage.
THE BAD MAN : Holbrook Blinn—Good pic-

ture. Our patrons liked it very much. Mr.
Blinn deserves much praise for his characteriza-
tion of the good bad man. 6,404 feet.—Henry
McCoy, Elite theatre, Golconda, 111.—Small town
patronage.

Fox
PORTS OF CALL: Edmund Lowe—Good pro-

gram picture. Our patrons like Edmund Lowe.
Think he will he a good box office bet for the
small theater. Six reels.—Mr. and Mrs. E. Fox,
Princess theatre, Obion, Tenn.—Small town pat-

ronage.

The Contributor’s Column

Why Editors

Leave Home
W. D. Patrick, Strand Theatre Cir-

cmt, Florala, Ala., writes:

Please allow me the privilege to cor-

rect a report which was sent in by my
operator at the Strand, Dothan, Ala., on
“Hunting Big Game in Africa.” While
we had very small business on this pic-

ture in Dothan, it was no fault of the

picture. The bad business was caused

by bad weather and also a big stock

company playing at the city auditorium.

I had several patrons tell me the picture

was wonderful. While maybe it didn’t

suit some of the roughnecks, it’s a won-
derful picture from an educational

standpoint. Just like taking a trip to

Africa.

This report was in your January 31

issue.

Ticket Sale is

65.8% Good
Business is 65.8% good (or 34.2%

bad) according to exhibitors’ box office

reports received this week.

Allene Ray Wants
Exhibitor Advice

Allene Ray, Pathe serial star, not only
likes exhibitors’ reports “better than her
fan letters” but wants direct communi-
cations as well from showmen who
exhiliit her pictures. She asks that

you be given her personal address and
here it is : Allene Ray, P. O. Box 335,

Los Angeles, Cal.

THE GREAT DIAMOND MYSTERY: Shirley Some said fine, others rotten. A really “divided

Mason.—This is the kind of program pictures

we like to use. As good as many specials. Had
the usual fine print from Fox. Five reels.—C.

O. Peterson, Royal theatre, Saxon, Wis.—Small
town patronage.

THE GREAT DIAMOND MYSTERY: Shirley

Mason.—Our patrons liked this and told us so.

Shirley Mason popular in this town, so we do
good business on her pictures. Six reels.—Mr.
and Mrs. E. Fox, Princess theatre, Obion, Tenn.
—Small town patronage.

WINNER TAKE ALL: Buck Jones—Good pic-

ture : good print. Six reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THE WARRENS OF VIRGINIA: Special Cast

—Civil War stuff. Slow action, pretty well done,

hut the cruel war is over. Business had for these

days.—John W. Hawkins, Capitol theatre. New
Bedford, Mass.—General patronage.

THE MAN WHO CAME BACK: George O’Brien
—A knockout. The first of the 1925 specials

from Fox for us. Hope the rest keep up with
this one. Good, clean with plenty of action.

You can’t go wrong on it. Nine reels.—Mr.
and Mrs. E. Fox, Princess theatre, Obion, Tenn.
—Small town patronage.

CURLYTOP: Shirley Mason —^ Business off.

But it’s a good thing. Picture first picture on
the new contract and if it’s a fair sample of the
new contract, have pity on us. Six reels.—J. R.
Baxter, Lyceum theatre. Spring City, Utah.

—

Small town patronage.

THE LAST MAN ON EARTH: Earle Fox-
Seven reels of foolishness and a fine picture for
the censors to work on. Would advise either
screening before the show or picking out a good
place to hide before the final fadeout. Seven reels.

—A. Filbey, Triangle theatre, Howard Lake,
Minn.—General patronage.

THE LAST MAN ON EARTH: Earle Fox-

opinion” audience saw this one. Seven reels.

—

Giacoma Bros., Crystal theatre. Tombstone. Ariz.
.—General patronage.

AGAINST ALL ODDS: Buck Jones—A good
Western story that pleased. Five reels.—A. J.

Steggall, Cozy theatre, Fayette, Iowa.—General
patronage.

AGAINST ALL ODDS: Buck Jones—Just
pleased fair. Certainly nothing to rave over.—P.

G. Ladd, Star theatre, Clinton, Ont., Canada.

—

Small town patronage.

AGAINST ALL ODDS: Buck Jones—Kids ate

this one up. Plenty of action. Grown people
liked this also. Ran with Fox News. Five reels.

—Henry McCoy, Elite theatre, Golconda. III.

—

Small town patronage.

THE BRASS BOWL: Edmund Lowe—Lowe did

good work in this. Six reels.—Mr. and Mrs. E.
Fox, Princess theatre, Obion, Tenn.—Small town
patronage.

THE ARIZONA EXPRESS: special Cast—

A

good picture full of action and thrills. Book it.

if that is what your patrons are looking for.

Seven reels.—Hilton Bros., Lyric theatre. Prairie
Grove, Ark.—Mixed patronage.

THE ARIZONA EXPRESS: Special Cast-
Very good picture. A real thriller. Ran with
Fox News. Six reels.—Henry McCoy. Elite the-
atre. Golconda, 111.—Small town patronage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK.

,
CHICAGO LOS ANGELES

NOW BOOKING
c4 FRANK. WOODS
SPECIAL PRODUCTION
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GERALD CRANSTON’S LADY: James Kirk-

wood—Good. Not a small town picture. It’s a

society picture which should please in the larger

theatres. The views of the English Channel and
the one from above the Eiffel tower in Paris

were very good. These were taken from the air.

The picture was very well reproduced. Received a

new print. Seven reels.—C. O. Peterson. Royal

theatre, Saxon, Wis.—Small town patronage.

TEETH : Tom Mix—A real good picture. Good
print. Seven reels.—L. Deyo, Miers theatre.

Schoharie. N. Y.—General patronage.

THE DESERT OUTLAW: Buck Jones—Good
picture. Jones a good drawing card for us. Six

reels.—Mr. and Mrs. E. Fox, Princess theatre,

Obion, Tenn.—Small town patronage.

THE PAINTED LADY: Special Cast—The
poorest Saturday night crowd since I am in busi-

ness. The title and advertising kept them away.
It might draw under this title in larger towns
and cities, but the smaller towns are surely out

of luck. I really think that the title should have
been different. I am sure that those who have

already seen the picture will admit that the pic-

ture is ten times better than the title.—Joe
Blaschke. Wapato theatre. Wapato. Wash.—Gen-

eral patronage.

THE SCUTTLERS: William Fainum—Pretty
fair and seemed to please. Five leels.—Mr. and
Mrs. E. Fox. Princess theatre, Obion, Tenn.

—

Small town patronage.

THE SCUTTLERS: William Farnum—A re-

issue which did not please. Received a new print,

which helped things considerably. Five reels.

—

C. O. Peterson, Royal theatre, Saxon, Wis.

—

Small town patronage.

THE TROUBLES OF A BRIDE: Special Cast

—A good action picture with plenty of thrills.

Fox calls it a special, but I think it only a good
program picture.—Roy McGuire. Peery theatre.

Darlington. Mo.—General patronage.

THE CIRCUS COWBOY: Buck Jones—Good
Western comedy. Circus scenes pleased kids. Buck
sure can hold his own. Dainty Little Miss Nixon
sure filled her part to perfection. Five reels.

—

Henry McCoy, Elite theatre, Golconda, 111.—Small

town patronage.

NOT A DRUM WAS HEARD: Buck Jones—
Fox sure made an awful mess of his 1923-24 stuff.

Most of it was rotten, but this isn’t as bad as

some. Buy why the drum in the title?—we
couldn’t see it, and sat through it three nights to

try and get the drift.—P. G. Ladd, Star theatre,

Clinton. Ont., Canada.—Small town patronage.

THE HEART BUSTER: Tom Mix—One of the

best Mix’s yet, hut that is what they say every

time we have Mix. Five reels.—Mr. and Mrs. E.

Fox. Princess theatre. Obion. Tenn.—Small town
patronage.

THE HEART BUSTER: Tom Mix—This is a

good Tom Mix picture and we received many good
comments, although I don’t think it as good as

“Ladies To Board.’’ Five reels.—B. R. Parsons.

Grand theatre. Springfield. Minn.—General pat-

ronage.

THE HEART BUSTER: Tom Mix -People told

me they heard it was rotten and didn’t go. I

guess it was rotten, from the business I did, ex-

cept the kids. Get back in the saiiiile. Tom. Five

reels.—O. Troyer. Lyric theatre. Rugby. N. D.

—

General patronage.

THE PLUNDERER: Frank Mayo—Small towns
can use this Saturday night. It has plenty of

action. Not for Sunday. Six reels.—Don Wilcox.
Colome theatre, Colome, S. D.—General patronage.

THE ELEVENTH HOUR: Buck Jones—A pic-

ture with action galore. Jones was well sup-
ported by Shirley Mason. A good picture and
will draw the crowd. Ran with Fox News. Six
reels.—Henry McCoy, Elite theatre, Golconda. III.

—Small town patronage.

THE LAST OF THE DUANES: Tom Mix—

A

good Western. Pleased all who saw it. The kind
that makes money for the small town.—Roy Mc-
Guire, Peery theatre, Darlington. Mo.—General
patronage.

CUPID’S FIREMAN: Buck Jones—I believe

this is the best Jones we have run, and hope the

rest are as good. Five reels.—Joseph Gray. Gray
theatre, Spangler, Pa.—General patronage.

THE GUN FIGHTER: William Farnum—

A

.good Saturday picture. Lots of scrapping, etc.

—

Bert Silver, Silver Family theatre, Greenville.

Mich.—General patronage.

EYES OF THE FOREST: Tom Mix—A picture

with plenty of action. Mix is a drawin.g card
for us in spite of weather. Keep this star in

Westerns and he will draw. Five reels.—Henry
McCoy, Elite theatre, Golconda, 111.—Small town
patronage.

THE SILENT COMMAND: Special Cast—

A

bright spot in the Fox specials—good picture

—

good business.—J. R. Baxter, Lyceum theatre.

Spring City, U.—Small town patronage.

SOFT BOILED: Tom Mix—This one went over

all right here. It doesn’t seem to make so much
difference who the star is. just so they can laugh.

Two reels too long. Eight reels.—Don Wilcox.

Colome theatre, Colome, S. D.—General patronage.

WHEN ODDS ARE EVEN: William Russell—
Have played almost all of the Fox .group, but
have never had a decent print from them yet.

This picture would be a nice little program, if I

had had all of it. Didn’t have more than two-

thirds of it. If Fox doesn’t give me an adjust-

ment on these rotten prints. I’m through with
them. Five reels.—W. Paul Bowlin. Missouri

theatre. Mountain Grove, Mo.—General patronage.

THE VAGABOND TRAIL: Buck Jones—Good
program picture. Have had better by Jones. But
it will please his followers. Five reels.—J. W.
Andresen. Rialto theatre. Cozad, Neb.—General

patronage.

THE TROUBLE SHOOTER: Tom Mix—A very

pleasing Western. Glad Tom is getting back to

Westerns. Five reels,—Hilton Bros., Lyric thea-

tre, Prairie Grove, Ark.—Mixed patronage.

MONTE CRISTO: John Gilbert—Old. but one

of the best. If you have not i-un this picture

get it and boost it big. A costume picture but

good. Ten reels.—Mr. and Mrs. E. Fox, Princess

theatre, Obion, Tenn.—Small town patronage.

THE SHEPHERD KING: Special Cast—Good
Bible story. Pleased about 75 per cent. Brought
church folks out. Nine reels.—Hilton Bros., Lyric

theatre. Prairie Grove, Ark—Mixed patronage.

WESTERN LUCK: Buck Jones—Good Western,

.lust the kind for Buck. Five reels.—-Mr. and
Mrs. E. Fox, Princess theatre, Obion, Tenn.

—

Small town patronage.

GENTLE JULIA: Special Cast—Fair comedy

drama with weak story. Seven reels.—Hilton

Bros., Lyric theatre. Prairie Grove, Ark.—Mixed
patronage.

Metro-Goldwyn
HE WHO GETS SLAPPED: Lon Chaney—

This is a master production and a great credit to

Seastrom. Chaney is just wonderful and Gilbert

and Norma Shearer are great, too. Entertainment
value is 100 per cent. The only objection, too

many of our patrons stayed to see it over again.
Has good drawing power. Seven reels.—Wm. N.
Allermand, Star theatre. Price, Utah.—General
patronage.

HE WHO GETS SLAPPED: Lon Chaney-
Good drawing power and well liked.—W. F. LoibI,

Chimes theatre. Cedarburg, Wis.—Mixed patron-
age.

HE WHO GETS SLAPPED: Lon Chaney—
Not a picture for a small town. Chaney’s acting
very good. Peculiar subject. Seven reels.—H. G.

Thorpe, Peoples theatre. Crosby, Minn.—Mining
town patronage.

THE SILENT ACCUSER: Peter the Great-
Get this and boost it. Undoubtedly the best dog
picture made to date. Six reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-
age.

THE SILENT ACCUSER: Peter the Great—
According to the reports from our patrons, this

is the best dog picture ever in this theatre. Sev-
eral told me that while this dog is not as beauti-
ful as Strongheart or Rin-Tin-Tin, he is a much
better performer. Six reels.—W. H. Silver &
Son, Grand theatre. Princeton, Mo.—Small town
patronage.

WINE OF YOUTH: Eleanor Boardman—The
peppiest, jazziest film out yet. Still it has a good
moral. Pleased 50-50 of our crowd but did not
draw normal Sunday business. Seven reels.—A.
G. Witwer, Grand theatre, Rainier, Ore.—Small
town patronage.

CIRCE, THE ENCHANTRESS: Mae Murray—
Picture pleased some, while others said it was
rotten. Looks like Mae Murray is going back.

She does not please or draw as well as she used
to. Seven reels.—Walter Suckno, Regent theatre,

Albany, N. Y.—General patronage.

WIFE OF THE CENTAUR: John Gilbert—

A

very spicy picture, but seemed to please the ma-
jority of the small audience. Seven reels.—W. H.
Silver, Grand theatre. Princeton. Mo.—Small town
patronage.

HIS HOUR: John Gilbert—Divided comments
on this subject, although beautiful to look at.

Rental is too high on the Glyn stories. Seven
reels.—H. G. Thorpe, Peoples theatre, Crosby,

Minn.—Mining town patronage.

JANICE MEREDITH: Marion Davies—A 100%
picture. Great story. Star splendid (cast good).

Pleased them all.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

THE NAVIGATOR: Buster Keaton—Clever

picture and acting but failed to draw.—Walter
Suckno, Regent theatre, Albany, N. Y.—General

patronage.

SO THIS IS MARRIACfE: Eleanor Boardman
—Two reels in natural color, which is very beau-

tiful, and the whole picture is a top notcher.

Seven reels.—W. H. Silver, Grand theatre, Prince-

ton, Mo.—Small town patronage.

ONE NIGHT IN ROME: Laurette Taylor—

A

good evening’s entertainment. Mystery story.

Print good. Eight reels.—A. J. Steggall, Cozy
theatre. Fayette, Iowa.—General patronage.

BROKEN BARRIERS: Norma Shearer — A
good picture. Very good cast. Follows the book
closely. Seven reels.—H. G. Thorpe, Peoples the-

atre, Crosby, Minn.—Mining town patronage.

ALONG CAME RUTH: Viola Dana—Very
clever picture that pleased the majority of our
patrons. If we could show more of this star’s

pictures our box office receipts vjould show up
better. Five reels.—W. H. Silver & Son, Grand
theatre, Princeton, Mo.—Small town patronage.

THREE WEEKS: Aileen Pringle—Good pic-

ture that pleased but did not draw. Eight reels.

—

Crosby Bros.. Lily theatre, Buffalo. N. Y.

—

Neighborhood patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
-This picture pleased the youngsters 100 per cent,

but the adults were not so enthusiastic. Not
.Jackie’s best picture by a wide margin.—E.

Behrndt Cozy theatre, Cambridge, Minn.—Small

town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—A clever kid picture but that is all. He draws
with the kids but it takes too many of them at

ten cents a shot to swell the receipts. After
showing one more of his pictures, think that will

be all for this star. Six reels.—W. H. Silver &

What is the price of a ^ood time for

ayounj and beautiful girl,if she is in

with the wrong people ?

Price oF a

Party
HOPE HAMPTON • MARY ASTOR • HARRISON FORD
ARTHUR EDMUND CAREW and DACMAR GODOWSKY
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—who wrote the original “FIGHTING BLOOD” stories that packed thousands of Ex-
hibitors theatres—who also wrote the TELEPHONE GIRL stories and whose last series

—“THE GO GETTERS” are still cleaning up for more than 4200 theatres. And now
comes the series that he himself says are by miles the snappiest, fastest, cleanest, most

humorous 2 reelers he ever wrote in his life. SEE THIS NEW SERIES.
Absolute gems of filmdom. When your feature flops you can bank on “THE
PACE MAKERS” to save your show. Better than money in the bank is

this brand new series. 12 of ’em 12.

NOTHING LIKE THEM ON THE MARKET ^
and you can get them only through

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere
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Son. Grand theatre, Princton, Mo.—Small town
patronage.

NELLIE, THE BEAUTIFUL CLOAK MODEL:
Claire Windsor—Personally did not think much
of this, but many told me they liked it, and no
knocks. Have had so many extra good pictures

from Metro-Goldwyn. just rating this a little be-

low the average. Not a bad picture by any
means. Seven reels.—Wm. Winterbottom, Electric

theatre, Brady, Neb.—Small town patronage.

NELLIE, THE BEAUTIFUL CLOAK MODEL:
Claire Windsor—Real good entertaining picture

that has everything in it to make for good amuse-

ment. Seven reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

NAME THE MAN: Conrad Nagel—Very good.

Patrons well satisfied. Eight reels.—H. G.

Thorpe, Peoples theatre, Crosby, Minn.—Mining

town patronage.

THE FRENCH DOLL: Mae Murray—Not much
to this. Poor story material. Seven reels.—Cros-

by Bros., Lily theatre. Buffalo. N. Y.—Neighbor-

hood patronage.

UNSEEING EYES: Special Cast—An extra

good program picture of the North, but would
have been better in five reels. No leaders or

trailers on the film I received out of St. Louis.

Otherwise print good. Nine reels.—W. Paul Bow-
lin. Missouri theatre. Mountain Grove. Mo.—Gen-

eral patronage.

THREE AGES: Buster Keaton—Stung again.

Leave it alone. Condition of print bad. No
story. Four reels.—A. J. Steggall, Cozy theatre,

Fayette. Iowa.—General patronage.

LONG LIVES THE KING: Jackie Coogan—
Proved a big lemon as a drawing card, as my
people do not want costume plays—regardless of

who the star might be. Picture a good one of

its kind but no more of this kind for me. I’ll

give my people what they want and not what
they tell me made a hit on Broadway. Seven
reels.—Adolph Kohn. Pastime theatre, Granville.

N. Y.—Small town patronage.

RENDEZVOUS: Special Cast—Concerns Amer-
ican soldier in revolutionary Russia. A good mel-

odrama and seemed to please the few who came.
This class of picture no good for small town from
a box office standpoint. Eight reels.—A. G. Wit-
wer. Grand theatre. Rainier, Ore.—Small town
patronage.

SINNERS IN SILK: Special Cast—A well pro-

duced society drama dealing with an old man who
undergoes a regenerative operation and becomes
rival of his own son for the hand of a young
girl. Played Sunday only with two acts of vaude-
ville. to S. R. O.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

THE ARAB: Rex Ingram—Picture is plain

junk. Advertised in newspapers, circulars and
window tie-ups, and it didn’t draw flies. Stay
away from this one.—Walter Suckno. Regent the-

atre, Albany, N. Y.—General patronage.

THE ARAB: Rex Ingram—Some lemon. Buy
it if you need a few more. It’s clean, but no
good. Seven reels.—A. J. Steggall, Cozy theatre.

Fayette. Iowa.—General patronage.

THE EAGLE’S FEATHER: James Kirkwood-
Real good entertainment. Six reels.—Crosby
Bros., Lily theatre. Buffalo, N. Y.—Neighborhood
patronage.

SHERLOCK, JR.: Buster Keaton—Some liked

it and some did not. As for me, rather see a
real good 2 reel comedy.—E. J. Reynolds. Liberty
theatre. Pasco, Wash.—General patronage.

SHERLOCK, JR.: Buster Keaton—Keaton com-
edies are very clever with a lot of new gags, but
he sure doesn’t mean anything to our box office.

Five reels.—W. H. Silver & Son, Grand theatre,

Princeton, Mo.—Small town patronage.

SHERLOCK, JR.: Buster Keaton—Better than

“Three Ages.’’ Just a program picture. Six reels.

—A. J. Steggall, Cozy theatre, Fayette, Iowa.

—

General patronage.

SHERLOCK, JR.: Buster Keaton—Fair picture.

Drew good Saturday night crowd. Ran "Col.

Heeza Liar” comedy with it.—Henry McCoy.
Elite theatre, Golconda, 111.—Small town patron-

age.

THE ETERNAL THREE: Claire Windsor—

A

fairly good offering. Will please about 75 per

cent. Hobart Bosworth a good actor.—P. G. Ladd,

Star theatre. Clinton, Ont., Canada.—Small town
patronage.

THE FOOL’S AWAKENING: Special Cast-
Fair program picture to poor business. Five

reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

WOMEN WHO GIVE: Rene Adoree—Very
good picture with sensational sea storm and good

story.—W. F. Loibl, Chimes theatre. Cedarburg,

Wis.—Mixed patronage.

WOMEN WHO GIVE: Rene Adoree—An out

of the ordinary picture that pleased 100 per cent.

Great cast of real actors. Miss Adoree stars the

show and is immense. Good photography and an

ideal show for us.—Clifford L. Niles, Grand

theatre, Anamosa, Iowa.—General patronage.

A BOY OF FLANDERS: Jackie Coogan—

A

fine little picture, Jackie. Give us some more
like it. Business picked up 50 per cent with this

one. Everyone well pleased. Seven reels.—F. C.

Rodgers, Grand theatre, Creston, B. C.—General

patronage.

LITTLE OLD NEW YORK: Marion Davies—
The best drawing picture that I have run for

some time. Run this if you have not already

run it. Eleven reels.-—W. F. Loibl. Chimes the-

atre. Cedarburg, Wis.—Mixed patronage.

LITTLE OLD NEW YORK: Marion Davies

—

This pleased about 75 per cent. A few didn’t

seem to care for it very much and walked out.

Personally thought it good. Ten reels.—P. G.

Ladd, Star theatre, Clinton, Ont., Canada.—Small

town patronage.

DON’T DOUBT YOUR HUSBAND: Viola

Dana—Good clean little picture. A gale of laugh-

ter from start to finish. “Long may the ‘Herald’

live!" This should be the slogan of every ex-

hibitor. Five reels.—Henry McCoy, Elite theatre,

Golconda, 111.—Small town patronage.

RED LIGHTS: Special Cast—This pleased

fairly well. A good little mystery story.—P. G.

Ladd, Star theatre, Clinton, Ont., Canada.—Small

town patronage.

IN SEARCH OF A THRILL: Viola Dana—
Weakest Dana we have ever played. Did not sat-

isfy. Miss Dana overdoes the part of the tough

girl. Story poor ; in fact picture has no merit

anywhere that we could see.—Clifford L. Niles,

Grand theatre, Anamosa. Iowa.—General patron-

age.

THE GREAT WHITE WAY: Anita Stewart—

This picture pleased nearly 100 per cent. Intro-

duces New York’s sporting fraternity to the

screen, has splendid steeplechase race and one of

the best prize fight scenes I have ever shown.

Film good and can be bought right. If your

patrons like sports, small town cannot go wrong

on this one. Ten reels.—Wm. Winterbottom,

Electric theatre. Brady, Neb.—Small town patron-

age.

THE GREAT WHITE WAY: Anita Stewart—

Since December 3rd the roads in this country have

been almost impassable, but this picture brought

a better crowd than I thought possible. It has

everything it seems. Big fire scenes, horse race,

and prize fight. Holds interest throughout. Ten
reels.—P. E. Doe, Electric theatre, Arcadia, Neb,
—Neighborhood patronage.

THY NAME IS WOMAN: Barbara LaMarr—
Very good. An extra good house, due to Ramon
Novarro and Barbara LaMarr. Both wonderful
stars.—A. J. Steggall, Cozy theatre. Fayette,

Iowa.—General patronage.

THY NAME IS WOMAN: Barbara LaMarr—
Very good picture that pleased. Seemed to please

all classes.—W. F. Loibl. Chimes theatre. Cedar-

burg. Wis.—Mixed patronage.

ENEMIES OF WOMEN: Lionel Barrymore—
This was a dandy picture but the title certainly

killed it for us. Those who came were well

pleased. Ten reels.—P. G. Ladd, Star theatre.

Clinton, Ont., Canada.—Small town patronage.

ENEMIES OF WOMEN: Lionel Barrymore

—

Good business for the kind of weather we had.

A beautiful picture with Lionel Barrymore, Alma
Rubens and Gareth Hughes doing wonderful
work. Eleven reels.—P. E. Doe, Electric theatre.

Arcadia, Neb.—Neighborhood patronage.

THE UNINVITED GUEST: Jean Tolley —
Scenery beautiful. Pleased our patrons. Plenty
of action and a love theme throughout. A Tech-
nicolor picture. The fight with the man-eating
shark and the octopus is good. Drew good for us.

—Henry McCoy. Elite theatre, Golconda. RI.

—

Small town patronage.

ROUGED LIPS: Viola Dana—Average pro-

gram picture to fair business. Five reels.—-Cros-

by Bros., Lily theatre, Buffalo. N. Y.—Neighbor-
hood patronage.

TOLL OF THE SEA: Kenneth Harlan -A pic-

ture which pleased our patrons one hundred per
cent. We had more comments on this picture

than we have had in many moons. Scenery
beautiful.—Henry McCoy, Elite theatre, Golconda.
III.—Small town patronage.

THE REJECTED WOMAN: Special Cast-
Business very ordinary on this one. Did not see

it. either. Had some kicks and boosts.—E. J.

Reynolds, Liberty theatre. Pasco, Wash.—Gen-
eral patronage.

OUR HOSPITALITY: Buster Keaton—One of

the best feature comedies we have run, according
to my patrons, and I agree with them. / used it

Boy Scout Week, in connection with other sub-

jects, and it made an ideal show. Seven reels.

—

Earle Eveland, Twin City Opera House. McCon-
nelsville, O.—General patronage.

THE SPOILERS: Milton Sills—This was just

a fair picture. Would have pleased much better

if it had been a couple of reels shorter.—P. G.

Ladd. Star theatre, Clinton, Ont., Canada.—Small
town patronage.

THE ETERNAL STRUGGLE: Earle Williams
—Very satisfying picture. Beautiful scenery, good
story. Best canoe dash down rapids I have seen.

—W. F. Loibl, Chimes theatre, Cedarburg. Wis.

—Mixed patronage.

THE ETERNAL STRUGGLE: Earle Williams
—Very ordinary picture. Part of the print was
in such poor condition that it spoiled the story.

—E. Behrndt. Cozy theatre, Cambridge, Minn.

—

Small town patronage.

SLAVE OF DESIRE: Special Cast—Terrible
for a small town. Didn’t have many to see it,

thank goodness.—P. G. Ladd. Star theatre, Clin-

ton, Ont., Canada.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—A splendid picture and those who saw
it did not hesitate to express their approval, but
for some reason (not fault of picture) it did not

draw for me. Six reels.—Adolph Kohn, Pastime
theatre, Granville, N. Y.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—A good picture of its type. The scen-

ery was beautiful but would be appreciated more
when the weather is hot. Does not fit in with

26 degrees below zero. Six reels.—E. Behrndt,

Cozy theatre. Cambridge, Minn.—Small town pat-

ronage.

THE DAY OF FAITH: Special cast—Punk 1

That’s sufficient.—P. G. Ladd. Star theatre, Clin-

ton, Ont., Canada.—Small town patronage.

SCARAMOUCHE: Rex Ingram—Very good pic-

ture but no drawing power. Just program picture

business on this.—W. F. Loibl, Chimes theatre,

Cedarburg, Wis.—Mixed patronage.

SCARAMOUCHE: Rex Ingram—The acting is

very good and the types splendid but it's high-

brow and, as such, does not appeal to our pa-

trons. Nine reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

SCARAMOUCHE: Rex Ingram—We played

this Christmas day and consider it a masterpiece.

It has plenty of action and a romantic theme
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which is very pleasing. Business was light be-

cause of weather. Ten reels.—E. Behrndt, Cozy
theatre, Cambridge, Minn.—Small town patron-

age.

Paramount
TOMORROW’S LOVE: Agnes Ayres—Picture

good but I put on an Amateur’s Night and that

brought them in. Did better than “The Covered
Wagon” business, and that was a clean-up.

Couldn’t get in the place. The S. R. O. sign
wasn’t necessary, as the people couldn’t get near
the lobby to see it. Not too many honors for the
picture. Six reels—Walter Suckno, Regent the-
atre, Albany, N. Y.—General patronage.

PETER PAN: Betty Compson—Children will

like it and some women, but on the average only
about 50 per cent of your patrons will get value
received. Be careful of price. You can’t pay
much for it and not lose money. Beautifully
acted, directed and produced, but fairy stories pass
with adolescence.—Kreighbaum Bros., Char-Bell
theatre, Rochester, Ind.—General patronage.

NORTH OF ’36: Jack Holt—I want to add a
few words of good cheer to the fellow who has
this picture bought, also help Paramount sell
this picture to others who have not bought. My
banker said his wife came home from the first
show on the last night and tried to get him out
of bed to see the last show. An old maid came
out of seclusion that I had forgotten lived in the
town. 100 per cent good. It will be a long
time before another picture can be got that will
please three good houses on a three night run
in our town. “North of ’36” was pronounced
by 90 per cent of my people far better than “The
Covered Wagon.” Eight reels.—A. J. Steggall.
Cozy theatre, Fayette, Iowa.—General patronage.

NORTH OF 36: Jack Holt—A picture we
classed as excellent. Wonderful exploitation pos-
sibilities. Boost it and it will bring them in.
Eight reels.—Wallis Bros., Main Street theatre,
Russell, Kan.—Small town patronage.

FORBIDDEN PARADISE: Pola Negri—In my
opinion a good picture, except that the director
mixed up the middle ages and the present days
too much. If it s historical, then there is no
place for an auto in the picture. If its of
the present day there are a lot of things that
do not jibe either. Adolph Menjou does wonder-
ful work in this.—Geo. J. Ritter, Regent the-
atre, Bogota, N. J.—General patronage.

THE CITY THAT NEVER SLEEPS: Special
cast—Picture vei-y good but did not do the busi-
ness expected. Oood ivindoiu tie-ups on this one,
so use them. Six reels.—Walter Suckno, Regent
theatre, Albany, N. Y.—General patronage.
THE WANDERER OP THE WASTELAND:

Jack Holt—Not as good as we were expecting.
Oui people did not like the colored feature.
Brought us a good business, however.—Wallis
Bros., Main Street theatre, Russell, Kan.—Small
town patronage.

OPEN ALL NIGHT: Viola Dana—A produc-
tion that one would gain more by not playing.
The few who saw it wondered what it was all
about. One that helps to kill business.—R. C.
Geeting, Lyric theatre, Chappell, Neb.—Small
town patronage,

THE FAST SET: Special cast—Good, but the
changing of the name from “Spring Cleaning”
to The Fast Set” is no improvement. Abso-
lutely misleading. Really a family story and not
a “fast set” story.—Geo. J. Ritter, Regent the-
atre, Bogota, N. J.—General patronage.
A SAINTED DEVIL: Rudolph Valentino—

Valentino dead here. Poorest photography of any
Paramount run in this theatre. Slow and draggy.
No box office value, consequently lost plenty of
money. Nine reels—Kreighbaum Bros., Char-
Bell theatre, Rochester, Ind.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—
Picture fair. Knowing that picture flopped all
over (from reports) I advertised more than
usual and picture went over. It would have died
the death of a dog if I hadn’t. Advertised this
picture featuring Valentino’s name very big.
Audience disappointed in picture. Said it was
only fair. I agree with them.—Walter Suckno,
Regent theatre. Albany, N. Y.—General patron-
age.

A SAINTED DEVIL: Rudolph Valentino

—

I think this was a very poor picture. My people
did not like it and they told their friends, so on
the second night, nobody there.—Roy Fuhrer,
Temple theatre, Yates Center, Kan.—General pat-
ronage.

THE MAN WHO FIGHTS ALONE: William
Farnum —If you have this picture bought. I’ll tell

you what to do. Take the third reel and cut out
about BOO feet of the scene where the mother
is having the baby. There is about 600 feet of

this and 500 of it is padding and very poor
stuff to put in a picture. Leaving the 500 feet in

you have a rotten picture. Taking it out, as I

did, the picture is fairly good entertainment.
Seven reels.—O. R. Haus, Scenic theatre, Hast-

ings, Minn.—General patronage.

MEN : Pola Negri—Real good picture that is

lavishly produced. Should go where they like

the Cecil B. DeMille type. Seven reels—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighbor-
hood patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence

—Very finely directed picture. Acting also was
100 per cent. But story for Torrence was the

bunk. This might go over well in some com-
munities ; here it did not please. Seven reels.

—

O. R. Haus, Scenic theatre, Hastings, Minn.

—

General patronage.

FEET OF CLAY: Cecil B. De Mille—Very
good picture from every angle..—Kreighbaum Bros..

Char-Bell theatre, Rochester, Ind.—General pat-

ronage.

FEET OF CLAY: Cecil B. De Mille—Up to the

De Mille standard. However, there are so many
specials now-a-days that a real outstanding one is

hard to find. This one did a good business and
pleased.—Wallis Bros., Main Street theatre, Rus-
sell, Kan.—General patronage.

FEET OF CLAY: Cecil B. De Mille—I thought

it was a wonderful picture and my patrons
praised it, but business has been very poor on
all of Paramount’s pictures.—Roy Fuhrer, Tem-
ple theatre, Yates Center, Kan.—General patron-

age.

FEET OF CLAY: Cecil B. De Mille—Here is

a corking good picture, well played, but is prac-

tically spoiled by the long drawn out death
dream part. Eight reels.—Giacoma Bros., Crystal

theatre. Tombstone. Ariz.—General patronage.

EMPTY HANDS: Jack Holt—Here is one that

is hard to report on. Some say wonderful, some
say terrible. One woman grabbed up two daugh-
ters, about twelve and fourteen years of age,

and says, “If that is the kind of pictures you
are going to show, my daughters will stay home.”
She objected to women smoking cigarettes in the
picture, together with the scene where Norma
Shearer lost her bathing suit. Uncle Will Hays
must be too busy to look at them these days,

and I think someone ought to jar the National
Board of Review up a notch or two. Seven
reels.—E. F. Gailey, Crystal theatre, Wayne, Neb.
—Small town patronage.

THE ENEMY SEX : Betty Compson—A well

produced production that did not draw for us.

Has a fine moral. I would say not a small

town picture.—R. C. Geeting, Lyric theatre,

Chappell, Neb.—Small town patronage.

THE ENEMY SEX: Betty Compson—Poor pic-

ture. Too much wild women stuff. Will only
appeal to a few.—T. J. Kempkes, Majestic the-

atre, Fairbury, Neb.—General patronage.

LILY OF THE DUST: Pola Negri. Pola
not a good bet here. This is a good picture.

Attendance fair only.—Wallis Bros., Main Street

theatre, Russell, Kan.—General patronage.

FLAMING BARRIERS: Antonio Moreno—Just

a fair program picture regardless of the flock

of stars. It teaches one to be careful lest they
start a forest fire. Good thing, in face of num-
ber of forest fires last year. Six reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

FLAMING BARRIERS: Antonio Moreno—

A

fairly good program picture if you get them in.

Paper not so good for small town. Business very

light. Basketball competition. Six reels.—A. D.
Brawner, Jewel theatre. Hooker, Okla.—Small
town patronage.

’THE ALASKAN : Thomas Meighan—“The
Alaskan” is not as bad a picture as I was led

to believe. In fact it is a very fine Northern
picture and one that should go over anywhere if

bought right. Eight reels.^—O. R. Haus, Scenic
theatre, Hastings, Minn.—General patronage.

THE ALASKAN : Thomas Meighan—Another
picture not up to our expectations. Story rather
weak. Showed a good business, however.—Wal-
lis Bros., Main Street theatre, Russell, Kan.

—

Small town patronage.

MANHANDLED: Gloria Swanson—An average
Swanson which we ran during the holiday sea-

son to a very poor business. Pleased, however.
—Wallis Bros., Main Street theatre, Russell, Kan.
—Small town partonage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—A high-priced costume picture which we ran
during the holiday season to poor business. Val-
entino does not draw here.—Wallis Bros., Main
Street theatre, Russell, Kan.—Small town pat-

ronage.

SINNERS IN HEAVEN: Bebe Daniels—Here
is a picture that got them in, not to see how
good it was, but just the reverse—to see how
bad it was. They ought to have been pleased,

for the scene in the pool, two men fighting,

with Bebe in swimming nude, jumping out cover-
ing her rear extremities with a palm leaf, to-

gether with the honeymoon scene, ought to please
those who believe in tearing down the morals
of our nation with self marriage or the present
trend of free love. In our estimation this is

about the worst we ever ran, from a moral
standpoint. I would like to see a flock of re-

ports on this one picture to see if we are get-

ting old fashioned, as most reports give this a
favorable writeup. Some say a little racy, but
does this really please the better people that you
have fought so hard to get into your theatre?
Send in those reports on this, boys, so we can
tell what the average will be. Seven reels.-^—E. E.
Gaily, Crystal theatre, Wayne, Neb.—Small town
patronage.

SINNERS IN HEAVEN: Bebe Daniels—A very

poor program offering. Don’t advertise it too

big and have them expecting too much. It’s

not there.—A. Mitchell. Dixie theatre, Russellville,

Ky.—Small town patronage.

TRIUMPH: Cecil B. De Millt^Good little

drama with a certain amount of comedy that
just fills in and makes a nice little picture. How-
ever, no good for my Saturday crowd. Eight
reels.—C. Veseth, Palace theatre, Malta, Mont. -

General patronage.

THE BORDER LEGION : Antonio Moreno

—

Good picture. Good Saturday program. Plenty

of excitement, tense moments, plenty of action.

Follows Grey’s story in good shape. Eight reels.

—Kreighbaum Bros., Char-Bell theatre, Roches-

ter, Ind.—General patronage.

THE BORDER LEGION: Antonio Moreno—
A good bet where the Greys are popular. Did
a good business for us.—Wallis Bros., Main Street

theatre, Russell, Kan.—Small town patronage.

THE BORDER LEGION: Antonio Moreno—
Patrons praised this picture and the fact that

it’s a Zane Grey story brought us good business.

—C. Veseth, Palace theatre, Malta, Mont.—Gen-
eral patronage.

CHANGING HUSBANDS: Leatrice Joy—Very
good comedy-drama. Keeps them laughing from
start to finish. Fair drawing power. —T. J.

NOW BOOKING
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Kempkes. Majestic theatre. Fairbury, Neb. -Gen-

eral patronage.

THE COVERED WAGON: James Cruze—I will

just have to repeat the same old story that it

is a good picture. We had a regular blizzard

on the opening day and cold weather and bad

roads for the other two days. Therefore, we
just about broke even and I considered that good

for the kind of weather we had for it. Ten
reels.—Jno. Travis, Doric theatre, Erie. Kan.

—

Small town patronage.

THE COVERED WAGON: James Cruze—The
price I paid for this one knocked me cold. So

did the box office receipts. Torrence took the

crowd. Wilson and all the cast fine. Pleased

99 per cent. Ran it two days. Could have

played it three. Ten reels.—F. C. Rodgers, Grand
theatre, Creston, B. C.—General patronage.

THE COVERED WAGON: James Cruze—Ran
this last Fall, but never reported on it. All that

is claimed for it. Used as a prologue, small

children with miniature covered wagon. These

children, in costumes corresponding to those used

in the picture, gave in pantomine the attack

by the Indians. Also sang the song, "Covered

Wagon Days.” Ten reels.—P. E. Doe, Electric

theatre, Arcadia. Neb.—Neighborhood patronage.

THE COVERED WAGON: James Cruze—This
is an historical picture taken from Emerson
Hough’s story. It is very good, but have played

a great many pictures which I consider a great

deal better, but never played one which had the

publicity this one had. Drew very well consider-

ing the roads. Torrence runs away with the

show. Ten reels.—F. J. O’Hara. Community
theatre, Elgin, Neb.—General patronage.

THE COVERED WAGON: James Cruze—

A

picture our patrons are still talking about. Some
came back to see it the second night. Acting

fine. Picture follows the story perfectly. Run
this and watch your patrons. Admission 25-60

cents. Ten reels.—Henry C. McCoy, Elite the-

atre, Golconda, 111.—Small town patronage.

HER LOVE STORY: Gloria Swanson—A good

picture, but not as good as her former pictures.

Does not appeal to all classes.—T. J. Kempkes,
Majestic theatre, Fairbury, Neb.—General pat-

ronage.

WOMAN PROOF: Thomas Meighan—Only fair

picture, not up to Meighan standard. Eight reels.

—Hilton Bros., Lyric theatre. Prairie Grove, Ai-k.

—Mixed patronage.

ICEBOUND: Richard Dix—An extra good pro-

gram picture.—Bert Silver, Silver Family theatre.

Greenville. Mich.—General patronage.

ICEBOUND : Richard Dix—A good program

picture with a real story with plenty of interest

to put it over. Print good. Paper fair. Seven

reels.—C. H. Bills, Opera House, Lenora, Kan.

—

Small town patronage.

ICEBOUND: Richard Dix—Pleased 100 per

cent. Played it Saturday and Sunday and will

say it is one of Paramount’s best. A little slow

in the third reel, but the acting is so good it

made a big hit here. Had two church deacons

on Sunday night. Six reels.—V. C. Chapel, Lib-

erty theatre. Marlette, Mich.—General patronage.

THE MORAL SINNER: Dorothy Dalton—

A

good crook story, but Dorothy Dalton fails to

draw here. Six reels.—Hilton Bros., Lyric the-

atre. Prairie Grove. Ark.—Mixed patronage.

THE BREAKING POINT: Nita Naldi—A box

office gamble that lost. Would sure hate to run
this in a town where I had opposition. Not
much to it.—C. Veseth, Palace theatre, Malta,

Mont.—General patronage.

THE BREAKING POINT: Nita Naldi—

A

splendid program picture.—Bert Silver, Silver

Family theatre. Greenville. Mich.—General pat-

ronage.

THE BREAKING POINT: Nita Naldi—

A

good program picture. The print was not so

good. One of the reels had a bent hub and
caused three stops in our show. This made a

very poor impression on our audience on a Sat-

urday night. Better prints are needed. Seven
reels.—C. A. Anglemire, "Y” theatre, Nazareth,

Pa.—Better class patronage.

THE SILENT PARTNER: Leatrice Joy-
Nothing big. but a fair program picture that will

get by. Six reels.—H. J. Egan, American the-

atre, Wautoma, Wis.—Small town patronage.

THE SILENT PARTNER: Leatrice Joy—
These kind are all right for programs. It carries

a good moral. Six reels.—Don Wilcox, Colome

theatre, Colome, S. D.—General patronage.

THE PURPLE HIGHWAY: Madge Kennedy-
Fair. some parts good.—Seven reels.—M. W. A.

theatre. Soldier. Kans.—Small town patronage.

THE PURPLE HIGHWAY: Madge Bellamy-
Just about got by. Not very good for small

town. Too slow. Six reels.—Don Wilcox, Colome

theatre, Colome, S. D.—General patronage.

HOLLYWOOD: Special cast—Can’t understand

why any movie fan wouldn’t like this one. My
patrons ate this up and came back for more.

The dream in this is certainly a scream. Seven

reels.—N. E. Frank, Regent theatre, Wayland,

Mich.—Small town patronage.

TO THE LAST MAN: Richard Dix—Zane
Grey stories always pull good and please nearly

all. This one is as good as the average Zane
Grey, although there is a lot of killing. Seven

reels.—N. E. Frank, Regent theatre, Wayland,

Mich.—Small town patronage.

FAIR WEEK: Walter Hiers—Played on Friday

and Saturday and pleased the majority. Not a

great deal to it in story and Hiers not a world

beater as a star, but lots of comedy and some
action at the finish and they went out satisfied.

Five reels.—M. T. Craig. Majestic theatre, Dres-

den, Ont., Canada.—Small town patronage.

THE OUTCAST: Elsie Ferguson—A good pic-

ture. A compelling story and will satisfy any
audience. Print in good condition. Seven reels.

—A. C. Betts, Power’s theatre, Red Creek, N. Y.

—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
Exceptionally good comedy drama that had them
talking for days after. Some of the Saturday

nighters looked at the photos, saw the old cos-

tumes and walked away. li Paramount gcuve us

better photos, business would be better. Why not

a photo of the old stern wheeler steaming down
the river, or a scene from the fight between
Beery and Landis, etc? Variety in photos is what
we need. Seven reels.—M. T. Craig. Majestic

theatre, Dresden, Ont., Canada.—Small town pat-

ronage.

THE FIGHTING COWARD: Cullen Landis-
Very fine picture. Pleased our patrons 100 per

cent.—J. B. Williams. Trenton theatre, Trenton,

Ky.—Small town patronage.

SHADOWS OF PARIS: Pola Negri—The best

picture to my mind that Pola Negri has ever

made. The settings were elaborate, the photog-
raphy perfect, and all-in-all a good show which
pleased. Seven reels.—W. W. White, Jefferson

theatre, Jefferson City, Tenn.—General patronage.

SHADOWS OF PARIS: Pola Negri—Good pic-

ture for its kind, but I can’t say it will go over
for you or not. You had better see it. Seven
reels.—Oscar Troyer, Lyric theatre, Rugby, N. D.
•—General patronage.

SHADOWS OF PARIS: Pola Negri—Not just

what I expected. Too much shadow, but I have
been playing too many Paramount pictures in

a row, and as one boy said, "I am just about
Paramounted to death.” Six reels.—V. C. Chapel,
Liberty theatre. Marlette, Mich.—General patron-
age.

WHILE SATAN SLEEPS: Jack Holt—A little

old, but a fine picture. Had some favorable com-
ments on tbis. Seven reels.—J. W. Andresen,
Rialto theatre, Cozad, Neb.—General patronage.

ZAZA: Gloria Swanson—Good picture but not
Gloria’s best. We could make some money on
Gloria if we didn’t have to give it all to Para^
mount. Seven reels.—Hilton Bros., Lyric theatre.

Prairie Grove, Ark.—Mixed patronage.

THE HEART RAIDER: Agnes Ayres—Nice
program picture.—W. F. Loibl, Chimes theatre.

Cedarburg, Wis.—Mixed patronage.

BIG BROTHER: Tom Moore—Fine, pleased 100

per cent. Played it two days. Did a fine busi-

ness. It is the best Moore picture we ever had.
The kid in the picture was a knockout. The
stingiest man in town came both nights to see

it and paid each time. That’s going some. Seven
reels—V. C. Chapel, Liberty theatre, Marlette.
Mich.—General patronage.

CHILDREN OF JAZZ: Special cast—Very good
picture. Bad title. Picture pleased all.—W. F.

Loibl, Chimes theatre, Cedarburg, Wis.—Mixed
patronage.

A GENTLEMAN OF LEISURE: Jack Holt-
Just an average program picture. Have had
better ones of this star.—Jno. Travis, Doric the-

atre, Erie, Kan.—Small town patronage.

A GENTLEMAN OF LEISURE: Jack Holt-
Entertaining and drew many good comments.

—

W. F. Loibl, Chimes theatre, Cedarburg, Wis.

—

Mixed patronage.

MR. BILLING SPENDS HIS DIME: Walter
Hiers.—Too poor to talk about. Had a good
house, but no one pleased. No comedy at all.

Six reels.-—Mr. and Mrs. E. Fox, Princess the-

atre, Obion, Tenn.—Small town patronage.

SALOMY JANE: Jacqueline Logan. Seemed
to please and drew a fair house. Seven reels.

—

M. W. A. theatre. Soldier, Kan.—Small town pat-

ronage.

EBB TIDE: James Kirkwood—A mighty good
picture. Eight reels.—Mr. and Mrs. E. Fo.x,

Princes theatre, Obion, Tenn.—Small town pat-

ronage.

THE NEXT CORNER: Dorothy Mackaill—It
was bitter cold and the radio must have been
good, as no one came to see this one. This is

a very poor show. We shouldn’t have paid so

much for the show by the crowd it drew. It

don’t get anywhere at any time. Don’t buy this

one : keep away. Seven reels.—C. A. Anglemire.
“Y” theatre, Nazareth, Pa.—Better class pat-

ronage.

THE NTH COMMANDMENT: Colleen Moore
—Good and pleased all. Just a little too long
for Saturday night. Eight reels.—Mr. and Mrs.
E. Fox, Princess theatre. Obion, Tenn.—Small
town patronage.

THE SPANISH DANCER: Pola Negri—Very
good and was taken well by my crowd. Played
one night to fair business. Negri very good.

Nine reels.—F. C. Rodgers, Grand theatre. Cres-

ton, B. C.—General patronage.

THE BEDROOM WINDOW: May McAvoy—
Good picture, but not as good as “Grumpy.” It

lacks the necessary comedy of Theodore Roberts.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

THE BEDROOM WINDOW: May McAvoy—
Still aonther picture which, contrary to some re-

ports, was O. K. Many comments from patrons.

A mystery comedy drama which kept them guess-

ing until the last reel started. Six reels.—M.
T. Craig, Majestic theatre, Dresden, Ont., Canada.
—Small town patronage.

THE BEDROOM WINDOW: May McAvoy—
This was a substitute, but the people did not

kick, as this is a good picture. Seven reels.

—

Joseph Gray. Gray theatre, Spangler, Pa.—Gen-
eral patronage.

A new and greater Barry in a new' and better picture -

wawiAV
'BaUlingBunyan
WOULD YOU, KNOWING NOTHING OF
PRIZE-FIGHTING, GET INTO THE
RING WITH A CHAMPION AT SO
MUCH PER ROUND. JUST TO GET
MONEY TO CO INTO BUSINESS
AND WIN THE GIRL YOU LOVED ?

THIS KID DID !

PRODUCED BY CROWN PRODUCTIONS INC.

ASSOCIATED EXHIBITORS
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THE L

WESTSJ
GREATEST
HORSEMAN

NOW i

Now making a series of

Four Fast Action Westerns for F. B. O
The West’s Greatest Horseman and motion picture thrill king who does all his own stunts

himself in a series of (4) high speed Westerns is good news for Exhibitors. Canutt is

a whirlwind. Your patrons will “eat his stuff up.” Book this new series of 4 and adver-

Solid Silver

Rodeo

statue

tise them widely. Show your patrons something new in “way out West” productions
packed with 100% entertainment. The first of this new series is titled

—“SCAR
HANAN.” . . Watch for the others. Book the 4 Canutt’s and laugh at competition.

4 whirlwind box office pictures.

won by

YAKIMA
CANUTT
for superb

horsemanship

Produced under the direction of Ben Wilson

FILM BOOKING OFFICES
723 Seventh Ave., New York. Elxchanges Everywhere

Sales Office United Kingdom, 26-27 D’Arblay St., Wardour St., London, Wl, England
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THE CALL OF THE CANYON: Richard Dix
—A very good Zane Grey story. Good drawing
card. Eight reels.—H. B. Thorpe. Peoples the-
atre, Crosby, Minn.—Mining town patronage.

THE CALL OF THE CANYON: Richard Dix
—The right type for a small town. Business
above average.—J. R. Baxter, Lyceum theatre.
Spring City, U.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—Pleased our patrons and made us money. I

am sure it will please almost any place. Seven
reels.—Oscar Troyer. Lyric theatre. Rugby. N. D.
—General patronage.

BACK HOME AND BROKE: Thomas Meighan
—This is one of the best Meighans I have
ever played. Pleased a fair sized crowd. Meighan
does some good work in this. A little old. but
if you have not played it. don’t cheat your
people by not showing it. Seven reels.—F. J.

O’Hara. Community theatre. Elgin. Neb.—Gen-
eral patronage.

THE WOMAN WITH FOUR FACES: Betty
Compson—A fine program picture of the mystery
type. Work of Betty Compson in this picture is

wonderful. Has fine support in the entire cast.

Print fair. Paper no good. Six reels.—C. H.
Bills. Opera House. Lenora. Kan.—Small town
patronage.

THE HUMMING BIRD: Gloria Swanson—Ex-
cellent subject and Gloria’s best. A story of
Apache life during the world war. Good picture
for July ith. War scenes not overdone. Eight
reels.—H. G. Thorpe. Peoples theatre. Crosby.
Minn..—Mining town patronage.

THE HUMMING BIRD: Gloria Swanson—-This
is a real picture. Drew good three nights.—P.
G. Ladd. Star theatre. Clinton. Ont.. Canada.

—

Small town patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

A fine clean picture, full of comedy, and a good
Saturday night show. Eight reels.—Earle Eve-
land. Twin City Opera House. McConnelsville. O.
—General patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

Some said the best picture we had shown for
a long time. I consider it a good comedy, al-

though a little draggy in spots. Pleased about
90 per cent. Eight reels.—N. E. Frank, Regent
theatre, Wayland, Mich.—Small town patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

Fine. Took well here. Full of laughs. Torrence
takes well here and is well liked. Business poor
but not the fault of the picture. My crowd likes

comedy. Can use more of this kind. Nine reels.

—F. C. Rodgers, Grand theatre, Creston. B. C.

—General patronage.

HOMEWARD BOUND: Thomas Meighan

—

Drew, as Meighan always draws a good crowd.
Last 3 reels very good. Seven reels.—M. W. A.
theatre. Soldier, Kan.—Small town patronage.

HOMEWARD BOUND: Thomas Meighan

—

Would have made a fine picture for the evening
if it had been all there. It was so cut up,

it spoiled what was a fine picture at one time.

There was no need of the swearing. It hurt
business the second night. Seven reels.-—Oscar
Troyer, Lyric theatre, Rugby, N. D.—General
patronage.

TO THE LADIES: Theodore Roberts—Con-
trary to many reports my patrons and I thought
this a fine comedy drama. The comedy is im-
mense and does not drag, and characters well

cast. Wish someone would tell me what’s wrong
with it. Jimmy Cruze is a real director. Look
at "Ruggles of Red Gap," "The Fighting Coward"
and '"To the Ladies." I would say these are

real comedies. Don’t be afraid to play them.
Six reels. M. T. Craig, Majestic theatre, Dres-
den, Ont., Canada.—Small town patronage.

TO THE LADIES: Theodore Roberts—A fine

program picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Another one of Gloria’s good pictures. She
always pleases. Six reels.—Jno. Travis, Doric
theatre, Erie, Kans.—Small town patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Very good picture. We have to pay more
for Gloria than other stars, but she does not
draw any better. Eight reels.—N. E. Frank.
Regent theatre, Wayland. Mich.—Small town pat-

ronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—I did not think much of this picture, but
I had a different class of people in to see it

and they said they liked it. If they liked the
picture, that is all we want. Six reels.—Joseph
Gray, Gray theatre, Spangler, Pa.—General pat-

ronage.

Pathe
HOT WATER: Harold Lloyd—Harold Lloyd

will pack them in when nothing else will. Not
as good as some of his others, but still ahead of

other comedies. I ivould have broken all house
records on this one if my competitor had not
been so dirty as to advertise this picture for the

day after I closed my run on it. He did not have
it but ran an old comedy, "Hot Water." Buy this

one and boost it big. It will satisfy 100 per cent.

Five reels.—W. Paul Bowlin, Missouri theatre.

Mountain Grove, Mo.—General patronage.

GIRL SHY: Harold Lloyd—A good Lloyd.

However, they do not draw here as well as in

the past. The exchange holds the price too high
for us and they show little profit.—Wallis Bros..

Main Street theatre, Russell, Kan.—General pat-

ronage.

GIRL SHY : Harold Lloyd—A real picture with

a good title. Cost a lot of money but I ad-

vanced my prices and did good business. Grossed
about double the rental and paid off old Monday
overhead without waiting for Saturday night to

do it. Can’t do that on many pictures on mid-
week bookings. Eight reels.—A. D. Brawner.
Jewel theatre. Hooker, Okla.—Small town pat-

ronage.

DR. JACK: Harold Lloyd—Our patrons say

this is the best Lloyd we have shown. A laugh
from start to finish. Book this and you won’t
regret it.—Henry McCoy, Elite theatre, Golconda.
111.—Small town patronage.

THE CALL OF THE WILD: Buck—A very

.good picture at a fair price out of Albany office.

Another good concern to do business with out of

Albany. People pleased with this subject and
comments were favorable. Seven reels.—Adolph
Kohn. Pastime theatre, Granville, N. Y.—Small

town patronage.

THE CALL OF THE WILD: Buck—This is

something different. It not only pleases the pa-

trons but will draw a few extra ones in. Call

it good. Seven reels.-—J. W. Andresen, Rialto

theatre, Cozad, Neb.—General patronage.

THE CALL OF THE WILD: Buck—Of all the

drawing pictures, this one ranks with the best

of them, and the beauty of it is that it will

satisfy the patrons and it also stays very close

to the story Jack London wrote. It varies once

or twice but not much. Seven reels.—W. J.

Shoup. De Luxe theatre, Spearville, Kan.—Small

town patronage.

KING OF WILD HORSES: Rex—I bought this

feature on the strength of reports on it in the
"Exhibitors Herald," and Boys, it’s the picture
that will please every man, woman and child. In
fact, I had white, red, yellow and black skins in
my hoiise when / ran this one and it pleased them
all. If you have not used it, buy it and advertise
it strong. You’ll never regret it. Five reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.
—General patronage.

KING OF WILD HORSES: Rex—Picture very
good. Looks like the public likes the animals bet-

ter than the so-called stars, once in a while. Book
this one and get the kids talking about it. It will

get the dough. Five reels.—Walter Suckno, Re-
gent theatre, Albany, N. Y.—General patronage.

THE KING OF WILD HORSES: Rex—A pic-

ture that will draw kids and grown ups. A
knockout at the box office. Wonderful acting.
Leon Barry and Edna Murphy are knockouts.
More like this. Seven reels.—Henry McCoy.
Elite theatre. Golconda, 1111.—Small town patron-
age.

Preferred
THE VIRGINIAN: Kenneth Harlan—Very good

outdoor picture. Good Saturday show. Pleased
100 per cent.—T. J. Kempkes, Majestic theatre,
Fairbury, Neb.—General patronage.

THORNS AND ORANGE BLOSSOMS: Special
cast—A fair picture to average business.—J. R.
Baxter, Lyceum theatre. Spring City. U.—Small
town patronage.

Prod. Dist. Corp.
CHALK MARKS: Mai-guerite Snow—This pic-

ture received more comment than any we have
played in quite a while. Personally I did not see
it, but when patrons stop you on the street and
comment on a picture, it must have quite some
merits. Six reels.—Clyde Allen. Casino theatre,

Antwerp. N. Y.—Small town patronage.

SOFT SHOES: Harry Carey—Carey drifts from
the Western type in this crook picture. Gave
good satisfaction. Five reels.—H. G. Thorpe,
Peoples theatre. Crosby, Minn.—Mining town
patronage.

SOFT SHOES: Harry Carey—Another good
Carey. All Carey’s we have run have made us
money. Run with our serial. Five reels.—Henry
McCoy, Elite theatre. Golconda. 111.—Small town
patronage.

WELCOME STRANGER: Florence Vidor—

A

good picture. Has comedy, action and good love

scenes. Well directed. Seven reels.—Kreighbaum
Bros., Char-Bell theatre. Rochester, Ind.—General
patronage.

WELCOME STRANGER: Florence Vidor-
Pleased 90 per cent of a good biz. Lined up
with the basketball team on 70-30 per cent.

Teams boosted picture and sold tickets. Gave
’em 30 per cent, which certainly helped me to get
the fans out and also helped the athletic clubs.

Lots of comedy and some sobs. Don’t be afraid
of this, as it’s good. Print in No. 1 condition,

as this company’s films always have been for me.
—J. Sutherland, Sutherland theatre, Newport and
Bassett, Neb.—Neighborhood patronage.

A LEGEND OF HOLLYWOOD: Percy Mar-
mont—Rotten, in fact so rotten that we have had
to dodge some of our patrons for the past two
weeks. One patron asked for money back

—

another said he’d have gone mad if it would
have lasted 15 minutes longer. Marmont’s acting
wa.s the only good part about the picture. Its

action moved slower than a funeral. Six reels.

—

Kreighbaum Bros., Char-Bell theatre, Rochester,

Ind.—General patronage.

BARBARA FRIETCHIE: Florence Vidor—

I

lined up with the Legion Post, played them 30-

70 per cent and did a fine business on a stormy
night. A fine picture and Florence Vidor and
Edmund Lowe are good stars. Both go fine here.

Print in No. 1 condition. Don’t be afraid of this.

Boys, as she’s a cracker. Producers Distributing

Corporation doesn’t want the whole bank roll for
their productions, so I believe in telling the rest

of the boys about it so they can get a chance .

—

.1. M. Sutherland, Sutherland theatre. Newport
and Bassett. Neb.—Neighborhood patronage.

TROOPING WITH ELLEN: Helene Chadwick
—A real good picture. Pleased my Saturday night
crowd. Helene Chadwick is a good one for me.
—L. M. .Jones, Arcadia theatre, Vandergrift, Pa.

—General patronage.

THE FLAMING FORTIES: Harry Carey—Un-
doubtedly Carey’s best effort and in addition to

being that is one of the best Westerns produced
in a long time. One of the few Westerns I have
shown in my twelve years’ experience which they

all pronounced “good.” Six reels.—W. W. White,

NOW BOOKING
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Jefferson theatre, Jefferson City, Tenn.—General

patronage.

THE FLAMING FORTIES: Harry Carey—

A

good picture. Forest fire in this picture one of

the biggest ever filmed. Good drawing card. Ran
on Monday with our serial.—Henry McCoy, Elite

theatre, Golconda, 111.—Small town patronage.

ROARING RAILS: Harry Carey—Every one

of these late Careys have been real good program
pictures. I have run four out of the first six and
have found each one a very fine entertainment.

Six reels.—0. R. Haus, Scenic theatre, Hastings,

Minn.—General patronage.

ROARING RAILS: Harry Carey—Corking
good picture. Pleased both young and old. Used
toy train in lobby and windotvs, and certainly

helped. Use it. It’s good. Six reels.—Walter

Suckno, Regent theatre, Albany, N. Y.—General

patronage.

ROARING RAILS: Harry Carey—This in my
estimation was better than “The Covered Wagon”
and had many people tell me that they thought

so. It is by far the best picture Carey ever made.
The kid, Frankie Darro, can’t be beat. Six reels.

—F. J. O’Hara, Community theatre, Elgin, Neb.

—General patronage.

ROARING RAILS: Harry Carey—The best

Carey in the series. Kept the audience’s attention

throughout. More like this and Carey will win
our heart. Five reels.—W. E. Elkin, Temple the-

atre, Aberdeen, Miss.—Neighborhood patronage.

MIAMI : Betty Compson—Real good in every

respect. Seven reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

MIAMI: Betty Compson—-A good picture of

its kind but smaller towns cannot play pictures

where they have scenes of a woman undressing
nearly to the skin. Great stuff for the reformers

to talk about. Seven reels.—J. R. Ullman, Or-
pheum theatre, Ada, Minn.—General patronage.

NOT ONE TO SPARE: Special cast—A good

program picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

THE DRIVIN’ FOOL: Wally Van—A very

fast moving picture with plenty of comedy and
audience appeal. Six reels.—W. H. Silver & Son,

Grand theatre, Princeton, Mo.—Small town pat-

ronage.

MICHAEL O’HALLORAN : Special cast—Play

this on your kid night. They will like it and it

may help some of them. Six reels.—Don Wilcox,

Colome theatre, Colome, S. D.—General patronage.

SHIFTING SANDS: Special cast—A program
picture with comedy and news reel at 16 cents

and 10 cents admissions. Not much chance for

kick.—Bert Silver, Silver Family theatre, Gran-
ville, Mich.—General patronage.

DOLLAR DEVILS: Cullen Landis—Got by
here. Nothing much to it. Quite a little comedy
,in it, which helps. Six reels.—Don Wilcox, Co-

lome theatre, Colome, S. D.—General patronage.

WANDERING HUSBANDS: James Kirkwood
—Not one complaint on this picture, but a whole
lot of praise. Interesting from start to finish.

Six reels.—W. H. Silver & Son, Grand theatre,

Princeton, Mo.—Small town patronage.

LOVE’S WHIRLPOOL: James Kirkwood—

A

picture that should please anywhere. I think it

should have a better title, as people think it’s

another silly love story, of which we get our
share. Seven reels.—J. R. Ullman, Orpheum the-

atre, Ada, Minn.—General patronage.

THE MAN FROM GLENGARY: Special cast

—Here’s a dandy for Saturday night in small

towns. Get it. Six reels.—Don Wilcox, Colome
theatre, Colome, S. D.—General patronage.

TRY AND GET IT: Bryant Washburn—They
must have run out of story material. Entertain-
ing but not funny enough. Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

TIGER THOMPSON: Harry Carey—This is a

real good Western picture and one that pleased

our patrons. Give us more like it, Harry. Six

small reels.—W. J. Shoup, De Luxe theatre.

Spearville, Kan.—Small town patronage.

THE LIGHTNING RIDER; Harry Carey—Good
Western that pleased. Six reels.-^Crosby Bros.,

Lily theatre, Buffalo, N. Y.—Neighborhood pat-

ronage.

Selznick
PHE RIGHT OF THE STRONGEST: Special

cast—Good program picture. Plenty of action.

Ran with Ruth Roland in “Ruth of the Range.”
Our prices are 10-20 cents.—Henry C. McCoy.
Elite theatre, Golconda, 111.—Small town patron-

age.

THE RIGHT OF THE STRONGEST; Special

cast—Just a lot of wasted film and sure I wasted

two good days bothering with it.—E. J. Rey-

nolds, Liberty theatre, Pasco, Wash.—General

patronage.

DAUGHTERS OF TODAY: Special cast—Very

good production that pleased a small audience.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

WHITE SHADOWS: Betty Compson—A for-

eign made picture with very little appeal. Some
of it is very slow and draggy. One you can’t

bank on very heavy. Seven reels.—W. A. Clark.

Jr., Castle theatre, Havana, 111.—General patron-

age.

DEFYING DESTINY: Special cast—Fair pro-

gram picture. Six reels.—Crosby Bros., Lily the-

atre. Buffalo, N. Y.—Neighborhood patronage.

THE COMMON LAW : Special cast—Very good

picture that the women liked. Four men enjoyed

a good sleep. Eight reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fair-

banks—A big picture that went over to big busi-

ness for me. If you use the picture, be sure and
use the music score also. Twelve reels.—Sam
Minich, Electric theatre, Chillicothe, Mo.—General

patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Much too long and Mary is still

selling out of the same old bag of tricks. One
bad night on account of the weather spoiled the

chances of making anything on it.—Geo. J. Rit-

ter, Regent theatre, Bogota, N. J.—General pat-

ronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—We think this the most success-

ful costume picture we have run. As a rule our

people do not care for them, but this picture

pleased. Attendance good.—Wallis Bros., Main
Street theatre, Russell, Kan.—General patronage.

AMERICA: D. W. Griffith—A splendid picture

from all viewpoints. Eleven reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town patron-

age.

AMERICA: D. W. Griffith—Did a fair business

for us on Armistice Day. A good historical pic-

ture which will please a certain class of people.—
Wallis Bros. Main Street theatre, Russell, Kan.

—

Small town patronage.

AMERICA: D. W. Griffith—Took a beautiful

flop on this one. Billed it extra day. Business

very normal. Had tie-up with schools and it is

a wonderful education for the kiddies. My people

do not want history or war pictures. However,
I will say it is a big, wonderful show and will

please all who see it. Eleven reels.-—E. J. Rey-
nolds, Liberty theatre, Pasco, Wash.—General pat-

ronage.

THE MAN WHO PLAYED GOD: George Ar-

liss—This was a very good picture but did not

draw. Six reels.—Jno. Travis, Doric theatre,

Erie, Kans.—Small town patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—This drew good because of Mary being
the star, but a good many were a little shocked

at the suggestive parts. To pick a good censor

board, just get a small town audience.—P. G.

Ladd. Star theatre, Clinton, Ont., Canada.—Small
town patronage.

THE RULING PASSION; George Arliss—Had
more favorable remarks on this than on any pic-

ture in a long time (of that class and price).

Would recommend it to any exhibitor that wants
to please his patrons.—Geo. J. Ritter, Regent
theatre. Bogota, N. J.—General patronage.

THE WHITE ROSE: D. W. Griffith—Consider

this a very poor picture for a small town. En-
tirely too suggestive, and where you have two
Methodist churches it doesn’t register good.

Twelve reels.—P. G. Ladd, Star theatre, Clinton.

Ont., Canada.—Small town patronage.

RICHARD, THE LIONHEARTED: Wallace
Beery—This is a good picture, well acted, and
Wallace Beery is splendid. But costume stuff

never draws for us, so guess we better stop buy-
ing it. Eight reels.—P. G. Ladd, Star theatre.

Clinton, Ont., Canada.—Small town patronage.

ONE EXCITING NIGHT: D. W. Griffith-

Good. Ran this at advanced prices. Would not

have been appreciated at regular price. Some
good comedy in it. Ten reels.—P. G. Ladd, Star
theatre, Clinton, Ont., Canada.—Small town pat-

ronage.

Universal
FLYING HOOFS: Jack Hoxie—A very good one

and played to good house first night and better

the next. Weather conditions and bad roads
against us yet here. Film good. Five reels.

—

C. V. Anderson, Oak theatre, Oakdale, Neb.

—

General patronage.

FLYING HOOFS: Jack Hoxie—Very good
Western subject that did fair return against dog
and pony show. Five reels.—A. G. Witwer,
Grand theatre. Rainier. Ore.—Small town patron-
age.

the WESTERN WALLOP: Jack Hoxie—Good
picture. Well liked by Saturday crowd. Fairly
well priced and so am satisfied. Six reels.—C.

Veseth, Palace theatre, Malta, Mont.—General
patronage.

THE FAST WORKER: Reginald Denny—Uni-
versal is making a mistake in putting Denny in

these frothy pictures. This one a good farce
comedy but is not the kind of stuff our people
want to see Denny in. These days, business no
better than average.—John W. Hawkins, Capitol
theatre. New Bedford, Mass.—General patronage.

DARING YOUTH: Norman Kerry—Good pic-

ture. Good title. Two good stars ; good clean
photography. Pleased all. Business good. Six
reels.—Sam Minich, Electric theatre, Chillicothe,

Mo.—General patronage.

DARING CHANCES: Jack Hoxi^A fair

Western. Below Hoxie’s standard. Seemed to

have been made in a hurry. Five reels.—H. G.

Thorpe, Peoples theatre, Crosby, Minn.—Mining
town patronage.

FORTY HORSE HAWKINS: Hoot Gibson—
Quite a few laughs but not very strong. Six
reels.—M. W. A. theatre. Soldier, Kans.—Small
town patronage.

THE TURMOIL: Special cast—Pleased. Seven
reels.—J. S. Walker, Alamo theatre. Moody. Tex.
—Small town patronage.

THE FIGHTING AMERICAN: Pat O’Malley-
Just fair. The weakest one of the Jewels played.

Six reels.—H. G. Thorpe, Peoples theatre. Crosby.
Minn.—Mining town patronage.

RIDE FOR YOUR LIFE; Hoot Gibson—Hoot
is there and over in this. It to good. Hoot pro-
tects the bandit in this when he is run down by
the law. Bandit dies and Hoot dons his clothes

and then gets the villain. Good. Six reels.—F. J.

O’Hara. Community theatre, Elgin, Neb.—General
patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful picture. A picture that will

draw your better class of people. Lon Chaney
great. Don’t pass this up ; buy it. Twelve reels.

—A. J. Steggall, Cozy theatre. Fayette, Iowa.

—

General patronage.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

c4 MUNT STROMBERG
personally supervised production

J^^RO_DUCERL~^ PISTRID UT±NM ~ CCiRPOJlATJON



82 EXHIBITORS HERALD March 7, 1925

THE LAW FORBIDS: Baby Peggy—A good
program picture with a pleasing story that

pleased about 75 per cent of our patrons. Seven
reels.—A. F. Affelt, Liberty theatre, St. Louis,

Mich.—Mixed patronage.

DARK STAIRWAY: Herbert Rawlinson—
Here’s another from the breezy, snappy Rawlin-
son that seemed to get by in good shape and was
well received by a full house. No padding in this

one and plenty of action. Five reels.—Clyde Al-

len, Casino theatre, Antwerp, N. Y.—Small town
patronage.

THE DANGEROUS BLONDE: Laura La Plante

—This will sure please a small town audience.

Played it Thursday. Friday and Saturday and did

extra good business.—P. G. Ladd, Star theatre,

Clinton. Ont., Canada.—Small town patronage.

THE DANGEROUS BLONDE: Laura La Plante

—A pretty good comedy drama that pleased. Five
reels.—P. G. Estee. S. T. theatre. Parker, S. D.

—

Small town patronage.

EXCITEMENT : Laura La Plante—Say. when
Laura winked it almost stopped the 6 B, and 1

am an old timer, hut she sure shattered my
whole nervous system. Some picture. This is

better than 96 per cent of the so-called specials.

Just get this and give them a change. It will

stand anything you say for it. Five reels.—F. J.

O’Hara, Community theatre. Elgin. Neb.—General
patronage.

THE DANCING CHEAT: Herbert Rawlinson
—A very poor excuse of a picture. Actor does

not draw at all.—C. E. Holt. Legion theatre. Elm-
wood. Wis.—Small town patronage.

THE ACQUITTAL: Claire Windsor—Pleased
about 50 per cent. We did a fair business on this

one. Windsor is quite a favorite here with my
people, but owing to a real snow storm, business

was only fair. Seven reels.—V. C. Chapel, Lib-

erty theatre, Marlette. Mich.—General patronage.

THE ACQUITTAL: Claire Windsor—Pleased
—J. S. Walker, Alamo theatre. Moody. Tex.

—

Small town patronage.

THE RAMBLIN’ KID: Hoot Gibson—Good.
We like Hoot just fine. He somehow seems to

find a few extra ones to draw in for us. This
is a Western, but his boob pictures are just as

good for our crowds.—P. G. Ladd. Star theatre.

Clinton. Ont., Canada.—Small town patronage.

THE DARLING OF NEW YORK: Baby Peggy
—Pleased 100 per cent. Best this year. Played

it two days. Did a fine business in spite of the

fact that the church had one of the famous lec-

turers here. Baby Peggy is just a natural kiddy

and does her stuff in a way that .grips the heart

of everyone. Book her, small towns. You can

buy her right. Six reels.—V. C. Chapel, Liberty

theatre. Marlette. Mich.—General patronage.

THE DARLING OF NEW YORK: Baby Peggy
—A dandy picture. splendid entertainment.

Brought out the children and adults as well. Six

reels.—Earle Eveland, Twin City Opera House.

McConnelsville, O.—General patronage.

THE MAN FROM WYOMING: Jack Hoxie—
This certainly pleased our crowd, so must he

pretty good. Recommend it for Friday and Sat-

urday show.—P. G. Ladd, Star theatre. Clinton,

Ont.. Canada.—Small town patronage.

THE NIGHT MESSAGE: Special cast—Melo-
drama of feudists. .Just a fair program feature.

Five reels.—A. G. Witwer, Grand theatre. Rainier.
Ore.—Small town patronage.

SPORTING YOUTH: Reginald Denny—Bought
it right and did a good business for this time of

the year. One lady said, "I came here expecting
to see a racy picture, but that one is one of the
cleanest pictures I ever saw.” Denny takes good
in this town. Clientele raved over it. Seven reels.

—V. C. Chapel, Liberty theatre, Marlette, Mich.

—

General patronage.

SPORTING YOUTH: Reginald Denny—Two
nights to good business. This is one of the best

race pictures we have ever run. A little old. but
we had a brand new print out of a Detroit ex-

change. You can’t go wrong on this one. Price
very reasonable. Seven reels.—A. F. Affelt, Lib-

erty theatre, St. Louis, Mich.—Mixed patronage.

THE SAWDUST TRAIL: Hoot Gibson -If you
want a star that will entertain your patronage
and please them 99 times out of 100. get Hoot.
This one was a very fine comedy drama. Well

liked. Si.x reels.—O. R. Haus, Scenic theatre,

Hastings. Minn.—General patronage.

FOOL’S HIGHWAY: Mary Philbin-Pooi-

business. This picture did not please our patrons.

A few walked out about the middle of the show
and this is unusual. Will not appeal to society

or the highbrows. Seven reels.—A. F. Affelt,

Liberty theatre, St. Louis, Mich.—Mixed patron-

age.

MERRY GO ROUND: Norman Kerry—I classed

this as a good picture and ran it as a special.

Comments on same were favorable. Ten reels.

—

Adolph Kohn, Pastime theatre, Granville. N. Y.

—

Small town patronage.

HOOK AND LADDER: Hoot Gibson—This is

a dandy. Hoot makes a good "boob.” Like him
just as good in boob pictures as Westerns.—P. G.

Ladd. Star theatre. Clinton, Ont., Canada.—Small

town patronage.

THE STORM DAUGHTER: Priscilla Dean—
A good program picture which drew a little extra

business. Good storm scene in last reel that is

exciting. Some said a good picture. Seven reels.

—A. F. Affelt, Liberty theatre. St. Louis, Mich.—

-

Mixed patronage.

BEHIND THE CURTAIN: Special cast—Just
a fair program picture. Didn’t please any too

good.—P. G. Ladd, Star theatre. Clinton, Ont.,

Canada.—Small town patronage.

Vitagraph
THE BELOVED BRUTE: William Russell—

A real action picture. Little different. Was sur-

prised to hear so many women like this picture.

Got a lot of good comments. Seven reels.—J. R.

Ullman, Orpheum theatre, Ada. Minn.—General

patronage.

THE BELOVED BRUTE: William Russell—
This one has some real fights in it. and can

be classed as a special. It is a high class out-

door picture and carries appeal for both sexes

and all classes of patrons commended very favor-

ably on it, and also on the work of Victor

McLaglen. You are safe in advancing your ad-

mission on this one. Six reels.—N. Allermand,
Star theatre. Price, Utah.—General patronage.

THE REDEEMING SIN: Nazimova—Some
liked it, others didn’t. You can’t get ’em out on

these old type pictures. My patrons like people
dressed modern. Seven reels.—W. E. Elkin, Tem-
ple theatre, Aberdeen, Miss.—Neighborhood pat-

ronage.

VIRTUOUS LIARS: Special cast—I consider

this a very good program picture. Many of my
patrons expressed their satisfaction and general
comment was favorable. Bought at a live and
let-live price and Vitagraph out of Albany office

does its share towards co-operating with an e.x-

hibitor. Six reels.—Adolph Kohn. Pastime the-

atre, Granville. N. Y.—Small town patronage.

PAMPERED YOUTH: Special cast.—A fairly

good little program offering, but nothing to rave
about. Fire scene very thrilling, and that’s just

about all. Seven reels.

—

W. E. Elkin. Temple
theatre, Aberdeen, Miss.—Neighborhood patron-

age.

CAPTAIN BLOOD: J, Warren Kerrigan—
Picture is good and bttsiness was better. Went
over bigger than “The Sea Hawk.” Ten reels.

—Walter Suckno, Regent theatre, Albany, N. Y.
—General patronage.

THE CODE OF THE WILDERNESS: Special

cast—This is a dandy little picture—better than
an ordinary program, but no big special. Seven
reels.—P. G. Ladd, Star theatre, Clinton. Ont.,

Canada.-—Small town patronage.

ONE LAW FOR THE WOMAN: Cullen Landis
—Another good picture from Vitagraph that I

do not hesitate to recommend. Comments favor-
able. Six reels.—Adolph Kohn, Pastime theatre,

Granville, N. Y.—Small town patronage.

ONE LAW FOR THE WOMAN: Cullen Landis
—Good Western mining story. Plenty of action

but poor titles and photography. Drew better

second night.—A. G. Witwer, Grand theatre. Rain-
ier, Ore.—Small town patronage.

ONE LAW FOR THE WOMAN: Cullen Landis
—A good clean Western. A little different from
the rest. The star is a great favorite among our
patrons. Six reels.—Henry McCoy, Elite theatre,

Golconda, 111.—Small town patronage.

BORROWED HUSBANDS: Florence Vidor—
Another good picture from Vitagraph. This lit-

tle picture contains a good moral. Five reels.

Henry McCoy, Elite theatre, Golconda. 111.—Small
town patronage.

BEHOLD THIS WOMAN: Irene Rich—This
picture was very well liked by those who saw
it. Attendance was poor. Vitagraph pictures

are a losing proposition for me. Have run about
ten of the so-called specials, but they absolutely

have lost me money. Seven reels.—Jno. Travis,

Doric theatre, Erie, Kan.—Small town patronage.

BEHOLD THIS WOMAN: Irene Rich—Some
liked it ; some didn’t. Suit yourself. Marguerite
de LaMotte does her part very well. Seven reels.

—Don Wilcox, Colome theatre, Colome, S. D.

—

General patronage.

LET NOT MAN PUT ASUNDER: Pauline
Frederick—This wasn’t understood here and per-

sonally didn’t care for it at all. Eight reels.

—

P. G. Ladd, Star theatre, Clinton, Ont., Canada.
—Small town patronage.

LET NOT MAN PUT ASUNDER: Pauline
Frederick—Many of our patrons said "poorest
picture we ever saw Pauline in.” Seven reels.

—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

PIONEER TRAILS: Cullen Landis—This pic-

ture certainly won a blue ribbon in this town.
We have heard nothing but favorable comments.
Seven reels.—E. Behrndt, Cozy theatre, Cam-
bridge, Minn.—Small town patronage.

PIONEER TRAILS: Cullen Landis—This is

sure a good picture of pioneer days. We did a
good business. Some of our patrons say it is

as good as “The Covered Wagon.” Seven reels.

—Z. A. Brennan. Fairyland theatre. Herculaneum.
Mo.—Small town patronage.

MY WILD IRISH ROSE: Special cast—Boys,
here is a dandy entertaining picture. Clean, lots

of action and heart interest, and best of all, a
good full print, as are all Vitagraph features.
If you haven’t played it, do so. You won’t be
sorry. If you are not using Larry Semen’s com-
edies, one and two reels, sold by Vitagraph, you
are missing something.—A. C. Betts. Power’s the-
atre, Red Creek, N. Y.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan.—A melodrama romance of the mythical
kingdom formula. Some patrons thought the big

fight on the island over-drawn.—E. Behrndt. Cozy
theatre, Cambridge, Minn.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—Played this Christmas and feel it

should have drawn better. Those who hadn’t read
the book thought it silly. Personally thought it

a splendid production. Eight reels.—P. G. Ladd,
Star theatre. Clinton. Ont., Canada.—Small town
patronage.

A stoiy of every day people for every day people,

hutnan^, heart-tu^^in^—

QF

Broadway
'> A BvulSchofield PRODUCTION

OWEN MOORE • MARY
CARR • RALPH LEWIS and

MARGUERITE de la MOTTE
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Why do you suppose
grocery stores all carry
Ivory Soap—Quaker Oats,
Heinz’s orVan Camp’s beans
and such other products ?

Because every Grocer understands that those staple products not only bring profits

but they also bring constant customers.

Take your theatre now for one moment.

It has been proven by a series of tests that news weeklies and novelties have the

same staple drawing and selling quality in the theatre as Ivory, Quaker oats and Heinz’s

beans have in the grocery stores.

That’s why we urge you to have a news weekly. That’s why we urge you to show
novelties regularly. They are the “Staples.”

When your costly feature flops you can always depend on novelties, cartoons and
news weeklies to give your patrons satisfactory entertainment.

With sure fire staples, you can never go wrong.

F. B. O. has now for some time been releasing THE SCREEN ALMANAC and
the BRAY CARTOONS. Several thousand theatres are now using them regularly.

THE SCREEN ALMANAC is a box office novelty with a sure fire draw every
week. It shows the Movie Stars at play. People are constantly attracted by scenes of

movie stars off the screen.

THE BRAY CARTOONS with Dinky Doodle are fascinating and entertaining

reels, new and snappy constantly.

You can insure your house a certain amount of business regularly every week by
showing these novelties, and when your feature is weak depend on these twins of en-

tertainment to save your performance.

THE BRAY CARTOONS are written and directed by Walter Lantz.

THE SCREEN ALMANAC is produced by E. V. Durling. Both are Standard
Cinema Productions and two of the best consistent crowd bringers on the market.

bodked

STANDARD CINEMA PRODUCTIONS
Distributed by

FILM BOOKING OFFICES OF AMERICA, INC.

723 Seventh Ave., New York. Exchanges Everywhere
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MY MAN : Special cast—Not a special but an

eixtra good program picture. Good print out of

K. C.—W. Paulin Bowlin, Missouri theatre. Moun-
tain Grove, Mo.—General patronage.

MY MAN : Special cast—Political story nicely

staged and photographed. Played Sunday to av-

erage business. Seven reels.—A. G. Witwer.

Grand theatre. Rainier, Ore.—Small town patron-

age.

MASTERS OF MEN : Special cast—Went ovei'

big. Played two days to largest Tuesday and

Wednesday audience in two years. Better gross

and more satisfaction given than when we played

'The Sea Hawk.” Buy it, boost it, and reap.

Seven reels.—C. Veseth, Palace theatre. Malta.

Mont.—General patronage.

THE MAN NEXT DOOR: A special cast—

A

good picture that pleased my people. Dhin't

have to book 50 others including a dozen lemons

to get it and bought it at a fair price. Seven

reels.—Adolph Kohn, Pastime theatre. Granville,

N. Y.—Small town patronage.

ON THE BANKS OF THE WABASH: Special

cast—A little old now, but a very goird bet for

the small town exhibitor. Lots o.' comedy, good
flood scene and interesting story well acted.

Pleased 80 per cent. Seven reels.—H. .J. Eagan.
American theatre, Wautoma, Wis.—Small town
patronage.

LOYAL LIVES: Special cast—This is a real

good picture shown to an auilience that was
satisfied. Price right and trailej- on same was
vei’y good and helped. Six reels.—Adolph Kohn,
Pastime theatre, Granville. N. Y.—Small town
patronage.

Warner Brothers
HOW TO EDUCATE A WIFE: Monte Blue-

Pleased the majority that saw it, but I think the

title meant nothing at the box office. Six reels.

—

Oscar Troy^r, Lyric theatre. Rugby. N. D.—Gen-
eral patronage.

HOW TO EDUCATE A WIFE: Monte Blue—
A good little program comedy-drama which
pleased.—Wallis Bros., Main Street theatre, Rus-
sell. Kan.—General patronage.

THE TENTH WOMAN: Beverly Bayne—

A

picture th.at had no drawing power whatever but

pleased the few that came. Six reels.—W. H.
Silver & Son, Grand theatre, Princeton, Mo.

—

Small town patronage.

BEING RESPECTABLE: Marie Prevost—As
usual, another good one from Warner Bros. We
have never failed to please the majority with

either of these star’s pictures. Six reels.—W. H.
Silver & Son, Grand theatre, Princeton. Mo.

—

Small town patronage.

BEING RESPECTABLE: Marie Prevo.st—A nice

picture with wonderful photography and good
acting. Will please the so-called better class. Six

reels.—Sam Minich, Electric theatre. Chillicothe,

Mo.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—Good dog
story. Will please every animal lover. Seven
reels.—Kreighbaum Bros., Char-Bell theatre.

Rochester. Ind.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—A very good

picture and good drawing card.—T. J. Kempkes,
Majestic theatre, Fairbury, Neb.—General pat-

ronage.

FIND YOUR MAN: Rin-Tin-Tin—Very, very

good. These dog stories go over good with us

and this one went over extremely well. This
dog is marvelous. Seven reels.—W. E. Elkin.

Temple theatre. Aberdeen. Miss.—Neighborhood
patronage.

The latest stills showing dramatic spots
in “The Boomerang," which was re-

cently made with Bert Lytell and
Anita Stewart for Preferred Pictures.

LITTLE JOHNNIE JONES: Johnnie Hines—
This is a real good comedy and has action galore.

Hines always draws a good house and pleases

them all. Don’t pass this up. Six reels.—F. J.

O’Hara. Community theatre, Elgin, Neb.—Gen-
eral patronage.

BEAU BRUMMEL: John Barrymore—No good

for a small town. In the first place too long and
dry. They go to sleep on these kind. Ten reels.

—J. R. Ullman, Orpheum theatre. Ada, Minn.

—

General patronage.

GEORGE WASHINGTON, JR.: Wesley Barry—
Did a nice business with it and pleased the crowd.

Six reels.—O. Troyer, Lyric theatre, Rugby. N. D.

- General patronage.

LUCRETIA LOMBARD: Irene Rich—Extra
business. This one is a good drawing card and
will please most of them. Seven reels.—A. F.

.4 Tilt. Liberty theatre, St. Louis. Mich.—Mixed
patronage.

THE LITTLE CHURCH AROUND THE COR-
NER: Special cast—An excellent show for our
clientele. It drew the most business on our poor
night for a period of four months. The print

had some bad spots in it. 'That is the only com-
plaint I have to make about the show. Six reels.

—C. A. Anglemire, "Y” theatre, Nazareth, Pa.

—

Better class patronage.

TIGER ROSE: Lenora Ulrich—Good picture.

Pleased those that came to see it. Entirely too

long. Could be put in seven reels.—A. F. Affelt,

Liberty theatre, St. Louis, Mich.—Mixed patron-

age.

DADDIES: Mae Marsh. A dandy program

show. It entertained both young and old to the
last one. The comedy in this one is good, as
everybody left with a smile on their face. Print
was in fine shape. Seven reels.—C. A. Anglemire.
”Y” theatre. Nazareth. Pa.—Better class patron-
age.

State Rights
THE BATTLING FOOL: William Fairbanks-

Good. Went over fine on Saturday night. A good
prize fight picture which pleased about 80 per
cent of our patrons. Five reels.—A. F. Affelt,

Liberty theatre, St. Louis, Mich.—Mixed patron-
age.

THE BATTLING FOOL: William Fairbanks—
This is not bad. Couldn’t see where the name
’’Fool” came in, but prize fight scenes please the
younger element and pull.—Geo. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

THE BEAUTIFUL SINNER: Eva Novak—

A

good detective story, but business wasn’t good. We
had a blizzard on that night. Sry reels.—Z. A.
Brennan, Fairyland theatre, Herculaneum, Mo.

—

Small town patronage.

DARING CHANCES: Jack Hoxie—This is a

fair Western picture and will please all people
that like Hoxie, but he fails to bring them in

here. Five reels.—B. R. Parsons. Grand theatre,

Springfield, Minn.—General patronage.

DARING LOVE: Elaine Hammerstein—A pretty

good program picture. Appealed to lady patrons.
Seven reels.—Adolph Kohn. Pastime theatre,

Granville, N. Y.—Small town patronage.

DAUGHTERS OF PLEASURE: Marie Prevost
— Fair one day picture.—Geo. J. Ritter, Regent
theatre, Bogota. N. J.—General patronage.

DAUGHTERS OF PLEASURE: Marie Prevost
—A program show that pleased fairly well. It is

good stuff for the flapper hunch. It did enough
business to pay the expenses but that does not
make any money. The print was in excellent

shape. Six reels.—C. A. Anglemire, “Y” theatre.

Nazareth, Pa.—Better class patronage.

THE EARLY BIRD: Johnny Hines—Did not
see it personally, but we played this picture last

Christmas and they still are talking about it, so it

must have been a real good comedy drama. Six
reels.—J. R. Ullman, Orpheum theatre, Ada,
Minn.—General patronage.

EAST SIDE—WEST SIDE: Special cast—This
is just a picture. We received no comments at

all. We had a one cent sale, the first ticket 25
cents, the second 1 cent, which accounts for the

extra business.—E. Behrndt, Cozy theatre, Cam-
bridge, Minn.—Small town patronage.

THE EMPTY CRADLE: Mary Alden—A fine

tiicture. Some of the ladies stayed to see it twice.

Title very good and comments were all favorable.

Seven reels.—Adolph Kohn, Pastime theatre,

Granville, N. Y.—Small town patronage.

ENLIGHTEN THY DAUGHTER: Special cast

—A traveling road show and did a good business.

However. I v/ould advise that if you take it on.

do not make the mistake we did and let it in on
a 25 per cent basis. That is not enough for your
trouble. However, we made some money at that.

Eight reels and in fair shape.—C. V. Anderson.
Oak theatre, Oakdale, Neb.—General patronage.

THE FOOLISH VIRGIN: Elaine Hammer-
stein—We got ’em in, even though they were dis-

appointed. Can’t say this is much for Miss Ham-
merstein, and just two or three more like this and
we are off of her. Six reels.—W. E. Elkin, Tem-
ple theatre, Aberdeen, Miss.—Neighborhood pat-

ronage.

I WILL REPAY : Special cast—This is a good
picture. Better than some specials and pleased

here.—P. G. Ladd, Star theatre, Clinton, Ont..

Canada.—Small town patronage.

THE LITTLE RED SCHOOL HOUSE: Special

cast—We bought this picture cheap and got ex-

actly what we paid for. It is very crude in acting

and directing. We received many knocks and no
favorable comments.—E. Behrndt, Cozy theatre.

Cambridge, Minn.—Small town patronage.

THE LOSER’S END: Leo Maloney—A pretty

good rough and tumble Western that was spoiled

by unusually dark photography. Five reels.—J.

S. Walker, Alamo theatre. Moody. Tex.—Small

town patronage.

THE LOST BATTALION: Special cast. Very

good indeed. One of the best war stories put on
the screen. Holds interest all the way. Six reels.

—W. E. Elkin. Temple theatre, Aberdeen, Miss.

—

Neighborhood patronage.

ON TIME : Richard Talmadge—These Talmadges
go very good with me. Not much story. I>nt he's

liked by all.—Geo. J. Ritter. Regent theatre, Bo-

gota. N. J.—General patronage.

ON TIME: Richard Talmadge—What more do

you want? I heard one of my patrons say they

NOW BOOKING

~ PRODUCERS - DISTRIBUTING.-.CORPORATION ~
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would rather see Richard Talmadge than Tom
Mix. If Talmadge keeps it up he will be up in

that class, or in other words, he is there.—Joseph

Gray, Gray theatre, Spangler, Pa.—General pat-

ronage.

SLOW AS LIGHTNING: Kenneth McDonald

—Just fair. McDonald is not as good in this as

some of his other pictures, but at that had a

good house. With a good comedy you can get hy.

Five reels,—F. J. O’Hara, Community theatre,

Elgin, Neb.—General patronage.

TURNED UP: Charles Hutchinson—This was

recommended to me as a good one and one not to

pass up when I canceled the rest of them. If

that’s the best one. what must the poorest be ?

Still they may go O. If. some places. Five reels.

—Geo. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

Serials
INTO THE NET: (Pathe) Special cast—A Kood

serial. Went over j4:ood for us. T>vo reels.

—

Wallis Bros. Main Street theatre, Russell, Kan.

—

General patronage.

THE SANTA FE TRAIL: (Arrow) Special cast

—Very good. From all reports is well liked.—C.

Veseth, Palace theatre, Malta, Mont.—General

patronage.

THE STEEL TRAIL: (Universal) Special cast

—We have played seven episodes of this serial

and so far holding up fine. Has lots of excite-

ment in it and that pulls them in.—P. G. Ladd.

Star theatre, Clinton. Ont., Canada.—Small town
patronage.

Short Subjects
EDUCATIONAL

THE BONEHEAD: Fair comedy with some

good laughs. Two reels.—A. G. Witwer. Grand
theatre. Rainier. Ore.—Small town patronage.

BROKE: We class this comedy as fair. One
reel.—W. .1. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

THE CHASE: We used this novelty film in

November, but we etill hear comments, which is

unusual in this town. Some said it was worth
.50 cents, but I wouldn’t advise that. It is a ski-

ing picture taken in the Alps. Two reels.—E.

Behrndt, Cozy theatre, Cambridge. Minn.—Small

town patronage.

DANDY LIONS: Neal Burns—Good comedy, as

most all Educational comedies are. Two reels.

—

Hilton Bros., Lyric theatre. Prairie Grove. Ark.

—Mixed patronage.

FOR LAND’S SAKE: A very good .slapstick

comedy. Two reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

HAVE MERCY : An average Cameo comedy. I

don’t believe any exhibitor can go wrong in book-
ing the Cameo one reel comedies for filler in with
long features. One reel.—C. A. Anglemire, “Y”
theatre. Nazareth, Pa.—Better class patronage.

HOT AIR: Not quite up to the Mermaid
standard. Little slow in spots but a fair comedy
at that. Two reels.—J. W. Andresen, Rialto the-

atre. Cozad. Neb.—General patronage.

JONAH JONES: Lloyd Hamilton—Another
good Ham comedy.—Clifford L. Niles, Grand the-

atre, Anamosa, Iowa.—General patronage.

KILLING TIME: Lloyd Hamilton—Hamilton
comedies are all good so far and this is exception-

ally funny. Two reels.—A. G. Witwer, Grand
theatre. Rainier. Ore.—Smali town patronage.

LIGHTS OUT: A program show that went
across fairly well for us on a Saturday night.

The print was in rotten condition. When one
receives a print of this type, it is no wonder
they stay home to listen to the radio the next

night. Better prints are needed to compete with

the radio. Two reels.—C. A. Anglemire. "Y” the-

atre. Nazareth, Pa.—Better class patronage.

THE MISFIT: A1 Cook—This one is O. K.

Book it if you want a good slapstick comedy. The
crowd was poor on this one and almost spoiled

this comedy entirely for us. Two reels.—C. A.

Anglemire, "Y” theatre, Nazareth. Pa.—Better

class patronage.

MOTOR MAD: Lige Conley—A very funny

comedy with a lot of good gags. Two reels.

—

.Tohn W. Hawkins. Capitol theatre. New Bedford.

Mass.—General patronage.

NECK AND NECK: Am playing two Educa-

tional comedies each week and find them all good.

"Neck and Neck’’ is a good race horse picture.

"Perfect 36,” "Done in Oil.” "Uncle Sam,” "Hot
Weather,” "Hazel from Hollywood,” those are all

good and pleased. With my Educational come-
dies. prints are also fine. Two reels.—F. J.

O’Hara. Community theatre, Elgin, Neb.—General

patronage.

Two widely divergent situations are

evidenced in "The School for Wives,"
the story in which Sigrid Holmquist
and Conway Tearle appear together
for Vitagraph.

A PERFECT 36: Bobby Vernon—One of the

good Christie comedies. Two reels.—A. G. Wit-

wer, Grand theatre. Rainier, Ore.—Small town
patronage.

PIGSKIN: Lige Conley—A good Mermaid com-

edy. The football game was full of funny situa-

tions. It had some excellent laugh makers in it.

Two reels.—C. A. Anglemire, "Y” theatre, Naz-
areth, Pa.—Better class patronage.

PLASTIGRAMS: A new reel that was thor-

oughly enjoyed for its novelty. It deserved plenty

of favorable comments from the men. Something
new and different, get it.—C. A. Anglemire, “Y”
theatre, Nazareth, Pa.—Better class patronage.

A PLEASANT JOURNEY: Our Gang—One of

the be.st Gang comedies we have played, and that

is some recommendation, as they are all good.

—Clifford L. Niles, Grand theatre, Anamosa,
Iowa.—General patronage.

PURE AND SIMPLE: Bobby Vernon—We
marked this one as a .good one. It has the silly

stuff in it, but it is a young fellow trying to play

a joke on a friend, which explains the silly ac-

tions. Two reels.—W. J. Shoup, De Luxe theatre.

Spearville, Kan.—Small town patronage.

TOOTSIE WOOTSIE: A dandy comedy. The
crowd really talked about it and told me how
funny it was. It is a good one from Christie.

Two reels.—C. A. Anglemire, “Y” theatre, Naza-
reth, Pa.—Better class patronage.

WEAK KNEES: Another one reel Cameo that

has some laughs in it. It has some funny stunts

in it. We are getting excellent prints on these

comedies, as they are right out of the can. One
reel.—C. A. Anglemiie, "Y” theatre, Nazareth,
Pa.—Better class patronage.

WEDDING SHOWERS: Lige Conley—Not quite

up to the average Mermaid comedy. It did not
cause a very great amount of hilarity amongst
our audiences. We very seldom get a Mermaid
that isn’t a riot in our house. Two reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better
class patronage.

FILM BOOKING OFFICES
COL. HEEZA LIAR: Very good and pleased,

like all of these have with me. One reel.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General
patronage.

ENTERTAINING THE BOSS: Mr. and Mrs.
Carter DeHaven—A fair comedy with a few
laughs. A better print would have helped. Two
reels.—C. O. Peterson. Royal theatre, Saxon, Wis.
—Small town patronage.

FIGHTING BLOOD: George O’Hara—Round 4.

Better than the first few. Two reels.—W. A.
Doerschlag. Strand theatre. Ransom, Kan.—Small
town patronage.

FIGHTING BLOOD: George O’Hara—Round
12. Good. This is the last round of the first

series and will say that most of the rounds should
please in theatres where action is desired. Two
reels.—C. O. Peterson, Royal theatre, Saxon, Wis.
—Small town patronage.

FIGHTING BLOOD: George O’Hara—This is

round 5 of the first series and it’s good. These
are holding up well and are exceptionally fine
entertainment. Book them. Two reels.—W. T.
Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

THE GO-GETTERS: George O’Hara—They are
still going stronger than ever. Playing tenth
series tomorrow and wish there were twelve more.
Getting better. If that is possible. Don’t pass
these up. Two reels.—F. J. O’Hara, Community
theatre. Elgin, Neb.—General patronage.

A PERFECT PEST: Jimmie Aubrey—A silly

slap-stick comedy that makes them laugh; so I

guess it is good. Two reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-
ronage.

THE STRIKE BREAKER: Bray cartoon—Fair
and pleases about as well if not better than other
comedies. They are priced right and therefore are
okay. One reel.—C. V. Anderson. Oak theatre.

Oakdale, Neb.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Patrons seem to like these better than most so-

called comedies. Going good. Two reels.—P. E.
Doe, Electric theatre, Arcadia, Neb.—Neighbor-
hood patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Can’t see that these are so good. Not taking well

here yet. Hope they get better. Two reels.—W.
A. Doerschlag. Strand theatre. Ransom, Kan.

—

Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
About the best short subjects we have found. Two
reels.—Wallis Bros., Main Street theatre, Russell,

Kan.—General patronage.

FIRST NATIONAL

BY HECK: This two reeler was full of “laff.”

That’s what they want in this town. Two reels.

—G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

PATHE

ALL NIGHT LONG: Harry Langdon—A good

two part comedy. All comedies I have used so

NOW BOOKING



86 EXHIBITORS H E 1^ A L D March 7, 1925

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State

Evelyn Brent appears soon in “For-
bidden Cargo,” a stirring type of
drama for F. B. O. release.

far in which Langdon was featured have been
good. I consider him one of the best comedians
in the business. Two reels.—Adolph Kohn, Pas-
time theatre, Granville, N. Y.—Small town pat-

ronage.

barnyard OLYMPICS: DARK HORSE: Aes-
sop Fables—Both knockouts. Every theatre should
play these Fables.—Clifford L. Niles, Grand the-

atre. Anamosa, Iowa.—General patronage.

A DUTIFUL DUB: Harold Lloyd—These re-

issue Lloyd’s make good fillers. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

HAL ROACH COMEDIES: Charles Chase-
Dandy one reel comedies and as far as I know,
do not know of a better one reel comedy on the
market. One reel.—Adolph Kohn, Pastime the-

atre. Granville. N. Y.—Small town patronage.

IT’S A BEAR: This is another good “Our
Gang’’ comedy. Two reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

ON LEAVE OF ABSENCE: Booked a series of

four detective stories in two reels each and found
them good, interesting short subjects. Drew bet-

ter than Jack Dempsey in “Fight and Win’’ and
cost us one-fourth as much. Two reels.—Adolph
Kohn, Pastime theatre. Granville, N. Y.—Small
town patronage.

OUR GANG COMEDIES: These have all proven
to be extra good. Some better than others, but
all good. They please big and little folks and will

help out a poor feature wonderfully. Wish I

could have one every week. Two reels.—Adolph
Kohn, Pastime theatre. Granville. N. Y.—Small

town patronage.

POSITION WANTED: Charlie Chase—Good
comedy. One reel.—A. G. Witwer, Grand theatre.

Rainier. Ore.—Small town patronage.

SMILE, PLEASE : Harry Langdon—A very

good comedy. All of this star’s work has been
good.—C. E. Holt. Legion theatre. Elmwood, Wis.
•—Small town patronage.

STOLEN GOODS: Charlie Chase—Good one
reel comedy.—A. G. Witwer, Grand theatre.

Rainier. Ore.—Small town patronage.

365 DAYS: Snub Pollard—This was once ui)on

a time a good comedy, but the prints are
rotten on these old comedies, which hurts our
business when we get them—which isn’t very
often. The Larry Semon comedies we have run
are worth more. Prints are new. Two reels.—
A. C. Betts. Power’s theatre. Red Creek, N. Y.

—

Small town patronage.

UNIVERSAL
FAIR AND WINDY : Bert Roach—An extra

good comedy. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

FAST STEPPERS: Billy Sullivan—Entertain-
ing, spicy little stories. Seem to please.—Wallis
Bros., Main Street theati-e, Ruseel, Kan.—Small
town patronage.

FIGHT AND WIN : Jack Dempsey—Not spe-
cials. but our people seem to like them. Worth
no more than good comedy. Two reels.—Wallis
Bros., Main Street theatre, Russell, Kan.—Gen-
eral patronage.

HELLO FRISCO: Slim Summervil e—Not much
to it. .lust ordinary. One reel.—C. V. Anderson,
Oak theatre, Oadale. Neb.—General patronage.

HER CITY SPORT: Wanda Wiley—Just a fair

comedy, nothing to rave about. Two reels.

—

Jno. Travis, Doric theatre. Erie, Kans.—Small
town patronage.

MY LITTLE BROTHER: Slim Summerville-
Average comedy. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

PATCHING THINGS UP: Nothing to the.se

Universal one reel comedies. One reel.—Jno.
Travis. Doric theatre, Erie, Kans.—Small town
patronage.

TRAFFIC JAMS: Good comedy. Two reels.

—

.1. W. Andresen, Rialto theatre. Cozad, Neb.

—

General patronage.

WESTBOUND: Another good one of the

“Gump” comedies. Two reels.—A. G. Witwer.
Grand theatre. Rainier, Ore.—Small town pat-
ronage.

MISCELLANEOUS
FELIX STRIKES IT RICH: (Winkler) A nice

little cartoon reel that will get a few laughs.

It’s something different and is good for a change
once in a while. One-half reel.—W. T. Davis &
Son. Rialto theatre. Sharon. Wis.—General pat-

ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

/•ply veneer opera chairs at SO per cent reduction.
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, 111.

FOR SALE: 470 newly upholstered seats.

Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, 111.

EQUIPMENT WANTED
WANTED: 250 opera chairs. Must be in good

condition. Give terms of sale. Dixie Theatre,
West Jefferson, N. C.

LEATHER CAMERA CASES
LEATHER Carrying Cases made to order for

Motion Picture cameras and magazines. Also
folding Camera cases by expert in this line.

George Arnold, New Milford, N. J.

THEATRE FOR SALE
FOR SALE: Theatre in town of 6,000 popula-

tion, located in East Tennessee. Equipment new
and up to date in every respect. Write or wire
R. D. Fulks, Rockwood, Tennessee.

PIANO ORCHESTRA FOR SALE
FOR SALE: Wurlitzer Concert Piano Orchestra

style “U” in first class condition. Bargain for
cash or time payments if preferred. Write or
wire Exhibitors Herald, Box “U.”

VIOLIN OR CLARINET PLAYER
WANTED: Violin or Clarinet player who can

repair and clean clothes. Ben Brinck, West Point,
Iowa.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Stahl, Pioneer Exhibitor,

to Build $500,000 House
I
N the baby days of the film industry,

when a one-reel thriller was the

maximum effort put forth by the lead-

ing producers, a

French organiza-
tion electrified the

cinema world by
announcing the
making of Jean
Valjean, a four
reeler which was
to be released to

exhibitors one
reel a week for
four weeks. It

marked an epoch
in filmdom.

It was then that
Louis Stahl was
manager-owner of louU siahi

the New Liberty
theatre on Easton avenue, St. Louis, a

picture palace that boasted of some 380
seats and ranked with the best of the

theatres showing motion pictures in the

West.
Stahl was a showman, even in those

days. Competition was keen and he was
ever alert to boost his patronage at the

expense of the other fellow. He had a

battle with local film exchanges and was
buying from Kansas City where A. D.
Flintom was the dominant figure. Flintom
had the distribution rights to the Jean
Valjean picture and Stahl induced him to

rent the picture’s four reels to him at

one time.

Overnight the front of the Liberty in

1908 was plastered with banners and signs

announcing the coming of the first four
reel feature picture in history and for sev-

eral days the patrons of the little house
were thrilled with the Jean Valjean fea-

ture in its entirety. Stahl had tacked the

four one reels together and made a four-

reel picture. It was showmanship plus.
* * *

It is a far cry from that little converted
store theatre—which by the way is still

operating—to the $500,000 New Sanford
theatre and apartment house which Stahl
and his associates announced recently they

would build on the West side of Union
boulevard between Northland and Maffitt

avenue, but the distance is not too great

for the echo of the Jean Valjean episode

to bear some promise to the motion picture

fans of the Union boulevard district.

The New Sanford theatre will be located

on Union boulevard several blocks north
of the Union and should not have great
effect on the patronage of that house. It

will protect the Union from competition
from any rival houses that may be erected
further north on Union boulevard.
The Leventhal Investment Company will

build the theatre with its apartments, store

and garage building on a lot 125 feet by
705 feet. The theatre will have a seating
capacity of 1800, being 12.5.5 feet by 100.

There will also be twenty-four three-room
efficiency apartments and four stores in the

building, with a large garage on the rear

of the lot with a capacity of 1000 machines.
Parking space in this garage will be given
patrons of the theatre free of charge.

* *

Just to the rear of the theatre will be
an airdome with 2500 seats. Entrance to

the airdome will be through the same lobby
as to the theatre. The theatre will have
one of the largest stages of any house in

the city. The proscenium opening will be
48 feet wide and the stage 30 feet deep.

The lobby and foyer will be 25 feet wide
and 75 feet long and finished in Italian

Renaissance. The house will be equipped
with ladies’ and gents’ rest and smoking
rooms, children’s play room and nursery
and a first aid dispensary for the ac-

commodation of patrons who may be taken
ill or injured in any way. The balcony
will connect with the ground floor, being
the newest thing in theatre construction.

The interior decorating will be in blue
and gold this color scheme being carried

out in the tapestry hangings, carpet aisles

and foyer. The electrical system will be
capable of giving sixty different color com-
binations. All fixtures will be of the crys-
tal type.

A feature of the new house will be the
arrangement of the musicians’ pit which
will be built so that every member of the
orchestra will be clearly visible to every
patron of the house. The theatre will also

be equipped with a $50,000 Kilgen organ.

^ :4! *

The house will be furnished with suf-

ficient exits so that the entire house when
filled to capacity can be emptied in one

(Continued on page 89 )

Sketch by architects. Wedemeyer & Nelson, of the new $500,000 Sanford theatre for St. Louis to be erected by Louis Stahl

and associates.
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CHICAGO PERSONALITIES
^ By J. R. M.

Harold Bell Wright’s

The Re-Creation of

BRIAN KENT
Kenneth Harlan, Helene

Chadwick, Mary Carr, Zasu

Pitts, Rosemary T h e b y,

Ralph Lewis, T. Roy Barnes

and Russell Simpson.

HAROLD BELL WRIGHT’S

The Mine With

The Iron Door
Pat O’Malley, Dorothy
Mackaill, Creighton Hale,

Mary Carr, Robert W.
Frazer, Mitchell Lewis, Ray-

mond Hatton, Charles Mur-

ray and Bert Woodruff.

J
ACK and Ben Cooney of the National
Theatres Corporation postcard J. A.
Steinson, Vitagraph manager, that they

are in Biloxi, Miss., enjoying a much-
needed rest from the arduous duties of
promoting and building the new Capitol

theatre.
* * *

The S. J. Gregory company has taken
over the Illinois theatre at LaGrange, an
800-seat house on the main street.

* * *

Charles Casanave, general manager of

the Lynch Theatres, Inc., in the Standard
Oil building, has added Aliss Jane Bowman
to his office staff.

* * jK

The Phoenix theatre, 3104 South State
street, one of the Hammond Theatre Com-
pany properties, will close Mar. 1. The
building is to be remodeled into a store.

^ ^

A Chicago boy, Alfred Orhn, figures in

the Kinograms news reel, having w'on the

21st annual championship at Canton, S. D.,

for his ski jumping against all lb S. and
Canadian skiers.

* *

John Dromey, of the Sheridan Theatre,
1701 Sheridan Road, North Chicago, is

going out after business with an intensive

advertising and mailing campaign.
* * *

Quite a large number of Chicago film

men attended the opening of S. J. Gregory
& Co.’s, new theatre, the LaGrange, at

LaGrange last Thursday night. The archi-

tects, Levine & Rupert, staged a banquet

and dance at the Masonic temple follow-
ing the opening of the theatre. Among
those who attended were : Charles Casa-
nave, of Lynch Theatres; Frank Flaherty,
Fox Films; Eddie Rosecan and E. Louis
Goldberg, Paramount; Harry Lorch, Pro-
ducers Distributing Corp.

;
Floyd Brockell

and W. D. Burford of B. & K. Midwest;
H. C. Young and George Gollos, National
Screen service ; Ed. Johnson, F. B. O.

;

L. W. Alexander, Lffiiversal
;
John Mur-

taugh. Progress Pictures; W. W. Brum-
berg, First National

;
Dan Barton of Bar-

ton Organs, and J. R. Murray of Exhibi-
tors Herald.

^ ^ ^

Jimmy Plodner, of the Harper and Hyde
Park theatres, is back after several weeks’
vacationing in Miami, Fla.

* * Jft

Manager H. C. Young of the National
Screen service has rejuvenated the Chicago
offices since his return from the Coast by
adding new draperies and “dolling” the
place up.

* * *

Goes to Des Moines
Jack Edwards, who has been connected

with the Chicago office of Universal for the

past year, has been assigned the Des
Moines office of Universal, where he will

be under Ike Van Ronkel, manager. Mr.
Edwards is perhaps one of the best known
exploiters in the picture business, having
worked for various companies for the past
ten or twelve years.

He was at one time press representative
for Eva Tanguay and later her manager
on a 26-week tour of the country. He

CAPTAIN JANUARY

Baby Peggy, Irene Rich and

Hobart Bosworth.

HELEN’S BABIES

Baby Peggy, Clara Bow and

Claire Adams.

DAUGHTERS WHO PAY

Marguerite De La Motte and

John Bowers.

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

(PcuaJ?Jbhjl

“The Reelcraft Exchange is supplying me
with some real attractions and isn’t taking
the shirt off my back. I’ve just booked

The 6 Geo. Larkins-Metropolitan Melodreimas

and if you’re looking for pictures that will

make you money, book ’em.”

For Northern Illinois and the Whole State of Indiana

Released bv

r\EELCn.nFT film EJLCHnNGES
CHICAGO “ SIO S. WABASH 109 W. MARYLAND

,
INDIANAPOLIS J

NOW BOOKING

A.H.S(>ba5ttan
prefentf

riendly
Enemi^a

George
Mefford

'roducthrx

with, Weber&Fields
Produced by

Edward Belayco
Production^ Inc.
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Prince Youcca Troubelzkow (left), scion of an old Russian family, who will

be starred in pictures, and Laurence Trimble, Universal director, arrive in

Chicago. The Prince and Trimble were on their way to Universal City, where
he will first appear in "My Old Dutch.”

was with Shuberts nine years, head re-

write man on the Boston Traveler, Man-
ager of the Billboard for two years

;
with

Elbert & Getehell, Des Moines, when they
controlled many theatres, and then returned

to the Shuberts, managing their Washing-
ton, D. C., theatre. He had the Shubert-
Garrick theatre two seasons and then
formed a Summer stock company, leaving

there to join D. W. Griffith roadshowing
“Way Down East” and a revival of “The
Birth of a Nation.”

Mr. Edwards spent some time with the

W. W. Hodkinson company exploiting

“Down to the Sea in Ships,” and later be-

came Hodkinson’s publicity agent. He
then joined Universal advertising “The
Hunchback of Notre Dame” through the

South, was appointed exploiter at Cleve-
land, and thence came to Chicago.

* * *

Morris Hellman, president Reelcraft
exchanges, went to Peoria last Thursday
to look over his branch exchange there

and then hied himself to St. Louis where
he is establishing an exchange to take care

of the southern Illinois territory. It will

be opened March 1.

* :}c

Herman Gorlick, who has been assist-

ant booker at Fox exchange for some time,

resigned last week to join the S. J. Greg-
ory Company, at Hammond, Ind.

* * *

Since the Rothacker Film Mfg. Co. has
taken over the Kinograms for the mid-
west territory, Chicago and environs have
been well represented in this live weekly
newsreel. Charles Geis is the local camera-
man. His Chicago material was a life-

saver recently when Kinograms lost con-
siderable footage in the Fort Lee studios

fire.

* * *

New L. & T. Theatre

Plans are being drawn by Fridstein &
Co. for a 3,000-seat theatre on Milwaukee
avenue, between Western and California
avenues, for Lubliner & Trinz. It will be
known as the Congress and is to be erected
by G. H. Gottschalk Co. The new project
will cost $2,000,000, it is said, and contain,

besides the motion picture theatre, fifty

apartments and nineteen stores. Work will

start March 1, and it is expected it will

be finished by Jan. 1, 1926.

Hs * *

Lubliner & Trinz, who have been oper-
ating the Windsor theatre, on North Clark
street, have purehased the leasehold and
building for a reported $145,000 through
Fred Brons & Co., brokers.

* 5|: *

C. W. Lam PE and the Bergendahl Engi-
neering Co. are preparing plans for a 3,000-

seat motion picture theatre, store building
and 500-room hotel, for the northeast cor-
ner of 22nd street and 50th avenue, Cicero.

The site fronts 300 feet on 22nd street and
120 feet on 50th avenue, and is just two
blocks west of the Western Electric plant.

Work will be started on or about March 1.

* *

“Those Who Judge,” a Banner produc-
tion, is the attraction at the Rialto theatre
this week.

* * *

Don McElwaine, of the Fox publicity

department, stopped off one day in Chicago
en route to the West Coast.

* * *

Clarence Phillips, salesman for P. D.
C., is all smiles. The reason—a big baby
boy arrived at the Lying-In hospital on
February 16.

A. G. Spencer, F. B. O. salesman, was
confined to his home for several days under
the doctor’s care.

L. W. Alexander, manager of Universal
exchange, has been made supervisor of the

Kansas City office also.

* * *

Frank Zambreno of the Progress Pic-

tures discovered that his exchange had
been left out of the new telephone directory

so he got out a neat telephone hanger
which he is sending to all his friends.

* * *

Charlie Leist, well-known along Chi-
cago’s film row, having been connected
with Paramount and various other ex-
changes. is now bookkeeper with the Bala-
ban & Katz Mid-West.

Plan Texas Theatre
Architects Giesecke & Harris, Austin,

Texas, are preparing plans for a theatre

for A. E. Heinen to be erected at New
Braunfels, Texas, which v.'ill have a seat-

ing capacity of 750 and cost approximately

$30,000.

Louis Stahl Pioneer
Theatre Man to Build
Large St, Louis House

(Continued from page 87 )

and one-half minutes. It will be absolutely

fireproof throughout.
The Sanford Amusement Company will

operate the theatre. The officers of this

company are A. Leventhal, who is the head
of one of the largest mercantile establish-

ments in North St. Louis; Ruby Laventhal,

Louis Stahl and Maurice Stahl.

y\s stated Maurice Stahl will become
manager of the New Sanford. For many
years he w'as associated with Skouras
Brothers and the St. Louis Amusement
Compan>- and until recently was manager
of the Tivoli theatre, the largest and finest

of the St. Louis Amusement Company fleet

of theatres. He is now connected with

the Aubert and Chippew'a theatres, he and

George Skouras owning those theatres, one

located at Aubert and Easton avenues and

the other on Broadway near Chippewa
street.

The architects for the New Sanford are

Wedemeyer & Nelson with offices in the

Wainwright building, St. Louis.
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Standardized Rentals
Lose in Referendum
Among Theatre Men

(^Continued from page 33)

standardize rentals so they would always be equit-
able to both parties. Here’s the best illustration

of my point: 1 have a house in a certain small
mining city. For the past eighteen months min-
ing busines has been very poor. Scarcely any
work for the patrons, hence little money for
amusement. I had to rent film for less money
last year than the few preceding years or would
have lost heavily. 1 cannot see how standardiza-
tion could be accomplished and yet take care of
a case such as the above. If we had to pay a
certain fixed rental each and every season for
pictures of any certain established grade the only
resourse one wotdd have in poor seasons would
be to close down to avoid losses.

Rex P. Berrett, Cozy theatre, Columbia, Mo.;
How can rentals be standardized when the pro-
ductions themselves are, or should be, distmet-
ively individualf Standardizatiofi would kill prog-
ress. Equitable dealings between exchanges and
the exhibitors and not standard rentals is the
need. Our biggest trouble today lies in the sys-
tem of distribution. The film exchanges are out
to get all they can while the exhibitors buy as
low as they can. There is nothing fair and just
about the^ system and to call it a business is an
insult to intelligence. The winner is he who talks
the fastest. The encouraging thing about it is the
fact that we are better off than we were. At
least we are beginning to doubt that we are all

crooks. Given time the game will develop into a
real business. In other words I feel that we are
moving and in the direction of better conditions.

Cragin & Pike, Majestic theatre, Las Vegas,
Nev. : If you mean the same price for each pic-

ture we are not in favor of standardized rentals.
It would lead to percetitage playing of all pic-
tures. Where reports are available it is revealed
that big houses pay about 20 per cent of their
gross for film rentals. Small town houses prob-
ably pay more, nearly an average of 40 per cent
of the gross.

R. C. Geeting, Lyric theatre, Chappell, Neb.

:

As nearly as possible.

Following are the replies of exhibitors

to question No. 2: “If you believe in

standardized rentals how would you sug-
gest that it be accomplished?”

Frank Aikins, Jr., Lyric theatre, Marysville,
Cal.: Here is the sticker. My only suggestion is

to call in some outside efficiency experts and let

them make an investigation of conditions, then
formulate a plan.

G. J. Ritter, Regent theatre, Bogota, N. J.: Ho
two pictures are alike in drawing power. Also all

kinds of local conditions affect results at box
office. A picture worth 100 per cent in one local-
ity is a flop in another.

W. B. Martin, Elmo & Monterey theatre, San
Luis, O., Cal.: By getting results of different
stars by percentage showings.

Goodwin & Hilton, Park theatre, IMorningside
and Moville, la.: Heaven only knows. Possibly a
per cent system. This would insure cash pictures
being paid for according to drawing power, but
somebody name a per cent agreeable to both ex-
hibitor and distributor.

E. P. Giacomazzi, Star theatre, San Juan Ban-
tista. Cal.: Rental on films cannot be compared
in all places with the size of the town, but more
so to the business done. Small houses now cannot
show big pictures on account of the high rent on
a picture that can be shown after a few months
for one-third the price. There should be another
rate on houses of less than 500 poptilation and
less than 200 seats.

Leslie Hables, Reel Joy theatre. King City. Cal.

:

Everything should be on a take it or leave it

basis. Not so you have to buy a block to get a

few good ones.

A. V. Abel, Strand theatre. New Philadelphia,
O. : First and second grade only. Box office bets
at one price to the exhibitor. Second grade no
value to box office at another price. Two prices
only and two kinds of pictures—good and bad.

Max M. Cleveland, Community theatre, Platte,

S. D. : According to my idea a committee ought
to be appointed to see the pictures and know
their drawing power and how much they are
worth to an exhibitor. I know I have paid too
much for lots of pictures.

C. V. Anderson, Oak theatre, Oakdale, Neb.:
Absolutely against it.

Charles Born, Elks theatre, Prescott, Ariz.

:

Standardized rentals as to each individual pro-
duction would be only possible means and that
leaves us where we started.

Wilfred G. Rupay, Grifhn theatre, Woodstock,
Ont. : Towns and cities should be placed in a

category as to their showing value, e. g., another
town of this size may be able to show a star to

big success while a place a fezv miles distant
cannot draw any business whatever.

Steve Farrar. Orpheum theatre, Harrisburg,
111. : Pictures that the exchange sets high prices

on are more than half the time flops and the
ones they set low prices on more than half the
time are box office clean ups, so how can you set

a standard price? Recently I paid a high rental

for a picture and next week had one that cost
just one-third as much, but grossed a little more
than the high priced one and both were exploited
the same.

A. R. Workman, Coliseum theatre, Marseilles,
111. : By taking the average attendance of each
theatre would be a very good way to handle it.

Frank R. Mcinecke, Public School, Cashton,
Wis. : Based on population of community and
number of show houses therein. Everything being
equal places of 1,000 should have an established
rate. At present the best pictures are kept out
on account of the fact that the larger places can
pay the rental. Is this fair? From an educational
standpoint the smaller community needs the newer
production, they should be enlightened^ from
products of the screen. The above suggestion will

at least arouse some thought.

J. S. Wright, Auditorium theatre, Seaford,
Del.: I am unable to say only for myself. Turn
down everything that can't be bought at a price
that' will give you a reasonable chance on meeting
expenses.

W. A. Hillhouse, Lyric theatre, Glasco, Kan.:
Some towns are good shozv towns while others
zvould starve a church mouse.

Eugene Saunders, Saunders theatre, Harvard.
111.: As I understand the meaning of the word
standardized I could not suggest a method.

L. P. Charles, Grand theatre, Chetek, Wis.

:

Base rentals on production costs and figure gen-
eral average per reel from average receipts per
picture.

W. A. Peterson, Scenic theatre, Mt. Vernon,
S. D. : District managers should be given author-

ity to adjzist rentals according to local conditions

of each town. Small tozvns located near key
cities should be given consideration as they will

crank up their jitneys and go to the big town
movies regardless of zvhat you give them.

W. R. Vincent, Grand theatre, Oconto Falls,

Wis.: Divided in four groups, A, B, C, D.

Henry B. Varnel, Lexington theatre, Lexington,

N. C. : I don't know how to do it. It's my opin-

ion that the exhibitor should pay 20 per cent of

gross on program pictures and 25 per cent super-

specials.

T. A. Shea, Palace theatre, McGehee, Ark. ; I

do not believe prices on any article that is a

habit rather than a necessity can be standardized.

J. A. Rogers, Rogers theatre, Ramsey, Til,:

Pro-rating according to population different locali-

ties.

Lyceum theatre, Clovis, N. Mex.: Don t think

it is policy to standardize if distributors have sole

right to say what^ shall be rental for any given

sized town. Conditions make it an almost impos-

sible thing to do unless by zoning and taking

conditions into consideration. Various sections of

country are in financially different positions. Cot-

ton may be failure, corn good {not liquor) and

cattle have been bad for a number of years.

Jno. W. Johnson, Iris theatre, Midvale, Utah:

JVhen a producer has a production of unusual

merit he knows all about it before most of the

e.vhibitor heads knozv how to get his portion of

the coin without taking any chances.

J. B. Eames, Star theatre, Littleton, N. H.: By
checkififj every theatre on a percentage basis ac-

cording to last year’s business which would be

averaged— features f per cent; comedies (2 reels)

and serials' per cent: news' per cent, etc., this

would be fair to all. The best would zvin.

J. B. Eames, Star theatre, Littleton, N. H.:

If possible, yes. In my district IVesterns are

best bets but producers insist some female stars

must be paid big prices. Pay and lose when if

put on their own box office values the ones draw-

ing would get paid in proportion and etc., down

the list. I am willing to pay as any fair minded

exhibitor is for a picture that shows results but

because some large city enjoys a certain show it

is no sign the small town will.

A. B. Carter, Rasalia, Wash.: IVould be hard

to do to the satisfaction of all towns as there is

.so much difference in patronage and business

available in towns of same size.

A B Carter, Rosalie. Wash.: Yes and no I

do believe we are still paying too much film

rental. Especially old films should be reduced in

Price. Five dollars should be enough rental for

five to seven reels in towns of our size. I hen

we could reduce the admission price to where

people could afford to go to the show—say ID

and 25 cents admission.

E. V. tfiSchards, Saenger Company, New Orleans,

La. : No."

Charles Lee Hude, Grand theatre, Pierre S. D.

:

I don’t see how same could be accomplished.

Will T. Glaser, Grand theatre, Faribault, Minn.:

Conditions in some towns vary. In some instances

smaller toivns can afford to Pay more than larger

towns, depending on class of patronage, overhead,

etc.

Will J. Glaser, Grand theatre, Fairbault, Minn.:

Clarence C. Fuller, Loxley Hall theatre, Lox-

ley, Ala.: Yes. We object to having to pay as

much or more than larger theatre.s around us.

We have to watch closely or we find ourselves

paying more.
_

The salesman gets all he can with

no consideration of size.

Clarence C. Fuller, Loxley Hall theatre, Lox-

ley. Ala.: Theatres classified according to average

attendance and a set price for each class.

J. W. Lumpkin, Cupid theatre. Miles, Tex.:

No, it would put us little fellozvs out of business.

R. C. Geeting, Lyric theatre, Chappell, Neb.;
A very careful survey of each town, its possibili-

ties as to drawing power, resources, etc., will have
to be made by an impartial party.

Kills Two Birds With
One Shot in Running

Theatre in Colorado
{Continued from page 43)

On Saturday night another first page
story—the fourth of the week—appeared

in the News-Herald. It told of the phe-

nomenal success of the show, which con-

sisted of a wild west thriller featuring

Buck Jones and a comedy featuring juve-

nile actors.

On the following week, the Boulder but-

ter-making industry was boosted. The
price of admittance to the show was made
the carton from a pound of Boulder-made
butter. During the preceding week, the

News-Herald printed two first page booster

stories, using the established display of

two-column black face type.

This time, too, the creamery companies
got into the game. Two of them carried

advertisements during the week calling at-

tention to the forthcoming show. One of

these ads was headed

:

“The Curran Theatre Is Doing
a Public Service for Boulder.”

It then went on to say:

“The Curran theatre, through its man-
ager, Mr. Kinder, is doing a great public

service for Boulder through offering the

children admission to the Saturday morn-
ing shows for wrappers of Boulder prod-

ucts.”

On the Saturday selected, 1,300 boys and
girls saw the famous horse Silver King
in “Galloping Gallagher,” and an Andy
Gump comedy. The butter cartons were
piled in the foyer. When they were count-

ed, 1,104 were found. The other kids were
admitted regardless of their lack of trans-

portation. The customary two-column
ston’ in Saturday evening’s paper called

attention to the success of the exhibition.
* * *

After the showing, one of the creamer-
ies selected from the pile in the foyer all

of the cartons taken from its brand of but-

ter and displayed them in its front window.
A placard called attention to the fact that

they had been taken in at the Curran thea-

tre.

Other Boulder products will be selected

on succeeding Saturdays from which to

secure admission labels.

The favorable publicity received from
the first two showings has noticeable in-

creased attendance at the Curran. With
1,300 children talking show in probably
half that number of homes, a great many
people are directly reached by what one
might term almost personal representation.

Thus it is that Manager Kinder, after

less than two months at the helm, has be-

come known, in name at least, to all who
read the daily papers. Furthermore, he
is known as a civic booster and has the

good will of every business man in the

city.

The cost to the theatre was negligible.

Not one cent was expended in advertising.

The regular daily ads of the house did

not even mention the free shows. But
each Monday following them. Manager
Kinder used extra space to tell of coming
attractions at the Curran.

Install New Equipment
New projection equipment consisting of two

T^owers projectors with G. E. Mazda units and
Powers late type motor speed controls has been
installed in the Park theatre, La Salle, 111., by
Fulco Sales company of Chicago. The equipment
also includes Bausch & T.omb lenses and a Da-
T.ite gold fibre screen. The Park is operated by
Alciir Theatres of Fairbury, Til.



Two words that mean quality

I

“EASTMAN ”

and

“KODAK”

When you see this identification in the

print margin you know at once that the pho-

tographic quality is the best possible.

Eastman Positive Film is unrivaled for

faithful reproduction of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



MacK. Sennett Sta
Comedies

tefith ^atph Gra*Oe*r

**The Tlumber” and"The 'Belo-Ved "Bozo'*

The Beloved Bozo; ’ two comical crooks, a stolen rope of pearls,

two of which are genuine; a pretty girl, a fire, and action as fast as

a machine gun. Lots of laughs in this one and real originality.

“The Plumber;’’ paying a plumber’s bill, is usually no joke. This
plumber is one. The comedy plumbs depths of comedy heretofore

unplumbed. If your audience doesn’t go plumb daffy with laughing,

turn out the lights and go home; for they’re all asleep.

Two fast-stepping comedies sure to give the utmost in satisfaction.

Pafh^comedy
TRADE"W
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Universal Pictures
Proving a Sensation on Broadway!
>ooeoooeosoocooooooccooo6coccoooocQoooooooocoooooooooooooo6oooooGoooosooocooooooosooooooo9ocoo(B

Oh Doctor

!

A HARRY POLLARD PRODUCTION
from Harry Leon Wilson*s famous book, starring

Reginald Denny
Critics Go Wild Over It!
iW Read Any New York Newspaper Review "HB

Held Over for Second Week at Piccadilly by Lee Ochs

HoooooooooooooocoooooecoeoooooooecoaoeooooosocooooGCOOOoeeoioooooQeoeceQeooeeooooQcooooocooooocea

The Last Laugh
Third Broadway House Fifth Big Clean-up Week

Crowds Demand It!
Critics acclaim it Cameo holds it over!
j30ooooooocooooccooeooCTOL/.x5occcoccocccoocoooogooocoooGcooocoogciccoooccicooccciOOOOcocoooooooooooo<a

M LEE OCHS at Smoldering Fires •

PeSo^ PICCADILLY Fifth Ave. Models and
Xlie Price of Pleasure

UNIVERSAL has the Pictures— Presented by CARL LAEMMLE
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A'

Christie Comedies
Put Pep in Any

Program—
and in Any
Audience

And That Means
Theyil ENJOY

^

theWhole Show
MORE

iVifh

NEAL BURNS
Directed by HAROLD BEAUDINE
All you need do is watch his (Neal
Burns’) facial expressions to get your
day’s quota oi laughs. He can express

any emotion with a comedy touch—
and do it naturally . . . film daily

Member, Motion Picture Producers and
Distributors of America, Inc,

y/ill H, Hays, President

EDUCATIONAL
FILM EXCHANGES, Inc.

President
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WHAT COMPANY
has produced for you in one season pic

tures that can match these for quality, draw
ing power and popular prestige

:

“THE COVERED WAGON” “MANHANDLED”

“I’HUNDERING HERD” “PETER PAN”

“WANDERER OF THE
WASTELAND”

“NORTH OF 36”

“FORBIDDEN PARADISE”
“FORTY WINKS”

“GOOSE HANGS HIGH” “NEW LIVES FOR OLD”

“TOO MANY KISSES” “MANHATTAN”

“MEN AND WOMEN” “WAGES OF VIRTUE”

“MISS BLUEBEARD” “BORDER LEGION”

y>aramount
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WHAT COMPANY
is able to follow these acknowledged box
office leaders now showing with such an
array of coming hits as these:

“MADAME SANS GENE”
Gloria Swanson's $3 road show direct to you

“OLD HOME WEEK”
Great Meighan-Ade tie-up special

“THE Am MAH.”
Ready made exploitation thriller “THE NIGHT CLUB”

Raymond Griffith, the Silk Hat Comedy Scream!

“SACKCLOTH AND SCARLET”
Henry King, Alice Terry, a great woman picture

“THE SPANIARD”
The 1925 Model Sheik

“WELCOME HOME”
Cruze at his finest

“I'HE CHARMER”
Pola Negri COMEDY plus Sidney Olcott

“A KISS IN THE DARK”
Menjou at his greatest

Any way you analyze Paramount*s First and

Second Famous Forty, the facts show—
PARAMOUNT OUTCLASSES THE FIELD!

is Paramount



and the
A Frank E. Woods

special production

Directed by

WILLIAM WORTHINGTON

Produced by

PENINSULA STUDIOS, Inc.

Here is a powerful, red-blooded production that

contains all the elements that make for supreme en-

tertainment. Comedy, drama and pathos are skill-

fully blended in this great story from the pen of

Peter B. Kyne, one of America’s foremost authors.

It’s a “western” with an amazing new twist. The

story deals with a beautiful dance hall girl and a

good bad man, and is replete with high adventure

and glorious romance. A brilliant cast is headed by

Mabel Ballin, Forrest Stanley and Russell Simpson.

You can swell your box-office receipts with this one.

Released by

(Produem ^Istribut^
^ /Corpomtiorv ^
P.C.MUNROE PrBsMem RAYMOND PAWLEY i**Vice Pio.^Tfen. RAUL C.MOONEY vimPns. JOHN CFUNM

Foreign Distributor r Wm. Vogel Distributing Corp.

Member of: Motion Picture Producers and Dlatrlbutors of America, Inc. Will H. Hays, Prosid€ait.
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METRO
By DANNY

Hollywood
Sure moving along. That

Metro-Goldwyn-Mayer group.

Have you noticed how they are

hitting? How they have been?
Right along. This season?
The chief topic of Hollywood.

Where they watch picture making.
Like nowhere else. And where they
know. What’s happening at the little

old box-office. Despite that they
pussyfoot about the Writers Club.

And other places. And discuss Art.
With a large and emphatic A.

Within a year, Metro has
pushed way ahead. Until it

occupies a tremendously force-
ful position. In the business. i

Due to what? Pictures, Noth-
|

ing hut. And being offered to
\

exhibitors at attractive prices.

Some keenly posted sales folk. Say
Metro has been “giving away” pic-

tures. Perhaps. That’s a new phase
of things. In the picture business.

Never heard of anyone giving any-
thing away. In this business before.

!

(Still, we’re young and are learning
!

something daily.) ^

However, be that as it may. (We’re
|

not interested ki sales figures.) This
j

A Steady Stream of

With Money'Getting

MctroG
The Talk of

t



is sure: they h^ve been turning out a

lot of mighty good box-office bets.

And it’s the why and how of this.,

Which interests us a lot.

Back of the scenery you learn a
lot. About this. You find Louis B.

Mayer watching production. As a

business man. Not interested in art

pictures. Only interested in what the

box-office wants. And doesn’t hesi-

tate to say so. He has box office

record charts. Before him all the

time. And keeps them there. The
artistic scenarios and doodabs. He
leaves to his aides. Gives Harry Rapf

and Irving Thalberg full swing. The
latter says: “Sometimes I think L. B
is working for me; not me for him.”

Nothing describes the state of affairs

better. And these production chiefs

work day and night. Never quit. Stu-

dio all day. Preview at night. Some-
thing like 17 directors to provide ma-
terial with. Considering they have
Neilan and von Stroheim to handle.

Count these as a few more. They
need lots of attention.

But they are turning' out mighty
; attractive pictures. And the result

has inspired the entire organization.

Even the big chiefs. Back in New-
York. Even Marcus Loew. So much
so. That they are preparing for the

coming season. With such vim; such
enthusiasm. That a word of warning
might be offered. To other concerns.

Keep an eye on Metro. Better still.

Keep two eyes on Metro.

FJLM DAILY, WEDNESDAY, FED 25. 1925

Really Great Pictures

Dominance Has Made

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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GOOD NEWi
<;.C.BachRiann.vlce4>res.

Distributed by B. P. SCHULBERG PRODUCTIONS, Inc. -• 1650 Broadway, New York City.

“The Mansion of Aching Hearts”

To Be Released February 27th

B. P. Schulberg Picturizes Famous Ballad

Which Sold Over A Million Copies

In every American home the song by Harry Von Tilzer and

Arthur J. Lamb is known and loved. Around its theme has been

woven a screen drama of exceptional power, directed by James P.

Hogan, the man who filmed "Capital Punishment”.

Ethel Clayton returns to the screen in "The Mansion of Aching

Hearts” and in the supporting ca3t are Cullen Landis, Barbara

Bedford and Sam de Grasse.

David Belasco’s “The Boomerang”

Is Scheduled For Early Showings

Special Schulberg Production To Follow
“The Mansion of Aching Hearts”

Anita Stewart, Bert Lytell and Donald Keith, the screen’s new

wonder-youth, head the cast of this world famous comedy drama.

The stage play ran for two seasons in New York and has been pre-

sented in every sizeable town of the country.

' John Goodrich adapted the manuscript by Winchell Smith and

Victor Mapes. Gasnier, director of money-makers, is proud to list

"The Boomerang” with his many other box-office productions.

Foreign Distributors : Export and Imtort Film Co.t 729 Seventh Ave., New York City, Cable Address: Eximhlfft, New York,



WHITMAN BENNETT
presents

“BACiC TO LIFE**
kofiih

5Pat^sy *Rxi1h Miller and "Da-Oid Foiefell
"Based on the nonJel “Back^F^om the "Dead” by Andreto Scalar

Does a woman sin who marries and lives with another

man believing her husband dead?

Does a husband abet a sin if he returns from abroad to

find his wife married to another, and keeps his identity

secret?

To whom does the woman’s duty lie, the first or the

second man? To whom does the man’s duty lie, to

himself or his wife?

"Directed by Mr. Bennett

ASSOCIATED EJTHIDITO'RS
Arthur S. K.ane, ‘Pfejid€nt

£iH^ore“Physical Tyistributor
Pathe Ejcchan^e-, Inc,

Foreign *Representatix;e
Sidney Garrett



H. Clay Miner presents

A Whitman Bennett Production

Lo*Oe of ^^omen
ufith

Helene Chadwick
and a notable .supporling cast including

Montagu Love, Mary Thurman, Lawford Davidson, Maurice

Costello, Marie Shotwell and Frankie Evans

Women!
Has a bobbed-haired bandit of souls ever thrown her

shadow across YOUR family life?

Men!
Are you polygamists at heart?

Married men, married women! Are you one-half

married, one-half divorced?

See “Love of Women!’’

^yis^ociated Ejjchibitors
Arthur S Kane, President

fiicore
Pcture3

Foreign Representative

Sidney Garrett

Prospect Press, Inc., New York



March 14, 1925 EXHIBITORS HERALD 11

J. WARREN KERRIGAN
Jean Paige

Cash in!
EXHIBITORS HERALD

“What the Picture Did For Me”

Vitagraph
CAPTAIN BLOOD, with J. Warren Kerrigan.—Be-

lieve me, here is one picture that starts off with a
bang, climeix after climax, never sags for one moment.
J. Warren Kerrigan never will equal again the posi-

tion he has reached by his wonderful acting. He is

so wholesome, so natural, you live right with his

thoughts. James Morrison is sure great, Jean Paige
as Arrabella is sweet enough to kiss. Boy, the whole
cast fit their parts to a “T.” A picture that any ex-
hibitor in any town can pack them in. Photography
great, direction nigh perfect. A picture with no mush,
but still not one bit gruesome. Clean as a hound’s
tooth. Book it, fellows, and tell the world about it.

Some picture.—C. C. Dunsmoor, Legion theatre,
Marshalltown, la.

CAPTAIN BLOOD
A David Smith Production

AND OTHER BIG TREASURE PICTURES!

“PAMPERED YOUTH”
with Cullen Landis

“THE BELOVED BRUTE”
with Victor McLaglen

“THE CLEAN HEART’
with Percy Marmont

NAZIMOVA in

“The Redeeming Sin”

“Greater Than Marriage” “FEAR-BOUND”
with Lou TellegCTi with Will Nigh

“TWO SHALL BE BORN” with Kenneth Harlan

ALBERT E. SMITH president

Keg. U. S. Pat. Off.
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SALVATION
Hunters
^ Josef von Sternberg

Production

IT ISA W0NPERFUL, WONDERFUL PICIJURE

ttjT is a wonderful, wonderful picture, ** was the enthusiastic
A manner in which Qeorge E, Bradley/icritie for The New York

Morning Telegraph described - ^Salvation Hui^TERs” a\td 'conti'

nuing he said, -It is life, it is intensely human, interesting anditrue.

As Us box office value, it smashed all records, of seven years
standing, of the California Theatre, in San Erancisco,
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FILM REVIEWS
.'S/A

' Man Without a Country
Wiliiam Fox production made from Ed-

' ward Everett Ilale’s classic, “The MaJi
Without a Country,” and adapted to the

I screen by Robert N. Lee. Directed by
i
Rowland V., Lee. At. the Centxal, New

I
York. Feb.- IL
Lieutenant Nolan... Edward Hearn
Arme Bissel),/. Pauline Starke
Mrs. Nolan.....,., Lucy Beaumont
Aaron Burrl’. , Richard Tucker
Lieut. Riddle, .Earle Metcalf
Lieut. Harper. Edward Coxen
Major BIsself . Wilfred Lucas
Col. Morgan%'4^ Francis Powers
Peter . .

' ...Harvey Clark
Capt Shaw William vyalling
Capt. Keamey&’'/. Edward Piel
Admiral Decatur., Edward Martlndel
Capt. Danforth. William Conklin
President Jefferson Albert Hart
President Monroe Emmett King
President LirJcoln George Billings

i Mrs. Burke Pauline Neff

In that long list of American his-
torical pictures, and that list in-
cludes “The feirth of a Nation,”
"America,” “The Covered Wagon,"
"The Iron Horse” and “Janice Mere-
dith,” none is so rich in the vivid
portrayal of convincing patriotism
as. “The Man Without a Country.”
For this picture is as inspiring as
any ever jiroduced, its message is
confined to no land or period, it
neither preaches nor offers to teach,
yet by its magnificently worked out
story It delivers a crashing, thun-
dering lesson that had Its opening
night audience working the hand-
kerchiefs overtime. And any film
that jumps from the screen into an
audience is “there.”
The theme» sad and pathetic, is

forceful but different frdm the usual
patriotic drama. There are but two
efforts for a big mass thrill—and
those efforts go across with a wow.
The rest of the time Is concerned
with the story itself, and it's a great
story. For a good many years it
has been one of the 'classics of
American literature. PrlmeH-ily. be-
cause the theme was something
surefire.

So is the production. I

The story, v/hich is probably fa-
mlliar everywhere, bears this .much

|

? retelling. Lieut. Nolan, a promis-

I
nys young officer in the American

j

i army, is attached to an army post
I

on the frontier around 1800. Be-
fore him his father was in th^ army*
so patriotism is rife in the family.
Along comes Aaron Burr with his
dream of a great western empire.
He wins the lad to his cause, and
vyhen word comes frbnti President
Jefferson t,hat Burr is to be appre-
hended, young Nolan is stiil firm in
his belief that Burr Is a fereat man
and worth following, ^o the de-
luded youth, firm' In a belief. Is

court-martialed and, after his jurors
have returned, he is 'asked if he
wishes to recant. Then he utters
the words:
“Damn the United States. I hope

that I may never hear of the United
States again.”

Then the sentence, he is sent
aboard ship and word is given that
he is never to hear the ' words
“United States” again, nor is he to
ever set foot in America. The long
journey begins, a journey which
carries him through the world and
the administrations of 10 Presidents
and during which time his faithful
sweetheart, Anne Bissell, is untir-
ing in hbr efforts to free him. But
he Is A man without a country, the
government knows little of him.

Finally, however, Lieut. Nolan
distinguishes himself in several he-
roisms at sea. In a fight with a
pirate, vessel he saves the day, and
Miss ^ssell, old and nearly dead,
secures, a pardon from Lincoln.
Word of the pardon comes to Lieut.
Nolan. H© dfes. On the end of a
pier his waiting sweetheart also

I

dies, but these deaths are gently-
I done.. After which comes the wal-
I lop. From the. dead, gaunt spectre
: of ^ once promising man the figure
of bis youth arises, while down the
cabin coines the spirit of his sweet-
heart In her youth. Around ..the

shoulders of the lad she drapes the
American flag and that Is the finish.
It signifies all anyone could want.
It meant that. at death Lieut. Nolan
had absolved himself, that he had
fought a hard fight and won.
Commercially, where “The Msn

Without a Country” has it over
some of the others is that no con-
flicting nationalities are Involved.
There is no fighting with either the
French or the British .nations and
the theme itself la as universal as
music. Its one fault 4s that it starts
slowly. Quite a few* elisions could
be made and some of the subtitles
could come out. However, it is be-»

ing shown in two sections, so a
little padding was probably neOes-
sary.

The production looks like money
in spots. The thing about It is that
the theme has been rigidly adhered
to, no cheap or sensational stuff Is

pulled nor is any effort made tq drag
in a detrimental scene. In th© sea
stuff a good storm is shown,' the
classic of the big cannon loose in
a storm is also used, and in the sea
fight between the U. S. ship and
the pirate vessel good direction is

apparent.

The cast Is okay. Pauline Starke
is probably the best name in the
list and her performance of “Miss
Bissell” Is just as corking as that
of Edward Hearn, a newcomer, who
plays' the "Noland* role. Everybody
else Is up to scratch, but It la the
tremendous theme itself and the
Innumerable opportunities' It offers
for tieups of the finest type which
make it something out of the or-
dinary.
William Fox was born a Hungar-

ian. He Is now a naturalized Amer-
ican and has to htS' everlasting
credit the distinction, of having pro-
duced a dramatization of Americans
greatest patriotic classic. It Is a
production that in the picture
houses, once pared and shortened,
will stand up with the best of them.

8is1e*

A NEW YORK SENSATION!
At Central Theatre^ Broadway & 47th St.

FOX FILM CORPORATION
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NEW TOYS
Starring Richard Barthelmess,

supported by Mary Hay. A John
S. Robertson production, presented
by Inspiration Pictures, Inc. From
the play by Milton Herbert Brop-
per and Oscar Hammerstein, 2nd.
As produced on the stage by Sam
H. Harris. Scenario by Josephine
Lovett.

Here is Barthelmess in a new
type of picture that New York
critics called “a perfect comedy,”
“most amusing,” “healthy and
wholesome,” and “a bully picture.”

You’ll be surprised and delighted to
see Barthelmess in a light role.

SECRET
Presented by Frank Lloyd Pro-

ductions, Inc. With Antonio Mor-
eno, Patsy Ruth Miller, and David
Torrence. Adapted from May Ed-
ginton’s Saturday Evening Post
story, “Judgment.” Directed by
Frank Lloyd.
Here is a title that will stop and

interest them
;
a story rich in those

proven qualities of audience appeal;

a big-time cast, and a producer
whose past performances have
shown him to be one of the greatest
money-making directors of all time.
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Rational Picturej^
I First

363 Mac

Rights Controlled by
National Pictures Inc

Madison Avenue, New \brk

Members / Motion Picture Producers

*nd Distributors of America Inc.~'Wlll Hays JVesWent

PLAYING with SOULS
Presented by the Thomas H.

Ince Corporation. With Jacqueline
Logan, Mary Astor, Clive Brook
and Buster Collier. Adapted by C.

Gardner Sullivan from the story by
Countess de Chambrun. Directed
by Ralph Ince and supervised by
John Griffith Wray. A story that

holds the attention every minute;
that has heart throbs and thrills;

that cannot fail to entertain. A cast

of box office names, and the setting

—gay Paree at its gayest.

AS MAN DESIRES
With Milton Sills and Viola

Dana. Presented by First National

Pictures, Inc. From Gene Wright’s

novel “Pandora La Croix.” Adapt-

ed and supervised by Earl Hudson.
Directed by Irving Cummings.
Scenario by Marion Orth. Editorial

direction by Marion Fairfax. Art

director, Milton Menasco. Photog-
raphy by Roy Carpenter. Charles

Hunt, film editor.

Two great favorites at their best

and a combination of masculine and
feminine appeal seldom found in

any screen drama.
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onthe tight Ibtindatic^

A stottt tHat liolds
the attention every
minute; Thathas heart
throbs cuid thrills; That
cannot fail to entertain.
A cast ofbox-office names
The setting ^ gayParee
at its gayest.

THOMAS H. INCE CORPORATION
presents

wm,
jBy Countess de Cfiambrun

a/itt Jacqueline Logan, MaryAstor,
Clive BrooK md Buster Collier.

Jdapted. by . .0. GARDNER. SULLIVAN
Directed by R.ALPH INCE
Supervised by

.

. . JOHN GRIFFITH WRAY

<
Foreign Righu Conuollcd by V,..

First National Picturej Inc. J
3S3 Maiiiton Avenue. New York

A ytTJbt llationdl ‘Picture
Members ^ Motion Picture Producers and Distributors of America lnc.~Wlll Hays Pmuimt
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HOLLYWOOD, March 3.—Con-
siderable anxiety pervades most of

the producing organizations here at

the production capital of the world.

The only companies which appear
to view the coming season with com-
plete confidence and satisfaction

are those few organizations which
have an assured outlet through
their own theatres and through
agreements with combinations of

exhibitors.

The others are obviously in grave
doubt as to what policy should be
followed; they do not know whether
they should plunge ahead and take
a chance on finding a market when
their product is ready, or whether
they should hold back and await a

more favorable turn in affairs. Ap-
parently the latter course is to be
followed by a sufficient number of

producers to have the effect of both
limiting the total volume of product
and also of seriously limiting the
number of big or pretentious produc-
tions.

Everywhere among the smaller
companies the question is asked, “Is
there going to be any playing time
left for us after the big companies
have set in their pictures with their
own theatres and with the theatre
combinations with which they have
agreements?”

* * •»

The developments that have been
taking place during the past few
months do not seem to be well-un-
derstood among many of the smaller
companies but surface indications
have been enough to create a gen-
eral condition of alarm. These com-
panies are awaiting some word from
exhibitors which will throw light on
the immediate future and which will
enable them to compose their plans

March 14, 1925

Smaller Firms
Worried About
Coming Season

with some assurance that they will

not simply be making pictures to

gather dust in the storage vaults.

The situation referred to has al-

ready had a serious effect on the
financial problem of the smaller
companies because the unfavorable
prospect has been realized by banks
and bankers and there has been a

further stiffening up in respect to

financial accommodations to the
smaller producers.

One of the producing companies
here which has contributed a num-
ber of fine box office attractions dur-

ing the past year has decided to

avoid the risk of making any fairly

costly pictures and will confine itself

entirely to the production of just as

inexpensive negatives as possible.

This policy probably will enable the
company to escape, as it is trying to,

any serious loss because they can
figure on getting their costs back out
of the smaller independent theatres,

but it is tending to bring about a
serious situation for the theatreman
who intends to remain in complete
and independent control of his the-

atre properties.

The narrowing of the market
which has been taking place during
recent months is having its effect in
many ways here. Outside of the
very cheap negatives, which are be-
ing made in what is known locally

as “Poverty Row,” there are very
few independent productions in

No. 12

work. Even if the total volume of

product to be offered exhibitors this

year is not materially less than last

year—and this is the prospect at this

time—-the bulk of the year’s product
certainly will be made by fewer com-
panies than at any time for many
years.

« • •

In addition to the difficulties con-

fronting the smaller producer in the
theatre market, he also is facing

many grave problems even in respect

to production. Very few proven di-

rectors or players with box office

names are to be had. The supply

—

which is scant enough in itself—is

practically monopolized by the
larger organizations. Here again
the narrowing process is being felt.

There are other influences affect-

ing the situation which seem to be
beyond the control of anyone. The
tremendous improvement in the ex-

cellency of pictures that has been
taking place makes it almost im-
possible for the smaller companies
with a limited staff and with limited
facilities to keep pace with the ad-
vance. The theory is constantly be-
ing more widely accepted that good
pictures are the product of organiza-
tion; that a uniform high standard
is only to be maintained through
conference and discussion partici-

pated in by experts in various lines

of special knowledge and informa-
tion.

In this respect the smaller com-
pany is again being compelled to

face a withering brand of competi-
tive assault. It cannot match the
equipment and the organization of
the larger companies and without
these it is severely handicapped,
even before the product enters into
the struggle for playing dates.
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“Herald”

Sold

It

FREDERICK C. HINDS,

Cresco theatre, Cresco, Iowa,

writes;

“Want to tell you that the

Herald surely sold ‘North of

36’ for me. We did the biggest

mid-Winter business on it since

‘The Kid’—and that teas a long

time ago.”

How Mr. Hinds put the

Herald to ivork for him in sell-

ing “North of 36” to his patrons

was told in detail on page 51 of

the March 7 issue.

T he dash of that dog team with serum
to Nome, Alaska, wasn’t in it with
the dash of the news cameramen to

get their pictures on the screen first.

Everybody was after a “scoop.”

* >(: *

But it didn’t take Sol Lesser long to

sign up “Balto” the hero of the dash and
his owner Gunnar Kasson, for a feature

length drama. Both are now “mushing”
toward Hollywood and the cranking
cameras.

* * *

Tuff Luck

The first and only time Chicago had an
earthquake—last Saturday night—we had
to share it with New York. Can’t we have
anything exclusive?

>K * *

Thoughtful Railroad

Just to get Philadelphians used to ticket

speculators before they arrive in New
York, the Pennsylvania railroad has a few
on each of its trains between those cities.

* * *

Apropos

It is quite fitting that Trixie Friganza,
who has her share of fat, should make her
film debut in “Proud Flesh.”

* * *

Her First Interview

“And speaking of Speakers of the House,”
said Miss Paulina Longworth, in an ex-
clusive interview with a Herald reporter,

“that refers to the House of Representa-
tives and not around here.”

* * *

Hurrah!

At last the men are to get their rights

in New York. The state assembly has
passed a bill permitting them to conceal
their real age when voting.

* *

Sure Sign

Spring is not far off. How do we know?
The man at the gas station has raised

the price of gasoline six cents in four
weeks.

!): * * ’

Ouch!

I see the dietitians are going to make
a motion picture of their own. They’ll

probably call it “The Girth of a Nation.”

* * *

Phew!

Because she said “I’m not in favor of

any fanatical notions on censorship,” the

N. Y. Senate is going to quiz Mrs. Eliza-

beth Colbert, Governor Smith’s nominee to

the state censor board. She’ll probably be

shot at sunrise, if she gets up that early,

for making that remark.

*

All About Beer

William Fox ought to be impounded for

curelty for showing that Fox Variety reel

“From Mars to Munich” in a dry country.

* *

Just What They Want

They are pardoning a lot of criminals

in Illinois to “give them another chance.”

And most of ’em are taking it.

* * *

Gosh ! there’s the five-thirty whistle.

Good night
! J. R. M.
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Producers Ban 100
Salacious Books, Flatten
More than 100 books were re-

jected by producers last year be-
cause they were called salacious.
Members of the Motion Picture
Producers & Distributors agreed
that books shall reach the set
standards if they are to be made
into pictures.
Such was the gist of an article

by J. Homer Platten, treasurer of
the Hays organization, in the
periodical "Advertising.” The
books rejected were regarded as
some of the most popular novels
read by the public.

**Forbids Society

from Distributing

*^Taxable^^ Music
(^Special to Exhibitors Herald)

SHAWNEE, OKLA, March 3.—As a
part of the general move constantly grov^r-

ing to stamp out the use of taxable music
the Oklahoma division of the Motion Pic-
ture Theatre Owners directed a letter this

week to the American Society of Compos-
ep, Authors & Publishers, virtually for-
bidding it from continuing the circularizing
of its music among theatre owners of the
state. The sending of sample copies of
music to owners was pointed out in the
request as objectionable.
“We wish to request,” the letter read,

“that you immediately notify every member
of your society to discontinue this practice
in this state as theatre owners do not de-
sire to play the music of any of your mem-
bers.” The letter was authorized by A. B.
Momand, president.

Firm in Plea
Sent to Producers

(Special to Exhibitors Herald)

ST. LOUIS, MO., March 3.—A letter to
each producer last week recommended to
thern that tax free music be included in
music cue sheets sent them, as a result of
a meeting of the executive committee of
the Motion Picture Theatre Owners of
Eastern Missouri and Southern Illinois.

Announcement of the resolution was made
by I. W. Rodgers, president of the organ-
ization. The letter follows in part

:

“There is a tax-free music bureau in New York
of which Harry Sigmond is the manager. . . .

It is his intention to discuss with you this ques-
tion and we want to go on record as being in
sympathy with his idea and we are getting this
letter before you with that purpose in view. We
want to state kindly but firmly that we will give
preference in the booking of pictures to those
pictures which have tax-free music cue sheets
accompanying them.*^

P.D.C. to Take Over
Forum Theatre, Report

{Special to Exhibitors Herald)

LOS ANGELES, March 3.—Producers
Distributing Corporation will take over the
Forum theatre in a business deal to be
consummated this week involving $120,000,
it is reported. P. D. C. has been negotiat-
ing with the Mortgage Investment Com-
pany, the owners, for some time and the
money is in escrow. It is stated Cecil B.
DeMille will direct the policies of the
theatre.

"Stereoscopiks” Accredited Success
NEW YORK.—The success of the “Stereo-

scopiks” subject, “Ouch,” at the Rialto has
prompted the Paramount management to book
the picture at the Rivoli theatre for a week.

Three Big Independents Quit
Film Board; Charge Injustice

Uniform Contract Basis of Action—Bromberg, Jenkins and

Branson Head Companies Which Have Withdrawn

—

Further Developments Are Expected
(Special to Exhibitors Herald)

ATLANTA, GA., March 3.—Simultaneous withdrawal last week of

three independent exchanges from the Atlanta Film Board of Trade be-

cause of what they term unfairness and control by a few distributors, has

aroused considerable comment in Southeastern film circles where the

companies in question are important factors in the business.

Just what the result of this action may be is a matter of speculation among
local film men who are watching the situation with a great deal of interest

because of the possible effect it may have on the independents in other

centers.

Bromberg, Jenkins and Branson Head Companies

The members who resigned last week from the Atlanta board are : Progress
Pictures, Arthur C. Bromberg, president

;
Enterprise Distributing Corpora-

tion, William K. Jenkins, president, and Eltabran Film Company, which is

headed by T. A. Branson.

Two of the exchanges are strongly in-

trenched and important distributing organ-
izations, Enterprise being the largest inde-

pendent distrib-

utor in the coun-
try. With execu-
tive headquarters
in Atlanta, this

concern operates
exchanges in At-
lanta, Charlotte,

New Orleans, Dal-
las, Oklahoma
City, St. Louis,

Kansas City and
Omaha, and its ac-

tivities are said to

cover twenty-six
states.

While Progress
Pictures does not
cover such a wide territory, it maintains
five branches in Atlanta, Charlotte, New
Orleans, Dallas and Oklahoma City, and
has affiliations that give it a consistent vol-

ume of product.
Eltabran maintains offices only in At-

lanta and Charlotte, but is considered a
thoroughly efficient organization in its ter-

rittory.

Arthur C. Bromberg

Bromberg Raps Board
The movement, which has been foreseen

for some time by certain observers in this

section, is explained by Mr. Bromberg in

a statement issued at the time the with-
drawal was made public. In reference to

the Film Board of Trade this statement
says

:

“It is not an institution of fairness and justice
to the exhibitor or to the distributor, other than
a few distributors who more or less control the
destinies of the Hays organization, which is the
power over the Film Board of Trade.”

In regard to the uniform contract, which
is said to be the principal basis of the ac-
tion of the three independents, the state-

ment says:
“The uniform contract, in my opinion, is un-

fair; and the salesman through the instructions
of his manager inveigles the exhibitor to sign
that unfair and retroactive contract that is any-
thing but a legal transaction.”

Explains Board Personnel

While some of the smaller independents
operating out of Atlanta have never been
members of the board the three organiza-
tions withdrawing have been active. The
only major national producing-distributing
organization that has never been affiliated

with the board here is United Artists. Al-
though Pathe is not a member of the Hays
organization the local Pathe exchange is

one of the strongest factors in the group.
At the present time the roster of the

Atlanta Film Board of Trade shows the

following members : Educational, Famous
Players-Lasky, F. B. O., First National,
Fox, Metro-Goldwyn, Pathe, Producers
Distributing Corporation, Southern States,

A1 Lichtman (Creole), Universal and Vita-
graph.

**Epidemic** of Closed
Theatres Hits Parts
of Illinois, Missouri

Travelers through Southern Illinois and
parts of Missouri report an “epidemic”
of closed theatres. One traveler compiled
this list:

Edwardsport, Ind., Royal theatre closed in-

definitely; Cooter, Mo., destroyed by fire; Harvel,
111., Gem theatre closed; Houston, Mo., Lyric,
sold and closed indefinitely; New Haven, Mo.,
New Haven theatre closed; Areola, 111., closing
temporarily; Bowling Green, Mo., Majestic thea-
tre closed; Donnellson, 111., Home theatre closed;
Adairville, Ky., Kentucky theatre closed tem-
porarily; Puxico, Mo., theatre, burned; Palmyra,
Mo., Savoy theatre closed account smallpox;
Odin, 111., Grand theatre closed; Grand Tower,
111., Amazon, closed; Olean, Mo., Olean
theatre, closed; Stonington, 111., Gem theatre
closing April for summer; Wayne City, 111.,

Moonshine theatre closed; Modesto, 111., Moon-
beam theatre closed; Frankfort, Mo., Liberty
theatre closed; Quincy, 111., Quincy theatre closed
account fire; Holly Grove, Ark., Royal theatre
closed and Pocahontas, Ark., Kozy theatre, closed.

Hays Aids Miners* Kin
(Special to Exhibitors Herald)

SULLIVAN, IND., March 3.—When
Will H. Hays arrived home from Cali-
fornia he began immediately to aid families
stricken in the coal mine disaster in which
51 were killed. Word of the disaster came
to Mr. Hays when he was at Gallup, N. M.
The train was held while he wired $100 to
the relief fund.

Snow Closes Theatre
{Special from C. H. P.)

DUNSMUIR, CAL., March 3.—The re-
cent snow storm that swept Northern Cali-
fornia so crippled the power plants that
Sission, Castella and this city were in com-
plete darkness. The Strand theatre here,
managed by C. H. Powers, was closed three
consecutive days. Two feet of snow fell

during 36 hours.

Seessel to Aid Whitman Bennett
NEW YORK.—Whitman Bennett announces

that he has engaged Charles O. Seessel as art
director and general supervisor for his produc-
tions. Seessel will begin with “Children of the
Whirlwind,” in which are Lionel Barrymore,
Johnnie Walker and Marguerite de la Motte.
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New YORK—Henry Ginsberg has in-

corporated himself but he still looks

the same. . . . Jesse Goldburg has start-

ed back to the Coast on his eleventh round
trip in ten months. . . . Royal Welher-
ald, of Wilson-Wetherald, dropped in just

to say hello and we said hello right back at

him, like that. . . . Elmer Clifton is

going to make a picture from a story called

“Cattle,” which is no relation to “The
Thundering Herd” or “Sundown.” . . .

Pat Dowling arrived last week and reported

rough sailing getting through Chicago. . . .

John Flinn left Saturday for the Coast to

see Cecil de Mille whom he hasn’t seen for

nearly two weeks. . . . Howard Dietz
returned from the Coast, hid himself be-

hind a pile of work and said, “Let no re-

porters in. A good man needs no publicity.”

. . . Sam Goldwyn is due from abroad
and Vic Shapiro will invite him to tell the

A. M. P. A. all about it. . . . John D.
Tippett, regular trans-oceanic traveler, is

here giving the industry the once over.

. . . E. A. Eschmann has gone to the

Coast to see how Dick Rowland looks so

far from home. . . . Paid Yazvitz, after

three years, has joined the Fox alumni, and
is now with Emil Harder, American direc-

tor, who has been making pictures in

Switzerland. . . . Harvey Day, long
absent from Broadway, says he personally

did not supervise the Kinogram pictures of

the dogs traveling to Nome. . . . Gerry
Rudolph, formerly Fox news reel editor,

is back from a long sojourn in Buffalo and
on the job at the home offices. . . . Harry
Reichenbach has been referred to so long

as “The Silver King” of publicity that

people are forgetting he’s but a mere youth.

. . . Fred Stanley denies that he is seri-

ously considering becoming a screen actor.

. . . Lou Jacobson says February is the

only month in the year when he envies the

rent man. . . . J. Robert Rubin, who
was to have gone to the Coast with the

Joe Schenck party, delayed his departure
until last Wednesday owing to the death of

Job Hodges, who was a close friend. . . .

Richard A. Rozvland is due back from the

Coast next week and is expected to start

more Eastern productions for First Na-
tional. . . . Al Hedley has resigned as

head of Vitagraph’s art department and
will go into business for himself.

Innng Lesser is willing to admit publicly

or privately that “The Re-Creation of Brian
Kent” is a good picture. . . . Ed Olm-
stead, a regular guy as they know in Chi-

cago, has taken up his duties at the Riesen-
feld theatres, succeeding Morrie Ryskind.

Martha Wilchinski, the Capitol’s

demon press agent, threatens to sing at one
of Roxy’s broadcasting sessions, and what
won’t that girl do next? . . Bill

Steiner has a picture called, “Was it

Bigamy?” and we don’t know and was it.

Bill? . . . George Gerhard, of the

Evening World, is Phil Paine’s only rival

as a regular attendant at studio parties.

Frank Conklin, receiver of Pre-

ferred Pictures, is back from a long Coast
trip. . . . Charles O. Seesel has joined

Whitman Bennett as art director and gen-

eral supervisor. . . . Mart Blumenstock
says no one in the publicity department is

worried over Famous purchasing “New
Brooms.” . . . Nat Rothstein says “The
Face on the Air” is not one of the “Yellow
Faces” but that both are F. B. O. pictures.

—SPARGO.

RIGHT : Samuel Goldwyn, indepen-
dent producer for First National, poses
with Lia de Putti, Germany's most pop-
ular screen star. Whether or not the

German player will be brought to this

country by Goldwyn has not been
divulged.

Producers, directors, stars and other notables of the screen flocked to the depot to
welcome Cecil B. DeMille, Pro-Dis-Co producer, home to Hollywood. Leatrice Joy, stand-
ing by the producer in the picture, was the flrst to greet him. Miss Joy will be starred
in the first DeMille picture.

LEFT: Frances Marion, novelist and
scenarist, has entered the ranks of the

independent producers. Backed by
western financial interests, she will pro-

duce for Pro-Dis-Co distribution. Two
pictures will be made for fall release.
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New Postal Law Increases
Operating Cost of Theatre

Speedier Shipment of Film Is Assured, However, if Fee of

25 Cents Is Paid—Rate on Advertising Mailing Cards

Is Boosted—Cost of C. O. D. Hiked

{Washington Bureau of Exhibitors Herald)

WASHINGTON, March 3.—The postal bill enacted last week by the 68th

congress provides increases in rates which will effect the motion picture in-

dustry. The law is effective after April 15.

Private mailing cards, used by exhibitors and others for advertising pur-

poses, will require 2 cents postage after April 15, and posters and printed

matter going as third-class will be limited to eight ounces and the rate will be

\y2 cents for each two ounces or fraction thereof
;
such matter weighing more

than eight ounces will be classified as parcel post.

No change is made in the rates for parcel post matter, but an additional

“service” charge of 21 cents is imposed on each package. Films sent by this

service, however, may secure the same speedy treatment as first class mail

upon payment of a fee of 25 cents, under a provision included in the bill pro-

viding for a special handling service.

Harry Ascher Nathan Ascher

Asckers Now in

Complete Control

of Chicago Chain

Ascher Brothers, pioneer Chicago ex-

hibitors, are now in complete control of

their circuit of eighteen theatres, fifteen

of which are located in Chicago.

Through negotiations concluded last

week, the Aschers purchased the half

interest in the chain which had been
held by Metro-Goldw5m, since the

merger of Metro and Goldwyn. Gold-
wyn originally obtained a half interest

in the theatres five years ago.

In closing the negotiations with the

Loew interests, the Aschers organized
Ascher Brothers Theatre Corporation,
which is incorporated in Illinois. Of-
ficials of the company are:

President : Nate Ascher.

Vice-President : Max Ascher.

Secretary: Harry Ascher.

Treasurer : Gus M. Greenebaum.

General Manager: Louis P. Newhafer.

The purchase price is said to have
been in the neighborhood of $725,000.

The new company has plans for an
immediate expansion of its circuit. The
first theatre to be added to the chain
will be the new Terminal.

Metro’s withdrawal from the theatre
field in Chicago will in no way affect

its bookings, according to those who are
in close touch with the situation.

Max Ascher Lewis P. Newhafer

Fees for all services, such as registry,

insurance, C. O. D., money order, etc., are

increased, and an additional fee of 3 cents

is provided where senders of mail matter
wish to have sent back to them a receipt

showing that delivery was effected.

The 68th congress adjourned, however,
without taking any action on the several

blue law bills which had been introduced
during the past two years, and there is now
no danger of any Sunday closing law for

the District of Columbia this year. Little

or no effort was made during the short

session to secure action on this subject, but
members of congress received a steady
stream of letters from both proponents and
opponents of the legislation.

Fails to Act on Copyright
Another task undone by the congress was

the enactment of legislation to amend the

copyright laws. The Perkins measure, de-
signed by the author’s league to supplant
the Ballinger bill, was actively before the

patents committee of the house, and on
February 24 representatives of the indus-
try were heard in opposition to the meas-
ure. Gabriel L. Hess, Arthur W. Weil
and Louis E. Swartz appeared in behalf of
the Hays organization and H. N. Richey
of Detroit represented the Allied States
Organization.
The 68th congress will also be gratefully

remembered by the motion picture industry
as the congress which eliminated the admis-
sion tax, even though an eleventh hour
attempt by Representative Ackerman of
New Jersey to secure adoption of a mea-
sure providing for an additional cut of 25
per cent in the tax on 1924 income was un-
successful. The repeal of the admission
and rental taxes was a big achievement
for the industry, the members of which

Are Cross Word Puzzles

Bogey of Small Towns?
{Special to Exhibitors Herald")

MILWAUKEE, WIS., March 3.

—Sympathy goes out to you folks
in the small communities if re-
ports of him salesmen can be re-
lied upon.

It was the radio scare. Still

groggy from the blow dealt by
that bogey man the rumor runs
that the cross word puzzle craze
has now sunk its longest fang into
the theatre owners of small towns
whose patrons have pounced upon
the fad.

also benefitted by the other reductions in

taxes made at the same time.

New Bills Must Be Offered
A period of nine months will elapse be-

fore the first regular session of the 69th
congress, and when it convenes it will start

with a clean slate, all bills pending before
the present congress dying on March 4.

It will be necessary, therefore, if legisla-

tion dealing with the films industry is to

be considered, that new bills be introduced
and referred to the appropriate committees.

Misrepresenting Films
Succeeds Only Once,

Flynn Tells Ad Men
{Special to Exhibitors Herald)

NEW YORK, March 3.—In an address

to the Association of Young Advertising
Men this week John Flynn, vice-president

of Producers and Distributors Corporation,

declared that misrepresented sensationalism

in advertising motion pictures can not suc-

ceed but once.
A few thoughts he imparted follow: “Don’t

buy space just to put a name in; make every inch
count in value. ... If an idea can’t be ex-

pressed in picture form it can’t be expressed at

all. ... In motion picture advertising you
can’t be subtle. . . . Persistency is the great-

est thing in motion picture advertising. . . .

Amusement is not a necessity. In advertising
you’ve got to lead the public to your theatre.’’

Trauh Wins Ruling in

Case Against Pickets
{Special to Exhibitors Herald)

NEW YORK, March 3.—The New York
Law Journal carries the report of the ver-

dict handed down by Justice Callaghan in

the litigation begun by the Traub Amuse-
ment Company, Inc., owners of the Olym-
pia, Brooklyn, and the Grand Opera House,
23rd street and 8th avenue.
The court decided that the attempt which

had been made by the Moving Picture, Ma-
chine Operators’ Protective Union to in-

jure Traub’s business by picketing the the-

atre with union members carrying signs

telling of the theatre’s “unfairness to . . .

employes affiliated with the union” should

be compensated for. There was no strike.

The union had sought to cause the theatre

to employ union help.

Metro Costume Designer Arrives
NEW YORK.—Erte, the celebrated designer of

French fashions, who more than anyone else is

said to be responsible for the trend in present
day women’s dress, arrived in New York on the

S. S. France. Under contract to Metro-Goldwyn-
Mayer Pictures Corporation, Erte will hold an
exhibition here before going to Culver City.
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Creating Local Interest

in Pictures
T he average exhibitor is mainly con-

cerned with the price and the selec-

tion of his pictures, but is not enough
concerned with the selling of the picture
when it comes to his house to be shown.
The exhibitor is the ultimate salesman

of every picture. From the producer and
distributor point of interest the renting of
a picture is only part of the transaction.
The consummation of the sale is the num-
ber of patrons who witness the picture in

the playhouse. To sell the picture to the
public is the exhibitor’s part of the process
of getting the picture from producer to
the ultimate consumer—the theatregoer

—

the most important function of them all.

In my previous article I emphasized the
need of a more thorough knowledge by
the exhibitor of the desires of his patrons
and of the selling points of the pictures
he plays. I tried to convey to the ex-
hibitor that he could not book pictures hap-
hazardly, and then expect them to sell

themselves, but that he must put consid-
erable effort into finding out the enter-
tainment desires of his community, and
then book and exploit his pictures accord-
ingly.

How I would go about it, were I a small
town exhibitor, is the purpose of this arti-

cle.

* * *

To begin. Most of the stories reaching
the screen are adaptations of novels or
short stories. If the story in its printed
form was widely read then it is almost a
certainty that properly adapted it will be
successful as a picture. The advertising
that the story gets in book form is an in-
estimable asset in the exploitation and ad-
vertising of the picture. And
further, anybody who reads
the story, most naturally
would be interested in the
screen version when it is

shown in his home town
theatre. The exhibitor will

agree that much of the suc-
cess of “Flaming Youth,’’

“Ponjola” and Black Oxen’’
was due to the large circu-
lation of these stories in
book and magazine form be-
fore the film was released.
Appreciating the added interest in film

adaptations of widely read stories, I would
want to keep informed of the type of fic-

tion most popular in my territory. To do
this I would keep tabs on my home libra-

rian.

Another valuable source of information
is the production news printed in trade
papers from week to week. I would keep
posted on the sales of picture rights of
books to the producers. When any of the
novels popular in my section were reported
for film production, I would make a record
of the fact for future reference for, when
the picture was offered me for showing,
I would know that it would stand a bigger
chance of filling my house than would the
adaptation of a book unknown to my
townspeople.

I would keep a similar record of the

magazine sales in my town. From the

newsdealers I would endeavor to find

which magazines were most popular. If,

for instance, the Red Book was the larg-

est seller, then I would watch for pictures
adapted from stories in that magazine.

* * *

Watching this I would expect to find a

RICHARD A. ROWLAND

sales spurt now and again. One magazine
with a comparatively small circulation in

my district might go up in sales abruptly.

No doubt the reason would be a new serial

which the magazine was publishing. Here
again I would be keeping tabs on the fic-

tional fare of my public.

If my town was within the circulation

area of city newspapers, I would want to

know which papers ran serials, and what
effect these serials had on the paper’s cir-

culation. Bear in mind that the newspapers
print serials to increase circulation and
keep accurate check on the results.

By keeping tally this way on the type of
stories that were being read by my patrons,

I could not only learn much that would
be helpful in choosing pictures to show in

my theatre, but also I would be building
up material to be used for advertising and
publicity purposes when I showed the pic-

tures.

One can readily appreciate the greater
value of picture advertising that has local

interest. Informed by Jones, my news-
dealer, that such and such a magazine had
sold out within a few hours of its arrival

in his store because of the interest in such

and such a story, I would know I had
wonderful material to exploit when the pic-

ture, adapted from the popular story, came
to my theatre.

How much more valuable would be an
advertisement in the local paper telling my
patrons of the interest that had been shown
locally in the printed story than the usual,
conventional advertisement the average the-
atre exhibitor generally runs.

* *

I would also want to know from my
librarian, from the bookseller and the
newsdealers, which authors were most pop-
ular among the readers of my town and
would book pictures adapted from the
words of such authors. And when the
pictures came to my theatre I would lay
stress on the name of the author in my
advertising.

Then there is the star and player fol-

lowing. Certain big-time stars, such as Col-
leen Moore, Milton Sills, Mary Bickford,
Richard Barthelmess, Gloria Swanson,
Douglas Fairbanks and Harold Lloyd have
a general following. In almost any the-

atre in the country the names of such
stars bring to your theatre a certain num-
ber of admirers who will pay to see their

favorites, irrespective of the story. They
are not so much concerned with the story
as the player. The star is of paramount
interest to them.
But star attraction, like story attraction,

varies with locality. The star that will pull

them in in one city, or even neighborhood,
has no hold upon another. The canny ex-
hibitor knows the favorites of his particular
fans, and notes players for whom they
form new preferences. He knows, too,

that supporting players have
a certain drawing power at

the box office.

A clever exhibitor can get

an accurate rating of the

drawing power of the dif-

ferent players by working
in conjunction with his local

newspapers. Newspapers are

keen for contests, because

they stimulate circulation.

Arrange with the newspaper
for a voting contest to de-
termine the most popular

stars. In the order in which they finish

in the popular vote the exhibitor has
a record of their rating in his community.
And if I were such an exhibitor I would
make use of the vote results in my adver-
tising copy when pictures in which these

local favorites came to my theatre.
* * *

To repeat what I have said before, every
picture should be sold to a community
through its local value and appeal. This
cannot be repeated too often. Player inter-

est can be carried even beyond the star.

In explanation, the exhibitor might find in

the cast of a certain picture the name of

a player, even a minor player, who was
born in or at one time lived in his com-
munity. This is an interesting fact, and
can be used to advantage in several ways.
Irrespective of the story or star value of
the picture, the appearance of this player

has local import.

The more local interest that can be woven
around a picture, the stronger will be its

drawing power. Producers strive to aid

exhibitors in creating this local interest by
their press and exploitation books. Press

{Continued on page 26)

Second of the Series:

WHAT AN EXHIBITOR SHOULD
KNOW ABOUT PRODUCTION

By Richard A, Rowland
General Manager of First National
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Think Carl Laemmle
May Keep Two Units

East for Production
{Special to Exhibitors Herald')

NEW YORK, March 3.—Much interest

on the part of those interested in produc-

tion attaches to the action of Universal

in making a picture in the East for the

first time in more than nine years. The
belief is generally accepted that Carl

Laemmle came to the decision to make
one production in New York as an ex-

periment and that if this works out to his

satisfaction, one or possibly two units will

be kept busy here as a regular feature of

Universal’s schedule.

The picture selected for the experiment

is “Once a Peddler” which is in course

of production at the Fox studio. William

Nigh, generally recognized as one of the

fastest working directors in the industry,

was selected for the production, and with

him is his production manager, E. L. Smith,

another speed artist.

It is conceded that the speed with which

a good production can be turned out in

the East is a considerable factor in the

experiment, and will have considerable to

do with Universal’s decision in regard to

working regularly here.

Schenck and Grauman
Plan Theatre Circuit;

Bill Hart to Produce
{Special to Exhibitors Herald)

LOS ANGELES, March 3.—Joseph M.
Schenck, upon his arrival home from
Europe, announced that plans for the con-

struction of a chain of Sid Grauman-
Joseph Schenck theatres in twenty cities of

the country are practically completed. A
three million dollar production program he

outlined includes four Norma Talmadge
films, four Constance Talmadge pictures

and two Buster Keaton comedies.

He announced that Bill Hart will pro-

duce his own films for United Artists of

the sort that first made him popular. Hart
will finance the films, the stories being

subject to the approval of Schenck.

Griffith will make one more picture for

United Artists after which, according to

an adjustment of contract, he will begin

work for Famous Players-Lasky, stated

Scheilck, who was accompanied here by
his wife, Norma Talmadge, Lora Bara, her

traveling companion, and Nicholas Schenck,

his brother, vice-president and general

manager of Metro Goldywn.

Gloria Denies Signing
New Famous Contract

Los Angeles report says that Gloria

Swanson, following Warner Brothers with-

drawal from the bidding, has signed a new
contract with Paramount calling for $17,-

500 a week.

Paris report quotes Gloria, who is con-

valescing following an operation, as deny-

ing that she has signed, or knows anything

about, such a contract.

Judge for yourself.

Orpheum Will Operate
New J. L. & 5 . House

Through a deal closed last week the

new Jones, Linick & Schaefer theatre in

Clark street at Diversey, Chicago, will be

operated by the Orpheum Circuit of Thea-
tres as a combination vaudeville and pic-

ture house. The theatre, to be known as

the Diversey, will open May 1.

Forecast Lively Scrap Over
Badger Booking Combination

Report Distributors Will Look With Suspicion on Alliance

Until It Is Learned Whether or Not Grauman Is

Interested in the New Organization

A prominent Chicago exchange manager, in discussing the Wisconsin situa-

tion, discounted many of the reports emanating from Milwaukee telling of the

strong undercurrent of opposition among distributors to the new Badger book-
ing combine. Asked if his company, one of the strongest in the industry, would
do business with the alliance, he replied: “Do business with them? Certainly
we will. We’re doing business right now and plenty of it.”

(Special to Exhibitors Herald)

MILWAUKEE, WIS., March 3.-—A lively fight with the leading exchanges,

such as Paramount, Metro-Goldwyn and First National, appears to be in pros-

pect for the Badger Theatres Corporation, newly formed booking combine in

the Wisconsin territory, over the corporation’s proposal to buy only after the

screening of pictures for its screening committee.

Although no definite statement is forthcoming from any of the exchanges, it

is reported in reliable quarters that none of the leading distributors' will con-

sent to depart in any way from the established custom of selling blocks of
pictures in advance.

At Badger headquarters it was said that

some deals have been closed, but it is be-

lieved that these were simply to clean up
the tail ends of blocks of pictures already
released and the real battle probably will

not develop until the leading exchanges
start selling their new blocks for the fall

season.

It is known that for some time exhib-
itors who are not among the fifty holding
membership in the Badger have been specu-
lating on the question of whether Jack
Grauman, Celebrated Players, is interested

in the new organization. Until this point

is cleared up, it is understood that the

principal distributors at least will look
with suspicion upon the new combine.

Deny Grauman’s Association

Those sponsoring the Badger deny with-

out qualification that Grauman is in any
way connected with it, but despite these

denials there is talk that the head of the

Celebrated Players office in Milwaukee is

really the power behind the scenes.

Those circulating the reports meet the

denials with the following questions:
Why, if Grauman is in no way interested in the

organization, did he repeatedly attend executive
sessions of the board of directors, a privilege de-

nied even to individual members?
What significance is there, if any, to the selec-

tion of Max Wiesner, Grauman’s right hand man,
as general manager of the Badger?
What importance should be attached to the

fact that J. H. Silliman, president of the new
organization, is associated with Grauman in con-
ducting the Juneau theatre?
Grauman has been in both ends of the business

for years. He knows the viewpoint of both the

exhibitor and exchange man. He is popular
among exhibitors. His experience naturally fits

him to give invaluable advice to an organization
of this kind. What is more, although not a mem-
ber of the Badger in his own name, he is never-
theless an exhibitor in addition to being an ex-
change man. Why then, should his valuable
advice be spurned?
Regarding Wiesner, is it not a wise move to

place at the head of a buying combine someone
who knows the exchange end of the business?

It is true, the Badgers assert, that Grauman is

Silliman’s partner in the Juneau, but just be-
cause that is a fact it does not necessarily follow
that Grauman exerts any influence over the af-

fairs of the buying combine. It merely is another
explanation, they say, of Grauman’s attendance
at some of the meetings.

17 Sparks Theatres
Acquired by Laemmle

{Special to Exhibitors Herald)

ATLANTA, GA., March 3.—Universal
Pictures Corporation has acquired seven-
teen theatres in Florida from E. J. Sparks
Enterprises. Purchase of these houses by
Carl Laemmle is said to be in line with
the producer’s policy of acquiring theatres

only in localities where Universal pictures

cannot get proper representation.

Pre-View^* Off Press
(Special to Exhibitors Herald)

NEW YORK, March 3.—The first issue

of the “Paramount Pre-View,” a Famous
Players-Lasky publication devoted to ad-

vance production news, advertising cam-
paigns and the like, has been mailed to

exhibitors.

Film Board Bars Non-Theatrical Dates

as a Protection to 1st and 2nd Runs
(Special to Exhibitors Herald)

PHILADELPHIA, PA., March 3.—The local Film Board of Trade has

taken action to forbid members loaning or leasing inotion pictures to

theatrical groups which have been released in the territory less than one

year. The action was instigated to protect first and second run houses that

they may show productions before they become available for non-theatrical

organizations.
Fraternal organizations in the city have often tried to secure for special

showing practically new pictures. It has been estimated that the weekly

audiences at the so-called private screenings aggregate 10,000 people, and,

as a result, the exhibitors are deprived of that number of patrons.

Requests for the use of film other than in licensed motion picture theatres

must be sent through Jack Greenburg, secretary of the Film Board of Trade.

The board is urging exhibitors to cooperate with the move and to discourage

clubs who request the use of films. The exhibitors are commending the

exchanges for the stand which, it is believed, will have a favorable effect on

business.
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^ Until we wake up to the realization that we must eliminate all envy,

^ malice, hatred from our systems so we will have plenty of room for

the higgest thing in life—Happiness—we will still grope in the dark.

—

JOHN HAMRICK.

WHAT
Is It All About?

By John Hamrick

T his everlasting struggle for wealth—struggle to outdo the other
fellow—to outguess him and sometimes to actually cheat in the game
of life’s business—after all, we hear you say, “Is it worth the while?”

For we, everyone of us, are struggling for that indescribable something.
Some of us apparently do not know what that something is. But in reality

it is nothing less than Happiness. Oh, what a word when we think of it

in its truest meaning, this happiness thing!

H appiness in the home should be the
first requisite, but this home happiness

cannot exist if we are not happy in our
business. The day and most of the night
is spent in our line of endeavor, and we
have so little time with the wife and chil-

dren. I think every man, to be successful,

must stop and ponder on arranging his af-

fairs so his family has the proper amount
of time to satisfy them as well as himself.
In order that his business be not neglected
his next step should be to analyze carefully
just what he actually has to do, and he
can program his work, without neglecting
any factor, to accomplish everything re-

quired in his business and still have some
time with his family.

^ ^

When we jump around like a chicken
with its head cut off, from family to busi-
ness and business to family, without either

one having been properly considered—well,

as a rule, we fail at both ends. Think this

out, for if you get straight on this sort

of a foundation the rest of the things gen-
erally take care of themselves.
Probably the thing which causes us all

more trouble than anything else is being
envious of the other fellow’s accomplish-
ments. Jealousy is our biggest stumbling
block, and the day you are able to give
Old Jealousy the big licking, thrash it out
of your system, that’s the day you start

upward on the journey to success. When
the other fellow does something w'orth
while, tell him about it. Just be sort of
glad you know him. Be more thankful
about things. Don’t go around knocking
and always saying, “Well, he is sure lucky;
everything comes his way.” Don’t stand
around on a corner telling everyone what a
h of a fellow that guy is and that he
does this and that. Say something good
about him or just don’t say anything.
You know, sometimes I walk down the

street by myself and just wonder what’s
it all about—this thing we encounter every
second—this thing called life. We dig, we
think—or I had better say we think we
think—but most of us don’t do much real

honest-to-God thinking—we just drift. We
should be up and at it every second. At
what? Life, of course. It is a grand
thing when you get right down to it. We
encounter many big things and should be
really proud and happy that we have the
big thing in life—Opportunity—opportunity
to really do something. And when we take
full advantage of opportunity and win

—

what a glorious feeling! And right here
is where we should pause and be thankful
we were given opportunity that we might
accomplish something in life.

* * *

You may say, “I am never given oppor-
tunities; I just barely exist.” You are

wrong. You are in this old world battling

life, and you are given opportunities for

they are before us almost every day. But
there’s the rub—there’s where the old Think
Pot comes in—you only think you think,

you don’t actually think when you say op-

portunities don’t ever come your way, for
when they do come maybe you are asleep
on the job. You have to be wide awake
to think, to think quick and to think clear-

ly, and then you will grab Old Man Oppor-
tunity and start working on him. It is

very interesting work, 1 can assure you,
and the more interesting you find it, the

bigger and better job you do on the old

man. But you who lag behind and cannot
find the work of sufficient interest, you
drop clear out of the parade. That is

where a lot of us are today—out of the

opportunity parade, and all because we are
sound asleep on the job.

STORIES EXHIBITORS
^ WANT FILMED^

THE BROAD HIGHWAY, by Jeffery
Farnol, suggested by J. L. Harriman,
New Empress Cinema, Nottingham,
England, who adds that this is “an
old English costume, but a fine story.”
(Mr. Harriman makes this comment:

“If its a short story it should be a short
picture. That’s the trouble! Too many
short stories made into long films. Nine
tim.es out of ten plays rely on their

dialogue for their action, or rather
dramatic punch, and no one. can film

dialogue. Novels of the outdoors seem
to always come off best in film form.
If the stories have had action and not
conversations between hero and heroine,
etc., then they have been good.”)

A MOVIE FAN of Oklahoma City, who
says that he or she “takes in all the
theatres here but do not care to give
my name to any theatre manager to

send in,” offers the following: “Give
us more pictures like ‘The Little

Church Around the Corner.’ The
people are sick and tired of all this

other rot. For instance, the scene
where the miners are shown working
below the surface while the society
people are dancing and having a high-
heel time. Hats off to Warner
Brothers for producing such pictures.

I am for them teeth and toe nail. The
following plays ought to be screened
by all means and shown to the public:

‘Best People,’ ‘Rain,’ ‘Singing Jail

Birds’ and ‘What Price Glory.’
”

JOHN HAMRICK, prominent indepen-
dent exhibitor of the Pacific North-
west who has written especially lor
the "Herald,” a series of business
articles, of which this is the fourth.
The Blue Mouse theatres in Seattle,
Tacoma and Portland, are the proper-
ties of Mr. Hamrick.

Until we wake up to the realization that

we must eliminate all envy, malice, hatred
from our systems so we will have plenty of

room for the biggest thing in life—Happi-
ness—we will still grope in the dark. Tbis
is my idea of “What is it all about?”

I thank you. John Hamrick.

First National to Turn
$2,500,000 of Stock
Issue Into Production
(Sfecial to Exhibitors Herald)

NEW YORK, March 3.—First National

Pictures, Inc., will convert $2,500,00 of the

authorized stock issue into working capital

for the promotion of the production pro-

gram. Official announcement of this fol-

lows :

“An issue of first preferred 8 per cent

participating stock to the amount of

$2,500,000 will be underwritten and issued

by Hayden Stone & Company. The author-

ized issue will be $4,000,000. $1,500,000 will

be retained in the treasury. The proceeds
of the issue of $2,500,000 first preferred

stock will be used entirely for additional

working capital.

“It is expected that the stock will be

listed on the New York stock exchange.”

Kills Pitney Sunday Bill
(Special to Exhibitors Herald)

OMAHA, NEB., March 3.—A bill for

Sunday closing of all thatres in the legis-

lature was killed in committee last week,
after it had been introduced by Pitney of

Webster county. Pitney said he had intro-

duced it by request, and only because he
thought it was customary for the represen-

tatives to introduce bills.

61 Beats Sunday Shows
(Special to Exhibitors Herald)

OREGON, ILL., March 3.—Voters here
have voted to close motion picture shows
and other Sunday amusements. The con-
test revealed a majority of 61 votes in
favor of closing.
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Theatre Men Guard Against
Legislation in Many States

Wisconsin Exhibitors to Oppose Bill Which Would Censor

Pictures, Posters and Advertising—S. R. O. and

Regulation Also Bothering Missouri

Briefly, this is the legislative situation in many states

:

New Jersey has launched a campaign for a liberal interpretation of the

Sunday closing law.
A bill to censor pictures, posters and other advertising has been offered in

Wisconsin.
Missouri exhibitors are fighting censorship and S. R. O. bills.

New York is still wondering whether or not censorship will be abolished.

The most involved situation is found in New York, where Governor Smith

has just appointed a new member of the censorship board, despite the efforts

now being made to abolish the commission. This action was more or less un-

expected.

WHAT a lot of celebrities did a “Be-

tween Trains” act in the city last

week! Will Hays, Joe and Nick Schenck,

Norma Tahnadge, Pat Dowling, and
George Weeks. Sidney Kent was due but

didn’t arrive. That’s two demerits for him.
* * =

1:

Will Hays was returning East from the

Coast where he enjoyed the hospitality of

studioland. Of course, a lot of things

transpired while he was out there but it

wouldn’t be just exactly ethical to divulge

these.
Hi * 't

Norma and Joe were on their way back
to California, where the sun always shines

and the earth never quakes, from Europe.
The big feature of Norma’s sojourn abroad
was her strict adherence to her “buy-at-

home” policy. No, siree Norma didn’t buy
one single gown in dear old Paree. Amer-
ica first, last and always, even in dresses.

Joe was optimistic over the European
situation. But not half so enthusiastic over
the foreign field. Nevertheless, he was
singing, “There’s no place like home.”
There’s one thing about Europe, however:
The atmosphere over there is conducive to

great ambitions. Joe came back with plans
for a chain of Grauman-Schenck theatres.

That’s a worthy project.
t- ^

Nick Schenck was going to the Coast to

see his old pal, Eddie Mannix. Eddie went
to the Coast two months ago and Nick
hasn’t been normal since.

* * *

I note that John Spargo makes some dis-

paraging remark about Pat Dowling’s stay

in the Windy City. But don’t you believe

a word that John says. Pat is always on
his best behavior when he visits us. He
knows he has to be. The Christie adver-
tising director and Mrs. Dowling were on
the first lap of their journey to England.

* * *

George Weeks dropped in town to give

the local Paramount exchange the once
over.—SHRECK.

Authors and Directors
on Rialto Radio Card

{Special to Exhibitors Herald)

NEW YORK, March 3.—Beginning to-

day there will be talks about motion pic-

tures and stories told by noted screen stars,

authors and directors broadcast from Sta-
tion WNYC each week on the radio pro-

gram as a result of an innovation spon-
sored by Hugo Riesenfeld, manager of the

Rivoli, Rialto and Criterion theatres. The
first artist to appear is Bebe Daniels, Para-
mount actress. Other programs will in-

clude :

Richard Dix, Mildred Harris, Alan Dwan, who
directed Gloria Swanson in “Madame Sans Gene”;
Byron Morgan, the famous author of “The Air
Mail” and “California or Bust”; the noted French
director Perrett, who is at present making the
final “cuts” on “Madame Sans Gene”; and many
others too numerous to mention.

Bernheim to Go Abroad
(Special to Exhibitors Herald)

LOS ANGELES, March 3.—Julius Bern-
heim, who resigned as general manager of
Universal last week, will sail, for Europe
within the next few weeks. Carl Laemmle
expressed reluctance that Bernheim was
leaving the company.

For a more detailed report of the legis-

lative situation, read the following:

State Executive
Predicts Defeat

(Special to Exhibitors Herald')

ALBANY, N. Y., March 3.—Two new
features characterize the motion picture

censorship situation in New York, the two
being almost diametrically opposite. Gov-
ernor Smith naming a woman to the mo-
tion picture commission at a salary of

$7,500 a year, and a bill being introduced
in the senate to abolish the commission.
A third feature occurred in Utica when
Lieutenant-Governor Seymour Lowman, in

a speech, went on record in favor of con-
tinuing the commission and made the pre-

diction that it would not be abolished.

The naming of Mrs. Elizabeth V. Col-
bert, of Albany, to succeed Mrs. Helen M.
Hosmer, was taken by many to indicate

that Governor Smith has little hope of
repeal. Yet, even though the commission
should be abolished in midsummer, the

naming of Mrs. Colbert to succeed a Re-
publican member, would pay, in a measure,
political obligations.

It is rather odd, however, that Mrs.
Colbert is not any too strong for censor-
ship, coming out in a public announcement
to that effect.

Almost at the same time as Mrs. Colbert
was being named by the governor, a bill

was being introduced in the senate by
James J. Walker, the Democratic leader,

calling for the abolishment of the commis-
sion on July 1. This bill is a companion
one to a measure introduced some two or
three weeks ago by Assemblyman Freder-
ick Hackenburg.

In Utica, the lieutenant-governor, in con-
nection with a speech on the legislative pro-
gram, said:

“The Republican party favors the reten-
tion of motion picture censorship, and as
that party now controls both branches of
the Legislature, it is very apparent that we
are going to have the benefit of consorship
for a few more years at least. We are
not going to let the Democratic party open
our theatres to all sorts of indecent and
nasty shows.”

Opens Active Drive
for Sunday Shows

(Special to Exhibitors Herald)

NEW YORK, March 3.—The Motion
Picture Theatre Owners of New Jersey,

after months of preparation, has launched
its state-wide campaign for a liberal in-

terpretation of the Sunday laws, including
the right to keep theatres open on Sunday.
The so-called Carty bill, introduced in the

New Jersey assembly by Miss Mae Carty,
under which the theatre owners hope to

win the several poinths for which they are

fighting, has been the objective of the most
serious opposition by those favoring the

rigid observance of every existing law.

At a meeting of the board of directors

of the M. P. T. O. of N. J., in Camden,
Charles Hildinger, chairman of the legis-

lative committe, submitted a report favor-
ing an early vote by the assembly, in order
that legislators may be put on record with
regard to their sentiments for or against

a liberal Sunday. Despite the fact that the
great majority of the most influential news-
papers throughout New Jersey feel that

the Carty bill reflects popular sentiment,
many members of the assembly would, it

appears, seek to convey the impression that

just the opposite is the fact. No date has
been fixed for a public hearing on the bill.

The legislative committee, it is stated, has
created an unusually favorable opinion in
the house as a result of its tactful handling
of this problem.
Another measure of state-wide impor-

tance now pending is senate bill No. 241,
introduced by Senator Blackwell, which
confers on the board of tenement house
supervision, authority to license and inspect
theatres, places of public assembly, etc., in

boroughs, towns or cities having a popula-
tion of less than 10,000.

This measure has met with unanimous
support from theatre owning groups. Fur-
ther than this, these groups have been
asked that the measure be broadened to
include communities with populations up
to 20,000 because of the benefits to be
derived.

There’s Something
New Each Week

(Special to Exhibitors Herald)

KANSAS CITY, MO., March 3.—Each
week in the Kansas and Missouri legisla-
tures brings forth new problems for the
M. P. T. @. of Kansas and Missouri.
Never before have more adverse legislative
measures been introduced.

Topping the list is a censorship bill in-

troduced in the Missouri legislature last

Friday by Senator O. A. Pickett, of Tren-
ton. In the last two previous sessions of
the Missouri legislature censorship bills

have been introduced and died untimely
deaths, but Kansas City ministers have
called a large meeting for Friday night, in

support of the measure, and it appears that

the fight this year may be a trifle closer
than in previous years.

What was regarded by exhibitors as one
of the most detrimental bills in either Kan-
sas or Missouri was killed by committees
in the house and senate in the Kansas
legislature last week—a measure setting

forth unreasonable specifications for ven-
tilating theatres. Thirty cubic feet of air

per person per minute was required by the

(Continued on page 30)
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“The Faults of Professional
Criticism,” by DeMille

Producer Says That Personal Likes and Dislikes Should Not Enter

Into One’s Appraisal of Motion Pictures

PARTICULAR significance with respect to the antiquated practice

of reviewing motion pictures marks Cecil B. DeMille’s article, sub-

stantially an endorsement of the HERALD'S policy in discontinuing

its review department. Mr. DeMille has suffered less than perhaps any
other producer at the hands of the reviewers. Each new picture of his

has been a signal for polysyllabic applause. He grinds no axe in his com-
ments ; he hews to a definite, important line and his arguments stand up.

—T. O. SERVICE.

UNDER the title, “The Faults of Pro-
fessional Criticism,” Mr. De Mille

writes

;

“Because motion pictures will always be
mass amusement, there is but one stand-

ard by which to intelligently criticize and
value a picture. They should be judged,
not on isolated personal likes and dislikes

but on the basis of their percentage of ap-

peal to the theatregoing public as a whole.
“None of us, therefore, have the right

to say ‘that is a poor picture’ or that is ‘a

good picture’ if the yardstick is merely that

of our own surroundings, education, back-
ground or prejudices. More of us, I feel,

should view pictures on the broad basis of

their general appeal. If we took this atti-

tude our judgment would be correct more
often than it is at present. For in the

end the public at large makes its desires

known in definite and firm form no mat-
ter what the initial and individual criti-

cisms may have been.
* *

“Time and again pictures have met with

scant favor at their start only to roll up
amazing gross receipts. And of course,

that sister of the screen, the stage, has the

most remarkable example of all in ‘Abie’s

Irish Rose,’ a play universally ‘panned’ on
its debut but which is now playing in its

third year to packed houses.

“There is no doubt, successful produc-
tion can be increased and speeded up if

criticism could be universally geared as a

guide rather than a goad. We don’t all

have the same tastes. There are, however,
certain fundamental likes and dislikes which
appeal to every one in greater or lesser

degree. It is quite easy to imagine one
person only mildly amused at a bit of com-
edy which would cause another to laugh
uproariously. The question of the enter-

tainment value of that offering should not

be based on either extreme but an effort

should be made to strike a mean average
where the greatest number of people are

entertained to the greatest extent.

“This is the viewpoint I think we should

all hold when turning our attention to

judgment of motion pictures. Personally I

always try to crowd out any individual

thoughts and to view the offering not as

one but as 100 people, all in different walks
of life. Try this idea sometime. You will

be surprised to find out how it will broaden
your vision and alter your opinion as to

the worth of a specific bit of entertain-

ment.
“Most certainly we who make motion

pictures have erred in our ‘projection

room’ judgments. Time after time I have
seen pictures which everyone classed as

‘failures’ in a cold projection room, go out
and make a marvelous success. One spe-

cific instance is a picture which appeared
about five years ago over the protest of

ninety per cent of the officials of the com-
pany that released it. This picture has
grossed to date over $1,500,000.

>|£ *

“There is only one real judge of pictures,

the public. There is no one who can al-

ways guess accurately what that strange

public is going to do, but we can get closer

to their thought if we make our own judg-
ment more general and less personally
prejudicial.

“We hear of ‘art’ in motion pictures.

What is art? Certainly it is an attainment
of a destiny by some special force. And
the destiny of motion pictures can never
be an isolated or individual thing. The
destiny of the motion picture is to provide
cheap, easily understood entertainment not
only to those who are able to be enter-

tained by the more limited opportunities of
the novel and stage, but to hundreds of
thousands more who would be denied any
realization of art were it not for the great

invention of the cinema.
“The motion picture, therefore, provides

mass entertainment and the artistic picture

is, in my opinion, the picture which has the

ability to please and entertain the greatest

possible number of people.

15 Companies Form One
Week—But 6 the Next

(Special to Exhibitors Herald)

ALBANY, N. Y., March 3.—Incorpora-
tion of motion picture companies has been
up and down during the past two weeks.
Until seven days ago the record showed
more formed in one week (15), than any
week previous for the past year. A fall

straightway resulted this week with but six

companies being formed. The corporate
names and capitalization follow:
These companies included the following: Rochel

Properties, Inc., capitalized at $500; Stratton
Amusement Corporation, $10,000; Walbrook The-
atrical Enterprises, $20,000; Delbert Productions,
$10,000; Ginsburg Distributing Corporation,
$25,000; Kays Productions, Inc., $20,000; S. and
T. Productions, $10,000; Riegelwein Amusement
Co., Inc., $10,000; all of New York city; Michaels
High Street Corporation, $5,000, of Buffalo, the
following companies not stating the amount^ of
capitalization: Landing Amusement Corporation,
Fair Enterprises, Inc.; Manj, Inc.; Dwght Deere
Wiman, Inc. of New York. Cumberland Trading
Corporation, capitalized at $1,000; B. and H. En-
terprises, the Forties Corporation, these two not
stating their capitalization; Russhill Productions,
Inc., $20,000; B. M. Film Exchange, $20,000;
Terry Trading Corporation, $100,000.

Holley Bureau Seeks
Congressional Charter

(Washington Bureau^ Exhibitors Herald)

WASHINGTON, March 3.—Legislation
granting a congressional charter to the

bureau of commercial economics, founded
some twelve years ago by the late Francis

Holley, has been introduced in congress by
Senator Owens of Oklahoma. Owing to

the end of the session no action will be

taken on the measure, which will meet the

same fate as a similar bill introduced at

the end of the last congress.

This bureau, which distributes American
scientific, scenic and educational films

abroad and circulates foreign film in this

country, is now conducted by Anita Maris
Boggs, who assisted Dr. Holley in found-

ing the bureau, and her brother, Rondalph
M. Boggs.

What an Exhibitor

Should Know About
Production—Rowland

(Continued from page 22)

books are costly, but they justify their cost

many times over. The exhibitor should
keep in personal touch with press and ex-
ploitation departments, which are complete-
ly at his service. He should, moreover,
make fullest use of the press books and
exploitation suggestions which, I am glad
to say, are being made more and more com-
prehensive. But the exhibitor should sup-
plement these aids of the producer by his

own ingenuity, based on his knowledge of
the local situation.

* * *

In addition to the press departments of
each producing unit. First National recent-

ly created a special department for the
devising of exploitation suggestions. We
have found this department to be of in-

calculable value. It follows the various
First National productions through all the

various steps of their filming, with a view
to creating suggestions for exploitation

stunts and tieups.

Even the personal column of your town’s
neswpaper can be put to use. Let us say
for instance that the exhibitor, in perusing
this column, reads that Mr. and Mrs. So-
and-So have just returned from a visit to

New York. Now, it is natural to assume
that they visited the theatres during their

stay. The exhibitor might get in touch
with them and learn which plays they saw,
and which of them they most enjoyed and
believed would make the best motion pic-

tures. If that play had been made into

a picture I would tell them so, and when
it was going to play at my theatre I would
let them know. If they permitted, I would
get their opinion of the play and use it in

my advertising.

Here would be a case of tying local

interest to a picture which otherwise might
have no especial local interest. There is

no need to comment on the value of an
advertisement or a special lobby three-sheet

worded along these lines:

“When Mr. and Mrs. So-and-So were in

New York they saw the stage play, ‘My
Son.’ They told us on their return that

it would make an excellent motion picture.

‘My Son’ has since been adapted to the

screen. On the strength of their sugges-
tion we have booked the picture to show
here commencing Monday night.”

There are numerous ways of creating

local interest in a picture when you set

yourself to thinking. I have tried to sug-

gest a few, as an example, of what I would
do. The small town exhibitor has not the

money to put into exploitation that a big

exhibitor has. But if he seeks a local angle

to each picture he books, a search will

find it somewhere.

Banner Buys Novel; 6
Pictures This Season
(Special to Exhibitors Herald)

NEW YORK, March 3.—It has been

announced that rights to “The Checkered
Flag,” by John Mersereau, have been pur-

chased for motion pictures by George H.
Davis and Sam J. Briskin of Banner Pro-

ductions, Inc., who add that six pictures

will be produced the coming season
;
some

at the Whitman Bennett studios and others

at Hollywood. The story ran in the Top
Notch Magazine. The four pictures made
by Ben Verschleiser have been sold to Jack

Grauman of Celebrated Players Film

company for the Wisconsin territory.
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Hays Canadian Group
May Publish Magazine

(Special to Exhibitors Herald)

OTTAWA, ONT., March 3.—At a re-

cent conference of practically all exchanges
in Canada, at Toronto, a proposal for a co-

operative motion picture magazine was dis-

cussed. Incidentally, it is understood that

those who are considering the project are
Canadian distributors who are members of
the Canadian organization of the Motion
Picture Producers and Distributors Asso-
ciation, although the latter organization has
nothing to do with the proposal, it is

stated.

There is already a trade paper published
at Toronto and the proprietor, Ray Lewis,
is secretary of the M. P. T. O., Canadian
Division. Lewis has been actively identi-

fied with the M. P. T. O. movement in

Canada since the formation of the Cana-
dian diviison two years ago.

Handbook Made by U, S,

Tells How to Pack Film
(Special to Exhibitors Herald)

WASHINGTON, D. C., March 3.—
The department of commerce this week
issued a handbook on packing for foreign
markets, in which considerable atten-
tion is given to the proper methods of
packing motion pictures and motion pic-
ture screens. The book was compiled by
transportation division on the request
of the committtee on merchant marine
of the House, which in 1920 investigated
pilferage. In it is discussed at some
length the proper materials for use in

packing films; and it contains valuable
information regarding customs charges
and import regulations of foreign
countries.

Cops Lose in Bandit
Chase for Cohen Cash

Abe Cohen, manager of the Monroe the-

atre, Chicago, was robbed of $345 Sunday
night when he left the theatre. Gene Goot-
neck, 16 year old cashier, with him,
screamed and ran when she saw a man
press a gun against Cohen’s ribs. The
robber joined three companions in a wait-
ing car and sped away. They were fol-

lowed by three detectives in a taxicab.

Shots were fired. The chase was futile.

Stanton Cady was found shot in his

apartment at 639 Gary Place. It is alleged

the dying man stated he was shot when he
and another man had attempted to rob the
Lexington theatre, 715 South Crawford
avenue, Saturday night.

Showmen Lose Local
Option Bill 30 to 18
(Special to Exhibitors Herald)

BISMARK, N. D., March 3.—By a vote
of 30 to 18 the bill to establish local option
of Sunday motion picture shows in North
Dakota was killed this week in the Senate.
A_ number of senators counted on by
friends of the industry as staunch support-
ers of the measure deserted the ranks to
vote with the opposition to the Whitman
bill.

The fickleness with which votes were cast
was noted when a motion to reconsider the
measure lacked but two votes of passing.
The effect of the balloting was to end the
long campaign waged by exhibitors against
blue laws.

Rawlinson Gets Sheik Role
NEW YORK.—For a ^'sheik” role in the

Paramount production, “Are Parents People?’*
Herbert Rawlinson has been selected by Jesse L.
Lasky.

Treat Us Like Business Men,
Not Thieves, Say Exhibitors

Theatre Owners Express Some Opinions on Shipments of Film

by C. O. D.—Hold That Practice Is Only Check

Exchanges Have on Customers

Opposition among exhibitors to C. O. D. shipments is not KX) per cent.

You may have thought so. Frankly, this writer was of that opinion. Such
is not the case, however.
Opinions expressed by theatre men in a discussion of the question during

a survey conducted by the Herald reveal that a surprisingly large number
of exhibitors either approve C. O. D. shipments or are neutral on the propo-
sition. Of course, the opposition holds a safe majority.

Exhibitors Resent Inference That They Are Thieves
In this referendum, 67 per cent of the theatre men participating voted

“no” to the question, “Do you favor C. O. D. shipments?” while 33 per
cent voted “yes.” Many of the exhibitors became heated in their discus-
sion of the question, declaring that the distributors should consider the
exhibitors as business men and not as horse thieves.

The exhibitors give many and varied
reasons for their approval or disapproval.
One, for instance, believes that C. O. D.
shipments “are necessary to save the
film industry from the evil of credit busi-
ness which in the long run means that
the honest, thrifty, successful people
have to pay the debts of those who take
advantages of the credit business to get

out of paying their rental.”

Majority Oppose C. O. D.

Here are the exhibitors’ answers to the
question : “Do you favor C. 0. D. ship-

mentsf"
Frank Atkins, Jr., Lyric theatre, Marysville,

Cal.; Absolutely not.

G. J. Ritter, Regent theatre, Bogota, N. J.: 7
understand from some exchanges that if they
don’t get theirs in advance, they "get done," so
1 don’t blame them for C. O. D.’s.

W. B. Martin, Elmo and Monterey theatres,
San Luis O., Cal.: No.
Goodwin & Hilton, Park theatre, Morningside

and Moville, la.: No.
E. P. Giacomazzi, Star theatre, San Juan Ban-

tista. Cal. : I believe that C. O. D. shipments are
all right when the exhibitor does not own any-
thing, but generally the exhibitor owns the build-
ing and business and they surely are good for the
amount.

Leslie Hables, Reel Joy theatre. King City,
Cal.: No.

A. V. Abel, Strand theatre. New Philadelphia,
O. : No, I don’t.
Max M. Cleveland, Community theatre, Platte,

S. D.: No.
C. V. Anderson, Oak theatre, Oakdale, Neb.

:

No.
F. E. Chase, Memorial Hall, Pine Plains, N. Y.

:

Positively unnecessary.
C. A. Anglemire, “Y” theatre, Nazareth, Pa.:

Yes, 1 do.
Charles Born, Elks theatre, Prescott, Ariz.

:

Only where requested.
Wilfored G. Rupay, Griffin theatre, Woodstock,

Ont., Canada: Absolutely no I

E. Pellettieri, Princess theatre, Oconto, Wis.

:

No.
_

Squires & Luth, Alamo theatre, Pembine, Wis.:
No.

Peter Peterson, Opera House, New Lisbon,
Wis.: Under certain conditions.

Steve Farrar, Orpheum theatre, Harrisburg,
111. ; In certain cases only.

A. R. Workman, Coliseum theatre, Marseilles,
Del.: No.
Frank Meinecke, Public School principal, Cash-

ton, Wis.: 7 do not.

C. E. Price, Grand theatre, Newark, O. : Not
exactly.

J. S. Wright, Auditorium theatre, Seaford,
Del. : No.
W. A. Hillhouse, Lyric theatre, Glasco, Kan.

:

No.
Earl V. Seitz, Star theatre, Sandusky, O.: No.
R. O. Raine, Pioneer theatre, Rainelle, W. Va.

:

Yes.
Eugene Saunders, Saunders theatre, Harvard,

111. : Yes, if film had not been paid for.
L. P. Charles, Grand theatre, Chetek, Wis.:

Yes.
Star theatre, Lamison, Ala. : No.
E. H. Smith, High Splint theatre. High Splint,

Ky. : No, no, not
A. Pratt, Dreamland theatre, Fennville, Mich.

;

No, no, not
W. A. Peterson, Scenic theatre, Mt. Vernon,

S. D.; Positively no.
N. Johnson, Scenic theatre. Miller, S. D. : Yes.
W. J. Wunderlich, Auditorium theatre, Nehaw-

ka. Neb.: Yes.

W. R. Vincent, Grand theatre, Oconto Falls,
Wis. : 7 should say not.
Henry B. Varner, Lexington theatre, Lexing-

ton, N. C. : Not where a theatre owner is entitled
to credit.

S. F. Pirtle, Pirtle circuit of theatres, Jersey-
ville. 111.: No.

T. A. Shea, Palace theatre, McGehee, Ark.: No.
C. L. McVey, Dreamland & Eagles theatres,

Herington, Kan.; Absohitely no.

J. A. Rogers, Rogers theatre, Ramsey, 111.: No.
Lyceum theatre, Clovis, N. M.: Yes.
Jno. W. Johnson, Iris theatre, Midvale, LBah:

No.
J. B. Stine, Wabash theatre, Clinton, Ind.:

Generally speaking, no.

J. B. Eames, Star theatre, Littleton, N. H.

:

No, not if theatre owner has been honest in past
and paid promptly.

A. B. Carter, Rasalia, Wash.: No.
E. V. Richards, Saenger ompany. New Orleans,

La. : No.
Charles Lee Hyde, Grand theatre, Pierre, S. D.:

Yes.
Clarence C. Fuller, Loxley Hall theatre, Loxley,

Ala.: No.
Will J. Glaser, Grand theatre, Faribault, Minn.:

Not Emphatically.

J. W. Lumpkin, Cupid theatre. Miles, Tex.: No.
Rex P. Barrett, Cozy theatre, Columbia, Mo.:

Indifferent.
Cragin & Pike, Majestic theatre. Las Vegas,

Nev. : No.
W. C. Tracy, Gem theatre, Platteville, Wis.: No.
R. C. Greeting, Lyric theatre, Channell, Neb.:

7 do.

G. B. Odium, Palace theatre, Olean, N. Y.: We
always use C. O. D,

Give Reasons for Stand

Now let the exhibitors tell you why they

approve or disapprove of C. O. D. ship-

ments. The following are answers to the

question : “In general, what is your opinion

regarding C. O. D. shipments?”

Frank Atkins, Jr., Lyric theatre, Marysville,

Cal.; My credit is good with everyone else, why
not with exchanges? If they are afraid to trust

exhibitors make the latter put up a bond.

G. J. Ritter, Regent theatre, Bogota, N. J.;

Personally have very little trouble that way. I

generally get my show whether it’s paid for or
not, unless it’s some exchange that I haven’t done
much btisiness zvith.

W. B. Martin, Elmo and Monterey theatres,

San Luis O., Cal.: Refuse to honor them if at all

pos.nhlc to do so. Am not bothered much in this

respect now as past experience has shown my
attitude.

Goodwin & Hilton, Park theatre, Morningside
and Moville, la.: They are the biggest

_

cause of

contention between exhibitors and distributors at

the present, I believe.

E. P. Giacomazzi, Star theatre, San Juan Bau-
tista, Cal. : In most cases it is an oversight that

the exhibitor does ziot think about it until the

last minute and the films are sent C. O. D. and
it costs him 35 cents more. Thirty-five cents may
seem a small amount but it is nearly the amount
of tzao adults and when an exhibitor breaks about
even or at a loss, this is noticed. What I do not
believe in at all is C. O. D. on advertising. Some
concerns will send $1 worth of advertising C. O.

D. In most cases the exhibitor wotild send a

check but does not know the amount of the bill.

Leslie Hables, Reel Joy theatre. King City, Cal.:

They are detrimental to a house’s business stand-

ing and are unnecessary. I have been bothered
very little with C. O. D.’s but the few I have
received lately (mostly on paper orders) are not
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very pleasing as it gives the local population
something to talk about,

A. V. Abel, Strand theatre, New Pliiladelpliia,

O. : The charges are higher. Why the C. O. V. at
all with the present film board? They will close
you if you don't pay them. Why all the extra
cost to the exhibitors? The merchant gets his
goods and no trouble, he's a customer not a thief.

1 do not think the exhibitors are as bad as a
whole lot of exchange managers and I think a
good weeding out would make conditions in this
industry much better. This dope may not mean
anything to you, but I still think if the exhibit-
ors are handled like the merchant with his goods,
the industry will be a pleasant one for all.

Max M. Cleveland, Community theatre, Platte,
S. D. : / think a person could just as well send
check to company and save 35 cents collection fee,
which two or three times a week and 52 weeks in
a year amounts to quite a few dollars. One thing
a theatre manager knows he has to pay for these
films when they are shipped to him. Of course
someone might not look at this like I do. I would
say when the compa^iy you buy films from send
you a statement of your film for your next show,
give the exhibitor so many days to have check
back to office or else the show wouldn’t be shipped.
But they would have to pay for the rental any-
way,

C. V. Anderson, Oak theatre, Oakdale, Neb.:
It is an unnecessary expense involved, and if you
have anything in dispute they are sure to tack it

on and you have to pay for something you don't
owe at times to get your picture, so as to be able
to show after having it advertised. Up until a
year ago, I refused to accept them at C. O. D.,
but it seems that so many agencies have poor
bookkeeping that it was the only thing to do, and
as yet I hai’e not got square with some of the ex-
changes on the deposits that they held. 1 do not
see why it could not be run the same as other
business, and have a settlement every month.
Surely all the exhibitors are not crooks so that
they are unsafe for a few dollars, when they have
a big investment in their theatres. All other
business is conducted on that plan. I see no dif-
ference why a picture sold to a theatre is not the
same as if a barrel of apples or anything else was
sold to that same man by the home merchant. He
is usually a white man and is entitled to just the
same methods in business of anyone else. But
you are aware of who owns the picture industry
today. I still have two outstanding deposits with
the exchanges, and they say nothing about return-
ing them, although I have asked for them until I
am tired of it. Now if that was reversed and I
had this money of two exchanges would they send
me any pictures without the money? I say no!
They want your money and they want your busi-
ness besides, and then expect you to come up
smiling when their salesman comes along and
asks you to plank down %50 for a $10 picture,
calling it a super-special, etc., and then pay them
a percentage over so much if yon pay out and
make a success of it. Boys, I say the system is

rotten and if it isn’t what is it?

F. E. Chase, Memorial Hall, Pine Plains, N.
Y. : Everyone has a chance to pay ahead and there
are too many in the business who would take ad-
vantage of same, if not handled in this way. In
other words the honest fellow is obliged to suf-
fer in this as in all other things such a nuisance,
etc., of the person who will not play square.

C. A. Anglemire," **Y” theatre, Nazareth, Pa.:
The distributor in most cases expects you to pay
for film before you receive it. I don’t believe in
that kind of business. I pay when I get the film
or in other words my film is sent C. O. D. Sup-
pose one pays for his film in advance and he
doesn’t receive it for some reason or other. Just
try and get your money back if you can. C. O. D.
shipments avoid trouble in one’s account as you
only pay for what you play or use. As long as
the distributor does not trust the exhibitor C. O.
D. shipments must stay. The great trouble today
between the distributor and exhibitor is the fact
that neither trusts the other. The golden rule
should be observed better and then things would
go better. Take the uniform contract. If the ex-
hibitor destroys any film he is held responsible,
but how about this side? Suppose the exhibitor
gets a chopped up print with the action all cut to
pieces and the titles too short to read. Does the
uniform contract say anything about the exhib-
itor collecting damages from the distributor? No,
it does not! This is just evidence to show that
the golden rule is not thought of at all. The
above is not idealistic, it is just plain common
sense.

Charles Born, Elks theatre, Prescott, Ariz.:
There is no occasion for C. O. D.’s. Theatres or
their managements should be rated the same as
other commercial concerns. A C. O. D. to a per-
fectly responsible firm is like a **red rag to a
bull.”

^

What the writer can’t understand is why
there isn’t more agitation for two thousand foot
reels and containers; eliminating the wear and
tear on beginning and ends of present single
reels; the preclusion of getting the first reel of a
Mack Sennett comedy and second reel of a Harold
Lloyd feature for a two reel comedy; and the
titles of reel two cemented back on reel four of
a feature, etc. The thousand and one reasons for
cleaner film ends, longer titles, less wear and tear,
more compact containers with less spools, less ex-
press, easier handling in theatre and exchange
vaults, the elimination of having to change them
from the smaller to the larger spools, etc. All an
intelligent management requires is the film footage
on a given subject and not the number of reels
of a picture. If any objection to this has been
dwelt upon the writer failed to read it.

Two stills that in themselves depict
characterization of the story of
"White Mice" the Wilson-Wetheratd
Productions release.

Wilfred G. Rupay, Griffin theatre, Woodstock,
Ont., Canada: Most exhibitors receive dozens of
circulars a year about the good feeling between
the exchanges and the theatres. A delay in check
means C. O. D. from a firm who is receiving
hundreds of dollars in business and yet there is

no trust. A C. O. D. looks thin, in other words,
you pay me first and take a chance. The sooner
we eliminate pictures called specials because such
and such a director and star made them the bet-

ter we will be off.
_

The box office value of a pic-

ture is the most vital point to an exhibitor. Pay-
ing for names and titles is a thing of the past.

What we need is pictures that produce results
without having to hoo-doo the public to get them
in. If the picture is worth while, the public know
their moods and fancies and will come.

E. Pellettieri, Princess theatre, Oconto, Wis.

:

C. O. D. shipments are the greatest nuisance and
injustice we have to deal with. It costs us many
dollars every year for C. O. D., which are en-
tirely uncalled for. In each instance my film has
been paid at least a week in advance, and shipped
C. O. D., simply because someone at the film
company made a mistake. Just a few weeks ago
I paid 30 cents express charges and 40 cents C.

0. D. charges on one set of 11x14 photos which
had been paid for two months in advance. This
same film corporation shipped my service C. 0.
D. , three weeks in succession although it had been
paid in advance. When I wrote to the corporation
in question they returned my letter written across
”check not received,” but I found the cancelled
check was back at my bank. After all a film cor-

poration is supposed to consist of human beings
who can exercise some judgment, and U wouldn’t
take them long to find out if an exhibitor was
deliberately dishonest. I wouldn’t even say any-
thing against a just C. O. D., but all these need-
less C. O. D.’s when film has already been paid
for is what gets my goat.

Squires & Lutch, Alamo theatre, Pembine,
Wis.: In small towns, C. O. D.’s give the general
public too much inside information on your busi-

ness. We will not accept C. O. D. shipment. Also
additional cost. Standardized rentals may be all

right where the highest rate is set and distributing
companies are allowed to reduce the rates where
towns of same populations have different condi-
tions, and cannot meet the standard price.

Peter Peterson, Opera House, New Lisbon,
Wis.: Advantage : Nothing invested until film is

ready to use. Disadvantage exhibitor : ’’broadcasts
price” he pays for each program, and price is not
always a criterion to judge a picture by. In small
cities, towns and villages, having two or more
picture theatres no exhibitor should be allowed
to have any connection with the postal service,

or in other words, no postal employe should be
permitted to be in any way connected with the

moving picture business as an exhibitor as it gives
an unfair advantage over their competitor.

Steve Farrar, Orpheum theatre, Harrisburg,
111. : A man who has a credit rating and has
proved his fairness in dealing man to man, should
never be sent a C. O. D. under any circum-
stances. On the other hand a man who has no
credit rating and has proved that he cannot he
trusted to settle a disputed account man to ynan

on a fair basis, should be shipped C. O. D. every
time his money is not in the office. Personally
we have no troubles with C. O. D. shipments,
have not had one in over three years, and quite
often we are a week behind paying for some film,
but the exchanges we deal with know that their
money is sure if we owe it. C. O. D. shipments
are expensive and any honest exhibitor will re-
sent receiving one, just because his check was
not in the day film was shipped. C. 0. D. ship-
ments are also a sure means of ’’balling up” the
books at the exchange and at the exhibitor’s end
of the transaction.

A. R. Workman, Coliseum theatre, Marseilles,
Del. : I think if a man cannot give a good bank
reference, his shipments should come C. O. D.

Frank R. Meinecke, Public School principal,
Cashton, Wis. : It looks as if the exhibitor can-
not be trusted. All of us wish to take care of
our obligations and the average showman will. I
think a time limit of payment should be given
the exhibitor, if he does not keep his credit up
within a reasonable time, then, of course, the
C. 0. D. is justifiable, but as it is now the C. O.
D. leaves a bad taste to those who wish to do
what is right. Your survey ought to bring out
something of vital interest not only to exhibitor
but producer as well.

C. E. Price, Grand theatre, Newark, O. : I be-
lieve that C. O. D. shipments should depend on
the exhibitor’s standing with the company he is

dealing with. A bad account should be C. O. D.’d
for protection, as in other lines of business. A
C. O. D. is an admission that you are doing busi-
ness with a person of doubtful financial standing.

J. S. Wright, Auditorium theatre, Seaford,
Del. : For myself I will not accept them. First, it

requires one always in his office; second, if a
house or management is not responsible cut them
out.

W. A. Hillhouse, Lyric theatre, Glasco, Kan.:
Don’t like it because of too much red tape, and
the extra expense, and a reflection on the house.

Paul K. Gardner, Opera House, Wyoming, la.:

They cost us a lot of money. I don't blame ex-
changes for making sure of their money.

Earl V. Seitz, Star theatre, Sandusky, O.

:

Should be avoided wherever possible. Advance
payment takmg care of this.

R. A. Paine, Pioneer theatre, Rainelle, W. Va.

:

They have their advantages and disadvantages.
Our experience shows that exchanges are more
careful with them and the small town exhibitor
has less ’’dark” nights through failure of films to

arrive on time. Also he does not have the bother
of much correspondence with the exchanges. His
money is not paid out until he actually has the
film ”in hand.”

Eugene Saunders, Saunders theatre. Harvard,
111.: C. O. D. shipments when they are strictly

made to all eliminates the film exchange as one
of the small town exhibitor’s opposition. What I
mean is this: Where there are two picture shows
fighting for their life as there is not enough busi-

ness for two, one pays for his film, the other has
it sent C. O. D., and when the exchange releases

it he gets his film for nothing. Film should be
sent C. O. D., but not released or there is no
use sending it C. O. D.

L. P. Charles, Grand theatre, Chetek, Wis.: I
have less trouble and fewer mistakes in accounts
with film exchanges by paying C. 0. D.

Star theatre, Lamison, Ala.: An absolute nui-

sance where the account is reliable.

E. H. Simth, High Splint theatre. High Splint,

Ky. : Mistakes are too hard to get corrected espe-

cially with substituted pictures with extra C. O.
D. for extra advertismg which accompanies them.
Exhibitor is caught and has to lift them however
large it may be and then you may not get your
money back within a reasonable length of time.

This would be a very satisfactory way of handling
films if the producers wouldn’t impose on us.

They kyiow they have it on us all right, and some-
times they sure don’t hesitate to stick us.

A. Pratt, Dreamland theatre, Fennville, Mich.:
It is both an expense to exhibitors and exchanges^
and every penny counts up.

W. A. Peterson, Scenic theatre, Mt. Vernon,
S. D. : Exhibitors should not be placed in same
class as horse thieves, as is now being done. I

believe 99 per cent of all exhibitors are honest
and should be given ratings. I dislike to have
everyone from the section foreman to the village

postmaster know what I am paying for my film

service. Paying for your service in advance does
not solve the problem, as I have tried it.

^
Ex-

changes are too much in the habit of attaching a
C. O. D. to the can, regardless of the fact that

service has been paid for in full in advance. This
has happened to me many times.

N. Johnson, Scenic theatre. Miller, S. D. : No
honest exhibitor can put up his money and com-
pete with the fly by nights. When the exchange
established the t. O. D. plan it was a life saver
to me and hundreds of other exhibitors. I buy
everything C. O. D. and get what I pay for and
not until I get it. By so doing, I keep everything
straight. If you take away the C. 0. D. or cash
in advance, then you license every exhibitor to

become a crook if he is so inclined.

W. J. Wunderlich, Auditorium theatre, Nc*
hawka, Neb.: Sell at bottom dollars and cash.

^Concluded on page 53)
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“Use Radio,” Exhibitor Urges
Producers and Distributors

Ferret Out “Monumental Liars,” Cut Length of Features and

Eliminate Rough Language Are Other Suggestions

to Makers of Pictures

Mr. Producer and Mr. Distributor, tune in

!

Mr. Exhibitor broadcasting!
“If I were a producer and distributor I would use the radio to tell the

world about my pictures, stars and stories. I would ‘fire’ the monumental
liars on my staff. I would eliminate all ‘immoral language’ in subtitles,

and I would keep my features within reasonable length.”

Those are but a few of the suggestions offered by exhibitors this week
in replying to the question : “What would you do if you were a producer
and distributor?”

To Please Schools Fox
Plays **Man Without a
Country*^ Continuously

To meet more adequately the popular

demand for the new film epic, “The Man
Without a Country,” and at the same time

comply with requests from school authori-

ties, William Fox has changed the policy

of the Central theatre. New York, where
the picture is now in its third week, from
two performances daily to continuous.”
The new policy became effective Wash-

ington’s Birthday with the result that the

picture played to five capacity houses in-

stead of two. Scores of school teachers

wrote to Mr. Fox stating that the two-a-
day policy made it impossible for them to

organize school parties on week days.

There are 4,000,000 students in New York
and as “The Man Without a Country” has
attracted much school patronage, Mr. Fox
decided to meet the demand for a continu-
ous policy.

Britain Nearly Up on
Schedulef Says Taylor

(^special to Exhibitors Herald)

HOLLYWOOD, March 3.—John H.
Taylor, managing director of Christie Film
Sales, Ltd., of London, compared the
American situation with the British on his
arrival here. Not so long ago, he said,

the United Kingdom was two and a half
years behind the release schedule of Amer-
ica, whereas pictures now show in Lon-
don which showed here only six months
ago.

“Trade showings,” he said, “are custom-
ary here. Instead of a showing in a cold
projection room many exhibitors gather in

a theatre to see films that have arrived from
America.”

Stahls Grab Control by
Purchase and Lease
{Special to Exhibitors Herald)

ST. LOUIS, MO., March 3.—The San-
ford Amusement company, chief investors
in which are Louis Stahl and his son,

Maurice Stahl, has completed arrangements
to take over one-half interest in the Mikado
theatre, 5951 Easton avenue. Sanford
also took over a lease for the Hamilton
Skydome theatre.

The company now controls the Union,
Sanford, Aubert, Ashland and Newstead
theatres, aside from new acquisitions, giv-
ing it dominance of the film situation in

Northwest St. Louis.

Technicality Kills Bill

for Export Protection
{Special to Exhibitors Herald)

WASHING’TON, D. C., March 3.—No
film division will be created in the depart-
ment of commerce for at least a year. The
appropriation was killed on the technical
ground that it was new legislation which
had not been the subject of recommenda-
tion by the budget bureau. It was sug-
gested that it be brought up when appro-
priations for 1927 are under consideration.

Rogers Joins Sax Firm
{Special to Exhibitors Herald)

NEW YORK, March 3.—Robert “Bud-
dy” Rogers became a business associate

this week of Samuel Sax in the Lumas
Film Corporation, distributors of Gotham
productions. He is not entirely unfamiliar
with the picture industry as he is a brother
of Charles R. Rogers, connected with Hunt
Stromberg. He was formerly in the mer-
cantile business.

Now read these suggestions in the
words of the theatre owners themselves

:

Would Give Small
Exhibitor a Chance
EDWARDS & CASE, Opera House,

Paw Paw, 111., says:
If a distributor would give the small

exhibitor a chance to show the better
class of pictures before they are so bad
that the demand does not make them
only the same as an ordinary picture, but
you can’t teil the distributor anything
in this day and age.

Wants Short Reel
in Prologue Form

IV. M. ZIMMERMAN, Zim Zim theatre,

Cumberland, Wis., says:
I would create a wonderful short reel

in prologue form for every show with
music served and instructions with same to

put over. This to be attached or part of
first reel. Also music score, small orches-

tra or piano on all subjects at a reasonable
rental. But it is practical that this should
be a part of the show with the film rental

asked today and not charge extra, for cer-

tainly something should be done rmth this

“radio” competition as it is today, or zve

will all be out of business.

Rough Language
Should Be Taboo
RLTDOLF DUBA, Royal theatre, Kim-

ball, S. D., says

:

1. Would make features not over 8,000
feet, not less than 5,000 feet. All whole-
some and clean action with good moral in

the story, not rough.
2. Give the audience enough reading so

as to explain everything clear to common
people, and good enough for the high tone
people to give lessons in good humorous
way.

3. Cut out all rough language, like swear-
ing, so as not to give the young genera-
tion any chance to read any immoral
language, and in that way we will make
everybody interested in the moving pic-

tures.

4. Make more pictures with titles which
would make the church people stop and
study what it might be, and make them
come in the theatres and return to the

title. Make a picture to satisfy all the peo-
ple and send them out thinking about them-
selves.

“Fd Tell the World
Over the Radio!”
AUGUST BERKHOLTZ, MerMac

theatre, West Bend, Wis., says:
If I were a producer or distributor

I would tell the world about my pic-

tures! Stars! Stories! And whatever
other big things I had to say, via radio.

so whenever a radio fan started to listen

in he would hear about our movie stars,

big pictures and stories. It is all right

to advertise in a trade paper, but they
only hit the theatre owners in this way,
and in return the theatre owner does not
want a thing unless the public wants it.

In my seventeen years of being a the-
atre owner and manager, I will say
again by all means use the radio to ad-
vertise the product. Everybody else is

doing it. We will have to sooner or
later, why not now? In my city 40
per cent of the homes have radios. Just
a short time ago some came to me and
said, “Do you know, I heard Carl Laem-
mle over my radio?” What if they
could listen in and hear some big star

tell all about her last big picture? Why
the picture would be sold. This may be
bunk to some people, but don’t kid your-
self, you’re coming to it.

Just a Suggestion
About Salesmen

C. L. WILSON, Crystal theatre, Chero-
kee, Okla., says:

I don’t feel competent to tell producers
what I would do, bzvt in the distribution

end, there is one thing I would do.

I would ferret out these monumental
liars that go out on the road to sell ex-

hibitors and make all kinds of representa-

tions about pictures that they know therm-

selves are false, and representations that

they know good and well a distributor can-

not fulfill.

From a personal standpoint I have
learned, in 13 years’ experience, how to

handle this class of “cattle,” but there are

a lot of “the boys” who are not next to

them. And I don’t think I am above the

average, just because I muke this state-

ment.

/ find, recently, a pretty good way for a
salesman. For instance, he says, “There’s
our product; you set down the figures your
show, knowing your own community, would
justify you in paying.” I paid him more
for some than he asked, but cut his price

on some that his figures were too high for
me.

If I were a producer I would try to see

that the paper on products represented the

picture. What I mean will illustrate brief-

ly : I was playing a progrcnn on the fea-
ture of which I had a three sheet poster
up that had a prize ring scene, making the

impression that the picture was a prize

fight picture. The picture had less than ten

minutes of the boxing scene in it. I took
the time to stand in front of my place

and meet the patrons and would frequently
say: “You probably think this is a prize

ring picture, judging from the poster,

don’t you?” They would invariably an-
swer, “Yes.” I explained that that scene

{CaiUinued xm page 36)
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Cecil DeMille Formally Takes
Possession of Ince Studios

Stars, Directors and Producers Attend IPelcoming Ceremonies—
Henderson Productions Working at California Studios

By HARRY HAMMOND BEALL

H ollywood, March 2, 1925.—CecU B. DeMille is now formally
established as lord of the domain of what was formerly the Ince
studio at Culver City, having been officially inaugurated with wel-

coming ceremonies last Thursday, in which community and cinema inter-

ests joined. It was a gala occasion, not, however, without a note of sad-
ness when almost every speaker referred with fitting tenderness to the
memory of Thomas H. Ince, through whose genius the studio was orig-
inally built.

or TARS, directors, producers and execu-
lives from other studios declared a half

holiday to pay honor to DeMille and his

installation festivities. Mayor C. V. Loop
of Culver City presented the keys to De-
Mille. Among other speakers were Joseph
M. Schenck as President of the Producers
Association, Milton Gardner, Federal Judge
Benjamin F. Bledsoe, A1 Christie, Louis B.
Mayer, F. C. Munroe, President of Pro-
ducers Distributing Corporation, and Gen-
eral Robert Wankowski, Culver City bank-
er. Harry Culver, founder of Culver City
acted as master of ceremonies. DeMille
stars who officiated as hosts and hostesses
were Beatrice Joy, Robert Edeson, Florence
Vidor and Julia Faye.

* * *

Alan Hale, film actor who recently
turned director, is chosen by Rudolph Val-
entino to direct “The Hooded Falcon,”
based on a romance of the fourteenth cen-
tury in Spain. Valentino has just finished
photography on “Cobra,” a modern drama.

* *

Emmett Flynn will soon begin prepar-
atory work for his picturization of John
Golden’s stage play, “Seventh Heaven,” for
William Fox.

* * *

Henry Bruenner, assistant production
manager of the Earl Hudson units, an-
nounces that Dorothy Mackaill is signed on
a Eirst National contract and will be co-
featured with Milton Sills in a picture soon.

* * *

The Theodore Henderson Productions is

the latest picture-producing unit to estab-

lish working headquarters in the California
Studios. The Henderson company is pre-
paring to produce “Drifters,” an original

story.
* * *

William Collier, Jr., is signed to play
in “Eve’s Secret,” a Paramount Production
co-starring Betty Compson and Jack Holt.

* * *

Reginald Barker has returned from
Colorado and the continental divide, where
he chose locations for “The White Desert,”

his next big production for Metro-Gold-
vyyn-Mayer, based on Courthey Ryley
Cooper’s story.

* * *

Lucille Lee Stewart, star of the legiti-

mate, who has returned to Hollywood after

six years in New York, announces she is

here to stay.
* * *

Herman F. Jans, independent producer,

has arrived in Hollywood to consider the

advisability of producing here the remain-
ing pictures on his present schedule.

* * *

Ray Rockett, president of Rockett Pro-
ductions, Inc., was host at Universal City

to officers and 400 members of Los Angeles
and National Builders Exchanges in con-

vention in the Biltmore Hotel in Los An-
geles. The modus operand! of making pic-

tures was shown the guests by a brilliant

set arranged for the occasion.
* * *

William Beaudine is ready to begin
work in the direction of Mary Pickford in

“Little Annie Rooney” in the Pickford-
Eairbanks studio.

* * *

Olga Printzlau, scenarist, is expected
to return to Hollywood this week from
New York.

* * *

Creighton Hale is signed by Metro-
Goldwyn-Mayer to play a featured role in

the adaptation of Somerset Maughan’s
play, “The Circle.”

* * *

Lloyd Hughes left Hollywood last week
for New York to answer summons from
Earl Hudson, First National’s eastern pro-
duction manager.

* * *

Marc McDermott is signed to play a

role in Clarence Brown’s Universal produc-
tion of “The Goose Woman.”

* * *

The West Coast-Highland theatre, at

Avenue Fifty-six and Pasadena avenue in

Los Angeles, will be opened with cere-

monies on March 5, following its christen-

ing last week by Norma Shearer for West
Coast Theatres, Inc.

4: ^

On his return to Los Angeles last week,
Robert Edeson was signed by B. P. Schul-
berg to take a part in “Open That Door.”

* * *

Mae Murray was hostess last week at a
charity dansant in Hotel Alexandria for

the Consumptive sanatorium in Duarte,
California.

* * *

Frank Lloyd has signed Tom Louden
to play a “heavy” role in “The Winds of
Chance.”

* * *

Phil Rosen is engaged to direct Barbara
La Marr in her coming screen vehicles,

Arthur H. Sawyer announces.
^ ^

Three hundred and ninety-two girls un-
der 25 years who considered themselves
beautiful applied at F. B. O. studios for

w'ork last week. Of 21 whose telephone
numbers were taken, only three had had
experience.

St, Joe Delays Election
{Special to Exhibitors He -, aid )

ST. JOSEPH, MO., March 3.—At a

meeting of exhibitors last Eriday it was
decided to postpone the election of offi-

cers of the newly organized city associa-

tion until the next meeting, March 3, at

the Hotel Robidoux. F. O. Williams of

the Electric theatre, was elected chairman
of the next meeting, John Egli of the

Hickory theatre being chosen assistant

chairman.

Theatre Men in Many
States Guard Against
New Film Legislation

{Continued from page 25)

bill, meaning thirty cubic feet per seat with

a full house. Should the bill have become
a law it would have “wrecked” many sub-

urban houses, exhibitors say.

Aside from the Missouri censorship bill,

the measure which is worrying Missouri

exhibitors most now is the standing room
bill, the text of which follows

:

Section 1—That it is hereby declared unlaw-
ful for any person, co-partnership or corporation,

owning, leasing or managing any place of public

amusement to sell any ticket to any person in

excess of the number of seats located in any
such place of public place of amusement, or for

any person, co-partnership or corporation, leasing

or owning any public amusement to allow or per-

mit any person, other than an employee, in such
place of public amusement to be admitted into

such place of public amusement unless such per-

son be provided with a seat: Provided, that this

act shall not apply to airdomes or places of
amusement not enclosed under a roof.

Section 2—Any person violating the provisions
of this act shall, upon conviction, be adjudged
guilty of a misdemeanor and be fined not less

than $100 nor more than $500 for each offense
and each person, other than an employee, so

admitted in excess of the number of seats, shall

be considered a separate offense.

See Failure of

Wisconsin Bill
{Special to Exhibitors Herald)

MADISON, WIS., March 3.—Statewide
censorship of motion pictures, posters and
other film advertising is provided for in a
bill just introduced in the assembly of the

Wisconsin legislature by Assemblyman
Paul D. Raihle of Cadott.

Details of the bill are not available, but
Mr. Raihl declares that it will be patterned
after legislation now effective in some
states and that severe penalties will be
provided for.

With the administration having indicated
that it is opposed to the principle of ap-
pointing numerous commissions, the belief

prevails that the reform element will fail

in its purpose.
The only other measure introduced at

this session which affects the theatre man
is a bill sponored by Henry Staab, who,
in addition to being executive secretary of
the M. P. T. O. of Wisconsin, is a mem-
ber of the legislature. Staab’s measure
would remove the $25 license fee required
of all theatres which permit performances
by animals.

Bill Fixes Occupation
Tax Fee at $5 to $75
(Special to Exhibitors Herald)

AUSTIN, TEX, March 3.—E. L. Covey
of Gorey, Tex., introduced a bill in the
Texas house of representatives last week
for an occupation tax, on motion pictures,

musical comedies, tent shows, and practi-

cally every form of amusement to be grad-
uated according to the size of the city or

town where the show is given. Counties,
cities, towns and villages are authorized to

tax the company one-half the amount of

the state tax. For each move from town
to town the tax would be collected.
The tax is graduated as follows: Towns under

1,000, $5; 1,000 to 2,500, $25; 10,000 to 15,000,

$30; 15,000 to 20,000, $40; 20,000 to 30,000, $50!
30,000 to 40,000, $60; 40,000 and over, $75.

Kissinger Stands Alone
{Special to Exhibitors Herald )

INDIANAPOLIS, IND., March 3.—
Names on petitions for the defeat of the

Kissinger Sunday Closing bill mounted to

105,000 last week. Representative Duncan
presented them to the House. Representa-

tive Kissinger was the lone voice heard

when Speaker Harry Leslie asked for

“those not wishing the list of names to be

sent to the Senate.”
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of March 14

Where orange groves thrived In 1911 A1 Christie (left) looking over
plans for his new hotel the Regent built on the site of the first Holly-
wood picture studio. Gilbert Beesemeyer and A. Z. Taft on the right.

(F. B. O. Photo.)

Princess Theatre, St. Paul, Minn., Damaged
by fire which gutted adjoining building.

LEFT Lou Tellegen and his Secret Bride
Miss Isabel Craven Dilworth, of Philadelphia.

Jackie Coogan’s Decorations presented to the little Metro-Goldwyn star,
for humanitarian services in connection with his Near East Relief Crusade
last Summer. The Golden cross of the order of Jerusalem on left, and the
Pope’s medal, the silver cross of the order of St. George, on right.

LEFT—Eleanore Flaig, featured in novelty dance subject “The Phantom
Ballet’’ produced by Ernest Belcher for Pathe Review.
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Clara Bow, youthful Schulberg star,

congratulates Donald Keith on his new
five year contract with B. P. Schulberg
Productions.
LEFT—Harry Langdon, Pathe comedy
star, passing upon all the wardrobes
used in his comedy features. He in-

spects his four different characteriza-
tions.

Will Hays (centre), head of the M. P. P. D. A.,

poses with Sam L. Warner (left) of the Warner
Bros, organization, and William Beaudine, new
president of the Directors’ Association.

Rehearsing a scene for

First National’s “The
Necessary Sin” with
Director George Ar-
chainbaud master of

ceremonies. Ben Lyon
and Viola Dana have the

starring roles.

RIGHT—A picture of

U. S. S. coast guard
cutter, “Ossipee,” break-
ing through the ice in

Portland harbor at Port-

land, Maine. Interna-

„ tional News distributed

by Universal.)

The last thing Jerry
Rudolph did before leav-

ing Buffalo, N. Y., where
he managed the Fox ex-
change, was to aid the
management of Shea’s
Hippodrome, Buffalo’s

largest motion picture

house, put over “Dante’s
Inferno,” the Fox pro-
duction, with a Radio
Night. Mr. Rudolph be-
comes assistant to Tru-
man Tally of Fox News.
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“A Fine Day to Sign a New Contract”—says Conway
Tearle, when M. C. Levee presents the papers for him
to sign. Tearle is appearing in “Just a Woman,” a
First National attraction, directed by Irving Cummings,
who witnesses his signature.

LEFT—Harry Eld-

wards, new studio
manager at Warner
Brothers West Coast
plant.

RIGHT—George Hill,

director of the Cos-
mopolitan Production
“Zander the Great,”
a-Metro-Goldwyn pic-

ture, and Joseph
Urban, famous stage
artist and director of

Cosmopolitan crea-
tive department.

Out Where the Ice Is Thickest Shooting Scenes for “The Thundering Herd”—Part of the huge company of staff members on
location high in the Sierras of California getting scenes for the Zane Grey story. William K. Howard directed the production.

Jack Holt, Lois Wilson, Noah Beery, Raymond Hatton and Charles Ogle have prominent parts.
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It’s not the original cost

but the upkeep that

makes the pretty crino-

line ushers so expensive

at the Lyric theatre. New
York, where “The Iron

Horse” is running. There

is only one of the orig-

inal eight left and its a

job picking girls exactly

the same size to fill their

places, because the uni-

forms have to last out

the season no matter

how many changes are

made in wearers.

Jack Warner, in charge of War-
ner Brothers productions on the

Coast, who is in New York for a

conference on next season’s pro-

gram. He will produce “The
Inevitable Millionaires” with Wil-

lard Louis featured and “The
\ .' ife Who Wasn’t Wanted,” star-

ling Irene Rich.

BELOW Mae Busch, who plays

the leading feminine role on “The
L'nholy Three,” a new Metro-

Goldwyn-Mayer production, and
her director. Tod Browning, dis-

cussing a scene about to be

“shot.”

Sigrid Holmquist, in the role of
“Betty Lynch” in Vitagraph’s
production, “School for Wives,”
made by Victor Hugo Halperin
from “The House of Lynch.”

Richard Barthelmess, star of

“New Toys,” a First National
production, with Mrs. Grace
Putnam, creator of the “bye-
lo” doll.

Postmaster Austin Jackson of Reno, Nevada, and Irvin Willat, pro-
ducer of “The Air Mail” for Paramount, snapped on location during
the making of the picture. The cameraman interrupted an interest-
ing conversation on the growth of the air mail service.
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RIGHT—Tony More-

no is of¥ of crystals

after this. The Metro-

Goldwyn star gazed

into one to see what

the future had in

store for him and got

an awful fright. Just

now he’s in Spain

making “Mare Nos-

trum.’’

LEFT—Ben Lyon and

Bessie Love as they

appeared at the pre-

miere of “The Lost

World,” the First Na-

tional production, at

the A s t o r theatre.

New York, Febru-

ary 8.

Carol Dempster, who plays the part of

“Inga” in D. W. Griffith’s United Artists

production, “Isn’t Life Wonderful?” a
most striking portrayal.

Leatrice Joy and two of the models on
which Paramount tried out the beauti-

ful gowns for “The Dressmaker from
Paris.”

BAl Santell, who has been engaged by
wE. M. Asher to direct Corinne Grif-

ft fith in her next First National pic-

ture, “The National Anthem.”

Lou Marangella, director of publicity for “Ben Hur,” the

Metro-Goldwyn-Mayer production, dashing off a hot story

on his trusty typewriter right on the desert, with camels ’n

everything for atmosphere.
LEFT—“Lefty” Flynn sings “Give a Man a Horse He Can
Ride” as he sits atop his white steed. The F. B. O. star

believes in comfort.
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Dr. Riesenfeld Celebrates Sixth

Anniversary as Manager
Managing Director of Rivoli and Rialto Puts on Special Programs—

E. A. Eschmann Goes to Coast to Confer with Rowland

By JOHN S. SPARGO

New YORK, March 3.—This is gala week at the Rivoli theatre, the
occasion being the celebration of Dr. Hugo Riesenfeld’s sixth
anniversary of his taking the management of the Rivoli and

Rialto. The picture chosen for the marking of the anniversary event is

“The Thundering Herd,” Paramount’s picturization of Zane Grey’s
famous story.

N elaborate musical program was pre-
pared, especial

attention being
given to arranging
something that
would do credit to

an artist of such
musical attain-

ments as those
which made Dr.
Riesenfeld famous
in that field before
he branched out

into theatrical

management.
The prologue to

the picture is also

arranged on elab- Hugo Riesenfeld

orate lines as a
• • n j

tribute to the anniversary. This is called

“On the Arapahoe Trail,” and in it appear

full-blooded Sioux Indians : High Pine, Fly-

ing Hawk, Kills Enemy, Red Feather, Red
Eagle and Princess Red Eagle, as well as

the full Rivoli ensemble.

All in all, anniversary, picture and every-

thing, it looks like a big week for the

Rivoli and Dr. Riesenfeld.
* * *

E. A. Eschmann, manager of distribu-

tion of First National, left last week for

a hurried trip to the coast to confer with

Richard A. Rowland on present and forth-

coming productions. After looking into

picture matters in Hollywood, and confer-

ering with Mr. Rowland, Mr. Eschmann
will spend about a month visiting key cen-

ters on the coast and en route on his way
back to New York.

Shortly after Mr. Eschmann’s arrival on
the coast, Mr. Rowland will leave for New
York and is expected to arrive here early

next week.
* sJJ

Four pictures are now in production

simultaneously in the East by First Nation-

al units under the supervision of Earl

Hudson, this registering the high water
mark in Eastern production by this com-
pany. The last phases of preparation for

the working of the four units was the

announcement last week by Mr. Hudson
that he had engaged Webster Campbell to

direct “The Half Way Girl” and had as-

signed Dorothy Mackaill to play a co-fea-

turing role with Milton Sills in “The Mak-
ing of O’Malley.”
The other pictures are “Chickie,” the in-

teriors of which are completed, and “The
Necessary Evil,” which will be finished in

about two weeks.
* * *

Samuel Goldwyn, who has been abroad
since early last December, sailed for home
last Wednesday and brings with him his

conclusions of the foreign market after

one of the most exhaustive studies yet
made by a film producer. Mr. Goldwyn is

understood to have purchased several out
of the ordinary stories and plays, one of
which is a novel of Parisian night life

which will be produced by George Fitz-

maurice.

Mr. Goldwyn will remain in New York
but a short time for conferences with First

National officials, and will then go to the

coast to place three new production units

at work. The first of these will be “Part-
ners Again,” of the Potash and Perlmutter
series, another will be the untitled Fitz-

maurice production, and the third will be
“Stella Dallas.”

* * *

Following along the lines of expansion
announced by President Sam Sax of the
Lumas Film Corporation, that company has
signed a long term contract with Gertrude
Klein, the well known scenarist, formerly
on the First National scenario staff.

Miss Klein will have as her first assign-
ment the adaptation for the screen of
James Kyrle MacCurdy’s play, “A Little

Girl in a Big City,” which was such a suc-
cess on the legitimate stage a few years
ago.

She is one of the new school of motion
picture writers whose experience has been
confined solely to screen work and whose
technique has been developed by writing
with the sole purpose of having her work
translated into terms of action by the
camera.

* *

Headed by Lila Lee, Larry Wheat,
Charles Dow Clark, Max Figman and
Charles Sellon, the supporting cast for
“Old Home Week,” left last Friday for
Ocala, Florida, where they will join
Thomas Meighan and make the exterior
scenes for this Paramount production.
Alvin Wyckoff, cameraman, left two days
ago accompanied by his assistants and sev-
eral technical men.

Meighan, Victor Heerman, who will di-

rect the picture, and Tom Geraghty, who
adapted the scenario from an original story
by George Ade, have been in Florida for
the past several weeks completing the
script and selecting location sites.

* *

M. H. Hoffman, treasurer and general
manager of Tiffany Productions, Inc., ac-
companied by H. E. Cronenweth, vice-
president of the company, and Abraham
Carlos of the Carlos Productions, Inc.,

left England on board the SS. Aquitania
March 4 and are due in New York about
March 10.

During their six weeks abroad business
conferences have been held with various
heads of organizations in England, France,
Germany, Italy and Spain, and it is be-
lieved that on the arrival here of Mr.
Hoffman he will have some interesting
news concerning the future plans of Tif-
fany Productions and film conditions as
he found them abroad.

* * *

The illness of Gloria Swanson in Paris
has caused the Famous Players-Lasky Cor-
poration to postpone production of “The
Coast of Folly,” which was to have been
started at the company’s Long Island stu-
dio this month.
Allan Dwan, who was to have produced

this picture with Miss Swanson in the star

Pathos, tragedy and humor are found in

“The Girl of Gold,” with Florence
Vidor, a John Ince production for
Producers Distributing Corporation
release.

role, will make instead “Night Life of New
York,” an original story by Edgar Selwyn.

* *

Ivan Abramson, author and director of

“Lying Wives,” heralded the .return of

Clara Kimball Young to the screen with a

studio party given last week to trade paper
and newspaper men, at the Tec-Art Studio,

where the film production is being made.
New York newspaper critics and dra-

matic editors, along with members of the

film trade papers, met, beside Miss Young,
other artists appearing in Abramson’s new
photoplay. These included Madge Ken-
nedy, Edna Murphy, Niles Welch, Richard
Bennett and J. Barney Sherry. Buddy
Harris, a three-year-old film prodigy, and
“Bee” Jackson, the famous Broadway
dancer, entertained the guests. Lita Lopez,
Porto Rican beauty, who is also a member
of “Lying Wives” cast, was present.

‘*Use Radio,** Exhibitor
Appeal to Producers

{Continued from page 29)

was of very short duration and was only
a boxing exhibition as a basis of the story,

which was a good one. I was met with the

exclamation invariably: “Oh, well, we’ll

go in then.” In other words, there is too

much paper that drives patrons away from
your place when they come to look over
what you “have on."

I could make many suggestions for both
producer and distributor, but I take it that

they are paying men high salaries to tell

them how to manage. I have been an ex-
hibitor ever since our old friend John
Bunny was the “ace high” comedian, and
few of them nowadays have him equuled.

I play to what is termed “country town,”

2,000 population and rural patronage.

Haven’t a nigger in the county and no Mex-
icans. Our people are as a whole above the

average in intelligence, and possessed of
reason.

Jean Havez Is Dead
(Special to Exhibitors Herald)

LOS ANGELES, March 3.—A shock
came to the film colony last week with the

death of Jean Havez, famous as a song
writer, and gag man for Buster Keaton.
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Paramount and “Liberty” to

Offer $50,000 for Film Idea
Story Need Not Fit Particular Personality of Any Famous

Players Star—Magazine Will Pay Additional for

Material Suitable for Publication

(Special to Exhibitors Herald)

NEW YORK, March 3.-—Famous Players-Lasky Corporation and
Liberty announce in the current issue of the publication that $50,000 will

be paid to the author of an idea for a story to be produced by Paramount.
Provision is made that in case of a tie the original amount will be paid to

each tying contestant.

Not Necessary for Stories to Fit Personalities of Stars

For the next six weeks the readers of Liberty will be informed of what
particular types of stories are favored by Thomas Meighan, Gloria Swan-
son, Pola Negri, Bebe Daniels, James Cruze, David Wark Griffith, and
Jesse L. Lasky simply to acquaint fans with how these stars and directors

regard story material. But, it is plainly stated in the rules that the story
need not fit the particular personality of any Paramount star.

Churches Could
Entertain Sunday
Under ^ElueLaw*^

(Special to Exhibitors Herald)

JEFFERSON CITY, MO., March 3.

—Further evidence that the reformers
are not dead in Missouri was given here
on February 26, when Dr. Richard Ray
of Kansas City introduced to his fellow
members in the house one of the most
drastic blue measures that has ever
bobbed up any where.
Under its provisions every form of

Sunday amusement except religious en-

tertainments and church services would
be prohibited.

It bars specifically motion pictures,

vaudeville, musical comedy and dramatic
shows, baseball, football, soccer and
other games and every entertainment
where an admission is charged, except
by a church or religious organization, in

order “to keep holy the first day of the

week, commonly called Sunday.”
Dr. Ray explained to members of the

press that he was sore at baseball and
that his bill was primarily aimed at that

sport, but he threw in the other amuse-
ments for good measure.

Alton Women Urge Ban
on Carnival Companies

{Special to Exhibitors Herald)

ALTON, ILL., March 3.— commit-
tee of the Women’s Council of Alton
appeared before the city council last

week and suggested that the city fathers

enact into ordinances three resolutions

that had previously been adopted by the

women’s grganization. The resolutions

follow:
1. We, herewith, resolve to work for the sup-

pression of the sale of certain periodicals, which,
because of illustrations, articles, jokes and ad-

vertisement we regard as a menace to morality.

2. We resolve to take steps to prevent the
sale of cigarettes to minors.

3. Lastly, we resolve to try to prevent the
engagement of carnivals in Alton, as such enter-

tainments, we feel, have a demoralizing influence
on the community; especially is this true in

games in which an element of chance figures.

The aldermen took the matter under
advisement.

F. B, O. Agrees to Handle
New Strongheart Film

{Special to Exhibitors Herald)

HOLLYWOOD, March 3.—Major H.
C. S. Thomson, president and managing
director of Film Booking Offices, an-
nounces that contracts have been signed
whereby the releasing company will dis-

tribute “White-Fang,” starring Strong-
heart, throughout the United States,

Canada and the continent.
“White-Fang” is a story of colossal

adventure by Jack London, with the
scenes in the savage Northland and in

Southern California. The film was pro-
duced by Laurence Trimble and Jane
Murfin.

**Pampered Youth” Plays
in 54 Houses at Once

(Special to Exhibitors Herald)

CLEVELAND, O., March 3.—Fifty-
four theatres in this city and its suburbs
played Vitagraph’s “Pampered Youth,”
the David Smith production, simultane-
ously during the week of February 15.

Alice Calhoun, a local girl, who has the

leading feminine role in the picture was
welcomed by the News-Leader as “our
own Alice.”

Following is a summary of the rules
of the contest:

1. Liberty and Famous Players are seeking an
idea for a thrilling story of love and action suit-

able for Liberty and for a motion picture. It

must be clean. Liberty will pay $50,000 in cash
to the person or persons who submit the best sug-
gestion in accordance with these rules.

2. The winning suggestion will be written into
a novel and will be printed as a serial in Liberty.
It will also be produced as a motion picture by
Famous Players.

3. In addition to the $50,000 which will be paid
for the winning story. Liberty, will buy for cash
at standard publishing rates any other stories se-

lected from those submitted.

4. What is wanted is an idea. Ability to write
fiction is not necessary. Liberty wishes to give
this opportunity to everyone regardless of ability

as a writer. Therefore, the offer is divided into
two parts as follows:

Part One provided that you may submit your
idea in brief synopsis form. For this synopsis
you may use 2,500 words or less. By “synopsis”
we mean, tell in your language the main features
of the plot and describe the leading characters
which take part in it. For the best synopsis
$25,000 in cash will be paid.

Part Two provides that you may submit your
idea in complete story form (ready for publica-
tion). For the complete story another $25,000
in cash will be paid.

Everyone who submits a synopsis will be eligible

for a prize of $25,000.

Requirements Are Given

5. The words “Synopsis for $50,000.00 prize
story” must be written plainly at the top of each
synopsis submitted. If the complete story is also

submitted the words “Complete Story” must be
written at the top of the first story sheet and a
synopsis properly marked must be attached there-
to. (A synopsis must in all cases be sent.)

6. The winning idea will be selected from the
synopsis submitted and $25,000 (Part One) will

be awarded for it. If the complete story shall
have been sent with the synopsis that wins the
prize and this complete story is acceptable to the

publishers of Liberty, another $25,000 (Part Two)
will be paid for such complete story.

If the story sent with the winning synopsis is

not acceptable to the publishers of Liberty or if

no story shall have been sent with the winning
synopsis, the publishers of Liberty will employ an
e.xperienced author to write the complete story
and will award to such author the $25,000. (Part
Two).

7. Upon payment by the publishers of the
$25,000 (Part One) for the synopsis and for the
$25,000 (Part Two) for the complete story, the
synopsis and the story and all rights to each and
both of every kind and nature whatsoever, includ-
ing the copyright therein and the right to secure
copyright therein in all countries, shall become
the absolute property of Liberty for use in any
manner or for any purpose it may deem proper.

8. Through the arrangements made by Liberty
with Famous Players many of the most popular
stars are available to produce your story on the
screen as a Paramount picture.

9. Liberty will also endeavor to make ar-
rangements with the prominent theatrical produ-
cers—Chas. Frohman, Inc.—for the production of
the winning story for the speaking stage.

Liberty will also endeavor to arrange with book
publishers for the publication of the story in book
form.

All royalties or other income received by Liberty
from such speaking stage rights or book publica-
tion rights will be paid to the author of the
synopsis and the author of the story.

Story Must Be Clean

10. The synopsis and story must be one of love
and action and must be the original thought and
work of the contestant. It must be clean!

11 and 12. (These two paragraphs refer only
to judges and are omitted.)

13. Contestants may submit as many synopses
or as many stories as they wish.

14. All entries must be addressed “Stories,”
care of Liberty, Post Office Box 1123, Chicago, 111.

No entries will be received later than midnight,
June 1, 1925.

15. This offer is open to everybody, every-
where, except employes of Liberty and Famous
Players and their families.

$60,000 Claim on Southern Theatres

Filed by Oldknow for Warner Product
(Special to Exhibitors Herald)

ATLANTA, GA., March 3.—What is said to be the biggest individual
claim ever hied with the Atlanta Film Board of Trade was lodged with that
organization last week by the Southern States Film Company, through its

president, Oscar Oldknow, against Southern Enterprises.
The claim which the arbitration committee is asked to act upon calls for

the immediate payment of $60,000 to Southern States and is based upon a
special contract said to have been entered into between Southern States and
Southern Enterprises, Inc., covering pictures on the 1924-1925 Warner
Brothers schedule.
According to the claim Southern Enterprises have failed to live up to the

"play or pay” clause of the agreement to the effect that all Warner pictures
bought for Southern Enterprise theatres through Southern States distribu-
tion would be played or payed for within 90 days after release.
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Fire Chief Ralph Scott, Col. T. J. McQoy (white hat), Indian scout,
and J, Farrell MacDonald (on bumper), featured player in the Fox
attraction, “The Iron Horse,” with Shoshone and Arapahoe Indians
who are appearing in the prologue for **The Iron Horse” at Crau-
man's Egyptian theatre, Hollywood.

Collis P. Huntington, the first Central Pacific engine, arrives in Holly-
wood from Sacramento, to be used in the court of Grauman's Egyptian
theatre during run of “The Iron Horse.” Jack Ford, director of the
picture, is greeting Henry Monahan, Southern Pacific agent. The lit-
tle “loco'’ was built in 1863.

Fox Starts Criminal
Action for Ad Display

(Special to Exhibitors Herald)

NEW YORK, March 3.—A summons has
been issued against the Belritz Amusement
Company, operating the Melrose Theatre,
Bronx, it was announced this week by Fox
Film Corporation, the instigator of the ac-

tion. The cause is said to have accrued
when Fox posters were displayed at the

Melrose theatre advertising Fox’s “Dante’s
Inferno,” when in reality the picture being
shown was the old version of the story

filmed in Europe. Such an offense, it is

declared, is punishable by a fine of $500.

Rose, Former Pathe
Man, Buys Three More

(Special to Exhibitors Herald)

ALBANY, N. Y., March 3.—James Rose,
who was for several years connected with
the local Pathe exchange as a salesman,
and who recently launched out as an ex-
hibitor, taking over the Bijou theatre, in

Troy, acquired three more theatres last

week. These were Gardner Hall, of Troy,
a 450-seat house, the Columbian in Rens-
selaer, and the Opera House in Kinder-
hook. Elmer Griffin, who has been operat-
ing the Columbian theatre, will be con-
tinued as manager.

Wray Signs to Manage
Universal for Laemmle

(Special to Exhibitors Herald)

NEW YORK, March 3.—Carl Laemmle
announces that he has obtained the service

of John Griffith Wray, formerly associated
with Thomas Ince, to act as general man-
ager of the Universal Pictures Corporation.
The signing of the contract comes as the
culmination of long speculation by pro-
ducers regarding the affiliation Wray would
make following the breaking up of the Ince
unit.

Bachman on Sales Trip
(Special to Exhibitors Herald)

NEW YORK, March 3.—The purpose of

J. G. Bachman, vice president of B. P.
Schulberg Productions, in his personal tour
to all exchanges, is to set selling policies
for the eighteen pictures to be released
during the coming season, he stated before
leaving here last week. He will visit the
West Coast studios, where the first of the
productions are now under way, to return
in two months.

TWr INNEAPOLIS, Minn .—Charles How-
ard, Associated Exhibitors manager

here, and Laura O’Brien of the local Pathe
exchange, will be married ;—which proves
that exchange people do get along. . . .

Twenty-five votes defeated Sunday shows
at Granite Falls, Minn., last week. . . .

The Parent-Teacher, a school publication,

is publishing a list of pictures which are

“fit for children to see.” . . . The publi-

cation has wide distribution in the public

schools. ... No definte date has been
set for the Northwest exhibitors’ conven-
tion in Minneapolis—Everybody right now
is too busy watching the antics of the state

legislature. . . . W. A. Steffes, pres-

ident, may call the meeting for sometime
next month. . . . Motion pictures are being
used to exploit Minnesota as a summer re-

sort state. ... A scenic entitled “Land
of Ten Thousand Lakes” is being shown.
. . . Since the scenic was produced three

more lakes have been revealed as resorts

in the northern part of the state, but the

Ten Thousand Lakes Association plans to

let the title stand.

Metro Signs Chaney; 4
More Plays This Year

(Special to Exhibitors Herald)

NEW YORK, March 3.—After sixteen

months of free-lance acting Lon Chaney
last week agreed to settle down to one
company when he signed a long-term con-

tract with Metro-Goldwyn-Mayer, for

whom he has starred in two recent pro-

ductions. Appearing in the release of “He
Who Gets Slapped” at present, he is now
working on “The Unholy Three,” to be
released in the spring. He will be featured
in four productions during the coming year
under his new contract.

House Gets Antiscalping Bill

INDIANAPOLIS, IND.—The Indiana Senate
by a vote of 33 to 5, passed the Cann “anti-

scalping” bill. If passed by the House, the bill

will become effective upon signature by Governor
Jackson. It provides a penalty of $25 to $500
fine and covers every form of amusement or
athletic contest for which an entrance charge is

made.

Ward and Lieher Will
Handle Schulberg Films

(Special to Exhibitors Herald)

DETROIT, MICH., March 3.—W. D.
Ward will handle the release of Schulberg
productions in the local territory, according
to an announcement just made by J. G.
Bachman, general manager of distribution.
The latter reveals a deal whereby Ward
becomes head of the newly organized Pre-
ferred Pictures here.

Another transaction is disclosed whereby
Robert Lieber becomes the franchise holder
for the Schulberg product in the Indian-
apolis territory.

Ziedman and Edwards
Take Hold for Warners

(Special to Exhibitors Herald)

NEW YORK, March 3.—Bennie Zied-
man and Harry Edwards assumed their
new duties with Warner Brothers last week.
Ziedman, associate executive to Jack L.
Warner, has gone from publicity manager
to production supervisor in ten years. Ed-
wards has filled almost every office in a
studio from property man to his present
position as studio manager in the course
of eleven years.

Bent Reel Causes Fire;
Crowd Flocks Back In

(Special to Exhibitors Herald)

CHILTON, WIS., March 3.—Fire de-
stroyed $200 worth of fixtures and film in

the booth of the Princess theatre last week
when film caught fire as a result of a bent
reel, but performances later in the day
showed to capacity crowds. According to
Raymond Pfeiffer, manager, the crowds at-
tending the theatre at the time of the fire,

filed out orderly. The machines were over-
hauled immediately.

L. J, San Takes Charge
of Coast Film Plant

(Special to Exhibitors Herald)

NEW YORK, March 3.—Consolidated
Film Industries announces West Coast
business will be handled hereafter by Louis
James San. Under his supervision it is

said that the service of film processing is

expected to be developed with the recent
installation of modern equipment in the
plant.
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**Man Without a
Country** Shown
to U. S. Officials

(Washington Bureau, Exhibitors Herald)

WASHINGTON, March 3.—Members
of President Coolidge’s cabinet, mem-
bers of congress, representatives of for-
eign governments and members of
Washington’s “400” attended a pre-re-
lease showing of the new William Fox
epic, “The Man Without a Country,” in
the ballroom of the New Willard hotel
here the night of February 28.

The screening was sponsored by the
Junior League, composed of society
girls, who sold tickets for charity. Miss
Virginia Livington Hunt, Miss Ailsa
Mellon, daughter of Secretary Mellon,
Miss Natalie Hammond, daughter of
John Hays Hammond, and other prom-
inent debutantes were on the arrange-
ments committee.
Many prominent exhibitors from the

Washington territory were present as
guests of Mr. Fox. Arrangements were
made by Earle A. Meyer of the Fox ex-
ploitation staff.

Coming as it did on the eve of the
presidential inauguration the preview
was one of the smartest social events
of the season. The boxes were occupied
by Secretary Wilbur of the Navy, and
Mrs. Wilbur, Secretary and Mrs. Her-
bert Hoover, Secretary and Mrs. James
L. Davis, Mr. and Mrs. John Hays Ham-
mond, and many other prominent gov-
ernment officials. Many national organ-
izations were represented.

Chadwick Begins Last
Two of Series in West;
Ray Starts 1st Picture

(Special to Exhibitors Herald)

LOS ANGELES, March 3.—Having
started production on two of the remain-
ing series of nine pictures, I. E. Chad-
wick, president of the Chadwick com-
pany, supervising the production, will
remain at the Coast indefinitely, it was
announced today.
The two that have been started on the

series are “The Rorhance of an Actress,”
directed by Hunt Stromberg; and “Sun-
shine of Paradise Alley.”
The first picture to be made by

Charles Ray under his new contract has
been begun under the title, “Some Pump-
kins,” directed by Jerome Storm. It is

a typical old fashioned Ray picture set
in the rural communities in which he
made his greatest impressions a few
years back.

Radio Pleases Patrons
Who ‘'WaiP* in Forum

{Special to Exhibitors Herald)

LOS ANGELES, March 3.—The radio
has become a valuable ally of the man-
agement of the Forum theatre, here,
which, at the instance of Julius K. John-
son, manager, has installed a long dis-
tance receiving set in the foyer for the
entertainment of patrons waiting for
seats. Johnson accredits the picture,
“The Wizard of Oz,” as the Chadwick
film has attracted crowds, in its long
run, which gave rise to the need.

Pauline Garon Signs With Warners
HOLLYWOOD, CAL.—Work has been started

on “Rose of the World” following the signing of
a contract between Warner Brothers and Pauline
Garon whereby the latter will fill a flapper role in
the Kathleen Norris story.

Think Milwaukee Meet May
Unite Independent Branches

“They’re Coming From All Over the World,” Is the Slogan

Adopted by Wisconsin Convention Committee

—

Fare and One-half Is Promised
(Special to Exhibitors Herald)

NEW YORK, March 3.—Just how far-reaching the Milwaukee convention

of the Motion Picture Theatre Owners of America, May 12 to 14, will be is

a speculative matter at this time, yet, those who are in constant touch with

developments would not be surprised to see those branches of the industry

known as the independents uniting in a closer association than heretofore.

Those who recall the Minneapolis convention will remember that steps were
taken at that time toward some sort of an affiliation between the independent

producers and distributors and the exhibitor organization.

M. P. T. O. A. Statement Hints at Possible Action

Whether or not those efforts will be renewed can only be conjectured. A
hint of what may transpire is contained in an official statement issued this

week from headquarters of the M. P. T. O. A., which says that “independent

producers and distributors are paying much attention to this Milwaukee
meeting.”

Concerning transportation, the statement
says

:

“Clarence A. Cohen of the transporta-

tion committee has established headquar-
ters in Suite 1110 at 25 West 43rd street.

New York City, where he is prepared to

give every possible assistance to theatre
owners in arranging for their trip to and
from the convention. Mr. Cohen has asso-

ciated with him on the committee the repre-
sentatives of the trunk line railroads of
the United States.

“Fare and one-half has been definitely

agreed upon which means a saving of 25
per cent in transportation charges and the
convention section of the Twentieth Cen-
tury Limited and other fast trains will go
directly to Milwaukee.

“All theatre owners and others interested
who desire to attend the convention can
have train and hotel reservations made for
them by writing or otherwise communicat-
ing with the national headquarters.”

Slogan Broadcast
Over United States

_

MILWAUKEE, WIS., March 3.—
“They’re coming from all over the world.”
That slogan is printed on thousands of

gummed labels being sent throughout the
nation by the committee arranging for the
national convention of the M. P. T. O.
of America, which will be held in Milwau-
kee in May. The labels bear other infor-
mation concerning the three-day session
which is expected to break all records for
convention attendance.

Further plans of the Milwaukee com-
mittee working to make the 1925 gathering
the greatest in the history of the organiza-

Johnson and His Mother Plan Picture

to Immortalize Newspaper Profession
(Special to Exhibitors Herald)

LOS ANGELES, March 3.—The theme chosen by Emory Johnson lor
his next picture is predicted to make the profession of the newspaper man
immortal.
The producer who made “In the Name of the Law,” “The Third Alarm,”

“The Mailman” and other productions for Film Booking Offices, all of which
made box office history, has completed the story of his newspaper play in

company with his mother, Emilie Johnson.
The leading character will be an assistant foreman in the press room of a

big metropolitan daily. A national exploitation campaign, designed to outdo
any drive ever put behind a Johnson production in the past, will be devised
by Nat. G. Rothstein and his publicity experts of F. B. O. Casting for the
picture will shortly begin and the picture will be made at the F. B. O.
studios in Hollywood.

tion are expected to be revealed following
a general meeting of all committee men
this week.
Among the arrangements concluded dur-

ing the last week was one which places

the entire Hotel Wisconsin at the disposal

of delegates. Although the convention
proper will be held in Milwaukee’s famous
municipal auditorium, the Hotel Wisconsin
will be reserved for national headquarters
and for members of the Eastern delega-

tion, according to announcement of Henry
Staab, executive secretary of the M. P.

T. O. of Wisconsin.
The entertainment program is still in the

nebulous state, but certain it is that one
of the three nights will find all of the dele-

gates making merry at the monster Wis-
consin theatre roof garden through the

courtesy of Thomas Saxe, of the Saxe
theatre chain.

To Discuss Screen Ads
(Special to Exhibitors Herald)

NEW YORK, March 3.—The interde-

pendence of screen advertising will be dis-

cussed at a meeting of the Screen Adver-
tisers’ Association, a department of the

Associated Advertising Clubs of the World,
at a meeting in Cleveland, March 12 and
13. Douglas D. Rothacker, of Chicago,

will preside. Speakers are Charles Barrell,

president of the Motion Picture Chamber
of Commerce

; J. Homer Platten, treasurer

of the Motion Picture Producers & Dis-

tributors’ Association, and Earle Pearson,

educational director of the Associated Ad-
vertising Clubs.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left, two pages from first issue of Floyd E.

Bentley’s house organ for the Kelso Amusement Co., Kelso, Wash. Upper right, ‘‘Bread” tie-up described by
John Creamer in his letter this week. Center and lower left, ads by F. M. Hamburger, Circle theatre, Port-

laind. Ore. Lobby displays by Mr. Hamburger are shown on another page. Lower right, Mr. Hamburger’s
house organ for the Circle, front cover of which is in multiple color. Messrs. Bentley and Hamburger are new
members of the House Organ Exchange, printed in revised form on another page this week. (Reproductions

on scale of 1 to 3.)
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fTHE THEATRE
ofPractical Showmanship

SELLS ‘‘THE STREET OF GOOD CHEER’^

Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

WHAT SEATS ARE BEST?
HEN you go to the theatre, where
do you like to sit? Where, is the

best seat, anyhow? In a legitimate
house men prefer aisle seats, so they can
go out during the intermission. But in

a motion picture theatre it is different.

The wise picture-goer gets to the the-
atre early and gets a seat, not on the
aisle but in the center of the row. Why?
Because when one sits in the middle of
the row the late-comers do not disturb.
There is no getting up to allow others

to pass. There is no breaking of inter-

est in the screen production.
There is another belief that is being

exploded also. Many people believe that
the seats down front are not good. On
the contrary, they are just as good as
any other seat. In the old days of the
“flickering tintypes” there was distortion
of the picture when one sat in front or
on the side.

With the progress of motion picture
projection, distortion has been con-
quered. The seats in front are far
enough away from the screen that there
is no eye strain. In this theatre the
picture is especially brilliant and clear.

Experts have declared that the pro-
jection in the T. & D. is the finest in
the country. We don’t “race” the pic-
ture. It is always run at the speed
intended by the producer. That is why
we get such excellent results.

(Above copy by Clem Pope, T & D theatre,
Oakland, Cal.)

OUR TRUE INTENT
ILJ UNDREDS of thousands of dollars

-*• have been expended in the erection
of the Modjeska theatre with the
determination of raising an edifice that
would be the coziest and most beautiful
in the State; no expense was spared to
insure the degree of awe-inspiring per-
fection in architectural beauty and mag-
nificence in interior decoration and
luxurious comfort. In the keen realiza-
tion that your comfort and pleasure is

our success, the management of the
Modjeska theatre has undertaken to em-
bark upon a type of entertainment which
measures up to the high standard that
it has set for itself.

The appellation “Temple of Motion
{Concluded on page 43)

44 Business
Men Buy Into

Frank Space
Martin J. Quigley’s “The Street of

Good Cheer,” published in the Holiday
Number of the HERALD , was featured
by Alexander Frank in a six-page news-
paper supplement marking the fifth an-
niversary of his Strand and Plaza thea-

atres, Waterloo, la. Forty-four Water-
loo business men bought into the Frank
section, identifying themselves as co-
residents of “The Street.”

Exhibitors were granted authority to

use “The Street of Good Cheer” in any
suitable manner for their own purposes
and many instances of its reproduction
in theatre publications and elsewhere
have been reported in these pages, but
Mr. Frank is the first to capitalize it in

this fashion.

Among the 44 advertisers sharing the
space with Mr. Frank are included the
leading business men of Waterloo.
Aligning themselves thus definitely with
the theatres, and paying well for the
privilege of doing so, they utter elo-

quent tribute to the showman’s record
in the community, a record unmistak-
ably reflected in his consistent contribu-
tions to the HERALD.
The first of the six pages making up

the Frank supplement is reproduced
herewith.

I fifth ANNIVERSARY tmm |.|
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First of six pages in special supple-
ment marking Fifth Anniversary of

Alexander Frank’s Plaza and Rialto

theatres, Waterloo, la. “The Street

of Good Cheer” was featured.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Daley Sells Spread
For **Lincoln’^
THOMAS S. DALEY, Schine The-

atrical Co., Inc., Gloversville, N. Y.,
writes:

I am taking the liberty of sending you,
herewith, the campaign which we used
on “Abraham Lincoln” during its very
successful run of four days here recently.
You will note the “ad” tie-ups which

we had with local merchants, which
dominated the entire, issues of the local

papers on the opening day. We had no
assistance from the newspapers in put-
ting this over, but had to prepare the
copy and sell each individual merchant
the idea.

Other features of our campaign here
included a special matinee for school
children, ticket throw-aways of which
you will find one attached. These tickets

went into the homes, the children asking
their parents to help them answer the
questions, which in turn gave us addi-
tional publicity.

Arrangements were made with the
Supt. of Public Schools whereby he dis-

tributed complimentary tickets to each
of the local school teachers for a spe-
cial showing of “Abraham Lincoln” the
opening day of the engagement. I

figured that, on account of the great
educational appeal which this production
contained, the teachers would probably
make mention of the fact in class, and
that it would be the means of giving
us a still further grip on the school
children.

We had several oil paintings on this

production, two of which we placed very
advantageously in a window tie-up with
the leading book store of Gloversville.
These oils were draped with American
flags—and surrounded by -different books
dealing with the life of Lincoln. All
of our poster advertising, that is, spe-
cial paintings, lobby displays, etc., fea-

tured the catch line “From Log Cabin
to the White House” and were illus-

trated with pictures of same, which were
descriptive of the production.

Trailers on “Abraham Lincoln” were
run in our other local houses in advance
of the production, and much extra ef-
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THOMAS S. DALEY’S co-operative unit displays for “Abraham Lincoln,” First
National, during its run at the Hippodrome, Gloversville, N. Y. Read Mr. Daley’s
letter in this issue.

fort was put upon our outdoor poster
advertising. In fact, we used three hun-
dred sheets of flat paper in billing

Gloversville and surrounding towns, this

in addition to our regular twenty-five
window cards and various snipings.

Mr. Daley’s “Abraham Lincoln” cam-
paign is reproduced in illustration of his

letter. The ticket throw-aways being
omitted necessarily. Undoubtedly Mr.
Daley will supply the design to inter-

ested exhibitors direct.

Bair Leaves, But
Stays With Us

E. E. BAIR, Falls theatre, Cuyahoga
Falls, O., writes:

Just a note to advise you that I am
no longer connected with the State thea-
tre, Uhrichsville, O., having resigned my
position there to accept the management
of the new Falls theatre in this city.

On March 1st, “The Falls Theatre
News” will make its appearance and
will be very similar to the “State Thea-
tre News” which I published. Will for-

ward you a copy soon.
I

_

will thank you if you will print a
notice in “The Theatre” to the effect

that I have changed locations, also the
address in House Organ Exchange in

order that I may receive the benefits
of this exchange. Will you also enter

my subscription for the Herald at the
new address at once.

All these things have been done, and
here’s the best o’ luck in the new con-
nection.

Hamburger Sends
Theatre Paper

F. M. HAMBURGER, Circle theatre
Co., Portland, Ore., writes:

Under separate cover I am mailing
you the requested copy of our house
organ, also newspaper ads and lobby
photos. If any of them are suitable for
reproduction you may use them as you
see fit and I trust they can be of some
little benefit to fellow exhibitors.
The lobby displays are originated and

executed in our house by our own em-
ployees. We aim to make them as
diversified as possible. We frequently
use mechanical effects and also use
quantities of natural and artificial

flowers.

Last week on “Wine of Youth” we
used one of those ever flowing bottles,
the same used by the Coco Cola people
in their advertising. It proved a big
attraction and, while it is not any more
new, it still proved as mystifying as
ever.

The best advertising feature we ever
put on was this. We secured 15 little

House Organ
Exchange

BAIR* E. E.y Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANIC H., Orlando Enterprises,

Orlando, Fla.

CR.AIG, M. T., Majestic theatre, Dresden,
Ont., Can.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversville, N. Y.

EVELAND, EARLE, Twin City Opera House,
McConnelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra-
ford, Tex.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.

MacLEOD, M., Wolverine theatre, Saginaw,
Mich.

MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre, Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDG.AR A., Marion Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon,
Ore.

SCHW’IE, F. F., Duluth theatre, Duluth,
Minn.

SNYDER, E. A., Rialto-Virginia' theatres.

Champaign, 111.

STIEFEL, S., Roxboro theatre, Philadelphia,

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,

Cal.
WILSON, T. S., Seelye theatre, Abilene, Kan.
WINTERS, EDWIN B., Heilig theatre, Se-

a 1 1 1e a sli

WOODWARD, KENNETH V., Penn-Stalo
Amusement Co., Uniontown, Pa.

Entry of name in above list signihes

willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre)

(City)

(State)

turtles not larger than a half dollar. On
the backs of these turtles we painted

a letter. The fifteen letters spelled

the words “G-R-E-A-T A-T-T-R-A-C-
T-I-O-N.” We offered a free admission
to everyone guessing the answer. You
can imagine, with the turtles creeping
everywhere, what a difficult thing it was
to figure out the wording. Quite a few
solved the correct answer. It proved
to be a great attraction all right and
held a crowd all day long.

This being a second run house and
catering more to the middle classes a

ballyhoo of this kind is not out of place.

Mr. Hamburger’s theatre paper is re-

produced in part on another page and
several of his lobby displays are shown
on still another. And there is room for

more from the same source.

Creamer Drive Planted
Hundred Miles Away
JOHN CREAMER, Strand-Empire

theatres, Chillicothe, Mo., writes:

Here come the details of a tie-up I

made just 100 miles from the Strand
and it made us the finest kind of busi-

ness.

When we were to play Metro Gold-
wyn’s feature, “Bread,” I approached
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ANNABELL WARD, Phoenix Amusement Co., Lexington, Ky., contributes these

examples of advertising recently used, with a letter. (Reproductions on scale of

one to five.)

local bakeries, but was turned down flat.

One Owner told me. that he didn’t care
to advertise, as he lost too much money
last year. Seeing it was useless to try

to get them to work with me, I im-
mediatelj' got in touch with the Smith
Bakeries in Kansas City. They have
an agency in this city and distribute

thousands of loaves daily, and they were
more than willing to co-operate with me.
Funny how some firms have plenty

of pep, snap and ability to see a good
thing, which others cannot.
They agreed to put 10,000 of the en-

closed circulars in the loaves of bread
shipped to Chillicothe for a number of

days in advance. One circular wrapped
with each loaf, and we paid for the print-

ing. They also furnished us with 300
miniature loaves, which we distributed
to our patrons on the opening night.

They also furnished us with neat mate-
rial for a lobby display, and we gave
them one month’s slide service.

I also bannered their delivery car here,

and as this truck makes all of the small
towns around, we secured a great
amount of free advertising.
How was business, you ask? Great!!

With “The Thief of Bagdad’’ for op-
position we packed ’em in.

Verily, advertising still pays.
Here’s copy of slide I made up for

use during the run of “North of 36.’’

With very little change it could be
used under “copy for House organs.”
You have never heard me express my

opinion of this column, so I will tell

you that I think it is very good and
helpful too.

Each week I cut these out and save
them, and after awhile I am going to

show you a new use for the different
“copy.”
The “Bread” tie-up is illustrated on

cUiother page. The slide copy referred
to is printed in the “Service Copy”
column.

Sends More of Those
Good Strand Ads
ANNABELL WARD, Phoenix

Amusement Co., Lexington, Ky., writes:

Herein, you find several ads, late from
the local papers. You may find some
among them that will be worth while
displaying in your “The Theatre” sec-

tion.

You have been using quite a few of

our ads lately, and I shall be very glad
to continue sending you this service if

you care to receive it.

We open Washington’s birthday with
“Janice Meredith” and after we have
played it, I am going to forward the
publicity campaign which we are using
in that production. It may he helpful

to some of the exhibitors who have not
yet played it.

Several of the ads accompanying the
adove letter are reproduced, and more
are invited.

**Twins Night**

Sounds New
C. McDONOUGH, Auditorium thea-

tre, Libertyville, 111., writes:

Enclosed find a clipping which I cut

from the first page of the Milford Herald,
Milford, 111., which gives an account of a

“Twins’ Night” which my father put on at

his Majestic theatre. It is a very good
stunt and I thought that you would per-

haps like to publish it.

The clipping, carrying a 3-line head
reading “300 Present Twins’ Night at

Majestic,” reads as follows:
Last Thursday night was “Twins’ Night” at

the Majestic theatre. H. C. McDonough, pro-

prietor of the Majestic, had extended an invita-

lion to all the twins within a radius of 15
miles of Milford to be his guests on that night,
and they were admitted free of charge and
occupied special reserved seats.

The twins gathered at Mr. McDonough’s
restaurant on Jones street and after all had
assembled, they were marched in pairs to the
rear door of the Majestic where they entered
and took their place upon the stage.

Mr, McDonough, before raising the curtain,
explained to the audience that the twins were
his guests that night and expressed his dis-

appointment that no more were present. He
said he thought there were 100 twins living within
a radius of 15 miles of Milford.
The curtain was raised and there were the

twins—30 of them upon the stage. They were
heartily cheered, after which they took the seats
reserved for them.

After the show had been completed while
the audience remained seated the twins, wlio
were seated along the south side, rose and
marched to the front of the theatre and back up
the other isle thus giving all a good opportunity
to see who the twins were.
There were 30 who resopnded to Mr.

McDonough’s special invitation and were present.
Messrs David G. and James Stevens were the

oldest in the crowd, being 71 years old, and the
little Misses Marie Gene and Mary Jane Slife
were the youngest? being a little over two years.

Service Copy
For Exhibitors

(Concluded from first page)

Picture Art” has been affixed to the
Modjeska theatre in the broadest sense.
The various units employed in the

present tyi>e of entertainment simply
combine to make for one result—a pic-

ture. These units—feature motion pic-

tures, beautiful music, artistic settings,

entrancing novelties—blending into one
harmonious kaleidoscopic whole.

Untiring effort, ceaseless energy and a
total disregard for expense have made
possible such gorgeous combination of

artistic entertainment and atmosphere
which has won the admiration and de-
light of otir patrons, and also ingeniously
I)lanned as to inctir upon our apprecia-
tive audiences the least possible charge.
We hope we have been at least partial-

ly sticcessftd in the achievement of “Our
True Intent.”

(Above copy by Sidney Lawrence, Modjeska
theatre, Milwaukee.)

GREETINGS
A^JHEN the Palace theatre was
* * opened to the iniblic of Hamilton for

the first time on February third, 1920,

our friends said: “Very fine, btit will you
be able to keep it up?” Others, less

friendly inclined, gave us first six weeks,
then three and finally six months before
we’d “go to the wall” . . and so

throttgh trials and tribulations, through
tiines good, fair and terrible, we have
arrived at our Fifth Anniversary.

It is needless to point out here what
part the Palace theatre has played in the
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“Scaraniouche” (Metro Goldwyn)

“Bread” (Metro Goldwyn)

“The Red Lily” (Metro Goldwyn)

“Little Old New York” (Metro Goldwyn)

“Slave of Desire” (Metro Goldwyn)

“The Call of the Wild” (Pathe) “The Lone Star Ranger” (Fox)

F. M. HAMBURGER’S lobby displays for past attractions at the Circle theatre, Portland, Ore., mentioned in

his letter this week under “What Showmen Are Doing to Get Business.”

everyday community life of Hamilton.
If we were to depart from here today
to take up our task in some other town,
we feel that we could truthfully say:
“we’re leaving Hamilton a better town
than we found it.” And if in our con-
stant endeavor to make this city a better
place to live in, we inadvertently stepped
on some people’s toes, the mistake has
been of the mind, certainly not the heart.

To err is human; and it is only natural
that not everything we did or didn’t do
in the past five years was as it should
have been.

But through it all we’re still strong
for Hamilton, ready to go to the mat for

the old town at any time. If it’s good
enough to live and work in, it’s good
enough to fight for. That’s our idea

about Hamilton. Reputations don’t just

HAPPEN. The one that rightfully en-

titles the Palace to being known as

Hamilton’s Foremost Theatre is nothing
more or less than a reward for services
rendered, the result of thought, effort

and energy put forth in behalf of the
theatre-going public of Hamilton and
Butler county.

Our heartfelt thanks and appreciation

go forth to each and every one of our
patrons who helped—be it in ever so
small a measure -— toward the steady
growth and advancement of the Palace
theatre. And a lion’s share of our ap-
preciation and gratitude is expressed
herewith to the merchants and all others
who have helped the Palace Magazine
reach its present magnitude, size and
reader-interest.

(Above copy by Fred S. Meyer, Palace theatre,
Hamilton, O.)

TO THE MAYOR:
The Hon. Samuel Platt,

Mayor, City of Howell,
Howell, Mich.

Dear Sir:

In this town and others — from the
Atlantic to the Pacific—people are in-

vited to witness the splendid progress of
times. When a great personage is a

guest of our city, great personages at-

tend the reception. In short, great
people meet great people, and by gen-
eral contact and observation, develops
a broadening knowledge of world
activities.

We regret that we cannot introduce

to you in person two who have greatly

assisted in the advance registered in the

delicate and technical operation of build-

ing entertainment. I refer to Miss
Marion Davies and the producer of

“Janice Meredith,” William Randolph
Hearst.

We are proud, however, that we are
favored with the opportunity of inviting

you to the small city premiere presenta-
tion of the photoplay, and I trust that

you will give important consideration to

my recpiest for your presence on the

evening of the performance Monday,
February 9th.

In a word, I promise you one of the

most entertaining evenings you have
ever enjoyed. The success of the recent

Detroit showing of “Janice Meredith,”
a romance of our country, is a crowning
evidence that you, the Chief Executive
of our city, will pronounce it a startling

example of screen' art, for “Janice Mere-
dith” is truly inspired by what is termed
the world’s greatest story of romance.

Respectfully yours.

The Temple Theatre,

VERNON LOCEY,
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SHORT SUBJECTS

THE DEViL S CARSO ' WITH PAUL I HE STARKE!
WALLACE BEERY A Wd. R A.Y MO N D . HA T TO N; ‘ '

THE DEVII.'S CARCO* WITH NOTABLE CAST
"KOKO IN TOYLAND" INKWELL CARTOON

Max Fleischer’s “Out of the Inkwell” cartoon, “Koko in Toyland,” advertised in the lights of the Rivoli, New York.

Cartoon Earns
High Rating
The Rivoli, New York, has four

lines of lights on and under its

marquee. Playing “The Devil’s

Cargo’’ and “Koko in Toyland,”

with many other items of course,

three lines were given to the fea-

ture length picture and one to the

cartoon. The feature runs about

seven reels, the cartoon less than

one. That’s a high rating, a higher

one than short subjects often enjoy.

The photograph of the front is

reproduced in big dimensions be-

cause the apportionment of space

is big in importance.

Gumps Defy
Tradition
Universal’s series of Gump Com-

edies seems to have exploded the

tradition that newspaper comics

cannot be made into good film

comics. Reports from exhibitors

show a steadily increasing favor

for this product.

Perhaps one reason for this is the

fact that not too much effort is

made to stick to the newspaper

stuff. Other good reasons are Joe

Murphy and Fay Tincher, whose
Andy and Min are creations.

Prints and
Reception

Referring to a short subject, an

exhibitor writes, “The print was in

rotten condition. When one re-

ceives a print of this type it is no

wonder they stay home to listen to

the radio the next night. Better

prints are needed to compete with

the radio.”

Condition of print is analogous

to character of radio reception.

Films have the advantage in that

perfect prints can be enjoyed,

whether or not they customarily

are, while radio reception still is in

a development stage. Obviously it

is good business to provide good

prints of every subject, long or

short. Short subject prints seem

better cared for than feature prints,

generally speaking, but there

should be no “rotten condition”

prints in either division.

^Honeymoon
Hardships**

Lest Mr. Service forget to men-

tion it, we intrude to say that

“Honeymoon Hardships” is the

best Sennett comedy in ever so

long. It reminds you of the good

old days, the early Triangle era. It’s

purest slapstick and funny as can

be for every inch of its two reels.

It was shown at McVickers last

week and those who saw it were

convulsed. It’s about a couple who
go to spend their honeymoon in

the suburban home of a friend, with

more and funnier mishaps than

you’d think could be crowded into

the footage.
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"SALOME" WELL MADE
BUT SOMEWHAT FLAT

CjODFREY TEARLE and Jetta Gou-

dal move empty-handed through “Salome

of the Tenements,” a well made picture

flattened by lack of story. It’s a story of

New York’s East Side and the locale is

authentically reproduced, but there’s noth-

ing to get excited about at any point in the

narrative.

They seem decided to make Miss Goudal

a straight lead and that’s too bad. She’s

so much better vamp than the others. In

straight stuff she’s just another lead.

Godfrey Tearle may duplicate Conway’s

conquest but I doubt it, confessing the

while that I don’t know what women want

of their screen heroes.

"WIFE OF THE CENTAUR"
WORTHWHILE VIDOR FILM

K ING VIDOR’S “Wife of the Cen-

taur” is the work of an artist, whatever

may be said of his clay. There seems no

ground for concern on this score, however,

as early exhibitor reports use “peppy,”

“jazzy” and “smart” rather than stron.ger

adjectives in describing the picture.

John Gilbert and Aileen Pringle are the

central characters and restrained by Air.

Vidor they do unreasonable things reason-

ably. The wife, played by Eleanor Board-

man, is necessarily a repressed character-

ization.

Mr. Gilbert’s performance makes the

ladies talk about him as they leave the

theatre, but if he doesn’t quit scratching

his head they may change the tenor of their

comments.

"HONEYMOON HARDSHIPS"
TOO FUNNY FOR WORDS

T
J. HE editor of the “Short Subjects”

department warned me not to forget

“Honeymoon Hardships,” a Sennett com-

edy, in the week’s observations. I’d like to

oblige, but the thing is much too funny

for words. Wherefore, these lines to ap-

pease him.

"HARD BOILED" IS
GOOD ROACH COMIC

I IaL roach starts out well in “Hard
Boiled,” a two-reeler for Pathe, and most

people will get a lot of giggles out of it,

though the automobile sequence and the

rain stuff near the finish are somewhat
overdone.

Charles Chase is the lead and he’s great.

The story’s about a family reunion, a ven-

triloquist act that flops and ridiculous de-

velopments of both.

“Superb Entertsdmnent

—

1 want to see more like it”-..

T. O. SERVICE, motion picture critic

of the Exhibitors’ HeraliJ says—^“Clar-

ence Brown’s contribution to Carl

taemmle’s twenty-one ‘White List’

pictures—‘Smoldering Fires’ merits
the position of- being first on the Uni-
versal-Jewel list. It is my idea of

superb entertainment and I want to

see more like it. . . . The work of

the entire 'casVlifts it away above any-
thing this or any other company has
done in a long time.’’

You’ll Agree with Mr. Service!

CAPITOL—Starting Monday

Two-column ad by John W. Hawk-
ins, Allen Charette, Inc., New Bed-
ford, Mass., which undoubtedly sold
and satisfied everybody who could
get into the theatre.

Ha'tvkins Accepts
My Invitation

John W. Hawkins, Allen Charette,
Inc., New Bedford, Mass., is first to
accept my recent invitation to write
me "How Did You Like The Pic-
ture?" "Teeth" is his subject, and he
writes

:

"We have just Bnished running
Tom Mix’s picture, ‘Teeth.’ It is a

good picture for those who admire
Mix, but it might have been a knock-
out if the producer hadn’t muffed an
opportunity.
"A whole lot of footage is devoted

to the forest fire scenes which fur-
nish the climax of the drama. The
director and cameraman have done
their best with the forest fire epi-

sodes and in some respects they are
better than those in ‘The Storm.’ But
instead of spending a few dollars for
color stuff, the producer has seen £t
to leave the forest fire scenes in
black and white. The 61m is not even
tinted red.

"The result is that the whole forest
6re is absolutely lacking in punch
and realism. In fact it is so incon-
gruous that our people laughed at it

and I didn’t blame them. With a

couple hundred feet of 61m in natural
colors, the picture would have been
a wow.
"Why do they do it?"
I don’t know why they did it, but

the question is so well grounded that
I’ll be glad to give space to answers
from those who do. There must be
a reason.

"SCHOOL FOR WIVES" IS
HECTIC DOMESTIC DRAMA

^^TORIES about struggling artists who
hate men of wealth and stick to their ideals

when in need of money always give me a

laugh. Of course there are artists that are

temperamental, but the one Conway Tearle

portrays in “School For Wives” is too

overdrawn. Set in a picture freighted with

copybook titles, it simply doesn’t click.

There is also a deal of overacting on the

part of the millionaire, but this may be

due to a new angle on millionaires intro-

duced. This one lauds his son for his

spendthrift habits and, when he gives a

ball at which the ladies bathe in cham-
pagne and find diamonds in their salad

dressing, commends the boy for his in-

genuity.

That tells enough about the story.

"TOO MANY KISSES"
GREAT DIX VEHICLE

Jt^ICHARD DIX, as I’ve said before, is

there when it comes to putting pep and

punch in pictures. Although “Too Many
Kisses” isn’t exactly my idea of a he-man
title for Dix, you’ll forget it when the

thing gets under way.

It’s in the vein of Wallace Reid’s latter-

day pictures, the story of a father who
ships his expensively romantic son to a

distant country for corrective purposes.

Involved in the failure of the parent’s plan

are fistic battles in plenty and a happy

ending.

BETTY COMPSON DANCES
THROUGH A WAR PLAY

“NEW LIVES FOR OLD” was adapt-

ed from a French drama and, although

Clarence Badger has preserved the atmos-

phere of Paris during the world war, it

is not a great picture. The star is cast as

a famous dancer (you know the kind) at

whose feet men grovel and upon whom
they shower gifts of flowers and jewels.

The story is of intrigue, spies, plans and

such, with, of course, the love story never

deeply submerged. The happy ending is

delayed long enough for logic.

Miss Compson has had much better pic-

tures than this in the past year.

CRITIC, PERHAPS:
REVIEWER, NEVER!

John W. HAWKINS classifies me as a

critic in his ad on “Smouldering Fires” and

I suppose he’s right. That’s not the voca-

tion I enter in my income tax return, but

he couldn’t use that one very well for

quoting. I suppose anyone w'ho writes any-

thing about a picture is a critic, so that’s

that, but I do not want anyone following

Mr. Hawkins' example to use the word

“reviewer.”

Reviewers claim to know something

about the business \alue of pictures before

they are exhibited. If I ever slump to that

level you can call me anything you like.
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TO

Percy
Distributor: Pathe

Producer: Thomas H. Ince Corp.

Length: 6 reels

DIRECTOR R. WM. NEILL
Author Wm. H. Hamby
Adaptors Eve Unsell, J. G. Hawks
Cameraman James R. Diamond

PLAYERS
Percy Rogeen Charles Ray
Imogene Chandler Barbara Bedford
Lolita Ginsberg Betty Blythe
Holy Joe Jarvis Charles Murray
Jasper Rogeen Jos. Kilgour
Mrs. Rogeen Louise Dresser
Breezy Victor McLaglen

TYPE : Adapted from story “The
Desert Fiddler,” tells of a weak-
kneed youth who develops into a two-
fisted fighter. Story of early days of

San Francisco and the desert.

HIGHLIGHTS: Charles Ray’s por-

trayal of youth. . . . His metamor-
phosis into strong willed man. . . .

Saving of ranch from unscrupulous
gang.

Story: Percy Rogeen, a mother’s boy,
becomes his dad’s campaign manager and
is taught to drink and smoke. In a fight

he is thrown into a box car and even-
tually lands in the desert. He is saved
from a gang by Holy Joe. Together
they go to a gambling house and save
the girl’s property from a gang plotting
to get hold of it through holding back
the water.

T00 Much Youth
Distributor

:

State Rights

Producer: Duke Worne

Length: 5 reels

DIRECTOR DUKE WORNE
Author Grover Jones

PLAYERS
Jimmy Kenton Richard Holt
Marguerite Crandall Sylvia Breamer
Ned Crandall Harris Gordon
Francetti Joseph Belmont
Mark Kenton Charles K. French
Pat Casey Walter Perry

TYPE : Comedy - drama written
around present - day flappers and
youths, with heroic finish.

HIGHLIGHTS: Work of Richard
Holt and Sylvia Breamer. . . . Dash
of auto across bridge into burning
forest.

Story: Mark Kenton, real estate
dealer, worries because his son Jimmy
spends his time in cafes. He enlists
the services of a prohibition agent and
he arrests Jimmy drunk in a cafe. Jimmy
promises a cabaret girl he will reform.
The elder Kenton sends him to San

In both of these views of “Wife of the
Centaur” a fair idea may be drawn
of the characterization portrayed by
Eleanor Boardman, John Gilbert and
Aileen Pringle, who appear in the
Metro-Goldwyn-Mayer production.

Francisco to sell real estate. He again
meets the cabaret girl and dashing
through a forest fire saves her.

The Re-Creation of Brian
Kent

Distributor

:

Principal Pictures Corp.

Producer: Principal Pictures Corp.

Length: 6,878 feet.

DIRECTOR SAM WOOD
Author Harold Bell Wright
Adaptors

Mary Alice Scully and Arthur Staffer
Cameraman Glenn MacWilliams

PLAYERS
Brian Kent Kenneth Harlan
Betty Jo Helene Chadwick
Aunty Sue Mary Carr
Judy ZaSu Pitts
Mrs. Kent Rosemary Theby
Harry Green T. Roy Barnes

Homer Ward .....Ralph Lewis
Jap Taylor Russell Simpson
Detective Ross DeWitt Jennings
Sheriff Knox Russell Powell

TYPE: Story of a shell of a man,
who is re-created through deep
mother-love of spinster school teacher.

HIGHLIGHTS: Attempting to die

by pushing his boat into current of
sioift stream. . . . Briant Kent
robbed of desire to die. . . . Aunty
Sue, spinster school teacher, nurses
him back into the man he once was.
. . . Fight between Judy and Betty
Joe. . . . Mrs. Kent’s fall into river.

Story: Brian Kent, disgusted with life,

tries to do away with himself by letting
his row boat carry him into swift current
that leads to falls. He is found by Judy
and is mothered by Aunty Sue, who be-
stows true mother-love. Brian fights
back to win a place in her good heart. It
is then he meets Betty Jo, and he tells
her of his empty crooked life. His wife,
a jazz-mad city girl, finds him in the
country, but she is killed when her boat
is drawn to the falls. Brian and Betty
then have each other.

The Man Without a
Country

Distributor: Fox

Producer: William Fox
Length: 10,000 feet

DIRECTOR ROWLAND V. LEE
Author Edward Everett Hale
Adaptor Robert N. Lee

PLAYERS
Lieut. Nolan Edward Hearn
Anne Bissell Pauline Starke
Mrs. Nolan Lucy Beaumont
Aaron Burr Richard Tucker
Lieut. Riddle Earle Metcalfe
Maj. Bissell Wilfred Lucas
Col. Morgan Francis Powers
Peter Harvey Clark
President Lincoln George Billings

TYPE : Melodrama based on Hale’s

story of American officer who con-

demned the U. S. A. and becomes an
exile.

HIGHLIGHTS: Excellent work of
Edward Hearn. . . . Pathetic situa-

tions. . . . The fight at sea. . . . Lib-

eration of slaves. . . . Portrayal of

Lincoln by Billings.

Story: Denouncing the United States
in a fit of anger, when he becomes mixed
up in political intrigues with the traitor

Aaron Burr, Lieut. Nolan is forever ex-

iled from his country. His sweetheart
endeavors to have him pardoned, but he
is not admitted to the country until Pres-

ident Lincoln intercedes. He has grown
repentant with the years, and finally is

united with his sweetheart, but the par-

don arrives too late.
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The Monster
Distributor: Metro-Goldwyn

Producer: Meti’o-Goldwyn

Length: 6 reels

DIRECTOR ROLAND WEST
Author Crane Wilbur
Adaptors

....Willard Mack and Albert G. Kenyon

PLAYERS
Dr. Ziska Lon Chaney
Betty Watson Gertrude Olmsted
Watson’s Head Clerk Hallam Cooley
Under Clerk Johnny Arthur
Constable Charles A. Sellon
Caliban Walter James
Daffy Dan Knute Erickson
Rigo George Austin
Luke Watson Edward McWade
Mrs. Watson Ethel Wales
TYPE : Mystery comedy-drama con-

cerning lunatics in an asylum who
capture outsiders.

HIGHLIGHTS: Work of Lon
Chaney. . . . Scenes in the operat-

ing room. . . . Chase over house
tops. . . . Thrills. . . . Johnny
Arthur’s work.

Story: A young amateur detective
and his friends are held in an asylum by
a couple of lunatics. A crazy surgeon
attempts to operate on a girl to transfer
her soul to that of a man and the inmates
rig up various devices of torture. Jus:t

as the doctor is about to perform the
operation the police break in and save the
sane ones.

The Right Man
Distributor: Rayart Pictures

Producer: Geo. Blaisdell

Length: 4850 feet

DIRECTOR John Harvey
Author Harry P. Crist
Adaptor Harry Crist
Cameraman Jack Young

PLAYERS
Tip O’Neil George Larkin
Mary Burton Mary Beth Milford
F. Bruce Dergan Jerome La Gasse
James J. Hoyt Roy Laidlaw
Mrs. Hoyt Olive Kirby
Denny O’Reilly Milburn Morante
Moha, servant Max Bennett
City Editor Milton Fahrney

TYPE : Melodrama of newspaper
men and crooks.

HIGHLIGHTS: Good comedy part
by Milburn Morante as “Tip’s” Pal.

. . . The love interest supplied by
Mary Beth Milford. . . . Thrilling

fight between Larkin and crooks at

the publisher’s home.

Story: Mrs. Hoyt is infatuated with
Dergan, the managing editor of her hus-
band’s newspaper. Dergan buys a hat
similar to Hoyt’s and then calls on Mrs.
Hoyt—Moha, faithful to his master,
shoots at Dergan but kills another—

a

crook. Mrs. Hoyt hides the hat. Tip
O’Neil, a reporter, is aware of Dergan’s
real villainy and the fact that Dergan
is “playing” for the newspaper stock
which Mrs. Hoyt owns. So when Dergan
tries to win the affection of Mary Bur-
ton, who also works in the office. Tip
gets busy and frustrates Dergan’s every
move. Dergan finally gets shot by Moha
when he attempts to take the stock cer-

tificates from Mrs. Hoyt. Mary and Tip
are happy as they drive away from the
Hoyt residence with Denny, Tip’s pal,

as the chauffeur.

Playing With Souls
Distributor: First National Pictures,

Inc.

Producer: Thomas H. Ince

Length: 5831 feet

DIRECTOR THOMAS H. INCE
Author Countess de Chambrun
Adaptor. C. Gardner Sullivan
Cameraman Hal Mohr

PLAYERS
Bricotte Jacqueline Logan
Margo Mary Astor
Matthew Dale Clive Brook
Matthew Dale, Jr William Collier, Jr.

Amy Dale Belle Bennett
M. Jomier Joseph Swickard
Louise Jessie Arnold

TYPE: A drama of an American
youth in Paris, neglected by his par-
ents almost from infancy.

HIGHLIGHTS: Young Matt writ-
ing a letter to himself from his moth-
er, to be like the other boys in school.

. . . His capture by the wiles of Bri-
cotte, dancer in a cheap music hall.

. . . Knocked down for impertinence
by his unknotvn father. . . . His
father’s winning Bricotte away from
him. . . . The fight. . . . Matt’s at-

tempt to drown himself. . . . The
rescue by his father, reconciliation.

Story: Matthew Hale and his irre-

sponsible wife separate. Hale giving his
wife control of their son until he is of
age. She places him in a French school
while she wanders about the continent,
having a gay time. He is so lonely for
her that he writes letters to himself. At
twenty, forsaken of both parents, he
leaves school and Margo, the young girl

he loves, goes to Paris to find out about
his father. The agent knows nothing and
Matt decides to go to the dogs, falls a
victim to Bricotte, dancer in a cheap mu-
sic hall. His father comes, unknown to

Matt, wins Bricotte away from him. Out
of funds. Matt forges his father’s name,
later jumping into the Seine. His father
rescues him; they are reconciled and the
girl he loves comes to him.

Taming the West
Distributor: Universal

Producer: Carl Laemmle
Length: 5304 feet

DIRECTOR ARTHUR ROSSON
Author B. M. Bowers
Cameraman Harry Neuman

PLAYERS
John Carleton Hoot Gibson
Beryl Marcelline Day
Terrence Weaver Morgan Brown
John Carleton Edwin Booth Tilton

TYPE; Western comedy-drama
concerning a rich youth who goes
west, wins rival ranchman’s daugh-
ter’s hand and settles down.

HIGHLIGHTS: Hoot Gibson’s
work. . . . His arrival at ranch. . . .

Comedy touches. . . . Love interest.

. . . Wild ride in auto.

Story: John Carleton is given his

final check by his rich father following
a wild party. He arrives on his dad’s
ranch and wins over the cowboys by his

fist work and his riding. He also wins
the hand of Beryl, daughter of a rival

rancher, and brings his father and the
rancher together.

KINOGRAMS No. 5060: Quebec, Canada, Dog
teams from all parts Canada and U. S. in inter-
national race.—San Francisco, Cal., Poor miner
gets verdict for $20,000,000 after 19 years.

—

Washington, Paavo Nurmi is received by Presi-
dent Coolidge.—Washington, Six footers only for
White House cops.—Brooklyn, N. Y., Parade of
antique fire fighting apparatus.— New York,
School for acrobats.—San Pedro, Cal., Airmen
show excellent marksmanship.—Manchester, N.
H., Super Brownies go in swimming in ice water.

KINOGRAMS No. 5061: Manhattan Transfer,
N. J., Crash of trains costs heavily in death and
injury.—New York, U. S. Ambassador to Great
Britain arrives on Berengaria.—-Husky English
misses run miles and miles.—Belmont Park, N.
Y., Thoroughbreds test expensive legs.—San
Bernardino, Cal., California does not deny she
raises oranges.—New York, Women get jobs as
officers of ocean going ships.—Washingtqn, Don
Manuel Tellez, Mexican Ambassador, visits capi-

tal.—San Francisco, Mules break into elite sport
class.—New Orleans, Rex rules joyous mardi
gras fete.

PATHE NEWS No. 17: Los Angeles, Inven-
tion tests perils of wind currents.—Brattleboro,
Vt., Star jumpers compete in Ski contest.

—

George Alexander Parks, named governor of
Alaska.—Ann Arbor, Mich., Marion Le Roy Bur-
ton, noted educator, dies.—New York City, Amer-
ica will show Europe some real Indians.—Miami,
Fla., "Shooting the waves” is latest fad.

—

Cannes, France, Battle of Flowers.—Shanghai,
China, Refugees flood city.—Chicago, Spring
styles are here at Women’s Apparel show.

—

Washington, D. C., President Coolidge proposes
second international conference to limit arma-
ments.

PATHE NEWS No. 18: New Haven, Conn.,
Eli oarsmen begin spring training.—Kiel, Ger-
many, “Rotor ship’” show's power in test voyage.
—New York City, Willie Hoppe, again champion
of billiards.—Carthage, Africa, Archaeological
discoveries in North Africa.-^Hiroshima, Japan,
Firemen star acrobats.—Sullivan, Ind., fifty-one

dead in mine disaster.—Quebec, St Goddard wins
international dog derby.

INTERNATIONAL NEWS No. 18: Paris,

France, French firemen display speed in Paris.

—

San Diego, Cal., Twin contest.—Cave City, Ky.,
Curtain falls on cave tragedy.—;In Arctic Sea,

Whalers brave Artie sea for “Big Game.”—Mt.
Etna. Italy, Intrepid fliers explore new crater

Mt. Etna.
INTERNATIONAL NEWS No. 19: Quebec,

Canada, Dog derby in blinding snow.—Sullivan,

Ind., Heroic comrades brave death to save 51

buried in mine.—Troy, N. Y., Dynamite lowers
huge blast furnace.—New York City, President
makes riding hobby horses popular.—Seattle,

Wash., Falls a-plenty in motor cycle races.

—

Orleans, Mass., Desperate efforts fail to free

trapped submarine.

FOX NEWS No. 42: Croton, N. Y., Floods
cause overflow of reservoir.—South Carolina,

Springtime finds the birds busy at the task of

raising their families.—Cambridge, Mass., Coach
Haines uses big 20-oared scow.—New York City,

The famous Fulton fish market.—Paris, Depart-
ing for the U. S., taxis that helped save city in

1914.—Brattleboro, Vt., Thrills are plentiful as

Bing Anderson soars 190 feet.—U. S. S. Utah
visits Straits of Magellan, warship follows trail

of Portuguese explorer.—Minneapolis, Shod with
special spiked shoes, champion trotting horses.

—

Manhattan, Mont., Here’s what to do with your
mountain lion.—-Lake Michigan, Staunch ferry

boat, plying the waters of Green Bay, plows its

way through solid ice 5 feet thick.

FOX NEWS No. 43: Pebble Beach, Cal., Miss
Marion Hollins of New York defeats Miss Louise

Fordyee of Ohio.—Burlington, Vt., High jinks

on the campus.—New York City, The world’s

foremo,st composers, pianists and singers attend

the first annual Musicians’ Ball.—Bunnyland,

Now is the time for all little girls and hoys to

acquire Easter rabbits.—Palm Beach, Fla., Mayor
Hylan lays aside the cares of running the Me-
tropolis to enjoy a winter vacation in surf.—The
Pas, Canada, Emil St. Goddard, the boy musher,

triumphs in 200-mil_e dog_ derby.—Venice, Italy,

Many Americans mingle in the throng of Euro-

pean sojourners.—Miami, _Fla., A new_ idea in

morning exercises—^capturing and taming 150-

pound alligators bare-handed.—On Oregon Coast,

Defying death in hea-vy seas to take supp!ies_ to

Jcpepprs of Hg’hthouse.—Philadelphia, Explosion

of oil tanker shakes city.—Tampa, .Fla., Many
narrow escapes from upsets as nation s fastest

speed boats race over rectangular course.

F. B. O. to Keep Brent
(Special to Exhibitors Herald)

HOLLYWOOD, March 3.—A new con-

tract for a long term has been signed by

Evelyn Brent with J. I. Schnitzer, repre-

senting Film Booking Offices. First of her

new series will be “Alias Nora Flynn,” the

story by Fred Myton.
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PUREDf PERSONAL

K ansas city.—

D

r. M. a. Dickey has

disclosed plans for the construction

of a 1,500 seat house here following his

purchase for $15,000 of a site for the

building from E. L. Salmon... This is

the fourth theatre to be undertaken in

this city in the past month. Victor J.

DeFee is the architect. . . Local ex-

hibitors and their families were enter-

tained in large numbers at the revue and
dance at Convention Hall under the super-

vision of the Cosmic Production Company.
It was staged by the latter’s representa-

tives, Bryant Washburn, Kathryn McGuire,
Cullen Landis, Anna May Wong, Helen
Holmes, Jack Daugherty, Carl Miller, Joe
Murphy and others. . . The Missouri
theatre, a Shubert house, has temporarily

returned to its former policy of showing
motion pictures, with “The Call of a

Nation,” a war picture, on last week under
the auspices of the Veterans of Foreign
Wars. . . Estelle Taylor, and her hus-

band, Jack Dempsey, spent two days in

Excelsior Springs, Mo., a health resort,

this week. They proceeded on their way
from California to New York. . .

Elliott Dexter is spending the second week
of a 14 week visit here. He is playing

at the Orpheum in a sketch written by
himself. . . M. L. Guier, owner of the

Auditorium theatre. Slater, Mo., went be-

fore a jury and put to rout an old Sun-
day closing ordinance which had been dug
up to close his theatre on the Sabbath.
He now is showing Sundays to good
crowds. . . The Columbia theatre. Fort
Madison, la., will be taken over March 1

by Capitol Enterprises of Kansas City,

Samuel Harding, president, announced the

other day. The Orpheum of Fort Madison
was taken over by the company recently.

. . Charles Knickerbocker, P. D. C.

branch manager, is spending most of his

time in Southern Missouri and Oklahoma,
looking after contracts. . . . E. C. Rhoden,
manager of the new Midwest Film Dis-
tributors, Inc., on his first time at his

desk found scores of letters, wishing him
well, a number of the letters containing
contracts. . . As proof that business is

good, the Kansas City Universal branch
has increased its sales staff to eight men,
W. E. Rosemvald, who will cover Western
Kansas, being the eighth man. . . .

"Cheersinger” Reynolds, the hustling Uni-
versal salesman, was the first to turn in

a 100 per cent pledge “Laemmle Jubilee
Month.” . . Russell Borg, Educational
booker, although ridiculing cross word
puzzles, is buying more of that type of

product to take care of increasing business.

. . . W. E. Truog, new Universal district

manager, is in St. Louis looking over the

situation. . . . Among out-of-town exhibit-

ors in the market last week were : M. L.
Guier, Auditorium, Slater, Mo.

;
Lawrence

Brenniger, Topeka, Kas.
;

Charles Sears,

San Francisco

First Runs
(Week Beginning February 21.)

LOEW’S WARFIELD: “Excuse Mo,*’ Metro-
Goldwyn.

CALIFORNIA: “Forty Winks,” Paramount.
IMPERIAL: ^’Golden Bed,” Paramount^

second week.
GRANADA: “Rose of Paris,” Universal,
CAMEO : “Barbara Frielchie,” Producers

Distributing Corporation,
UNION SQUARE : “The Narrow Street,”

Warner Bros,
STRAND : “Teeth,” Fox.
BEATTY’S CASINO: “Clean Heart,“F*(o-

graph.

Sears Circuit, Nevada, Mo. ;
Mr. and Mrs.

C. E. Christian, Excelsior Springs, Mo.

;

Y. E. Wilhoit, Jefferson, Springfield, Mo.

OTTAWA, ONT.

—

Jlenry Morton, a

prominent owner of Winnipeg, has

added two suburban theatres to his list,

the Wonderland and Crescent theatres.

He now owns five, having bought the last

two from John Hyde, who owned them for

the past five years. . . While John
Davis is in Alabama at the bedside of his

mother Fred W. Crosbie is temporary man-
ager of the Metropolitan theatre, Winni-
peg. . . Fire damaged the Grand thea-

tre, Moncton, N. B., to an estimated loss

of $50,000. Torrie and Winter, owners,
are determining the cause. . . Sir James
Lougheed, of the Canadian senate, cele-

brated the 13th anniversary of the open-
ing of the Grand theatre, Calgary, Alb.,

with a special bill. . . The staffs of the

Capitol and Strand theatres in Calgary,
Alb., both under the banner of the Fa-
mous Players Canadian Corp., have been
holding fortnightly dances at a local

dancing studio. At the latest dance, which
was of the “barn” variety, various prizes

were offered for costumes and the chief

prize was presented by the Silver Spray
Brewing company of Calgary—said to have
been several cases of the best 10 per cent

beverage. Manager John Hazza of the

Capitol and Manager Tubman of the

Strand were guests of honor.

SAN FRANCISCO, CAL.—/. Fitzgerald
is now publicity man at the Pantages

theatre, Bennie Muller having resigned the

position to go to the Wigwam and Haight

theatres. . . . C. F. Weber is supplying
seats for the Red River Lumber company
which is building a motion picture theatre

for its employes at Westwood. . . . Plans
have been completed by the Pacific States
Theatre Corporation for the erection of the

new Fresno house—2,000 seats. It will be
called the Wilson. . . . Ellis J. Arkush
plans a $250,000 house in Burlingame. . . .

The local office of First National is in re-

ceipt of a letter from the superintendent of
schools, Sacramento, praising “Abraham
Lincoln.” . . . The New Vista theatre, cost-
ing $30,000, will be opened by Paul Weiss
at Rio Vista April 1. . . . PVill W. Bradford,
formerly manager of the Hippodrome, be-
came manager of the Strand theatre last

week under its policy of first run pictures
and vaudeville. . . . Eugene Perry will

manage the Hippodrome, now called the
Union Square. . . . Walter J. Rudolph,
thrice winner of the Chicago Musical Col-
lege’s diamond medal, is in charge of the
Union Square’s orchestra. . . . Following
completion of the “moving stage” in the
Granda theatre by Jack Partington, he an-
nounced that he will leave on business for
New York in connection with booking pro-
ductions for Herbert Rothchild. . . . Ruby
Bozo has sued the Strand theatre, alleging
that a sandbag struck her as she went to

the stage. . . . Mack Sennett Studios an-
nounce the return of Pete Carroll, former
Pathe manager. . . . Mrs. M. Lowery is

back with Metro-Goldwyn as biller. . . .

Detroit, MICH.—-Michigan exhibitors
focused their eyes on Redford last

week, where a bitter campaign that threa-

tened the induction of the old blue laws
into the town’s activities brought a record
crowd to the polls. The contest virtually

was one between a minister and the local

theatre owner, the reform element insisting

that the theatre close on Sunday. The
vote gave the theatre a 3 to 1 victory and
all Michigan towns threatened by a refer-

endum on the Sutiday closing problem ac-

cepted the victory as a precedent for every
theatre in the state. . . . Lou Cohen of the

Cohen theatres and Phil Kaplan, of the

Theatrical Advertising Agency, have re-

turned from a month’s trip to Southern
points. They are all tanned up and wear
checkered suits. . . . W. D. Ward, ex-
change manager for Fox for several years,

has opened his own exchange in the Film
Building and has secured Michigan dis-

tribution rights to Preferred Pictures.

Ward is the oldest film exchange manager
in point of service in the Michigan terri-

tory. . . . Harry W. Ross, former division
manager for Paramount in this territory,

will return from Florida in time to take

up his new duties as Chicago division man-
ager on March 1. Ross will continue to

maintain his permanent residence in De-
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troit. . . . The Detroit Film Board of Trade
elected the following officers at its regular
meeting last week: President, Otto Belle,

Paramount; vice-president, Harlan Starr,
Educational; secretary, David Palfreynian

;

treasurer, Arthur Elliott, F. B. O. The
new joint board of arbitration comprises
Joseph Friedman, Universal; Arthur Elliott

and Joseph Saxe, Favorite Films. . . .

Samuel Caplan of the Metropolitan Motion
Picture Company is spending a two weeks’
vacation in Augusta, Ga., as the guest of
Ty Cobb. . . . Lester Matt’s new Flint the-

atre opened last week with “K—the Un-
known,” a Universal feature, as the attrac-

tion. This gives Matt two big houses
downtown. . . . G. A. Benner of Hart,
Mich., is the new owner of the Grotto the-

atre, Constantine, Mich. He and E. N.
Harris, owner of the Amusement theatre

at Hart, were in Detroit booking pictures

for Benner’s house last week.

TNDIANAPOLIS, IND.—The premiere
A of “The Tragedy of Floyd Collins” was
given last week at the Whynot theatre,

Greenfield, Ind., by Frank J. JJeinbiisch,

owner, who made the picture. He owns a

chain of theatres in the state. . . . Work
has begun on the building which Famous
Players-Lasky will occupy about May 1

as an exchange at 134 West Michigan
street. The cost will approximate $75,001).

. . . H. F. Goodamote, Paramount sales-

man, has returned from Johnstown, N. Y.,

where he visited relatives. He stopped off

at Pittsburgh to visit friends he made
while located there with Reelart. ... 0. //.

Oehler, formerly with Warner Brothers, in

Southern Indiana, has resigned and re-

turned to his home in Milwaukee. . . .

“Irv” IVaterstreet, Paramount exploiteer,

returned last week from Vincennes and
Terre Haute where campaigns on forth-

coming productions were launched. . . .

Janies D. Kennedy, manager of the Apollo
theatre, is preparing for Revival Week of
Harold Lloyd, which is to feature a re-issue

of Lloyd’s “Now or Ne\er.” Emil Seidel.

director of the orchestra, has arranged spe-

cial music for the week. . . . Samuels &
Company has been incorporated here to

buy and sell motion picture advertising
films. The members of the firm are
Hyman D. Samuels, Mark F. Rhodes,
Reginald L. Drought, and Fred J. Men-
ninger. . . . The series of Abraham Lincoln
pictures, shown under the auspices of the

Parent-Teachers’ Club of Shelbyville, Ind.,

has been completed with the result that

parents believe much benefit was received

by children. . . . The fee of $100 a year
on each playhouse and theatre set by a

city ordinance at Mishawaka, Ind., has been
ordered amended. The city council has
authorized Charles IF. Bingham, city at-

torney, to prepare a clause which will re-

sult in the rating in ratio of the capacity

of the houses. . . . The Royal theatre has
been sold by R. C. Furnish to N. D. Ford-
ing, Muncie, Ind., who took possession

March 1.

CT. LOUIS, MO.—The Bridge theatre,

4869 Natural Bridge avenue, has been
sold by Harry Worack to J . Werner, who

Philadelphia

First Runs
(Week Beginning February 23.)

^TAINF^EY : “Coining Through,” P a r a-
mount.

S FANTON : “Greed.” Metro^Goldtcyn.
KARI/rON : ”ln Every Woman’s Life,”

First .\ational.

ARCADIA: “Isn’t I^ife \^’onderfuI ?” Unit-
ed .‘irtists.

ALDIINE: “The Lost World,” first /Va-

tional.,

CAPITOL: “Tomorrow's Love,” P a r a-
mou nt.

FOX : “The Dixie Hanilicap, “.T/etro-Cold-
wyn.

PALACE: “The Only W'oman,” First Na-
tional.

VICTORIA: “The Early Bird,” C. C. Burr.

is in post office service. . . . George
J^ankey has purchased the Grand theatre
at Shawneetown, 111., from J. W. Nay.
. . . IF. A. Steiaart has sold the Em-
press theatre, Haiti, Mo., to J. L. Dorris.
. . . The Opera House, Makando, 111.,

has been leased by Messrs. Kendall &
Clark, Marion, 111. . . . Logan Woods
has taken over the Triangle theatre, Joppa,
111., formerly owned by Charley Rickard.
He has renamed it the “Logan.” . .

Sidney Meyer, general salesmanager for
Fox, addressed the local organization re-
cently. . . . Charley Werner, manager
here for Metro-Gokhvyn, returned to his
desk during the week still feeling somewhat
shaky. . . . E. 0. Brooks, serial sales
manager for Pathe, gave an address at the
local exchange, when Pathe’s serial,

“Idaho,” opened at the Missouri. The big
Paramount first run house used special
newspaper advertising to exploit the film.

Green Luttrell, owner of the Majestic
theatre, Jacksonville, 111., buried his mother
on Sunday, February IS. She lived to be
92 years old. Extreme age caused her
demise. . . . Roger Thompson, former-
ly short products manager for Universal
exchange, has joined the Paramount sales
organization. He has been assigned to
Southern Illinois. . . . Joe McGinnis,
formerly with the St. Lotus Post-Dispatch,
is now in charge of the publicity of Wil-
liam Goldman’s fleet of theatres.

Wesley Barry passed through on his way
back to Hollyw'ood via Chicago.
Billy Mueller of Jefferson City, Mo., was
seen along Picture Row. Other visitors

w'ere Bob Clarke of Effingham, 111., and
Green Imittrell. . . . During a perform-
ance at the Plaza theatre, 5597 Etzel ave-
nue, two armed bandits stuck up Ruby
Glock, cashier of the theatre, and took $83
from the register. The bandits were away
before help arrived.

director of the Universal Pictures
Corporation, touring Pacific Coast ex-
changes, w'as a visitor last week, conferring
with L. J. Schalaifer, manager of the local

offices. . . . Manager H. A. Black of the

Vitagraph offices believes when results of
Vitagraph’s anniversary month, February,
have been checked. Pacific Northwest will

stand among the highest in district book-
ings, while Seattle, if not a first prize win-
ner, will be near the top of the list. Show-
men have entered into the spirit of the con-
test between 'Vitagraph exchanges and are

as keen as exchange men for Seattle to win
high honors. While certain branches of
the industry are trying to determine what

type of picture is popular, the boys at the
Vitagraph declare every type of good pic-

ture is popular in Pacific Northwest. . . .

J. E. Ulsh, proprietor of the Victory thea-
tre, Anacortes, and Rex theatre, Mt. Ver-
non, was a recent visitor along Third Ave-
nue. He announced he has consolidated
with B. B. Vivian, of the Empire theatre,

Anacortes. . . . Ben Shearer, of the B. F.
Shearer, Inc., is a busy man these days.
Besides a number of out-of-town jobs, the
Shearer firm has equipped a number of
local theatres. Among the most recent
jobs is new opera chairs of the latest type
for the lower floor of the Columbia theatre.

. . . Mt. Rainier National Park again wins
over Alaska for the setting of a realistic

Northland play. . . . Frank Lloyd, director,

has been in the Northwest several weeks
seeking a background for Rex Beach’s
“Winds of Chance.” Because of the Yukon
is not open until June, the story will be
filmed “outside.” Concern of local film in-

terests over possible unfavorable legisla-

tion introduced at the legislature this win-
ter has been relieved by action of the gov-
ernor, to carry out his promise of economy,
in persuading the legislature to clear up
business on hand and close the session

without considering the great amount of

lobbied measures urged by various inter-

ests, according to Jim Hone, secretary of
the M. P. T. O. of Washington. . . .

Seattle’s taste in motion pictures is so re-

spected by big film releasing organizations
that they regard this city as a barometer
indicating the general success or failure of
any and all important productions, was the

interesting statement made by Ned Marin,
Lffiiversal sales director, here.

A LBANY, N. Y.—The past week brought

J. J. Schmuch, special representative

for the Timely Film company, up from
New Haven, Conn., for a week or so.

He made his headquarters at the Pathe
exchange. . . If there is a busy ex-

hibitor in the Mohawk Valley, it is Al
Bothner, who not only manages Smalley’s

theatre in Mohawk but books up talent for

amateur nights at Smalley’s houses in St.

Johnsville, Fort Plain, and Mohawk. . .

Eva Goldstein, sales control girl at the

First National exchange, is back after a
week’s illness. . . E. E. Lowe, one time
assistant luanch manager of the Fox ex-
change who later went to Buffalo then to

Denver, is once more back in Albany with
the Producers’ Distributing branch. . .

Charles Sample, of Schaghticoke, was
along Film Row last week, saying it had
been the worst winter in years, but failed

to specify whether he meant storms or

business. . . Mrs. Francies McGraw,
and daughter, of the Gem theatre in Little

Falls, were along the Row during the week,
buying pictures. . . M. Goldstein, of the

F. B. O. exchange, who has been in poor
health, collapsed last week and was taken
to New York. . . ILerman Stern, local

manager for F. B. O., put over some big

sales last week, for Albany. Schenectady,
Troy, Glens Falls and Amsterdam, to the

Peerless Booking Agency. . . George M.
Loomis, of Frankfort, will build a theatre

in the Spring. . . A. W. Goodman, of

the Orpheum in Utica, was along Film
Row last week for the first time in two
years. . . The week also brought Phil
Markel, of Boston, with theatres in that

city as well as Adams, Mass., and William
Benton, of Saratoga. . . Murry Ross,
of Buffalo, is a new salesman at the Fam-
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ous Players exchange. . . A. J. Michel,

chief auditor for Famous Players, was in

town during the week. . . In Utica, Pop
Linton will open his new theatre the fore

part of March. . . Yotuig & Whitney,
of Ilion, are building a theatre. . . . William
O’Connell is managing Smalley’s house in

Hamilton. He was formerly associated

with R. V. Erk, in Ilion. . . Jack Good-
man is managing Smalley’s house in

Catskill. . . Jake Golden, of Harmanus-
Bleecker Hall in Albany, is putting on
stunts with his pictures and is drawing
crowds. During the week of March 9, he
will make movie tests on the stage of

those who wish to enter films. . . Oscar
Perrin brought “Abraham Lincoln’’ back
putting it on at the Clinton Square theatre.

He was unable to accommodate the crowds
at the Lincoln two weeks ago. . .

Walter Hays, president of the New York-

State M. P. T. O., was in town during
the week returning from New York. . .

Sam Hochstim, of the Star in Hudson,
has installed some clever lighting effects

on the outside of his theatre. . . Bob
Wagner, of the Gateway, in Little Falls,

was in Albany last week, sitting on the

arbitration board. . . . Uly S. Hill, man-
aging-director of the Mark Strand and
Troy theatres, announced during the week
that Junior Movies at these two houses
would conclude the first week in April.

Exawjct
PLACE
CALT LAKE CITY, VTAU.—Cecil B.

DeMille, F. C. Monroe, and party
passed through this city on their way to the
Coast, where the director will turn ’em out
for Producers Distributing Corporation.
. . . Donn McElwain, assistant director of
Fox at New York, was here this week. He
left Wednesday for Hollywood. . . . James
R. Keitz, Greater Features manager, was
in the central part of the state this week.
. . . C. W. Enneking, selling for Greater
Features, is doing some good business on
his new job. . . . Harry Lustig, division
manager for Metro-Goldwyn, left yesterday
for Los Angeles after spending a week at

the local office. . . . George L. Cloward,
M-G local manager, will be back from Idaho
this week. . . . H. W. Braly, Famous resi-

dent manager, is going over Idaho with
C. J. Epperson salesman. . . . Paul DeMaur-
dant will open his new Mission theatre at

Blackfoot today. It seats 350. Third one
in this city for Paul. . . . J. C. Jones is the
new booker at Vitagraph. . . . George Jen-
sen is burning them up in Montana this

week for Vitagraph. . . . R. S. Stackhouse,
Vitagraph branch manager, received word
this week that the local office is fourth in

the Twenty-eighth Anniversary drive.

Listed among his recent acquisitions is a
baby, bungalow, radio set, police dog and
Flint sedan. But Stack still speaks to the
boys. . . . Samuel Henley, “U” chief in

these parts, sallied forth into the wilds of
Idaho this week all het up over “Phantom
of the Opera.” . . . Carston Dahnken, vice-

president of the company which owns the

American theatre here, left this week for
California, a sick man. Doctor ordered ten

days complete rest. . . . Leonard Tidwell,
and C. L. Walker, Fox salesmen, hied them
to Southern Utah Wednesday. . . . Joseph
Solomon is back in God’s country. Was
formerly with Universal here. Just re-

turned from Los Angeles where he has
been hitting the rails for F. B. O. Expects
to line up with one of the local offices. . . .

Abel Davis, able manager for F. B. O., an-
nounces that he has a picture in every
theatre in this city this week

;
also that he

Salt Lake City

First Runs
(Week Beginning February 15.)

AMERICAN : “As a Man Desires,” First

National; “West of Hot Dog,” Pathe;
“Newspaper Fun,” F. B. O.

K 1 N E M A: “The Turmoil,” Universal

;

“Fight and W'in,” Universal.
PANTAGES; “On the Stroke of Three,”

F. B. O.
PARAMOUNT EMPRESS : “Coming

Through,” Paramount; “Feet of Mud,”
Pathe.

VICTORY : “Cheaper to Marry,” Metro-
Gold tv yn; “Honeymoon Hardships,”
Pathe.

has sold solid the entire block of pictures

up to September 1, in this city. All this in

celebration of the first anniversary of his

arrival at the local F. B. O. as manager.
K, Bloom, in ^Montana, and E. M.

Gibson, Idaho, are sending in sheaves of

contracts for F. B, O. ... A. B. Hager,
owner of the Kcx at Idalio Falls, will

officiate as official cameraman at the dog
derby at Ashton on Februar}- 23, for Pathe
News. . . . W. G. Seib, local manager, ar-

ranged the details while in Idaho last week.
. . . Vete Stewart, short subject salesman
for Pathe, just returned from a swing
through Idaho and Wyoming. . . . We have
with us this week by way of exhibitors

from other environs: E.d. Ryan, Liberty
theatre, Brigham City; N. W. Peterson,

Lynn theatre, Fillmore
;
Harmon and Lou

Perry, Ogden, LTah, and Stanley Rich, Rich
theatre, Montpelier, Idaho. . . . Carl Stern

just returned from his initial road trip since

opening the Iffiited Artists exchange here

as manager.

Denver, col.—

D

enver Exchanges
have recently been enjoying visits from

numerous Wyoming exhibitors. Among
these who are in town at the present are

John E. Bangs and P. J. Johnson of Raw-
lins who operate the Strand theatre. They
are opening up a new theatre in Rawlins,

March 7, which they will call the Opera
House. . . O. P. Fish, owner of the

Grand theatre. Lander, is also in the city

contracting service for the coming year.

. . . Mrs. Lee Mote, owner of the Acme
theatre, Riverton, Wyo., has arrived to

transact business with exchanges. . . C.

M. VanHorn, local branch manager of

Pathe Exchange, and Frank Flarris spe-

cial feature representative for the Home
Office of Pathe, called in all salesmen for

a four days’ sales conference. Mr. Van-
Horn reports the conference a success in

itself and is sure that its effects will soon

be shown. . . A. P. Archer, formerly
manager of Educational Film Exchange ol

New Haven, Conn., has arrived and taken

charge of the local branch office of the

Educational Film Exchanges. Mr. Archer
succeeds Jules Wolf who expects to leave

for Los Angeles. Mr. Archer was former-
ly associated with Fox and Educational
and his friends are glad to see him back
in the Denver territory. . . Mel Wilson,

manager of Famous Players-Lasky, is a

hard man to keep in touch with for he has

been disapparing many times within the

last few weeks. There seems to be secrecy

surrounding his trips but the results are

evidently satisfactory. . . Sidney D.
Wiesbaum, popular manager of Film Book-
ing Offices of America, is taking advan-
tage of the weather with his new Hudson
Coach. Sid expects to make Trinidad,

Pueblo and Colorado Springs before he

returns to Denver. . . Jack Krum, local

manager of United Artists, is making the

Black Hills territory. When last heard of

he was visiting Charles Klein of Dead-
wood. . . T. Y. Henry, division man-
ager of United Artists for Omaha, Kan-
sas City, Denver and St. Louis, arrived
Tuesday for a visit to the local exchange,
and he expects to leave today for Kansas
City. Garland, manager of

Metro-Goldwyn, has left for a sales trip

to Southern Colorado. . . Harry Lustig,

Western division manager of Metro-
Goldwyn, left for his headquarters at Los
Angeles and will stop at Salt Lake City.

. . . It is reported that the theatre at

Shoshone, Wyo., has burned down.
, .

The Denver joint Board of Arbitration
has been a very busy body of late. At
the last meeting fifteen cases were heard
and disposed of.

PHILADELPHIA, PA.— It is reckoned
that the newest theatre of the Stanley

Company of America, the Colony, will be
open to the public the middle of March.
Work is being rushed night and day. . . .

Jules E. Mastbauni, president of the Stanley
Company, sailed recently for a month’s trip

in Cuba and Florida, making a survey of
motion picture conditions at Havana and
return \ ia Miami and Palm Beach, where
his family is wintering. . . . IF. E. Smith,
district manager for Famous Players, who
has been confined to his home for a few
weeks with grippe, is able to resume his

duties. . . . Pete Glenn, two-reel comedy
salesman for the Pathe branch, has broken
all sales records ever established by a mem-
ber of the company’s force and leads the

country in the volume of sales during the

period stipulated by executives of Pathe
exchanges. . . . The F. B. O. office has been
undergoing extensive alterations. . . . Kath-
leen Rumig, who has been secretary to Wm.
Quinlivan, branch manager for Vitagraph,
has resigned to accept a position in the In-

ternal Revenue Service. . . . The Stanley
Company was host to several hundred at

the Philadelphia premiere of “The Lost
World,” at the Aldine theatre. Executives
from the First National offices in New
York and officers of the local exchange at-

tended. . . . W. A.. V. Mack, branch man-
ager for Pathe, has returned from a two
weeks’ trip through Northeastern Pennsyl-
vania and closed contracts with the Comer-
ford and Chamberlain circuit for two-reel

comedy features.

M ilwaukee, wis.—

A

fter only lo

days as manager of the Merrill. E.

William Seymour has severed his connec-
tions with Ascher Brothers and has returned

to Detroit. . . This move has resulted in the

return to the Merrill of A. J. Meininger,

Seymour’s predecessor, who during the

same ten days had been managing Ascher’s
vaudeville house in Forest Park, 111. . .

G. A. Smith, manager of the Milwaukee
office of Famous Players-Lasky, was
among those who attended a meeting at

Detroit over the week-end of all managers
in this district. . . Walter Schoen, who
recently resigned as manager of Henry
Wehr’s Liberty, has four offers under con-

(Continued on page 56)
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THE HIMMART
Associated Pictures

Galsworthy Story Is La Marr’s Next

More than 100,000 copies of “The White
Monkey” have been issued already, which
give reason to suppose that it will serve
Barbara La Marr well as her coming ve-
hicle. It was written by John Galsworthy.

Lubtn Recovers

Friends of Herbert Lubin, secretary of
Associated Pictures, are pleased to learn

that he is again back to his desk after

an attack of grippe which threatened seri-

ous results.

Phil Rosen Accredited, Too

With cutting and editing of “The Heart
of a Temptress” completed, a private
screening of the play resulted in the com-
ment that not only did Barbara La Marr
do her best work in the subject, but that

the director, Phil Rosen, proved himself
highly capable. It is a version of “Hail
and Farewell.”

Producers Distributing Corp.
“Stop Flirting” Has New Gags

A1 Christie has promised to present

"Stop Flirting” with new laugh angles in-

terwoven with the plot of the “society”

drama. John T. Murray, vaudevillian,

heads the cast.

P. D. C. Completes March List

The program for release in March has
been completed with a number of interest-

ing subjects; Weber and Fields in their

debut; Priscilla Dean in a brisk melo-
drama; Harry Carey in a new series of
Westerns

; an all-star cast in a Frank
Woods production

;
and a Christie feature

comedy.

Ayres Support Selected

Casting of “The Awful Truth” for play-
ers to support Agnes Ayres was completed
last week. Warner Baxter and Phillips

Smalley were among those chosen.

“Charley’s Aunt” Brings 25 Grand
The first week’s showing of “Charley’s

Aunt” in New York at the Colony showed
receipts of $25,462.87 taken in at the box
office. The theatre considered the figure

unusual.

De Mille Lucky One Is “13”

Cecil B. DeMille, whose name contains
13 letters (count ’em), selected Friday 13

to entrain for the Coast, he said, because
that number has been his mascot a life-

time.

Principal Pictures
“Brian Kent” First Runs Plentiful

Irving Lesser states that the photoplay
version of “The Recreation of Brian Kent,”
the Harold Bell Wright story, is stirring

up a host of advance bookings in the coun-
try’s best theatres.

Universal
Ties Up with Cash Register

Universal took advantage of the visit of
500 salesmen of the National Cash Register
company to effect an unusual tieup. Pic-

tures of the salesmen and of the luncheon
on the sets of the “Phantom of the Opera”
will be on display in every window of the

Cash Register company in the country.

“Oh. Doctor” to be Held Over

Reginald Denny’s hilarious comedy based
on the Saturday Evening Post story, “Oh,
Doctor,” did business at the Piccadilly thea-

tre last week which prompted its holdover
for a second week.

Serial Release Date Shifted

Instead of “The Fighting Ranger” the

chapter picture, “The Great Circus Mys-
tery,” will be released March 9. The circus

play was intended for release later in the

summer.

Women’s Club Favors “Smouldering Fires”

When 43 representative members of the

Business and Professional Women’s Club

were invited to a special screening of

“Smouldering Fires,” in which Pauline

Frederick plays a role of a business woman
the women allied themselves with the ex-

ploitation effort for the picture.

Mystery Ads Succeed with “K”

In advertising “K—the Unknown” the

Granada theatre, San Francisco, achieved

rewards by weaving the element of mys-
tery in the copy.

Pathe

Another “Our Gang” Appears

March 8 is the release date set for a two
reeler featuring Ralph Graves, “Bashful

Jim,” and an “Our Gang” comedy entitled

“Dog Days.” The Pathe serial for the

week is the second chapter of “Idaho.”

Foreign Marriage Revealed

In the “Bride” series of pictures to be

made by Pathe the dress and manner of

brides in various lands is shown.

Camera Claims Cave Scoop

The newsreel claimed a scoop in deliver-

ing pictures of the Collins funeral when
the plates were delivered Wednesday night

in New York by a photographer who had
attended the service that morning.

Chase and Tryon Comedies Done

“Bad Bill Brodie” is the latest comedy
completed by Charley Chase ;

while Glenn
Tryon has completed a second picture

directed by James Horne.

Photo Model with Lloyd

Hazel Keener will have a role in the

next Lloyd comedy. A product of Chicago,
she has posed for commercial photographers
for advertisements of manufactured
products.

Century

Abe Stern Confers on Policy

-Abe Stern, vice-president of Century, has
arrived in Los Angeles to discuss the pro-

ductions being made under the new “star

policy.” It is announced that in his con-
ference with Julius Stern, his brother, plans

are being made to reduce the number of

“filler” type and increase the number of
first run kind.

Vitagraph
“Wildfire” Goes to Havana

The full staff of “Wildfire” left New
York last week for Havana where the pic-

ture will be completed for Vitagraph. The
famous Havana race track has been ob-
tained for the big race. Aileen Pringle
is the featured player.

Polly Wood Lauds “Pampered Youth”

During its run at the Capitol, Chicago,
“Pampered Youth” received warm tribute
from Polly Wood, Herald and Examiner
reviewer.
Theatre Opens With Vitagraph Subject

The Victoria theatre, Johnstown, Pa.,

held its opening week with “The Beloved
Brute” as the feature attraction.

Jane Novak Draws Commendation
Aluch favorable comment was bestowed

last week upon Jane Novak in the role

of a Russian Countess in “Two Shall Be
Bom,” in which she finds romance with a
New York traffic copper.

F. B. O.
Porter Novel Purchased

Screen rights of “Her Father’s Daugh-
ter,” by Gene Stratton Porter, have been
purchased by Film Booking Offices to be
screened soon.

Radio Story to Star Brent

Evelyn Brent will be featured in “The
Face on the Air,” a melodrama about radio
written as an original screen story.

To Specialize in Out-Door Action

Action stories in out-door locations with
a good lot of comedy will have an out-
standing part in F. B. O.’s schedule for the
coming season.

Four Attractions Completed

B. P. Fineman, studio manager, has just

completed “Parisian Nights,” “Drusilla
With a Alillion,” “Forbidden Cargo,” and
three episodes of “The Pacemakers.”

Ann May Re-engaged

Ann May has been re-engaged to play
opposite Lefty Flynn in his first comedy
drama, “Speed Wild.”

Fox
Capital Society to See Preview

Washington’s smart set and official circles

will sit in on a special showing of “The
Man Without a Country” in the Hotel Wil-
lard ballroom. The Junior League of
Washington sponsors the preview.

Children to Attend Inaugural

A boy and a girl have been selected in

New York to represent Fox at the in-

auguration of President Coolidge. They
will also represent the school children of
Greater New York.

Cutout Mascot at Rugby Match

A party of medical students of Middle-
sex, near London, received upon request
from the Fox company a cutout of “The
Temple of Venus,” to be used as a symbol
of good luck in their rugby football match
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Schneiderman Boosted

George Schneiderman has been promoted
to laboratory chief of the Coast Studios.

He cranked on the first picture made on
the Coast by Fox.

Back from “Havoc” Trip

Edmund Goulding has returned from
Europe with a grasp of details to be woven
into the play, “Havoc,” which deals with

war torn Europe.

Metro-Goldwyn
Bushman Arrives from Rome
The Aquitania brought Francis X. Bush-

man home from Rome last week where he
took the heavy role in “Ben Hur.”

Akins Play Retains Title

Tentatively known as “A Man’s World,”
Zoe Akins play, “Daddy’s Gone A-
Huntin’ ”, will be released under that title

in March.

Stars Aid in Reforestation

Promoters of reforestation in the West
have enlisted the aid of Lew Cody, Mae
Busch, Harriet Hammond and Evelyn
Pierce to arouse the interest of the public.

Borzage Selects “Circle” Cast

With the exception of the leading male,

all roles have been chosen by Frank Bor-
zage for “The Circle.” Eleanor Boardman
will be leading woman. George Fawcett
and Creighton Hale have important parts.

Jean Havez, Keaton Man, Dies

Jean Havez, one of Buster Keaton’s
“gag” men, died suddenly last week. He
was author of “Everybody Works But
Father.”

Elinor Glyn Chooses Artist for Role

Dagmar Desmond, socially correct in

Fresno, was an artist who had studied the

old masters. Elinor Glyn saw her and im-
mediately persuaded her to accept a part in

“Man and Maid.”

Educational

Fast Action Here to Stay, White

Because the public has grown more
critical of screen comedy at,d demands less

burlesque is the cause, said Jack White of

Educational-Mermaid comedies, for come-
dies with fast action. “It is here to stay.”

Offers Five Shorts for March

Five two reel productions will form the

main stay of the program of releases for

March. One each will be made by Bobby
Vernon, Hamilton and Walter Hiers. A
Cameo one reel subject is also on the

program.

To Release Novelty Series

Novelty subjects known as “Fables in

Color,” will make their appearance March
18. The first is “The Voice of the Night-
ingale.”

United Artists

Mary Starts “Friday 13”

Defying superstition Mary Pickford be-

gan work on sets for her next play on the

fatal day, Friday, “13.” The first set in

“Little Annie Rooney” is a reproduction

of a ten cent store in Hollywood. Contrary
to a previous rumor the story was not
written by Miss Pickford but by Katherine
Hennessey.

Oland in Sympathetic Role

Warner Oland has the first sympathetic
role in his long screen career. He is a
kindly nobleman in “Don Q,” Douglas
Fairbanks’ coming production.

Banner
Banner Feature Finished

Banner Productions, Inc., announce their

seventh feature, “Daughters Who Pay,” has

been completed and will be ready for re-

lease March 1. John Bowers and Mar-
guerite de la Motte are featured.

26 Puzzle Reels Sold

The sale of 26 Bert Green Word Puzzle

reels to Ideal Film of London has been
announced. Milton Cohen and Sidney
Garrett of Interglobe, brokers, acted in the

transaetion.

Paramount
Meighan Unit to Florida

Preparations for “Old Home Week,”
having been completed at the Long Island

Studios the unit has gone to Florida where
it will join Thomas Meighan who has been
at Miami for some time. Exteriors will

be made at some small town as yet un-
selected.

“Men and Women” Out Soon

Final scenes for “Men and Women” hav-
ing been shot the film is being edited for

a March release. Richard Dix, lead in the

play, is preparing for his next role in “The
Shock Punch.”

De Mille to Begin Savoir Play

Clara Beranger, scenarist, and William
De Mille, producer, will go to Hollywood
upon completion of their work in New
York to begin on “Young Wives,” an
adaptation of “Banco,” Alfred Savoir’s
stage success.

Crosland Considers Short Terms

Alan Crosland is considering several
offers for one picture contract since his de-
cision to leave Paramount. His latest pro-
duction is “Contraband.”

Dress Competition Story’s Motive

Woman appeal is worked into the
“Dressmaker from Paris,” a picture in

which fourteen international beauty models
wear latest designs.

Associated Exhibitors
Terris to Make Series

Tom Terris, director, will begin this

month on the first of a series of pictures
for Associated Exhibitors. “My Buddy’s
Wife” will be the first made.

Mother Love Basis of New Story

In “The Greatest Thing” mother love is

used as the theme. The play has been put
in production this week in Oregon.

Jans
Jans May Produce on Coast

According to reports from the Coast
Herman F. Jans will make one and prob-
ably two productions in Los Angeles. He
is now on the Coast where he is contem-
plating adding a prominent female star to
his list.

Warner Brothers
De Mille Find With Monte Blue

Vera Reynolds, a Cecil B. De Mille find,

has been added to the cast of “The Limited
Mail,” opposite Monte Blue.

New Program to Start in 10 Days

With five pictures being completed
Warner Brothers will be ready in ten days
to begin producing the coming season’s pro-
gram. “Eve’s Lover,” one of them, fea-
tures Bert Lytell and Irene Rich.

Harron Signed for Long Term
Announcement is made that John Harron

has been signed for a long term contract
as one of the company’s leading juveniles.

Forest in Norris Play

Alan Forest and Pauline Garon have ac-
cepted opposite roles in “Rose of the
World,” the Kathleen Norris novel, which
will be the first of the new season’s pro-
ductions.

B. P. Schulberg
Von Tilzer Issues Ballad

Music lovers may obtain copies of “The
Mansion of Aching Hearts” which is being
published again by the Harry Von Tilzer
Music Publishing company in a specially

illustrated photoplay edition to accompany
the release of the picture.

“The Boomerang” Ready for Release

David Belasco’s play, “The Boomerang,”
will be the March release of the Schulberg
program. It is a comedy drama following
closely the stage version.

First National
Levee Selects Story

“Just a Woman,” the play by Eugene
Walters, will be M. C. Levee’s next for
First National. Conway Tearle will play the
featured role under Irving Cummings’ di-

rection.

Plunkett Handles Presentation

Joseph Plunkett, managing director of
the Strand theatre. New York, arranged a
novel prologue and musical score for “Quo
Vadis,” now playing at the Astor.

Hurd Books 100 Per Cent

C. M. Hurd, prominent exhibitor of
Grand Rapids, Mich., has signed a contract
for all First National releases.

Chain Books “The Lady”

“The Lady,” starring Norma Talmadge,
has been booked over the Paramount cir-

cuit in the South, including Texas, Ark-
ansas and Oklahoma.

Exhibitors Say: Treat
Us Like Business Men,

and Not Like Thieves
{Continued from page 28)

W. R. Vincent, Grand theatre, Oconto Falls,
Wis. : All exchanges use this method of sticking
us and no man can get anything back from an
exchange. In my fifteen years found at least 100
occasions where they got money that did not be-
long to them and which I never got back.

Henry B. Varner, Lexington theatre, Lexing-
ton, N. C. : C. O. D. should be resorted to only
where the theatre owner is not a good risk.

S. F. Pirtle, Pirtle circuit of theatres, Jersey-
ville. 111.: There is no more reason for films
shipped C. O. D. than for shipping potatoes, hard-
ware, etc., C. O. D. Merchants get SO and 60 days
time on their orders.

T. A. Shea, Palace theatre, McGehee, Ark.: We
believe that there should be the same considration
given the exhibitor by the distributor of film as is

given the merchants by the distributor of mer-
chandise. If the merchant is reliable he receives
his goods by open, shipments, if not then by ship-
per’s order.

C. L. McVey, Dreamland and Eagles theatres,
Herington, Kan.: Any exhibitor who accepts C.

O. D.’s is negligent in this business. If he is that

close that he can’t remit by check he’d better quit,

because the business is too great a gamble for him
to remain in it. An exhibitor gets his money in
advance and should not object to paying in ad-
vance. A C. O. D. shipment is the fault of the
exhibitor in question.

J. A. Rogers, Rogers theatre, Ramsey, 111. : Cost
of returning money increases our expense $35
on every 100 shipments.

Lyceum theatre, Clovis, N. D. : If rental not
paid in advance, C. O. D.’s are okay.

Jno. W. Johnson, Iris theatre, Midvale, Utah:
With the present arbitration boards functioning in
my opinion there is no excuse for the C. O. D.

J. B. Stine, Wabash theatre, Clinton, Ind.:
Establish a rating system. Ship C. O. D. to par-
ties who are slow pay or better still, not solicit

their business. It is manifestly unfair to penalize
all exhibitors because a small percent are unre-
liable.

J. B. Eames, Star theatre, Littleton, N. H.: I

believe every theatre should be rated from his past
record and those who paid in advance given a
rating that would allow the shipment of at least

two features open.

A. B. Carter, Rasalia, Wash. : Nothing provokes
us more than to have films sent C. O. D., also
advertising, when our check fails to reach ex-

change in time. Of course exhibitors who do not
deserve credit, there is no other way than to ship
them C. O. D.
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The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.
Title of picture is followed by date of issue and numbers of pages bearing announcements.

‘Tns.” is abbreviation for *Tnsert.”

A three-month period including last week’s issue is covered.

Associated Ebdiibitors
Adventurous Sex, The :Feb.l4-Ins.
Back to Life:Feb.l4-Ins.
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Dec.27-Ins.Jan,10-Ins.Feb.

14-lns.
Battling Bunyan :Dec.27-16,Jan. 10-Ins.Feb.l4-Ins.

Mar.7-78.
East of Broadway :Nov.29-Ins.Jan.24-60, 61, 64.Feb.

1 1-Ins. Mar.7-82.
Going Up :Dec.l3-22.Dec.27-22.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.
Is Love Everything:Dec.6-Ins.Dec. 20-69.71.73.Dec.

27, 169,161,163,Jan. 10-Ins.Jan.31-43.45.Feb.l4-In3.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb. 14-Ins.
Price of a Party, The :Nov.l-In8.Nov.29-In3.Dec.

13-9.';.97,99.103,107.Dec.27-Ins.Jan.81-InB.Feb.l4-
Ins.Mar.7-74.

Racing Luck: Jan. 31-Ins.
Sky Raider, The :Feb. 14-Ins.
Yankee Consul, The :Dec. 13-22.Dec.27 -27.

Banner
Daughters Who Pay :Feb. 28-14.
Three Keys :Dec.27-23.

Chadwick
Midnight Girl, The :Feb.7-10.Feb.28-55.
Tomboy, The :Dec.27-21.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The:Nov.l5-12.Nov.22-54.Dec.

20-63.

One Glorious Night :Feb.28-63.
Price She Paid, The :Feb.28-63.
Who Cares :Feb.28-63.

Cranfield & Clarke
Strangling Threads :Dec.27-164.

Davis
Tales of a Thousand and One Nights, The:Feb.
28-61.Mar.7-25.

East Coast
Early Bird, The:Feb.7-18.

F. B. 0.
Air Hawk, The:Nov.29-83.Dec.27-166,167.
Breed of the Border :Feb.7-65.Feb.28-86.
Broken Laws :Nov.1-80,Sl.Dec.6-71.Dec.27-176, 177,

179,Jan. 81-67.
Cheap Kisses :Dec.27-169.
Cloud Rider, The:Feb.21-62.
Flashing Spurs :Dec.20-66.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.28-99.
Midnight Molly :Jan.l0-50.Jan. 24-68,69.
Millionaire Cowboy, The :Feb.28-86.
No-Gun Man, The :Nov.8-89.Nov.22-72.Feb.28-86.
On the Stroke of Three :Dec. 13-104,105.
O. U. West:Feb.28-86.
Parisian Nights:Jan.17-40.
Qnemado:Dec.6-71.
Scar Hanan :Mar.7-79.
SUk Stocking Sal:Nov.29-81.Dec.27-172.178.
Youth and Adventure:Jan.3-75.Jan. 17-42.

First National
Age of Innocence, The:Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27, 28.
Bom Bich:Dec.20-20.
Boss of Little Arcady. The :Dec.l3-Ins.
Classmates :Dec.6-24.Feb.28-26.
Chickie:Dec. 13-Ins.
Declasse :Dec. 13-Ins.
Enchanted Hill, The:Dec.l8-Ins.
Enticement :Dec. 13-Ins.Feb.28-26,27,28.
Eternal Lamps, The:Dec.l8-Ins.
Par Cry, The:Dec.l3-Ins.
Pashiona for Men :Dec.l3-Ins.
Frivolous Sal:Feb.28-25.

Hall and Farewell :Dec. 13-Ins.
Heart of a Temptress, The:Mar.7-26.
Heirs Apparent:Dec. 13-Ins.
Her Husband’s Secret :Mar.7-30.
Her Night of Romance :Dec.27-34.Jan.31-14.Feb.

28-24.
Husbands and Lovers : Jan.3-17.Feb.28-25.
Idle Tongues :Jan. 10-15.Feb. 28-25.
If I Marry Again :Feb.21-20.
Inez from Hollywood : Jan.3-18.Feb.28-25.
Interpreter’s House, The :Dec.l3-lna.
Judgment :Dec. 13-Ins.
Lady,The :Dec. 13-Ins.Feb. 14-24,25.
Learning to Love :Dec. 13-Ins.Feb.21-18, 19.
Lost World, The:Dec.l3-Ins.
Love’s Wilderness : Jan. 17-12.Feb.28-24.
Man She Bought, The :Dec. 13-Ins.
My Son :Dec. 13-Ins.
National Anthem. The:Dec. 13-Ins.
New Toys :Dec. 13-Ins.
One Way Street, The:Dec.l3-Ins.
One Year to Live :Dec. 13-Ins.
Only Woman, The:Dec.6-22,23.Jan.l7-ll.Feb.21-16,

17.

Sally :Dec. 13-Ins.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-1 4.

So Big :Nov.29-Ins.Jan.l0-16.Jan.24-12.13.Feb.7-24.
Feb.28-24.

Song and Dance Man. The :Dec. 13-Ins.

Thief in Paradise, A :Dec.l3-In8.Jan.81-13.Feb.7-23.

Feb.28-25.
Uriah’s Son :Dec. 13-Ins.
United States Flavor :Dec.l3-In3.

World Without End:Dec.l3-Ins.

Fleming
Fighting Chance^ A;Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The :Feb. 14-20,21.
Scarlet and Gold :Dec.13-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20.21.
Shackles of Fear :Nov.22-57.Dec.13-12.Dec.20-18.

Dec.27.25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The:Nov.22-67.Dec.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox

Arizona Romeo, The:Jan.3-Ina.
Curlytop :Jan.3-Ins.
Dancers, The: Jan. 17-Ins.
Deadwood Coach, The:Dec. IS-Tns.

Dick Turpin :Feb.21-4,5.Mar.7-16,17.
Folly of Vanity, The :Feb.21-Ins.
Gold Heels :Dec.27-Ins.
In Love with Love:Jan.S-Tn8.
Iron Horse, The:Dec.l3-20,21.Jan.10-6,7.Feb.7-16, 17.

Mar.7-14, 15.
Last Man on Earth, The:Nov.8-Ins.Dec.6-InB.
Ports of Call:Jan.3-Ins.
Roughneck, The:Dec.l3-Ins.
Teeth :Nov.8-Ins.Nov.29-Ins.

Gerson
Ten Day8:Feb.7-20.
Too Much Youth :Feb.28-65.

Hercules

Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb. 14-10.
Savages of the Sea:Feb.l4-10.

Independent

Dangerous PIeaaure:Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.Feb.28-63.
Mad Dancer, The :Dec.27-22.Feb.28-53.
Married :Feb. 28-53.
Playthings of Desire ;Feb.28-53.

Lee-Bradford
Lights of London, The :Jan.17-9.

Lowell
Floodgates: Nov.29-10.Dec.6-18.Dec.l8-16.Dec.27-28,

29.

Metro Goldwyn
Bandolero, The:Dec.l3-10,ll.
Cheaper to Marry :Dec.27-9.Jan. 10-1.Feb.7-12, 13.

Feb.28-7.
Confessions of a Queen :Feb.7-12,13.Feb.l4,l,6.Feb.

28-7.
Chu Chin Chow:Dec.20-l,Dec.27 -8.Jan.lO-Uan. 17-

Ins. Feb.7-12, 13.Feb.28-7.
Denial. The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l,Jan,10-l.

Feb.7-12.13.Feb.28-7.
Excuse Me:Dec.27-9.Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l,Jan.31-l.Feb.7-l,12,13.Feb.l4-6.Feb.28-7.
Great Divide, The :Nov.8-1.Nov. 15-Ins.Dec.6-1.Ins.

Dec.27-l.Jan.31-l.Feb.7-l,12.13.Feb.l4-l,6.Feb.21-
Ins.Feb.28-l,7.Mar.7-l.

Greed : Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.13-l.Dec.27-
1.9.Jan.l7-l.Jan.24-l.Feb.7-Ins.Feb.l4-l.Feb.21-l.

Feb.28-7.
He Who Gets Slapped:Nov.8-l.Nov.l6-l,Nov.l6-

Ins.Nov.22-l.Nov.29-l.Dec.6-l.Ins.Dec.27-l, 8.Jan.
3-14-,15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6.7.
Lady of the Night :Feb.7-12. 13.Feb.28-7.
Man and Maid :Feb.7-12.13.Feb.28-7.
Merry Widow, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.

27-1.

Navigator, The :Nov.l-l.Dec.27-l,9.
Never the Twain Shall Mbet:Jan.81-10.Feb.l4-l,6,T.
Prairie Wife, The:Feb.7-12,13.Feb.28-7.
Proud Flesh :Feb.7-12,13.
Rag Man. The :Feb.7-12,13.Feb.l4-l.Feb.28-7.
Romola :Dec.l3-l.Dec.27-1,8.
Seven Chances :Feb.7-12,13.Feb.l4-1.6.Feb.28-7.
Sporting Venus, The :Feb.7-12, 13.Feb. 14-1.Feb.28-7.
So This Is Marriage:Nov.22-8.9.Jan.24-8.
Way of a Girl, The :Feb.7-12,13.Feb.28-7.
Wife of the Centaur :Jan. 10-4, 5.

Metropolitan

Pell Street Mystery, The:Feb.7-81.

Paramount
Air Mail, The:Nov.l6-Ins.Nov.29-13.Jan.31-12.Feb.

21-12 .

Argentine Love:Dec.20-9.Jan.3-12.
Code of the West, The:Nov.l5-InsJ7ov.29-18.Feb.

14-ll.Mar.7-5.
Coming Through :Dec.20-9.Feb.7-7.
Contraband : Nov.15-In3.Nov.29-12.Jan.17-8.Jan.81-

12.Feb.21-12.
Crowded Hour, The:Nov.l5-Ins.Nov.29-12.Mar.7-5.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.3-r8.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The:Nov.l5-In8.Nov.29-12.Jan.24-66.
East of Soez:Dee.20-8.Feb.7-8.
Flaming Wrath :Dec.20-10.
Forbidden Paradise :Dec.20-8.
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.Feb.21-12
Garden of Weeds, The :Dec.20-9.
Golden Bed, The:Nov.22-15.Dec.26-9.Jan.8-ll.Feb.

7-8.Feb.21-ll.
Goose Hangs High. The :Nov.lS-Ins.Nov.29-18.JaB.

31-12.Feb.l4-ll.Feb.21-12.
Kiss in the Dark, A :Nov.lB-In8.Nov.29-18.P^.7-8.
Little French Girl, That:Nov.l5-Ins.Nov.29-12.Dee.

13-6.Feb.7-8.
Locked Doors :Dec.20-8.Jan.81-11.
Madame Pompadour :Dec.18-Ins.
Madame Sans Gene :Nov.l5-Ins.Nov.29-12.Feb. 7-8.
Manhattan :Dec.20-9.
Man Most Live:Dec.20-8.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan.81-12.
Feb.21-12.Mar.7-4.

Miss Bluebeard :Dec.20-9.
New Lives for Old :Nov.l6-Ins.Nov.29-12.Jan. 24-4.

Jan.31-12.Feb.21-12.
North of 36:Nov.22-16.Dec.20-9.Dec.27-12.Peb.7-8.
Peter Pan :Nov.l5-Ins.Nov.22-14.Nov.29-18.Dec.l8-

5.Dec.20-8.Dec.27-ll.Jan.l7-7.Jan.24-3.Feb.7-8.
Sackcloth and Scarlet :Nov.l5-Ins.Nov.29-12.Feb.21-

12 .

Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l5-Ina.NoT.29-12.

Jan.l7-8.Jan.SV.12.Feb.21-12.
Spaniard, The:Nov.l6-Ins.Nov.29-12.Feb.7-8.
Swan. ’rhe:Nov.l6-Ins.Nov.29-18.Jan.lO-9.Jan.Sl-

12.Feb.7-8.Feb.21-12.
Thundering Herd, The;Nov.l5-Ins.Nov.29-18.Jan.

24-4.Jan.31-12.Feb.7-8.Feb.21-12.Feb.28-16.
Tomorrow’s Love:Dec.20-8.
Tongues of Flame :Nov.22-14.Dec.20-8.Dec.27-18.

Fab.7-«.
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Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.

T<v of the World, The:Nov.l6-Ins.Nov.29-12.Jan.
10-9.Jan.31-12.Feb.21-12.

Pathe

Battling Orioles, The!Nov.l5-67,69,61.Nov.22-79,81,
83,Nov.29-76.Dec.l3-In3.Feb.l4-Ins.

Dynamite Smith :Nov.l5-Ins.Nov.29-8,Dec,27>10.Feb.
14-ln8,

White Sheep, The :Jan.8-124.Jan.31-62,64,66.

Preferred

Are You a Failure :Mar.7-9.
Aristocrat, The:Mar.7-8. .

Boomerang, The : Feb.28- 16.Mar.7-9

.

Breath of Scandal, The:Mar.7-9.
Broken Wing, The:Mar.7-9.
Capital Punishment :l>ec.20-16.Jan.l0-12,13.Feb.

7-ll,Feb.l4-23.Feb.28-18.Mar.7-9.
Dancing Days :Mar.7-8.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit :Mar.7-8.
Exclusive Rights :Mar.7-8.
Extravagant Youth :Mar.7-8.
Faint Perfume :Mar.7-8.
Girl Who Came Back, Thc:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.
Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.
Lew Tyler’s Wives :Mar. 7-8.
Mansion of Aching Hearts, The :Feb. 28-17.Mar.7-9.
Maytime :Mar.7-9.
Mothers-In-Law :Mar.7-9.
My Lady’s Lips :Mar.7-9.
Open That Door :Mar.7-8.
Other Woman’s Story, The:Mar.7-8.
Parasite, The :Mar.7-8,10.
Parisian Love :Mar. 7-8.
Poisoned Paradise :Mar. 7-9.

Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar.7-9.
Romance of a Million Dollars, The:Mar.7-8.
Ruthless Women :Mar.7-8.
Shadows :Mar.7-9.
Shenandoah :Mar.7-8.
Shopworn : Mar. 7-8.

Studies In Wives : Mar.7-8.
Thorns and Orange Blossoms :Mar. 7-9.
Triflers, The:Dec.20-16.Dec.27-20.Jan.31-8.Feb.21-10

Feb.28-17. Mar.7-9.
Virginia, The:Mar.7-9.
When a Woman Reaches Forty :Mar. 7-8.
White Man:Nov.8-24.Nov.29-ll.Dec.l3-18.Feb.28-17.

Mar.7-9,
With This Ring:Mar.7-8.
Worst Woman, The:Mar.7-8.

Principal

Mine with the Iron Door, The:Dec.6-14.16.Dec.

13-

113.Jaii.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.Mar.7-88.
Re-Creation of Brian Kent, The:Feb.28-8,9,104,

Mar.7-88.

Producers Dist. Corp.

Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.
16-60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.13-92.Dee.
20-76.Dec.27-168.Jan.3-68.

Awful Truth, The:Jan 24-75.Jan.31-62.Feb.7-79.Feb.
14-75.Feb.21-71.Feb.28-92.Mar.7-76.

Bad Lands, The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-86.

Barbara Frlelchle;Nov.l-7,61.Nov.8-11.77.Nov.H-
61.Nov.22-86.Nov.29-69.Dec.6-66.Dee.13-98.Dee.20-
71.Dec.27-ie9.Jan.3-6S.

Beauty and the Bad Man :Jan.24-74.Jan.31-61.Feb.
7-78.Feb.14-74.Feb.21-70.Feb.28-89.Mar.7-7S.

Beyond the Border:Jan 24-78.jRn.31-6S.Feb.7-82.
Feb.14-78.Feb.21-74.Feb.28-97.Mar.7-81.

Cafe In Cairo, A:1-7.71.Nov.8-11,72.Nov.16-60.Not.
22-80.Nov.29-64.Dec.6-60.Dec.l3-88.Dec.20-72JDee.
27-164.Jan.8-64.Jan.l0-64.Jan.l7-e6.

Chalk Marks :Nov.1-7.64.Nov.8-11,74.Nov.16-68.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.18-90.Dec.20-74.Dec.
27-156.Jan.8-66.

Charley’s Aunt :Jan.10-51, 52.Jan. 17-43,44.Jan.24-61.
64,66.Jan.31-62,66.69,64.Fcb.7-67.68.69.70,71,72.
Feb.l4-67,73.79.Feb.21.8,9,68,69,76.Feb.28-22,28,
76,88, lOO.Mar.7-60,84.

Chorus Lady, The:Nov.l-7.70.Nov.8-ll,69.Nov.l5-
63.Nov.22-77.Nov.29-61.Dec.6-67.Dec.18-85.Dec.20-
69.Dcc.27-l 61 .Jan.8-61 .Jan. 1 0-62.Jan.17-64.

Crimson Runner. The:Jan.24-70.Jan.81-56.Feb.7-76.
Feb.14-71.Feb.21-67.Feb.28-84.Mar.7-69.

Crossed Words :jRn.24-79.Jan.81-66.Feb.7-80.Feb.
14-76.Feb.21-72.Feb.28-93.Mar.7-77.

Flaming Forties, The:Nov.8-67,Nov.l6-61.Nov.22-
76.Nov.29-69.Dee.6-55.Dec.13-83.Dec.20-67.Dec.27-
149.Jan.8-69.

Friendly Eenemies:Jan.l0-58,64,55,56,57.68.Jan.l7-
46,46.47,48.49.60.Jan.24-68.B9.62.68.Jan.81-64.67.60.
Feb.7-75.Feb.l4-70.Feb.21-66,77.Feb.28-81.104.Mar.
7-65,88.

Girl of Gold. The:Jan.l0-H9.Jan.l7-Bl.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7.68,72.

Girl on the Stairs, The:Nov.l-7,69.Nov.8-ll,71.
Nov.l5-65.Nov.22-79.Nov.29-63.Dec.6-69.Dcc.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

Her Market Value :Jan.24-67.Feb.7-74.Feb.l4-16,17,
68.Feb.21-64.Feb.28-77.Mar.7-61.

House of Youth, The:Nov.l-7.66.Nov.8-ll,82.Nov.
16-e6.Nov.22-90.Nov.29-74.Dec.6-70.Dec.18-98.Dec.
20-82.Dcc.27-164.Jan.8-74.JanlO-61.Jan.lO-58.

Legend of Hollywood, The:Nov.l-7,69,Nov.8-ll,80.
Nov,16-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l8-96.
Dec.20-80.Dec.27-162.Jan.8-72.

Let Women Alone :Dee.l8-84.Dec.20-68.Dec.27-160.
Jan.8-60.Jan. 10-60.Jan.l7-eS.

Mirage, The:Nov.l-7.78.Nov.8-ll,70.Nov.l6-54.Nov.
22-70.Nov.29-62.Dec.6-58,Dec.l8-86.Dec.20-70.Dec.
27-162.Jan.3-62.Jan.l0-65.Jan.l7-57.

On the Shelf :Nov.l-7,74.Nov.8-ll,68.Nov.l5-52.Nov.
Nov.22-76.Nov.29-60.Dee.6-66.

On the Threshold :Jan.24-71.Jan.31-B8.Feb.7-77.Feb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6.69.

Pampered Youth: Nov. 23-13.Dec.6-17.Dec.18-16.

Dec.20-16.
Phantom Shadows :Nov.22-B7.Dec.l3-12.Dec.20-18.

Dec.21-25.Jan.17-6.
Ramshackle House :Nov.l-7.63.Nov.8-ll,78.NoT.16-

62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance:Nov.l-7,68.Nov.8-ll,73.Nov.lB-
67.Nov.22-81.Nov.29-66.Dec.6-61.Dec.20-73.Dec.
27-166.Jan.3-66.

Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.3-71.JanlO-66.Jan. 17-68.

Stop Flirting:Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-
77.Feb.21-73.Feb.28-96.Mar.7-80.

Texas Trail, The :Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.

Trouping with Ellen :Nov.l-7,67.Nov.8-11,75.Nov.
16-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-167.Jan.3-67.Jan.10-63.Jan.17-
56.

Wise Virgin, Thc:Nov.l-7,60.Nov.8-11, 81.Nov.16-66.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.18-
97.Dec.20-81.Dec.27-163.Jan.8-73.

Russell
Courageous Coward, The:Dec.27-17.
His Own Law ;nec.27-17.
Night Letter, The :Dec.27-16.
Passing Wolf MacLean, The ;Dec.27-17.
Rattler, The :Dec.27-17.
Robes of Sin, The:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame:Jan. 3-6.

United Artists
Birth of a Nation, The:Dec.20-ll.Dec.27-19Jan.l-

10 .

Isn’t Life Wonderful :Dec.27-ll.Jan.24-10.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.

Salvation Hunters :Feb.28-5.Mar.7-21.
Thief of Bagdad. The :.Tan 24-1 1 .jRn.31-7.Feb.7-16.

Feb.14-9.Feb.21-15.Feb.28-3.Mar.7-19.

Universal

Great Circus Mystery, The:Mar.7-3.
Hunchback of Notre Dame. The:Nov.l-6. Nov.29-3.
Dec. 18-4.Dec.27-6.Jan.31-4,5.Feb. 14-3.

Hurricane Kid, The:Nov.8-6.Nov.22-2.Dec.6-2.Dec.
27-2.

Last Laugh, The:Feb.7.4.5.Feb.l4-4.6.Feb.21-2.
Mar.7-2.

Let ’Er Buck :Nov.8-7.Nov.22-4.Dec.6-8.Feb.7-6.
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.8-2.Jan.

17-3.Jan.81-3.
Phanton of the Opera. The :Dec.27-3.Jan.10-8.Jan.

24-2.Feb.7-2.3.Feb.28-2.
Smouldering Fires :Nov.8-6.Nov.22-2.Dee.l-2.Jan.

3-3.Jan.17-2.Jan.31-2.
Tornado, The:Nov.l-2,3.Nov.29-2,4,5.Deo.l8-2,8.Jan.

8-4,6.

Vitagraph
Alibi, The:Dec.6-16.Dee.l3-14.
Baree, Son of Kazan :Nov.22-13.Dee.6-17.Dee.lS-16.
Behold This Woman :Nov.8-16.Nov.22-12J>ec.6-16.

Dee.18-14.
Beloved Bnite. The:Nov.l-2S.Nov.8-19.Nov.l6-ll.

Nov.29-6.Dec.l8-14.Dec.20-16.
Captain Blood :Nov.1-21.Nov.8-16,17.Not.16-8.Nov.

22-12.Nov.27-6,7.Dee.6-16.Dee.lS-14,16.Dee.20-14,
16.

Clean Heart. The;Nov.l-20.Nov.8-17.Nov.l6-8.NoT.
22-16.Nov.29-6.Dec.6-16.Dec.l8-14.Dee.20-14.

Code of the Wilderness, The:Nov.l6-9.Nov.22-12.
Dec.18-14.

Fear-Bound :Mar.7-23.
Greater Than Marriage:Nov.l-26.Nov.8-17.Nov.l6-

8.Nov.22-18.Nov.29-6.Dec.6-17.Dec.l8-17.
Happy Warrior, The:Dec.6-17.Dec.l8-14.
In the Garden of Charity :Dec.6-16.Dec.l8-14.
Magniflcent Ambersons, The:Dec.20-16.
Pampered Youth :Feb.28-13.
Redeeming Sin. The;Nov.22-12.Dec.6-17.Dec.l8-16.

Dec.20-14.Mar.7-27.
Road That Led Home:Dec.6-17.Dec.l3-14.
School For Wives:Feb.28-12.
Steel of the Royal Mounted :Dec.6-16.Dec.l8-l 4.

Two Shall Be Born :Nov.22-13.Dec.6-17, 19.Dec. 18-
19.Dec.20-17.

Unknown Story, The:Dec.6-16.Dec.l3-14.

Warner Brothers
Age of Innocence. The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The :Dec.6-20,21.Dec.21-18.Feb.14-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Lover :Feb.l4-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In:Feb.l4-19.

Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The;Nov.22-Ins.Dec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The:Nov. 16-6,7.Nov.29-13.Feb. 14-18.

On Thin Ice:Feb.l4-19.
Recompense :Feb. 14-19.Mar.7-22.
Tracked In the Snow:Feb.l4-19.
Why Girls Go Back Home:Jan.24-6.

Wilson-Wetherald
White Mice :Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects
Arrow

Billy West Comedies :Dec.l3-100, 101.

Educational

Bright Lights:Jan. 17-4.

Cameo Comedies :Feb.7-9.
Crushed :Dec.l 3-8.

Earl Hurd Cartoon Comedies :Dec.l8-9.

Educational Pictures :Nov.8-20.Dec.27-16.
French Pastry :Jan.l7-4.
Her Boy Friend :Feb.21-67.
High Gear:Jan.l7-4.
Hooked :Feb.21-13.
Judge’s Crossword Puzzles :Feb.l4-16.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
Kinograms:Dec.6-7.Dec.20-13.Jan.8-9.Jan.l7-6.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.
Lovemania :Jan 3-8.

Low Tide:Feb.l4-14.
Mermaid Comedies :Mar.7-11.
Motor Mad :Dec.27-14.

Stupid but Brave:Jan. 3-8.

Tuxedo Comedies:Jan.3-8.
What a Night :Dec.27-14.

Film Booking OflBces

Bray Cartoons :Dec.27-165.Jan,24-65.Mar.7-83.
Heebie Jeebies ;Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb. 28-91.

Jimmy Aubrey Comedies :Jan.3-79
Monsieur Don’t Care :Feb. 14-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The:Mar.7-75.
Pie-Eyed :Feb. 14-66.
Screen Almanac, The:Dec.27-166.Jan.24-65.Mar.7-

83 .

Somewhere In Wrong:Feb.l4-66.
Stan Laurel Comedies :Dec.27-171.
Twins :Feb. 14-66.
West of Hot Dog :F€b. 14-66.

Fox Film Corp,

Fox Educationals:Dec.27-Ins.
Fox News :Dec.27-Ins.7-18.Feb.28-10.

Pathe

Are Blond Men Bashful :Dec.27-Ins.

Beloved Bozo, The :Mar.7-92.
Big Town, The :Feb. 14-84.

Chronicles of America, The:Jan.3-Ins.
Circus Fever :Fcb.l4-84.
Excuse My Glove :Feb.21-80.
Feet of Mad:Dec.27-Ins.
Galloping Hoofs :Dec.l3-Ins.Dec.27-198.Janl0-44,46,

Jan.17-Ins.Jan.Sl-84.Feb.7-84.
Honeymoon Hardships :Feb.28-108.
Idaho:Feb.l4-70,71,72,78,74,76.Feb.28-82,83.
Langh That Off:Feb.21-80.
Mack Sennett Comedies :Nov.l6-Ins.Jaii.24-84.

Off His Trolley :Dee.27-Ins.
Onr Gang Comedies :Dee.l3-116.

Pathe News :Dec.20-84.Jan.24-77.Jan.81-77.Feb.7-6e.
Feb.l4-8n.Feb.21-71.

Plumber, The:Mar.7-92.
Ten Scars Make a ManiNoT.16-Ina.Dee.18-Ins.JaB.

10-68 .

Royal Razz, The :Dec.27-Ins.

Sea Squawk, The:Dec.27-Ins.
Sportlights :Jan 17-60.

Rayart
Battling Brewster :Feb.28-69.

Universal

Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
Hello Kid:Feb.21-3.
International News:Dec.27-4.
Itching for Revenge :Feb.21-3.

Puzzled by Cross Words :Feb.21-3.

Riddle Rider, The:Nov.8-2.3.Nov.22-6.7.Dee.6-4.6.
Taxi War:Feb.21-3.

Wilson & Co., Inc.

Ebenezer Ebony :Feb.28-52.
Karlo Kolor Komics :Jan.24-64.Feb.28-52.
Redhead Comedies :Feb.28-52.
Wonder Book, The :Feb.28-52.
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.
Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

A Worthwhile Suggestion
ORANGE CITY, IOWA. — To the

Editor : For the small town exhibitor the
question of prints is quite a problem. We
are at the mercy of the distributor more or
less. When we receive a print we can do
one of two things, show it as it is or have
a dark house. The distributor does not
seem to be ignorant on this question it

seems, and we are therefore continually
getting prints that may go through our
machines all right but quite often do not.
This occurs so often that the most of us, I

take it for granted, do not raise a howl
about this as often as we should.

I do not mean that the distributor is to

blame for the bad prints in that they bring
about this condition. We all know that
they do not use them. However, they send
them to us so often in this condition that
we do not wire or write them every time
we get a bad print. This would require an

Orange City, Ivwj. 192

fte Ka*«* received your pnut otj

.... uud bod cuDditioD uf 6Im sa follows;

Q.. Q...
Other remark*: .. ,

No claims for ilamage considered unlesa above report abowa eicelleol

or fair

Y«uirs very truly.

C.OTTAUK, THKATRF.

Sample of post card used by Roy Adams
in checking print conditions. This
card is £IIed in by operator and mailed
to exchange.

extra stenographer, and here is where we
are lame. About once a year we get a
statement for some print that was shipped
in perfect condition and which was re-
turned by us, ruined beyond recognition.
Then what are we to do? Since we did
not report this print when we received it

and tried to get by with it like we did the
rest, we are to blame. Of course, yours
truly has to cough up.
To prevent this I have had postal cards

printed, one of which I am enclosing, which
the operator fills out before showing and
puts in the mail. One card is filled out on
each print. This not only protects us with
the exchange but it gives the exchange a
chance to check up on the prints that come
back. It gives the exchange manager a
chance to check up on his help, it helps the
exhibitor to get better prints in the future
and seems to help everyone concernd. If
all the exhibitors would take to this notion,
we would soon be rid of this menace of
bad prints, bad machines, poor operators,
poor inspectors and bad projection. In
fact, wouldn’t the most of our print trou-
bles be over?—J. d'. Grotenhuis, Cot-
tage theatre. Orange City, Iowa.

Dodging the Sex Angle
MASON, MICH.—To the Editor : Fol-

lowing the suggestion of Fred Hinds in

last week’s Herald, I beg leave to make a
special report on a few of the current pic-

tures which stress the matter of sex sug-
gestion and appeal altogether too much for
my little town, at least.

First we have “The Wise Virgin,” with
Patsy Ruth Miller; not so bad until we get
to the last hundred feet of the last reel,

then it’s terrible, and you can’t cut it out
without leaving your story up in the air,

without any ending. A salesman from an-
other exchange tipped me off to this, and I

had another feature here to use in place of
this picture—and I was mighty glad I

had it.

I saw “A Cafe In Cairo” with Priscilla

Dean, at Detroit last week. It’s a fair Dean
vehicle, but it’s going to be cut in three
places before my town sees it. “Look be-

fore you book” is a good tip on this one.

“The Last Man On Earth” (see reports
from Hickman and Estee in Herald of
February 28) and “Dante’s Inferno” are
dubious small town bets, in my estimation

;

too many girlies, not enough costumes.
Regarding the matter of the wear and

tear on prints, which was discussed edi-

torially in last week’s Herald, I have or-

dered a new policy in the projection room,
following a recent expensive experience.

For years, since the days when we only
used one projector, we have doubled all

our film on 2,000 foot reels. This winter
when the prints began to get poor I sug-
gested to the operator that he run single

reels, but that didn’t suit him.
One night a rotten old print broke and

caught fire, fire got into the upper magazine
and burned up a thousand feet, while we
stood outside the projection room and won-
dered what was happening to the other

10,000 feet of film inside. (Luckily it was
unharmed.) Net result; new belts and
wiring, a day’s work for two men cleaning

up the machine, and $63 for a new reel of

film. After pointing out to the operator

that the film had broken on his splice be-

tween two reels, I carried off the 2,000 foot

reels, and now we run single reels, with
less tension on both magazines, less strain

on the film and less wear on the sprockets.

—Roy W. Adams, Pastime theatre. Mason,
Mich.

Wants Clean Pictures Only
CHETEK, WIS.—To the Editor : I want

to write to you and tell you that you are a
very brave man. I have just read some of

the reports in the “What the Picture Did
For Me” in the current issue of Exhibitors
Herald. The particular report covers the

Paramount feature “Garden of Weeds,” in

which Betty Compson is supposed to be

starred. The exhibitor, who sent in the

report, must know what he is talking about,

and you must give his report some credit

or you would not publish it. You are cer-

tainly to be commended for the impartial

way in which you handle this department
of your magazine.

It is an outstanding fact, in spite of

Will H. Hays, grand marshal, that the

moving picture business is not considered

to be a respectable institution. The public

has gained the impression, through the acts

of the stars and the directors themselves,

that a large majority of those engaged in

the actual making of pictures are not of

sound moral character, or of intelligent

mental capacity. The directors and stars

in the salacious, filthy, sex pictures are

classed as degenerates and morons. The
average American family does not want to

see anything on the screen that would not

be welcome in the home circle.

Exhibitors, too, antagonize a large number
of people by insisting on Sunday showings,

and proclaiming their contempt for all

forms of Sabbath observance, and_ any
other law or custom that in any way inter-

feres with profits in their business. We
believe that everybody engaged in the mov-
ing picture industry, from the producers
to the exhibitors, should respect the law in

every particular, no matter whether it is

federal, state or local. I am one, perhaps,

among a very few exhibitors who favor
censorship. This is because the producers

are not making the kind of product that is

acceptable to the better class of the Amer-
ican people. All suggestive sex scenes,
cigarette smoking by women and rough
drinking scenes in saloons that no longer
exist, should absolutely be cut out of pic-
tures.

There is one other angle to the business
that might be properly discussed here, and
that is the making of the contract between
exchange and exhibitor. The salesman
from the exchange should know the kind
of goods he is selling, and the exhibitor
should buy on his representations. If the
exhibitor wants to buy the filthy stuff, as
described by your reporter, the salesman
should select that class of pictures for him.
If the exhibitor asks for clean, up-lifting,

family stories he should get that class of
pictures in his contract, and the foul ones
should be eliminated as so many rotten
eggs. And again, if the exhibitor asks for
one class of pictures, and buys that class on
the representation of the salesman, and,
does not get that kind, the contract can be
avoided, whether he is buying a group or a
single picture.

I wish in your magazine and your edi-

torials, you would not urge exhibitors to

disregard the law by opening their theatres
on Sunday, when there is a statute for-

bidding it. Rather urge the repeal of the

law first. To my mind there is nothing
wrong in showing pictures on Sunday, if

they are of the right kind, and do not in-

terfere with the regular church services.

Before you die you will come to the con-
clusion that it is better to urge people to

attend religious services on Sunday than to

urge them to go to the movies.—L. P.

Charles, Grand Opera House Company,
Chetek, Wis.

Vitagraph Offers Tax
Free Music Service

(Special to Exhibitors Herald)

NEW YORK, March 3.—John B. Rock,
general manager of Vitagraph, stated this

week that plans are complete for the offer

of tax free music cue service to theatres.

The first production with which this ser-

vice may be used is “School for Wives,”
set for release March 9. The service re-

sults from the burden imposed by the Au-
thors and Composers Association upon ex-
hibitors requiring a tax for the use of

copyrighted music.

Clara Kimball Young Returns
NEW YORK.—Clara Kimball Young is sup-

ported by several stage favorites in “Lying
Wives,” by Ivan Abramson, in which she returns
to the screen after an absence of almost a year.

Purely Personal
(Concluded from page 51)

sideration and expects to make a decision
this week. . . . Hetiry Staab, executive
secretary of the M. P. T. O. in Wisconsin,
is winning a name for himself as one of
the most active members of the state legis-

lature. So far, in addition to introducing
one bill affecting the theatrical industry,

he has sponsored several other measures
and has taken the lead on numerous oc-
casions in the discussion of other proposed
legislation. . . Sam Pylet, of the Holly-
wood, is getting valuable publicity for his

house by permitting his orchestra to broad-
cast each week. Tune in on Station WSOE
to hear his musicians. Pylet has just

signed for Paramount’s second Forty. . .

They’re still talking about the wonderful
Valentine number presented by Eddie
Weisfeldt, director of production at Saxe’s
Wisconsin. . . . Eddie, despite his hundred
and one duties around the Wisconsin, finds
time to do a little scenic work.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

‘‘JThat the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Ghicagq, III.

Associated Exhibitors
RACING LUCK: Monty Banks—A Rood clean

picture with a lot of comedy. Played Friday and
Saturday to regular business, but judging from
the way they laughed they evidently enjoyed
Monty’s race. Six reels.—A. D. Brawner, Jewel
theatre, Hooker, Okla.—Small town patronage.

RACING LUCK: Monty Banks—A new star

for us, but he certainly delivered the goods. As
a racing picture, it has almost any of them backed
off the boards. For a wonder, the paper on this

is worth something and will pull the crowd, even
if it is an unknown star.—Dinsmore & Son. Ma-
jestic theatre, Winer, Ark.—Small town pat-

ronage.

RACING LUCK: Monty Banks—Here’s a pic-

tui'e that ought to please everybody. Good acting
and plenty of action. That’s what my fans want.
Seven reels.—G. K., Halfway theatre. Halfway,
Mich.—General patronage.

THE YANKEE CONSUL: Douglas MacLean—
Not one half as good as “Going Up” and less

than one quarter as good as "The Hottentot.”
Five or six laughing spots in a seven reel comedy
drama are not enough here. Many comedy dramas
on the market at half what I paid would please

much better. Seven reels.—H. J. Eagan, Ameri-
can theatre, Wautoma, Wis.—Small town pat-
ronage.

GOING UP: Douglas MacLean—Very good
comedy. S’more like it. Six reels.—C. H. Smith,
Electric theatre. Morning Sun, la.—Small town
patronage.

GOING UP: Douglas MacLean—This picture
would have been excellent if we had had a decent
print on it. The one we received was badly cut

up and dark. Title plates short and scenes
jumpy. The theatre patron is the person who
pays for this industry. They are entitled to bet-

ter merchandise for their money. Six reels.

—

Bascom and Nielsen, Scenic theatre, Tyler, Minn.
—Small town patronage.

RECKLESS CHANCES: Special cast—One real

breezy Western thriller. Ran with “Face to

Face,” a five reel mystery picture. It proved a
real success. “Face to Face” was substituted for

a Lloyd picture, “I Do.” Five reels.—Henry C.

McCoy, Elite theatre, Golconda, 111.—Small town
patronage.

HARBOR LIGHTS: Harry Morey—Film con-

dition good. This is just a fair sea picture but
doesn’t please all of the people for some reason
or other. Had several people tell me that they
have seen Harry in much better pictures. Five
reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

THE DESTROYING ANGEL: Leah Baird-
Pretty good. Most of them liked it very well.

Six reels.—Dinsmore & Son, Majestic theatre,

Weiner, Ark.—Small towVi patronage.

THE BUTTERFLY GIRL: Marjorie Daw-
Just a picture that drew no comments.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—Small
town patronage.

THE EXTRA GIRL: Mabel Normand—Not
nearly as good as “Mickey” but is good enough
to please our Saturday night crowd. We heard
several men say it was certainly a good show.

—

Dinsmore & Son, Majestic theatre, Weiner, Ark.

—

Small town patronage.
FATHER TOM: Tom Wise—One that will

please the majority whether they are Catholic or

not. Tom does his part wonderfully and captures

one’s sympathy at once. He is the whole pic-

ture. We run each program two nights and on
the second night with this we sent an invitation

to the Catholic school and to the high school to

attend as our guests. They came—and we had an
appreciative audience. We had an Aesop Fable
and the second of “The Go-getters” series, so it

made a good show. We considered it would help

start “The Go-Getters” off to better business, too,

by getting an extra crowd out early in the series.

Five reels.—Dinsmore & Son. Majestic theatre,

Weiner, Ark.—Small town patronage.

F. B. O.
BROKEN LAWS: Mrs. Wallace Reid—Ex-

hibitors all over the land will feel grateful to

Mrs. Reid for giving them a production like this

to show their patrons. It holds interest from
beginning to the final fade-out. Step on the gas
when you show this and make a special appeal
to the married people, especially those that have
children. Outside of “Lincoln,’" had more favor-

able comments on this than any feature shown
in months. Seven reels.^— J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

BROKEN LAWS: Mrs. Wallace Reid—“Broken
Laws” makes good entertainment, along with a
wonderful sermon that does not seem to detract

from the picture. Mrs. Reid does her part very

nicely and comments all good. Good business

in face of home talent show. Seven reels.—Sam
Blair, Majestic theatre, Belleville, Kan.—General

patronage.

BROKEN LAWS: Mrs. Wallace Reid—Very
good picture. Everyone liked this one and for

the cold weather business held up good. Seven
reels.—L. Salzberg, Electric theatre. Independ-
ence, Mo.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—A very
well done society drama aimed as a lesson for

mothers who “kill their boys with kindness.”

For some reason this did not diaw, although
everybody connected with the house pronounced
it a good attraction. Business bad three days.

—

John W. Hawkins, Capitol theatre. New Bed-
ford, Mass.—General patronage.

VANITY’S PRICE: Anna Q. Nilsson—Satis-
fied small crowd.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

VANITY’S PRICE: Anna Q. Nilsson—A good
picture that was enjoyed by the majority.—H. G.

Stettmund, Jr., Odeon theatre. Chandler, Okla.-

—

Small town patronage.

FLASHING SPURS: Bob Custer—Pleased a

Saturday night audience as good as any of them.
Five reels.—Sam Minich, Electric theatre, Chilli-

cothe. Mo.—General patronage.

CHEAP KISSES: Cullen Landis—A very good
jazz picture which failed to draw for me. Miss
Rich a beautiful and capable star. Seven reels.

—

A. R. Bender, Olympic theatre, Cleveland, Okla.-
Small town patronage.

SILK STOCKING SAL: Evelyn Brent—Much
better than “The Dangerous Flirt.” In fact, I

would say that this one is a splendid little pic-

ture. Crook mystery story of the underworld,
good plot, and had many favorable comments.
In fact some came back to see it a second time.

Six reels.—H. D. McChesney, Princess theatre,

Crandon, Wis.—Small town patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—The producers are to be congratulated
on this very good offering. We class it an A-1
picture and are glad to recommend it. One of

the really good ones. Bought right. Eight reels.

—Oscar Reinert, Elite theatre, Humboldt, Kan.

—

Small town patronage.

THUNDERING HOOFS: Fred Thomson—As
good a Western picture as anyone could wish for.

Pleased everybody in the theatre. Has good
story, plenty of thrills and a wonderful piece of

horse flesh in Silver King. Start your Fred
Thomson’s with this picture or “North of

Nevada” and they should be easy to put over.

Five reels.-—Bascom and Nielsen, Scenic theatre,

Tyler, Minn.—Small town patronage.

PHANTOM JUSTICE: Special cast—A picture

that our folks pronounced a mighty good one and
one that they recommended others to see. The
mystery is well sustained and the dream ending
is not a disappointment, but a decided relief.

—

Dinsmore & Son, Majestic theatre, Weiner, Ark.

—

Small town patronage.

THE WHITE SIN: Madge Bellamy—This is a

good picture that hits close to the life of many
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people, especially young girls. It will please most
people who see it. Six reels.—B. R. Parsons,
Grand theatre, Springfield, Minn.—General pat-

ronage.

THE WHITE SIN: Madge Bellamy—A good
story, a good star, well supported, so it had to he
good. However, business was light.—C. H. Clee-

ton, Gem theatre, Higbee, Mo.—Small town pat-

ronage.

THE LULLABY: Special cast—Very fine pic-

ture, but picture was condensed, as I saw this in

Ft. Madison and it failed to have all the story.

—

Ben Brinck, Opera House, West Point, la.—Gen-
eral patronage.

THE DARING YEARS: Special cast—Lay off.

Harry Van Noy, Riviera theatre, Anderson, Ind.

—General patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Nothing to it. I see where I’m badly stung on
this series. Three more of them to play and the

first one killed the sei*ies. Five reels.—S. G.

Ihde, Photoplay theatre, Ashland. Kan.—Small

town patronage.

JUDGMENT OF THE STORM: Special cast

—This is a very good picture. Pleased all the

grownups. We brought this back and drew a

fair crowd.—Geo. F. Schulze, Lyric theatre, Ash-
land. Ky.—Neighborhood patronage.

JUDGMENT OF THE STORM: Special cast

—Played this Christmas Day and, as it is a

Christmas picture, this added value to an already

splendid production. It’s good.—Dinsmore & Son,

Majestic theatre, Weiner, Ark.—Small town pat-

ronage.

THE FIGHTING SAP: Fred Thomson—Good
as usual.—Dinsmore & Son. Majestic theatre,

Weiner, Ark.—Small town patronage.

THE NO-GUM MAN: Lefty Flynn—^This is a

fine comedy and has some action. The Negro
puts the picture over with his funny acts. And

all around we say this is a good program. Six

reels.— S. G. Fiy, Palace theatre, Omaha, Tex.

—

General patronage.

HIS FORGOTTEN WIFE: Madge Bellamy—
Goo<l picture, good looking stars, good direction,

good everything. It is an A-1 production that

got nothing but praise. Both these stars are

popular here.—Dihsmore & Son, Majestic theatre,

Weiner, Ark.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
- One of the money getters. It seems to satisfy

too.—Guy S. Abbott, Hamline theatre, Estelline,

S. D.—Small town patronage.

IN FAST COMPANY: Richard Talmadge—
The name suits the picture and the picture suited

most of our audience and that suited us. Richard
is such a clean cut, handsome young chap that

it is a pleasure just to watch him—and if you
don’t watch him you are sure to miss something,
for in most of his pictures the stunts follow each
other so fast that they “lap over.” Six reels.

—

Dinsmore & Son, Majestic theatre, Weiner. Ark.
—Small town patronage.

IN FAST COMPANY: Richard Talmadge—

A

dandy action picture that pleased our patrons.
Six reels.—Botsford Brothers, Royal theatre,

Ainsworth, Neb.—Small town patronage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHICAGO LOS ANGELES

IN FAST COMPANY: Richard Talamdge—
Richard Talmadge is very good and will make a
very good star some day.—E. F. Keith, Strand
theatre, Granbury, Tex.—Small town patronage.

THE SILENT STRANGER: Fred Thomson—
What we got of this was good, but we did not
get all of it. as the print sent us was cut very
bad, but believe if you can get a good print it

will please the Western fans. Five very short
reels.—W. J. Shoup, DeLuxe theatre, Spearville,
Kan.—Small town patronage.

LIGHTS OUT: Special cast—This was an all-

around good picture of the crook type with plenty
of comedy touches. The only fault we could find
was it was too long and dragged a trifle at times
and in spots. Seven reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

YANKEE MADNESS: George Larkin—If your
crowd likes rough and tumble stuff, feed them
this. Played it on Family Night and it pleased.
Good business but no fault of the picture. The
price got them, which was 25 cents for man and
his lady.—E. F. Keith, Strand theatre, Granbury,
Tex.—Small town patronage.

YANKEE MADNESS: George Larkin—This
picture surprised me as well as my audience as
it did not look good. It was a real 100 per cent
program picture with plenty of pep, thrills and
romance. Larkin was well supported by Billie

Dove and a good cast.—Henry C. McCoy, Elite
theatre, Golconda, 111.—Small town patronage.

THE MIRACLE BABY: Harry Carey—Through
a mistake we advertised the wrong picture and
we had a small house. This picture is okay and
those who saw it commented on it vei-y favorably.
It did not pay at the box office, but it was our
error in getting it advertised. Five reels.—C. V.
Anderson, Oak theatre, Oakdale, Neb.—General
patronage.

GALLOPING GALLAGHER: Fred Thomson-
Pleased better than any other Thomson we have
run. Silver King is fine in this one.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—Small
town patronage.

GALLOPING GALLAGHER: Fred Thomson—
This is a good Western program picture. Silver
King is sure a wonderful horse. You can’t help
but like this horse. Print No. 1. Five reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.

—

General patronage.

THE MASK OF LOPEZ: Fred Thomson—
This is a coming star and picture drew well, and
pleased nearly all. Five reels.—C. H. Cleeton,
Gem theatre, Higbee, Mo.—Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—
A good Western that pleased. Small towns should
use this star. Remember, though, that after you
spend a lot of good money making him popular
that it is going to cost you almost twice as much
to get his second series. Six reels.—A. J. Bots-
ford, Royal theatre, Ainsworth, Neb.—Small town
patronage.

AMERICAN MANNERS: Richard Talmadge
—This star is some athlete and he sure has a full

evening in this, as he floors about 75 men during
the melee. Why not give him some sensible ma-
terial ?—Guy S. Abbott, Hamline theatre, Estel-

line, S. D.—Small town patronage.
THE FAIR CHEAT: Dorothy Mackaill—Little

better than average program picture. Played
with “Fighting Blood’’ series.-—Geo. F, Schulze,
Lyric theatre, Ashland, Ky.—Neighborhood pat-
ronage.

ON TIME: Richard Talmadge—This is only a
fair program picture. Print No. 1. Six reels.

—

P. G. Held. Sterling theatre, Fairmont, Neb.

—

Neighborhood patronage.

ON TIME: Richard Talmadge— Lots of action

but very little story. Played this on Family Night
and had no kicks. Six reels.—E. F. Keith, Strand
theatre, Granbury, Tex.—Small town patronage.

ITCHING PALMS: Special cast—This feature
is not strong enough to be run on its own
strength. Suitable with a double bill. Six reels.

—George Khattar, Khattar’s theatre. Sydney.
N. S.. Canada.—Neighborhood patronage.

THE SNOWSHOE TRAIL: Jane Novak—For
a clean picture, this is there. It is lacking in

pep and action. This is okay for any house and
it is a picture of the Northwest snow country.
Six reels.—S. G, Fry, Palace theatre, Omaha, Tex.
—General patronage.

THE MAILMAN: Ralph Lewis—A good pro-
gram picture, but not a special by any means.
Played this to the smallest house in many months.
Paid too much ; lost heavy on it. Advertised this

strongly and got foiled at the box office. Adver-
tising accessories good. Take a tip and don’t pay
too much for it. Seven reels.—George Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage. /

STEPPING LIVELY: Richard Talmadge—
Fair. Not nearly as good as “American Man-
ners,” as the story was draggy in the first four
reels and the cyclone was saved for the last two.

Much of the Talmadge patronage is made up of

illiterates who depend on the action and not the

story for their interest. Hope Dick does better

in the next one. Six reels.—C. C. Johnson,
Amuse-U theatre, Melville, La.—Mixed patronage.

THE DANGEROUS COWARD: Fred Thomson
-—We are running all the Thomsons and call them
the cleanest and snappiest Westerns we show.

—

Guy S. Abbott, Hamline theatre, Estelline, S. D.

—Small town patronage.

FOOLS IN THE DARK: Special cast—Rather
overdrawn and not all that it is advertised to be.

Will depend on your audience.—Guy S. Abbott,

Hamline theatre, Estelline. S. D.—Small town
patronage.

First National
IF I MARRY AGAIN : Doris Kenyon—This is

believed to have been a premiere (in this part of

the country). The photoplay is good in every

respect. Eight reels.—R. Linn. Vii'ginia theatre.

Fairmont, W. Va.—General patronage.

THE SILENT WATCHER: Glenn Hunter—An-
other First National triumph. It’s a very good

picture but the business was terrible. Eight reels.

—G. P. Miller, Regent theatre. St. Marys, O.

—

General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Good picture for the better class. Did not

draw big, but did not lose anything, as it was
rated right.—L. Jones, Arcadia theatre, Vander-

grift. Pa.—General patronage.

CLASSMATES: Richard Barthelmess—This

photoplay gave excellent satisfaction in every re-

spect. Seven reels.^ R. Linn, Virginia theati'e,

Faiimont, W. Va.—General patronage.

TARNISH: May McAvoy—Didn’t do much on

this one. although everyone who saw it was
pleased. Think they should give May better stuff.

— R. L. Nowell, Idle Hour theatre, Monroe, Ga.

—

General patronage.

FRIVOLOUS SAL: Special cast—Picture good.

Thrills, with lots of action.—F. Davidson, Royal

theatre, Cherryvale, Kans.—General patronage.

SO BIG: Colleen Moore—Very good picture.

I think it was appreciated by all people of aver-

age intelligence, but the trouble is that it did not

draw the others. I do not think the settings, etc.,

were so expensive as to call for such a big ex-

hibition value. Possibly it will be revised down-
ward. It will have to be to give me anything at

all for my work.—L. M. Jones, Arcadia theatre.

Vandergrift, Pa.—General patronage.

THE ENCHANTED COTTAGE: Richard Bar-

thelmess—Didn’t see this picture myself but em-
ployes reported it to be very good. Good print.

Paper not so good but the name brings ’em in.

Eight reels.—G. K., Halfway theatre. Halfway,

Mich.—General patronage.

THE ENCHANTED COTTAGE: Richard Bar-

thelmess—Was looking for something good in this,

as Barthelmess is one of our favorites, but we
were all disappointed. Not one favorable com-
ment. People walked out on it. Absolutely no
entertainment in it. We can see enough of

misery, cripples, etc., without paying for it. The
powers that be added to the rating of “Class-

mates” because it drerw and made some money
for exhibitors. On the same principle they should

make box office value of this one zero.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—Gen-

eral patronage.

ABRAHAM LINCOLN: George Billings—We
are sorry that we did not advance prices on this

one. Only fur coat trade came to see this fine

special and they are the ones that can pay. My
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advice is to boost your prices, as the picture is

there. We did a fair business but lost money.
Paid too much for it.—J. S. Rapalus, Majestic
theatre, Easthampton, Mass.—General patronage.

ABRAHAM LINCOLN: George Billings—Of
all the pictures that have to do with the building

of this nation, this epic is steps ahead of them
all. ' The narrative of Lincoln’s life is told in a

manner that gets right under your skin, and it

made ’em come out to the show just like there

isn’t any hard times. Nine reels.—^W. H. Bren-
ner, Cozy theatre, Winchester, Ind.—Mixed pat-

ronage.

A MADONNA OF THE STREETS: Nazimova
—Here’s a picture. Boys, that has not got the

write-up that it deserves. I concede this one of

the finest dramas I have ever had the pleasure

of manning. The little bad that is in it is so

overshadowed by the real good stuff that they will

never think of it. Ejght reels.—O. R. Haus,

Scenic theatre, Hastings, Minn.—General pat-

ronage.

A MADONNA OF THE STREETS: Nazimova
— -This sure is a good picture. Everyone liked it.

Business fair.—Harry Van Noy, Riviera and Star-

land theatres, Anderson, Ind.—General patronage.

A MADONNA OF THE STREETS: Nazimova
—A very good picture which seemed to please.

Business fell off on second day. Eight reels.—

A. R. Bender, Olympic theatre, Cleveland, Okla.

—

Small town patronage.

A MADONNA OF THE STREETS: Nazimova
—The two comedy characters helped to put this

across. A laugh, judiciously placed, often saves

the show. A flash or two of comedy in some of

the heavy or dreary stretches is a positive relief

to most theatregoers, and is appreciated accord-

ingly. Eight reels.—Henry W. Gauding, Lincoln

theatre, Pittsburg, Pa.—Neighborhood patronage.

LOVERS WILDERNESS: Corinne Grimth—

A

wonderful picture in which Miss Griffith is at

her best. Business not so good on account of

American Legion home talent play. The ones

that saw it praised it. Seven reels.—G. P. Miller,

Regent theatre, St. Marys, O.—General patronage.

LOVE’S WILDERNESS: Corinne Griffith—

Wish they had more of Corinne’s pictures. My
patrons like anything she plays in and, of course,

had lot of good comments. She does some fine

acting. Tone okey. Film rental high for us

little fellows. Admission 15 and 25.—R. L.

Nowell, Idle Hour theatre, Monroe, Ga.—General
patronage.

FOR SALE: Claire Windsor—This will please

most any audience.— W. O. Doyle, Capitol thea-

tre, Huntsville, Mo.—Neighborhood patronage.

WHEN A MAN’S A MAN: John Bowers

—

Here’s a real picture. One I played on my week
days and packed ’em in. A Harold Bell Wright
story which is great, and good acting. Good print.

Paper is very attractive. Seven reels.—G. .K.,

Halfway theatre. Halfway, Mich.—General pat-

ronage.

WHEN A MAN’S A MAN : John Bowers

—

Followed the book very well and broke a house

record for me at 10 and 35c. Seven reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

WHEN A MAN’S A MAN : John Bowers

—

Good. A wonderful picture. A high class West-

ern production and one that will satisfy all

classes. Get behind this one, advertise it, and
you will draw a full house of satisfied patrons.

Seven reels.—Guy Longest, English theatre, Eng-
lish, Ind.—General patronage.

WHEN A MAN’S A MAN : John Bowers

—

With one exception, we broke the house record.

Pleased very near 100 per cent. Advertise it as

a big picture ; should be advertised and watch
results. Seven reels.—C. W. Bartlett & Son, Ma-
jestic theatre, Artesia, N. Mex.—General pat-

ronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon.—A very good comedy that got good busi-

ness. I consider it better than “Hot Water.’’

Five reels.—G. P. Miller, Regent theatre, St.

Marys, O.—Genei;ai patronage

THE GIRL IN THE LIMOUSINE: Larry
Semon—Went over good. Pleased about 90 per

cent. Six reels.—C. H. Smith, Electric theatre.

Morning Sun, la.—Small town patronage.

CHRISTINE OF THE HUNGRY HEART:
Florence Vidor—Adverse reports on this produc-
tion made me afraid of it, but found that many
of our patrons had read the story and were well

pleased. Drew better than average business

against stiff competition. Eight reels.—A. G.

Witwei’, Grand theatre. Rainier, Ore.—Small town
patronage,

CYTHEREA—A wonderful production. The
cast is perfect. Direction and photography well

done. The colored scenes are beautiful. In all,

it is an artistic triumph. Eight reels.—G. P.

The Contributor’s Column
To “H. O.” C.

Members

:

Your secretary’s in a bad way and
begs to explain why it isn’t all his fault,

giving the bad news first.

Guy S. Abbott, Hamline theatre, Es-
telline, S. D., writes

;

Last Fall when I took over and opened
the Haniline theatre here the first thing
I did zvas to get my name on the "Her-
ald” subscription list and I also signified

my desire to join the gang of crooks
zt'ho operate under the title of the "Her-
ald Only” Club and I think I received a

certificate of membership. However, I

have never noticed my name zvritten

therein and I just wondered whether
there was a certain term one had to

serve before being admitted to the inner
circle.

Anyhow, I am enclosing a bunch of
yarns about the pictures I have been
shelling out here, zohich you can use as
you feel inclined.

And on the heels of that comes, from

Frank Schlotterlieck, Elph theatre, Al-
tamont. 111., this

:

In reports sent previously I enrolled

in the "Herald Only” Club, using the

slip cut out of the paper. You have
not given me enrollment. Perhaps this

slip zvas lost. Kindly consider this my
application.

Your secretary finds both of these
members listed in his records and can’t

understand why their names do not ap-
pear in the printed roster, so he’s having
the roster audited this week in order
to make certain that there are no other
omissions. It will he printed in next
week’s issue and each of you are re-

quested* to check your membership card
against it.

(Confiidentially, your secretary’s been
giving so much time to the March “Box
Office Record,’’ making it “bigger and
better than ever,” that he let his book-
keeping lapse, but don’t tell Abbott or

Schlotterbeck.

)

“H. O.” Sec’y.

Miller, Regent theatre, St. Maiys, O.—General
patronage.

HUSBANDS AND LOVERS: Florence Vidor
--This picture will please the ladies immensely.
They will praise it to the sky. The roughnecks
will not like it. It is a high class picture with
beautiful settings and gowns and preparations
for a gorgeous wedding. Eight reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

IN EVERY WOMAN’S LIFE: Special cast—
Very satisfactory offering if you can get them ^n.

Did not draw for us. Seven reels.^—-A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-

ronage.

SANDRA: Barbara La Marr—Flopped on this

one, but not fault of picture. Personally thought
it good. Had favorable comments. Didn’t raise

price ; perhaps that was reason. Barbara popu-
lar here, too. Just one of those things you can’t

explain. Admission 10 and 20.—R. L. Nowell,
Idle Hour theatre. Monroe, Ga.—General pat-

ronage.

SANDRA: Barbara La Marr—Well produced
but inconvincing di’ama. Miss La Marr’s habit
of continually pursing her lips doesn’t improve
the picture. Eight reels.—Henry W. Gauding,
Lincoln theatre, Pittsburgh, Pa.—Neighborhood
patronage.

THE GIRL OF THE GOLDEN WEST: J. War-
ren Kerrigan—Boys, here is a picture that will

satisfy, not just one of your patrons, but every-

one will say it is a good one. Kerrigan, Miss
Breamer and Miss Theby did wonderful work. A
little touch of comedy runs throughout picture.

Seven reels.—Henry C. McCoy, Elite theatre. Gol-

conda. III.—Small town patronage.

FLOWING GOLD: Milton Sills—Here’s a pic-

ture I liked and my fans raved about. Played
this on Saturday and had ’em standing up. Pic-

tures like that bring ’em out. Paper is good on
this. Eight reels.—G. K. Halfway theatre. Half-
way, Mich.—General patronage.

FLOWING GOLD: Milton Sills—Did not go
for us. It is only a fair offering. Not up to the
expectations of our patrons. Seems to lack that

necessary something. Six reels.—C. W. Bartlett

& Son, Majestic theatre, Artesia, N. Mex.—Gen-
eral patronage.

FLOWING GOLD: Milton Sills—A good pic-

ture which drew only fair Eight reels.—C. H.
Cleeton. Gem theatre, Higbee, Mo.—Small town
patronage.

FLOWING GOLD: Milton Sills—Real picture.

Book it and tell them about it.—W. O. Doyle,

Capitol theatre, Huntsville, Mo.—Neighborhood
patronage.

PAINTED PEOPLE: Colleen Moore—Nice pic-

ture. Business not extra but those who came
liked it. Good for any house. Seven I’eels.

—

G. K. Halfway theatre, JIalfway, Mich. -General
patronage.

PAINTED PEOPLE: Colleen Moore—A pic-

ture that is vcj'y good and it got us business.
Six reels.—G. P. Miller. Regent theatre, St.

Marys, O.—General patronage.
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PAINTED PEOPLE: Colleen Moore—This one
is old but one of the kind you can sit back and
feel proud of. Clean and all entertainment. Why
don’t they make more of this kind. Film in

good condition.—Henry Imming, Star theati-e,

Newton, III.—Small town patronage.

PAINTED PEOPLE: Colleen Moore—This is a
dandy comedy drama, full of laughs. Little Col-

leen Moore sure is there when it comes to acting.

.Just keep her in comedies. Seven reels.—P. G.

Held, Sterling theatre, Fairmont. Neb.—Neighbor-
hood patronage.

PAINTED PEOPLE: Colleen Moore—Drew
well and pleased. Seven reels.—.1. S. Walker,
Alamo theatre. Moody, Tex.—Small town pat-
ronage.

PAINTED PEOPLE: Colleen Moore—Not as
good as “Flaming Youth.” still it pleased. Drew
good on account of “Flaming Youth," which was
shown about three weeks previous to this one,

and the patrons thought they would see just as
good a picture. Good comedy drama with a won-
derful opening. Seven reels.—M. .1. Babin, Fairy-
land theatre. White Castle, La.—General pat-
ronage.

PAINTED PEOPLE: Colleen Moore—A dandy
little picture which pleased 100 per cent. Seven
reels.—W'm. E. Tra.gsdorf. Trags theatr^, Neills-

ville, Wis.—Small town patronage.

PAINTED PEOPLE: Colleen Moore—Good
comedy drama that pleased.—W. O. Doyle, Capi-
tol theatre. Huntsville, Mo.—Neighborhood pat-
ronage.

THE WOMAN ON THE JURY: Sylvia
Breamer—Best we have had for a long time.

Everyone pleased and said good show. Six reels.

—C. H. Smith, Electric theatre. Morning Sun.
la.—Small town patronage.

THE W'OMAN ON THE JURY: Sylvia
Breamer—Entertaining. Pleased all who came.

—

W. O. Doyle, Capitol theatre, Huntsville, Mo.

—

Neighborhood patronage.

CIRCUS DAYS: Jackie Coogan—A pleasing
picture of circus life with a wonderful little star.

Plenty of laughs with now and then a tear.

That’s the formula for a good family picture.

Six reels.—Botsford Brothers, Royal theatre, Ains-
worth, Neb.—Small town patronage.

THE GOLDFISH: Constance Talmadge—

A

dandy good comedy drama. Many favorable com-
ments. Drew a fair crowd and as it was rated
right I received a little for my work on this one.

—L. M. Jones, Arcadia theatre, Vandergrift, Pa.
•—General patronage.

THE GOLDFISH: Constance Talmadge—

A

good comedy which pleased and drew very well.

Connie is not the drawing card that she used to

be. Seven reels.—A. R. Bender, Olympic theatre,

Cleveland, Okla.—Small town patronage.

THE SEA HAWK: Milton Sills—Here is a
good picture but paid too much for it and lost

money.—Liberty theatre, Kalispell, Mont.—Neigh-
borhood patronage.

ANNA CHRISTIE: Blanche Sweet—An old

picture that drew a small crowd and then got
more than it deserved. Repulsive. Will hurt
your business. Do not play this one. Seven
reels.—Guy Longest, English theatre, English,

Ind.—General patronage.

THE BAD MAN : Holbrook Blinn—Better than
we expected. The bandit is made too prominent
in this picture and does not get his just deserts.

—W. O. Doyle, Capitol theatre, Huntsville, Mo.

—

Neighborhood patronage.

THE WANTERS: Marie Prevost—Give us more
like this one. A nice little comedy drama that

was well met by my patrons. Whole lots better

than some of the so-called super-specials. Seven
reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

WITHIN THE LAW: Norma Talmadge—
Norma not a favorite here, but this one pleased.

Comments good.—W. O. Doyle. Capitol theatre.

Huntsville, Mo.—Neighborhood patronage.

WITHIN THE LAW: Norma Talmadge—Won-
derful direction ; excellent film condition, with the
star actually living her part, made this one of
the best pictures Miss Talmadge has ever made.
Appealed to both young and old and should prove
a good drawing card anywhere, provided, of

course, that the film is in good condition. First

National, New Orleans Exchange, always gives us

good prints, thanks to friend Stockard. Eight
reels.—C. C. Johnson. Amuse-U theatre, Melville,

La.—Mixed patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—.Just fair. Not much to it. No action

and not much of a story. With the “Go-Getters”
J got by and nobody complained. Six reels.

—

G. K. Halfway theatre. Halfway. Mich.—General
patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—Fair. Six reels.—S. G. Jhde, Photoplay
theatre, Ashland. Kan.—Small town patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—As many have said, it’s the old story, but

it’s clean and good entertainment. If small

towns could get more like it business would be

a great deal better. Six reels.—C. H. Smith,

Electric theatre. Morning Sun, la.—Small town
patronage.

BOY OF MINE: Ben Alexander—A good pic-

ture with fairly good business. Seven reels.-

G. P. Miller, Regent theatre, St. Marys, O.—Gen-
eral patronage.

BOY OF MINE: Ben Alexander—Another one
of those pictures that make you proud that you
are in the show business. Pleased young and old.

If we could only get more like these J think the

small town show could be revived.—Henry Jm-
ming. Star theatre. Newton, 111.—Small town pat-

ronage.

A SELF-MADE FAILURE: Lloyd Hamilton-
Fair picture but two reels too long. Six reels

would be enough, yet it went over pretty good.

Eight reels.—G. K., Halfway theatre. Halfway,
Mich.—General patronage.

THUNDERGATE: Owen Moore—Fair program
picture. Will get over anywhere. Pleased about

70 per cent. Seven reels.—G. K., Halfway thea-

tre, Halfway, Mich.—General patronage

POTASH AND PERLMUTTER: Special cast

—While a little old. this drew a good house for

me two nights and sent everyone away with a

smile of satisfaction.—Guy S. Abbott, Hamline
theatre. Estelline, S. D.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—
E.xcellent. Drew well and pleased as near 100 per

cent as anything J have ever used. Eight reels.

—S. G. Jhde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

THE SONG OF LOVE: Norma Talmadge—
A dandy picture that pleased all. Any small

town exhibitor should be able to get a small raise

in prices on this and such pictures as “Ashes of

Vengeance,” “The Eternal City,” etc. Eight

reels.—George Khattar, Khattar’s theatre. Syd-

ney, N. S., Canada.—Neighborhood patronage.

GALLOPING FISH: Syd Chaplin—A farce

comedy that kept them laughing all the time.

A bit foolish, but funny. Six reels.—C. H. Clee-

ton. Gem theatre, Higbee, Mo.—Small town pat-

ronage.

A pretty good program picture. The female lead
in this could have been improved upon. Six reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

MINNIE: Leatrice Joy—7 reels of nothing.
Enough said. Seven reels.—P. G. Held, Sterling
theatre, Fairmont, Neb.—General patronage.

SLANDER THE WOMAN: Dorothy Phillips—
Picture pleased a good crowd. Slightly dark in

places. The one-sheets we received on this don’t
tell any more about the picture than if it were
“Uncle Tom’s Cabin.” Seven reels.—Ray Bovard,
Olympic theatre, Utica, Kans.—Small town pat-
ronage.

THE HUNTRESS: Colleen Moore—Good.
Pleased majority.—W. O. Doyle, Capitol theatre,

Huntsville, Mo.—Neighborhood patronage.
PONJOLA: Anna Q. Nilsson—The kind most

everyone likes. Our people did.—W. O. Doyle,

Capitol theatre, Huntsville, Mo.—Neighborhood
patronage.

BOY OF MINE: Ben Alexander—Not big. but
a good show that any exhibitor can get behind.

—

W. O. Doyle, Capitol theatre, Huntsville, Mo.

—

Neighborhood patronage.

HER TEMPORARY HUSBAND: Special cast

—Picture fair. Business fair. Pleased about 85

per cent. Will get over most anywhere. Can
get this at a fair price. Seven reels.—G. K.,

Halfway theatre. Halfway, Mich—General pat-

ronage.

Fox
MY HUSBAND’S WIVES: Shirley Mason—

A

splendid picture. Lots of pretty clothes and the

ladies especially will like it. Five reels.—P. G.

Estee, S. T. theatre, Parker, S. D.—General

patronage.

PORTS OF CALL: Edmund Lowe—Bad weather
lost us money on this picture. But the picture

is good. Good acting and lots of action. Five

reels.—G. K., Halfway theatre. Halfway, Mich.

—

General patronage.

GOLD HEELS: Special cast—A first class

pictuie in every respect that drew well and
pleased them all.—C. H. Cleeton, Gem theatre,

Higbee. Mo.—Small town patronkge.

GOLD HEELS: Special cast—This is a good
offering if bought right. A story of the blue

grass country. Will please, but don’t pay special

price for it.—Liberty theatre, Kalispell, Mont.

—

Neighborhood patronage.

CURLYTOP: Shirley Mason—Shirley is almost

a dead issue for me. It’s a shame they don’t

give her better stories. Bill should have kept her

•in comedy dramas. J would call this one poor.—

•

Henry Imming, Star theatre, Newton, III.—Small

town patronage.

CURLYTOP: Shirley Mason—Very, very poor.

Absolutely no good.—C. H. Cleeton, Gem theatre,

Higbee. Mo.—Small town patronage.

CURLYTOP: Shirley Mason—One of those im-

possible stories. Shirley Mason is at her best

in light comedy dramas. Five reels.—L. Salzberg,

Electric theatre. Independence. Mo.—General pat-

ronage.

THE ROUGHNECK: Geo. O’Brien—Too much
hula dancing. One very suggestive scene should

have been cut out. The sooner they stop making
these kind of pictures the better it will be for

the small town. It hurts business every time.

When. Oh when, will they stop it?—Henry Im-

ming, Star theatre. Newton, 111.—Small town pat-

ronage.

THE MAN WHO CAME BACK: George

O’Brien—Business good. Picture very well liked.

Eight reels.—Geo. A. Markell, Strand theatre,

Pittsfield. Mass.—General patronage.

THE MAN WHO CAME BACK: George

O’Brien—Don’t pass this one up. Did better on

this than on “Scaramouche” and didn’t have to

pawn my coat to get it either. You can buy

this right. Print good. Paper good. Our critics

all praised this picture. Nine reels.—G. K., Half-

way theatre, Halfway, Mich,—General patronage.

THE MAN WHO CAME BACK: George

O’Brien—A real good melodrama but did not

draw. Star unknown. Nine reels.—L. Salzberg,

Electric theatre. Independence. Mo.—General pat-

ronage.

IT IS THE LAW: Special cast—An out of

the ordinary mystery drama that pleased all who
saw it. Fine print. Business is way off. Pic-

ture entitled to better business. Seven reels.

—

E. W. McClelland, Rex theatre, Gilman City, Mo.

—General patronage.

THE BRASS BOWL: Edmund Lowe—Boys,
watch this fellow. I had basketball, dance, two
big church revivals, no business, but the few that

did come were highly pleased and did not hesi-

tate to tell me, so am bringing picture back for

another night. You can step on this one.—Henry

WANDERING DAUGHTERS: Special cast—

NOW BOOKING
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Imming, Star theatre, Newton, III.—Small town
patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Buck never appeared in a better picture.
If they keep on giving him such good material
to work on he will beat Mix at the box office.

Seven reels.—J. S. Rapalus, Majestic theatre,
Easthampton, Mass.—General patronage.

WINNER TAKE ALL: Buck Jones—Another
Jones that pleased all who came out to see it.

A little different from some of his other pictures.

Buck in the role of a pugilist went over with a
bang. The kids went wild. Don’t be afraid of
this one. Five reels.—Chas. E. Barber, Electric

theatre, Tilden, III.—Small town patronage.

THE PAINTED LADY: Special cast—A Fox
special that is not a special. Absolutely nothing
to it. Not even a good program picture. Didn’t
take in enough to pay film rental.—Liberty thea-
tre, Kalispell, Mont.—Neighborhood patronage.

IN LOVE WITH LOVE: Special cast—Abso-
lutely no good for a small town. The director

aimed to make a comedy but it turned out to be
a tragedy.—L. Salzberg, Electric theatre. Inde-
pendence, Mo.—General patronage.

THE CYCLONE RIDER: Special cast—Boys,
here is one of the best this year. A lot of my
fans said the best they had seen for years, and
its got everything you want and then some. The
paper is great on this, six and three-sheets both.
It’s got some of these super-specials backed off

the map and can be bought right. Seven reels.

—

G. K., Halfway theatre. Halfway, Mich.—General
patronage.

THE CYCLONE RIDER: Special cast—Played
this a return date and did very well considering
local conditions. A whale of a picture, thrills,

action, everything which goes to make big en-

tertainment. Book it and boost it. You can't

go wrong. The first picture we have redated.
Seven reels.—Oscar Eeinert, Elite theatre. Hum-
boldt, Kan.—Small town patronage.

THE CYCLONE RIDER: Special cast—Good
action picture. Will please those that like lots

of thrills and hokum.—Liberty theatre, Kalispell,

Mont.—Neighborhood patronage.

THE MAN WHO CAME BACK: George
O’Brien. A very good offering if bought right

and exploited, but why does Fox call it a super?
—Liberty theatre, Kalispell, Mont.—Neighborhood
patronage.

THE WARRENS OF VIRGINIA: Special cast

—A vei-y good picture. Pleased most of them
and drew fair house. Better than usual.—C. H.
Cleeton, Gem theatre, Higbee, Mo.—Small town
patronage.

THE WARRENS OF VIRGINIA: Special cast
— Run this Christmas and made no report until

now, but after running “The Birth of a Nation,”
I can fully appreciate this picture. To my way
of thinking and the reports of patrons, this pic-

ture handles another phase of the Civil War in

just as good a manner as "The Birth of a Na-
tion.” But it was unknown here and I had seen
scarcely any reports in the “Exhibitors Herald,”
so I did not know how to push it and made no
money. Of course, cold weather helped ruin
business. I believe William is going to have some
good pictures this year. Anyway, it’s like bad
tires, they all have off years and this isn’t going
to be Bill’s. It seems to me some exhibitors are
chronic knockers of Bill. I don’t mean to say
Fox has not had some bum pictures, but in recent
years I have run but one I would call rotten. If

exhibitors will use their own judgment as to what
is a special and pay accordingly, regardless of
whether it is Fox or somebody else, they won’t
kick so much. The word “special” is very much
abused by all companies. I believe Wm. Fox will

give any exhibitor a square deal if they deserve
it, and so will some of the others. It’s high
pressure salesmen who cause most exhibitors’
troubles. Seven reels.—F. Schlotterbeck, Elph
theatre, Altamont, III.—General patronage.

THE LAST MAN ON EARTH: Special cast—
If you want a novelty picture, get this one, as it

is certainly there on this point, but if your
patrons are the least bit touchy about pictures on
the “risque” order, you had better look out. Sev-
eral of our male friends

,
told us after seeing the

picture that we should have advertised it for
“men only” and we could pack our theatre. Even
at that, our Monday night attendance (opened on
Sunday) wa's the largest we have had for months,
which goes to show they like pictures on this

order, but we do not believe it would be advis-
able for any exhibitor to show many of this kind.
Seven reels.—P. R. Matson, Crystal theatre,

Flandreau, S. D.—General patronage.

DANTE’S INFERNO: Special cast—Played this

two days. First night packed house. Second
night less. Bought this picture right and made
a little money. The picture is good. Don’t be
afraid of it. Everybody pleased that I spoke to.

Six reels.—G. K., Halfway theatre. Halfway,
Mich.—General patronage.

DANTE’S INFERNO: Special cast—Was fair-

ly well received. Revivals affected business. Above
the heads of the average audience but received
many favorable comments even at that. Nine
reels.—Oscar Reinert, Elite theatre, Humboldt,
Kan.—Small town patronage.

DANTE’S INFERNO: Special cast—With heavy
exploitation this will do a good business, but one
of those pictures that will draw them but fails

to please. However, it is a good picture to play.

A good story of the lower regions with nothing
suggestive about it. Your minister will thank
you for playing it.—Liberty theatre, Kalispell,

Mont.—Neighborhood patronage.

HEARTS OF OAK: Hobart Bosworth—A slow,
drawn-out, weepy story. Too sordid and not
enough action. Well directed. Far from a spe-
cial : just a fair program. Can’t understand
the good reports given this picture by a number*
of the exhibitors. Title means nothing at the
box office. Neither do the stars. Seven reels.

—

Geo. A. Markell, Strand theatre, Pittsfield, Mass.
—General patronage.

HEARTS OF OAK: Hobart Bosworth—Just
fair. Ending too sad. Seven reels.—P, R. Mat-
son, Crystal theatre, Flandreau, S. D.—General
patronage

THE MAN WHO WON: Special cast—Very
fine picture. It seems Fox has the best average
pictures, and I expect to give them most of my
business. Their photography is far superior to

other brands.—Ben Brinck, Opera House. West
Point, la.—General patronage.

THE DESERT OUTLAW: Buck Jones—Atta
boy. Buck 1 A few more like this one and the
boys will all start to talk about you again. Stick

to Westerns ; that’s what they want.—Henry Im-
ming. Star theatre, Newton, 111.—Small town
patronage.

THE DESERT OUTLAW: Buck Jones—Pleased
the Jones fans. As good as all the rest of the
.Jones’s.—Harry Van Noy, Starland theatre, An-
derson. Ind.—General patronage.

THE HEART BUSTER: Tom Mix—Different
from the Mix pictures. People liked it though.
Good comedy throughout. Tom Wilson is a
scream in this picture. Five reels.—Henry C.

McCoy, Elite theatre, Golconda, 111.—Small town
patronage.

AGAINST ALL ODDS: Buck Jones—Good
Buck Jones Western. His horse. Silver, does
stunts. Give him some more work. Buck. You
know, these horses are quite popular these days.

Five reels.—F. Schlotterbeck, Elph theatre, Alta-

mont, III.—General patronage.

THE VAGABOND TRAIL: Tom Mix—Tom
Mix is my best bet. All I can say is keep him
in Westerns.—Ben Brinck, Opera House, West
Point, la.—General patronage.

SOFT BOILED: Tom Mix—Played this late,

but it seemed to please everyone, but me, and
that is all we need.—Dinsmore & Son, Majestic
theatre, Weiner, Ark.—Small town patronage.

JUST OFF BROADWAY: John Gilbert—

A

dandy detective story that will please all. John
Gilbert can hold his own in any picture. Six
reels.—Wayne Willis, Hollywood theatre, Stanford,
Mont.—General patronage.

LOVE BOUND: Shirley Mason—This is Miss
Mason’s best and we had a good crowd in spite

of bad weather. A good little program picture

that will please 100 per cent. Miss Mason is

sure a little beauty, as well as a good actress,

and we always make money on her pictures.

Five reels.—Henry C. McCoy, Elite theatre, Gol-

conda, III.—Small town patronage.

THE EXILES: John Gilbert—Just fair. Ab-
solutely no ending, and not much of a start. The
one sheets were a nightmare and had no connec-
tion with the picture. I often wonder why I

contracted for that 1923-24 group but have learned
my lesson, and have only two more left. ’Nuf
sed! Five reels.—Vick Millward, Harris theatre,

Bancroft, Idaho.—Small town patronage.

THE PLUNDERER: Special cast—Good pic-

ture, good cast and considerable action. Was
afraid of this due to bad reports, but I can’t see

why, unless it was paid as a special. The word
special is a joke on 95 per cent of the pictures

of all makes. Seven reels.—F. Schlotterbeck,

Elph theatre, Altamont, 111.—General patronage.

THE LAST OF THE DUANES: Tom Mix-
Set of photos and one sheet. That’s all is neces-

sary. Had medicnie show all this week. Tom
brought me just $25.75 more on Saturday night
than I did in the other five days. I always try

and get him around the last of the month, so I

can pay a few of my past due bills when all else

fails. Tom will bring them in and Dad McKean
in St. Louis does not hold you up for him either.

He always tries to fix it some way that you can
live.—Henry Imming, Star theatre, Newton, 111.

—

Small town patronage.

THE LAST OF THE DUANES: Tom Mix—
Ran Friday and Saturday. Rained out first night.

Pretty good house Saturday night. Went over
big considering everything. Fox has some good
ones this year and will treat the boys right on
their pictures. We hope Mix does not join the
ranks of Lloyd, Pickford, Doug and Charley. We
find we cannot run their stuff without loss. Seven
reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—General patronage.

CUPID’S FIREMAN : Buck Jones—The only
part of this picture that is any good is the last

reel, which has a fair fire in it. Otherwise, the

rest of the picture hasn’t enough action in it.

Five reels.—B. R. Parsons, Grand theatre. Spring-
field, Minn.—General patronage.

ROMANCE RANCH: John Gilbert—This is

the best picture I have ever seen Gilbert in. I

think he does much better in Western pictures

than in Society. Five reels.—B. R. Parsons,

Grand theatre, Springfield, Minn.—General pat-

ronage.

THE TROUBLE SHOOTER: Tom Mix—I had
more people tell me that this was a real picture

than any of this star’s works. When you get it,

step on it : it’s worth a big boost. Six reels.—

•

O. R. Haus, Scenic theatre, Hastings, Minn.

—

General patronage.*

IF WINTER COMES: Percy Marmont—While
quite a few small town exhibitors panned this, I

can’t see where they get it. Of course, it could

be shorter, and they don’t shoot up the town, but

this picture is filled with real meat. It’s the kind
that brings new faces to your house and any
picture that will do that has real meat. People
went out of their way to tell the management
how good it was. Twelve reels.—F. Schlotter-

beck, Elph theatre, Altamont, 111.—General pat-

ronage.

NO MOTHER TO GUIDE HER: Genevieve
Tobin—One of Fox’s best, even if a little old. It

would be hard to find a more attractive produc-
tion. Story, cast and effects the very best. Don’t

be afraid of it. If you can get them in, the
satisfaction is assured. Title poor. Seven reels.

-—Oscar Reinert, Elite theatre, Humboldt, Kan.

—

Small town patronage.

THIS FREEDOM: Fay Compton—Although
this picture has got its share of panning, it gave
general satisfaction here and considered it a good
enough picture of the book. It’s no good for the

thrill gang, as it is mostly drama. Not good for
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regular fans but gets in strange faces. Seven
reels.—F. Schlotterbeck, Elph theatre, Altamont,
111.—General patronage.

TEETH: Tom Mix—A wonderful Western
drama and Tom Mix at his best. Six reels.—L.
Salzberg, Electric theatre, Independence. Mo.

—

General patronage.

TEETH: Tom Mix—Just the same old story.

Tom’s always good, but when you have Tom, Tony
and Duke you’ve got a knockout. Would class

this extra good and so did the patrons. Drew
capacity business when such things are almost
memories of bygone days. Tony and Duke do
some very effective acting that pleased the fans.

Seven reels.—F. Schlotterbeck, Elph theatre, Alta-
mont. 111.—General patronage.

TEETH: Tom Mix—Good as usual. Mix ap-
pears to be the only box office tonic for small

town exhibitors. Seven reels.—T. A. Shea. Palace
theatre, McGehee. Ark.—Neighborhood patronage.

TEETH: Tom Mix—Lots of action, but the
poorest Mix to date. Heroine changes clothes

about three times during one episode, when she
is in the burning woods, with no chance to get

different clothes. Why don’t directors watch this?

Very poorly directed, Tom Mix is getting to be
too much of a "dude.” The drawing power of
his pictures is falling off with every picture.

—

Liberty theatre. Kalispell, Mont.—Neighborhood
patronage.

TEETH : Tom Mix—Here is Tom Mix again,

plus Tony, the horse, and Duke, a canine actor

who will make Rin-Tin-Tin and Peter the Great
look to their laurels. Picture is not the best Mix
has ever made, but it pleased and di’ew good
business for three days.—.John W. Hawkins, Cap-
itol theatre. New Bedford. Mass.—General pat-

ronage.

HONOR AMONG MEN : Edmund Lowe—This
guy Lowe might be a good actor, but if he is a

box office magnet, then I am a millionaire. Had
a Bargain Night at half price on this one and
people got stung.—Liberty theatre, Kalispell,

Mont.—•Neighborhood patronage.

GERALD CRANSTON’S LADY: James Kirk-

wood—Was afraid of title so used same as second

feature on double bill. Well acted and directed

and deserves a better fate than it will receive at

box office of average. Personally would call it

good entertainment for better classes. Bill Fox
had better stick to "Cyclone Riders" and pictures

of its type for class of houses using his features.

Seven reels.—Geo. A. Markell. Strand theatre,

Pittsfield. Mass.^—General patronage.

Metro-Goldwyn
EXCUSE ME: Special cast—Good picture and

a real comedy. Pleased, but had too much oppo-
sition. Seven reels.—F. Davidson, Royal theatre,

Cherryvale. Ivans.- —General patronage.

THE SILENT ACCUSER: Peter the Great—
A wonderful dog in a fair picture. Seven reels.

-Charles Prokop, Rex theatre, Wahoo. Neb.--
Neighborhood patronage.

THE SILENT ACCUSER: Peter the Great-
Used it for Saturday. Could have used it two
days. Wish we had.—F. Davidson, Royal theatre.

Cherryvale, Kans.—General patronage.

CIRCE. THE ENCHANTRESS: Mae Murray
- Did not please. Consider this just a fair pic-

ture. Eight reels.—Charles Prokop, Rex theatre,

Wahoo. Neb.—Neighborhood patronage.

THE BANDELERO: John Gilbert—A fairly

good picture that proved very disappointing at

the box office.—Liberty theatre, Kalispell. Mont.

—

Neighboi'hood patronage.

TESS OF THE D’URBERVILLES : Blanche

Sweet—Fine production. Nicely staged and
superbly acted. Blanche Sweet never was better.

Not a small town picture, however. At least did
not do film rental here. Eight reels.—A. G. Wit-
wer. Grand theatre, Rainier, Ore.—Small town
patronage.

BREAD : Mae Busch—E.xploited heavy and giv-

ing every lady a loaf of bread failed to put this

over. Poorest business in several months, and a
good picture, too. We find that most of Metro
Goldwyn pictures are good pictures with no box
office value. Have lost money with nearly all of
them.—Liberty theatre, Kalispell, Mont.—Neigh-
borhood patronage.

BREAD: Mae Busch—An interesting domestic
drama with a lot of very natural touches. But
there is no pull to the title. Played Sunday only
to business below Sunday average. Seven reels.

—

John W. Haw'kins, Capitol theatre, New Bedford,
Mass.—General patronage.

THE NAVIGATOR: Buster Keaton—A good
comedy with plenty of new stuff. It pleased and
drew very well. Seven reels.—A. R. Bender,
Olympic theatre. Cleveland, Okla.—Small town
patronage.

THREE WEEKS: Aileen Pringle—This pic-

ture will draw them in on account of the popu-
larity of the novel and please the majority. I did
not have a complaint against the picture, but a
good many stayed at home. However, if it can
be bought right it will get the money, as a small
town will not have enough stay-homers to hurt.

—

W. Peri-y, Tchula theatre company, Tchula, Miss.
—General patronage.

THE ARAB: Rex Ingram—A beautiful story
well presented, but picture lacks the punch. Eight
reels.—Charles Prokop, Rex theatre, Wahoo, Neb.
--Neighborhood patronage.

NELLIE THE BEAUTIFUL CLOAK MODEL:
Claire Windsor—Title not good but picture vei'y

satisfactory.—W. O. Doyle, Capitol theatre, Hunts-
ville, Mo.—Neighborhood patronage.

LONG LIVE THE KING: Jackie Coogan—
Not as good as "Circus Days,” but if you haven't
shown too many of this type it is okey.—Guy S.

Abbott. Hamline theatre, Estelline, S. D.—Small
town patronage.

LONG LIVE THE KING: Jackie Coogan—
Jackie was good in this picture, but my folks

don’t like costume pictures and they won’t attend
the show when I have one. I never intend to

book another if I know myself. Nine reels.—Mrs.
J. A. Wright. Lone Star theatre, Ovalo, Tex.

—

General patronage.

LONG LIVE THE KING: Jackie Coogan—
Our best drawing card is a Coogan picture. Kids
and older folks like him. Ran two nights to a
good house. Can’t go wrong on a Coogan.

—

Henry C. McCoy. Elite theatre. Golconda, 111.

—

Small town patronage.

A FOOL’S AWAKENING: Special cast—Good
program picture. Had a wonderful moral.

—

Henry C. McCoy, Elite theatre. Golconda, 111.

—

Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr-—This picture will bring them in and
send them out wishing for more like it and you’ll

have money left.—Guy S. Abbott, Hamline thea-

tre. Estelline, S. D.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr--Good program feature. Will please.

Good for Saturday.—W. O. Doyle. Capitol theatre,

Huntsville, Mo.—Neighborhood patronage.

TRUE AS STEEL: Aileen Pringle—This may
be a good picture for a city, but for a small town
it is not there. My patrons did not like it. Seven
reels. Print in No. 1 shape.—P. G. Held, Sterl-

ing theatre, Fairmont, Neb.—Neighborhood pat-
ronage.

MLLE. MIDNIGHT: Mae Murray—This is the
best one of the Murray pictures. Especially out-
side of the larger cities. Seven reds.—Sam Min-
ich. Electric theatre, Chillicothe, Mo.—General
patronage.

THE LOVE PIKER: Anita Stewart—This is

a No. 1 program picture. Anita Stewart always
good. Seven reels.—P. G. Held, Sterling theatre,
Fairmont, Neb.—General patronage

SCARAMOUCHE: Rex Ingram—The best pic-

ture I ever saw, but for some reason it did not
draw for me Ten reels.—J. C. Reddock, Royal
theatre, Quitman, Miss.—General patronage.

SCARAMOUCHE: Rex Ingram—I can only
voice added praise to the many fine things that
have already been said for this. (Another, "the
finest picture you ever saw.”) I believe right
here Ramon Navorro should be credited with
having done in this one of the finest bits yet, and
his future if properly handled should be a glori-

ous one. Alice Terry is beautiful. Lewis Stone
does a fine performance, as well as many others
in the cast. Rex Ingram, you have set a high
standard to shoot at. Nine reels.—W. H. Bren-
ner, Cozy theatre. Winchester, Ind.—Mixed pat-

ronage.

THE WHITE SISTER: Lillian Gish—One of

the best small tov^m pictures I ever played.—Ben
Brinck, Opera House, West Point, la.—General
patronage.

ROUGED LIPS: Viola Dana—Good comedy
drama with a little burlesque on the hot place

and has plenty of snappy girls. Nothing of-

fensive. Ought to please anywhere, but for some
reason Viola Dana does not pull like she used to.

Viola and her sister Shirley are both among my
favorites. Six reels.—F. Schlotterbeck, Elph
theatre, Altamont. III.—General patronage.

THREE AGES: Buster Keaton—Not nearly as

well received as "Our Hospitality.” Too much
overdrawn bunk.—Guy S. Abbott, Hamline thea-

tre, Estelline, S. D.—Small town patronage.

DON’T DOUBT YOUR HUSBAND: Viola
Dana—Very clever little picture that will be well

received by most any audience.—Guy S. Abbott.

Hamline theatre, Estelline, S. D.—Small town
patronage.

SHERLOCK HOLMES: John Barrymore-
Good mystery picture which pleased those who
saw it. Paid too much for this one.—Geo. F.

Schulze, Lyric theatre, Ashland, Ky.—Neighbor-
hood patronage.

THE FOG: Special cast—A little old but a
real good picture with about five leading stars.

Print out of St. Louis good. Didn’t do any
business on this, but it wasn’t the fault of the

picture. Seven reels.—F. Schlotterbeck, Elph
theatre. Altamont. 111.—General patronage.

IN SEARCH OF A THRILL: Viola Dana—
Vei’y poor picture ; no story, overdrawn, and, for

the first time, Viola’s acting very poor. Patrons
kicked to me on this picture. Lay off it.— Clif-

ford L. Niles. Grand theatre, Anamosa, la.

—

General patronage.

THE GREEN GODDESS: George Arliss—I do

not understand why they make these long drawn
out things. The advertising calls Arliss the

Orient’s greatest lover in this picture. Well, if

this was an example of their lovers, I hope I will

never meat one of the beasts. This picture would
have been tiresome in five reels. Ten reels.

—

Mrs. J. A. Wright, Lone Star theatre, Ovalo,

Tex.—General patronage.

VANITY FAIR: Special cast—This is a cos-

tume picture that fell flat with us. Pretty fair

story but no action and didn’t entertain our

audience.—Geo. F. Schulze, Lyric theatre. Ash-
land, Ky.- -Neighborhood patronage.

WHEN ROMANCE RIDES: Special cast—The
title and author will get you a house, but my
house or myself were not pleased with the picture.

See it first.—Guy S. Abbott, Hamline theatre,

Estelline, S. D.—Small town patronage.

OUR HOSPITALITY : Buster Keaton—This
di'ew a fine house and went over very enjoyably.

It has a quaint appeal that gets under the skin.

—Guy S. Abbott. Hamline theatre, Estelline, S. D.

—Small town patronage.

WILD ORANGES: Frank Mayo—A very fail-

picture. Nothing to it to put it in a class to get

money. The advertisements are all that sell it.

Frank Mayo star. For me, I do not want any
more of the kind.—F. N. Harris, Amuse theatre.

Hart, Mich.—General patronage.

THE SPOILERS: Milton Sills—Was a very

good picture. Milton Sills got in some very fine

acting. Fine Alaskan scenes. It is an old pic-

ture and is good but do not pay too much for it.

—F. N. Harris, Amuse theatre, Hart, Mich.

—

General patronage.
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Paramount
MISS BLUEBEARD: Bebe Daniels—An excel-

lent comedy-drama that rung the bell. Sure
sounded good to hear hearty laughter occasionally.

Seven reels.—H. G. Stettmund, Jr., Odeon thea-

tre, Chandler, Okla.—Small town patronage.

MISS BLUEBEARD: Bebe Daniels—Fine pic-

ture that brought out a nice crowd. Fine comedy
and people praised it. Seven reels.—G. P. Mil-

ler, Regent theatre, St. Marys, O.—General pat-
ronage.

MISS BLUEBEARD: Bebe Daniels—One of the
best comedies ever presented here. Patrons are
still talking about it. Play and boost it. Seven
reels.—Charles Prokop, Rex theatre, Wahoo, Neb.
—Neighborhood patronage.

THE GOLDEN BED: Cecil B. DeMille—Very
good entertainment that the majority will enjoy
to the utmost. Cecil B. De Mille starts in where
other directors quit. Here*s love and success to

him in his netv co^npany.—H. G. Swettmund, Jr.,

Odeon theatre, Chandler, Okla. Small town pat-
ronage.

LOCKED DOORS: Betty Compson—Got crossed
upon this some way and ran it Saturday. It

pleased, but it’s not a Saturday picture. Six
reels.—F. Davidson, Royal theatre, Cherryvale,
Kans.—General patronage.

EAST OF SUEZ: Pola Negri—Good picture.

Many good comments.—Harry Van Noy, Riviera
theatre, Anderson, Ind.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—
“A Sainted Devil” should be called “A Tame
Wop.” Even his most ardent admirers left in

disgust ; many walked out before the end. I put
it on with a special dance prologue, which helped
the program, but could not save the picture. Nine
reels.—H. A. Brumund, Lyceum theatre. Thief
River Falls, Minn.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—
“How the mighty have fallen.” Goodbye, Rudolph.
Eight reels.—Charles Prokop, Rex theatre, Wahoo,
Neb.—Neighborhood patronage.

NORTH OF 36: A very good picture and
should please all classes. Does not quite come up
to “The Covered Wagon,” but is very well done.
Nine reels.—T. J. Kempkes, Majestic theatre,
Fairbury, Neb.—General patronage.

NORTH OF 36: Jack Holt—This is a dandy
picture. Pleased my patrons better than “The
Covered Wagon.” I played this in zero weather
and did not make any money, but no fault of the
picture. If you have not booked this, don’t fail

to do so, as the picture is A No. 1. Eight reels.

—P. G. Held, Sterling theatre, Fairmont, Neb.

—

General patronage.

NORTH OF 36: Jack Holt—A substantial pro-
duction that gave satisfaction, A relief after the
constant flow of jazz stuff. Eight reels.—Henry
W. Gauding, Lincoln theatre, Pittsburg, Pa.

—

Neighborhood patronage.

FEET OF CLAY: Cecil B. DeMille—Splendidly
produced production which would have been bet-
ter if shortened. The vision scenes are pro-
longed until they produce an anti-climax. How-
ever, as a whole, the production pleased our pa-
trons. Ten reels.—Henry W. Gauding, Lincoln
theatre, Pittsburg, Pa.—Neighborhood patronage.

WAGES OF VIRTUE: Gloria Swanson—People
are tired of seeing Gloria in this kind of picture.
She was out of place in this one. Story only
fair. Pleased about 50 per cent. Seven reels.—

-

T. J. Kempkes, Majestic theatre, Fairbury, Neb.
—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—Good.
A real good picture and one that my patrons
liked very much. A picture that will stand big
advertising and then give satisfaction. Seven
reels.—Guy Longest, English theatre, English.
Ind.—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—This is

the picture. Played to more people with this

than I did on “The Hunchback” and came nearly
equalling ”Birth of a Nation.” It ran as a serial

in a local paper and sure cleaned up for me.
Title is good. Will please.—E. F. Keith. Strand
theatre, Granbury, Tex.—Small town patronage.

SINNERS IN HEAVEN: Bebe Daniels—This
may go over with the younger generation, but
the old heads didn’t think much of it. They are
airplane-wrecked in the second reel, and do a
Robinson Crusoe for the balance of the act. They
marry themselves with a key ring in the light of
a waning moon and with nobody for a witness
but the All Seeing Eye. Such stuff happens only
in Hollywood and the movies. Seven reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

SINNERS IN HEAVEN: Bebe Daniels—Capably
produced South Sea Island story—cannibals, idols

and everything. Should please most audiences.

Seven reels.—Henry W. Gauding, Lincoln theatre,

Pittsburg, Pa.—Neighborhood patronage.

THE ALASKAN: Thomas Meighan—About the

poorest thing that Meighan has ever done. Busi-

ness very good but people disappointed.—Liberty

theatre, Kalispell, Mont.—Neighborhood patron-

age.

THE BORDER LEGION: special cast—Here is

a real honest^to-goodness picture. We find that

Zane Grey’s pictures are all pretty fair box office

attractions. Very consistent.—Liberty theatre,

Kalispell, Mont.—Neighborhood patronage.

ARGENTINE LOVE : Bebe Daniels—Good pic-

ture. Comments from patrons are all good.

Good title.— Harry Van Noy, Riviera and Star-

land theatres, Anderson, Ind.—General patronage.

ARGENTINE LOVE: Bebe Daniels—No kicks

on this and many good comments. Bebe is be-

coming an attraction. Cortez made a hit with the

flappers and they are calling for more.—E. F.

Keith, Strand theatre, Granbury, Tex.—Small town
patronage.

FORBIDDEN PARADISE : Pola Negri—Lost
money on this, although consider it a good pic-

ture. Star does not draw here any more.—F.

Davidson. Royal theatre, Cherryvale, Kans.—Gen-
eral patronage.

FORBIDDEN PARADISE: Pola Negri—A lot

of good talent gone to waste in this thing, and
Pola as ugly as homemade sin. My people

thought more of “Lily of the Dust” than they did

this.

—

E. F, Keith, Strand theatre, Granbury, Tex.
—Small town patronage.

TONGUES OF FLAME: Thomas Meighan—

A

good Meighan picture. We did good business two
days but flopped on the third. Seven reels.

—

G. P. Miller, Regent theatre, St. Marys, O.—Gen-
eral patronage.

TONGUES OF FLAME: Thomas Meighan—
Very ordinary program picture. This popular
star in danger of losing out if he continues in

such stories. Seven reels.—T. A. Shea, Palace
theatre, McGehee, Ark.—Neighborhood patronage.

MANHATTAN: Richard Dix—The picture is

pretty good and we did a fair business with it.

Seven reels.—G. P. Miller, Regent theatre, St.

Mai*ys, O.—General patronage.

MANHATTAN: Richard Dix—Very good. Dix
is a comer. Seven reels.—T. A. Shea, Palace
theatre, McGehee, Ark.—Neighborhood patronage.

MANHANDLED: Gloria Swanson—My first

picture of this star and, while I thought it to be a
good picture, my patrons did not seem to like it.

I would rate this as a good picture in places
where star is popular. Seven reels.—Guy Longest,
English theatre, English, Ind.^—General patronage.

MANHANDLED: Gloria Swanson—Gloria's best
so far. Ran two days and had nice crowds. Sub-
way scene good. Book if she is popular with your
patrons. Admission 15 and 25.—R. L. Nowell.
Idlehour theatre, Monroe, Ga—General patronage.

MANHANDLED; WANDERERS OF THE
WASTELAND; FEET OF CLAY; THE ALAS-
KAN:—AH fine pictures. If not bought too high,
will make you money and will add prestige to

your house, as they are in a class by themselves.-

—

Henry Imming, Star theatre, Newton. 111.—Small
town patronage.

RUGGLES OF RED GAP; Ernest Torrence-
One real comedy. Ernest Torrence draws for me
better than Gloria Swanson. If your people like

comedies, book this.—Ray Bovard, Olympic thea-
tre, Utica, Kans,—Small town patronage.

THE COVERED WAGON: James Cruze—Good.
This picture pulls them in. It gave me the big-

gest house I ever had. Twelve reels.—J. C. Red-

dock, Royal theatre, Quitman, Miss.—General

patronage

THE COVERED WAGON: James Cruze—This
is an extraordinary picture, but why have to get

a man blind drunk to refresh his memory, and
a man that is supposed to have charge of an
army post? Something that needs a better

director. Someone asleep at the i^ost. Per-

haps I am too hard on the director, but there

are so many rotten directors I cannot help it. I

think it is up to us to tell them when we see a
picture that is supposed to be, say, 10 to 15

years in between, then find them coming back in

the picture with the same dress, same hat and no
older. It looks like the director was asleep at the

post. Now think it over. The people in small

towns are more critical than in the large cities.

We hear it every day. Well, you may print this

or not, as you like, but it is the truth.— F. N.
Harris, Amuse theatre. Hart, Mich.—General pat-

ronage.

MERTON OF THE MOVIES: Glenn Hunter—
Has some very fine humor in it, but has nothing

to get the money. Eight reels,—E. F. Keith.

Strand theatre, Granbury, Tex.—Small town pat-

ronage.

MERTON OF THE MOVIES: Glenn Hunter-
Sold as a special Have shown many better at

less than one-third the cost. Don’t promise any-

thing but a picture on this one. Eight reels.

—

T. A. Shea, Palace theatre, McGehee. Ark.—Neigh-
borhood patronage

MERTON OF THE MOVIES: Glenn Hunter—
Can’t give this one much, as it did not please

over 50 per cent. Too silly. Seven reels.—P. R.

Matson. Crystal theatre, Flandreau, S. D.—Gen-

eral patronage.

THE FEMALE: Betty Compson—Just a pic-

ture. That’s all. Seven reels.—Charles Prokop,

Rex theatre, Wahoo, Neb.—Neighborhood patron-

age.

THE LIGHT THAT FAILED: Percy Marmont
—Played this the day before I played ‘‘The

Hunchback of Notre Dame” and I guess they were
saving themselves for it, because I could count

the dollars on my fingers and still have one finger

left. But it is a mighty fine picture and the

acting of Percy Marmont can’t be beat.—E. F.

Keith, Strand theatre, Granbury, Tex.-—Small

town patronage.

THE ENEMY SEX: Betty Compson—Got the

worst razzing I have had for a long time. Good
picture of its kind but countiT people will posi-

tively not stand for this kind of a picture. Do
not think it should be shown to children. Busi-

ness fair first night ; about 21 adults second night.

—Henry Imming, Star theatre, Newton, III.—

Small town patronage.

HIS CHILDREN'S CHILDREN: special cast—
A real good program picture liked by all here.

Little long.—H. A. Davitts, Dixie theatre. Winona,
Miss.—General patronage.

LAWFUL LARCENY : Hope Hampton—An ex-

cellent production. Pleased a small crowd. We
see some of the craft report Gilda Grey absent in

this one. We will say that she was in this one
to the extent that some of the boys requested a
private showing of the last reel. Some dance.

Six reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—General patronage.

LAWFUL LARCENY: Hope Hampton—Anoth-
er fair program picture. Pleased about 70 per

cent. Six reels.—H. A. Davitts, Dixie theatre,

Winona, Miss.—Genei'al patronage

WEST OF THE WATER TOWER: Glenn
Hunter—This was scheduled for my use early in

December, but was blown up on account of miss

out. Was a fair picture. Paramount too high
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and stiff for a poor little exhibitor like myself.
Seven reels.—M. J. Rabin, Fairyland theatre.

White Castle, La.—General patronage.

HER LOVE STORY : Gloria Swanson—I lost

50 bucks on this bird. Gloria is a dead one with
us. I am glad she married that Frenchman. I

hope that she will stay over there. Nine reels.

—

H. A. Brumund, Lyceum theatre. Thief River
Falls, Minn.—General patronage.

THE STORY WITHOUT A NAME: special

cast.—Very good melodrama. Tied up with local

radio dealer and had nice attendance.—E. F.

Keith, Strand theatre, Granbui-y, Tex.—Small
town patronage

THE HUMMING BIRD: Gloria Swanson—This
pleased the best of any Swanson picture we have
used. Gloria does some good acting in this, in-

stead of strutting around in front of the camera
as is the case in most of her productions. The
weather favored us and we pleased a good attend-
ance. Eight reels.—Bascom and Nielsen, Scenic

theatre, Tyler, Minn.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—
I read in “Exhibitors Herald" where this picture
had some very realistic xvar scenes and advertised
it accordingly to my patrons. The result, I nearly
doubled my business over previous Swanson pic-

tures. The paper and photos, like the usual run
of Paramount paper, does not give any informa-
tion of these scenes being in the picture. Eight
reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

THE SPANISH DANCER: Pola Negri—Span-
ish costume play of the 17th century. Has one
bad scene where the king takes Pola to his moun-
tain castle and forces his attentions upon her.

The picture would be good except for this one
suggestive scene. Many of our patrons told us
about this afterwards and condemned it. Eight
reels.—Bascom and Nielsen, Scenic theatre, Tyler,

Minn.—Small town patronage.

THE SPANISH DANCER: Pola Negri—Splen-
did picture in every way. The title will not
draw, as it does not mean anything, but get be-

hind and boost this picture. You can’t go wrong.
Would call it a costume play and I am telling you
this cost Paramount more to make than “The
Covered Wagon” did and they don’t try to rob
you for this one. Good benefit show to tie up
with the Woman’s Club or the like : then you are

sure to get the people who will appreciate the
picture.—Nine reels.—H. D. McChesney, Princess

theatre, Crandon, Wis.—Small town patronage.

TO HAVE AND TO HOLD: special cast—Good
picture and had good business Ran two nights.

Acting of Bert Lytell and Miss Compson wonder-
ful. Coast scenes beautiful.—Henry C. McCoy,
Elite theatre. Golconda, 111.—Small town patron-

age.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Nothing extra. Didn’t do much with it. Eight
reels.—G. P. Miller, Regent theatre, St. Marys, O.
—General patronage

THE FIGHTING COWARD: Cullen Landis—
My patrons liked this one. Lots of comedy and
action. Seven reels.—N. E. Frank, Regent thea-

tre. Wayland, Mich.—Small town patronage

CHANGING HUSBANDS: Beatrice Joy—
snappy comedy drama that everyone seemed to

enjoy. One or two scenes could have been elim-

inated and complaints from cei'tain quarters

would have been stilled. We call it a dinger.

Seven reels.—A. J. Botsford Brothers, Royal thea-

tre, Ainswoi'th, Neb.—Small town patronage.

STEPHEN STEPS OUT: Douglas Fairbanks.
Jr.—Just an average program picture. Don’t
promise too much. Use a good comedy and it

will get by. Six reels.—Lester N. Leek, Club
House, Jackson, Wyo.—General patronage.

MANSLAUGHTER: Cecil B. DeMille—Old but
good enough for any theatre to run. Properly
classed as a special.—W. O. Doyle, Capitol thea-
tre, Huntsville, Mo.—Neighborhood patronage.

THE GHOST BREAKER: Wallace Reid—Good
picture with plenty of pep and comedy. Drew
fairly well. Five reels.—Henry C. McCoy, Elite

theatre, Golconda, 111.—Small town patronage.

HER GILDED CAGE: Gloria Swanson—Most
reports are favorable on this picture. However,
as a small town picture it is not. Would not rec-

ommend unless Swanson very popular with your
fans. Seven reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—General patronage.

THE MAN WHO SAW TOMORROW: Thomas
Meighan.—Meighan drew fair crowds for this

time of the season and pleased fairly well. This,

however, is not up to Meighan's standard. Seven
reels.—Botsford Brothers, Royal theatre, Ains-
worth. Neb.—Small town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson—
A dandy picture that pleased the few that came.
Has a real message for the modern home. Six
reels. Botsford Brothers, Royal theatre, Ains-
worth, Neb.—Small town patronage.

ADAM AND EVA: Marion Davies—A dandy
picture that pleased nearly 100 per cent. Also
drew very good crowd. Seven reels.—C. H. Clee-

ton. Gem theatre, Higbee, Mo.—Small town pat-

ronage

THE COWBOY AND THE LADY: Mary Miles

Minter.—A fine little Western which was spoiled

by a poor print. Too much cut out and too many
misframes. Five reels.—J. W. Andresen, Rialto

theatre, Cozad, Neb—General patronage.

ZAZA : Gloria Swanson—Good picture that will

please those who know good acting. Does not go
so well in a small town, but no fault of the pic-

ture. Eight reels.—Wayne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

YOU CAN’T FOOL YOUR WIFE: special cast

—Good picture but did not draw for us. Six
reels.—H. H. Billings, Pleasant Hour theatre.

Pine Island, Minn.—General patronage.

THE EXCITERS: Bebe Daniels—Good program
picture. Well liked. Six reels.—H. H. Billings.

Pleasant Hour theatre. Pine Island, Minn.—Gen-
eral patronage

SHADOWS OF PARIS: Pola Negri—This one
is different from most of Negri’s pictures and was
well received However, she does not draw for us.

Picture quite a bit like “The Humming Bird.”

Will stand all the billing you care to give it. as it

will please. Seven reels.—Paul B. Hoffman,
Legion theatre, Hollyrood. Kans.—Small town pat-

ronage.

FAIR WEEK: Walter Hiers—An average pro-

gram picture that will please the average audi-

ence. Nothing great, but yet not the worst that

we have played. Five reels.—Paul B. Hoffman,
Legion theatre, Holyrood. Kans.—Small town pat-
ronage.

THE TRAIL OF THE LONESOME PINE:
Special cast.—One of the best we have had. Tor-
rence is great in this. Good satisfaction. Six
reels.—H. H. Billings, Pleasant Hour theatre. Pine
Island, Minn.—General patronage.

GRUMPY : Theodore Roberts—Very good. Rob-
erts pleases here. Seven reels.—H. H. Billings,

Pleasant Hour theatre. Pine Island, Minn.—Gen-
eral patronage.

SINGER JIM McKEE: William S. Hart—
Didn’t expect much from this one. as I have read
so many poor reports on it They are pretty bad
when the kids call Bill an old woman. Weak and

incoherent. Don’t buy it. Seven reels.—H. D.
McChesney, Princess theatre, Crandon, Wis.

—

Small town patronage

THE PURPLE HIGHWAY: Madge Kennedy—
Not much to it, or at least didn’t please our
patrons. Seven reels.—H. T. Nokes, Elite theatre,

Nixa, Mo.

WOMAN PROOF: Thomas Meighan—Very good
comedy-drama. All pleased with it. Seven reels.

—H. T. Nokes, Elite theatre, Nixa, Mo.—Small
town patronage.

THE OLD HOMESTEAD: Theodore Roberts-
Dandy good picture Old but well worth running.
Eight reels.—H. T. Nokes, Elite theatre, Nixa,
Mo.—Small town patronage.

BACK HOME AND BROKE: Thomas Meighan
—Fine. One of the best Paramounts we have
mn. Pleases all classes. Eight reels.—H. T.

Nokes, Elite theatre, Nixa, Mo.—Small town pat-
ronage

WHEN KNIGHTHOOD WAS IN FLOWER:
Special cast.—Had some very good comments on
this and some didn’t like it. Seemed to please the
educated people. Too long. Twelve reels.—H. T.
Nokes, Elite theatre, Nixa, Mo.—Small town pat-
ronage.

MY AMERICAN WIFE: Gloria Swanson—Just
fair program picture. Some liked it and some
didn’t. Six reels.—H. T Nokes, Elite theatre,

Ni.xa, Mo.—Small town patronage.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

A

real comedy feature. If your patrons like a good
laugh in six reels, get this. This got as many
laughs here as Lloyd does in his feature length
comedies. Six reels.—J. W. Andresen, Rialto
theatre, Cozad, Neb.—General patronage.

THE BATTLING ORIOLES: Glenn Tryon—
Plenty of roughhouse stuff. The star is unknown
here and no drawing power. Six reels.—L. Salz-

berg, Electric theatre. Independence, Mo.—Gen-
eral patronage.

HOT WATER: Harold Lloyd—Some slapstick

and will draw and please those who are easily

tickled. I guess Lloyd is too busy signing new
contracts and has no time to make good come-
dies. Five reels.—L. Salzberg, Electric theatre.

Independence, Mo.—General patronage.

DYNAMITE SMITH: Charles Ray—This one
did not take well, as the Pathe Exchange shifted

pictures on us and we had “Battling Orioles*’

booked and advertised in newspapers and had all

advertising for same, then they shifted and did

not give us even one sheet on “Dynamite Smith,”
so we lost money on the show. Detroit wanted
it and we got stung good and plenty. Rotten
deal—what do you say ?—F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

DYNAMITE SMITH: Charles Ray—Did not
draw and it did not please. Six reels.—L. Salz-

berg, Electric theatre. Independence, Mo.—Gen-
eral patronage.

DYNAMITE SMITH: Charles Ray—The most
disappointing picture that I have played for

many days. Some of the critics called it Charles
Ray’s come back. I booked it for two days,

stepped on it, and pulled after the first day.

Both the kiddies and grown ups left in disgust.

Charles Ray is done with me for all time to

come.—H. A. Brumund, Lyceum theatre. Thief

River Falls, Minn.—General patronage.

GIRL SHY: Harold Lloyd—This picture, while
good, did not make the hit that “Grandma’s Boy”
or “Safety Last” did, and showed it at the box
office the second night. There is much too much
footage for the story and comedy contained there-

in. We realized very little for the efforts we put
behind it. Eight reels.—Bascom and Nielsen,

Scenic theatre, Tyler, Minn.—Small town patron-

age.

GIRL SHY : Harold Lloyd—Business is good,

but Lloyd does not do as good here as he does

in surrounding towns. Eight reels.—F. Davidson,
Royal theatre, Cherryvale, Kan.—General patron-

age.

GIRL SHY: Harold Lloyd—Enjoyed by every

man, woman and child who attended. They are

still telling us it is the best Lloyd ever played.

The price was plenty but we managed to clean

up a few dollars and are glad we played the

picture. Eight reels.—Oscar Reinert, Elite the-

atre, Humboldt, Kan.—Small town patronage.

THE CALL OF THE WILD: Buck—A real 100

per cent picture. Had good crowds. Scenery
wonderful, and the dog is a wonder. Worth the

price of admission to watch him act. Eight
reels.—Henry C. McCoy, Elite theatre, Golconda,

111.—Small town patronage.

SAFETY LAST: Harold Lloyd—Nothing extra-

ordinary. Very good ; not as good as “Dr. Jack.”
Not enough comedy for a Harold Lloyd picture.

Seven reels.—Gatliff theatre, Gatliff, Ky.—General

patronage.
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Principal
THE MINE WITH THE IRON DOOR: special

cast—This picture proved a disappointment, both
iir merit and in drawing power. It looks like a
pmure that might have been made eight years
ago. The scenery is its only strong point, unless
the fact that it does follow the book is in its

favor. Eight reels.—R. Linn, Virginia theatre,
Fairmont, W. Va.—General patronage.

THE MINE WITH THE IRON DOOR: special
cast—Did not do as good as other Wright pic-

tures, but it’s good. Frazier as the Indian steals

the picture. Everyone wanted to know who he
was. Beautiful scenery for a background. Well
worth running.—F. Davidson, Royal theatre.

Cherryvale, Kan.—General patronage.

CAPTAIN JANUARY : Baby Peggy—Good pic-

ture. It had folks laughing one minute and
crying the next. Six reels.—Gatliffi theatre, Gat-
liff, Ky.—General patronage.

LISTEN LESTER: Louise Fazenda—Did not
please patrons. Said they paid to see something
besides a package of letters chased through 6

reels of film.—F. Davidson, Royal theatre, Cher-
ryvale, Kan.—General patronage.

LISTEN LESTER: Louise Fazenda—A good
little comedy. Patrons well pleased. Six reels.

—

G. P. Miller, Regent theatre, St. Marys, O.

—

General patronage.

DARING YOUTH: Bebe Daniels—A very en-
tertaining picture that will draw everywhere. Six
reels.—G. P. Miller, Regent theati-e, St. Marys,
O.—General patronage.

DAUGHTERS OF PLEASURE: special cast—
Good picture. Not much business. Picture not to
blame. Six reels.—G. P. Miller, Regent theatre,
St. Marys, O.—General patronage.

Prod. Dist. Corp.
THE CHORUS LADY: Margaret Livingston

—

Miss Livingston sure displays a lot of pep and
puts this one across in good shape. It’s a good
one. Six reels.—Sam Minich, Electric theatre.
Chillicothe, Mo.—General patronage.

CHALK MARKS: special cast—Here is one of
the very best program pictures released by any-
body in many years. Get this and step on it.

Too bad we can’t get people into theatres to see
pictures of this caliber. No drawing power.

—

Liberty theatre, Kalispell, Mont.—Neighborhood
patronage.

SOFT SHOES: Harry Carey—Here’s a good
picture. Be sure and play it. Let’s have Carey
make eight a year instead of four. If it’s a Harry
Carey, it is good.—Harry Van Noy, Riviera the-
atre, Anderson, Ind.—General patronage.

NOT ONE TO SPARE: special cast—We used
this picture for a children’s fr-ee Christmas mati-
nee and it plea.sed them well. It has a good
moral for children, but it’s not a drawing card
for the adults. It is ideal for the purpose we
used it. as it is very clean and the story easy
to follow, though sad. Use a good two reel com-
edy with it. Six reels.—Bascom and Nielsen,
Scenic theatre, Tyler, Minn.—Small town patron-
age.

THE FLAMING FORTIES: Harry Carey—
Another good Carey picture. Played this on a
Tuesday and business was average, but the fans
liked the picture real well. A lot of comedy
in this, too. Six reels.—G. K., Halfway theatre.
Halfway, Mich.—General patronage.

HOLD YOUR BREATH: Dorothy Devore—It’s

as the title indicates—brimful of stunts and com-
edy that will make you hold to your seat one
moment and crack your sides open the next. If
you’re looking for excitement, here it is. Didn’t
draw as well as we thought it would. Six reels.

—W. A. Clark. Jr., Castle theatre, Havana, III.—

•

General patronage.

TIGER THOMPSON: Harry Carey—A great
Western all the way through. Pleased immense-
ly. Carey fans went wild over this one. Thanks
to Hunt Stromberg for this. Advertising on this
is good. Play it and don’t be afraid. Six reels.—George Khattar, Khattar’s theatre, Sydney, N.
S., Canada.—Neighborhood patronage.

TRY AND GET IT: special cast—For this one
I cannot say much. Just fair. Not what I

thought. I did not pay much but paid too much
at that.—F. N. Harris, Amuse theatre. Hart,
Mich.—General patronage.

THE DRIVING FOOL: Wally Van—A good
comedy-melodrama, similar to the late Wally
Reid’s speed pictures. The star is not handsome
nor well known, but the story will please the
majority. Six reels.—Bascom and Nielsen, Scenic
theatre, Tyler, Minn.—Small town patronage.

WANDERING HUSBANDS: James Kirkwood-
Well, here was one that did not draw, but the
picture was good. Kirkwood was fine. Lila Lee
very good in her part. Miss Livingston in her

part was extra fine, in fact, a show that had
too much truth in it. Run it and you will

please 80 per cent of your good people in any
part of the country. My people were suited.—F.

N. Harris, Amuse theatre. Hart, Mich.—General
patronage.

WANDERING HUSBANDS: James Kirkwood—
A nice little picture. Everyone liked it. Be
sure and play this one.—Harry Van Noy, Riviera
theatre, Anderson, Ind.—General patronage.

WANDERING HUSBANDS: James Kirkwood—
Producers are stepping out pretty lively now and
are making some fine pictures and the above is

one of them. Pleased 100 per cent, and they are
hard to please here. Six reels.—W. A. Clark,
Jr., Castle theatre, Havana, 111.—General pat-

ronage.

THE LIGHTNING RIDER: Harry Carey—

A

Western story well portrayed and directed. Not
rough, yet full of action and mystery. Should
go well wherever Westerns are popular. Six
reels.—Bascom and Nielsen, Scenic theatre, Tyler,

Minn.—Small town patronage.

THE SUNSET TRAIL: special cast—Very good
one. Just the kind we like for Saturday. We
find that the people like Westerns. Or any clean
fast snappy show for Saturday.—F. N. Harris,
Amuse theatre. Hart, Mich.—General patronage.
THE OLD FOOL: special cast—This one was

true to the name. A good clean show. Run it

and you will please. 90 per cent satisfied.—F. N.
Harris, Amuse theatre. Hart, Mich.—General pat-

ronage.

HER OWN FREE WILL: special cast—We sold

our house to the “Rebecca Lodge’’ and did well.

We do that by all Lodges and Churches. Amer-
ican Legion. Also, picture took good. All well
pleased. Was a good one. Don’t be afraid to

buy.—F. N. Harris, Amuse theatre. Hart, Mich.
—General patronage.

MIAMI : Betty Compson—Here was a very
good one. Some very good work, in fact. So
good you book it and you will say O. K. Price is

right.—F. N. Harris, Amuse theatre. Hart, Mich.
—General patronage.

PURITAN PASSIONS: special cast—Well, this

was a good one but not liked by many. Got by
with it. I do not see why they keep making
this old time stuff. Do not take well.—F. N.
Harris. Amuse theatre. Hart, Mich.—General pat-
ronage.

WHAT SHALL I DO?: special cast—This is a
fair picture but not the kind for Saturday night.

Can’t say much for it.—-F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

LOVE’S WHIRLPOOL: special cast—This one
was a whale of a good show. Was very good.
Did a fair business but we were in the .snow
drifts. No chance for people to get in from
the country. When I mean snow drifts to stop
traffic I mean about five to six feet of snow.—
F. N. Harris. Amuse theatre. Hart, Mich.—Gen-
eral patronage.

Selznick
DEFYING DESTINY: Monte Blue—Pleased our

crowds. Will have to admit that it was a better

picture than I expected. Good cast and good
acting. Florence Vidor is great.—Henry C. Mc-
Coy. Elite theatre, Golconda, 111.—Small town
patronage.

QUICKSANDS: special cast—This sure is the
bunk. I only got about 5 reels. It was sup-
posed to be 7. By this you can judge what kind
of a picture it was. Do not play it if they want
to give it to you as a gift. Better have a dark
house than to play such bunk. Oh, when is the
time coming when we are assured good prints?

About 5 ‘reels.—P. G. Held, Sterling theatre, Fair-
mont, Neb.—Neighborhood patronage.

United Artists
AMERICA: D. W. Griffith—Can’t uplift or

educate the average movie fan. The showing of
this picture drove away most of our regular

fans and drew in a number of non-picture-goers

who were greatly enthused with picture.—Geo.

A. Markell, Strand theatre, Pittsfield. Mass.

—

General patronage.

THE HILL BILLY : Jack Pickford—This was
a fair show. Did not go over as good as some
but it is a good show at that. J. Pickford does

not take very well here. We did just fair with
it. Hope for better luck next time.—F. N. Harris,

Amuse theatre. Hart, Mich.—General patronage.

THE HILL BILLY : Jack Pickford—A mighty
good picture with a little of everything needed

to be interesting. Jack Pickford does fine acting

in this and it pleased.—Meece & Hale, New Opera
House, Dexter, Kan.—General patronage.

THE RULING PASSION: George Arliss—Right
here I want to say that any exhibitor that passes

up this picture is cheating his patrons and him-
self. Had them tell me it was the best they ever

saw. Anyway, it is a dandy. I believe it will

please 100 per cent if any picture will.—Meece &
Hale, New Opera House, Dexter, Kan.—General

patronage.

THE BIRTH OF A NATION: D. W. Griffith-

I’ve heard my brother exhibitor, Mr. Hickman,
Greenville, 111., complain so much that I am
convinced his theatre is surrounded with a barbed
wire entanglement. Now you may wonder what
this has to do on reporting “The Birth of a
Nation.” Well, I just want to tell Hickman that

my theatre is surrounded with not one but nu-
merous banks of barbed wire entanglements and
that it takes more ammunition to break down
these obstructions than the biggest drive in the

World War (I was there and know what it took).

Well, this picture saved the day against the worst
opposition. Basket ball game first night, second,

home talent play. Brings in people who never
come. It’s still the big picture. Don’t like to

buck this kind of opposition, but it just came
on short notice. Business increased each night

and what would have been a great loss under the

circumstances was turned to a different story.

Considering what all you buy to get this pic-

ture, it is rather high priced for small towns
who have “barbed wire entanglements.” Twelve
reels.—F. Schlotterbeck, Elph theatre, Altamont,
III.—General patronage.

Universal
OH DOCTOR: Reginald Denny—One of the

best pictures ever made. Will please 100 per cent.

Seven reels.—Sam Minich, Electric theatre, Chilli-

cothe, Mo.—General patronage.

TORNADO : House Peters—Here is one that

brings home the bacon. They will congratulate

you for giving them a treat. It’s a dandy. Seven
reels.—J. S. Rapalus, Majestic theatre, East-

hampton. Mass.—General patronage.

TORNADO: House Peters—Boys, here is one
you do not want to pass up, especially you fel-

lows in the small towns like myself. A picture

with action and one of the best flood scenes I

ever saw in a picture. Buy it and advertise it.

for it will please. You won’t need to mortgage
your theatre to buy it, either. Seven reels.—^J.

W. Andresen, Rialto theatre, Cozad, Neb.—Gen-
eral patronage.

TORNADO: House Peters—Here is a good one.

The kind they talk about. Pleased a mixed audi-

ence.—Liberty theatre, Kalispell, Mont.—Neigh-
borhood patronage.
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SMOULDERING FIRES: Pauline Fi-edeiick—

A

nice picture and seemed to please. Seven reels.—

-

Sam Minich, Electric theatre, Chillicothe, Mo.—

•

General patronage.

HIT AND RUN: Hoot Gibson—This one is a
dandy and will get the money any old place

where there are baseball sports, as they will see

the good points in it and have a good time as

did the crowd in the ball park, and as my crowd
in my theatre. The swat hits got them all. We
have some of the old time ball players in this

town.—F. N. Harris. Amuse theatre. Hart. Mich.

—General patronage.

BUTTERFLY : special cast—Sold to us at top
price but proved very ordinary at the box office.

Pleased majority.—Liberty theatre. Kalispell.

Mont.—Neighborhood patronage

THE GAIETY GIRL: Mary Philbin—Good
story. Well produced and acted. Miss Philbin
does not seem to draw for us, however, and busi-

ness was light. Eight reels.—A. G. Witwer,
Grand theatre. Rainier. Ore.—Small town pat-

ronage.

THE GAIETY GIRL: Mary Philbin—Another
Universal Jewel lemon. Universal Jewels use to

mean something but they put in worse than pro-

gram pictures now. Mary Philbin is cute but
there are not enough people that will put down
their quarters to see her.—Liberty theatre. Kalis-

pell, Mont.—Neighborhood patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Hoot’s back where all the boys
want to see him and if he keeps it up will have
his old prestige back soon. A good Western
picture but does not run true to story form. He
should try a new director for a change. “Hoot”
can do anything any other cowboy can if they
give him the stuff. Now stick. Old Man. Si.x

reels.—W. A. Clark, Jr., Castle theatre, Havana.
111.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Western subject that drew well and
pleased the fans. Six reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—A very good Western and pleased
Western fans immensely. Six reels.—^L. Salzberg,
Electric theatre. Independence, Mo.—General pat-

ronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—As usual. Hoot is good, but not
quite as fine as “The Sawdust Trail.” A picture
which should go over big anywhere and give a
fair pi-ofit. We are glad to play this kind. Six
reels.—Oscar Reinert, Elite theatre, Humboldt,
Kan.—Small town patronage.

DARING CHANCES: Jack Ho.xie—Another
splendid Western that made our box office smile.

The little girl in this one is adorable. Good
story, action and plenty of interest. Fine busi-

ness to a pleased crowd. Five reels.—Oscar
Reinert, Elite theatre. Humboldt, Kan.—Small
town patronage.

THE FIGHTING FURY: Jack Hoxie—This one
is a dandy. Just chuck full of fun. Lot of good
Stuff and will please 80 per cent and that is all

anyone can do. If you can suit 80 per cent of

your patrons, that I think is good. We try to

get what the patrons want regardless of what
exchanges put out.—F. N. Harris, Amuse theatre,

Hart. Mich.—General patronage.

THE FIGHTING FURY: Jack Hoxie—It is a
typical Western and better than average. We
were glad to see our friend Helen Holmes once
again. Five reels.—P. G. Estee, S. T. theatre,

Parker. S. D.—General patronage.

THE SIGNAL TOWER; Virginia Valli—

A

Universal knock-out. All railroad men should see

it. Good business. Seven reels.—G. P. Miller,

Regent theatre, St. Marys, O.—General patron-
age.

THE SIGNAL TOWER: Virginia Valli—Here
is a very good picture. Has lots of thrills, only
the crowds stayed away on account of bad weath-
er. Seven reels.—L. Salzberg, Electric theatre.

Independence. Mo.—General patronage.

K—THE UNKNOWN: Virginia Valli—Here is

a real picture and an A-1 box office magnet. Get
this one and don’t be afraid of it.—Liberty the-

atre, Kalispell, Mont.—Neighborhood patronage.

THE WESTERN WALLOP: Jack Hoxie—
Measures up to the general run of Westerns. Five
reels.—Henry W. Gauding, Lincoln theatre, Pitts-

burgh, Pa.—Neighborhood patronage.

STOLEN SECRETS: Herbert Rawlinson—This
was very clever. Interesting from start to finish

and pleased. Five reels.—Meece & Hale, New
Opera House, Dexter. Kan.—General patronage.

THE MEASURE OF A MAN: William Des-
mond—About on a par with previous Desmond
offerings. Contains some nice timber country
shots. Five reels.—Henry W. Gauding, Lincoln
theatre, Pittsburgh, Pa.—Neighborhood patronage.

WINE: special cast—Average business on this

Universal Jewel. Well acted and directed picture
and will go over if exploited.—Liberty theatre,

Kalispell, Mont.—Neighborhood patronage.

WINE: special cast—Another of those jazz-

booze-cigaret offerings. If your people like this

sort o’ stuff, here it is. Personally I think this

line o’ dope has been worked to a frazzle. Seven
reels.—Henry W. Gauding, Lincoln theatre, Pitts-

burgh. Pa.—Neighborhood patronage.

THE HURRICANE KID: Hoot Gibson—Not
Hoot’s best by any means, but fairly good en-
tertainment for the Saturday night fans. Six
reels.—Sam Minich, Electric theatre, Chillicothe,

Mo.—General patronage.

BIG TIMBER: William Desmond—Well, this

one was not up to standard, although there was
some good strong stuff in it. Very poorly di-

rected. Everyone thought that some amateur was
doing the directing. Very punk work. Better
change directors if they want him to pull like

Gibson or Hoxie.—F. N. Harris, Amuse theatre,

Hart, Mich.—General patronage.

HIS MYSTERY GIRL: Herbert Rawlinson—
Good program picture. Patrons liked it fine. Five
reels.—Gatliff theatre. Gatliff, Ky.—General pat-

ronage.

BROADWAY OR BUST: Hoot Gibson—A good
picture, not a special, but a real good regular

f program picture. Our folks like most any of
Hoot’s pictures. Six reels.—Gatliff theatre. Gat-
liff. Ky.—General patronage.

LOVE AND GLORY : special cast—Wins the
booby prize for the year’s worst. Seven reels.

—

J. S. Rapalus, Majestic theatre, Easthampton,
Mass.—General patronage.

LOVE AND GLORY : special cast—Lay off this

one. Absolutely terrible from audience and box
office standpoint. Pleased about 10 per cent.

—

Liberty theatre, Kalispell, Mont.—Neighborhood
patronage.

ROSE OF PARIS: Mary Philbin—A first class

picture that for two nights failed to draw film

rental. Seven reels.—J. S. Walker, Alamo the-

atre, Mopdy, Tex.—Small town patronage.

ROSE OF PARIS: Mary Philbin—Why do Uni-
versal keep Mary Philbin ? She has never meant
anything at our box office, and her pictures are

all more or less depressing. Fair program offer-

ing.—Liberty theatre, Kalispell, Mont.—-Neighbor-

hood patronage.

THE SAWDUST TRAIL: Hoot Gibson—This

was a dandy. Full of ginger. In fact, so good
you want to be sure and get it. Can’t go wrong.
—F. N. Harris, Amu.se theatre. Hart, Mich.

—

General patronage.

THE SAWDUST TRAIL: Hoot Gibson—Best
Gibson in a long time. Pleased them all. Six
reels.—F. Davidson, Royal theatre, Cherryvale,
Kan.—General patronage.

THE RAMBLIN’ KID: Hoot Gibson—Fair Gib-
son picture which did not come up to expecta-
tions.—F. Schulze, Lyric theatre. Ashland, Ky.

—

Neighborhood patronage.

THE FIGHTING AMERICAN: Pat O’Malley—
The kind we like down here. Entertains. Makes
people laugh and that’s what I want. Seven reels.

—J. S. Walker, Alamo theatre. Moody. Tex.

—

Small town patronage.

THE FIGHTING AMERICAN: Pat O’Malley-
Good picture. Will not draw, or didn’t for me.

—

Harry Van Noy, Starland theatre, Anderson, Ind.

—General patronage.

YOUNG IDEAS: Laura LaPlante—Fair pro-
gram picture. Not as good as “Excitement.”

—

Geo. F. Schulze. Lyric theatre. Ashland, Ky.—
Neighborhood patronage.

YOUNG IDEAS: Laura LaPlante—The young
folks fell for this one and, judging by the noise,
they all .seemed to enjoy it.—Dinsmore & Son.
Majestic theatre, Weiner. Ark.—Small town pat-
ronage.

THE TURMOIL: House Peters—Very good.
Will please any audience. Good moral. Seven
reels.—Lester N. Leek. Club House theatre. Jack-
son, Wyo.—General patronage.

THE TURMOIL: House Peters—A very good
one. The dam scene and flood are wonderful.
Bad weather kept our attendance down. Film in

fine condition and story okay. Seven reels.—C.
V. Anderson. Oak theatre, Oakdale, Neb.—-Gen-
eral patronage.

SPORTING YOUTH: Reginald Denny—A dandy
picture all the way through. Pleased mostly all.

Heard lots of comment. Advertising matter on
this is good. Step on it. It’s all there. Anyone
who hasn’t played it yet should be able to get it

at a fair price now. Seven reels.—George Khat-
tar, Khattar’s theatre, Sydney, N. S., Canada.

—

Neighborhood patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Made good money with this, but do not
believe it pleased the majority. Many pictures
are more pleasing to the eye but very few so

pleasing to the bankroll. Twelve reels.—E. F.

Keith, Strand theatre, Granbury, Tex.—Small
town patronage.

THE GALLOPING ACE: Jack Hoxie—A good
Western. Pleased nearly all. Hoxie is good in

this one. Plenty of action and thrills. Three
and one-half reels.—George Khatter, Khatter’s

theatre, Sydney, N. S.. Canada.—Neighborhood
patronage.

THE BACK TRAIL: Jack Hoxie—Fine pro-

gram picture, nothing extraordinary. Five reels.

—Gatliff theatre, Gatliff, Ky.—General patronage.

THE THRILL CHASER; Hoot Gibson—Fair.
While not one of Hoot’s best. I got by with it

very nicely. It’s not a Western, but has some
Western atmosphere in it. The studio scenes

could have been handled to better advantage. Six
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—
Just an ordinary Western with only one thrill.

Hoxie failed to make any new friends with this

one. Five reels.—E. F. Keith, Strand theatre.

Granbury, Tex.—Small town patronage.

CROOKED ALLEY : special cast—This did not

seem to please. While I considered it a very

good average picture, it fell flat at the box office.

I lost money on it. Five reels.-—W. D. Patrick,

Strand theatre. Dothan, Ala.—General patronage.

THE LAW FORBIDS: Baby Peggy—Will go
over good where kid stuff has not been overdone.

—Guy S. Abbott, Hamline theatre. Estelline, S. D.

—Small town patronage.

THE FAMILY SECRET: Baby Peggy—Drew
well and pleased. Six reels.—J. S. Walker, Ala-

mo theatre. Moody, Tex.—Small town patronage.

MERRY GO ROUND: Mary Philbin—A very

elaborate picture and one that won’t please all

small town people, but you’ll get the benefit of

showing one of the' big ones.—Guy S. Abbott,

Hamline theatre, Estelline, S. D.—Small town
patronage.

OUT OF LUCK: Hoot Gibson—One of Hoot’s

real good ones and worth while, even if not so

new.—Guy S. Abbott, Hamline theatre, Estelline,

S. D.—Small town patronage.

Vitagraph
GREATER THAN MARRIAGE: Lou Tellegen—

A real title that will pull and after you get them
in will also please. Fine cast. Good story. Act-
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ing above par. Many different ways to exploit

this one. It broke our house record for one day,

Sunday. Seven reels.—W. A. Clark, Jr., Castle
theatre, Havana, 111.—General patronage.

PAMPERED YOUTH : special cast—A good
picture liked by everyone here. Bought right
fn»iii \ itagraph.—H. A. Davitts, Dixie theatre,

Winona, Miss.—General patronage.

THE BELOVED BRUTE: William Russell—
Starts off with plenty of action and holds the
audience to the finish. Did not do so much busi-

ness on this, but no fault of the picture. Seven
reels.—W. H. Fowler, American Legion theatre,

Leigh, Neb.—General patronage.

BEHOLD THIS WOMAN: Irene Rich—This is

our first Vitagraph picture for a long time that
nobody walked out on. However, heard no com-
ments either way on it. Vitagraph started to

make some good pictures about a year ago and
sold them right. Whoever buys their stories now
must have his mind on the sewer most of the
time. Seven reels.—Botsford Brothers, Royal the-

atre, Ainsworth, Neb.—Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—

A

great audience picture but title apparently sound-
ing too rough for Sabatini fans who would have
appreciated the picture. Did not do the business
that picture merited.—Geo, A. Markell, Strand
theatre, Pittsfield, Mass.—General patronage.

CAPTAIN BLOOD; J. Warren Kerrigan—This
was a dandy. Pleased 100 per cent. All liked

Kerrigan’s work all the way through. The fight-

ing was great, in fact. Get it ; you will like it

better than “The Sea Hawk.” Vitagraph has al-

ways used me fine. If others would get out from
under the Will Hays combination they would be

better off. Do not miss it and push it. Eleven
reels.—F. N. Harris, Amuse theatre, Hart, Mich.
—General patronage.

CAPTAIN BLOOD : J. Warren Kerrigan—

A

good picture of its kind but will not appeal to

the general class. Very poor Saturday picture.

Ten reels.—T. J. Kempkes, Majestic theatre, Fair-

bury, Neb.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan-
Good picture, if you can get costume stuff over.

Ten reels.—F. Davidson, Royal theatre, Cherry-
vale, Kan.—General patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—This picture proved to be a pleasant
surprise for us. We thought it should be a good
picture, but it was much better than we expected.

It’s a feature that is in a class by itself, pro-

duced in an unusually nice way. Pleased 100

per cent. Eight reels.—Strand theatre, Mt. Ver-
non, la.—High class patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—Business off. My people do not like

Hindu or Arabian pi<^tures. Personally think pic-

ture good.—F. Davidson, Royal theatre. Cherry-
vale, Kan.—General patronage.

THE CLEAN HEART: Percy Marmont—A pic-

ture that will not please the picture going pub-
lic, although the critics praised it. It will not

please. This slow moving heavy dramatic stuff

don’t go. The poorest Vitagraph has made by
far. Drew good business on account of heavy
advertising. Lots of kicks. Eight reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

THE CLEAN HEART: Percy Marmont—An
ideal picture for a Sunday showing. Not a pic-

ture for our house. Good only for the high-

brows. Would have starved on any other day.

Seven reels.—J. S. Rapalus, Majestic theatre,

Easthampton, Mass.—General patronage.

THE CLEAN HEART: Percy Marmont—This
picture did not come up to what all the reviews
said about it. Eight long reels. Had it not been

for a jazz band that we had on the same night

we would have lost money with it.—H. A. Da-
vitts, Dixie theatre, Winona, Miss.—General pat-

ronage.

LET NOT MAN PUT ASUNDER: Pauline
Frederick—The kind of picture that will do any
house credit to show once in a while. Deals with
the divorce question and will please the higher

class. Good cast and carefully handled. Eight
reels.—Wayne Willis, Hollywood theatre, Stanford,

Mont.—General patronage.

LET NOT MAN PUT ASUNDER: Pauline
Frederick—Our patrons like pictures of this kind.

Had a great number of comments on this one.

You can’t go wrong on a Vitagraph if you can
buy them right. Eight reels.—Henry C. McCoy,
Elite theatre, Golconda, 111.—Small town patron-
age.

BETWEEN FRIENDS: special cast—This was
a very good one but I do not like this kind. My
people in general do not care for them. The
stars in it are fine but we do not like them. More
comedy dramas than of this type.—F. N. Harris,

Amuse theatre. Hart, Mich.—General patronage.

BETWEEN FRIENDS: special cast~A very
good picture. Not a special but will please the

majority. Seven reels.—C. (W. Bartlett & Son,

Majestic theatre, Artesia, N. Mex.—General pat-

ronage.

MASTERS OF MEN : Cullen Landis—Plenty of

action, a good story, and pleased as near 100 per

cent as any I have used.—Vick Millward, Harris
theatre, Bancroft, Idaho.—Small town patronage.

THE LOVE BANDIT: Doris Kenyon—This will

do for an ordinary program and will please those

liking outdoor stuff. Six reels.—E. F. Keith,

Strand theatre, Granbury, Tex.—Small town pat-

ronage.

THE LOVE BANDIT: Doris Kenyon—Bum
story. Bum acting and bum directing make this

a bum picture. Had the ear max'ks of a serial

done over. If your patrons are critical, look out

for this one. Six reels.—Botsford Brothers, Roy-
al theatre, Ainsworth, Neb.—Small town patron-

age.

PIONEER TRAILS: Cullen Landis—Very well

liked here. Believe Cullen Landis could be a

second Fairbanks if given chance. Seven I’eels.

—

N. E. Frank, Regent theatre, Wayland, Mich.

—Small town patronage.

THE CODE OF THE WILDERNESS: special

cast—Talk about funny things. Today, (2-18-25)

the Brooklyn office of Vitagraph wrote me saying
I missed a good bet by not playing this one,

and we played it 1-25-25, so you see how close

they keep posted. Some joke on Brooklyn office.

This picture was a good one and suited all. Was
full of snap and ginger. A dandy Western. Get
it and push it. Will make good. I say all Vita-

graphs are good. I say three cheers for the stand

on the Will Hays trust combine.—F. N. Harris,

Amuse theatre. Hart, Mich.—General patronage.

ONE LAW FOR THE WOMAN: special cast—
This was a very good show and pleased 80 per

cent. Not a Sunday night show. Play it

Wednesday and it will make good.—F. N. Harris,

Amuse theatre. Hart, Mich.—General patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin-Tin-

Tin—A very good melodrama and should please

100 per cent.—L. Salzberg, Electric theatre. Inde-

pendence, Mo.—General patronage.

THIS WOMAN: I rene Rich—Slush ! Mush ! anti

“The End.” They walked out on this one. Seven
reels.—J. S. Rapalus, Majestic theatre, Easthainp-
ton. Mass.—General patronage.

THIS WOMAN : Irene Rich—This picture bored
you to death getting started. Lacked a director

or a scenarist who knows how to speed things up.

Seemed to please the ladies. Did not draw from
all classes and therefore flopped so far as profits

were concerned. Seven reels.—Sam Blair, Ma-
jestic theatre, Belleville, Kan.—General patronage.

THREE WOMEN: Lew Cody—A wonderful
picture, although not a small town attraction.

Eight reels.—Charles Prokop, Rex theatre, Wahoo,
Neb.—Neighborhood patronage.

THE TENTH WOMAN: special cast—Very
good picture that pleased a nice crowd.—E. F.

Keith, Strand theatre, Granbury, Tex.—Small
town patronage.

THE TENTH WOMAN: special cast—The ma-
jority liked it, although it was sent a.s a substi-

tute for another picture. A sort of semi-Western.
—Dinsmore & Son. Majestic theatre, Weiner,
Ark.—Small town patronage.

CORNERED: Marie Prevost—This and “The
Marriage Circle” are both fine. Monte Blue,

Irene Rich, Marie Prevost and Creighton Hale
are great favorites here and our people are look-

ing forward to “Being Respectable” and others

in which they appear. Seven reels.—Oscar Rein-
ert. Elite theatre, Humboldt, Kan.—Small town
patronage.

CORNERED: Marie Prevost—Our patrons liked

this one very much. Seven reels.—L. Salzberg,

Electric theatre. Independence, Mo.—General pat-

ronage.

CORNERED: Marie Prevost—Another good
Warner Bros, picture that did not do much busi-

ness. Picture is fine and pleased all who saw it.

Dual role of Prevost exceptionally good. We give

Warner’s same exploitation as anyone else, but

they don’t get in the money. Not fault of pic-

tures, as the average is good.—F. Dadvison, Royal

theatre, Cherryvale, Kan.—General patronage.

CORNERED: Marie Prevost—Weather ruined

the chances of a good picture. Right up at the

top of the Warner products. Compliments from
most all of the few that came out.—E. F. Keith,

Strand theatre, Granbury. Tex.—Small town pat-

ronage.

LOVER’S LANE: special cast—Just a good
little program picture, which, with a news reel

and a two reel Educational comedy, pleased about

75 per cent of an undersized audience. Far from
being as good as the other Warner Classics we
have played. Story appealed to women more than
men. Six brief reels.—C. C. Johnson. Amuse-U
theatre. Melville, La.—Mixed patronage.

THE NARROW STREET: Matt Moore— Clever

comedy drama that pleased all who came. Warner
Bros, have a consistent line of pictures, but we
have not been able to get business with them.
No fault of pictures, though.—F. Davidson. Royal
theatre, Cherryvale, Kan.—General patronage.

BEING RESPECTABLE: Monte Blue—This is

a good picture and will please all but the rough-
necks. Acting of Marie Prevost and Irene Rich
very good. Monte fell off some in this, at least

that was the opinion of some of the fans. Six

reels.—E. F. Keith, Strand theatre, Granbury,
Tex.—Small town patronage.

HER MARRIAGE VOW: Monte Blue—A fairly

good picture which will please 85 per cent of the

audience. Eight reels.—T. J. Kempkes, Majestic

theatre. Fairbury, Neb.—General patronage.

FIND YOUR MAN: Rin-’Fln-Tin—Audiences in

our town eat up dog stars and this one proved
no exception. Seven reels.—Geo. A. Markell,

Strand theatre, Pittsfield, Mass.—General patron-

age.

FIND YOUR MAN: Rin-Tin-Tin—This picture

pleased. Very good business two days. This dog
is extra good drawing card for me. The acting

of the dog in this one is wonderful. Seven reels.

—W. D. Patrick, Strand theatre, Dothan. Ala.

—

General patronage.

FIND YOUR MAN: Rin-Tin-Tin—While this

is a very good picture and drew a little above the

average business, it is not up to “The Silent Call”

or some of the other dog pictures. Seven reels.

—

P. R. Matson, Crystal theatre, Flandreau, S. D.

—

General patronage.

THE AGE OF INNOCENCE: special cast—
Very weak sister. Not much to it. Eight reels.

—Charles Prokop, Rex theatre, Wahoo, Neb.

—

Neighborhood patronage.

BROADWAY AFTER DARK: Norma Shearer

—A good title and a mighty good show. Six

reels.—Sam Minich, Electi-ic theatre, Chillicothe.

Mo.—General patronage.

DADDIES: special cast—Here is one that can’t

be beat, but we are like our patrons and think

even it could have been a hundred times better

yet, if they had used a pretty girl for the star,

instead of Mae Marsh, Lucille Ricksen would have
made it a million dollar picture.—Dinsmore &
Son, Majestic theatre, Weiner, Ark.—Small town
liatronage.

BABBITT: Willard Louis—This is the first

Warner picture I have played that was not good.

I have heard that it went over big in the cities.
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but that does not go for my town, which is small,
very small. No crowd and nothing but kicks
from those that were here. Do not believe it will

please the small town people in any small town.
Entirely too draggy.—E. F. Keith, Strand theatre,
Granbury, Tex.—Small town patronage.

TIGER ROSE: Lenore Ulric—Drew fairly well
but did not please on account of the star being
too well dressed and too much painted up for a
Northern picture. Seven reels.—S. G. Ihde, Pho-
toplay theatre, Ashland, Kan.—Small town pat-
ronage.

GEORGE WASHINGTON, JR.: Wesley Barry—
Drew very well on my weak nights and pleased
everyone except my wife. Seven reels.—S. G.
Ihde, Photoplay theatre, Ashland, Kan.—-Small
town patronage.

State Rights
BLACK GOLD: Pete Morrison—A picture based

on the oil fields that pictured them very nicely.

Pete Morrison is a good drawing card for me.
This pleased and drew well on my weakest days.
Five reels.—Earle J. Williams, Tivoli theatre,
Knoxville, III.—General patronage.

CRASHING COURAGE: Jack Livingston—Film
terrible. This was from Mid-West Dist. Co., Mil-
waukee, and it might have been good if we could
have seen it. All the film was in terrible shape
and print very dark. Five reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-
ronage.

COME ON COWBOYS: Dick Hatton—A posi-

tive knockout from every angle. The horse, Bev-
erly outshines Tony in every respect. Dick Hat-
ton is a very likable actor and Merlyn Mills very
good looking with plenty of acting ability. This
is just the type of shop small town patrons will

eat up. Be sure and advertise the two horses,

star and Beverly strong. Why run old stuff

from big concerns when you can buy a line up
of new pictures from this concern reasonably ?

The advertising you can get for these pictures
is A-L—Earle J. Williams, Tivoli theatre, Knox-
ville, 111.—General patronage.

DARING LOVE: Elaine Hammerstein—No
comments. Draw your own diagram. Six reels.

—

J. S. Walker, Alamo theatre. Moody, Tex.—Small
town patronage.

DRUMS OF JEOPARDY: Elaine Hammerstein
—Very good, but nothing to rave about. Fell flat

at the box office. Just could not get them out.

Don’t pay too much for it. It’s only an ordinary
crook drama. Seven reels.—W. D. Patrick. Strand
theatre. Dothan, Ala.—General patronage.

DRUMS OF JEOPARDY : Elaine Hammerstein
—We bought this picture because Elaine Ham-
merstein was the star and my patrons like her,

but this picture did not please our patrons. It

is a mystery crook picture. Seven reels.—W. J.

Shoup, DeLuxe theatre. Spearville, Kan.—Small
town patronage.

GIRLS MEN FORGET: special cast—Good pic-

ture. Is entertaining. Drew a pretty good house.
Six reels.—G. P. Miller, Regent theatre, St. Marys.
O.—General patronage.

HIS OWN LAW : Wesley Barry—A fair West-
ern picture with a little comedy by Wesley and
should please. Pair. Nothing to it, though. Five
reels.—W. A. Clark. Jr., Castle theatre, Havana.
111.—General patronage.

INNOCENCE: Anna Q. Nilsson—Very good
picture that pleased a nice crowd on Family
Night. I find that a Family Night in a small
town brings out the stay-at-homes and does not
hurt your business on other nights.—E. F. Keith,
Strand theatre. Granbury, Tex.—Small town pat-
ronage.

IS MONEY EVERYTHING?: special cast—
Pretty fair picture that seemed to please. A
little spicy but has a good moral. Cast means
something at the box office. Got quite a few
comments. Can be bought reasonable from
Columbia Exchange. In fact, these independents
have better prints and pictures than some of the

regulars.—F. Schlotterbeck, Elph theatre. Alta-

mont. 111.—General patronage.

THE LASH OF THE WHIP: Francis Ford-
Good entertainment throughout and pleased clien-

tele, largely coal miners. Six reels.—R. Fleming,
Dixie theatre, Fairmont. W. Va.—General patron-

age.

THE LURE OF THE YUKON: Eva Novak-
Right good picture of the Klondike with consid-

erable action. Picture taken in Alaska and has
plenty of snow, sled dogs and some good fights.

The fight at the end in the log drift is good
and different from anything I’ve seen. Six reels.

—F. Schlotterbeck, Elph theatre, Altamont, 111.

—

General patronage.

THE LURE OF THE YUKON: Eva Novak—

A

very poor Northern picture. It is without a story

—no punch. The only thing good about it is

the scenery. Six reels.—C. W. Bartlett & Son,
Majestic theatre, Artesia, N. Mex.—General pat-

ronage.

THE MARRIAGE MARKET: special cast—
Very good picture and a mighty poor crowd.
Picture will pass in program class.—E. F. Keith.

Strand theatre, Granbury. Tex.—Small town pat-

ronage.

MIDNIGHT SHADOWS: Ed Cobb—Good West-
ern bought right.—W. O. Doyle. Capitol theatre,

Huntsville, Mo.—Neighborhood patronage.

PENDLETON-OREGON ROUNDUP: special

cast—An interesting roundup picture. Good pho-
tography. Geo. A. Newton, the owner is a square
shooter and has an extra good roping act in

connection with the picture. Four reels.—Bots-
ford Brothers, Royal theatre. Ainsworth, Neb.

—

Small town patronage.

THE LAST HOUR: Milton Sills—Very weak;
poor story. Would not advise anyone to buy such
a poor picture when we can get good ones. Seven
reeels.—H. D. McChesney, Princess theatre, Cran-
don, Wis.—Small town patronage.

POT LUCK PARDS: Pete Morrison—A brand
new Western picture that is good enough for any
theatre anywhere. It surely pleased our patrons,
for they were laughing most of the time. It is a
mighty good story with plenty of action and good
clean comedy. You will make no mistake in

booking pictures from Progress of Chicago. Film
in perfect condition. Five I'eels.—Earle J. Wil-
liams, Tivoli theatre. Knoxville. III.—General pat-
ronage.

THE PRIDE OF SUNSHINE ALLEY: Kenneth
McDonald—A story of the rise of a young police-

man and was generally liked by our week day
audience, although not as good as some of his

fir.st pictures. Five reels.—W. A. Clark. Jr.,

Castle theatre. Havana, 111.—General patronage.

RACING FOR LIFE: William Fairbanks—

A

real good melodrama. Pleased 100 per cent of the

fair crowd who saw it.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

RARIN’ TO GO: Buffalo Bill. Jr.—A real good
Western feature with a new star that is a comer.
If you haven’t booked this new series of pictures,

from Progress of Chicago, now is the time to do
so. Business good on this feature. Five reels.

—

Earle J. Williams, Tivoli theatre, Knoxville, 111.

—

General patronage.

THE SECRET OF THE PUEBLO: Neal Hart—
This picture seemed to please my Saturday crowd
and is up to Neal Hart’s .standard, which I con-

sider vei’y good. Five reels.—W. D. Patrick,

Strand theatre, Dothan, Ala.—General patronage.

THE SPEED SPOOK: Johnny Hines—This pic-

ture did a good business here. It is very good.

Seven reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

THE SPEED SPOOK: Johnny Hines—They will

not rave over this, although there were no kicks.

A few good comments. Not a special, as the

salesmen seem to think. Seven reels.—E. F.

Keith, Strand theatre, Granbury, Tex.—Small
town patronage.

SURGING SEAS: Charles Hutchison—This one
very poor. Did not seem to please. Story very
weak. Five reels.—W. D. Patrick, Strand theatre,

Dothan, Ala.—General patronage.

TRUTHFUL TOLLIVER: William S. Hart—
This is better than his two latest ones for Para-
mount. Five reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE VALLEY OF VANISHING MEN: Neal
Hart—I have seen worse. Five reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

WHY WOMEN REMARRY: Milton Sills—
Another police story which seemed poorly han-
dled. Nothing much to it, although it brought
’em out to see it, as the women were curious to

know why. Five reels.—W. A. Clark, Jr., Castle
theatre, Havana, 111.—General patronage.

VIC DYSON PAYS: Ben Wilson—A good Sat-
urday night show. Went over big with our Sat-
urday night crowd. We have been using these
pictures for some time on Saturdays and all are
very good.—H. A. Davitts, Dixie theatre, Winona,
Miss.—General patronage.

THE WAGON TRAIL: special cast—Am able
to report on this just because I started running
before they finished last reel of the show. Five
reels.—J. S. Walker, Alamo theatre. Moody, Tex,
—Small town patronage.

Serials
HAUNTED VALLEY: (Pathe) Ruth Roland—

Have just finished episode 11 and it is drawing
us bigger crowds than when we first started run-
ning it. Miss Roland is a great favorite here.
Two reels.—Heni-y C. McCoy, Elite theatre, Gol-
conda, 111.—Small town patronage.

INTO THE NET: (Pathe) Edna Murphy—This
was very good of its kind, but my people do not
care for them. Had a lot of fighting and full of
thrills.—F. N. Harris, Amuse theatre. Hart, Mich.
—General patronage.

INTO THE NET: (Pathe) Edna Murphy—Just
begun. The first one looks as if it will go over
big. Bought this one on the good reports coming
from what I saw in “What the Picture Did for
Me.” I have never regretted booking any picture,

serial or comedy where I saw good reports com-
ing from “What the Picture Did for Me.”—M. J.

Babin, Fairyland theatre. White Castle, La.

—

General patronage.

LEATHERSTOCKING: (Pathe) special cast—
Just finished No. 6 and seems to be holding up
pretty well. The trouble with this serial is that
they go back and pick up about half of last

week's pictures each time. Two reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—
Small town patronage.

THE STEEL TRAIL: (Universal) William
Duncan—Well, Boys, if you haven't started this
serial do so at once. It's all there, it’s Univer-
sal’s best serial in several years and was afraid
it would be rotten but it turned out to be 100
per cent good in action, thrills, romance. Back-
grounds wonderful, acting superb. William Dun-
can’s name will draw. You have a serial here
that’s easy to exploit. Get them in on the first

episode. Book it like you haven’t boosted before.
Tie up with the schools, get the operator, the
ushers and everybody working for you. Get them
out and make them work. Plaster the town up
with the advertising on this. It’s good. Run a
good feature, something big, and an extra comedy,
something to send them away from your theatre
talking like a house afire. Then sit back and
rest for fifteen solid weeks. Note: No. 2 of this

serial is great. Don’t be afraid of it. Two reels.

—George Khattar, Khattar’s theatre, Sydney, N.
S., Canada.—Neighborhood patronage.

TEN SCARS MAKE A MAN: (Pathe) Allene
Ray—Ten chapter serial. Running this serial

with “The Go-Getters” and “The Go-Getters” is

doing all the drawing. The serial does not seem
to take very well. While I have only run two
chapters, hope it will get better.—W. D. Patrick,
Strand theatre, Dothan, Ala.—General patronage.

Short Subjects
EDUCATIONAL

CAVE INN: When it rains it pours. This is

the first punk one reeler we have received from
Educational. It’s the bunk. One reel.—S. G.

/VOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

c4 HUNT STROMBERG
personally ^pervlsed production

'pnODUCERSjrDISTR ID UTING - CORPORATION
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Fry, Palace theatre, Omaha, Tex.—General pat-

ronage.

THE COMEBACK: Benny Leonard—This two
reeler should satisfy patrons of any theatre in the

country. Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

CUT LOOSE: Not much to this one. One reel.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

DANGER: This is a real comedy with some
new stunts in it. Talk about Lloyd doing high

and dizzy stuff, this comedy will not have to take

a back seat for any of his stuff. Don’t pass this

comedy up. Two short reeels.—W. J. Shoup, De-
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

DESERT BLUES: Poor. These Cameo come-
dies are not up to the standard they used to be.

One reel.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

DOG SENSE: This is a fine one-reeler, if you
can get a good print on it, which we didn’t do.

Two very intelligent dogs in this that do some
good stunts.—W. J. Shoup, DeLuxe theatre,

Spearville, Kan.—Small town patronage.

EASY PICKIN’S: Neal Burns—Just another
comedy. Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

EDUCATIONAL COMEDIES: I find that the
new Educational comedies average mighty high in

entertainment value. Much better than their last

year’s product.—E. F. Keith, Strand theatre,

Granbury, Tex.—Small town patronage.

FAMILY TROUBLES: A splendid one-reel pic-

ture and got a number of laughs.—W. J. Shoup,
DeLuxe theatre, Spearville, Kan.—Small town
patronage.

GO EASY : Fair for a single reeler. One reel.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

JUDGE’S CROSS WORD PUZZLES: Mildly
entertaining and have the merit of novelty. Ap-
peal, of course, is limited to better class of the-

atre-goers, One reel.—John W. Hawkins, Capitol
theatre. New Bedford, Mass.—-General patronage.

THE JUNIOR PARTNER: An excellent Ju-
venile comedy. Everybody enjoyed it, young and
old. The kids were good in this one. Two reels.

—C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

THE MISFIT: Clyde Cook—This is a fine com-
edy. Two reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—General patronage.

NO FOOLING: Poor. One reel.—S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

OVER THE FENCE: Plenty of action. Lots
of laughs and it pleased all from 6 to 70. Seldom
a kid comedy is as good as this one but here’s

one that taps the bull’s eye. A good addition to
a Saturday night program. Two fat juicy reels

of kids.—C. C. Johnson, Amuse-U theatre, Mel-
ville, La.—Mixed patronage.

FILM BOOKING OFFICES
COL. HEEZA LIAR: Bray cartoons—-This is

very good and pleases the kids immensely. If

you haven’t tried them, do so for a change, as

it will pay. One reel.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

FIGHTING BLOOD: George O’Hara—Film
good. This, round 6, of the first series, is surely

fine. These are absolutely the best buy we ever
made. They get better with each round. Book
them. Two reels.—W. T. Davis, Rialto theatre,

Sharon. Wis.—General patronage.

FIRE WHEN READY: Alberta Vaughn—This
episode of “The Go-Getters” measures up to the

standard of the rest of this refreshing series.

Two reels.—John W. Hawkins, Capitol theatre,

New Bedford, Mass.—General patronage.

A GHASTLY NIGHT: Jimmy Aubrey—A fair

2-reel comedy. I just can’t draw my patrons with

these Aubrey comedies. They don’t like them.

Two reels.—P. G. Held, Sterling theatre, Fair-

mont, Neb.—Neighborhood patronage.

THE GO-GETTERS: Alberta Vaughn—All they

claim for them. Since we ran the “Fighting
Blood” series a year ago our folks have been

asking for George O’Hara in other pictures. We
gave them leave to applaud when he showed up
on the screen the first time and the kids went
wild. We are giving these a good start and
believe they will hold up as well as the “Fight-

ing Blood.” Two reels.—Dinsmore & Son, Ma-
jestic theatre, Weiner, Ark.—Small town patron-

age.

THE GO-GETTERS: Alberta Vaughn—-Am us-

ing “The Go-Getters” with the serial “Ten Scars
Make a Man,” also a two reel comedy, and “Col.

Heeza Liar,” making a seven reel program and
am getting by with it in good shape. While "The
Go-Getters” is doipg all the drawing, they are

very good. Will go good in any house. Two
reels.—W. D. Patrick, Strand theatre, Dotham,
Ala.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Played
them up to the 7th and they’re all good. They
are business builders. Don’t fail to play them.
Two reels.—G. K., Halfway theatre. Halfway,
Mich.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Here
you are. The best they have made yet. Has "F-
Blood,” “Tel. Girl” and everything bested. (The
writer, unfortunately, when not trying to per-

suade folks to attend the show, is Telegraph Op-
erator, therefore in perfect sympathy with you,

Alberta, as the OP. Congratulations to you and
George, and if the other 11 “Go-Getters” are as
good as No. 1 we will be more than satisfied.

Thanks, Alberta, for photo.) Two reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—General pat-

ronage.

HYPNOTIZED: Jimmie Aubrey—A very poor
comedy. Will somebody tell Aubrey he does not
have to act silly to amuse the people ? Two reels.

—W. J. Shoup, DeLuxe theatre, Spearville. Kan.—
Small town patronage.

A MANDARIN MIXUP: Stan Laurel—Only a
fair comedy. Two reels.—P. G. Held, Sterling the-

atre, Fairmont, Neb.—Neighborhood patronage.

RUSSIAN RUMOR: Dan Mason—Fair, but

not as good as the average. Will just pass. Our
audience didn’t seem to like it, somehow or other.

Two reels.—George Khattar, Khattar’s theatre.

Sydney, N. S. Canada.—Neighborhood patronage.

STARLAND REVUE: One of the best we have
ever run. You can’t make a mistake on these.

Our patrons simply eat them up. One reel.

—

Henry C. McCoy, Elite theatre, Golconda, 111.

—

Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn-
Very good, but they all call for Gale Galen.—Ben
Brinck, Opera House, West Point, la.—General
patronage.

THE TELEPHONE GIRL: Alberta Vaughn-^
Chapter 1 is only fair. Chapter 2 much better. I

think this series is going to prove O. K. TwO
reels.—P. G. Held, Sterling theatre, Fairmont,
Neb--—^Neighborhood patronage.

THE TELEPHONE .GIRL: Alberta Vaughn—
Have just used my fourth one and they are hold-

ing up very well. Far above the average comedy
for pullers. Two reeels.-^S. G. Ihde, Photoplay
theatre, Ashland, Kan.—Small town patronage.

THROWING THE BULL: Col. Heeza Liar—
This is a pretty clever cartoon, but will be glad
when I am through with them. One reel.—Wm.
E. Tragsdorf, Trags theatre. Neillsville, Wis.

—

Small town patronage.

FOX
FOX NEWS: Best one reel news review we have

ever run. Our patrons like these very much.

—

Henry C. McCoy, Elite theatre, Golconda, 111.

—

Small town patronage.

A DEEP SEA PIRATE: Pretty broad slap-

stick farce but there are a lot of laughs in it for

those who have not passed the custard pie and
tar stuff. ’Two reels.—John W. Hawkins, Capitol

theatre. New Bedford, Mass.—General patronage.

HE’S MY PAL: We have used a number of

the Imperial Comedies and find them all good.

About half of the first twelve have the three
monks in them. These animals are wonderful,
but don’t run them too often. Two reels.—Bots-
ford Brothers, Royal theatre, Ainsworth, Neb.

—

Small town patronage.

THE HUNT: Van Bibber comedy—This new
series of Pox comedies is real high class material

and this one contained numerous laughs. We

believe they ought to stand featuring, if they
are all as good as this one ; at least, we’re doing
it. Patrons praised it. Two reels.—F. Schlot-

terbeck, Elph theatre, Altamont, 111.—General
patronage.

THE HUNT: Van Bibber comedy—-Here’s a
comedian that’s a comer. Played “The Fight”
and “The Hunt” and both good. Something dif-

ferent and that’s what they want. Comedy and
action. Two reels.—G. K., Halfway theatre. Half-
way, Mich.—General patronage.

THE HUNT; THE RACE: We consider these

Van Bibbers as good as any two reelers to be
had.—T. A. Shea, Palace theatre, McGehee, Ark.
—Neighborhood patronage.

SCHOOL PALS: A clever comedy. The work
of these monkeys is little short of marvelous.
Several comments. Two reels.—Botsford Brothers,

Royal theatre, Ainsworth, Neb.—Small town pat-

ronage.

THE WEAKLING: Sunshine comedy—Some
good laughs in this one. Two reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General
patronage.

WESTWARD WHOA: We consider all these

very clever, although they do not go over with
my patrons. Two reels.—T. A. Shea, Palace
theatre, McGehee, Ark.—Neighborhood patronage.

PATHE
ALL NIGHT LONG: Harry Langdon—Harry

Langdon always good. Folks like him better than
Larry Semon or Harold Lloyd. Give us more of

Harold’s stuff. Two reels.—M. J. Babin, Fairy-
land theatre. White Castle. La.—General patron-
age.

BLACK SHEEP: Aesop Fable—A good one-
reel and causes many laughs. Each one has a
moi-al lesson it in.—Henry C. McCoy, Elite the-

atre, Golconda, 111.—Small town patronage.

DERBY DAYS: Our Gang—Even the hard-
boiled Western fans liked this, as well as all the
rest of the Gang Comedies. Two reels.—Botsford
Brothers, Royal theatre, Ainsworth, Neb.—Small
town patronage.

EVERY MAN FOR HIMSELF: Our Gang—
This is the first of the new series, and will aver-

age up to the former efforts of the Gang. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

HAROLD LLOYD COMEDIES: We have run
a lot of these re-issue Lloyd’s. The prints are

new and to my mind are the best single reel

comedies on the market.—H. D. McChesney, Prin-
cess theatre, Crandon, Wis.—Small town patron-

age.

MYSTERIES OF OLD CHINATOWN: Aesop
Fable—Pretty good Fable. One reel—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

NOAH’S ATHLETIC CLUB: Aesop Fable—An
extra good Fable. One reel.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE ORGAN GRINDER: Aesop Fable—Good
play. Plenty of laughs. Should be liked by all.

One-half reel.—George Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—Neighborhood patronage.

PATHE COMEDIES: Have been using the

Gang kids, Harry Langdon and Mack Sennett

comedies for some months and find them consist-

ently good. Two reels.—Dinsmore & Son, Ma-
jestic theatre, Weiner, Ark.—Small town patron-

age.

A PERFECT LADY: Charley Chase—A dandy
all the way through. 'This about the best that

Chase has made for a long while. Plenty of

laughs. One reel.—George Khattar, Khattar’s

NOW BOOKING
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theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

A PLEASANT JOURNEY: Our Gang^One of

the best of the Gang comedies, and that is going
.some. Everybody liked it.—Clifford L. Niles.

Grand theatre, Anamosa, Iowa.—General patron-

age.

SCARE’M MUCH: Mack Sennett—There is a

lot of good slapstick in this one. Two reels.

—

Wm. E. Tragsdorf, Trags theatre. Neillsville,

Wis.—Small town patronage.

SEEING NELLIE HOME: Charles Chase-
Very good—had them laughing continually. One
reel.—A. G. Witwer, Grand theatre. Rainier. Ore.

—Small town patronage.

SPORTLIGHTS: Best filler we ever used. One
reel.—F. Davidson, Royal theatre, Cherryvale.

Kans.—General patronage.

TAKING A CHANCE: Sportlight—A variety

of chance takers in the sport world. Fine. One
reel.—Botsford Brothers, Royal theatre, Ainsworth,
Neb.—Small town patronage.

WALL STREET BLUES: Mack Sennett—
There is plenty of hokum and slapstick in this

one. Two reels.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

WILD AND WESTERN: The Grantland Rice

Sportlight is a dandy short subject. “Wild and
Western” shows some real Wild West stuff that

our patrons enjoyed. One reel.—Botsford

Brothers. Royal theatre, Ainsworth, Neb.—Small

town patronage.

YOUNG OLDFIELD: Charles Chase—Very
good one reel comedy. One reel.—A. G. Witwer.
Grand theatre. Rainier, Ore.—Small town patron-

age.

UNIVERSAL
ANDY’S HAT IN THE RING: Joe Murphy—

I honestly believe this is the best two reel comedy
I ever saw. Two reels.—Sam Minich, Electric

theatre. Chillicothe, Mo.—General patronage.

FIGHT AND WIN: Jack Dempsey—This Jack
Dempsey picture I thought was too expensive for

small town, but find it is a big money maker for

me.—Ben Brinck, Opera House, West Point. la.

—General patronage.

OMAR KHYYAM: Not so good as former come-
dies we have had of this type. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

KID DAYS: Snooky—Monkey and animal
comedy. Great for the kids. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

TAKING ORDERS: Baby Peggy—A good com-
edy. Century re-issue. Two reels.—A. G. Witwer.
Grand theatre, Rainier, Ore.—Small town patron-
age.

VITAGRAPH
THE FALL GUY: Larry Semon—Best one

from Larry for some time. Rather silly at times
but it made them laugh. Two reels.—Botsford
brothers. Royal theatre, Ainsworth, Neb.—Small
town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

PIANO ORCHESTRA FOR SALE
FOR SALE: Wurlitzer Concert Piano Orchestra

style “U” in first class condition. Bargain for
cash or time payments if preferred. Write or
wire Exhibitors Herald, Box “U.”

EQUIPMENT FOR SALE
FOR SALE: 279 brand new mahogany finish

7-ply veneer opera chairs at 50 per cent reduction.
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, HI.

FOR SALE: 470 newly upholstered seats.
Guaranteed. Have also good bargains on ma-
chines, generators, electric signs, etc. Address
Chicago Theatre Equipment Co., 538 S. Dearborn
Street, Chicago, III.

FOR SALE: One Simplex Projector machine.
Motor driven, 110 volt A. C., Mazda Equipment,
good as new. Address, A. O. Hunter, Corydon,
Iowa.

F
red SCHAEFER of the Crystal the-
atre, who is making a tour of the
w'orld, is in Canada, w’here, he post-

cards his friends, “the heer is 16 per cent.’’

^ ^ ^

And speaking of traveling William Pearl
and wife, of the I ’earl theatre. Highland
Park, 111., are enjoying the breezes at Mi-
ami, Fla., w’here according to Bill the
“weather is fine, w'ish you were here,” etc.

Jack Young, Detroit manager for Vita-
graph, was in town last week on Imsiness
for his company. Jack is the second man-
ager to hold the Detroit otfi.ee. He started

as salesman in 1919 and was promoted to

manager Nov. 20, 1920, and has held the
office ever since.

^ ^ ^

Eiigar Osw.ald Brooks, serial sales man-
ager for Pathe, held a meeting with Man-
ager bred C. Aiken and his salesmen on
Thursday.

* *

The Board of Directors of the Illinois

iM. P. T. O. met at Ridge Hall, Chicago,
-March 4.

* *

Maurice Ciioynski, of the Newberry
theatre, and William Hirchberg have gone
to Hot Springs for several weeks’ vacation.

+ * *

G. Spencer, who has been connected
wdth the sales staff of F. B. O. for several
years handling the north side city territory,

has resigned to devote all his time to the-
atre interests of Miller & Spencer. They
recently opened offices in Evanston.

* * *

Watterson R. Roth.acker, president of
Rothacker Film Mfg. Co., will return from
Florida March 7.

* * *

Al Hall of the Sawyer-Fubin Corp. ar-

rived in Chicago last week with a print of
“Heart of the Temptress” and it is now-
being edited, cut and printed at the Roth-
acker plant on Diversey parkway.

* ^

James Salter is now manager of the

Park theatre, Evanston.

Chicago Sales Staff of Universal Film Exchange—First Row (left to right): John
Mednikow, short subjects manager; L. W. Alexander, branch manager; Louis
Laemmle, office manager; Harry Hollander, country sales manager, Henri Ell-
man, city salesman. Back row: Lipton Astrachan, Ben Eisenberg, William Wen-
dell, Walter Hyland, Mike Kassell, Louis Lessman, Jay O’Connell, Alfred Platz-
man and Milton Freundlich.

NOW BOOKING
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Cleve Adams left on Saturday for Little

Rock, Ark., where he will close the F. B.

O. office and move same to Memphis, Tenn.
* * *

Ed Schiebel of the Plum theatre, Streat-

or, 111., paid Chicago’s film row a visit last

week.
^ * Jjt

George F. Dembow, Fox manas-er, made
a side trip to Milwaukee last Wednesday
with Special Representative Bob Churchill.

>|! sK

Charles Perry held a sales meeting on
Saturday at the Fox office. Mr. Perry is

special representative.
* *

Joe Woodward has been appointed sales-

man by James S. Gillick, branch manager
of Associated Exhibitors, in the “double I”

territory taking B. O. Reese’s place.

* *

Frank Ismael, Metro-Goldwyn sales-

man, got up before daylight on Election

day and moved to 4421 Malden street—not

because he was trying to sneak out before

the old landlord saw him, but not to lose

any time at the office.

FOR SALE
99 year lease on Capitol Theatre, In-

dianapolis (formerly the Park The-
atre). Fully equipped theatre for

leg-itimate shows. Best downtown lo-

cation. Seats 1500. Theatre now
leased until July 31. Four store
rooms adjoining. An exceptional op-
portunity for quick sale. Write or
wire Geo. M, Dickson, Receiver, 1240
Consolidated Bldg., Indianapolis, Ind.

Eddie Brichetto of Metro-Goldwyn re-

ceived a postcard from the Cooney Broth-
ers sojourning at Biloxi, Miss. So did Jack
Sampson, manager of F. B. O., and a lot

of others. It looks like propaganda for

Mississippi.
^ ^

Building Another One
Work on the S. J. Gregory Company’s

new theatre at 35th and Archer avenue is

progressing rapidly and it is expected ar-

chitects Rupert & Levine will have it com-
pleted by early fall. This is a 3,000 seat

house and according to the plans will sur-

pass anything in the city in modern equip-

ment and appointments. The project will

cost in the neighborhood of $2,000,000, it

is said, and will give this section of Chicago
one of the finest motion picture theatres

money can build.
* * *

The United Theatres Corp. at Janesville,

Wis., announce the opening of the Rialto

theatre at Ironwood, Mich., March 1.

^i: * *

Joe Creveling, salesman for National
Screen Service, is on a tour of Texas cities

for his company.
* *

J. R. Moss, former manager of Logan
Square theatre, and last summer at the

Orchestra Hall for L. & T., has been made
purchasing agent of Lubliner & Trinz.

* *

Morris Hellman, president Reecraft,

spent several days in Indianapolis on busi-

ness.
* * *

Morris Hork is the new booker at

F. B. O.
* *

Simon Simansky, of the Lynch Thea-
tres, Inc., has left for Hot Springs, Ark.,

for several weeks’ rest.

(PcUAJI

J

tfuL

“Here’s one I’ve booked because I know it’ll

draw them in. The star is everybody’s favorite

and he sure puts pep into his work.

Tom Mix in The Man Within’
“Don’t overlook those Billy West Comedies that
Reelcraft is re-issuing. They’re darn good bets,

too.’’

Released by

1
REELCnnFr FiLM BlLCHnNi&BS

V CHICAGO - Sso s. WABASH 109 W. MARYLAND
,
INDIANAPOLIS J

NOW BOOKING
c4 FRANK WOODS
SPECIAL PRODUCTION

EAUTYtl-^
tvlAN

Sy PETER B. KYNE
Directed by
WORTHINGTON

TltUastd by

For

Illinois and Indiana

4 Big Banner

Productions

Daughters Who Pay

A remarkable picturiza-

tion of Leota Morgan’s

world famous novel. Mar-

guerite de la Motte, John

Bowers.

Those Who Judge

Lou Tellegen, Patsy Ruth

Miller, Edmund Breese,

Mary Thurman.

The Man Without a Heart

Kenneth Harlan, Jane

Novak, Faire Binney, David

Powell.

The Truth About Women

Hope Hampton, Lowell

Sherman, David Powell,

Mary Thurman.

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Architect’s drawing of proposed Milwaukee, Wis., theatre which is to seat between
1350 and 1800. The structure is for the Upper Third Street Realty Corpora-
tion. Development of the project is in the hands of the Reuther Realty and
Building Service, Inc.

NewMilwaukeeHouses
Aniiouiiced Total 10

Since January 1

Milwaukee’s unprecedented theatre build-

ing boom added three new projects during
the past week.

The latest ventures announced are for a

total of $825,000 and bring the number of
houses planned since January 1 to ten.

The total expenditure, if the plans for

the ten theatres are consummated, will be
approximately $2,500,000, which surpasses
by far any other two months in the history

of the city.

Heading the list of the latest projects is

a $500,000 theatre, office, store and com-
munity recreation building for Upper Third
street. The exact location has not 3-et been
revealed, but it will be somewhere between
Locust and Lloyd streets in one of the busi-

est sections of the city.

* * *

Plans prepared by A. W. Hoffman, archi-

tectural engineer, call for a theatre with a
seating capacity of at least 1350 seats and
possibly as many as 1800. The theatre

would be part of a four-story structure
housing, in addition, a community meet-
ing hall, 44 by 85 feet; six stores, 42 offices,

a roof garden, 16 bowling alleys, 15 billiard

tables and a grill.

The building is to be financed and erected
by the Upper Third Street Realty Corpora-
tion, composed of leading business men of
the neighborhood. Development of the

project is in the hands of the Reuther
Realty and Building Service, Inc., of which
Edward A. Reuther is president.

The building is to be 140 by 150 feet. The
interior of the theatre will be in the Span-
ish style, while the meeting hall will be in

the massive English Gothic.

The house will be equipped for vaude-
ville as well as motion pictures. Plans call

for the installation of an expensive organ.
It is hoped to begin building this spring.

* * *

The second project of the week is a $200,-

000 house announced for Thirty-fifth street

and Fond du Lac avenue. The Keystone
Investment Co., which recently erected the

Hollywood theatre, is behind this venture

and, although plans are still in the prelimin-

ary state, an option has been obtained on a

site and an architect is working on the

project.

According to Sam Pylet, managing direc-

tor of the Hollywood and an associate of

Otto Gallerup and A. E. Maas in the Key-
stone Investment Co., the structure will

house stores and offices as well as the the-

ater.

It is the aim of the company to construct

a theatre with a seating capacity of 1200

patterned after the smaller Hollywood. The
latter has 900 seats.

Gustave Kahn is the architect working

on the plans. According to Mr. Pylet, they

should be ready to permit construction

work to begin in the spring.
'

The last of the new houses is a $125,000

structure for the extreme south end of the

city. The location is Delaware and Rusk
avenues.

The Badger Building ser\ice is sponsor-
ing this structure.

According to Peacock and Frank, archi-

tects, the plans call for a two-story build-

ing, 70 by 125 feet, containing four stores

and five apartments in addition to a theatre

of 750 seats.

The floors will be of tile and terrazzo.

Work on this building is to begin with-
in six weeks.

While plans for these three ventures were
being made public, veteran showmen were
sitting back wondering how Milwaukee
would support so many new amusement
centers. Some of the old timers have taken

the attitude that much of the so-called

building boom is merely talk and that there

will be many a slip before so many projects

are consummated. Nevertheless, the archi-

tects and those back of the new buildings

say they mean business and that this will be

demonstrated to the satisfaction of the

doubters very shortly.

Hainline to Open New
Macomb, 111., House

Early in March
A. L. Hainline, owner of the Illinois and

Grand theatre, Macomb, Illinois, will open
his new Illinois theatre March 2. The
new house, known as the Illinois, has a

seating capacity of 900, all the seats being

on one floor. It was erected at a cost of

$100,000.

The present Illinois theatre owned by
Mr. Hainline will be remodeled into offices,

it being one of the few upstairs theatres

in the country having been built in 1873.

First run picture, vaudeville and roadshows
will be the policy at the New Illinois.

NOW BOOKING

^ A. H. Sebastian

WebererFields
Produeedby EdwarJ Belasco Productions inci

George.
MelFord
production

Producers Distributinq
' ».COBPOftATIONf '
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WHITMAN BENNETT
presents

'BACK TO LIFE
tMjiih

'Pat>sy *Rxith Milter and 'Daifid 'Potefell

'Ba^ed on the no^el ^'BacKfrom the Bead'' by AndreU) Soutar

Does a woman sin who marries and lives with another

man believing her husband dead?

Does a husband abet a sin if be returns from abroad to

find his wife married to another, and keeps his identity

secret?

To whom does the woman’s duty lie, the first or the

second man? To whom does the man’s duty lie, to

himself or his wife?

Directed by Mr. Bennett

ASSOCIATED EJTHI'BITO'RS
rhyjieal Hijtmibtitar

Tatht Eychangt, ine.

Arthur S. rttjidtnt

Encore
ire^

Foreign “Rtprtj*n1a1ri)»
Sidnty Garrett



Cohen, U'Keilly and brandt bury Hatchet

le uridej^eTidefit

ilm ^drade&^er

m;;

AllHaU/
“Along toward the end of 1925 if anyone
should ask me—and some one is sure to do
it—what I consider to be one of the finest

screen performances of the year, I am going

to have an answer ready on a moment’s
notice. It will be: ‘Norma Shearer, in

‘Lady of the Night’.”

Quinn Martin, N. Y. World.

“Frankly I would rather look at Norma
Shearer than any other actress on the screen

today.”
Mildred Spain, N. Y. Daily News.

Norma Shearer ^
G(0€S "the hest: pctfotmatice o/'
the year in Xqc(^ Of 7he Niyhf'fot

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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W Entered as Second-class matter August 20, 1917, at the Post office at Chicago, III., under the act of March 3, 1879,
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BOX OFFICE STARS
In Three Latest

SATO'S

WHITE LIST
RELEASES

Great news from Universal

for the box-office! Three
more sure hits from The
White List! Brilliant stars

and powerful stories per-

fectly matched and lav-

ishly staged—everything to

make unbeatable pictures!

Money makers from the

word go!

Presented by
CARL LAEMMLE

Read
The
UNIVERSAL

everywedt I

Kisbflcltedwiibbox«fi]M /
AovertisuigniblieiiyaJti /
£x]>loiiationAngiesSptM

i^OOO.os
FREE CASKPRIZE OFFER

ifyou are notyetting yourcofty every week write
ike Editor, UniverskL Picium Corp. 7S0 FifthAve,NX

it’’'

Motion Picture Producers &Di6trlbut0f$

ofAmerica Inc ItiJOftioyspra
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Douglas
Maclean
INTRODUCE

Story by Raymond Cannon
and Wade Boteler

Directed by

George J. Crone

Supervised by

A1 Santell

MV

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

Now Playing

O MARK
otranU

New York

“Douglas MacLean has made his best picture since ‘The Hottentot.’ It

is to he classed as one of the greatest laugh and thrill pictures of the year.’’

—Joseph L. Plunkett,

Managing Director,

Mark Strand Theatre

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

Physical Distributor

Pathe Exchange Associated Exhibitors, Inc. Foreign Representative

Sidney Garrett

ARTHUR S. KANE, President
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W E don’t claim a thing for “Forty Winks” except that it’s the best full-

length comedy on the market today—and we can prove it!

The New York Times said: “One of the most brilliant farces ever pictur-

ized.” The Tribune: “If you want an hour of unadulterated joy, see ‘Forty

Winks.’ ” The Mirror: “One of the merriest and most delightful comedies

it has been our good fortune to see in many a day. Gales of laughter swept the

Rialto.” And every reviewer hailed Raymond Griffith as the best up-and-

coming comedy bet on the screen today and classed him right up with Chap-

lin, Lloyd and Keaton.

“Forty Winks” is fast and furious fun. It’s got romance and class too—the

de luxe polish that puts Paramount Pictures above all others. It was adapted

by Bertram Millhauser from the David Belasco play, “Lord Chumley,” writ-

ten by Belasco and Henry C. De Mille. Directed by Paul Iribe and Frank
Urson.

Raymond Griffith,
in the Paramount Picture

"Forty Winks"

“Raymond Griffith could

give Buster Keaton, Harold

Lloyd, or any of our mil-

lion-dollar-a-year men a race

for laurels.”

—N. Y. American.

“Griffith has the expert dex-

terity, the chipper spontaneity

that have made Charlie Chap-

lin one of the world’s blessed.”

—N. Y. Telegram-Mail.

“Raymond Griffith is the best

potential comedian at large to-

day. The audience rocks with

laughter every time he comes

upon the screen.”

—N. Y. American.

“A born comedian. Every

move he makes is funny. He is

as agile as Fairbanks.”

—N. Y. Telegraph.

Coming—
THE NIGHT CLUB

A FAMOUS 40 ^^circiniouiit^^icturs
with

RAYMOND GRIFFITH

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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FROM THE NOVEL OF ETHEL M. DELL

WithAmA Q. NILSSON, JAMES KIRKWOOD
^ RAYMOND HATTON, SHELDON LEWIS

mM

Q>araniount

\ Q>icture
J,

PRESENTED BY

ADOLPH ZUKOR
JESSE L. LA SKY PRODUCT! or

One of

the Money
Getting

Any producer in the business would be tickled to death to have this

picture because it is good old red-meat box office entertainment

that any type of audience in the world enjoys.

Ethel M. Dell wrote “The Top of the World.” Every book she turns

out sells into the hundreds of thousands, and this is her leading seller.

Moreover, every picture fan reads and likes her works. Ask ’em and
see. George Melford produced the picture.

“The Top of the World” is a big, smeishing melodrama made on a

scale that Paramount, with “The Covered Wagon,” “North of 36”

and “The Thundering Herd” to its credit, knows how to make. Here
is tense, hair-trigger drama and marvelous performances by James
Kirkwood and Anna Q. Nilsson that folks are going to take home with
them and talk about. There are bursting cataract, flood and daring

rescue scenes in this picture that send your heart leaping into your
throat. They’ll remember the comedy of Raymond Hatton and the

villainy of Sheldon Lewis too.

Second Forty Q*aramountQ>iclures



March 21, 1925 EXHIBITORS HERALD 7

Are YOU
still advertising only

part of your show?

These recognized leaders of the
Short Subjects field, backed by con-

stant national advertising, are making
money for wise exhibitors everywhere
who advertise them.

LARRY SEMON
SPECIAL COMEDIES

JUDGE’S
CROSSWORD PUZZLES

HAMILTON COMEDIES

BOBBY VERNON COMEDIES

WALTER HIERS COMEDIES

PARIS CREATIONS
IN COLORS

Displayed by

HOPE HAMPTON

MERMAID COMEDIES LYMAN H. HOWE’S
HODGE-PODGE

CHRISTIE COMEDIES

JUVENILE COMEDIES

EARL HURD
CARTOON COMEDIES

TUXEDO COMEDIES

CAMEO COMEDIES

KINOGRAMS
The NE VRS -REEL

Built Like a Newspaper

Member, Motion Picture Producers and

Distributors of America, Inc.

Will H. Hays, President

EDUCATIONAL
FILM EXCHANGES, Inc.

r



If

RENAUD HOFFMAN
‘The inspired creator of a new

art in screen drama”

Cproducm TtJstrituUinq^
^ X^Urrporation, ^
f.C.MUNROE Pr^dem (UYMOND PAWLEY i"v«Pro.<,T-«i PAUL C. MOONEY vi«Pro JOHN C.FUNNw»p«

Foreign Distributor:
Wm. Vogel Distributing Corp.

Member of:
Motion Picture Producers and Distributers of America, Inc.

Will H. Hays, President



A MASTERFUL picturization of Wilbur Hall’s Saturday Evening

Post story, interpreted by an excellent cast including Gladys

Hulette, Henry B. Walthall, Sam De Grasse, Robert Gordon,

Charles Sellon, Margaret Seddon and Willis Marks. With the com-

bination of a powerful story and a brilliant cast, Renaud Hoffman has

woven a drama that is startling in its originality, vivid in its theme,

and powerful in its simplicity. “ON THE THRESHOLD” will be

heralded as one of the great pictures of the year.

Make Your Booking Reservations Early

\

A Renaud Hoffman
Picturization

Presented by

CHARLES R. ROGERS



THE MARVEL. DOG
^Supported byan all star cast

A GOTHAM Production
DISTRIBUTED

CORTORATION 1 600 BROADWAY '^^CITY

DIREOTED BY-
HENRY M9CARTY

Foreign Rights Controlled by APOLLO TRADING CORP., 1600 Broadway, New York City



'Close to the
the unusaal

GREATER THAN MARRIAGE: Special cast—
One of the best pictures we have shown in a long
time. Don’t be afraid to book this one. Vita-
graph wili treat you right.—H. A. Davitts, Dixie
theatre, Winona. Miss.—General patronage.

HUGO^HALPEI^IN
production

HURJ
•JOAN THUR$PAy

h\f Lou/sJoseph Vance

MARJORIE DAW
LOU TELLECEN
DAGMARGODOWSKY

«*«”«'**

^ B SIOBWS 3,0?

-0.
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SALVATION
Hunters"
^ Josef von Sternberg

Production

Press Verdict Sustained

In a town where box office records

were smashed to smithereens the

critics of the press hailed this pro^

duction in phrases such as^^^Hhe

acting is as vivid as a landscape

illumined by a flash of lightning

and the direction the utmost of

actuality» Von Sternberg is a
genius,*^

San Francisco Chronicle.

a

)

I

(
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Jack Pickford

king Up the Town
By Jam&r Cruze and' Jrank Condon

featuring

NORMA SHEARER
and an^ (ILL STAR COST including

Olec B. 'Jrancej' - Jlerbert Pryor - ClaireMe Dowell - Qnn JWay

Jack Pickford^s Best Picture

J-JERE is a vivid picture of the struggle for

opportunity and the wistfulness of every

ambitious boy vividly dramatized — picturing

the humors of misfortune, the tragedies of

luck and the mysteries of love in which Jack
Pickford is granted the greatest opportunity

of his life to play a wonderful part in his own
particularly clever and inimitable way*
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additional check
for fl,000.00
after playing

,
HE WHO

\ GETS SLAPPED
\ Proving that

\ exhibitors are

y] \ making more
• money than

their fondest

expectations

3 by playing

—

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



16 EXHIBITORS HERALD March 21, 1925

JUST BY WAY OF PASSING

PARTHENON PICTURES CORPORATION

wants the

LEADING INDEPENDENT EXCHANGES

to know that two of its releases

OF THE BETTER KIND

are

DOLLAR DOWN
with

Ruth Roland, Henry Walthall and’ a picked supporting cast

and

*ONE WOMAN’S WAY
with

Ruth Roland, Roy Stewart and a sure fire cast

Additional Product Will Soon Be Available With

Ruth Roland Barbara Bedford Edward Horton

Noah Beery Zasu Pitts Henry B. Walthall

Maym Kelso Roscoe Karns Johnny Harron

Roy Stewart Claire McDowell Alec B. Francis

Exchanges are Invited to Communicate with

PARTHENON PICTURES CORPORATION
565 Fifth Avenue New York City

^Working Title.

Foreign Rights Controlled by Inter-Globe Expnjrt Corp., New York City.
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another
3\rAi national Picture

Controlled

hoduci^

-S'~;.=5g

]|y[ere’s

^ andyou JmoW itf *

Butmore than that

you know, because

of its story, cast

and producer,fhat
ifs a Box-Office
picture

• f wra^nLJ /I L f^siionaJ Pictures Inc

Member® ^ Motion Picture Producers am Distributors of America Inc.-~ wili Hays JMsidmt ^ Mad.«» Avenue. N.wYo.k



CVhat a Story/
and it moves against the most
fascinating Paiisian background
ever brought to the screen

^ Foreign ^
[

First National Pictures Inc
Rights Conuolled by

. National Pictures Inc-

\ 383 Madison Avenue. New York

Why ofcovrse
its a

national

Picture

Members ^ Motion Picture Producers und DisVibutors of America lnc.-~\Vlll Hays JPnsidetd
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HOLLYWOOD, March 10.—Pro-

duction methods are undergoing a

test here which is likely to have a

vast influence on the (juality of mo-
tion pictures.

The test may be described as a con-

test of two distinct schools of thought
on the subject of how pictures should
be made. We do not refer to superfi-

cial details of the mechanics of mak-
ing pictures; nor to incidental prac-

tices and systems of various individ-

ual directors and producers.

We mean, instead, a basic differ-

ence of procedure, from the selection

of the story to the approval of the
finished print in its final form. The
situation referred to has never pre-

viously been presented to exhibitors

in an understandable form and this

we shaU now attempt to do in order
that theatre men may be aware of
lis inside development in the prc

duction branch of the business.
« * «

The test to which we refer hinges
on the question of whether the direc-

tor or the production organization
shall be in supreme authority with
respect to a multitude of vitM deci-

sions of judgment that must be ar-

rived at in the course of the produc-
tion of a motion picture.

Commencing several years ago a
system was built up under which the
director, in the majority of cases, was
considered the creative artist and he
became the practical maker of the
pictures. The producer or the pro-
duction company was in effect the
business organization of the director
and the director was supreme in the
actual making of the picture, includ-
ing the selection of the story, the cast-

ing of the picture, the preparation of
the scenario, the treatment of the
story, the staging of the production
and in the supervision of the final

Many Heads
Instead of One
On Pictures

assembling, editing and titling.

This system appears to have been
a natural development. About the
studio the director had come to be
known as the artistic specialist. He
was credited, to the exclusion of prac-

tically every one else, with the knowl-
edge of how a picture should be
made. Out of this system the big,

outstanding directors of motion pic-

tures were developed and earned
their reputations. It was under this

arrangement that the director be-

came recognized as the dominating
creative artist of motion pictures

who was entitled to full credit or full

blame for the result.

The test to which we refer is re-

versing to a very great extent the
former position of the director. The
lines of the test are sharply drawn;
in certain quarters the old system is

obtaining and in others the new and
radically different system is being
put into effect.

This new system relieves the direc-

tor of at least the major portion of
responsibility and places it on the
chief production executive, who is

surrounded with a staff of specialists,

in obtaining screen material, in the
preparation of continuities, in the
treatment of stories for production
and in the final assembling, editing
and titling of pictures.

Under the new system the chief in-

dividual authority rests not with the
director but instead with the person
who is head of the production de-

partment. There is not as yet any

uniform title used to distinguish this

person.

In effect the new system is a de-

velopment of organization. It means
the elimination of complete reliance

on the individual director. Facilities

for conference, discussion and advice
are placed at the disposal of the di-

rector and it is intended that he will

both be guarded against and pre-

vented from making an error.

It is not within our province either

to approve or condemn one system
or the other. We regard the situation

as a vitally important one and we are

therefore simply placing it before
the exhibitor for his information and
for his guidance in watching develop-
ments in the industry.

* * *

The advocates of the old system
hold to it as being the best in that
they claim that great pictures are the
result of giving personality free rein.

They claim that under any other sys-

tem pictures will become mechanical
and “factory-made.”
The proponents of the new order

assert that the vast detail involved in
the making of a modem motion pic-

ture is beyond the grasp of any one
individual; that the greatest director
can only be helped in his work by
the facilities for conference and ad-
vice which their plan places at his
disposal.

They point out that under the or-

ganization plan the pictures may be
solidly and successfully built from
day to day and that each new step
can be determined to be right before
taken. They claim that chances of
failure can be greatly minimized.
Their idea, in brief, is that many
heads are better “than one, especially
when each of these is a specialist in
some phase or step in picture mak-
ing.
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Something for

Everybody

Mr. Martin J. Quigley,

Exhibitors Herald,

Chicago, 111.

Dear Sir:

I would like to purchase ten

copies of the “Better Theatre”

edition of Exhibitors Herald,

Section 11. There is an article

in this issue hy Iris Ethel Vin-

ing, organist of the Granada

theatre, San Francisco, Cal.,

which I want every one of our

organists to read.

This organist proposition is

one of the most difficult things

we have to contend with, and

articles such as this make it

easier for the average manager

to make his organist under-

stand just what he wants. Miss

Vining’s article hits the nail

right on the head.

Very truly yours,

J. P. Morgan,

General Manager,

Crandall Theatres.

Washington, D. C.

The March issue of the “Better

Theatres” section of the

Herald will be published

next tveek.

Re-Takes

W ELL, they inaugurated Coolidge
but they heard a whole lot more
of Dawes.

* * *

Mr. Dawes comes from quiet, sedate
Evanston, 111., and now that the vice-
president has moved to Washington, it’ll

be quieter than ever.
* * *

Half of the town of Evanston wants
movies on Sundays and half doesn’t—it’s

that kind of a town—and they are to vote
on the question April 7. The social status
of everyone will be decided that day

—

high or low brows.
^ ^

Bobbed to Stay

The hairdressers of Paris have decreed
that long hair is the thing this summer.
But it takes more than a decree to grow
hair.

* *

Help! Help!
The shortage of new three letter words

is becoming acute:
* * *

“General X”, Et al

There’s one thing about the English
they’re thorough. When they have a
scandal over there it just raises Cain
with the society folk.

* * *

Punk Story

Theodore Kosloff’s press agent over-
stepped himself when he wrote that
piece for the papers about the actor
being a member of Russian nobility and
expected to return to power. The judge
dismissed his application for citizenship.

* * *

Never Done Before
Who says there’s nothing new under

the sun? Peter B. Kyne, the author, has
signed a contract with William Fox to
write stories to be made into pictures
which will be as much the author’s own
brainchild as the original story.

* * *

Poor Rudy
Valentino is still acting up it seems as

well as acting.
* * *

Found—Sally
It has all the earmarks of a press

story but it’s a good one, that tale about
Mickey Neilan signing Sally O’Neil to
play in an Irish play which is to be
started March 17.

* * *

Too Darn Early
Most New Yorkers missed the recent

earthquake. The darned thing happened
at 8:25 in the evening and they weren’t
up yet.

* * *

Kept Him Stepping
Met an exhib. the other day who runs

a big ranch as well as a theatre, and he
said the blamed theatre was more trou-
ble than his farm.

^ ^

Going to Hold On
I suggested he might give up one of

them, but he said not with hogs sellin’

at 14 cents. Not by a dang sight! And
he believed in giving his customers the
best pictures to be had.

* *

Are You Good at ’Em
Was afraid it would happen I One of

the boys, on The Herald has broken out
with cross-worditis. See it on another
page.

* * *

But don’t forget to tune in on J. R. M.
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$158,000 Damage Suit Filed

as Aftermath of Star Tour
Washburn Takes Action Because of Appearance of Name in

Stories Relating Arrest of Players in Iowa

—

Cosmic Is Made Defendant
If the Motion Picture Producers & Distributors Association plans to take

action in the case of Cosmic Production Corporation and the twelve stranded

actors, it has not up to this time disclosed its hand. No information has been
forthcoming from the office of Will H. Hays in New York. Attaches of the

office said that they had nothing to say and that they knew nothing about the

case only what they had read in the papers.

(Special to Exhibitors Herald)

DES MOINES, lA., March 10.—Abandonment of the triumphal tour of

twelve Hollywood stars following the arrest of members of the troupe

here last Thursday in no way spelled “finis” for Bryant Washburn, Mrs.

Elsie Schlueb of San Francisco, and Raymond Morgan of Fort Worth,
have filed three damage suits in district court here aggregating $158,000.

Cosmic Production Corporation and H. A. DeVoe, sponsors of the pil-

grimage, are made defendants.

Suits Based on Stories Relating Arrest of Players

Washburn is asking $150,000 because of the appearance of his name in

newspaper stories relating the arrest of members of the troupe. Those
taken into custody were Cullen Landis, Anna May Wong, Ena Gregory,
Jack Dougherty and Harry Tigh. Their arrest was made by Des Moines
police upon the receipt of warrants sworn out by the Hotel Fontenelle,

Omaha, charging them with attempting to defraud the hotel out of $227
for accommodations.

Fox Re-Names Hale’s

Historic Story

NEW YORK, March 10.—The
Fox play, “The Man Without a

Country," has become “As No
Man Has Loved.” The change in

title was caused by the reappear-

ance, Fox explains, of a version of

the same story which was made
several years ago by another com-
pany.
The recent picture which is run-

ning at the Central theatre has

attracted such comment and has
drawn such crowds that it is

feared the same picture will suf-

fer heavy losses unless a distinc-

tion is made in the name. The
title chosen was selected from
suggestions in a contest at Spring-

held, Mass., at the time of a pre-

release showing several months
ago.

400 Theatres in

Booking Combine;
Steffes Organizer

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., March

10.—A1 Steffes, president of the

Northwest Exhibitors Association

and the Allied States Organization,

today announced the organization

of a booking combine in his terri-

tory. According to Steffes the

combine will have a membership of

400 theatres.

In announcing the project, Stef-

fes took a rap at exchanges which

supply non-theatrical accounts.

Metro and F, N.
in Harmony With

Badger Combine
(Special to Exhibitors Herald)

MILWAUKEE, WIS., March. 10.—

Somewhat riled at the claims and troubles

that have confronted him, Max Weisner,
general manager of Wisconsin’s new book-

ing combine, has issued a statement setting

out developments in the rumored friction

between his organization and the ex-

changes.
Metro-Goldwyn and First National, last

week reported to be at odds with the com-
bine, have become harmonious, doing busi-

ness actively. Paramount, as yet, is said

to be “on the outside.” Weisner declares

that there has been no calls for Paramount
product

;
therefore no business has been

occasioned. He dismissed the thought that

Paramount was preparing to fight the

combine. There will be no discrimination,

he added.
To the claim that Badger has done an

about face on the issue of screening re-

leases and rating them Weisner said the

statements made previously by members
were in error; that the combine had never

planned to screen and rate all releases. It

was physically impossible. He credits that

erroneous rumor with being the cause of

ill feeling among exchanges.

Other claims that he discredits are the

report that the combine is losing its foot-

hold
; that members are withdrawing; and

the report that he is virtually acting for

Jack Grauman, Celebrated Players.

After a couple of uncomfortaWe hours
at police headquarters, H. A. DeVoe, man-
ager in charge of the tour, managed to

locate a friend who advanced the necessary
amount and the stars were released.

The members of the party alleged that

they were entirely innocent and that they
had left Omaha presuming that DeVoe had
paid the Fontenelle for their accommoda-
tions. The arrests created a sensation in

this city and the newspapers played up the

plight of the “stranded” actors for several

days.

Phyllis Haver Leaves Troupe
The first lireak in the harmony of the

tour began with the departure from the

company at Omaha of Phyllis Haver.
When the delegation arrived in Omaha to

appear at the Coliseum, under the auspices
of the local Shrine Temple, it was an open
secret that the outfit was on the verge of
disintegrating because of financial diffi-

culties.

Salaries were in arrears it was said, and
the first two to break away here were Joe
Murphy (Andy Gump) and Helen Holmes.
The latter departed Tuesday night for
Oklahoma City while Murphy decided to

remain here over the week, to make per-
sonal appearances at the Des Moines
theatre, in connection with his latest com-
edy, “Andy’s Temptation.”
As early as last Wednesday rumors were

current that the remaining actors would
quit, but a couple of the leaders, principally

Bryant Washburn and Harry Tighe, kept
insisting the tour continue.

Late Wednesday night Omaha police

telephoned that warrants had been sworn
out for five of the actors and requested
the Des Moines police to take action. It

was then reported that Washburn had
offered to personally guarantee the bills

and no police action was taken. But early

Thursday morning the warrants came from
Omaha by mail and then the fun began.
It was a gray day for the actors.

Seek to Break Contracts

Following their release from custody the

five accused, with other members of the

party, met in the offices of a local lawyer
at which time legal measures were taken
to break all contracts. DeVoe, the business

manager of the organization, made the fol-

lowing statement after the meeting;
“I believe Mr. Washburn and Mr. Tighe,

who is also president of the Cosmic Pro-
duction Corporation (which sponsored the
party), framed us and took advantage of
our financial circumstances. Mr. Tighe so
far has blamed me personally for the losses

and the failure to pay the hotel in Omaha.
“I made arrangements there the night

we left to take care of these bills which
total $237.01. The hotel was to draw on
me here yesterday for the amount but we

Stars Plan $250,000
Suit Against Hotel

{Special to Exhibitors Herald)

DES MOINES, lA., March 10.

—Cullen Landis, Ena Gregory,
Jack Dougherty, Anna May Wong
and Harry L. Tighe have author-
ized Attorney Walter F. Maley to
file damage suits totaling $250,000
against the Eppley Hotels Com-
pany, operating the Fontenelle at
Omaha, because of arrests here on
charges of defrauding the hotel
by nonpayment of bills.

did not make as much money on the Shrine
hall as we expected and consequently could
not honor the draft.”

Mr. DeVoe denied Bryant Washburn had
even attempted to pay the bill. At police

headquarters there were harsh words be-
tween Tighe and DeVoe.
“You said you paid the bill,” said Tighe.
“I did not,” said DeVoe. “I said I could

pay it if we took in enough money in

Omaha, or if the Shrine paid us enough
in Des Moines. I didn’t pay it because I

didn’t have it.

“I’ll personally make this bill good, but
I shall expect Tighe and Roy Kessler and
Dave Friedner to help me on it.”

While the entire party waited in the

detectives’ room at the police station. In-

spector Carl Vonn telephoned Omaha for
instructions. He learned the hotel would
dismiss charges as soon as $227 was paid.

DeVoe returned to the station a few
moments later with the necessary money,
and the party was released.



22 EXHIBITORS HERALD March 21, 1925

New YORK—Irving Lesser, swelled

up with pride of ownership, played

host last Thursday night at his first East-

ern picture theatre at Great Neck, Long
Island. . . . Joe Schnitzer, big chief of

F. B. O., has returned from a long stay on
the Coast. . . . Fred Quimby, Fox short

subject sales manager, is willing to tell you
how he beat all the other news reels on
the inauguration. . . . Harry Berman en-

tertained at luncheon at the Astor Friday

and regaled his guests with personal re-

miniscences of the king and queen of

Spain. . . . Sydney Cohen and Charley
O’Reilly, after a long divorce, are again

doing a brother act as exhibitor leaders.

. . . Billy Brandt was one of the heavy
boosters for the exhibitor leader get-to-

gether. . . . Charlie Geigerich was so

pleased with “Charley’s Aunt” that he went
to see it a second time and was willing to

pay for the second trip. . . . Paul Mooney,
back from a Western trip, says theatre

owners pestered him so to buy Producers
Distributing pictures, that they drove him
gray haired. . . . Lou Kramer, long time
with Ince, has formed his own publicity

bureau. . . . Dave Bader, when he goes
around a studio, has difficulty evading the

casting directors who want him to become
an actor, and such is pulchritude. . . . Sam
Goldwyn, just back from the other side,

did not bring Professor Freud with him,
according to veracious Victor Shapiro. . . .

Vivian Moses and P. A. Parsons ex-
cxhanged the compliments of the day at

last week’s meeting of the A. M. P. A.
. . . Claud Saunders is the busy man these

days listening to exploitation men who
want to be assigned to Paramount’s for-

eign exchanges. . . . Joe Lee will chaperon
Tom Mix to Europe next month, and Fred-
dy Schader fears the people over there
will read of it and think there is to be a
Chinese invasion. . . . Johnny Hines plans
a personal appearance tour and says he
will make Newark, Reading, St. Louis and
other foreign seaports. . . . Howard Dietz,
finishing a fourteen-hour stretch of labor,

was glad he wasn’t a six-day bicycle race
rider. . . . Richard Weil, called Dick be-
fore he wore spats, has joined Dr. Shallen-
berger’s forces handling Arrow publicity.

. . . Ned Marin is making personal ap-
pearances at the Universal exchanges in

the Northwest. . . . Mack Weinberger,
Schulberg Productions sales manager, is

back from a long Western trip. . . . Arthur
Sawyer and Phil Rosen are sojourning and
working in Atlantic City. . . . Lou Guimond
is now dealing publicity for Arthur N.
Smallwood. . . . John Brownell, head of
F. B. O. scenario department, is in New
York on a visit. . . . P. A. Powers thinks
Peggy Joyce a big bet in pictures and will
make some with her. . . . N. L. Manheim,
Universal foreign manager is in a Boston
hospital following an operation. . . . Henry
Ginsberg says if Flo Ziegfeld makes pic-
tures with Follies girls he’s going to turn
screen actor. . . . Dr. Reisenfeld had his
picture taken with Bebe Daniels and says
there is nothing but a microphone between
them. . . . Herbert Brenon is back from
Bermuda. . . . Lee Ochs gave an “explor-
ers’ night” at the Piccadilly and a number
of daily newspaper critics attended. . . .

Ed Olmsted rubber stamps his publicity
envelopes “Radio Program News—Rush.”
. . . . C. Sharp Minor, Rialto organist, says
that’s his real name. . . . Harry Warner
is due from West Coast again next week.
—SPARGO.

Yes, Sir! We’ll Have Our Own Little Game
of Cross Words

HORIZONTAL

1. Owners of the screen press of America.

2. The name of an officer who proclaims war or peace.

VERTICAL

2. The name of an Oregon theatre man which suggests something

to eat.

3. The name of an Ohio exhibitor which might suggest the place

where the wife of Adam lived.

4. A Kansas exhibitor whose theatre suggests Indians.

5. A Michigan exhibitor who lives in a town which suggests bricks.

6. A Montana exhibitor who operates a theatre in a town which
suggests a rodeo.

7. An Idaho exhibitor, the name of whose house is generally applied

to a theatrical district.

The names of the exhibitors are published practicaUy every week in

the Herald.

Now go to it!

Answer will be published next week.
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Momentum
Activities

Is Given Theatre
by Merger in West

Vitagraph Lauded
by M. P. T. O. for

Non-Taxable Music
{Special to Exhibitors Herald)

BOSTON, MASS., March 10.—The
Vitagraph company was cornmended for

its action in the non-taxable music question

by a vote of the Motion Picture Theatre

Owners of America, Massachusetts branch,

at its annual meeting here last week. The
following resolution was sent to the com-
pany’s officers

:

“That the above organization go on

record as commending the actiori of the

Vitagraph Company in lurnishing non-

taxable music cue sheets lor their future-

productions.”

Some discussion centered about the non-

theatrical situation
;
and it was resolved to

Cl iilmue the discussion ru the next meeting
The following officers were elected for

1925: Nathan Yamins, president; vice-

presidents, Patrick F. Lydon and John
Freeman; Stanley Sumner, treasurer;

Ernest H. Horstmann, executive secretary

;

executive committee, P. F. Lydon, J. H.

Woodhead, Ed Rhind, A1 Somerby, W. B.

Littlefield, S. Sumner, H. H. Levenson, N.
Yarnins, F. L. Harris, Ft. I. Wasser.nan,
E. H. Horstmann.

Go Thru Smoke to Miss
**Through the Flames”

(Special to Exhibitors Herald)

MILWAUKEE, WIS., March 10.—
“Through the Flames” was on the screen

at the Crystal theatre. Fire broke loose
in the basement. Patrons scampered.

Gilbert Hackbarth, an employe of the

theatre, was overcome with smoke when
he went through the flames to the base-
ment to find Grace Rue, cashier. Not
knowing she would be rescued she had al-

ready left the building. The fire was out
before severe losses accrued. George Beyer
is manager of the house.

Hanlon Dies in Frisco
(Special to Exhibitors Herald)

SANTA ROSA, CAL., March 10.—
Peter J. Hanlon, prominent theatre owner
of Vallejo, died suddenly in San Francisco
last week as a result of an attack of acute
indigestion. Deceased was known as one
of the most energetic theatre owners in

the state.

Guests Ousted at 3 A. M.
{Special to Exhibitors Herald)

CLEVELAND, O., March 10.—Fire at

three o’clock in the morning drove 150
patrons into the street from the Princess
theatre, an all-night motion picture house
at 229 Euclid Avenue. The blaze began in

the projection room. William Deubel, the

operator, was burned seriously.

Actor Dies from Crash
(Special to Exhibitors Herald)

HOLLYW O O D, March 10.—Jack
“Shorty” H:|mi!ton, motion picture actor,

died March 6 following injuries received
when the automobile in which he was rid-

ing, struck a steam shovel standing in the

street.

New Houses Planned as
Chain Holdings Increase
Three Companies at Spokane, Wash., Combine—

Grombacher President of Consolidated Concern

It used to be that a majority of the big news originated with the pro-

ducers and distributors. Today it is the theatre that is “hogging” the

limelight.

Activities in the theatre field today have the industry guessing. Each
week brings new mergers and combines. Exhibitors who in the past have
been satisfied to own and operate one house are acquiring one, two and
three additional theatres. Big circuits as well are expanding.

Number of Circuits Increases 25 Per Cent

A person who has followed closely the unusual developments in the

theatre field estimates that during last year the number of circuits and
combines increased by at least 25 per cent. This tendency toward con-

solidation meant the elimination in many instances of the individual

theatre owner.

This movement is not confined to any
one territory. One week the news breaks
in the East, the next week in the South,
the next week in the North, and the next
week (or this week, as it happens) in

the West.
In Spokane, Wash., three companies have

just merged under the corporate name of
.'5pokane Theatres, Inc., with Ray Grom-
liacher as president and general manager.

Included in the combine are the Liberty,
Casino and Class A theatres. Associated
with Mr. Grombacher in the deal is R. E.
-Neal, president and treasurer of Neal &
Allendcr, Inc. In announcing the merger,
Mr. Grombacher said:

Capitalized at $300,000

“We will file incorporation papers for
$300,000 Monday morning and believe that
li\' merging the interests of the three
theatres we will effect an organization that

will prove a more successful medium for
our own interests and work to the better

adxantage of the public. The merging of
the three playhouses gives the new corpo-
ration the buying power of about 300 pic-

ttires, which is close to half of the picture

output of the industry.”

The consolidation of the three houses
marks what is said to be the most extensive
theatre enterprise in the history of the

-Spokane theatre world.
-‘\mong the most active of the circuits is

West Coast Theatres, Inc. This company
which now controls more than 100 theatres,

has a $5,000,000 program of expansion. In-
cluded in this program is a 2,500 seat house
at San Jose, Cal.; a theatre at Washington
and Vermont streets, Los Angeles

;
a house

at Huntington Beach and one at Wfll-

mington.

Saenger Building New House
A resume of theatre activities in other

sections of the country follows:
Saenger - Ehrlich Enterprises as a

$1,000,0(X) house under construction at

Shreveport, La.

Jensen & Von Herberg has leased the

local theatre at Sunnyside, Wash.
Fitzpatrick & McElroy has purchased the

Family theatre at Adrian, Mich.
.Ackerman & Harris will lease the new

theatre now being erected at Hayward, Cal.

Casady & Smith, owner of the Mystic
and Castle, has taken over the Princess at

Rushville. Ind. It was purchased from
\\'alter F. Easley

Chamberlain Amusement Enterprises will

open the newest addition to its fast grow-
ing chain, the Victoria at Mahanoy City,

Pa., shortly.

Columbia Theatre Company of Long-
\iew, WAsh., has plans under way for its

second house.
The Fischer theatrical interests, with

headquarters in Chicago, will begin con-
struction within the next month or so on
a new house at Fond du Lac, Wis.
M. H. Garvin has purchased two theatres

in Omaha, Neb. Recently Mr. Garvin has
been operating a house at Holdredge, Neb.

Cadillac Theatres Company has acquired
property at 993 Third avenue. New York,
on which to erect a house.

Wfilliam Brandt, head of 292 Flatbush
Avenue Company, has leased the Carlton
theatre property in Flatbush avenue near
Seventh. The house will be demolished and
a new theatre erected.

T. & D., Jr., Enterprises has a new
theatre in San Francisco. This company
plans to build several neighborhood houses
in Oakland and one in Reno, Navada.
The foregoing in no way exhausts the

report of current theatre transactions, but
it does give some conception of the present
trend in the theatre field.

Coolidge Attends Show
of **Roxy and His Gang”

(Special to Exhibitors Herald) '

WASHINGTON, D. C., March 10.—
Fhuler the auspices of the National Press
Club a performance was provided Friday
and Saturday for the benefit of veterans
at the Walter Reed and Mount Alto hos-
pitals who watched “Roxy and His Gang,”
liroadcasting artists from the Capitol the-

atre. Patrons at the show were President
and Airs. Coolidge heading a list of a

score of Washington officials.

ForetelVs BilVs Doom
(Special to Exhibitors Herald)

PORTLAND, ORE., March 10.—The
Tucker, censorship bill introduced recently

in the legislature and which passed the

House has been killed by the Senate. The
Montana legislature is now considering a

similar bill, but it is expected a similar

fate is in store for it.
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On the job supervising First National productions. Earl Hudson, production manager of First National, at his office in the
Biograph studio. New York, where several First National attractions are now in production.

Earl Hudson, an Outstanding
Figure in Production

By John S. Spargo

New YORK, March 10.—Earl Hud-
son is celebrating an anniversary
this week. He is celebrating it up

at Biograph studio by overseeing the
production of pictures by four Na-
tional units, preparing the scripts for
new pictures for two of the units which
have about completed present work, and
while resting between times he is work-
ing on the preparation of “Atlantis,” his
next big special to follow “The Lost
World.” So you see, he has plenty of
time for celebrating.

The aforesaid celebration marks the
second anniversary of ^Ir. Hudson’s be-

ing placed in charge of First National’s
production activities. Just two years
ago he made his first plunge into this

end of the picture industry, when on
short notice from Richard A. Rowland,
he landed in Hollywood and took charge
of the works.

In the short space of twenty months
he had turned out twenty productions,
all of them of a class to measure up to
First National standard. Among these
were some that made history as the out-
standing pictures of the year and of the
decade.

In the matter of versatility few xnen
have ever entered the indus-
try whose record equals that
of Mr. Hudson. So gener-
ally is this recognized that
he is commonly considered
to be the outstanding figure
in production. He is:

Author

—

Scenario Writer

—

Production Supervisor

—

Editorial Director

—

Title Writer

—

Cutter.
His official title is: Super-

visor of Production for First
National Productions, Inc.

Earl Hudson comes as
near to being a one-man film
corporation as the limits of
human endeavor allow.
Filmdom has no other

example of versatility com-
parable. In his supervisorial
capacity his scope embraces
every phase of the making
of First National pictures
save the acting. To dis-

charge these offices for a
single company is no slight

tindertaking. But to shoul-
der them for five companies
is a responsibility almost in-

credible.
This is precisely Hudson’s

position of late for First Na-
tional Productions.

He put into production concurrently
Colleen Moore’s “So Big,” Corinne Grif-
fith’s “Wilderness,” “Inez From Holly-
wood,” “As Man Desires,” featuring Mil-
ton Sills and Viola Dana, and “The Lost
World,” which he produced for First
National and Watterson R. Rothacker
conjointly.
Every phase of his productions receive

the personal Hudson touch. The sce-
nario may be his own original, such as
“For Sale,” “Single Wives,” or his mas-
terpiece

—“Sundown.” Or it may be an
adaptation, or a revision of a continu-

{Continued on page 30 )

Mr. Hudson (left) with John Francis Dillon,
director of First National's “Chickie."

Mr. Hudson left and H. H. Bruenner, assis-

tant production manager of First National.
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Kissing Scenes Will Not Sell

Pictures, Say Theatre Men
Exhibitors in Responding to “Herald” Survey Ask Producers

and Distributors to Put More Action in Posters

—

Believe Paper Should Be Cheaper.

What kind of paper sells pictures? Lithographs displaying a picture of the

star, or of the star and the leading man in an embrace, with the names of the

producer and director, etc., appearing in big block type ?

Not much

!

That is the kind of paper that unsells a picture, say exhibitors.

Paper that sells a picture to the public is paper that depicts action.

Solans Get Bill to

Regulate Use of
Cellulose Film

(^special to Exhibitors Herald)

ALBANY, N. Y., Mar. 10.—A bill to

regulate the manufacture, sale and use of
motion picture film of a nitro cellulose base
and removing certain restrictions on film

of an acetate of cellulose or similar non-
hazardous base, has been introduced in the

New York legislature by Assemblyman
C. P. Miller. The bill provides that no
person or concern in the state shall use
film of a nitro-cellulose base in other than
a projection machine of a type conforming
to regulations and in a booth which also

must conform to regulations.

Local officials are given the authority to

issue licenses for the manufacture and use
of such film, with an annual fee of $5.

The bill also provides that there must a

record kept of the sale of such film. It

also provides for the marking with the
word “nitrate” along one edge, where the
film is of nitro-cellulose base, and with the
word “safety” where the film is made of
an acetate of cellulose or non-hazardous
base. The bill provides that film manufac-
tured up until the bill becomes a law, if

it does, shall be excempt from the above
requirements. Violations of the law would
be punishable by a fine of not more than
$1,000, or sixty day’s imprisonment, or both.

The bill would be effective June 30.

A public hearing on the bill calling for
abolishment of the Motion Picture Com-
mission is expected. There may be a hear-
ing, too, of the Freiberg bill relating to the
admission of unaccompanied children to
theatres.

It is noted that up to the present time
there has been a total absence of lobbying
for any of the motion picture bills espe-
cially the one for the censorship repeal.
It is recalled that in years past when Syd-
ney Cohen was at the helm of the national
organization and Charles L. O’Reilly of the
state association, there was plenty of ac-
tivity and these two were invariably present
for two or three days during each week.

Orders Town to Move;
Must Abandon Theatre

(^special to Exhibitors Herald)

CHEYENNE, WYO., March 10.—Mo-
tion picture theatres, weekly newspapers,
automobile agencies and other institu-
tions will have to “get out” in sixty days
as a result of a decision of Federal Judge
T. Blake Kennedy. He ordered that the
whole town of Lavoye, of 1,500, must
make roorn for a giant industry—petro-
leum. The Ohio Oil Company, by the
terms of its lease, is entitled to the
ground upon which the town is located.
An appeal will go to the Circuit Court
of Appeals.

Peggy Joyce to Star
(^special to Exhibitors Herald)

NEW YORK, March 10.—Announce-
ment has just been made by the P. A.
Powers Offices that Miss Peggy Hop-
kins Joyce (Countess Morner) has been
placed under contract to do a series of
pictures for a director as yet not an-
nounced.

Broadway Signs Oz Film
{Special to Exhibitors Herald)

NEW YORK, March 10.—“The Wiz-
ard of Oz,” the Chadwick picture, has
been booked for the Colony theatre for
an indefinite engagement starting April
12. Other pre-release bookings for the
picture are being arranged in key cities.

These facts and many more were dis-

closed in a survey conducted among the-

atre men by the Herald. In their replies,

exhibitors have given producers and dis-

tributors many worthy suggestions.

To question No. 1, “Are you satisfied

with the paper novu supplied by the dis-

tributors?” the exhibitors replied:
Sam Carlton, Strand theatre, Frankfort, Ind.

:

Not exactly.
W. O. Doyle, Capitol theatre, Huntsville, Mo.:

Paper satisfactory but prices in small lots too high
for the small exhibitors.

L. H. Boyd, Rex theatre, Fernandina, Fla.

:

Quality of paper generally good.
Majestic theatre, Easthampton, Mass: No.
Winton W. Lowery, Strand theatre, Atmore,

Ala.: No, there could be some improvement.
L. Borg, Varsity theatre, Berkeley, Cal.; Yes.
H. R. Cromwell, Richelieu theatre, Bedford, Pa.:

Entirely dissatisfied, with a few exceptions.

H. E. Gilman, Club theatre. Weed, Cal.: Not
entirely.

F. A. Ferguson, Royal theatre, Fairmount, Ind.:
About 50 per cent is passable.

Noble theatre, Marshfield, Ore.: Very muchly
dissatisfied.

J. P. Johnson, S. of N. Hall and theatre, Am-
brose, N. D. : Not all of it. (At times it mis-
represents the picture.)

Leslie J. Trevor, Opera House, Aledo, III. : No.
Marshall-Malaise Lumber Company, Princess

theatre, Beulah, N, D. : Yes.

William L. Crouse, Ideal theatre. Bloomer, Wis.

:

Some is good, some bad.

G. H. Adams, Capitol theatre. Prince George,
B. C., Canada: No. It costs them about 5 cents
a sheet and they charge us 18 cents.

M. W. Mattecheck, Liberty theatre, Kennewick,
Wash.: No, not entirely.

Stufus Olson, New Pastime theatre, Delavan.
Wis.: No, not always.
Roy W. Adams, Pastime theatre. Mason, Mich.:

No. Some of it has no drawing power whatever.
M. A. Choynski, Newberry theatre, Chicago, III.:

Yes.

G. F. Post, Post-Cammack theatre. Spring
Green, Wis.: No, we are not fully satisfied.

Tom Young, Francis and Vaudette theatres,

Dyersburg, Tenn. : No.
H. A. Giles, Royal theatre, Garrett, Ind,: No.
G. S. Kenny, Community House, Greenwood,

Ind.: No.
F. L. Dunphy, Angus theatre, Wetaskiwin, Le-

duc, Lacombe, Innisfail, Alberta, Canada: Abso-
lutely no.

K. H. Gaston, Electric theatre, Centralia, Kan.:
Very well.

Clark and Edwards, Palace theatre, Ashland, O.:
Yes.

R. G. Leuzinger, Carthage theatre, S. D. : Not
in a good many instances.

F. E. Moore, Liberty theatre, Lakeview, Mich.

:

No. It is overdrawn.
W. C. Jones, Palace theatre, Tuckerton, N. J.

:

As a rule, yes. Some is too sensational and pic-

ture is not. Misleads.

Joseph Dondis, Strand theatre, Rockland, Me.:
No. With the exception of Metro-Goldwyn, ser-

vice is very poor.

H. J. Ludcke, Ludcke theatre, St. Peter, Minn.:
Have got to be.

L. R. Moore, Roma theatre, Columbus Grove, O.

:

The majority of the paper is O. K.
E. O. Hemberg, Rialto theatre, Lockport, N. Y.

:

No.
F. Schlottcrbeck, Elph theatre, Altamont, III.:

On the whole, no.

P. E. Estee, S, T. theatre, Parker. S. D. : No.
H. A. Brumund, Lyceum and Princess theatres,

Thief River Falls, Minn.: No.
M. J. Babin, Fairyland theatre. White Castle,

La. : Yes.
Julius W, Schmidt, Grand theatre, Breese, 111.:

No.
Neill Brooks, Gem theatre. Calico Rock, Ark.:

Yes.
Harry McClure, Strand theatre, Emporia, Kan.:

Partially so.

H. M. Face & Sons, Elmac theatre. Maple
Rapids, Mich.: Not in all cases.
Edwin Lake, Lake theatre. Baker, Mont.: Yes.
E. N. Oxton, Star theatre, Brackettville, Tex.

:

Not from all of them.
M. W. Mumbach, Arcade, Dream, Liberty thea-

tres, Hoquiam, Wash.: Yes.
N. M. Emmons, Eagle theatre. Eagle River,

Wis.: No particular complaints, only in price.

Question No. 2 was “What are your sug-
gestions for improvement?” To this the

theatre men replied

;

Sam Carlton, Strand theatre, Frankfort, Ind.

:

One of the great faults is that the paper and
photos a great many times do not do credit to the
picture with the result that the public looks at the
photos and say it canT be good and they walk
away. I have had this happen a great many
times.

W. O. Doyle, Capitol theatre, Huntsville, Mo.:
Sell to the small exhibitors at the same price that
paper is furnished the large exhibitors in large
quantities.

Majestic theatre, Easthampton, Mass.: Write-ups
too long. Write-ups should be snappier. Too
much love stuff, making it look like the same old
story. Warner Brothers, Universal same. Metro
paper very good.
Winton W. Lowery, Strand theatre, Atmore,

Ala. : By leaving out so much hugging and kiss-

ing in posters, as the majority of people know
that such is going to be in the picture anyway.
Some posters are very misleading and very disap-
pointing to the patrons.

H. R. Cromwell, Richelieu theatre, Bedford, Pa.:
That exhibitors unite in a demand that so many
pictures of people embracing be stopped. It is

easy for the artists to make these scenes, I sup-
pose by imagination. Then, too, I wish the de-
signers could be made to understand that in pic-

tures with any action let it be shown on the
paper. Regardless of what the designers think
people as a whole enjoy action. Show it on the
paper.

F. A. Ferguson, Royal theatre, Fairmount, Ind.:
Get away from the old picture of the final em-
brace and give us something to advertise the kind
of a picture we are showing. The average paper
you get would stand for any picture with the title

changed. No variety and oh! how they hold you
up on price.

Noble theatre, Marshfield, Ore,: There’s too
much sameness in the one sheets—no variety. I

believe that every producing company should pay
more attention to this end of the business. An
exhibitor’s lobby is his meal ticket, that is a very
attractive lobby is what drags in the patrons over
50 per cent of the time. They use too much of
the same coloring, same type, same scenes, and in
fact at times you would think it was the same
picture if you were not close enough to detect the
difference. This applies to the small town exhibD
tor who knows what he is talking about.

J. P. Johnson, S. of N. hall and theatre, Am-
brose, N. D. : Print paper showing the true
character of the picture.

Leslie J. Trevor, Opera House, Aledo, III.:

Fewer embraces and love scenes and more of the
story on one sheets and 11 x 14s. Smaller profit on
paper. Exhibitor should buy paper cheaper or be
allowed to return that which is serviceable.
William L. Crouse, Idea! theatre. Bloomer, Wis.:

One sheets usually show some love scenes. Older
people look at this and walk by. There are nearly
always a few good action scenes in every picture.
Why not use these for one sheets. Also it is not
necessai’y to put on one sheet who the director is

and who wrote the scenario. Nobody cares any-
thing about this, in our opinion.

G. H. Adams, Capitol theatre. Prince George,
B. C., Canada: Use mounted paper, charge ex-
hibitors full for any damaged. It would make
them careful. Have a committee examine or view
the picture before the paper was ordered, pref-
erably exhibitors from medium sized cities who
know what display intrigues the public. Eliminate
kissing and mugging in the stills and 1-3-6, etc.
There are in every picture scenes which would
make good drawing scenes for lithos.

M. W. Mattecheck, Liberty theatre, Kennewick,
Wash.: Too much of the paper shows partly nude
female figures. Entirely too many kissing poses.
These have a tendency to keep and do keep people

{Continued on page 34)
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THEATRE MANAGERS—Left to right: Rose Gilluly, Ella Fabrique and Dora
Smith.

Just Read This! Women Now
Managing Detroit Chain

Feminine Executives Have Supplanted Men in Three Theatres W^hich

Are Operated By Cohen Brothers in Michigan Metropolis

(Special to Exhibitors Herald)

Detroit, MICH., March lO.
—“The world, dear Agnes, is a strange

affair
!”

To this astute remark of an ancient philosopher, moderns must
agree, for one by one the old time traditions fade, shoved into oblivion by
the advance of women in realms of business, art and industry.

ONE of these venerable theories has
been wrecked in Detroit, where Ben

and Lou Cohen, operating a string of

motion picture theatres, have decided to

employ women as house managers.
The woman manager is no mere experi-

ment, according to the Cohen Brothers.
They have three now on the payroll, two
of them having served for several years.

They say they will replace the men man-
agers in other theatres when conditions
warrant. Results have proven that the

woman manager is a great bet.

Comprising the group of theatres owned
by the Cohens are two downtown houses,
the Colonial (a first run) and Globe, and
three neighborhood theatres, the Coliseum
in Hamilton avenue, the Rex, in Fort
street and the Grand Victory in Grand
River avenue. All of them are among
the largest and most profitable theatres in

the city.
^ *

It took considerable courage to blaze this

new trail, according to the Cohens, for few
owners have been sold on the idea that a
woman can properly attend to the hundred
and one tragic little details that go with
managing an outskirt theatre. In this

movement, however, the Cohens are
pioneers.

Under the old regime there was so much
trouble that some radical change became
necessary. “Out at the Rex,” said Ben
Cohen, “there is always some kind of a
row. This theatre located near Fort Wayne
and River Rouge drew its patronage from
a district composed mostly of men who
reveled in a good fight. Business was fair,

but not what it should have been, and there
was trouble nightly. Men didn’t seem able
to cope with the conditions successfully.
There simply had to be a change.
“Miss Ella Fabrique had been with us for

several years. She had proven dependable,
efficient and energetic. As an experiment,
and with faith in her ability, I put her
out there to manage the Rex, and its

patrons. It was a tough job I handed her,
hut she undertook it and mastered it.

“That was 10 years ago. She is still

there. During the years she has been in

charge the business has tripled, trouble has
been practically unknown, and the help,

which at first rebelled at having a woman
‘boss’ have learned to trust and respect her.

One man has been there nine j’ears and
there has never been any misunderstand-
ings.”

* *

Every detail of the theatre management
is given over to the women who are placed
in charge, except the selection of pictures.

But here, too, according to Mr. Cohen, they

wield an influence, for if a film is not
suited to her particular patrons, the man-
ager will have none of it. They can tell

exactly what is wrong and why it will not
do to run it.

“In matters of discipline,” continued Mr.
Cohen, “they far outclass the men. They
hire their own help and rarely have any
trouble in managing their crews. They
select their own advertising according to

their patrons’ tastes. Their theatres are
always well kept, well ventilated and or-
derly.

“Women take their work seriously. The>’
study the whims of their communities and
often handle a thousand or more milling
youngsters with perfect ease. Rowdxism is

never permitted and the spooners on the
back seats find it difficult to escape the
eagle eye of the woman manager. Men
will go back to the cashier’s box and smoke
a cigar and let things drift along. Not so
the woman. She gets busy before trouble
starts—consequently she rarely has any.”
The Grand Victory, largest of the three

houses, is managed by Miss Rose Gilluly,

who is the latest of the trio to take up the
work. The Coliseum is under the super-
vision of Dora Smith, blond and energetic
and with a ready smile that is a splendid
argument for peace.

Traffle Cop Buys Show
(Special to Exhibitors Herald)

DELAWARE, O., March 10.—A. A.
Grill took possession last week of the the-

atre in Prospect which he purchased two
weeks ago. from Helen Fleak. He was
formerly a traffic officer here.

Theatres Hurt Only
by Scare that Patrons
Got from Earthquake

(.special to Exhibitors Herald)

ALBANY, N. \
.,
March 10.—Theatre

owners in New York state are slowly re-
covering from effects of last week’s
earthquake.
Panic was averted at the Colonial

theatre here through the presence of
mind of George Roberts, veteran show-
man, who managed to hold the crowds
in check as they ran from the theatre
into the street. The yell of fire caused
additional alarm. At the State theatre
in Schnectady, seating about 2,500 per-
sons, the orderly crowds filed out within
three minutes. William Smalley, of
Cooperstown, owner of fourteen theatres
in the state, who sat in his office above
the theatre had been having trouble
with water seeping into the basement,
and he thought the theatre was collaps-
ing. At the American theatre in Schnec-
tady, Kitty Meinhold, the pianist, kept
playing as the house shook beneath her
and the crowds ran out. Her playing
partly calmed the frightened men and
women. Examination of theatre walls
in many instances by authorities revealed
no material damage.

Soldier Ushers
Keep All in Seats
MONTREAL, Que., March 10.—A re-

sume of the earthquake scare in Eastern
Canada shows that little or no damage
was done to any theatre and that little

outside of “excitement” occurred in any
theatre. George Rostky, manager of the
Palace theatre, Montreal, reported that
his ushers, all returned soldiers, patrolled
the aisles and assured people nothing
serious was happening. Manager Abbie
Wright at the Princess theatre, called to
the orchestra to keep on playing and
thereby averted trouble.

Seeks to Test Lent
with Fairbanks Film
(Special to Exhibitors Herald)

ALBANY, N. Y., March 10.—William
Smalley, of Cooperstown, is playing
some of the biggest pictures he has
booked for the year, during Lenten sea-
son in order to ascertain if the pictures
have sufficient drawing power to over-
come the slump that naturally comes at
this time.

During this month, Mr. Smalley is

playing “The Thief of Bagdad” for three
days in all but one of his houses. A five-

piece orchestra, which Mr. Smalley or-
ganized, is accompanying the picture
from place to place.

Alien-Charette Plans
to Remodel 2 Houses
(Special to Exhibitors Herald)

NEY^ BEDFORD, MASS., March 10.

—

Contract bids will soon be received for the
enlargement of the stage of the Capitol
theatre, one of the chain of houses oper-
ated by Allen-Charette Inc., George W.
Allen, Jr., president, and John W. Haw-
kins, general manager.
When the alterations are completed, the

Capitol will present ^ audeville and pictures.
Its former policy was pictures exclusively.
Plans also are being drawn for remodeling
the front of the company’s Allen theatre.
E. G. Bullard. New Bedford, is the archi-
tect on l)Oth jobs.

Speaks on Little Theatres
SYRACUSE, N. Y.—Lynde Denig, manager of

the publicity division of First National Pictures,
Inc., talked before the College Women's Club of
Syracuse on *‘The Little Theatre Movement in

Motion Pictures."
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Three Journalists

Turn Exhibitors
ALBANY, N. Y., March 10.—

Three former newspapermen are
now engaged in Albany and Troy
in the management of motion pic-

ture theatres. The latest to join
the group is Alex Sayles, of the
Albany Journal, which was re-

cently consolidated with another
newspaper in this city. Mr. Sayles
becomes manager of the Clinton
Square theatre in Albany. Har-
manus-Bleecker Hall is being man-
aged by Jacob Golden, former city

editor of the Albany Knicker-
bocker Press. In Troy, the Lin-
coln theatre is managed by Tony
Veiller, formerly of one of the
Schenectady Papers.

Gagged Showmen Lose
Many Thousands in

Valuables to Bandits
{Special to Exhibitors Herald)

CASPER, WYO., March 10—About
$3,000 in cash and other valuables esti-

mated at several thousands were stolen

from the Rialto theatre here Sunday
night in a fictional kind of robbery.
Entering their office at the close of

the show, Manager M. H. Todd and his

assistant, Clarence Chidly, were con-
fronted by two roughly garbed men,
caps pulled low, freely handling .45 cali-

bre guns. Then came the novel request
that they lie on the floor. Thus submit-
ting they were bound and gagged. As
the robbers went about burgling the
vault C. H. Schulte, theatre owner,
stepped in the door. He too must lie

to be bound and gagged.
Besides the money in the vault a valu-

able diamond ring, a stickpin and a wal-
let containing notes and bills were miss-
ing when the bandits had escaped.

**Strongest** Sunday Bill

Backed by Lutherans
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., March 10.—
Minnesota exhibitors are concerned over a

Sunday dosing bill pending in the House
of Representatives which apparently has
the support of church and reform interests

throughout the state. It is the strongest
Sunday measure ever introduced here and
is sponsored largely by Lutheran ministers.

The bill not only provides for Sunday
theatre closing but would put a stop to

work that does not come under the head-
ing of charity or necessitj' on the Sabbath.
W. A. Steffes, president of the Northwest
exhibitors’ unit, and Twin City exhibitors

gathered at a hearing on the bill at the

state Capitol last week.

Gives Metro $1,000
{Special to Exhibitors Herald)

NEW YORK, March 10.—A. M. Bowles,
general manager of West Coast Theatres,
Inc., of northern California, is reported to

have volunteered an additional $1,000 to

the original price as a result of the suc-

cess he achieved with “He Who Gets
Slapped.”

Griffith Selects Play
(Special to Exhibitors Herald)

HOLLYWOOD, March 10.—D. W.
Griffith’s next picture will be “Poppy,” the

play which ran more than a year on Broad-
way. W. C. Fields, comedian, who ap-
peared in the stage production, will have
the same role in the film. It will be com-
pleted in June for United Artists.

Exhibitors Hold Peace Meet;
Hatchet Buried in New York

O’Reilly Accepts Re-election as President of T. O. C. C. on

Condition That Cohen Take Chairmanship of Board

—

Forecast Closer Theatre Cooperation
(Special to Exhibitors Herald)

NEW YORK, March 10.—Exhibitor organization in New York state

today presents a united front following an armed peace which has existed

since the Washington convention of the Motion Picture Theatre Owners
four years ago.

The hatchet which was dug up when Charley O’Reilly, Billy Brandt, Sam
Berman and other leaders seceded from the national organization of which
Sydney S. Cohen was the head, has been buried.

Hatchet Is Buried Never to Be Resurrected

At last week’s meeting of the Theatre Owners Chamber of Commerce,
everyone made up with everyone; everyone shook hands with everyone,
and everyone helped dig the hole in which the hatchet was buried. And,
according to those who witnessed the “last rites,” the hatchet as been buried
so deeply that it will never be resurrected.

All of this has been brewing for some Finance committee; E. R. Behrend. Max Barr,

time and it came to a head on the day of
Samuel Lesselbaum.

nominations of officers for the annual elec- Discusses “Sinister” Forces

Charlen L, O'Reilly

Cohen’s most im-
placable foes,
started the works
by nominating Mr.
Cohen for presi-

dent to succeed
Charles L. O’Reil-

tion which takes
place next month.
Nomination is al-

ways tantamount
to election.

Billy Brandt,
who has always
been considered
one of Sydney

ly. Sydney S. Cohen
Lee Ochs then

nominated Mr. O’Reilly, and the latter, in

a speech eulogizing Mr. Cohen’s accom-
plishments, personality and attainments,

strongly urged that Mr. Cohen be made the

nominee and withdrew his name. This left

Mr. Cohen alone as the nominee and many
of the members pleaded with him to

accept.

After explaining that his own business

affairs were such that he must decline to

accept leadership of the T. O. C. C. or any
other exhibitor body, and in this he is un-

derstood to have meant the national or-

ganization, Mr. Cohen asked that his name
be withdrawn.

Acceptance Is Conditional

Mr. O’Reilly was then again nominated
and was loudly urged by many of the

members from all parts of the hall to ac-

cept. This he finally agreed to do upon
one condition. This condition was that Mr.
Cohen be induced to accept the chairman-
ship of the executive committee, which he
finally agreed to do.

The full ticket selected follows:
President, Charles L. O’Reilly ; first vice presi-

dent, Rudolph Sanders, Sol Raives ; second vice
president, Joseph Jame ; treasurer, Samuel
Schwartz ; secretary, S. A. Moross : sergeant-at-
arms, A1 Friedlander.
Board of directors : Sydney S. Cohen. William

Brandt, Lee A. Ochs, Hyman Rachmil, A. H.
Eisenstadt, Benjamin Sherman, William Small.
John Manheimer, Hy Gainshoro, William A. Lan-
dau, Louis Schneider, Benjamin Knobel.

After the meeting S. A. Morross, secre-

tary of the T. O. C. C., issued a statement
in which he said in part

:

“The outstanding feature of the annual meeting
of the Theatre Owners Chamber of Commerce
was the acceptance of the offices of president and
chairman of the board of directors of Charles L.
O’Reilly and Sydney S. Cohen respectively, two
of the most prominent figures in the work for
the advancement and improvement of conditions
of the independent theatre owner.
“The acceptance of the nominations, which

virtually amount to election, was prompted by
the sinister and aggressive attitude on the part
of certain elements bent on trustifying the pro-
ducing, distributing and exhibiting branches of
the motion picture industry.

“Mr. Sydney S. Cohen, in accepting the nom-
ination to the office of chairman of the board of
directors, will undoubtedly bring the independent
theatre owners throughout the country into closer
co-operation.

“For some time past this organization has
regarded with gravest concern the aggressive,
greedy and selfish disposition of certain powerful
interests in the motion picture industry and their
determination to dominate its activities in all its

branches.
“Nathan Burkan has been engaged as counsel

by the Theatre Owners Chamber of Commerce for
the purpose of securing relief for these theatre
owners who are now oppressed, or threatened
with opposition by this ever growing system of
absolute control and domination of first run
product by these combinations.
“Mr. Burkan has sought through conferences

with Will H. Hays, president of the Motion* Pic-
ture Producers & Distributors of America, ways
and means to safeguard the interests of the inde-
pendent exhibitor. Mr. Hays and his associates
have expressed willingness to cooperate. Mr. Hays
realizes the seriousness of the existing aggressions
and of the dispositions and tendencies of a few
groups to virtually dominate the motion picture
industry.

“Mr. Hays feels that he has a plan to submit,
by which he hopes to give the desired relief.

Should the Hays plan fail, the Theatre Owners
Chamber of Commerce is prepared to fight for
the independence of its members and will enlist
investigations by every department of the state
and national government.”

Defeat Labor Bill as
Censor Fight Starts

{Special to Exhibitors Herald)

MILWAUKEE, WIS., March 10.—
Paving the way for the bill for statewide
censorship of motion pictures reformers
last week championed and lost a fight for

the Polakowski bill which would compel
employers to observe one day each week
for the vacation of employes. The labor

bill was regarded as an attempt to get

a foothold which would eventually force

Sunday closing of theatres. “There is too
much legislation seeking to take away com-
forts of the public,” declared Senator Oscar
Morris.
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A
New
Home
for

Universal

Iniversal Pictures Cor-
poration does not believe
in ‘‘letting grass grow
under its feet.”

Every few years since its

organization, the com-
pany has been forced
into larger offices by the
steady increase in vol-

ume of business.

And just have a look at

the company's newest
home office at 730 Fifth
avenue. New York City.

LEFT: The office of Carl
Luemmle, president of
the organization.

Office of R. H. Cochrane, vice president of firm. Sumptuous lobby of new headquarters.

. r
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Office of P. D. Cochrane, secretary of company. Office of E. H. Goldstein, treasurer of Universal.
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Film Fans Save $50,000,000
Annually Through Cut in Tax
Collections from Levy on Admissions Decrease 65 Per Cent in

Six Months, According to Official Figures

of Internal Revenue Bureau
(IVashington Bureau of Exhibitors Herald)

WASHINGTON, D. C., March 10.—Reports from collectors of taxes to

the Internal Revenue Bureau indicate a decrease of more than $50,000,000
in admission taxes as a result of that provision of the 1924 revenue law
exempting admissions not exceeding 50 cents.

Figures for the six-month period from August, 1924, to January, 1925,

inclusive, show collections from this source amounting to $13,701,841,
against $38,967,224 in the same period of 1923-24.

Total of Collections Shows Decrease of 65 Per Cent

On the face of these figures it is evident that admission taxes have
decreased in the neighborhood of 65 per cent, but analysis of the reports
shows that taxes from the film houses have dropped considerably more
than that, and probably would be more than 75 per cent under those of
previous years, when all admissions were taxed.

Clergy Vouch Support
for **Chu Chin Chow**

at Outlaw Screening
(^Special to Exhibitors Herald)

MONTREAL, QUE., March 10.—

A

crisis was reached in censorship develop-
ments in the province of Quebec at Mon-
treal with a private showing of “Chu Chin
Chow” conducted in the Mount Royal Hotel
before prominent representatives of the
church, the bar, the social sphere, and the

educational circles. At the conclusion of
the presentation, which was in defiance of
the Quebec Board of Moving Picture Cen-
sors, W. E. Lester of the United Amuse-
ment, Ltd., announced that the feature just
shown had been condemned here, although
approved in all other Provinces of Canada
and had been shown in all large centres
outside Quebec. The screen was conducted
under the auspices of Regal Films, Ltd.,

which distributes “Chu Chin Chow” in

Canaaa.
Intimation was given that “Chu Chin

Chow” had been banned by the Quebec cen-
sors because of “nudity,” but it was pointed
out that the same board had passed “The
Queen of Sheba,” in which Betty Blythe
had also appeared in scantier clothing, and
the latter feature had been shown through-
out Quebec.
An interesting angle is that the Quebec

Board of Censors is criticized because
“C.Fu Chin Chow” is a British production.
E. J. Adams, representing F. W. Field, His
Majesty’s Senior Trade Commissioner in

Canada, made a plea for support for Eng-
lish-made pictures and deprecated the
screening of many pictures in Canadian
theatres in which the word “ouP’ was used
in leference to American institutions and
American thoughts. He asked every per-
son to see the British feature “Zeebrugge,”
which was to be presented at the Palace
theatre. Clergymen, both Protestant and
Catholic, declared they could see nothing
to justify condemnation or any reason for
prohibiting its exhibition in the form in

which they had seen it.

«jj** f Sales Force to

*'Size Up** Express Plan
{Special to Exhibitors Herald)

NEW YORK, March 10.—Universal has
instructed its sales force to investigate
whether the distribution plan of the Rail-
way Express Film Transport Company can
be utilized in a national way to the advan-
tage of the company.
No date has yet been fixed for the meet-

ing of the producers and distributors for
the discussion of detailed plans with which
to effect centralized distribution.

Clinton-Meyers Adds
Dancing for Patrons

a (Special to Exhibitors Herald)

MINNEAPOLIS, MINN., March 10.

—

Success of ball room dancing in conjunc-
tion with pictures at Lyceum here has
caused Clinton & Meyers, operators of the
Minneapolis theatre, to add dancing to the
prograrii at the Lyceum, Duluth. The Gar-
rick, Finkelstein & Ruben house, at Duluth
has also gone in for the dancing-pictures
combination.

Kills 2nd Ventilation Bill
(^Special to Exhibitors Herald)

KANSAS, CITY, MO., March 10.— Ex-
hibitors last week won their second victory
of the present session of the legislature
when a sister bill to the measure on theatre
ventilation was killed by a committee in

the senate, the house bill having been killed
the week before. The bills would have
required theatres to supply 30 cubic feet of
air per person per minute.

This is indicated by the fact that States
in the West and South, where there are

few ligitimate theatres show a drop in

admission taxes of something like 75 per
cent, while in New York city they dropped
about 33 1 /3 per cent.

Decrease Varies in Sections

How the amount of decrease varies

among the different sections of the coun-
try, being less where there are many legiti-

mate and high-admission houses and more
where the film theatres predominate, is

shown by returns compiled by the bureau,

from which the following figures are

taken

:

August t to Jan. 31

District 1923-24 1924-25

1st California $1,419,851 $ 385,983

6th California 1,642,244 612,189
Connecticut 579,830 153,822

1st Illinois 3,077,666 1,498,261
Indiana 1,059,169 271,286
Iowa 661,378 115,656
Maryland 922,228 445,556

Augnst 1 to Jan. 31

District 1923-24 1924-25

Massachusetts $1,978,138 $ 754,454

1st Michigan 1,302,364 447,351
Minnesota 638,869 172,399
1st Missouri 671,798 240,110
5th New Jersey 1,045,300 274,247

1st New York 1,585,182 687,193
2nd New York 410,770 205,328
3rd New York 3,684,721 2,797,517
14th New York 1,001,197 265,054
28th New York 704,794 192,624
1st Ohio 555,011 149,190
18th Ohio 1,120,188 369,128
1st Pennsylvania 1,587,478 537,328
23rd Pennsyh-ania .... 1,078,956 289,116
2nd Texas 556,132 136,149
Washington 644,799 129,499

Wisconsin 811,845 196,973
All other districts 10,227,304 2,376,414

The foregoing figures cover collections

for a six months’ period only.

Just 12 New Firms; One
Capitalized at $100,000

(Special to Exhibitors Herald)

ALBANY, N. Y., March 10.—An even
dozen companies incorporated in New
York state during the past week for the

purpose of engaging in some branch of

the motion picture business. The com-
panies, with the amount of capitalization,

when stated, were:
The Tribune Amusement Company, Inc., $75,-

000; Limaer Feature Films, Inc., $100, OOU;
Scarab Productions, Inc,, $10,000; Gate Cinema
Corporation, $20,000; Ellis Properties, Inc,, $500;
Williamsburg Amusement Corporation, $10,000;
Glens Falls Amusement Co., Inc., of Albany;
and Gilt Edge Pictures, Inc., Cinema Service
Corporation, Astor Distributing Corporation, Mis-
mates. Incorporated; Brady and Wiman, Inc., the

'apitalization of these last named companies not
being specified.

Thomas Joins Belasco
(Special to Exhibitors Herald)

NEW YORK, March 10.—Edward C.

Thomas, former West Coast manager of

Exhibitors Trade Review, has been ap-
pointed directoi; of publicity for Belasco
Productions, Inc., which has lust completed
the filming of “Friendly Enemies,” starring

Weber and Fields, to be released through
Producers Distributing Corporation.

Al Lichtman Sues Koplar for $75,000;

Charges Money Is Due in Theatre Deal
ST. LOUIS, MO., March 10.—With the ffling of two damage suits involv-

ing $75,000 in the St. Louis circuit court on March 5 by Al Lichtman against
Harry B. Koplar, the negotiations under way for the lease of the new St. Louis
theatre to the Orpheum Amusement Company were brought into the open.

Lichtman in his petition in one suit alleges that he was employed by Koplar
to conduct the negotiations between the Orpheum and the Metropolitan The-
atre Corporation which is building the Grand avenue amusement palace. In
this connection he asks that he be paid $50,000 by Koplar and the Metropoli-
tan Theatre Corporation for. leasing the new house to the Orpheum circuit. He
alleges that the lease has been consummated.

In his other suits directed against Koplar alone he asks $25,000 for his
services in finding a purchaser for Koplar’s half interest in the St. Louis
Amusement Company which owns some fourteen neighborhood theatres in St.

Louis and University City, Mo.
Koplar has declined to comment at length on Lichtman’s suits, saying,

“Anybody can file suits, and until I have had an opportunity of reading the
papers in these cases I have nothing to say."
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^When you try to get the public to understand, don’t give them too much
^ to digest. Have a big part of the routine regular, and give them small

doses of the brand new stuff. Don’t complicate your message to Mr. and Mrs.

Public if you want them to understand you.

—

John Hamrick.

Making the Public
Understand

By John Hamrick

W HEN—you reach the stage in this show business of ours that you
can truthfully say, “Well, I just had a talk with Mr. and Mrs.
Public and we came to a clear understanding. They told me they

understood my message perfectly and it pleased them very much when I

made it quite plain that I now knew their every wish. We talked quite
frankly to each other and to the point. It was a wonderful evening we
had together—and now, boys, I am miles ahead of you. I know what to
do and when to do it, and all I got to do is press the. button and my guests,
Mr. and Mrs. Public, are in front of my box office, on time and every-
thing.”

'^HAT would be some dream realized, I

would say. Just a little reflection

sends me back a few years when I made
what seemed to me at that time the su-

preme effort of my life to be understood b}'

Mr. and Mrs. Public. I had contracted for

the first showing of “The Four Horsemen
of the Apocalypse.” What an event that

was in my life. I had guaranteed ten

thousand dollars ($10,000), and my Blue
Mouse seats a little less than one thousand,
so of course getting ready for such an
occasion was history making for me.

I don’t know whether I am different

from the average showman. In the main.
I think we are all just about alike. We
bend and almost break ourselves when we
get all hopped up on a real picture, and I

was so completely sold on “The Four
Horsemen” that I didn’t think I could do
quite enough to tell the Public all I wanted
them to know, not only about the merits of
the picture but how I was going to handle
them when they .got themselves together in

crowds.
* * *

First, I figured on how much admission
to char.ee and when to charge it, whether
I should reserve my seats and give only
two performances daily or use my regular
routine and show continuous 11 to 11 .

After weeks of endless labor, thought and
toil, sleepless nights and general neglect of
all my current weekly attractions, even to
the extent and sacrifice of thousands of
dollars, I finalh' came to a wFale of a con-
clusion. All my plans were ready, all my
instructions to Air. and Airs. Public W'ere

on the press : Booklets printed that stated

just when these Public people could get in.

when they couldn’t get in, when thej' could
get out and when they couldn’t get out.

I was now ready to have film salesmen
and some of the real film exchange man-
agers and a few of the selected hand-
picked district managers sten up and, after

patting me on the back a few times, say,

“Well, John, you are the greatest showman
on eartb. How did you ever figure it out

—

this wonderful plan of yours to handle this

big picture?”
A'ou see, I was so smart, all I had to do

was to turn this scheme of mine loose on
Air. and Airs. Public, and right awav they

would know all about the w-hole deal. My
neat little booklet told them, and every
newspaper told them, and every employe
told them weeks in advance and during the

engagement that 1 w-as going to give four

performances daily, that the seats w'ere re-

served but not numbered, that for each
performance we were going to sell just as

many tickets as we had seats in the house,
that everybody could buy tickets a week in

advance for any one of the four shows
daily.

The little booklet and the advertising
also told them the doors of the theatre
were opened daily at 11:30 and the first

show started at 12 :00 and ended at 2 :30,

the second show started at 3 :00 and ended
at 5 :30, the third show started at 6 :00 and
ended at 8:30, and the fourth and last show
of the day started at 9 p. m. and ended at

11:30 p. m. We explained in beautiful
terms, plainly, that no living human being
could enter the portals of this beautiful
Blue Mouse theatre except during these
half-hour intervals,' one show ending a
half-hour before the next one started. It

seemed to me that this w'as a wonderful
way to handle the crowds. I wanted—Oh,
how I wanted !—everybody wdthin my reach
to get this picture right, to start viewing it

at the very first part of the first reel. I

wanted only to sell as mahy tickets as we
had seats, so I spent weeks of my time,

W'ith a corps of other able and learned as-

sistants and about ei.ght thousand dollars in

advertising trying to tell the public my
plans.

* *

The result, I spent all this time and
mone\' figuring out the poorest wa}- I could
handle the w'hole affair. I honestly believe

between the whole Blue AJouse organization
we stated to Air. and Airs. Public on an
average of tw-o thousand times daily, “The
seats are reserved but not numbered.”
“What do you mean reserved but not num-
bered?” they would ask—^not a part but
ever\’ single solitary one. They not only
asked this but they asked numerous other
questions, and each one kept up this end-
less chain of questions until some other one
of their number pushed them out of the

road so they could ask the same questions.

Remember, this was several years ago, and
I believe we would be standing there yet if

we had expected to get them all to under-
stand w'hat we were trying to do.

M e did create a lot of stir, and I believe

e\ery lover of the motion picture tried or

at least they think they tried to get in the

Blue Alouse during that three weeks’ en-
gagement. Aly best scheme of the whole
deal was in not letting ’em in before one
show was out. I let them in during that

half-hour period I was tell you about. Thej^
lined up all right for the next show and
the line would be a block long, and thou-

sands came up. saw this line and said, “Oh,
no: nothing doing; we could never get in

there.” The truth was, when we emptied

our theatre completely it took some line,

two abreast, to completely fill it again.

Thousands wanted to get in. Thousands
got in

;
but never once during the engage-

ment was m3
' little theatre of less than a

thousand seats more than two-thirds filled,

and general^’ not more than half filled!

I was trying something new—this four
shows daily and this “reserved but not num-
bered” thing. The public was used to two
shows daily with a numbered reserved seat,

if not in my theatre, in other theatres, so
that plan would have been acceptable. They
were also used to continuous performances.
But leave it to me— I gave them something
new, I did.

The engagement was one of those “put’

near” kind. I “put’ near” made some
mone3', but not quite. I did lose some,
however, all because I tried to educate the

public to something new.
When you try to get the public to under-

stand, don’t give them too much to digest.

Have a big part of the routine regular,

and give them small doses of the brand
new stuff. Years and years of telling them
your show opens at 11 o’clock and it is

pretty hard to get out of their heads. And
once out, it is hard to get back. Don’t com-
plicate your message to Mr. and Mrs. Pub-
lic if you want them to understand you.

It’s a big job this “MAKING THE PUB-
LIC UNDERSTAND.”

I thank you.—Sincerely, John Hamrick.

Earl Hudson, One of
the Outstanding Men

in Film Production
{Confinned from page 24 )

it3'. Every script is a Hudson scenario,

though it may be prepared by another
member of his staff or the result of

the collaboration of all.

If the action is too loosely strung, or
the story works out incoherently, Hud-
son takes it in hand and remolds it.

When the picture goes into production
he watches every step of the filming,

checks reports on progress of sets un-
der construction and estimates of costs.

He sees all the “rushes” and upon his

judgment rests the authority for retake.

In the course of the day’s work there
'are reports to scrutinize, salary checks
to sign, art sketches to approve, sched-
ules to work out. .And after the day’s

work, he returns home—to start work
all over again. For there he does his

writing and studying out of the com-
plexities of the multifarious problems
which crop up from day to day.

In discussing picture making Mr. Hud-
son said: “In spite of the rapid strides

that have been made in the motion pic-

ture industry during the last few years
we are still a long way yet from the

perfect picture.

“Perfection in motion picture making
cannot be reached, in my estimation, un-

til the three most important features of

the business—the story, the actor and
the director—have individually arVived at

a point where we can truthfully say

that further improvement is impossible.

“That point is far away. It is so far

ahead of us that it behooves us to busy
ourselves with getting the ultimate out

of our present working tools instead of

dreaming about what might be accom-
plished in the future.

“Two of the keystones of picture pro-

duction—the acting and the direction

—

have reached a point that is as near to

production as we can expect to reach

for many years to come. Only one
phase has been unable to keep the hot

pace that has been made by the mechan-
ical, technical and artistic branches of

the business. This is story writing.

“Story improvement has come along
slower than the other factors in the film
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“Orphan” Productions Have
Disappeared, Says Goldburg

Declares Independent Producers Will Make Greater Number of

First Run Pictures This Year—Shallenberger Wants
Standardized Advertising Plan Adopted

Two statements, touching upon important phases of the independent
market, have just been issued by Jesse J. Goldburg, president of Inde-

pendent Pictures Corporation, and W. E. Shallenberger, head of Arrow
Film Corporation.
Of particular interest in the Goldburg statement are his declarations that

the producer of
“
‘orphan’ pictures has passed out," and that the inde-

pendent producers will make a greater number of first run pictures this year

than heretofore.

New Advertising Plan Sponsored by Shallenberger

Shallenberger devotes his statement almost entirely to advertising. He
suggests that a standardized form of advertising be adopted by the inde-

pendents as a means of strengthening their position in the business. Adver-
tising to be published shortly by Arrow will disclose the plan, he says.

drama because story improvement is

more difficult than the others. It is the
story that gives form to the drama. And
we have not been perfectly sure of what
that form must be.

“So we have tried many forms of film

story. We have tried the ‘thriller.’ We
have the sex exciter. And we have
swung the pendulum to the other side

and tried character sketching, historic

romances or costume dramas and fan-

tasy. We have tried ‘higher art,’ real-

ism, satire, melodrama and hokum.
“There are two very closely related

factors upon which the fate of a film

drama depends. One is the box office,

which in turn depends upon the exten-
siveness of appeal. And it is the diver-

gences of taste in the great mass of the
public—which we mean by extensiveness
of appeal—that makes it so difficult to

determine the ideal form of the drama.

“From the results of the box office,

however, we learn certain things. For
instance that, in justice to the minds
which reach a lower average in the in-

tellectual scale but to whom the film

drama belongs as much as to any other
class, we must not aim too high. We
know, too, that ‘sex stuff is bait that

in the end lands us on our own hooks.

“There is one paramount thing, how-
ever, that we have learned and to our
profit. That the public, highbrow and
lowbrow alike, loves action.

“Here is the factor which is going to

exert the most force in shaping the form
of the film story. The dramatic force

of the film drama lies chiefly in action.

That is the basis on which to build.’’

Hearst Turns All
Production Over
to Metro-Goldwyn

(Special to Exhibitors Herald)

LOS ANGELES. March 10.—Metro-
Goldwyn-Mayer has completed arrange-
ments with William Randolph Hearst
for the production of all Cosmopolitan
pictures at Culver City, one of which
will star Marion Davies. The announce-
ment was made following the disclos-

ure that Hearst intends to discontinue
all activity in the motion picture field.

Miss Davies under the new arrange-
ment will receive one of the largest sal-

aries ever paid to a motion picture
player, it being reported that the fipnre

is $10,000 a week and a percentage of

the receipts. Before commencing her
contract with Metro she will make one
picture for United Artists.

Her first picture for Metro will prob-
ably be from the stage play, “The Merry
Wives of Gotham,’’ a comedy by Laur-
ence Eyre, produced two years ago with
Grace George and Laura Hope Crews in

the leading roles. It is a play similar

in general outline to “Little Old New
York,” and will be of the same elaborate
character.

“The Temptress,” a novel by Blasco
Ibanez, will also be filmed by Metro-
Goldwyn-Mayer, in conjunction with
Cosmopolitan.

Mary Is Rewriting” It
(Special to Exhibitors Herald)

HOLLYWOOD, March' 10.—Mary
Pickford states that she is not the writer
of "Little Annie Rooney,” and she is

not taking the original script as it was
written but that she is “rewriting” it to
fit her character.

In his statement, Mr. Goldburg said
in part:

“Indications point to a terrific amount
of production commencing June 1.

“There will be a greater number of
first run pictures made by independents
after June 1 than ever before, but con-
trary to the methods heretofore used,
pictures will be made in series, not as
individual productions.
“The independent producer, and by

that I mean the producer or individual
pictures commonly known as ‘orphans,’
has passed out.

Sees Changes in Stellar Ranks

“I foresee a rather startling change
concerning present day stars. The in-

dependent producer is now in a pesition
to get recognized artists and the high
grade acting talent, heretofore denied
him. The season of 1925-26 will see
more new stars created from unrecog-
nized talent than ever before. Stars of
yesterday and today as well, we may say,
will not be the stars of tomorrow. In
other words, box office names we have
all looked to in the past as great money
makers, will have served their usefulness
as headliners in the business. They will

be used, I believe, as supports in pictures,

and new stars and box office names will

take their places.

“For every ten pictures produced last

year costing over $350,000 each, we will

not see more than one produced next
year costing in excess of this amount.
I believe that the independents have
shown the old line houses the veracity
of the idea that the cost of a picture
can never determine its grade. If it

had not been for the attitude and activ-
ities of the independents, the old line

houses would not today be producing
pictures of real drama, rather than the
spectacular photoplay.”

Would Arouse Confidence

Concerning his advertising plan, Mr.
Shallengberger said that in his opinion
semi-standardized advertising for all the

independents everywhere—producers, na-
tional distributors and state right ex-
changes—would be a vast aid in building
up exhibitor confidence in the indepen-
dent and his product.
“My advertising department is work-

ing at present,” he said, “on a series of
advertisements shortly to appear in the
trade press. While I am not at the
moment prepared to divulge the exact
nature of these advertisements, the fact
remains that they are worked out against

a unique background and carry a pithy
slogan.
“This background and slogan I want

to see adopted by all the independents.
If this can be done, it will create an
impression of solidarity which will go
far toward strengthening the theatre-
owners’ confidence.
“Further details of this plan will be

announced later. For the present, let

me say in all seriousness that I firmly
believe that, if adopted, it will mark a
distinct step forward for the indepen-
dents.”

Duncan Tells Rock of
Mid-West Owners Move
Against Big Combines

(Special to Exhibitors Herald)

NEW YORK, March 10.—Two mes-
sages were delivered to John B. Rock,
general manager of Vitagraph, by his

personal representative, John M. Dun-
can, when the latter returned from a
visit with exhibitors and exchangemen
in the middle west. One—exhibitors
everywhere are acknowledging Vitagraph
as their benefactor in providing tax free

music cue sheets; two—Vitagraph series

pictures are being snapped up by exhib-
itors.

A development in building, a start

toward mobilization of play dates, and
a wholesome growth in the desire for

standard pictures, were other features

Duncan reported obvious in Indiana, Il-

linois, Ohio and Kentucky, the, states

he visited. “This mobilizing of play
dates grows out of their move for self

protection,” he said, “against producer-
distributor combines which have begun
control of theatres.”

Stories by Libby and
Porter Are Acquired

by F, B.O, Executive
{Special to Exhibitors Herald^

LOS ANGELES, March 10.—Film
Booking Offices has strengthened its po-
sition in the production field by the ac-

quisition of the works of Laura Jean
Libby and Gene Stratton Porter. The
deal whereby F. B. O. obtains these
stories for production was signed by J.

I. Schnitzer, vice-president, for the pro-

ducing company, and representatives of

the estates of the two authors, both of

whom have died within the last few
months.
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Selecting Stories From a

Box Office Angle
I

N the two previous articles I attempted
to point out to the exhibitor the more
obvious means by which he can bring

dollars and cents to his box office.

I endeavored to show that most impor-
tant of all, the enterprising exhibitor should
know the entertainment desires of his com-
munity and that secondly he should know
enough about certain phases of production

to help him in marketing his pictures when
they come to his house to be shown.

While I believe that the alert exhibitor

who keeps an eye on production and a

finger on the public pulse will discover very
much material in connection with picture

production that he can use locally in the

advertising and exploitation of his pictures,

I do not feel that any set rules can be

laid down that will apply to all pictures.

Selling pictures in a theatre is selling

entertainment. Every film is a merchan-
dising problem in itself and no two pictures

have the same appeal in any one community.

* * *

The exhibitor who studies his patronage
knows that certain pictures coming to his

house can be sold on “story value.” The
story that these pictures tell, let us say, are

of a type that is “sure fire” in his territory,

and, no matter whether or not the cast in

the pictures contain “big” names, the ex-
hibitor 'will stress the story in his adver-
tising.

The cast of another picture coming to

his house might be headed by a particular

star who has previously proved a big draw-
ing card for him. In this instance he will

direct his advertising toward the star,

rather than toward the story that the pic-

ture tells. On the other hand the picture

may be an adaptation from

a book which has been

widely read in his town, or

is an adaptation of a book

by an author who is a local

favorite. In this case he

will call especial attention

to this fact in his advertis-

ing and by so doing assure

himself of a certain follow-

ing that might not come to

his theatre if a picture of a

wholly different type were
being shown that week.

In the next town the case may be en-
tirely different. The picture that would
appeal to the first town’s patronage on “star

value” would be exploited to the best ad-

vantage, from a story point of view in the

second, while a picture that was appealing
for its “story value” in the first town
might prove of “star” or “cast” value in

the other.

In other words : In two neighboring
towns the method of selling the same pic-

ture might he entirely different due to the

difference in local taste and appeal.
* *

Aside from the more apparent sugges-
tions for advertising and exploitation that

a study of production will give the exhibi-

tor, I feel that there are phases, less

obvious, which might suggest other exploit-

ations and advertising ideas to the enter-
prising exhibitor. With this in mind, I am
going to set before the reader a brief ac-

count of some of the more salient features
of picture production, hoping that some-
where in the description the exhibitor will

find ideas, hints or suggestions that will

help him in selling future pictures.

RICHARD A. ROWLAND

Primarily the basis of a picture is its

story. How are the stories chosen for pro-
duction? Where do they come from? Who
picks them? These are most natural ques-
tions in a discussion of production.

To begin: There is only one real meas-
ure used in the picking of a story or play
for picture production and that is

—“Box
Office.” What are its possibilities for a

box office success? What value does it

offer as a starring or featuring vehicle for

a player who is regarded as a box office

possibility? These are the chief considera-

tions !

From the choosing of a story; through
the adaptation of it into the technical blue

print of the screen—the continuity

—

through the casting of the picture
;

the

directing of it
;

to the final editing and
cutting, the one thought uppermost in the

minds of those involved in its production
—at least in the First National organization

—is “Box Office.”

But to return to the choosing of material

for production! A Herculean task, indeed!
First National carries a staff of more than
a score of readers who are constantly

reading published novels and magazine
stories for film possibilities.

The First National department, which is

headed by Florence L. Strauss, reads ap-
proximately 2,000 novels a year

; sees every
play produced in New York; gets reports
from plays produced elsewhere; reads all

of the magazines devoted to fiction and
does research work among the classics.

Trained readers go through these stories

or see the plays with an eye to their possi-
bilities for adaptation to the screen. After
the stories are read the readers condense
them to synopsis form and make sugges-
tions as to their film value. Every story
read and every play seen is thus treated.

Of all the stories read less than 10 iter

cent of them pass the first inspection—the

inspection of the trained reader. These 10
per cent are further considered and
analyzed for box office value, but, of this

number, only about 1 per cent are pur-
chased.

Acceptance of a story or play for pro-
duction is based on varying reasons, but
each has a common relationship with the

box office.

A story that has a vigorous, novel struc-

ture, compactly worked out, with strong
heart appeal and climaxes that build up in

tense accessions of emotion, need no other
features to assure a successful picture for
producer, distributor and exhibitor alike.

Such stories, in spite of the colossal volume
of material that finds publication in each
year’s literary output, are very few. The
“Sea Hawks” are indeed rare

!

Newness and novelty is always being
sought for by the producer. Novelties are
hard to find, yet we are ever on the lookout
for them, knowing a screen story that is

different will have an almost
universal appeal at the box
office. Such unique and un-
usual pictures as “The Lost
World” cannot fail to make
box office sensations. But

—

as in the case of “The Sea
Hawk”—there are few “Lost
Worlds” to be found.

^ ^

Books and plays in which
the plot structure is not
developed to their strongest
photodramatic possibility

are often bought for production on the

justification that the books have had a large

circulation or the plays that have been
popular in stage form. Such a case was
“So Big,” which we made logical screen-

wise by building up the ending.

If a book has been read by a multitude,
with a circulation that thoroughly covers

the entire country, the screen adaptation is

virtually certain to draw heavily from its

army of book readers. The same is true
of the popular screen play. Such books or
plays make new friends for the film theatre,

for those who have read the book or seen
the play in question, will be drawn to the

picture house to see it.

Some stories are purchased mainly for
the box office value of their titles; and at

other times because the authors have a big
personal following. Or again, because of
a central thought or idea from which a

good film drama can be evolved. An ex-
ample of the latter would be “The Inter-

preter’s House,” which is to be released by
First National under the title “I Want My

{Continued on page 79 )

Third of the Series:

WHAT AN EXHIBITOR SHOULD
KNOW ABOUT PRODUCTION

By Richard A, Rowland
General Manager of First National
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News Reels in Speedy Race
for Scoop on Inauguration

Storm Between Washington and Chicago Delays International

and Pathe Airplanes—Pictures on Screens Day After

Event—New York Gets Early Views

Last week saw the newsreel companies in a great race.

They were fighting as “friendly enemies” for supremacy. Each sought
to give the millions of people who could not be in Washington, their first

view of the inauguration of President Calvin Coolidge.

Pictures of Inauguration on Screens at 11 a. m.

Two companies, Pathe and International, arrived in Chicago almost
“neck and neck.” Both had their pictures on the screens of Chicago thea-

tres at 11 o’clock Thursday morning. Kinograms, which was brought
through on the Broadway Limited by Harvey Day, was on the screens by
noon. Fox made no effort for an early Chicago showing.

Crowd gathered at Broadway theatre

for showing of International News
pictures of President Coolidge’s in-

auguration.

Stewart Is New Head
(^Special to Exhibitors Herald)

NEW YORK, March 10.—Paul Mooney,
vice president of Producers Distributing

Corporation, has appointed Jack Stewart

manager of the Pro-Dis-Co. branch at De-
troit. Stewart formerly covered that ter-

ritory for Triangle as division manager.
Recently, Mr. Stewart has been connected

with Producers Distributing Corporation

as special home office representative cover-

ing the offices of the Central division.

To Film Prodigal Son
{Special to Exhibitors Herald)

NEW YORK, March 10.—The story

of the Prodigal Son is to be put on the

screen. “The Wanderer,” famous Bibli-

cal stage play, is soon to go into pro-

duction at the Paramount West Coast
studio, according to an announcement
made by Jesse L. Lasky, first vice-presi-

dent of Famous Players-Lasky Corpora-
tion in charge of production, and its

filming is to be done on a large scale.

Car on Pennsylvania railroad equipped
as laboratory and used by Interna-
tional News (distributed through Uni-
versal) in developing and printing its

inaugural pictures between Washings
ton and New York.

Pathe and International undoubtedly
would have been shown in Chicago on the

day of the inauguration, but for a storm
near Cleveland, O., which forced down
their planes. Efforts were made at Day-
ton, O., to get new planes, but because of
growing darkness and snow no pilots were
available.

Pathe had a Curtiss non-stop biplane to

bring through its reel, but a broken rudder
made it impossible to complete the trip

until the next day.

Companies Report Inaugural

The following reports from the news
reel companies tell of their efforts to give

the country first views of the inauguration

:

INTERNATIONAL: The International

News Reel Corporation wrote a new and
brilliant chapter in the history of news
reel enterprise and service this week in

connection with news pictures of the in-

auguration of President Coolidge. By the

establishment of an International News-
reel—Pennsylvania Railroad Special Train,
completely equipped with a film laboratory,

developing rooms, cutting rooms, editing

rooms and printing rooms. International

News broke all existing records for speedy
newsreel service between the Capital and
New York. The pictures were in the
Broadway theatre at 4 p. m. The spe-

cial train received right of way all along
the line, and actually cut down the run-
ning time to three hours and thirty minutes
between Washington and New York run-
ning at more than 70 miles per hour.

PATHE: Pathe News had at Washing-
ton on Wednesday, March 4, a force of

fifteen cameramen to cover the inaugura-
tion and three airplanes to dispatch nega-
tives to laboratory points for general dis-

tribution. The first airplane, with views
of everything from the early morning pre-

liminaries up to and including the adminis-
tration of the oath of office to President
Coolidge and the start of the president’s

speech, left the Washington flying field at

1 :22 p. m. and arrived at West Side Park,
Jersey City, which is near the Pathe News
factory at 2 :48 p. m., having maintained an
average of 150 miles an hour during the

flight. Below is given the actual times in-

dicated by the official receipts as marking
the arrival of the Pathe News film at the

various Broadway theatres mentioned

:

Rialto, 6:15 p. m.
;

Palace, 6:25 p. m.

;

Strand, 6:28 p. m., and Capitol, 6:35 p. m.

FOX: Fox News covered the inaugura-
tion of president Coolidge with care and
detailed thoroughness and had the pictures

of the ceremony on the screens of Broad-
way within a few hours after the event.

The day before the inauguration a Fox
News associate editor with ten picked
cameramen and their assistants left New
York for Washington, D. C., to be on hand

for the ceremonies. Immediately following
the taking of the oath of office by the

president the cameramen’s assistants de-
livered the exposed negatives to the Asso-
ciate editor, waiting in a fast automobile,
who proceeded under special police escort
to Bolling Field where the two Fox News
airplanes were in readiness for takeoff.

One plane left at once. The plane was met
at Mitchell Field by a special Fox News
messenger who proceeded, again under
police escort, to the laboratories De Luxe,
55th street & 10th avenue, where the nega-
tives were developed. The entire time con-
sumed between the arrival of the negatives
of the inauguration in New York and the

screening of the pictures at the Broadway
theatres was only the minimum time possi-

ble required for the actual handling of
the film and the mechanical processes of
printing, etc.

Plans Are Elaborate

KINOGRAMS: Working with the pre-

cision of clockwork on plans carefully

made weeks in advance, Kinograms, Educa-
tional’s news reel, carried through success-
fully one of the most elaborate plans for
handling a news event since the inception

of this reel, in the manner and speed with
which it “covered” the news views of the

inaugural at Washington on March 4.

Every cameraman of the Kinograms
eastern force was mustered at Washington
twenty-four hours before the event, and
choice locations were secured for the film-

ing of the inaugural. At convenient fields

two airplanes waited for the cargo of

negative, and at 1 :32 p. m. one of the

planes hopped off bearing the first consign-
ment of negative to the Kinograms labora-
tories in New York. The plane landed at

Curtis field at 3 :28, and this negative was
rushed through the waiting laboratory.

The second plane took the air at 3 :20

and landed at 5:15, bearing views of the

parade and the review. At 6:28 p. m. the

Kinograms matter was showing in the big

Broadway houses in New York. By mid-
night on the night of March 4, Kinograms
had shipped to every first run house in the

country an inaugural special.

Vets* Free Show Lifts

Ban on Sunday Laws
(Special to Exhibitors Herald)

GLOUCESTER CITY, N. J., March 10.

—With the showing of a patriotic feature
for the Veterans of Foreign Wars last

Sunday it is believed that a wedge has
been driven which will ultimately open up
the bars shutting out Sunday shows here.

Many requests were received for a repeti-

tion of last Sunday’s show. No admission
will be charged and it is said that the

performances will continue weekly.
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Ray Schrock Succeeds Wray
as Head of Universal City

Director Retires After Ttvo Weeks as General Manager Due to III

Health—Valentino Breaks With Ritz-Carlton

By HARRY HAMMOND BEAEL

1
0S ANGELES, March 9.—Raymond Schrock is the new general man-

ager of Universal City following the resignation of John Griffith

Wray officially announced as due to ill health. Hollywood rumors
are to the effect, however, that Wray who was Tom Ince’s most valuable
right bower did not find things to his liking and saw that he might become
only a figurehead at the big plant.

J
OHN FLINN, vice-president and gen-
eral manager of Producers Distribut-

ing Corporation in charge of production,
is here to confer with Cecil B. DeMille,
Renaud Hoffman, Sevastian and other pro-
ducers making pictures for that releasing
organization.

*

Harry Brand, new Wampas President,
Tom Engler, new vice-president. Bob
Doman, new treasurer and Bert Dorris,
new secretary were installed with fitting

ceremonies Saturday night at the Hotel
Lebec, ninety miles from Los Angeles. A
good time was enjoyed by all.

* *

Harold Lloyd will continue to produce
at the Holb-wood studios, William Sistrom,
studio general manager, and William
Frezer, Lloyd’s general manager, announce.

* * «

John Ford, Reginald Barker and Ed-
ward Laemmle have been appointed a com-
mittee of the Motion Picture Directors’
Association to cooperate with the pro-
ducers in preproduction censorship as per
ideas recently suggested by Will H. Hays.

* * *

Valentino’s New Move
Valentino’s break with Ritz-Carlton and

his prospective signing with United Artists

What Can Censors

Say to This?
{Special to Exhibitors Herald)

KANSAS CITY. MO.. March
10.—The Kansas City Star, the
strength and inBuence of which is

unquestioned in Missouri and Kan-
sas. has taken a decided stand
against the censorship bill now in
the Missouri legislature. The fol-
lowing editorial was published in
the morning edition of the Star
Tuesday:
“A bill for censorship of motion pictures

has been introduced in the Missouri leg-
islature. Doubtless there are persons who
at first thought will approve the measure
as the best means to get rid of certain
objectionable pictures.
“But experience has shown that political

censorship is not the way to deal with the
evil. Half a dozen states have tried it.

The results are not encouraging. It has
proved undesirable to attempt to substi-
tute the judgment of a political board for
that of the public. The task of censoring
all motion pictures is one of overwhelming
magnitude. A board of censors is forced
by physical limitations to slight much of
the work. But it seeks to prove that it is

earning its salary. So boards are inveigled
into such asininity as trying cut passages
out of "Peter Pan.”

Producers themselves have felt the need
of a voluntary censorship. Co-operation
among them to this end already is under
way. It has not gone so far as it should.
Where it has failed there still is a chance
for court action in specific cases, and there
is always the opportunity for the public
to show discrimination in refusing patron-
age to vulgar pictures and in patronizing
good production. These remedies may be
slow in producing the results desired, but
but they are better than the evils involved
in political censorship.”

has furnished food for conversation for all

Hollywood this past week. Friction has
been brewing between the sheik star and
his backers for many moons it is said.

* * +

Fred Miller, founder of Miller’s and the
California theatres here, is in the East
scouting for ideas for his two new the-
atres, one to be erected at Santa Barbara
and Figueroa streets, Los Angeles’ busiest
corner, and the other at Carthy Center, an
Angeleno suburb.

* * *

Jeff Lazarus, popular publicity poten-
tate of Paramount local houses, is rapidly
recuperating from an appendicitis opera-
tion.

* * *

Motion Pictures Directors Association
has chosen March 17 as a fitting date to
honor John Ford, William Fox’s Irish di-
rector for his achievement in making “The
Iron Horse” now playing Graumans
Egyptian theatre and the Lyric in New
York.

*

Tom Reed, Eddie Carew’s press agent,
it is stated will succeed Billy Layser as
publicity director at Universal City.

* * *

Bert Dorris has resigned as dramatic
editor of the Hollywood News to become
production editor of four units at F. B. O.

Kissing Scenes Will
Not Boost Sale of
Film Say Theatre Men

(Continued from page 25)

of good strict moral training from attending the
theatre. Many times the picture is entirely dif-
ferent than the paper would lead you to believe.
Safas Olson, New Pastime theatre, Delavan,

Wis. : I think the paper in many cases is too
daring and conveys a wrong impression of the
picture. There are many good clean interesting
shots that could be photographed for paper that
would take much better.

Roy W. Adams, Pastime theatre. Mason, Mich.:
Cut out a large per cent of the love scenes on
photos and posters ; they have no drawing power
in a small town at least. Substitute scenes of
action from the picture ; supply block letter (plain
type) posters at least in one, three and six sheets,
that can be easily read at a distance. Supply
paper at cost instead of at 100 per cent profit.

M. A. Choynski, Newberry theatre, Chicago, IlL:
None.

G. F. Post, Post-Cammack theatre. Spring
Green, Wis.: I would say to give us paper of
interesting scenes and cut out the hug and kiss
scenes. We have plenty of that every day on our
streets and when the better people see such paper
they only sneer, and our business is going fast
and will soon be gone unless we can get pictures
of some interest beside love scenes and family
troubles.

Tom Yoang, Francis and Vaadette theatres.
Dyersburg, Tenn. : Paper should be more in keep-
ing with contents of picture and not so mislead-
ing. We should also get better grade of paper in
accordance with prices.

G. S. Kenny, Commanity Hoase, Greenwood,
Ind. : Only advertise those things which are true
to the picture. Cut out sensational drinking
scenes and cigarette-smoking girls. These things
may be true to life, but I believe our best thinking
citizens hesitate to see a picture which exploits
this kind of paper. I have sometimes paid for
my paper and never shown it. for I was ashamed
to do so. I have several times had to be reassured

Secrecy Veils New
Vitagraph Program
NEW YORK. March 10.—

A

new plan of distribution has been
arranged for Vitagraph by John B.
Rock, general manager, and John
M. Duncan, his personal represen-
tative. it was announced yesterday
following their conference in
Brooklyn. Nothing was learned
about the speciBc change to be
made; but it was admitted that the
productions for the year include
names of a score or more of re-

puted authors.

by the exchange as to the wholesomeness of a
picture, after I had received my advertising. And
why, O, why change the name of a good story to

a title that keeps people away thinking it is some
sex problem. I sound like a reformer but believe

me I am coming to realize more and more that
good stories, good clean pictures are what the
majority want and the young people of our land
need. I want to thank Exhibitors Herald for
this opportunity of expressing my views on adver-
tising shows. I am being more and more im-
pressed with the necessity of clean sheets. The
moving picture Industry is one of the greatest
educators ever given to man, so let’s have it a
character builder, not a menace.

C. H. Bills, Opera Hoase, Lenora, Kan.: Funny,
ain’t it. how the producers spend thousands of
dollars in advertising their productions, page after
page of it, full of punch and action and beautiful
colors, bringing out every possible angle of appeal
there is in a picture in their advertising to the
exhibitor, but when it comes to the paper on their
productions, the advertising they charge us good
money for, which is about three times as much
as you can get good paper printed at the show
printers for, of the same dimensions, why that’s

another story. In place of putting the punch in

the advertising and making the appeal to the
public to sell the picture, they fill up the lobby
cards with mushy love scenes and half-baked poses
that don’t mean anything. Do they sell the pic-

ture? They do not, and the one sheets—the most
of them are merely star pictures or some other
pose that does not mean anything. 'The threes as
a rule are no better, and if you get any punch
scenes on a picture, as a rule you have to go to

the sixes or twenty-fours. They used to put punch
lines on all the lobby cards that give the average
person some idea what was meant by the picture
on the card, but now they fill the card up with
author, director, producer, photographer and
what not, that most persons are not interested in.

I ran “The Humming Bird” recently, a fine pi^
ture that will please nearly all and a good bet if

you go after it and forget that Paramount ever
had any advertising op it. None of the advertis-
ing on this picture has anything in it to sell the
picture to the public except Gloria Swanson and
Paramount, and the time has passed when the
producer’s name stands for much in selling pic-

tures. Nothing whatsoever is used in the adver-
tising that gives you any idea of what the picture
actually is. Nothing is said of the war scenes,
the bombing of the prison, but it so leads you to
believe it is a sort of Paris jazz underworld
party. What the public demands in pictures, is

what it takes to sell the picture to them. Para-
mount is not alone. They are all in the same old
rut to a big extent. Now the producers are won-
dering what is wrong with the movies. This ad-
vertising question is one thing, and another is

over-exaggerated and if you use them as a guide
to your exploitation very often the picture falls

far short of what it is advertised to be. What the
industry needs is square dealing, co-operation and
truth telling between the producer, the distributor,

the exhibitor and above all the public who pays
all the bills.

F. L. Dunphy, Angus theatre, Wetaskiwin, Le-
duc, Lacombe, Innisfail, Alberta, Canada: Selling
paper outright for the small town is the bunk.
Why, oh why, don’t they get away from that soft
soap and mush stuff on paper. Everybody knows
it’s there, so why show it to us, but instead, show
some scenes that we don’t know are there. Make
it just a little attractive so it will have some
drawing power. Action is what my patrons crave.
I can get a good action picture, still chances are
that there is a ten minute kiss going on on the
paper I get to advertise it with. Don’t it make
a fellow sick?

Clark and Edwards, Palace theatre, Ashland,
O. : None.

R. G. Lenzinger, Carthage theatre, Carthage,
S. D. : My suggestion would be that the exchanges
forget about the love scenes in the picture and
reproduce some of the action on the ones, threes
and sixes. At times it is almost impossible to get
the people in on a very good picture just because
of the paper. Many times there is nothing but
the star’s picture on the one sheets when the
picture is loaded with action. The same holds true
of the photos. We put up photos on a picture

the other day and five of them were scenes show-
ing the hero and leading lady kissing and one of

(Continued on page 40)
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of March 21

by

the Camera

Mary Brian, who is “The Little French Girl”
in Paramount’s production of Anne Sedg-
wick’s novel, on the deck of S. S. Fort Vic-
toria, returning from Bermuda.

Priscilla Dean arrives in Detroit, on her personal appearance tour of
the country with “A Cafe in Cairo,” the Producers Distributing Corp.
film. George Johnson, Phil Gersdorf, Miss Dean, Mrs. Dean, Roland
Bottomley and Neal Kingsley, posed with her. Mr. Bottomley is male
lead in the sketch.

Mary Pickford partici-

pating in the D. A. R.

dedication of Veterans’

Memorial at Sawtelle,

Calif. The building is

a recreation center for

disabled veterans on the

coast, in which the

United Artists star is

greatly interested.

LEFT Malcolm Mac-
Gregor, who has the ju-

venile lead in Metro-

Goldwyn’s adaptation of

the stage success, “The
Circle.” He appeared to

a decided advantage in

“The Lady of the Night”

opposite Norma Shearer. John Golden Gets Key to Los Angeles Mr.
Golden is on the coast conferring with William
Fox on his forthcoming productions, and was
presented with the key by Mayor George Cryer.
BELOW Sailors of San Diego training station
making crossword puzzles for International
News reel, appearing in the Universal weekly
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Edward H. Griffith, directing a scene for the Wilson-Wetherald
Production, “The White Mice,” adapted from Richard Harding
Davis’ story, while Paul Ruttkay, inventor of a new motion
picture camera, shoots the scene.

Once Upon a Time there was a Writer Named Lindsay
McKenna, who Wrote a Lengthy Story about a Wampas
Ball for .the Newspapers. It was just Nine Feet Long and
the Managing Editor had to Use the Fire Axe to edit the
Dam Thing. P. S. The story ran in full, it is said.

Charley Chase, the Hal Roach
comedian, who takes us back to

the good old days of Bulldog Ox-
fords, etc., in his new Pathe
comedies.

Mary Philbin who is playing the leading

feminine role in Universal’s Jewel produc-
tion, “The Phantom of the Opera,” which
will be one of the big Fall releases.

Bert Lytell, Metro-
Goldwyn star, and
Pal, his German po-
lice dog, given him
by his fiancee, Claire
Windsor.

RIGHT Emy West-
more, the official hair-

dresser for Edwin
Car ewe’s First Na-
tional company, puts
Jack Pickford’s curls
in place, while Mr.
Carewe and his cam-
eramen prepare to
photograph Con-
stance Bennett, seen
on the right.

George O’Hara, who has made quite a
name for himself in F. B. O. pictures, and
Alberta Vaughn, co-star in “The Pace-
makers,” whose engagement was recently
announr -d.
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Well Known Texas Filmmen Holding Up a Bank (left to right) Sid

Blumenthall, Peerless Films, T. M. Hervey, American Theatre; Will R.

Winch, Wigwam, Texas, Grand and Crawford Theatres, El Paso, Texas;
J. W. Williams, Independent Film Service, Dallas.

This is Harry E. Nichols, The Herald’s field

representative, and his trusty Dodge. Harry
is now calling on the exhibitors of Texas and
vicinity where he snapped these few photos.

C. A. Wilburn, owner
of the Princess Theatre,
Sanderson, Texas, down
where the long-homs
come from.

Two Gun George Wauk, Ex-
hibitor and U. S. Marshal, of

Arizona, with headquarters at

Phoenix.

W. E. Paschall, managing di-

rector of Palace Theatre, El

Paso, Texas, a well known
western Texas showman.

Ray L. Jennings, who
recently opened the
Colonial, Hondo, Texas,
and a newcomer in the
business.

E. A. Cavaness, owner of the
New Plaza Theatre, Phoenix,
Arizona, who knows all the
ins and outs of the film game.

Arizona Exhibitors Pioneers Ben Goldsmith, and E.

Drachman, of Tucson, Ariz., and their bookkeeper.
With all these men this page wouldn’t look right with-
out a lady on it. Hence the young lady above.

G. Paetzsch, owner of the
Opera House at Marfa, Texas,
a jolly fellow in his home
town.
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Samuel Goldwyn’s new “find” Belle

Bennett, who appears in the Fitz-

maurice-First National production

“His Supreme Moment.” Miss Ben-

nett has deserted the footlights for

the Kleig lights forever she says.

A new pose of Reed Howes,
starred by Harry J. Brown in a

series of comedies and melo-
dramas for Rayart distribution.

You will see him in “Super-
speed” with Mildred Harris in

support.

Reginald Barker (left), Metro-Goldwyn director, talking to the staff of the

Criterion theatre, Los Angeles, after a showing of “The Great Divide” and
getting the reaction of the public on the picture.

The Whole MacDonald Family J. Farrell

MacDonald, who stars as “Corporal Casey”

in the Fox production, “The Iron Horse,”

John Ford’s thrilling screen drama of the win-

ning of the West, and Mrs. MacDonald and

their daughter, Loma, attend Western pre-

mier of “The Horse” at Grauman's Egyp-

tian Theatre, on Hollywood.

David Smith, producer of Vitagraph’s “Baree,

Son of Kazan,” gpving Wolf, the dog star, a

few directions. Wolf is the star of the pic-

ture.

Hollywood has a new ice rink and Bobby
Vernon and Vera Steadman, two Christie-

Educational comedians, try it out.

Wanda Wiley, the comely
Century - Universal come-
dienne, who met with an
accident while making
“Met by Accident.” Miss

Wiley was doing a comedy
stunt on a motorcycle.
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Mary Carr, Kenneth

Harlan and ZaSu Pitts

in a bit of action

from “The Re-Crea-

tion of Brian Kent,”
the new Principal

Pictures production.

Miss Pitts has a

unique role as

“Judy” in the pic-

ture.

RIGHT Pola Negri
as she appears in her

latest Paramount pic-

ture “The Charmer”
directed by Sydney
Olcott. Miss Negri
plans a trip to Eu-
rope to visit her
mother, the first in

two and a half years

upon completion of

this picture.

Director Fred Jackman (at the head of table} and bis company
on location, making a new “Rex” picture, starring “Rex,” the
equine star. Pathe will distribute it, as they did the recent pro-
duction, “King of Wild Horses.”

Pauline Garon, who has just signed a contract with
Warner Bros, to appear in “Rose of the World.” She
has a flapper role in the adapted Kathleen Norris
novel. She is regarded as one of the most popular
of the younger set in filmdom.

Mickey Bennett, him-
self, who has just

heen secured by Ed-
ucational Exchanges
to appear in their

Juvenile Comedies,
and will play leads

n’ everything.

R 1 G H T—A school

children’s matinee at

the Virginia theatre.

Champaign, 111. , at

which 3100 attended
the showing of D. W.
Griffith’s “America”
being distributed

through United Art-
ists.
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Lessers Enter Theatre Field
With Playhouse, Great Neck

Long Island Location Is Best Entertainment Centre—Fox Makes Three
Versions of Stage Play “The FooF’

By JOHN S. SPARGO

New YORK, March 10.—Irving Lesser, vice-president of Principal

Pictures, last Thursday opened his own recently purchased picture

theatre in the east. And this brings to the front again, stronger than
ever, a rumor that has been current in the industry for the past year.

This rumor was to the effect that the Lesser interests were contemplating
the establishment of a chain of theatres in the East along the line of the

West Coast Theatres.

The theatre purchased by Irving Lesser
is situated at Great Neck, one of the

best entertainment centres on Long Is-

land. By many here this purchase is

looked on as a verification of the rumors
of a plan for an eastern chain, although

no official verification can be had of the

plans of the Lessers.

The theatre is known as the Play-

house, a new house opened about two
months. It has a seating capacity of

1,250 and was built at a cost of $450,000.
* * *

“The Fool,’’ the William Fox pictur-

ization of Channing Pollock’s great stage

play, will be the attraction to follow

“The Man without a Country” into the

Central theatre, and the presentation will

settled a question that has been causing

a lot of guessing among the talent.

Harry Millard was the director chosen

by Mr. Fox to make the picture and the

work consumed a period of about five

months. During this time nearly 500,000

feet of film was shot, and Mr. Millard

himself cut this down to about twelve

reels.

Later Hettie Grey Baker, Fox scen-

ario editor, took the original footage and
made a version of “The Fool’ quite dif-

ferent from that left by Mr. Millard

when he had finished cutting.

Channing Pollock, author of the stage

play, was then called in and made a third

version, quite different from either of the

other two, thus giving the Fox people

three different “The Fool” pictures to

choose from as the one to use.

This has been fairly well known for

some time among the Astor House tal-

ent, and there has even been some wa-
gering as to which of the “The Fools”

would see the light at a Broadway pres-

entation.

The inside information is that both the

Millard and Hettie Grey Baker versions

will be shelved and when the picture

opens at the Central theatre, the Chan-
ning Pollock version will be the one
shown.

* * *

On Tuesday evening, March 3, Bebe
Daniels, Paramount star, was featured

as the leading attraction on Hugo Risen-

feld’s Rialto theatre radio program,
broadcast direct from the studios at the

Rialto theatre over radio station WNYC.
Her appearance marked the beginning of

a new plan in radio broadcasting, a plan

by which famous screen artists are to

be on every Tuesday evening concert
arranged by Mr. Riesenfeld. Thousands
of letters applauded Bebe’s initial effort,

which was a short discourse on “cloths

and colors for the movies.”
Riesenfeld is highly enthusiastic at the

reception accorded Bebe and announces
Ernest Torrence as the screen artist to

be featured on his program for Tuesday
evening, March 10.

* * *

Ernest Torrence arrived in New York
last Friday from Hollywood for an im-

portant part in “Night Life of New
York” which Allan Dwan has begun to

produce at the Paramount Long Island
studio. Dorothy Gish and Rod La Roque
are other featured players.

George Hackathorne and Helen Lee
Worthing have important roles and it is

expected that the cast of principals will

be completed this week. George Webber,
recently returned from Paris where ' he
photographed Gloria Swanson in

“Madame Sans-Gene,” is the camera man
for this new Allan Dwan production.

* * *

A twenty year record as the most con-
sistently villainous person in motion pic-

tures went to smash yesterday when
Paul Panzer, dean of the screen villains,

was cast to play the role of “pal” to

Richard Dix in “The Shock Punch,”
Dix’ latest starring production for Para-
mount.

^ ^ H*

“Lena Rivers,” the Whitman Bennett
production, which is shortly to reach the
screen, via Arrow Pictures Corporation,
was given a trial showing at the Picture-
house, Pelham, N. Y., on the evening of

March 2. W. E. Shallenberger, president
of Arrow and Whitman Bennett, the pro-
ducer, headed a party of guests at the

premiere. Reports are the audience on
this occasion were particularly delighted
with the production.

* * *

Herbert Brenon and his unit engaged
in the production of “The^ Little French
Girl” returned Thursday from Bermuda
whither they went in quest of “atmos-
phere” some weeks ago. Alice Joyce,
Mary Brian, Esther Ralston, Neil Hamil-
ton, Anthony Jewett, Marie Marjoroni,
Paul Doucet and the technical staff com-
prising in all thirty members were in

the party.
* * *

Patsy Ruth Miller has been signed by
Warner Brothers for five years. Her
first screen vehicle will be “Rose” in

“Rose of the World,” Kathleen Norris’

world famous story. Work will begin
this week under the directorial eye of

Harry Beaumont.
Patsy Ruth Miller’s two most recent

pictures were Universal Jewels, “Head
Winds,” in which she played the lead

opposite House Peters and “Lorraine of

the Lion.” Miss Miller first came to

fame in the female lead of Universal’s

“The Hunchback of Notre Dame.”
* *

Who is the 1925 vampire?
Does she live in New York?
The Fox Studio is searching for an

up-to-date vampire to sign a moving pic-

ture contract. J. Gordon Edwards, the

director who successfully staged Theda
Bara pictures, is daily making tests.

The young woman selected will be
placed under immediate contract to pose
in Hollywood. Her first part will be the

war vampire in the picture version of the

stage play, “Havoc.”

Kissing Scenes Will
Not Boost Sale of
Film Say Theatre Men

{Continued from page 34)

the others was halftone cut of the hero. I believe
the style of paper can be improved on quite a lot.

F. E. Moore, Liberty theatre, Lakeview, Mich.:
Confine advertising more to the picture and less
to the producer and director. Cut out the flaring,
glariiig. misleading press sheets and tell us ex-
actly what a picture is, so that we will not be
afraid to u.se it.

W. C. Jones, Palace theatre, Tuckerton, N. J.:
To follow picture and have the human element
punch, lay more stress on the author where pic-
tures are made from good novels.
Joseph Dondis, Strand theatre, Rockland, Me.:

Better service.
H. J. Ladcke, T.ndcke theatre, St. Peter, Minn.:

The party who selects the scenes that are taken
for paper should use better judgment and cut out
so much of these kissing scenes. It seems about
60 per cent of posters are soch scenes and per-
sonally cannot see why they are used, as it brings
too many of the plays to look too much alike and
t(» sexey for any drawing power. This class of
pictures or posters are all right for a few but
not for majority of patrons in the smaller towns;
Have watched this closely and hear the comments
to justify my above opinion. In closing will say
more care should be used to cover story without
the mushy, kissing posters. I like it in its place
but not to draw patrons.

L. R. Moore, Roma theatre, Columbus Grove,
O. : Some producers fail to show on their paper
the proper kick that happens in a picture. Make
the paper snappy and do not show so many scenes
of kissing and embracing. The more action a
poster shows the bigger the amount of money
at the box office.

E. O. Weinberg, Rialto theatre, Lockport, N. Y.

:

Made cheaply with idea of giving distributor a
profit. Cost is brought down but distributor
charges a profit on this department. Fourteen by
36 insert cards can be made on paper instead of
cardboard and reduce price to 8 cents instead of
25 cents. Trailers should be furnished free of
charge to exhibitor.

F. Schlotterbeck, Elph theatre, Altamont, III.

:

Less display of just star photographs and more
scenes of what is really in the picture that in-
terests, namely action, novelty twists, heart in-
terest, adventure and romance. Posters sell amuse-
ment and the average showgoer walks by just
posing. Action seems to arrest attention today.

P. G. Estee, S. T. theatre, Parker, S. D. : That
for a year they do not make a one or a three
with a love clinch or a knockout blow being ad-
ministered. Some day they have got to come to
the point of taking back slides, cuts and paper
in first class condition at a discount of say, 50
per cent.

H. A. Brumund, Lyceum and Princess theatre.
Thief River Falls, Minn.: All suggestive scenes
should be cut out. In most cases they are not as
bad in the picture as they are on the paper and
I prefer a good scene instead of a picture of
the star .

M. J. Babin, Fairyland theatre. White Castle,
La. : Haven’t any to suggest.

Julius M. Schmidt, Grand theatre, Breese, III.:

Cut out all the flashy or loud stuff and print only
posters that will catch the eye of a real man
or woman. Try to build up and not tear down.
Harry McClure. Strand theatre, Emporia, Kan.:

Famous Players are woefully weak on the H by 14
photos they furnish. Believe these could be im-
proved greatly, even if necessary to charge more
for them. First National and United Artists 11
by 14 photos are much better. First National and
Famous Players’ press sheets are excellent and
their mats are always first class. Balance of paper
consider very good, but believe all companies
should get out more block stuff on outstanding
productions, such as “North of 36.” "Abraham
Lincoln,” “Sea Hawk,” “America,” etc. Should
furnish a line of paper as used by pictures that
are roadshowed.

H. M. Face & Sons, Elmac theatre. Maple
Rapids, Mich. : All paper should run true to the
subject matter of the picture and not be so mis-
leading. No paper should be put out that would
lead patrons to suppose the picture to be a trifle
shady when it is not. False impressions never pay.
Edwin Lake, Lake theatre. Baker, Mont.: None.
E. N. Oxton, Star theatre, Bracketville, Tex.:

Use scenes on paper taken from picture adver-
tised.

A. Bendslev, Community theatre, Wellesley
Hills, Mass.: That Famous Players-Lasky Corpo-
ration institute a trailer service, if not free or at
cost, at a reasonable charge. Nearly all the other
important distributors furnish them free, why not
the most important one at a price ?

N. M. Emmons, Eagle theatre. Eagle River,
Wis. : Think if price was made more reasonable
more would be used to the advantage of both.

Mid-West Quits Board
(^Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA, March 10.

—The Mid-West Film company has with-
drawn from the Film Board of Trade here.

No reason has been assigned for the with-
drawal.
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2 Chicago Suburbs in Midst
of Heated Blue Law Fights

Announcements Made That Millions of Dollars Will Be Invested

in Theatres If’ Sunday Performances Are Per-

mitted—Clergy Against Opening.
In Evanston and in Oak Park, two Chicago suburbs, they are fighting in

the open these days. The bone o£ contention is Sunday opening and not

until the April election will peace and quiet have been restored in the two
cities.

Neither town has had Sunday shows, although Oak Park, twice before,

has voted on the subject. Strange though it may seem the theatre men are

not responsible for the drives. Business men’s associations, realizing that

Chicago theatres are taking business from both Evanston and Oak Park,

are sponsoring the campaigns.

New Theatres Would Rise if Shows Were Permitted

It is understood from reliable sources that should the advocates of Sun-
day shows win in either or both cities, prominent theatre owners should
stand ready to invest millions of dollars in the erection of new houses.

Some time ago it was reported that Balaban & Katz would build in Evan-
ston if the ban on Sunday performances were lifted. One of three com-
panies—Balaban & Katz, Lubliner & Trinz and Ascher Brothers—un-
doubtedly would build in Oak Park.

Women’s Unit Takes

“Dig” at Censor Bill

{Special to Exhibitors Herald)

KANSAS CITY, MO., March
10.—The Women’s City Club here,

one of the largest women’s organ-
izations in the state, through its

motion picture committee last

week, took a “dig” at sponsors of

the censorship bill, now in the

hands of a committee. It was
adopted at a special meeting of

the committee that:

‘Be it resolved that the motion
picture committee of the Women’s
City Club of Kansas City go on
record as being opposed to politi-

cal censorship in the state.”

Mrs. Eleanor Walton is chair-

man of the committee.
There is grounds for the belief

that Gov. Sam Baker will not sign

the bill should it be passed by
both houses.

Loew Discloses Plans
for Five Million-Dollar

Houses in Dixue Cities
(Special to Exhibitors Herald)

ATLANTA, GA., March 10.—Marcus
Loew, head of the big Loew amusement
interests, who arrived in Atlanta Friday
for two days, announced plans for the

construction here of a theatre to cost

a minimum of $1,000,000. The new house
will be known as Loew’s State and will

be similar to the New Orleans theatre

he is building.

It is understood it will be a combina-
tion vaudeville and motion picture house
and that it will be managed much like

Loew’s Grand here. Ed Schiller, per-

sonal representative of Mr. Loew, de-

clared the theatre will be begun this

year.

Mr. Loew also announced that he in-

tends to spend at least $5,000,000 in the

south within a short time in the con-
struction of five theatres, including the

one in New Orleans, one in Birmingham,
the Atlanta house, another in Richmond
and the fifth in Norfolk. He was met at

the Terminal station by the mayor and
other prominent Atlantians. The chief

feature of the entertainment program
was a banquet in his honor at the Bilt-

more hotel, attended by several hundred
prominent citizens. Speakers included
the Governor of Georgia, heads of the

three daily papers, representatives of

civic organizations and members of the
film and theatrical contingent.

Ad Contracts to Pay
M.P,T,0. Units' Revenue

(Special to Exhibitors Herald)

KANSAS CITY, MO., March 10.—“A
city association in every city of consequen-
tial size in Western Missouri.”
That is the slogan of the M. P. T. O.

Kansas and Missouri. C. E. Cook, business

manager, left Monday for St. Joseph,
Springfield, Moberly and Joplin, where city

organizations will be perfected. At St.

Joseph, where the city unit already is or-

ganized, officers will be elected this week,
to be followed by the organization of city

bodies in the other above named cities.

The units will function individually as
chapters of the M. P. T. O. K. and M. Ac-
cording to present plans advertising con-
tracts will be furnished the city bodies by
the M. P. T. O. K. and M., in order that

revenue may be derived to finance the
chapters.

In both cities the Sunday opening cam-
paigns are overshadowing all other issues

which will come before the voters on April

7. Opposing forces are carrying advertis-
ing in the local papers as a part of their

campaigns. The news columns are full of
arguments pro arid con.

Here is what a Northwestern university
professor (Evanston) thinks of Sunday
shows

;

Prof. William L. Bailey of the depart-
ment of sociology : “Sunday movies should
be regulated,” the professor said, “and we
should see to it that only films of the
highest class are shown. Every legitimate
interest can be safeguarded and the com-
munity morals will not suffer if the the-

atres are open on Sundays. The question
must be viewed broadly.”

Clergy Is Opposed
From their pulpits Oak Park ministers

had this to say

:

The Rev. Merle N. English, First Meth-
odist Church.—“The plan means the com-
mercialization of Sunday. It tends to break
down the Sabbath as a day of quiet and
interest in religion.”

The Rev. John S. Cole.
—

“I think it is

a good policy to keep the movies out.

We’ve got a quiet little place here and I

believe that most of the people would rather
spend a quiet Sunday evening at home.”
The Rev. Bertram G. Swaney, Boulevard

Methodist Church.—“I am not in favor
of Sunday ‘movies’ and I believe that young
people of my church are not. This agita-

tion is the work of motion picture inter-

ests.”

The Rev. A. Gordon Fowkes, Grace
Episcopal Church.—“Sunday movies are un-
dignified. It would bring a new element
into our town that would not be of the

best. It will mean the end of the Oak
Park we knew.”
The Rev. F. S, Derry, Fourth Congre-

gational Church—“I am not only op-
posed to Sunday ‘movies,’ but every-day
movies. No Christian should favor them.”
The Rev. O. A. Geisemann, Grace

Lutheran Church.—“My church is not tak-
ing any part in the discussion. I believe
that it is a matter for the individual to

decide. I do not believe in any blue laws
that would legislate people into church.”

Foreign Director Signed
{Special to Exhibitors Herald)

IIOLLYWOOD, March 10.—Benjamin
Christianson has been placed under contract
by Metro-Goldwyn-Mayer and has gone to

the company’s Culver City studios in Cali-
fornia. He will confer there regarding his
first picture with Louis B. Mayer, vice-
president in charge of production. Direc-
tor, story writer, actor and theatre man-
ager, and still in his late thirties, Benjamin
Christianson rivals other foreign directors
who have become fixtures in American pic-

tures.

20,000,000 Women Endorse Fox Play
NEW YORK.—National women’s organizations

with combined memberships of more than 20,000,-
000 women went on record through their national
officers as approving the new William Fox epic,
“The Man Without a Country,” in its second
month at the Central theatre.

Valentino Is Again Mad at Paramount^
Report Star May Join United Artists

LOS ANGELES, March 10.—Rudolph Valentino is again mad at Famous
Players-Lasky Corporation following an argument over the director for his
next picture. Valentino last week halted preparations on this picture, and it

appears as though Famous was willing to terminate the contract. The star,

according to reports, will go over to Joseph M. Schenck, head of United
Artists.

It is understood that the split between the star and J. D. Williams, head
of Ritz-Carlton which was producing the Valentino pictures for Paramount
distribution, came when Valentino is said to have learned that Famous was
financing his pictures. Paramount, it is said, sent a man to the lot to supervise
production and Valentino refused him admission to the set.

Further trouble was created, it is said, when Valentino employed Alan Hale
to direct “The Hooded Falcon.” It is said that Mr. Williams did not approve
of the selection.
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The “Oldest” Exhibitor Whose
Career Has Just Begun

/. ff . Rodgers Is the Subject of the Last of Loughborough’s Series of
Articles on American Shoivmen.

By J. M. LOUGHBOROUGH

C AIRO, ILL., March 10.—Proudly proclaiming himself the “oldest

motion picture exhibitor in the United States,” I. W. Rodgers, of

Cairo, 111., who, in partnership with his wife, runs a chain of twelve
theatres in Missouri and Illinois, and has an interest in many others, says
his “career” as a showman in the silent drama has just begun.

<<T’ve been successful,” he adds, “but I

A attribute most of my success to my
wife. She can tell a good picture just like

a hunting dog can point quail. She’s a

marvel—a genius, and so I have her do
all of the booking and buying, while I

handle the exhibiting end of our fine

partnership.

“I never know what we are going to

have until a couple of weeks before the

showing. Then I rip loose with the ad-

vertising, publicity, bill posting, and I do
these things on a large scale. To any
exhibitor who is a married man and wants
good pictures for his house I would say,

‘Let your wife do the booking.’ Women
have an unusual aptitude for picking good
pictures in advance. And why shouldn’t

they? After all, isn’t it the women who
are the great patrons of motion pictures?

Don’t they have their children or their

husbands or brothers or mothers or sweet-

hearts take ’em to the shows? And don’t

they have a whole lot to do with public

opinion regarding the pictures?”

Mr. Rodgers bases his claim to being

the “oldest exhibitor” on his statement

that he first began showing pictures in

New Orleans in 1896. He now is 48 years

old. When he went into the game he was
“just a kid,” as he expresses it. His part-

ner was W. T. Rock, father of the suc-

cessful Rock of Vitagraph. Rodgers had
been running nickel-in-the-slot phonograph
places when Mr. Rock came along with the

idea of opening a picture house. The
films then were fifty feet long and were
run through a “sausage mill.” Three of

these fifty-foot films were shown for 10

cents, and the number of shows a day
depended on the speed at which they could

be sent through the “mill.”
* *

The receipts were relatively large and
Saturday and Sunday were the “cleanup”
days. The first projection machines owned
by Rock and Rodgers looked like weaving
machines. As the film became longer it

was run into a bag or a box. Then came
the one-reeler. The biggest receipts for

Rock and Rodgers in one day at New
Orleans were $623. This was during
Mardi Gras, when they showed to 6,230

people. Everything was on a roadshow
basis then. The exhibitor traveled around
with his stock in trade. Rodgers advocated
sticking in one place.

“This was after I had traveled a whole
lot,” he said. “A woman went ahead for

me and did the booking. Then I followed
with the show. The crowds wouldn’t come
around the first night. They thought it

was a stereopticon show. But when they
heard from others that the pictures really

moved they would storm the box office.

The business certainly was in a ‘wild cat’

state then. Shows were overlapping one
another and much confusion resulted. For
this reason I advocated stationary shows,
with the booking to be done on a circuit

basis. Other exhibitors called me ‘vision-

ary.’ They seemed to have the idea that

the picture game would ‘peter out.’ They
said it was a novelty and their one idea
was to clean up in a hurry. I made $221,-

000 out of my shows, invested it in the

hotel business, lost it and then got to a
substantial business in the show game when
the rental basis was started.

“But it was not until after my marriage
that my real success started. And the

same goes for any other man who has
prospered. Throughout my work as an
exhibitor I have followed three set rules

for success. These are:
“(1) Knowing how far to advertise and

vohen to stop.

“(2) A fixed policy for all of my houses.

On certain days my public wants certain

shows. For instance, Mondays and Tues-
days, society plays, Wednesdays and Thurs-
days, mixed shows; Fridays and Saturdays,
Westerns. The motion picture public goes
shopping for pictures. Give them what
they want on the days they want it.

“(3) Politeness in the theatre and par-

ticularly at the doors. People don’t have
to go to shows. They have to eat. But
when they come to your theatre they feel

that they are spending their money on
pleasure, and they want a pleasant atmos-
phere.”

* * *

“Good projection and a clean theatre are

essentials needless to dwell upon. Having
the box office employe get acquainted with

the patrons and greet them cordially—by
name where possible—is a big asset. It

creates a personal interest in the house
as well as the show.”
The Rodgers chain of theatres consists

of the following;
CAIRO, 111.,—Gem, Kimmel, Bijou,

Opera House.
CARBONDALE, 111.,—Barth and Grand.
CARRUTHERSVILLE, Mo.,—Liberty

and Dixie.

ANNA,I11.,—Yale and Lyric.

POPLAR BLUFF, Mo.—Criterion and
Jewel.

Mrs. Rodgers is well known to film

people in the St. Louis territory. She is

a shrewd buyer as well as a good picker

of pictures with box office value. At the

same time she doesn’t object to paying big

prices for pictures that will bring big re-

turns. Before her marriage to Rodgers
nineteen years ago she was Miss Grace
Sawyer, of Clarksville, Tenn. She has one
son, Carson, who is attending the Western
Millitary Academy at Alton, 111.

“And that boy is going to be an exhibi-

tor,” said Rodgers. “I have great faith

in the future of pictures. I believe we are

standing on the threshold of great things.

My boy will inherit these things.”

Rodgers is a member of the national

board of the AI. P. T. O. A.
;
president of

the M. P. T. O. of Missouri and holds
many other responsible positions in the

field of motion pictures.

Theatre Loot Brings 5 Years
ALBANY, N. Y.—Found guilty of grand lar-

ceny in the theft of money and a diamond ring
from a woman in Mark Strand theatre here,
Thomas Ross was sentenced to five years at
Dannemora. Herman Vineberg, house manager,
instructed ushers to watch out for men seen
changing their seats more *han once during the
show.

Censor Law Would Go
Hard with Shakespeare

The picture that brought forth
the decision was “The Deadwood
Coach,” Fox production featuring
Tom Mix. Circuit Judge Ira Ry-
ner had rendered a decision re-

straining the city of Chicago from
interfering with the show. The
decision was reversed with the

opinion that “where . . . the shoot-
ing of human beings is the essence
of the play and does not pertain

to the necessities of war nor to

the preservation of law, and thus

becomes murder, the picture may
be said to be immortal.” The opin-

ion confirms the contention of

city censors.

By the same decision handed
down by Appellate Justices Tay-
lor, Thompson and O’Connor that

a picture based on murder is “an

immoral picture” the filming of

Shakespeare’s “MacBeth” would
fall into the definition of Im-
moral films.

Truog Joins Laemmle,
Price Put in Philly,

in Sales Staff Shift
{Special to Exhibitors Herald)

NEW YORK, March 10.—Outstanding

among the host of transfers, promotions

and negotiations that Carl Laemmle has

effected in the Universal sales organization

recently is the acquisition of W. E. Truog

as assistant sales director for the territory

in and around St. Louis, Omaha and Des-

Moines. Another important shift is the

transfer of Walter J. Price from manager

at Washington to a like position at Phila-

delphia, replacing M. V. Landow.
His place in Washington is taken by Mr. Ep-

stein, just promoted manager from the New Ymk
Exchange. Ely Epstein, no relation of M. Ejv

stein, who has been in the Philadelphia office and

in the home office during recent years, has been

advanced to assistant to Price. Lou Hess has

been promoted from manager of the Portland

office to St. Louis manager. James Shea of the

St. Louis office, is the new assistant to Hess.

George E. Jackson takes Hess’ place as head of

the Portland office. Julius Singer, manager of

the Albany offices, has been called into the home
office for an important position in the sales pro-

motion department. His place at Albany has been
taken by S. Wittman, formerly of the Philadel-

phia office. H. Harsha has become manager in

the Sioux Falls office while up in Canada, R. A.
Scott, formerly manager of the Vancouver office,

has been promoted to be Western manager for

the Canadian territory. In Calgary, C. R. Dippie
has taken over the reins of management. H. C.

Borger, of Cleveland, is now assisting manager
of that exchange, and Harold Weinberger, of

Pittsburgh, has taken over a like position in the

Pittsburgh oflfice.

Inee Publicity Man
Turns to Free Lance
{Special to Exhibitors Herald)

NEW YORK, March 10.—Louis P.

Kramer, for sometime Eastern press rep-
resentative of the Thomas H. Ince stu-

dios and the only person now employed
in a publicity capacity for the late pro-
ducer, has resigned to found a motion
picture and theatrical service business.
Publicity and advertising men associated
with him, including Murray Craner, of

the New York American, and Robert
Bolton, advertising display manager of

the Consolidated Gas Company of New
York.
He made an enviable record in hand-

ling Mrs. Wallace Reid’s personal ap-
pearance tour throughout the United
States and Canada in conjunction with
her. anti-narcotic film, “Human Wreck-
age,” and “Broken Laws.”
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fTHE THEATRE
\Q^4J)epcaiment of Practical Showmanship

PERSONAL TO JOHN HAMRICK
Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is ' granted exhibitors by the
“HeraldV herewith.

THE THEATRE FAMILY

T he theatre is unlike any other business
institution in its influence upon those

who are of it. Spending the major por-

tion of our waking hours in the playhouse,

we necessarily sacrifice something of the

home life which is so important to human
welfare. As a natural readjustment, we
make the theatre a home.

It is just that to all who labor here for
your amusement. We are a big family,

living harmoniously together, perhaps a bit

more harmoniously than most families. We
live our work. We take pride in our busi-

ness home and we strive to make it per-

fect. Thats just another of the unwritten

reasons why the motion picture theatre has

developed as it has.

MORE GOOD PICTURES
A NNOUNCEMENT is made that Ex-

HiBiTORS Herald shortly will supply us
with the sixth semi-annual edition of “The
Box Office Record.” This is good news
for us and for you.

Every six months this volume is sent

to Herald subscribers, giving them the

public reaction to the pictures of the period

as unmistakably indicated in terms of pat-

ronage. With this information, we are
enabled to present many of the finest pic-

tures obtainable at an admission price

almost ridiculously low in consideration of
quality.

More good pictures for you, at the same
old price. That’s good -news, isn’t it?

INAUGURATION FILMS
AII^E are proud of our service to you in
* •' showing you pictures of the presi-
dential inauguration almost as promptly as
the telegraph wires brought news of it.

We consider the theatre fulfilling its high-
est destiny in a service of this land.

What these pictures mean to the adult is

sufficient. What they mean to the child is

of infinitely greater importance. Today
the growing, learning youth knows his
country and its chief figures as few
privileged individuals ever knew them be-
fore the advent of the screen. He is a
better citizen later on for this advantage.

(Turn to page 45)

Replying to

^‘What Is It

All About?”
MR. JOHN HAMRICK,
Blue Mouse Theatre,
Seattle, Wash.

Dear Mr. Hamrick:

The staff of “The Theatre” met in

closed session last week, when the first

copies of the HERALD came from the

press, to read and discuss your article

on page 24. The vote of thanks result-

ing is forwarded herewith.

In your article you set down as well

as they may be set down the basic mo-
tivants of those who operate this de-

partment in the physical sense and those
whose contributions sustain it. For this,

thanks; and for the ability and courage
to state the case as you did, congratula-

tions.

You know that this department is

made up almost wholly of contributions

from exhibitors, of course; but you may
not know that these contributions, with-

out exception, are voluntary. There is

a standing invitation to everyone to par-

ticipate in this cooperation, but no indi-

vidual invitations are issued and no in-

dividual’s support is specifically so-

licited.

As a consequence, those who have be-
come contributors to this quietly con-

ducted forum make up an uniquely con-

stituted body. It is a body of men
working unselfishly and without reward,

developing the theatre science steadily

for themselves and whosoever may feel

disposed to profit through their toil.

These exhibitors are men who have
learned the lesson you state at the close

of your article, that: “Until we wake
up to the realization that we must elim-

inate all envy, malice, hatred from our
systems so we will have plenty of room
for the biggest thing in life—Happi-
ness—we will grope in the dark.”

There is no envy, malice or hatred
in the man who gives his ideas to his

fellow men. There is in him, instead,

and you can depend on it, that Happi-
ness which you say is what it is all about.

There is room for it, reason for it, and
it cannot be absent.

Just thought you might feel, as it is

easy to do, that there were not many
such in this business. That is a mistake.

They only seem few, because they make
so little noise in doing the good they do.

Yours very truly,

W. R. W.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Storin Window Sells

Pictures and House
HARRY F. STORIN, Leroy theatre,

Pawtucket, R. I., writes:
I will describe the most unique exploita-

tion stunt it has been my pleasure to
execute.

The entire photograph is that of a win-
dow display in one of two large windows
that grace the front of the local public
utility corporation building. They were
having a “Better Window Lighting Cam-
paign” among merchants and placed a box
frame in their own window and therein
displayed several articles of merchandise
from local merchants, whose attractiveness
was augmented by use of better lighting.

I got in touch with an executive of the
corporation and he sort of fixed it with the
particular department in charge of the win-
dow lighting. My argument was that the
theatre represented the highest form of the
effectiveness of light.

In the box frame is an exact replica of
our proscenium arch and stage, including
even the cloth used in the set. Note the
organist, orchestra rail, silhouetted patrons.
The floor of the box frame was covered
with grey velvet, with a purple runner
from stage to front of frame, sides are
grey velour drapes and back is a vivid
red velour. To left of stage is original
dome drawings by architect, small cutout
of 11x14 cards on current or coming at-

tractions. To right is card on “Yolanda”
and small 11x14 title card cutouts. On the
floor down front are several representative
specimens laid on white doilies with de-
scriptive card behind, as follows:
“700 tons of steel,” “35 miles electric

wire,” “25,000 lamps,” “sample switch-
board,” “crystals made in Austria,” “two
million brick,” “30 electric motors.”
The large frame in center, resting against

box, is a gilded matrix of the story of the
opening of the Leroy. This was presented
to the Leroy theatre at the opening by the
general manager of the local newspaper.
A small card called attention to this. This
of course fixed me okay for a story about
the whole layout in the paper. The cards
down front are mounted photographs of
different sections of the theatre and views
during construction.
The window caused no end of comment

and I took many bows. It was not only
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I . Actually Stood Up
? jd and Cheered It—
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THE DIXIE
HANDICAP

Direct From a Sensational Run at the N. Y. Capitol

tils DAYS STARTING TODAY
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THE REEL NEWS
Charles Ray in|

.["Dynamite Smith’’

• COLMA>

Meadows
Master Washer'^AN Lr.

Y:

TOP: Ads concerned in Thomas S. Daley’s letter, printed in this issue. LOWER
LEFT: Four ads mentioned by Cliff Lewis in his letter. RIGHT CENTER: Harold
Barnes’ card for “The Lady’’ and complimentary ticket to Regun theater, Harlem,
N. Y. LOWER RIGHT: E. S. Holland’s house organ, described in his letter.

good advertising of attractions but it car-
ried a message of educational value, the
main emphasis on the duplicate picture
screen

:

Presenting

THE LEROY
A Pawtucket Production

thus showing that the “hometown boys”
accomplished somethin,g.

Will have to sign off now. First Friday
of Lent and naturally am feeling “not so
good” over the total tonight.

The photograph of Mr. Storin’s re-

markable window display is reproduced
on another page.

Bettersworth’s
at It Again

J. W. BETTERSWORTH, Istrione
theatre, Jackson, Miss., writes:

Fearing you would not have your usual
run of bad luck on Friday (see date line)

I have taken it tipon myself to aid the

gods in dishing out a little of the same by
writing you a letter. I know that you have
been congratulating yourself, thinking me
dead, but like the cat I always come back.

I have always wanted to write a clever

little play, and when I saw that nobody
would stop me I set about turning out one
that would startle the American public.

The play, I think, is delightfully American
and will be a great lesson in history to

the vast army of foreigners that is now

among us. Tell me candidly, do you
think it is a masterpiece?

I must say here that my success in this

undertaking is due entirely to the inspira-

tion that came upon me after reading sev-

eral articles by Mr. Coppock. I think it is

a great improvement upon the usual thea-

tre presentation because it does away with
the practice of giving away groceries.

If you use this little one-act play don’t

mention anything about Mr. Coppock’s
former attempts, because I would not want
to make him feel bad,
Mr. Bettersworth’s play, which may

be adapted for use in presentation of
practically any Western production, is

printed, with illustration, by the play-
wright, on another page.

Holland Describes New
House Organ Feature

E. S. HOLLAND, Grand theatre, Lin-
coln, 111., writes:

We publish a Reel News every week and
have just added a column under the name
of “For Your Information.” We secure
news for this column from your “What
the Picture Did For Me” department and
newspaper opinions.

We are wondering if you publish every
so often a complete record of reports that

you publish weekly under the above title.

If you do this it will be fine for me and if

you don’t I thought I would suggest it and
it might be worth consideration.

I am going to send you reports on all

the pictures we play.

Mr. Holland’s theatre paper is par-
tially reproduced upon this page. Re-
ports accompanying his letter will be
published in the report department next
week.

Semi-annual republication of reports
under the picture tit'e headings is made
in “The Box Office Record,” the March
edition of which is now in process of
preparation.

Dinsmore & Son
Tell Policy
DINSMORE & SON, Majestic the-

atre, Weiner, Ark., write:

Our best move yet was in having com-
plete monthly bulletins of our programs
printed, giving name of feature and star

with a comment pertinent to each subject,

not forgetting to give the names of the
short subjects and their stars. These are
mailed, handed out and distributed by car-

rier and have met a popular approval.
A request to “Please Keep for Refer-

ence” is at the top of each bulletin and we
believe every home in our territory has one
to refer to and we know it has helped
business.

One program each month is selected for

extra exploitation and _we give it more
room on the bulletin, and as we select one
that we know will please the majority we
ha\e a larger attendance that night.

Dinsmore & Son’s bulletin is repro-
duced on another page.

Lewis Exploits
Via Ether
CLIFF LEWIS, Strand theatre, Syra-

cuse, N. Y., writes:
Am enclosing more newspaper advertise-

ments used by yours truly on two of our
feature productions.
The photo enclosed is Cliff—the Strand

announcer. Oh yep, I, or rather we, the

Strand, have gone into this radio broad-
casting. We are on the air regularly, every
Friday evening and Wednesday noon.

In order to make our radio programs a
real Strand feature we do our own an-
nouncing. Can’t everyone talk at once,

so the boys wished the job on me.
Our station is WFBL, the Onondaga

Hotel, Syracuse.
Mr. Lewis’ ads are reproduced upon

this page and a photograph of Mr.
Lewis addressing the microphone on
another. (Anybody heard him?)

Daley to Return to

Old Neighborhood
THOMAS S. DALEY, Schine The-

atrical Co., Gloversville, N. Y., writes:

I am sending herewith a few more sam-
ples of our newspaper ads, teasers, and a
few heralds and throwaways that I have
used recently.

The herald on “The Dixie Handicap”
was used as a house-to-house medium and
also tucked in the various racing dope
sheets on sale at the newsstands.
This will probably be my last from this

source that you will receive, as I am re-

turning to Toronto to take over the Tivoli,

a big downtown house. I will shoot you
some stuff from there.

Mr. Daley’s race herald and other ex-
hibits are reproduced on this page.
(Best of luck in the new connection.)

Shimon Continues
Copy Service
LOUIS C. SHIMON, Milwaukee the-

atre, Milwaukee, writes:
The Milwaukee theatre copy department
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[ANICE MEREDITH' TELLS
OF DAYS OF ‘76

)F RELAXATIOI

The Falls Theatre News
DeooleJ lo Ode Impnoemenl. Belter Photo Ployi and Their Pfeienlalton

The Thie^ ot Bagdad, Janice Meredith, The Tornado, The Golden Bed,

The Border Legion and G>ming Thru Available at The Falls During March

BeautyPr/zeWinner'^^

fispiaous Film Debut'.

I

“The Thief of Bagdad" Declared

Best Piaurc Ever ScheduJ

Exhibieion

March BulleBiit:S
grease ^cep for 'jacfcrence. MARCH 1*525.

Mon.&TtiC8.2.^3. “The Near Lady"

FrLdtSui. a.dl: 7. ‘The Eleventh Hoar"

Mon &. TttC8. 9.6i 10. "Rambliog Kid"

FrL & Sat IS. & 14. “The Real Adventiir0 ”p„;;*p„

Mon.Si TtteJi. lO.tc 17. ' Stepping Lively"

Fri.&Sat.SO.&Bl. "Look who ‘a berel" Tom Mil
in “Eyes of theEorest" Imperial Monkey comedy!

•Uon. ft Tt/cs. 23. ft 24. Here is the best story Gene
Stratton Porter ^-''TbeGlEL of theLlMRERLOST".

-a 'f

F/fi. & Sat. 27. ft 28. "Is Divorce a Failure?" with
Leah Baird and Onr Gang comedy "Back Stage.'*

Mon.^Tuea. 30.^31. "By Divine Eight" a splea*'

did picture for the family. "And Who’s HoUigan?"

This is os fine a lilt of plotores aaany theatre ever ran

and we are prondjjf them. 26ISS?105

""majestic THEATBE. WBl'iwr. Art'

BACKGROUND: Front page of first issue of E. E. Bair’s new paper, for the Falls

theatre, Cuyahoga Falls, O. TIPPED: Two pages from “The Movie Fan,” pub-
lished by Kenneth V. Woodward for the Penn-State Amusement Co., Uniontown,
Pa. BELOW: Bulletin described by Dinsmore & Son in their letter in this issue.

House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre, New

Haven, Conn.
BURNS, FRANTC H., Orlando Enterprises,

Orlando, Fla.

CRAIG, M. T,, Majestic theatre, Dresden,
Ont., Can.

DALEY, THOMAS S., Schine Amusement Co.,

Gloversville, N. Y.
EVELAND, EARLE, Twin City Opera House.

McConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
HAMBURGER, F. M., Circle theatre, Port-

land, Ore.
KOBLEN, M., Scout theatre, Oakdale, La.

LITTLE, T. L., Majestic theatre, Camden,
S. C.

MacLEOD, M., Wolverine theatre, Saginaw,
Mich.

MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre, Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. II., Orpheum theatre, Scotts-

bluff, Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon,
Ore.

SCHWIE, F. F., Duluth theatre, Duluth,
Minn.

SNYDER, E. A., Rialto-Virginia theatres,

Champaign, 111.

STIEFEL, S., Roxboro theatre, Philadelphia,

Pa.
STILES, J. II., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal

WILSON, T. S., Seelye theatre, Abilene. Kan.
WINTERS, EDWIN B., Heilig theatre, Se-

attle, Wash.
WOODWARD, KENNETH V., Penn-Stale

Amusement Co., Uniontown, Pa.

Entry of name in ^bove list signihes
willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre)

(City)

(State)

is bound to get itself mentioned in nearly
every issue of the Exhibitors Herald.
This time it’s Mermaid Comedies, Ben

Turpin and front page program copy.
Mr. Shimon’s new copy is printed in

the Copy Service column, and if any-
body else wants to get himself men-
tioned in this paper every week the very
best way in the world is to contribute
copy as good as Mr. Shimon’s.

Barnes’ Card
Got Action
HAROLD D. BARNES, Rialto the-

atre, Burlington, la., writes:
Enclosed is a mailing card I got good

results with in “The Lady.”
Mr. Barnes’ card is reproduced on

another page.

Service Copy
For Exhibitors

(Louis C. Shimon, Milwaukee theatre,

Mihvaiikee, sends the first three of the edi-

torials that follow.)

WHEN GUESTS BECOME
PATRONS

OUR guest for one performance, and
thereafter our patron.

New patrons at the Milwaukee are quick
to note the atmosphere of friendliness—the

earnest efforts on the part of every member

of the organization to anticipate the slight-

est wish of the patron and fulfill it.

This is the natural outcome of years of
successful theatre management and a staff

of employes that has grown up with the
theatre.

It is the spirit that identifies the Milwau-
kee as “The Theatre Unusual” instead of
merely a picture show.

MERMAID COMEDIES

NO one can resist Lige Conley, the high-
speed l)oy of comedy.

It’s all speed and chuck full of thrills.

There’s a laugh a minute and a few in

between in each of these Jack White pro-
ductions.

We’re showing Lige Conley in a Mer-
maid comedy today.

“It’s the Spice of the Program.”

MACK SENNETT COMEDY
Ben TURPIN in a Mack Sennett com-

edy!
There’s a roar a minute—when Ben’s in-

grown eyes and scrtibby mustache get into

action.

A good comedy in every sense of the

word—and an added attraction on the Mil-
waukee theatre program today.

(John IF. Creamer, Strand-Empire thea-

tres, Chillicothe, Mo., supplied the follozv-

ing copv, entitled “Lighting.")

LIGHTING

The Strand’s superb lighting system is

used on De Luxe showing to make your
entertainment more enjoyable.

On the De Luxe shows, such as tonight,

three men are on duty in our projection
room in order to handle the film, lighting

and other effects.

(Harry F. Storin, Leroy theatre, Paw-
tucket, R. L, sends the following copy,
headed “Nezvspapers," zvith the remark
that “This puts me in perfect.”)

NEWSPAPERS
'^HERE are newspapers and newspapers,

just as there are pictures and pictures.

We in Pawtucket are fortunate in having
such a splendid sheet as the Times.

It does much for the city and the com-
munity. It is a part of the daily life of the

city and we would miss the glance through
its interesting pages, though few of us

think of the pleasure of having such a news
organ.
You should read it thoroughly. Look

over the theatre ads. Never wait for some-
one to tell you it’s a good show. The ads
tell the truth.

On Saturday there is a special page car-

rying notes of the world in motion. The
Times takes especial pride in Jts theatrical

section. There’s something for you in every

line.

(Frankie M. Kadozv, Mikadozv theatre,

Manitozvoc, IVis., used the following edi-

torial in a recent issue of his theatre paper.)

CLEAN AS A WHISTLE
'T'HERE are times and plays that we show

that have no particular appeal to chil-

dren. We want to be frank in saying so.

(Continued on page 47)
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ABOVE: A touching scene
from J. W. Betterworth’s epic
production, “A Dirty Deal
From a Cold Deck.” (See let-

ter. )

LEFT: Cliff Lewis, Strand the-
ater, Syracuse, broadcasting
from Station WFBL. (See let-

ter.)

BELOW: Remarkable window
display tie-up by Harry F.

Storin, Leroy theatre, Paw-
tucket, R. 1. (See letter.)

A DIRTY DEAL
from
A COLD DECK

From the screen play

“Tessahelle, the Swineherdess”
by

J. W. BETTERSWORTH
BRILLIANT CAST

Teesabelle Gertrude Radish
Jake Lorimer ^Sylvester Ergle
The Sheriff Frank Fetish

LOCATION:
A log cabin way, way out in God's great

out of doors, including Arizona, miles and
miles from the little town of Hydraphobia.

TIME:
When yon golden disc (sun) hides tim-

idly behind the frowning silhouette of the

great mountain range and surrenders its

majestic realm to the goblins and devil-

devils of radio land who frighten the bad
little boys and girls and who tuck the

chickens to bed. About seven P. M. West-
ern time.

LATER:
The curtain rises. (The entire success

of this stupendous presentation depends
upon whether the curtain is up or down.)
The audience sees workmen arranging the

props and they offer suggestions as to

where certain articles would look best.

Curtain falls to denote passing of the

nineteenth century.

FIRST AND LAST ACT
Tessahelle, or “Tess” I shall call her, is

sitting on a rustic bench reading a copy of
“The Plastic Age” . . . she bows to the au-
dience and speaks to several persons that
she recognizes.
The drummer, after looking over the

cues, starts imitating the “Clop, clop, clop”
of an approaching horse and gets a big
hand from the house. He steps up on his

chair and addresses them, “Now my next
imitation ” He is cut short by a husky
cowman crashing through the door and
onto the stage.

The house is breathless as they see the
famous matinee idol stalk fearlessly to the
footlights and lightly tap himself on his
cerebum and medelum oblongatta to re-

move the dust and pebbles that come only
from a long hard ride. The people readily

see that he is a man of the out-of-doors.
JAKE (Looking out from under the

brim of his fedora)
—“Beg pardon, miss.”

TESS (Registering complete surprise)

—

“What!! Yooooooou here, Jake?”
JAKE—“Yes, Tessahelle, and, like Santa

Claus, I have had a long hard ride.”

TESS—“Why?”
(Male Voice from Gallery

—
“Isn’t that

just like a woman?”)
(Applause.)

JAKE—“Why—Why—WHY? My dear
little woman . . . ya would never under-
stand . . . the sheriff and his cronies are
hounding me like some wounded animal at

bay.”

TESS—“JAKE, you ARE an animal.”

JAKE—“Eh?”
TESS (eagerly)

—“You are a deer.”

JAKE—“Eh?”
(Pause to allow company to freshen up a

bit on their lines.)

JAKE (coming out of his state of coma-
tose, turning two handsprings and landing
upright at the side of Tessahelle)

—“Tess
. . . you must be brave . . . brave ... I

know that it will be hard for you to be
without me ... it would kill most women
. . . but I must FLEE . . . FLEE from
the SHERIFF and his BLOODTHIRSTY
pack . . . sometimes I think that I will

seek out some lonely New York cabaret

and end it all—all. (He takes a seat in the

corner and rests his head in his hands.)
(A low whistle is heard outside—or

backstage.)
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(Our heroine looks startled. “Hark!”
she commands, turning to Jake.)

(Jake harks—and spits.)

TESS—“It’s the Twentieth Century Lim-
ited running into an open switch.”

JAKE—“NO, it’s Ike Rosenberg, the

sheriff, he has come to take me, but I shall

cheat the law. I WILL, I WILL. I WILL.
(Jake comes from Chicago.) He rises and
staggers to the door; grasps and laughs,

“Ha ha ha ha ha ha ha ha ha ha ha ha ha
ha ha ha ha ha ha, I have cheated Ike Ros-
enberg at last.”

TESS (all agog)—“JAKE! You are
WOUNDED !”

JAKE— “
’Tis not SO, I am not

WOUNDED, I am DEAD. . . . Dead,
thank heaven, dead, dead, etc., etc.” (Falls

to the floor and the spot is thrown on him.)
(Sheriff enters, throwing the door open

at the same time. “Merciful heavens,” he
expostulates, “what’s the meaning of this?

The mayor wants I should bring Jake Lari-
mer in alive and now I lose my reward
money. This is too much. Anodder week
like dis week and I’ll be a sunofagun.” He
takes his pistol and shoots himself. He
dies whispering, “Thank God I have paid
my life insurance premiums.”)

(Spot is moved to sheriff.)

(Jake gets up and moves over into the
spotlight.)

TESS (weeping) takes revolver from
the body of the sheriff. “Is there no retri-

bution?” she asks the house.

HOUSE—“NO I”

(Tessabelle turns pistol against her
breast and presses the trigger.)

(The house beats her to it, though, and
her cries of “Help I Help ! Help” are
drowned by the pistol shots from the
house.)

ASBESTOS
NOTE—A full house beats three of a

kind.

Service Copy
For Exhibitors

{Continued from page 45)

However, there are times and plays, while
they are not children’s entertainment, that
are interesting and wholesome enough to
bring the entire family.

We want the family business and if you
will place faith in this little line which we
will insert into our advertisement—“As
Clean as a Whistle”—you will know that
the attraction is the kind you can take the
kiddies to and enjoy it with them. As a
whole the Mikadow’s entertainment is on a
very high plane, but this is a new departure
to serve the public of Manitowoc even bet-
ter than we have done before.

(Vernon Locey published the following
in a recent issue of his paper for the Tem-
ple theatre, Howell, Mich.)

PICTURE VIRTUES
TWr OTION pictures open to millions a

new vista of knowledge and beauty.
They bring the glories of an Alpine sunset,
the mysterious charm of the Orient, the
cool feathery waterfall—the multitudinous
wonders of nature into the drab lives of
the tenement dweller, the factory worker.
Motion pictures provide countless hours

of laughter, of romance and adventure for
a great class of Americans who are other-
wise unable to afford the luxury of fre-
quent entertainment.
Motion pictures give opportunities to mil-

lions to see the work of great artists, to
know many of the best actors and actresses
of the generation, and they will preserve to
posterity the histrionic art of this period.
Motion pictures play a noble, generous

part in every public charity. They feed the
orphan of every land, and during the war
they were the government’s greatest propa-
gandist.

SiSsMas.

ABOVE: Stage setting used
for “The Ten Command-
ments,” Paramount, at the

Mogador theatre, Paris.

RIGHT: Front of Odeon the-

atre, Marseilles, France, dur-

ing run of the DeMille pro-

duction.

BELOW: Lobby of the Maga-
dor theatre, Paris, showing
rich decorative plan followed

for “Ten Commandments”
run.
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GRIFFITH, CRUZE, DeMILLE
hci'c had their Epics— BUT—

Under .i blood-red sun that festered the earth to a

fiery boil —withered the grass— baked the cactus-
seared i-he souls of fifty thousand people and half a

million beasts—

We Started Our Epic
Over seared plains, with the furnace-like breath of
an Arabian sand-storm touching us. Across and
under glacial rivers that petrified with rheir chill

For Nine Days and Nights
We Crossed This Icy Stream

Then once again over scorched ground

The Path To Purgatory
That Blistered the Feet
to fhe bottom of mountains that touched the lips

of colorless clouds

Then Up and Over
These Mountains We Started
50,000 HUMAN BEINGS- 500,000 TIRED BEASTS

Unshod Unfed
Nineteen days and nights slipped by as we clambered
up menacing precipices, ankle-deep, barefooted, in

the snow

In the Distance Stood Zardeh-Kun,
Monarch of Persia

Two miles high and covered with snow

And Only Three Pairs of Shoes
Amongst the vast shouting, screeching, singing horde

But there was Qrass on the other side of

that giant mountain and Qrass uas the

end of the rainboie for us

GRASS
And barefooted they tvent up, up, up, up,

ufr, up to the very fringe of heavens. Where
stout timber withered. Up, up, over, over,

then down, down to Qrass

And THAT’S Our Epic

aGRASS f9

Sao’s Heat

Fiery BlasU

Scorching Rays

Withering Gnu
Shouting Tribes

Wailing Babes

Worried Cbiehaitu

Screechiog Jibes

Starving Cattle

Lowing Beasts

Baking Sun Rays

Missing Feasts

Folding Tents

Nights Made
Fearful

A Moving Nation

Mothers Tearful

Griodiog Sand

Storms

Whirling Blinding
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Rushing Crushing

Frozen Bodies

Screaming

Hushing
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Shy High

MotionPicture
of the

Most Startling

Event
EverRecorded

Recorded by

Capt .Merian C Gioper

and Ernest B Schoedsack

with Marguerite E Harris

During 15 Months
Away From the

Known World
15 Months Midst
the Forgotten Race

In A Wild
Unscoured Land
Where Nature Is

Maddest and
Destiny Wields

the Lash

Snows of Ages

Shoeless Feet

Crunch

Torture Rages

Seeking Seeking

Grass For Cattle

Man and Nature

In Finish Battle

Beasts Worn Thin

Rushing On

Moved by Nature

King and Pawn

Grass Grass

Grass Grass

Sun and Fire

Arcbc Blasts

Snow Snow

Snow Snow

Winds Tear

Torture Blow

Blizzard Confes

Wildly Rages

Lost Race Writing

Forgotten Pages

Valleys Loom

Sun At Last

Cattle Braying

Crass Grass

GRASS
From the Recordings by

Capt. Merian Cooper—Ernest Schoedsack
' and Margaret Harrison

Is the Kind of a Story that Mad Nature Stages

Once in a Millenium to Mock the Minds of Men

Who Write

Written by an Angry God. with the scenery
set by the terrible hand of destiny.

PRODUCED BY NECESSITY
STAGED BY HUNGER
ADAPTED BY DISASTER

and enacted by

50,000 Human Beings and Half Million Beasts

ON THE FROZEN PATHS OF
A FORGOTTEN WORLD

WITHERED BY THE BLASTS OF A SUN
THAT LAUGHED IN CYNICAL GLEE

Decreed that 50.000 humans and 500,000
beasts furnish photographic evidence that

THE GREATEST DRAMAS IN THE
WORLD ARE NOT WRITTEN BUT

HAPPEN!
Let your startled eye and dazed mind travel across blasted
plains that frost the blood, stun the imagination, over moun-
tain chains covered with age old snows, across glacial rivers
that race like maddened locomotives— Barefooted— Hungry
PROVING THAT IT CAN BE DONE NO MATTER »HAT IT IS
Produced by Fan ous Pluyzrs~Lasky A Paroi iumiiI Pii lnrc

‘‘GRASS”
Under a (X)ld cynical sky dotted with
doubting stars which seemed to say

“IT CAN’T BE DONE”
50,000 Human Beings, Half a Million Beasts

enact a drama, greater than the mind of man could imagine

Greater than the hand of man could write

Qn the frozen boulevardes of the forgotten world, where

cold »now burned like the fires of hell and the blasts of the

sun froze the blood in their veins

Barefooted, treaking across plains as hot as the lava of

Vesuvious. fording glacial streams that petrified with a touch,

climbing mountains, deep with the snows of centuries

UNFED UNSHOD
CLOTHED ONLY IN COURAGE

A LOST RACE
fights a finish battle with a Mad God on a battlefield

planned by the hand of cruel destiny and
commanded by the angel of disaster

Story by Necessity Scenario by Banger Prodneed by Fear

SNOW SNOW SNOW SNOW
GRASS GRASS GRASS GRASS
A drama conceived bv catastrophe, played by force of circumstances

chat all the world might see and know tnai somewhere in a
forgorten land, a lost people are fighting inclement

nature for ONE BLADE OF GRASS

I have seen the piaure “Qrass” and the above is

no exaggeration (W K. Vanderbilt)

Starting Tomorrow
in the New York daily papers there will appeal
a series of advertisements designed fo arouse
sufficient interest among New Yorkers to fill the
Criterion Theatre for ten weeks during which time

FAMOUS PLAYERS-LASKY
will present twice each day starting March 25rh.

a motion picture cnVitled

^‘GRASS’’
A story that was not written or staged, produced
or directed, but which happened! Assurance is

given that not one exaggeration will occur in these

advertisements, yet they \

daring in the extreme

A Parmouni Picturt

A.A /r.X X.-N /

be sensational and

ADOLPH ZUKOR
JESSE L LASKY '

N. r V X.-N ./

GRASS
From A Story

Written By An
Angry God

Scenario Fromthe
Hand of Destiny

Enacted by
50,000 Human

Beings and Half a

Million Beasts

Under A Cynical

Sky Dotted with

Doubting Stars

And Staged

In A World
Withered by the

Crimson
Thumbprint of

Catastrophe

A Tale the Eyes of

Alan Has Never
Seen and the Hand

of Alan
Has Never Written

A MOTION PICTURE
OF A HAPPENING

Good Copy
Good copy is a thing to

write, not a thing to write
about.

All that needs to be written
about the ad copy reproduced
on this page is written in the
two words: Read It.

Reproductions show ad-
vance ad campaign by Harry
Reichenbach for the New York
run of “Grass,” a Paramount
picture, at the Criterion the-
atre.



March 21, 1925 EXHIBITORS HERALD 49

Scenes from the newest of Pathe serials,

“Idaho," which presents Mahlon Ham-
ilton and Vivian Rich in leading roles.

A New Kind of
‘^Exploitation
Last week the editor of “What

the Picture Did for Me” waste-
basketed some fifty or more spuri-

ous reports on a new short subject.

They came from everywhere, ex-

cept from legitimate sources, indi-

cating that perhaps salesmen had
received a general order to pad the

returns on this subject at whatever
cost. The cost will be plenty, for

the attempted trickery necessitates

direct check with legitimate con-
tributors of reports on the subject,

which occasions delay.

Presumably the responsible com-
pany classifies this effort as exploi-

tation. The word covers much, in

its trade interpretation, but noth-
ing worse than this.

Newsreels Tried;

Nature Intervened
Some tribute is due those com-

panies which went to extremes on
Inaugural Day to supply middle
west towns with a newsreel of the

Washington ceremonies. Because
they lost their race in the air in the

face of sleet and snow is no reason
to let their effort pass unnoticed. All

was done that could be done to put
pictures of the inauguration on Chi-
cago screens six hours after the
President had taken his oath.

One aviator was willing to go
back into the storm after his plane
had been brought down with a

broken rudder. Only the lack of an-

other plane kept him from taking
the risk a second time.

'

The newsreel man knows that

news is only valuable while it is still

fresh. He has come to value time in

offering his subjects. Competition
has prodded him in this sense. Nev-
ertheless a constant effort is being
made to supply fresh news and lives

are risked in the attempt. No less

credit is due them because nature
beat them this time.

Newsreels are becoming more
proficient with regard to service. It

has become commonplace for us to

witness pictures today of an earth-

quake which rocked buildings yes-

terday in a city 1,000 miles away.
And why is it improbable that the

newsreels will not profit by the
transmission used by newspapers
aiding them to send pictures across
the country by telegraph wires? So,

without going clear into a realm of

fantasy we can imagine a day not
far off when the theatre will offer us
the picture of a sinking ocean liner

before the boat’s last passenger is

drowned.

Felix Goes
Calling

Louise Fazenda had her picture

taken as she sat at her portable
dressing table. (The dressing table

looks more like a traveling bag.) We
think she’s wise. On the front of

the dressing table Pat Sullivan had
painted a picture of his “Felix, the
cat.”

Places in “Believe Me," where comedy
begets laughter. Billy West stars in

this Arrow Broadway comedy.

Louise knows what a champion
that cat is. She knows Felix is a

popular feline. Therefore the pic-

ture went well with the press.

And since Felix in real life is Pat
Sullivan, we think that Mr. Sulli-

van is a more sincere artist than he
appears.

But Don *t Try
Solving Em
The only great difference between

the crossword puzzles we have
found on the screen and those in the

twenty-five cent books is that the

latter can be solved and the former
can’t. Occasionally we strike one
that seems intelligent. As a rule the

answer is flashed on the screen just

as we try another word in the

squares. We know a man who can
solve them. But he can’t solve the
kind in our book.

But we enjoy them. They are

just as well as they are. We don’t

want to work them. Our sense of

humor is satisfied by reading the an-
swer and snickering. They are good
for cross dispositions.
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“THE TRIBUNE” IS
RIGHT THIS TIME

In the course of a long and splendid edi-

torial on “Quo Vadis,” The Chicago Trib-

une says, “One reason the picture is great

is Emil Jannings. We think he is the

greatest moving picture actor of the day.

He is Nero in ‘Quo Vadis.’ In ‘The

Last Laugh,’ now being shown in New
York, he is the do^prman of a great Berlin

hotel, probably the Adlon. Both pictures

were shown at once in New York and

critics who are not moved much by any-

thing they see could not believe that Nero

and the doorman could be the same man.

“John Barrymore is great, but he is John

Barrymore, whether as Mr. Hyde or Ham-
let. Mary Bickford is Mary Bickford,

Doug is Doug, whether as Robin Hood or

D’Artagnan; Elsie Ferguson is Elsie Fer-

guson and Maude Adams is Maude Adams.

Jannings is Nero. He is the doorman.

He is not Jannings at all. That is his

genius.’’

The Tribune, not always too sure of it-

self when it speaks of pictures, is right

this time. What it says of Mr. Jannings

I echo, adding that his performances in

the two pictures named are greater than

both these great pictures.

I hope nobody brings Mr. Jannings to

America. They wouldn’t know what to

do with him in Hollywood. The sterling

stuff he has to sell is not in demand out

there. They buy it in Europe. '

In “The Last Laugh” Mr. Jannings is

an old man, wrecked on the rock of phys-

ical decay, demoted from one menial posi-

tion to a position more menial, rescued

(with appropriate apology by the director)

at the end by a trick of chance. The pic-

ture is told without subtitles, but that point

should not be mentioned. It stays in the

mind of the spectator, standing between

him and the story, and if he does not know
there are no subtitles he will not notice

their absence.

The picture is made with many deft di-

rectorial touches and the minutes of its

passing seem seconds. It is finished too

quickly, which is the test of tests. You
must not miss it if you would keep

abreast of pictures.

“Quo Vadis” is another foreigner you
must see to be well informed. In the

natural comparison with the version made
some years ago this is as far superior as

the years would argue.

There are the massive sets, the myriads

of people, the rushing action—all bound
together in such a continuity as rarely

comes from across the pond. It is a big

picture finely done, with Jannings’ Nero

Chicago
First Runs

(Week beginning March 8)
RANDOLPH : “The Monster,” Metro-Gold-

wyn,
CHICAGO: “As Man Desires,” First Na-

tional.

STATE-LAKE: “Her Market Value,” Pro-
ducers Dist, Corp,

ROOSEVELT: “Quo Vadis,” 3d week.
First National.

McVICKERS : “New Lives for Old.” Para-
mount.

ORPHEUM: “Charley’s Aunt,” 5th week,
Producers Dist. Corp.

MONROE: “Dick Turpin,” Fox.

outstanding because of its excellence and

for no other reason.

The last paragraph of The Chicago Trib-

une’s editorial is something else to think

about. It reads

:

“‘Quo Vadis’ and ‘The Last Laugh’ are

foreign made, the one in Italy, the other

in Germany. They may be forerunners of

a competition which will either stimulate or

hurt American production. They repre-

sent the best in moving picture drama and

they draw. They mean big money to the

producers. Excellence is not dying of star-

vation. That is encouraging. Excellence

and a sell-out going together.”

“Excellence and a sell-out going to-

gether” is indeed encouraging, but we’ve

been getting to that rapidly in recent

months. That’s the great good news of

this season.

These pictures are not, however, fore-

runners of a competition to worry about.

The belief that these or others may be

is a common one among persons viewing

their first few European productions. The
fact is that these are the best of the Euro-

pean pictures. Match European and Amer-
ican product on a picture for picture basis

and the true condition of affairs becomes

evident at once.

Here’s One to

Make ’Elm Cry
Fox’s variety reel, “From Mars to

Munich,” is going to bring up the
much mooted question, “Is the Vol-
stead act all wet?” This particular
novelty is a well photographed and
cleverly titled reel of a supposed
visit of a native of Mars to Germany,
where the Wurtzberger still Bows
and folks quaff the cup that cheers.
It shows the immense barrels used to
transport beer, how it is made, and
how the Germans drink it.

There wasn’t a dry eye in the pro-
jection room the day I saw it with a

group of Chicago exhibitors.

“ENTICEMENT”
NOT ENTICING

^I^HERE are better uses for the talents

of such players as Mary Astor, Ian Keith

and Clive Brook than they are put to in

“Enticement,” a picture which is anything

but enticing to me. The same applies to

the workmanship involved, splendid work-

manship in every sense. It’s a shame to

waste this stuff, badly needed as it is in

so many pictures, upon an unnecessary

story.

Unnecessary is the word. The story isn’t

exactly dirty, at least no dirtier than they’re

running these days, but there wasn’t the

least occasion for telling it. It doesn’t

leave a thing with you but disappointment,

disappointment that all the good little things

in the picture didn’t total a better whole.

It’s an English society story, not as bad

as the one in the newspapers.

LON CHANEY SCORES
IN “THE MONSTER"

I^HERE’S a thrill a minute and plenty

of comedy in “The Monster,” Metro-Gold-

wyn’s screen version of Crane Wilbur’s

stage play. It starts out with plenty of pep

and is steeped in mystery. At times it is

quite gruesome but the humorous incidents

tend to relieve the tense moments and it

all ends in a light and airy vein. Lon
Chaney, aS the crazy doctor, gives a splen-

did characterization and Johnny Arthur as

an amateur detective gives a very clever

performance. Gertrude Olmsted is the girl

in the case.

The piece is full of mysterious doors,

spooky dens, faces peering through peep

holes, with poisoned incense burning in

the grate. There’s a remarkable dream
'sequence, and a horrifying death chair in-

cident.

“LEARNING TO LOVE"
RATHER LIGHT STUFF

^

I^ HE latest John Emerson and Anita

Loos vehicle for the vivacious “Connie”

Talmadge w'as made to order and therefore

fits the star to a “T”. It isn’t highly orig-

inal in theme, telling of a young flirt who
vamps her school teacher, has a couple of

puppy love affairs with school boys and

finally succumbs to her handsome guar-

dian. The plot and final outcome is dis-

closed in the subtitle which states that “she

must marry the first man whose name she

is connected with in print,” and she

straightway tips off a scandal sheet that

she has stayed all night in her guardian’s

apartment.

Tony Moreno is good as the guardian,

while John Harron, Ray Hallor, Byron

Munson and Wallace MacDonald are the

other suitors. Not many genuine laughs,

however.
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NEW PICTURES
Quo Vadis

Distributor: First National

Producer: Unione Cinematografica

Iralia

Length: 12 reels

DIRECTORY ARTURO AMBROSIO
Author Henry Sienkiewicz

PLAYERS
Nero Emil Jannings
Lygia Lillian Hall Davis
Popposa Elena Di Sangro
Domitilla Elga Brink
Eunice Rina De Liguoro
Vinicius Alphonse Fryland
Ursus Bruto Castellan!

Cheilon Cheilondies Gino Viotti

Tigellinus R. Van Riel

Petronius Andree Habay
TYPE: Drama based on the time

of Nero, showing how cruelly the

Christians were treated.

HIGHLIGHTS: Emil Tannings'

portrayal of Nero. . . . Feeding
the women to the eels. . . . Scenes

in the Circus Maximus. . . . The

fight with the bull. . . . Nero’s

downfall.

Story: In order to satisfy his personal

vanity Nero stages many cruel and inhu-
man spectacles. He attempts to gain
possession of a beautiful woman but is

prevented by one of his generals. He
bums Rome and he blames the Christians.

In a spectacular scene wherein he feeds

the Christians to the lions and drags
them behind chariots, the people turn
against him and bring about his death.

Jimmie*s Millions
Distributor: F. B. O.

Producer: Richard Talmadge Produc-

tion

Length: 6 reels

DIRECTOR JAMES P. HOGAN
Author John Moroso

PLAYERS
Jimmy Wicherly Richard Talmadge
Susan Jane Montague Betty Francisco
Luther Ball Charles Clary
John Saunders Brinsley Shaw
William Johnson Dick Sutherland
Patience Delavan Ina Anson
Speck Donnelly Lee Moran
Mickey Flannagan Wade Boteler

TYPE : Melodrama, based on odd
will by which youth inherits millions.

HIGHLIGHTS: Stunts performed
by Talmadge. . . . Attempt of rela-

tives to have hero jailed for murder.

. . . Fights. . . . Settings.

Story: Jimmy Wicherly is named as
heir to his uncle’s millions provided he
reports promptly at a designated hour
each day for three months. Jealous rela-

tives attempt to get him out of the way,
and trump up charges of murder against
him. He proves the supposed dead man
is alive and exposes the villain. He wins
the millions and the hand of a pretty
girl.

In “Half a Hero’’- Lloyd Hamilton does
new tricks. With him is his new lead-
ing woman, Dorthy Seastrom, a re-

cent acquisition of Hamilton-Educa-
tional plays.

Youth and Adventure
Distributor: F. B. O.

Producer: Carlos Productions
Length: 5,565 feet

DIRECTOR JAMES W. HORNE
Author Howard Clark
Adaptor Howard Clark

PLAYERS
Reggie Dillingham Richard Talmadge
Joe Potts Pete Gordon
Clint Taggart Joseph Girard
Mary Ryan Margaret Landis
Red Mullin Fred Kelcey
Phyllis Katherine Lewis
TYPE : Stunt drama.

HIGHLIGHTS: Stunts, fights and
automobile mishaps. . . . Tal-

madge in newspaper office.

Cleaning out rum runners.

Story: Having spent all but $70,000
of an estate of one million, Reggie Dill-

ingham is upbraided by his attorney who
bets him he cannot support himself.
Thrown on his own resources, he makes
good, securing an offer to manage a
paper for Taggart, a power in the town.
By skillful maneuvering he shows Tag-
gart up to be a bootlegger and thief, and
rounds things off by marrying his secre-
tary.

Champion of Lost Causes
Distributor: Fox

Producer: Fox Film Corp.

Length: 5,113 feet

DIRECTOR CHESTER BENNETT
Author Max Brand
Adaptor Thomas Dixon, Jr.

Cameraman Ernest Palmer

PLAYERS
Loring Edmund Lowe
Beatrice Charles, Barbara Bedford
Zanten—Dick Sterling Walter McGrail
Joseph Wilbur Jack McDonald
Peter Charles.... ^iiec Francis

TYPE : A mystery drama, in which
the hero clears the father of his

sweetheart of the charge of murder,
but almost involves himself.

HIGHLIGHTS: Excellent suspense.

. . . Work of Lotve and Walter Mc-
Grail. . . . Splendid direction.

Story: Loring, an author, in getting
material for a book goes to a gambling
den. He sees Wilbur, who acts strangely.
He follows him and when Wilbur is killed,

Peter Charles, father of Beatrice Charles,
is accused of the murder. The gambler
gives him a fictitious story about a mur-
derous gang when Loring attempts to

solve the murder mystery. Several at-

tempts are made on his life by the gang
but fail. The gambler proves to be Beat-
rice’s villainous fiancee, and when he con-
fesses the murder Loring wins the girl.

NOW BOOKING

an

AL CHRISTIE feature

Directed by Scott Sidney
Ijeleased Jt>y\

PRODUCERS - DISTRIBUTING ~ CORROIIATION
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One Year to Live
Distributor: First National Pictures,

Inc.

Producer: M. C. Levee
Length: 6064 feet

DIRECTOR IRVING CUMMINGS
Author ...John Hunter
Adaptor J. G. Hawks
Cameraman Arthur L. Todd

PLAYERS
Elise Duchanier Aileen Pringle
Marthe Duchanier Dorothy Mackaill
Tom Kendrick Antonio Moreno
Lolette Rosemary Theby
Maurice Brunei Joseph Kilgour
Dr. Lapierre Sam De Grasse
Janitor Chester Concklin
Nanette Rose Dione
Stage Manager Leo White

TYPE : Drama of Parisian life con-

cerning the maid of a dancer and her

bed-ridden sister. Believing herself

forgotten by the American she loves,

the girl promises herself to the theat-

rical manager when he shall have
made her famous, but her lover re-

turns in time.

HIGHLIGHTS: The ball at the the-

atre. . . . Elise's dance. . . . Marthe’

s

recovery of ability to walk through

faith. . . . The doctor’s verdict that

Elise has but one year to live. . . .

Her struggle with theatrical producer

to save her honor.

Story; Elise is maid to the great
dancer, Lolette. Tom Kendrick comes to

bid Lolette farewell, and is intrigued by
Elise’s dancing when she believes herself

alone. He falls in love with her; deserts

Lolette for her at the ball given in his

theatre by Brunei, getting Elise in bad
with Lolette. He declares his love, prom-
ises to write every day of his trip back
to the United States and his return, dis-

charged from the army. Dr. Lapierre,
who attends Elise’s bed-ridden sister,

Marthe, loves Elise, bribes the janitor to

destroy Kendrick’s letters and tells Elise

Fun, sympathy and pathos are depicted
in “Ten Days,” the latest play chosen
by Richard Barthelmess, which will
be released by First National.

she has but a year to live. Neglected
by Kendrick, with no money to leave to

care for Marthe, Elise promises to be-
come Brunei’s mistress when he has made
a great star out of her. Kendrick re-

turns on the night Brunei claims his re-

ward. Lapierre confesses his deception,
Marthe recovers, and Elise refuses to

fulfill her bargain. She convinces Ken-
drick of her innocence and they are recon-
ciled.

'

Midnight Molly
Distributor: F. B. O.

Producer: Gothic Pictures

Length: 5 reels

DIRECTOR LLOYD INGRAHAM
Author Fred Kennedy Myton

PLAYERS
“Midnight Molly”
Margaret Warren

Evelyn Brent
Daley, a detective John Dillon

John Warren Bruce Gordon
George Calvin, heavy Leon Bary
Fogarty, stool pigeon John Gough

TYPE : Crook melodrama in which
lady is called upon to take the part of

an attorney’s wife while he is running

for governor.

HIGHLIGHTS: Auto accident. . . .

Desertion of wife. . . . Detective’s per-

sistence. . . . Exposure of dual role

fails. . . . Reunion of lovers.

Story: Girl crook is knocked down by
an auto and taken to hospital on day the

wife of an attorney, who is running for

governor, elopes with another man. The
close resemblance of the two women
fools everyone and Molly takes up her
home with John Warren. Detectives on
the trail of the lady crook trace her to

Warren’s home, but by finger prints she
“proves” she is Mrs. Warren. Later,

when the real Mrs. Warren returns, she
finds that her husband has fallen in love
with Molly. She dies in an auto accident

and the two lovers are made happy.

The Knockout Kid
Distributor: Rayart Pictures Corp.

Producers

:

Harry Webb Prod. Inc.

Lengths, 4,880 feet

DIRECTOR HARRY WEBB
Author Ben Cohen
Adaptor Ben Cohen

PLAYERS
Jack Lanning Jack Perrin
Snowball, valet Martin Turner
Edwina Jenkins Eva Thaber
Jennie Jenkins Molly Malone
Foreman Jack Richardson
Piute Sam Bud Osborne

TYPE: Western melodrama.

HIGHLIGHTS: Excellent prize

fight. . . . Thrilling action. . . .

Humorous actions of valet. . . .

Work of star. . . . Excellent atmos-
phere.

Story: Jack is the son of a million-

aire, and keen on amateur boxing. He
knocks out “One Round” Sweeney in a
bout at athletic club and is denounced
by his father. He is disinherited and
goes to Texas in his Packard car, accom-
panied by his dog and valet. His car
and clothes are stolen and he is about to

be hung for “rustling” cattle, of which
he is innocent. The only thing that can
save him is marriage with a widow who
owns the ranch. He clears his name,
however, and marries the cute little niece
instead.

As a southern lass in a "hoss” picture
comes Claire Windsor to charm her
followers. Frank Keenan does com-
mendable, too, in “The Dixie Handi-
cap,” released by Metro.

Daddy^ Gone a Hunting
Distributor: Metro-Goldwyn
Producer: Metro-Goldwyn

Length: 6 reels

DIRECTOR FRANK BORZAGE
Author Zoe Akins

PLAYERS
Julian Percy Marmont
Edith Alice Joyce
Janet Virginia Marshall
Olga Helen D’AIgy
Oscar Ford Sterling
Greenough Holmes Herbert
Mrs. Greenough Edythe Chapman
Mrs. Wethers Martha Mattox
TYPE : Modern domestic drama

concerning artist and his wife who
neglect child.

HEADLIGHTS: Excellent work of
Alice Joyce and Percy Marmont. . . .

Heart interest. . . . Final sad recon-

cilliation.

Story: Julian marries Edith after a
swift courtship but fearing that his art
is being stifled he goes to Paris to study.
His wife is neglected but is taken care
of eventually by a friend. Tragedy en-
ters when their child dies, after the
father returns from Paris, and they final-

ly find comfort in each other.

Her Market Value
Distributor: Producers Dist. Corp.

Producer: Paul Powell
Length: 5,931 feet.

DIRECTOR FRANCES NORDSTROM
PLAYERS

Nancy Dumont Agnes Ayres
Harvey Dumont George Irving
Cyrils Hamilton Anders Randolf
Mrs. Bernice Hamilton Hedda Hopper
Anthony Davis Edward Earle
Courtney Brooks Taylor Holmes
Kitty Gertrude Short
Banks Sidney Bracy
TYPE : Society drama.
HIGHLIGHTS: Unique situations,
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. . . Investigating in a society girl.

. . . Nancy’s stock rises. . . . Davis
learns her true market value and mar-
ries her.

Story: Unwise investments wipe out
Dumont, wealthy man. He drowns him-
self and three trustees discuss the pen-
niless wife. They “invest” $30,000 in her
and she uses the money to pay off her
husband’s debts. The three men vie for
Nancy’s hand, but Davis finally buys out
the others and gets Nancy’s love in the
bargain.

Parisian Nights
Distributor: F. B. O.

Producer: Gothic Pictures
Length: 6,278 feet

DIRECTOR AL SANTELL
Author. Emil Forst
Cameraman Ernest Hallor

PLAYERS
Adele „.Elaine Hammerstein
Jacques Gaston Glass
Jean Lou Tellegen
Fontaine William J. Kelly
Pierre Boris Karloff
Marie Renee Adoree
TYPE : Underworld melodrama.
HIGHLIGHTS: Lou Tellegen’s

work. . . . Wonderful underworld
sets. . . . Renee Adoree’s interpre-

tation of an underworld girl.

Story: Adela, a wealthy sculptress,
finds in Jean, a leader of the Parisian
Apaches, the model for which she has
been looking when he comes to rob her
house. He poses for her and incurs the
jealousy of Marie, his underworld sweet-
heart. A rival faction of the Apaches
kills Jacques, Jean’s friend, and a terrific

battle between the two factions ensues,
in which Marie is killed. Adele finds hap-
piness with Jean, who promises to re-
form.

I Want My Man
Distributor: First National Pictures,

Inc.

Producer: First National Produc-
tions, Inc.

Length: 7 reels

DIRECTOR
Author
Adaptor
Cameraman

LAMBERT HILLYER
Struthers Burt

.Joseph Poland, Earl Snell
James Van Trees

Gulian Eyre....

PLAYERS
Milton Sills

Vida Eyre
Drusilla

Doris Kenyon
...Phvllis Haver

Mrs. Eyre Kate Bruce
French Doctor Charles Lane
Philip Paul Nicholson
Mrs. Satori
Lael

.Theresa Maxwell Conover
May Allison

American Doctor George W. Howard
Mr. Eyre Lew Stern
TYPE: A New York society drama

of after the war reactions of the

younger set to present conditions

from the novel “The Interpreter’s

House.”
HIGHLIGHTS: Gulian Eyre, blind-

ed in war, recovers his sight only to

find that Vida, the nurse he had mar-
ried, has left him. . . . His return
to the jazz-mad social crowd in New
York. . . . Suicide of his brother

which throws Gulian into the business

world against his wishes. . . . Lael’s

jilting of him when his fortune is

gone. . . . His recognition of Vida.
Story: Gulian Eyre, a victim of the

war, is deserted by his nurse-wife just

as he is to recover his sight. She goes
to New York to fight for him against
Lael Satori, the girl to whom he was en-

gaged. Vida becomes companion to his

mother. Lael insists on becoming en-

gaged again to Gulian for his money and
social position. Gulian’s brother, Philip,

having involved hopelessly the fortune of

Eyre & Co., brokers, commits suicide and
Gulian is forced into the business world
against his inclinations, shorn of his for-

tune. Lael breaks her engagement and
he soon marries Vida, his mother’s com-
panion. His fingers, made sensitive

through eight years of blindness, recog-
nize her as the nurse he married in

France.

The Girl of Gold
Distributor

:

Producers Dist. Corp.

Producer: John Ince

Length: 4,969 feet

DIRECTOR JOHN INCE
Authors

Cleveland Moffat and Anna Chapin
Adaptors....Kate Corbaley and Eve Unsell

PLAYERS
Helen Merrimore Florence Vidor
Schuyler Livingstone..Malcolm McGregor
Ned Loring Alan Roscoe
Ada Tremaine Bessie Eyton
Edith Loring Claire DuBrey
Lucius Merrimore Charles French
TYPE : Drama of society girl and

her love affair, with scenes laid in the

Western mining country.

HIGHLIGHTS: Explosion in the

gold mine. . . . Ball given in mine.
. . . Work of Florence Vidor.

Story: Helen Marrimore, daughter of
wealthy mine owner, is dubbed “The girl

of gold” by society, and snubbed by them.
She attends a house party under an as-
sumed name, and she meets Schuyler Liv-
ingstone, and sister Ada, shorn of their
wealth in Wall street. Her father meets
Schuyler through a motor accident and
he decides his daughter shall marry
Schuyler. He consents for his sister’s

sake. At a spectacular ball she gives in

the mine, Schuyler and Helen are caught
in a cave-in. She learns the truth about
her father’s bargain. They are rescued.

INTERNATIONAL NEWS No. 20: In Cas-
cade Mountains, New snow plow at work.—San
Bernardino, Cal., Fairy city created of oranges.
—Sheffield, Eng., Army of runners wade through
mud.—Mt. Vesusvius, Italy, Loyal dogs follow
master to crater.—Biarritz, France, Millions of

birds at famous winter resort.—North of Norway,
Norsemen invade icy seas for seals.—Recollec-
tions of inaugurations, from McKinley to Cool-
idge.

INTERNATIONAL NEWS No. 21: San
Pedro, Cal., Baseball team trains on $40,000,000
diamond.—Havana, Cuban senoritas revel in
spring carnival.—Interesting snap shots from
news of day, Plymouth, Vt., Col. John Coolidge
brushes up for inauguration.—Stone Mt. Ga.,

Models for Memorial wrecked. — Washington,
Representative Nicholas Longworth elected
speaker of house.—Berlin, Last pictures of Presi-

dent Ebert.—Culver City, Cal., Drivers near death
in auto classic.—Cairo, Egypt, Rioting breaks out
anew.—Ashton, Idaho, Swiftest mushers race in

American dog derby.

PATHE NEWS No. 20: Palm Beach, Fla..

Water speed kings vie in annual regatta.—Wy-
kofl, N. J., Mr. and Mrs. J. C. Demarest cele-

brate diamond wedding.—New York, New Italiam
ambassador to U. S. arrives.—Coolidge inaugara-
tion.—St. Paul, Minn., “Stay on sidewalk con-
test.”—Pathe news presents scenes of inaugura-
tion of President Coolidge. Leaving the White
House. Taking the oath of office. The President
and Mrs. Coolidge.

PATHE NEWS No. 21: Quebec, Canada,
Severe snow storm puts fire engines on sleds.

—

Leith, Scotland, Motor ship crosses North Sea.
—New York City, F'ootball players turn chorus
girls.—Dortmund, Germany, Pay last tribute to
victims of mine disaster.—Miami, Fla., Own your
own island in “winter paradise.”—Washington,
D. C., 4,000 attend Charity Inaugural ball.

—

Quebec, Canada, Carves life-size figures out of
ice.-—Nice, France, Revelers reign supreme at

annual carnival.—Stockton, Cal., St. Louis base-
ball team hard at work.

KINOGRAMS No. 5062: Stone Mountain, Ga.,
Borglum not to carve great memorial.—Chicago,
Senator McCormick called by death.—New York,
A church memorial to actor of old “Rip.”— Dav-
enport, Cal., Goat breaks into news, 2000 of them,
on goat farm.—San Francisco, Melita snow dream
worth $5,000.—Washington, Exit Mr. Hughes
enter Mr. Kellogg.—New Bedford, Mass., Cops
attend school.—Irvington, N. Y., Mrs. James
Donnett risks life in lake to save dogs.—Sara-
sota, Fla., Giants start off in 1925 pennant race.

FOX NEWS No. 44: New Orleans, La., Spirit
of carnival rules the city.—New York Cit^ Frank
B. Kellogg, envoy to Britain, returns.—Hunting-
ton, Cal., World’s largest tunnel part of $375,-
000,000 water power project. — Jerusalem, Pil-

grims observe the time-honored ceremony of bap-
tism in hallowed waters of River Jordan.—-Boston,
Mass., Only woman sea captain, Mrs. Jennie
Crocker.—Auckland, N. Z., A picturesque land-
mark of faraway New Zealand.—Guantanamo,
Cuba, Uncle Sam’s boxing tars show their speed
in ring.—Paris, France, Lieut. Smyth, Canadian,
paddling his way round world.—Vancouver.

A Spectacular Drama
A Dramatic Spectacle

BARRIERS
BURNED
AWAY

WITH
FRANK MAYO- MABEL BALLIN
WANDA HAWLEY and an all star cast

DIRECTED BYW S VAN DYKE
PPODciCeO BV FROh/l THE FAMOUS MOVElARTHUR BECK E.P. ROE

ASSOCIATED EXHIBITORS
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PDREH PERSONAL

ST. LOUIS, MO.—Thieves trailed Mr.
and Mrs. Frank Paul, owners of the

Marvel theatre, to their home, then took

jewelry valued at $1,200 and $200 in cash.

The money was protected by insurance. . . .

Santos Roman, proprietor of the Grand
theatre, was robbed of $100 in theatre re-

ceipts; the Miners theatre, Collinsville, 111.,

was robbed of $900 ;
and the Dupo, 111.,

theatre was robbed of $-100 last week. . . .

Il’itliaiu A. Brennan, cameraman, drove

his automobile through a barricade into

Ri\er Des Peres last Friday. He was not

injured. The car was. . . . Charley J.

IVerner, Metro-Goldwyn manager, has been

ordered to a hospital by his physicians to

take an absolute rest for two weeks. . . .

Roy Anderson and Tom Reed are back
from the New Orleans Mardi Gras celebra-

tion. ... Mr. and Mrs. IV. P. Walker
opened their theatre at Creal Springs, 111.,

Feb. 28, with Reginald Denny in “The
Reckless Age.” . . . C. C. Jones has an-

nounced that he will close his Cambria, 111.,

theatre May 1. He will take a four reeler,

“Ihicle Tom's Cabin,” on a road show for

the summer. . . . Oscar H. lost, for many
years organist at the West End Lyric thea-

tre here, has been retained as organist and
choirmaster by the St. John’s Methodist
clnirch. . . . J. A. Wade, Griggsville, 111.,

has taken over the Orpheum theatre, Van-
dalia. Mo. . . . The Princess theatre,

Percy, 111., has been closed. ... A booking
arrangement, whereby six leading neighbor-

hood theatres will buy together, includes

the Aubert, Chippewa, Ashland, Newstead,
Virginia, and Hipointe. . . . C. L. Hick-
>naii, salesman for F. B. O., has been trans-

ferred to the Memphis, Tenn., office re-

cently opened. . . . Louis Hess, Universal

manager, back from a trip through the ter-

ritory, is very optimistic about the future.

. . . O. JV. Cutcheon has added the Opera
Hppse at lllmo. Mo., to his string. He

San Francisco

First Runs
( Wetik beginning February 2S

)

LOEW'S WARFIELD: “Thief in Paradise,"
First National; “Hooked," Educational.

CALIFORNIA: “Redeeming Sin," Vitagraph;
“The Sleepwalker," Fox.

IMPERIAL: “The Thundering Herd," Para-
mount; “Plain and Fancy Cirls," Pathe.

GRANADA: “Cornin' Through," Paramount;
“Motor Mad," Educational.

STRAND: “Speed Spook." C. C. Burr;
“Ain’t Love Grand?" Lniifersal.

CAMEO: “Flying Hoofs," i niversal; “Hearts
of Oak," Fox.

BEATTY'S: “Trouping with Ellen," Produc-
ers Dist. Corp.i “Love Mania," Educa-
tional.

UNION SQUARE: “The Lighlhou.se by the

Sea," Warner Bros.; “Don't Park There,"
Pathe.

owns the American, Charleston, and the

Malone, Sikeston. . . . Johnny Maher, 3888
Westminster place, who has appeared re-

cently in leading motion picture houses of

St. Louis as a vocalist, was granted a di-

vorce from his wife, Mrs. Mabel Maher, by
Judge Pearcy in the court of domestic re-

lations the past week. . . . William H.
Mueller of Jefferson City, Mo., has pur-

chased the Liberty theatre, Sedalia, Mo.,
which was recently completed at a cost of

$165,000. Thomas H. Johnson formerly
owned the building while Jack Truitt oper-

ated the theatre under a lease. Mueller
will run the house.

D etroit, MICH.—The consolidation

at Adrian, Mich., of the Crosswell and
the new Family theatres and the leasing

and intended operation of both picture

houses by a company to be known as the

Adrian Amusement Company, has been an-

nounced by Harry C. Angell and Robert
Codd, owners of the Croswell and Mlair

McElroy, of the Fitzpatrick & McElroy
circuit, which recently came into control of
the Family. Mr. Angell will be manager
of both theatres and Elwyn Simons, vet-

eran owner of the Family will enter the

employ of the Fitzpatrick-McElroy firm as

a house manager in one of the cities in

which they now operate. . . . Jack
Stewart, well known in the Detroit terri-

tory as division manager for the old Tri-
angle company in 1919, has been appointed
manager of the Producers Distributing

Corporation office and takes over the reins

immediately. He succeeds Ralph Peckham,
who resigned several weeks ago to enter

business for himself. . . . Henry S. Kop-
pin continues to make purchases of Detroit
motion picture houses and his string now
numbers close to a score, all of them mak-
ing money. The Courtesy theatre on Dix
avenue, his most recent purchase, will be

,
redecorated. He has left for a month’s visit

in California. . . . The Fox-Washington
placed a clever exploitation stunt on the

street last week in connection with the

showing of Johnny Hines in “The Speed
Spook.” An automobile speedster model
to all intents and purpose without a driver

was sent through the main thoroughfares.
Like Hines in the picture, the driver was
seated under the hood in a specially arranged
compartment. The stunt aroused much in-

terest in the film. . . . Charles H. Miles,

who operates four thriving outskirt theatres

has an eight-pound daughter. Baby and
mother are doing nicely. . . . Ground has
been broken on Koppin’s new theatre near
Birwood Boulevard and it is expected that

it will be ready for opening in the fall.

. . . Two bandits entered the Oakland
theatre at Pontiac a few nights ago and
forced A. J. Kleist, proprietor, in the box
office, where they had already cornered the

janitor. After directing Mr. Kleist to open
the safe, the bandits heard workmen above
and deserted their plan without the loss of

a dollar to the theatre. . . . George W.
Trendle, general manager of the John H.
Kunsky theatres has been honored through
an appointment to the Detroit fire board.

Mayor John W. Smith announced a few
days ago. . . . The New State theatre at

Flint, which is another in the string of

Lester Matt, opened its doors a few days
ago and appears beautiful and well ap-

pointed. It seats about 2,000 people.

D enver, col.—

D

enver seems to be a

Mecca for exhibitors of the inter-

mountain territory this week. From North,

South, East and West they have come to

repay visits of salesmen made during the

earlier part of the season. Fred Bezold,

proprietor of the Lotus theatre in Sheri-

dan, a beautiful theatre in Wyoming, is here

buying his fall product. He designed and
built the Lotus himself. . . . Paul Krier

is here from Walsenburg where he operates

the Star theatre, and so are his competi-

NOW BOOKING
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tors, Messrs. Kastner and IVaite who oper-

ate the Rialto theatre. . . . Jack Tiller who
operates the Temple theatre in McCook,
Neb., is here also and so is Tom Love who
operates a circuit in southern Wyoming.
. . . B. P. McCormack who operates the

Liberty theatre in Florence, Colo., the Jones
theatre in Canon City, Colo., and who has
just taken over the Rialto theatre in

Florence is in Denver arranging his book-
ings for the Rialto. He soon will be a

regular magnate. There’s a fellow with a
Scotch name. . . . Ed Schoelkoph is down
from Idaho Springs, Colo., where he oper-

ates the Opera House, and Earl Nye, man-
ager of Carl Ray’s Amusement enterprises

who own and operate all the theatres in

Cheyenne, Wyo., completes the gathering.

. . . The exchanges have other company
this week also. Dave Chaikin, sales man-
ager for Educational, is here giving
“Tony" Archer, the new Educational man-
ager in Denver, some fine points. . . .

Joe Stern of the Independent Film Com-
pany of Omaha is also in this city and so
is Charles Beale, former president of the
Portland Film Board of Trade. Mr. Beale
has just made a connection with the Metro-
Goldwyn Distributing Corporation here.

. . . L. K. Weir, division manager for Pro-
ducers Distributing Corporation, left

Saturday for Los Angeles where he will

stay for a week. He is then going to

Dallas and afterwards to Oklahoma City
to make arrangements for establishing an-
other branch for Producers Distributing
Corporation at the latter place. . . . T. Y.
Henry, special Home Office representative
for United Artists, left Saturday for
Kansas City w'hich is his headquarters.

P. Garland, manager for Metro-
Goldwyn, is now making the Black Hills in

South Dakota. . . . Harry Nolan is visit-

ing his theatre in Pueblo Tules Wolf,
former manager in Denver for Educational,
is leaving Saturday for Los Angeles where
he expects to make his home in the future.
Lon T. Fidler, the pilot of the Warner
Brothers exchange here has left for a
visit to all the exhibitors of the Arkansas
Valley. . . . Mrs. Sudie I. Haney, owner
and operator of the Liberty theatre, Des
Moines, N. M,, made her annual visit to
all exchanges of Denver last week. . . .

Tom Kirby, long associated with the Black
Mills Amusement company of the South
Dakota territory has severed his connec-
tions and is preparing to open a house of
his own in Sheridan. Wyo. . . . Rick
Rickcfson, manager of the Rialto and Vic-
tory theatres of Denver is preparing great
things for the Victory theatre next week.
In celebration of the anniversary of the
showing of “The Fall of Troy,’’ the first

feature ever showm in Denver, Rick is

putting on a carnival of fun which is at-
tracting state-wide attention.

IWr INNEAPOLIS, MINN.—State, Fink-
-i-’-l- elstein & Ruben house, had a “Take-
A-Chance M'eek’’ recently. Not to be out-
done by their opposition the Lyceum an-
nounced; “You never take a chance at the
Lyceum.” . . . Oliver A. Roive and Wil-
liam A. Mustard ha\ e opened the new State
theatre at St. Paul. Both ha^e been identi-

fied with pictures in Twin Cities for sev-
eral years. ... It is rumored that Fink-
elstein & Ruben will build a 2,000 seat
house at Rochester, home of Mayo Clinic.

Rochester is one of the best show towns in

the state, getting a large transient busi-
ness, ... A film explosion did slight dam-
age to the booth in the Pantages house last

week. The explosion occurred during the

morning hours before the house had
opened. . . . Rev. M. L. Andreasen, presi-

dent of the Minnesota conference of Seven
Day Adventists, is aiding Minnesota ex-
hibitors in the fight against Sunday closing.

The minister is opposing the proposed Sun-
day closing legislation. . . . Harry Wilken-
son, formerly of Minneapolis, is down
where the tall corn grows. He has taken
over the management of the Strand thea-

tre at Marshalltown, la. . . . Billy B. Wat-
son, veteran Northwest picture man, is re-

covering from a nervous breakdown at St.

Cloud, Alinn. . . . R. S. Shrader, central

division manager for Pathe, was a recent

Minneapolis visitor. . . . “Al” Steffcs has
definitely fixed March 24 and 25 as the

dates for the Northwest gathering of ex-
hibitors in Minneapolis.

ALBANY, N. Y., March 10 .—George
Divorc, of the Capitol and Cameo

theatres in Schenectady, has just opened
a law office. . . . Ted E. Hays has taken
Edivard I^ewin’s place as salesman in the

First National exchange. . . . William F.

Kennedy, of the Lyceum, Champlain, was
along Film Row last week. . . . Alec
Herman, local manager for First National,

is so busy these days that he is eating in

the one-arm lunchrooms. . . . Henry Wil-
kinson, one time manager of the Lincoln,

in Troy, is now selling organs. . . . Wil-
liam Wood, owning the Strand in Canajo-
harie, knows what competition means for

he is next door to the Capitol, owned by
Jimmy Chest, who is also well aware of
his neighbor’s competition. . . Charles
Rosenzweig. supervisor of the Albany and
New York branches of F. B. O., is in Al-
bany this week. . . . Mike Kallet, of
Oneida, is back from his southern trip,

which took him as far as North Carolina.

. . . M. E. Silberstein, of the Community
theatre in Catskill, as brown as a berry,

is back from a trip that took him to Havana
and then along up the Florida coast. . . .

Marvin Kempner, of Buffalo, former man-
ager of the Famous Players exchange here,

was in town last week, dropping off on his

way to Boston. . . . Abe Stone, of the

Delaware and Arbor Hill theatres in Al-
bany, has just installed a new projection
machine at the Arbor Hill theatre. . . .

Sol Manheimer, of the Robbins theatres in

Watertown, is recovering from a bad attack
of rheumatism. . . . Harry Heilman, of
the Royal, is spending a couple of weeks
at Lake Placid, enjoying the skating. . . .

“Pop” Z-iii/on, who is building a new theatre

in Utica, has booked “Charley’s Aunt” for

the opening this month. . . . W. H.
Trcmper, an exhibitor in Rhinebeck, who
also grows flowers, presented the young
ladies in the local Universal exchange with
a half dozen bouquets of violets last week.
. . . Elmer Crowninshield is sick in bed
with a cold. . . . Charles Henschel, east-

ern district manager for Pathe, was in

Albany during the week. . . . Ben Apple,
of the King, is now opening at 9:45 o’clock

each morning and remains at his theatre

in Troy until eleven at night. He does not

say anything about union hours. . . .

Walter Roberts carried off the honors in

a recent bowling contest at the Elks lodge
in Troy, and lugged two lobsters home-
wards. Mr. Roberts is manager of the

Troy theatre, which opened just two years
ago. . . . Joe Saperstein, of the Gris-

wold, in Troy, was in New York last week.
. . . B. H. Mills, of the First Graphic
exchange, was absent from his office two or
three days last week on account of a cold.

. . . Paul Alberts, former manager of the

Albany theatre in Schenectady, but now of
New York City, was in town during the

week. . . . There is talk of another
theatre being erected in Saranac Lake in

the near future, but Dave Seymour, of the

Pontiac Beautiful there, is not worrying.

PHILADELPHIA, PA.—With the de-
parlure for England of Erno Rappe,

who has been managing director of the Fox
theatre since its opening a year ago, whole-
sale changes were made in the personnel
of the theatre. Fred Schroeder has suc-

ceeded Harold Schadbolt as resident man-
ager. E. K. Josack has been succeeded by
William Michalson as treasurer. Frank
N. Seltzer, who was publicity director, has
again been appointed. . . . Ben Tolmas,
who has been a member of the sales force

of the Independent exchange, has just been
made sales manager and the sales force has
been increased by the addition of Cy PerT
sweig and Sam Gross. Mr. Perlsweig was
formerly with the F. B. O. and Fox and
Mr. Gross was with Masterpiece and the

Producers Distributing Corp. . . . Len
Berman, owner of the Independent Ex-
change distributing Warner Brothers pic-

tures, recently acquired the properties at

1321 and 1323 Vine Street adjoining his

exchange. 1321 is now being entirely

renovated and remodeled and will be occu-
pied by a national distributing comp.any.

1323, which is now leased by United Ar-
tists, will not undergo any change. . . .

John Gill, who was formerly with the De
Luxe Exchange as up-state salesman, has
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resigned and accepted a similar position

with Masterpiece. . . . Jack McFadden,
assistant manager of the Philadelphia office

of F.B. O., is being congratulated upon the

recent arrival of a baby girl. . . . T. R.
Gillett, representing the Hays office in New
York City, was a recent visitor and made
addresses before the exchange managers in

the Film Board of Trade and all of the

employes of the shipping and inspection de-
partments of exchanges included in the

membership of the Board. . . . George
Bennethun, of the Kline Poster Exchange,
and owner of a small circuit of theatres in

Pennsylvania, was a recent visitor in Scran-
ton and New York, where he made arrange-
ments to introduce vaudeville into some of
his theatres. . . . Harry Denbow has re-

cently purchased the Star theatre, Easton,
Pa., from C. D. Buss, who operated it for
several years. After extensive alterations,

Mr. Denbow will run a special program of
super features. The house has been closed
for about six weeks undergoing improve-
ments and renovations.

CAN FRANCISCO, CAL.—C. L. Theur-
kauff, Western division manager for

Universal, was in the city last week to at-

tend a conference. Ned Martin, sales di-

rector, accompanied him. After the con-
ference they left with Local Manager
Nathan for Los Angeles to review the
“Phantom of the Opera.” . . . The Lyric
theatre in San Jose has been sold by G.
Jones to P. Kyprious of this city, who also

owns the Larkin here James Barlow,
who owned the Maze theatre at Stockton,
has purchased the Opal in this city. . . .

/. J. Wood, who recently remodeled his

Redding theatre, has just purchased a new
organ for it. . . . /. J. Partridge, local

Paramount sales manager, has returned
from a successful tour in the Sacramento
and San Joaquin districts. . . . P. C.

Monroe of the Producers Distributing
Corporation, was here recently conferring
with Local Manager M. S. Cory. . . . S. Z.

Williams, traveling representative of P. D.
C., paid his regular visit at the local office

last week. . . . W. J. Murphy, publicity

director for Metro-Goldwyn in the San
Francisco district, left for Seattle to do
some special work a couple of weeks ago
and hasn’t returned yet. . . . F W. Voigt,
resident manager of Metro-Goldwyn, has
returned from a short trip to Sacramento.
. . . J. E. Flynn, district manager for the

North Pacific coast for Metro-Goldwyn,
is exchanging places with Manager Hickey,
who has charge of the Kansas, St. Louis,
Omaha and Des Moines districts. . . .

George T. Wassell, the home office travel-

ing auditor for Metro-Goldwyn, was re-

cently in San Francisco, from where he
went to Los Angeles. Those who know
him aren’t surprised he had so many din-
ners served him J. A. Cathro, for-

merly manager of the Calgary branch of
Universal, has been made assistant man-
ager of the San Francisco district. . . ,

Barney Grunett. formerly assistant man-
ager of the local Universal office, is now
doing outside work for the corporation. He
gave up the assistant manager’s position

because of ill health. . . . Fire in the pro-
jection room of the Acme theatre drove all

the spectators into the streets. The damage
was $75. . . . Max Dolin, chief conductor
at the California theatre, recently was host
to a number of newspapermen and friends.

. . . Maj. Andrew Rowan, retired, who will

be technical director of the film, “Message
to Garcia,” was a recent visitor on Film
Row. Rowan is the hero of the picture.

fiXCfiWGE
PLACE
CALT LAKE CITY,UTAH.—L. W.Weir,
C7 presiding official in this division for Pro-
ducers Distributing Corporation, stopped a
few moments Sunday on his way through
from Denver. . . . C. F. Parr, local man-
ager for P. D. C., is hitting the trail be-
tween here and Butte, stirring the boys up
to the “wth” degree in preparation for the
closing of the monthly standing in the con-
test that is on between the three national
divisions. . . . And speaking of contests.

The local Metro-Goldwyn personnel cer-
tainly are putting their shoulders to the
wheel for the closing week’s business in the
national drive closing Feb. 28. . . . Joe
Solomon came in this week from around
Utah with a batch of contracts for the
M-G drive. . . . George E. Carpenter, man-
ager of the Paramount Empress theatre, is

lining up a large broadcasting station to

begin functioning in a few weeks. The
orchestra and pipe organ will give pro-
grams each evening. . . . "Doc” Holah,
local Fox exchange manager, spent a few
days in northern Utah this week. . . .

James R. Kelts, Greater Features ex-
change manager, is in the Northern Utah
territory this week. He announces that

Joseph Solomon, formerly with Llniversal,

will be added to his sales force. . . . George
Hays resigned from the managerial posi-
tion of the Associated Exhibitors exchange.
Now selling for Carl Stern at LInited Art-
ists. . . . David T. McElhiney is coming to

replace him at A-E. . . . W. G. Seib,
Pathe manager, will spend the next week
in Idaho. . . . Vete Stewart, short subject
salesman for Pathe, is out in LTah for two
weeks. ... A. B. Hager got some dandy
shots of the dog derby at Ashton, Ida.,

Washington’s Birthday, for Pathe News.
Will show here next week. . . . Harry T.
Nolan, Western division manager for Asso-
ciated First National, arrived this week
from Denver. Left for Butte with W. F.
Gordon, local manager. ... A. A. Schmidt,
F. B. O. manager of the Western division,

will be here next week to talk things over
with L. A. Davis, resident chief. . . . Davis
has called W. K. Bloom and E. M. Gibson
in from their territories for a sales con-
ference while Schmidt is here. . . . W. L.
Velle, formerly exhibitor at Hiawatha and
Morhland, Utah, is now living here. . . .

Joe Goss, Orpheum theater, Ogden; John
Rugar, American, Park City; Steve Deal,
Star, Springville

;
George Lindsay, Star,

Eureka, and C. Jensen, Rex, Hyrum, were
L’tah exhibitors on the Place this week.
. . . Rev. Elmer Goshen will speak Sunday
at the Pantages theatre in connection with
“Capital Punishment.” Goshen is against
this mode of meting out justice.

ILWAUKEE, WIS. — Tony Bilek,

owner of the Radio theatre, is alive

today because he carries his bankbook in

his vest pocket. On his way home several

nights ago, he was held up by an armed
bandit. A bullet struck the book, and Bilek

escaped injury. . . . George Levine, chief

of the Universal office, is worked up over
the German film, “The Last Laugh.” Di-
rectors would do well to study it, he says.

. . . Jack Lorenz is back as manager of

the Fox office here after an absence of ten
months during which he was in Portland,
Wash. . . . He succeeds Ralph Wettstein,
which is again in industrial film work. . . .

Bob Churchill, special representative, took
over the office after Wettstein’s retirement
until a successor could be named, but will

leave shortly. . . .George Bauch, of the
Mirth, is preparing to turn bachelor for
several weeks. His wife is going to the

coast for a visit. . . . A. J. {Happy)
Meininger, of Ascher’s Merrill, was in Chi-
cago over the weekend. . . . Lent is pro-
ducing a queer effect in theatrical circles.

While some exhibitors are complaining that

it is cutting attendance, others are telling

about the records being set at their houses.
. . . Max Krofta, of the Idlehour and
Mozart, reports that the slump has hit both
his houses as well as other theatres on the

South side. . . . Sam Pylet, of the Holly-
wood, a North side house, says his business
has been capacity during the period, while
Stan Brown, of Saxe’s Strand, enjoyed
splendid business with “Argentine Love”
after one of the best Saturday matinees in

months. . . Milwaukee theatregoers are
mourning the death of John Scofield, 68,

who for seventeen years was in the employ
of Saxe as a doorman, first at the Alhambra
and later at the Strand.

ATLANTA, GA.

—

Marcus Loew, whose^ visit here March 6 was an event of

unusual interest to local film men, was
the honor guest at a dinner at the Atlanta

Biltmore Hotel, at which many state and

city officials were present. . . . One of

the largest deals in the history of inde-

pendent distribution has been completed

by William K. Jenkins, president of Enter-

prise Distributing Corporation, who, as re-

sult of a recent deal in New York, has

brought to his organization products valued

at several hundred thousand dollars. . . .

Hank Hearn, popular film man and sales

manager for the Southern States Film

company, has been elected vice president

of the Atlanta Film Board of 'Trade to

succeed John W. Quillian, whose organiza-

tion, the Enterprise Distributing Corpora-

tion, has withdrawn from the board. .

Contract has been awarded for the $1,250,-

000 theatre to be constructed in Miami, Fla.,

by Paramount Enterprises. Actual work
will start in April. . . . H. C. Wales,

formerly with the World Film Corpora-

tion and Universal Film exchanges, is now
a salesman with Progress Pictures. . . .

Ernest Geyer, “idea wizard” of the ex-

ploitation forces of Famous Players-Lasky

in this territory, has scored twice recently;

once at Cedartown, where he pasted 2,400

black footprints on the sidewalks leading to

a theatre where “Feet of Clay” was being

exhibited, and once at McRae, Ga., where

he used a steer led by an old “darke}^

in exploiting “North of 36.” . . . Earl E.

Griggs, Universal exploitation man, is back

from Florida where he reports record-

breaking bookings for “The Hunchback of

Notre Dame,” which he says has played

many towns in Florida two and three times.

. Opening of the State theatre in

Waycross, Ga., is announced by F. D.

Adams, manager. Curtain and scenery

were supplied by the Atlanta Scenic com-

pany. . . . Business in North Carolina

is very much to the good, according to

John Ezell, head of the local office of

Creole Enterprises, who was in North

Carolina recently. . . . E. C. O’Connor

is F. B. O.’s most recent addition to their

(Continued on page 58)
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Elephants and Cars

A number of years ago, so an old circus ad-

vance man tells us, a new publicity man was put

to work for Ringling Brothers.

Their show had more elephants than had ever

been carried by a circus
;
so many cars that their

trains had to run in five sections.

The new publicity man started to send out his

stories. He claimed in them twice the number

of elephants, twice the number of cars.

He was at once called in and put on the carpet.

“The truth is strong enough,” said the Ring-

lings. “We have more elephants, more cars, than

any circus that has ever existed. We will stand

for no misrepresentation in publicity or adver-

tising. We have the biggest show on earth.

Why deceive? Why lief”
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sales force. He is now in the Georgia
and South Carolina territories. . . . De
Sales Harrison, once manager of the How-
ard theatre, under the regime of Dan
Michalove, and more recently Public Rela-
tions representative in Atlanta for the Hays
organization, is now connected with the
adxertising department of the Nunnally
company, local candy concern.

/^TTAWA, ONT.—The reopening of the
Franklin theatre here last week ended

abruptly a few days later, when the lack of
advertising, it is thought, and the Lenten
season proved too great a handicap. . . .

Bert Brouse, son of the millionaire theatre
man, Harry Brouse, and formerly director
of Associated First National, was married
to A'liss Williams of this city. . . . The
Grand theatre, Kingston, Ont., will be pur-
chased, it is reported, by a newly organ-
ized company. It is now operated by R. E.

Meagher. ... A three-inch naval gun
was lugged into the Regent theatre here,

where it was used for a special prologue
demonstration with the presentation of
“Zeebrugge,” historical feature.

Fronian and Petigorsky, two local business

men, have taken over tbe Majestic theatre,

formerly known as the Casino. They have
adopted a two-a-day policy, charging 35

cents, top price. ... A protest of the
Child Welfare Association, Calgary, to the
showing of “Greed” at the Palace theatre,

resulted in the management offering the
picture “for adults only.” Incidentally the

“stir” brought reams of free publicity, bene-
ficial to Manager Ray Tubman.
Ralph W. Thayer has resigned as manager
of the Capitol theatre, Montreal

;
Harry

S. Dahn has been named to replace him.
Thayer has left for the United States.

SEATTLE, WASH.—P. C. Hill, member
of the sales force of Kwality Pictures,

who fell and broke his ankle during an
icy spell, several weeks ago, is back, a bit

lame, but coming along fine. Hill is an
active boy and will soon limber up. . . .

R. C. Montgojnery, better known as

“Monty,” formerly with Producers’ Distrib-

uting, has become general business man-

ager for Mile. Valentine, now booking in

the Pacific Northwest. . . . Warner
Bros. Productions has leased a site in the

University district at University way and
East Forty-fifth street to construct a

theatre costing $100,000, it has been an-
nounced. . . . Charles Harden, manager
of United Artists, has been chosen to cap-
tain the Seattle team in a golf tournament.
The tournament is the creation of Clyde A.
Walker, who has provided a silver trophy
for the Film Journal Annual Champion-
ship. The Portland team will be captained
by Lou Rosenberg, manager of the Rose
City branch of De Luxe Features, it is

stated. Three events will be held, first a
handicap match, second match play, and
third the championship classic. Play is

open to anyone in the film business in the

Northwest. . . . L. K. Stradley is receiv-

ing congratulations from local film inter-

ests on the opening of his Cheerio theatre

on Queen Anne hill. The new house cost

$60,000 and seats 700. “Peter Pan” was
chosen for the theatre’s premiere and drew
a big house. . . . Fred Burmeister, head
of the poster department in the Pathe ex-
change, has been promoted to city salesman,
and A I Carlson, formerly poster clerk in

the Portland Pathe offices, is now asso-

ciated with the poster department. . . .

Fred Burmeister, an artist who wields a

fascinatingly wicked brush, has created a

sales poster in the Seattle Pathe offices for

“Idaho,” the new Pathe release, that is

a dinger. . . . Plenipotentiary Geo. P.

Endert of Famous Players-Lasky in Port-
land on a business trip, reports a big deal

with F. A. Graham and A. F. Cormier,
proprietors of the Twin City show firm.

"Butch” Wingham, of Metro-
Goldwyn, is the first salesman out of

Seattle to make the Alaska territory. Last

year Manager Seth Perkins of Metro-
Goldwin was the first executive of the local

exchanges to take that selling trip.

r^ES MOINES, IA.—It’s only been a
' couple of months since Harry Mitch-

nick took over the house managemeent of

A. H. Blank’s Rialto theatre here but he
has certainly succeeded in putting the

Locust Street theatre on the theatrical map.
He has gone in for extensive publicity and
exploitation. . . . Jack Edwards has ar-

rived from Chicago to take charge of ex-

ploitation and publicity for the local of-

fices of Universal Film Exchanges, Inc.

Harry Ward, formerly of Des
Moines, now resident manager of the Rialto

theatre, Clinton, la., recently inherited the
bulk of a $75,000 estate left by a favorite.

Harry insists he is going to stick right
on the job of providing photoplay enter-
tainment for Clinton theatre goers. . . .

W. E. Troug, new division manager for
Universal, in charge of the Omaha, Des
Moines and St. Louis exchanges, is mak-
ing his first swing over the circuit. . . .

A. H. Blank returned this week from a
brief eastern visit. . . . Art Johnson
has resigned as office manager for F. B. O.
in Des Moines to take a similar position

with Metro-Goldwyn here. Art is a popu-
lar man on film row. . . The Des
Moines theatre was the scene of an at-

tempted holdup Saturday evening. As
Glennie Rader, 20-year-old cashier, was
taking the night receipts to the manager’s
office two well-dressed young men pointed

guns at her, demanding the bag of cash.

Miss Rader fought, and her screams at-

tracted patrons, who rushed to her assist-

ance. The men escaped.

^1———1-^—

^

TRANSAS CITY, M.O.—Roy M. Burchett,

who operates the Electric, a iwo-a-

week house at Greencastle, Mo., declares

such a theatre will pay by following his

example to present home talents and other

features on nights when there is no picture.

. . . Film salesmen were moving hither

and thither and branch managers rubbing
the palms of their hands in Kansas City

last week. Business was good. Russell

Borg, educational booker, smiled and held

up three fingers, meaning his company had
three first runs in down town houses. E.

O. Brooks, Patheserial manager from New
York, found business moving forward at

the local office, while /. C. Leivis, special

representative for Aesop’s Fables, spent a

week in Kansas City in behalf of his prod-

uct. . . . D. L. Martin, branch man-
ager of Associated Exhibitors, was granted

a month’s leave of absence to go to Chi-

cago, where his wife is ill. . . . C. E.

Mayberry, district manager of P. D. C.,

was a visitor. . . . Tom Byerle, First

National branch manager, announced that

his company’s new “Leader Group” has

been sold in practically all towns of 5,000

and more in the Kansas City territory.

. . . C. F. Senning, educational branch

manager, and Charles Knickerbocker, P. D.

C. branch manager both are making a tour

of the key towns, while G. A. Hickey,

Metro-Goldwyn district manager, is about

town in a new Parkard. . . . Jos. Sil-

verman, manager of the Independent Film

company, announces his concern has ob-

tained distribution rights for six Bud Bar-

sky productions, featuring Kenneth Mc-
Donald. ... So long and frequent are

the “jumps” bein" made in Missouri and
Kansas by C. E. {"Doc”) Cook, business

manager of the M. P. T. O. Kansas and
Missouri, that he is being touted as an

entrant in the next Olympic marathon
event. . . . Having made a 3-reel home
talent comedy last year, which played to

“S. R. O.” business, William Leucht, man-
ager of the Savoy theatre, St. Joseph, Mo.,

is now building a small plant for develop-

ing, printing and finishing motion picture

film. . . Charles Sears, Star theatre,

Nevada, Mo.; William Sears, Lyric theatre,

Boonvilie, Mo.
;
Bert Bylar of Clinton, Mo.,

and Jack Truitt of Sedalia, Mo., were away
from their respective towns last week,

just on the day that Lee Balsley, manager
of Western Pictures company, traveled sev-

eral hundred miles to see fhem. Balsley

claims it a record in “hard luck” runs.

NOW BOOKING

Cfiorence Wdor
the GIRL
of GOLD
iVUh Malcolm MacGregor, Claire DuBrey,
Alan Roscoe, Bessie Eyton Charles French

Directed by ; . . .John Ince

Released by

- PRODUCERS - DISTRIRUTING - CORPORAr/ON
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THE FILMMART
Associated Pictures

Interval Follows La Mart Film

Since completion of “Heart of a Temp-
tress” Barbara La Marr is having a short

lay-off before beginning her next produc-
tion, it was announced by Arthur Sawyer,
superx ising director of Associated Pictures.

Associated Exhibitors

MacLean Arrives in Gotham
Brought from Honolulu to witness his

premiere in “Introduce Me,” Douglas Mac-
Lean last week arrived in New York in a

special car. It was his first appearance in

the city in five years.

Columbia
Specialty Shows Notables

Screen Snapshots, No. 13, shows many
film notables. Such are Charlie Chaplin,

Marion Davies, the Talmadge sisters, Alma
Rubens, Eugene O’Brien, Norman Kerry,
John Bowers, Marguerite de la Motte,

Dorothy Mackaill, Lew Cody and Mae
Murray.

Six New Titles Announced

The new series of pictures to be made by
Columbia Pictures Corporation will include
“Ladies of Leisure,” “The Unwritten Law,”
“The Lure of Broadway,” “S. O. S. Perils

of the Sea,” “The Danger Signal” and
“Midnight Flames.”

Christie

Charlotte Stevens Returns

After filling drama roles for more than
a year Charlotte Stevens has returned to

the Christie lot to play again as Bobby
Vernon’s leading woman. Vernon’s new
comedy is a story of farm life.

Chadwick
“JFizard of Oz” for Key Cities

S. S. Krellberg, sales manager of Chad-
wick Pictures, arrived in Chicago last week
to arrange for the showing of “Wizard of
Oz” here. He will arrange showings in

key cities prior to the general release of
the picture.

Lawrence to Direct Stromberg Special

Edmund Lawrence has been engaged to

direct a new Hunt Stromberg production,
“The Sunshine of Paradise Alley.” It will

be started within two weeks.

Lila Lee Rests in Florida

Having completed work in “The Mid-
night Girl,” Lila Lee, of the title role, has
gone to Florida to spend a short vacation.

Spence to Write Walsh Films

Ralph Spence will edit, title and write
scenarios for the complete series of George
Walsh pictures.

Cosmopolitan
Davies Play Finished

Marion Davies’ latest Cosmopolitan pro-
duction, “Zander the Great,” has been com-
pleted on the Coast and will be given an
early release throughout the country.

To Release Peter B. Kyne Story

“Never the Twain Shall Meet,” the Peter
B. Kyne story of that name, has arrived in

Hollywood to receive final editing. It will

be released soon.

Centvuy
Release Date Changed

“Puzzled by Crosswords,” a hilarious

takeoff on the present fad of puzzles, will

be released April 1 instead of July 22.

To Direct Eddie Gordon

Edward 1. Luddy, Century director, has
been shifted from the Wanda Wiley pro-
ductions to the Eddie Gordon unit by Julius
Stern. “Guilty Conscience” will be the first

he will make.

Educational
Mickey Joins Educational

Mickey Bennett will appear in the leading

part in the final picture in the current Juve-
nile Comedies. He has been in vaudeville

recently.

Expert Puzzler Engaged

An expert has been engaged for the con-

struction of Judge’s cross word puzzles and
for the exploitation of the novelty.

Hiers, Burns and Vernon Busy

Walter Hiers is in the midst of a west-
ern comedy, “Tender Feet,” Bobby Vernon
is doing “Brass Buttons,” and Neal Burns
is completing “Why Hesitate?”

Whoopee !

Here's a live one

!

Mifhire

PRODUCED BY

HAL ROACH
WITH

GLENN TRYON
PafhepicTure

NOW BOOKING
By

HARVEY aTES
Directed by

TOM FORMAN

Jl HUNT STROMBERG
personally supervisedproduction

^Ieased_ by

- PRODUCERS- DISTRIBUTING ~ CORPORATION
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Principal Pictures

Nome Heroes Signed

Claiming a “ten strike” Sol Lesser has

obtained the signature of Gunnar Kasson,

giant Alaskan musher, with the Siberian

wolf hounds which made the trip to render

aid to the suffering at Nome, Alaska. He
will make a picture based on their thrilling

trip.

Paramount
Brander Mathews Is a Guest

Brander Mathews, professor of dramatic

literature at Columbia LMiversity, visiting

the Paramount studios, recalled memories

of a similar visit 35 years ago when Henry
C. De Mille was his host.

Hughes’ Son Acts a Bit

Rush Hughes, son of Rupert Hughes,

has a small but important part in “A Kiss

in the Dark.”

Gish to Play in Dwan Film

With George Hackathorne signed, and

Ernest Torrence promised, Dorothy Gish

has agreed to play in Allan Dwan’s new
picture, “Night Life of New York.”

Collier and Lewis to Aid Compson

William Collier, Jr., and Vera Lewis

have been assigned to important roles in

“Eve’s Secret,” in which appear Betty

Compson and Tack Holt.

Swansons Illness Delays Start

Due to the illness of Gloria Swanson in

Paris work on “The Coast of Folly” has
been delayed at the Coast studios.

Dix Begins “Shock Punch”

Work on “The Shock Punch” has been
begun by Richard Dix at the Long Island

studios under the direction of Paul Sloane.

Pathe
Finishes Two at Sennett’s

“Breaking the Toe” with Ralph Graves,
and “Sneezing Beezers,” a Del Lord thriller,

were given their final touches this week at

Mack Sennett Studios.

Ray Comedy March 15

Charles Ray will appear March 15 in

“Percy,” his second feature production for
Pathe. “Hard Boiled,” featuring Charley
Chase, will also be on the week’s program.

Lloyd Storms Copenhagen

General Manager Fraser has received
word that “Hot Water” played to $10,000
admissions in Copenhagen. European
houses are enthused with Lloyd’s work, it

is said.

Expedition Off for Carthage

A troup of cameramen and archaeologists
set sail last week for the north coast of
Africa to explore and photograph remains
of the ancient city of Carthage, buried
hundreds of years ago.

Jans

Jans Contracts With Hyman
Herman F. Tans has closed deals with

Louis Hyman, of All-Star Feature Dis-
tributors, of Los Angeles and San Fran-
cisco, whereby they will acquire the terri-

torial rights in their district to all six of
the new series. “Playthings of Desire” and
“The Mad Dancer” are included.

First National

Windsor and Marmont Signed

Following the announcement that he had
signed Conway Tearle M. C. Levee states

he has signed Claire Windsor and Percy
Marmont to play featured roles in “Just a
Woman.”

Edginglon Story Finished

“His Supreme Moment” has been com-
pleted and is being cut and titled. The
picture will be a sequence in technicolor.

Issues Helpful Press Sheet

The press sheet for “The Lost World” is

a comprehensive series of ten pages, news-
paper size, one page of which is devoted to
reproductions of unusual posters.

Hudson Company Off for Miami
Earl Hudson’s company, making “Chickie”

from the newspaper serial for First Na-
tional, has gone to Miami, Fla., for the
exteriors.

Stahl Names New Release

“The Right to Live” has been decided
upon by John M. Stahl as the title of his
new First National release. It is from the
comedy, “Fashions for Men.”

Obtains Nilsson for Role

Anna Q. Nilsson has been signed for a
leading role in “The Viennese Medley,” to

be put into production in April. Another
role is expected to be filled by a recently
established star.

F. B. O.
Pomona Boys in Film

Several of the youths of Pomona College
have been given roles to play in the series,

“The Pacemakers,” by H. C. Witwer. The
plot carries through a sequence of athletics.

Brent Ready to Begin Next

Evelyn Brent has returned from a vaca-
tion in the mountains to begin the shooting
of the radio melodrama, “The Face on the
Air.”

F. B. O. Incentive to Wedlock
During the filming of “The Go-Getters,”

Alberta Vaughn and George O’Hara
wedded

; to be followed in order by Kit
Guard and Stanley Taylor. Could it be an
epidemic?

Rosson Signed for Talmadge
Arthur Rosson has been engaged to

direct Richard Talmadge in “Yellow
Faces,” the first melodramatic action com-
edy under the star’s new long-term con-
tract.

Emilie Johnson Hustles

Emilie Johnson is said to be “hard at it”

in an attempt to turn out the manuscript
for her son’s (Emory’s) production which

is to depict the drama of journalism.

Bob Custer Again in Ranger Series

An agreement has been reached whereby
Bob Custer will star in a new series of
Ranger stories for Jesse Goldbtirg.

Fox
Kyne-Fox Sign Novel Pact

In a new kind of agreement signed by
Peter B. Kyne and the Fox company the
author will have greater opportunities to

dictate to the producer those details he
wishes included in the script. Kyne’s orders
will be final.

Gregory Story First for Mix
The first story that Tom Mix will make

during the coming season will be “The
Everlasting Whisper,” by Jackson Gregory.

Galaxy of Stars Listed

The coming season of photoplays will be
greeted by Fox with a list of several stars

in readiness, such as Tom Mix, George
O’Brien, Buck Jones, Alma Rubens, Madge
Bellamy, J. Farrell MacDonald and Marian
Nixon.

Historic Cab in Film

The veteran taxicab used to rush troops
to Gen. Joffre’s forces on the Marne
Sept. 8, 1914, has been brought into use in

(Continued on page 62)

Libson stood
them out with

Hal Roach
joresents

Harold Lloyd

NOWor NEVER
( Thefirstofthepopulardemand series

re-issued)

Associated Exhibitors Pathe
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Two words that mean quality—

“EASTMAN”
and

“KODAK

When you see this identification in the

print margin you know at once that the pho-

tographic quality is the best possible.

Eastman Positive Film is unrivaled for

faithful reproduction of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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the filming of “Seventh Heaven” to obtain
realism.

Buck Jones Begins New One
“The Outlaw” was begun by Buck Jones

this week. It is a western story.

United Artists

Ben Hitr Trip Aids in “Don Q”

Harry Oliver, back from Rome with the
Ben Hur company, has been engaged to
supply first hand information about scenes
and sets laid in the Suanish territory for
“Don Q” in view of his knowledge gained
while touring Spain on his way home.

Fifty Women Found “Unbobbed^’

In search of players for “Don Q” with
long hair A1 AlacQuarrie, casting director,

has finally located 50 women in Hollywood
for parts depicting “ladies” of other days
when hair was the thing.

Vitagraph

Luxuriant Brochure Used

A rather remarkable brochure in its pre-

tentiousness has been distributed by Vita-
graph for the exploitation of “School for
\\ ives.” It is an eight page, delicately

colored, pictorial with a Chinese gold leaf

cover.

Star Tours Dixie

Charlotte Alerriam, featured in “Pam-
pered Youth,” is visiting exhibitors and ex-

change men in southern cities.

Success Attributed to Lens

Gilbert Warrenton declares that his suc-

cess as a cameraman is largely accounted
for by a special lens used in his camera
which is valued at thousands of dollars.

The camera is used in “Stop Flirting.”

Producers Dist. Corp.

Obtain Rights to Stage Hit

A. H. Sevastian, general manager of
Belasco Productions, releasing through
Producers has revealed a deal for the mak-
ing of a film from “Three Faces East,”

the reputed stage play of spy intrigue.

Detroit Signs for Long Run
Contracts were signed last week for an

indefinite run of “Charley’s Aunt” at the
Adams theatre, Detroit.

Warner Brothers

Prevost Assigned to Two Roles

Two choice roles in novels bought by
^\’arners ha\ e been assigned to Marie Pre-
cost. She will be Rose Kirby in “Rose of
the Vorld,” and cvill be a modern girl in

“Bobbed Hair.”

Raymaker Begins Neic Dog Film

Herman Rac’maker, who has just com-
pleted film cvork on “Tracked in the Snocv

Country,” cvith Rin-Tin-Tin, cvill begin
this W'eek to make “Belocv the Line,” again
using the famous animal.

Louis From King to Hobo

Willard Louis cvill fill the role of the

locvlc' but important hobo in “The Limited
Mail.” He cvas a king in “Beau Brummel.”

Sullivan to Prepare ^equel

C. Gardner Sullivan has been chosen to

prepare a script for “Back Home,” a sequel

to “W hy Girls Leave Home.”

Moore and Brooke Signed

Matt Moore and Clive Brook are the

latest to be signed for long terms cvith

Warners.

Metro-Goldwyn-Mayer
Unknown Girl in Unknown Title

Marshall Neilan has begun production
upon an original story cvithout a title; the

leading cvoman has been selected but her

name has not been announced
;
she is said

to he unknocvn in pictures.

Boardman Plays in “Circle”

Eleanor Boardman has begun work in

“The Circle.” Important parts are taken

by Alec B. Francis and Eugene Besserer.

Metro Buys Alice Rice's Story

“Lovey Mary,” written by Alice Hegan
Rice, has been purchased by Metro-Gold-
cvyn-Mayer. It is widely knocvn.

April Releases Announced

Next month will see the release of “The
Way of a Girl,” “The Sporting Venus,”
“Man and Maid,” and “Proud Flesh.” Lecv

Cody appears in the second and third of

these.

British Comedian in “Escape”

George K. Arthur, the young comedian,
echo aided in the production of “The Sal-

vation Hunters,” has been signed for von
Sternberg’s next picture, “Escape.”

B. P. Schulberg
Sets Release Dates

J. G. Bachman set the release dates of
“Faint Perfume,” April 27 ;

“My Lady’s
Lips,” Alay 15; “When a Woman Reaches
Forty,” June 1 ;

“The Boomerang,” this

W'eek.

Hogan Directs Society Drama

James P. Hogan commenced the direc-

tion of “My Lady’s Lips” this cveek. It is

a society drama.

Universal
Gibson’s Illness Delays Film

Completion of “Spook Ranch” has been
delayed because of the physician’s order
that Hoot Gibson must take to his bed un-
til he reco\ers from an attack of the in-

fluenza.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

On Traveling Shows
OAKD.^LE, NEB.—To the Editor: It

has become the go out here for someone
who thinks he knows the show business to

buy up some w'orn out film and start out

on the road and book with small-town thea-

tres, claiming that they have something
wonderful together with some obscene
vaudeville stunts or song. Now it has hap-

pened that 1 have been stung a few times,

and the other day another one appeared
upon the ground and w'anted to use the

theatre, saying that he had a wonderful
picture together with some songs and
\audeville.

WYll I took him into confidence and in-

quired w'hat he did and what show he had
and, would you believe it, he told me that

he had “The Eyes of Youth,” a Clara

Kimball Young picture, at this time. Well
I said to him, “On w’hat basis will you put

that wonderful picture on in my theatre?”

Well he says that he had given as high as

25 per cent but usually got it a little better

than that. He also had a two-reel com-
edy, he said. Now I said to him, “How do
you expect me to make any money by giv-

ing you nearly all that is taken in?” Well
he said that he had not played to a house
smaller than $70 and that should be good
rent for the house. He said, however, that

we should do at least $100 and that would
give me $25 for the house. “All right,”

says I, “if you will guarantee $100 house I

will take you on.” But this he would
not do.

Now further I want to say that it is silly

for one to take these fellows on, and let

them spoil the trade that you have worked
up on such stuff as they carry. Then again,

when j'ou stop and figure it out, how can

one make anything when you have to get

your theatre in comfortable shape as to

heat, light, janitor, operator and furnish

the tickets and ticket seller. All they do is

to take the ticket numbers and get their

money and go on.

Now I have made this rule and if they

get in at all in my house that will be the

price or they stay out, and that is they
furnish all advertising matter and put it

out, and split 50-50 or nothing doing.

This party went up in the air when I

told him that I would not consider it for
less than 50-50 and said that I would
never get anyone in for that price. “Well,”
says I, “that will suit me better, as I do
not want them at all, as I want to know
what kind of shows are going to be in my
theatre, and I do not propose that some
outsider shall come in with an obscene
show and ruin what I have built up.”

I think it would be interesting to hear of
other exhibitors’ experience with this kind
of show, as the experience that I have had
has been very unsatisfactory. The most of
them have reels that are not fit to go
through a machine and probably are not in-

spected for the whole year. I put on one
here last summer that is mentioned to me
yet at times, it was so crummy.—C. V.
.A.NDERSON, Oak theatre, Oakdale, Neb.

NOW BOOKING
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-ivritten box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BATTLING BUNYON ; Wesley Barry—A good

Saturday night prize fight story, with Wesley
since he has grown up.—W. S. Owen, Russell

theatre, Brunswick, Mo.—Small town patronage.

THE YANKEE CONSUL: Douglas MacLean
—This was quite a disappointment after the

success of “Going Up”. It is a good picture,

but the previous picture was exceptional and
you can’t satisfy people with ordinary pictures

following the knockouts.—Chas. Lee Hyde,
Grand theatre, Pierre, S. Dak.—General pat-

ronage.

UNSEEN HANDS: Wallace Beery—Well I’ll

be frank and say this is really the poorest

excuse of a picture that I ever have seen. Many
of my patrons told me so, too. It’s horrid,

grusesome and spooky all the way through.—John
Aden, Rialto theatre, Terril, la.—General pat-

ronage.

JUNGLE ADVENTURES: Special cast—A
good jungle picture. Some beautiful scenes in it.

It is an unusual sort of picture, dealing with

Martin Johnson’s adventures in Borneo. Six

reels.—Z. A. Brennan, Fairyland theatre. Her-
culaneum, Mo.—General patronage.

GOING UP: Douglas MacLean—^There are few
feature comedies which are better than this one
for small town use. Many of our patrons
though it as good as Harold Lloyd subjects.

It draws about as well and you don't get penalized

for having a big crowd. Seven reels.—C. E.

Johnston, Paramount theatre. Gibbon, Neb.

—

Small town patronage.

IS DIVORCE A FAILURE?: Leah Baird—
This is a very good picture and will please

most any class of people. But why doesn’t

Pathe send out better prints? All the prints

I have received from them so far are in terrible

shape. The prints on this picture were so dry
that when it went through the machine the
film broke all to pieces. Pathe will have to get
better stuff out here or no more business. Six
reels.— B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

Chadwick
THE FIRE PATROL: Special cast—Business

very good. Would call this one the best inde-

pendent production we have ever run. Well
directed, finely acted and good production. Story
similar to Paramount’s old “Behind the Door”
with Hobart Bosworth. Seven reels.—George A.
Markell, Strand theatre, Pittsfield, Mass.—Gen-
eral patronage.

THE FIRE PATROL: Special cast—A fair

melodrama, but did not draw, consequently made
no money. A picture is only as good as it

does at the box office. Seven reels,—A. J. M.
Bean, Maple Leaf theatre. Mount Dennis, Ont.
Canada.—Small town patronage.
THE FIRE PATROL: Special cast—Played

this in very cold weather, but did a fine busi-
ness. A good old melodrama that should please
in any small town where they do not demand
too much jazz. Plenty of action, story not so
strong. Seven reels.—A. F. Affelt,. Liberty thea-
tre, St. Louis, Mich.—Mixed patronage.

F. B. 0.
MIDNIGHT MOLLY : Evelyn Brent—-Very gx)od

picture of the underworld. Will please your
patrons. Can be bought right. Five reels.

—

J. E. Dowling, Ark theatre, Longansport, Ind.

—

Medium class patronage.

BROKEN LAWS: Mrs. Wallace Reid—

A

splendid picture. Had many good comments on
it. All those that saw it liked it. It is a pic-

ture that we really see in everyday life and read
about those very happenings if we do not see

them. It is worth playing in any house.—John
Aden, Rialto theatre, Terril, la.—General pat-
ronage.

BROKEN LAWS: Mrs. Wallace Reid—An ex-

cellent picture and one that will please nearly
all audiences. It will also add prestige to your
theatre, as it is among the better productions.
Film poor. Seven reels.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-
ronage.

THE RANGE TERROR: Bob Custer—This is

one of the good ones and the best that this star
has put out. It has plenty of thrills in it, and
keeps it up all through. I do not know why we
fell flat on it, unless it was the bad weather
again. This picture is entitled to a crowd and,
everything being normal, I think would have
done so. Five reels.—C. V. Anderson, Oak thea-
tre, Oakdale, Neb.—General patronage.

THE NO-GUN MAN : Lefty Flynn—This is

the second Flynn picture we have shown and it

pleased my patrons very well. It has lots of

action, some good comedy situations by a Negro,
has good Western atmosphere. Better than his

first one we used, which was “The Millionaire
Cowboy.” Five reels.—W. J. Shoup, DeLuxe thea-
tre, Spearville, Kan.—Small town patronage.

THE NO-GUN MAN: Lefty Flynn— An extra
good Western picture. Pleased all that saw it.

Good print. Five reels.—L. Deyo, Miers theatre,
Schohoarie, N. Y.—General patronage.

THE NO-GUN MAN: Lefty Flynn—Person-
ally would rate this only as a fair Western, but
had lots of good comments on it. Most of the
cannonading was done at night and when the
Merry Ruffians shot off their 44’s it looked as

though they were using roman candles. The
comedy supplied by the “Shine” kept them
laughing most of the time. Five reels—Wm,
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

LIFE’S GREATEST GAME; Johnnie Walker—
I want to say right here that this is one of the
best pictures for entertainment that I have ever
seen. The story is good and deals with the outs

and ins of professional baseball life. Fine. Seven
reels.—Chas. E. Lawrence, Star theatre. Tucker-
man, Ark.—General patronage.

FLASHING SPURS: Bob Custer—The first

Bob Custer that I have played. Would call it

hardly fair in the way of entertainment. Very
poor story and not much to it.—John Aden,
Rialto theatre, Terril, la.—General patronage.

FLASHING SPURS: Bob Custer—A real good
Western feature. Print good. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—My projectionist advised me instead of buying
another like this to get a two reel Western
and save money. He was right. Five reels.-

—

A. J. M. Bean, Maple Leaf theatre. Mount
Dennis, Ont., Canada.—Small town patronage.

THE WHITE SIN: Madge Bellamy—Not a
big special, but a little better than the ordinary
run. Buy it right and use it. Six reels.

—

A. J. M. Bean, Maple Leaf theatre. Mount
Dennis, Ont,, Canada.—Small town patronage.

THE SILENT STRANGER; Fred Thomson—
Here is a real picture. Thomson and Silver

King can’t be beat in Westerns ; they please.

Five reels.—W. A. Doerschlag, Strand theatre,

Ransom, Kans.—Small town patronage.

THE FIGHTING SAP: Fred Thomson—The
only poor one in the first series. I have played
them all. At that it drew a good house and
pleased as well as any average Western, but it

really is the poorest of the six. Always play up
Silver King, as I know it is the horse here

that draws. Five reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town pati'onage.

THE FIGHTING SAP: Fred Thomson—Not
the best we’ve run of this star, but it was good
and pleased. “Fighting Blood” helps to get them

NATIONAL SCREEN SERVICE Inc.
NEW YORK CHtCAGO LOS ANGELES

NOW BOOKING
cA fuank woods
SPECIAL PKODUCTION

-EAUTVandjie

Bad
Sy PETER B. KYNE

Directed by
JVILLIAM WORTHINGTON

J{eUased by

PnODOCERS ~ DlSTFLinUT/NG -CORPOn.ATI.ON
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“Herald Only“ Club
"Because the ‘Herald’ was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly constribute to the same one, just as long as the ‘Herald’
keeps up its high standard of service I shall write solely for this
magazine.’’—Philip Rand, Rex theatre, Salmon, Idaho.

ABBOTT, G. S 222
ACCOLA, E. C 184
ADAMS, R. W 19
ALLEN, C 8
ALGUIRE, Mrs. C. C 54
ANDERSON, C. V 116
ANDERSON, J. A 143
ANDERSON, R. L 85
ANDRESEN, J. W 104
ANGELL, H. H 130
ARMENTROUT R 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN, M. J 7
BAILEY, J 159
BAKER, C. C 195
BARBER, C. E 87
BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL. Mrs. L 22
BERGER, S. A 37
BICKEL, J. C 108
BIGGS. W. T 207
BIERWIRTH, H. C 62
BILLS, C. H 88
BINIONS, H. H 133
BIFARELLO, P 215
BODWELL, M. F 141
BOLLMAN, V. G 9

BOTSFORD BROS 235
BREITRICK, D. M 193
BRENNER, W. H 10

BROADUS, J. N. 177
BROWN, C. L 42
BROWNE, F. L 39
BURSON, L. A 158
BYERLY, C. M 43
BYERLY, S. L 30
BYRNE, E. E 147
CAIRNS, J. 23
CARTER, Mrs. L. M 55
CAUSEY, H 70.

CHAPMAN & EVANS 210
CLARK. W. M 105
COLLINS, E. H. 101
CRAIG, M. T 186
CRAIG, W. E 152
CREAL, W. H 4
CRONKHITE, C. C 89
CROSBY & SCHWIERSKE 44
DASPIT, H 31
DeBAGGIO, H 40
DeMORDANT, P 76
DEYO, L 174
DINSMORE & SON 90
DOLLIVER, M 224
DOWLING. R. L. 41
DURBIN, P. J 127

EAGAN, H. J 112
ELLIOTT, E. H 63
ENLOE, J. J 134
ESTEE, P. G 24
EULER, J. R 26
EVELAND, E 233
FARNSWORTH, R 110
FARRAR. S 206

FAWKS, E. L 219
FAY, L. M 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E 64
FREEMAN, F. L 81
FRY, S. G 231
GAILEY, E. E 94
GARDNER, B. B 214
GARDNER, J. M 213
GAULDING, H. W 45
GEETING, R. C 201
GIACOMA BROS 199
GRAY, R. 0 135
GREEN, S 168
GUERIN. W. R 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN. C. M 154
HAWKINS, J. W 200
HELD, P. G 32
HESS. L. S 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B 28
HINDS. F. C 11
HINDS, W 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A 56
HOUSEY, J. A 198
HUESTIS, B. F 106
HUMPHREY. W. H 212
HUTCHISON, R. 0 194
IHDE, S. G 46
JENKINS, J. C 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON. P. L. 205
JOHNSON, O. W 78
JUDGE. C 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G 51
KIMBRO, Mrs. W. M 211
KING. L. G 209
KINGERY, R. H 123
KIRKMAN, W. G. 190
KOBORG. C. W 188
KOCH, G. H 165

KOOKER, D. A 52
KOOPMAN, J 132
KOTTAS, E. V 150
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W 148
LANGACHER, C. W 59
LEEK, L. N 196
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E 117
MALPHURS, C 178
MARTIN, H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL, C. A 12
MEYER, F. S 2
MILES. A. N 13
MILLER, C. E 166
MILLER, C. R 14
MILER, L. A 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE. Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE, A. B 176
OTTEN, N. J 197
PARKS. O. E 60
PATRICK, H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J 227
PFEIFFER, R 113
PFLUGER, H. H 171

PHILLIPS, D. H 107
PILLIOD, L. A 33
PORTELL, J. G 69
POWERS, C. H 20
PRICE, A. J 208

RAND, P 5
REA, G. A 1
REDISKE, G. F 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R 38
RITTER, G. J 75
RIVA, Mrs. C. A 15
RODGERS. F. C 144
ROSSER, R. P 161
ROLSTER, M 175
RYAN. C. H 57
SABIN, F. E 16
SAMPLE, F. R 61
SAUNDERS, E 129
SCHAFER, C. W 230
SCHMIDT, J. W 92
SCHLOTTERBECK, F 234
SELK, H. G 138
SHOUP, W. J 189
SHOYER, Dr. M 183
SILVER & SON, W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P 151
SMITH, Mrs. R. B 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A 98
STETTMUND, H. G 6
STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTOUT, E. W 35
TALBERT, J. H 162
THOMPSON, H. P 21
TILLER, J 29
TOPE, G. W 119
VAN ALSTYNE, L. A 187
VAN NOY, H 36
VAN STRAAT, W. J 118
VAUGHAN, G 53
VEATCH, A. L 65
VETTER, E. H 153
WALDEN, K. H 229
WEAKLEY, C. D. 226
WENGER, R. S 181
WERNER, A. C - 146
WETZ, J. H 140
WHARTON, E. L 79
WILCOX. L. M 185
WHITE, D. A 84
WILLIAMS, E. J 146
WILLIAMS. J. M 93
WILLIAMSON, A. E 155
WILLIS. W 233
WINTERBOTTOM, W 18

in on this night.—Geo. F. Schulze, Lyric theatre.

Ashland, Ky.—General patronage.

GALLOPING GALLAGHER: Fred Thomson
•—This makes five Thomsons we have run and,

after you have run one or two, all you need
to do is to announce Thomson and Silver King
and you’ll have a crowd. It takes more than a

blizzard to keep them away here. These plays

are not great and Fred is not the best actor

on the screen, but he is active, athletic and has

a cheerful grin. People like him and they simply

go wild over his horse. Silver King. Five reels.

—C. E. Johnson. Paramount theatre. Gibbon,
Neb.—Small town patronage.

GALLOPING GALLAGHER: Fred Thomson
—A dandy little Western that will go over good.

Carries plenty of action and thrills, but can’t
put him in Mix’s class yet. However, he is well
liked here and that is what is necessary. Hope
the rest of his are as good as the first two have
been. Six reels.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—Another good Western with Silver King and
Thomson. The kids sure like his shows. Five
reels.—W. T. Biggs, Unique theatre, Anita, la.
.—General patron.age.

THE MASK OF LOPEZ: Fred Thomson—
This is a dandy Saturday night picture. It

drew like a mustard plaster. Silver King, the
horse, sure is fine. My patrons all are in love
with him. I find that for a small town this

picture is hard to beat. Five reels.—P. G.
Held, Sterling theatre, Fairmont, Neb.-—Neighbor-
hood patronage.

NORTH OF NEVADA: Fred Thomson—Story
is rather weak, but somehow these pictures make
7)eople ask when they can see another. Have run
3 to just average business. Five reels.—L. R.
Ledou, Larabee Opera House, Isabel, Kans.

—

Small town patronage.

NORTH OF NEVADA: Fred Thomson—Good
film. This is our second from Thomson and all

we can say is the same as everyone else does.

They have both been extra good. Silver King
is good and plays a little better than he did in

"Mask of Lopez.’’ Book this. Five reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

IN FAST COMPANY: Dick Talmadge—A good
picture for • Saturday night. I find that the
Talmadge pictures do not draw as good as the
'Thomsons. Print good. Six reels.—P. G. Held,
Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

IN PAST COMPANY: Richard Talmadge—

A

fine little picture. A little better story than
usual for a Talmadge stunt picture. Five reels.

—

%«

A thrilling story oF the great Chicago Fire

BARRIERS
BURNED
/mKI"

FRANK MAYO • MABEL BALLIN
WANDA HAWLEY
and an all star cast

o»«ecTeo 6v
WS.VAN DYKE

ppoouceo Bv
ARTHUR BECK

POON/I THE FAMOUS MOVSL
B. P ROE

ASSOCIATED EXHIBITORS
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The Contributor’s Column

“Herald Only^’ Club Audit Finished

Auditing of the “Herald Only” Club membership records has been

completed and the resultant roster is printed this week upon the oppo-

site page.

A membership of 235 is shown.

Members are requested to check membership cards against this list

and notify the secretary in case of discrepancy.

Botsford Brothers, Royal theatre, Ainsworth, Neb., are added to

the list of members this week.

A. J. M. Bean, Maple Leaf theatre, Mont Den-
nis, Ont., Canada.—Small town patronage.

THE LOVE PIRATE: Carmel Myers—A satis-

factory little picture of the crook cabaret type.

Five reels.—A. J. M. Bean, Maple Leaf theatre.

Mount Dennis, Ont., Canada.—Small town pat-

ronage.

LAUGHING AT DANGER: Richard Talmadge
—Would call it almost punk. Too much impossi-

ble stuff in this one. Story very poor ; nothing
to it.—John Aden, Rialto theatre, Terril, la.

—

General patronage.

ON TIME: Richard Talmadge—This is the
poorest Talmadge to date, but at that is is a
fairly good picture that pleased well. The story

is punk, but the action and comedy made up
for that. If this star were given better stories

he would surely be a big bet. He is the best

stunt star I have ever seen on the screen.

Business fine. Six reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

ON TIME : Richard Talmadge—These Tal-
madge pictures will stand for anything you wish
to say. The exhibitor who is not using these is

making a serious mistake. They will please all

classes. In this one Tom Wilson as the blackface
carries the blue ribbon. Story light. Six reels.

—

S. G. Fry. Palace theatre, Omaha. Tex.—General
patronage.

BY DIVINE RIGHT : Elliott Dexter—Some
said fine, others said worst they had ever seen.
I say too slow. Has a real lesson. Seems,
though, folks do not want sermons on screen
any more. Six reels.—S. G. Fry, Palace theatre,
Omaha. Tex.—General patronage.

THE DANGER OF THE bMLE: Carmel Myers
—A real good picture ; good print. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

FOOLS IN THE DAK: Special cast—This is

a pretty good comedy drama, but not as good
as expected from what I had heard about the
picture. Just a good program.—John Aden.
Rialto theatre, Terril, la.—General patronage.

First National
SO BIG: Colleen Moore—Went over 100 per

cent. Pleased everyone. An excellent picture.
I have found that First National has the pictures.
Nine reels.—H. Tanner, Pana theatre, Pana, 111.—General patronage.

CLASSMATES: Richard Barthelmess—Film
condition good. This is an excellent picture and
the most pleasing picture of its kind that I have
even seen. I put it on with the school. Also
had an orchestra. Everybody was well pleased
and we filled the house the first night, but not
so well the second. Only kicks I had were that
they didn’t show when they brought Burt Stan-
ford back from the jungles. Seven reels.—B. R.
Parsons, Grand theatre, Springfield, Minn.—Gen-
eneral patronage.

CLASSMATES: Richard Barthelmess—A good
small town picture. Pleased them all. You can
buy it right. Seven reels.—Guy M. Wampler,
Royal theatre, Palestine, 111.—Mixed patronage.

CLASSMATES: Richard Barthelmess—This
picture was a good drawing card for us. It
was shown in the city some time ago, but they
came to see it again. Have about 3,500 soldiers
and officers to draw from. Went over big. Film
in A-1 condition. Seven reels.—E. Crawford,
Y. M. C. A. theatre. Ft. Leavenworth, Kan.

—

General patronage.

LOVE’S WILDERNESS: Corinne Griffith—The
business was rotten. They must have known what
the picture was. Seven reels.—Bill Heinecke,
Judith theatre. Lewiston, Mont.—General pat-
ronage.

THE SEA HAWK ; ABRAHAM LINCOLN

;

SECRETS: These are knockouts. Anyone that
cannot cash in with these had better go back
to the farm and let a live man take the place.
Pleased 100 per cent with my patrons and self.

Ten reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont.—General patronage.

THE SEA HAWK: Milton Sills—One of the
real big good ones, which registered well at the
box office, but not so big as it has in many
places. I never could get costume and pirate
plays over. However, I must admit this is not
to be classed with costume plays. Twelve reels.—E. J. Reynolds, Liberty theatre, Pasco, Wish.—^General patronage.

FOR SALE : Claire Windoor—This picture may
go in some localities, but this kind do not regis-
ter here. However, it is a very fine society pic-
ture with beautiful gowns and settings. Also
some fine acting and direction. Eight reels.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small town patronage.

SUNDOWN : Special cast—Every time some
producer gets an original idea and puts over

a big clean up. several others are bound to imi-

tate. Most of them come close—but this is the

poorest imitation of “The Covered Wagon” I’ve

ever seen of any big picture. It’s cows instead

of wagons in this—but they tried to steal all

the other “thunder” of the “Wagon”—but how
they’ve failed. This is not up to the average
program Western. Nothing—positively nothing
to it but a million cows. Very weak story and
poor cast and we have plenty of our own cows
in Iowa. Bought it before release—then found
out through this department that it was punk.
Advertised it as “First National’s answer to

Paramount’s ‘Covered Wagon, ” in a desperate
effort to recover my investment, and what they
think of First National now! Opened big—awful
flop after first night. Nine reels.—Fred Hinds,
Cresco theatre, Cresco, la.—General patronage.

THE SONG OF LOVE: Norma Talmadge—
Went over big. Everybody liked it. Drew well.

—Jack Greene, New Geneseo theatre, Geneseo,
111.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—

A

good picture of the Orient. Pleased mostly all.

Give them this at program prices, advertise it

strong, and you will more than please your
patrons. Not a week-end picture. No good for
Sunday. We lost heavy in the days this picture
was shown as we are having it tough down here
and business is rotten. Had it not been for
Bill Melody, of the St. John, N. B., branch, our
theatre would have been closed many months ago,
as he is a real good friend of ours, not an
enemy, as other exchanges are. Eight reels.

—

George Khattar. Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

PAINTED PEOPLE: Colleen Moore—Another
dandy from Colleen. This is sure a dandy comedy
drama, is sure to please in most theatres. Have
the first bad picture of Colleen to run yet.

Seven reels.—C. H. Powers. Strand theatre, Duns-
muir, Calif.—Railroad patronage.

THE WOMAN ON THE JURY: Sylvia Breamer
—Played it right after two nights of a local talent

show, which took most of the loose change in

town. This is really a good picture that is well

cast and produced and we were told we should

have boosted this more than “Beaucaire.” But
why compare these two, for they serve two en-
tirely different purposes? This one will please

a wider range of people than the more elaborate
picture. Seven reels.—J. A. Anderson, Idyl Hour
theatre. Edson, Alberta, Canada.—Railroad pat-

ronage.

THE PERFECT FLAPPER: Colleen Moore—
here is one that is better than “Flaming Youth.”
if that is possible. It surely pleased a good two
day business here, and if an exhibitor cannot
make money with Colleen Moore’s pictures there
must be something wrong with his clientlele.

Seven reels.—C . H. Powers. Strand theatre,

Dunsmiur, Calif.—Railroad patronage.

THE PERFECT FLAPPER: Colleen Moore—
This is a good picture and I think should please
most any audience. Colleen is always good.
Seven reels.—J. C. Reddoch, Royal theatre. Quit-
man, Miss.—General patronage.

JEALOUS HUSBANDS: Special cast—Used
this on a Saturday night and was just the kind
for the occasion. Many favorable comments and
thought it pleased all. Acting good. Seven reels.

—M. J. Babin. Faryland theatre. White Castle,

La.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry

First class novelties get

First class business.

Novelty is HAL ROACH'S
middle name.

Try this one

fHt

WH GLENN TRYON
Pafhepicture
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Semon—Pretty good comedy, but disgusted some.

Too much slapstick. Will go over to a full house

if you can get a few to laugh at it. Ends with

good action and Larry’s old two reel stunts.

—

M. D. Foster, Cozy theatre, Williamsburg, Kan.
—General patronage.

THE LONELY ROAD: Katherine MacDonald
--Although this is an old picture, it is a good

one. There is a good lesson taught in this pic-

ture and the actors and actresses are good. This

class of picture, however, will not draw in this

town, as they like Westerns and action pictures

too well, all of which are missing in this picture.

Six reel.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—Genera! patronage.

THUNDERGATE: Owen Moore—A fair pro-

gram picture that we could not persuade the

Chinamen to come to see. This came in between
Fairbanks and Valentino and we were just able

to pay rental and express. Six reels.—J. A. Ander-
son, Idyl Hour theatre, Edson, Alberta, Canada.

—

Railroad patronage

THE WHITE MOTH: Barbara La Marr—Used
this on Sunday and pleased the crowd 100 per

cent. Must have been a good feature to do that.

Some wonderful acting and settings in this one.

Seven reels.—M. J. Babin, Faryland theatre.

White Castle, La.—General patronage.

THE WHITE MOTH; THOSE WHO DANCE:
—These are two mighty fine pictures and they

ought to please any audience. We did a fair

business on these pictures in below zero weather.

If you haven’t played them, you can get them
very reasonable from First National. Seven reels.

—Paul L. Turgeon, Golden Belt theatre. Ells-

worth, Kan.^—Small town patronage.

GALLOPING FISH: Special cast—One of the

best slap-stick features ever made. Had the au-

dience in an uproar all evening and drew well.

—W. F. Powell, Lonet theatre, Wellington, Ohio.

—Small town patronage.

GALLOPING FISH: Special cast~No story or

plot of any kind, but kept my house in an uproar.

Good flood scene with alligators, rhinoceros and
other water animals. The seal is the whole show.

Six reels.—W. T. Briggs, Unique theatre, Anita,

la—General patronage.

THE LOVE MASTER: Strongheart^—-Mighty

good and pleased almost 100 per cent. Wish we
could have that good every night we show.
Scenery, story, acting and all good. Play it.

—

M. D. Foster, Cozy theatre, Williamsburg, Kan.

—

General patronage.

THE LOVE MASTER: Strongheart—This is

the best dog picture we have ever had the

pleasure of showing and the beauty of it is First

National did not rob us on the rental of this

picture. If your patrons like Northern pictures,

this ought to please them, as we consider it a

100 per cent picture. Seven reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kan.—Small town
patronage.

BORN RICH: Bert Lytell—Not so good. Six
reels.—Bill Heinecke, Judith theatre, Lewistown,
Mont.—General patronage.

NATIONAL SCREEN SERVICE Inc.
NEW YORK CMICAOO 1^ ANGELES

A DANGEROUS MAID; Constance Talmadge
— 1 did noc see this one, but the box office said,

“No good. In my opinion F. N. pictures could

be cut down an average of two reels eacn. Eight
reels.—A. J. M. Bean, Maple Leaf theatre, Mount
Dennis, Ont., Canada.—Small town patronage.

TORMENT; Owen Moore—Very good picture,

but the title killed it. Some of these titles they

have nowadays almost drive the exhibitors nutty.

This picture is deserving of a better name than
this. Six reels.—E. E. Gailey, Crystal theatre,

Wayne, Neb.—General patronage.

TORMENT: Owen Moore—For a sermon it’s

a good picture, but for an evening’s entertain-

ment at the picture show, it’s a good sermon.

The preacher's wife said it was a fine picture,

but she didn’t send many back the second night.

Seven reels.—-A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

HER TEMPORARY HUSBAND: Special cast

—Very fair comedy drama with not much of a

plot. Brought several good laughs, but seems
long draw'n out. Print extra good. Seven reels.

—M. D. Foster, Cozy theatre, Williamsburg, Kan.
—General patronage.

THE AGE OF DESIRE: Special east—Very
good. Picture with a good moral and pleased

very well here. Mothers will enjoy this one.

Print fine.—-M. D. Foster, Cozy theatre, Williams-

burg, Kan.—General patronage.

ANNA CHRISTIE: Blanche Sweet—Some ex-

hibitors seem to razz this picture ; others go as

far as to call it eight reels of junk. Why? I

cannot explain. Don’t pay a special price for it,

and put it over as a special. I consider it a

fair program picture. Good acting, good photog-

raphy, tone okay. Audience liked it.—Julius
Freedman, Family theatre, Forest City, Pa.

—

Small town patronage.

THE GIRL OF THE GOLDEN WEST: Sylvia

Breamer—This is the best Western picture ever

shown in this theatre. Can be bought right, as

it is an old picture, but if never run, don't miss it.

Seven reel.—Rex C. Merritt, Grotto theatre,

Constantine, Mich.—Small town patronage.

THE ETERNAL CITY: Barbara La Marr—

A

nice special. Pleased all. A story of a guy going
to war and finds his girl in love with some rich

fellow and what then occurs brings forth plenty

of mob scenes. Plenty of action, lots of excite-

ment, heart touches and everything that goes to

make a good picture. Barbara La Marr is ex-

cellent in her part, Lionel Barrymore and Bert
Lytell are also good. Boost it big, then take a
week off and rest. Nine reels.—George Khattar,
Khattar's theatre. Sydney, N. S., Canada.—Gen-
eral patronage.

THE WANTERS : Marie Prevost—Although
this picture is a little bit old, it is well worth
playing if the exchange can furnish a good print,

as the production is a very good one and the

star’s acting is excellent. Small town theatres,

especially, will find this a pleasing photoplay.

Star made many friends by her splendid work.
Seven reels.—C. C. Johnson, Amuse-U theatre,

Melville. La.—General patronage.

THE DANGEROUS AGE: Special cast—

A

very good production. One that has a good
lesson in it and will please an audience. Use a

good two reel comedy with it to balance the
program. Film good. Seven reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kan—Small
town patronage.

TRILBY : Andre Lafayette—If you have this

picture booked, the best thing you can do is pay
First National for same and leave it in the box.
In this way you won’t sting your pati*ons. This

is ano-her one of those English pictures that is

so slow and disinteresting that my patrons went
to sleep. Those that stayed awake told me it was
the rottenest pictui*e they had ever seen. It is a
crime to take the patrons’ money and then show
them junk like this. Why do the distributors
force such junk onto the exhibitors? I have
made up my mind hereafter not to buy a single
picture unless I know what it is. It surely
doesn’t pay to get a stinging like this. Eight
reels. —P. G. Held, Sterling theatre, Fairmont,
Neb.—Neighborhood patronage.

THE BAD MAN; Holbrook Blinn—This is a
pretty good picture which drew better than I

expected. The titles are done in Spiggoty Eng-
lish and had a tendency to detract from the
entertainment value of the show. They were so

busy figuring out the titles that most of them
lost the trend of the story. Seven reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

JULIUS CAESAR: Charles Ray—People
walked out on this one. This star was a drawing
card a short time ago, but the last few pictures
have been awful and not worth a cent to us now.
—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill
—Acclaimed the finest picture shown here this

year. In fact one of the best ever. Don’t pass
it up, don’t do it,—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

SONNY : Richard Barthelmess—A mighty nice

picture and will please most any audience. Had
basket ball tournament for competition, which
took my crowd. Seven reels.—W. A. Doerschlag,
Strand theatre, Ranlom. Kans.—Small town pat-
ronage.

CHILDREN OF DUST: Special cast—A pleas-

ing picture with a dandy cast and all doing their

part to put it over. Will please ninety per cent.

It was a little old and the print not very good.
Seven reels.—Wayne Willis, Hollywood theatre,

Stanford, Mont.—General patronage.

ASHES OF VENGEANCE: Norma Talmadge
—The kind of a picture that many rave about
in a small town and just as many pan it.

About a 50-50 feature for a small town. The
length is one great objection. Should have been
seven reels. Wonderful for its kind, but we
have had too many of those French historical

subjects. Ten reels.^—^H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

SLANDER THE WOMAN: Dorothy Phillips

—A good program picture that gave us a little

profit, as the rental was very reasonable, and on
which we had no kicks. Condition good. Seven
reels.—J. A. Anderson, Idyl Hour theatre, Edson,
Alberta, Canada.—Railroad patronage.

TROUBLE: Jackie Coogan—A good little

comedy well done by the little star. Old but
worth playing. Five reels.—C. H. Bills, Opera
House, Lenora, Kans.—Small town patronage.

Fox
THE MAN WHO PLAYED SQUARE: Buck

Jones—Good Jones picture, good comedy relief

and some pretty shots. Business good with this

one. We hit about once in every five with Fox.
Seven reels.—George A. Markell, Strand theatre,

Pittsfield, Mass.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Here is another 100 i)er center. Well
pleased with it ; so were the customers.—Jack
Greene, New Geneseo theatre, Geneseo, 111.—

Small town patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—^Here’s a real special feature. It’s the

best Fox feature that I have ever had. It’s full

of life and action. Pleased 100 per cent. Print
in good condition. Seven reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Good Western if you care for this kind.
Seven reels.—Giacoma Bros., Crystal theatre.

Tombstone, Ariz.—General patronage.

PORTS OF CALL: Edmund Lowe—Very nice

program picture. Business only fair, on ac-

count of bad weather. Six reels.—J. E. Dowling.
Ark theatre, Logansport, Ind.—Medium class pat-
ronage.

THE DEADWOOD COACH: Tom Mix—

A

wow ! Folks that didn’t care for Westerns liked

it, and it sure drew them in. This is our first

Mix and, if the rest are as good, we will be
very thankful.—Jack Greene, New Geneseo thea-

tre, Geneseo, 111—Small town patronage.

DANTE’S INFERNO: Special cast—Got big
opening first day due to vigorous advance cam-
paign. Second and third day was off. In fact

NOW BOOKING
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third day was practically a private showing for

house staff. A freak picture that may hit, and
then again may not. JMo entertainment value
to picture. Six reels.—George A. Markell, Strand
theatre, Jr'ittsfieid, Mass.—General patronage.

THE MAN WHO CAME BACK: George
O’Brien—This is a wonderlul picture. Will please

all classes of theatre goers. Have picture set

in tor a return date. Seven reels.—J. E. Dowling,
Ark theatre, Logansport, Ind.—Medium class

patrona.ge.

CUKLT TOP: Shirley Mason—One of the

poorest pictures in hve years. Poor s.,oiy. Poor
photography. Cheap settings. More Kicks on
this one than on any I’ve ever played. Shirley

was a favorite here, but this picture sure put her
back. Reminds one of pictures made ten years

ago. Six reels.—J. R. Ullman, Orpheum theatre,

Aua, Minn.—Small town patronage.

THE ROUGHNECK: George O’Brien—Ran this

one on Thursday to good business. It is as

rough as the name employs. It is a hard task

for a good star to carry a bunch of has beens.

I would call O’Brien and Billy Dove very good
in this one, and the picture is ail okay as a
program. When you say that, you give it a

full measure of praise. Ei'>'ht reels.—P. W.
Quinlin, Ideal theatre, Chateav ay, N. Y.—Small
town patronage.

DARWIN WAS RIGHT: S cial cast—This
one caused more walkouts than', -ny picture we
have played in two years. A i reel comedy
stretched into five and palmed off on a lot of

us unsuspecting exhibitors as a special. My ad-

vice to exhibitors playing single feature bills,

pay for it and shelve it. It will be cheaper in

the end. Five reels.—George A. Markell, Strand
theatre, Pittsfield, Mass.—General patronage.

AGAINST ALL ODDS: Buck Jones—Good
Western type show and pleased my audience.

Five reels.—W. T. Biggs, Unique theatre, Anita,

la.—General patronage.

THE CYCLONE RIDER: Special cast.—This
is a pip. If your patrons like action and thrills,

it’s full of it and then some. Extra good Satur-
day feature. Seven reels.—Bill Heinecke. Judith
theatre, Lewiston, Mont.—General patronage.

THAT FRENCH LADY: Shirley Mason—The
poorest Mason to date. A few more like this

and likable little Shirley will mean nothing at the
box office. Six reels.—T. A. Shea, Palace theatre,

McGhee, Ark.—Neighborhood patronage.

GOLD HEELS: Special cast—A fair program
picture. Not a special by any means. A remake
of “Checkers,” but not in its class. Business
just fair on this one. Seven reels.—George A.
Markell, Strand theatre, Pittsfield, Mass.—Gen-
eral patronage.

TEETH: Tom Mix—Ran this one on Wednes-
day to wonderful business, and let me say it is

some picture. Mix is a star, Tony is a star,

and the dog is a super-star. It is a great bet,

so grab it. It will make you more money than
any big special you can buy, and you can buy
it at a fair price, and it will make you some
nice change. Seven reels..—P. W. Quinlin, Ideal

theatre, Chateaugay, N. Y.—Small town patron-
age.

HONOR AMONG MEN: Edmund Lowe—Was
not liked : too much foreign stuff.—Jack Greene,
New Geneseo theatre, Geneseo, 111.—Small town
patronage.

THE VAGABOND TRAIL: Buck Jones—This
is a very fine small town picture and will please
the Western patronage. I hope, though, that
Jones’ pictures will be better this year than
those of last year. He is a good actor when
given the right kind of story. Keep him in

Westerns, is what I say. Five reels.—^Chas, E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

THE DESERT OUTLAW : Buck Jones—A very
poor Jones. First four reels mean nothing.
Would have made a good two reeler. Six reels.

—George A. Markell, Strand theatre, Pittsfield,

Mass.—General patronage.

GERALD CRANSTON’S LADY: Special cast—-Society drama well done, but means nothing at

box office. Eight reels.—T. A. Shea. Palace thea-
tre, McGhee, Ark.—Neighborhood patronage.

NORTH OF HUDSON BAY: Tom Mix—Fair
scenery, with Mix. It gave satisfaction, but
when they see him here they expect “Tony.”

—

Bert Silver. Silver Family theatre, Greenville,
Mich.—General patronage.

THE LONE CHANCE: John Gilbert—A fine

program picture with a good supporting cast.

P. B. O.’s new star, Evelyn Brent, plays op-
posite Gilbert and this helps the picture a great
deal. The story is good and the directing is fine.

Five reels.—Chas. E. Lawrence, Star theatre,
Tuckerman, Ark.—General patronage.

THE TROUBLE SHOOTER: Tom Mix—Best
Mix for some time. Has comedy and plenty of

action. The horse is fine also. Six reels.—J. W.
Andresen, Rialto theatre, Cozad, Neb.—General
patronage.

HOODMAN BLIND: Special cast—Poor print

received from exchange ; poor title did not draw.
Bought for a spiecial and charged special prices.

Picture far from being a special, although can

be classed as a fair program picture. Fellow

exhibitors should lay off this one unless it can be

bought at program price and can get a guarantee
that the print will be good. Six little reels, about
4,700 feet..—C. C. Johnson, Amuse-U theatre,

Melville. la.—General patronage.

THE LONE STAR RANGER: Tom Mix—This
an old stlye Mix, the kind people like him in.

If Tom would continue this type of picture the

reports on some of the other Western stars

would not say, “Better than Mix.” Six reels.

—

Robert L. Anderson, Olympic theatre. Forks.
Wash.—Small town patronage.

ST. ELMO: John Gilbert—We advertised this

long in advance and had them waiting for it

and got out a few extras. Good picture, follows
story very well, and draws the people who come
only when you run something they have heard
of for a long time. We found the same thing
happened when we ran “Ten Night in a Bar-
room,” “Where Is My Wandering Boy.” Wish we
had a good print of “Uhcle Tom’s Cabin.” It

ought to rank in the same class. Six reels.

—

Dinsmore & Son. Majestic theatre, Weiner. Ark.

—

Small town patronage.

Metro Goldwyn
EXCUSE ME : Conrad Nagel—The only mis-

take I made was in not playing “Excuse Me” two
days, as it is a real comedy-drama that pleased

a good sized crowd. It not only has comedy sit-

uations, but the last reel is full of thrills where
Conrad Nagel in an aeroplane is trying to inform
the engineer of the train that a bridge is burning
ahead. A-I production. Six reels.—Paul L.

Turgeon, Golden Belt theatre. Ells'worth, Kan.

—

Small town patronage.

TESS OF THE D’UBERVILLES: Blanche
Sweet—Rather gloomy drama of English life.

Well produced and well acted. Gave fair satis-

faction Sunday only. Severe wind and rain storm
hurt business. Believe it would have drawn well.

Eight reels.—John W. Hawkins, Capitol theatre.

New Bedford. Mass.—General patronage.

THE RAG MAN : Jackie Coogan—This is an
excellent picture and for merit registered at the
box office 100 per cent in the face of a high
school class play. In this picture Jackie goes
back to “The Kid” days and you all know what
that means. This picture re-established .Jackie

with my patrons. You can’t go wrong on this

picture. Book it. Six reels.—Paul L. Turgeon,
Golden Belt theatre, Ellsworth, Kan.—Small town
patronage.

THE NAVIGATOR: Buster Keaton—I couldn’t

see it. Some parts are very funny, but as a whole
very silly. It might take well in some places,

but it didn’t go over here. If you have it bought,
play it one night only. Six reels.—E. W. Elkin.
Temple theatre. Aberdeen, Miss..—Neighborhood
patronage.

THE NAVIGATOR: Buster Keaton—We got
all hopped up about this after reading some of the
reviews, but we didn’t see anything in the pic-

ture to go into convulsions over. Played it

Sunday only with vaudeville. No kicks, but no-
body asked ns to buy more like it. Six reels.

—

John W. Hawkins, Capitol theatre. New Bedford,

Mass.—General patronage.

MARRIED FLIRTS: BROKEN BARRIERS:
—Both are good program pictures that satisfied

large Saturday night crowds for me. Not suit-

able for crowds that cater to the Western type of

pictures, as they are both strictly society dramas.
Alright for Sunday. Admission 10-20-25 cents.

Seven reels.—Paul L. Turgeon, Golden Belt thea-

tre, Ellsworth, Kan.—Small town patronage.

RENDEZVOUS: Conrad Nagel—The name
doesn’t mean anything, but the picture is good.

Syd Chaplin is a scream.—Roy A. Adams, Pas-

time theatre. Mason, Mich.—General patronage.

THE RED LILY: Enid Bennett—Absolutely
nothing to it. If you have it bought, don’t make
the mistake I did and play it two nights. You
might get by one night, but not two. Splendid

cast, but no story. Seven reels.—-W. E. Elkin,

Temple theatre, Aberdeen, Miss.—Neighborhood
patronage.

BREAD : Mae Busch—A mighty fine picture

that took well with our audience. Seven reels.

—

W. H. Silver & Son. Grand theatre. Princeton,

Mo.—Small town patronage.

NAME THE MAN : Mae Busch—Received many
nice compliments for showing this picture. Busch
at her best in this production. Balance of cast

good. Eight reels.—Wm. Winterbottom, Electric

theatre, Brady, Nebr.—Small town patronage.

THE WHITE SISTER: Lillian Gish—Truly a

wonderful picture, but entirely too sad. This will

not go so well in the small towns, where the

population is largely Protestant.—J. C. Reddoch,
Royal theatre. Quitman, Miss.—General patronage.

THY NAME IS WOMAN: Barbara La Marr
—Good. Used this one Madi Grass night, but

did not do any business, due to too many other

attractions in and about town. Nine reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.

—General patronage.

PLEASURE MAD: Mary Alden—A real en-

tertaining picture that did not draw any business

for us. Eight reels.—W. H. Silver & Son, Grand
theatre, Princeton, Mo.—Small town patronage.

A BOY OF FLANDERS: Jackie Coogan—

A

dandy good picture. They all like this kind.

Seven reels.—Bush & Milligan, Townsend theatre.

Pulaski, la.—Small town patronage.

BROKEN CHAINS: Colleen Moore—If your
patrons like action pictures and you can get them
in to see this one they’ll like it. The fight

between the hero and the villian is the best bare

handed fight I’ve seen. Seven reels.—Geo. F.

Schulze, Lyric theatre, Ashland, Ky.—General
patronage.

NELLIE THE BEAUTIFUL CLOAK MODEL:
Claire Windsor—A very good program picture.

If it only had a different title. This title did

not draw them, it fell flat. Print No. 1 shape.
Seven reels.—P. G. Held, Sterling theatre, Fair-

mont, Neb.—Neighborhood patronage.

TOLL OF THE SEA: Anna May Wong—

A

good story, photographed in colors.—Bush &
Milligan, Townsend theatre, Pulaski. la.—Small
town patronage.

NATIONAL SCREEN SERVICE /nc.
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HALF-A-DOLLAR BILL: Anna Q. Nilsson

—

A good picture. Business good. Has everything

that audience wants. Lots of heart interest, a

good clean story and plenty of poignant drama.
Should please in any locality. Six reels.—George
A. Markell, Strand theatre, Pittsfield, Mass.-
General patronage.

UNDER THE RED ROBE: Special cast—Good,
if that spells anything to you. It is history,

costume, figure it out for yourself. It flopped

terribly at the box office. Twelve reels.—E. J.

Reynolds, Liberty theatre, Pasco, Wash.—General
patrontage.

ENEMIES OF WOMEN: Lionel Barrymore

—

Played this Sunday and pleased our entire audi-

ence. Extra good for any house. Play it and
boost it. Eleven reels.—Ed. Lawlor, Harriet
theatre, Hardin, Mont,—Small town patronage.

THE FOG: Special cast—This one was a
pretty good program picture. Seemed to please

those who came to see it.—John Aden, Rialto

theatre, Terril, la.—General patronage.

THE SPOILERS: Milton Sills—A good drama-
tization of this story that’s got it over the old

Selig picture like a tent. Sills’ and Beery’s

fight in this makes the old Farnum-Santschi tiff

look like a quiet Sabbath afternoon at the Old
Ladies Home. I ran the old “Spoilers” just two
years ago, so I know what I’m talking about.

This is a good Saturday night bill.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
Patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—Some liked it and others not. A little

rough in places. The snow scenes of the Far
North were very good. If your patrons like

tense drama and lots of action, show it.—John
Aden, Rialto theatre, Terril, la.—General patron-
age.

SIX DAYS: Frank Mayo—A mighty good pic-

ture, only I received a bad film. I had many
good comments on this one. Seven reels.—Andrew
Rapp. Theatorium theatre, Emlenton, Pa. Gen-
eral patronage.

WILD ORANGES: Frank Mayo—My patrons
did not care much for this picture. Would say
it is about a 50-50 picture. The water scenes

are good and some of the other scenery, but
some of the characters in it were not liked.

—

John Aden, Rialto theatre, Terril, la.—General
patronage.

THROUGH THE DARK: Colleen Moore—

A

very good crook story with a moral. I would
say all right for any day. Eight reels—E. J.

Reynolds, Liberty theatre, Pasco, Wash.—General
patronage.

Paramount
COMING THROUGH: Thomas Meighan—Best

Meighan of the forty. Lila is back as leading

lady. (Hello Cuddles! Remember the Minne-
apolis Orpheum and Goorgie and Cuddles? You
were only fifteen then—or that is what you told

me. I was the P. A.) Standard Meighan business

on this—and that means good. Seven reels.—Fred
Hinds,—Cresco theatre, Cresco, la.—General pat-
ronage.

MISS BLUEBEARD: Bebe Daniels—A fine

comedy drama. Raymond Griffith stole the pic-

ture from Daniels. Seven reels.—Bill Heinecke,
Judith theatre, Lewistown, Mont.—General pat-

ronage.

FORTY WINKS; MISS BLUEBEARD :—Har-
old, Charlie my boy, watch your step. Raymond
Griffith will have the name of the “screen’s great-

est comedian.” Griffith passed Buster long ago,

right on by Harold, and one more picture like

“Forty Winks” and he can sing, “So Long
Charlie.” Ever since “Open All Night,” Griffith

means money for me. My crowd laughs at

everything he does. Boost him. He’ll please 100
per cent. Bebe Daniels is perfect in “Miss Blue-
beard.” “Forty Winks” and “Miss Bluebeard”
for entertainment value have anything I’ve seen
in seven years backed off the map. As always.
Paramount has the pictures.—George Rea,
Colonial theatre, Washington C. H., O.—General
patronage.

THE GOLDEN BED: Cecil B. De Mille—

A

good picture at regular prices, but not worth a
raise, as they won’t stand for it on this one.

Ten reels.—T. J. Kempkes, Majestic theatre, Fair-
bury, Neb.—General patronage.

THE GOLDEN BED: Cecil B. De Mille—

A

great show. Step on this one. You cannot go
too strong. She is all there and then some.
Nine reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont..—General patronage.

PETER PAN : Betty Bronson—Good for kids,

but not much for grownups. I had more walk-
outs on this picture than any picture I have
used in a long while. My advice to exhibitors

who have this picture bought is to get the adults

in on the first night. Ten reels.—J. C. Reddoch,
Royal theatre, Quitman, Miss.—General patronage.

PETER PAN : Betty Bronson—A splendid pic-

ture of the kind. Cast was fine. People liked

it and told me so.—Bert Silver, Silver Family
Theatre, Greenville, Mich.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—We
had way better Swansons. Will get by where
star is liked. Don’t care for her here. Don’t
know why. Seven reels.—Bill Heinecke, Judith
theatre, Lewistown, Mont.—General patronage.

FORBIDDEN PARADISE: Pola Negri—The
story of this exhibited Paradise alright, but it

didn’t seem to be Forbidden. It’s not half as

bad as it sounds, although hardly suitable for a
Church show. Best Negri to date—but that’s not

saying much, as the others were rotten.—Fred
Hinds—Cresco theatre, Cresco, la.—General pat-

ronage.

FORBIDDEN PARADISE: Pola Negri—No
worse than most of hers. I don’t like her and
I don’t know a single person who does. An
artist, perhaps, but why make a real American
audience watch her when they would greatly pre-

fer seeing some human being of their own na-
tionality play heroine? If Paramount could trade

her for Gladys Walton or some other retired

actress, and then keep her there, it would
strengthen their line-up in my estimation.—Chas.
Lee Hyde, Grand theatre, Pierre, S. Dak.—Gen-
eral patronage.

FEET OF CLAY: Cecil B. De Mille—Here is

one of Cecil B. De Mille’s good ones. He rarely

ever makes a bum one, but this is done up in

splendor and you can easily see where money
is spent to make it. Lavish settings. Has a
Bibical part that sure fits in right. Pleased two
days good business. Suitable for Sunday any-
where. Cast does excellent work. Ten reels.

—

C. H. Powers, Strand theatre, Dunsmiur, Calif.

—

Railroad patronage.

FEET OF CLAY: Cecil B. De Mille—This has
all the earmarks of a special. De Mille ; lots

of footage : stiff price ; big crowd ; satisfied prac-
tically 100 per cent. All Film Hounds should be

compelled to see this so they will know what to

expect when they confront the Keeper of the

Big Book. It’s a 10 to 1 shot that the old boy
will point ’em to the Left for a trip over the

Styx instead of to the Right into the Boundless
Realm of a Golden Eternity. Ten reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

THE GARDEN OF WEEDS: Betty Compson
—This kind of dirt may be suitable for city

trade, but for a theatre such as mine, with a
family trade, and scarcely a night that we do
not number one or more of the clergy among
our patrons, it is most harmful to business and
self-respect. And yet Paramount insists that in

order to get the decent pictures for our patrons,
we must buy the vile as well. Ye Gods and
little fishes ! If we small town exhibitors had
but one whit the spirit of our forefathers we
would touch a match to our theatres before we
would make of them a training school for
prostitutes and street-walkers.—W. J. Powell,
Lonet theatre, Wellington, Ohio.—Small town
patronage.

NORTH OF 36: Jack Holt—A real big
Western that for entertainments beats “The
Covered Wagon.” Business better than average^
but not in class with “Wagon” business. Eight
reels.—George A. Markell, Strand theatre, Pitts-

field, Mass.—General patronage.

NORTH OF 36: Jack Holt—A fine picture
and liked better than such a picture, but at that

we couldn’t kick.—Jack Greene. New Geneseo
theatre, Geneseo, 111.—Small town patronage.

NORTH OF 36: Jack Holt—“Better than “The
Covered Wagon’ ” is no pipe dream. That’s what
they all said—so did the box office. Showed this

to more people than any mid-Winter picture this

year. Had “Sundown” on just a week before
and was afraid it would hurt, but we used
“Herald” reports to sell “North of 36” and they
sure sold it. More story to it than “The Wagon”

' and just as big. Book it and wait with pleasant
anticipation. Nine reels.—Fred Hinds, Cresco
theatre, Cresco. la.—General patronage.

NORTH OF 36: Jack Holt—Extra big. Just

Hal Roach
presents

Harold Lloyd
jn ^
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a
Jo the delight of millions

of fans and the gieat joy of
thousands of exhibitors

FRED
THOMSON

comes back to the saeen
for the first time since his serious
accident during the making of

*Thundering Hoofs'

His popularity will triple and your receipts will

double when you play his latest and finest pic-

ture

“THAT DEVIL QUEMADO”
The most romantic and highest type of

true entertainment yet portrayed by the

Famous and Tremendously popular

‘Tred.”

Directed by Del Andrews

From the Popular Magazine story by Marvin Wilhide

Yon Can Get Fred Thomson's Pictures Only Thru

FILM BOOKING OFFICES
723 Seventh Ave., New York

Exchanges Everywhere

Sales Office: United Kingdom.

26-27 D’Arblay St., Wardour St., London, W. 1, England

Thematic music cue sheets available on all our features
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tell them the circus has come to town. Pleased
100 per cent. Liked it better than “The Waffon,”
So did I. Eight reels.—Bill Heinecke, Judith
theatre, Lewistown, Mont.—General patronage.

THE ALASKAN : Thomas Meighan—This is

a fine picture. It is not as good as some of

Meighan’s, but is much better than the general
average and it has good box office drawing power.
It is a nice compromise between a Western and
a Thomas Meighan comedy drama and I believe
pleased most of both classes of movie fans.

—

Chas. Lee Hyde, Grand theatre, Pierre, S. Dak.

—

General patronage.

THE ALASKAN: Thomas Meighan—Just fin-

ished this picture and will say that it is good.
But some way it is a little slow in its action,
seems to drag, but at that the scenery is so
beautiful that you will not get any kicks. We
did a very satisfactory business for two days,
raining hard on the second. Seven reels.—C. H.
Powers, Strand theatre. Dunsmuir, Calif.—Rail-
road patronage.

CHANGING HUSBANDS : Leatrice Joy

—

Pleased everybody, old and young. Good enter-
tainment. They called for more like it. Print
fine. Seven reels.—Union Hall theatre, Sears-
port. Me.—Neighborhood patronage.

SINNERS IN HEAVEN: Richard Dix—A good
audience picture. Plenty of action and a few
snappy scenes that are well handled. Business
good. Seven reels.—George A. Markell, Strand
theatre, Pittsfield, Mass.—General pati'onage.

EMPTY HANDS: Jack Holt—Good picture.
Seven reels.—T. A. Shea, Palace theatre, McGhee,
Ark.—Neighborhood patronage.

EMPTY HANDS: Jack Holt—Sev'en reels of
Jack Holt and Norma Shearer out in the great
open spaces scantily clad. Beautiful scenery
and a number of suggestive scenes. Would not
recommend it for family audience. Seven reels,
—George A. Markell. Strand theatre, Pittsfield,
Mass.—General patronage.

ARGENTINE LOVE: Bebe Daniel.s—The busi-
ness was very poor, but not fault of the picture
as it is extra good that is making it milled

—

bad weather. Those that did see it were more
than pleased. Seven reels.— Bill Heinecke.
Judith theatre, Lewistown, Mont.—General pat-
ronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—William Farnum has lost none of his
old time tricks in putting over his stuff. We
expected him to fight a little, at least, and that
is the only disappointing feature about this pic-
ture. When we see Bill we expect some action.—
Jack Greene, New Geneseo theatre, Geneseo, III.—Small town patronage.

TONGUES OF FLAME: Thomas Meighan

—

Meighan is a strong favorite here and this picture
went over very well to mostly a satisfied audi-
ence, It is the story of the Indian getting cheated
out of his rights and Meighan as the friend of the
Indians is convincing and capably acted. Will
satisfy where Meighan is liked. Seven reels.

—

C. H. Powers, Strand theatre. Dunsmiur, Cal.—

•

Railroad patronage.

THE CODE OF THE SEA: Rod La Rocque—
He who dubbed this “The daddy of all the sea
pictures. ’’ knew what he was talking about. As
usual, Byron Morgan has made a masterpiece
of thrills. Pleased well and drew a little above
average. Six reels.—C. H. Bills. Opera House.
I^enora, Kans.-—-Small town patronage.

LILY OF THE DUST: Pola Negri—Not much
of a picture. Will please a few.—T. J. Kempkes.
Majectic theatre. Fairbury, Neb.—General pat-
ronage.

Popular stars of other years appear
in **The Bridge of Sighs/* that story
full of the drama of the New York
prison released by Warner Brothers,

A SOCIETY SCANDAL: Gloria Swanson

—

Ran it on Sunday to very light business, owing
to weather conditions. It is a beautiful society

drama that is full of entertainment. I would
recommend its use to all my friends as a good
buy. Seven reels. ^—^P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

THE COVERED WAGON: James Cruze—Had
played in all larger towns near here and came
back twice to town eight miles away. Played
it on percentage and paid Paramount too much
money. Buy it right and you will get the crowd.
People who never do come to movies will hobble

out to this. Ten reels.—Rex C. Merritt, Grotto
theatre, Constantine, Mich.—Small town patron-

age.

THE CITY THAT NEVER SLEEPS: Special

cast—A good story, well produced. Liked by
those who came but did not draw. Seven reels.

—J. A. Anderson, Idyl Hour theatre. Edson, Al-

berta, Canada.—Railroad patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Good picture that did very good business.

Got a great deal of favorable comment on this

one. Seven reels.—George A. Markell, Strand
theatre. Pittsfield. Mass.—General patronage.

OPEN ALL NIGHT: Viola Dana—-Dana doesn't
belong in this sort of stuff and her stock fell

several points in the estimation of the Merry
Villagers. Not a picture for a Preachers’ Con-
vention or an Old Maids' Quilting Bee. Seven
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-
ville, Wis.—Small town patronage.

MANHATTAN: Richard Dix—This is a good
program picture sold on a program price and
satisfied a fair crowd. The star is not yet made
at the box office but is coming and the crowd
is satisfied with this picture.—Chas. Lee Hyde.
Grand theatre, Pierre, S. Dak.—General patron-
age.

MANHATTAN: Richard Dix—If Dick keeps up
this standard he should worry about a new star-
ring contract—nix (Rhymes with Dix. Think I'll

apply for that poet's job Bill Weaver wants
filled.) Did not see this one (Too many sales-
men—I'd sooner talk to them than view pic-
tures anyway) but comments gave it a very
good send-off, and business was good. “Manhat-
tan” is good for any house that uses action pic-

tures. Keep it up, Dick—and Burnside, too—he
did a fine directing job—from flashes I saw.—Fred
Hinds, Cresco theatre, Cresco, la.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Not a cent of profit. A truly wonderful picture
for which all concerned deserve praise. Valentino
carried off his part surprisingly well and all

were well cast. Even if you cannot make any
profit because of the high rental, you should
present it to your public. It will be bound to
do some good, for every scene is a work of art
and many of the exteriors might inspire paint-
ers with the idea of a masterpiece. The exhib-
itor who knocks this picture has something lack-

ing. even if he did have to pay to see it him-
self. Ten reels.—J. A. Anderson, Idyl Hour
theatre, Edson, Alberta, Canada.—-Railroad pat-

ronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Ran this two nights and packed them in. Went
over good ; is clean and a high-class picture.

Some of the first nighters squawked a little, but
then you can't please them all anyway. I’ll say
it is good. We made money on it. Ten reels.

—

E. E. Gailey, Crystal theatre, Wayne. Neb.—Gen-
eral patronage.

THE LIGHT THAT FAILED: Percy Marmont
—A very good picture, but has no drawing power.
Will please the majority of people who appreciate

real acting rather than comedy and thrills. If

you run it, end your program with a good com-
edy and your patrons will go home in a more
cheerful frame of mind. Seven reels.—C. E.

Johnson, Paramount theatre. Gibbon, Neb.—Small
town patronage,

UNGUARDED WOMEN: Bebe Daniels—Fair
Daniels picture. From the story, “Face.” Of
course that title wasn't sexy enough so they fixed

it up. Absolutely nothing in the picture that

even a prude would object to. Went over quite

well. Daniels popular here.—Fred Hinds, Cresco

theatre, Cresco. la.—General patronage.

THE MORAL SINNER: Dorothy Dalton—We
cannot praise Dorothy Dalton or Paramount for

this. This fact, coupled with the opposition of

the annual Calico Ball of the Ladies Auxiliary

of the B. of R. T., robbed us of our usual Satur-

day business. Six reels.—J. A. Anderson, Idyl

Hour theatre, Edson, Alberta, Canada.—Railroad

patronage.

THE MORAL SINNER: Dorothy Dalton—

A

good program picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

BLUFF: Agnes Ayres—“Bluff” is the right

name for this one. It is merely a bluff for a

picture, and that it sail it is based on. Patrons

don't like to be bluffed, however. Don’t promise

much with this one. Six reels.—C. H, Powers,

Strand theatre. Dunsmuir, Cal.—Railroad patron-

age.

BLUFF: Agnes Ayres—A nice program pic-

ture.—Bert Silver, Silver Family theatre, Green-

ville. Mich.—General patronage.

THE MARRIAGE MAKER: Jack Holt—Just an

average picture : nothing much to it.—Andrew
Rapp. Theatorium theatre. Emlenton, Pa.—Gen-

eral patronage.

THE MARRIAGE MAKER: Jack Holt—One of

the poorest pictures it has been our privilege to

run. Two perfectly good stars wasted in seven

reels of nothing. Seven reels.—W. H. Silver &
Son, Grand theatre, Princeton, Mo.—Small town
patronage.

TRIUMPH: Cecil B. DeMille—A Cecil DeMille

picture which will please. Cast is a strong one.,

The plot is good and it is well produced. Eight

reels.—C. E. Johnson. Paramount theatre. Gib-

bon. Neb.—General patronage.

NOW BOOKING

Beyond the
Border"
Directed bt^ Scott Dunlap

cJ MUNT STROMBERG
personally supervised production

:^^RODUCERS - DISTRmUT/NG - CORPORATION ~
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TRIUMPH: Cecil B. DeMille—A splendid en-

tertainment. Good story. Fine cast.—Bert Silver,

Silver Family theatre. Greenville, Mich.—General

patronage.

RACING HEARTS: Agnes Ayres—A very good
picture with A-1 auto races. Film good. Pleased

100 per cent. Seven reels.—Rex C. Merritt. Grot-

to theatre, Constantine, Mich.—Small town pat-

ronage.

THE FAST SET: Betty Compson—Domestic
drama with usual sex appeal. Title means noth-
ing. Seven reels.—T. A. Shea, Palace theatre,

McGhee, Ark.—Neighborhood patronage.

HOLLYWOOD: James Cruze—This picture

drew a big house and pleased about ninety per

cent. A good small town picture in .spite of all

they say against it. It has a good story and lots

of variety. When you run this do not play up
the cast as being such a drawing card. They
will think every star makes a special feature in

the picture. Everything was Hollywood the

night we ran it, as the theatre is named Holly-

wood and the orchastra is called the Hollywood
Harmony Hurlers. Eight reels.—Wayne Willis,

Hollywood theatre, Stanford, Mont.—General
patronage.

THE STORY WITHOUT A NAME: Special

cast—Fair program picture with super special

price attached. Seven reels.—T. A. Shea. Palace
theatre. McGhee, Ark.—Neighborhood patronage.

THE EXCITERS: Bebe Daniels—Can’t enthuse
over this one. Praised by most exhibitors, but

I can’t join them this time.—Frank Sabin, Ma-
jestic theatre. Eureka, Mont.—Small town patron-
age.

PRODIGAL DAUGHTERS: Gloria Swanson—

A

fine picture. Swanson always gets the money
now. “The Humming Bird’’ put her right on
the right track.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels

—A fair, only fair, picture. About three reels

too long. The tragic ending leaves a bad taste

in your mouth and isn’t the kind people like to

see. Eight reels.—Jos. W. Springer, Strand the-

atre. Elizabethtown. Ind.—General patronage.

60 CENTS AN HOUR: Walter Hiers^ust a

fair program picture and just fair business. Broke
even. Six reels.—G. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

THE NE’ER DO WELL: Thomas Meighan—
Does better than average business and pleased.

Not Meighan's best, however. Eight reels.—C.

A. Jordan, Opera Hopse, Cogswell. N. Dak.

—

Small town patronage.

LAWFUL LARCENY : Hope Hampton—A very
ordinary program picture with a lot of jazz and
Hula dance. Pleased some and disgusted more.
No good for small town. Six reels.—C. H. Bills,

Opera House, Lenora, Kan.—Small town patron-

age.

GRUMPY : Theodore Roberts—Better than the

average. Seven reels.—C. A. Jordan. Opera
House. Cogswell, N. Dak.—Small town patronage.

THE CHEAT: Pola Negri—Fine Negri picture.

Well made and highly interesting.—Frank Sabin.

Majestic theatre. Eureka, Mont.—Small town pat-

ronage.

THE BREAKING POINT: Nita Naldi—Ran it

Saturday to good Winter business. It is what I

would call a very good picture. Could be classed

as a special, and the producer could feel safe in

applying the name, for all the exhibitors would
agree that he told the truth, truthfully or by

mistake. Seven reels.—P. W. Quinlin, Ideal thea-

tre, Chateaugay, N. Y.—Small town patronage.

THE BORDER LEGION: Special cast—Zane
Grey wrote it. Good crowds, good story, good

acting, good direction, good picture.—Fred Hinds,

Cresco theatre, Cresco, la.—General patronage.

THE BORDER LEGION: Special cast—Well
done. Zane Grey story of the shoot ’em up vari-

ety. Should please Saturday night crowd. Seven

reels.—T. A. Shea, Palace theatre, McGhee, Ark.

—Neighborhood patronage.

PIED PIPER MALONE: Thomas Meighan—

A

mighty good picture, well liked. Paid too much.

Eight reels.—Rex C. Merritt, Grotto theatre, Con-

stantine, Mich.—Small town patronage.

PIED PIPER MALONE: Thomas Meighan—
Another good Meighan show that will please.

Suitable for Sunday. Eight reels.—W. T. Biggs,

Unique theatre. Anita, la.—General patronage.

BIG BROTHER: Tom Moore—A mighty good

program picture that will please most any type

audience. Story good and well acted and di-

rected. Seven reels.—Paul B. Hoffman. Legion

theatre, Holyrood, Kan.—Small town patronage.

FAIR WEEK: Walter Hiers—A fair program

picture. Five reels.—Giacoma Bros. Crystal the-

atre, Tombstone, Ariz.—General patronage.

SINGED WINGS: Bebe Daniels—Just fair. No

drawing power. Would have been better in about
six reels in place of eight. Too long for this
kind of picture. Eight reels.—J. W. Andresen,
Rialto theatre, Cozad, Neb.—General patronage.

THE HERITAGE OF THE DESERT: Special
cast—Paramount can sure make Westerns. Noth-
ing shoddy in any of their pictures. Prints al-

ways 100 per cent.—Frank Sabin, Majestic the-
atre. Eureka, Mont.-—Small town patronage.

THE HERITAGE OF THE DESERT: Special
cast.—Boys, here’s a Paramount picture that will

do business in a small town. Looked better than
"North of 36’’ to me, only it’s horses instead of
cows and it has a great deal more action than
’’36.’’ Six reels.—A. D. Brawner, Jewel theatre.
Hooker, Okla.—Small town patronage.

HOMEWARD BOUND: Thomas Meighan—Just
right. Everybody liked it.—Frank Sabin, Majes-
tic theatre. Eureka, Mont.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix—
I was to run this picture on Feb. 26. I had
advertised it good and at the last moment I

received a wire that they couldn’t send it. This
is the second time Paramount has done this. I

do not call this good service.—Andrew Rapp,
Theatorium theatre, Emienton, Pa.—General pat-
ronage.

THE CALL OF THE CANYON: Richard Dix—
You can bank on this one to draw big and please
accordingly. One darn fine show from all angles.

—Frank Sabin. Majestic theatre. Eureka, Mont.

—

Small town patronage.

Pathe
DYNAMITE SMITH: Charles Ray—This pic-

ture drew well but failed to give satisfaction.

Women complained that it was too brutal. Seven
reels.—W. J. Powell, Lonet theatre, Wellington,
Ohio.—Small town patronage.

HOT WATER: Harold Lloyd—A good five reel

comedy, but with roads almost impassable, and
the price we paid, we didn’t make anything.

—

W. S. Owen, Russell theatre, Brunswick, Mo.

—

Small town patronage.

THE BATTLING ORIOLES: Glenn Tryon—
I’ve seen better pictures than this, but I can’t re-

member seeing worse. Oh, what a lemon ! Ter-
rible ! Six reels.—Frank Sabin, Majestic theatre,

Eureka, Mont.—Small town pati’onage.

THE CALL OF THE WILD: Buck—Pretty
near 100 per cent picture for any house. Print
good ; price right. Six reels.—Union Hall theatre,

Searsport, Me.—Neighborhood patronage.

SAFETY LAST : Harold Lloyd—This is sure
some thriller. It almost gives you the Heebie
Jeebies. Has lots of laughs. Is much better

than “Dr. Jack” and “Grandma’s Boy,” but on
account of bad weather, had a small crowd.
They ask loo much, though, in the small towns
for these Lloyd’s.—John Aden, Rialto theatre, Ter-
ril, la.—General pati'onage.

SAFETY LAST : Harold Lloyd^—Here’s the
nerve rackin’est show you ever did run. A roar
from start to finish. Second night will build up.
Play it.—Frank Sabin, Majestic theatre. Eureka,
Mont.—Small town patronage.

SAFETY LAST: Harold Lloyd—One of the
finest comedies ever made. It seemed to please
universally. I used it for second run, and, though
I guess my town is too small to stand a second
run, I had a fair business from those who came
to bring a friend, as they had seen it.—Chas. Lee
Hyde, Grand theatre, Pierre, S. Dak.—General
patronage.

THE KING OF WILD HORSES: Rex—A good

program picture. Has quite a little action. The
horse is good but many told me the horse was
not a wild one.—John Aden, Rialto theatre,

Terril, la.—General patronage.

DR. JACK: Harold Lloyd—This is a good
comedy drama, but not worth enormous price they
ask for these Lloyd’s. Six reels,—John Aden,
Rialto theatre, Terril, la.—General patronage.

Principal
THE MINE WITH THE IRON DOOR: Robert

Frazier—A very good picture which the public
liked. What we need is more good pictures like

this one. Seven reels.—H, B. Frank, Royal the-

atre, Macomb, III.—General patronage.

THE MINE WITH IRON DOOR: Robert
Frazier—Drew, but nothing to write home about.
If I could get one of that kind nowadays, I

would sure think the world was coming to an
end. It’s a good, interesting show and pleased.

Film badly cut.—E. J. Reynolds, Liberty theatre,

Pasco, Wash.—General patronage.

THE SPIDER AND THE ROSE: Special

cast—Would say that about 60 per cent liked it.

—

Jack Greene, New Geneseo theatre, Geneseo, III.

—

Small town patronage.

BRIGHT LIGHTS OF BROADWAY: Special

cast^—Had lots of good comments on this one.

—

Jack Greene, New Geneseo theatre, Geneseo, 111.

—

Small town patronage.

Prod. Dist. Corp.
ROARING RAILS: Harry Carey—A real pic-

ture. It has nearly everything. Buy it and
it will please. They will tell you it’s a good one.

Six reels.—Guy M. Wampler, Royal theatre, Pales-
tine, 111.—Mixed patronage.

THE FLAMING FORTIES: Harry Carey—Oh,
Boy ! This is a real picture for those who like

outdoor Western pictures. It is of the days of
’49 in the West. If you are looking for good
Westerns, don’t pass this up. Six reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

THE FLAMING FORTIES: Harry Carey—Just
a fair Western picture. Will please, however.
Carey well liked here, so the picture does not
have to be so much to please them. Five reels.

—

W. E. Elkin, Temple theatre, Aberdeen, Miss.

—

Neighborhood patronage.

THE WISE VIRGIN: Patsy Ruth Miller—Ab-
solutely the poorest excuse for a picture I ever

used. Nothing to it. Six reels.—W. A. Doer-

schlag. Strand theatre, Ransom, Kan.—Small town
patronage.

THE WISE VIRGIN: Patsy Ruth Miller-
Paid but not played, thanks to a tip from a
salesman, confirmed by several reports in the
“Herald.” The last reel is more than suggestive

and you can’t censor it, for it’s all in the last

hundred feet and leaves your story without any
ending. I had another feature here to use. for

which I was truly thankful.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.

HOLD YOUR BREATH: Dorothy Devore—

A

dandy comedy, as good as a Lloyd. Humor,
thrills, everything necessary. Seven reels.

—

A. J. M. Bean, Maple Leaf theatre, Mount Dennis,
Ont., Canada.—Small town patronage.

MIAMI: Betty Compson—Another of those

“Flaming Youth” things. Fair biz on a bad night

NOW BOOKING
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and seemed to please.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

WANDERING HUSBANDS: James Kirkwood-
One of the very best pictures, from an enter-

tainment standpoint, I have run in months. The
audience was unanimous in its praise. Seven
reels.—W. W. White, Jefferson theatre, Jefferson

City, Tenn.—General patronage.

THE NIGHT HAWK: Harry Carey—There are

many other Western stars that are younger and
better liked. Just a fair picture. Six reels.

—

Rex C. Merritt, Grotto theatre, Constantine,

Mich.—Small town patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fair-

banks—A mighty production where money and
work are hitched together and you will sit

and wonder upon seeing same how so much
could be done on the screen. The most massive

sets ever produced by anyone. We showed it

for one week to the most satisfactory business

done this year. Twelve reels—W. H. Brenner,

Cozy theatre, Winchester, Ind—General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—A fine production spoiled. A
large crowd disappointed and the exhibitor angry
because the last scene was missing. Something
unusual for U. A. Ten reels.—A. J. M. Bean,

Maple Leaf theatre. Mount Dennis, Ont., Can-
ada.—Small town patronage.

AMERICA: D. W, Griffith^—This is a fine pic-

ture. An ideal tie up with the Daughters of the

American Revolution or any other patriotic so-

ciety. It is too long to be run like the ordi-

nary program but good enough to be handled
as a one-show-a-night proposition. Will build

up good for any house and is a great lesson

in patriotism.—Chas. Lee Hyde, Grand theatre.

Pierre S. Dak.—General patronage.

AMERICA: D. W. Griffith—Here is a fine pic-

ture. Get in with the schools and after that

just keep banking the dough. It will get it.

Pleased 100 per cent with all. Ten reels.— Bill

Heinecke, Judith theatre, Lewistow'n, Mont.—Gen-
eral patronage.

A WOMAN OF PARIS: Edna Purviance—Pic-

ture not so bad. Was liked by all that saw it,

but we did the worst Wednesday night business

since we opened, and Wednesday is a good day
for us as a rule. People were a little disap-

pointed because they expected something spicy,

and we believe that same reason was why we
did such pool business. The title kept some
away, and the ones that came were looking for

something to talk about, w'hich they didn’t get.

—

Jack Greene, New Geneseo theatre, Geneseo, 111,

—

Small town patronage.

A W'OMAN OF PARIS: Edna Purviance—This

is the bunk. This is about the worst piece of rot

I have run in the last 25 years, and I have run
some bad ones at that. My advice is keep away
from it. It smells bad. Eight reels.—A. F.

Edwards, Edwards theatre, Reedsport, Ore.

—

Lumberjack patronage.

Again we have the opportunity to see
Milton Sills, also Doris Kenyon, in

Want My Man,'* which will be
released by First National,

LOVING LIES: Evelyn Brent—A nice little

program picture. Price and film all right. Six

reels.—A. J. M. Bean, Maple Leaf theatre, Mount
Dennis, Ont., Canada.—Small town patronage.

THE WHITE ROSE: D. W. Griffith—Gave ex-

cellent satisfaction from every angle. Ten reels.

—

Giacoma Bros., Crystal theatre, Tombstone, Ariz.

—

(Jeneral patronage.

ONE EXCITING NIGHT: D. W. Griffith—Was
well liked by all. If you haven’t played it, it

is worth trying. A little old but good. Lots of

humor in it.—Jack Greene, New Geneseo theatre,

Geneseo, III.—Small town patronage.

PADDY THE NEXT BEST THING: Mae
Marsh—A light story relieved by the beautiful

Irish scenery. This came to us with the leads

and endings on the wrong reels, but the story

did not interest us enough for us to fully real-

ize the error until the second night. Six reels.

—

J. A. Anderson, Idyl Hour theatre, Edson, Al-

berta, Canada.—Railroad patronage.

ford.—Very good entertainment in this one that
hits the spot. Paid too much for this one.

Seven reels.—Geo. F. Schulze, Lyric theatre, Ash-
land, Ky.—General patronage.

ROSITA : Mary Pickford—The best Sunday
and Monday I’ve had this Winter, but it was
Pickford’s name and not the story that drew
them. The cast, acting and production are per-

fect, but it is not the type of story that the fans
like.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

THE HILL BILLY: Jack Pickford—Picture,
price and patrons “just average.” Six reels.

—

A. J. M. Bean, Maple Leaf theatre, Mount Dennis,
Ont., Canada.—Small town patronage.

WAY DOWN EAST: D. W. Griffith—Here is

a wonderful picture that will get the money. It

is the first long picture that I’ve ever seen that

is not tiresome. The ice scene is wonderful and
I. don’t believe there is a better pair of actors

anywhere than Gish and Barthelmess. This pic-

ture will please anywhere and its age does not
hurt the drawing power. Eleven reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—One good night on this and sorry I

didn’t hold it over. This is a perfect Pickford
picture and pleased 100 per cent.—Roy W. Adams,
Pastime theatre, Wilmington, Mich.—General pat-
ronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—An old picture, but like the book, and
it drew and satisfied. All said—a fine picture.

Ten reels.—A. J. M. Bean, Maple Leaf theatre.

Mount Dennis, Ont., Canada.—Small town pat-

ronage.

THE MOLLYCODDLE : Douglas Fairbanks—
Doug drew us a little more business than usual

on this reasonably priced picture. The date of

production was on the film and the production
methods showed it was old, although we had a

very good print. Good entertainment. Six reels.

—J. A. Anderson, Idyl Hour theatre, Edson, Al-

berta, Canada.—Railroad patronage.

THE BIRTH OF A NATION: D. W. Griffith—

This masterpiece should be shown in every theatre

in U. S. and Canada every ten years. It is ten

years old now and if you have not played it yet

it is time you did. Twelve reels.—A. J. M.
Bean, Maple- Leaf theatre, Mount Dennis, Ont.,

Canada.—Smalltown patronage.

Universal
THE MAD WHIRL: Special cast—Our first

one of the White List and a dandy. Hope the

other eleven are as good. Accept my apology for

not contributing more and oftener to this good
cause. Seven reels.—Ed. Lawlor, Harriet thea-

tre, Hardin, Mont.—Small town patronage.

SMOULDERING FIRES: Special cast—Here is

a real picture. Story of middle-aged business

woman who marries youth half her age and then

gives him up when she finds younger sister is in

love with him. Development of story as natural

as life. Business not up to expectations, but if

they didn’t like this, will give it up.—John W.
Hawkins, Capitol theatre. New Bedford. Mass.

—

General patronage.

SMOULDERING FIRES: Special cast—This is

a little different from the ordinary run of pic-

tures, and want to say the story and acting is

immense. This took my audience, and I had a

good house. The story is unusual and it holds

their attention throughout. There is enough com-
edy in it to make it good. Film fine, photography
good. Eight reels.—C. V. Anderson, Oak thea-

tre, Oakdale, Neb.—General patronage.

THE SIGNAL TOWER: Virginia Valli—Fine
picture. Had a number of good comments on

this. Get this and advertise it for it will please.

Seven reels.—J. W. Andresen, Rialto theatre,

Cozad, Neb.—General patronage.

THE TORNADO: House Peters—E.xtra good.

Book it. You won’t go wrong on this one.

—

A. F. Edwards, Edwards theatre, Reedsport, Ore.

—Lumberjack patronage.

LET ’ER BUCK: Hoot Gibson—Extra good

picture and the best drawing card I have run in

the last six months. Also shows the Pendleton
roundup. Without a doubt. Hoot’s best. Seven
reels.—A. F. Edwards, Edwards theatre. Reeds-

port, Ore.—Lumberjack patronage.

THE FIGHTING FURY: Jack Hoxie—Film
condition good. With a good amount of action,

this was as good as the average Hoxie picture.

He isn’t as good as Mix, Gibson or Thomson, but

will get by. Helen Holmes in support is good.

Five reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE FIGHTING FURY: Jack Hoxie—A good

THROUGH THE BACK DOOR: Mary Pick-

An honest-to-goodness big picture with a great big theme
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Western picture. Will please your patrons. Six

reels.—J. E. Dowling, Ark theatre, Logansport,

Ind.—Medium class patronage.

THE SAWDUST TRAIL: Hoot Gibson. A
very good picture but they want Hoot in West-

erns or not at all. Some told me, “A good

show." Some said, "Not worth a darn.” Six

reels.—W. W. White, Jefferson theatre, Jefferson

City, Tenn.—^General patronage.

THE SAWDUST TRAIL: Hoot Gibson—This

is the first Gibson picture we ever played and

pleased our patrons. Six reels.—J. E. Dowling,

Ark theatre, Logansport, Ind.—Medium class pat-

ronage.

HIT AND RUN: Hoot Gibson—Snappy action

picture. Pleased majority. Six reels.—Frank Sa-

bin, Majestic theatre. Eureka, Mont.—Small town

patronage.

THE HURRICANE KID: Hoot Gibson—Score
another hit for Hoot Gibson. This lad is good

when they give him the stuff to work with. This

one gave 100 per cent satisfaction. Business about

average for beginning of Lent.—John W. Haw-
kins, Capitol theatre. New Bedford, Mass.—Gen-

eral patronage.

' THE HUNCHBACK OF NOTRE DAME: Lon

Chaney—We were a little late in running this, but

it certainly is a wonderful production. Grue-

some in spots, but Lon Chaney’s work is mar-

velous, and it holds your interest all through.

Twelve reels.— S. Owen, Russell theatre,

Brunswick, Mo.—Small town patronage.

* THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Stayed away from this one a long while,

but finally ran it. Did good but print was bad.

However, the exchange tried to make it right, but

that is a hard thing to do on a long picture of

this calibre. Buy it, but insist on a good print.

Twelve reels.—E. A. Gailey, Crystal theatre,

Wayne. Neb.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon

Chaney—A good box office attraction and you can

buy it right. Raise your admission. Ten reels.

—Guy M. Wampler, Royal theatre, Palestine, 111.

—Mixed patronage.

CROOKED ALLEY: Special cast—Worst pic-

ture I’ve shown in a long time. Absolutely noth-

ing to it. Thumbs down on this one. Five reels.

—Jos. W. Springer, Strand theatre, Elizabeth-

town. Ind.—General patronage.

CROOKED ALLEY: Special cast—All agreed

this was a poor picture.—Frank Sabin, Majestic

theatre, Eureka, Mont.—Small town patronage.

THE RAMBLING KID: Hoot Gibson—One of

the best Gibsons to date and will please if you

have patrons wanting good outdoor shows with a

lot of action. Six reels.—W. T. Biggs, Unique
theatre, Anita, la.—General patronage.

JACK O’CLUBS: Herbert Rawlinson—This is

a good picture and pleased all who saw it. You’ll

not regret playing it. The wit in this one puts

it over.—Geo. F. Schulze, Lyric theatre, Ashland.

Ky.—General patronage.

HOOK AND LADDER: Hoot Gibson—Not a

Western but a good entertainment. Pleased 95

per cent. Six reels.—A. J. M. Bean, Maple Leaf

theatre, Mount Dennis, Ont., Canada. — Small

town patronage.

THE SHOCK: Lon Chaney—I got a shock my-

self when I showed this one. I had the largest

turnout I have had for some time and every

one seemed satisfied. Seven reels.—A. J. M. Bean,

Maple Leaf theatre. Mount Dennis, Ont., Conada.

—Small town patronage.

DRIFTING:.. Priscilla Dean—Priscilla always
draws for me. While it is not a whale of a pic-

ture I got by nicely. Seven reels.—A. J. M.

Bean, Maple Leaf theatre. Mount Dennis, Ont.,

Canada.—Small town patronage.

SPORTING YOUTH: Reginald Denny—Excel-
lent. Greatest auto race ever screened. Audi-

ence more excited than on any picture in the

memory of the present management of the house.

Denny acclaimed here as the Wallace Reid of

modern pictures.—W. J. Powell, Lonet theatre,

Wellington, Ohio.—Small town patronage.

SPORTING YOUTH: Reginald Denny—This
certainly was a wonderful picture, but it didn’t

draw average business. Don’t understand the

reason why. Mailed out several hundred heralds.

Actual count shows I have 47 adults and 19

kinds. Some record. Six reels.—G. F. Rediske,

Star theatre, Ryegate, Mont.—Small town pat-

ronage.

THE DARLING OF NEW YORK: Baby Peggy
—More compliments than we have had for a long

while. Baby Peggy delivers the goods and cap-

tivates old and young. Such pictures are as re-

freshing as a Spring shower and we only hope

we can get more like it, even if we don’t make

expenses. Six reels.—Dinsmore & Son, Majestic

theatre, Weiner, Ark.—Small town patronage.

BLINKY : Hoot Gibson—A poor role for Hoot.
Didn’t get enough to pay the express on this.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

FORTY HORSE HAWKINS: Hoot Gibson-
Advertised as a Western, but shows Hoot as bus
driver, stage manager, etc., for small theatrical

troupe. Not a good Saturday picture. Six reels.

•—Rex C. Merritt, Grotto theatre, Constantine,

Mich.—Small town patronage.

THE WHISPERED NAME: Special cast—
Fair. Just that and nothing more.—Frank Sabin,

Majestic theatre. Eureka. Mont.—Small town pat-

ronage.

BIG TIMBER—William Desmond—We have
played this star in four pictures. He is good, but
fails to get us any money. Six reels.—J. E.

Dowling, Ark theatre, Logansport, Ind.—Medium
class patronage.

THUNDERING DAWN: Special cast—A big

storm in the last spool. The rest of it is punk.
—Roy W. Adams, Pastime theatre. Mason, Mich.
—General patronage.

THUNDERING DAWN: Special cast—Hooray
this cleans up that old Jewel contract. Not such
a much this one.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

RIDGEWAY OF MONTANA: Jack Hoxie—

A

good Western picture. Has quite a little action

and is a good clever picture all through. If your
patrons like this type, play it.—John Alden, Rialto
theatre, Terril, la.—General patronage.

THE BREATHLESS MOMENT: William Des-
mond—A good crook play with fine comedy relief.

They liked it.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

Vitagraph
GREATER THAN MARRIAGE: Special cast—

A very catchy title and a splendid picture. Seemed
to draw more than usual Saturday crowd. Six
reels.—^W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

THE BELOVED BRUTE: Wiliiam Russell—

A

good Saturday night bill, with a big fight and
wrestling match.-—Roy W. Adams, Pastime thea-

tre. Mason, Mich.—General patronage.

THE BELOVED BRUTE: William Russell-
One of the best outdoor stories we have played.

Went after it strong and was well rewarded with
a smashing three days’ business. Seven reels.

—

George A. Markell, Strand theatre, Pittsfield,
Mass.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

This was our Christmas night picture. A good
picture of its kind. Ten reels.—W. S. Owen,
Russell theatre, Brunswick, Mo.—Small town pat-

ronage.

THE CODE OF THE WILDERNESS: Special

cast—Sorry, but can’t rate this very high.

—

Frank Sabin, Majestic theater. Eureka, Mont.

—

Small town patronage.

BETWEEN FRIENDS: Special cast—Good for

program. Will do for light business.—E. J. Rey-

nolds, Liberty theatre, Pasco, Wash.—General pat-

ronage.

THE MAN NEXT DOOR: Alice Calhoun—

A

nice program picture with enough laughs and ex-

citement to please all. Well, Boy, here is one
picture that certainly had the house in an uj)-

roar. Advertising matter on this is good and
catchy. Vitagraph treated us right with this

picture. Print of film good, as usual. Seven
reels.—George Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

PIONEER TRAILS: Cullen Landis—This must
be a wonderful show, according to reports, but I

couldn’t see it. Starts big and finally trickles

away. Five reels.—Frank Sabin, Majestic thea-

tre, Eureka, Mont.-—Small town patronage.

MASTERS OF MEN: Cullen Landis—If they

like sea stories this will go over big. Seven
reels.—Wayne Willis, Hollywood theatre, Stan-

ford, Mont.—General patronage.

THE HEART OF MARYLAND: Catherine

Calvert—Another one as good for us as "Class-

mates.” Much more interesting and better played.

Friday night always a bum night. Picture

pleased 85 per cent. Film in excellent condition.

Seven reels.—E. Crawford, Y. M. C. A. theatre.

Ft. Leavenworth. Kan.—General patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—Business good : print good ; picture satis-

factory.—L. R. Ledo, Larabee Opera House, Isa-

bel, Kans.—Small town patronage.
THE NINETY AND NINE: Colleen Moore-

Good picture and pleased.—L. R. Ledou, Larabee
Opera House, Isabel, Kans.—Small town patron-
age.

Warner Brothers
THE NARROW STREET: Special cast—This

is an excellent comedy drama production. If any-
one can play a better role as a comedian than
Matt Moore and Dorothy Devore, they will have
to show them to me. This show will keep the

people in an uproar throughout the whole pic-

ture. By all means buy this and advertise it

big as a comedy drama and you won’t go wrong
on it. But don’t over charge. Seven reels.—B.

R. Parsons. Grand theatre, Springfield, Minn.

—

General patronage.

CORNERED : Marie Prevost—A dandy little

society crook story that pleased all who came out.

Miss Prevost has lots of admirers here. Six
reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

FIND YOUR MAN: Rin-Tin-Tin—Believe me.
here is a dandy picture that has the drawing
power and will please all classes. Some of my
patrons said it is the best picture they have ever

seen, while others said that it was not quite as

good as “Where the North Begins.” Anyhow it

drew well and pleased 100 per cent so I am sat-

isfied. I am hoping that “The Lighthouse by
the Sea” is as good. Seven reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

Are your patrons getting tired of Sex Stories ,

spectacles and heavy drama?,

Show them the

Hal Roach feature screa

mra
w//^ GLENN TRYON

Pafhdgicture
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THREE WOMEN: Special cast—Fine. Good

story and acting perfect. We would have done

business on this one, but due to opposition both

nights, we found ourselves wanting. Seven reels.

—W. E. Elkin. Temple theatre, Aberdeen, Miss.

—

Neighborhood patronage.

THREE WOMEN : Special cast—Book it, you

will please them. It will pay you to buy War-

ner’s 1924-1925 pictures. Eight reels. Guy M.

Wampler, Royal theatre, Palestine, 111.—Mixed

patronage.

THE GOLD DIGGERS: Hope Hampton—Good
jazz show. Is rather spicy at the party, but

nothing bad turns out all right if they wait to

see it all before they pass their opinion. Nine

reels. W. T. Biggs, Unique theatre. Anita, la —
General patronage.

DADDIES; Special cast—One of the best com-

edy dramas we ever played. Pleased all. All

star cast.—Bert Silver. Silver Family theatre,

Greenville. Mich.—General patronage.

HOW TO EDUCATE A WIFE: Marie Prevost

Very good show and has a good title. Seven

reels.—W. T. Biggs, Unique theatre, Anita, la.

—

General patronage.

THE TIE THAT BINDS: Special cast—Fair

picture. Very draggy in spots. Will only please

about 60 per cent. Seven reels.—T. J. Kempkes,

Majestic theatre. Fairbury, Neb.—General pat-

ronage.

CONDUCTOR 1492: Johnny Hines—A very

clever comedy that pleased my audience. Book

it, if it is old. Seven reels.—W. T. Biggs, Unique

theatre, Anita, la.—General patronage.

State Rights
BIFF BANG BUDDIE: Buddy Roosevelt—This

is a very good Western and I believe this boy

will make a name for himself yet. He is a fine

looking chap and if he gets the right kind of

stories I believe he will be a good drawing card

before long. Pleased a pretty fair audience. Five

reels.—Chas. E. Lawrence, Star theatre. Tucker-

man, Ark.—General patronage.

BROADWAY GOLD: Elaine Hammerstein—

A

better picture than we really expected, so we were

not disappointed. Better than a lot of other

Broadway pictures now on the market. Six reels.

—J. R. Ullman, Orpheum theatre, Ada, Minn.

—

Small town patronage.

BULLDOG COURAGE: Neal Heart—Poorest
Western ever had. Where do they get nerve

enough to send out such pictures? Five reels.

—

Rex C. Merritt,. Grotto theatre. Constantine

Mich.—Small town patronage.

FLOODGATES: John Lowell—Here is a dandy

outdoor picture and pleased most of them, but we
made a mistake in raising the admission. If you

play it. don’t charge any more than you do for

ordinary program pictures.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town pat-

ronage.

LAWLESS MEN : Neal Hart—Here is a good

actor if he were given good stories. All he gets

to do in this picture is pose ; and say, most any
of us could do that. I played it on Saturday,

though, and it pleased very well, as the farmers

all like Westerns and they never thought so

much of the rotten story. Five reels.—Chas. E.

Lawrence. Star theatre, Tuckerman, Ark.—Gen-

eral patronage.

LONE HAND TEX: Lester Cuneo—Just a fair

Western program picture in which the star turned

bug hunter in order to round up a bunch of

crooks. People do not like to see a Western star

Farina is not outshone by any of the

stars in “Dog Days/' an Our Gang
comedy made by Hal Roach forPathe.

play foolish. Rough riding, lots o’ fights, and a

thrilling climax is what the Saturday night crowd

is after. Cuneo deserves better stories. Five

reels.—C. C. Johnson, Amuse-U theatre, Melville,

La.—General patronage.

THE MYSTERY RIDERS: Bill Cody—A darn

good Western. Kept the house in an uproar from
start to finish. Ran “For the Love of Tut,” an

Eddie Lyons comedy, with it. It was a scream.

Six reels.—Z. A. Brennan. Fairyland theatre, Her-

culaneum, Mo.—General patronage.

OLD BILL THROUGH THE AGES: Special

cast—A big flop. Many unfavorable comments.

Seven reels.—A. J. M. Bean. Maple Leaf theatre.

Mount Dennis, Ont., Canada.—Small town pat-

ronage.

ONE GLORIOUS NIGHT: Elaine Hammer-
stein—A very entertaining picture. Well acted

and directed. Suitable for first runs as well as

neighborhood house. Six reels.—George A. Mar-
kell Strand theatre. Pittsfield. Mass.—General

patronage.

THE SPEED SPOOK: Johnny Hines—Film
condition good. Rating excellent. This is an ex-

cellent picture and will please most any crowd.

We had an orchestra Sunday night and packed
the house. Advertise it well, but don’t over

charge. Seven reels.—B. R. Parsons, Grand thea-

tre, Springfield. Minn.—General patronage.

THE UNKNOWN PURPLE: Henry B. Wat-
hall—A nice program picture. Pleased 70 per

cent. Not suitable for Friday or Saturday. Ad-
vertising fair ; nothing extra. The picture starts

off where Walthall is sent to jail for an innocent

offense and serves three years in jail while his

wife steals off with someone else. The picture

ends up when he pays back his enemies and dis-
cover.s a purple ray which makes him invisible,

when he chooses to do so. By this he takes the
audience through six reels of thrills and chills.

Seven reels.—George Khattar, Khattar’s theatre,
Sydney, N. S., Canada.—General patronage.

Serials
GALLOPING HOOFS: (Pathe)—Johnnie Walker

.—Now on the ninth chapter and falling down
as fast as possible. Not one-half as good as
“Into the Net.” It is disgusting to work up a
good following on serials by showing a good one,
then lose it all on one poor one. If this would
have been as good all the way through as the first

two chapters were, there would have been no
complaint.—W. H. Silver & Son, Grand theatre,
Princeton, Mo.—Small town patronage.

LEATHERSTOCKING: (Pathe)—Just finished
Chapter 7. Is holding up much better than "Into
the Net’' although would not rate it in the same
class with that serial. You can’t guess ’em. Must
be the title and James Fennimore Cooper’s name
which keeps ’em coming. Have highbrows come
to see this that would never come to see any
other serial, no matter how good it might be.
Two reels.—Wm. E. Tragsdorf, Trags theatre,
Neillsville, Wis.—Small town patronage.

THE BIDDLE RIDER: (Universal) William
Desmond—The best serial since “The Million Dol-
lar Mystery” and the best at the box office as
well. Fifteen chapters.—W. W. White, Jefferson
theatre, Jefferson City, Tenn.—General patronage.
THE STEEL TRAIL: (Universal) William*

Duncan—Good, great, excellent. Episode 2 of this
serial has more action and punch than the aver-
age feature. Here’s the episode that saved our
show from being punk. Thanks to Carl Laemmle,
William Duncan and all connected with the
making of this serial. It really has saved our
show more than once. Brother Exhibitors, if
you haven’t played a serial for years, and expect
to do so, then here’s the serial with the making,
and something to shout about. Two reels.—
George Khattar. Khattar’s theatre, Sydney, N.
S.., Canada.—General patronage.

TEN SCARS MAKE A MAN. (Pathe) Allene
Rny "The first episodes are very poor. It peps
up a little at the last, when it’s too late to save
the day.—Roy W. Adams, Pastime theatre, Mason,
Mich.—General patronage.

WOLVES OF THE NORTH: (Universal) Wil-
liam Duncan—We have run better serials than
this. Now on sixth episode and consider it a
little slow. Scenery and photography good, but
too much sameness to draw well.—C. E. John-
son, Paramount theatre. Gibbon, Neb.—General
patronage.

Short Subjects
EDUCATIONAL

AGGRAVATING PAPA: Jimmie Adams—Not
up to the Christie average. Not much story or
plot to it. Did not get many laughs here. Two
reels.—-A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

CORNFED: Bobby Vernon—Vernon is one of
the very best of screen comedians and his come-
dies are always clean and full of originality,
consequently his productions are rib tickling to
all classes. Nothing offensive to the most par-
ticular in Bobby’s efforts and his name in the
lobby will do a great deal towards building up
the Bo. Two reels.—C. C. Johnson, Amuse-U
theatre, Melville. La.—General patronage.

LONESOME: Lloyd Hamilton—Am sorry to
report that this is one of Lloyd’s worst. Lloyd
needs a new director with new ideas. Two reels.

—C. C. Johnson, Amuse-U theatre, Melville. La.

—

General patronage.

LOW TIDE: Ned Sparks—This seemed to go
over very well with our audiences. Most of the
action transpires in and around a house boat.

Some of the traps were very ingenious. Two reels.

—John W. Hawkins, Capitol theatre. New Bed-
ford. Mass.—General patronage.

MILE A MINUTE MARY: Dorothy Devore—
This is a good comedy. I ran this with “Six
Days” and made a nice program. Two reels.

—

Andrew Rapp. Theatorium theatre, Emlenton, Pa.
—General patronage.

NEVER AGAIN: A1 St. John—We were
pleased to see A1 again in a picture that is full

of fun and that moves along at a good rate with
something doing all the time. Two reels.—J. A.
Anderson, Idyl Hour theatre, Edson, Alberta,

Canada.—Railroad patronage.

POOR BOY : Just a fair comedy—that’s all.

Will get by with a good feature. Two reels.—W.
A. Doerschlag, Strand theatre. Ransom. Kan.

—

Small town patronage
PIGSKIN : Mermaid comedy—A knockout com-
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edy for my patrons. This got the buttons off

their vests which I referred to a few reports ago.
Thanks, Educational. Two reels.—S. G. Fry,
Palace theatre, Omaha, Tex.—General patronage.

RENO OR BUST: Bobby Vernon—A comedy
full of action and fun that will please all. Two
reels.—J. A. Anderson, Idyl Hour theatre, Edson,
Alberta, Canada.—Railroad patronage.

SAFE AND SANE: Not much to this one.

Very poor, however, it does get a few laughs
toward the end. Two reels.—W. E. Elkin, Tem-
ple theatre, Aberdeen, Miss.—Neighborhood pat-

ronage.

THERE HE GOES: Lige Conley—Old Lige
again rings the bell as far as laughs are con-

cerned. Plenty action here and the audience
became hysterical at times. Hope Educational
puts this boy in some more like this. Two hot
reels.—C. C. Johnson, Amuse-U theatre, Melville,

La.—General patronage.

T. N. T. : Jimmie Adams—This is not a very
good comedy. Has a few laughs in it, but not
enough to satisfy our patrons. One reel.—W. J.

Shoup. DeLuxe theatre, Spearville, Kan.—Small
town patronage.

WEDDING SHOWERS: Good comedy. You
can’t go wrong on the Mermaid comedies. Two
reels.—J. W. Andresen, Rialto theatre, Cozad,

Neb.—General patronage.

WEDDING SHOWERS: A good comedy, with a
few different stunts, that got its share of laughs.

Two reeels.—J. A. Anderson, Idyl Hour theatre,

Edson. Alberta, Canada.—Railroad patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O’Hara—Getting

better, so have no complaint to make. Round 5

was fine. Book them. They are much better

than average 2 reel comedies. Two reels.—W.
A. Doerschlag, Strand theatre. Ransom, Kan.

—

Small town patronage.

FIGHTING BLOO’'- George O’Hara—Film fair.

This, Round 7 of the first series, is as good as

any so far. They are all fine and the best

comedies we ever bought. Book them. Two reels.

—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

THE GO-iGETTERS: Alberta Vaughn—You ex-

hibitors better grab these "Go-Getters.” They
cannot be bested in a two reel subject. Two
reels.—S. G. Fry, Palace theatre, Omaha, Tex.—
General patronage.

NEVER THE TRAINS SHALL MEET: Al-

berta Vaughn—The third “Go-Getters” and not

so good as the previous two. The first reel of

amateur theatricals is neither thrilling nor fun-

ny. The second is more interesting. Two reels.

—Dinsmore & Son. Majestic theatre, Weinre,
Ark.—Small town patronage.

RICE AND OLD SHOES: Mr. and Mrs. Carter
DeHaven—Nothing to rave about in this comedy.
Slow and draggy. Not nearly so good as some
of their other comedies.—John Aden, Rialto the-

atre. Terrill. la.—General patronage.

ROMANCE : Bray cartoon—Not as good as

some we have had, but at that it is not bad.
These sure take with my audience for a change.
One reeel.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
Chapter 3 is sure a dandy. Gets the laughs. Will
please film fans. Two reels.—W. A. Doerschlag.
Strand theatre. Ransom. Kan.—Small town pat-

ronage.

THE TELEPHONE GIRL: Alberta Vaughn—
This series is getting better with each chapter.
Alberta Vaughn is very clever in these two reel-

ers. Two reels.—P. G. Held, Sterling theatre,

Fairmont. Neb.—Neighborhood patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
My patrons like this two reel comedy fine. Al-
berta Vaughn is a comer. Book this two reeler.

F. B. O. will treat you right. Prints in A-1
shape. Two reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

FIRST NATIONAL
THE DUCK HUNTER: Sennett—This one and

others we have played bring a few laughs and
serve as a filler for you They are sold reason-
ably. Two reels.—M. D. Foster, Cozy theatre,

Williamsburg, Kan.—General patronage.

FOX
A RADIO RIOT : Sunshine—This is the first

time I have reported on a comedy, but this one
is so bad that I can’t refrain from advising
brother exhibitors to pay for it and shelve it.

Not a semblance of a funny situation in it. Pulled
it off after the first show, then ran a special

show after hours and invited a number of

vaudeville acts playing the town in to see it to

show them how poor a comedy can be. Two
reels.—George A. Markell, Strand theatre, Pitts-

field, Mass.—General patronage.

Amusing and dramatic scenes taken
from “Scar Hanlon," an F. B. O. re-
lease.

THE RAINSTORM: Sunshine comedy—This is

slapstick from start to finish and kept the house
in a roar. Two reels.—Robert L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat-
ronage.

METRO-GOLDWYN
THE HAUNTED HOUSE: Buster Keaton—

This is a good comedy. Gets quite a few laughs.
It’s a real spooky one. They will enjoy it.

—

John Aden, Rialto theatre, Terril, la.—General
patronage.

PATHE
BACK STAGE: Our Gang—This is rather a

slow comedy for the Gang kids. Not nearly so
good as some of them are.—John Aden, Rialto
theatre. Terril, la.—General patronage.

CHAMPIONS: Sportlight — An extra good
Sportlight, showing quite a few of the topnotch-
ers in various lines of sport in actiofl. One
reel.—Wm. E, Tragsdorf, Trags theatre. Neills-
ville, Wis.—Small town patronage.

CIRCUS FEVER: Our Gang—Always better
and better. It brings out the laughs and is a
100 per cent entertainer from every angle. Not
much hokum stuff like we get in most of these
crazy comedies with lots of impossibility stuff in

it. Two reels.—M. J. Babin. Fairyland theatre.

White Castle, La.—General patronage.

THE COWBOY SHEIK: Will Rogers—We
played this in connection with “The Navigator”
and frankly this got just about as many laughs.

Our patrons don’t care much for Rogers, however,
some of his comedies are better than others.

“The Cowboy Sheik” is fair. Two reels.—W. H.
Elkin. Temple theatre. Aberdeen, Miss.—Neigh-
borhood patronage.

THE DIRTY LITTLE HALF BREED: This is

really a very interesting picture, if only in two
reels. Many told me it was good. Only sorry it

wasn’t longer.—John Aden. Rialto theatre, Terril,

la.—General patronage.

DON’T SAY DIE: Charles Chase—Old. but
good. One reel.—Wm. W. Tragsdorf, Trage the-

atre, Neillsville, Wis.—Small town patronage.
DOWN ON THE FARM: An extra good

Fable. One reel.—Wra. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

THE FIRST 100 YEARS: Harry Langdon—
The poorest Langdon we ever ran. All the oth-

ers were good. This wasn’t much. Two reels.—

-

Dinsmore & Son, Majestic theatre, Weiner, Ark.
—Small town patronage.

HEAVY SEAS: The Spats—This one is an
average good comedy. Plenty of action and
many good laughs. Two reels.—John Aden. Ri-

alto theatre, Terril, la.—General patronage.

HIGH SOCIETY: Our Gang—Another bell

ringer for Our Gang. This is a good one with
some new gags. Any exhibitor who is not show-
ing these Gang pictures is passing up a good bet,

for his patrons will like them. Two reels.—W.
J. Shoup, DeLuxe theatre, Spearville, Kan.—Small
town aptronage.

HIS NEW MAMMA: Harry Langdon—Barring
none, here is one of the best two reel comedies
I have ever seen. Plenty of action, pretty girls

and everything. Pep from start to finish. Two
reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

LOVE’S SWEET PIFFLE; LET’S BUILD;
MEET THE MISSUS: THE SOILERS: All good.

Ran “The Soilers” with “The Spoilers” so the

crowd would know what it was all about and it

went big.—Roy W. Adams, Pastime theatre. Ma-
son, Mich.—General patronage.

THE MAN WHO WOULD NOT DIE: TTiese

little Indian stories are good to run occasionally

for a short feature and go over fairly well. Two
reels.—C. E. Johnson, Paramount theatre. Gib-

bon. Neb.—General patronage.

ONE SPOOKY NIGHT: Mack Sennett—This
one is a pretty good comedy for a Mack Sennett.

It’s real spooky, so therefore has quite a few
laughs.—John Aden, Rialto theatre, Terril, la.

—

General patronage.

THE ORGAN GRINDER : Aesop’s Fable—Plenty
of laughs. ’Nuf sed 1 Only trouble with them,
we are charged for one reel while we only get a
half or a quarter.—George Khattar, Khattar’s
theatre. Sydney, N. S., Canada.—General patron-
age.

PICK AND SHOVEL: A fair comedy, not
nearly as good as some of his others.—John
Aden. Rialto theatre, Terril, la.—General pat-

ronage.

THE SKY PLUMBER: Arthur Stone—Nothig
but lots of impossibility stuff, crazy as they make
them. Did not bring out one laugh. The one
who directed this one ought to direct another

one and go hide himself, if it’s a he. If it’s a

she. ditto. Two reels.—M. J. Babin. Fairyland

theatre. White Castle, La.—General patronage.

THE TEN MINUTE EGG: Charles Chase—

A

good 1-reeler.—Wm. E. Tragsdorf, Trags thea-

tre. Neillsville. Wis.—Small town patronage.

THREE FOOLISH WEEKS: Ben Turpin-
Rough and vulgar in spots. Has plenty of hokum
and slapstick. Two reels.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

TWO WAGONS—BOTH COVERED: Will Rog-
ers—From reports of some exhibitors we expected

this to be very good, but did not even hear a
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chuckle, and we have shown the big picture re-

cently. We expected lots more from our old

friend. Two reels.—J. A. Anderson. Idyl Hour
theatre, Edson, Alberta, Canada.—Railroad pat-

ronage.

UNCENSORED MOVIES: Will Roger.s—The
burlesque of other actors give quite a lot of

amusement, especially Tom Mix’s spotless gallon
hat. This is not as good as Will can do, but
it seemed to please. Two reels.—J. A. Ander-
son. Idyl Hour theatre, Edson. Alberta. Canada.—

•

Railroad patronage.

WHY' ELEPHANTS LEAVE HOME: This is a
pretty good picture. Educational. Not as tiring

as many of these so called are.—John Aden.
Rialto theatre, Terril, la.—General patronage.

UNIVERSAL
CHECKING OUT: Pal—A good comedy featur-

ing Pal, the dog. Has quite a few laughs and is

a good clean comedy. Two reels.—John Aden,
Rialto theatre, Terril. la.—General patronage.

COLUMBUS AND ISABELLA: Hysterical

comedy. These may be all right once in a while,

but if you played them often they would get

tiresome, I believe.—John Aden, Rialto theatre,

Terrill, la.—General patronage.

EAT AND RUN : special cast—Good comedy.
Two reels.—J. W. Andresen, Rialto theatre, Co-

zad. Neb.—General patronage.

MAPRY' WHEN YOUNG: Just so so. One reel.

—G. F. Rediske, Star theatre, Ryegate. Mont.

—

Small town patronage.

SHOULD POKER PLAYERS MARRY?: Nealy
Edwards—Good film. Just a fair comedy, accord-

ing to our estimation. If you call silliness com-

edy. you could probably like this. One reel.

—

W. T. Davis & Son, Rialto theatre. Sharon. Wis.

—General patronage.

VITAGRAPH
NOISY NAGGERS: Larry Semon—Will go

where they are not so particular. One reel.—G.

F. Rediske. Star theatre, Ryegate. Mont.—Small

town patronage.

ROMANS AND RASCALS: Larry Semon

—

Larry is popular with those who like slapstick

stuff, and many do. This one reeler is swift and

Jazz Program Tests

Management’s Ability
What “syncopation” won't do!
Last week was the sixth synco-

pation week at the Chicago the-
atre. With the musical program
was the picture:, “Enticement.”
At 8 o’clock in the evening of

Inauguration Day a dapper jazz
hend with his sweetie stepped into
the end of a line which extended
from the box office window 100
yards, six and eight abreast, to the
Lake street curbstone. At 8:30
the dapper j. f. and his sweetie
were in their seats watching the
performance.
The management’s handling of

this crowd, estimated at 1,500, in

such a few minutes merits com-
mendation.

brought a bunch of laughs. One reel.—C. E.

Johnson, Paramount theatre. Gibbon. Neb.—Gen-
eral patronage.

THE GOWN SHOP: Larry Semon—Here is a
comedy as good as the average from this star.

If Larry would forget himself a while and let

someone write him some new stuff he might go
over better. A little too much ego. Larry. 'Two
reels.—Botsford Brothers, Royal theatre, Ains-
worth, Neb.—Small town patronage.

HORSE SHOES: Larry Semon—Another good
Semon that winds up with a bang. Two reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

MISCELLANEOUS

HOLLYWOOD BOUND: Syd Smith—A foolish

thing in which the negro scenes brought some

laughs. Two reels.—J. A. Anderson, Idyl Hour
theatre, BMson, Alberta, Canada.—Railroad pat-
ronage.

HOME COOKING: Monty Banks—An amusing
comedy of newly weds, about which we heard one
person say it was good. 'Two reels.—J. A. An-
derson, Idyl Hour theatre, Edson. Alberta, Can-
ada.—Railroad patronage.

FIVE-FIVE: Tweedy—Good film. This com-
edy, from Mid-West Dist. Co., Milwaukee, was
fairly good. It will get by and get a few
laughs. Two reels.—-W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

FOR SALE
99 year lease on Capitol Theatre, In-
dianapolis (formerly the Park The-
atre). Fully equipped theatre for
legitimate shows. Best downtown lo-

cation. Seats 1500. Theatre now
leased until July 31. Four store
rooms adjoining. An exceptional op-
portunity for quick sale. Write or
wire Geo. M. Dickson, Receiver, 1240
Consolidated Bldg., Indianapolis, Ind.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRES FOR SALE
FOR SALE: Two motion picture theatres in

towns of 800 and under. No competition. Write,
Lyle Grate, Basco, 111.

THEATRE WANTED
WANTED: Theatre in small or medium town

of 2000 to 10,000. State full particulars, competi-
tion and price. Fred M. Clemans, Mechanics-
burg, Ohio.

THEATRE MANAGERS AVAIL-
ABLE

HIGH CLASS Reliable Theatre Manager with
twenty years’ experience in pictures, vaudeville
and road show attractions would like to connect
with some reputable firm or circuit desiring the
services of a first class manager. Thoroughly
capable in amusements from every angle. Ex-
ploitation and executive ability the best. Excel-
lent references. Address mail or telegrams: Ed.
F. Galligan, 1005 Roosevelt Bldg., Indianapolis,
Ind.

MAN 34, GOOD APPEARANCE and person-
ality, college education, unquestionable character,
16 years in the show business, six as operator,
three electrician, seven as manager or owner. At
present managing new 800 seat house. Would like

to line up with good house or circuit where
loyalty and ability would insure permanent place
and advancement. Address LL, Exhibitors Her-
ald.

EQUIPMENT WANTED
WANTED: Second hand step printer. State

make, condition and price. Advise at once. P. O.
Box 3208 Crosstown Memphis, Tenn., O. M.
Goodman.

EQUIPMENT FOR SALE
FOR SALE: One Simplex Projector machine.

Motor driven, 110 volt A. C., Mazda Equipment,
good as new. Address, A. O. Hunter, Corydon,
Iowa.

FOR SALE: Elegant lot of upholstered opera
chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.
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^rbuVe never
seen such

Action Posters
made to or-
der to pack
any and
every
Theatre

Starting this

Series off with a
ton of Dramatic Dynamite is

“JIMMIE’S
MILLIONS”

Here’s a typical Talmadge story. Oh, boy—some action. And the action is pictured in
the startling posters, lobby photos, and all advertising accessories that draw like a porous
plaster. Everything set for you for profits. Book ’em now.

You can get these new Talmadge Pictures through

FILM BOOKING OFFICES
723 Seventh Avenue, New York City. Exchanges Everywhere.

Sales Department, United Kingdom
26-27 D’Arblay St., Wardour St., London, Eng., W. 1.

Thematic music cue sheets available on all our features.

Grab tbis new series NOW. Tal-
madge has millions of followers
who flock to see his pictures as

fast as they are announced and shown.
Take advantage of his growing popu-
larity. He’s coming like a streak of
lightning. Every release a hurricane
action picture. It’s what the majority
want. A contract for these 5 new
releases is better than gold bonds in
the bank
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CHICAGO PERSONALITIES
By J. R. M—

From the Morning Telegraph,
Sunday, March 1

“THE RE-CREATION
OF BRIAN KENT”
Reviewed by Peter Milne

CAST Kenneth Harlan, Helene Chad-
wick, Mary Carr, Zasu Pitts, Rosemary
Theby, T. Roy Barnes, Ralph Lewis,
Russell Simpson, DeWitt Jennings and
Russell Powell. Directed by Sam Wood.

This is a perfect adaptation of the

Wright novel and should go like

wildfire. It is utterly clean and has
all the elements that go to make
Wright popular, and each element b
in its proper place and handled in

the proper manner.
In the writing of stories dealing with

sunshine, philosophy and virtue always
triumphant, nobody is acquainted better

with the business than Harold Bell Wright.
“The Re-Creation of Brian Kent” is quite

a perfect model. Every element which
makes Wright's novels the best sellers of

the nation is there. Moreover, it is in its

proper place.

Herewith the author glorifies an old

school teacher with as much gusto as

Ziegfeld goes about the business of glorify-

ing the American girl. It is by coming in

contact with her that Brian Kent, who has
sunk pretty low, is re-created. The ele-

ment of romance is well represented.
Pathos and comedy go hand in hand in

the person of the little slavey. Suspense
is maintained by the menace of Brian’s
past descending to wreck his new found
happiness. Thrill is brought into the
story by two of the principals battling

with a torrent of water.
Every bit of action fits into its well-

worn groove. We think Arthur Statter

and the co-author of the scenario have
fashioned one of the most expert adapta-
tions on record. And Sam Wood has
directed the picture in exactly the appro-
priate key throughout.
The casting, too, is strikingly appropri-

ate. Kenneth Harlan as Kent, Helene
Chadwick as the girl, Zasu Pitts as the
slavey and Mary Carr in the sympathetic
role of Aunty Sue, give performances that
are flawless from the point of view of the
author s mood.

The scenes of the production are ex-
cellent. Aunty Sue s little home on the
Mississippi creates a warm setting that
provides an ideal background for the ac-
tion.

Incidentally the hero makes progress by
writing a novel. It is accepted by Harold
Bell Wright’s publishers. Possibly Mr.
Wright helped Brian Kent in getting the
right formula.

O. STE'VENS, of Princeton, 111.,

• has disposed of his Princess the-

atre and will enter another line.

Mr. Fox, a resident of Princeton, bought
out Mr. Stephens’ interest. He was in Chi-
cago Thursday booking pictures.

Se * =ic

The Rothacker Film plant on Diversey
Parkway is humming with activity these
days. 'With two news weeklies and seven
features going through the printing and
developing plant last week it presented a
busy place.

:jc ^

C. C. W’ALL.ycE, manager L’nited Artists,

made a flying trip to Milwaukee last week.
^

Vern Langdon, V. T. Lynch and Jack
Miller left last week for a short vacation in

Florida, leaving Charlie Casanave to look
after the whole works of the Lynch The-
atres, Inc.

*

Clyde Elliott^ of the New Evanston and
Hoyburn theatres, went to Springfield,
Ohio, last week.

* «

It is reported James Coston has taken
over the Grand Theatre on North Ave.,
formerly owned by Clarence Laudenslager.

^ ^ ^

Friends of Charles A. Dingman,
former Metro and Paramount salesman,
will be shocked to learn of the death of
Mrs. Ding^nan last Wednesday, following
an operation. Mrs. Dingman was a former
exhibitor herself at Burlington, Ohio, hav-

ing conducted the Woodbine theatre for
se\ eral years.

* * *

Ned Marik, head of the Universal sales

department in the Central west, after hold-
ing a meeting in Chicago left on the Cen-
tury, Friday, for New York.

* * Jic

J.vcK and Ben Cooney of the National
Theatres circuit, are back home from a
brief vacation at Biloxi, Miss.

* * *

L.vur.v Jacobson’s restaurant on Mich-
igan and Tenth streets, the popular eating
place for the filmmen, is without music at

its dinner hour now. Thieves broke in
recently and made off with the handsome
radio that furnishted the music. Now the
film folk have to eat without music.

* * *

Harvey D.vy of Kinograms arrived in

town on the Broadway Limited Thursday
morning all out of breath after a dash
from Washington, D. C., with first nega-
tives of the inauguration. Prints were
made at Rothacker’s and on the screen by
noon Thursday.

^ ^

W’lLLiAM Diehl, of the Opera House,
Forreston, 111., was in town purchasing a
new Simplex at Exhibitors’ Supply last

week. Mr. Diehl not only conducts a the-
atre but also runs a big ranch on the side.

* * *

E. Johnson, of the Family theatre, Rock-
ford, was a caller along Film Row last

week. So was J. D. McKeen of the Royal
theatre, Morris, 111.

(PeuA^ jzaM&jtoZ

“Those six George Larkins-Metropolitan melodramas

I booked the other day have the stuff. At least the first

ones I played pleased my crowd, and that’s all I care

about. I repeat, book these

GEORGE LARKINS FEATURES
they’ll get them in and please ’em.”

For Northern Illinois and the Whole State of Indiana.

Released by

FILM ElLCHTkNGES
V CHICAGO - Sio S.WABASH 109 W. MARYLAND

,
INDIANAPOLIS J

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

NOW BOOKING

HaiTvC^rey

y^^per Thriller with

Thousands of IJeal Indians

A Hi/nt Stiomberg, personally supervised production

I{eleas€d by

~ _PRDDUCEas - DfSTRID UTING - CORPORATION ~
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The First National exchange got a nice

break in The Tribune with an editorial

devoted to “Quo Vadis” in which Universal
shared with comments on “The Last
Laugh.’’

* *

Joe Desbergek, former branch manager
of First National, St. Louis, is now man-
aging director of the Washington Square
theatre, Quincy, 111.

* *

Cameraman Charles Gets is back at the

Chicago Rothacker studio-laboratory after

several days at home humoring frost-bitten

feet. Geis has been specializing on news
weekly stuff since the Rothacker organ-
ization becaime the representative of Kino-
grams in the midwest territory. At the

time Jack Frost became unduly familiar
with Geis’ pedestrial extremities, Geis was
cranking off footage on two youths taking
a February plunge in Lake Michigan.

* * *

Joe Brandt, of C. B. C. Film Corp.,
arrived in town from New York Friday,
and held a meeting with Harry and Jack
Cohen, who arrived from the Coast, at the
Webster Hotel. In “Fighting the Flames”
with Dorothy Devor, Joe says he’s got a
wonderful picture. Jerry Abrams is han-
dling C. B. C. productions in this territory.

* Hi *

H. Mager announces he will manage
Mrs. Machek’s houses at Libertyville,
Spring Valley, and Depue, 111. He was a
Film Row visitor last week.

* *

Bathe News after suffering a little hard
luck when its plane dropped near Dayton,
Ohio, with films of the Inauguration at
Washington on Wednesday, finally reached
Chicago via train and was shown in 25
theatres.

* *

The Virginia Theatre, Champaign, 111.,

enjoyed a prosperous three days last week
when it repeated with “Tol’able David.”
This is the picture this house opened with
but according to the attendance Monday to
Wednesday, quite a few missed the first

showing of the picture.
% >!c ^

Indianapolis office of Reelcraft has de-
manded the time of President Morris Hell-
man for the past two weeks.

=i: * *

The Linden theatre, 63rd street near Hal-
sted, has installed two new projection ma-
chines and a new screen. 'This is one of
the Coston circuit of theatres.

* + *

Henri Ellman, salesman at Universal, is

happy over the receint of a check for $75
from R. V. Anderson, of the International
News reel. Henri won second prize in the
Dec.-Jan. news reel contest.

Perrin to Run House
Added to Buckley Chain

(Special to Exhibitors Herald)

ALBANY, N. Y., March 10.—Another
chain in New York state is broadening out,

C. H. Buckley, already owning and operat-
ing the Leland and Clinton Square theatres
here, taking over during the past week the
Empire in Glens Falls, sixty miles distant.
The three theatres will be managed by
Oscar Perrin, who has made a marked
success in handling the other two houses.

Pro-Dis-Co Names Brady
(Special to Exhibitors Herald)

NEW YORK, March 10.—Paul C.
Mooney, vice-president of Producers Dis-
tributing Corporation, announced the ap-
pointment this week of Thomas W. Brady
Canadian general representative with head-
quarters at Toronto office, succeeding J. L.
Plowright, who resigned.

Two scenes from "Dangerous Peach"
produced by Century for Universal
release. Hilliard Karr is in the cast.

What an Exhibitor
Should Know About

Picture Production
(Contimted from page 32)

Man.” This story was purchased for its

theme alone—the probability of a man, who
had been away from the country for eight

years, coming home to become involved in

family trouble due to the acceptance of the

post war psychology of morals.

In the case of such a book the story or
plot as a whole cannot be successfully

transferred to the screen. It may be that

the writer has built his story, for the most
part, on the foundation of mental reaction
and mental process. But as only acting can
be shown on the screen it is necessary to

rebuild the story in order to retain the

thought or theme for which the book was
bought.

* * *

Whatever the reason for the buying of a
book or play it can readily be seen that
it is bought mainly for the power that the

story—properly treated for the film—will

have to draw patronage to the theatre.

All along the line the box office is the

chief consideration while the photoplay is

in the making. The supervising producer,
who watches every step that is taken in

the making of the picture
;
while it is being

placed in continuity, while it is being

photographed or while it is being cut and
edited—has been trained to know audience

appeal.

On the shoulders of the supervision pro-

ducer falls the real burden of transforming

a purchased story or play onto the screen.

It is under his jurisdiction that the story

is transferrfed to continuity form. To him
falls the lot of choosing the director and
the cast. In short, he keeps a constant

watch on the story from the moment it

comes to the studio for production until it

leaves in film form.

While the story is being built scene by
scene by the scenario writers the supervis-

ing producer keeps an eye on every step

taken. He is in daily conference with the

writers during the building of the script,

checking up every detail of construction in

order that the maximum amount of drama
is put into every scene and situation to be

told on the film.
* *

With the continuity completed comes the

task of choosing the director. On this all-

important choice hinges the proper handling

of the subsequent steps to be taken in the

progress of the picture. Directors are

known for their types. A good director

given the wrong kind of picture—something
to which he is not suited temperamentally
or artistically—cannot give of his best. To
give a director a type of story to which he

is not adapted, is as plain a case of mis-

casting as would be the wrong selection of

players for the leading roles.

The director can be likened to a link in

the chain of production. In the filming of

the picture he is the most important link.

To him falls the responsibility of trans-

forming the written story into terms of

action. In doing this he must combine a

knowledge of the three most important

phases of picture production, writing of the

script, the directing of the picture and the

acting. He should be author, director and
actor in one—trained in all three depart-

ments and sufficiently versed in each to

properly coordinate the three.

Granted that the producer has a story

that on paper looks “sure fire” and that he

has a director to handle the story who has

all of the attributes toward making a suc-

cess of this type of picture, he still has the

all-important task of choosing a cast to

interpret the story for the screen.

Far too many pictures are injured by
miscasting. Again the problem subdivides,

for, the producer to insure audience appeal,

must not only seek leading players most
capable of interpreting the roles, but must
also be sure that the names “mean some-
thing” at the box office.

One player miscast in a picture can de-

stroy the whole effectiveness of a picture.

And it is not entirely in the choosing of

the principal players that extreme care must
be exercised. The casting of the atmos-
phere parts is also of surpreme importance.

NOW BOOKING
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TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

INDEX

Associated Exhibitors
Adventurons Sex, The:Feb.l4-Ins.
Back to Life :Feb.l4-Ins.,Mar.l4-Ins.,76
Bad Company :Feb. 14-Ins.
Barriers Burned Away :Dec.27-Ins.Jan.lO-Ins.Feb.

14-In8.
Battling Bunyan :Dec.27-16,Jan.lO-Ins.Feb.l4-Ins.

Mar.7-78.
East of Broadway :Nov.29-Ins.Jan.24-60. 61, 64.Feb.

14-Ins.Mar.7-82.
Going Up:Dec.l3-22.Dec.27-22.
Greatest Love of All, The:Jan.10-Ins.Feb. 14-Ins.
Is Lore Everything:Dec.6-In8.Dec.20-69.71.73.Dec.

27,169,161,163,Jan.l0-Ins.Jan.31-43,45.Feb.l4-In8.
Love of Women : Mar. 14-Ins.
Never Say Die :Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

In8.
Now or Never :Feb.l4-Ins.
Price of a Party, The:Nov.l-In8.Nov.29-Ins.Dec.

13-96.97.99.103,107.Dec.27-Ins.Jan.81-In».Fcb.l4-
Ins.Mar.7-74.

Racing Luck:Jan.31-Ins.
Sky Raider, The:Feb.l4-In3.
Yankee Consul, The:Dec.lS-22.Dec.27-27.

Banner
Daughters Who Pay :Feb.28-14.,Mar.l4-73.
Man Without a Heart, The :Mar.l4-73.
Those Who Judge :Mar. 14-73.
Three Keys :Dec.27-23.
Truth About Women, The:Mar.l4-73.

Chadwick
Midnight Girl, The:Feb.7-10.Feb.28-55.
Tomboy, The:Dec.27-21.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The:Nov.l5-12.Nov.22-54.Dec.

20-68.,

One Glorious Night :Feb.28-63.
Price She Paid, The :Feb.28-63.
Who Cares ;Feb.28-63.

Cranfield & Clarke
strangling Threads :Dec.27-164.

Davis
Tales of a Thousand and One Nights, The:Feb.
28-61.Mar.7-25.

East Coast
Early Bird, The:Feb.7-18.

F. B. O.
Air Hawk, The:Nov.29-83.Dec.27-166.167.
Breed of the Border :Feb.7-65.Feb.28-86.
Broken Laws :Nov.l-80.81.Dec.6-71.Dec.27-176, 177,

179,Jan.81-67.
Cheap Kisses :Dec.27-169.
Cloud Rider, The:Feb.21-62.
Flashing Spurs :Dec.20-66.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.?8-99.
Midnight Molly :Jan. 10-60.Jan.24-68,69.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The:Nov.8-89.Nov.22-72.Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights :Jan. 17-40.
Scar Hanan:Mar.7-79.
SUk Stocking Sal :Nov.29-81.Dec.27-172.178.
Youth and Adventure:Jan.8-76.Jan. 17-42.

First National
Age of Innocence, The :Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28.
Mar.14-15.

Bom Rich :Dec.20-20.
Classmates :Dec.6-24.Feb.28-25.
Enticement :Dec.l3-Ins.Feb.28-26, 27, 28.
Frivolous Sal :Feb.28-25.
Heart of a Temptress, The:Mar.7-26.
Her Husband’s S^ret :Mar.7-30.Mar.l4-14.

Her Night of Romance :Dec.27-34.Jan.31-14.Feb.
28-24.

Husbands and Lovers :Jan.3-17.Feb.28-25.
Idle Tongues :Jan.l0-15.Feb.28-25.
If I Marry Again :Feb.21-20.
Inez from Hollywood :Jan.3-18.Feb.28-25.
Lady,The;Dec.l3-Ins.Feb. 14-24,26.
Learning to Love:Dec.l3-Ins.Feb.21-18,19.
Love’s Wilderness :Jan. 17-12. Feb.28-24.
New Toys :Dec.13-Ins.Mar.14-15.
Only Woman, The:Dec.6-22.23.Jan.l7-ll.Feb.21-16,

17.

Playing With Souls :Mar.l4-15,16.
Sandra :Nov.22-lns.Dec.20-19.Jan.24-14.
So Big :Nov.29-Ins.Jan. 10-16.Jan.24-12,18.Feb.7-24.

Feb.28-24.
Thief in Paradise, A:Dec.l3-Ins.Jan.81-13.Feb.7-28.
Feb.28-25.

Fleming
Fighting Chance, A :Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The:Feb.l4-20,21.
Scarlet and Gold:Dec.l3-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20.21.
Shackles of Fear :Nov.22-57 .Dec.18-12.Dec.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The :Nov.22-67.Dec.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox

Arizona Romeo, The:Jan.3-In8.
Curlytop :Jan.3-In8.
Dancers, The :Jan. 17-Ins.
Dick Turpin :Feb.21-4,5.Mar.7-16,17.
Folly of Vanity, The:Feb.21-Ins.
Gold Heels :Dec.27-Ins.
In Love with Love:Jan.3-Ins.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6,7.Feb.7-16,17.

Mar.7-14,15.
Man Without a Country, The :Mar. 14-13.

Ports of Call:Jan.3-lns.

Gerson
Ten Days:Feb.7-20.
Too Much Youth :Feb.28-65.

Hercules

Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Independent

Dangerous Pleasure:Dec.20-70.

Jans
Ermine and Rhinestones :Dec. 27-22.Feb.28-^8.
Mad Dancer, Thc:Dec.27-22.Feb.28-63.
Married :Feb.28-63.
Playthings of Desire :Feb.28-53.

Lee-Bradford
Lights of London, The:Jan.l7-9.

Lowell
Floodgates : Nov.29-10.Dec.6-18.Dec.l8-16.Dec.27-28.

29.

Metro Goldwyn
Cheaper to Marry :Dec.27-9.Jan.10-1.Feb.7-12,13.

Feb.28-7.
Confessions of a Queen :Feb.7-12,13.Feb.l4.1,6.Feb.

28-7.
Chu Chin Chow:Dec.20-l,Dec.27-8,Jan.l0-l.Jan.l7-

Ins.Feb.7-12,13.Feb.28-7.
Denial, The:Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec,27-8.9.Jan.3-l.Jan.lO-l.

Feb.7-12,13.Feb.28-7.
Excuse Me :Dec.27-9.Jan.10-1.Jan.24-9.Peb.7-12,18.

Dec.27-l,Jan.31-l.Feb.7-l,12.13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.l6-Ins.Dec.6-l.InB.

Dec.27-l.Jan.31-l.Feb.7-l,12,18.Feb.l4-l,6.Feb.21-
Ins.Feb.28-l,7.Mar.7-l.

Greed: Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.18-l.Dec.27-
1.9.Jan. 17-1.Jan.24-l.Feb.7-Ins.Feb.14-l.Feb.21-l.

Feb.28-7.
He Who Gets Slapped:Nov.8-l,Nov.l6-l.Nov.l6-

Ins.Nov.22-l.Nov.29-l.Dec.6-l,Ins.Dec.27-l,8.Jan.
3-14-,15.Jan.lO-l.

Janice Meredith :Nov.8-Ins.Dec.27-6,7.
Lady of the Night :Feb.7-12, 13.Feb.28-7.
Man and Maid:Feb.7-12.13.Feb.28-7.
Merry Widow, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.Dec.

27-1.

Navigator, The :Nov.l-l.Dec.27-l,9.
Never the Twain Shall Mbet:Jan.31-10.Feb.l4-l,6,7.
Prairie Wife, The:Feb.7-12,13.Feb.28-7.
Proud Flesh :Feb.7-12,13.
Rag Man, The:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Romola :Dec. 13-1 .Dec.27-1.8.
Seven Chances :Feb.7-12,13.Feb.l4-l,6.Feb.28-7.
Sporting Venus, Thc:Feb.7-12,13.Feb.l4-l.Feb.28-7.
So This Is Marriage :Nov.22-8.9.Jan.24-8.
Way of a Girl, The :Feb.7-12,13.Feb.28-7.
Wife of the Centaur:Jan.l0-4,5.

Metropolitan

Pell Street Mystery, The:Feb.7-81.

Paramount
Air Mail, The:Nov.l5-Ins.Nov.29-13.Jan.31-12.Feb.

21-12.Mar.14-5.
Argentine Love :Dec.20-9.Jan.3-12.
Border Legion, The :Mar.l4-4.
Charmer, The:Mar.l4-5.
Code of the West, The:Nov.l6-Ins.Nov.28-lS.Feb.

14-11.Mar.7-5.
Coming Through :Dec.20-9.Feb.7-7.
Contraband : Nov.15-In8.Nov.29-12.Jao.17-8.Jan.Sl-

12.Feb.21-12.
Covered Wagon, The :Mar. 14-4.

Crowded Hour, The:Nov.l5-lns.Nov.29-12.Mar.7-S.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.8-l’8.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The:Nov.l6-Ins.Nov.29-12.Jan.24-68.
East of Snez:Dee.20-8.Feb.7-8.
Flaming Wrath :Dec.20-lO.
Forbidden Paradise :Dec.20-8.Mar.l4-4.
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.Feb.21-12

Mar.14-4.
Garden of Weeds, The :Dec.20-9.
Golden Bed, The:Nov.22-16.Dec.29-9.Jan.8-ll.Fab.

7-8.Feb.21-ll.
Goose Hangs High. The:Nov.l5-Ins.Noy.29-18.Jaa.
31-12.Feb.14-ll.Feb.21-12.Mar.14-4.

Kiss in the Dark, A:Nov.l5-InsJfev.89-18.F^T-t.
Mar.14-5.

Little French Girl, That:Nov.l6-Ins.NoT.29-12.Dee.

13-

6.Feb.7-8.
Locked Doors :Dee.20-8.Jan.81-11.
Madame Sans Gene:Nov.l5-Ins.NoT.29-12.Peb.7-8.
Mar.14-5.

Manhattan :Dec.20-9.Mar.l4-4.
Man Must Live:Dec.20-8.
Men and Women :Nov.l6-In8.NoT.29-18.Jan.Sl-12.
Feb.21-12.Mar.7-4.Mar.14-4.

Miss Bluebeard :Deo.20-9.Mar.l4-4.
New Lives for 01d:Nov.l5-In8.Nov.29-12.Jan.24-4.

Jan.31-12.Feb.21-12.Mar.14-4.
Night Club, The:Mar.l4-5.
North of 36 :Nov.22-16.Dec.20-9.Dee.27-12.Feb.7-8.

Mar.14-4.
Old Home Week:Mar.l4-5.
Peter Pan :Nov.l.5-Ins.Nov.22-14.Nov.29-18.D«c.lt-

5. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-3. Feb.7-8.

Mar.14-4.
Sackcloth and Scarlet :Nov.l6-In8.Nov.29-12.Fob.tl-

12.Mar.l4-6.
Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements ;Nov.l6-Ins.NoT.29-12.

Jan.l7-8..Tan.3V-12.Feb.21-12.
Spaniard, The:Nov.l5-Ins.Nov.29-12.Peb.7-8.Mar.l4-

5.

Swan, The :Nov.l6-Ins.Nov.29-18.Jan.10-9.Jan.Sl-
12.Feb.7-8.Feb.21-12.

Thundering Herd. The:Nov.l5-Ins.Nov.29-18.Jan.
24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.

14-

4.

Tomorrow’s Love:Dec.20-8.
Tongues of Flame :Nov.22-14.Deo.20-8.Dee.S7-lS.

Feb.7-8.
Too Many Kisses ;Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar.14-4.

Top of the World. The:Nov.l6-In8.Nov.29-12.Jan.
1 n-9..TnTi 31 -1 2.Fpb.21-1 2.

Wages of Virtue :Mar.l4-4.
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Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4>5.

Pathe

BatUine Orioles, The:Nov.l6-67.59,61.Nov.22-79,81,
83,Nov,29-76.Dec.l8-Ins.Feb.l4-Ins.

Dynamite Smith :Nov.l5-IiiB,Nov.29-8.Dec.27-10.Feb.
14-In8.

White Sheep, The:Jan.3-124.Jan.31-62,64.66.

Preferred

Are You a Failure :Mar.7-9.

Aristocrat, The:Mar.7'8.
BoomeranET, The :Feb.28-16.Mar.7-9.Mar. 14-10.

Breath of Scandal, The:Mar.7-9.
Broken Wing, The:Mar.7-9.
Capital Punishment :Dec.20-16.Jan. 10-12,13.Feb.

7-ll,Feb.l4-23.Feb.28-18.Mar.7-9.
Dancing Days:Mar.7-8.
Daughters of the Rich: Mar.7-9.

Eden’s Fruit :Mar. 7-8.

Exclusive Rights :Mar.7-8.
Extravagant Youth :Mar.7-8.
Faint Perfume :Mar. 7-8.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.
Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.
Lew Tyler’s Wives :Mar.7-8.
Mansion of Aching Hearts, The :Feb.28-17.Mar.7-9.
Mar.14-10.

Maytime:Mar.7-9.
Mothers-In-Law :Mar.7-9.
My Lady’s Lips :Mar.7-9.
Open That Door:Mar.7-8.
Other Woman’s Story, The:Mar.7-8.
Parasite, The:Mar.7-8,10.
Parisian Love :Mar.7-8.
Poisoned Paradise :Mar.7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar. 7-9.

Romance of a Million Dollars, The:Mar.7-8.
Ruthless Women :Mar.7-8.
Shadows :Mar.7-9.
Shenandoah :Mar.7-8.
Shopworn :Mar.7-8.
Studies In Wives :Mar.7-8.
Thorns and Orange Blossoms :Mar.7-9.
Triflers. The;Dec.20-16.Dec.27-20.Jan.31-8.Feb.21-10

Feb.28-17.Mar.7-9.
Virginia, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.
White Man :Nov.8-24.Nov.29-ll.Dec.l3-18.Feb.28-17.

Mar.7-9.
With This Ring:Mar.7-8.
Worst Woman, The:Mar.7-8.

Principal

Mine with the Iron Door, The:Dec.6-14,15.Dec.
18-113.Jan.8-89.Jan.24-80.Jan.81-81.Feb.7-81.Feb.
14-81.Feb.21-76.Mar.7-88.

Re-Creation of Brian Kent, The:Feb.28-8,9,104,
Mar.7-88.

Producers Dist. Corp.

Another Man’s Wife:Nov.l-7,66.Nov.8-ll,76.Nov.
16-60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.18-92.Dec.
20-76.Dec.27-158.Jan.3-68.

Awful Truth, The:Jan.24-75.Jan.31-62.Feb.7-79.Feb.
14-75.Feb.21-71.Feb.28-92.Mar.7-76.Mar.l4-67.

Bad Lands. The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar. 14-71.

Barbara Frietchie;Nov.l-7,61.Nov.8-ll,77.Nov.lB-
61.Nov.22-85.Nov.29-69.Dcc.6-66.Dec.13-98.Dee.20-
71.Dec.27-169.Jan.3-68.

Beauty and the Bad Man ;Jan.24-74.Jan.31-61.Feb.
7-78. Feb.14-74. Feb.21-70.Feb.28-89.Mar.7-73.Mar.

14-

6,7,64,73.
Beyond the Border:Jan.24-78.Jan.31-63.Feb.7-82.

Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Cafe in Cairo, A:1-7,71.Nov.8-11,72.Nov.16-60.Not.

22-80.Nov.29-64.Dec.6-60.Dec.l8-88.Dec.20-72J}ee.
27-164.Jan.8-64.Jan.l0-64.Jan.l7-66.

Chalk Mark*tNov.l-7,64.Nov.8-ll,74J^ov.l6-68.Noy.
22-82.Nov.29-66.Dec.6-62.Dee.13-90.Dec.20-74.Dee.
27-166.Jan.3-66.

Charley’s Aunt:Jan.l0-61,52.Jan.l7-43.44.Jan.24-61,
54,66.Jan.31-62.65,69,64.Feb.7-67.68.69,70.71,72.
Feb.l4-67.73.79.Feb.21-8.9,63,69,76.Feb.28-22,23,
76.88,100.Mar.7-60,84.

Chorus Lady, The:Nov.l-7,70Jlov.8-ll,69.Nov.l6-
63.Nov.22-77.Nov.29-61.Dec.6-67.Dec.18-86.Dec.26-
69.Dcc.27-161.Jan.3-61.Jan.l0-62.Jan.l7-54.

Crimson Runner, The :.Tan.24-70.Jan.31-66.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.

Flaming Forties, The:Nov.8-67,Nov.l6-51.Nov.22-
75.Nov.29-59.Dec.6-55.Dec.13-83.Dec.20-67.Dec.27-
149.Jan.3-69.

Friendly Eenemies :Jan.l0-53.54.65,56,.57,68.Jan.l7-
46,46.47.48.49..S0.Jan.24-68..69,62,63.Jan.31-54.57.60.
Feb.7-76.Feb.l4-70.Feb.21-66,77.Feb.28-81,104.Mar.
7-65,88.Mar.l4-62,65,69.74.

Girl of Gold, The:Jan.lO-69.Jan. 17-51 .Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7,68,72.Mar.l4-60,63.

Girl on the Stairs, The :Nov.l-7,69.Nov.8-ll,71.
Nov.l5-55.Nov.22-79.Nov.29-63.Dec.6-59.Dec.l3-87.
Dec.20-71.Dec.27-163.Jan.3-63.

Her Market Value :Jan.24-67.Feb.7-74.Feb.l4-16,17.
68,Feb.21-64.Feb.28-77.Mar.7-61.Mar.l4-59.

House of Youth, The:Nov. 1-7.65. Nov.8-11.82.Nov.

15-

66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.18-98.Dee.
20-82.Dec.27-164.Jan.8-74.Janl0-61.Jan.l0-68.

Legend of Hollywood, The:Nov.l-7,69.Nov.8-ll,80.
Nov.l6-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l8-96.
Dec.20-80.Dec.27-162.Jan.8-72.

Let Women Alone :Dec.l8-84.Dec.20-68.Dec.27-160.
Jan.8-60.Jan. 10-60.Jan.17-68.

Mirage, The:Nov.l-7,73.Nov.8-ll,70.Nov.l6-B4.Nov.
22-70.Nov.29-62.Dec.6-58,Dec.l8-86.Dec.20-70.Dec.
27-162.Jan.8-62.Jan.l0-66.Jan.l7-B7.

On the Threshold :Jan.24-71.Jan.81-68.Feb.7-77.Peb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6,69.Mar.l4-66.

Phantom Shadows :Nov.22-67.Dec.l3-12.Dec.20-18.

Dec. 21-25.Jan. 17-6.

Private Affairs :Jan.24-79,Jan.31-65.Feb.7-80.Feb.l4-

76.

Feb.21-72.Feb.28-93.Mar.7-77.

Ramshackle House :Nov. 1-7,63.Nov.8-ll.78.NoT. 16-
62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance :Nov. 1-7,68.Nov.8-ll,73.Nov.16-
67.Nov.22-81.Nov.29-66.Dec.6-61.Dec.20-78.Dec.
27-165.Jan.3-66.

Soft Shoes:Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.
Jan.3-71.Janl0-66.Jan.l7-58.

Stop Flirting:Jan.24-82.Jan.31 -66. Feb.7-81.Feb.l4-

77.

Feb.21-73,Feb.28-96.Mar.7-80.Mar.l4-68.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-106.
Mar.7-89.Mar.l4-72.

Trouping with Ellen :Nov.1-7,67.Nov.8-11,75.Not.
16-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l8-91.
Dec.20-76.Dec.27-157!jan.3-67.Jan.l0-63.Jan.l7-
66 .

Wise Virgin, The:Nov.l-7,60.Nov.8-ll,81.Nov.l6-6B.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.18-
97.Dec.20-81.Dec.27-163.Jan.3-73.

Russell
Courageous Coward, The:Dec.27-17.
His Own Law :Dec.27-17.
Night Letter, The :Dec.27-16.
Passing Wolf MacLean, The:Dec.27-17.
Rattler, The :Dec.27-17.
Robes of Sin, "The :Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame :Jan. 3-6.

United Artists
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.8-

10 .

Isn’t Life Wonderful :Dec.27-ll,Jan.24-io.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.

Salvation Hunters :Feb.28-5.Mar.7-21.Mar.l4-12.
Thief of Bagdad. The:Jan.24-l l.Jan.81-7.Feb.7-16.

Feb.14-9.Feb.21-16.Feb.28-3.Mar.7-19.

Universal

Fifth Avenue Models :Mar.l4-2.
Great Circus Mystery, The:Mar.7-3.
Hunchback of Notre Dame, The:NoT.l-6. Not.29-3.

Dec.l3-4.Dec.27-6.Jan.31-4,5.Feb.l4-8.
Hurricane Kid, The:Nov.8-6.NoT.22-2.Dee.6-2.Dee.

27-2.

Last
‘ Laugh, The:Feb.7,4,5.Feb.l4-4,5.Feb.21-2.

Mar.7-2.Mar. 14-2.

Let ’Er Buck :Nov.8-7.Nov.22-4.Dec.6-S.Feb.7-6.
Oh Doctor :Nov. 8-6.Nov.22-2.Dec.6-2.Jan.8-2.Jan.

17-3.Jan.31-3.Mar.14-2.
Phanton of the Opera. The:Dec.27-3.Jan.l0-8.Jan.

24-2.Feb.7-2.3.Feb.28-2.
Price of Pleasure, The :Mar. 14-2.

Smoldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.3-3.
Jan.17-2.Jan.31-2.Mar.14-2.

Tornado, The:Nov.l-2,3.Nov.29-2,4,6.Dec.l8-2,3.Jan.
3-4,6.

Vitagraph
Beloved Brute, The:Nov.l-23.Nov.8-19.No^l6-ll.
Nov.29-6.Dec.l3-14.Dec.20-15.Mar.l4-ll.

Captain Blood :Noy.l-21.Nov.8-16.17.NoT.16-8.NoT.
22-12.Nov.27-6,7.Dec.6-16.Dec.l8-14,16.Dec.20-14,
16.Mar.l4-ll.

Clean Heart, The:Nov.l-20.Nov.8-17.NoT.16-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.13-14.Dec.20-14.Mar.
14-11.

Fear-Bound :Mar.7-23.Mar.14-11.
Greater Than Marriage :Nov.l-26.Nov.8-17.Nov.l6-

8.Nov.22-13.Nov.29-6.Dec.6-17. Dec.13-17. Mar.14-
11 .

Magnificent Ambersons, The:Dec.20-15.
Pampered Youth :Feb.28-13.Mar. 14-11
Redeeming Sin. The:Nov.22-12.Dec.6-17.Deo.l8-16.
Dec.20-14.Mar.7-27.Mar.l4-ll.

School For Wives :Feb.28-12.
Two Shall Be Born:Nov.22-13.Dec.6-17,19.Dec.l8-

19.Dec.20-17.Mar.l4-ll.

Warner Brothers
Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The:Dec.6-20,21.Dec.21-18.Feb.l4-19.
Eleventh Virgin, Tlie:Feb.l4-19.
Eve’s Lover :Feb.l4-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.

Narrow Street, The:Nov.l5-6,7.Nov.29-18.Fcb.l4-18.
On Thin Ice:Feb.l4-19.
Recompense :Feb.l4-19.Mar.7-22.
Tracked in the Snow:Feb.l4-19.
Why Girls Go Back Home:Jan.24-6.

Wilson-Wetherald
White Mice ;Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects

Educational

Bright Lights :Jan.l7-4.
Cameo Comedies :Feb.7-9.
Educational Pictures :Nov.8-20.Dec.27-15.
French Pastry :Jan. 17-4.
Her Boy Friend :Feb.21-67.
High Gear:Jan. 17-4.

Hooked :Feb.21-13.
Judge’s Crossword Puzzles :Feb.l4-16.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
Kinograms :Dec. 6-7.Dec.20-1 3.Jan. 3-9.Jan. 17-6.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.
Lovemania:Jan.3-8.
Low Tide:Feb.l4-14.
Mermaid Comedies :Mar.7-ll.
Motor Mad :Dec.27-14.

Sea Legs: Mar.14-3.
Stupid but Brave:Jan. 8-8.
Tuxedo Comedies :Jan.8-8.
What a Night :Dec.27-14.

Film Booking OflSces

Bray Cartoons :Dec.27-165.Jan.24-66.Mar.7-83.
Heebie Jeebles :Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.

Hypnotized :Feb.28-91.

Jimmy Aubrey Comedies :Jan.8-79

Monsieur Don’t Care:Feb.l4-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The:Mar.7-75.Mar. 14-58.
Pie-Eyed :Feb.l4-66.
Screen Almanac, The :Dec.27-165.Jan. 24-65.Mar.7-

83.
Somewhere In Wrong:Feb.l4-66.
Stan Laurel Comedies :Dec.27-171.
Twins :Feb.l4-66.
West of Hot Dog:Feb.l4-66.

Fox Film Corp.

Fox Educationals:Dec.27-Ins.
Fox News :Dec.27-Ins.7-18.Feb.28-10.

Pathe

Are Blond Men Bashful :Dec.27-Ins.
Beloved Bozo, The :Mar.7-92.
Big Town, The:Feb.l4-84.
Chronicles of America, The:Jan.3-In8.
Circus Fever:Feb.l4-84.
Excuse My Glove :Feb.21-80.
Feet of Mud:Dec.27-In8.
Galloping Hoofs :Dec.l3-Ins.Dee.27-198.JanlO-44,46,

Jan.17-Ins.Jan.31-84.Feb.7-84.
Honeymoon Hardships :Feb.28-108.
Idaho:Feb.l4-70,71.72,73,74,76.Fcb.28-82,83.
Laugh That Off:Feb.21-80.
Mack Sennett Comedies :Nov.l6-Ins.Jan.24-84.
Off His Trolley :Dec.27-Ins.
Pathe News :Dee.20-84.Jan.24-77.Jan.Sl-77.Feb.7-66.

Fcb.l4-80.Feb.21-71.
Plumber, The:Mar.7-92.
Ten Scars Hake a ManiNov.16-Ins.Dee.ll-Ins.JaB.

10 -68.

Royal Razz, The:Dec.27-In8.
Sea Squawk, The:Dec.27-Ins.
Sportlights :Janl7-60.

Rayart
Battling Brewster :Feb.28-69.

Universal

Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
HeUo Kid:Feb.21-3.
International News :Dec.27-4.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-S.
Riddle Rider, The:Nov.8-2,3.Nov.22-6,7.Dec.f-4,6.
Taxi War:Feb.21-3.

Wilson & Co., Inc.

Ebenezer Ebony :Feb.28-52.
Karlo Kolor Komics:Jan.24-64.Feb.28-52.
Redhead Comedies :Feb.28-52.
Wonder Book, The :Feb.28-52.

Wolf Leaves Educational
DENVER, COL.—Jules Wolf, operating Edu-

cational exchanges here and Salt Lake City, has
sold his stock in Inter Mountain Educational
Film Exchange, Inc., and has resigned as an
officer, to take up residence elsewhere. A. P.

Archer will become manager of this exchange.
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THEATRE CONSTRUCTION
AND EQUIPMENT

West Coast Theatres

Plans Large House
at San Jose, Cal.

\yEST COAST THEATRES, INC.,
* ’ through President A. L. Gore, general
manager of northern California, and A. M.
Bowles, announces the completion of nego-
tiations for the construction of a 2,500

seating capacity theatre on the property
situated on the corner of First and San
Carlos streets in San Jose, Cal.

West Coast Theatres have made an out-
right purchase of this property from T. S.

Montgomery, and will themselves construct
a theatre, the plans for which are now
being drawn, that is said to be the final

word in modern theatre construction. Great
progress has been made in theatre building,

perhaps the most modern of all being the

Senator theatre, a holding of this company
in Sacramento, and the new San Jose
theatre will be built along these lines. Every
modern convenience for comfort, every pre-

caution for safety, every innovation for the
presentation of motion pictures will be in-

stalled in the auditorium proper, and the

stage will be built to accommodate any
manner of theatrical attraction.

* * *

While West Coast Theatres, Inc., are,

essentially, interested in the management of
motion picture theatres, the new San Jose
house will be constructed with regard to

any possible change in policy. Either mo-
tion pictures or legitimate attractions will

find a proper setting in the new house.

Jacob Samuels, San Francisco attorney,

handled negotiations for the West Coast
people, and Seymour Montgomerj- repre-
sented T. S. Montgomery, president of the
Golden City bank, from whom the property
was purchased. Montgomery is a pioneer
in San Jose progress and realty develop-
ment, especially in the neighborhood in

which the new theatre will be located.

Montgomery built the hotel which bears
his name, also the California theatre,

which was built originally for Turner and
Dahnken twelve years ago, the lease of
which is now held by West Coast Theatres,

‘‘Most Valuable
Information”

“I have a file of Better Thea-
tre numbers of ‘‘Exhibitors Her-
ald” since it was started with the

exception of November 2md
December, 1923. As I value

these numbers eis well as all

other Heralds very much, I emti

very anxious to complete my
file of Better Theatres. Would
it be possible for me to get the

above back numbers from you?
1 would be willing to pay a rea-

sonable price for them as I

consider these the most valuable

in solid worth while information

that ever appeared in any
paper. I would not sell my file

of Heralds for any money.

‘‘Yours for Better Theatres.”

JERRY L. DRAKE,
Warrensburg, Mo.

Inc. Montgomery also built the American
theatre, and recently completed a five-story

modern office building which adjoins the

property upon which the new theatre will

be built.

Theatregoers are fortunate in having this

new theatre come into the management of

West Coast Theatres, Inc., because of its

addition to the chain of more than one
hundred houses now controlled by this

company throughout the state. In San Jose

the company controls the booking fran-

chise of First National Pictures, the Para-
mount productions, and the attractions of

Metro-Goldwyn-Mayer. In San Francisco

West Coast controls Loew’s Warfield thea-

tre, which is the representative house of

the northern division, and the home of the

Fanchon and Marco ideas which will be a
part of the program when the new San
Jose theatre opens.

* * *

A. L. Gore was in San Francisco for the
week ending Feb. 16 and the announce-
ment of the new theatre for San Jose is

but the beginning of the building expan-
sion program of $5,000,000 which was
promised to Northern California by this

company someo-months ago. It is reported
that Gore a^d his associates will, ' within
the next fortnight, announce the conclusion
of negotiations for five new theatres within
a hundred miles of San Francisco.

Second Big Suburban
House Announced for

Kansas City, Mo.
No sooner was the announcement of the

construction of the Werner theatre—largest
suburban motion picture theatre in Kansas
City, to cost $250,000—made than plans for
a still larger theatre, to be at Forty-seventh
street and Mill Creek boulevard, were made
public. The new theatre, the seating ca-
pacity and name of which have not yet been
definitely decided upon, is to be constructed
by the J. C. Nichols Development Company,
of which J. C. Nichols is president. The
structure will be 300 feet long and include
store rooms. The latest house has been
designed by the architect, Edward Buehlar
Delk.
The theatre, which will have a large stage

and exceed 2,500 seating capacity, will be
surrounded with two-story shops and a
basement for bowling alleys. The cost of
the building has not yet been determined,
Mr. Nichols said. First run pictures will

be shown. When the Country Club Plaza
was outlined by Mr. Nichols three years
ago a theatre was then part of the plans,

but has been slow in materializing. No
details as to the equipment or interior ar-

rangements of the theatre have been
worked out yet. The building is expected
to be completed this year.

[In a recent story regarding Mr. Werner’s thea-
tre the cost of this house was erroneously given as
$25,000. It will cost $250,000.]

Many Organs Installed

by Wurlitzer Firm
Numerous installations of modern thea-

tre organs are reported by the Rudolph
Wurlitzer company in many sections of the

country. A few recent installations include
the following.

Chicago, III.—Diversey theatre, owned by Jones,
Linick and Schaefer, has a new Wurlitzer unit
organ.

Weatherly, Pa.—A new Wurlitzer unit organ
is now giving added life to the programs of the
Keystone theatre. Main and Carbon streets,

according to Frank Ramano, owner.

Sacramento, Cal.—The Oak Park theatre, Oak
Park, owned by T. & D. Jr. Enterprises, has just

opened a new Wurlitzer unit organ.

Brooklyn, N. Y.—Lefferts Amusement Corpora-
tion announce the installation of a Wurlitzer unit
organ in their Lefferts theatre. Liberty aenue and
Twenty-second street.

NOW BOOKING



American Seating Company
CHICAGO

OJJices in All Principal Cities

Installation Everywhere
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Who Were the Vigilante^s?
See ihU Epic of ThriUj and team

A Superb Drama oj- ihe Cold Ttush
Day^ in the 'Wesl

tufiih

Mahlon Hamilton
and

X/i-Vian "Rich

No picture can be great unless it has a great

theme.

This has!

A subject and a time that is absolutely new to

pictures, showing HOW THE LAW CAME
TO THE OLD WEST!

Grabs the attention at the very start; filled

with surprises, thrills and sensational action;

show them the first—they’ll see the rest!

Scenario by Produced by

Frank Leon Smith C. W. Patton

From the notfel by Theodore Barrett
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